NEWSSTAND PRICE $6.50

Mary J. Loves UrbanRadio

Mary J. Blige is back with “Love @ 1st Sight,” the

first single from her forthcoming Geffen clbum Love

& Life. The song is Most Added at Urban with 65 adds

7~ and comes in second

at CHR/Rhvthmic with
49 — giving Blige well
over 100 adds for the
week. In addition,
“Love” is already
top 20 on R&R’s
Urban chart,
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25 Years Of Alabama

As country music’s first supergroup, RCA/Nashville
recording artists Alabama have done it all: sold-out
tours, more than 40 No. 1 hits and numerous multiplati-
num albums. The legendary group are just starting their
farewell tour, and

this week R&R

salutes the band

for their many

accomplishments.

It all begins on

the next page.
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Thursday, October 2
NAB Marconi Radio Awards

Reception, Dinner & Show Mary Quass
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Master of Ceremonies

Steve Harvey

Comedian & Host e
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CONSOLIDATION CRITIQUED

Whether you're for or against what
consolidation has done to and for radio, you
need to read the editorials by consultants
Julian Breen and Walter Sabo in this week's
Management/Marketing/Sales section.
They have high-powered perspectives ang
pull no punches. MMS also continues its
series on the R&R Industry Achievement
Award nominees and winners, spotlighting
Saga/Des Moines GM Bill Wells. You also
get useful ideas from 60-Second Copywriter
Jeffrey Hedguist and Interep Interactive's
Adam Guild

Pages §-11

AN UNBEATABLE COMBINATION

At last month's R&R Convention, Rock Editor
Cyndee Maxwell continued the tradition of
mixing great music and fine wines in the third
annual “Rate-a-Record, Rate-a-Wine.” This
week's Rock column reveals the winning
tunes and the winning grapes.

Page 71

F NUMBER ONES

= KELLY CLARKSQON Miss Independent (RCA)

CHRARHYTHMIC

« LIL KIM 1/50 CENT Magic Stick (Queen Bee/Atiarrti)

URBAN
* MONICA So Gore (J)

URBAN AC
« HEATHER HEADLEY | Wish | Wasn't (J)

COUNTRY
» TOBY KEITH Beer For My Horses (DreamWorks)

AC

« UNCLE KRACKER 1/DOBIE GRAY Drift Away (Lavd,

HOT AC

* MATCHBOX TWENTY Unwell (Atlantic)

SMOOTH JAZ

= DAVID SANBORN Comin’ Home Baby (GRP/VM&!

ROCK

= AUDIOSLAVE Like A Stone (Interscope/Epic)

ACTIVE ROCK

« CHEVELLE Send The Pain Below (Epic)

ALTERNATIVE
« WHITE STRIPES Seven Nation Army (Third Mar/\/2)

TRIPLE A
« TRAIN Calling All Angels (Columbia)

CHRISTIAN AC
* MERCYME Wo:d Of God Speak (/NO)

CHRISTIAN CHR

« THIRD DAY You Are So Good To Me (Essential)

CHRISTIAN ROCK

= KUTLESS Tonight (BEC)

CHRISTIAN INSPO |
« CHARLES BILLWGSLEY A Loss ... (Perpetual Entertairmen)

SPANISH CONTEMPODRARY
+ MANA Mariposa Traicionera (Warner M.L.)

TEJAND
« PALOMINOS Tocame (Fonovisa)

REGIONAL MEXICAN _
* TUCANES DE TIJUANA EI Sinverguenza (Univessal)

TROPICAL

= GILBERTO S. ROSA Si Te Dijeron (Sony Discos |

THE INDUSTRY'S NEWSPAPER
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R&R Triple A Summit Nears

Boulder meet to feature superstar Dave Matthews

A host of key musical performances
will blend with Triple A’s hard issues dur-
ing the second annual R&R Triple A Sum-
mit Aug. 6-9 at the Millennium Harvest
House Hotel in Boulder, CO. Now con-
firmed to open the summit is Dave
Matthews, who will appear Wednesday,
Aug. 6, at Boulder’s famed Tulagi and
Fox Theaters. Also on deck are live per-
formances by Ziggy Marley, Blues Trav-
eler, Rodney Crowell, Jonny Lang and

SUMMIT » See Page 3

Bob Schneider.

By Joe Howard

R&R Washington Bureau
Jjhoward@radioandrecords.com

Cumulus Chairman/CEQO Lew
Dickey faced intense questioning
during a Senate Commerce Commit-
tee hearing on Tuesday as Commit-
tee Chairman John McCain lam-
basted him for Cumulus’ recent
companywide ban on playing The
Dixie Chicks. While McCain ex-
pressed concern about Cumulus
wielding that kind of control, Dickey
and one other panelist said it’s the market
power held by industry leader Clear Chan-
nel that should be of the most concern.

Cumulus Takes Capitol Hill Beating
Over Companywide Dixie Chicks Ban

But Dickey and McCain agree Clear Channel wields too much control

Dickey

ment rights.

Dickey believes the FCC’s tightened ra-
dio rules threaten to seal Clear Channel’s
industry dominance.

During the hearing — the com-
mittee’s second devoted to radio-own-
ership issues — Dickey faced many
questions about his company’s deci-
M sion to ban The Dixie Chicks’ music on
N all 50 of its Country stations following
lead singer Natalie Maines’ comments
criticizing President Bush. In fact,
McCain told Dickey that the decision
stood in the way of the Chicks First Amend-

SENATE » See Page 19

Exactly one month after ap-
proving the new rules, the FCC
on July 2 released the official
257-page Report & Order that
provides full details about its
new media-ownership regula-
tions, including specifics on its
new radio-ownership rules and
its determination that radio

I55UE NUMBER 1512

FCC Issues Report & Order On New Rules

broadcasters operate in three “rele-
vant markets”; advertising, listening
and program production.

FCC Dems condemn

new rules: Page 4

On the issue of advertising, the
FCC determined that advertisers

don’t view radio, newspapers
and TV as substitutes for one an-
other. It also said, “Nothing has
been submitted on the record
that suggests that local advertis-
ers are better able to substitute
between radio and other media
than are nationat advertisers.”
RULES - See Page 13

UMG, Mottola
Launch New
Casablanca

By Frank Correia

R&R Music Editor
feorreia@radioandrecords.com

Universal Music Group has
entered into an exclusive
B venture with
L| former Sony
il Music chief
Thomas Mot-
tola tolaunch a
new Casablanca
Records, it was
announced by
UMG Chair-
man/CEO
Doug Morris
and Universal Motown
Records Group Chairman/
CEO Mel Lewinter.

While the label will be called
Casablanca Records — which
was also the name of the bou-
tique label once run by late

MOTTOLA » See Page 14

Mottola

By Lon Helton and Angela King
R&R Nashville Bureau

Randy Owen, Teddy Gen-
try and Jeff Cook were just
about to wrap up a
two-song set that
kicked off the Country
Radio Seminar New
Faces Show in March
1980, and then-RCA/
Nashville VP /Market-
ing Joe Galante de-
cided he wasn't going
to wait until the end of
the show to set up a
meeting with the boys from
Ft. Payne, AL.

The next day, the band,
which had spent more than
seven years playing at the
Bowery in Myrtle Beach, SC,

SILVER

| \
@m >

From The Bowery To The Big
Time: 25 Years Of Alabama

signed a deal with the label
and began a career that would
see them attain heights none of
them could ever have imag-

FARR b )

ined. They became country’s
first superstar band and
changed the face of country
music forever.

And now, after 25 years, 42
No. 1 hits, selling more than 80

Matthews

Citadel Appoints
Logan President/
Programming

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords com

Eric Logan, a e
16-year radio
veteran who was |
VP/Program-
ming of Infinity
until his resigna-
tion in May, has
joined Citadel
Broadcasting as
President/Pro-
gramming. He
will remain based in New York.

In his new role Logan will
oversee overall programming
for the 65 AM and 140 I'M sta-
tions Citadel owns or operates
in 42 markets across the U.S. He
reports to CEO Farid Suleman,
who called Logan one of the
pre-eminent radio programmers
in the country. “We are de-
lighted that he will be joining
Citadel,” he said.

Citadel COO Judy Ellis
said, “Eric’s hire is consistent
with Citadel’s commitment to

LOGAN - See Page 19

4

Logan

AMMIVERSARY

million albums, performing
for untold millions of people
and logging a few million
road miles, the final tour has
just begun for Ala-
bama.

It would take vol-
umes to fully chronicle
what Alabama has
meant to the country
industry during the 20
years they have been
on the national music
scene. While that’s a bit
more than we can
tackle, we do want to pro-
vide a brief overview of the
life and musical times of
Alabama so that when they

See Page 43

Coming Next Week: The United States of AC

www americanradiohistorv com
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Our station

sounds younger.,
hipper and more energetic.

Randall Bloomquist
Program Director ¢ WRVA, Richmond

The right mix
of politics, pop culture, satire and
news that make his program truly

U‘n'que...
Mark Deprez
Gensra.lMenager WD\ND Ft. Wayne

Listeners enjoy Glenn’s

and Viﬂ\kllllim
_ Tom Parker
Program Director « WGST, Atlanta
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CC/Los Angeles To Handle
Sponsorships For KUSC

Underwriting deal irks Mt. Wilson FM Broadcasters

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords £om

The Universitv of Southern Cali-
fornia has partnered with Clear
Channel in a first-of-its-kind ar-
rangement that enables the
company’s Los Angeles sales staff
to handle all of the sales and under-
writing for noncommercial Classi-
cal KUSC/Los Angeles.

The deal, offidally reached Mon-
day, enables KUSC'’s staff to focus
its efforts on content, increase the
station’s community service com-
mitment and continue such outreach
programs as supporting music edu-
cation in the schools, University of
Southern California Radio President
Brenda Barnes said.

KUSC relies an underwriting for
roughly 20%-25% of its annual in-
come. The remaining 75%-80% of
the station’s operating budget will
continue to come from listener sup-
port.

Further explaining why Clear
Channel was contracted to handle
her station’s urderwriting efforts,
Barnes told the Los Angeles Times
that her marketing staff is too small
and has too much tumover to effec-
tively attract businesses that are
willing to suppert the station’s pro-

grﬁmming. “It's not a huge effort
for them, but it makes a big differ-
ence for KUSC,” she said. “The bot-
tom line is that nothing changes for
the listener.”

Announcements presently take
up just 90 seconds per hour; under-
writir.g messages account for half of

the messages aired during that time. |

Clear Channel will get commissions
for each sponsor it attracts to KUSC,
with the percentage increasing if it
brings on a new underwriter.

The deal also calls for Clear
Channel and USC to team to pro-
mote music education in public
schools throughout Southern Cali-

fornia. Barnes said the arrangement J ames JOillS KKDL/ DallaS

per year to the $1.5 million in un- |

could add an additional $250,000

derwriting KUSC attracts annually.
KUSC’s programming also airs on
KPSC/Palm Springs, KFAC/Santa
Barbara and KCPB/Thousand
Oaks, CA.

News of the Clear Channel-USC |

arrangement brought swift reaction
from Mt. Wilson FM Broadcasters
President/GM Saul Levine. Levine,
whose company owns commercial
Classical KMZT (K-Mozart)/L.A.,

KUSC - See Page 14

Summit
Continued from Page 1

In addition te the numerous mu-
sical showcases, R&R is designing
a meeting agenda to fit the needs of
the Triple A racio and record com-
munities. Interactive workshops,
panel discussions and a radio-ex-
ecutive session moderated by R&R
Publisher/CEO Erica Farber will
highlight the summit’s business
agenda.

In addition, R&R is assembling a

"
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R Sl

blockbuster lineup of events for Sat-
urday, Aug. 9, including the R&R
Triple A Industry Achievement
Awards luncheon, which will be
followed by the Radio & Records
“Know-It-All Game Show,” in con-
junction with RateTheMusic.com,
and "Rate-a-Record.”

Weekly updates on the 2003 R&R
Triple A summit will appear in the
pages of R&R and its family of pub-
lications, including the Triple A
Hotfax Update. Online registration is
available at wuro radiomndrecords.con.

DO A LITTLE DANCE. ... kBiG/Los|Angeles recently held its Disco
Night festival at the Hollywood Bowi, bringing fisteners back to the '70s with
performances by several disco artists, /'nch(d/ng Nile Rodgers and Chic, Anita
Ward, Maxine Nightingale and The Gap Ba?d. Joncertgoers also attempted to
break the Guinness Book record for the number of people simultaneously doing
the “YM.C.A." dance. Seen here are (I-r) KBIG middayer Joshua Escandon,
weekender Biyan Simmons, morning show hests Leigh Ann and Charlie Tuna,
afternooner kari Steele and Asst. PD/MD Archer.

FRAMPTON COMES ALIVE — FOR HORS D’OEUVRES
XM’s Lee Abrams (I) and recording artist Peter Frampton were among those
cruising the pool area during the cocktail party at this year's R&R Convention.
Rumor has it Abrams was trying to calculate for Frampton how many times he’s
spun “Baby | Love Your Way" over the course of his career.

Dean James has been named

| OM/PD of Entravision’s CHR/

Rhythmic KKDL (The Texas Party
Station)/Dallas. He previously spent
more than 10 years as PD of ABC
Radio’s crosstown Country KSCS.
“I'm thrilled to have someone as
talented and successful as Dean join
KKDL as our first PD,” GM Scott
Savage said. “His track record
speaks for itself, and his many years
of experience in the Dallas market
made him the ideal choice for this
important role in our company.”

Prior to his tenure at KSCS James
spent two years as PD of Country
KFKF/Kansas City. He also did
mornings at AC WJQY/Miami for
two years and at then-Country
WBOS/Boston for six years. He has
also been the station voice for
WNEV-TV/Boston.

“I'm thrilled with the chance to
do something fresh and challeng-
ing,” James said. "Helping to as-
semble a team that will build a new

JAMES - See Page 14

WRTO/Miami Ups Vela To OM

WRTO/Miami PD/ after-
noon driver Leo Vela has
been promoted to OM of the
Hispanic  Broadcasting
Tropical station. Vela, who
has been with HBC for five
years, will continue in after-
noon drive with new co-host
Jade Alexander and will con-
tinue to oversee the station’s
programming for now.

Frank Walsh, who has been
named Music/Programming Re-
search Director for HBC/Miami,
said the PD position will remain
open and that there’s no time limit
for when the post will be filled.
Walsh also said Vela's promotion

Vela

—| was an acknowledgement
| of Vela’s accomplishments,
such as the high ratings he
has been able to maintain
at the WRTO.
i Walsh, who came to HBC
two vears ago atter spending
10 years at WPOW (Power
96)/Miami, will oversee the
research efforts for WAMR &
WRTO. A local research de-
partment was needed because
Miami's Hispanic diversity has grown,
Walsh explained. He said the market
had been seen as Cuban, but that has
changed with the increased migration
of Colombians, Venezuelans, Mexi-
cans and other Hispanic groups.

Lynn Now WRIT/Milwaukee PD

Two years ago WBZU & WOLX/
Madison PD Jeff Lynn sent a pack-
age to Clear Channel/Milwaukee
Director/Programming Kerry
Wolfe just to get Wolfe’s thoughts
about his resume and overall goals
and desires as a radio programmer.
Starting July 21, Lyrn will be work-
ing for Wolfe — as PD of Clear
Channel’s Oldies WRIT/Milwau-
kee.

Lynn leaves Entercom’s "80s
WBZU and Oldies WOLX after
five years at the stations. In the

wwWw americanradiohistorv com

winter 2003 Arbitron ratings,
WBZU ranked No. 1 25-54, while
WOLX was No. 1 in the 35-54 de-
mographic. Lynn takes duties at
WRIT previously held by Stan
Atkinson, who will devote all of
his time to programming co-
owned AC WLTQ.

Wolfe told R&R, “We feel that it's
time and that it's important for each
station to have its own PD, and
Lynn appears to be the guy who

LYNN See Page 14
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Total Audience
Debuts On
R&R Charts

Effective this week, R&R's moni-
tored airplay charts (with the excep-
tion of Country) will include Total
Audience data. Total Audience,
which replaces Gross Impressions,
is computed by multiplying the
number of plays by the average
\ quarter-hour persons (times 100) for
each play. AQH data is gathered by
daypart to compute the chart. R&R
uses 15 weekly davparts: 6-10am,
10am-3pm, 3-7pm, 7pm-midnight
and midnight-6am for Monday-Fri-
day, Saturday and Sunday.

R&R’s Smooth Jazz Total Audi-
ence number is each play multi-
| plied by the AQH of each station’s
results from 6am-midnight, Mon-
day-Sunday. R&R’s Country chart
will continue to be ranked by and
include points. However, Total Au-
dience will be added in the near fu-
ture. Christian charts will still list
plays only, while Latin charts are
based on a point system.

R&R Director/Charts Anthony
Acampora said, “We are excited to
add this enhancement to our charts.
Moving forward, R&R will con-
tinue to incorporate more specific
ratings data to compute our charts.
This provides our readers with an
opportunity to see how songs are
performing from a different per-
spective. Total Audience relies
heavily on market size and
daypart.”
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_RADIO BUSINESS

FCC Democrats Condemn
New Media Rules

Copps gives agency failing grade for indecency enforcement

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords.com

Possibly feeling vindicated by the ground swell of criticism
that has greeted the FCC’s new media-ownership rules, Demo-
cratic FCC Commissioners Jonathan Adelstein and Michael
Copps on July 2 attached voluminous dissents to the full text
of the rules as passed by a party-line 3-2 vote on June 2.

In his 39-page dissent, Adelstein
expressed his opposition to the
commission’s easing of media-
ownership restrictions for news-
paper and TV while it tightened
rules for radio. The dissent out-
lined his “substantive concerns
with the decision” and explained
that his vote — along with the
concerns voiced by millions of cit-
izens —was based “on more than
hyperbole and irrational fear.”

Adelstein wrote, “In gutting
long-standing media-ownership

consumer protections, the FCC
took no steps to assure that any
benefits will flow to the public
from allowing the media to get
more concentrated. There is no
assurance whatsoever that broad-
casting’s public interest focus will
be preserved. If reduced to mere
flickering lights or sound waves
solely designed to attract advertis-
ers, our broadcast media won't il-
luminate much.”

For his part, the always outspo-
ken Copps said the new rules

“awoke a sleeping giant,” refer-
ring to widespread public concern
over the possibility of more media
consolidation. “American citizens
are standing up in never-before-
seen numbers to reclaim their air-
waves,” he said in his 23-page dis-
sent.

“This commission faces a far
more informed and involved citi-
zenry. The obscurity of this issue
that many have relied upon in the
past, where only a few dozen in-
side-the-Beltway lobbyists under-
stood this issue, is gone forever.
Our citizens want, deserve and are
demanding a renewed discussion
of how their airwaves are being
used and how to ensure that they
are serving the public interest.”

FCC - See Page 6
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BUSINESS BRIEFS

SAG Members Block AFTRA Merger

Voting members of the Screen Actors Guild this week failed to ap-
prove their union’s merger with AFTRA. The merger required yes
votes from at least 60% of both unions' voting membership, and while
76% of AFTRA's members favored the move, just 58% of SAG's mem-
bership approved the deal. SAG President Melissa Gilbert said, “| am
somewhat stunned at the fact that this did not pass by just 2%.” She
added that while a majority of SAG's membership believed that the
union's best chance for future bargaining success was the merger, “We
shall now proceed to implement plans for SAG to continue operating
alone” Meanwhile, AFTRA President John Connolly said that while he
and others who worked on the merger are disappointed, “We will once
again move forward with purpose and clarity to do what is best for
AFTRA members.”

Vivendi Will Keep Universal Music

According to stories last week in the New York Times and Los An-
geles Times, Vivendi Universal has decided not to sell Univer-
sal Music. The decision was made after a nine-hour board meeting
during which executives reportedly concluded that the unit — the re-
cording industry’s sales leader — would sell at the bottom of the mar-
ket if Vivendi were to dispose of it now. The board hopes to attract a
better price for Universal Music once the recording industry’s problems
with music piracy are sorted out, said reports. But the unit may not be
entirely off the market: A Vivendi executive told the New York Times,
“If someone made a big enough bid for music, the French would be
willing to sell it.”

Analyst Lowers Emmis Estimates Despite Growth

organ Stanley analyst Michael Russell lowered his operating cash

flow and EBITDA estimates for Emmis Communications despite
the fact that Emmis’ Q1 2004 revenue of $142.4 million was 2% ahead
of his estimate and its Q4 2004 guidance of $154.7 million was 3%
ahead of his forecast. Additionally, Emmis’ earnings per share figure
of 1 cent was a penny ahead of Russell’s prediction. Nonetheless, the
analyst said Emmis’ higher expenses and non-cash comparisons are
tempering the company's “positive top line” and dropped his predic-
tions to reflect expense growth. His new cash flow estimate is $54 mil-
lion (down from a predicted $55.7 million), and his new EBITDA figure
is $48 million (down from $49.7 million). Russell also lowered his 2004
EPS estimate to 19 cents from 33 cents.

Meanwhile, Credit Suisse First Boston's Paul Sweeney also trimmed
his Q2 and full-year 2004 EBITDA estimates for Emmis due to higher
radio expenses. He now predicts Q2 EBITDA of $53.5 million (down
from a predicted $55.3 million) and 2004 EBITDA of $192 million (down
from $193 million).

Infinity Rolls Out Solutions Unit

nfinity has launched the Solutions & Beyond Group, headed by

Exec. VP Richard Lobel. The unit develops multidimensional mar-
keting platforms to attract new advertisers and increase existing busi-
ness. lts recent initiatives have included campaigns for American Ex-
press Blue's “Save the Music” program, AOL for Broadband and
DaimlerChrysler.

Entravision Sells Spanish Daily In New York

ntravision Chairman/CEO Walter Ulloa announced last week that
his company has agreed to sell E/ Diario/La Prensa to a private
investment group led by Clarity Partners, BMO Halyard Partners, ACON
Investments and Knight Paton Media for $18 million in cash and a $1.9
million note. E/ Diario/La Prensa, which has operated since 1913, is
one of the nation’s oldest Spanish daily newspapers and is the domi-
nant Spanish-language daily in the New York metropolitan area. Ulloa
said the sale of the newspaper is part of Entravision’s strategy to fo-
cus on its core TV, radio and outdoor operations.
Shortly after the sale Credit Suisse First Boston analyst Paul Sweeney
said the deal is consistent with Entravision’s desire to reduce leverage
and focus on its core operations. And though he sees nothing imminent,

Continued on Page 6

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross earnings from radio advertising.

Change Since
7/3/02 6/27/03 7/3/03 7/13/02 6/27/03-7/3/03
R&R Index 185.28 222.34 21895 +18% -1.5%
Dow Industrials  9,054.97  8,989.05 9,070.21 +02% +0.9%
S&P 500 953.99 976.22 985.70 +3% +1%
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Make your station sound

more provocative without saying

the word “penis” on the air.

'Eha créative masters at Groove Addicts have joined forzes with Will Morgan, the legendary
aroduction image director of KROQ Los Angeles to put together the most stimulating

collect on of audio imaging tools you'll find anywhere, Just call us up, get your password and

' lng on tc our weh site to check out our weekly updated mix of sonic

 treats. Before you know it, you'll be titillating the ears of all your

listeners. And you'll still feel good about yourself in the morning.

Call 800.400.6767 to get your password today.
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RADIO BUSINESS

BUSINESS BRIEFS TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

Continued from Page 4

Sweeney said he wouldn’t be surprised if Entravision eventually put some of its outdoor assets on the block.
Entravision’s outdoor division is projected to generate $33 million in revenue in 2003. The sale of E/ Diario/La
Prensa led Sweeney to lower his 2003 Entravision estimates for EBITDA from $260 million to $250 million,
earnings per share from $67 million to $66 million and free cash flow per share from 21 cents to 20 cents.

®* WBBK-AM & FM/Blakely and WSEM-AM & WGMK-FM/
Donalsonville, GA $1.65 million

Full transactions listings, posted daily, can be found at

www.radioandrecords.com.
EK
—

® KPUS-FM/Gregory, KCCG-FM/Ingleside, KKPN-FM/
Rockport and KTKY-FM/Taft (Corpus Christi), TX
PRICE: $6.3 million
TERMS: Asset sale for cash. Convergent is paying Pacific
$5 million for KPUS, KCCG and KKPN. Convergent and Pacif-
ic have also come to terms on an option agreement that will
enable Convergent to acquire KTKY for $1.3 million.
BUYER: Convergent Broadcasting LLC, headed by President/
C00 Bruce Biette. Phone: 207-878-0095. It owns seven oth-
er stations. This represents its entry into the market.
SELLER: Pacific Broadcasting, headed by Managing Mem-
ber Rick Dames. Phone: 361-814-3800

2003 DEALS TO DATE

Qantum Closes On Root, Makkay Stations

Stamford, CT-based Qantum Communications has completed its acquisition of 26 stations in Florida, Geor- | TY
gia, North Carolina and South Carolina from Root Communications for $82 million. Concurrently, it closed

on its purchase of three radio stations in Cape Cod, MA from Makkay Group Broadcasting for approximately
$32 million. Peter Handy of Star Media Group served as broker on the Root deal and Robert A. Chaisson &
Associates handled the Makkay transaction for Qantum, which is led by CEQ Frank Osbomn.

Buzil, Devine Gain Florida Combo

akeshore Media, controlled by Bruce Buzil and Chris Devine, has completed its purchase of WSOS-AM
& FM/St. Augustine, FL from Ed and Ron Roseman for $4 million. Eddie Esserman, G. Gregory Merrill
and George Reed of Medra Services Group represented Lakeshore in the transaction.

Convergent Grabs Three In Corpus Christi, TX

Convergent Broadcasting, led by President/CEQ Bruce Biette, has signed a purchase agreement with
Pacific Broadcasting of Missouri that will give Convergent KCCG, KKPN & KPUS/Corpus Christi, TX
for $5.25 million. Additionally, Convergent and Pacific have come to terms on an option agreement that will
allow Convergent to acquire Pacific’'s KTKY/Corpus Christi for $1.3 million. Convergent was founded in Janu-
ary 2002 by Biette, George Silverman and Daniel Duman to acquire radio properties in small and medium-
sized markets. It owns three FMs in North Carolina’s Outer Banks and is in the process of acquiring a fourth

station in that region.

ABC Still Interested 171 Stations For Radio Disney

Following a published report that said ABC may no longer be buying stations for Radio Disney, sources at
ABC told R&R that the company intends to continue to acquire properties for the 24-hour Children's for-
mat. About the earlier report — which followed Jefferson-Pilot's sale of KSON-AM/San Diego, which carries
Radro Disney, to Multicultural Radio Partners — a source told R&R, *That is totally rumor and speculation.”

Cumulus Begins LMA Of Wisconsin Duo

Cumulus Media announced on May 30 that it had agreed to pick up Country simuicast WPCK & WPKR/
Appleton, WI from Midwest Dimensions for $8.1 million, and on July 1 Cumulus began operating the
stations via an LMA. At the initial closing Cumulus will give $6.48 million to Midwest. Under the agreement it

Continued on Page 14

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year:

$1,386,264,288

(Last Year: $5,394,013,206)

$7,950,000

(Last Year: $284,657,435)

428

(Last Year: 812)

Stations Traded This Quarter: 8

(Last Year: 140)

FCC

Continued from Page 4

Copps thanked those who at-
tended field hearings on the mat-
ter and encouraged them to stay
involved. “You have made a dif-
ference,” he said. “If you stay the
course now, we have a chance to
settle this issue of who will control
our media.”

Along with his comments about

the new ownership limits, Copps
on July 2 also sent a letter to Par-
ents Television Council head Brent
Bozell thanking Bozell for his
group’s efforts in battling anoth-
er issue important to Copps:
broadcast indecency.

After recalling that he once pub-
ticly described increasing indecen-
cy in the nation’s programming as
a “race to the bottom,” Copps said
he can no longer do so because

he’s “not so sure there even is a
bottom anymore.” He wenton, "It
just seems to get worse.”
Toillustrate his displeasure with
the FCC’s handling of the issue,
Coppssaid he’d give an “F” grade
to his own agency for “the job it
has failed to do in enforcing the
statutes that exist to curb indecen-

cy”
While Copps said he has been
“tremendously pleased” with the

PTC’s efforts to fight indecency in
media, he criticized the FCC for
putting “too much of the onus on
listeners to prove violations of the
law.” When infractions are found,
Copps said the FCC'’s fines “don’t
represent even a slap on the
hand.” He continued, "We didn’t
even send a recent WKRK-FM/
Detroit case containing some of
the worst material I've ever read
to a license-revocation hearing.”

DIRECT MAIL
TELEMARKETING
E-MARKETING

WWW. POR’NTTOPOINTMARKETING COM

MARK HEIDEN 970-472-0131
RICK TORCASSO 972-661-1361
ELIZABETH HAMILTON 703-757-9866

www americanradiohistorv com

Copps blamed a lack of com-
mitment to indecency enforce-
ment for the poor job he believes
the FCC has done on the matter
and said the FCC is at a crossroads
when it comes to devoting more
attention to indecency violations.
He wrote, “ Absent such a leader-
ship commitment, nothing will
ever get done.”

Additional reporting by Adam Jacobson.
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Roll out the banners
and make your company center stage

with Roll-A-Sign”

Roll-A-Sign disposable plastic banners

are a cost effective way to promote your station, company or special event. Each banner ig printed on high
quality, weather resistant, 4 or 6 mil plastic film ranging from 18” to 36" in height for large sizes and 6" to
12” for smaller sizes. We can print up to four spot colors of ink per banner. Depending on the configuration
of your logo, you can get anywhere from 169 to 340 banners on a 1000’ roll It's easy to use..just roll off
the desired length and cut! Indoors or out, Roll-A Sign gets your message across and is ideal to give away
at concerts and other public events. Fax us your logo along with the specifics on color separations and size
and we will give you a free quotation. If you should have any questions regarding quantities, sizes,

imprints and/or colors available, please call us.

Reef Industries, Inc.

9209 Almeda Genoa

Houston, Texas 77075

Toll Free: 1-800-231-6074
713-507-4200 Fax: 713-507-4295
E-mail: ri@reefindustries.com
www.reefindustries.com

PLASTIC
BANNERS

www americanradiohistorvy com
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MANAGEMENT MARKETING-SALES

A Desperate Cry For Creativity

Technology, research and consolidation have killed
the creative breakthrough

Radio was such a great business. Aggressive opera-
tors could drive overall operating margins to 40%, and,
best of all, once you got to break-even, more than 80%
of every incremental sales dollar dropped right to the
bottom line. What'’s not to like?

That simple formula [~
made small fortunes for |
countless entrepreneurs in ‘ =
the radio business over i
nearly 50 years. It promot-
ed a reasonable balance be-
tween the needs of listeners
for information and enter-

T P

Three Trends That
Changed Radio

A Then three trends that
7| had been ongoing for some

# time came together like
storm clouds and un-

i 4 | that changed the radio
tainment, the needs of u business into something

businesses for radio adver-
tising and the needs of ra-
dio-station owners for profit.

Of course, there was some tension
and conflict as factions inside each
station represented their constituen-
cies. The programming faction had
the mission of entertaining and in-
forming the public, with audience
size (read ratings) as the goal. The
sales faction had the mission of serv-
ing the needs of the buyers of radio
advertising, with revenue as the
goal.

Where the sales and program-
ming missions conflicted, usually
over things like inventory size, com-
mercial content, program content
and promotional schemes, the GM,
whose goal was profit, acted as the
all-wise arbiter. It wasn't perfect, but
what's not to like?

Julian Breen

entirely different within
just a few years.

The first of these trends is based
in new technology. It is now easier
to produce radio than it has ever
been. Hard-drive-based systems
simplify audio production, voice-
tracking and the sophisticated auto-
mation of whole radio stations. Sat-
ellite, ISDN and Internet connections
transmit high-quality audio inex-
pensively over long distances, en-
abling practically spontaneous re-
gional and national syndication of
programming. While these marvel-
ous tools could be the keys to a new
and more creative era in program-
ming, so far their primary use has
been to chop the head count at most
stations.

The second trend is the wholesale
application of market research and

By Julian Breen

marketing concepts to radio pro-
gramming and promotion. While
market research can be helpful for
gaining organized audience feed-
back about existing radio stations, it
is horribly misused in the creative or
format-finding mode.

Need to find a new format for the
dog in the cluster? No problem. Call

R&R July 11, 2003

While marvelous technological tools could be
the keys to a new and more creative era in
programming, so far their primary use has
been to chop the head count at most stations.

the research maven of your choice,
who will ask people who show up
at focus groups questions they can’t
comprehend about mythical radio
stations.

Then, when the response is a quiz-
zical look, the moderator will ever so
politely but firmly beat on them un-
til they give an answer — any an-
swer — to end the torture. The prod-
uct of this exercise is then anointed
with a drop of science and packaged

in a glossy presentation that is
passed off as revealed truth. Presto!
A bland new radio station no one
really cares about is born. At least
management can cop to doing what
the research said to do.

Market research always pulls ra-
dio toward the middle and effectively
saws off any rough edges that might
make it interesting. Slavishly obeying
even the best market research means

Continued on Page 10

PART ONE OF A Two-PART SERIES

The Misunderstood
World Of Consolidation

Corporate ownersh
have not ruined ra

Forty-three years ago Alan Freed paid
dearly for doing the right thing. He told
the truth. He said he was not going to
sign a paper declaring he didn't take
payola. The ABC legal department was
none too happy. Even though dozens of
DJs, including nationally known ones,
had questionable relationships with the
music industry, none of the others was

i
i

Walter Sabo

vilified like Freed. He wasn't going to sign that affi-
davit, and, partly for that reason, ABC was not going

to defend him.

and market research

dio

By Walter Sabo

Consequently, ABC established a
very strict policy regarding the ad-
dition of new music to its owned sta-
tions. The policy included strong
guidelines about all aspects of a ra-
dio executive’s relationship with the
music industry. For example, a
record rep couldn’t buy a program
director lunch.

Songs were added by two major
criteria: They had to be top 30 on all
three published charts (Billboard,
Cashbox and, at the time, Variety) and

Continued on Page 10

Music & Intelligence For Your Life

Here’s what listeners are saying:
I live cast of Sacramento and have been listening to John's program for a month or so and I'm blown away!! It's

difficult for me to leave a radio on the same channel as [ am very into music and have little time to listen to people
(DJs) drone on about their opinions .. however .. wow!  Every night he brings so much insight and ideas!! Thank
you so much for putting all this together, this is truly a program that I look forward to hearing!

-Suzi S.

Contact: Scott Meyers
Toll Free: (888) 548-8637 or 516-829-0964
TheRadioSyndicator.com e scott@meyers.net

Weekdays on 30+ Affiliates
Weekends on 150+ Affiliates

AC's New Answer For Compelling Daily Programming |

www americanradiohistorvy com
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A Desperate Cry....

Continued from Page 8

a radio station can never be more
creative than its listeners. If blind
obedience to market research had
been the policy at Sony or HBO, we
never would have experienced ei-
ther the Walkman or The Sopranos.

The third trend, of course, is the
consolidation frenzy triggered by the
Telecom Act of 1996. Consolidation
turned radio into a very big business
and subjected it, down to the station
level, to Wall Street’s quarter-on-
quarter scrutiny of earnings. It also
led to assumptions about the econo-
mies of scale that could be realized
with large clusters under common
ownership in each market —savings
in head count, rent, hardware and
management expense.

With Wall Street’s passion for pit-
ting companies in the same market
against each other, the pressure is on
to drive operating margins up to 50%
and beyond. This has fundamentally
changed the historic relationships
between the various factions inside
radio stations.

Now everybody — PDs, salespeo-
ple, engineers, talent, GMs, every-
body — has to join the cash-flow
team or hit the door. The healthy
conflict between programming and
sales has disappeared, and anything
goes on the air so long as it brings in
revenue.

The overall operating goal is to
reduce cost to the absolute minimum
by becoming more efficient. It's
hardly a secret that the reason for
voicetracking, unattended operation
during overnights and weekends,
group contesting, cluster selling,
marketwide managers and the like
is the quest for lower costs and great-
er efficiency.

Efficiency is the mortal enemy of
creativity. By its very nature, creativ-
ity is not an efficient process. The
more efficient we get, the more pro-
ductive we are with an ever-lower
head count, the more we multitask,
the ever more we attempt to do with
ever less, the less creative our output.
And it does show.

Program directors need to run
three or four stations or they are not
efficient and cost-effective. Unfortu-
nately, PDs do not come equipped
with three or four sets of ears, much
less three or four minds. And we
wonder why radio has become so
inconsequential, especially to the
young people we used to call our
own.

The Dark Secret

There is another strange and dark
secret few people in radio really
want to talk about: the way we deal
with commercials. The contempt ra-
dio managers and programmers
have for commercials is expressed
by our willingness to schedule six or
eight or 10 minutes of them at a time
in gigantic pods that effectively bury
the selling message of each in a tow-
er of babble.

We really don’t care about com-
mercial content or production values.

MANAGEMENT MARKETING SALES

We readily interleave the thickeners
of hair and penises with bellowing
automobile dealers, self-appointed
namers of celestial bodies, losers of
weight and debt, creators of instant
wealth and well-being, barefaced
claims to cure Johnny’s inability to
read and other marginally legal huck-
stering barely more refined than Dr.
John Brinkley and his goat-gland
operation on the Mexican border
blasters of yore.

A dispassionate observer looking
at our industry today can’t help but
see a business that is so focused on
itself and its profits that it despises
both the listeners it is supposed to
serve and the advertisers who pay its
bills. That is hardly conducive to
health and vigor going forward.

Innovation In Adversity

So what are we to do? The great
creative breakthroughs in radio
since the rise of television half a cen-
tury ago have not come from vi-
sionary or benevolent ownership
intent on raising the bar to the pro-
verbial next level. Rather, they have
come when adversity and despera-
tion forced experimentation. There
are lots of examples.

It was the adversity caused by
television’s theft of radio’s high-
priced and high-profile program-
ming in the early 1950s that led ra-
dio to the music-and-news format
and its emphasis on personalities
and localism.

The desperation of near-bank-
ruptcy drove the early experiments
in Top 40 radio and ultimately led
ABC to turn over its radio division
to Hal Neal, who did the unthink-
able by installing Top 40 on the net-
work’s New York flagship, WABC.

It was an imminent bank foreclo-
sure that caused ownership to turn
over control of KMPX/San Fran-
cisco to a druggy discjockey-turned-
record promoter named Tom
Donahue, who then invented pro-
gressive FM.

How desperate do you think Mal-
rite was to hand over its brand-new
New York FM at 100.3 MHz to some
guy from Tampa who could easily
have turned out to be just another
hick brought in from out of town
and destined to fail in the big city?
The guy’s name was Scott Shannon,
the station was WHTZ (Z100), and
they tore the market apart.

Was Infinity desperate enough to
put the Blink concept on the air on
WNEW-FM/New York without
blanding it down to boredom with
market research? Although many
radio pros deride Blink, Infinity de-
serves kudos for at least trying some-
thing different. The Arbitron jury is
just beginning to deliberate that one.

Will there ever be a rebirth of cre-
ativity on radio that will in turn
spark listener interest anew and res-
cue us from the doldrums? Although
it is not for me to wish adversity on
anyone, our own history tells us ad-
versity is exactly what it will take to
breed the desperation necessary for
creativity.

With very rare exceptions, the
kind of radio that connects with in-

tensity and builds an audience one
listener at a time is gone. Too bad,
because when the slick marketing
jargon is all said, done, bought and
paid for, a radio station that is noth-
ing more than a well-marketed can
of corn on a shelf arouses no more
emotion and enthusiasm among lis-
teners than a well-marketed can of
corn on a shelf.

Julian Breen is a veteran radio
programmer and ratings
consultant. He can be
reached at 609-730-0070 or
julian@breen.com.

Consolidation....

Continued from Page 8

pass a committee of station staffers
voting in a group meeting. This pol-
icy was firmly in place during the
reign of the most successful CHR/
Pops in history, WABC/New York
and WLS/Chicago.

Throughout the '60s, "70s and '80s,
there were similar policies at NBC,
RKO, Group W, Emmis and Nation-
wide. But despite these policies,
there were not then and are not now
corporate dictates ordering stations
to add songs. Monitors? Yes. Central-
ized compilation of data? Yes. But
top-down dictates? No.

Amazingly, the popular press and
the handful of radio critics believe
centralized control now actually ex-
ists and was invented by the Mays
family. But the fact is, the addition of
new music and new ideas to com-
mercial radio stations is an insanely
democratic act. Far more so than the
addition of network TV shows for
the fall season.

Next Time A Newspaper
Reporter Talks To You....

Guess what industry is being cov-
ered in this story excerpt from the
Seattle Business Journal:

" A said it plans to integrate B with
its California-based D to create a sin-
gle company, resulting in ‘significant
cost savings.’

“The industry, said the company
insider, is becoming dominated by
well-funded big companies and low-
cost small companies, making it
hard for midsized companies such
as D to compete.”

That quote is referring to Canadi-
an corporation Hogue Vintners,
which is gobbling up independent
wineries in Washington state. You’ll

VN

machine.
characters and possible clients.

sentence.)

reporter in a helicopter?

60-Second Copywriter
It’s Your Life: Take Notes

Everywhere you go, every situation you're in, every
interaction you have is potentially material for a radio
commercial. Keep a notebook handy or carry a small
recorder. During the day, simply note your activities:
called wrong number, argued with lawyer, met with child’s
teacher, got stuck in traffic, lost messages on answering

Pay attention to and list interesting characters, bits of conversation,
styles of speaking, strong emotions and conflicts. Write down or record
as many details as you can at the time of each encounter while the
impressions are fresh. Later, categorize these by types of situations,

Before you file the notes, add any possibilities you can think of for
exaggerating or extending the interest of each. Some examples:

Character: How does a train conductor act when he comes home?
(Perhaps he announces everything in a barely understandable run-on

Situation: What if your activities were being reported by a traffic

Interaction: You get pulled over for speeding and the state trooper is
someone you dated in high school.

Go to your file whenever you need an idea for a spot and you'lt
never run out of ideas. It's your life. They’re your notes.

By Jeffrey Hedquist

Jeffrey Hedquist is home taking notes at Hedquist Productions, P.O.
Box 1475, Fairfield, IA 52556. Phone: 641-472-6708; fax: 641-472-
7400; e-mail: jeffrey @ hedquist.com.

find nearly identical articles in trade
publications about the consolidation
of numerous industries — alumi-
num, banking, automotive, rental
cars, insurance, trucking, online
data, food retailing, semiconductors,
even newspapers (yes, newspapers).
Newspapers, like radio, must de-
liver 50% profit margins. Dozens of
local reporters have been fired and
had their jobs taken over by regional
reporting teams. Maybe that’s why so
many local newspaper columnists are
afraid of consolidation in radio!
Conduct an Internet search on the
phrase ”consolidation of industry”
and you'll see hundreds of articles
covering the “inevitable” — it’s al-
ways inevitable — consolidation of
every imaginable business sector.

We Have The Voice, Let’s
Send The Message

Here's the problem: Without a for-
midable public relations campaign,

Without a formidable PR campaign handied by
PR professionals and funded by the major
radio groups, the mythology of evil corporate
empires and the myth of the repression of all
creativity is becoming a reality in the mind of

the public.

wwWw americanradiohistorv com

handled by professionals and fund-
ed by the major radio groups, the
mythology of evil corporate empires
and the myth of the repression of all
creativity is becoming a reality in the
minds of the public. That will hurt
radio on all levels: ad dollars, teen
listening levels, promotions and em-
ployee recruitment. Radio’s success
among listeners demands a qualified
PR push in the popular press. It's
strategic to be proactive rather than
reactive.

Long before consolidation, back
when owning 14 stations was a huge
workload, creativity rarely ran wild
in the halls. There were a lot of piz-
za-fed PDs wondering if a new idea
had “been done somewhere else.”

A few people get new things on
the air because, frankly, they just
don’t care what the crowd at the bar
thinks. Determined individuals, not
corporate culture, compel the cre-
ation of new technologies, formats
and selling strategies. Those driven
individuals have not given up. Their
personalities have never been sub-
ject to government regulation.

The Consolidation-Kills-
Creativity Conspiracy

Consolidation has not changed
the method of music selection. The
first major change took place after
the first payola scandals in 1960, and
the second came in the late '70s, with
the advent of passive music research.
Consolidation has not changed the
way music is selected; that hasn’t
changed in about 25 years.

Continued on Next Page


www.americanradiohistory.com

MANAGEMENT MIARKETING SALES

July 11, 2003 R&R © 11

R&R All-Star; Bill Wells,
Saga/Des Moines

Nominee, R&R Market Manager/GM of the Year

(Markets 26-100)

gn the 12 months between fall 2001 and fall 2002, Saga
Communications/Des Moines Radio Group GM Bill
Wells led his five-station clusrer—— Active Rock KAZR,

Oldies KIOA, AC KLTI, Ad
Hot AC KSTZ — from a soli

Plt Standards KRNT and
26.8 to a remarkable 31.5

12+, with three of the market’s top five signals. Wells,
who now also oversees Salem Network affiliate Con-
temporary Christian KPFZ/Des Moines, talks this week
with R&R about his recent efforts and the reasons for

the group’s success.

R&R: To what do you attribute the
outstanding growth your stations have

delivered during the year? [ =0

BW: Of course, we .
bave specific demo- |
graphic goals for each |
station and den't neces-
sarily look at the com-
bined number as a ba-
rometer. Ratings success
in this company really
starts at the top, with Sa-
ga’'s product guy, Exec.
VP/Group PD Steve Goldstein. He
cets the standards for all the stations
in our company and has a unique
ability to raise the bar in nearly ev-
ery situation.

We are also very fortunate to have
some very talented programmers
‘who have been with the Des Moines
Radio Group for a long time and
who know the market very well.
OM Jim Schaefer is one of the most
dedicated and hardest-working peo-
ple I've ever been associated with.

Our people also know that the
enemy, or the real competition, is on
the outside, not in our building, and
they do a lot to help each other. For
example, KLTI PD Tim White voice-
tracks an airshift on KIOA, whose
PD, Tim Fox, is the station voice for
KRNT.

Brainstorming sessions nearly al-
ways have at least one PD from an-
other station, and our monthly de-
partment-head meetings include a
presentation by each PD so all the
department heads know what’s go-
ing on with people and promotions
on the other stations. I've always
believed that two heads are better
than one, so we try to find people
who are not afraid to speak up and
are willing to share ideas with co-

workers, even if they are other pro-

grammers.

Another thing we believe has con-
tributed to our success has been our
involvement in the community. We
still believe in serving our market
and do a lot to be on the streets with
our listeners. Today Big Ken & Col-
leen from KSTZ (Star 102.5) are do-
ing a radiothon from the lobby of the

Bill Wells

our fifth straight year for this event,
anc we have raised thousands of
dollars for kids in lowa.
From cancer to feeding the
homeless, all our stations
are involved in communi-
ty events to give back to
Des Moines and central
lowa. Because we are well
staffed, we are able to do
the kinds of things that lis-
teners expect from their
favorite radio station.

R&R: KSTZ has a remarkable 1.40
power ratio. How has your sales team
been able to outperform the station’s rat-
ings so impressively?

BW: Several factors contribute to
KSTZ's favorable power ratio. As
with our programming staff, we are
fortunate to have low turnover and
Jots of longevity on our sales team.
Too many advertisers have been
burned out by companies that send
in the sales rep of the month to
“learn about their business so that
they can adequately help them.”

Saga made the decision a couple
of years ago to let individual sales-

el

people make more money by reduc-
ing the number of salespeople per
station and keeping just the best peo-
ple. We also allow salespeople to sell
more than one station. Because rela-
tionships are so important in radio
sales today, we do whatever we can
to best serve the client. Selling mul-
tiple stations often serves that goal.

KSTZ is also able to achieve a
strong power ratio because it covers
so many demos. It's always strong
with young listeners, 18-34s, 18-49s,
women 25-54 and women 18+. Plus,
KSTZ has a dynamic airstaff and a
strong marketing and promotions
team that gets the station out to near-
ly every worthwhile event in the city.
Star 102.5 Promotions Director Scott
Allen started at the station eight
years ago as an intern. He really has
his fingers on the puise of Des
Moines and gets KSTZ involved in
a lot of great events.

R&R: While the winter ‘03 book was
not as favorable as you were probably
hoping for your top stations, it's only one
strvey — and you still have five of the
market's top nine stations. Have you
made any changes to help ensure a strong
spring book?

BW: Because we were not happy
with the winter results, we’ve obvi-
ously made some adjustments.
KAZR, KIOA and KSTZ have all
been active with on-air contests and
cash giveaways. We increased the
TV campaign for our Soft AC, KLTI.
Everyone knows winter was a war
book, so we are eagerly anticipating
the next trend to see where the mar-
ket is now.

Consolidation....
Continued from Page 10

It’s very funny to read our critics
ranting about how the nobility of the
DI has been squashed by corporate
giants. No jock who picked his own
scngs sweated over the artistic im-
pact of every selection. Jocks were
often more practical, selecting songs

| that met the needs of the hot-voiced

!

University of lowa Hospital for the ‘

Children’s Miracle Network. This is

honey on the request line; the urgent
appeal of Vinnie, who'd stuffed a
few bucks inside the album cover; or
their own need to spend some spe-
cial time in the bathroom (God bless
Cylan’s “Like a Rolling Stone”).

There used to be a lot of bad, in-
competent radio stations in every
city. They broadcast lots of dead air,
had bad audio quality and played
dozens and dozens of songs that
were chosen on a hunch by the DJs.
The result was that only a handful
of stations were viable. Two or three
stations had dominant market
shares, and the rest struggled to pay
the electric bill.

Music research increased the val-
ue of every station that applied it.
For just a few thousand dollars, any
station could tap in to the musical
passion of a vast audience. Prior to
music research listener passion was
tapped by only a tiny number of pro-
grammers and DJs who had golden
guts. There weren't many of them,
and, therefore, there weren't many
successful stations in each market.

Honey, I Shrunk
The Losses

Today 99% of all stations are com-
petent. Not always great, butalways
competent. Music research took the
selection of songs from the hangover
hunch of a D] or PD and put it in the
hands of the public, and voila! Ev-
ery station grew a ratings story. In-
stead of two or three stations per-
forming well, the ratings leveled so
that each station has a ratings story
in its target demo. The result is that
almost all Americans have a station
they can call their favorite.

Music research is not evil. It's

wwWw americanradiohistorv com
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Not Just Another Website

Here are some simple ways your station or cluster can
use the Internet to improve relationships with advertisers

and listeners.

1. Create a special advertiser section on your website.
Additional information for listeners about advertisers and specials turns
a 60-second attention-getting radio spot into a longer-form message.
The section can include links to immediate e-commerce opportunities,
to the advertiser's website or even to an entire portfolio of products

from a single advertiser.

This is also a great place for a sweepstakes that helps collect
information on the listeners. These promotions dress up a radio
schedule while serving as a perk for online visitors — and possibly
even bringing in additional revenue.

2. Interact with listeners online. The more audience data you

\ collect, the better you can position the station with advertisers, so
create a database of listeners’ interests and demographic information.
E-mail information to your database about upcoming station events,
concert dates and special offers from advertisers. Audience data can
\ also drive better programming for P1 listeners.

3. Promote station appearances and personalities through
your site. Create a “storefront,” or enhance your station’s imaging

\ through the visuals and content.

4. Offer news, weather, concert and restaurant and other
listener-lifestyle information. Using your website for items of
community interest that listeners may have to wait for on other media,

} such as school closings or high school sports scores, creates
additional reasons for listeners to fee! your radio station is serving their
needs. That can improve listener loyaity.

By Adam Guild

i Adam Guild is President/CEQ of interep Interactive, a leading
| independent online ad sales and intemet rep company. He can be
reached at adam_guild@interep.com.

done more to increase the intrinsic
value of a radio stick than anything,
including consolidation. This is a
good thing. It secures investment
risk in the business of radio. It makes
ratings predictive and stable, and
buyers know audience levels will be
consistent. That's a much better deal
than TV. A company that doesn’t in-
vest in audience research is sup-
pressing the upside value of its sta-
tions. It is failing in its obligation to
its investors. (For the record, Sabo
Media doesn’t sell or market music
research.)

We're Not About
The Music, We’re
About The Audience

Noradio company is on a mission
to repress musicians. No company
keeps “all the good music” off the
air. The appetite for obscure, noble
garage bands is no greater today
than it was before consolidation.

It has never been radio’s job, as
some suggest, to serve the music in-
dustry or musicians. Nor is it the
music industry’s job to serve radio.
Music companies are not there to
serve musicians, either. They are
there to make money. The more new
product they can get on the radio,
the more money they can make.
Therefore, music companies only
think they are being served if radio
plays new music.

As one of the executives who
helped drive the masses from AM to
FM in the '70s, | found there were
two things that led to FM’s growth,
and neither of them was new music.
One was anew st_v]e of presentation
of familiar, popular music. Yes, FM

played the long versions of hits, but
they were still hits. More FM radios
were sold by the long version of The
Doors’ “Light My Fire” in 1967 than
by obscure cuts. AM and FM didnt
hit parity listening levels until 1979,
when AC became the hot format and
Barry Manilow and Kenny Rogers
came out of both speakers.

The other factor driving audienc-
es from AM to FM was a lower com-
mercial load. It wasn’t planned. Few
advertisers bought FM, and the big-
gun sales talent wanted to work at
the big-gun AM stations, where they
could make big bucks. As the audi-
ence shifted to FM, so did the dol-
lars. At first programmers were suc-
cessfully vigilant at maintaining low
loads and, more important, at main-
taining commercial production val-
ues. The commercial had to be pro-
duced right for the target audience.

Higher spotloads today demand
rigorous rules for maintaining com-
mercial production values. Want to
add more spots? Hire more quality
production people and copywriters.

Waiter Sabo has led
consulting firm Sabo Media
since 1984. His client list of
major-media companies
includes Millennium Broad-
casting, Standard Broadcast-
ing and all 100 channels of
Sirius satellite radio. Before
starting his own company
Sabo was VP/GM of ABC
Radio Networks and Exec. VP
in charge of NBC-owned FM
stations. Reach him at 212-
681-8181 or

walter@ sabomedia.com.
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DIGITAL MEDIA

PART ONE OF A TwO-PART SERIES

R&R Convention Panel:
Digital Music Gets Legal

So how, exactly, do you compete with free?

The digital-media panel returned to the R&R Con-
vention this year with a fast-paced discussion cover-
ing the complicated world of legal and illegal digital
music. On the panel were EMI Sr. VP/Digital Distri-
bution Ted Cohen; RealNetworks VP/Music Services
& Programming Erik Flannigan; AOL Music VP/GM
Evan Harrison; FullAudio President/CEQ Scott
Kauffman; and Macrovision VP/Marketing, Music
Technology Group Adam Sexton.

Despite the rocky history of legal
digital music, the tone of the discus-
sion was upbeat and hopeful. Label-
backed and independent legal digi-
tal-music services are growing fast,
digital rights management is becom-
ing less intrusive and more sophisti-
cated, and, most important, the labels
are becoming more flexible and co-
operative in rights and licensing.
There’s not enough room to go into
everything we talked about, but this
week and next I'll cover a few of the
highlights of the June 20 panel.

An Attractive Price Point

The first question was about
whether the legal services and labels
are, in fact, trying to compete with
free. Flannigan replied, “On some
level, I suppose everybody’s compet-
ing with free. Free is a very attractive
price point. It has tremendous selec-
tion, it has unlimited rights, it has
more portability and more burnabil-
ity. We are competing with free, but
free is not a service. Free is ultimate-
ly just a collection of files distribut-
ed from person to person.

"The digital-music space, from the
legal side, is ultimately about more
than just competing with free, be-
cause we're in a subscription space.
We're in a transaction space. We're

going to be selling individual tracks,
we'll be selling videos at some point,
and the burden is on us not to wait for
legal remedies or changes in the peer-
to-peer world, but, ultimately, to make
a service and a collection of program-
ming and content available to people
that is more compelling than what's
availablein the scattershot free servic-
es. That's what we're up to.”

Responding to the same question,
Cohen said, “We know that we can
do it better than free. The thing that’s
missing for me with the free servic-
es, as a guy who came out of artist
development, is that there’s no con-
text. There’s no history. There’s no
sense of why Little Feat were impor-
tant, why Tower Of Power mattered.
You're basically getting files.

“You really want to forget that
you're dealing with an interface, that
you're dealing with a service. You
just want to get closer to the music.
And I think that's where we're going
to be able to compete. We're offering
high-quality music, first of all, but
we're offering context. We're offering
rich metadata, we're offering liner
notes, we're offering all these things,
so, if you're really a music fan and
not a guy who's just collecting files,
you're going to gravitate toward le-
gal services.”

against KaZaa is still pending.

KaZaa Parent's Antitrust Suit Dismissed

Pointing out that the company is “neither a competitor nor a
customer” of the major record labels, Judge Stephen Wilson has
dismissed all but one of KaZaa parent company Sharman Networks’
antitrust claims against the major record labels. Sharman contended
that the labels have colluded to keep KaZaa from licensing their
music. RIAA Sr. VP/Business & Legal Affairs Matt Oppenheim said,
“Sharman Networks was grasping at straws to distract the court from
its own improper behavior.” The RIAA’s copyright infringement suit

By Brida Connolly
Associate Managing Editor

Everywhere, All The Time

Asked to discuss tethered down-
loads —one of the most often criticized
elements of the legal services —
Kauffman said, “We start with a sim-
ple premise: The consumer wants ev-
erything, everywhere, all the time.
And so, as long as the technology can
deliver everything, everywhere, all
the time, we, at least, will let the con-
sumers decide whether they want to
purchase songs one at a time in a 7-
Eleven or purchase them in a more
enhanced and enlightened environ-
ment or rent them, unlimited, for as
long as they choose to stay with the
service. And we think the bridge to
that promised land is around the
seamless ubiquity of portability.”

About the plans for FullAudio’s
MusicNow, he said, “We're working
very closely with our chosen technol-
ogy partner, Microsoft, in extending
the current digital rights management
that's available out to portable devic-
es, so that, in a not-too-distant future,
you will be able to move all of your
material, whether purchased or, frank-
ly, illegally downloaded, or rented
[through a tethered download] onto
a portable device, so you have all of
your music, everywhere, all the time.”

Like MusicNow, MusicNeton AOL
offers unlimited streams and tethered
downloads, and Harrison observed,
“The everyday person doesn’t neces-
sarily know whata stream means, and
that's what we've found on MusicNet
on AOL. They simply want to listen
to music. We really weren’t sure what
we were going to see when we rolled
out with MusicNet on AOL. We did
bet that there was going to be a very
large audience that would appreciate
being able to choose from 300,000
songs and use this service as almost
their digital jukebox.

“What we're finding is that more
people are streaming than are down-
loading to their computers. We have
one package available at this stage
where you can burn 10 songs per
month, we're going to add a new tier
there shortly, and eventually we’ll go
toa la carte on the service as well. But
what we're finding is that the mem-
bership drive is far exceeding what
we'd expected, because people sim-
ply love having an easy way to
choose from all these songs.”

Next week: Digital rights manage-
ment, the Apple effect and upcoming
technologies to lure pirates back to pay-
ing for music.
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www.gracenote.com
charts @gracenote.com

If you play CDs on an Internet-connected computer, Gracenote prob-
ably knows about it. Every day Gracenote's CDDB music-recognition
service supplies artist and track information to more than 1 million
people who play music through CDDB-enabled audio players; at the
same time, Gracenote collects information about the music those people
are listening to. That data is then anonymously aggregated for Grace-
note’s charts. Below are last week’s 50 most played CDs.

DIGITAL Top 50

LW TW ARTIST Album Title Weeks On
1 1 NORAH JONES Come Away With Me 62
3 2 EVANESCENCE Fallen 18
4 3 EMINEM The Eminem Show 59
2 4 50CENT Get Rich Or Die Tryin’ 22
5 5 METALLICA St. Anger 5
6 6 RADIOHEAO Hail To The Thief 7
7 7 LINKIN PARK Meteora 15
8 8 COLDPLAY A Rush Of Blood To The Head 44
9 9 AVRILLAVIGNE Let Go 55
11 10 BEYONCE Dangerously In Love 2
13 11 CHRISTINA AGUILERA Stripped 3
10 12 LED ZEPPELIN How The West Was Wan 6
14 13 RED HOT CHILI PEPPERS By The Way 51
12 14 VARIOUS ARTISTS 8 Mile 35
16 15 WHITE STRIPES Elephant 14
15 16 JUSTIN TIMBERLAKE Justified K
18 17 AUDIOSLAVE Audiosiave 32
19 18 SHANIA TWAIN Up! 32
21 19 ROLLING STONES Forty Licks 39
— 20 ASHANTI Chapter Il 1
25 21 T.A.T.U.200 Km/H In The Wrong Lane 21
23 22 R.KELLY Chocolate Factory 20
20 23  NELLY Nellyville 53
17 24 VARIOUS ARTISTS The Matrix Refoaded 8
29 25 SEAN PAUL Dutty Rock 21
27 26 SYSTEM OF A DOWN Toxicity 92
26 27 MICHELLE BRANCH Hotel Paper 2
24 28 MAOONNA American Life n
30 29 U2 The Best Of 1990-2000 U
22 30 LUTHER VANDROSS Dance With My Father 4
— 31 LINKIN PARK Reanimation 33
28 32 ANNIE LENNOX Bare 4
32 33 MARILYN MANSON Golden Age Of Grotesque 8
31 34 JACK JOHNSON On And On 9
34 35 PINK Missundaztood 78
39 36 PINKFLOYD Echoes (The Best Of Pink Flayd) 86
40 37 DIXIE CHICKS Home 42
— 38 SANTANA Shaman 24
— 39 NICKELBACK Silver Side Up 89
43 40 CREED Weathered 84
41 41 JENNIFER LOPEZ This Is Me ... Then 23
37 42 NIRVANA Nirvana 35
42 43 GOOD CHARLOTTE The Young And The Hopeless 20
36 44 ELVIS PRESLEY Elvis 30 #1 Hits 40
49 45 ELTON JOHN Greatest Hits 1970-2002 30
35 46 TOBY KEITH Unleashed 10
38 47 MONICA After The Storm 3
— 48 QUEENS OF THE STONE AGE Songs For The Deaf 16
33 49 STROKES Is This It 55
— 50 ASHANTI Ashanti 44
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Rules |
Continued from Page 1

On the listening front, the FCC |
geve kudos to the radio industry, ‘
saying, “There is no evidence that
radio listeners consider non-audio
entertainment alternatives (for ex-
ample, reading and watching tele-
vision) to be good substitutes for
listening to the radio. We conclude
that radio listening is a relevant
product market.”

As for program production, the
agency upheld radio’s role as an
outlet for unique programming.
“Radio stations are an important
mechanism by which the American
public is made aware of new mu-
s:c,” the FCC said. "Moreover, the
record suggests no reasonable alter-
native to producers of radio talk
shows — a type of programming ‘
that has become increasingly popu-
lar in the last decade.” |

In a statement issued along with
the new ownership rules, FCC
Chairman Michael Powell rejected
frequent charges that the media
marketplace is dominated by a
handful of companies. “We have
heard much about five media com-
panies controlling virtually every-
thing we watch, hear and read,” he
said. “If this were true, I, too, would
be alarmed. This statistic, however,
has been purposely misstated to
create hysteria around this proceed-
ng.”

Powell further noted that while
the nation’s media conglomerates
are criticized tor wielding too much
control, they’re in some cases also
producing the content many find
objectionable. And content is one
area where Powell said the FCC
won't meddle. “Popular, freely cho-
sen programming is not a policy
question, and the American public
would undoubtedly find it deeply
troubling that unelected govern-
ment officials would want to make
these decisions on their behalf,” he
said.

NEWSBREAKERS

July 11, 2003 R&R @ 13

A group of veteran broadcast-
ers has formed the United
Broadcasting Company Radio
Network, a new Chicago-based
venture that includes Emmis
Radio among its shareholders.
Heading up the new network
are longtime syndicator Brad
Saul, who has been named
UBC’s CEO, and former WSCR/
Chicago Director/Programming
Ron Gleason, who has been
tapped as President.

Stu Heifetz, most recently Katz
Radio Group's Sr. VI/Sports, has
| been named UBC’s President/
Sales, and ABC Radio veteran
Patricia Harvey has been ap-
pointed to head affiliate relations.
UBC will offer long-form talk
shows and specialty features
when it launches in September.

“We're looking forward to
providing great product to sta-

Radio Vets Form UBC Radio Network

tions all over the country,”
Gleason said. "Our programs
will give stations instantly recog-
nizable talents who are easily
marketable to both listeners and
advertisers.”

Initial shows to be offered by
UBC include “In the News With
Craig Kilborn,” a daily version
of the popular news segment
that airs on the comedian’s
nightly CBS-TV program, The
Late Late Show. Also debuting in
the fall will be “What’s on From
TV Guide,” a daily preview of
the best on television each night,
and The Judge Mathis Show, a
two-hour nightly talk show
hosted by the popular syndi-
cated TV judge that will air from
8-10pm ET Monday-Friday.
Gleason said UBC expects to an-
nounce a number of additional
program offerings soon.

Regulation In Big Markets

Rejecting arguments from some
petitioners who said it should do
away with any sort of ownership
limits in the largest markets, the
FCC pointed to Los Angeles — the
nation’s second-largest radio mar-
ket — as an example of a large mar-
ket that has significant concentra-
tion. The agency said that 27 of the
market’s 52 FM stations are weaker
class A or D signals, while 18 of the
market’s 27 AMs operate at Skw or
less.

While the FCC said that these
“technically weaker” stations may
still be competitive, it pointed out
that L.A.'s top owner receives 31%
of the market’s revenue share,
while the top two owners receive
60% and the top four receive 76%.
“By capping the numerical limit at

eight stations,” the agency said,
“we seek to guard against consoli-
dation of the strongest stations in a
market in the hands of too few
owners and to ensure a market
structure that fosters opportunities
for new entry into radio broadcast-
ing.”

While new technologies have be-
gun competing with terrestrial ra-
dio, the agency said they don't yet
pose a viable threat to the industry.
In the Report & Order, the agency
disagreed with those who argued
that the definition of the radio mar-
ketplace should be broadened to in-
clude both Internet-only broadcast-
ers and satellite radio broadcasters
XM and Sirius.

That suggestion was made by
some who spoke out against loos-
ening media-ownership restric-

61% of
radio stations are drastically
under-performing in sales”

was 58.

man of CBS.

mer.

OBITUARY

MT&R President Batscha Dies

r. Robert Batscha, who, as President of the Museum of Television
& Radio, oversaw the museum’s growth into a bicoastal institution
with facilities in both New York and Beverly Hills, CA,
died July 4 in New York after a battle with cancer. He

Batscha joined the MT&R in November 1981 as Pres-
ident, having been appointed to the position by muse-
um founder William Paley, founder and onetime Chair-

Before joining MT&R Batscha spent four years as
President of the Population Resource Center. He was
also the founder of the Center for Communication, a
nonprofit organization that brings students and facuity
into direct contact with professionals in communications
fields. Batscha had also been an adjunct professor at Columbia Universi-
ty’s School of International Affairs and its School of Journalism, as well as
an associate professor of communications at Queens College.

Frank Bennack Jr., Chairman of the MT&R's board of trustees, said,
“The museum staff and its board of trustees are profoundly saddened by
this untimely loss. Bob was an admired leader, colleague and friend who
guided the museum’s growth for more than 20 years”

Batscha is survived by his son, Eric, and former wife, Francine Som-

Batscha

tions, and the commissioners said,
“Internet audio streaming may be a
substitute for broadcast radio when
listening takes place while working
on a computer or in a small-office
environment. A significant portion
of audio listening, however, occurs
while driving or otherwise outside
of the office or home. Since most
people do not access Internet audio
from a mobile location, we con-
clude that Internet audio streaming
is not a substitute for broadcast ra-
dio for a significant portion of au-
dio listening.”

As for XM and Sirius, the FCC
said, “The vast majority of the
population does not subscribe to a
satellite radio service. Accordingly,
we conclude that satellite radio is
not yet a good substitute for broad-
cast radio for most listeners.”

While it made the controversial
decision to use Arbitron’s method

*but that probably doesn’t include you.

It's a great time to start your “do differently” plan

in sales no matter how well you're doing.

Special 2004 rates are in effect if you start NOW!

Mark Ross Enterprises, Inc. * 233 Needham Street » Radio Plaza/5th Floor « Newton, MA 02464

www americanradiohistorvy com

for defining larger radio markets,
the FCC has launched a new pro-
ceeding to determine how it should
define small, unrated markets. For
now, it's adopting a modified ver-
sion of its former contour-based
method for defining those markets.

In particular, the FCC is adopting
the NAB's proposal to exclude from
a market any station whose trans-
mitter site is more than 58 miles
from the mutual overlap area. This,
the agency said, will “alleviate
some of the gross distortions in
market size that can occur when a
large signal contour that is part of
a proposed combination overlaps
the contours of distant radio sta-
tions and thereby brings them into
the market.”

The agency emphasized that the
interim method cannot be used for
stations in Arbitron-rated markets.

— Joe Howard

Irwin
Pollac

Broadcasiiigs Leader in
Sales and ¥ caent
Training

(617)928-1910
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National Radio

¢ SBR CUSTOM CHANNELS once
again offers customized holiday-music
streaming channels for radio-station
websites. The package includes a sta-
tion-branded player, image production
and station air-talent greetings in the
stream. For more information, visit www.
customchannels.net.

Industry

¢ STEVE ZARETSKY is promoted to
VP/Broadcast, U.S. & Canada for Solid
State Logic, a manufacturer of audio
consoles. He most recently headed
SSUs East Coast division.

NEWSBREAKERS

CONDOLENCES

Jazz flutist Herbie Mann, 73,
July 1.

Tele-Media co-founder Everett
Mundy, 79, June 29

Changes

News/Talk: KFWB/Los Angeles
adds Westwood One's NFL football
package ... WCLT/Columbus, OH
adds Imus in the Morning from 6-
10am and Sam Donaldson’s Live in
America from 10am-noon.

FCC ACTIONS
Approval 0f Univision-HBC Merger Due In Mid-July

An FCC source told R&R this week that, although the FCC recently
restarted its 180-day clock for action on Univision's pending acqui-

sition of Hispanic Broadcasting at day 176, it will most likely be a week
or two before the deal wins final approval. Guzman & Co. analyst David
Joyce also predicted that commission approval of the merger will most
likely come within a week or two. Industry insiders earlier said the Univision-
HBC merger was on the FCC'’s back burner as the commission ironed
out its new media-ownership rules, and, sure enough, the informal 180-
day clock was restarted just a day before the full text of the FCC’s new
rules was released.

Publishers’ Group Opposes HBC-Univision Merger

lleging that the merged company will control more than 70% of the

nation’s Hispanic media-advertising dollars, the National Associa-
tion of Hispanic Publications has declared its opposition to the HBC-
Univision merger. NAHP President Hernan Guaracao said, “This domi-
nation of the world of Hispanic media means one thing only: less diversity
of news, less diversity of views and fewer voices for the millions who are
represented by this varied and thriving group of Americans” NAHP Exec.
Director/CEQ Ivonne Cunarro said, “For the Hispanic print industry to

B USINESS BRIEFS

Continued from Page 6

may give Midwest $3.98 million in Cumulus stock instead of cash. Cumulus will pay the balance at the final closing
and may pay up to $5.6 million in class A stock. Cumulus also owns WNAM, WOSH, WVBO & WWWX in the
market.

Gaylord Sells Stake In Oklahoma City Baseball Team

Gaylord, which owns WSM-AM/Nashville, has agreed to sell its 76% interest in the Oklahoma City RedHawks
of the AAA Pacific Coast League to the Oklahoma Baseball Club. The transaction is expected to close in the
fall, pending approval from the Pacific Coast League and Major League Baseball. Terms of the deal were not
disclosed. Gaylord President/CEQ Colin Reed called the sale another step in his company’s program to pay down
debt and focus on its “two most valuable brands,” Gaylord Hotels and the Grand Ole Opry. Gaylord in June sold its
WSM-FM & WWTN/Nashville to Cumulus for $65 million as part of the corporate refocusing.

Companies Set Q2 Earnings Release Dates

mmis unofficially kicked off the latest earnings season last week with its Q1 2004 results, and other broadcast-

ers are now lining up to release their Q2 2003 numbers. The New York Times Co. plans to release its results
on July 15, Arbitron and Tribune are slated to release their results on July 17, Harris is scheduled to announce its
earnings on July 23, and Jefferson-Pilot will issue its results on July 28.

Astral Media-Quebecor Deal Nixed In Canada

he Canadian Radio-Television & Telecommunications Commission has rejected Astral Media's bid to sell

seven radio stations in Quebec to Quebecor Media for $12.75 million. The deal would have made Quebecor
the dominant media company in the province, where it already owns the leading TV broadcaster and cable distribu-
tor and the largest daily newspaper. Regional broadcaster Radio Nord Communications was to have been a minor-
ity partner in the deal. In rejecting the sale, the regulatory agency wrote, “The CRTC was not persuaded that the
potential benefits that would flow from Quebecor's strategy for renewing AM radio in Quebec and from the applica-
tion would offset the serious concerns regarding concentration of media ownership and media cross-ownership
that the application gave rise to."

XM Declares Quarterly Dividend

M Satellite Radio last week declared a regular quarterly dividend on its 8.25% series B convertible redeem-

able preferred stock. The dividend is payable in shares of class A XM stock at a rate of $1.03 per share of
series B preferred stock owned, with fractional shares to be paid in cash. The shares of class A common stock to be
issued will be valued at 95% of the average daily price of the class A stock for 10 consecutive trading days ending
July 16. The dividend is payable Aug. 1 to series B convertible preferred stockholders of record on July 22.

NAB To Host Satellite-Uplink Training Seminar

The NAB has set its annual satellite-uplink training seminar for Oct. 14-17 at NAB headquarters in Washington,
DC. The seminar helps broadcasters understand the FCC requirement that a trained transmitter operator be
present at all times during broadcasts and offers training on uplink operation and on minimizing the risk of interfer-
ence. Participants also gain better understanding of sateliite communications systems, equipment and operating
guidelines. The course will be conducted by Norman Weinhouse of Norman Weinhouse Associates and guest

continue prospering, we need to ensure that we have a level playing field
where all Hispanic media can compete fairly. The proposed merger of
Univision and HBC threatens to stifle the diversity of voices and the fair
competition existing today in Hispanic media” The group said it repre-
sents more than 200 Hispanic media publications.

Report: Clear Channel Looking At Seventh In Chicago

lear Channel, which owns five FMs and one AM in Chicago, is await-

ing approval from the FCC to place a new AM in the city on the
expanded band at 1690 kHz. The company sought a construction permit
for the station in July 2001, with the city of license in Berwyn, IL. This
week CC/Chicago Regional VP John Gehron told the Chicago Sun-Times
that plans are indeed in place to add the signal but said no decisions
have been made yet regarding a transmitter site, call letters or format. )

LPFM Activity At FCC

welve applications for new low-power FM stations were dropped by

the applicants last week, according to the FCC's |atest public notice.
Two applications were dropped in Rockford, IL and two in Greeley, CO —
possibly due to mutual exclusivity — while others were abandoned in
Anchorage, AK; Lima, NY; Quebradillas, PR; Monoghah, WV; St. Augus-
tine, FL; Bend, OR; and the lowa towns of Coulter and Northwood. Mean-
while, eight more low-power FM stations were issued their construction
permits. Cities where new LPFMs are authorized are Salida, CA; West
Frankfort, IL; Rice Lake, WI; Concord, NH; Benton Harbor, MI; Captain
Cook, Hl; Cross City, FL; and Dixon, NM.

ahead to hire a PD, he was the first
guy I called.”
Lynn's radio experience includes

Lynn

Continued from Page 3

can get it done. These are two very
intense radio stations that require
two people to run them. I have
been in touch with Jeff for a year or
two, knowing that he would be the
guy for the job. When I got the go-

stints as an air talent and Promo-
tions Director for KMXD & KYSY/
Des Moines; as PD of KKCV/Wa-
terloo, IA; and as Promotions Direc-
tor of KGGO/Des Moines and
KFMW /Waterloo.

James
Continued from Page 3

radio station from the ground up is
a unique opportunity. A friend told
me it’s like raising a child, with all

the ups and downs of being the
parents: watching the first steps,
dealing with a little teenage angst
and then developing it into a well-
centered human being.”

instructor Sidney Skijei of Skjei Telecom.

Mottola

Continued from Page 1

producer Neil Bogart that was re-
sponsible for such acts as Kiss,
Donna Summer and The Village
People — don’t expect the new la-
bel to focus on disco revival acts.
The label will sign new artists, with
Universal handling distribution.
Universal has reportedly commit-
ted $8 million a year for five years
to the new Casablanca venture.

This marks a return to records for
Mottola, who was replaced at Sony
Music Entertainment in January of
this year by TV exec Andrew Lack.
Mottola then branched out into tele-
vision production and worked with
VH1 to create the series Born to
Diva, for which he served as Execu-
tive Producer.

“We are delighted to be in busi-
ness with Tommy and his dynamic
team at Casablanca,” Morris said.
“For over a decade he was the heart
and soul of Sony’s creative success.
Tommy brings to the company the
same innovation and creativity that
have been the hallmarks of every-
thing he’s done in his storied ca-
reer.”

Lewinter said, “Tommy is a re-
markably creative talent in his own
right, who possesses the intuitive
ability to build, strengthen and
transform artists into powerful glo-

wwWw americanradiohistorv com

bal brands. And, under his leader-
ship, we are confident that Casa-
blanca will provide the kind of
organic environment needed for
artists to develop, while at the same
time benefiting from Universal
Motown'’s unique support system.”

Mottola said, “I have looked
closely at the many opportunities
that have been offered to me over
the last several months, but none
has had the right combination of el-
ements to attract me like the one
from Universal.

"I could not ask for a better part-
ner than Doug. Our close friend-
ship began over 20 years ago, and [
am thrilled to be working with him
now. [ am also looking forward to
working with Mel, whom I respect
greatly, and the entire Universal
Motown Records team to grow
Casablanca into a worldwide suc-
cess.”

Most recently Chairman/CEO of
Sony Music Entertainment, Mottola
spent 13 years at the label group,
transforming it into one of the most
successful global music companies
in history. The artists he’s helped
develop include Celine Dion,
Barbra Streisand, Bruce Spring-
steen, Billy Joel, Gloria Estefan,
Aerosmith, Destiny’s Child, Jenni-
fer Lopez, Mariah Carey, Nas, The
Dixie Chicks, Shakira and Marc An-
thony.

He joined Sony (then CBS Rec-

ords) in 1988 at age 37 as President,
making him the youngest President
in the company’s history. Following
a restructuring of the company, a
year later Mottola was named
Chairman/CEO of SME. Prior to
joining CBS Mottola was a promi-
nent artist manager, overseeing the
careers of Hall & Qates, Carly
Simon and John Mellencamp,
among others.

KUSC

Continued from Page 3

told R&R that he’s talking to his
company’s FCC attorneys and
plans to file formal opposition with
the commission to Clear Channel’s
involvement with KUSC. Levine
contended that the deal amounts
not only to Clear Channel getting a
ninth station in L.A., but also to an-
other attempt by the company to
drive Mt. Wilson out of business.
“Clear Channel has been after
me, trying to get our mom-and-pop
business out of business, and we
are going to resist it,” Levine said.
“The idea of Clear Channel selling
Classical is absurd. They are look-
ing for ways to drive us out of busi-
ness, and we're mad as hell and not
going to take it. We want the FCC
to protect us from this egregious
type of behavior.” Levine said he
may also seek help from the De-
partment of Justice on the matter.
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MUSiC 23 million homes
CHOICE 27,000 businesses
Available on digital cable and DirecTV
Adam Neiman e 646-459-3300
HIT LIST
Seth Neiman

JUNIOR SENIOR Mave Your Feet
SUGAR RAY is She Really Going Out With Hm?

ROCK

Gary Susalis
ADEMA Unstable

TODAY’S COUNTRY

Liz Opoka

EMERSON DRIVE Only; God (Could Stop Me Loving You)
MARTINA MCBRIDE This One's For The Girls
TIM MCGRAW Real Good Man

PROGRESSIVE

Liz Opoka

JOHN HIATT Uncommeon Connection
JASON MRAZ You ind | Both
TEITUR Sleeping Wath The Lights Gn

AMERICANA

Liz Opoka

CALEXICO Across The Wire

DERAILERS Take It Back

JEANNIE KENDALL T-at's What Your Love Does ToMe
JIM REILLEY Wastad Wishes

866-MVTUNES

21,000 mavie theaters

WEST

1. THALIA {/FAT JOE | Want You
2. STACIE ORRICO Stuck

3 PHARRELL f/JAY-Z Frontin’
4, JOSH KELLY Armiized

5. LEANN RIMES We Can

MIDWEST

1. PHARRELL f/JA¥-Z Frontin’
2. THALIA 1/FAT JOE | Want You
3. STACIE ORRICO Stuck

4. JOSH KELLY Amazed

5. LEANN RIMES Ve Can

SOUTHWEST

1. THALIA 1/FAT JCE | Want You
2. PHARRELL 1/JAY-Z Frontin'
3. STACIE ORRICO Stuck

4. LEANN RIMES Ve Can

5. JOSH KELLY Arsazed

NORTHEAST

1. THALIA {/FAT JEE | Want You

2. PHARRELL {/JAY-Z Frontin'

3. COLDPLAY The Scientist

4. FORTY FOOT EEHO Brand New Day
5. STACIE DRRICC Stuck

SOUTHEAST

1. THALIA {/FAT JWE | Want You
2. PHARRELL {/JAY-Z Frontin'
3. STACIE ORRIC# Stuck

4. COLDPLAY The Scientist

5. LEANN RIMES e Can

Pl
10 million homes 180,000 businesses
Rick Gillette « 800-494-8863
DNX Fashion Retail
Randy Schlager

The hottest tracks at DMX fashion retail,
targeted at 18-34 adults.

ANNIE LENNDX Paverent Cracks (Mac Quayle Remix)
BEYONCE {/JAY-Z Crazy In Love (Maurice’s Nu Soul Mix)
MADONNA Hollywood (Jacques Lu Cont's Mix)
TAMIA Officially Missing You (Mike Rizzo Sexy Radio Mix)
HEATHER HEADLEY | Wish1Wasn't (Darell Jarnes Remix)
JASON NEVINS f/HOLLY JAMES I'm In Heaven
DELERIUM Serenity Touched

NATIVE NEW YORKERS Hi Life

MCGRCHEEBA f/B1G DADDY KANE What's Your...
BLACK EYED PEAS Fly Away

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP

| Jack Patterson
JUSTIN TIMBERLAKE Senorita
AMANDA PEREZ Never
SMASH MOUTH You Are My Number One

CHR/RHYTHMIC

Mark Shands

LYRIKAL ETHERIANS Thirstay

CHRISTINA AGUILERA #/LIL KIM Can't Hold Us.
BEYONCE {/SEAN PAUL Baby Boy

LUMIDEE Never Leave You

5C CENT PI.M.P.

R. KELLY Thoia Thoing

URBAN

Jack Patterson

BUBBA SPARXXX Deliverance

50 CENTPIMP.

MYA My Love s Like ... Whoa

TONY RICH PROJECT Traveling Alone

ALTERNATIVE

Dave Sloan
DASHBOARD CONFESSIONAL Hands Down
DROPKICK MURPHYS Walk Away

ADULT CONTEMPORARY

Jason Shiff

LI00 White Flag

VERTICAL HORIZON "m Still Here
SMASH MOUTH You Are My Number One

COUNTRY

Leanne Flask

PHIL VASSAR Ultimate Love
GARY ALLAN Tough Little Boys
RASCAL FLATTS ! Melt

DANCE

Danielle Ruysschaert

808 STATE Wheatstraw

ERASURE Make Me Smile {Corme Up And See Me)
BEN NEIL Bugfunk

IDELERIUM Atter All {Satoshi Tomue Remix)
KURTIS MANTRONIX 77 Strings

RAP/HIP-HOP

Mark Shands

LYRIKAL ETHERIANS Thirstay

LYRIKAL ETHERIANS Let's Ride

REGGIE STEPHENS Diablo

DBIE TRICE {/DR. ORE & EMINEM When The ...
50 CENTP.ILM.P.

STRESS & MAGYVER t/BILLY CODK Drugz

PRUSIAR

CONCERT PULSE

mis week's Pollstar is Imzen.J

Avg. Gross
Pos. Artist (in 000s)
1 BILLY JOEL & ELTON JOHN $2,392.0
2 EAGLES $1,330.9
3 DIXIE CHICKS $1.186.9
4 FLEETWOOD MAC $1,154.2
5 CHER $718.0
6 TIMMCGRAW $642.0
7 RED HOT CHILI PEPPERS $445.8
8 PEARLJAM $426.6
9 YANN! $404.2
10 JAMES TAYLOR $387.5
11 KENNY CHESNEY $382.3
12 ALAN JACKSON $381.4
13 JOURNEY, STYX & REO... $379.3
14 TOBY KEITH $355.8
15 AVRIL LAVIGNE $314.5

Among this week's new tours
DASHBOARD CONFESSIONAL
GINUWINE
LiZ PHAIR
NELLY

uB4o
The COWCERT PULSE is courtesy of
Polistar a publication of Promoters’
On-Line Listings, 800-344-7383:
Cailifornia 209-271-7900.

Artist/Title Total Plays
KELLY CLARKSON Miss Independent 80
HILARY DUFF Why Not 79
STEVIE BLOCK All For Love 78
D-TENT BOYS Dig It 77
KTOMIC KITTEN Tide Is High... 77
AVRIL LAVIGNE Complicated 77
LIZ2IE MCGUIRE What Dreams Are Made Of 76
BAHA MEN Who Let The Dogs Out? 74
ROSE FALCON Up, Up, Up Kz}
AVRIL LAVIGNE Sk8er Bo 34
HIKKI CLEARY 1,2,3 33
JENNIFER LOPEZ Janny From The Block 33
LMNT Juliet kK]
JUSTIN TIMBERLAKE Cry Me A River 33
BRITNEY SPEARS Lucky 33

BRITNEY SPEARS Oops ... | Did It Again 33
VANESSA CARLTON A Thousand Miles 33

COOLER XIDS All Around The World 32
HAMPTON Hampsterdance 2 32
PINK Get The Party Started 3
Playlist for the week
ending June 23-30.

Lori Parkerson
* 202-380-4425

BATELLITE
RADID

()

200n20 (XM20)

Kane
JUSTIN TIMBERLAKE Senorita

Squizz (XM48)
Charlie Logan

GODSMACK Serenity
KORN Did My Time

U-POP (XM29)

Ted Kelly

ROYKSOPP Sparks

SNAP I've Got The Banghra Power
MOLOTOV Here We Kum

DANIEL BEODINGFIELD Never Gonna Leave Your Side
TRICKY Lovecats

GAVIN DEGRAW Just Friends
OUTLANDISH Aicha

MORCHEEBA What's Your Name

PRODIGY & MARILYN MANSON Mobscene

The Loft (XM50)

Mike Marrone

FLEETWOOD MAC Silver Girl
FLEETWO0OD MAC Thrown Down
FLEETWOOD MAC Destiny Rules

KENNY LOGGINS With This Ring

KENNY LOGGINS The One That Got Away
KENNY LOGGINS | Miss Us

MICHAEL MCDONALD | Believe (When | Fall In Love ...)
MICHAEL MCDONALD Reflections
MICHAEL MCDONALD Too High

JOHN MELLENCAMP Baltimore Oriole

Raw (XM66)

Leo G.
CASSIDY Take It

Watercolors (XM71)
Trinity

CHUCK LOEB eBop

RICK BRAUN Green Tomatoes
HIROSHIMA Believe
HIROSHIMA Viven

X Country (XM12)

Jessie Scott

ALLISON MOORER Show

JOE ELY Streets 0f Sin

JIMLAUDERDALE & DONNA THE BUFFALD Wait Til Spring
EASTMOUNTAINSOUTH Eastmountainsouth
DWIGHT YOAKAM Population: Me

MARTY STUART Country Time

COLIN LINDEN Big Mouth

XM Caté (XM45)

Bill Evans
ROBERT CRAY Time Will Tell

XMLM (XM42)

Ward Cleaver
THROWDOWN Haymaker

BPM (XM81)

MONICA So Gone

THE SCUMFROG Music Revolution
BT Somnambulist

JEWEL Intuition

INDIA Seduce Me Now

PURETONE Stuck In A Groove

OEE DEE The One

JASON NEVINS f/HOLLY JAMES I'm In Heaven
TIM DELUXE Less Talk More Action
LAURA PAUSINI If That's Love
OXYGEN Am | On Your Mind
DELERIUM Atter All

ANN{E LENNOX Pavement Cracks
ROCKIK Memaries

PAUL VAN DYK Nothing But You
JENNIFER LOPEZ I'm Glad

BECKY BAELING Getaway

TINA ANN | Do

DEBORAH COX Play Your Part
ROC PROJECT {/TINA ARENA Never (Past Tense)
IAN VAN OAHL Secret Love

0J SAMMY Sunlight

JUSTIN TIMBERLAKE Rock Your Body
JUNIOR SENIOR Move Your Feet
MADONNA Hollywood

CLARE QUILTY Tremble

STACIE ORRICO Stuck

CHRISTINA AGUILERA Fighter

4 STRINGS Let it Rain

MURK Alright

DJ {CEY Dreamns

ROOM 5 Make Luv

FRANKIE J Don't Wanna Try

SIRIUSH&/

1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Planet Dance
Swedish Egil
APOLLD 440 Dude Descending A Staircase
AUDID BULLYS Things
KRAFTWERK Tour De France 2003
OAKENFOLD Dread Rock
THICK DICK Touch The Sky

The Pulse

Haneen Arafat

PINK /WILLIAM DRBIT Feel Good Time
Hot Jamz

Ken Spellman

D BLOCK Everywhere We Go

SEAN PAUL Like Glue

MARK RONSON Ooh Wee

LUTHER VANDROSS Dance With My Father

Hip Hop Nation

Ken Spellman
BONECRUSHER Grippin' The Grain
JOE BUDOEN Fire

CHINGY Gettin' It

LIL KIM Can You Hear Me Now
New Country

Jim Kressler

PAT GREEN Wave On Wave
RUSHLOW | Can't Be Your Friend
Octane

Don Kaye

311 Creatures
SLOTH Someday

The Beat
Geronimo

DEBORAH COX Something Happened On The Way..

JUNIOR SENIOR Mave Your Feet

Aol Radio@Network

Ron Nenni 415-934-2790
Top Country

Lawrence Kay

DIAMOND RID Wrinkles

OWIGHT YDAKAM The Back Of Your Hand
Top Pop

Mark Hamilton

ASHANTI Rock Wit U (Awww Baby)
BLACK EYED PEAS Where Is The Love
GOOD CHARLOTTE Girls & Boys

LIZ PHAIR Why Can't I?

SANTANA f/ALEX BAND Why Don't You & |
SMASH MOUTH You Are My Number Gne
THALIA {/FAT JOE | Want You

TRAIN Calling Ali Angels

Top Alternative

Cameo

CAUTERIZE Something Beautiful

DANDY WARHOLS We Used To Be Friends
JET Take It Or Leave It

Top Jams

Davey D

50 CENT {/2PAC All Eyes On Me
RANJAHZ & CEELO Insp Her Ation
SLY BODGIE 1/2PAC. .. California Mix

@ HAGO NETWORKS

Phil Hall « 972-991-9200
Tom Joyner Morning Show

Vern Catron
TAMIA Officially Missing You

Music Prngrai)iniing/ﬂansulting
Ken Moultrie « 800-426-3082
Hot AC

Steve Young/Josh Hosler

LIZ PHAIR Why Can't [?

CHR

Steve Young/Josh Hosler
JUNIOR SENIOR Move Your Feet
MARDON 5 Harder To Breathe

TRAPT Headstrong

Rhythmic CHR

Steve Young/Josh Hosler
BOW WOW Let's Get Down

BUSTA RHYMES Light Your Ass On Fire
JS Ice Cream

R. KELLY Thoia Thoing

Soft AC

Mike Bettelli/Teresa Cook
MATCHBOX TWENTY Unwell

Mainstream AC

Mike Bettelli/Teresa Cook
LEANN RIMES We Can

Delilah

Mike Bettelli

LUTHER VANDROSS Dance With My Father
Dave Wingert Show

Mike Bettelli/Teresa Cook
LUTHER VANDROSS Dance With My Father
Mainstream Country

Ray Randall/Hank Aaron
RACHEL PROCTOR Days Like This
RASCAL FLATTS | Melt

New Country

Hank Aaron

OE NICHOLS She Only Smokes When She Drinks
RACHEL PROCTOR Days Like This

Lia

Ken Moultrie/Hank Aaron

CLAY WALKER A Few Questions

24 HOUR FORMATS

Jon Holiday « 303-784-8700
Adult Hit Radio

JJ McKay

JOSH KELLEY Amazing

MERCYME | Can Only Imagine

Rock Classics

Adam Fendrich

OAVID LEE ROTH Soul Kitchen

US COUNTRY

Penny Mitchell
O1AMOND RIO Wrinkies

GREAT AMERICAN COUNTRY

Jim Murphy « 303-784-8700
JESSICA ANDREWS Good Time

Charlie Cook » 661-294-9000
Bright AC

Jim Hays

SUGAR RAY Is She Really Going Dut With Him
Mainstream Country

David Felker

PATTY LOVELESS Lovin’ Alf Night

Hot Country

Jim Hays

TRAVIS TRITT Lanesome. On'ry And Mean
Young & Verna

David Felker
GARY ALLAN Tough Little Boys
RASCAL FLATTS | Melt

EET A

Pl Y PES NAVCIE B b5 |

After Midnite
GARY ALLAN Tough Little Boys

NV

WALTT RAING NETRORKS

Alternative

Chris Reeves * 402-952-7600

ME FIRST AND THE GIMME GIMMES | Believe | Can Fly
SERAFIN Day By Day

STUNT MONKEY Girlfriend Likes Girls

WHITELIGHT MOTORCADE All Gone Again

Country

John Glenn

RASCAL FLATTS | Melt

PHIL VASSAR Uttimate Love

AC

Dave Hunter

FLEETWOO0D MAC Say You Will

PINK f/WILLIAM ORBIT Feel Good Time
SUGAR RAY Is She Really Going Gut With Him

R

Weekend Tesh Show

Scott Meyers ¢ 888-548-8637
MTSRCYME | Can Only Imagine

Nightly Tesh Show

Scott Meyers « 888-548-8637
SHANIA TWAIN Forever And For Always

www americanradiohistorv com
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72 million hoassholds

Tom Calderone
VP/Programming
oy
BEYONCE 1/JAY-Z Crazy In Love 25
ASHANTI Rock Wit U (Awww Baby) 21
MICHELLE BRANCH Are You Happy Now? 20
LUDACRIS Act A Fool 17
MDNICA So Gone 17
GOOD CHARLOTTE Girls & Boys 15
50 CENT 21 Questions 14
MYA My Love Is Like ... Whoa 13

PINK /WILLIAM DRBIT Feel Good Time "

NELLY I/P. DIDDY & MURPHY LEE Shake Ya Taifeather 11

WHITE STRIPES Seven Nation Army 10
PHARRELL /JAY-2 Frontin’ 10
METALLICA St. Anger 9
JOE BUDDEN Pump It Up 8
SEAN PAUL Like Glue 8

LUMIDEE {BUSTA RHYMES... Never Leave You.. 8

MADONNA Hollywood 8
LINKIN PARK Faint 7
THALIA UFAT JOE | Want You 7
CHINGY Right Thurr 7

Video playlist for the week of June 30-July 7

David Cohn

General Manager _2

SEAN PAUL Like Glue

CHINGY Right Thurr

LINKIN PARK Faint

COLDPLAY The Scientist

RADIOHEAD There There

PHARRELL VJAY-2 Frontin'

AFl The Leaving Song Pt. It

DAVID BANNER Like A Pimp

METALLICA St. Anger

BEYONCE (/JAY-Z Crazy in Love

JAY-Z La-La-La (Excuse Me Miss)

KENNA Freetime

BONECRUSHER UXILLER MIKE & T1 Never Scared
ALL-AMERICAN REJECTS Last Song

LUMIDEE I/BUSTA RHYMES... Never Leave You...
SMILE EMPTY SOUL Bottom Of A Bottle
DEFTONES Minerva

BUSTA RHYMES | Know What You Want
LUDACRIS Act A Fool

STAIND So Far Away

Video playhist for the week of June 30-July 7.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and
titles of all pictured and send
pics to R&R, c/o Mike Davis:

mdavis@radioandrecords.com

75 million households

Paul Marszalek
VPMusic Programming

ADDS

MARILAH CAREY Bringin' On The Heartbreak
NELLY 1/P. DIDDY & MURPHY LEE Shake Ya Tailfeather

LISA MARIE PRESLEY Sinking In

DAMIEN RICE Volcano
SMASH MOUTH You Are My Number Dne
Pays

MATCHBOX TWENTY Unwell 24
TRAIN CaNing All Angels 24
BEYONCE VJAY-Z Crazy In Love 23
JEWEL intuition 23
EVANESCENCE Bring Me To Life 2
MADONNA Holtywood 22
MAROON 5 Harder To Breathe al
LIZ PHAIR Why Can't 1? 2
MICHELLE BRANCH Are You Happy Now? 2
COLDPLAY The Scientist 19

MARY J. BLIGE /METHOD MAN Love @ 1st Sight 18

KELLY CLARKSON Miss Independent 17
PINK {/WILLIAM ORBIT Feel Good Time 17
UNCLE KRACKER Drift Away 17
ASHANTI Rock Wit U (Awww Baby) 15
ALL-AMERICAN REJECTS Swing. Swing 14
JASON MRAZ The Remedy (I Won't Worry) 14
CELINE OION Have You Ever Been In Love? 13
THORNS | Can't Remember 13
G0O GOO DOLLS Sympathy "

BULACK EYED PEAS {4, TIMBERLAKE Where is The Love? 9

SUGAR RAY Mr. Bartender (it's So Easy) 9
THALIA t/FAT JOE | Want You 8
FOO FIGHTERS Times Like These 7
3 DOORS DOWN The Road I'm On 6
EAGLES Hole In The World 6
LIVE Heaven []
WHITE STRIPES Seven Nation Army 6
SANTANA /ALEX BAND Why Don't You & | 6
RADIOHEAD There There 3
TURIN BRAKES Painkiller 3

JACK JOHNSON The Horizon Has Been Defeated 2
NICKEL CREEK Speak 2
Video airplay for June 30-July 7.

TELEVISION

COUNTRY MUSIC TELEVISION
65.9 million households
Bnian Philips, St. VP/GM
Chris Parr, VPMusic & Talent

ADDS
JESSICA ANDREWS Good Time
Information current as of July 8, 2003
TOP 20 W
EAGLES Hole In The Worid 38 32

T. KEITH {/W. NELSON Beer For My Horses 36 39
SHANIA TWAIN Forever And For Always 3 39

BROOKS & DUNN Red Dirt Road 34 39
KENNY CHESNEY No Shoes, No Shirt, No... 33 42
BRAD PAISLEY Ceiebrity 3 39
JIMMY WAYNE Stay Gone 337
MDNTGOMERY GENTRY Speed 30 37
DWIGHT YOAKAM The Back Of Your Hand 28 34
RASCAL FLATTS | Meit 25 4
DOLLY PARTON I'm Gone 19 35

LONESTAR My Front Porch Looking In 17 22
DERIC RUTTAN When You Come Around 17 16

FAITH HILL You're Stifl Here 15 19
UNCLE KRACKER Drift Away 15 16
JOHN MELLENCAMP Teardrops Will Fali 15 14
BLAKE SHELTON Heavy Liftin’ 14 20
TRACE ADKINS Then They Do 14 17

DIERKS BENTLEY What Was | Thinkin' 14 15
BUDDY JEWELL Help Pour Out The Rain 13 17

CMT airpiay as monitored by Mediabase 24/7
between June 29-July 5.

", AMERICAN :
& CIUNTRY.

Jim Murphy, VP/Programming
19 million households

P

ADDS

JESSICA ANDREWS Good Time

fnformation current as of July 8, 2003

TopP 10

BLAKE SHELTON Heavy Littin'

BUDOY JEWELL Help Pour Out The Rain

TOBY KEITH 1/WILLIE NELSON Beer For My Horses
LONESTAR My Front Porch Looking In

SHANIA TWAIN Forever And For Always

TRACE ADKINS Then They Do

KENNY CHESNEY No Shirt, No Shoes, No Problems
DIERKS BENTLEY What Was | Thinkin'

BRAD PAISLEY Celebrity

CHRIS CAGLE What A Beautiful Day

Information current as of July 8, 2003

36 million hoaseholds

Cindy Mahmoud., VP/Music Pr

VIDEO PLAYLIST

ing & Entertai

RAP CITY TOP 10

BONECRUSHER {/XILLER MIKE & TI Never Scared
GINUWINE in Those Jeans

LUDACRIS Act A Fool

DAVID BANNER Like A Pimp

50 CENT YSNOOP DOGG & G-UNIT P..M.P. (Remix)
ASHANTI Rock Wit U {Awww Baby)

CHINGY Right Thurr

BEYONCE /JAY-2 Crazy In Love

LWL JON & THE EAST SIOE BOYZ {/YING YANG Get Low
LUMIDEE /BUSTA RHYMES... Never Leave You (Uh Oooh)

50 CENT /SNODP DOGG & G-UNIT P.M.P. (Remix)
CHINGY Right Thurr

DAVIO BANNER Like A Pimp

LIL JON & THE EAST SIOE BOYZ f/YING YANG Get Low
BONECRUSHER 1/XILLER MIKE & TI Never Scared

JOE BUOOEN Pump It Up

YDUNG GUNZ Can't Stop, Won't Stop

NELLY, P.DIODY & MURPHY LEE Shake Ya Tailfeather
FABOLOUS 1/TAMIA So into You

JAY-Z La-La-La (Excuse Me Miss)

Video playfist for the week ending July 6.

www americanradiohistorv com

TELEVISION

TOP TEN SHOWS June 30-July 6
Total Audience Teens
(105.5 million households) 12-17
1 CSI: Miami 1 Fox Movie Special
2 Everybody Loves Raymond (lexigondance Day)
3 Law & Order ; :/ws s""’z‘d;:" )
mevrican Juniors (Wednesday),
4 King Of Queens
. w":I e (tie) Meet My Parents (Mondsay, 10pm)
n 5 Fear Factor
6 Csl (tie) That '70s Show
7 Daytona 400 7 Fox Movie Special (Scream 2)
8 Law & Order: Criminal Intent 8 8 Simple Rules For Dating My
9 Without A Trace Daughter (Monday, 9:30pm)
10 Fox Movie Special (tie) American Juniors (Tuesday)
( Independence Day) 10 For Love Or Money
Source: Nielsen Media Research
COMING NEXT WEEK
Tube Tops With David Letterman (CBS, check
Evanescence, The Ataris and loo'%alsllljstlnrg;forg,r:). Kilborn
Black Eyed Peas perform on Pepsi gar Rey. Lrag ubom.

Smash, a new weekly concert series
on the WB (Wednesday, 7/16, 9pm

ETPT).
Friday, 7M1

* Celine Dion, Live With Regis &
Kelly (check local listings for time and
channel).

*Sugar Ray, The Tonight Show
With Jay Leno (NBC, check local list-
ings for time).

*The Ataris, Jimmy Kimmel Live
(ABC, check focal listings for time).

¢ Ludacris, Late Late Show With
Craig Kilbom (CBS, check local fist-
ings for time).

* Camp Freddy t/Dave Navarro,
Last Call With Carson Daly (NBC,
check local listings for time).

* Rachel Farris, The Wayne
Brady Show (check local listings for
time and channel).

Satniay, 1112

*Norah Jones, Saturday Night

Live (NBC, 11:30pm ET/PT).
Swday, 1113

* Ricky Scaggs performs on
PBS's Evening at Pops (check local
listings for time).

Menday, 7714

* LeAnn Rimes, Jay Leno.

* Guster, Carson Daly.

* Marityn McCoo and Billy Davis
Jr., Wayne Brady.

* Jaci Velasquez, The Caroline
Rhea Show (check local listings for
time and channel).

Tuesday, 7115

s Lisa Marie Presley, Regis &
Kelly.

* Northern State, Carson Daly.

*k.d. lang and Tony Bennett,
Wayne Bradly.

Wednesday, 7/16

¢ Chuck D, Busta Rhymes, MC
Lyte and Phife are slated to perform
when ESPN presents its Espy
Awards (9pm ET/6pm PT).

* Santana, Jay Leno.

* Mandy Moore, David Letter-
man.
e Blur, Late Night With Conan
O'Brien (NBC, check local listings for
time).

* Verbena, Carson Daly.

* The Chieftains, Caroline Rhea.

Thursday, 7117
* Mandy Moore, Conan O'Brien.
« The Sounds, Craig Kilbomn.
* Lynyrd Skynyrd, Carson Daly
* Blake Sheiton, Wayne Brady.

¢ Lisa Marie Presley, Late Show — Julie Gidlow
FiLMS
BOX OFFICE TOTALS

Title Distributor July 4-6 $ Weekend  $ To Date
1 Terminator 3: Rise Of The Machines (WB)* $44.04 $72.38
2 Legally Blonde 2: Red, White & Blonde (MGMUA)* $22.22  $38.50
3 Charlie’s Angels: Full Throttle (Sony) $14.01 $67.06
4 Finding Nemo (Buena Vista) $11.05 $274.93
5 The Hulk (Universal) $8.22 $117.01
6 Sinbad: Legend Of The Seven Seas (DreamWorks)* $6.87 $10.05
7 28 Days Later (Fox Searchlight) $6.00 $20.55
8 The italian Job (Paramount) $4.17 $83.87
9 Bruce Almighty (Universal) $4.01 $228.64
10 2 Fast 2 Furious (Universal) $2.64 $119.43

*First week in release. All figures in millions.
Source: ACNielsen EDI

COMING ATTRACTIONS: No music-related movies opening this week.

— Julie Gidiow
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Why Talent Management Is Job One

Both sides benefit from building trust

A recent study of Talk radio listeners published in
these pages (6/20) confirmed a fact that most of us in
News/Talk have known all along: When it comes to at-
tracting and holding listeners, it’s the hosts.

That finding was surely no surprise
to the members of a distinguished
panel gathered at this year’s R&R Talk
Radio Seminar. Moderated by
WABC/New York's Phil Boyce,

\}vhen communication between talent
and management breaks down. “I
don’t want to blame anybody for what
happened, but I do think we all have
to learn from it,” he said.

the panel included KFi/
Los Angeles programmer
Robin Bertolucci, N.S. Bi-
enstock talent representa-
tive George Hiltzik, veter-
an PD and consultant
Greg Moceri of Moceri
Media, WLS/Chicago pro-
grammer Michael Packer |
and KABC & KIIS/Los *
Angeles perscnality Brian
Whitman.

Representing various perspectives
on the important talent-management
relationship, each offered insight on
how to make this critical component
of every successful Talk radio station
work. While the depth of the discus-
sion can't passibly be re-created in
these pages, here are some of the
highlights.

Recognize The Culture

Citing last year’s now-infamous in-
cident involving former WNEW/
New York hosts Opie & Anthony,
Bovce suggested that the episode of-
fered an example of what can happen

e

Phil Boyce

ent know every day where
| the line is. | understand
that the line seems to
move frequently, but, as
managers, we are abdicat-
ing our responsibility if
we don’t do that for our
talents.”

Boyce said that it’s im-
portant to recognize your
company’s corporate cul-
/ture when it comes to building a re-
 lationship with your station’s talents.

“Understand what the company’s
culture is and, more importantly,

1 “Our job is to let the tal-

“when it seems to be changing,” he

said. “Because that's when the line
moves and something that might
have been OK in the past becomes

| unacceptable today.

“It's our job to encourage hosts to

| do those things that are sometimes
| outrageous and that get ratings

while, at the same time, understand-
ing that if you let any host go too far,
they can literally destroy them-
selves.”

Trust Takes Time

Boyce asked Bertolucci what it was
like when she walked in as the new
PD at KFI/Los Angeles, an estab-
lished station with high-profile talent
that had been hired by her predeces-
sor already in place. "I think gaining
their trust and respect is something
that has taken patience and time,”
she replied.

“As a PD, you must resist vour in-
nate desire to go in there and change
everything to make it your own. You
need to keep your ego in check and
respect what it is that all these folks
do. ook for ‘wins’ — ways that I can

Sign Up For R&R’s News/Talk/
Sports E-Mail Headlines

Are you getting all the latest format news headlines deliv-
ered straight to your in-box every Friday morning?

Hundreds of Talk radio executives all across the country have
already signed up and are getting their weekly one-sheet on the
hottest news from News/Talk/Sports radio delivered straight-up,
without all the gossip, rumor and opinion. The best part? It's free! To
sign up, e-mail your name, title, call letters or company affiliation and
your e-mail address to crubio @radioandrecords.com.

R&R’s weekly News/Talk/Sports E-Mail Headlines is your one-stop
source for all that's happening in the world of News/Talk/Sports radio.

ics and call-screening guidelines. 1t
infuriated him.

“I couldn't understand why there
seemed to be such a blockage be-
tween us until [ learned what I know
today: That is, if you want to be a tal-
ent’s personal coach, you need to do
a lot of groundwork first and leam
to recognize their strengths before
you start trying to tell them what to
change or how to fix things on the
show. If you want to build trust and
respect, you must first be willing to
take the time to earn it.

“With Neal, [ was ultimately able

help or suggest something
that could make the show
just a little bit better.

“Slowly, over time,
they start saying, ‘Maybe
you're not all that bad.’
But to get there you have
to resist that urge to lift
your leg on everything
around the station and re-
alize that what you do
over time will be valuable
and recognized.”

Moceri was up next and candidly
admitted that his relationship with
then-newly hired WSB/ Atlanta host
Neal Boortz didn’t get off to the best
start when Moceri arrived in town as
the new PD. “l made a lot of mis-
takes,” Moceri said. “I started send-
ing this guy with 25 years on the air
in the market my memos on format-

Robin
Bertolucci

to build what has become
a great relationship by let-
ting him see over time that
my goal was always to
help him in whatever way
I could to have the best
show on radio.”

Agreeing with Berto-
lucci’s point about not try-
ing to change things all at
once, Whitman said, “At
KiIS I work with Rick
Dees. Now this is a guy
who has had great success for over
20 years on the same station and who
has had probably 17 different pro-
gram and music directors in the time
that he’s been there.

“I've seen with my own eyes PDs
who have made a huge mistake by
coming in and trying to microman-
age things. That is a term that all tal-

ent hate: mi-
cromanage. So,
as a manager,
you have to
strike a bal-
ance between
communica-
tion of your
goals for the
station and the t ;
company’s George Hiltzik
guidelinesand

respect for who that host is and what
he did before you ever came along.
In other words, don’t walk in and
upset the apple cart just because
you're the new P'D and you can.”

View From Across
The Desk

Next up was Hiltzik, who repre-
sents a number of high-profile Talk
radio talents, including Glenn Beck,
Roe Conn, Bob Grant, Bill Handel
and Bill Press. Asked what the rela-
tionship between management and
talent looks like from his perspective,
Hiltzik replied, “There is a cultural
divide between management and tal-
ent.

“Management does not really un-
derstand how insecure most talents
are no matter how much money they
make or whatever perks they may
have. The good talents want to win

Continued on Page 18
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and strive for excellence, but they can
be very neurotic and nervous, and [
don’t think managers really get that
most of the time.”

A VP at NBC before becoming an
agent, Hiltzik said he understands
the issues from that side of the table
too. He said, “I tell talents I represent
that they really have no clue about
what it’s like to be in management.

“I ask them if they'd like to work
in an environment where you're giv-
enabudget to work with, then some-
body from corporate calls and tells
you it's been cut. Or just knowing
that onalmost any given day you can
lose your job for any misstep. I tell
talents that they need to try to under-
stand what a manager goes through
and that managers are subject to as
many arbitrary and capricious ac-
tions as any air talent.”

On the theme of trust as the basis
for a good talent-management rela-
tionship, Hiltzik said, “The role of an
agent is to develop the trust of man-
agement. [ always say, ‘Test me once,
and if I pass the truth test with vou,
we can then move forward without
always questioning each
other.

“When you develop a
relationship that is built on
trust, it removes a lot of
doubt on both sides. Busi-
ness would be better if all
of us would say, "Test me
on my honesty and integ-
rity, more often. It would
make most business deal-
ings so much better.”

Both Sides Have
Responsibility
Whitman agreed with Hiltzik's ob-
servation that talents tend to be inse-
cure by nature. “George may have
even sugarcoated it a bit,” he said.
“Sometimes talent is just crazy. The
fact is, a lot of talents are a little inse-

Brian Whitman

NEWS/TALK/SPORTS

cure and neurotic, and that’s a major
reason why management
needs to regularly draw
clear lines for them. From

a talent’s perspective, that
line is different atevery ra- |
dio station, and it can |
change inalmost every cir-
cumstance.”

Referring to the much
discussed Opie & Antho-
ny incident, Whitman
said, “I'm not here to de-
fend them or act as an apologist for
what they did, but they were the
hosts of a very successful afternoon
talk show that had done a promotion
every year for the past few years
where they invited listeners to have
sex in public places.

“Sothey did it again. Why? Because
it has been successful for them, they
were getting paid by management to
do it, the sponsor was a knowing par-
ticipant, and management had dem-
onstrated in the past that they’d hired
these guys to be outrageous and out-
do themselves every day.

“Then they get fired. I submit to
you that they were doing the job they
were asked to do. There was clearly
a miscommunication going on there,
and in all fairness to the
talent, they were just do-
i 1 ing what they’d been en-

i | couraged and paid by
| management to do.”

Hiltzik said, "I see the
Opie & Anthony situation
as a failure by both man-
agement and [Opie & An-
thony’s] representatives.
If they had gone on the To-
day show or talked to Bar-
bara Walters or maybe given an ex-
clusive to Entertainment Tonight and
said, ‘Look, we made a big mistake.
We overstepped our bounds, and we
got carried away. We expect manage-
ment to discipline us, and we want
to fix this,” if they’d done it that way,
things would have gone differently.

“I think we were all hurt when

Michael Packer

Opie & Anthony were fired. It repre-
sented a restriction on
people’s freedom to do
what they want and for
listeners to listen to what
they want. Broadcasting
is a privilege and an hon-
or,butit’s the marketplace
that should decide, not
pressure groups or indi-
viduals. In situations like
that, management, talent
and representation have
to look at things and decide how to
do immediate damage control and
figure out the right thing to do right
away.”

“Our job is to let the
talent know every
day where the line
is. | understand that
the line seems to
move frequently,
but, as managers,
we are ahdicating
our responsibility if
we don’t do that for

our talents.”
Phil Boyce

Whitman said the responsibility
doesn’t fall completely on one side or
the other. “While talents need to be
defended and trusted, broadcasters
also have a responsibility,” he said.
“As a talent, at some point you have

to be willing to take responsibility for
the things you say and do on the air
and to police yourself.

“I would never suggest that PDs
and GMs have to come in every day
to tell the talent every single thing
they could say that day that might
get them fired. You simply can’t do
that. But there is a responsibility that
goes along with having the privilege
of sitting behind a microphone, and,
as a talent, you need to realize that
you will ultimately be held account-
able for what you say.”

The Host Nobody Wants

Despite the difficulties that having
controversial and sometimes unpre-
dictable hosts on the air can bring,
Packer said he thinks it’s usually
worth it. “Can I tell you the host that
none of us wants, the host who is
really a killer for your radio station?”
he asked. “It's the host with no opin-
ion, who never crosses the line and
who approaches everything straight
down the middle. He’s the host no one
ever calls to complain about.

“When the audience is
silent about a host and we
never getany criticism, that,
frankly, scares me to death.
It says the audience doesn't %
care. And when they don’t i
care, they don't listen. So, §
despite some of the things
we're discussing here, |
would offer that it’s the va-
nilla host that you really
don’t want on your air.”

Expanding on that idea, Bertoluc-
ci said she’s found that the best way
to get the most from talent is often to
get out of the way. “Like they say in
sports, you can't teach speed,” she
said. “Talent is also something you
can’t teach. It’s something that, as a
PD, you need to stand back and let
grow.

“You can't teach personality, bril-
liance, timing or how to sound great
on the radio. You can teach things like
formatics and how to know if a top-

Greg Moceri

“Business would
be better if all of
us would say, ‘Test
me on my honesty
and integrity,’
more often. It
would make most
business dealings

so much better.”
George Riltzik

ic is working or not, but there is a
great deal more we cannot teach that
is simply just talent.

“I don’t see my job as

ral the talent, but rather to
divert and direct them
when needed. The biggest

thing I try to do is encour-
| age them and give them
the freedom to do what
they do best. I think of
% myselfas being like an air-

traffic controller, and the

hosts are the pilots flying
the planes. I can help them, but, in the
end, they have to fly it.”

Summing up, Bertolucci said, "1
don’t worry so much about people
crossing the line, because I don't like
boring radio. I'm willing to take that
risk that we’re going to occasionally
stepinitand that we’ll trip on the line
on a pretty regular basis. But, to me,
that’s a small price to pay for mo-
ments of greatness and brilliance. The
alternative is radio that's boring, and
that, to me, is the worst thing.”

i
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Senate
Continued from Page 1

“I was more offended, or as of-
fended, as anyone by the statements
of The Dixie Chicks,” McCain told
Dickey in one of several terse ex-
changes between the two. “But to re-
strain their trade because they exer-
cised their right of free speech, to me,
is remarkable. It's a strong argument
about what media concentration has
the possibility of doing.”

Although Dickey insisted that the
decision was made in response to a
“ground swell of negative reaction”
from listeners to Maines’ comments
and after several meetings with sta-
tion PDs, McCain said the fact that
the ultimate decision came from cor-
porate headquarters disturbed him
greatly. “If someone else in another
format offends you and you decide
to censor those people, my friend, the
erosion of the First Amendment in
the United States of America is in
progress,” he said.

Dickey clarified that while the de-
cision did come from the corporate
level, it was made only after local
managers said listeners were object-
ing to hearing the group’s music. Af-
ter 30 days, Dickey said, PDs were
invited to decide for themselves
whether to resume playing the
group’s music.

Also, at the height of the contro-
versy, Dickey said Cumulus twice
aired an ABC interview with the
Chicks on all of its Country stations.
And the company’s CHR/Pop sta-
tions, where the Chicks enjoy cross-
over success, never removed the
group’s music from their playlists, he
said.

Dickey and McCain were in agree-
ment, however, in their belief that
Clear Channel exerts too much con-
trol over the radio industry. Support-
ing his position that the FCC’s new
radio-ownership rules will harm
smaller broadcasters, Dickey said the
new, tighter rules — which limit the
ability of companies to build new
clusters or sell existing ones — will
“prevent future competitors from
emerging that will check and ulti-
mately curb the growing power of
the unambiguous industry leader,
Clear Channel.

“Preserving the status quo sim-
ply strengthens and entrenches the
incumbent, which I believe is the
unfortunate and unintended conse-
quence of this rulemaking decision.
[ am concerned about our contin-
ued viability if our hands are tied
as we do battle each day with the
industry’s dominant force. Their
tremendous scale gives them an
undeniable advantage in the com-
petition for capital, talent and ad
dollars.”

McCain also took a shot at Clear
Channel — and the NAB — when
discussing the legislation his com-
mittee recently approved thataims to
force Clear Channel to sell off some
of its radio stations. With NAB Presi-
dent/CEQ Eddie Fritts and several
NAB staffers in the room, McCain
quipped, “Iam sure that the National
Association of Broadcasters — a
wholly owned subsidiary of Clear

www americanradiohistorvy com

Channel — will not support that leg-
islation.”

Although some probably expected
him to target Dickey, Dixie Chicks
manager Simon Renshaw took aim at
Clear Channel, alleging that Clear
Channel/Tuscaloosa, AL PD Jay
Michaels condemned Bruce Spring-
steen for supporting The Dixie
Chicks’ right to free speech during
the hoopla over the Bush comment.

Renshaw claimed that an April 22
e-mail from Michaels read, “Maybe
Bruce didn't read what [the Chicks]
said. Lethim say it, and see whathap-
pens.” Renshaw, who said he doesn’t
know Michaels, said at the hearing,
“I could not believe it. Now I'm be-
ing warned by radio as to what will
happen if certain people speak up
about certain things.” Michaels didn’t
return a call for comment by R&R'’s
Tuesday night press time.

Small Markets

Although they could be consid-
ered unlikely allies, First Media Ra-
dio CEQ Alex Kolobielski and Dickey
agreed that the FCC’s new radio-
ownership rules will harm small-
market radio. Kolobielski — whose
company owns 13 stations in small
East Coast markets — said small-
market radio operators already
struggle to attract and retain talent
and lure investors, and those con-
cerns will be exacerbated if the opera-
tors are not allowed to grow through
building clusters.

Therefore, as the FCC launches its
proceeding to determine a method to
define small markets, Kolobielski
suggested that the agency make per-
manent its current interim policy —
amodified version of the old service-
contour-based system — instead of
searching for a new system.

“The contour-based approach to
defining markets is fair to all sta-
tions,” he said. “Instead, the FCC has
launched a rulemaking to substitute
definitions based on political bound-
aries or even cellular-market bound-
aries, neither of which bears any
relationship to the radio-broadcast-
signal strength of the advertising
markets stations serve.”

Kolobielski also criticized the
agency’s decision to adopt Arbitron’s
methods for defining larger markets,
saying the approach “will make the
legality of existing station clusters
vulnerable to changes in Arbitron
methodology.”

Kolobielski may have another ally
in Sen. Ernest Hollings, who didn't
attend the hearing but issued a state-
ment that was equally critical of the
FCC'’s selection of the Arbitron stan-
dard. “The FCC has chosen to throw
out the contour rule in its entirety in
favor of a market definition created
for the purpose of determining ad-
vertising metrics, not radio owner-
ship,” Hollings said.

“Arbitron generates its revenue
from the very radio broadcasters that
the FCC seeks to regulate. While the
contour market definition was admit-
tedly flawed, replacing it with a new
definition with unknown and poten-
tially unintended consequences may
create more problems than it solves.”

Committee member Sen. Byron
Dorgan is unhappy with all of the

FCC’s new ownership rules and said
this week that once the FCC either
formally notifies Congress of its new
ownership rules or publishes them in
The Federal Register, he’'ll invoke the
seldom-used Resolution of Disap-
proval, which gives Congress the
power to veto Executive Branch rules.
The FCC rules won’t be official until
they're published in The Federal Reg-
ister.

Dorgan has also threatened that
Congress could hold back FCC fund-
ing to stall implementation of the new
regulations. “These new rules are
wrongheaded and will result in more
consolidation and less competition in
broadcasting,” he said.

Rep. Opposes HBC-Univision

A visitor from the House of Rep-
resentatives kicked off the hearing, as
Rep. Robert Menendez made a spe-
cial appearance to voice his concern
about the pending merger of His-
panic Broadcasting Corp. and
Univision, a marriage he said will
“create unacceptable market power
in Spanish-language media in this
country.”

To support that claim, Menendez
pointed out that the merged com-
pany would control the largest Span-
ish-language radio and TV compa-
nies, along with the most popular
Spanish-language website and cable
network. On the local level, he said
the new company would contro} 69%
of the Spanish-language media mar-
ket in Phoenix (84%, counting
Univision's stake in Entravision).

He expressed frustration that, de-
spite outcries from members of Con-
gress, consumer groups and unions,
the FCC appears to be ready to OK the
deal. “The FCC has the merger poised
for approval right now, as a followup
toits wildly popular media-concentra-
tion decision,” Menendez said.

Logan
Continued from Page 1

bringing the most talented radio
people into our company. I look for-
ward to working with him.”

Logan told R&R, “I really enjoyed
the time off. Being newly married, the
time I got to spend with [my wife]
Erin was wonderful. And I had a
chance to recharge my batteries as |
figured out what I wanted to do.

“During that time I also did a little
consulting work for Farid and for a
few other companies. | enjoyed the
interaction with Farid and Judy and
couldn't wait to join them. My focus
early on is to help build a company
that attracts top-level talent while cre-
ating an environment where it can
flourish.”

Before moving to New York in
November 2002 for his most recent
role at Infinity, Logan served as OM
of Country WUSN/Chicago. Before
that he was OM of Infinity’s WQYK-
AM & FM & WYUU/Tampa. He's
also held programming and/or op-
erational positions at KYCY/San
Francisco, KYCW /Seattle and
KEBC/Oklahoma City. Logan cur-
rently serves as VI of the Country
Music Assn.’s board of directors.

Additional reporting by Lon Helton
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Meaner Than A Junkyard Dbg M

Evvmis CEO Jeff Smulyan has filed a lawsuit against

American Honda Finance Corp. and two repo guys who re-
cently attempted to remove the 2000 Honda Accord leased
by Smulyan’s fiancée, Heather Hill, from his home. The In-
dianapolis Star reports that two debt-recovery agents entered
Smulyan’s property around 2am on May 27 by slipping
through a gate that was being repaired, ignoring the “No Tres-
passing” sign that hung near the gate.
¥4 Smulyan asked them to leave, and they
obliged — without the Accord. Smulyan
1 then sued Honda's car-payment suits and
the two unidentified repo agents, filing
b papers with an Indiana court last week.
Among the top charges are trespassing
and invasion of privacy. The suit also states

that Hill was never behind on her pay-
ments and had, in fact, mailed a check and
was planning to turn the car in. After the

You guys picked
the wrong Hill!

repo incident Hill did return the car — at which time Smulyan
stopped payment on the check. "My nature is not to be liti-
gious,” he said, “but this is pretty outrageous.”

Controversy And Sodomy: Just Another Day In Radio

One day after Talk Radio Networks host Michael Sav-
age was fired from his MSNBC TV gig for making inflam-
matory anti-gay comments to a caller, the controversial talker
apologized to the gay community and claimed he was set up
by a crank caller “from a competing talk show.” Savage also
claimed he thought that the caller “was cut from the air.” He
said, “His insults continued in my earpiece, and | reacted to
him personally as an individual who was attacking me to de-
fend myself.” Because the caller invoked the names of
Westwood One syndicated hosts Don and Mike, Savage
blamed them for setting up the call.

On July 8 Don Geronimo and Mike O’'Meara insisted that
they had nothing to do it. Responding to Savage’s allegation
that D&M have made “vicious personal attacks” against him,
Geronimo said he'd never even heard of Savage before his
MSNBC firing and even said he’d “quit on the spot” if any-
one could produce a tape of him making any personal attacks
against Savage. O'Meara said Savage “needs to make this go
away as soon as possible” and continued, “The more he

|
|

o
STREETTALK

keeps dwelling on us setting up a caller, the more we're go-
ing to have to come in here and talk about it.”

Flush with the success of its syndicated Bob & Sheri morn-
ing show, Jefferson-Pilot Hot AC WLNK (The Link 107.9)/
Charlotte is developing more talk-oriented projects under
the care of PD Neal Sharpe, who has been awarded addi-
L tional duties as PD for Jefferson-Pi-
: lot Radio Syndication. New projects
in the works include the July 21 syn-
dication rollout of afternoon hosts
Matt & Ramona and the hiring
(and eventual syndication of) new

midday personality Pam Stone —

the comic best known as “Judy
Watkins,” the girls basketball coach
on the old ABC-TV sitcom Coach. Sharpe is quick to point
out that adding Stone and other lifestyle features does not

TV face breaks into radio

signal a format change. “This is merely an evolution of what
we're already doing,” he says.

Hello, I'm Not Dead

WQAM/Miami personality Neil Rogers overshot the dead
pool on Tuesday, announcing that U.S. Rep. Katherine Har-
ris had died in a plane crash in Canada.
Rogers apparently saw the story posted
online somewhere and read it on the air
without confirming it. “Katherine Harris
is dead!” Rogers announced. “I've got the
& news story right here; it's on the
§ Internet. A plane crash! Yes!” Just one
| problem: While Rogers was reporting

Does this dress

Harris' death, she was appearing live —
make me look dead?

and alive — on the floor of the House
of Representatives in Washington. C-SPAN was even tele-
vising Harris at that very moment. Rogers would not com-
ment on the mix-up and refused to release the transcripts
of his show to reporters. However, it’s possible Rogers didn’t
have access to C-SPAN from his apartment studio in Toronto,
where he's hosting his show from during the summer
months.

RE meLile

V7 40

* Keith Hastings hired as PD of WAAF/Boston.
* John Michael named PD of WAQZ/Cincinnati.

* Soft AC KQSR/Oklahoma City flips to
as KHBZ.

) I

* Universal Records promotes Monte
Lipman to Sr. VP.

* Bob Bollinger named VP/GM of KPLN

& KYXY/San Diego.

/()

Alternative

* Bill Catino elevated to Sr. VP/Nat'| Promotion, Sam
Cerami to VP/National Promotion at Liberty.

* Jeff Silvers set as PD of WLTI/Detroit.

* Judy Libow promoted to VP/Product
Development and Promotion at Atlan-
tic Records.

* Michael Ostin promoted to Sr.VP/A&R
at Warner Bros. Records.

* Paul Jacobs named GM at WDTX/De- [

troit.
*John Frawley becomes Dir./Opera-
tions of WBZ/Boston.

U riks Ao

* Mason Dixon promoted to Operations
Director of Edens Broadcasting’s
WRBQ (Q105)/Tampa.

* Gaylord purchases Opryland complex
for $250 million.
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Mason Dixon

* WMAL/Washington listeners mail in donations to

pay for a $5,000 FCC fine.
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Former WMY|/Greenville, SC morning <o-host Roxanne
Cordonier (ak.a. Roxanne Walker) has filed a wrongful ter-
mination lawsuit against Clear Channel on the grounds that she
was fired because of her opposition|to the war in Iraq.
Cordonier alleges she was belittled both on and off the air by
her co-hosts on The Love and Hudson Shew and then repri-
manded. She was ultimately fired on April 17. According to
the Greenville News, Cordonier alleges that Herriott Clarkson
Mungo Il (a.ka. Bill Love) and Hayden Hudson (a.k.a.
Howard Hudson) encouraged Cordehier to join their pro-
war discussions, which became conteritious on several occa-
sions. “| went through hell,” Cordonier told the News. *
forced out because | would not compiy with their orders to

| was

be silent.” Also named as defendants in the suit: Regional VP/
GM Bill McMartin and PD Greg McKinney, who, as ex-
pected, told ST he was unable to comment on the matter.

In order to rapidly acclimate new producer Special K, a
Brooklyn, NY homeboy, to life in the South, the members
of The Mad Max Morning Show, Whldp ars on NextMedia's
F WKZQ/I“!yrtle Beach, SC &
" WXQR/Greenville, NC, re-
. cently subjected the man named
; after a breakfast cereal to a
“rednecking.” He tells ST,
driving a John Deere tractor with

“l was

a giant rebel flag mounted on the
back, wearing a wife-beater and

a mullet wig. About an hour and

Mileage may vary with
mullet.

a half later | was pulled over by
the cops, who didn’t understand

it was a radio stunt and wrote me a ticket for $350! | have |

to appear in court later, and | got two points on my license
for that.”

U-Haul Information Update

Susquehanna/Kansas City Markat Manager Mike
Campbell, who doubled as GM of KCMO-AM & FM, exits
the cluster, as does KCFX/Kansas City GM Pam Malcy.
Susquehanma Regional VP Nancy Vaeth is named interim
Market Mariager.

Phoenix radio fixture Dave Pratt segues from afternoons
on Infinity’s KZON (The Zone) to mornings on co-owned
Country KMLE, replacing Dan Tocker. Gregg Paul, whose

July 11,2003 RaR @ 21
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Politically Incorrect, Yet Touching Moment” commentary has
|

aired daily on The Zone since 2000, takes Pratt’s old shift.
| Paul teams with Karen Lindsay and Hollywood Bob.

Chery! Khaner, last seen as VP/Adult Formats for RCA,
has been named as an exclusive consultant to V2 Records.

KBKS (Kiss 106.1)/Seattle night hosts Candy & Jerry will

exit on July 31 as they shop for a morning show opportu-

~ nity. OM/PD Mike Preston needs an immediate, non-suck-

ing replacement show. Rush your stuff to kissnightjob@

infinityseattle.com or to KBKS, 1000 Dexter Ave., Suite 100,
Seattle, WA 98109.

Maurice Egger is named Chief Technical Producer for
Clear Channel Cincinnati's AM stations, which include News/
Talk WLW, Sports WCKY, Talk WKRC and “Real Oldies”
WSAI. He replaces Brian Perry, who was recently upped to

' PD of WCKY.

| Congrats to Dianna Rose of KWjZ/Seattle and Elektra’s |

Michelle Madison, winners of a random drawing held at the
recent R&R Convention. Both ladies will receive Kenwood
| HD Radio car systems, courtesy of iBiquity.

After spending two weeks in South America battling ge-
netically mutated tarantulas and other potentially fatal bugs
while on a class trip with his |2-year-old daughter; Jennifer,
lnﬁnlty/Kans:Ls Clty VP/Programming Jon Zellner is back in

O 4 the good old USA. One
" memorable moment took

place the night a giant tarantula
+ crawled into their sleeping

quarters, causing Zellner's wife

. and daughter to scream and
n. “My job was to stay be-

WhICh end does the sadd/e go S
on? hind to see whose sleeping bag

order to put the giant arachnid’s size in the perfect histori-

cal, pop-culture perspective, Zellner remarks, “Let’s just say

it was bigger than the one that crawled up Peter’s leg in the
Brady Bunch two-part Hawaii episode.”

Talk Topics

Talk Radio Network snags Laura Ingraham from

- move her daily talk show to the network on Sept. | and that
it will air in a new daytime slot.

\
KABC/Los Angeles morning show Exec. Producer Ber-

| nard Pendergrass is promoted to Asst. PD.

it would end up in,” he says. In |

Condolences

Music lovers everywhere continue to mourn “love mae-
stro” Barry White, who passed away July 4 after a lengthy
battle with kidney disease. He was 58.
White is best known for such 1970s-era
classics such as “Love’s Theme” (with
Love Unlimited Orchestra), “Never,
Never Gonna Give Ya Up,” the 1974
U.K. No. | “You're the First, the Last,
" My Everything” and the 1974 U.S. No.
| smash “Can’'t Get Enough of Your
Love, Babe.” White enjoyed a career
resurgence in 1995 with the release of

The Icon Is Love and was introduced to

o
Your sweetness was

our weakness. a whole new generation via guest ap-

pearances on The Simpsons and Ally
McBeal. In the summer of 2000 White's voice was once again
a staple in dance clubs across Europe thanks to Black
Legend’s take on his “You See the Trouble With Me,” which
topped the U.K. singles charts.

Vince Lloyd, a longtime broadcaster for the Chicago
Cubs, died July 3 of stomach cancer at his home in Green
Valley, AZ. He was 86.

Quick Hits

* After 101 days as PD of New South CHR/Pop WYQOY

| (Y101)/Jackson, MS, PD Nikki Stewart exits. OM Tom

Westwood One. TRN CEO Mark Masters tells ST that she’ll ‘

Freeman assumes PD duties.

* Former WXSS/Milwaukee Marketing Director and
WWWQ/Atlanta Promotions Director Rachael Frydman
returns to Milwaukee as the newly named NTR Manager of
Clear Channel’s six-station cluster.

» KVEG/Las Vegas nighttime co-host J-Noise adds MD
stripes.

* Rob Ryan rejoins KKMG (Magic 98.9)/Colorado Springs
by reassuming his old afternoon drive slot. He spent the last
year at KKRZ (Z100)/Portland, OR.
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FrRANK CORREIA

SOUND DECISIONS

R&R July 11, 2003

fcorreia@radioandrecords.com

PART ONE OF A Two-PART SERIES

Thirty Years
Of Promo Pros

Three generations of record-industry execs review the past,
present and future of music promotion at Convention 2003

As part of R&R Convention 2003, record executives
from the past three decades came together for a panel
to provide insight on how the business used to be, how
it is today and where it might be headed.

Moderated by venerable promotion
pro John Fagot, the “Three Decades of
Record Executives” session featured
Curb Records’ Bob Catania, Music Re-
search Consultants’ Harold Childs,
promao vet Jeffrey Naumann, Warner
Bros.” Tom Biery, RLG/Nashville’s

side of the pack, because they've got a
consultant questioning their decisions’
and they’ve gota regional programmer
looking over their shoulder.

“We have to start bringing back
some of the fun and the positive ener-
gy that our business was all about.

Butch Waugh, Arista’s Joe
Reichling, Roadrunner’s
Mark Abramson and
Street Information Net-
works’ Vince Pellegrino.

Catania kicked off the
discussion by addressing
the pervasive negativity
found throughout the in-
dustry today. He said,
“We're all still very passion-
ate about the records we work and
about the groups we're given an oppor-
tunity to work, and it's really frustrat-
ing to deal with what [ perceive now
as the most intense negativity coming
not only from radio, but also records
and the press. It’s really a shame that
we've come to this.”

Recalling his days as a regional pro-
motion executive, Catania said that
both radio and records used to look
for a reason to play new records.
“Now everything starts from the
premise ‘Why should we play the
record?”” he said. "It starts from a very
negative standpoint, and a lot of ani-
mosity develops early on in projects.
It takes a long time to get over.

“The great programmers over the
years — people like Scott Shannon
and Kevin Weatherly — came from a
very positive ethic: What could they
do to break records? The industry is
sorely lacking that. We shoot our-
selves in the foot, and then we go to
work.”

The Business Of
Communication

“Our business has changed; we
know it's more of a business now,” said
Pellegrino, who recalled that people
were generally more passionate about
music in years past. “ Today, with con-
solidation, the risk factor far outweighs
the benefits of somebody stepping out-

communication. We should
- communicate more with
= % | eachotherabout what'sreal
" } -‘5 and what the real passion
is. We're dealing with peo-
ple’s lives,
“That's one of the things
I tell everybody 1 talk to,
and it’s something that

John Fagot

We're in the business of

we've taken for granted
over the years with the salaries that
we make. We make more than doc-
tors, and none of us have the educa-
tion that doctors have, and doctors
save lives. But we do deal with peo-
ple’s lives, and [ take that responsibil-
ity very seriously.”

Waugh recalled an important lesson
he learned from fellow panelist Childs

personality. Make yourself different.
Don’t be just another of the ‘Stepford
Wives’ of promotion.”

Naumann went further by showing
two different types of branding. He
first showed the crowd a large photo
of an old Halloween costume he’d
made of a tin-eared programmer who
wouldn’t play his record. He then
pulled down his pants just far enough

“You have to make
yourself a
personality. Don’t be
just another of the
‘Stepford Wives’ of
promotion.”

Jeffrey Naumann

to show off a tattoo of the Virgin
Records logo on his rear.

Naumann also shared a story about
working Lenny Kravitz in the early

back when both worked at
A&M Records: the impor-
tance of building relation-
ships. “In Country, I look at
some of the PDs and MDs 1
deal with on a regular basis,
and they're wearing so
many hats and getting |
pulled in so many direc- |
tions that's it's hard to get
their attention,” he said.

“Once they sit down
and hear the music and get into it, all
of a sudden vour job gets a lot casier,
but you can’t do that unless you do
have a relationship with the person
who's making the decision.”

Ass Tattoos And
Rubber Puke

Naumann, known for his flamboy-
ant promotion style, noted that EMI
Recorded Music North America Exec.
VP Phil Quartararo taught him the im-
portance of promoting oneself. “You
need to brand yourself,” Naumann
said. “You have to make yourself a

g

Jeffrey Naumann

days, when many pro-
grammers weren't playing
his records: “I told my as-
sistant to order 350 rubber
pukes, the cheapest ones
you can get from the joke
shops.

“I had one of the trade
magazines make an ad
that said, ‘It makes me sick
to my stomach that some
programmers still aren’t
playing Lenny Kravitz,” and we had
them staple the rubber puke to cach
of the ads. Lenny finally broke. I don’t
know if it was that ad that did it.”

The New School

While Reichling noted that today's
atmosphere is not as much fun as that
in the old days, based on the stories
he was hearing, he said that he likes
the business more now than he did
when he entered it 10 years ago.

“I love the fact that we're a real
business now, and we're held account-
able for our spins,” he said. “We have

wwWw americanradiohistorv com

promo vet Jeffrey Naumann.

THREE DECADES ON THE DAIS Sharing war stories at the “Three

Decades of Record Executives” session are (I-r) Music Research Consultants’
Harold Childs, Tom Biery of Warner Bros., RLG/Nashville’s Butch Waugh and

IR}
40 b

to get something in return for the
money we spend by creating new par-
adigms for all of our marketing and
promotion dollars. It makes a whole
lot more sense with the type of spins
we're doing now compared to even
when [ started, 10 years ago.

“Yes, it is much harder with consol-
idation, brand managers and consult-
ants, and the revenue has certainly got-
ten radio to the point where

with their own labels, and they're
downloading and uploading and all
that sort of thing,” he said. “That's an
opportunity for us to have some fun
again. It's created a clear climate out
there where evervbody can go outand
break new artists.”

He pointed to satellite radio as an
exciting new frontier and compared it
to the early days of FM radio, when
the recording industry

it's not as excited about new
records and new music as it
used to be, but our job now
is to nurture. What [ do is
nurture our guys who are
passionate about music.

“There are a lot of peo-
ple at Pop radio who will :
get really excited and pas- »
sionate about an artist.
Those are the guys we have
to partner with and, in my opinion,
spend the lion’s share of our promo-
tion dollars with.

“We should be bringing the artist
up there and doing a time buy or
whatever it takes to market the artist
in that market, because the PD takes
the time to see the big picture and to
realize what we have not today, but
six months from now or when the
Grammys roll around.”

Abramson, on the other hand, pre-
ferred the promotion game prior to
consolidation. “There was a lot more
passion toit,” he said. “All the stuff I've
gotten — the career I've built — I don’t
know if that could happen now.”

Abramson added that the climate at
Rock radio is similar to that at other
multitasking formats. “There are too
many people who are too overworked
toreally pay that much attention to the
music anymore,” he said. “We all love
our jobs, but it is harder to get people
to focus solely on artists and music.

“The Rock format is certainly no
different. If anything, it's a bit harder,
because, in a lot of markets, we're not
the big moneymaking format. These
guys are a little more stressed, because
Rock’s not the format that's going to
be protected. There are markets that
are exceptions, but the Pop and Coun-
try formats are always going to win.”

New Opportunities

Childs made mention of R&R’s 30th
anniversary and recalled the first R&R
Seminar, which was held in 1975. He
noted that it was an exciting time in the
industry and said he believes that the
industry today stands on the same edge.

“We've got the new record business
out there, with all these young kids

Joe Reichling -

helped many FM Rockers
get off the ground. “It be-
hooves us all as promo
guys to try to come up
withideas to get that thing
to work with us,” he said
of satellite radio players
XM and Sirius. “It will give
us some balance out there,
which we’ll have to break
a new artist.

“These new kids that I run into are
very excited about the record busi-
ness. [t’s not dead! All the comments,
all the articles, all the stories — the
record business is not dead, and the
music business is not dead, and these
kids out there realize it. You'll see that
kind of energy in the next five years.”

Biery said that he’s always been with
the same label and that he still thinks
of his job as fun. He stressed the impor-
tance of brainstorming, something he
and his co-workers are allowed to do
as part of their daily routine.

He said, “Whether you're the radio
guy wearing three hats or the head of
promotion who's worried about bud-
gets, adds, rotations and everything else
— whoare we fucking kidding? Noone
goes around brainstorming anymore.

“The record business is so not dead.
In my opinion, it's about to thrive. am
so motivated on a daily basis to be part
of it. | might be naive, I might be jaded,
I might be a stupid motherfucker, but 1
don’t think so. I think I am on the front
end of the future of the record business.

" All these guys who don'thave any
passion or whom you think don’t
have any passion, go in there with a
greatidea, go in there with some kind
of great marketing idea, sit down and
talk about something that’s going to
help the radio station and help you
break a record, and you'll be surprised
how fucking fast you get passion.

“And that's what lacking,. It's not
radio; it's the record companies. It's us.
It's the promotion people. Because no
one takes time to be creative anymore.”

Next week: The promo pros talk about
technology, give advice for the present and
reminisce about past passion projects.
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? | THE INDUSTRY'’S NO. 1 RETAIL CHART July 11, 2003
w W ARTIST 1 ALBUM LABEL POWERINDEX CHANGE
- 1 ASHANTI Chapter i Murder Inc./0JMG 326,040 -
1 2 BEYONCE Dangerously In Love Columbia 186,425 A%
3 3 LUTHER VANDROSS | Dance With My Father J 91,085 -16%
2 4 MICHELLE BRANCH Hotel Paper Maverick/Warner Bros. 81,197 -49%
H 5 50 CENT Get Rich Dr Die Tryin’ Shady/Aftermath/Interscope 1307 +20%
6 6 EVANESCENCE Fallen Wind-up 66,159 1%
5 7 METALLICA St. Anger Elektra/EEG 62,089 22%
8 8 NORAH JONES Come Away With Me Blue Noate/Virgin 60,968 -5%
4 9 THREE 6 MAFIA Da Unbreakables Hypnotize Minds/Columbia 54,831 -43%
15 10 CHARLIE'S ANGELS:.JFULL THROTTL  Soundtrack Columbia 53,051 +12%
12 1" KELLY CLARKSON ; Thankful RCA 49,553 -13%
- 12 BUDDY JEWELL Buddy Jewell Columbia 48,385 -
10 13 MONICA After The Storm J 45,660 -27%
17 14 LINKIN PARK Meteora Warner Bros. 45,067 +1%
13 15 2 FAST 2 FURIOUS - Soundtrack Def Jam South/IDJMG 44,135 -18%
16 16 SEAN PAUL ‘ Dutty Rock 40/VP/Atlantic 43,554 -2%
14 17 LIZZIE MCGUIRE MQ}IIE Soundtrack Walt Disney 40,996 -16%
19 18 CHER | Very Best Of Cher wsM 40,742 -6%
21 19 LONESTAR i From Here To There: G. Hits ACA 39,898 -4%
9 20 RADIOHEAD Hail To The Thief Capitol 39,293 -38%
7 21 ANNIE LENNOX Bare J 39,168 -A0%
25 22 TOBY KEITH Unleashed DreamWorks 38,948 +10%
32 23 STAIND i 14 Shades Of Grey Flip/Elektra/EEG 36,248 +8%
18 24 JEWEL 0304 Atlantic 35,575 -19%
33 25 R.KELLY Chocolate Factory Jive 33,578 +2%
37 26 BEACH BOYS Sounds 0f Summer: Very Best Of Capitol 33,022 +3%
26 27 WHITE STRIPES Elephant 2 32,855 -6%
31 28 AUDIOSLAVE Audioslave Interscope/Epic 31,998 -6%
30 29 COLDPLAY Rush Of Blood Te The Head Capitol 31,793 -6%
22 30 LUMIDEE Almost Famous Universal 31,582 -22%
29 3 LIL" KIm La Bella Mafia Queen Bee/Atiantic 30,633 -10%
24 32 BLACK EYED PEAS Elephunk Interscope 30,326 -15%
3 33 TRAIN i My Private Nation Columbia 29,501 -8%
383 3 MATCHBOX TWENTY More Than You Think You Are Atlantic 29,307 6%
42 35 CHRISTINA AGUILERA Stripped RCA 28,020 A%
35 36 JACK JOHNSON On And On Jack Johnson/Universal 27,7143 -15%
41 37 GOOD CHARLOTTE: Young & Hopeless Daylight/Epic 21,648 -5%
43 38 FABOLOUS i Street Dreams Desert Storm/Elektra/EEG 21,430 +1%
- 39 JIMMY BUFFETT Meet Me In Margaritaville urv 26,871 -
47 40 THE ALL AMERICAR REJECTS The All American Rejects DreamWorks 26,667 +4%
KT GEORGE STRAIT ! Honkytonkville McA 26,604 -19%
- 42 TRACY BYRD ; The Truth About Men RCA 26,400 -
46 43 SHANIA TWAIN Up Mercury/IDJMG 25,739 1%
49 44 GINUWINE ' Senior Epic 25,234 +2%
28 45 GANG STARR i The Ownerz Virgin 23,366 A46%
40 46 LED ZEPPELIN | How The West Was Won Atlantic 21,839 -26%
- LY JUSTIN ‘HMBERI.A?(E Justified Jive 21,055 -
— 48 NOW 12 ] Various Capitol 20,863 -
- 48 KENNY CHESNEY No Shoes, No Shirt, No Problem BNA 20,554 -
48 50 JOE BUDDEN Joe Budden Def Jam South/IDJMG 20,044 -20%
[ © HITS Magazine Inc.
]
U}J ALBUMS*« play on “Rock } hip-hop icon 50 Cent climbs to No. 5 on a | wille Star reality-TV
] Wit U.” 20% gain as new single “PLM.P” explodes, | competition, at No.

Retail Goes Girl Crazy

This week’s HITS

Top 50 is fueled by plen-

ty of estrogen, topped by the No. Ir debut
of Murder Inc./IDJMG’s Ashanti, whose

Chapter II turns
the page on what
has been a spec-
tacular rise for
the hip-hop/R&B
diva. She racks
up 326,000 in

first-week sales, ~

led by a big video
and multiformat

50 Cent |

Ashanti offers ?
Murder Inc. chief ° |
Irv Gotti a wel-
come respite from
his legal prob- §
lems this week as
the duel of the di-
vas lands Colum-
bia’s Beyoncé in
the second slot
and Maverick’s
Michelle Branch at No. 4. Only J's Luther
Vandross, at No. 3, spoils the distatf domi-
nance,

Shady/Aftermath/Interscope’s relentless

Ashanti

and Elektra/EEG rock gods Metallica keep
banging away at No. 7, but sisters are doing
it for themselves in the rest of the top 10. The
female-fronted Evanescence’s Wind-up de-
but is at No. 6, Blue Note’s Norah Jones
keeps hanging around at No. 8, and the girl-
powered Charlie’s Angels: Full Throttle
soundtrack on Columbia/Sony Music
Soundtrax rises 12% to No. 10. RCA’s Kelly
Clarkson (No. 11) and J's Monica (No. 13) are
just outside the charmed circle, while the top
10 is completed by Hypnotize Minds/Co-
lumbia’s Three 6 Mafia album at No. 9.
Other chart newcomers include Columbia
Nashville’s Buddy Jewell, winner of the Nash-

12 — that gives Co-
lumbia four of the
top 12— and RCA
Nashville’s Tracy
Byrd at No. 42. .

The only other &
double-digit in-
crease in the top 50
is registered by
DreamWorks
Nashville flag-wa-
ver Toby Keith (25-22, +10%).

Next week: Look for a high chart debut
from Virgin Latin diva Thalia, making her
English-language bow.

Buddy Jewell
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Can’tGet
Enough Duif!

In The Simpsons’ hometown of
Springfield, USA, Duff Beer is the
choice for Homer J. and the rest
of the crew down at Moe’s Tav-
ern. In the real world, Hilary
Dhuff is the choice for teens across i
the country. Known for her title |
role in the TV series Lizzie
McGuire, not to mention the mov-
ie adaptation of said series, Duff fi
is an instantly recognizable celeb- &L
rity among the teen set. At the
upcoming 2003 Teen Choice
Awards in Los Angeles, Duff has the opportunity to walk away with
three awards: “Choice Movie Actress — Comedy,” “Choice TV Ac-
tress — Comedy” and “Choice Female Hottie.” On top of that, she
is making her musical impact felt with “So Yesterday,” her first sin-
gle from her upcoming solo CD, Metamorphosis. Duff will enjoy fur-
ther face time on MTV with an upcoming Making the Video of her
new single and a Diary feature in August.

A sultry blend of soul and hip-hop, Cherish is made up of four

sisters with enough hooks and looks to take them to the top. Six-
teen-year-old twins Felicia and Fallon, 18-year-old Neosha and 19-
year-old Farrah started honing their voices well before high school,
performing in local talent contests in their hometown of Atlanta. That
early practice obviously paid off, as their Warner Bros. debut, The
: [T Moment, showcases the quartet’s
vocal strength and passion. Fea-
turing platinum rapper Da Brat,
“Miss P” is Cherish’s introduc-
tion to the mainstream, and with
sounds this strong, it's only a
matter of time before radio trea-
sures the foursome’s gifts.

Radio, however, is no stranger
to the legendary Isley Brothers.
“Busted” is the second single
from their most recent album,
Body Kiss, which features an array
of talented guests, including R. Kelly, Snoop Dogg, Lil Kim and, on
this particular track, the sultry vocals of up-and-coming labelmates
JS. Represented today by Ernie Isley and Ronald Isley, who also goes
by the alias Mr. Biggs, The Isley Brothers have collected some 23
gold, platinum and multiplatinum album awards in their storied ca-
reer.

While the Isleys are undoubtedly old school, Country gets a taste
of the new school with Ashley Gearing. Listening to her angelic
voice and powerful delivery, it’s hard to believe that the Springfield,
MA native is only 12 years old. While most kids her age are sitting
in front of the latest X-Box game, Gearing is performing in front of
thousands at events like WBCT/
Grand Rapids’ Birthday Bash. Ex-
ecutive producer Jimmy Harnen §
penned the lyrics to “Can You |
Hear Me When I Talk to You” |
about his feelings after his father
passed away in 1996. Gearing can
relate, as her father passed away
from a brain tumor when she was
very young.

Musician, actor, author? Yes,
pop star Jessica Simpson seems
to be everywhere right now. Be-
sides her recurring role on the hit sitcom That 70s Show, she will
invite MTV viewers into her life as camera crews chronicle her re-
cent nuptials to 98 Degrees’ Nick Lachey on The Newlyweds: Nick &
Jessica (premiering Aug. 4). Fans can get more behind-the-scenes de-
tails or plan their own wedding when Simpson’s book — I Do:
Achieving Your Dream Wedding — nits bookstores this June. Outside
of the chapel, Simpson is ready to walk down the aisle with radio
with “Sweetest Sin,” the lead single from her third CD, In This Skin.
Written by hitmaker Dianne Warren, this song will surely have pro-
grammers saying, “I do.”

Hilary Duff

Ron Isley, a.k.a. Mr. Biggs

Ashley Gearing

— Frank Correia

11T

Week Of 7/14/03

CHR/POP

HILARY DUFF So Yesterday (Buena Vista Music/Hollywood)
JESSICA SIMPSON Sweetest Sin [Columbia)
LIZ PHAIR Why Can't | (Capitol)

STACIE ORRICO (There's Gotta Be) More To Life
{Forefront/Virgin)

WAKEFIELD Say You Will (4rista)

EHR/RHYTHMIC

ATL Calling All Girls (Epic/

CHERISH f/DA BRAT Miss P (Reprise)

JUELZ SANTANA Dipset... (Roc-A-Fella/{DJMG)
KELIS Popular Thug /Arista)

NAPPY ROOTS Roun’ The Globe (Atiantic/

URBAN

ATL Calling All Girls (Epic/

ISLEY BROS. f/RON ISLEY A.K.A. MR. BIGGS Busted
{DreamWorks)

JUELZ SANTANA Dipset... (Roc-A-Fella/iDJMG)
KELIS Popular Thug (Arista/
NAPPY ROOTS Roun’ The Globe (At/antic/

TERENCE TRENT D'ARBY (SANANDA MAITREYA)
Designated Fool (Compendia)

URBAN AC

TERENCE TRENT D'ARBY (SANANDA MAITREYA)
Designated Fool {Compendia)

COUNTRY

ASHLEY GEARING Can You Hear Me When | Talk
To You? fLyric Street)

DIAMOND RIO Wrinkles (Arista/

DWIGHT YOAKAM Late, Great Golden State /dudiuvm)
JESSICA ANDREWS Good Time (DreamWorks)
TRAVIS TRITT Lonesome, On'ry And Mean (RCA/Columbia)

AC |

AMY GRANT Simple Things (Interscope) '
BLUES TRAVELER Let Her & Let Go (Sanctuary/SRG) ’
CHRIS EMERSON Baby's Gone (Monomay) ‘
JESSICA SIMPSON Sweetest Sin (Columbia) {
SERA More Of This, Less Of That (dezra)

HOT AC

BLUES TRAVELER Let Her & Let Go /Sanctuary/SRG)
FORTY FOOT ECHO Brand New Day /Hollywood)
JEFF PRYOR BAND Loverland (Teze/

SMOOTH JAZZ

HIROSHIMA Revelation (Heads Up Int")
LAWRENCE BARRIS Love On Me (Pretty Boy)
NICK COLIONNE High Flyin' (3 Keys Music/
ULTRABLUE That Was Then (Khaeon World Music)
WILL SUMNER Coast Drive (Ocean Street)

ROCK

BLUES TRAVELER Let Her & Let Go Sanctuary/SRG)
FINGERTIGHT Guilt (Hold Down) (Columbia)
HOTWIRE Not Today (RC4/

ACTIVE ROCK

FINGERTIGHT Guilt {Hold Down) (Columbia)
HOTWIRE Not Today (RC4)

ALTERNATIVE

BILLY TALENT Try Honesty /At/antic/

COUNT THE STARS Taking It All Back (Victary)
DASHBOARD CONFESSIONAL Hands Down (Vagrant)
FEEDER Come Back Around (Regublic/Universal)
FINGERTIGHT Guilt (Hold Down) (Columbia)

LEAVES Crazy (OreamWorks)

LIBERTINES | Get Along (Sanctuary/SRG)

TRIPLE A

BLUES TRAVELER Let Her & Let Go (Sanctuary/SRG)
CASH BROTHERS Shadow Of Doubt (Zoe/Rounder)
ERIN MCKEOWN Slung-Lo (Nettwerk)

LEAVES Crazy (DreamWorks)

OLIVER MTUKUDZI Collection (Putumayo)

SOUL OF JOHN BLACK Love & Persuasion (Vo Mayo)
TEITUR Sleeping With The Lights On {Universall

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.
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This Road Looks
Strangely Familiar

As The Beatles said, ‘Get back to where
you once belonged’

industry —

or the past nine years and change, everyone in the
including me — grew accustomed to see-

ing Tony Novia’s smiling face at the top of R&R’s CHR
page. But as our industry continues to undergo grow-
ing — and, in many cases, shrinking — pains, plans
change. People leave. Tony was here one day and in
New York the next. After six months as R&R’s AC &
Hot AC Editor, I have been given the privilege of re-
turning to my CHR roots and have assumed Tony’s
duties as CHR/Pop Editor while holding on to the reins
of my baby, Street Talk Daily.

My initial idea was to write some-
thing really long and boring to rein-
troduce myself to the CHR crowd,
taking the time to start at the very be-
ginning. OK, here goes: First, the
earth cooled. Then the di-  gmmee
nosaurs died and turned | A
into oil....

But then I realized that,
having served as the first
Top 40 Editor at Airplay
Monitor and having
picked up the mantle
from the legendary Dave
Sholin at Gavin, I didn’t
really need to waste a lot
of your time writing some
introductory drivel. Oops — too late.

We already know each other —
maybe too well, judging by some
of the hundreds of letters of sup-
port I have received — so why
don’t I just shut up and turn over
the rest of this page to you, as |
share a few of these heartfelt,
frightening and, in several cases,
grammatically correct notes from
my alleged CHR fan club.

“Congrats on your brand-new
gig! I know it was between you and
Gregory Peck. Then he died.,.” —
Scooter B. Stevens, PD, KQBT &
KAMX/ Austin

Tom Calorocci

“Way to go! Now
don’t screw it up!”

Tom Gjerdrum

“OK, some people get promoted
and get the biggest f@*ing head in
the world. Have the construction
workers arrived yet to widen the
diporways and the hallways? Do you
. have an entourage now?
Do you even remember
who I'am? PS.: Will you
still be doing Street Talk
Daily? I'd hate to miss
one of your daily sheets,
because, after all, it's
cheaper than kitty litter —
and my cat’s gotta go!
i There are a few people out

here who are huge fans of

yours, and as soon as |
find one, I will let you know!” —
Tom Calococci, PD, KBXX/Houston

“Congrats on the new gig over on
the big CHR/Pop page. If we add
more records, will you stay?” — Dar-
1z Thomas, MD, KLSY (Mix 92.5)/
Seattle

“Kevin: Way to go! Not bad for an

old Fresno PD! Seriously, you ‘re the

perfect guy to follow
Tony, and you'll do great!
Best wishes.” — Dave
Shakes, Chief Program-
ming Officer, Results Ra-
dio i

“Kevin, congrats on the |l
premotion!” — Scott
£hannon, PD, WPL]/
Iew York

"Congrats on being
promoted to CHR/Pop
Editor! Erica has certainly picked the
right guy! We are so very happy for
you!"” — Denise George, VP /Promo-
tion, Jive Records

“Congrats — sort of. We're going
to miss you in Hot AC land. Did you

Greg Strassell

notice that, in general, Hot AC is
having a good winter and spring ‘03
Arbitron? It must’'ve been _
you. Last night I woke up
in a cold sweat thinking
that the next Hot AC Edi-
tor could end up being
Max Tolkoff. Once the
sweating and shaking
went away, everything
was fine, although I lost
nearly a day of work. The
good news is that Viacom
has offered free psychiat-
ric help, and everything’s OK. Don't
worry.” — Greg Strassell, VP/Pro-
gramming, WBMX/Boston

“Do you have an
entourage now? Do
you even remember
who | am?”

Tom Calococci

“Congratulations on continuing
to fail upward.” — Mark Adams,
PD, KX]M/Portland, OR

“There’s no Sunshine Band need-
ed here, ‘cause this KC is going
straight to the top! Congrats, Kevin!
After years of telling stories from the

Wild files and laughing our asses off,

[ think it's about time that
| you became ungodly
wealthy and influential.
This couldn’t have hap-
pened to a nicer guy!” —
2| Orlando, PD, WLLD
(Wild 98.7)/ Tampa

“Just wanted you to
know how proud I am of
you! It's nice to see some-
one who not only de-
serves this gig, but
worked for it and did it the right
way. That seems pretty rare in to-
day’s world. You rock. Thanks for al-
ways being a friend. I couldn’t be
happier for you.” — Michael Steele

“Hey, nice job on the promotion.

www.americanradiohistorv.com

Rob Roberts

Way to go! Now don’t screw it up!”
— Tom Gjerdrum, PD, WMYX/Mil-
waukee

“Kevin, you deserve it. Your good
looks have finally paid off. We took
an industry vote as to who was the
most handsome person to replace
Tony, and you finished second —ev-
ervone else was tied for first” —
John Candelaria, OM, KBFB &
KSOC/Dallas

“Kevin — or should 1 say, Mr.
Carter? Congratulations on becom-
ing CHR man — again! R&R did the
smart thing and gave the perfect
man the job!” — Big Dave Eubanks,
PD, WNHT/Ft. Wayne, IN

“It looks like congratulations are
in order! And, despite my better
judgment, I'm delighted to know
that you will still be the ST Daily Ed-
itor. God help us all.” —Kelly Gross,
Marketing Pro, Philadelphia

“Ijust read about your promotion,

and I couldn’t be happier for you.

You'll be great!” — Brian
Bridgman, PD, KHKS/
Dallas

“Congrats on the
| CHR/Pop Editor gig, al-
| though I hate to see you
leaving the AC arena.
They should have you do
botit jobs. There’s nothing
wrong with a 100-hour
workweek!” — Scotty
Meyers, Director /National Promo-
tion & Affiliate Relations, TeshMedia

“So were they that desperate? Se-
riously, congrats! That's awesome!”
— Fisher, PD, WHZT/Greenville,
sC

“Congrats on your gig, dude!
That's off the hook. I'm so happy for
you.” — Michael Martin, Important
VP Guy, Clear Channel/San Fran-
cisco

“Fantastic! I'm sorry to see you
depart the AC and Hot AC world,
but that's just selfish on my part.

Burke Allen, Alan Burns and Asso-
ciates

“What, did we scare you away?
Not enough sex and drugs on this
side? Were you not woman enough
for the AC world? Anyway, con-
grats!” — Mark Edwards, PD,
KOSI/Denver

“l knew you'd get this gig one day
— good things happen to good peo-
ple. Congrats!” — Michael New-
man, President, Radio Strategies,
Houston

“Last night | woke up
in a cold sweat
thinking that the
next Hot AC editor
could end up being
Max Tolkoff.”

Greg Strassell

“I want to congratulate you on
your promotion to CHR/Pop Editor.
Erica has made an excellent choice!
Thank you for the friendship, sup-
port and leadership you have dedi-
cated to our format for so many
years. This is an opportunity that is
well-deserved.” — Greg Williams,
PD, KDGS/Wichita

“Geez, thank God for computers.
Otherwise, I'd have a hell of a time
keeping up with all your job chang-
es on a Rolodex! Congrats!” — Scott
Sands, PD, WZPL/Indianapolis

“I just read the news — con-
grats! We need to spend more time
together to enhance my credibility. I

Congrats on a well-de-
served promotion. I am

not surprised!” — Dun- |
can Payton, PD, KMYI/
San Diego

“Congratulations! It is :
truly rewarding to me to |
see one of the few genu-
inely decent people left in
this business have some-
thing good happen to
them. [ hope you get everything you
want and more. Continued good
luck to you.” — Barney Kilpatrick,
President, Rattlesby Records

“Congrats on your new gig as
CHR Editor at R&R. That's awe-
some! You were one of the first big-
time trade people to reach out to me
with your Hitmakers conference calls
when I was the MD at WVSR/
Charleston, WV, and you always
treated me with courtesy and respect
even though I didn’t know what the
heck I was doing! And now, all these
years later, you still treat me with
courtesy and respect — and I still
don’t know what the heck I'm doing!
PS. When you get into Tony's old of-
fice, can you find me an auto-
graphed Mike & Maty poster?” —

Scott Shannon

was proud of Tony; now
I'm equally proud of
you.” — Kid Curry, PD,
WPOW /Miami

“Congrats on your
new gig — which begs
the question: If you didn’t
fuck up your career with
Street Talk Daily, just
what does it take? P.S.: Se-
riously, I'm proud of you.
Keep on NOT fucking it
up!” — Rob Roberts, Important VP
Guy, Clear Channel/South Florida

“Frankly, it's sickening. All these
publicity-hungry losers have been
offering congratulations on your
new position as CHR/Pop Editor
just to see their names in print. You
and I both know not a single one of
these people likes you in the least,
and, in fact, they're probably wager-
ing behind your back on the date
and time of your inevitable failure.

I, on the other hand, have been a
Kevin Carter fan for years and years.
Therefore, there is no need to print
my note of congratulations, lest I be
mistaken for one of the insincere.” —
Jeff McHugh, PD, WKZL/Greens-
boro
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26 i CHR/POP CALLOUT AMERICA. By ¢Bullseye
- o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES July 11, 2003
CaLLout Americae SON selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of June 15-21.
, . CHR/POP : CALLOUT AMERICAo
H@:Hn Potential ® SIS CCMOGRAPHI G
TOTAL AVERAGE § £ [ REGIONS
FRVORABILITY EETIMATE [1-5) 5: ; WOMEN  WOMEN  WOMEN MID- HOT SCORES
ARTIST TITLE LABEL(S) W LW 2W 3W 5 5 12-17 18-24 25-34| EAST SOUTH WEST WEST By ANTHONY ACAMPORA
50 CENT In Da Club (Shady/Aftermath/interscope) 415 409 388 388 954 366 | 407 425 4.13| 421 427 400 4. §
50 CENT 21 Questions (Shady/Aftermath/interscope) 410 401 396 391 983 27.1 | 424 409 395| 394 401 425 419 | »<0Centholdsthe No. land 2 posi-
tions on Callout America this week
SEAN PAUL Get Busy (40/VP/Atlantic) 401 402 396 394 991 29.1 | 400 405 398 382 409 418 395 | with“IndaClub”and “21 Questions”
(Shady/Aftermath/Interscope), re-
R. KELLY Ignition (ive) 401 397 393 387 977 389 | 395 389 4.11| 380 407 393 417 | spectively. Both songs continue to test
LIL KIM F/ 50 CENT Magic Stick (Queen Bee/Atiantic) 394 396 387 385 931 291 | 409 387 387) 386 390 4.06 3.96 Zf(;‘r’: the board in all demos and re-
HP) FABOLOUS Can't Let You Go (Flektra/EEG) 394 400 389 380 937 306 | 395 3.88 398| 393 405 395 3.81 50 Cent also appears on Lil Kim's
“Magic Stick” (Queen Bee/Atlantic),
FRANKIE J. Don't Wanna Try (Columbia) 390 395 379 366 96.6 286 | 3.92 392 385| 3.87 391 386 395 | . 1ich ranks fifth overall this week.

EMINEM Sing For The Moment (Shady/Aftermath/interscope) 388 389 3.88 389 966 337 | 381 391 391) 364 415 379 394 | Thesongissecond with teens aswell
Frankie J climbs to No. 7 this week

H@ CHINGY Right Thurr (DDP/Capitol) 387 387 - - 934 214 | 399 385 378} 349 406 394 399 with “Don’t Wanna Trv” (Columbia).
“Try” also scores seventh-place rank-
BUSTA RHYMES F/ MARIAH CAREY | Know What You Want 4/ 3.84 3.95 391 377 929 294 | 384 390 3.77| 396 377 368 394 ings with women 18-24 and 25-34.

HPY LUDACRIS Act A Fool (Def Jam South/I0IMG) 381 374 - - 903 263 | 382 386 373| 365 397 393 368 AR T ERIGS 5
Chingy rolls into the top 10 with

SIMPLE PLAN Addicted /Lava/ 379 379 359 357 906 357 | 3.67 386 3.83| 375 400 375 364 “Right Thurr” (DDP/Capitol). The

) song ranks fifth with teens and is top

UNCLE KRACKER F| DOBIE GRAY Drift Away (Lava/ 379 382 382 377 900 257} 335 403 396 3.74 3.90 382 3N five on R&R’s CHR/Rhythmic and

3 DOORS DOWN When ¥'m Gone (Republic/Universal) 379 385 373 367 951 363 | 345 4.01 392( 369 3.96 384 368 Urban char_ts. )
Ludacris moves up to 11th this

H» DA BRAT In Love Wit Chu (So So Def/Arista) 376 380 374 374 966 346 | 383 379 366 367 355 391 3.93 week with “Act a Fool” (Def Jam

South/IDIMG). The song ranks top 15

STACIE ORRICO Stuck (Forefront/Virgin) 371 366 367 371 969 340 | 389 365 360( 336 394 372 382 | o
ALL-AMERICAN REJECTS Swing, Swing (DreamiWorks) 371 369 355 349 883 334 | 365 373 375]| 361 388 376 3.59 There’s a three-way tie for the No.
12 spot between Simple Plan's “Ad-
MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 3.11 352 355 — 869 317 | 357 365 392| 364 379 393 347 dicted” (Lava), labelmate Uncle
. Kracker’s “Drift Away” and 3 Doors
JUSTIN TIMBERLAKE Rock Your Body (ive/ 370 362 374 373 969 394 | 365 377 368 364 359 380 379 [ T T I'm Gone” (Republic/
CHRISTINA AGUILERA Fighter (RCA) 370 356 366 363 974 360 [ 368 370 372| 370 357 371 382 | Universal). “Drift” ranks fourth 18-24
and fifth 25-34, while 3 Doors are fifth
WAYNE WONDER No Letting Go (VP/Atlantic) 369 365 367 377 920 360 | 384 365 357 365 356 387 368 | 1824 and cighth 2534,
KELLY CLARKSON Miss Independent /2C4) 369 357 368 366 963 406 | 364 368 374| 366 376 363 3.70 S R AT B
0s: Michelle Branch ranks No. 8 with
BLACK EYED PEAS Where Is The Love? /A&M/interscope) 368 365 359 359 803 283 | 352 391 362 367 355 396 3.56 women 25-34 with “Are You Happy
Now?” (Maverick/Warner Bros.) ...
MATCHBOX TWENTY Unwell (At/antic) 366 382 379 389 891 283 | 325 373 395| 365 387 375 3.36 Black Eyed Peas rank eighth in the 18-
ASHANTI Rock Wit U (Awww Baby) (Murder Inc./I0JMG) 363 364 378 3.83 934 383 | 376 349 366| 356 348 364 386 | % Cell with "Where Is the Love
(A&M/Interscope) ... Matchbox
JEWEL Intuition /Actantic) 361 355 351 352 909 349 | 361 354 369| 345 367 3.70 364 | Twenty rank No. 6 among women 25-
34 with “Unwell” (Melisma/ Atlantic).
BEYONCE' | JAY-Z Crazy In Love (Columbia) 361 374 368 — 894 31.1| 390 368 322| 369 324 366 3.83 You can view Callout America
EVANESCENCE Bring Me To Life (Windup/ 349 340 338 342 889 369 | 346 346 354| 359 334 359 342 | data onlineat wwwbullsicom, thanks
to R&R'’s partnership with Bullseye
PINK F/ WILLIAM ORBIT Feet Good Time (Columbia) 329 300 326 - 840 40.0 | 334 337 316) 3.15 330 325 3.45 Research. This week’s password: lnird.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia. Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los
Angeles, Portland, Sacramento, Salt Lake City, San Diego, Seattle, Spokane, Tucson.
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W W ARTIST TITLE LABEL(S) s PLATs AJ%%?:LcE T e | Most Added’
1 1 KELLY CLARKSON Miss Independent (RCA/ 8680 15 722104 12 122/0 www.rradds.com
2 2 EVANESCENCE Bring Me Tz Life (Wind-up/) 7188 403 608988 19 121J0
? (A&Mnterscope) 6378 +887 471721 8 1220 | per por L i
9 @ BLACKEYED PEAS Wherels The Love? / p CHRISTINA AGUILERA F{ LIL' KIM Can't Hold Us Down /3C4) 84
3 o MATCHBOX TWENTY Unwell (Atiantic) 6290 +168 516937 20 111J0 JUSTIN TIMBERLAKE Senorita (five/ 50
10 o BEYONCE' F} JAY-Z Crazy In Love (Columbia) 6250 +872 497633 7 1231 FABOLOUS FI TAMIA Into You (Elektra/EEG) 18
4 6  BUSTA RHYMES F/ MARIAH CAREY | Know What You Want (/) 5460  -210 423560 13 114)0 ;‘:ﬂ":‘::;"(‘;m L;ﬂveAY""M U;U":r Ug U“;’/“!t /”"'VE';‘H” :f
. ou Are My Number One finterscope,
5 7 SEAN PAUL Get Busy (40/VP/At/ant/I.‘} 5268 -386 456828 14 118/0 SEAN PAUL Like Glue /40/VP/Atiantic) 10
8 8  JUSTIN TIMBERLAKE Rock Your Body (five) 5065 -485 377183 18 12710 GOOD CHARLOTTE Girls & Boys Epic/ 8
7 9 R.KELLY Ignition (/ive) 4943 -613 357596 19 118/0 | CHINGY Right Thurr [00P/Capitol) 7
6 10 50 CENT 21 Questions /Shady/Aftermatt/interscope) 4814 767 320860 11 11400 mﬂ'ﬁg';igssf S"";/Tef /i”/"”"/’;j_’ . ;
. ever (Powerhouse/Virgin
12 Q MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 4785 +285 375420 8 125/0 HILARY DUFF So Yesterday (Buena Vista/Hollywood) 7
13 @ UNCLE KRACKER F/ DOBIE GRAY Drift Away (Lava/ 4646 +318 366573 10 104/6
1 13 FRANKIE J. Don't Wanda Try (Columbia) 4503 104 324942 13 115/0
17 @ JEWEL Intuition /At/antif} 4436 +456 318235 13 12311 Most
20 @ LIl KIM F} 50 CENT Magic Stick [Queen Bee/Atlantic) 4349 +567 355256 7 104/5 Increasedplays
15 @ SIMPLE PLAN Addicted flava) 4235 +231 324554 1" 11001 e
2 @ ASHANTI Rock Wit U (Awww Baby) (Murder Inc./IDJMG) 181 +498 292326 9 11811 ARTST T LELS) e
18 18 PINK H WILLIAM ORB!T Feel Good Time /L‘o/umb/'a/ 3944 -36 257413 6 125/0 BLACK EYED PEAS Where Is The Love? (4&M/interscope) +887
14 19  CHRISTINA AGUILERN Fighter (RCA/ 3671 -443 357024 17 118/0 BEYONCE' F/ JAY-Z Crazy In Love (Columbia) +872
16 20 3 DOORS DOWN When ' Gone (Republic/Universal) 3586 402 276703 29 119/0 EIUUII(JI;HF?RLUCTT;TG&*S &Boys /%J/c/ , +5:3
) . . L 50 CE agic Stick (Queen Bee/Atlantic) +567
22 @ ALL-AMERICAN REJE TS Swing, Swing /QfeamWafks/ 3540 +78 253932 13 115/0 NELLY F{P. DIDDY & MURPHY LEE Stke Ya.. Bar Boy/Uniesal) +561
19 22  WAYNE WONDER No Uetting Go (VP/Atlantic) 3457 -396 305934 16 109/0 JUSTIN TIMBERLAKE Senorita (Jive) +581
23 @ THALIA F/ FAT JOE | Want You (Virgin/ 3258 +413 224361 7 115/5 | ASHANTI Rock Wit U {Awww Baby) (Murder lnc./0JMG) +498
25 @ JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 2704  +240 170935 12 98/1 CHINGY Right Thurr (DDP/Capital +45:
’ n JEWEL Intuition (Atlantic) +45
24 25  FABOLOUS Can't Let Ypu 5o (Flektra/EFG) . . 2409 -385 194703 10 76/0 THAUIA FIFAT JOE | Want You Vigin 413
30 @ NELLY F/ P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 2332 +561 158045 4 96/6
32 @ GOOD CHARLOTTE Girls & Boys fEpic/ 2219 +683 135515 3 11318
26 28  EMINEM Sing For The Moment (Shady/Aftermath/interscope) 1961 -338 139436 17 114/0 M ost
29 @ TRAIN Calling All Angels (Columbia) 1917 +51 111385 8 82/0 PlayEd Recurrents
28 30 DANIEL BEDINGFIELD if You're Not The One (/sland//0JMG) 1872 -178 187282 20 111/0
i ] ; ARTIST TITLE LABEL(S) TOTAL PLAYS
3% @ SARAI Ladies (Epic 1777 +385 102577 4 QUG | g oeny o paci (Shadyatermathinterscope) 3038
33 @ DA BRAT In Love Wit Chu {Sa So Def/Arista) 1642 +142 106678 6 621 AMANDA PEREZ Angel (Powerhouse/Virgin) 1714
39 @ CHINGY Right Thurr (D0P/Capitol) 1515 +466 81421 4 68/7 STACIE ORRICO Stuck (Farefront/Virgin) 1631
37 € MERCYME I Can Only Imagine (/ND/Curty 1400 +81 7835 7 49/0 ﬁ:::;::ﬁ';iz': ‘:’l"gggli ﬁ(’.ﬁ”ﬁ i 1::;
; ave (Epic
41 @ LUMIDEE Never Leave ?Yo'u - Uh Ooh, Uh Dooh! (Universal) 1305 +325 172621 4 65/15 B2K AND P. DIDDY Bomp, Bumyp, Bump (£pic 176
34 36  GINUWINE Hell Yeah f£pic/ 1291 -200 76494 20 99/0 BLU CANTRELL F/ SEAN PAUL Breathe (Arista/ 1139
K] 37  JENNIFER LOPEZ 'm Glad (£prc/ 1254 -301 77453 13 108/0 KID ROCK F/ SHERYL CROW Picture /At/antic/ 1072
40 €} DREAM F/ LOON Crazy (Bad Boy/Universal) 12561  +210 58313 4 753 m‘:’; losa Yﬂw\;;'fh ﬁﬁﬂh:r//ﬂszﬂe/ 133;
: - . on't Mess With My Man (ive
46 @i SANTANA F| ALEX .BAND Why Don't Y.ou &1 (Arista) 1158 +288 81103 3 62/3 CHRISTINA AGUILERA Beautiful (ACA) 997
47 @ STAGGA LEE Roll Wit MVP (ARTIS Tdirect/ 101 +165 47708 5 404 JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 974
49 m MAROON 5 Harder To Breathe (Octone/J) 1004 +260 44523 3 61/6 DANIEL BEDINGFIELD Gotta Get Thru This /siand/0JMG) 872
50 @ JUNIOR SENIOR Move Your Feet (Crunch Frog/Atlantic) 883  +155 71174 3 56/6 [‘:ﬁ:ﬁ}ﬁ::'; :*on]Y:u:el";"d MEB”?O;"”'”””W//WMG/ :g:
n The End /Warner Bros.

[Gebue> @ BOOMKAT What U Do 2. Me (DreamWorks) 814 +156 27780 2 5212 NO DOUBT | LADY SAW Underneath It Al dinterscape) 828
43 44 COLDPLAY Clocks (Capitol 814 112 69918 17 820 | ypRULEF ASHANTI Mesmerize (Murder inc./0JMG) 812
45 45  GOOD CHARLOTTE The Anthem (Epic/ 808 -97 51799 18 80/0 AVRIL LAVIGNE Complicated (4rista) 805

@ JUSTIN TIMBERLAKE Sznorita (Jive/ 805  +541 92001 1 9560 ::3 ;*0; 'ﬂl :*Ef;] x{’;’:‘eel/lfﬂfvml/lf Rl ;éi

. ] | KELLY D Dilemma (Fo’ Reel/Universa

@ BOWLING FOR SOUPéPmk Rock 101 (SI/VE[I‘D”E/JIVE/ 799 +136 24623 3 7416 DJ SAMMY & YANOU Heaven /Aobiins) 695

@ ATARIS The Boys Of Summer (Columbia) 756 +310 39821 1 5117 JUSTIN TIMBERLAKE Cry Me A River (Jive/ 683
42 49 R.KELLY F/BIG TIGGER Snake (ive/ 735 -218 42306 4 2810 AALIYAH Miss You (BlackGround/Universal) 660

@ CLAY AIKEN This Is Tfe Night (RCA) 716 +100 78705 1 1815 BOWLING FOR SOUP Girl All The Bad Guys Want (SilvertonelJive) 651

- i \ - - — - - PUDDLE OF MUDD She Hates Me (Flawless/Geffer/Interscope) 619
127 CHR/Pop reporters. Monitored airplay datei supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 6/29-7/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is i :
placed first. Songs below No_ 20 are moved t recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each R&RSStatu::l F;Iaylms h-atve [:wedr:o thetweb.
reporting station. Songs unreported as adds dojnot count toward overall total stations playing asong. Most Increased Plays lists the songs with the greatest week-to-week eeall 0 our.mom ored reporiers a
increases in total plays. Total Audience equals At]/erage Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assignied an AQH number. www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

Extend your on-air image!

Quick SET
Inventory Reduction Sale!
Save $100
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PRODUCTS

INCORPORATED

1-800-433-8460
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“Thanks. We love using the QuickSETs. Send us another one!” - Dress up your events - Durable Construction Fort Wayne, IN 46804
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+ CHR/POP TOP 50 INDICATOR

28
24 “e July 11, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added*
www.rrindicator.com
LAST THIS TOTAL +/- TOTAL WEEKS ON  TOTAL STATIONS/
WEEK WEEK ARTIST TITLE LABEL(S} PLAYS PLAYS AU%EO;lCE CHART ADDS ARTISTTITLE LABEL(S) ADDS
1 1 KELLY CLARKSON Miss Independent (RC4) 3260 A7 77217 11 53 iﬂ:fé?.ﬂ"féﬁf&ﬁi‘i’l’iﬁ m ol U Doun AL ;g
. . . an't holad Us Uown
2 @ EVANESCENCE Bring Me To Life (Windup/ 2052 425 G671 15 B | ey e .
3 3 MATCHBOX TWENTY Unwell (Atiantic) 2655 54 62234 21 510 | FABOLOUS FITAMIA Into You (ElkraZEG) 7
7 @ BLACKEYED PEAS Where Is The Love? (A&Myinterscape) 2368  +248 61593 7 510 | GOODCHARLOTTE Girls & Boys (Eic/ §
4 5  JUSTIN TIMBERLAKE Rock Your Body (Jive) 2128 285 45823 17 460 gcllA“;: ::;L'T":iYecesA//S’aN'IW,G”J";W el } :
. 0u Are My Number Une IIYEISL‘DPE
12 @ UNCLE KRACKER F/ DOBIE GRAY Drift Away /Lava/ 2110 154 50937 9 A5 | gn el Goig Out With i ront )
8 @ MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 2089 +22 48455 7 581 | JuNIOR SENIOR Move Your Feet (Crunchy Frogitantc 4
9 e JEWEL Intuition /At/antic) _ 2042 +37 49801 12 53/0 LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! {Universal) 4
14 @ BEYONCE F/ JAY-Z Crazy In Love (Columbis) 2025 +246 54533 6 500 g;AcVE:'TKE:Jh;S '(;;’jmm /ﬁ%/// } :
. . LM.P. (Shady/Aftermath/Interscope)
5 10 R.KELLY Ignition Lfve) 2020 282 43206 16 A20 oy Rk Wit U (hwww Baby) Murder e JMG) 3
13 @ BUSTARHYMES F/MARIAH CAREY | Know What You Want () 1971 +143 46660 9 4410 | aSONMRAZ The Remedy { Wor't Wory) (ElekralEEG) 3
6 12 SEANPAUL Get Busy (40/VP/Atlantic) 1961 201 43323 14 450 | BOOMKAT What U Do 2 Me (Dreamiorks) 3
15  PINKF/ WILLIAM ORBIT Feel Good Time /Columbia) 1821  +120 43229 6 531 LHAARL(;G ;ISFI:{T JdOETI Véam :Iou/g/iryin/w :
. arder 10 Breathe (Uctone
10 14 50 CENT 21 [lue,stlons /Sllan’y/Aﬂerm.?th//nterscope/ 1818 -187 40063 9 46/0 SEAN PAUL Like Glue (4/VPMiantic 3
17 @ FRANKIE J. Don't Wanna Try (Columbia) 1594 +35 40842 12 411 MARY J. BLIGE Love @ 1st Sight (Geffen) 3
16 16  ALL-AMERICAN REJECTS Swing, Swing (DreamiWorks) 1589 A7 37734 15 480
11 17 CHRISTINA AGUILERA Fighter /3C4) 1523 442 33985 16  39/0
18 @ SIMPLEPLAN Addicted /Lava/ 1484  +159 33525 10  45)1
22 @ ASHANTI Rock Wit U (Awww Baby) (Murder Inc./IDJMG) 1364  +138 34295 7 483
21 @  TRAIN Calling All Angels (Columbia) 1301 +63 28342 8 a4
23 @D  JASONMRAZ The Remedy (| Won't Worry) Elektra/EEG) 1292 +93 32094 12 413
20 22 3DOORS DOWN When I'm Gone (Republic/Universal) 1146 152 22440 30  36/0
19 23 WAYNE WONDER No Letting Go (VP/Atlantic) 1076 235 24332 12 3500
26 @ LI’ KIMF/50 CENT Magic Stick /Queen Bee/Atiantic) 1053  +243 28113 &5 381 Most
24 25 DANIEL BEDINGFIELD If You're Not The One /siand//DJMG) g0 116 18486 19 201 |Ancreased Plays
28 @ THAUAFIFAT JOE | Want You (Virgin) 850 +111 24310 6 3613 o
27 @ MERCYME | Can Only Imagine (NO/Curty 849 +716 19208 7 32 | e veas Y
32 €@ NELLYF/P.DIDDY & MURPHY LEE Shake Ya Taifeather (Bad Boy/Universa) 738 +211 19533 2 36/
@ GOOD CHARLOTTE Gils & Boys /i) 718 233 18607 3 3706 BLACK EYED PEAS Where s The Love? (A&M/interscope)  +248
% irls & Boys fEptc * BEYONCE'Fl JAY-Z Crazy I Love (Columbia +248
30 @ BOOMKAT What U Do 2 Me (DreamWorks) 647 +57 17205 4 43 LI’ KIM F/ 50 CENT Magic Stick /Queen Bes/Atiantic) +243
37 €D SANTANAFIALEX BAND Why Don't You & | (Arista/ 571  +137 14995 3 31/2 | GOOD CHARLOTTE Gils & Boys (pic/ oom
29 32 EMINEM Sing For The Moment (Shady/Aftermath/interscope) 558 94 10499 15 2000 ;‘fﬁ:’ :l "’":"A‘L jf ':L‘;"{'l’:"m/l“ Shake Ya... Bad BoyUniversal :f;;
ic
33 € JULIEWOOD Open My Eyes (ndependent 534 +21 12275 6 2000 | gycapRay Is She Realy Going Out With Him? /Adanti)  +159
39 @ SMASH MOUTH You Are My Number One /interscape/ 502 +87 11576 2 39/4 UNCLE KRACKER F/ DOBIE GRAY Drift Away (Lava/ +154
46 €D SUGARRAY Is She Really Going Out With Him? /Atlantic/ 474 4159 11696 2 27/4 | BUSTARHYMES FIMARIAH CAREY | Know What You Want ) +148
38 € SUZYK. Teaching /Velum/ 437 +9 7806 5 150 :‘s’f':'r:‘TTl';"B:'mﬁfmse"”“; /ﬁ'v)";M o e UM +:;:
. 0C | WWw baby, uraer inc. +
36 37  COLDPLAY Clocks (Capital 432 A0 10073 17 1610 | puranErALEX BAND Wiy Dot You & it e
34 38  FABOLOUS Can't Let You Go (Elektra/EEG) 408 90 13110 B 14/0 | MAROON S Harder To Breathe (Gctonel)) +130
40 39  STACIA Angel (Raystone) 386 A6 7311 18 13/0 | CHINGY Right Thurr (B0P/Capitol _ +128
@ MAROON 5 Harder To Breathe (Octone/J) 377 +130 8633 1 193 :L’:"L: :1'::%2':‘\27 ie;' G?;‘,‘ T"}“e (Columbis) +:f‘1’
, 5 ant You {Virgin +
31 41 JENNIFER LOPEZ 'm Glad (£pic/ 3200 77588 A2 N0 o SENIOR Move Your Feet (Crunch Frag/tanti  +110
@  DABRAT In Love Wit Chu (So So DefArista/ 346 +90 12442 1 180 LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! (Universall  +106
42 43 COUNTING CROWS Big Yellow Taxi (Geffen/Interscape) 330 A6 7360 21 120 | NICKLACHEY Shut Up Whiversal +94
@  JUNIOR SENIOR Move Your Feet Crunch Frog/Atiantic) 329 +110 11258 1 234 ;:S:R"A;":‘Alz Thmeg:d}f s" ‘g’°’1']‘f/"j’(“;’}/f’e"”’/ff”/ +:(3)
n LOVe ¥yl U (00 00 Ler/ANSIa, +
50 €D TRAPT Headstrong (Warner Gros) 323 42 BO005 2 2202 | G MOUTH You Are My Number One fterscops e
@  SARAI Ladies Epic) 312 +72 9907 1 2012 | ATARIS The Boys Of Summer (Columbis) +85
@ LEANN RIMES We Can Asylum/Curty 281 +50 8269 1 24/0 |50 CENT P.AMP. (ShadyAttermattyinterscope) +79
49 48  GOOD CHARLOTTE The Anthem /Epic) 251 31 4324 17 100 ;‘:::I"[":' C{ﬂfﬂ P}"'Y Imagine (X0/Cur) +;‘2‘
. . adies (Epic, +
@  cHINGY Right Thur (0P Capito) 2439 4128 7781 1 22T | oupiering AGUILERA FILIL' KIM Can't Hold Us Down (RC4) +72
@  LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! (Universal 26 +106 11221 1 188 | SALVA Rest In Pieces /isand/JMG) 10
54 CHR/P S ked by total pl for the airpl k of Sunday 6/29-Saturday 7/5 TRAIN Caling Al ngels (Colimbia +53
op reponers. 0ongs ranke Otal plays for the airplay week ot Sunda -oalurday b
g ©Y2003 Raéio ey Y Y BOOMKAT What U Do 2 Me (DreamWorks/ +57
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WSTO (“Hot 96”)/Evansville, IN is in
the process of a complete renovation.
After demolishing the whole store,
we've only kept the employees and lo-
cation. Under new ownership, our goat
. is to bring life to a badly damaged ra-
. dio station (formerly “96STO"). = We
started that process with a complete
overhaul: New image voices, new jingle
package, new morning show and a
huge marketing blitz. Before any of the aforemen-
tioned would make any impact, we had to be confi-
dent there were no chances taken on the music. That
started with research and callout. # Some records
that are working well for us include “Addicted” by
Simple Plan and “| Can Only Imagine” by MercyMe
— this song is getting huge phones, even at night. Nelly featuring P.

Brad Booker
MD, WSTO/Evansville, IN  *
s AT I SRS L S A

 Diddy & Murphy Lee’s “Shake Ya Tailfeather” looks to be a big song for

us. 50 Cent has been a major artist for Hot 96. Who would have thought
one of the biggest thugs in hip-ncp would turn out to be the hottest act
at Top 40 (besides the gang at Interscope)? “In Da Club” and “21 Ques-
tions” were both solid powers for us, and | wouldn’t be surprised to see
“P}.M.P” join the list. ¢ It's been an uphill battie, but we're having fun
again — and that’s refreshing!

elly Clarkson and Evanescence
make it four weeks in a row at

Nos. 1 and 2, respectively, on the R&R
CHR/Pop chart. “Miss Independent”
(RCA) is sitting pretty on top, and “Bring
Me to Life” (Wind-up) is hot on its heels.
The Black Eyed Peas’ “Where Is the
Love?” (A&M/Interscope) climbs 9-3*
and scores Most Increased with 887 ad-
ditional plays this week ... Beyoncé featuring Jay-Z's “Crazy in Love”

- (Columbia) jumps 10-5* ... Uncle Kracker and Dobie Gray’s “Drift

Away” (Lava) is up 13-12* .. MercyMe have an active imagination: “|
Can Only Imagine” (INO/Curb) rises 37-34*. Right behind them is
Lumidee with “Never Leave You — Uh Ooh, Uh Oooh!” (Universal);
the song climbs 41-35" ... Lots of action near the bottom of the chart:
Santana featuring Alex Band’s “Why Don't You & |” (Arista) goes up
46-39*, Stagga Lee’s “Roll Wit M.V.P” (ARTISTdirect) rolls 47-40%,
Maroon 5's “Harder to Breathe” (Octone/J) climbs 49-41*, and Jun-
ior Senior’s “Move Your Feet” (Crunchy Frog/Atlantic) boogies up 50-
42* .. Christina Aguilera featuring Lil Kim's “Can’t Hold Us Down”
(RCA) takes Most Added honors this week, snagging 84 adds ... Chart
debuts come from Boomkat, Justin Timberlake, Bowling For Soup,

The Ataris and Clay Aiken. — Keith Berman, Radio Editor
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arTisT: Jessica Simpson
LaseL: Columbia

8y FRANK CORREIA /ROCK SPECIALTY EDITOR

f you want to be a female pop star in

the Britney era, you need to be more
than visible; you need to be ubiquitous.
Sure. the touring and the radio-station vis-
its are essential. but pop stars today need
to be on billboards. TV shows. magazines.
soda commercials, awards shows, ciga-
rette ads — OK. maybe not that last one.

When it comes to pop star omnipres-
ence. Jessica Simpson has run laps
around the competition. She's been fea-
tured in evervthing from teen and tweeny-
bopper mags to pictorials in FHM. Be-
sides TV appearances on shows like
Oprah and The MTV Mouvte Awards, her
face has been seen in everything from a
Bally Total Fitness commercial to the re-
vamped Twilight Zone to her recurring
role on the hit sitcom That '70s Show.
And then there’s her own TV show, The
Newlyweds: Nick & Jessica. where MTV's
cameras followed her and new husband
Nick Lachey. of boy band 98 Degrees.
around for two months to chronicle the
two stars’ transition from girlfriend-boy-
friend to married couple.

If all that weren't enough. you can add
“author” to her list of accomplishments
this June. when I Do: Achieving Your
Dream Wedding hits stores. The book and
DVD (wuww jessicasimpsonbook. com) not
only give a behind-the-scenes look at her
recent nuptials. they also show you how
to make vour own dream wedding come
true. And don't fret if you're not pulling
in the income of two platinum pop stars:
1 Do promises to show you how to plan a
“celebrity-style wedding no matter what
vour budget.”

Laving the foundation for all of this.
however. is Simpson’s music. The Dallas
native developed her singing skills in the
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{2S5ICE SHTPSON

local Baptist church, where her father
served as youth minister. While the
Mickey Mouse Club proved to be a launch-
ing pad for artists like Britney Spears. Just-
in Timberlake and Christina Aguilera,
Simpson never got the shot after unsuc-
cessfully auditioning for the show at age
12. However, she started on the path to
stardom while attending church camp the
following year. when her a cappella ver-
sion of “Amazing Grace” attracted the at-
tention of a guest speaker who happened
to be starting a gospel label. She was
signed and worked on an album for three
years before the label went bankrupt.

But Simpson soldiered on as her grand-
mother paid $20,000 to have the album
pressed and released. Simpson and her
father hit the Christian youth conference
circuit, where she sold albums and at-
tracted a buzz that soon spread to the
secular music industry. The rest, as they
say. is history.

Today, Simpson stands tall with two
solid albums under her belt and her third,
In This Skin. ready to hit retail on Aug.
19 — the same day her husband makes his
solo debut with Sow/O. While there may
he some competition, rest assured it's all
friendly. To see just how friendly. take a
look at the steamy video for Simpson’s new
single. “Sweetest Sin.” which stars Lachey
and was featured on MTV's Making the
Video this week. Written by hitmaker
Diane Warren. the song is sure to be as
ubiquitous as Simpson herself.
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N
e America’s Best Testing CHR/Pop Songs 12 + New & Active .
For The Week Ending 7/11/03
Women Women Women SMASH MOUTH You Are_ My Number One flnterscope)
Artist Title (Label) TW LW Familiarity Burn  12-17  18-24 25-34 Totat Plays: 692, Total Stations: 61, Adds: 11
KELLY CLARKSON Miss Independent (RCA/ 422 408 98% 29% 434 434 422
EVANESCENCE Bring Me To Life (Wind-up) 421 422 94% 37%  4.05 409 437 FABOLOUS F/ TAMIA into You (Elektra/EEG)
MATCHBOX TWENTY Unwell (Melisma/Atlantic) 420 404 93%  24% 399 420 455 Total Plays: 587. Total Stations: 40, Adds: 18
BLACK EYED PEAS Where Is The Love? (A&M/interscope) 409 411 14% 1% 4.36 398 415
MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 405 414 90% 12% 4.18 411 3.95
STACIE ORRICO Stuck (Forefront/Virgin) 402 396 83% 22% 406 412 385 | | JRAPT Headstrong (Wamer Bros)
CHRISTINA AGUILERA Fighter (RC4) 401 397  98%  32% 400 415 411 | | 1ot Plays:543 Total Stations: 36, Adds: 2
JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 399 398 69% 10% 4.16 3.81 429
SIMPLE PLAN Addicted ({ava/ 396 3.97 86% 19%  4.26 420  3.67 L
3 DOORS DOWN When I'm Gone (Republic/Universal) 395 383 94%  40% 382 386 421 #:JYHEI ;‘;;zegz/g‘??gi‘sfg{:}/ﬁ?&s A2
JEWEL intuition (At/antic) 389 386 93% 24%  3.66 374  4.06
ALL-AMERICAN REJECTS Swing, Swing (JreamWorks) 386 3.87 80% 22% 4.29 384 351
DANIEL BEDINGFIELD If You're Not The One (Island//DJMG) 384 3.86 90% 31%  3.86 3.77 3.82 MARIAH CAREY Bringin' On The Heartbreak (MonarC/I0JMG)
UNCLE KRACKER F/ DOBIE GRAY Drift Away (Lava/ 374 379 86% 27%  3.69 3.68 4.00 Total Plays: 501, Totat Stations: 50, Adds: 4
JUSTIN TIMBERLAKE Rock Your Body (/ive/ 370 366 98% 45%  3.55 400 3.80
EMINEM Sing For The Moment (Shady/Aftermath/interscope) 366 3.69 95% 44%  3.61 354 404
PINK F/ WILLIAM ORBIT Feel Good Time (Columbia/ 366 3.60 84% 18% 3.73 360  3.66 50 CENT P.LM.P. (Shady/Aftermath/interscope)
BEYONCE' F| JAY-Z Crazy In Love [Columbia) 364 3N 88% 26%  3.83 369 356 Total Plays: 458, Total Stations: 15, Adds: 3
TRAIN Calling All Angels (Columbia) 364 - 74% 12% 342 35 375
FRANKIE J. Don't Wanna Try (Columbia/ 359 370 82% 0% 371 362 345
SEAN PAUL Get Busy (40/VP/Atlantic) 357 348 88%  40% 368 351  3.71 BROOKS BUFORD Trailer Fabulous (So So Def/Arista)
50 CENT In Da Club (Shady/Aftermathinterscape) 354 358  95%  56% 367 359 348 Total Plays: 362, Total Stations: 30, Adds: 1
R. KELLY Ignition (Jive/ 347 347 92% 50% 3.31 350 345
LIL" KIM F/ 50 CENT Magic Stick [Queen Bee/Atiantic) 346 353 71% 22%  3.81 348 323 .
FABOLOUS Can't Let You Go (Elektra/FEG) 344 351  69% 25% 375 346  3.39 'T“;grpllgg"%S{‘;‘ﬁ}’&ggg’ﬂ"s"’g‘;” P
WAYNE WONDER No Letting Go (VP/Atlantic) 342 350 68% 26% 3.21 3.51 349 B s '
THALIA F{ FAT JOE | Want You Virgin/ 337 356 62% 17% 3.54 334 330
50 CENT 21 Questions (Shady/Aftermath/interscape) 332 335 89% 42% 347 349 313 SUGAR RAY s She Really Going Out With Him? (Atfantic)
BUSTA RHYMES F’ MARIAH CAREY | Know What You Want /J/ 3.31 3.35 86% 39% 3.27 3.36 3.2 Total Plays: 335‘ Total Stations: 19, Adds: 9
ASHANTI Rock Wit U {Awww Baby) (Murder Inc./I0JMG) 329 342 85% 33%  3IM 3.27 3.12
Total sample size is 442 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = fike very much). Total familiarity CHRISTINA AGUILERA F/ LIL' KIM Can't Hold Us Down (RC4)
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Total Plays: 323, Total Stations: 86, Adds: 84
Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. Rate TheMusic
Is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is
provided by Mediabase Research, a division of Premiere Radio Networks. )L Songs ranked by total plays y

Beyoncé? She's so huge now, she had to drop her last name in order to fit inside the studios at WHTZ
(Z100)/New York, where she hung out with midday diva Shelley Wade.

S fﬁﬁf . oo =i & ! F i
SCHMOOZING IN SYRACUSE Time for a new travel agent? For reasons still unclear,
Universal recording artist Becky Baeling was dispatched to exotic Syracuse during a recent promo
swing. Seen here are (I-r) Universal's Paul Munsch and Dave Reynolds, Baeling and WNTQ/Syracuse
MD Jimmy Olsen and OM/PD Tom Mitchell.

. I
BV/Dallas Asst. PD/MD Alex

Valentine had little trouble scoring tickets to the recent NBA finals. Seen here basking in the Dallas
Mavericks’ short-lived glory are (I-r) Valentine, his son, Louie; and RCA Music Group’s Ray Vaughn.
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Serch Goes Against
The Grain

Former hip-hop artist shines in morning radio

Not too many people can say that they’ve had suc-
cess as a recording artist, started a prosperous indepen-
dent marketing and promotions company and moved
on to anchor a highly successful morning show in a top

10 radio market.

MC Serch, born Michael Berrin,
achieved success as a recording artist
as part of 3rd Bass and started Serch-
light Music, which was successful at
promoting the lifestyle and music of
the hip-hop culture. Now he’s heard
heading the morning show at WJL.B/
Detroit.

During his tenure with 3rd Bass,
Serch was recognized as one of the
most respected white rappers of the
day. “I was in a battle,” he says. “The
Battle for World Supremacy at the
New Music Seminar in New York in
1988. When I got to the finals Russell
Simmons came backstage and said,
‘Listen, if anybody asks —
you, tell them you're
signed to Def Jam.” That
blew me away.

“I had told Russell al-
most two years earlier that
[ was going to be in the
next group he'd sign to
Def Jam, and he’d looked
at me like [ was crazy. At

lationships he’d developed over the
years, he had a hand in helping exec-
utive-produce Nas’ llmatic album and
held a job doing A&R for an indepen-
dent label.

“At that time | was approached by
Stu Fine at Wild Pitch Records,” Serch
says. “l went over there to executive-
produce the OC Word Life album. 1
did that for a couple of years, then
Russell Simmons and Lyor Cohen
asked me to come back to Def Jam, but
on the National Director of Promo-
tions side, which I did for a year.”

After getting the promotions game
down and building up his radio rela-
tionships, Serch eventually
started his own production
company, Serchlight. “My
whole focus is to take on
different challenges where
people wouldn't typically
see the fit,” he says. "My
whole career I've been
| counterculture. Everything
| ['ve done has gone against

the time we didn’t have
the records, but we had
talent, and that's what he
appreciated. He saw the way [ han-
dled myself battling MCs.”

In the early 90s Serch and his part-
ner, Prime Minister Pete Nice, laced us
with hip-hop cuts like “Steppin’ to the
AM,” “Pop Goes the Weasel” and
“The Gas Face.” But Serch was more
thanjustan artist during that era. "My
career started as an independent
record label owner back in ‘88, with a
label called Idlers Records,” he says.

“I put out my first record on an in-
dependent record label, and the sec-
ond record on that label was The Jun-
gle Brothers” Straight Out the Jungle,
which helped get them signed to
Warner Bros. Early on I was very
blessed to be around really talented
people. I was always going from one
thing to the next pretty rapidly. I went
from that to getting signed to Def
Jam.”

Against The Grain

After a successful run as a hip-hop
artist, Serch watched the growth of
hip-hop culture in the early "90s. With
his credibility as an artist and the re-

MC Serch

the grain, but then it be-
came the grain. | haven’t
played it safe yet.”

After getting the radio bug and sell-
ing his company in New York to take
a shot at morning radio in Detroit,
Serch still refuses to play it safe. I re-
cently spoke to him about his career
and how he’s continued to make him-
self an influential force in the hip-hop
community.

R&R: At what point in your career as
ar artist did you decide to make the tran-
sition and get mvolved behind the scenes
in the music industry?

Serch: I had made the transition
from being a recording artist to being
Sr. VP at Wild Pitch three years earli-
er, but I'd always done promotions.
Wes Johnson, the head of the black
music department at Def Jam, said,
“You better get to know radio.” I al-
ways wanted to know whata P2 was,
what a secondary market was, what
the top 10 markets were, what a PD
really did and what a promotions di-
rector did. When [ went on the road, [
would know all the radio people’s
names from reading R&R.

Lyor would tell me I was a natural

promotion man, but I never knew
what that meant. [ knew I promoted
myself, but I didn't know what it was
like to actually promote records. Be-
coming the National Director /Promo-
tion at Def Jam helped. It was great,
because I was working for the label that
gave me my start. [ did that for a year
and then formed Serchlight in 1998.

R&R: When you were working at Def
Jam and doing promotions, did you find
time to work on music as an artist?

“I had no clue
what | was doing,
but | knew what |
wanted to hear. |
was this guy who
loved hip-hop and
felt a huge void in
morning show
radio.”

Serch: There were two conflicts.
Conflict No. 1 was that I already had
a production deal at Geffen and a pro-
duction deal at Arista. It was difficult
juggling and overseeing the produc-
tion of two albums and doing promo-
tions. I basically had to drop the ball
on what [ was working on as an art-
ist. Then Pete Nice and [ started mess-
ing around and making a 3rd Bass
record. We were going to come out
with a 3rd Bass reunion album. So
there was still a part of me that want-
ed to be an artist.

R&R: What happened to the 3rd Bass
reunion album?

Serch: It never came to pass. Be-
tween Pete’s business up in Cooper-
stown, NY and his running around
the country building stadiums for
competitive Little League teams and
my working at Def Jam, it was just
crazy. We were both in too different a
place in our lives to even make an at-
tempt at a record. We had a great time,
but it was a disappointment too. I
really thought we could have done a
lot of damage. At that time a 3rd Bass
album would have really blown up.
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R&R: What year was this?

Serch: It was during ‘98.

R&R: When you started Serchlight,
what was the vision behind it? Did you just
want your own promotions company?

Serch: I wanted to be a cultural con-
glomerate. I wanted to be involved in
many pieces of the hip-hop culture —
the promotions side, the marketing
side, the consulting side — and to be
able to use the knowledge I got from
the great teachers [ had to work
records for other labels. We consulted
Loud Records and Relativity and
broke some pretty big records.

R&R: At what point did you start to
get into radio?

Serch: It was never like, “Hey, lis-
ten, [ want to try this radio thing, be-
cause there is more that I can do.” It
really was a goof. WOWI/Norfolk
approached me in 2001. Heart Attack
and K] Holiday said, “We're going to
launch this new 24-hour, all-hip-hop
station, ‘92-3 The Beat,’ in Norfolk.
Would you be willing to do a Satur-
day-night Serchlight show? With your
relationships, we'll do it in New York,
and we'll ISDN it.” Iwas like, “I don’t
want to ISDN it. [ want to be in the
community; [ want to be in the hood.
So if we can do it, I'll come down.”

They said, “Well, we don’t have it in
the budget to fly you back and forth.”
I'said, “Don't worry about that. I'll cov-
er it.” I spoke to CC, my partner at
Serchlight, and we decided this might
be fun and might give us an opportu-
nity to play some records and get some
real insight into what a programmer
goes through in choosing records and
getting records on the air. We could also
be really creative and do some fun
things. I kind of looked at it like my
opportunity to do Saturday Night Live
onthe radio. [had all sorts of really cra-
zy bits that I did. The reaction was
huge. We had pieces done on us in the
papers. [tbecame a major piece of their
radio programming.

R&R: How did those radio experienc-
es lead you to doing mornings at WJLB?

Serch: K], the PD at the time, who
is Director/Programming for the en-
tire Clear Channel cluster, said to me,
“Would you ever consider doing a
morning show?” ['said I didn’t know.
He said, “Well, what you're doing Sat-
urday nights is basically a morning
show.” I said, “I appreciate you tell-
ing me that. I'm going to keep chug-
ging along and doing what I do.”

Then he went to WJLB/Detroit,
and when Big Tigger decided he
didn’t want to continue doing the
morning show in Detroit, they ap-
proached me for an audition. I came
up for two days and met CoCo and
Foolish, who were Tigger’s co-hosts at
the time. [ just went on a tangent and
did me on the air. Alot of people were
calling, and a lot of people were
bugged out that not only was Serch
from 3rd Bass on the air, but that I'd
also done a really good job. When
people voted and had open calls, peo-
ple really wanted me to do the show.

T had no clue what [ was doing, but
I knew what I wanted to hear. I was this
guy wholoved hip-hop and feltahuge
void in morning show radio because
it’s all sanitized and doesn't represent
hip-hop and what's real about the cul-
ture. That was my angle. I was going

to hold it down for real hip-hop, and
I'd do it within the confines of repre-
senting the community and Detroit.
They made an offer, and I sat with CC
and, more importantly, with my wife,
and said, “Is this something you'd be
interested in pursuing?”

Atthe time CC and I'had lifted Serch-
light into a really good place. We had
represented the NFL; we did indepen-
dent consulting for ABC's Wide World
of Sports; we consulted ESPN maga-
zine; we did business with ESPN the
network; we had Monday Night Mad-
ness, which is a staple in New York for
Monday Night Football; and we had
worked almost 20% of all the records
to come out of a major label.

“Everything that P've
done has gone
against the grain,
but it became the
grain. | haven’t
played it safe yet.”

R&R: So you had a tough decision to
make on whether you were going to do this
morning show.

Serch: I had to pack up and sell my
company. [ also said, “You know
what? Maybe it's time for me to try
this. Because to this point there’s nev-
er been someone Caucasian who did
an Urban morning show in a major
market.” I looked at it as another op-
portunity to do what 3rd Bass did,
which was to make race a non-issue.
That was my whole thing. And it's
been a beautiful balance.

My co-hosts, CoCo and Foolish, re-
ally give me a great balance, because
they know Detroit and they know
where the spots are to go and where
to hang out and who to roll with.
They’re from Detroit, and they had
been here four years prior with Mason
in the Morning and then with Tigger.

R&R: Tell me a little about your morn-
ing show.

Serch: The show contains some
really cool shit. It's hip-hop. We follow
the format and formula of what current
morning show radio is. We play the
hits over and over, but we also play
new music. We break new artists, we
play local unsigned artists, and we
have Gas Face Fridays, where we allow
people 30 seconds to vent. There are
other segments I don’t want to talk
about because I think they’ll get stolen.

Overall, we have a hip-hop morn-
ing show that deals with the culture.
That is shown by the people who have
stopped by. We still have the only in-
terview with 50 Cent in the market.
We had a five-part, five-hour Jay-Z
interview that we ran for a week. We
have a five-part Eminem interview
that we ran for a week.

Thank God for K] Holiday, who is
this young hip-hop PD who kind of

Continued on Page 34
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VK WX ARTIST TITLE LABEL(S) 95 PLAYS AJE?(I)%A:JLCE s wsros | Most A dded’
1 1 LI’ KIM F) 50 CENT Magic Stick (Queen Bee/Atlantic) 5362 267 537639 13 70/0 |www.rradds.com
3 9 CHINGY Right Thurr (D0F/Capitol) 5134 +318 466286 1" 781 ARTIST TITLE LABEL(S) ADDS
2 o ASHANTI Rock Wit U (Awww Baby) (Murder Inc /IDJMG) 5066 +58 505089 1" 85/0 BUSTA RHYMES Light Your Ass On Fire (Star Trak/Arista) 52
5 @ BEYONCE' F/ JAY-Z Crazy InLove (Columbia) 4923  +275 505226 8 8an MARY J. BLIGE Love @ Ist Sight (Geffen/ 43
6 5 FABOLOUS Fj TAMIA Intc You (Elektra/EEG) 4524 21 422710 11 7300 g“:g:\'{"‘;‘ho“l‘a“;ﬁ:g“(jl’vzl KIM Can't Hold Us Down (RCA/ gf
4 6 50 CENT 21 Questions (Shady/Aftermath/interscope) 3878 -812 424122 18 81/0 JiJSTIN TIMBERLAKE Senarita iive/ 15
7 0 LUMIDEE Never Leave You - Uh Ooh, Uh Qooh! (Universal) 3576 +452 401736 80/0 NAPPY ROOTS Roun'The Globe (Atiantic) 12
14 0 50 CENT P.ILM.P. (Shagy/Aftermath/interscope/ 3439 +730 397479 781 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 8
9 @ LUDACRIS Act A Fool (et Jam Soutt/IDIMG) 3118 +36 240843 10  76/0 I::"gg;“s"“? :‘E ':':gfsﬂmcé’g;:f; ghi‘fv’;”ffr’;’r‘;””d/””f"””’/ ;
13 10 NELLY FiP.DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 2785 6 208750 5 7910 | \1aRK RONSON Ooh Wee (Eiktrs /E;G} ;
8 11 FABOLOUS Can't Let You Go (Elektra/EEG) 2658 449 277694 22 760
15 @  SEAN PAUL Like Glue (40°VP/Atlantic) 2610 +50 269549 8 7700
10 13 SEAN PAUL Get Busy (46/VP/Atlantic) 2569 358 300643 22 83j0
12 14  BUSTA RHYMES F/ MARIAH CAREY | Know What You Want () 2449 351 219833 21 7900 Most
11 15 MONICA So Gone /) 2437 392 258076 13 640
17 O BLACK EYED PEAS Where Is The Love? (A&Mjinterscope) 2300 +32 157340 8 590 IncreasedPl. ays
19 D LI JON & THE EASTSIDE BOYZ Get Low (7V7/ 2251  +142 230872 10 595 Ay
ARTIST TITLE LABEL(S) INCREASE
23 @ MARYJ. BLIGE Love @ 1st Sight (Geffen) 2224  +491 229118 83/49
21 @  GINUWINE In Those Jeans /£pic/ 2168  +168 224618 66/2 | 50 CENT P.LM.P. (Shady/Attermattyinterscape) +730
22 @)  THAUAF| FAT JOE | Want You (Viirgin) 1885 +19 184328 9  64/0 [’l'jm)::’;;f: tﬁ!ie@ylf.‘ 3'3'30115911’;96’2 N :::;
18 21 BONE CRUSHER Never Scared (Arista) 1875 334 164748 15 640 | p\eoy ThooThong i) ' o
24 @ MYA My Love Is Like. .Whoa (A&M/Interscape/ 1824 +99 132189 701 BOW WOW Let's Get Down (Coumbia) +394
28 €® PHARRELL Fj JAY-Z Frontin' (Star Trak/Arista) 1735  +277 170905 71/4 | CHINGY Right Thurr (ODP/Capitol +318
25 €  DAVID BANNER FI LIL' FLIP Like A Pimp (Universal 1714 +10 145470 15 5311 :Li;’n ‘E’:L“F';'JK#‘Z ";'e KT'O"N(.S(‘III";%;ZZZZ:‘IA;} 333
16 25 R.KELLY F/BIG TIGGER Snake Wive) 1692 665 153646 13 TU0 | gl C[;"Z‘v'fn i — s
26 25  JOE BUDDEN Pump It Up (Def Jam/IDJMG) 1409 194 148197 14 670 | YOUNG GUNZ Can't Stop, Won't Stop (DefJam/iDJMG)  +220
27 27  JUSTIN TIMBERLAKF Rock Your Body (Jive/ 1359 169 11931 17 48/0 NICK CANNON F| B2K Feelin’ Freaky (Nickelodeon/Jive) +220
33 @ YOUNGGUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 1055  +220 91188 3 438
30 29  SMILEZ AND SOUTHSTAR Now That You're Gone (ARTIS Tdirect) 1041 101 49934 10 46/0
K @ BOW WOW Let's Ge:]Down {Columbia) 958 +394 67375 2 493 .
29 31 DABRAT InLove Wit Chu (So So Def/Arista) 930 202 75218 16 sa0 |New&Active
E 32 @ BABY BASH Suga Suga (Good Guy Entertainment) 927 +26 64862 5 m BRIAN MCKNIGHT FI NELLY Al Night Long MotowryUniversal
K] 33 JAY-Z La-La-La {Excuse Me Again) (Bad Boy/Universal) 923 -62 80756 5 51/0 Total Plays: 399, Total Stations: 29, Adds: 0
@ R. KELLY Thoia Thoing (/ive/ 821 +442 114161 1 36121 YOUNGBLOODZ Fj LIL' JON Oamn! (Arista/
37 €D ROSCOE Smooth Saifin’ (Priority) 818  +119 77853 3 3m Total Plays: 374, Total Stations: 18, Adds: 2
40 € LOON Fi KELIS How You Want That (Bad Boy/Universal) 786  +120 75475 9 480 TIMBALAND & MAGOO Cop That Shit (BlackGround/Universal)
34 37 FRANKIE J. Don't Wanna Try (Columbis) 762 65 105248 20  33jp | | 34 Tol Sutons 3 A 7 ,
55 @ IS lce Cream (Oreamiorks) 697 198 34072 2 443 | CUSTARHYMES Lt You Ase Do e tar Trakirse
35 39 SARAI Ladies (Epic/ 658 122 a3 Y 3o MACK 10 Lights Out ([Cash Money/Universall
39 40  EMINEMFJ50 CENT & BUSTA RHYMES Hai Mary (Shady/Aftemnatiinterscope) 647 28 40524 10 5[0 Total Plays: 309, Total Stations: 11, Adds: 0
41 41 JAHEIM Put That Woman First (Divine MilliWarner Bros.) 573 -49 54965 14 17 ELEPHANT MAN Pon Oe River (Greensleeves/
4 @ TAMIA Officially Miﬁsing You (Flektra/EEG) 572 +28 31457 3 3m Total Plays: 306, Total Stations: 14, Adds: 1
48 (® DREAMF/LOON Crazy (Bad Boy/Universal) 523 +40 21415 2 3N DA BRAT Boom (S0 So Def/Arista)
., . . Total Plays: 292, Total Stations: 24, Adds: 3
@ NICK CANNON F/ BFK Feelin’ Freaky (Nickelodeon/Jive) 469 +220 56158 1 38i4 JOE BUDDEN F| BUSTA RHYMES Fire... (0ef JamIDJMG)
46 45 50 CENT F] NOTORIOUS B.\.G. Realist Nigga (Shady/Aftermath/Interscope) 458 -34 82443 6 30 Total Plays: 281, Total Stations: 33, Adds: 3 We... (06
50 @ LWRICHHE “"SVR‘L 451 +4 01383 5 242 | 1ypeg g MAFIA F LI FLIP Ridi Spinners (Loud/Columbia)
49 47  TYRESE Signs Of Love Makin' (J/ 451 -19 22856 3 an Total Plays: 243, Total Stations: 8, Adds: 0
47 48  KEITH MURRAY Candi Bar (Def Jam/IDJMG) 445 42 27193 2 31/0 MARK RONSON Ooh Wee (Elektra/EEG)
42 49  LIL"MO F] FABOLOUS 4 Ever (Gold Mind/Elektra/EEG) an 183 41536 19 2200 Total Plays: 202, Tatal Stations: 11, Adds: 5
50 50 CENT If ! Can't {Shady/Aftermath/interscope) 405 -7 135042 1 4/0

88 CHR/Rhytnmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 6/29-7/5. Bullets appear on songs gaininj plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first Songs below No. 20 are movad tc resurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do ot count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Avarage Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with nermission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, inc.
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RANK ARTIST TITLE LABEL
1 BEYONCE' Crazy In Love (Columbia)

LUMIDEE Never Leave You (Straight Face)

CHINGY Right Thurr (Priority/Capitol)

LIL" KIM /50 CENT Magic Stick (Queen Bee/Atlantic)

ASHANTI Rock Wit U... (Murder Inc./IDJMG)

50 CENT f/NOTORIOUS B.1.G. P..M.P. (Shady/Aftermattyinterscope)

LIL" JON & EASTSIDE BOYZ Get Low (7V7)

50 CENT 21 Questions (Shady/Aftermath/interscope)

PHARRELL f/JAY-Z Frontin’ (Star Trak/Arista)

MARY J. BLIGE Love @ 1st Sight /Geffen)

SEAN PAUL Get Busy /VP/Atlantic)

JOE BUDDEN Pump It Up (Def Jam/IDJMG)

SEAN PAUL Like Glue (VP/Atiantic)

FABOLOUS Into You (Elektra/FEG)

FABOLOUS f/LIL' MO Can't Let You Go (Elektra/EEG)

JAY-Z La, La, La (Excuse Me Again) (Roc-A-Fella/IDJMG)

MONICA So Gone (/)

NELLY f/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Universal)

LUDACRIS Act A Fool (Def Jam South/IDJMG)

BONECRUSHER Never Scared (So So Def/Arista)

YOUNG GUNZ Can’t Stop, Won't Stop (Def Jam/IDJMG)

BUSTA RHYMES Light Your Ass On Fire (Star Trak/Arista)

R. KELLY f/BIG TIGGER Snake (/ve/

DAVID BANNER Like A Pimp (Universal)

R. KELLY Thoia Thoing (/ive/

BUSTA RHYMES f/MARIAH CAREY... | Know What You Want (/)

LOON /KELIS How You Want That (Bad Boy/Universal)

TIMBALAND & MAGOO Cop That Shit (BlackGround/Universal)

ROSCOE Smooth Sailin’ (Capitol)

BOW WOW Let's Get Down (Cofumbia)
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Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 6/29-7/5/03.
©2003, R&R, Inc.
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CAM'RON | Really Mean 1t {(Roc-A-Felia//{DJMG)

LiL JON & THE EASTSIDE BOYZ Get Low (7V/7)

YOUNG GUNZ Can’t Stop, Won't Stop (Roc-A-Fella/iDJME)
BUSTA RHYMES Light Your Ass On Fire (Star Trak/Arista)

JOE BUDDEN FEATURING BUSTA RHYMES Fire (Spit//0JMG)
DAVID BANNER Like A Pimp (Universal)

sexy in the club for the ladies, | play this joint, hands down. Busta’s new joint,
“Light Your Ass on Fire” (Star Trak/Arista), is off the heat rack! In the land of
brush fires, I'll give it two asses up! Filipinos now like “Bonanza” (SRC/Univer-
sal). Akon is putting it down with the brown in Cali. The vocals are tight — who
is this R&B kid? It doesn’t matter. It's fire!

— DJ Slyed, XHTZ/San Diego

I must have listened to Kelis featuring Nas’ “Popular Thug” (Star Trak/Arista) a
gang of times in a row. | never get tired of this record. It wilt be in constant
rotation on my turntables. Busta Rhymes' “Light Your Ass on Fire” (Star Trak/
Arista) is a sure-shot hit in the clubs. The beat is sick, and Busta always has
dope party tracks. | don't really need to say much about R. Kelly’s “Thoia Thoing”
(Jive). It's R. Kelly. Plus, it just came out, but it seems like it's in rotation every-
where.

— Jonas Da Blenda, MixMatters

Serch Goes Against The Grain

Continued from Page 32

{3
helps me maneuver the corporate side of I want to have d 20-
Clear Channel and shows me when I'm
over the edge and reels me back in. He also vear career so people
gives me the freedom to make my own de- 6 i
cisions. How many morning show guys can sav’ He Came to Detmlt
play new music in the morning? How and became a radio
many can go to their PD and say, “I love
this record; I'm going to play it"? fixture.””

R&R: You've had success being an artist,
running your own independent promotion com-
pany and hosting a successful morning show.

Do you see yourself taking on any other chal-
lenges, or will you stick to doing morning radio
for awhile?

Serch: Right now want the No. 1 show
in Detroit. I've always thought to myself
that you have todo one thing greatand then

worry about everything else. I want to be
in Detroit like Mason, my predecessor. 1
want to have a 20-year career, so people say,
“He did this and that in New York, but he
came to Detroit and became a radio fixture.”
That's what I'm hoping.
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This Week’s Hottest Music Picks

Renee Roberts
PB, KHTN/Merced, CA

R. Kelly’s “Thoia Thoing” (Jive): What
can you say? The masked bandit does it
again!

|

Cherish featuring Da Brat’s "Miss I |
| (Star Trak/Arista): Busta is on point with

(Warner Bros.): Should do well. I love it.

112 featuring Super Cat’s “Na Na Na”
{Def Soul/IDJMG): They’re back in the
house! Another smash!

Erik Bradiey
MD, WBBM/Chicago

Christina Aguilera featuring Lil Kim's
“Can’t Hold Us Down” (RCA): A highlight
from her live show (and a personal fave
from the Stripped CD).

Lil Kim featuring Twista’s “Thug Luv”
(Queen Bee/Atlantic): That hook is un-
stoppable!

Frankie }'s “We Still” (Columbia): One-
listen smash. It's so smooth, and it's remi-
niscent of a Brian McKnight or Joe stow
jam!

Frank E.D.
PD/MB, KMRK/Midland-Odessa, TX

Timbaland & Magoo featuring Missy

_  CHRIRHYTHMIC
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Elliot’s “Cop That Sh*t!”
(BlackGround /Univer-
sal): Programmers, cop
this sh*t for your play-
list. Ya heard!

Angelina’s “I'll Be
Loving You” (Upstairs):
Straight up Messsican
record! I am all over it!

50 Cent featuring
Snoop Dogg’s “PLM.P. (Remix)” (Shady/
Aftermath/Interscope): This track is a giv-
en! A given, | tell you!

JodJo Collins
MD, KDGS/Wichita

Busta Rhymes’ “Light Your Ass on Fire”

this cut, which is another track from the
Neptunes Presents: Clones compilation.
Don't sleep on this one!

Justin Timberlake’s “Senorita” (Jive):
Another Neptunes-produced smash! |
heard from our listeners who saw him in
concert that JT can produce a great show.
This song is no exception. That ‘N Sync can
wait awhile.

Paybak featuring 50 Cent’s “Trust No-
body” (Innovative Music Network): Check
that song out! I like it a lot, and there is
something there on this artist. Once again,
don’t sleep.

Jayare
Interim PD, KBMB/Sacramento

Busta Rhymes’ “Light Your Ass on Fire”:
I'm calling it now. This has the potential to
be one of the biggest records of the summer.
It's extremely hot and completely different.
This Clones thing is for real.

Beyoncé featuring Sean Paul’s “Baby
Boy” (Columbia): This is my record! |
know they can't service it because of Sean
Paul’s situation, but it's a strong club
record and a good requester tor us at
KBMB (The Bomb)/Sacramento. I've nev-
er been a Beyoncé or Destiny’s Child fan
in the least, but I got to give the girl props:
She put out a bangin” album. Also, check
out “Be With You.” It sounds strong, to me,
and it's my favorite on the album.

JS’s “Ice Cream” (DreamWorks): Has
the makings of a big, big record. For a
slow-tempo record in the summertime,

| that's saying a lot. Written and produced
‘ by R. Kelly, it’s the kind of nasty that fe-
. male demos go crazy for.

Sherita Saulsberry
PB, KVEG/Las Vegas

Bow Wow’s “Let’s Get Down” (Colum-

bia): This record is so hot and sounds great |

on the air!
Mark Ronson’s “Ooh Wee” (Elektra/
EEG): Ilove it. It's heating up in the mix.

Bradiey Grein
MD, KXMG/Austin

R. Kelly’s “Thoia Thoing”: This record
is really hot. R. Kelly just seems to be get-
ting bigger and bigger. This is another big
record with women.

Beyoncé featuring Sean Paul’s “Baby
Boy”: The dancehall craze here in Austin is
fueling the calls for more and more dance-
‘ hall on the air. With a real simple beat, Sean

Paul toasts the mike hard, while Beyoncé
keeps the song beautiful with her voice.

KeKe Luv
PD, KYWL/Spokane

Baby Bash featuring Frankie ]'s “Suga
‘ Suga” (Good Guy Ent.): Summer smash!
Pharrell featuring Jay-Z’s “Frontin’”
(Star Trak/ Arista): Hot shit, and the vid-
eo’s dope.
Ginuwine’s “In Those Jeans” (Epic): It
just works!

| Ching-MD
KZZP/Phoenix
Roscoe’s “Smooth Sailin’” (Capitol):
Although some have attempted to use the
sample made famous by M.C. Shy D back

‘ in the day, no one has been able to make it
sound as good as Roscoe has on “Smooth
Sailin”.” Tt is a feel-good summer record
that needs to be heard. Great reaction
when tested at night.

R. Kelly’s “Thoia Thoing”: The straight
jump off. Hands down, it is a banger and
a no-brainer! One listen, you'll see. The man
might have some issues that he’ll have to
deal with, but he can pen a muh-fu*in” hit
in his sleep!

Juanita Jones
Asst. PD/MD, KWYL/Reno, NY

Bow Wow's “Let’s Get Down”: Bow
Wow is definitely all grown up! This
record is getting very positive results in
our callout feedback. Will most definitely
be a power on our station soon!

Ashanti’s “Rock Wit U (Remix)” (Mur-
der Inc./IDJMG): Hot, hot, hot! Very smart
marketing move to create this remix. We
had an Ashanti Winning Weekend where
you had to listen for the remix and call in
to win. The response was so big that we
ditched the original version and now just
play the remix.

R. Kelly’s “Thoia Thoing”: Very catchy.
| It gets stuck in your head and doesn’t seem

to go away. Reno is definitely ready for this
record!

Murph Dawg
MD, WHZT/Greenville, SC

Stagga Lee’s “Rock Your Body” (ARTIST-
direct): 1love this. I think it’s an excellent
radio record.

R. Kelly’s “Thoia Thoing”: Another
smash from the R.

Cherish featuring Da Brat’s “Miss I’
These girls got the look and the sound.

Call Today!
800.331.4438
www.cgilink.com
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America’s Best Testing CHR/Rhythmic Songs 12 +
For The Week Ending 7/11/03

' Emmeﬂﬂsm r:ﬂm
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HEAD

ARTIST: Joe Budden

Persons Persons Persons

Artist Title (Label) ™wW LW Familiarity Burn  12-17  18-24  25-34

BLACK EYED PEAS Where Is The Love? (A&M/interscope) 411 419 80% 1% 4.28 409 385
BEYONCE' F/ JAY-Z Crazy In Love (Columbia) 394 394 93% 21% 396 389 384 | | LABEL: Def Jam/IDJMG
FABOLOUS Can't Let You Go /Elektra/EEG) 390 393 83% 24% 408 389 373 By RANDY GOMEZ Assistant Editor
50 CENT P.I.M.P. (Shady/Aftermatt/interscope) 384 392 68% 16% 404 368  3.80 R
50 CENT In Da Club (Shady/Aftermath/interscope) 382 404 98% 55% 379 368 408 ith summer in full swing, the
LI’ KIM F 50 CENT Magic Stick (Queen Bee/Atlantic) 382 400 84% 25% 402 376 372 defining characteristic of the
FABOLOUS F/ TAMIA Into You (Elektra/EEG) 382 394 60% 1% 395 403 341 season’s music is the incursion of
NELLY F/ P. DIDDY & MURPHY LEE Shake Ya Tailieather (Bad Boy/Universal) 382 373  56% 9% 400 385 379 | | catchy heaw-hiting club bangers
MARY J. BLIGE Love @ st Sight (Geffen/ 381 — 8% 5% 373 381 381 g;‘t”r‘]z:t';”a‘ﬁfe J&gf“\‘(’gf ’\‘(?a'l?)t,',
JUSTIN TIMBERLAKE Rack Your Body (ive) 378 379 99%  48% 367 383 3.7 featuring Busta Rhymes, is just warming up. A followup to his
50 CENT 21 Questions (Shady/Aftermath/interscope) 378 385 96% 43% 3.91 3.51 3.92 top-20 hit “Pump It Up,” “Fire” debuted as the Most Added single
WAYNE WONDER No Letting Go /VP/Atlantic) 376 3.76  79% 32% 373 377 378 on R&R's CHR/Rhythmic chart the week of June 30.
MONICA So Gone £/} 376 372 12% 16% 3.76 378 367 The single showcases Budden’s and Busta's quick flows over a
MYA My Love Is Like...Whoa (A&M/interscope) 375 3.72 68% 11% 3.97 366  3.61 hot beat engineered to fill dance floors everywhere. Initially, one
SEAN PAUL Get Busy (40/VP/Atlantic) 373 382 9% 45% 373 349 396 might not look past the thumping bass, the handclaps or the ref-
DA BRAT In Love Wit Chu (So So Def/Arista) 372 371 65% 14% 401 368 350 erences o o's; however, a closer listen reveals Budden's evalua-
GINUWINE In Those Jeans (Epic/ 371 388 57% 1% 377 382 336 gggeﬁgtgﬁ%z ;thglgrf]"fort'hsgf t‘i;iig",',‘x ‘f’gv':ﬁnf::*{;t’; %Laglgg‘]’s
CHINGY Right Thurr (DDP/Capitol) . 370 365 57% 16% 420 349 336 it “Now rap dudes Suck they own pee nole/The wacker the music.
LUMIDEE Never Leave You - Uh Ooh, Uh Oooht (Universal 370 356 54% 13% 3.81 358 382 the bigger the ego/ Fans left suffering, gasping, and it's embar-
BUSTA RHYMES F| MARIAH CAREY | Know What You Want () 369 364 95% 42% 375 345 372 rassing!”
ASHANTI Rock Wit U (Awww Baby) (Murder Inc./10JMG) 368 375 92%  26% 3.68 380 355 Budden, whose influences include Kool G Rap, KRS-One, LL
SEAN PAUL Like Glue (40/VP/Atlantic) 367 383 69% 19% 377 356  3.65 Cool J and Rakim, makes his home in Jersey City, NJ. Immersed
THALIA F/ FAT JOE | Want You Virgin) 367 382 67% 15% 367 364 373 in the mix-tape hustle at 17 — where even the most talented street
R. KELLY Ignition (/ive/ 364 358 98% 54%  3.86 343 347 MCs have no choice but to will themselves into visibility — he
JOE BUDDEN Pump It Up (Def Jam/IDJMG) 364 376 66% 19% 372 365 363 | | appeared onseveral compilations, which generated enough buzz
LUDACRIS Act A Fool (Def Jam South/IDJME) 361 369 83% 25% 371 368 361 | | [0Smarehimadeal with Defdam. L
LIL' JON & THE EASTSIDE BOYZ Get Low (TV7) 355 363  40% 10% 387 333 370 Featuring 112, Lil Mo and Kiyamma Grifin, Budden's sei-ttled
. . : ) . ) album showcases his versatility, offering everything from club
R. KELLY Fi BIG TIGGER Snake (Jive/ 340 347 7% 5% 355 340 324
DAVID BANNER F/ LIL’ FLIP Like A Pimp (Universal) 340 337 45% 18% 377 310 317
BONE CRUSHER Never Scared (Arista) 325 345 55% 23% 339 314 320

joints to mellow flows. Says Joe, “| want to be multifaceted, but a
lot of my songs are personal.” Such flexibility has earned him
appearances with David Banner on MTV2's first-ever Sucker Free

Total sample size is 370 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity Sundays concert series th rough early August. The tour features
represents the percentage of respondents who recognized the song. Toltal burn represents the number of respondents who said they are tired of hearing the song. Sample

composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. Rate TheMusic

guests Chingy, Black Sheep, Bone Crusher and Lil Jon.
The spotlight is rewarding, but Joe maintains his presence in
fs a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided
\by Mediabase Research, a division of Premiere Radio Networks.

the mix-tape scene, underscoring his resistance to the glitter and
gimmicks of today’s hip-hop. “I want people to know that I'm
j \regular and down-to-garth,” he says. J

/Reporters )
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PD: Josse Duran
APDMD 0DM

1 HI-G FDJ QUIK "Know”

KBMB/Sacramento, CA *
Intarim PO/APD/MD: J.R.

37 MARY J BLIGE “Signt”
1 BUSTA RHYMES "Fire"
8IG GIPP “Steppin "

LIL KIM “Hear"

NAPPY ROOTS “Globe™

KSFM/Sacramento, CA *

VP/Prog.. Mark Evans

PO Byron Kennedy

M- Tony i

2 LIL JON
BUSTA RHYMES Fre”
AGUILERA F/LIL KIM “Down *
KACK CANNON F/B2K “Freaky”
R KELLY “Thoing*
MARY J BLIGE ‘Sight”

WOCQ/Salisbury, DE
PD: Wookie
TAMIA “Missing™

KUUU/Salt Lake City, UT *
OM/PD" Brian Michai
MO Kevin Cruise
23 MARY J BLIGE "Sight™
3 BUSTA RHYMES "Fire”
2 YOUNG GUNZ "Stop™

K[‘.lZlSan Antonio, TX * KWIN/Stockton-Modesto, CA *

FRANKIE J TS 10 LYRIC Tipsy”
JUSTIN TIMBERLAKE “Senarta™ 2 YDUNG GUNZ “Stop”
M Tice S
; . RHYMES “Fire”
HTZ/San Diego, CA AGUILERA FALIL" KIM *Down™

PO Dlllla Laird NAPPY ROOTS "Globe™

) o
3 BUSTA RHYMES "Fire” WLLD/Tampa, FL *
LiL” ROB “Caldormia” PO: Orlanda
APD: Scariman
KMEL/San Francisco, CA * e kel
VP/Prog.; Michasl Martie 9 MARYJ suuz s:qm
APD/MO: Jazzry Jim Archer 2 GINUWIN
LILKIM “Hear” AGU\LERA F/UL M “Oown
KYLD/San Francisco, CA *
VP/Prog.: Michas! Martin .
APOMD: Lazzy Jim Archor KOHT/Tucson, AZ
3 BUSTA BHYMES “Fire ou,snmnng

o - D:
AGUILERA F/LIL KIM “Down Agpn”su mRmm vuulgm;n
- 4" PHARRELL F/JAY-Z "Fronun™
KWWV/San Luis Obispo, CA 12 MARY J BLIGE "

OM/PD. caul 11 ausrmnvmss Fue

APD/M| 1 HI-CF/DJ QU

s RIMES Fre” RGUIERATAL K -Down

1 GINUWINE “Jeans™
“Low”

T OLLJON Lo

1 MARY J BLIGE “Sight”

1 R KELLY “Thoing” KTBY/Tulsa, OK *
FOMO: Clarance Figher

KSXY/Santa Rosa, CA * e e

P Crazh Kty ABOCERA L K -Dowr
37 LIGE "Sight”
T BUSTA RIS -

KBLI./I er-Longview, TX
AGUILERA FILIL KM “Down® fler-Longv
YNE

WONDER “Friend”™ MD er:lls
MARY | BUGE “Sight”

wwo

Ly “Thomg"
Bic i *Steppin'™

WPGC/Washington, OC *
KUBE/Seam&Tacoma WA * OM: n.mg Rm?

OM: Shellie ¥Ppiog. lay Stovans
Pt Powane. M0: Sarah ¢"Connor

MD: Karen Wild 237 MARY sues Sahe
5 MARYJ BLIGE "Sight" 17 R KELLY

1 BUSTA RHYMES “Fire” 10 & Ebin Mtk Zawer

LILJON “Low™

ROKELLY “Thoing"
WMBX/West Palm Beach, FL *

KBTT/Shreveport, LA * PO. Mark McCra
PD/MO Duenn Exnals MD: Daroella Dunka

2 J5°C 10 BUSTA RHYMES “Fre-

2 MARVJ "BLice “sgne 1S “Cream”

il
sy ——
KDGSMichita, KS *

KYWL/Spokane, WA * PD- Greg wuu-m
PO: Slave Kicklighter WD o Jo Coll
MO: Chuck wnqg| AGUILEHA F/lIL M “Down”
36 R KELLY Tho £ Vaar o alict “Sight )
20 WARY J BLIGE -gm 2 ST A “Senonta
1 BUSTA RHYMES “Fire” 4 BUSTARHIMES Fre”

1 TIMBALAND & MAGOD Cop™ 2 DABRAT "By

*Monitored Reporters
98 Total Reporters

88 Total Monitored

10 Total Indicator
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Big Tigger, From His Den

Four jobs and counting

I igger’s is the quintessential story of someone who rose from being a college
intern to one of the best known and most respected radio jocks of the hip-hop era.
He’s heard on the radio in syndication and seen on television. Most recently, he’s

expanded his list of accompl

peared as a guest rapper on R. Kelly’s “Snake.”

Anative of the Bronx, Tigger served
as an intern in the early ‘90s at WPGC-
FM/Washingtan, helping out then
night jock/MD Albee Dee. As an
aspiring jock en the University of
Maryland student station, Tigger was,
as he says, “making tapes and giving
them to anyone and everyone who

so felt that my personality lent itself
ore to a high-energy hip-hop night
how, as opposed to a sexy slow-jam
how.”

[t was the right decision. Tigger
exrned the gig full-time and held
down nights at WPGC for seven
vears. “We went undefeated in that
time slot for seven years,” he says.

N = m

il

would listen,” including Albee,

WPGC PD Jay Stevens =i
and, eventually, Russ Bt
Allen, who had just taken
the PD gig at nearby
WERQ (92Q)/Baltimore.

Tigger was offered and
accepted a weekend shift at
92Q but also kept his in-
ternship at WPGC. He con-
tinued to harass Stevens '—
and others, hoping to geta
full-time gig. “I once called
Jay’s wife and asked her to talk to him
about me,” Tigger says. “l would leave
rotes on his and the GM’s [Ben Hill}
cars, asking them for my shot.”

When the overnight shift at WPGC
apened up, it was offered to Tigger on
an interim basis. “One thing [ learned
early on was that when the opportu-
nity presents itself, you take it,” he
says. "It was 2-bam during the week
and midnight-bam on the Sunday-to-
Monday overnight.

“The problem was, I was still do-
ing 7pm-midnight on WERQ on Sun-
day nights. So every Sunday I would
beg and bribe Doug Lazy, who was on
rhe air before me at WPGC, to stay an
extra half-hour — the time it would
rake me to drive from Baltimore.”

After he got off the air Monday
morning, Tigger would go to a 9am
class. "My grades sucked that semes-
ter,” he recalls.

When It Rains, It Pours

Tigger quickly proved himself in
both markets and was soon offered
the late-night shift at WERQ as the
full-time host of The Love Zone. At the
same time, Al B. Dee moved to after-
noons at WPCC, leaving nights open.
“At first I was only offered nights on
an interim basis,” Tigger says.

"I chose the night spot over the full-
time gig at 92Q for a couple of reasons.
I really wanted to be on WPGC —
which is in a top 10 market — and |

Big Tigger.

| In1996 BET camecalling
| in search of a hip-hop-style
DJ to handle voiceover du-
ties for shows like Teen Sum-
mit. Tigger got the call and
started his campaign to get
on camera immediately.

“Being aggressive worked
for me in radio, so I figured
it could work on televi-
sion,” he says. “T just kept
asking, "When can [ go in
front of the camera?” and eventually
they gave me a shot handling a seg-
ment on Rap City called ‘Hip-Hop
News.””

Tigger eventually became the third
host of the show, working with Big
Lez and Joe Clear. “In 1999 Stephen
Hill joined as VP/Programming and
Fvamped the show, calling it Tha

|

assment,” Tigger says.

“One thing |
learned early on
was that when the
opportunity
presents itself, you
take it.”

“That was something I could iden-
tify with, because, growing up, that’s
what me and myboys did — we hung
out in my basement in the Bronx, lis-
tening to new music and thyming. As
the show grew, it started to reflect
more of my personality, because [
cculd bring those experiences to the

program.”

ishments to include “recording artist,” since he ap-

New Opportunity

When BET moved its studios to New
York, Tigger’s life changed, and, for
the second time (although not the
last), he became a two-city DJ. WPGC
shifted him to afternoons to better suit
his schedule.

“Ialso felt that T had outgrown the
night show,” he says. “It was very
teen-driven, and [ felt | had grown as
a jock to be able to handle different
kinds of listeners. But it only lasted six
months. [ wasn't really happy with
traveling back and forth, and WPGC
really needed more from me, so we
mutually decided to
part ways.”

His hiatus from radio
lasted only six months,
however, after which W]LB/
Detroit called him to host its
morning show. “As I've said
before, you don't turn down an op-
portunity,” he says. “It was mornings
ina top 10 market —how could I turn
it down? We took the morning show
to a whole new level, helping the sta-
tion grow as well. The morning team
members CoCo and Foolish, who are
still there, were really great to work
with.

“Six months later I got a call to be
on this new station in New York, Pow-
er 105.1 [WWPR], which was also
owned by Clear Channel [which owns
WIJLB]. I was already commuting to
New York for the taping of my BET
show, so I took on nights in New York.

“T would be in Detroit for half of the
week and fly to New York for the sec-
ond half. I was able to voicetrack
nights in New York when needed and
do the WJLB morning show live from
New York if necessary.”

Six Months Later

But the pace became too hectic for
Tigger, and six months later he was in
New York full time. “If I hadn’t been
trying to do so many things at once, 1
don’t think it would have been so dif-
ficult to handle the morning show,” he
says.

“Getting up early has always been
a challenge for me.I would do a morn-
ing show again if I didn't have so
many other things on my plate. A
morning show takes your total con-

www americanradiohistorvy com

centration. [ have to give love and re-
spect to Doc Wynter, who made so
much of this happen, including the
syndicated show I'm doing now. He
also understood what was best for me
and the stations.”

Guess what? “Six months later [
was offered the midday show at
WMIB (The Beat)/Miami. I'm voice-
tracking it, though, so there isn’t as
much travel involved. I love The Beat
and the Miami market.

“This station is so different — it's
aggressive, and it's not your typical
midday shift. I can be myself. It's hard
going up against the heritage station.
Sometimes it makes me upset that |
can’t be there full-time to help build
the station. But I believe it will be No.
1, and I plan to stay on for that.”

The Rebirth Of The Den

Being on-air in both Miami and
New York and continuing to host the
BET show Tha Bassment still wasn’t
enough for Tigger. In April he, long-
time friend and manager Jason Riley
and business associate Reggie Rouse
(OM of WPGC-FM) launched Live in
the Den With Big Tigger, a weekly syn-
dicated two-hour countdown show.

“It's very similar to what I did in
nights on WPGC,” Tiggersays. “In fact,
we just recreated all the features and
added some new personalities. It
worked so well there, why notdo it na-
tionally? Add to that the factthat T have
national recognition from the TV show,
and it was simply a great product for
radio.

“Features on
the show include ‘The Tigger Mini
Mix,” which is five or six songs
smashed together in a 10-minute mix,
which I produce — I started as a mix-
er, by the way — and Monie Love
does a segment called 'The Synopsis’
— it's the gossip part. I'm not really
one to gossip, but it's something lis-
teners want to hear, so that's how we
incorporate it into the show.”

The show counts down the top 10
hip-hop and R&B records for the
week, researched by Rouse with input
from Tigger. “We also spotlighta song
on its way up, something that's buzz-
ing just underground or an exclusive
I get my hands on. We do ‘The Back-
seat Slow Jam’ and a ‘Back in the Day
Jam.”

Rolling With The Big Cats

After just three months, the show
is airing in 32 markets. “Six of those
are top 10 markets,” Tigger points out.
“I have to say that Clear Channel and
Doc were instrumental in making all
these stations happen, and I'm very
appreciative.”

There were other reasons for the
quick success. “This show came out at
the right time,” Tigger says. “There
weren’t any hip-hop-targeted count-
down shows available nationally. At
the same time, Walt Love’s long-run-
ning countdown changed its presenta-

“Pve worked really
hard my entire career
to not earn a black
mark on my resume.
So, for me, when it’s
done, it has to be
done right.”

tion, opening the doors for us. For me,
it's my dream for the name Tigger to
be mentioned alongside those of Walt
‘Baby’ Love and Casey Kasem.”
Wynter came up with the concept
of airing a series of interviews with the
biggest names in urban music — R.
Kelly, 50 Cent, LL Cool ] and Sean “P.
Diddy” Combs, each one in a differ-
ent city — to help launch the show.
“It was huge and came off really
well,” Tigger says. I already knew all
the guys except 50, but he gave me the
greatest compliment. He said, ‘With
you, it's really easy to do an inter-
view.” That meant so much to me, es-
pecially since he and I had never sat
down before to talk.
“At the same time, even though I
know these dudes, |
still have to ask the
hard questions. But if
I'm feeling that a person
is reluctant to speak on a
topic, I might pull back.
With Robert [R. Kelly], I
had to ask what was going
on [with allegations of sexu-
al misconduct}, and he had to say that
he couldn’t comment because of legal
reasons. There was no way around it
for either of us.”

Behind The Mike

Speaking of Kelly, Tigger recently
added another title to his career ros-
ter: that of hip-hop artist, having guest
rapped on Kelly's latest single,
“Snake.” “During all these years of
doing Tha Bassment, 1 would go into
the booth and freestyle with guests,”
Tigger says. “Every once in a while,
someone would say to me, "Hey, you
should thyme, and I would say, ‘Well,
put me on!’

“It was Robert who actually said,
‘Let's do it I've thought about pur-
suing a career behind the mike — as
an artist — but I didn’t want to do it
unless I could give 100%, and I was
always involved in so many other
things. I'd rather not do it than do it
and look bad.

“I've worked really hard my entire
career to not earn a black mark on my
resume. So, for me, when it’s done, it
has to be done right. In the past there
were opportunities to get a deal and
just take the check and run, but that's
not my style.”

You can check out Tigger at www.
bigtigger.com.
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WEEK  WEEX  ARTIST TITLE LABEL(S) RS slavs AJ%TE?&E b R
1 1 MONICA So Gone () 3677 -247 481771 15 69/0
2 9 BEYONCE' F/ JAY-Z Crazy In Love (Columbia) 3296 +48 406854 8 10/0
3 3 GINUWINE In Those Jeans (Epic) 2911 -1 382142 10 61/0
4 o ASHANTI Rock Wit U (Awww Baby) (Murder Inc./IDJMG) 2869 +14 315370 1 70/0
6 o CHINGY Right Thurr (DDP/Capitol) 2782 +160 311069 13 6711
5 6  LIL"KIM F] 50 CENT Magic Stick /Gueen Bee/Atlantic) 2612 -183 331258 12 10/0
7 o LIL" JON & THE EASTSIDE BOYZ Get Low (7VT) 2592 +51 264457 12 55/0
9 8  DAVID BANNER F/ LIL' FLIP Like A Pimp (Universal) 2056 -34 192167 15 59/0
10 9 AALIYAH FI TANK Come Over (BlackGround/Universal) 2025 16 277519 10 56/1
8 10 BONE CRUSHER Never Scared (Arista) 2000 -375 197328 18 67/0
13 m LUDACRIS Act A Fool (Def Jam South/I0JMG) 1935 +87 170423 9 610
15 @ 50 CENT P..M.P. (Shady/Aftermath/interscope) 1933 +163 244982 10 670
19 @ LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! (Universal) 1765 +186 229066 8 553
12 14 FABOLOUS Can't Let You Go (Flektra/FEG) 1651 -258 190126 21 61/0
1 15 50 CENT 21 Questions (Shady/Aftermath/interscope) 1631 -393 181313 18  70/0
14 16 JAHEIM Put That Woman First (Divine MilyWarner Bros.) 1573 -259 155111 19  56/0

20 Q PHARRELL F| JAY-Z Frontin’ (Star Trak/Arista) 1536 +149 194218 7 62/0

22 @ SEAN PAUL Like Glue (40/VP/Atlantic) 1526 +212 186523 6 630
17 19 R.KELLY F/ BIG TIGGER Snake (/ive/ 1495 2271 179075 13 62/0

25 @ MARY J. BLIGE Love @ 1st Sight (Geffen) 1472 +293 173972 68/65

21 @ TYRESE Signs 0f Love Makin' () 1446 +98 147059 60/1
16 22 LL"MO F| FABOLOUS 4 Ever (Gold Mind/Flektra/EFG) 1433 332 172918 19 62)0

24 @ MYA My Love Is Like...Whoa (4&M/interscape) 1317 +55 104636 5 570

28 @  FABOLOUS F/ TAMIA Into You (Elektra/EEG) 1180 +77 118380 4 6211

30 @ BOW WOW Let’s Get Down (Columbia) 1167 +161 121928 4 602

29 @ NELLY F{ P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 1162 +93 114177 3 590

23 27 JOE BUDDEN Pump It Up (Def Jam/IDJMG) 1156 134 14480 15  56/0

27 28 HEATHER HEADLEY | Wish | Wasn't (RCA) 1019 116 157414 17 50/0

32 @ JAY-Z La-La-La (Excuse Me Again) (Bad Boy/Universal) 926 +17 102671 6 50/0
26 30 RONISLEY F/ R. KELLY What Would You Do? (DreamWorks) 865 -281 111758 18 52/0

A @ T.1. 24's (Grand Hustle/Atiantic) 827 +84 57056 6 412

35 @ YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 821 +111 78404 4 423

33 @ JS Ice Cream (DreamWorks) 815 +56 56968 9 a0

3 34 DRU HILL | Love You (Def Soul/iDJMG) 682 -297 108547 16 32/0

36 35  R.KELLY V'l Never Leave (/ive/ 656 -1 99978 5 50

44 €D YOUNGBLOODZ Fj LIL' JON Damn! {Arista) 616 +177 60863 2 43

39 @ Tamia Officially Missing You (Flektra/EEG) 604 +10 32993 5 455

38 38  THREE 6 MAFIA F/ LIL" FLIP Ridin’ Spinners (L oud/Columbia) 592 -19 39963 6 28/0

4 @ RUBEN STUDDARD Superstar (/) 588 +32 67529 3 3713

37 40 NIVEA 25 Reasons [Jive/ 568 -80 34157 7 300

@ R. KELLY Thoia Thoing (Jive/ 508 +245 103187 1 21

46 @ LOON F/ KELIS How You Want That (Bad Boy/Universal) 503 +71 54311 8 380

42 43  CLIPSE Hot Damn (Star Trak/Arista) 491 -42 31306 6 2710

43 @ JAVIER Crazy (Capitol) 4414 +4 29952 2 340

40 45  VIVIAN GREEN Fanatic (Columbia) a17 -146 32119 4 280

49 @ FREEWAY Flipside (Roc-A-Fella//DJMG) 401 +13 59102 8 18/0

43 47  KEITH MURRAY Candi Bar (Def Jam/IDJMG) 399 12 24718 2 361

45 48  SMILEZ AND SOUTHSTAR Now That You're Gone (ARTIS Tdirect) 3N 41 19919 8 240

@ BUSTA RHYMES Light Your Ass On Fire (Star Trak/Arista) 390 +89 46643 1 40/39
@ TIMBALAND & MAGOO Cop That Shit (BlackGround/Universal) 348 +132 35108 1 4116

71 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
6/29-7/5. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

Most Added’
www.rradds.com
ARTISTTITLE (ABEL(S) ADDS
MARY J. BLIGE Love @ 1st Sight /Geffen) 65
BUSTA RHYMES Light Your Ass On Fire (Star Trak/Arista) 39
JUSTIN TIMBERLAKE Still On My Brain (Jive/ 25
TQ Keep It On The Low (Cash Money/Universal) 15
B2K What A Girl Wants (Epic/ 14
NICK CANNON Fi B2K Feelin’ Freaky (Nickelodeon/Jive) 1
TIMBALAND & MAGOO Cop That Shit (BlackGround/Universall B
TAMIA Officially Missing You (Elektra/EEG) 5
YOUNGBLOODZ F{ LIL' JON Damn! (4rista) 4
LUMIDEE Never Leave You - Uh Goh, Uh Qooh! (Universal) 3
YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJME) 3
RUBEN STUDDARD Superstar (/) 3
CHERISH Fi DA BRAT Miss P. (Warner Bros.) 3
LUTHER VANDROSS Dance With My Father (/) 3
BIG GIPP Steppin’ Out (Koch/ 3
Most

IncreasedPlays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
MARY J. BLIGE Love @.1st Sight /Geffen) +293
R. KELLY Thoia Thoing (fve/ +245
SEAN PAUL Like Glue [40/VP/Atlantic) +212
LUMIDEE Never Leave You - Uh Ooh, Uh Qooh! [Universal) +186
YOUNGBLOODZ F{ LIL' JON Damn! /Arista/ 11N
JOE BUDDEN F BUSTA RHYMES Fire... (Def Jam/iDJMG)  +168
50 CENT P.|.M.P. (Shady/Aftermattyinterscope) +163
BOW WOW Let's Get Down (Columbia) +161
CHINGY Right Thurr (DDF/Capitol) +160
PHARRELL F{ JAY-Z Frontin' (Star Trak/Arista) +148

New & Active

LUTHER VANDROSS Dance With My Father /)
Total Plays: 344, Total Stations: 25, Adds: 3

JOE BUDDEN F| BUSTA RHYMES Fire (Yes, Yes Y'all) (Def Jam/iDJMG)
Total Plays: 333, Total Stations: 38, Adds: 2

NICK CANNON F/ B2K Feelin’ Freaky (Vickelodeon/Jive)
Total Plays: 316, Total Stations: 43, Adds: 7

DWELE Find A Way (Virgin)
Total Plays: 281, Total Stations: 26, Adds: 0

CHERISH Fi DA BRAT Miss P. (Warner Bros.)
Total Plays: 2486, Total Stations: 30, Adds: 3

ZANE Tonite, I'm Yours (Capitol)
Total Plays: 235, Total Stations: 24, Adds: 0

OA BRAT Boom (So So Def/Aristal
Total Plays: 226, Total Stations; 17, Adds: 0

LIL" JON & THE EASTSIDE BOYZ Play No Games (7V7)
Total Plays: 162, Total Stations: 8, Adds: 0

BONE CRUSHER Grippin’ The Grain (4rista)
Total Plays: 151, Total Stations: 20, Adds: 0

RASHAD Sweet Misery (Universal)
Total Plays: 142, Total Stations: 12, Adds: 0

Songs ranked by total plays

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

If no one can see your signs, da they know who staged the event? Make sure you claim

o v _ownership at all your events with cost-effective, disposable plastic banners.
— We print your logo using up to four spot colors.  — Perfect for concerts, events and giveaways.

— Packaged on a roll and easy to use. — Up to 3’ High and 6' Wide

— Weather-resistant — Durable
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N 7 ™
America’s Best Testing Urban Songs 12 + Indlcator
For The Week Ending 7/11/03 Most Added’
MARY J. BLIGE Love @ st Sight /Geffen/
Persons Persons Persons TQ Keep It On The Low (Cash Money/Universal)
Artist Title (Label) TW LW Familiarity Bumn  12-17 1824 2534 LU0 L
BUSTA RHYMES Light Your Ass On Fire (Star Trak/Arista)
FABOLOUS F} TAMIA Into You (Elektra/FEG) 4.24 - 11% 10% 4.18 4.25 3.98 TYRESE Signs Of Love Makin' ()
, B (5 . o 0
LIL’ KIM F! 50 CENT Magic Stick (Queen Bee/Atlantic) 422 415 95% 25% 42 423 414 T.L. 24's (Grand Hustle/Atiantic)
50 CENT P.L.M.P. (Shady/Aftermath/Interscope) 421 418 83% 15% 4.12 418 399 JAVIER Crazy (Capital
FABOLOUS Can't Let You Go (Elektra/EEG) 417 416 92% N% 405 420 362 rary (Lap _
50 CENT 21 Questions (Shady/Aftermath/interscape) 416 409 99%  46% 410 416 394 ZANE Tornite, I'm Yours (Capito) ,
SEAN PAUL Like Glue (40/VP/Atlantic) 812 404 83% 17% 410 412 404 YOUNGBLOODZ I LIL" JON Damn! (Arista)
AALIYAH F| TANK Come Over (BlackGround/Universal) 410 403 69% 12% 4.08 417 384 BIG GIPP Steppin’ Out /Koch)
MARY J. BLIGE Love @ 1st Sight (Geffen) 4.04 - 42% 5% 4.03 405 3.97 LIL" MO Shoulda Known (Elektra/EEG)
CHINGY Right Thurr (DDF/Capitol) 402 393 80% 16% 3.76 3.81 364 JUSTIN TIMBERLAKE Stili On My Brain (Jive/
SEAN PAUL Get Busy (40/VP/Atlantic) 401 403 97% 48% 401 4.03 3.95
PHARRELL F| JAY-Z Frontin’ (Star TrakiArista) 400 387 60% 9% 392 395 384 Songs ranked by total plays
BEYONCE' F{ JAY-Z Crazy In Love (Columbia, 398 4.02 97% 26% 3.86 389 3.78 Recurrents
JAHEIM Put That Woman First (Divine MilyWarner Bros.) 39 39 75% 22% 398 417 345
LIL' MO F] FABOLOUS 4 Ever (Gold Mind/Elektra/EEG) 395 392 79% 21% 387 394 366 BUSTA RHYMES f/MARIAH CAREY | Know... &) 1323
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LUDACRIS Act A Fool (Def Jam South//DJle/ 393 391 93% 22% 3.89 384 405
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HEATHER HEADLEY | Wish | Wasn't (RCAJ 376 369 50% 12% 374 384 348 : Gnition (Jive,
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R. KELLY F| BIG TIGGER Snake (/ive/ 366 3.65 88% 31% 364 3.66 3.59 ) .
RON ISLEY F{ R. KELLY What Would You Do? (reamWorks/ 351 347 60% 19% 351 359 332 LU ST L L 405
FLOETRY Say Yes (DreamWorks) T 337 325 6% 25% 348 346 3153 MISSY ELLIOTT Work It (Gold Mind/Elektra/FEG) 2
Total sample size is 588 respondents. Total average favarability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity LUDACRIS Move Bitch (Def Jam South/IDJMG) 297
represents the pg(ceqtage of respondents who récognized the song. Taral burn represents the number of respondentsl who said they are tired of hear_ing the song. ERYKAH BADU... Love Of My Life Magic JohnsoMC4) 259
Sample composition is based on persons 12+. Persors are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to repiace cailout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic FIELD MOB Sick Of Being Lonely /MC4/ 255
s a registered trademark of RateTheMusic.com| The RTM syslem, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is c h Swle Vo Limit/Universal 254
provided by Mediabase Research, a division §f Premiere Radio Networks. HOPPA Chonpa Style. o LimitUniversal
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2= Right now WBLS/New York is heat-

ON THE

ing up with its 107 Days of Summer.
Each week we host two after-work soi-
¢ - rees: the first on Tuesday nights at Le
f R E@@ R ' Bar Bat, and the second on Thursdays
| at the legendary Shadow. During the
Tuesday-night gathering (July 15, 22
and 29) we're having a competition for
" the best female performers. The win-
) ner will receive eight hours of studio time to record their
music and have a chance to perform on the Women
Who Jam stage at the National Association of Black
Female Executives in Music and Entertainment 2003
Women's Leadership Summit in Philadelphia, Aug. 21-
24. The show is sponsored by NABFEME and Bacardi
Silver. ® The Love Boat sets sail July 5 with our night
host, Eddie Love, and friends on the Carnival Cruise Ship Festival at
Sea. The Love Man will be hosting a private VIP reception onboard
for WBLS listeners. For those who don’t want to head too far from
home, we have the WBLS Sunset Cruise 2: The Yacht Party, which
sails around Manhattan on July 26. e 107.5 WBLS, the station where
R&B and hip-hop connect, will also be stompin’ our Air Force 1s with
Nelly in concert at Radio City Music Hall on July 25.  Musically, I'm
really feeling Dwele’s single “Find a Way” on Virgin. The album has a
smooth feel, with laid-back basslines and a mellow groove. It's per-
fect for a neo-soul-type show if you have one!
J Records continues its ride at the top
of the Urban and Urban AC charts.
Monica’s “So Gone” stays at the top at
Urban for a sixth week, and Heather
Headley makes it four weeks on top at
Urban AC with “I Wish | Wasn't” ...
Monica continues to keep Beyoncé’s
“Crazy In Love” (Columbia) at No. 2 for

a fourth week as well, just crazy to get
into that top spot ...

With
Deneen Womack
MD, WBLS/New York

R. Kelly is king this week when it comes to having :

the most records on the chart. On his own and in guest appearances

he’s heard on four tracks total. Kelly has three chart hits of his own on
Jive, including “Snake” at No. 19, “I'll Never Leave” at No. 35, and a
debut with “Thoia Thoing” at No. 41 with an impressive play increase of
245 — and he appears on The Isley Brothers’ “What Would You Do”

(DreamWorks), which sits at No. 30 ... Not far behind, 50 Cent and Jay-

Z each appear on three songs on the current Urban chart.

— Antlnmy Acampara, Directar/t.‘harts
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armst: Mary J. Blige
waeeL: Geffen

By MIKE TRIAS/ ASSISTANT EDITOR

he girl with the golden voice is back.

Mary J. Blige returns to the fold with
her newest single, “Love @ 1st Sight,” and
this time around things are different yet
familiar. There’s no more drama for Blige
as she teams with P. Diddy again for
“Love” and the rest of her forthcoming
album, Love & Life.

Diddy was in part responsible for the
Bronx native’s rise to fame. He began
working with Blige when she was just a
backup singer for acts like Father MC, a
gig she obtained thanks to her stepfather.
Blige had recorded herself singing Anita
Baker's “Caught Up in the Rapture” at a
local mall, and her stepfather passed it to
Uptown Records CEO Andre Harrell.
During this time, Diddy took it upon him-
self to develop Blige into a formidable tal-
ent, and her debut album, What's the 411.
dropped in 1992,

The album effectively changed the face
of R&B music. Blige’s powerful vocals
were accentuated by tracks from the fast-
growing hip-hop scene and, when mixed
with lyrics that were both street-oriented
and emotional at the core, created songs
that struck a chord with listeners. What's
the 4112 went triple-platinum, as did her
followup album, My Life, which solidified
her status as an R&B icon and is also con-
sidered a classic.

Love & Life will be the Grammy-win-
ning artist’s sixth album, and with it,
Blige hopes to continue her streak of
multiplatinum CDs. The album, sched-
uled to arrive in stores Aug. 26, was co-
executive produced by Blige and Diddy —
their first project together since My Life.
For Love & Life, Blige is coming full force,
as she enlists the help of Jay-Z, Eve and
the hottest rap artist of the moment, 50
Cent. Diddy is behind the boards for

many of the songs, and. with a few tracks
produced by Dr. Dre, the CI) is one of the
most highly anticipated albums of the
summer.

“Love @ 1st Sight” employs the back-to-
basics formula that Diddy and Blige are
aiming for on the entire album. The beat
is borrowed from A Tribe Called Quest’s
classic track "Hot Sex.” Blige sings her
lyrics aggressively and confidently, with-
out taking it over the top, and maintains
the beauty of her natural talents. Method
Man drops in a verse for the breakdown,
and the result is a solid club banger. The
video premiered on VH1’s The Making of
the Video on July 7 and can also be seen
on MTV’s The Making of the Video later
in the week.

So what'’s next for Blige? Besides an
episode of BET's 106 & Park that was
recently taped for a July 11 airing and an
appearance on NBC’s Today on Aug. 29,
Blige will reportedly be singing a duet
with Sting on his Sept. 23 release. The
song, “Whenever 1 Say Your Name,” is
not the first time the two have performed
together: They sang Sting’s “If You Love
Somebody Set Them Free” at the 2001
My VH1 Awards, and, like many of
Blige's fans, Sting was instantly captured
by her voice.

Stations and their adds listed alphabetically by market
WWIWBImmom MD * WZAKICImland OH* WOZZFlint, M * KMJKXansas City, MO * WRBV/Macon, GA WYBC/New Haven, CT * mcwmam NC* WLVH/Savannah, GA
K Johrzon PO: Jerold Jackson PO Grog Love PO/MD: Lisa Charies PO/MO: Juan Castitlo OM/PD: Cy Youag PO: Gary Youag
no mrw llD Babby Rush o Adds MO: Trey Michaels o Adds No Adds APD/MD: Jodi Berry Mo Adds
No Adds No Ados ANN NESBY "Better No Adas
RHIAN BENSON “Foul™
WFLMFL. Pierce, FL * 5 5 WYLD/New Orfeans, LA *
KQXL/Baton Rouge, LA * OM: Mike James KJMS_/Mempm:, ™ OM: Carta Bostmer
POMNO: Mya Voreon WLXC/Columbia, SC * POMD: Tony Bear D, S POIAPOMO: Ao “A.J.”Apple WIUSRichmond, VA * WIMX/Toledo, OH *
R ey e L KNEK Latayette, LA s e - o soe
NoAats PO/MD: John Kineil
No Aads
WOMG/Gmmhom NC* WRKS/New York, NY
B ™ A [t e e £ o b PO B L, VA
mw M WAGH/Columbus, GA : WHUR/Washington, OC *
nm PO. Rashesds HI Al w”:?n':m b Mo Ades \IOMOLE X PO, D A Comion
No Ao MD: E6 Lewss TRICK s KVGS/Las Vegas, NV * TRV STERLE DMD-Divig 0
No Adds PD/MD: Tony Rankin TERRY STEELE “Here®
KM Housion- ion, TX* 2 ARETHAFRANKLIN “Messing® WSVYMorfolk, VA *
WMGL/Charleston, SC * o e Souaion: G ROBEN STUDDARD - Supasty WIMFMiiwauiee-Racing, Wi = | PO Michael Mawone KMIM/S, Louis, MO *
PO: Torry Base H‘D 5;'\/"(%“ WME;:;" Jomes OM: Chuck Akm?s WMM.IMasmnmnn i)
Y o i "
AROMD: Bekaca Patar KRNB/Dalfas-FI. Worth, TX * i 0 0t Che
o nayy L WKLol VA ks FUBEN STLOOARD S
Nakaes WTLC/Indianapolis. IN * PO: Mark Dylan WMCS/MIIwaukee wi m/nn n,,, Lm
WBAV/Charlotte, NC * DM/PD: Brian Wallace MD: Jamal Ouaries Sleve Scolt No Adss
OM/PD/MO: Terri Avery APD/MD: Garth Adams o Adas mmo Tyrene Jackson
No Adds ho Adgts S RHIANBERSON Feel”
WMXD/Detroit, MI * . “Monitored Reporters
, WCFB/Orlando, FL
PO; Jamiliah Muhammad KHHTALos Angeles. CA * OM/PD; Steve Holbrook
WLOV/Chattancoga, TN * e WKXUJackson, MS * PD: Michelle Sanlosucsso WOLTMobite. AL * el SACLIEe
PO/MD: Sam Terry "o Aads PO/MD: Stan Branson MO. Aick Nuhet Steve Crumbley s
o Adds RHIAN BENSON. Feel 19 MARY, BUGE Sgnt" IID Kathy Bariow 44 Total Monitored
No Adas
WOAS/Philadelphia, PA @ Total Ind ’
iladelphia, PA *
i . lle. NC * WSOL/Jacksonville, FL * M0 0n ke
m:l"ﬂ:n%w. L WUKS Fayetieville. PO: Mike Wilhams KJLH/Los Angeles, CA * WaOKMNashwite, TN * RPN, cann Cample
APO/MD: Armando Arvera W0 Can poe MO: K.J. PO/MD: Andrae Russell o fcnloieac SRS
\2 ARETHA FRANKLIN “Whssing ™ 8 PEGGY SCOTT-ADAMS wear® No Agos. Nc Agas 5 Ruﬂﬂl S!UDOMD Superstar DWELE “Fing™ /

www americanradiohistorvy com


www.americanradiohistory.com

‘., URBANAcC Tor30

N 4
o July 11, 2003 @
LAST THIS: TOTAL l- TOTAL WEEKS ON TOTAL STATIONS/ M os t Added
WEEK WEEE  ARTIST TITLE LABEL(S) PLAYS PLAYS AUDIENCE CHART ADDS
! (00) www.rradds.com
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God Bless Alabama.

God Bless America.
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From The Bowery

To The Big

Time:

25 Years Of Alabama

Continued from Page 1

come through your city for the last
time this sununer, you'll have a real
sense of who they are and what
they’ve accombplished.

In The Beginning

We'll actually start this story a few
years before *he 1980 New Faces
Show — 11 years, to be exact. It was
in 1969 that Owen and his two cous-
ins, Gentry and Cook, jammed for
tne first time. Not long thereafter, as
Wildcountry, they entered a talent
contest that promised a prize of $500
and a trip to the Grand Ole Opry. The
guys won, but what they got was
tickets to the Opry and gas money.
Welcome to show business.

After four vears of playing local-
ly, Wildcountry took a gig as the
house band ata Myrtle Beach night-
club called the Bowery. Gentry be-
lieves that those years turned them
into showmer. “The Bowery didn't

“Mel Tillis told us,
‘Ninety percent
entertainment and
10% talent is better
than 90% talent and
10% entertainment.”

Teddy Gentry

have a dance floor, so we were forced
0 become better entertainers, instead
of just musicians,” he says. “Being up
there six hours, six nights a week, you
couldn’t play six straight hours of
music.”

Gentry says the band has lived by
the words of Mel Tillis all these years.
“We were plaving a small club in Tal-
lahassee, FL in the '70s when Mel
came through town,” he recalls. “We
went to see hirn, and he invited us on
hisbus. He told us, ‘Ninety percenten-
tertainment and 10% talent is better
than 90% talent and 10% entertain-
ment.””

It was at the Bowery that Wild-
country turned into Alabama. But the
name change didn’t come about as

the result of some big marketing,
jtrategy; it was more a matter of di-
vine intervention. You see, the Bow-
gry featured the names of all the
states on the ceiling and, in honor of
;the band, they put the Alabama state
sign in the center spot, right behind
the stage.

Because the name Wildcountry
didn’t appear anywhere — not even
on the drums — the band gradually
became known as The Alabama Band
among the faithful who came to hear
them night after night.

On The Way Up

In 1977 the guys decided it was
ime to make a record. They signed
o GRT Records, which, unfortu-
nately, had no promotion budget. So
the band hit the phones. Gentry re-
calls calling a station and asking the
reczptionist, “What's your format?”
She answered, “Well, it’s some kind
of linoleum or something like it.”
“She thought [ said ‘floor mat,””
Gentry says with a laugh. Resard-
ess, Alabama managed i
to take “I Wanna Be With

ou Tonight” to No. 78
on the charts in 1977.
GRT folded about a
meonth later.

A seminal moment in
the band’s history oc-
curred in 1979, when
drummer Rick Scott left
the group. It was actual-
ly Mark Herndon’s mother who
made the original connection with
Alabama. He got an audition, but
Alabama were fired from their gig
the same day and no longer had a
need for a drummer.

However, about six months later
they were once again in need of a per-
cussionist and called Herndon. He
started on April Fools’ Day 1979 and
has been behind the skins ever since.

It was around that time that the
band decided it was time for anoth-
er album. They had hooked up with
Larry McBride as a manager, and he
also owned the MDJ label. They
went into the studio and produced
their own album.

That album was My Home's in Al-
abama. A single from that collection,
“I Wanna Come Over” — which, by
the way, Teddy heard during a pitch
session with Charlie Monk — hit No.

r

Lon Eelto

1 33 on the national
! charts in late 1979.

| A Home With
RCA

The 1980 CRS New

Faces Show wasn’t the

| first time that Galante,

‘ who is now Chairman

of the RCA/Label
Group/Nashville,
had heard of Ala-

Joe Galante
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RE-UPPING WITH NIPPER labama renewed their RCA/Nashville record deal in 1990. Seen here are (front, I-r)
Alabama’s Teddy Gentry and Randy Owen, RCA/Nashville President Joe Galante, the band's Jeff Cook, (back, I-r) Alabama

manager Dale Morris, former RCA VP/Marketing Randy Goodman, Alabama’s Mark Herndon. former RCA VP/Promotion Jack
Weston, former RCA VP/Sales Dave Wheeler and former RCA A&R head and Alabama producer Josh Leo.
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bama. He recalls, “Shelia Shipley
[now Shelia Shipley-Biddy] was the
RCA/Nashville Promotion Secre-
tary and was married, at that time,
to WSM/Nashville personality Ben-
nie Shipley.

“Shelia had been talking about this
band for a few months and telling us
that Bennie was getting a lot of re-
quests for ‘My Home’s in Alabama,’
a record the guys had out on MDJ.
We were all like, ‘Sure, sure, sure ...
whatever.’ ButI went to see them that
| night and thought, ‘God
almighty, this is absolute-
¥ ly incredible. And a band!
What a concept.””

But what Galante saw
that night wasn't exactly a
band. In fact, Alabama
broke with what was, back
then, the New Faces tradi-
tion of singing two songs
with a house band by
choosing to sing a cappella. But it
was enough to get them into the RCA
offices.

“There really wasn’t much of a ne-
gotiation process,” Galante says of
the meeting the next day. “Larry
McBride came in to [then RCA/
Nashville President] Jerry Bradley's
office, and they told us what they
wanted. We talked for an hour or so,
and started the paperwork rolling.

“We picked up their record from
MDJ, added ‘Tennessee River’ to the
project, and released it as a single
within weeks.” In fact, “Tennessee
River” was the band’s introduction to
Harold Shedd, who produced that
track and went on to produce the
band for a number of years.

A Brand-New Thing

Galante says the purchase price for

1980: My Home’s In Alabama
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the finished MDJ album was just un-
der $100,000. “That was a lot of money
back then,” he says. As for the return,
he says the band has sold more than
$600 million at RCA’s wholesale price.

Perhaps even more amazing,
though, is the fact that Alabama were

“Alabama came out,
and the whole place
went nuts. It was at
that moment that

I got a glimpse of
what it was about
and what it

could be.”

Joe Galante

signed to RCA/Nashville without
even one of the label execs ever hav-
ing seen the band play. “We signed
them based on feedback from local
radio stations, what [ had gotten from
some of the stations I had talked to,
and my seeing their CRS perfor-
mance,” Galante says.

The first time Galante saw Ala-
bama perform as aband came a short
time after the deal was done, when
he went to the band’s Farewell to
Myrtle Beach concert. “The guys
were playing a little civic center
theater over there and were sup-
posed to open for Jimmy Buffett,”
he says. “But Greg Fowler [then a
local radio PD who went on to
work with the band in January
1982] knew the promoter, and he
got it changed so that Buffett would
open for them.

“It was the coolest thing in the
world to see Buffett, and then the
guys came out, and the whole place
went nuts. [t was at that moment that
[ got a glimpse of what it was about
and what it could be.”

Things really began to roll after that
show, and the promo tour began in
earnest. “Our setup plan was to go out

and do showcases in the marquee
clubs in major cities,” Galante says. 1
think we did the Bottom Line in New
York, the Park West in Chicago, Ma-
ma’s Country Palace in Atlanta and
the Troubadour in Los Angeles, plus
clubs [ can’t remember in Detroit and
Dallas.

“I do remember people being
blown away, because they had nev-
er seen this kind of band in country.
It was brand-new for everybody. And
we'd hang out with radio afterward.
Il never forget Larry Daniels [then PD
of KNIX/Phoenix] saying to me, ‘]
think we've just discovered the coun-
try Beatles.” We rocked on from there.
It was the best time in the world.”

Keys To Success

Asking someone to explain suc-
cess is a lot like asking someone to
describe the color red. Taking a shot
at explaining why Alabama were
able to go from playing the Bowery
to being one of the most successful
acts in the history of country music,
Galante muses, "For starters, of
course, it was the music.

“Everything was there. Everyone
has always talked about the harmo-
nies — and they were family, so they
had that unique harmony sound —
but, even to this day, Randy has one

1981: Feels So Right

of the best voices ever; you feel like
you're listening to the voice of God.
“You feel that he has lived the ex-
perience he is singing about, wheth-
er it is ‘My Home’s in Alabama’ or
‘Tennessee River’ or ‘Why Lady
Why.' There’s an energy and feeling
in his voice that come through the
speakers and hits you in the face.

Continued on Page 44
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“And they really lavered the mu-
sic. They had these wonderful string
sections in their songs, some really
tasty guitar parts, and then, all of a
sudden, this fiddle would kick in. Of
course, the fiddle was very much a

“PIl never forget
Larry Daniels saying
to me, ‘I think we've
just discovered the
country Beatles.”

Joe Galante

part of the fabric of this format, but
it had never been used as energeti-
cally as it was by Alabama. It was al-
most a rock ‘n’ roll approach to what
the fiddle was.

“The band itself had a sound that
they had all worked on in clubs. That

1982: Mountain Music

sound had been forged over 10 years.
It wasn't like they came in and got a
deal by singing in somebody’s con-
ference room, and the next thing you
know theyre making a record. They
had developed their sound and knew
what it was. They weren't searching
for it; it was there. And people con-
nected very quickly to the fact that
these guys grew up together and

—_—

BAMA & FRIENDS This eariy '80s photo shows then-RCA/Nashville

worked together and stuck through
it all and pursued their dream and
were now living it.”

The Business Of Music

Another huge factor in Alabama’s
success was the way they ap-
proached the business of the music
business. “They tied everything to-
gether better than anyone had ever
done in country music,” Galante
says. “Everything was planned and
coordinated around an album and its
accompanying tour to maximize ev-
ery bit of business that could be done.
The trucks were painted the same as
the album covers. We spent hours
talking about what the title of the al-
bum should be so we could make
sure the merchandise tied in. Every
detail was covered.”

But, in all the years, one thing nev-
er changed: the band’s logo. “On a
couple of occasions | went in and said,
‘Can’t we freshen up the logo a little,
kind of bring it into today?"” Galante
recalls. “What I got back was a loud,
‘No. This is what Alabama is. That's
what we're doing. We're not changing
the logo. That is us.” And that's what
this was all about to them: It was
about the band and about the show.”

Indeed, the performance side of
Alabama was not only a huge factor
in their success, it also changed the
face of country concerts. “Most of the
country shows you went to back then
were artists who showed up and sang
abunch of songs with a bunch of peo-
ple onstage,” Galante says. “It was
great entertainment, but they weren’t
into the theater or drama aspect of it.
Alabama were very much country
music with a rock 1’ roll attitude.”

Another building block in Ala-
bama’s long-term success is the team
with which they have surrounded
themselves. As Galante points out,
“How many other acts can you name
that have been with the same label
and the same management and had
quality people, like Greg Fowler,
with them for over 20 years?

“And, of course, the bandmem-
bers themselves have remained to-

gether. Hell, they’ve even got some
of the same roadies working for them
now that they did in the early days.
We've all grown up together. We
were all kids when we started, but it
was all about the music, and we were
all having a blast.”
The Legacy

Another aspect of a superstar ca-
reer that is difficult to quantify is the
artist’s long-term effect on the entire
industry and on other artists. “There
are so many acts who have heard
Alabama’s music through the years
who decided they wanted to make
music their career because of those
Alabama records,” Galante says.
“People didn’t think they could be as
big in country music as they could in
other formats until Alabama cracked.
They reached levels of sales no one
had imagined before.

“There’s no telling what would
have happened had SoundScan
been around then, because people
really didn’t know the size of those
records, how many millions of units
we were selling. And remember, we
were coming out with an album ev-
ery 12 to 14 months and selling mil-
lions of each of them and crossing
over.”

Alabama’s success also had an
impact on Nashville's songwriters.
“Alabama raised the bar on the
sound of their records and on the
songwriting because people re-
sponded to it,” Galante says. “We
saw songwriters coming to them
with tunes like ‘Old Flame’ and ‘Song

1983: The Closer You Get

A

President Jerry Bradley with three of his labels’ acts.

Seen here are (I-r) Alabama’s Jeff Cook, Bradley, Alabama’s Randy Owen. Razzy Bailey, Sylvia and Alabama’s Teddy Gentry.
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On The Road With The Band

By Dale Turner

It's probably not an exaggeration to suggest that a record-label
promotion person might spend more time with an artist than they do

with their family. especially in the early days of
an artist's or promo rep’s career. So it's not
surprising that a promoter would have stories
that offer unique insight into an artist's world.
Lyric Street VP/Promotion Dale Turner worked
for RCA/Nashville from 1984-98, and during that
time he figures he covered between 250-300
Alabama concerts. Below are some of his

memories.

My first month as the Midwest regional, |
covered my first Alabama concert, in

Dale Turner

Champaign, IL. The plan was for me to ride the

tour bus with the band to the next date in Des

Moines. During the overnight drive | crashed in a bunk. When | woke
up, I noticed | was the only one left on the bus, and it was parked

outside a hotel.

| stumbled to the front of the bus with a bad case of bus hair, and |
couldn’t open the bus door. | started fooling with the knobs and
switches on the dashboard but couldn't get the damn bus door open,
and it was very embarrassing. Then | looked out and noticed the group
and crew laughing at me from the hotel restaurant window. Welcome to

life on the road with Alabama!

One night in Green Bay, Wi Alabama were playing to a sold-out
Brown County arena. As | normaily would, | went to the dressing room
prior to the show to check with the band and Greg Fowler to scope out
the meet-and-greet plan. Randy Owen asked me if | was staying for the |
entire performance, and | replied, “Yes of course,” as | had some radio
guests and intended to bring them backstage after the show. ‘

As Alabama hit the stage, | realized | didn’t have any film in my
camera. | left the arena and walked down the road to a Kmart, grabbed
some film and returned to the concert. As soon as | walked over to the
side stage, Greg said, “Where have you been? Randy just acknowl-
edged you onstage and wanted you to come up.”

Randy gave me a lot of grief after that night, but here was the thing:
He was stroking me for the benefit of my station clients who were in the
audience, because he always understood the business and the need to
involve radio and retail in Alabama’s success.

And, finally, Alabama were playing two nights at the Minnesota State
Fair the Saturday and Sunday of Labor Day weekend. After the
Saturday show and all the grip-and-grins were completed, | let the
group know that I'd see them the next night. Randy pulled me aside
and said, "Hey, man, go home. Be with your family. We have it covered
between Steve Boland and Greg. We want you fresh for next week on
the phones.” Again, Alabama are a class act.

Anyone who knows me knows | have always preached what a
“clinic” Alabama is for doing business with their fan base and their radio
and retail partners. That's why | feel honored to have been able to
represent them and their music for so many years. Thanks, Alabama.

What a career.

of the South.” Alabama created the
whole Americana, rootsy part of
country music in the '80s.”

But perhaps Alabama’s greatest
legacy was their ability to expand the
country audience. “You'd go to their
shows and see the folks who went to
country concerts, but you'd also see
college kids who had gone to see
John Mellencamp,” Galante says.
“They crossed that boundary — the
same thing that we’ve seen more re-
cently with Garth Brooks and The
Dixie Chicks.

“Wavlon Jennings and Willie Nel-
son had done it before Alabama, but
Alabama were the first country band
to do it. When they performed, peo-
ple from all walks came in and said,
‘If that’s country music, | love it.”
There is absolutely no doubt that
they brought people to country mu-
sic.

“They became America’s favorite
band — not favorite country band,
but favorite band. You could tell that
by the many American Music
Awards and People’s Choice Awards
they won.

“America understood who they
were. They were country, but they
represented everyone’s feelings

about small towns and the value sys-
tem we were all raised on. Alabama
have been one of the biggest influenc-
es in the last 20 years in terms of turn-
ing people on to country music.

“I was reminded why that is just
the other night here in Nashville
when they performed: These guys
really love what they do. And you
can see that they still really appreci-
ate their audience. That's why the
legacy lives on. At all points in their
career they have been normal folks
who identify with their fans and love
the music and the format. And, with
all the success, they have remained
the same guys for as long as I have
known them.”

1984: Roll On
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Radio Remembers Alabama
AsPartners, Friends

PDs and
the boys ir

ersonalities talk about
rom Ft. Payne, AL

When you ask anyone in this industry for their
thoughts on Alabama, the answers are always personal.
Through the years, working with Alabama has always
been more about friendships and partnerships than
about business. Nowhere has that been truer for more
than 25 years than with Country radio programmers

and personalities.

In the carly 1990s KSON/San Di-
ego morning hosts Tony Randall and
Kris Rochester were a struggling
moming team in Anniston, AL, when
a chance encounter with Alabama’s
Randy Owen changed their fortunes.

At that point Alabama reigned as
onc of the biggest acts country music
had ever seen. Rochester says, “We
were dirt poor and working in Ala-
bama. We were each making about
$12,000 a year. We were starving.

*Randy and his family used to lis-
ten to us on WHMA. We broadcast
live at the June Jam that year. We no-
ticed Randy looking at us, and then
he points to us and calls us over. He
said, *We’ve been listening to you,
and you're doing a good job. I want
you to come to dinner at my house.
Bring your wives or girl-
friends tomorrow night.’

“At that dinner we told
him that we’d been talking |
to some other peonle about |
jobs [including KSON/San
Diego PD Mike Shepard],
and we told him we were
about to give our notice.”

Even though the pair
didn’t have another job
waiting, they were ready to
give up on radio. “The pep talk Ran-
dy gave us meant the world to us,”
Rochester says. “He started talking
about the years they struggled with
Alabama, and he encouraged us to
stick it out.

“About six weeks later we got the
call from San Diego. About six months
after that we were in San Diego. Mike
Shepard said to us, ‘I thought [ want-
ed to hire you guys, but once [ got the
letter from Randy, | knew | wanted to
hire you.” We never asked him to write
the letter; he just did.”

Partners And Allies

WYCD/Detroit PD Mac Daniels
says that every encounter he has had
with Alabama has left him richer. “It’s

1985: 40 Hour Week

Mac Daniels
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Tony Randall & Kris Rochester

funny,” he says. “People often scratch
their heads and say you don’t have a
lot of artists with staying power like
these guys. They came along before
Urban Cowboy. The secret is obvi-
ously what they were able to write
and record, but they have also treat-
cd people the way they want to be
treated. [t’s always been a
partnership.”

WXTU/Philadelphia
PD Bob McKay agrees.
“While | was at WKIS/M;i-
ami, Hurricane Andrew
devastated South Florida,”
1 he says. “I organized a
concert at the Miami Are-
na. The first band 1 con-
tacted was Alabama. They
agreed to perform without
hesitation and for free.

“They were in Denver with a per-
formance scheduled for that night.
They chartered a plane at their ex-
pense, flew to Miami, opened the
show and flew back to Denver. All
the performers donated
their time and talent, but
Alabama went way be-
yond the call — as they
always do.”

Many programmers
consider themselves not
only allies of Alabama,
but friends. WUSY/Chat-
tanooga PD Clay Hunn-
icutt says, “They are
good, hometown folks.
Randy and his wife come through
here a lot. Whenever they come to
town, they come to the radio station
and hang out. Sometimes you might
walk in, and they’ll be sitting in the
break room, talking to everybody.

“It’s a little out of sorts. You don’t
expect Randy Owen to be sitting
there, drinking a Coke, talking to ev-
erybody. It’s really funny, because it’s
become the norm to see him every
now and then. We're one of the clos-
est stations to Ft. Payne, AL. and we
want them to feel this is home.”

Bob McKay

Daniels also feels close to the band.
“I’ll always consider myselfa big fan,
and I consider them to be friends of
mine.” he says. “I"ve got a lot of his-
tory with those guys from back when
| was in Dallas, at KPLX. ____

We were playing their mu- [

sic back when they were ;
on MDJ Records. I re-
member they were at a lit-
tle club in Dallas called the
Texas Honky-Tonk, play-
ing two sets a night.”

True Friendship

Daniels, like McKay,
has a story of Alabama
coming to the rescue. “lt was soon
after *Tennessee River’ was released
on RCA that our morning personali-
ty, Terry Dorsey, left and went to
KSCS,” he says. “While looking for
a replacement we were looking for
some artists to host the morning show.
One of the first calls we [

Cl-a-y Hunnicutt

stage, got out and simply put on the
best show I ever saw to that point.
This performance was the harbinger

tenure at WAMZ in 1980. That sum-
mer, at the Kentucky State Fair, Ala-
bama played in Louisville for the very

of things to come, as they,
in my view, became The
Beatles of country music.”

B

Taking Care
Of Fans

While Alabama have |
long been known for the |
extra effort they give to |
charitable causes, the group
are also known for how
much they give to their
fans. KMPS/Seattle MD/afternoon
host Tony Thomas says, *Back in the
— carly to mid-1980s I re-
" member how listeners
§ werc amazed that these Al-
§ abama guys would hang
out after an arena show to
sign autographs. Who's
done that since?

“They must have spent
hundreds of hours with
| fans after shows, and look

at the tremendous divi-

dends they’ve gained from
that investment. =

“Randy Owen’s connec-
tion with a live audience
has always been magic.
From the start, nobody’s
been able to get a rise from
a crowd like Randy with
one of his top-

made was to Randy | WM‘“" | of-his-lungs
Owen. [t wasn’t aquestion | ‘ ‘Are you feeling
of whether he would or w o | goooood?” yells.
wouldn’t. He said, ‘I’ll do ;—ﬂ; 4 3, .| And then he’d
it. Let me just check and jess = - “Ei.': come right back on a bal-

see when I can be there.’ ' i

“It was always a part-
nership with these guys.
They knew who was in
business with them and
that we were in business with each
other. And when Randy came he
didn’t just stay for a little while; he
came at 6am and stayed until 10am
and then walked through a lobby full
of people. He shook everybody’s
hand and made them feel good about
being connected to the radio station.”

Rochester believes it was the gen-
uine friendship the band offered that
made the difference. “A lot of artists,
when they leave the room, you hear
people talk dirt,” he says.
“But you can’t find anyone
to talk badly about these
guys.”

Randall agrees, saying,
“When Randy’s wife, Kelly,
was throwing a surprise par-
% ty for his 50th birthday, she
called us and said, ‘We're
| having a roast. We want

friends to be involved.

Please come.” When you
talk to an artist they have to be nice be-
cause it’s their career, but when she
made that call you realized that it
wasn’t a courtesy, it was friends.”

McKay also feels fortunate to call
Alabama friends. “Myself and all the
guys remain the best of friends today,”
he says. I go back to 1980 with Ala-
bama, soon after they were signed to
RCA. They performed tor KCBQ/San
Diego at the Big Oak Ranch on the
outskirts of town.

“They entered the venue in a huge
4x4, drove it down a steep hill to the
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Jay Thomas

| lad like ‘Feels So Right’
and just break your heart.”

WWYZ/Hartford inter-
im PD/MD Jay Thomas
felt that magic while in col-
lege. “In 1984 [ went to see Alabama,
and it was the first country concert [
ever saw,” he says. “The
funny thing is, [ wasn’teven
a country fan. I basically
went along for the ride, be-
cause some of my friends
wanted to go.”

Since then, Thomas has
many fond memories of
Alabama in concert.
“Thanks for all the great
concerts in all of the mar-
kets I’ve worked in, guys,” he says.
“And I'm sorry that the August, ME
Civic Center wasn’t air-conditioned
when you played there in 1999.”

Priceless Memories

WMIL/Milwaukee PD Kerry
Wolfe got a special up-close look at
the lives of the group when he was
invited to Ft. Payne to go to Randy’s
writing cabin. “I went fishing with
Jeff during the day, and those guys
waited on us hand and foot,” he says.

“They cooked some of the beef they
raise, and each member contributed
something to the meal. There was lots
of tequila — writer’s tequila, they
called it. It was a great place to be, to
see themn outside of backstage at a con-
cert. It’s a different environment:
down-home, as real as they could be.”

WAMZ/Louisville PD Coyote
Calhoun’s Country radio career has
paralleled Alabama’s — both started
in 1980. Cathoun says, I started my

Tony Thomas

Kerry Wolfe

Coyote Calhoun

first time, and 1 was the
emcee.

“Little did | know that
[ would still be in Louis-
ville 23 years later and

have the distinction of be-
| ing the only person to
have brought them on-
, stage for every single con-
cert they played in this
market. I’m very proud of
that.”

Rochester recalls a fun moment
when he and Randall introduced Al-
abama at their station’s June Jam.
Normally, Alabama had a taped in-
tro for the Jam, but on this night,
Rochester says, “Randy and them
came to us and said, ‘We want you
to introduce us.’

*We introduced one of the first acts
of the day, and a DJ from an L.A.
market came up to us and said, *You
introduce the nobody act, and they
save us big boys for last.” When we
got up to introduce Alabama, the look
on his face was priceless.”

Never Say
Goodbye

McKay believes that Al-
abama’s legacy will contin-
| ue despite the launch of
| their Farewell tour. “It was
a pleasure to bring in the
New Year with them this
past January in Las Vegas,
where they launched the
Farewell tour,” he says. “It has come
full-circle, and we all reunited and had
a marvelous time. Thanks for the op-
portunity to reflect on a group of guys
who will never be duplicated and will
never say farewell.”

Rochester says, “I hate the fact that
they are having trouble getting airplay
today. We all complain that
artists aren’t willing to do
stuff anymore, but they
have always been willing
to do whatever radio
needs.”

Daniels contends that
Alabama leaves shoes too
g large for another act to fill.
“Those guys are going to
be missed,” he says. “I
don’t think the industry realizes that,
with Alabama, it’s the passing of an
era.

“I don’t know of any artists who
have the relationship with radio that
Alabama does. You get a lot of lip ser-
vice, a lot of talk, but not a {ot of walk
from some artists. Alabama are the op-
posite. They are true treasures. The in-
dustry doesn’t realize the hole they
will leave when they are gone.”

19889: Southern Star
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Alabama: From The Inside

Dale Morris and Greg Fowler reflect
on their years with the band

=
§w ale Morris and Greg Fowler have been with Ala-
bama from the beginning. Both were early believers
who initially worked with the band from outside be-
fore becoming part of Alabama’s trusted inner circle.
Here’s their overview of 25 years of Alabama.

Dale Morris was a friend of Ala-
bama record producer Harold
Shedd. As the band prepared to tour
in 1980, Shedd suggested that Mor-
ris book the band. As he got to know
the band and quickly realized their
potential, he knew he wanted to be a
bigger part of their career: The vet-
cran manager wanted to manage Al-
abama.

There was only one small problem:
They alrcady had a man-
ager. That was Larry
McBride, who also owned
MDJ Records. And, oh,
there was one other small
problem: McBride was in
jail.

“McBride had a federal
indictment against him for
defrauding a bank in
Charlotte,” Morris says.
“He went to prison but
was still Alabama’s manager. He had
told them he was under federal in-
dictment when he met them, but they
had no idea what that meant. | went
to the federal prison in Ft. Worth to
negotiate their contract with
McBride. That’s when | started man-
aging them.”

Rule-Breakers

After that rather colorful begin-
ning, Morris recalls, there was “no
turning back, no stopping Alabama.”
He says they were rule-breakers at
the time, because “they did not ever
think about being three-chord coun-
try boys.”

“One of the songs Randy Owen
had before he got with MDJ was
‘Feels So Right,”” Morris says.
“Around town he was trying to get
something done with it, and he was
told it didn’t flow right to be a coun-
try song. It ended up being a catalyst
for an album that sold 7 million.”

There were many who doubted
that Alabama could work as an act,
Morris contends. “We thought we
had made a major discovery,” he
says. “Then we found out they had
been pitched to everybody in town,

1990: Pass It On Down

Dale Morris

and everybody had turned them
down — management, booking, la-
bels, everything.

“We were up in Ohio for their first
county fair, for $5,000. They were
standing around in their tennis shoes,
jeans and beards, and someone
turned to me and said, ‘Dale, do you
think they should get dressed? They
goonin 15 minutes.” | said, ‘They are
dressed.” That was the first look at
them that people had.”

Morris says Alabama
not onlv broke the rules
for fringe and spangles,
thev broke business rules
too. “They wanted to
make it big in the busi-
ness,” he says. “They
didn’t want a guarantee;
they just wanted to be
sure they covered expens-
es. 5o they said, *All right,
you pay expenses, and we'll take 80
cents on the dollar after that.” It was
totally innovative at that time. Later,
it was "You pay expenses, and then
you get 10%, and we get 90%.""

On The Road

Alabama lured veteran concert
promoter Keith Fowler out of retire-
ment to become, as Morris puts it,
“the first promoter to do a coliseum
show for country acts.” “We didn’t
work for any promoters,” Morris
says. “Those promoters who had di-
vided the country up gave up, be-
cause we weren’t gonna work with
them. And then cities got to where
they would just insist that Alabama
play the buildings. It started break-
ing all those barriers.”

They also went their own way
when it came to radio and ticket
sales. “They were the best with ra-
dio,” Morris says. “They would do
whatever it took. In the early days we
would go into a place where Frank
Sinatra had just left and sell out all
the tickets.

“Even some of the rock acts, we'd
sell more tickets faster than they
could. People would camp out a
week to get tickets. There was noth-
ing like it, and there is nothing to
compare it to now, either.”

Once the band started, Morris
says, “There was no uphill battle. We
got out there, got rolling, and the sto-
ry was getting there before we did.
Their music was on the cutting edge
between rock and country, and thev
were just killing them.”

Morris spent 17 years on the road
with Alabama “settling all the box
offices.” “That’s the reason I look so
old,” he savs. “We never really

thought about the success. We were
sobusy, instead of celebrating accom-
plishments, we knew we had to go
back to work tomorrow. It was 24/7
for years.”

Morris is philosophical about the
end of Alabama’s touring days. “You
can stay out there as long as you will
get out there and go, but the shine
comes off your star the older you get
and the longer you keep
doing that,” he says. “But
they will retire bigger stars
than they ever were.

“It's been quite an expe-
rience. I've been doing this
for 35 years and watching
the business change from
where it was before Ala-
bama to where it is now

ing doing requests. If they didn’t
know all of a song, they would know
enough of it.

“They have such incredible talent.
Their harmonies were unbelievable
evenin this old, smoky bar. It was the
beginning of an era. [t's what it must
have been like for The Beatles to play
the Cavern Club.”

During this time the band was also
learning how to take charge of its ca-
reer. Fowler says, “They were phe-
nomenal and so into what they were
doing — the promoting, the early
marketing of their own T-shirts and
recording albums they could sell
from the stage. They were reinvest-
ing in themselves. Randy took over
booking the band and made sure a
percentage of every dollar was tak-
en off that they could re-
invest.”

Bye Bye, Myrtle
Beach

Alabama left Myrtle
Beach and the Bowerv in
the summer of 1980, but
Fowler stayed in touch.
InJanuary 1982 he got the
Za call to join the band. “Tt

and having Alabama in the
middle of it.

“For 25 years | managed an act like
Alabama. They have broken new
ground, won awards, sold 70 to 80
million albums. It's phenomenal for
me. It is, and was, a career. | am the
luckiest man who ever lived.”

The Bowery Boys

Former WKQZ /Myrtle Beach, SC
PD Greg Fowler’s name has become
synonymous with Alabama. He has
worked with the band from their ear-
ly days and watched the beginning
of an era from the front row. While
WKZQ wasn't Country, it was one of
the first — if not the first — stations
to play Alabama’s music.

Fowler recalls the relationship be-
tween he and the band began simply
enough. “Teddy would come by and

“We’ve never been
an organization big
on titles; we’re big
on performance.”

Greg Fowler

bring a new single,” he says. “We'd
visit on the air and do interviews,
promotions and remotes.”

One of the venues WKZQ tied in
to was the Bowery. “It has a cement
floor and ladder-back chairs,” Fow-
ler says. “It’s a beer and wine estab-
lishment. There’s not a whole lot to
it. [t's small.”

Small or not, it was there that the
band perfected their versatility and
stage presence. “There was no danc-
ing allowed, so they couldn’t lean on
ballads,” Fowler says. “They had to
entertain. It was like having to do
continuous stand up.

“People would come vacation in
this blue-collar resort town and re-
quest everything from Roy Acuff to
ZZ Top. They were making their liv-
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Greg Fowler

didn’t take a rocket scien-
tist to figure out that thev
had a lot going on,” he says. “I had
been in radio almost 10 years, and it
was time for me to move onto a larg-
er market. But | wasn’t sure that was
what I wanted to do.

“Then this came up. It was a situ-
ation where everybody knew that it
could really be something special. We
were all very enthused to have the
opportunity to give it a shot. There
was no map. We all came into this
with no degree, and we developed
over the years with the guidance of
the band. I'm appreciative of what
they have allowed me to do. We were
all allowed to do it our way. We have
all been given freedom.”

So, Fowler moved his family from
Myrtle Beach, which was home for
both he and his wife. “We moved
from where our families live to Ft.
Payne,” he says. “I told my wife that
[ had an opportunity to work with
Alabama and that none of us knew
what would happen. She said, ‘Let’s
go.” It was kinda tough, but well,
well, well worth the ride.”

Fowler says that he originally
signed on with Alabama to do “what-
ever needed to get done” —and that
job description hasn’t changed much
over the years. To this day, he can't
tell you what his title is. “I have no
idea,” he says with a laugh. “"We've
never been an organization big on ti-
tles; we're big on performance.”

Some of his duties were to help
promote Alabama concerts and to
work with local radio stations to
market those shows. “For me, it was
simply a matter of applying what we
already knew and what we had
learned over the course of vears of
doing shows,” he says. “On the busi-
ness side of what [ do, I'm involved
in the promotion end, working with
radio stations and RCA, but mv
hands are in everything.”

Fowler eventually wrote songs
with the group, including several No.
I hits. He says, “I had a number of

album cuts, ‘Fallin” Again,” which
was BMI Song of the Year in 1989,
and ‘Sad Lookin" Moon,” which Ran-
dy, Teddy and I wrote. Also, ‘How
Do You Fall in Love.”” Along with
those well-known No. 1 hits, Fow-
ler also co-wrote “Dancin’, Shaggin’
on the Boulevard.”
Special Moments

Alabama’s career skyrocketed so
quickly with so little time to think
about the bigger picture that, to this
day, Fowler has a difficult time re-
membering exact moments. “It be-
came a regimen of constant touring
— recording studio to road to com-
mitments to special events,” he says.

“Alabama were absolutely incred-
ible. They were selling out venues
that had never seen those types of
numbers before for a non-sport or
non-rock 'n’ roll event. It was unbe-
lievable. Everybody was on such a
tight schedule to keep up with the
success and still trv to make the next
project better than the one before. Tt
was like an endless tour. You never
had the chance to take the time and
stand back and look at what was
being accomplished.”

Do any particular moments stand
out for Fowler? “It's almost like you
had to be there sometimes,” he says.
“You remember fans’ faces. You re-
member the lines, going to Madison
Square Garden for the first time —
this legendary place, and it’s sold
out.

“You met people you only heard
about in books. You remember the
awards show when Alabama was
honored as Entertainer of the Year by
the CMA for the third time. ] remem-
ber June Jams and watching some of
the biggest entertainers in the world
walk on that stage — Garth Brooks,
Willie Nelson, Wayne Newton

“I remember going to the White
House and playing on the lawn and
being part of it when they were with
Bob Hope at the Vietnam War Me-
morial. The whole process of it all is
overwhelming. It’s almost continu-
ous, like one page turns to the next.
It has been such a long ride, but a
wonderful experience.”

Of course, not every show went
off without a hitch. “At one show in
California Randy was blinded by the
light and walked off the stage into a
concrete pit. He hit pretty hard. In
Vancouver, Canada, he slipped on
dry ice. It knocked him out momen-
tarily, but then he got up and went
on.

“And there were some situations
when we were flying where you re-
alized it was out of your hands, big
time. You never know what you're
gonna run into in the Midwest in
winter.”

Fowler has been through thick
and thin with Alabama, and he
maintains that he has done it for
more than just business reasons.
“More than anvthing else, I consid-
er myself a close personal friend of
these guys,” he says. “When you live
with people for over two decades,
you get to know them pretty well.
You get very close. It's almost like we
are part of a family with very spe-
cial ties.”
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The Songwriters’ View

Two of Nashville’s finest talk about Alabama

Songwriters who have had singles with Alabama de-
scribe it as a watershed event. It’s not just cause for
celebration, but an affirmation of their choice of career.
There is no shortage of songwriters who can look back
on their careers and say that having an Alabama single
made all the difference in their professional lives, but
two writers, Ronnie Rogers and Roger Murrah, say that
working with Alabama was unique because the group
offered friendship as well as business.

Magic For Murrah

Murrah was in the early stages of
his career when he got his first album
cut on an Alabama project, “Burn,
Georgia, Burn.” “It was a very spe-
cial thing to me to have them record
that,” he says. “They had had hits, so
[ was just elated, tickled to death.”

He says that first cut, and subse-
quent hits he wrote for the group,
helped make his career. :
“It's been significant for
me, because it helped es-
tablish me as a writer in
this town,” he says. “It’s
always good for people to
say, 'He’s the guy who
had a song recorded by
Alabama,” and later see
that three of those songs
went to No. 1.”

Those songs are “High
Cotton,” "Southern Star” and “I'm in
a Hurry.” “Successes do breed other
successes, and there is no telling how
the ripples have helped me over the
years,” Murrah says.

He looks at his work with Ala-
bama with great pride, and that isn't

“They always
wanted to stay the
same guys, and they
pretty much did.”

Ronnie Rogers

always the case with other artists. He
says, “Not to sound ungrateful, but
as many years as ['ve been in the
business, it’s not unusual for most of
your songs to be cut in ways that can
be disappointing. With Alabama, you
didn’t have to worry about that.

1992: American Pride

Ronnie Rodgers

“One of the real pleasures of hav-
ing a song recorded by Alabama is
Randy Owen’s voice. He is one of the
best interpreters of songs the indus-
try has ever had. And the musician-
ship — they always kept it fresh so
you could hear the song come alive.”

Something Fresh

One Murrah'’s fondest memories
of working with Alabama over the
years is the time he went
to pitch the group some
| songs for a new project. “1
| was actually walking out
the door when their office
| had called and asked if we
¥ | had any songs to bring
| them,” he re-
calls.  “They §
were going to
cut two or three
more songs for
this album they were fin-
ishing, and they asked if |
had any songs I hadn’t |
played them.

“I was walking out the
door with a cassette in my
hand when my wife
called me. I said, 'I'm getting ready
to take Alabama some songs.” She
said, ‘Are you taking “I'm in a Hur-
ry but Don’t Know Why"?" 1 said, ‘I
wasn't,but [ will.” Well, T'm Ina Hur-
ry" ended up being a significant song
for them and certainly for us. It was
a time in their career when they were
wanting something fresh.”

Why wasn’t Murrah planning to
play the song for them until his wife
suggested it? “I thought it was a lit-
tle too left field, too edgy,” he says.
“But they, being the intelligent artists
they have been all these vears, knew
to try it.

“We all pray for timing in this
business, and it was very mucha tim-
ing thing for them. Thankfully, we
had what they needed. If they hadn’t
done it, there would have been very
few artists in this town who could
have done it as well.”

Murrah says this story also exem-
plifies the kind of personal touch Al-
abama lends to everything they do.
“They ended up sending my wife
roses because she recommended that
song,” he recalls. “You were never
without their gratitude for anything
you helped them with. They've gone
as high as you can go, but they nev-
er left the earth.”

Roger Murrah

Rogers Enters The
Inner Circle

Rogers got a similar career lift from
the group. “They were pretty much
my career, no doubt about it,” he says.
“I wrote for their publishing compa-
ny [Maypop] for almost 10 years. At
this point I have some 30 songs by
them, including album cuts. It just
worked for us. I'm still writing for the
publishing company and doing what
[ always did. I always felt good that
they would cut my songs.”

Rogers describes his working rela-
tionship with the group as “chemis-
try.” ”Although | had No. 1 records
with other people, we just saw things
in the same light,” he explains.

In 1983, when Alabama’s career
was going full tilt, Rogers was writ-
ing for another publishing company.
One of his neighbors worked at May-
pop and would stop in every Mon-
day to hear what Rogers had written
the week before. Rogers says, “I had
‘Dixieland Delight’ half written, and
he told me I needed to finish that
song, because Alabama were cutting
an album, and it was
¢ something they would
like. I went out into a
meadow on Sunday and
wrote the rest of it, and he
took it in.”

When Rogers didn't
hear anything back, he
says, “I was in the studio,
getting ready to cut it my-
self. The bass player piped
up and said, ‘Man, I'm
tired of playing that song. Alabama
just cut a hell of a record on it yester-
day.””

From there, Rogers was invited
into Alabama’s inner circle, riding on
the bus with them and writing. “We
would get on the bus and write a lot
of songs at two, three or four in the
morning,” he says.

“That’s when Randy liked to write.
When Randy would get off of a show
and had stayed until everybody had

“One of the real
pleasures of having
a song recorded by
Alabama is Randy
Owen’s voice. He is
one of the best
interpreters of songs
the industry has ever
had.”

Roger Murrah
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The band become publishers

Kevin Lamb joined Alabama’s Maypop Publishing in 1985 and stayed |
for nine years, watching the company grow from an artist's tax write-off

into a legitimate business concern.
At the outset, Lamb says, “Alabama went around town trying to

make publishing deals. Dolly Parton, Porter Wagoner and Conway
Twitty were the country environment at the time.

These four guys are trying to sign songs like
‘Tennessee River” Nobody would take 'em.
[Longtime Producer] Harold Shedd said, ‘Why
don’t you form your own company?’ That's how

Maypop started.”

When Lamb joined, he wanted to change the
group’s perception of the business. “It was their
dream initially to produce acts and use the
publishing company as a vehicle for finding
talent,” he says. “l don't think they ever
envisioned going on 25 years. | specifically

Kevin Lamb

asked, ‘Are we building something to sell or to

have down the road?’

“The perception of any artist-owned publishing company was that it
was either a tax write-off or a way to find great songs for that artist and
nobody else. | explained to them that these were the issues | had to
deal with and that | needed cooperation. | explained that we'd make
more money in the fong run by having a song cut by another artist,
because more artists would then realize that we had a legitimate

publishing operation.

“From there, | was left to my own devices. It's not that they were
inaccessible, but they were it, the kingpins, and, Lord, were they busy”

Simple Rules
Randy Owen did set up some simple rules that he wanted followed
at the publishing company. Lamb recalls, “He said, ‘| don’t understand
what you do; that’s why you're there. But here are the rules to run that
place: Keep it in the black. Everything that goes on must be legal. Treat
writers fairly, and when fans show up, treat them like they are another

artist. That's who pays our salary.”

Lamb was also obligated to help new talent. “They told me early on
that they remembered what it was like trying to get in the door and
having doors shut in their face,” he says. “They wanted an environment
at Maypop that would nurture upcoming talent.

| “It's a fine line to walk. We all had jobs to do, but whenever someone
would come in, people who wanted to become recording artists, | would
give them studio time and music tracks and just charge them a couple

hundred dollars. One of the people we did that for was Martina
McBride. While | don't know for sure, | would like to think those tapes

‘ led to her getting her deal.”

In addition to seeing their business hoidings grow, Lamb also had an
insider’s view of the price of fame. “The value of working for them was
having viewed the business from an artist's perspective.” he says. “One
day | had a conversation with Randy’s daughter, who was 12 or 13.1
asked her ‘What's it like to have somebody like this for a dad?’ She told
me that the previous summer they had tried to drive to New England for
a family trip. Somebody in Virginia saw them on the road and put out on
the CB radio where Randy was and what he was driving. They had

people trying to get him to pull over. They would drive by and hold up

signs. It ruined the vacation.”

1 Another story Lamb heard was about a simple fast food stop. He

[ says, “One time in Mississippi, Randy's wife, Kelly, took the kids into
McDonald’s. Somebody came in and said, ‘Randy Owen is out in the
parking lot. The guy taking their order put two hands on the counter
and jumped over it to run out with everybody else. We're fortunate
there are people who live like that so we can go out and have a job.”

gone, he was getting his second
wind. We'd stay up until five in the
morning.”

The Country Beatles

Rogers recalls riding the bus with
Alabama and seeing the world in
new ways. “They were about as big
as you could be at that point in time,”
he says. “I'm watching them go on-
stage and the huge impact they had.
It kinda reminded me of the country
Beatles.

“Man, they hit real fast, and peo-
ple were tearing at them. People
wanted to get to them. 1'd go into
shows with them, and they had pret-
ty heavy security. The fans would
scream and holler, and you couldn't
hardly get out of the bus.” But, he
notes that, despite that degree of suc-
cess, “They always wanted to stay
the same guys, and they pretty much
did.”

One of the hit songs those on-the-
bus collaborations produced was
“Pass It on Down,” of which Rogers
says, “We were all real aware of the
environment, and riding on the bus
looking at things, the rivers and
things, that got that song going. Ran-
dy came up with the part about the
fires and the rainforest.”

Of another hit, “Give Me One
More Shot,” Rogers says, “We had it
going, but they had a show out at
Opryland one night, so [ met them
on the bus, and we sat in the park-
ing lot of the Grand Ole Opry and
pretty much wrote that song.”

Rogers says the collaboration with
Alabama worked so well because
“they were born and raised 2 1/2
hours from where I was from. Our
raising was the same. We got to
know each other. We had the same
roots, and it just worked.”



www.americanradiohistory.com

or
ACADEMY

of CQUNTRY MUSIC

Vocal Group of the Year
1981, 1982, 1983, 1984
1985

Album of the Year
1931, 1983, 1984

Entertainer of the Year
1981, 1982, 1983, 1984

I’ll' IIOI“ GOIHIH llisle
Artist of the Decade

1989 --n...,
P -y
ACWN Pioneer Award : i A
2002

“Congratulations on 25 record breaking years
Thanks for allowing us to be
part of your team from the beginning.”

Mike Milom and all your friends at

Attorneys at Law

Nashville Music Row » Nashville Downtown « Knoxville « Memphis
www. bassberry.com

!

www americanradiohistorv com



www.americanradiohistory.com

52 * R&R July 11, 2003

COUNTRY

Farewell Tour Offers
Love Letter To Fans

Alabama on the road one last time

Jometimes, it’s all in the timing. Nobody wants to say
goodbye to artists like Alabama, but those who are
involved in their Farewell tour feel blessed to be a part
of something important in the group’s history.

Many of those involved in Ala-
bama'’s tours from the very begin-
ning continue to be in- :
volved today, including
Barbara Hardin, who has
booked Alabama con-
certs in-house for 24
years, concert promoter
Marc Oswald, and his
brother, William Morris
Sr. VP Greg Oswald,
who puts the Farewell
tour into focus, saying,
“It’s the last time the fans
and the public are going to get to see
them. We want to go out huge and
with a big bang. It's a bigger deal.”

Certainly, the tour has been de-
signed to be a much bigger deal, ac-
cording to Marc Oswald. “It's like a
love-in,” he says. “What's cool about
this thing is that it’s been completely

“It’s amazing that
they get up there
for three hours and
still can’t do all of
their hits.”

Barbara Hardin

designed for the fans. The show has
no opening act. It'’s about 35 songs
and runs about three hours, with a 20-
minute intermission.”

“It's constant hits,” says Hardin.
“It's amazing that they get up there
for three hours and still can’t do all
of their hits.”

Special Moments

But Alabama’s Farewell tour is
more than just hits. On this tour more
than any other, the four guys in the
band played a huge role in deciding
what they were going to do. And that
includes playing songs that they

1993: Cheap Seats

Barbara Hardin

haven’t done in years and adding in
a few album cuts that only the hard-
core fans might know.

And more than ever be-
fore the music flow ebbs
occasionally as Randy
" Owen tells stories about
| the songs. One of his fa-
| vorites involves the album
9 cut “I Want to Know You
| Before I Make Love to
You.” Randy recalls that
he was at a show one time,
and Conway Twitty was
standing next to him.

Randy tells it this way: “Conway
asked, "Randy, are you going to release
[here, Randy goes into a Conway low
drawl] ‘I Want to Know You Before 1
Make Looooooove to You'? I told him
no, that RCA didn’t feel it would work
as a single for us. He said, Then I'm
gonna cut it tomorrow.” He
did, and it went on to be-
come a No. 1 song.”

As for more not-to-miss
concert moments, Hardin
says, “We have a collage at
the end of all of our crew
people— alot of them have
been there for 25 years.
There’s a new set, which
looks like a canyon in Ft.
Payne, AL. The band’s true
love is their land and riding their trac-
tors and exploring. They just love the
natural part of living there.

“The set has a lot of rocks and
trees, and it goes from morning un-
til, later in the show, a huge moon
comes up over arailroad bridge. It re-
ally does look like Ft. Payne. It's
beautiful.”

Extras For The Fans

The Farewell tour offers more than
just a chance for fans to hear their all-
time favorite act again. Marc Oswald
says, “Every single person who
comes to the show gets a free pro-
gram when they walk in the door. We
offer collectible packages
with guitars. It happens
on every level — a histor-
ic level, a business level
and a musical level. It was
conceived, built and exe-
cuted for the lans all the
way.”

Because the band want-
ed to make sure they were
oftering fans their best ef-
fort every night, Marc Os-
wald savs they arc only plaving two
nights a week. “They can’t do a
31/2-hour show every night,” he ex-
plains. “Instead of giving fans short

Marc Oswald
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shows, every week they eat six fig-
ures in overhead, because they have
to book everything for the entire
week. But this way, when the guys
get to the show, they are fresh.
“It's like playing the Super Bowl
every weekend. They have agreed to
a lot of things that cost a lot of mon-
ey to make sure that every time they
step up, it's an ultimate experience
for fans.”
The shows not only remind Marc
Oswald of the Super Bow], but also
of Shea Stadium. “The love and ex-
citement from the fans reminds me
of watching old clips of The Beatles
at Shea,” he says. “When Alabama
played Birmingham, they sold out in
a day. Fans were just screaming.”
Hardin agrees, saying, “It's like
one big "Wow!" How can they quit?
[t makes me sad to think about, as I'm
sure it does everyone else.”
History In The Making
Greg Oswald says the Alabama
Farewell tour is history in the mak-
ing. “They will play 40 markets this
year, consecutive week-
ends through Novem-
ber,” he explains. “But be-
k * fore that there were a cou-
ple of special events. The
first was New Year's Eve
at the Aladdin in Las Ve-
gas, where they grossed
b $900,000.
"B “Then they did the
Houston Rodeo and set alt
kinds of records for Hous-
ton Rodeo shows. It was a major
milestone event of their milestone
event. Then the tour kicked off, and
it will work primarily in sheds across
the country and in some arenas
where it's appropriate.”
Greg Oswald says the tour is ex-
ceeding the expectations of everyone
who wasn't in on the planning of it.
“Atlanta grossed over $650,000; Bir-
mingham over $500,000. Because we
sold out, a second night was added
in Birmingham.
“The primary core of people knew
what to expect. I don't think the prin-
cipals ever doubted that it was going
to be as successful as it is,
but lots of folks are pleas-

| antly surprised athow big
a deal it is turning out to
be.”

In the planning stages
| fortwoyears, the Farewell
| tour even had a code
name. “It was called Tar
Top," because that was one
of Randy’s nicknames
when he was a kid,” Greg
Oswald savs. “They wanted it kept
very secret. When [ was let in on it
by Marc, Dale Morris and Barb Har-
din, one of the first understandings
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was ‘You can’t even dream about
it.”

Randy Owen Creates

Country Cares For St. Jude

Alabama’s lead 'singer brings radio,
charity together

St. Jude Director/Radio & Entertainment Marketing Teri Watson
calls Alabama’s Randy Owen “an angel.” That's not a surprise,
considering the pivotal role Owen has played as one of the founders
of the Country Cares for St. Jude Kids campaign. It's impossible to
write a story about Alabama without mentioning Owen'’s role in
bringing Country radio together with St. Jude Children’s Research
Hospital in Memphis to create one of the most potent fundraising
combinations in history.

In 1989 Owen challenged Country radio to help St. Jude during the
Country Radio Seminar. Watson says he was motivated to do so after
meeting Danny Thomas, who was looking for people to help carry the
torch of St. Jude. “Randy was honored and flattered, and he knew he
needed to get involved,” Watson says.

Getting involved was a hands-on endeavor for Owen. “He's been
very generous with his time,” Watson says. “He’s gone to local
radiothons, and the ones he can't go to, he calls in. We do a big
seminar in January every year, and he shares words of wisdom with
stations and thanks them for their continued support.

“Every year when he comes he spends hours at the hospital.
Anything he can do to touch a child or a parent to make them feel
better, he will do. He's brought his wife and kids so they can see what
has meant so much to him outside his own family”

More Than His Name

WYCD/Detroit PD Mac Daniels remembers when Owen first
dreamed of taking the band’s partnership with Country radio and doing
something to benefit St. Jude. “There were a few of us radio stations
who thought it didn’t sound like it made good programming sense,”
Daniels says. “Because Randy Owen was involved, and he picked up
the phone and said, ' got a favor to ask. Can you guys help me out?’ it
was like, ‘Sure.’

“l didn't know how we were gonna do it, how we were gonna blow
up the radio station for a whole day for a radiothon, a concept that
hadn't really been tried before. I've got to tip my hat to Randy for
coming up with an idea like that. it's just incredible”

WUSY/Chattanooga, TN PD Clay Hunnicutt says Randy and his
wife show up at the St. Jude radiothon almost every year. “One year
was great, because Randy’s wife and daughter dropped Randy off, and
they were going to go shopping. It was St. Jude day for us, and when
they got to the mall, they turned around and donated all the money
they were going to go shopping with. As much as they have given over
their whole careers, they never stop.”

Daniels recalls a different fundraiser for St. Jude: “When | was in
Washington, DC at WMZQ, Alabama were playing the Patriot Center,
and we auctioned off Gold Circle seats for the concert. A lot of people
paid a lot of money to sit in those first 15 rows, and we had it set for
Randy to come in after the show and talk with the people who bought
those seats. The proceeds went to St. Jude. Their opening act couldn't
make it in that night because there was a huge snowstorm. It was
coming down in feet, rather than inches.”

Alabama were able to make the date, and Daniels says, “In fact,
they played an extra long show. | was ready for them to say that,
because of the snowstorm, they had to get out while they could and not
meet the people backstage. Instead, Randy sat down at a table and
talked to everyone in that room. He stayed for two hours after the
concert. Greg Fowler was looking out the window, watching the snow
pile up, and | know he was getting nervous. He was looking at me like,
‘Are you gonna tell him it’s time to go?’ | was like, ‘No, he can see
outside.’ Again, that says it all for their character. Randy and the whole
Alabama organization, they are guys who, if they say they are gonna
do something, they are gonna do it.”

Watson says of Owen, “The one really special thing is you can tell it
all comes from his heart. He's a phenomenal person.”

Hardin maintains that there was  say what it means to me.”

their career and one of the most his-
toric tours in country music. I can’t

a good reason for the secrecy. “We
didn’t want anybody to know what
we were doing,” she says. “We want-
ed to break it all at once — ‘Here’s
the cities, the tour dates, the CD, ev-
erything.”

The secret is out of the bag now,
of course, and it's sometimes diffi-
cult for Alabama insiders to see this
as the end. Greg Oswald savs, “Ob-
viously, we're being paid. But what
really made me want to do this was
my long history with Alabama and
being able to make a contribution to

2003: In The Mood
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. “I'm In A Hurry and do know why,
| I want to thank Alabama
for all the High Cotton. You've made
following 2 Southern Star

so worthwhile.”

Roger Murrah
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FOR 25 YEARS OF COMMITMENT AND
DEDICATION TO COUNTRY MUSIC.
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Alabama; Past,
Present And Future

Randy, Teddy, Jeff and Mark reflect on
what was and what will be

It’s a time of transition for Randy Owen, Teddy Gen-
try, Jeff Cook and Mark Herndon as Alabama embark
on their Farewell tour. The ‘Bama bandmates were
asked for their thoughts on the past 25 years, their view
from the Farewell tour stage and what their plans are
for the future, and below are their responses.

The Alabama-American
Dream

For Owen, the last quarter centu-
1y has delivered more than he could
ever have hoped for. “It’s a country,
Alabama-American dream,” he says.
“My biggest hope and dream back at
the Bowery was that we could play
music and make a living.

“Traveling was something that was
very interesting to me back then as
well. I've still never been anywhere
except where music has taken me. ['ve
always lived my life focused on what
[ was there for. [ was never really a
tourist. | never let myself be a tourist.

“When Alabama was playing
somewhere, | was there for one rea-
son, and that was to do the show.
When the show was over, most times
there wasn’t much energy left, and
about all I was looking for was a
place to rest.”

The band’s success amazes Gentry
as well. “This has been a more incred-
ible ride than any of us could have
imagined,” he says. “1'm glad we put
in all the hours we did working at
our craft before we had a big hit. If
we would have had a big hit after
only being together a couple of years,
it might not have lasted.

“But we were ready musically. We
had a good backlog of material and
were seasoned enough to entertain a
crowd. We worked hard at the fun-
damentals and learned our craft and
learned what a hit song was. And we
were fortunate enough to be able to
hook up with a lot of real good peo-
ple.”

Surpassing Expectations

Asked what he enjoys the most
about Alabama’s amazing success,
Gentry says, “The No. 1 thing would
be the personal satisfaction of accom-
plishment. The second thing would
be the financial rewards and being
able to share with my family, to buy
my mother a house and to take care
of my grandpa in the last few years
of his life and to take care of my kids.

“It’s also a good feeling to know
that we've accomplished something
that very few people ever get a
chance to accomplish. We've lasted
longer than anyone in the business
thought we would when we broke in
and even surpassed our expectation
of ourselves many times over.

“We took each project seriously
and did the best we could. We also

tried to give the crowd their money’s
worth every night with the show. In
our hearts, we know we've done it
the right way, and I'm proud of the
band and our organization for that.”

Offering his thoughts on the pre-
vious 2 1/2 decades, Cook says,
“Somewhere along the way we went
from being four guys trying to make
ends meet doing something they en-
joyed — which was making music —
to opening doors for other groups.
Qver the years we became seasoned

COUNTRY

viewpoints. Owen says his outlook
on this tour is not that different from
the outlook he’s had over the past
several years. “I've looked at every
show I've done the last few years as
if it could be the last time I'm ever
going to be there, " he says.

“l never wanted to take the peo-
ple for granted, and I don’t want to
take Alabama for granted. As far as
a group playing music, anybody who
thinks the future in music is contin-
uous is being very presumptuous.

“I'm enjoying these shows tremen-
dously, because I've always wanted
to do this type of show. Every show
on this tour will last three hours or
more. ['ve always wanted to do a
long show of songs we like — and
that means album cuts, singles that
perhaps weren’t No. 1 records and

recording people and learned the
business of the music business, as
well as the performing side of it.

“We got to play venues we never
in our wildest dreams thought we
would ever play. | am honored to
have met a lot of people [ would nev-
er have thought I'd meet — people
in country music and the film indus-
try and a lot of people in between.”

Asked what moments from Ala-
bama's career he’s especially proud
of, Cook lists the Academy of Coun-
try Music’s Artist of the Decade ac-
colade and the RIAA’s Country
Group of the Century honor.

Offering his thoughts on being a
part of something that is such a huge
part of country music history, Hern-
donsays, “It was almost 25 years ago
that Randy and [ sat on the beach
early in the morning and shot the
breeze about some things that came
true for all of us. | remember that
morning like it was yesterday. The
span of time that has elapsed seems
like two weeks. It’s a blur, and it
doesn’t seem like it has been all these
years.”

The Farewell Tour

The boys from Ft. Payne, AL see
the Farewell tour from a variety of

songs that are very special to us and
to fans.

“Some of the songs we're doing,
we've never played onstage before,
like ‘Katy Brought My Guitar Back
Today’ and ‘T Want to Know You Be-
fore I Make Love to You.” The idea is
to step out and do something very
special for the fans.”

Gentry has mixed emotions as he
steps onstage with his bass guitar.
“Each night at these shows it’s like
wanting to cry and celebrate at the
same time,” he says. “The celebration
is looking at Randy, Jeff and Mark —
who will always be my brothers in
music — and thinking about so many
of the great memories we share, the
good times and great memories that
can never be taken away.”

Second Thoughts

At least two of the Alabama band-
members may be having second
thoughts about the Farewell tour.
Cook says, “I look out there and see
the fans and their reaction and think,
‘Farewell tour — what were we
thinking?"”

Ditto Herndon, who says, “I try
not to think about it. I'd love to see
this thing continue indefinitely, but
right now we are just beginning
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this tour and have just pushed the
production out of the nest, so to
speak.

“We're off to a great start. We have
a great set list and are playing some
great music, and we have a great
stage with awesome lights and are
doing some real cool stuff. The band-
members have had a little more of a
hand in putting together the produc-
tion this time, so we're all stoked
about that.”

Herndon says that he might get
nostalgic about a building or two on
the final tour route. “There are some
special venues out there to me, for
various reasons, personal and other-
wise,” he explains. “There are a few
hallowed halls I'll walk around in for
a bit and put my hands on the struc-
ture.

“One of them is the Carolina Col-
iseum in Columbia, SC. I used to go
see concerts there when [ was a kid,
and that's where all my dreams
started. The first time we ever
played there we sold it out in 30
minutes, and it was one of those
amazing shows with an incredible
crowd. [ think we came back for 12
encores.

“Another is Shoreline Amphithe-
ater, just south of San Francisco, Bill
Graham's old place. It’s really spe-
cial. Every time we've ever played
there I've felt special — like part of
the fraternity, part of the big time.
There’s a vibe there that is like no oth-
er; it comes out of the ground.”

The Future

Bidding adieu to the road means
the bandmembers will have more
time for other things besides music.
Owen is reluctant to discuss any of
his plans for life after Alabama, but
what he will reveal is great news for
Country radio. “I'll have a lot more
time to be even more involved with
St. Jude and Country radio than I
have in the past,” he says.

“Alot of stations have made Her-
culean efforts over the past 13 years
that have helped Country Cares for
St. Jude Kids raise more than $200
million. T will actually have time to
go to more stations and help in per-
son with their radiothons. I'll also
have more time to call in to stations |
can't visit.”

As for his future, Gentry says,
“The road and country music have
been good to us for 25 years, but I'm
ready to take a little time off and do
something else. I'm honestly looking
forward to not having a schedule to
deal with — except my own.”

Pressed for details of his after-tour
life, he says, “I have a lot of things to
do around the farm.” In addition to
that, he’s already started one of the
next chapters in his life, launching
Burt's Beef back in January.

“It's my grandpa’s name,” he ex-
plains. “We're operating out of his
old farm and raising and merchan-
dising all-natural meat. It’s beef the
old-timey way: all-natural, farm-
raised, with no implants, growth hor-
mones or anything.

“And I'm going to continue to
write. Songwriting is my first love,
and it’s what got me into the music
business. I also love producing and
will hopefully get the chance to work

with some of the younger acts com-
ing along.”

Cook’s Alabama afterlife will con-
tinue to center around music. “I've
put together an eight-piece group
containing the basics and three
horns,” he says. “Our slogan is
‘Country, soul and rock ‘n’ roll,” and
we plan to do a little of all of it. We're
billed as Jeff Cook & The Alabama
Goodtime Band, or AGB, as people
are already calling us. The plan is re-
cording and touring.”

Herndon is also reluctant to dis-
cuss the future, saying, “I have some
irons in the fire, but I've learned not
to talk a whole lot about good things
before they happen. I don’t want to
jinx them.”

The longtime pilot currently flies
medivac helicopters during his down-
time, and he says that whatever he does
in the future, it will revolve around his
two loves: music and aviation.

More Music?

Both Owen and Cook are adamant
that while this Farewell tour marks
an official end to touring, it does not
mean the end of Alabama. “There are
no plans that I'm aware of of the band
not being Alabama,” Owen says.
“We've said from the very beginning
that we would be the ones who
would know when we’ve had
enough of being on the road.

“We wanted to make that decision
so we could do a show unlike any-
thing we had ever done before, and
that’s exactly what we are doing. We
don’t plan on getting on the bus and
touring anymore.”

Does that mean we’'ll have anoth-
er Alabama album? “We don’t have
alabel,” says Owen. “In a way, that’s
a good thing. There are a lot of inter-
esting things out there.”

While Owen says that he believes
RCA may release another Alabama
CD or two, they probably won't con-
tain new music. “Idon’t think there'll
be any new music as long as radio
continues not to play anything we
put out,” he says.

“I don’t see us doing anything like
that, as far as having a label that has
to go out and promote the music. Ra-
dio basically slammed the door on us
out of the blue, so we don’thave any-
where to go. No matter what the
music is, they’re not going to play it.”

Cook adds, “Whether we do or
not, the door is wide open for us to
record as Alabama. All we've said
was that this is the Farewell tour. No-
where in that sentence is the word
‘retire” or ‘quit, and we don’t have
to. We have the opportunity, should
we so desire, to record and still get
the music to our fans.

“My AGB project is a spur project
that never could, and was never in-
tended to, replace Alabama. Again, if
wesso choose, there is still a lot of good
recording Alabama can do. We're at a
point where we can do projects that
we couldn’t do in the last 25 years.
We've talked about a gospel album or
more Christmas albums —really, any-
thing we want to record.”

Thus, the door remains open for
the Ft. Payne foursome. They may be
on their Farewell tour, but something
tells me we haven’t yet heard the last
of Alabama.
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27 @ EMERSON DRIVE Only God (DreamWorks/ 3103 +30 1223 +43 15  110/4 | VOBYKEIH Courtesy Of The Red, White.. Dreamifrks)  +840
) BROOKS & DUNN Red Dirt Road /Arista/ +823
29 @ FAITH HILL You're Still Hare (Warner Bros.) 3011 +330 1126 +129 11 102/2
30 @ BILLY CURRINGTON Walk A Little Straighter (Mercury/ 2720 +148 1059 +59 11 9715
24 29  DUSTY DRAKE One Last Time (Warner Bros./ 2716 1125 1053 477 18 119/0 M £
26 3p  MARK WILLS When You Think Of Me (Mercury/ 2712 697 1147 245 20 102/0 / os d P, I
Breaker @)  GARY ALLAN Tough lite Boys (MCA) 2574 +563 1026 +210 4 g0 |/ryerease ays
31 €D RUSHLOW I Can't Be Your Friend (Lyric Street/ 2085 +248 1024 +92 10 9956 Rt
32 €D RACHEL PROCTOR Days Like This (BNA/ 2054 +340 966 +130 9 1136 '::'T: J:;;;ACJE}:(S\)N PR '“°“E;‘;;
g g : o Wouldn't Wanna Be Me (Capito +
33 3 DEANA CARTER I'm ust A Gtr‘l Mr/sta'/ 201 75 829 50 8 7710 MARTINA MCBRIDE This One's For The Girs /2C4/ 481
Breaker PATTY LOVELESS Lavin’ All Night (Epic/ 1800 +82 697 +47 6 85/15 | BRAD PAISLEY Celebrity /Arista/ +42]
36 @ SHERRIE’ AUSTIN Streets Of Heaven (C4/BBR) 1767 +77 646 +20 5 705 A JACKSON AND J. BUFFETT it's Five 0'Clock Somewhere (Arstal  +424
40 @ JAMIE O'NEAL Every Little Thing (Mercury/ 1500 +262 613 +114 7 7216 KENNY CHESNEY No Shoes, ':'0 Shirt, Ng 1BNA) +318
f . ] DIERKS BENTLEY What Was | Thinkin’ (Capitol/ +337
37 33  AARON LINES Love Changes E.verythmg (RCA/ 1453 127 633 I 13 78/0 ARRON TIPPIN Where Stas And Strips...fyrc Stre) =
41 @ RODNEY ATKINS Honesty (Write Me A List) (Curty 1418 +208 563 +86 4  76[7 BROOKS & DUNN Only In America (4rista/ +291
38 40  MCHAYES !t Doesn't Mean | Don't... (Universal South) 1384 129 568 60 13 7011 BROOKS & DUNN Red Dirt Road (Arista) +248
44 @ CHRIS CAGLE Chicks Dig It (Capitol/ 1344 +404 572 +196 3 6513 | TIMMCGRAW Real Good Man (Curt/ +241
42 @ JOSH TURNER Long Black Train (MCA/ 1164 +151 467 +60 6 5511
45 @ ASHLEY GEARING Can You Hear Me When ! Talk... {Lyric Street) 1056 +131 412 +56 4 3713
43 (@ BLAKE SHELTON Playboys Of The Southwestern.. (Warner Bros.) 951 +327 408 +129 2 5511 | Breakers
47 @ RASCAL FLATTS | Melt (L yric Street) 943 +284 434 +189 2 86/37
@ DARRYL WORLEY Tennzssee River Run (DreamWorks) 890 +333 392 +152 1 4712 GARY ALLAN
43 47  DIXIE CHICKS Godspeed (Sweet Dreams) (Open Wide/Monument/Epic) 809 152 300 .70 6  39/0 T:g!ﬂ:":nﬂ:ﬁ Boys 3/{:’5-‘14/
L a
@ RICK TREVINO In My Dreams (Warner Bros.) 770 +262 283 +107 1 3955 5 ATTSY i 0"‘;"’;“ =
50 @ DWIGHT YOAKAM The Back Of Your Hand (Audium) 638 +19 286 +27 3 34/0 . . :
" ] ' Lovin® All Night (Epic/
€D CHARLIE DANIELS BARD My Beautiful America (Audium) 609 +571 213 +206 1 0[O 15 Adds * Moves 35-35
155 Country reporters. Monitored airplay data sl.upplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week of 7 Songs ranked by total plays
6/29-7/5. Bullets appear on songs gaining in points or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase in points is
placed first. Songs below No. 1 and down in points tor three consecutive weeks are moved to recurrent. Most Added is the total number of new adds officially reported to R&R R&R Station Playlists have moved to the web.
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the songs with the greatest week-to- See all of our monitored reponers at
week increases in total points. Breaker status is|awarded to songs reported by 60% of the panel for the first time. Station Weight = AQH Persons + (Market rank X 10) divided L
by 4180. Gross Impressions equals Average QJarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the www.radioandrecords.com.
Arbitron Company (© 2003, The Arbitron Com;fany). © 2003, R&R, Inc. =
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BLAIR GARNER
Country Radic’s #1 Overnight Program

FAOM LONESTAR'S STAGE LOOKING QUT...
After visiting with Blair Garmner. Lonestar hits the After MidNite stage and performs their
chart topping hit "My Frant Porch Looking In.”
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" COUNTRY TOP 50 INDICATOR

7

“-’/ ‘o July 11, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added’
LAST THIS TOTAL +» TOTAL +- WEEKS ON  TOTAL STATIONS/ wwvv.rrindicator:com
WEEK WEEK ARTIST TITLE LABEL(S) POINTS POINTS PLAYS PLAYS CHART ADDS ARTIST TITLE LABEL(S) ADDS
3 €@ JIMMY WAYNE Stay Gone (DreamWorks) 3085 +52 2758 +45 24 750 | pascar FLATTS Melt yric Steer -
2 2 LONESTAR My Front Porch Looking In /8N4 3331 142 2628 121 21 73/0 | PATTY LOVELESS Lovin' Al Night /Enic/ 14
6 0 BRAD PAISLEY Celebrity (4rista) 3205 +177 2531 +152 19 74{0 BLAKE SHELTON Playboys Of T_he Southwestern.. (Warner Bros.) 13
4 4 BROOKS & DUNN Red Dirt Road (Arista/ 3156 72 2503 46 14 73)0 g::l“s'm;‘:'E‘lci‘l'cl:"n'};s;e;;:;g;‘"" e ::1
1 5 TOBY KEITH Beer For My Horses (DreamWorks) 3120 -390 2469 280 17 700 | pavoND RIO Winkies fris) 5
5 6  MONTGOMERY GENTRY Speed [Columbia) 3019 -120 2383 81 29 70/0 RUSHLOW I Can't Be Your Friend (Lyric Street/ 6
10 @ A JACKSON AND J. BUFFETT It's Five 0'Clock Somewhere (Arista) 3007 +299 2379 +245 4 750 | PHILVASSAR Uttimate Love Arists 6
7 € SHANIA TWAIN Forever And For Always Mercury) 2930 +4 2326 +26 15 7400 :‘E’I';:EJ ‘;":"s R é‘ l’:;" (Curl) g
11 @ KENNY CHESNEY No Shoes, No Shirt, No... (BNA) 2874 +264 2276 +218 9 740 scum';,\:mm'm';';'ﬂ";aaa;‘zj Azywehﬁ:%fi ks 5
9 @ GEORGE STRAIT Tell Me Something Bad About... (MC4) 2791 +64 2204 +59 16 751 MARTINA MCBRIDE This One's For The Girls (RC4) 4
8 11 JEFF BATES The Love Song (RCA/ 2662 106 2090 73 28  G66/0 | PAT GREEN Wave OnWave Republic/Universal South) 4
12 D BRIAN MCCOMAS 99.9% Sure (Never...) fLyric Street/ 2457 +35 1943 +30 20  75/0 | RACHELPROCTOR Days Like This (B44) , 4
14 @ TRACE ADKINS Then They Do (Capita) 2309 499 1835 +74 20 T30 | poaiar iR LN If[:‘,t”f:a’ oy /V[}’,',‘;';,'slf's"w r’/f/y”” Seet 8
13 14 TRACY BYRD The Truth About Men /RCA/ 2211 -16 1754 .37 20 66/1 REBECCA LYNN HOWARD What A Shame (MC4/ 4
15 @ WYNONNA What The World Needs (Asylum/Curb) 2205 -8 1757 +23 10 74/0 JO DEE MESSINA | Wish (Curby/ q
17 (D  DIERKS BENTLEY What Was | Thinkin’ (Capitol) 2147 +148 1695 +90 13  70/3 | DIERKS BENTLEY What Was | Thinkin' (Capito) 3
16 @ TIMMCGRAW Real Good Man (Curt/ 2081 +40 1673 +39 8  71j1 | EMERSONDRIVE Only God (reamiorky 3
19 @ CLAY WALKER A Few Questions (RC4) 1987 +62 1586 +58 11 7120 | /MOSTE
21 BUDDY JEWELL Help Pour Out The Rain... (Columbi) 1914 +171 1502 +138 8 692 |Jmcreased Points
20 @ JOE NICHOLS She Only Smokes When She... (Universal Soutt) 1816 +37 1466 +35 13  66/0 TOTAL
22 @) SARAEVANS Backseat Of A Greyhound Bus /RC4) 1722 +17 1387 +20 22 GG/ [ ARTSTME LRy INCREASE
23 @ MARTINA MCBRIDE This One’s For The Girls (RC4)/ 1682 +307 1322 +206 4 718 | et iSTD e s - i
24 @ KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 1891 +221 1239 +159 4 705 A JACKSON AND J. BUFFETT It's Five 0'Clock Somewhere (Arista)  +299
18 24  CRAIG MORGAN Almost Home (Braken Bow) 1550 426 1203 402 30  43/0 | CHRISCAGLE Chicks Dig t (Capital +270
25 25  EMERSON DRIVE Only God (OreamWorks) 120 12 953 13 18 53/3 | KENNYCHESNEYNoShoes, No Stirt No... B4/ +264
27 @ GARY ALLAN Tough Little Boys /MC4) 1098 +156 916 +121 3 60)2 ::E'YJ:;’:;E;:OL&V‘;EI | Gl fz’f
30 @ PAT GREEN Wave On Wave /ﬁepub/ic/Universa/ South) 865 +125 M3 +94 1 42/14 BLAKE SHELTON Playboys Of The Southwestern... (Warner Bros,) +192
28 28  DEANA CARTER I'm Just A Girl (Arista) 814 50 633 -30 9  43/2 | DARRYLWORLEY Tennessee River Run (Dreamiorks) 187
32 @ RUSHLOW I Can't Be Your Friend (Lyric Street) 706 +51 576 +51 11  40/6 | BRADPAISLEY Celetrity (Arists) 171
40 €)) CHRIS CAGLE Chicks Dig It (Capital 677 +270 544 +200 2 4410 | pASGE
38 € PATTYLOVELESS Lovin’ Al Night £pi/ 672 +258 551 +197 4 4614 | g rasscod Plays
31 32 FAITHHILL You're Still Here (Warner Bros.) 671 22 514 15 9 331 TomL
42 €D RASCAL FLATTS | Melt /yric Street) 655 +356 558 +280 2 48117 | aamst e wers INGREASE
36 € DARRYLWORLEY Tennessee River Run (DreamWorks) 637 +187 517 +150 2 41)11 | RASCALFLATTSIMet Ly Street om0
33 € BILLY CURRINGTON Walk A Little Straighter Mercury) 634 +29 516 +21 11 3800 :Em’;‘i‘;'; :::YJMB“SF::::“'S;';iﬂ'ﬁ'“klg";;“’“““"’"” *;::
34 €  JAMIE O'NEAL Every Little Thing Wercury) 602 +53 629 +47 8 4012 | waRTiNA MCERIDE Ths Oue's For The s LA T 205
26 37  DUSTY DRAKE One Last Time (Warner Bros.) b4 492 425 -426 18 220 CHRIS CAGLE Chicks Dig It (Capitol +200
37 € RACHEL PROCTOR Days Like This (BV4) 506 +68 396 +49 6 33/ | PATTY LOVELESS Lovin' All Night (Epic) 197
29 39 MARKWILLS When You Think Of Me Mercury) 469 350 448 258 22 3200 :STK"E‘;:’:‘:;‘Oﬁ";aVy’;’:y"i";V;’;:gzlﬁf‘x;t’f;”%mm” I}§§
45 (@ BLAKE SHELTON Playboys Of The Southwestern.. (Wamner Bros.) 460 +192 363 +153 2 36M3 | pappaisiey costry mrta " " 152
39 @ MCHAYES It Doesn’t Mean | Don't... (Universal South) 431 +18 389 +12 15 23)0 DARRYL WORLEY Tennessee River Run (DreamWorks) +150
35 42 AARON LINES Love Changes Everything (RCA4) 336 136 285 101 11  18/0 | BUDDY JEWELL Help Pour Out The Rain... Columbia/ +138
43 @® ASHLEY GEARING Can You Hear Me When | Talk... Lyric Street) 333 +46 2711 +32 2 22j4 | GARYALLAN ToughLittle Boys MCA/ 12
@  PHILVASSAR Utimate Love /rista/ 322 +114 267 +88 1 256 ﬂ;ﬁ”;:::g:ﬁavv";'ma"v’;’sﬂ’zp”bﬁc/uﬂmﬂ st e
49 @ RODNEY ATKINS Honesty (Write Me A List} {Curb) 316 +93 242 +69 2 21/6 DIERKS BENTLEY What Was | Thinkin' (Capitol +90
50 @ DWIGHT YOAKAM The Back Of Your Hand (Audium/ 257 +41 216 +23 2 18/2 | PHILVASSAR Ultimate Love /Arista/ +88
47 @ SHERRIE' AUSTIN Streets Of Heaven (C4/B8R) 251 +2 218 0 3 17j3 | SCOTTYEMERICKICan't Take You Anywhere Dreamiorks)  +78
45 €@ BILLY RAY CYRUS Back To Memphis Madacy) 25§ 180 +6 3 qg1 | oA AR Tl They b Capte) 4
ATKINS Honesty (Write Me A List) (Curb/ +69
@ JOSH TURNER Long Black Train (MCA) 228 +21 222 +21 1 2013 GEORGE STRAIT Tell Me Something Bad About... (MCA) +59
@  DERIC RUTTAN When You Come Around fLyric Street) 198 +20 181 +16 1 1711 | CLAYWALKER A Few Questions /RC4) +58
RUSHLOW | Can't Be Your Friend (Lyric Street/ +51
75 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 6/29-Saturday 7/5. RACHEL PROCTOR Days Like This (B4/4/ +48
© 2003, R&R Inc. JAMIE O'NEAL Every Little Thing (Mercury/ +47
@ OU s 7 Hit uﬂunfry musm, mterwews wrth fnp enfgrtamers and msp.'mrmnaf
c Ro s ADS commentaries by Grammy winner Bill Mack
Also Available: °
POWERLINE / Adult Contemporary Music Fami IYN et
e WEEKLY PROGRAM MASTERCONTROL / Magazine Style Interviews radio
e PROVIDED ON COMPACT DISC ON TRACK / Contemporary Chl-'I-Stlan MUS!C www.FamilyNetRadio.com
STRENGTH FOR LIVING / Contemporary Teaching & Traditional MusiC  g-mail: Info@FamilyNetRadio.com
¢ VOICE OUT 28:00 e~ FREE AT A GLANCE / Variety of Topics 800.266.1837
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COUNTRY CALLOUT AMERICA. sy GBullseye o,

g
S A0/
- I @ EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES July 11, 2003
CatLout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of June 15-21.

TOTAL
ARTIST Fitle (L abe) LKEALOT  POSTIVE  NEUTRAL  FAMiLARITY  Disuke  BuRn | CALLOUT AMERICAs
TRACY BYRD The Truth About Men /ACA) 20a%  726% 131% 94w 11% 3% | FAOT SCORES
BROOKS & DUNN Red Dirt Road f4rista/ 35.1% 1.7% 19.7% 96.3% 31% 1.7% : }
TOBY KEITH Beer For My Horses {DreamWorks) 58.3% 70.3% 13.7% 95.1% 6.0% 5.1% ,g‘usmm of the Week: Mullins
ALAN JACKSON It's Five 0'Clock Somewhere (Arista) 34.0%  69.4% 19.4%  93.4% 43%  03% | Questionofthe Weck: Onascale of 1 to 5
— with 1 meaning you find today’s coun-
LUNES‘ﬁAR My Frant Porch Lookipg in /BNA) 36.0% 68.9% 18.6% 96.6% 6.0% 11% try music very boring and 5 meaning you
MONTGOMERY GENTRY Speed [Columbia) 30.3%  68.0%  220%  96.3% 49%  1.4% | finditvery exciting — how would you
rate the current music you hear on your
BRAD RAISLEY Celebrity /Arista}( 29.1% 67.7% 22.3% 96.3% 5.7% 0.6% favorite Country station?
CRAIG MORGAN Almost Home (Broken Bow/ 34.0% 65.7% 23.4% 96.6% 5.4% 2.0% Total
MARK WILLS When You Think 0{ Me (Mercury) 22.9% 64.9% 18.9% 90.3% 5.7% 0.9% 5. Very exciting: 28%
JIMMY WAYNE Stay Gone (DreamWorks) 36.9%  643%  20.4%  97.0%  28%  28% [ 3 eodrkindofexiting 3%
BRIAN WCCOMAS 89.9% Sure dyn‘c Street) 28.6% 63.1% 17.4% 92.6% 1.4% 4.6% 2. Not very exciting: 5%
SHANIA TWAIN Forever And For Always (WMercury) 337%  626%  21.4%  946%  54% 6.4y | DRelybonmel®
BUDBDY JEWEL Help Pour But TH& Rain (Columbial 28.8% 62.6% 24.3% 90.9% 2.6% 1.4% P1 B
KENNY CHESNEY No Shoes, No Shirt, No Problem (8¥4/ 280%  617%  208%  926%  5A%  10% | o encting 3%
GEORGE STRAIT Tell Me Someﬂﬁng Bad About Tulsa /(MCA) 23.1% 59.4% 21.7% 82.6% 8.6% 2.9% 3.It's OK: 20%
EMERSON DRIVE Only God (DreamMorks) 0% 590%  200%  903%  B0% 1% | 1 peyrormg
TRACE ADKINS Then They Do ﬂfapitol/ 21.7% 58.6% 22.6% £8.9% 6.0% 1.7% -
JEFF BATES The Love Song /RCA/ 23.1% 57.1% 26.9% 92.9% 5.4% 3.4% 5. Very exciting: 11%
WYNUFNA What The World Needs idsylum/Curly) 22.9% 57.1% 25.7% 94.6% 10.3% 1.4% ‘;- Ico‘g]é k“gd/ of exciting: 43%
t's :43%
CLAY WALKER A Few Questions| /RCA/ 23.7% 56.9% 27.1% 90.6% 4.6% 2.0% 2. Not very exciting: 2%
JOE NICHOLS She Only Smokes When She Drinks {Universal/South) 23.1%  56.3% 23.7%  929%  123%  06% | !-Redllyboringil%
BILLY CURRINGTON Walk A Little Straighter (Mercury/ 21.4% 54.3% 23.4% 85.1% 6.9% 0.6% Male
RUSHLOW I Can't Be Your Friend (Lyric Street) 16.9%  53.7%  246%  85.4% 6.3%  098% | > Voyeiting2¥%
= 4. Good/kind of exciting: 38%
DIERKS BENTLEY What Was | Thinkin’ (Capitol) 19.1% 50.9% 27.1% 88.9% 8.3% 2.6% 3. It's OK: 32%
SARA EVANS Backseat Of A Greyhound Bus /RCA/ 14.6%  45.4% 329%  91.1% 83%  46% |2 g‘:;l;;;{, fij;;fi;‘g 6%
TIM MCGRAW Real Good Man (Curb/ 14.6% 43.1% 24.6% 85.4% 16.0% 1.7%
nusrr DRAKE One Last Time (Warner Bros.) 18.0% 42.3% 29.4% 86.0% 11.1% 3.1% Eeyﬂe N
‘ 5. Very exciting: 33%
KEITH URBAN Who Wouldn't Want To Be Me (Capital) 10.9% 42.3% 30.6% 81.1% 6.3% 2.0% 4.Good/kind of exciting: 40%
FAITH HILL You're Still Here (Warner Bros.) 1M.1%  40.0%  243%  820%  14.0%  37% | ) ;;g‘;;i;;ﬁng: ~
PATTY LOVELESS Loving Alt Night (£pic) 12.6% 39.4% 30.3% 74.9% 4.6% 0.6% 1. Really boring: 2%
MARTINA MCBRIDE This One's For The Girls (ACA) 8.0% 39.4% 25.7% 74.6% 8.6% 0.9% 25.34
RACHEL PROCTOR Days Like This {BNA) 6.3% 38.9% 29.7% 12.6% 3.4% 0.6% 5. Very exciting: 30%
GARY/ALLAN Tough Little Boys M4/ 120%  331%  20.4%  6B.6% 1A% Q6% | o ooy of exiting 6%
PAT GREEN Wave On Wave (Regublic/Universal) 8.9% 32.3% 26.0% 69.1% 10.3% 0.6% 2 NO*“"E{)}’ exciting: 1%
e . R ing: 1%
DEANA CARTER I'm Just A Girl(Arista) a9%  283%  314%  TI.0%  149%  26% | ool
Total sample L‘ize is 400 persons weekly with ‘a +- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact it's One Of My Favorites b) !
Like It c) It's Okay..Just S0-So d) | Don’t Like It e) I'm Tired Of Hearing It On The Radio f) | Don’t Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R’s Country airplay chart. The sample is
composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3 each in the 25-34, 35-44, and 45-54
demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Buliseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence,
Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas
City, Lansing, MI, Ft Wayne, IN, Rockford, 11, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno,
Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc.

WITH A RESEARCH COMPANY ON EVERY CORNER
WHY ARE SMART RADIO PROGRAMMERS CHOOSING BULLSEYE ?

ON TARGET - ON TIME - EVERYTIME

NO EXCUSES

Buliseye Marketing Research, inc.
Contact Chuck Dees or John Hart 1-888-411-4395
email us at bullseye@bullsi.com
or visit our website at www.Bullsi.com
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America’s Best Testing Country Songs 12 + New & Active
For The Week Ending 7/11/03
Persons Women  Men DERIC RUTTAN When Yqu Come Around (Lyric Street/

Artist Title (Label) TW LW Familiarity Burn  25-54 25-54 25-54 Total Plays: 256, Total Stations: 38, Adds: 2

ALAN JACKSON AND JIMMY BUFFETT It's Five O'Clock Somewhere (Arista)  4.22 417  87%  11% 446 445 447 MARTY STUART If There Ain't There Ought’a. (Columbie/
LONESTAR My Front Parch Looking tn (BV4) 421 422 9%  24% 430 440 400 Total Plays: 214, Total Stations: 38, Adds: 4
BRAD PAISLEY Celebrity (Arista/ 417 413 98% 24% 430 4.25 445 PHIL VASSAR Ultimate Love (Arista/

BUDDY JEWELL Help Pour Out The Rain (Lacey's Sang) (Columbia) 412 409 82% 15% 422 433 3396 Total Plays: 174, Total Stations: 40, Adds: 12
KENNY CHESNEY No Shoes, No Shirt, No... (BVA) 410 4.05 96% 19% 4.12 4.15 4.04
MARK WILLS When You Think Of Me (Mercury) 410 416  71%  10% 417 434 379 WARREN BROTHERS Break The Record (1/4/

BROOKS & DUNN Red Dirt Road Arista/ 403 406 96% 18% 416 418 4.3 Total Plays: 124, Total Stations: 18, Adds: 1
JIMMY WAYNE Stay Gone (DreamWorks/ 408 406  92% 20% 416 429 3.0 REBECCA LYNN HOWARD What A Shame (MC4)

TRACE ADKINS Then They Do (Capitol 406 401 89% 18% 428 439 400 Total Plays: 101, Total Stations: 24, Adds: 23
DIERKS BENTLEY What Was | Thinkin'? (Capitol) 406 4.09 76% 1% 4.05 4.09 3.95 N
TOBY KEITH Beer For My Horses (DreamWorks) 405 425 99%  36% 415 412 423 SCOTTY EMERICK | Can't Take You Anywhere (DreamMorks/
TIM MCGRAW Real Good Man (Cur/ 401 408  86%  14% 392 400 370 Total Plays: 0, Total Stations: 20, Adds: 18
CLAY WALKER A Few Questions (RCA) 399 405 14% 10% 3.99 414 3.63 DWIGHT YOAKAM Late Great Golden State (Audium/

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 396 - 54% 6% 402 423 356 Total Plays: 50, Total Stations: 12, Adds: 12
CRAIG MORGAN Almost Home (B8A/ 394 400 87% 26% 4.14 4.14 413
MARTINA MCBRIDE This One’s For The Girls (RCA/ 393 - 67% 10% 3.84 3.95 353 \_ Songs ranked by total plays )
MONTGOMERY GENTRY Speed (Cofumbia) 392 394 96% 28% 4.03 407 3.92
BRIAN MCCOMAS 99.9% Sure (Lyric Street) 392 395 91% 22% 3.89 4.01 3.56
JOE NICHOLS She Only Smokes When She Drinks (Universal South/ 388 3182 87% 16%  3.87 396 379 Pl ease Send Your Ph otos
TRACY BYRD The Truth About Men (RCA4) 38 395 92% 26% 4.07 4.10 4.00
JEFF BATES The Love Song (RCA) 384 383 87% 27% 4.00 4.07 3.81
EMERSON DRIVE Only God (Could Stop Me...) (DreamWorks) 383 394 73% 16% 3.87 4.02 3.46 h
RUSHLOW | Can't Be Your Friend Lyric Street) 381 - % 6% 378 398 342 R&R wants your best snapshots
BILLY CURRINGTON Walk A Little Straighter (Mercury) 379 - 4% 9% 388 401 357 (color or black & white).

SHANIA TWAIN Forever And For Always (Mercury/ 373 366 98% 3% 3N 3.69 3.76
DUSTY DRAKE One Last Time (Warner Bros.) 370 387 12% 23% 3.78 3.95 3.34 Please include the names and titles of
SARA EVANS Backseat Of A Greyhound Bus (RC4/ 361 3.62 91% 27%  3.66 3.64 3.73 . .

GEORGE STRAIT Tell Me Something Bad Abaut Tulsa (MCAJ 360 361 92% 27% 381 379 388 all pictured and send them to:

WYNONNA What The World Needs (Asy/um/Curb) 359 352 87% 26%  3.60 3.70 3.30
FAITH HILL You're Stil Here (Warner Bros.) 336 331 72% 22% 341 352 3.0 R&R, c/o Mike Davis:

Total sample size is 442 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity 10100 Santa Monica Blvd. , 3rd Floo l,
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who Said they are tired of hearing the song. Los An g eles. CA 90067 ’
Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. ’

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the nternet only. Rate TheMusic
is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is : Email: mdavis@radioandrecords.com
provided by Mediabase Research, a division of Premiere Radio Networks.
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( ™ ( N
C -0 - -U N T R - Y Most Played Recurrents
\ d TOTAL
ARTIST TITLE LABEL(S} PLAYS
F L A g H B Kc K RANDY TRAVIS Three Wooden Crosses (Word/CurtyWarner Christian) m
T ' ) RASCAL FLATTS Love You Out Loud (Lyric Street) 2736
DIAMOND RI0 | Believe (Arista/ 2655
DARRYL WORLEY Have You Forgotten (DreamWorks) 2486
JOE NICHOLS Brokenheartsville (Universal South) 2157
MARK WILLS 19 Somethin’ (Mercury) 1936
KENNY CHESNEY Big Star (BV4) 1919
KEITH URBAN Somebody Like You (Virgin) 1709
KEITH URBAN Raining On Sunday (Capitol) 1650
RASCAL FLATTS These Days (L yric Street/ 1542
CHRIS CAGLE What A Beautiful Day (Capitol) 1499
DIAMOND RIO Beautiful Mess (Arista/ 1497
s el A RN
ALAN JACKSON That'd Be Alright (Arista/ 1479
* No. | “Baby Blue” — George Strait (second week) TIM MCGRAW She's My Kind Of Rain (Curb) 1429
YEARS AGO MARTINA MCBRIDE Concrete Angel (RCA/ 1377
e anAE AR - I P R RGTERER R Y Ao T A 0 B R B R
EMERSON DRIVE Fall Into Me (DreamWorks) 1352
* No. | “The Closer You Get” — Alabama TOBY KEITH Who's Your Daddy? (DreamWorks) 1330
YEARS AGO TOBY KEITH Courtesy Of The Red, White... (OreamWorks) 1281
AR R G @t BRI WS Flaee N 50 e T T e & o e e 3
TERRI CLARK | Just Wanna Be Mad (Mercury/ 1278
L * No. | “Only One Love In MY Life” — Ronnie MI'S&P (second week) GARY ALLAN Man To Man (MCA4) 1276
J _J
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. COUNTRY REPORTERS

July 11, 2003 R&R ® 59

KEAN/Abilene, TX
PD: Marisa Bailey

7 TRAYIS TRITT “Lonesome”

WQMX/Akron, OH *
OM/PD/MD: Kevin Masan

No Adds

WGNA/Albany, NY *
OM/PD: Buzz Brindle

MO: Bill Earfey
1 BLAKE SHELTON ‘Southwes™
L FLATTS "Mk’

KBQl/Alhuguergue, MM *
PD: Tommy Carrera
MD: Sammy Cruise

JENNIFER HANSON “Tattoo™
PHIL VASSAR “Ubmate”

KRST/Albuguergue, NM *
PD: John Richards

MD: Paul Bailey
1 CHRIS CAGLE ‘Dig
SHERRIE" AUSTIN "Heaven®

KRRV/Alexandria, LA
PD/MD: Steve Casey

ho Adds

WCTO/Allentown, PA *
APDMD: Sam Malone

A
FEECCA LYNN HOWARD Shame”

KGNC/Amarillo, TX
PD: Tim Butler
APD/MD: Patrick Clark

10 DARRYL WORLEY "River”
10 PATTY LOVELESS “Night™

WWWW/Ann Arbor, M1
PD: Barry Mardit

MD: Tom Baker

DFRRYL WORLEV “Ruver™

L BheToR Dae
CHRIS GAGLE g

WNCY/Appleton, Wi *
OM: Jeft McCarthy
PD: Randy Shannon

MD: Marci Braun
1 DARRYL WORLEY “River™
1 RASCAL FLATTS “Mett™

WKSF/Asheville, NC
OM/PD: Jeff Davis
MD: Andy Woods

BLAKE SHELTON “Southuest™
PATTY LOVELESS "Nt
RASCAL FLATTS “Met™

RUSHLOW “Friend

WKHX/Alanta, GA™*
0M/PD: Mark Richards

MD: Johnny Gray
1 PATTY LOVELESS “Night"

WPUR/Attantic City, NJ *
PD/MD: Joe Kelly

FREBECCA LYNN HOWARI 1 “Shame’
SCOTTY EMERICK “Anywensre”

WKXC/Augusta, G& *
OM/PD: “T” Gentry
APDMD: Zach Taylor

PAT GREEN “Wave"

KASE/Austin, TX *
PD: Jason Kane
APD/MD: Boh Picke®

e
2 BUDDY Ji L
2 KEITHURBAN “Wannia

KUZZ/Bakersfieid, CA *
PD: Evan Bridwell

MD: Adam Jeffries
4 ASHLEY GEARING Heal®
RASCAL FLATTS "Mex"

WPOC/Battimore, MD *
MD: Michael J. Foxx

Ne Adas

WYPY/Baton Rouge, LA *
PD: Randy Chase
MD: Jay Bemard

FAITH HILL “One’
LEANN RIMES We™

DWIGHT YOAKAM ~Stae

WYNK/Baton Rouge, LA *
PD: Paul Orr

APDMD: Austin James
GARY ALLAN “Boys
WARREN BROTHERS 'Y ecort”
REBECCA L YNN HOWAD “Shame’

WNWN/Battle Creek, MI
PD: P.J. Lacey
MD: Phil 0'Reilly

No Adds.

KYKR/Beaumont, TX *

PD/MD: Mickey Ashworth
1 RUSHLOW “Fend”
CHRIS CAGLE D™
FOONEY ATHIS ottt

WILS/Beckley, WV

PD/MD: David Willis
11 DARRYL WORLEY “Reer”
1 PATTY LOVELESS "Nt

OM: Walter Brown
POMD: Kipp Greggory

2 MARTINA MCBRIDE “Faris™

WZKX/Biloxi, M$ *
PD: Bryan Rhodes
MO: Gwen Wilson

3 BILLY CURRINGTON “Lite”

-

WHWK/Binghamton, NY
PD/APD/MD: Ed Walker

No Adds

WOXB/Birmingham, AL *
PD: Tom Hanrahan

MD: Jay Cruze
No Aads

WZZK/Birmingham, AL *
PD/MD: Brian Driver

1 JOE NICHOLS “Smokes™
RACHEL PROCTOR ‘Days™

WBWN/Bloomington, IL
PD: Dan Westhotf
APD/MD: Buck Stevens

10 BLAKE SHELTON “Southwest™

WHKX/Bluefield, Wv

OM/PD/MD: Dave Crosier
14 IAMOND RIO “Wrinkies'

10 DARRYL WORLEY Rver™

10 TRACY BYRD "Men

RICKY SKAGGS “Simple’
RUSHLOW Frend”

KIZN/Boise, 1D *

OM: Rich Summers

PD/MD: Spencer Burke
BLAKE SHELTON ‘Southwest”
RASCAL FLATTS "Mel
RICk TREVINO “Dreams.

KQFC/Boise, 10 *
OM: Rich Summers
PD: tance Tidwell
MD: Cory Mikhals
1 DARRYL WORLEY “Rer
DWIGHT ¥ "
REBECCA L YNN HOWARD “Shame™

WKLB/Boston, MA *
PD: Mike Brophey
APD/MD: Ginny Rogers

RASCAL FLATTS ‘Met™

WYRK/Buffalo, NY *
PD: John Paul
APD/MD Wendy Lynn

PHIL VASSAR “Utumate™
RASCAL FLATTS "Melt
BILLY CURRINGTON "Ltte
GARY ALLAN “B

oy
REBECCA LYNN HOWARD Shame”

WOKO/Burington, VT *
PD: Steve Pelkey

MD: Margot St. Jotin
8 SARAFVANS Greyhound™
5 BLAKE SHELTON “Southwest”™
4 PATTY LOVELESS ‘Night

KHAK/Cedar Rapids, IA
PO: Bob James

MD: Dawn Johnson
30 DIERKS BENTLEY “Thinkin’
9 TIM MCGRAW "Rain”
9 TRACYBYRD Ten"

WEZL/Charleston, SC *
PO: T.J. Phillips
MD: Gary Griffin
2 REBECCA LYNN HOWARD "Shame”
1 FAITHHILL "SI

WNKT/Charleston, SC *
PO: Lioyd Ford
APD/MD:Eric Chaney

DWIGHT YOAXAM "State”

WQBE/Charleston, WV
OM: Jetf Whitehead

PD: Ed Roberts
16 JO DEE MESSINA “Weh™
§  KE(TH LURBAN "Somebogy”

WKKT/Charlotte, NC *

PD: John Roberts
4 #EITH URBAN “Wanna™
RDONEY ATKINS "Honesty”

WS0C/Charfotte, NC *
OM/PD: Jeff Roper

MD: Rick McCracken
CHRIS CAGLE “Dig”™
RASCAL FLATTS “Met™

WUSY/Chattanooga, TN *
PD: Clay Hunnicutt

MD: Bill Puindexler
i PATTY LOVELESS M
REBECCA LYNN HOW! RD “Stame’
RODNEY ATKINS “Honesty”

WUSN/Chicago. IL *
OM: Tom Rivers

PD: Justin Case
APD/MD: Evan Kroft

5 MONTGOMERY GENTRY "Hell”
2 RASCAL HATTS “Mett

WUBE/Cincinnati, DH *
OM/PD: Tim Closson
APD: Kathy 0'Connor
MD: Duke Hamition

No Adds.

WYGY/Cincinnati, OH *
Interim PD: T.J. Holtand

APD/MD: Dawn Michaels
1 DARRYL WORLEY River'

WGAR/Clevetand, OH *
PD: Meg Stevens

MD: Chuck Collier
8 TIMMCGRAW “Real”
2 REBECCALYNN HOWARD “Shame”

KCCY/Colorado Springs, CO *
PD: Travis Daily
MD: Valerie Harl
PHIL VASSAR “Uttmate”
DERIC RUTTAN “Around”
MARTY STUART “These™
CAL FLATTS "MeX

KKCS/Colorado Springs, CO *
PD: Shannon Stone
MD: Stix Frankiin

PATTY L QVELESS "Night”

[

[

WCO5/Columbia, SC *
PM/FD: Ron Brooks
D: Glen Garett
hc Agds

WCOL/Columbus, OH *
D: dohn Crenshaw
PD/WD: Dan E. Zuko

GeRY AL AN
PLTTY anﬁgg?nvm'

HOK/Columbus, OH *
M: Jave Cooper
VD Geurge Woli

1 P.TGREN "We
B_ly CURRINGTON “Lite”

GEQ/Caokeville, TN
PPD: &ator Harison
D: Stewarl James

BT GREEN ‘Wave™
FISHLCW “Friend

D: Frank Edwards

MD: Cactes Lou

€ KITH USBAN ‘Wanna
MARTINA MCBRIDE “Grrts
FATTY LOVELESS "Nght
SSOTTY EMERICK “Anywhere

FRYS/Corpus Christi, TX *
P

IKPL{/Dallas-Ft. Worth, TX *
1 PD: Paul Williams

APD Smokey Rivers

|MD: Cody Alan

DERIC FUTTAN * Around”™
SCOTTY EMERICK “Anvwhere

KSGS/Dallas-Ft.Worth, TX *
OM¢interim PO: Ted Stecker

APDMD: Chris Huft
ko Asd.

\WGNE/Day(una Beach, FL *

PD: Setf Davis
2 MM Rl
WEAN MILLER. L
EBECRA AN AOVARD Srare

KYC:0/Denver-Boulder,CO *
PD: Joel Burke

MD: Tad Svendsen
7 0E NICHOLS “Smokes'
2 3AMIE JNEAL “Thing’
1 RASCAL FLATTS “Melr'

KHEl/Des Moines, A *
PD: Jack 0'Brien

APL/MD: Jim Olsen
ZHRIS CAGLE "Dig”
PHIL WASSAR "Utimate”
RODNEY ATKINS “Hanesty

WYCD/Detroit, Mi *
PD: Mac Oaniels
APD/MD: Ron Chatman
1 BUDDY JEWELL "Laceys™
GARY ALLAN “Boys "
KEITH URBAN “Wanna"
MART NA MCBRIDE “Gurs™

WEJR/Dothan, AL
OM: Jerry Broadway
PD Breft Mason

APD: The Frogmal
ASHLEY GEARING Hear”
BLAKI SHELTON “Southwest’
DARRVL WORLEY “Aner”

EANA CARTER “Gurf”
DERIC RUTTAN “Around"

s

KKCB/Duluth, MN
PD- Tom Bishop
MI: Pat Puchalia

2 RASCAL FLATTS "Mer™
1 PATGREEN “Wave"

' WIKOUEau Claire, W1

PD: George House
9 RASCALFLATTS "Mer

KHEY/El Paso, TX *
PD: Steve Gramzay
MO: Stacie Kaye
4 KEITH URBAN “Wanna™
GAR™ ALLAN “Boys™
MCHAYES “Mean

WRSFElizabeth City, NC
PC/MO. Randy Gill

12 BILLY RAY CYRUS Mempnss'
12 DIANOND RIC "Wries

12 DWISHT YOAKAM “Back"

12 JOSH TURNER “Tram

12 MAFTY STUART “There'

12 TRA/IS TRITT “Lonesome’

WXTA/rie, PA

PO: Fred Horton
5 JAMIE ONEA. Th
JOTFE MESSHAA str
5 PHY YASSAR "Ummate’

KENUfEugene-Springfield, OR
PI: Jim Davis

MD: Matt James

16 SHEARIE AUSTIN "Heaven
1€ ASHLEY GEARING “Hear
1€ CHRIS CAGLE “Diy

1€ PAT GREEN “Wave'

1€ PATTY | OVELESS "Night
1€ PHIl VASSAR ‘Ummate
1€ RASCAL FLATTS “Mett”

16 RODNEY ATKINS “Honesty

WKDQ/Evansville, IN
PIO/MD: Jon Prell

15 DIAMOND RIO “Wrnikles™
1€ PHL VASSAR "Utbmate”

K¥OX/Fargo, ND

P2: Eric Heyer

MD: Scott Winston

T DARRYL WORLEY Ruver”

¢ RERECCA L YNN HOWARD “Shame®
KKIX/Fayetteviile, AR
PD: Tom Travis

APD/MD: Jake McBride

DEANA Gt
‘ DlERKS BEHTLEV “Thikn™

WKML/Fayettevilie, NC *
OM: Mac Edwards
PD/MD: Andy Brown

PH L VASSAR “Uthmate”

CHAIS CAGLE “Dg™
JAYIE ONEAL Thing”
RISCAL FLATTS Vel

KAFF/Flagstatf, AZ
PD: Chris Halstead

MD: Hugh James
1) BLAKE SHELTON ‘Southwes?
1T DIAMOND RID “Wnnkles'
BUDDY JEWELL “Lacey's
JO DEE MESSINA “Wist*

WFBE/Flint, Wi *

PD: Coyote Collins

MD: Kristine Tumer
Mo Adds.

WXFL/Florence, AL
PD/MD: Gary Murdock

3 DEANMILLER " | naded
ASHLEY GEARING “hear

KUAD/Ft. Collins, CO *
PD: Mark Callaghan
MD: Brian Gary

Ne Adas

WCKT/Ft. Myers, FL *
PD: Kerry Baht

MD: Dave Logan
CLAY WALKER Few'

WWGR/Ft. Myers, FL *
PD: Mark Phillips

MD: Steve Hart
2 RASCAL FLATTS “Met®

WYZB/Ft. Wallon Beach, FL
PD: Laura Hussey
MO: Cindy Blake

No Adds.

WOQHK/Ft. Wayne. IN *
OM/PD: Dean McNeil
APD/MD: Mark Allen

No 4dds

KSKS/Fresno, CA *
PD: Mike Peterson

MD: Steve Montgomery
2 MARTINA MCBRIDE “Gits™

WOGK/Gainsville, FL *
PD: Boh Forster

MD: Big Red
1 mnmmn’gz orts”

DIAMOND RID "Wrniles"

WBCT/Grand Rapids, Ml *
OM/PD: Doug Montgomery

APD/MO: Dave Taft
2 KETH URBAN “Wanra
BILLY DEAN "wih'
PATTY | OVELESS “Nght
SCOTTY EMERICK “Anywhere'

WTQR/Greensboro, NC *
PD: Bill Dotson
MD: Angie Ward

1 MARTINA MCBRIOE “Girls™
DIERKS BENTLEY "Tivnkn ~

WRNS/Greenvile, NC *
PD: Wayne Carlyle
APD: Mike Fariey

MO: Boomer Lee
1 RASCAL FLATTS “Men”
1 RUSHLOW “frend

WESC/Greenville, SC *
0M/PD: Bruce Logan

APD/MD: John Landrum
No Adds.

WSSL/Greenville, SC *
OM/PD: Bruce Logan
APD/MD: Kix Layton

3 AUSHLOW “Frend”

WAYZ/Hagerstown, MD

PD/MD: Don Brake
2 DARRYL WORLEY Rver
DEAN MILLEP "L oaded”
PAT GREEN ‘Wave"
SHERRIE AUSTIN Heaven®

WRBTMarisburg, PA *
PD: Shelly Easton
MD: Joey Dean

No Adds

WCAT Marrisburg, PA *
PD/MD Sam McGuire

BECCA LYNN HOWARD “Shame
SCDTTV EMERICK “Anvwher

WWYZMartiord, CT *

Interim PD/MD: Jay Thomas
PHIL VASSAR “Litymare’
RASCAL FLATTS ‘Mer

KILTHouston-Galveston, TX *
PD: Jetf Garrison
APD/MD: Steve Giutarmi

* KEITH URBAN “Wanni

KKBOMouston, TX *
OM/PD: Michael Cruise
APD: Johnnie Ray

MD: Christi Brooks

29 TRACE ADKINS “The,

13 CLAY WALKER "Few

11 BUDDY JEWELL "Lacey s

WTCRMuntington. KY
PD: Judy Eaton

MD: Dave Poole
5 SCOTTY EMERICK “Anywhere”
S REBECCA LYNN HOWARD “Shame”
5 WARREN BROTHERS "Record™

WORMMHuntsville, AL *
0M/PD: Wes McShay
APD: Stuart Langston
MD: Dan McClain

Ne Agds.

WFMS/ndianapolis, IN *
PD: Boh Richards
MD J.D. Cannon

RASCAL FLATTS “Met:

1 REBECCALYNN HOWAR[‘ "Shame™
UARRYL WORLEY Rner

JAMIE TNEAI

PATTY LOVE

RACHEL WOCTOP Dav‘

WMS)/Jackson, MS *
PD: Rick Adams

ASHLEY GEARING "Hear

WUSJ/Jackson, MS *
PD/MD: Tom Freeman

BLAKE SHEL TON “Southwes”
DWHMOND RI0 Wnikies
DWGHT YOAKAM “State

WQIK/Jacksonville, FL *
OM: Gail Austin

PD: Jay McCarthy

MD: John Scott

No Ades

WR00/Jacksonwille, FL *
OM: Gail Austin
PD: Jay McCarthy

MD: Dixie Jones
RACHEL PROCTOR Days™

WXBQ/Johnson City, TN *
PDMD: Bill Hagy

11 JC DEE MESSINA “Wish

WMTZ/Johnstown, PA
PD: Steve Walker
MD: Lara Mosby

1 BUAKE SHELTON ‘Southwes”

KiXQ/Joplin, MO
PD/MD: Cody Carison

14 CHRIS CAGLE D

14 DARRYL WORLEY Rner

3 JILLKING Hang
5 JOSH TURNER “Tram

KBEQ/Kansas City, MO *
PD: Mike Kennedy

MD: T.J. McEntire
2 DAPRYL WORLEY Rver”
PAT GREEN “Wave
PATTY LOVELESS -Nght”

KFKF/Kansas City. MO *
PD: Oale Carler

APD/MD: Tony Stevens
MARTY STUART “There
PATTY LOVELESS “Nght"
PHIL VASSAF “Utimate™

WDAF/Xansas City, MO *
PD/MD:Ted Cramer

KEITH URBAN Wanna®

MARTINA MCBRIDE “Guts™
Y ALLAN 3

JOSH TURNER “Train’

WIVKKnoxville, TN *
OM/PD: Michael Hammond

MD: Colleen Addair
o Agds.

KXKC/Lafayette, LA *
PD: Renee Revett

MD: Sean Riley
1 REBECCA LYNN HOWARD “Shame™
BILLY CURRINGTON “Lttie”
DARAYL WORLEY “River™

KMDL/Lafayette, LA *
PD: Mike James
MD: T.D. Smith

PHIL VASSAR “Utimate™
RASCAL FLATTS “Me’

WKOALafayette, IN
PD/MD: Mark Allen

5 RACHEL PROCTOR "Days”
5 RANDY TRAVIS “Pray”

WPCV/Lakeland, FL *
OM: Steve Howard
PD: Dave Wright

MD: Jeni Taylor

No Adds

WIOV/Lancaster, PA *

PO: Dick Raymond

MD: Missy Cunn'gm
CHRIS CAGLE D

DARRY WORLEV “Ruer”
SHERRIE AUSTIN "Heaven

WITL/Lansing., MI *
PD: Jay J. McCrae
MD: Chris Tyter

REBECCA LYNN HOWARD "Shame

HANK WILLIAMS JR ‘One’

KWNR/Las Vegas, NV *
OM/PD: John Marks
APD/MD Brooks 0'Brian
JD( MEHG‘ S "Smokes

IALKER ‘Few
K‘VTH URBAN Wanna

PATGREEN Wave
PHIL VASSAR “Utnmate™

‘WHHHALaurei-Hetbesou,
PD: Larry Blakeney
MD:; Allyson Scott

13 RASCAL FLATTS “Mett"

10 RODNEY ATKINS “Honesty”
10 SHANE SELLERS "Jukebox”

5 BLAKE SHELTON “Southwest”
5 RICK TREVING “Dreams™

‘WHLLA exinpion-Fayets, KY *
OM: Barry Fox
PD/MD: Ric Larson

No Adds.

Feyeli, KY *
PO: Dale 0'Brian
APD/MD: Karl Shannon
12 MARTINA MCBRIDE “Gils™
10 TIM MCGRAW “Real”
5 KEITHURBAN “Wanna™

KZKX/Lincoln, NE
PD: Brian Jennings

MD: Carol Tumer
2 REBECCA LYNN HOWARD “Shame”

KSSNLitile Rock, AR *
PD: Chad Heritage

1 EMERSON DRIVE Gon™
FASLAL FATTS Meh
RODNEY ATKINS Honesty

KZLA/Los Angeles, CA *
OM/PD: R.J. Curlis
APD/MD: Tanya Campos

5 DWIGHT YOAKAM “State
RICK TREVING Treams

WAMZ/Louvisville, KY *
PD: Coyote Calhoun
MD: Nightrain Lane

Mo Adds

KLLLAubbock, TX
OM/PD: Jay Richards
MD: Kelly Greene

13 SCOTTY EMERICK “Anywhere”
12 RASCAL FLATTS ‘Mat

WDENMacon, GA
PD: Gerry Marshall
APD/MD: Laura Starfing

1 EMERSON DAIVE "Car,
1 KEITH RBAN ‘Wanaa

WWQMMadison, W1 *
PD: Mark Grantin

MD: Mel McKenlie
2 BUDDY JEWEL
REBECLA LVNP\ —1"WARD Shame

KIA/Mason City, 1A
PD/MD: J. Brooks

10 JAMIE DREAL “Thag
3 JOSHTURNER "ram

KTEX/McAllen, TX *
PD: Jojo
MD: Paiches

2 BUDDY JEWELL "Laceys”

KRWQ/Medtord, OR
PD: Larry Neal

MD: Scott Schuler
6 DIAMOND RIO* Wnnkies
& RASCAL FLATTS ‘Met™

WGKX/Memphis, TN *
PD: Chip Miller
MD: Mart Billingsley

£ SHEL TON “Southwest*
CHRIS CAGLE qu

GARY ALLAN B
RAQ(‘AL FLA'ITS “Mer”

WOKKMeridian, MS
PO/MD: Scotty Ray

9 DIAMONE RIQ "Wrinkies™

WKISMiami, FL *
PD: Bob Barnett

MD: Dariene Evans
No Adds.

WMILMilwaukee, Wi *
OM/PD: Kerry Wolfe
APD: Scott Dolphin
MD: Mitch Morgan
PATTY LOVELESS “Nght™
RASCAL FLATTS "Met™

KEEYMinneapolis, MN *
DM/PD: Gregg Swedherg
APD/MD Tvaws Moon

1 BLAK[ SHEUDN 'Smmwm

e’
REBECLA LYNN HOWARD “Shame™
SHERRIE AUSTIN "Heaven’

WKSJMobile, AL *
PD/MOD: Bill Black
APD: Steve Kelley

PATTY LOVELESS Night"

KATMModesto, CA *
PO: Randy Black
APD: D.J. Walker

MD: Joe Roberts
1 SCOTTY EMERICK Anywhere
REBECCA L YNN HOWARD “Shame

KJLOMoanroe, LA
PD/MO: Mike Blakeney

5 GARY ALLAN Boy

TRACY BYRD “Bane
15 DARRYL WOHLEY Pver
15 DEANMILLER Loadec
15 DIAMOH
15 JESSICA ANDREWS Good™
5 RASCAL FLATTS "MeX
15 ROONEY ATKINS “Honesty”

KTOM/Monterey, CA *
OM/PD: Jim Dorman

1 DWIGHT YOAKAM "State’
1 DARRYL WORLEY “River”
SCOTTY EMERICK " Anywhere™

WLWiMontgomery, AL
PO: Bill Jones

MD: Dariene Dixon
KEITH URBAN ‘Wanna™

WGTR/Myrtie Beach, SC
PD: Johnny Walker

MO: Joey D.
BLAKE SHELTON “Southwest™
RODNEY ATKINS “Honesty”

WKDF/MNashville, TN *
PD: Dave Kelly

MD: Eddie Foxx
No Adds.

WSIX/Nashville, TN *
PD: Mike Moore
APD/MD: Billy Greenwood

Mo Adds.

WSM/MNashville, TN *
PD: Lee Logan

APD: Frank Seres
§  EMEASON DRIVE "Onv
& KEITHURBAN ‘Wanna'

WCTY/New London, CT
PO/MD: Jimmy Lehn

1, BLAKE SHELTON "Southwest
17 CHRIS CAGLE "Dy

16 RASCAL FLATTS “Merr

h PATTY OVELESS “hght

WNOE/MNew Orleans, LA *
PD: Jim Owen
APD/MD: Casey Carler

g A

WGHMNorfolk, VA *
OM: John Shomhy

MD: Mark McKay
RASCAL FLATTS Mett
REBECCA LYNN HOWARD "Shame

KNFM/Ddessa-Midland. TX
PD: John Moesch

MD: Dan Travis
22 DIERKS BENTLEY “Thinkir
16 MARTINA MCBRIDE “Grs™

KTST/Oklahoma City, OK *
PD: Crash
APD/MD; Anthony Allen

No Adds

KXXY/0klahoma City, OK *
PD: L.J. Smith
APDMD: Bill Reed

No Adds

KXKT/Omaha, NE *
PD: Tom Goodwin
MD: Craig Allen

Ko Adas

WWKA/Orlando, FL *

PD: Len Shackeliord

MD: Shadow Stevens
Ko Add

KHAY/Oxnard, CA *
PD/MD: Mark Hill

No Adds

KPLM/Palm Springs, CA
PD: Al Gordon
APD/MD: Kory James

10 RUSHLOW *Friend

WPAP/Panama City, FL
PD: Bill Young

MD: Shane Collins
15 MARTINA MCBR\DE Gﬂs
15 RASCAL FLATTS

WXBM/Pensacala, FL *

PD/MD: Lynn West
REBECCA L YNN HOWARD “Shame”
SCOTTY EMERICK * Amywhere

WXCL/Peorla, IL
PDMD: Dan Dermody

18 RASCAL FLATTS “Mett

WXTU/Philadelphia, PA *
PD: Boh McKay
APD/MD: Caditlac Jack

1 PAT GREEN “Wave

JAM{E 0 NEAL “Thing'
RACHEL PROCTOR

KMLE/Phoenix, AZ *

BLAKE SHﬂ TN 'Sclmmsv
SCOTTV EMER\CK “hnywhere”

KNiX/Phoenix, AZ *
PD: Shaun Holly

MD: Gwen Foster
12 RASCAL FLATTS "Mex
1 EMERSON DRIVE "Only
JAMIE QNEAL “Thing™

WOSY Pittshurgh, PA *

OM/PD: Keith Clark

APD/MD: Stoney Richards
No Add:

WPOR/Portland, ME
PD: Rlck.lurdan
: Glori

KUPL/Portland, OR *
OM: Lee Rogers

PD: Cary Rolfe

MO: Rick Taylor

T JOOFE MESSINA Wrsn
FASCAL FLATTS Men”

KWdJPortland, OR *
Interim PD: Rohin Mitchell
APD/MD: Craig Lockwood

Na Adas

WOKQ/Postsmouth, NH *
PD: Mark Jennings

APD/MD: Dan Lunnie
1 RASGAL FLATTS “Metr

WCTK/Providence. Rl *
PD: Rick Everett
MD: Sam Stevens

Mo Adds.

WLLR/Quad Cities, 1A-IL *
PD: Jim 0’Hara

MD: Ron Evans
7 RASCAL FLATTS ‘Met™

WO Faleigh-Curham, NC *
PD: Lisa McKay
APD/MD: Mike Biddle

No Aads

KOUT/Rapid City, SD

PD/MD: Mark Houston
15 MARTY STUART There”

KBUL/Reno, NV *
OM/PD: Tom Jordan
APD: JJ Christy

MD: Chuck Reeves

BLAKE SHEL TON “Southwes!"
JOt MICHOLS ~Smokes™
DOWIGHT YOAKAM “State
WARTINA MCBRIDE Girs™

WKHKRichmond, VA *
PD: Jim Tice

N0 Adds.

KFRG/Riverside, CA *
OM/PD: Ray Massie
MD: Don Jeffrey

TIM MLGRAW *Real

RA! Fl et

DARRYL WORLEY “Rwver

LR
PD: Brett Sharp
MD: Robin James

PAT GREEN Wawe
RUSHLOW “Frend”

WTVmEnoke Lychimeg VA ©
PD: Chris 0'Kelley

CGRAIG MORGAN “Even,

KEITH URBAN “Wanna'

WBEE/Rachester, NY *
OM: Dave Symonds
PD Chris Keyzer

SARY ALLAN Boys

RASCAL FLATTS "Mt

SCOTTY EMERICK “Anyuhere
CHRIS CAGLE “Dig”

SLAKE SHELTON outhvest

KNCl/Sacramento, CA *
Dir./Prog.: Mark Evans
APQ: Greg Cole

MD: Jennifer Wood

SCOTTY EMERICK "Amvwhere”

WCEN/Saginaw, M| *
PD: Jim Johnson

MO: Keith Allen

3 CHRIS CAGLE 1

1 PA'WLOVELESS “Rght
FLATTS "Mt

RASCAL LA
RICA TREVING “Oreams™

WKC0/Saginaw, M| *
OM/PD: Rick Walker

MARTINA MCBRIDE "Girss™

WICO0/Salisbury, MD

PD/MD EJ Foxx
GEORGE STRAIT Tuisa”
563 s e
10 PATTY LOVELESS “Nght™
10 PHILVASSAR Unmate’

KSD/st. Louis, MO *
NoAdds

WIL/St. Louis, MO *
PD: Greg Mozingo
APD/MD: Danny Montana

11 KEITH URBAN “Wannz"

KKAT/Sat Lake City, UT *
PD: Eddie Haskell

No Adds

KSDP/Salt Lake City, UT *
PD: Bon Hilton
APD/MD: Debby Turpin

& SCOTTY EMERICK “Amwhere”

3 DIAMONO RIC “Wrmkles™

1 DWIGHT YOAKAM “State”

KUBL/Salt Lake City, UT *
DM/PD: Ed Hill
APD/MD: Pat Garrett

5 ASHLEY GEARING * pr
BLAKE SHELTON “Soun
AEGECC (VAN HOARS aname
SCOTTY EMERICK “Anywhere”

KGKL/San Angelo, TX
PD/MD: David Hollebeke

DIAMOND RIO “Wrinkles
3 QUSTY DRAKE “Preces
JESSICA ANDREWS TGood™
SAMMY KERSHAW “Anywhere

KAJA/San Antonio, TX *
OM: Allan Furst
PO/MD: Clayton Allen

g Aads

KCYY/San Antonio, TX *
PD: George King

n KENNV CHESNEY “Shogs
HAD PAISLEY “Caietrty

KSON/San Diego, CA *
OM/PD: John Dimick
APD/MD: Greg Frey

3 BUDDY JEWELL “Lacey's

1 RUSHLOW “Frend”
1 RACHEL PROCTOR "Days”

KRTY/San Jose, CA *
POMD: Julie Stevens
APD: Nate Deaton

PHIL VASSAR “Utimate”
RACHEL PROCTOR "Davs”

KKJG/San Luis Ohispo, CA

PD: Pepper Daniels
CHAIS CAGLE “Dy”
ROONEY ATKINS “Honesty”
SHERRIE' AUSTIN "Heaver:”
STEVE WARINER “Your”

KRAZ/Santa Barbara, CA

PD/MD: Rick Barker
5 DWIGHT YOAKAM 'Siate™
5 SCOTTY EMERICK “Anywhere™

KSNL/Santa Maria, CA

PDMD: Tim Brown
5 RUSHLOW “Frend”

WCTQ/Sarasota, FL *
PD/MD: Mark Wilson
APD: Tracy Biack
7 KEITH UABAN “Wanma
2 RASCAL FLATTS “Mett
BILLY CURRINGTON L tie’
SHERRIE AUSTIN “Heaven™

WJCL/Savannah, GA
PD/MD: Bill West

TiM MCGRAW “Reat

KMPS/Seallie-Tacoma, WA *
PD: Becky Brenner

MD: Tony Thomas
o Adds

KRMD/Shreveport, LA *
PD: Les Acree

MD: James Anthony
2 EMERSON DRIVE “Onky”
2 KEITH URBAN “Wanna™

KXKS/Shreveport, LA *
OM: Gary McCoy

PD/MD: Russ Winston
12 CROSS CANADIAN "Constantly”

RODNEY ATKINS Hanest, *

KSUX/Sioux City, 1A
PD: Bob Rounds
APD/MD: Tony Michaeis

10 REBECCA LYNN HOWARC “Shame
4 SCOTTY EMERICK "Anywhere
2 ASHLEY GEARING “Hear

WBYT/South Bend, IN
PD: Tom Oakes
APD/MD: Lisa Kosti

PHIL VASSAR “Uttrmate™

KDRK/Spokane, WA *
OM: Tim Cotter
PDMOD: Tony Trovato
APD: Boh Castle

1 DWIGHT YOAKAM “State’

REBECCA LYNN HOWARU “Shame”

SCOTTY EMERICK “Anywhere”

KIXZ/Spokane, WA *
OM: Scott Rusk

PD: Paul Neumann
APO: Lyn Daniels
MD: Jeremy McComb

2 REBECCMWNHOWAHD “Shame”

EVING “Dreams’
SCOW EMERICK "Anywhere”

WPKX/Springfield, MA *
PD: Jay McCarthy
MD: Jessica Tyler

PATTY LOVELESS “Night”

PHIL VﬁSAF( “Umimate”
RASCAL H

TTS
REBECCA LYNN HOWARD “Shame*

WFMB/Springfietd, IL
PD: Dave Shepel
MD: John Spaulding

RASCAL FLATTS “Met™

KTTS/Springfield, MO
OM/PD: Brad Hansen

Na Adds

WBBS/Syracuse, NY *
OM/PD: Rich Lauber
APD/MD: Skip Clark

PATTY LOVELESS “Nght™
RASCAL FLATTS “MeX™

WTNT/Tallahassee, FL
PD: Kris Van Dyke
MD: Woody Hayes

10 MARTINA MCBRIDE "Gr's™

3 BUDDY JEWELL "Lacey's”
WayK/Tampa, FL *
OM: Mike Culotta
PO/APD: Beecher Martin
APD/MD: Jay Roberts

No Adds.

WYUU/Tampa *
OM/PD: Mike Culotta
APO: Will Robinson
MD: Jay Roberts

Ne adas

WTHi/Terre Haute, IN
OM/PO: Barry Kent
MD: Party Marty

1 DEAN MILLER “Loaded

1 HOMETOWN NEWS “Chance’
1 RASCAL FLATTS Mett

WIBW/Topeka, KS
PD/MD: Rich Bpwers

CHRIS LAGL]
2/ DWIGHT Y'JAKAM “Back
27 PATTY LOVELESS Night”

WTCM/Traverse City, MI
OM/PD: Jack 0'Malley
APD/MD: Ryan Dohry-Hunt
20 SARAEVANS “Greyhound

18 DIAMOND RIQ “Wrinkies™

6 RACHEL PROCTOR “Days’

5 PATTY LOVELESS ‘Ngftt

~

KIIM/Tucson, AZ *
PD: Buzz Jackson
MD: John Collins

1 MARTY STUART “There”
DARRYL WORLEY "Rver™
RASCAL FLATTS "Mett”

KOYT/Tuscon, AZ *
PD/MD: Jeft Baird

DWIGHT YOAKAM “State™

KV00/Tulsa, OK *

OM: Moon Mullins
No Adds.

WW2ZD/Tupelo, MS
PD/APDMD: Paul Stone

MARTINA MCBRIDE “Girls™
3 KETHURBAN Wanna™

KNUE/Tyler-Longview, TX
PD/MD: Larry Kent
BLAKE SHELTON ‘SWHMESI
CHRIS CA(
PATTY \()VFLESS Nvm’
HASCAL FLJ

WFRG/Utica-Rome, NY
OM/PD: Tom Jacobsen

MD: Matt Raisman
17 PATTY LOVELESS “Night”™

KJUG/Visalia, CA *
PD/MD: Dave Daniels
No Adds

WACO/Waco, TX

PD/OM: Zack Owen

10 BLAKE SHEL TON “Southwest”
10 CHRIS CAGLE “Dyg”

10 DARFAYL WORLEY Rrer™

10 GARY ALLAN ‘Bovs™

WMZ0/Washington, DC *
OM/PD: Jetf Wyatt
APD/MD: Jon Anthony
Asst. MD: Shelly Rese

No Adds.

WDEZ/Wausau, W|
PD/MD: Jas Caffrey

|6 CHRIS CAGLE Dg
PHI VA
16

BU\KE SHEHON 'Soumws(
PATTY | QVELESS "Naght”
TRAVIS TRITT "Lonesome”

e FE

WIRKMWest Paim Beach, A *
PD: Mitch Mahan
APD/MD: J.R. Jackson

4 DWIGHT YOAKAM "State™

1 RICK TREVING “Dreams™
SCOTTY EMERICK “Aywhere”
HANK WILLIAMS JR "One™

WOVKMWheeling, WV

PD/MD: Jimmy Elliott
SCOTTY EMERICK *Anywhere”

KFDI/Wichita, KS *
PD: Beverlee Brannigan
APD/MD: Pat James
CHRIS CAGLE D"
MAR‘T‘?STUART “There”

KZSN/Wichita, KS *

OM: Lyman James

Interim PD/MD: Dan Holiday
No Adds.

KLUR/Wichita Falls, TX
PD/MD: Brent Wamer

EMERSON DRIVE
KEITH URBAN Wi‘ﬂo(“ﬂ’{

WGGY/Wilkes Bame, PA *
PD: Mike Krinik
MD: Jaymie Gordon

No Adds

WWQQ/Wiimington, NC

PD: Paul Johnson
EMERSON DRIVE "Onl”™
KEITH URRAN “Wanna™

KXDO/Yakima, WA
PD: Dewey Boynton
MD: Joel Baker
PATTY LOVELESS “Night™
RASCAL FLATTS “Mel'
RODNEY ATKINS "Honesty"

WGTY/York, PA *
OM/PD: John Peliegrini
APD/MD: Brad Austin

DARRY( WORLFY “River

RASCAL HLATTS "Mel”

REBECTA LYNN HOWARD “Shame’
‘RODNEY ATKING “Honesty

o
PD: Dave Steele

MO: Tim Roberts
3 KEITHURBAN Wanng"
2 TIM MCGRAW “Real

2 FAITHHILL "Sur

*Monitored Reporters
230 Total Reporters

155 Total Monitored

75 Total Indicator
71 Current Indicator Playlists

Did Not Report, Playlist Frozen (4):
WPSK/Blacksburg, VA
KAGG/Bryan, TX
WIXY/Champaign, IL
WXXQ/Rockford, IL

wwWw americanradiohistorv com
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ADULT Ci ONTEMPORARY

Country Acts Among
Biggest Gold At AC

Faith Hill, Lonestar, Shania Twain in top 10

;’L% look at the top 100 most played gold titles at the AC format finds quite a bit of country
crossover fare, including Faith Hill, Shania Twain and Lonestar. Also prevalent are AC stal-
warts Bryan Adams, Phil Collins, Celine Dion and Journey. These are the most played gold
titles for the first six months of 2003, according to Mediabase 24/7.

Rank ARTIST Title
1 SAVAGE GARDEN Truly Madly Deeply
2 FAITH HILL Breathe
3 POLICE Every Breath You Take
4 LONESTAR Amazed
5 BONNIE RAITT Something To Talk About
6 MEDLEY/WARNES (I've Had) The Time Of My Life
7 SANTANA f/ROB THOMAS Smooth
8 BRYAN ADAMS (Everything | Do) | Do It For You
9 PHIL COLLINS You'll Be In My Heart
10 SHANIA TWAIN You're Stilt The One
11 JOURNEY Faithfully
12 RICHARD MARX Right Here Waiting
13 ROD STEWART Forever Young
14 CHER Believe
15 CELINE DION Because You Loved Me
16 SEAL Kiss From A Rose
17 SARAH MCLACHLAN | Will Remember You (Live)
18 JOHN WAITE Missing You
19 JOURNEY Open Arms

Year
1997
1999
1983
1999
1991

1987
1999
1991

2000
1998
1983
1989
1988
1999
1996
1994
1999
1984
1982

JOURNEY

20 JIMMY CLIFF | Can See Clearly Now

21 LEANN RIMES How Do | Live

22 ROD STEWART Have | Told You Lately (Unplugged)
23 MICHAEL BOLTON When A Man Loves A Woman
24 TINA TURNER What's Love Got To Do With It

25 ERIC CLAPTON Tears In Heaven

26 BRIAN MCKNIGHT Back At One

27 BENNY MARDONES Into The Night

28 CHICAGO You're The Inspiration

29 MARC ANTHONY | Need To Know

30 SARAH MCLACHLAN Angel

31 BEACH BOYS Kokomo

32 MARIAH CAREY Hero

33 FOREIGNER | Want To Know What Love Is

34 SHANIA TWAIN From This Moment On

35 NATALIE IMBRUGLIA Torn

36 FAITH HILL This Kiss

37 REO SPEEDWAGON Keep On Loving You

1993
1997
1993
1991
1984
1991
1999
1980
1984
1999
1997
1988
1993
1984
1998
1998
1998
1980

SAVAGE GARDEN

38 BACKSTREET BOYS As Long As You Love Me
39 BACKSTREET BOYS | Want It That Way

40 CHER The Shoop Shoop Song (It's...)

41 BETTE MIDLER Wind Beneath My Wings

42 REO SPEEDWAGON Can't Fight This Feeling
43 MIKE & THE MECHANICS The Living Years

44 EDWIN MCCAIN I'll Be

45 PAUL YOUNG Oh Girl

46 PAULA COLE | Don’'t Want To Wait

47 ERIC CLAPTON Wonderful Tonight

48 ERIC CLAPTON Layla (Unplugged)

49 ELTON JOHN | Guess That's Why They Call It The Blues
50 BRYAN ADAMS Heaven

51 AEROSMITH | Don't Want To Miss A Thing

52 SHERYL CROW All | Wanna Do

53 CHER If | Could Turn Back Time

54 CHICAGO Hard To Say I'm Sorry

55 BILLY VERA & THE BEATERS At This Moment

SHANIA TWAIN

www americanradiohistorv com

1997
1999
1990
1989
1985
1988
1997
1990
1997
1978
1992
1983
1985
1998
1994
1989
1982
1986

FAITH HILL

56 SIMPLY RED If You Don’t Know Me By Now

57 STING Fields Of Gold

58 ROD STEWART Reason To Believe (Unplugged)
59 HALL & OATES You've Lost That Lovin’ Feelin’

60 BACKSTREET BOYS Show Me The Meaning Of Being...

61 ELTON JOHN Can You Feel The Love Tonight
62 EDWIN MCCAIN | Could Not Ask For More

63 ROD STEWART Rhythm Of My Heart

64 AMY GRANT Baby, Baby

65 TRACY CHAPMAN Give Me One Reason

66 SIXPENCE NONE THE RICHER Kiss Me

67 DES’REE You Gotta Be

68 VANESSA WILLIAMS Save The Best For Last
69 ROXETTE It Must Have Been Love

70 WHITNEY HOUSTON | Will Always Love You
71 ERIC CLAPTON Change The World

72 DON HENLEY The Heart Of The Matter

73 ELTON JOHN Candle In The Wind (Live)

74 CYNDI LAUPER Time After Time

75 STEVE WINWOOD Higher Love

76 JOHN COUGAR Jack & Diane

77 SOPHIE B. HAWKINS As | Lay Me Down

78 BONNIE RAITT | Can't Make You Love Me

79 PHIL COLLINS Against All Odds

80 PATRICK SWAYZE She’s Like The Wind

CELINE DION

81 WHAM! Careless Whisper

82 HOOTIE AND THE BLOWFISH Only Wanna Be With You
83 ELTON JOHN Circle Of Life

84 HEART These Dreams

85 BILLY JOEL The River Of Dreams

86 JAMES TAYLOR You've Got A Friend

87 SHANIA TWAIN Man! | Feel Like A Woman!

88 WILSON PHILLIPS Hold On

89 JOHN COUGAR MELLENCAMP Small Town
90 STEVE PERRY Foolish Heart

91 ERIC CARMEN Hungry Eyes

92 CELINE DION My Heart Will Go On

93 LIONEL RICHIE Stuck On You

94 ALL-4-ONE | Swear

95 ALL-4-ONE | Can Love You Like That

96 JEWEL You Were Meant For Me

97 ROD STEWART So Far Away

98 BRYAN ADAMS Have You Ever Really Loved...
99 BERLIN Take My Breath Away

100 GENESIS In Too Deep

1989
1993
1993
1980
1999
1994
1999
1991
1990
1995
1999
1994
1991
1990
1992
1996
1989
1987
1984
1986
1982
1995
1991
1984
1988

1984
1994
1994
1986
1993
1971
1999
1990
1985
1984
1988
1997
1983
1994
1995
1995
1995
1995
1986
1986


www.americanradiohistory.com

- ACTOP30

S 4
-/ o July 11, 2003
WK Wk ARTIST TILE LABEL(S) S pLAYS AJ%:%?«LcE Yo ™ | Most Added®
1 1 UNCLE KRACKER F/ DOBIE GRAY Drift Away (lava/ 2561 -108 223736 19 10711 www.rradds.com
2 2 CELINE DION Have You Ever Been In Love (Fpic/ 2353 -92 187348 12 120/0 | armisTTITLE LABELES) ADDS
3 3 DANIEL BEDINGFIELD If You're Not The One f/sland//DJMG) 2174 -153 156457 14 111/0 K. CARLSON F/ B. MARDONES | Know You By Heart (Kataphonic/ 15
4 4  SANTANA F/ MICHELLE BRANCH The Game Of Love (Arista/ 1950 -91 160427 39 109/0 FLEETWOOD MAC Say You Will (Reprise/ 1
B 5 PHIL COLLINS Can't Ston Loving You (At/antic/ 1790 -87 135321 40 111/0 MATCHBOX TWENTY Unwell /At/antic/ 9
6 6  CHRISTINA AGUILERA Beautiful (RCA) 1750 82 126004 29 961 DARYL HALL Cab Driver (Bhythm & Groove/Liguid 8) 9
8 @ NORAHJONES Don't Know Why (Blue Note/Virgin) 1661 +23 126272 38 117/0 | LEANNRIMES We Can (Asylum/Curt) 8
7 &  FAITHHILL One Warner Bros) 1616 43 120772 18 10200 | Spren sl e Mot O ;
Sunrise (simplyred.com/ 5
10 e EAGLES Hole In The World (FRC) 1465 +35 103554 y 103/2 TRAIN Caling All Angels /Columba/ K
9 10 SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 1418 -167 93538 1" 81 COUNTING CROWS Big Yellow Taxi /Geffen/interscape) 4
12 m COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 1261 +94 130015 10 75/4 MICHAEL BUBLE Kissing A Fool (743/Reprise) 4
11 12 FAITH HILL Cry (Warner Bros.) 1197 131 88607 43 107/ | JUSTIN GUARINI Unchained Melody /7L4/ 4
13 @ MATCHBOX TWENTE Unwell (Atlantic/ 1080 +66 113937 9 7319
14 @ HALL & OATES ManiOn A Mission [U-Watch) 1046 +51 53668 ] 86/1
15 @ LUTHER VANDROSS Dance With My Father (/) 945 +44 95769 5 85/1
16 @ MERCYME | Can Only imagine /NO/Curt) 866  +130 37488 10  64)2 MARIAH CAREY
20 m CLAY AIKEN This Is The Night [RCA) . . 588 +113 73578 4 46/5 ‘m,
17 @ MICHAEL MCDONALD | Heard It Through The Grapevine (Motown/Universall 514 +18 28934 5 68/2
24 g FLEETWOOD MAC Say You Will (Reprise/ 541 +196 40545 2 74111 @ AT R&R
23 LEANN RIMES We Can iAsylum/Curb) 464 +91 18749 2 7318
22 @ RUBEN STUDDARD [Fly:ng Without Wings (/) 418 +33 48304 4 3212 MAINSTREAM AC
21 @)  FRANKIE J. Don't Wanna Try (Columbia) 410 +6 20621 7 541 ON OVER 50 STATIONS
25 @ EARTH, WIND & FIRE 2l In The Way (Kalimba) 337 +38 9909 4 4012 INCLUDING:
19 24  FLEETWOOD MAC Peacekeeper (Reprise/ 326 456 16127 17 650 KVIL, WASH, KESZ, a8
— @ MARIAH CAREY Bringir’ On The Heartbreak (MonarC/IDJMG) 309 +88 13103 2 403 TE & WKIY!  moem B
@ SIMPLY RED Sunrisa (ssmplyred.com) 299 +111 10521 1 40/5 | |
27 @ TRAIN Calling All Angels (Columbia) 269 +25 24986 2 29/5 |
26 @ CLAY AIKEN Bridge Over Troubled Water (RCA/ 265 +13 22145 4 2411
29 @ MICHAEL BUBLE Kissirg A Fool (143/Reprise/ 259 +24 18851 3 34/4 M. t
@ STEVEN CURTIS CHAPMAN How Do | Love Her (Sparrow) 233 +81 8108 1 3012 os
IncreasedPlays
122 AC reporters. Monitored airplay data suppl ed by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airpiay week of 6/29-7/5 TOTAL
Bullets appear 6n songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below ARTIST TITLE LABEL(S) mg;QXSE
No'. 15 are movad to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on Fhe chart. NLost /\dde_d is the total number of new adds
el ork sy g, S st a6 o ot vt vl ttr o ot e Gt x| GENEDION G s s o2
Company (© 21103, The Arbitron Company). © 2003 R&R. Inc. FLEETWOOD MAC Say You Will (Reprise/ +196
MERCYME | Can Only Imagine (INO/Curb) +130
New & Active MANNHEIM... American Spiit (American Grammaphore) ~ +119
CLAY AIKEN This Is The Night (RC4/ +113
DARYL HALL Cab Driver (Rhythm & Groove/Liquid 8/ | JOAN ARMATRADING Lover's Speak (Denon/ SIMPLY RED Sunrise (simplyred.com/ +11
Total Plays: 167, Total Stations: 36, Adds: 9 Total Plays: 56, Total Stations: 14, Adds: 0 DARYL HALL Cab Driver (Rhythm & Groove/Liquid 8/ +M
COUNTING CROWS Big Yellow Taxi (Geffen/interscope/ +94
LEANN RIMES We Can {Asylum/Curb/ +9

ANNIE LENNOX Pavement Cracks (/)
Total Plays: 149, Total Stations: 30, Adds: 2

K. CARLSON F/ B. MARDONES | Know You By Heart (Kataphonic)
Total Plays: 3, Total Stations: 15, Adds: 15

DAN GARI'NER More Than Life (0GP/
Tatal Plays: 126, Tatal Stations: 26, Adds: 1

Songs ranked by total plays

MARIAH CAREY Bringin' On The Heartbreak (MonarC/IDJMG)  +88

R&R Station Playlists have moved to the weh.
See all of our monitored reporters at
www.radioandrecords.com.

BU RKERONEY

“Let It All Come Down”

(R World Records) New

WRMM/Rochester WTCB/Columbia, SC KVLY/McAllen, TX
WSRS/Worcester KWAV/Monterey

TOP 5 MOST ADDED FMQB FOR 3 WEEKS!
#1 MOST ADDED SMALL MARKET AC FOR 2 WEEKS!

Contacts: Kevin McDonald (978) 725-0119 mcdkev@msn.com
Mike Martucci (631) 981-9080 tuccil @optonline.net
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™ I
America’s Best Testing AC Songs 12 + In diC ator
: afﬂfﬂﬁﬂfgs“{.ﬁfgm For The Week Ending 7/11/03 Most Added"
b 1l JoE,
" " " CELINE DION Have You Ever Been in Love (Epic)
omen omen omen
Artist Title (Label) TW LW Familiarity Burn 2554 25-34 35-54 SANTANA F/ MICHELLE BRANCH The Game Of
Love (Arista)
MATCHBOX TWENTY Unwell(tiantic) 404 406 81% 14% 408 417 405 FLEETWOOD MAC Say You Will (Reprise)
MICHAEL MCDONALD | Heard It Through The
LUTHER VANDROSS Dance With My Father [/} 403 413 64% 8% 419 419 420 i Grapey[ne (Mthqwn/Uinersa/)M .
, . . HUEY LEWIS & GWYNETH PALTROW
PHIL COLLINS Can't Stop Loving You (Atlantic) 401 399 96% 28% 4.04 367 4.16 B erisini ‘ (HO/WQOd) o ]
HALL & OATES Man On A Mission (U Watch/ 395 393  66% 1% 401 394 403 STYX Yes | Can (CMC/SRG)
_DIDO White Flag (Arista)
DANIEL BEDINGFIELD If You're Not The One (island/IDJMG) 393 393 83% 21% 3.98 385 40 SlMPLY RED SUﬂ[@Sﬁ (Sfmp/l’fed-com)
CELINE DION Have You Ever Been In Love (Epic/ 385 391 91% 25% 397 402 396 ~ KELLY CLARKSON Miss Independent (RCA)
e 8 379 . e " _JEWEL Intuition (Atlantic)
EAGLES Hole In orl 3. . 68% 3% 3.90 . KA ’ -
_ JOAN ARMATRADING Lover’s Speak (Denon)
FAITH HILL One (Warner Bros.) 3718 3N 84% 23% 3.81 381 381
SANTANA F/MICHELLE BRANCH The Game Of Love Arista/ 3.76 3.76 97% 44% 379 348 388
SHANIA TWAIN Forever And For Always (Mercury/ 366 3.62 85% 24% 369 360 372
MICHAEL MCDONALD | Heard It Through The Grapevine (Motown/Universal) 366 370 69% 16% 3.80 384 379
FAITH HILL Cry (Warner Bros.) 360 364 96% 44% 363 356 365 Recurrents
UNCLE KRACKER FI DOBIE GRAY Drift Away (Lava/ 362 364 94% 31% 373 385 369 V. CARLTON A Thousand Miles (A&M/Interscope) 1364
ENRIQUE IGLESIAS Hero (/nterscope) 1135
. 0 . A
FLEETWOODMAC Peacekeeper/ﬁepnse/ 352 357 79% 23% 353 313 3.62 SHERYL cnow Soak Up (A&M/lnterscope) 1112
VANESSA CARLTON A Thousand Miles (A&M/lnterscope) 344 336 97% 54% 345 338 347 LONESTAR I'm Already Thefe (BNA) 894
_ TRAIN Drops Of Jupiter (Tell Me) (Co/umb/a) 883
, .. . 3 .
NORAH JONES Don't Know Why (Blue Note/Virgin/ 333 332 94% 49% 338 352 313 CELINE D!ON ANew D?y Has QOTTLG _(L-:plc) 757
CHRISTINA AGUILERA Beautiful (RCA/ 319 318 98% 58% 320 331 3.6 _CALLING Wherever You Will Go (RCA) 673
WHITNEY HOUSTON Try It On My Own (4 312 321 B2% 35% 317 342 310 JOHN MAYER Your Body Is A.. (Aware/Colimbie) 670
ryltOn wn (Arist, R g i ! ) NI AT - . .
L KELLY CLARKSON A Moment Like This (RCA) 669
Total sample size is 342 respondents. Tolal average favorability estimates are based ona scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity represents the percentage AVRIL LAVI GNE Com plicated ‘ (A ris{a ) ~ ) 663
of respondents who rec'ogmzed the song. Total burn represents the number of respondents who said r‘hey are tired of hearing rhg song. Sample composition is based on persons 12+. HALL & OATES Forever For You (U- Watch ) 652
Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. Rate TheMusic.com results are not meant to replace callout research. - : . . ’
The results are intended to show opinions of participants on the the Intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local KID ROCK F/ SHERYL CROW Picture (Atlantic) 563
radio stations by calling §18-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Nelworks.
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Ho nits C PR MRS e SARL SO AR DONRS e WMGF/Orando, FL * I CARLSONFINAROONES e
fear » i . N ’ .
KMGA/Albugquerque, NM * L(gsmllﬂmer;m fg RECERRECE ME’.&." : !gdgg/:ﬂ:l‘nlmx, N %:f;"r"-?m P’Eu Don Morrison N WNSN/South Bend, IN WASH/Washington, DC *
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KYMG/Anchorage, AK WJYE/Butfalo, NY * m’%’?&m x{,.. ] SMLURED S st e e mmw DT,,LL, SERA:“Sand OMPD: Steve mler
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KGFWBakersfield, CA * R CoRn s . el PN, Crarete Fruge !lnmo oo v W m Ron Antif P PD: Rusty K-vge W mwmx':'mm WSRS/Worcester, MA *
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WLIF/Battimore, MO * Aot No Adds No Adds oM CM"D._“"'“' WLMGNew Orleans, LA * POMO: B3l Mincider KQXT/San Antonio, TX *
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rons A KTRRIFL Collis, €O * 0 o e Nosds Y I i
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WNJ/anmyham ALt PD: Chuck Knight WYXB/ndianapolis, IN * VPProg: Pt O"Nelt WRSNRalel . .
PO/MD: Tom Hanvahan 5 PO Greg Dunkin APDMD: Mark Van Allen KMGLMIahomacny oK* alelgh-Durham, NC 17 Total Indicator
No Aots No Adds WAJUR. Wayne, IN APDMD: Jim Cerane No Adds PO: Bob Bronson . . .
OM: Loe Tobin s . : Dave Hom KLSY/Seattie-Tacoma, WA 16 Current indicator Playlists
- PO: Barb Richards KVLY/McAllen, TX W0: Seve Oren ARETHA FRARKLIN "Missing” PD: Tony Coles
WYSF/Birmingham, AL * KKBACorpus Christi, TX*  (  MD: Jim Barron PD: Alex Duran MICHAEL BUBLE “Foor” CEANN AMES e 1D Dara Thomas
PO Joff T OM: £d Ocanas No Adds WIKKJackson, MS * MO: Lilly Lopez MICHAEL MCDORALD Heard” TRAIN “Angels” i
APDMD: Vaierie Vining Acting PD: Audrey Malkan PIYMD: Dave Mckenzie CARLSON FIMARDONES “Heart KANOReno, NV * Reported Frozen Playlist (1):
DARYL HALL b e SUSTRCLE o KEFM/Dmaha, NE * POMD: Dan Fritz KHWM/Seaﬂle Tacoma, WA* | WLZW/Utica-Rome, NY
f . . WAFY/Frederick, MD ) WLRQ/Melboume, FL * PO/MD: Steve Albertsen 1 CLAY AIKEN “Nght” ’
%1% (I;wwl.ll[})a'zlans.ﬂ MD: Norman Henvy Schmidt WTFM/Johnson City, TN * OWPD: el kool Aﬁkﬂm[m T 1 mn&%%alfman {l‘r_\” MD Laurn m
\27 CHRISTINA AGUILERA ‘Beauttul i 12 JOAN ARMATRADING "Speak” ‘:"’mf :\'L'L“.a;.‘ck'"""y T s LUTHER VANDROSS “Father” A AIES s 5 UNCLE KRACKER “Dntt" )

www americanradiohistorv com


www.americanradiohistory.com

"~ .AC/HOTAC

July 11, 2003 R&R ® 63

ON

O

RSB e

S5 TR

| just got married to my long-suffer-
ing fiancee, Lauren, a few weeks ago,
and she’s now the boss at home. But
here at Los Angeles’ KBIG 104 it’s still
my job to find great music for our tar-
get demo of 25-54 females. We’'re

THE!

RECORD

§ Archer g looking for music you can dance and
MD, KBIG/Los Angeles ! move to — an upbeat mix of the '80s,

'90s and today! # Our nighttime
‘ I< blg that. It focuses on dance hits of those eras,
(.“1‘" as/weall as a healthy dose of classic disco. In
fact, we're still coming down after another
huge Disco Fever show at the Hollywood Bowl. Imagine 18,000 people
doing the “Y.M.C.A” dance! # We've added The Roc Project featuring
Tina Arena’s “Never (Past Tense)” to the mix, and so far audience reaction
is great! We're also getting great phones on Junior Senior’s “Move Your
Feet” # During the day, Matchbox Twenty’s “Unwell” remains a power-
house, and we’re generating a lot of calls whenever we play our special
mix of “Sunrise” by Simply' Red. Our other top testers include Uncle
Kracker’s “Drift Away” and Kelly Clarkson’s “Miss Independent”

Holiday weekends always wreak a
little havoc with the charts as sta-
tions run specialty programming and
many currents get moved ta the side for
the weekend. This can affect bullets, so
keep that in mind when reviewing charts
for this week ... Over at Hot AC, Match-
box Twenty remain at No.'1 for yet an-
other week with “Unwell” (Melisma/At-
lantic), but setting itself up for a run at No. 1 is Train’s “Calling All An-
gels” (Columbia), which moves 3-2” ... Michelle Branch has the only
other song in the top 10 with a bullet (that’'s the holiday weekend). She
moves 8-7* with “Are You dappy Now?” (Maverick/Warner Bros.) ...
Santana have yet another hit, this time with Alex Band of The Call-
ing. “Why Don’t You & 1” (Arista) moves 17-15* this week ... Sugar
Ray climb 35-30* with “Is $he Really Going Out With Him?” (Atlantic)
... Smash Mouth climb seven slots with “You Are My Number One”
(Interscope), moving 39-32" ... Dido scores Most Added honors at Hot
AC with “White Flag” (Arista} ... The AC chart is rather stagnant this
week, but American Ido/ runner-up Clay Aiken moves 20-17* with “This
Is the Night” (RCA) ... A nice move for Fleetwood Mac, whose “Say
You Will” (Reprise) climbs 24-19* ... In just her second week on the
chart, LeAnn Rimes is already top 20 with “We Can” (Curb).

— Anthony Acampora, Director/Charts

dance show, Boogie Nights, is a big part of |

artist

armist: Dido

LageL: Arista
By KEITH BERMAN/ASSISTANT EDITOR

have to admit [ was hooked on Dido

long before one of her songs was
sampled by Eminem, and I've never seen
an episode of Roswell. “Here With Me,”
which was used as the theme song for the
WB show, had an ethereal quality that
sent shivers down my spine (in a good
way) every time [ listened to it, and her
voice was the icing on the cake. Without
ever having laid eyes on a press photo of
her, I was in love with Dido. In the im-
mortal words of Wayne’s World’s Garth
Algar, “She makes me feel kind of funny.
Like when we used to climb the ropes in
gym class.”

Dido conquered the world with her
1999 debut album, No Angel. The RIAA
certified U.S. sales of the album at four-
times platinum — almost a third of the
12 million-plus copies she sold worldwide.
She took home awards from several coun-
tries that year, including Denmark’s Best
International Artist. Spain’s Amigo for
Best Newcoming Artist, Ireland’s Meteor
Award for Best International Female and
the U.K.’s BRIT awards for British Fe-
male Solo Artist of the Year and
MasterCard British Album of the Year,
as well as the Ivor Novello Award for
Songwriter of the Year.

MTYV Europe named Dido the Best
New Act of the Year, and she was
awarded Best Selling British Artist,
World’s Best Selling Female Artist and
World's Best Selling Adult Contemporary
Artist at the World Music Awards.

On top of all these accolades, rapper
Eminem was so enthralled with her song
“Thank You” that he sampled 1t in “Stan”
and cast Dido as the female lead in the

tjvity

white flag

video for the track, introducing her to a
whole new group of fans. Additionally,
the song was included on the soundtrack
of the Gwyneth Paltrow film Sliding
Doors. Dido also reached out to new au-
diences by working with her brother,
Rollo, of the electronica group Faithless,
and appeared on Faithless’ album Sun-
day 8PM.

Despite her fame, beauty, talent and
ability to cast spells on well-known late-
night TV hosts (Craig Kilborn has repeat-
edly professed his love for Dido on the air),
she is known for being down-to-earth. “It’s
much better when I go out with my mates,
and we stop talking about me like I'm
some sort of egomaniac,” she says. “It’s
great when we can just have a drink.”

Now Dido is back to once again win the
hearts and ears of listeners everywhere
with her followup, Life for Rent, which
arrives in stores Sept. 30. The album was
produced by Dido and Rollo and recorded
at the Church, the London recording stu-
dio owned by former Eurythmics band-
member Dave Stewart. The lead single,
“White Flag,” hits AC this week and will
target CHR/Pop next month.

The song, which has many of the
great qualities that made Dido popular,
should be added to your playlists with-
out question. This talented artist has
proven herself to be an incredible con-
tributor to the format.
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CHICAGOS FINEST ROCK

“THREE YEARS AND OUR
DECALS STILL LOOK NEW.”

Choose the decal printer more radio
stations have relied on for 30 years.

xGCommunication

Call Today! ooen o
800.331.4438 % Graphics Inc

THE DECAL COMPANY

www.cgilink.com
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WESETK WEEC  ARTIST TITLE LABEL(S) b3 e AJ%%?%E AT Most Added
1 1 MATCHBOX TWENTY Unwell fAtiantic/ 4084 -190 284670 22 95/0 www.rradds.com
3 e TRAIN Calling All Angels (Columbia/ ELYA| +50 221100 14 92/0 ARTISTTITLE LABEL(S) ADDS
2 3 UNCLE KRACKER F/ DOBIE GRAY Drift Away [Lava/ ] 3427 -206 226551 25 87/0 DIDO White Flag (4rista) a1
4 4 3DOORS DOWN When I'm Gone (Republic/Universal) 2894 2231 191350 31 73j0 GUSTER Amsterdam (onna Write You A Letter) (Paim/Reprise) 20
5 5  EVANESCENCE Bring Me To Life (Wind-up/ 2840 48 191724 17 7500 ::;'}’:NRAESF" ':L*;';CESAZSI;%’%’L””G: S ;
7§  JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 2604 19 176887 21 B5I0 | g up HeyGil Love ;
8 o MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 2590 +35 154596 8 92/0 COLDPLAY The Scientist (Capito) 4
6 8  COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 2571 210 166153 31 7710 FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 4
9 9 JEWEL Intuition (Atlantic) 2455 52 148032 13 820 | LIZPHAIR WhyCan't? Capita) 3
11 10 AVRILLAVIGNE I'm With You (Arista/ 2032 226 124705 32 830 | i 1’:"5{:’;?:’:,"’:”&7;; Ot i i it ;
10 11 COLDPLAY Clocks /Capitol) 1928 -346 133672 26 76/0 KELLY CLARKSON Miss Independent (3C4/ 3
12 12 JOHN MAYER Why Georgia /Aware/Columbia) 1811 -168 115158 24 7310 SMASH MOUTH You Are My Number One finterscape) 3
13 13 GOO GOO DOLLS Sympathy (Warner Bros.) 1579 83 104834 20  60/0 WILSHIRE Special (Coumbia/ 3
14 14 JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 1574 67 107581 4g  70j0 | MERCYME!Can Dulylmagne jAG/Curt) 3
17 @ SANTANA F/ ALEX BAND Why Don't You & | fArista/ 1573 +249 87917 5 80/6
15 O  JOSHKELLEY Amazing (Hollywood) 1508  +75 96905 14 7412 *
18 m LIVE Heaven [Radivactive/MCA) 1453 +174 84646 9 3
16 5 MAROON 5 Harder To Breathe (OctonelJ) 1260 -69 67173 17 55/1 m m
20 LIZ PHAIR Why Can't 1? (Capitol) 1240 +91 70190 8 73/3 =
19 20  THIRD EYE BLIND Blinded (When | See You) (lektra/EEG) 1155 40 49473 13 64/1 ‘““Rest In Piec es ”
22 @ KELLY CLARKSON Miss Independent (RCA/ 1102 +28 89890 8 353 .
21 22 DANIEL BEDINGFIELD If You're Not The One siand/I0JMG) 17 IRNY I YT SRR TP R W DEBUT 35" at Madern Adult Monitor
23 @D  NORAH JONES Come Away With Me (Blue Note/Virgin) 877 +6 7199 17 322 #3 Greatest Gainer
25 24 AUDIOSLAVE Like A Stone (terscopetsic 709 46 30557 11 410 WTMX, WETT‘I;‘:“KaJi:I'ﬂK & KQMB
24 25  JUSTIN TIMBERLAKE Rock Your Body (Jive/ 703 -85 34253 1 30/0 o e et T s i s @lz E
27 26  LIFEHOUSE Take Me Away (DreamWorks) 566 -139 28721 16 37/0 tabiry ;U VEREAL RRERC (AR [
26 27  FRANKY PEREZ Something Crazy (Lava/ 527 -181 19955 13 44/0
N @ FLEETWOOD MAC Say You Will (Reprise/ 462 +104 20632 2 3812
32 @ PINK F/ WILLIAM ORBIT Feel Good Time (Columbia) 442 +87 31818 3 18/1 MOSt
35 € SUGARRAY Is She Really Going Out With Him? (tlantic) 1 am uss 2 ap |/mcreasedPlays
28 €D  PLUMB Real (Curty 407 +1 11943 9 2600 ToTAL
39 €D SMASHMOUTH You Are My Number One finterscope/ 390  +120 16432 2 293 e , INCREASE
34 €D PETE YORN Crystal Village (Columbis) 377 +67 17325 4 2501 :IAD"”".A 2 L LI LA
0 White Flag (Arista) +194
33 €D CHRISTINA AGUILERA Fighter (RCA/ 64 412 21018 5 U0 | LIV Heaven fsdiosctivelMCA) 178
29 35  JACK JOHNSON The Horizon... (Jack Johnson Music/Universal) 347 46 19526 10 2410 SUGAR RAY Is She Really Going Out With Him? (4t/antic) +131
37 €  ATARIS The Boys Of Summer [Columbia) 337 +45 21275 2 152 SMASH MOUTH You Are My Number One (inerscope) +120
36 € LUCINDA WILLIAMS Righteously Lost Highway/IDJMG) 302 +8 10811 4 1501 ;“A”:T:'"z_?FﬂWA;’”E LT o
30 38 DANA GLOVER Rain (DreamMWorks 205 92 11586 15 1900 | peerpen ey il i 0
@ GAVIN DEGRAW Follow Through (J/ 285 +95 12001 1 26/2 GAVIN DEGRAW Follow Through () +95
@ WILSHIRE Special [Columbia/ 283 +75 8670 1 24]3 LIZ PHAIR Why Can't 17 (Capital) +91
MERCYME | Can Only Imagine (W0/Curt) +91
95 Hot AC reporters. Monitored airplay.dgta supplied by Mleqiabase Research., a division of Premiere Radip Ngtworks. Songs ranked by total plays fpr the airplay wegk
15251 Sl e 1 s s At o s w1 1ot il g e e e | [ St Playlsts ave moved o e weh,
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times See all of our,mommred reporters at
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitran www.radioandrecords.com.
Company (© 2003, The Arbitron Campany). © 2003, R&R, Inc.
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{TRY. Ask us how!

THE DREAM DOCTOR SHOW CAN ga=
FIT YOUR FORMAT—AC, HOT AC,

:/ SEATTLE
IRMINGHAM CONTACT: PAUL DOUGLAS, Cox Radio Syndication

CHARLOTTE CALL: 404.962.2078 E-MAIL: dougatl@earthlink.net
H/MONTEREY www.coxradiosyndication.com and www.dreamdoctor.com
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GAVIN DeGRAW

"New York's best kept secret, DeGraw's original
songs evoke Van Morrison or early Billy Joel." -1ime out nEw YoRK

Debut at 3
Aduit Charts
this week...

Monitor
Adult Top 40
Debut

40 )

Monitor
Madern AC
Dehut

Hot AC
Mediabase/R&R
Debut

0

FOLLOW THR

THE FIRST SINGLE FROM THE HIGHLY ANTICIPATED DEBUT ALBUM

CHARIOT IN STORES JULY 22

PRODUCED BY MARK ENDERT www.gavindegraw.com

wameorncon . ON TOUR WITH MAROON 5 & JASON MRAZ THIS SUMMER!

R 25

¥ stations on,
~including:
*  WBMNX Boston
* KLLC san Francisco
~ ~ WTMX chicago
o3 WTIC Hartrord
WWZZ wash.,DC
KALC Denver
KAMX Austin
KZZ0 sacramento
KRSK Portiand
_ KQMB salt Lake City
" WVMX Cincinnati
7. 5 WWWM Toledo
WSSR Tampa
WMC Memphis
KPEK Albuguerque
_and many more
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nd New Day

4

Watt Disney Pictures
PRESENTS

\
IMPACTING HOT AC JULY 14

ORIGINAL SOUNDTRACK

FREAKY FRIDAY opening on 2200+ screens August 6

“Brand New Day” featured on Movietunes July-August on over 21,000 screens nationwide
Single featured on PS2 videogame “Humter—The Reckoning” August 2003

PrcGuced by Jim Wirt

B e et FREAKY FRIDAY SOUNDTRACK in stores July 29
- Forty Foot Echo Debut Album in stores Augast 26

Motbs Pictura Ajwark. Photos, TM & Copynght © 2003 Disney Enterprises, Inc. 2003 Hollywood Records, inc.
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i . B America’s Best Testing Hot AC Songs 12 + New & Active
C RatelheMusic com e e
WY WEBARASEZ FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC)
: Women Women Women | |  Total Plays: 264, Total Stations: 21, Adds: 4
Artist Title (Label) ‘ TW LW Familiarity Burn  18-34 18-24 25-34 COLDPLAY The Scientist (Capitol)
MATCHBOX TWENTY Unwell (WMefisma/Atiantic) 422 430 97% 21% 425 418 436 TotallPlays:1263,Total Stations: 22, Added
GOO GOO BOLLS Sympathy (Warner Bras,) 421 411 84%  14% 429 433 422 MERCYME | Can Only Imagine (IV0)/Curt)
JASON MRAZ The Remedy {| Won't Worry) (Elektra/EEG) 411 395 88% 20% 401 400 4.03 (ot s35 NitallSTaTiONSH(l, AHHSEE
MAROON 5 Harder To Breathe (Octanel/! 409 408  69% 12% 424 436 402 SALIVA Rest In Pieces f/sland/I0./MG)
SANTANA | ALEX BAND Why Don't You & | (4rista/ 409 380 50% 6% 406 400 417 IoTlAV2 S AToTRll TR, OdE
MICHELLE BRANCH A You Hoppy Now? Maverickoma 825 402 401 90% 6% 405 409 40 | | SISTERHAZELLiteGotin The Way (Sixth Man)
EVANESCENCE Bring e o Lt Wind ) 397 398 93%  42% 406 405 407 I:t::uﬁagfng VJ:I(?; :Z‘s"”/‘;m‘/;”z"jds 2
LIVE Heaven (Radioactive/MCA) ; 397 390 66% 8% 416 416  4.15 - Stati(}J/nS' gl
THIRD EYE BLIND Blinded (When | See You) lektra/EEG) 396 395 72% 8% 393 406 3.70 e A + 1o A
LIFEHOUSE Take Me Away (Dreamiorks) 39 395 69% 12% 419 412 432 DIDO White Flag (Arista)
TRAIN Calling All Angels (Calumbis) 395 392  91%  19% 397 393 403 IRl av s AliotallSThRorSs i g
3 DOORS BOWN When 'm Gone (Repubit/Usiversal) 390 387 96% 4% 395 384 413 PALOALTO Breathe In /American/lsiand/IDJMG)
COLDPLAY Clocks (Capitol 388 382 91% 35% 388 39 372 Total Plays: 194, Total Stations: 13, Adds: 0
LiZ PHAIR Why Can't 1? Capital) | 377 373 59% 1% 385 383 3.8 0.AR. Hey Girl Lava)
JOSH KELLEY Amazing (Hollywood) 376 368 58% 12% 388 370 444 | | °wiPlavs: 169, Total Stations: 22, Adds: 5
AUDIOSLAVE Like A Stone fnterscope/Egic) 372 389 7% 21% 378 374 387 | | MACYGRAY She Aint Right For You (Enic)
PLUMB Real (Curt) 71 _ 99% % 3.76 3162 4.00 Total Plays: 117, Total Stations: 12, Adds: 2
JOHN MAYER Why Georgia (Aware/Columbi) 366 368 90% 35% 348 354 337 Indicator
KELLY CLARKSON Miss Independent /R24) 362 362 91% 32% 371 380 355 Most Added’
FRANKY PEREZ Something Crazy Lava) | 362 352 5% 11% 367 352 397 . .
AVRIL LAﬂlsNE I'm With You (Arista) 358 356 99%  56% 369 364 377 'j:]zmz'ﬁ:\': ‘1\::;"?:;/ e
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 353 355 99% 8% 347 3.38 3.61
JEWEL Intuition (Atantic) 353 358  93% 32% 354 351 358 i UMY I e e o
UNCLE KRACKER F| DOBIE GRAY Drift Away (Lava/ 351 349  93%  40% 351 345 360 SANTANA F/ MICHELLE BRANCH The Game Of Love (Arista/
NORAH JONES Come Away With Me (Bve Note/Virgin/ 347 336 88% 40% 351 345 363 CHRISTINA AGUILERA Beautitul (RCA)
DANIEL BEDINGFIELD If You're Not The One //s/and//DJMG) 339 350 80% 35% 343 350 331 SUGAR RAY Is She Really Going Out With Him? (Atiantic)
DANA GLOVER Rain (DreamWorks) 337 334 38% 9% 324 312 341 LUCINDA WILLIAMS Righteously /Lost Highway/I0JMG)
KID ROCK F| SHERYL CROW Picture (Adianiic/ 318 305 98% 65% 310 291 345 MATCHBOX TWENTY If You're Gone (Lava/Atiantic)
JUSTIN TIMBERLAKE Rock Your Body A/ive/ 309 314 89% 47%  3.35 32 322 FLEETWOOD MAC Say You Will (Reprise/
Total sample size is 397 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). FOUNTAINS OF WAYNE Stacy's Mom (S Curve/EMC)
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said BEYONCE' Ff JAY-Z Crazy In Love (Columbia)
they are tifed of hearing the song. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can ASHANT! Rock Wit U (Awww Baby) (Murder fnc./IDJMG)
take the music test bqsgd on the fO(max/music preference. RateTheMusic.com resu/{s are not meant to replace callout research. The results are ATARIS The Boys Of Summer (Columbia)
intended .r»o sho'w opinions of pamc'/paﬂts.on the the /{lternet only. RateTheMusic is a r'egistered tra('femark'of RateTheMusic.com, The RTM COLDPLAY The Scientist (Capital
system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a P
division of Premiere Radio Networks. Songs ranked by total plays
J‘ AN Y,
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SMOOTH JAZZ

The Times They Are
A-Changin’

Smoothjazz.com founder/President Sandy Shore’s post-
convention feedback

Among the many complex issues raised during last
month’s R&R Convention was the impact of technologi-
cal advances on Smooth Jazz — especially digital mu-
sic-delivery systems, innovations in storing and play-
ing back music and satellite and Internet radio. After the
convention Smoothjazz.com founder and President
Sandy Shore offered the following observations by e-

mail.

Thank you for all of your efforts
with the smooth jazz sessions and
events at the recent R&R Convention.
I appreciate your passion and com-
mitment to our format.

T had optimistically hoped to see

among our smooth jazz
family a considerable
deepening of understand-
ing of technological ad-
vances since the turn of the
new century. I believe it is
safe to assume that we are
all in the business of mu-
sic because we are music
enthusiasts at heart.

Dropping the needle on
vinyl came easily for us
back in the day. Then we mastered re-
winding and fast-forwarding cassettes
as if they were our musical instru-
ments, stopping at just the right spot
to catch that guitar solo or to record
our new favorite song from the radio.
Compact discs were a godsend —
easy to hold, easy to cue — with digi-
tal audio contained on a small, shiny
disc that would last a lifetime.

Why is it, then, that we seem so re-

sistant to embrace the newest technol-
ogy? Isn't it the job of music-industry
professionals to educate themselves
about how people are managing their
music today?
The theme of the weekend seemed
; to center around two top-
ics: how to reach a young-
1 er demo and how to sell
more music. Solutions are
1 available to us right now,
and the answers may be
found in our continued re-
| scarch and growth withre-
gard to technology.

The iPod Buzz

Apple’siPod was abuzz
concept at the convention sessions I at-
tended, but when it was mentioned,
it received a scattering of giggles and
uninterested glances. There was very
little understanding of this astound-
ing and extremely user-friendly de-
vice.

The iPod, in simple terms, is a hard
drive with extraordinarily large mem-
ory for its size. You can back up the
data from your computer onto an

Sandy Shore

1 LOVE YOU MORE 0ne of the best things about conventions is the
chance to meet up with friends and colleagues. We caught (I-r) former Warner
Bros. VP Jazz & Smooth Jazz Promotion Deborah Lewow and former KTWV
(The Wave)/Los Angeles Asst. PD/MD Ralph Stewart in a classic “I love you,
man” moment at this year's R&R Convention.

By Sandy Shore

iPod, but it is also an excellent vessel
for music management, and that is its
intended use.

Apple users manage their music
through a software application called
iTunes, while PC users manage their
song and album libraries with Music-
Match. Songs are imported either
from compact discs (after conversion
to the MP3 format) or by download-
ing from online outlets. Radio — and
records, for that matter — needs to
know that with this device, anyone
can program music.

Those of us who use
the Internet or
satellites to
broadcast are indeed
broadcasters, just
like those who use
FM or AM signals on
terrestrial radio.

The latest generation of iPod holds
7,500 tunes. That's about 750 albums.
The management software allows you
to organize your songs in any imag-
inable way — by format, theme, art-
ist, etc. The iPod connects to a person-
al computer, where it updates itself
with custom-created playlists and
song selections in minutes. From
there, it can be used with headphones
for the gym or on an airplane, hooked
up to the car stereo with a cassette
adapter or plugged directly into a
home music system.

Seventy-five hundred songs in a
cute little thing the size of your cell
phone. We need to understand the
impact of this on our industry before
it’s too late. Just around the corner are
new compression technologies that
will stagger your senses when you
learn how many songs —and albums
— will fit onto electronic music devic-
es such as the iPod.

wwWw americanradiohistorv com
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Digital Developments:
Scourge Or Salvation?

As far as fears concerning new technologies go, KJCD/
Denver PD Michael Fischer suggests that Smooth Jazz
may be getting ahead of itself. And, in the following post-
convention e-mail, he suggests this may be just the mo-
ment to take a deep breath instead.

There has been so much talk about digital downloading, both legal
and illegal, over the last several years. Some pundits claim that it's
hurting the music industry; others say it helps
by promoting discovery. But no matter how
you look at it, new technological advances
that allow people to download, rip and burn
are changing the way we consume music.

As blank-CD sa'es grow and recorded-
music CD sales decline, the industry is
scrambling to catch up. Technology always
progresses more quickly than we are capable
of digesting it.

But we are trying to find new ways to
market adult music. The greatest oversight in
the digital-music revolution is that adults are
typically slow to adapt to new technology. Despite the growth of DVDs,
CD-Rs, minidiscs, iPods and MP3 players, think about how many
people you know who still can't figure out how to program the clock on
their VCRs.

Beware of the talk about all the digital-music trials that are
happening. The adoption of a new technology takes time. Technology
always moves faster than people can grasp it. Whether it's ringtones,
peer-to-peer file-swapping, personal video conferencing, phone photos
or instant video, we must remember to remain five minutes ahead of
the audience, not five years.

In essence, even though time is now at a premium for most adults,
technology has also made life more complex due to multitasking. It's

Mike Fischer

time we take a breath and let things catch up.

A Persistent Division

I was also surprised at the conven-
tion to find that an unsettling division
still exists among broadcasters. I fear
we may have lost our understanding
of the definition of broadcasting. To
broadcast means to transmit for pub-
lic or general use, to send out or com-
municate, to make known over a wide
area. Therefore, those of us who use
the Internet or satellites to broadcast
are indeed broadcasters, just like those
who use FM or AM signals on terres-
trial radio.

Rather than dividing ourselves and
viewing Internet and satellite trans-
missions as competition, it’s time we
unite as broadcasters, especially in the
smooth jazz community. If we don't,
we won't attract younger demos, and
we won't sell more music. We'll ex-
pend all of our energy and spend all
our time competing and ignoring
what's right in front of us.

Radio needs to understand that the
times are changing fast. People no
longer wish to spend countless hours
in music stores to find their music.
Research is confirming that they want
a wider selection, and they want to
purchase it from home. If we are will-
ing to look at ways to combine our ef-
forts and stop the “us vs. them” men-
tality, we will begin our journey to-
ward bridging the gaps, healing our
business and growing our future.

Smoothjazz.com is in the process of
launching a download club for new
music and new artists. By the end of
the summer we will have 100 full al-
bums available to download online,
beginning at $7.95. This service willbe
available for both Macs and PCs.

I encourage radio stations in our
format to contact me regarding poten-
tial partnerships surrounding this ex-
citing new opportunity. I encourage
record people (indie artists and labels
welcome) to contact us for consider-
ation of their new releases to be made
available on Smoothjazz.com.

Isn’t it the job of
music-industry
professionais to
educate themselves
about how people
are managing their
music today?

Not Going Anywhere

Internet broadcasting is the fastest-
growing medium of all time. It is not
going away. Smoothjazz.com set a
new record in June, with more than 1.6
million listener hours logged. We do
have a place in the smooth jazz com-
munity, just as the Smooth Jazz for-
mats of XM Satellite Radio and Sirius
do, and just as the next level of com-
munication will have its place.

You can contact Sandy Shore at sandy
@smoothjazz.com
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" SMOOTH JAZZ TOP30

© July 11, 2003

ARTIST TITLE LABEL(S)

DAVIO SANBORN C(:j;in’ Home Baby (Verve/GRP/
EUGE GROOVE Rewind (Warner Bros.)

JEFF LORBER Gigaby1e /Varada)

SPYRO GYRA Getaway (Heads Up/

KIM WATERS Waterfall (Shanachie Entertainment)

CHIELI MINUCCI Kickin' it Hard (Shanachie/

BRIAN CULBERTSON Say What? (Warner Bros.)

MICHAEL MCOONALD | Heard It Through The Grapevine (Motown/Universal)
OARYL HALL Cab Driver (Rhythm & Groove/Liguid 8)

RICHARD ELLIOT Correr Pocket (GRE/VMG)

URBAN KNIGHTS Got To Give It Up (Varada/

PAUL JACKSON, JR. It's A Shame (Blue Nate)

LUTHER VANDRDSS Dance With My Father ()

BOB BALOWIN The Way She Looked At Me (Varada)

MINDI ABAIR Lucy's (GRP/VMG)

RICK DERRINGER Hat And Cool (BigJ)

PHIL COLLINS Come With Me (At/antic/

PAUL TAYLOR On The Move (Peak/

CRUSADERS Viva De Furk (Verve/YMG)

WALTER BEASLEY Precious Moments (V-Coded)

J. THOMPSON Tell Me The Truth (AMH)

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal
FATTBURGER Sizzlin| (Shanachie)

CANDY DULFER Finshury Park, Cafe 67 (Fagle Rock)

STEELY DAN The Last Mall (Reprise/

ACOUSTIC ALCHEMY No Messin’ (Higher Octave)
RIPPINGTONS StinolLV {Peak)

KENNY G. Malibu DreFms (Arista)

NORMAN BROWN The Feeling | Get (Warner Bros.)

STEVE COLE NY LA (Warner Bros.)

46 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 6/29-7/5. Bullets appear on songs gaining plays or remaining flat from previous week.
If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart.
Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overali total stations
playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AGH number.
Average Quarter Hour Persons used herein. with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

New&Actlve

RONNY JORDAN At Last (V-Coded)
Total Plays: 168, Total Stations: 16, Adds: 1

MINDI ABAIR Flirt (GRP/VMG)

Total Plays: 157, Total Stations: 17, Adds: 2

BRIAN HUGHES Along The Way (4440 Musit Group)
{ Total Plays: 119, Total Stations: 13, Adds: 0

MICHAEL LINGTON Off The Hook (3 Keys Music,
Total Plays: 109, Total Stations: 11, Adds: 2

PRAFUL Sigh (Rendezvous/N-Coded)
Total Plays: 98. Total Stations: 22, Adds: 11

Octave)

BWB Ruby Baby (Wamer Bros./
Total Plays: 92, Total Stations: 8, Adds: 0

808 JAMES Just One Thing (Warner Bros.)
Total Plays: 86, Total Stations: 8, Adds: 0

CHUCK LOEB eBop (Shanachie)
Total Plays: 79, Total Stations: 13, Adds: 5

Total Plays: 75, Total Stations: 8, Adds: 0

| Total Plays: 73, Total Stations: 8, Adds: 0

Songs ranked by total plays

69
BHR PLATS AJ%?}CE s ot | Most Added’

989 +36 121737 9 460 www.rrindicator.com

886 3 84570 19 M0 ARTISTTITLE LABEL(S) ADDS
PRAFUL Sigh (Rendezvous/N-Coded) 1

S wl P20AG ik A3l RICK BRAUgN Green Tomatoes (Warner Bros.) 1

840 +14 BN 22 84D | epek | OEB eBop (Shanachie) 5

185 58 921 24 M0 KENNY G. Malibu Dreams (Arista/ 4

754 +82 81382 23 40/0 JEFF GOLUB Boom Boom (GRP/VMG) 4

742 +88 77276 13 4440 CANOY DULFER Finsbury Park, Cate 67 (Eagle Rock/ 3

566 T 46269 10 a0 STEVE OLIVER Positive Energy (Native Language/ 3

564 +9 67310 14 41/0

520 +50 55730 8 40/0

507 +16 64537 8 30 | JMOSE

s 51 siws 1 3sn |IncreasedPlays

452 -92 32448 28 29/0 TOTAL

426 17 34999 25 29/0 ARTIST TITLE LABEL(S) INgl"?.élY\SE

319 +9 33226 15 330 BRIAN CULBERTSON Say What? (Warner Bros.) +88

379 -15 38282 12 2710 PRAFUL Sigh (Rendezvous/N-Coded) +85

378 +53 38142 5 351 CHIELI MINUCCI Kickin' It Hard (Shanachie) +82
CHUCK LOEB eBop /Shanachie/ +56

o ST 4543319 300 o L TAYLOR On The Move ek +853

s 5 34683 12 33 ) yyERvANDROSS Dance With My Father () +51

340 29 mz 17 2710 URBAN KNIGHTS Got To Give It Up Warad/ +50

310 -23 14875 14 2410 CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock/ +42

294 +12 20714 10 26/0 KENNY G. Malibu Dreams (4rista/ +42

289 +42 43204 5 3013 DARYL HALL Cab Driver (Rhythm & Groove/Liguid 8) +41

252 +6 11015 B8 20/0

248 +37 20718 2 253

205 +8 9196 6 180 Most

w2 +42 3w 1 we | Played Recurrents

182 +4  1B156 6 151 iy

175 +5 21615 1 16/0 ARTIST TITLE LABEL(S) PLAYS
PIECES OF A DREAM Love's Silhouette fHeads Up/ 3%
GREG ADAMS 'Sup With That (Rjpa/Blue Note) 198
KENNY G. Paradise (Arista/ 172
NORAH JONES Come Away With Me (Blue Note/Virgin) 146
JOAN OSBORNE I'll Be Around (Compendia) 13
DAVE KOZ & JEFF KOZ Blackbird /Rendezvous/Warner Bros.) 108
BOB JAMES Morning, Noon & Night (Warner Bros.) 102
MICHAEL LINGTON Still Thinking Of You /3 Keys Music/ 86
STEVE OLIVER High Noon (Native Language/ 82
PETER WHITE Who's That Lady? (Columbia/ 13
BONEY JAMES Grand Central (Warner Bros.) 60
CRAIG CHAQUICO Luminosa (Higher Octavel 58
SPECIAL EFX Cruise Control (Shanachie/ 56

BERNIE WILLIAMS F/ DAVID BENOIT Just Because (GRP/VYMG/ BWB Groovin' (Warner Bros./ 54
JOE SAMPLE X Marks The Spot (PRA/GRPIVMG) 45
JIMMY SOMMERS Take My Heart (You Can Have It If You Want t) (Higher MARION MEADOWS Tales Of A Gypsy (Heads Up/ 45

JEFF GOLUB Cold Duck Time (GRP/VMG) 3|
GREGG KARUKAS Your Sweet Smile V-Coded) 4

For servicing contact:
Frank Cody - Rendezvous Entertainment (310) 477-9277
Eulis Cathey - N-Coded Music (212) 206-0800 x. 111

XM

Sirius

WLVE KWJZ
WJCD WYJZ
KAJZ WEIB
DMX

“SIGH by Praful is so catchy and compelling we added
it immediately. We booked Praful to play at WAVEFEST
2003 as our Wave Discovery Artist. Praful is just what

radio has been looking for!”’

- Paul Goldstein, VP Programming, The WAVE, Los Angeles

“SIGH”
#1 Most Added-New & Active - 23 Total Statlons

Already on:
WQCD KTWV WNUA KKSF
KJCD WNWV KSSJ KBZN
KOAS WJZN WJ2ZV KEZL
KRVR JRN

| www americanradiohistorvy com
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L SMOOTH JAZZ

Next month KEZL (96.7)/Fresno will
' celebrate 15 years of Smooth Jazz in

- a former mom-and pop-station started in

friends and listeners. Call us the original
“Little Radio Station That Could.” #

; Each anniversary is particularly satisfy-
ing, since Fresno is a market that cer-

J. Weidenheimer
. FOMD KezLFresno )

viable outlet for Smooth Jazz. Despite

been able to forge a symbiotic relationship involving the con-
£ e tinued musical passion of the listeners, the enthusiasm of
the staff and an aggressive sales department that gets it. # Ourtwo an-
nual festivals have become important NTR projects and serve as huge,
love-fest calling cards to the community. A decade and a half also shows
the continued viability of the format itself, regardless of market size and
budgets. & Though some may debate the changes in its evolution,
Smooth Jazz remains the most innovative — and listenable — musical

format in all of adult radio. As you’ll see at concerts and festivals, it truly

breaks down barriers and brings diverse people together with a common
musical thread. It's reassuring to know music still has that power, espe-
cially since we seem to need it now more than ever.

. Congratulations to superstar David
Sanborn and everyone at Verve for

attaining No. 1 with “Comin’ Home Baby” smOOth Jau

— hands down one of the year's most §#,
electrifying tunes For the second
week, Praful's "Sigh” (Rendezvous/N-
Coded) earns No. 1 Most Added, with 11
new adds, including WNWYV/Cleveland,
KJCD/Denver and KSSJ/Sacramento.
KTWV/Los Angeles VP/Programming
Paul Goldstein added “Sigh” last week
and has now included Praful in the lineup for the station’s annual anni-
versary extravaganza, WaveFest 2003, as its Discovery Artist ... Chuck
Loeb’s “E-Bop” (Shanachie) is also among the top Most Added with five
new adds, including KCiY/Kansas City, KAJZ/Albuquerque and JRN. They
join WQCD/New York, WNWYV, WSSM/St. Louis and others that jumped
on it out of the box ... Check out Nick Colionne’s breezy offering “High
Flyin’” (3 Keys). It caught the immediate attention of WNUA and WJZI/Mil-
waukee, which lead the way with the first adds this week ... The challenge
to find the right vocals — those that appeal to Smooth Jazz P1s and
cumers too — continues. Here’s a suggestion: Simply Red’s worldwide
hit “Sunrise” (www.simplyred.com). R&R Radio Editor Adam Jacobson digs
it for the classic Hall & Oates sample, but to my ear, which is hardwired
to Mick Hucknall's extraordinary voice, the track is pure and simply Red.
In L.A., it's already being played on AC giant KBIG ... Many thanks to
WJzZ/Atlanta PD Nick Francis for hipping me to Steve Winwood'’s awe-
some About Time (Wincraft), which | bought from Amazon.com and im-
mediately put into power on Radio Carol.

— Carol Archer, Smooth Jazz Editor

California’s Central Valley — not bad for

a living room with music donated by !

tain studies have shown shouldn’t be a

never having had the budget for extensive outside adver- |
tising, let alone trip-a-day promotions, we've still kept the !
good ship 96.7 floating, weathering the local radio storms |
through good and not-so-good books. Over the years, we've |

/

Reporters

KAJZ/Albugquerque, NM
PD: Paul Lavoie

MD: Jeff Young
13 CHUCK LOEB “eBop™

KNIK/Anchorage, AK
DM/PD: Aaron Wallender

NO Adds

WJ2Z/Atlanta, GA

PD/MD: Nick Francis
2 DARYL HALL “Cab”
2 RICK BRAUN “Tomatoes”™

KSM.J/Bakersfield, CA
PD/MD: Chris Townshend

RICK BRAUN Tomatoes™

WNUA/Chicago, IL
DM: Bob Kaake

PD: Steve Stites
NICK COLIONNE “High”

WNWV/Cleveland, OH
PD/MD: Bernie Kimble

PRAFUL "Sigh

WJZA/Columbus, OH
OM/PD/MD: Bill Harman

APD: Gary Wolter
RIPPINGTONS "Luna”
ACQUSTIC ALCHEMY “Messin'*
JEFF GOLUB “Boom™
RICK BRAUN “Tomatoes”™
STEVE OLIVER “Energy”

KOA!/Dallas-Ft. Worth, TX
OM/PD: Kurt Johnson
APD/MD: Bret Michael

KENNY G “Mahbu®

KJCD/Denver-Boulder, CO

PD/MD: Michael Fischer
10 MICHAEL LINGTON "Hook™
PRAFUL " Sigh"
RICK BRAUN “Tomates”
ERIC DARIUS “TK O

KVJZ/Des Moines, 1A
PD: Mike Blakemore

No Adds

WVMV/Detroit, MI
PD: Tom Sleeker

MD: Sandy Kovach
WALTER BEASLEY “Moments®

KSEC/Fayetteville, AR

PD: Ken Couch

10 CRAIG CHAOU\CU Lummasa
BOB JAMES "Noor
DAVE KOZ & JEFF KOZ "Blackpird”
CANDY DULFER "Park™
PRAFUL "Sigh”

©w

KEZL/Fresno, CA
OM: Scott Keith

PD/MD: J. Weidenheimer
1 PRAFUL “Sigh"

WDRR/Ft. Myers, FL

PD: Phil Beckman
5 KEIKO MATSUI “White™
5 SOULAR WIND “Braeze™
4 STANLEY CLARKE "Crunn™

KHJZMouston, TX
PD: Maxine Todd
APD/MD: Greg Margan

No Adds

WYJZ/Indianapolis, IN
PD/MD: Car! Frye

PRAFUL “Sigh*

KCIY/Xansas City, MO
PD: Mark Edwards

MD: Michelle Chase
CHUCK LOEB “eBop™
JEFF GOLUB “Boom™
RICK BRAUN “Tomatoes™
KENNY LOGGINS “Ring”

KOAS/Las Vegas, NV

PD/MD: Erik Foxx
BLAKE AARON “Fine”

KTWV/Los Angeles, CA
PD: Paul Goldstein
APD/MD: Samantha Wiedmann

No Adds

WELV/Macon, GA
PD: Rick Smith

No Adds

WCJZMadison, WI
OM/PD: Mike Ferris

APD: Sybil McGuire
1 MINDI ABAIR “Fiirt”
1 PRAFUL “Sigh”

WJZNMemphis, TN

PD: Norm Miller
CHUCK LOEB "eBop”
PRAFUL “Sigh

WLVEMiami, FL
PD: Rich McMillan

KENNY G "Maliby”

WJZiMiiwaukee, WI

OM/PD: Steve Scott
5 NICK COLIONKRE "High™

KRVR/Modesto, CA
PD: Jim Bryan
MD: Doug Wulff

JEFF GOLUB “Boom”

JOAN OSBORNE "Togather™
MICHAEL LINGTON “Hook™
PRAFUL "Sigh

RICK BRAUN "Tomatoes”
STEVE OLIVER “Energy”

WQCD/New York, NY
OM: John Mullen
PD/MD: Charley Connolly

No Adas

WJCD/Norfolk, VA
DM: Daisy Davis
APD/MD: Larry Hollowell

No Adds

WL00Q/Orlando, FL
PD: Brian Morgan

MD: Patricia James
No Adds

W.JJZ/Philadelphia, PA
PD: Michael Tozzi
MD: Frank Childs

Na Adds

KYOT/Phoenix, AZ
PD: Shaun Holly
APD/MD: Angie Handa

No Adds

KJZS/Reno, NV

APD/MD: Doug Thomas
RONNY JORDAN “Last”

WJZV/Richmond, VA
PD: Reid Snider

MINDI ABAIR “Fit™
PRAFUL *Sigh”
RIPPINGTONS “Luna™

KSSJ/Sacramento, CA
PD: Lee Hanson
APD: Ken Jones

PAUL TAYLOR " Move”
PRAFUL “Sigh”

WSSM/St. Louis, MO
PD: David Myers

No Adds

KBZN/Salt Lake City, UT

PD/MD: Rob Riesen
5 SIMPLY RED “Sunnse”
4 PRAFUL "Sigh™
KENNY LOGGINS “Ring™

KIFM/San Diego, CA
PD: Mike Vasquez
APD/MD: Kelly Cole

6 NORMAN BROWN "Awhile”
5 KENNY G “Malibu™

KKSF/San Francisco, CA

PD: Steve Williams
1 ACOUSTIC ALCHEMY "Messin™

KMGQ/Santa Barbara, CA

PD: Mark De Anda
ACOUSTIC ALCHEMY “Messin™
HARRISON F/IONES “Wattz*
KENNY G “Maiibu®

KJZY/Santa Rosa, CA
PD: Gordon Zlot
APD/MD: Rob Singleton
CANDY DULFER “Park”
STEVE OLIVER “Energy’

CHUCK LOEB “eBop™
LUTHER VANDROSS “Father”

W o

KWJZ/Seattle-Tacoma, WA
PD: Carol Handley

MD: Dianna Rose
No Adds

WEIB/Springfield, MA
PD: Drew Dawson

MD: Darrel Cutting
9 GERALD VEASLEY “Sarahs™
GREGG KARUKAS “Drive”
JAZZMASTERS "Banus™
KEM “Calls™
LAURA TURNER "Deep”
RICK BRAUN “Temaroes”

WSJT/Tampa, FL
OM/PD: Ross Block
MD: Kathy Curtis

No Adds

WJZW/MWashington, DC
DM: Kenny King
PD: Carl Anderson

MD: Renee DePuy
STEVE COLE “Everyday”

JRN/(Jones NAC)/MNational
PD: Steve Hibbard
MD: Cheri Marquart

CANDY DULFER “Park”
CHUCK LOEB “eBop™
JEFF GOLUB “Boom”

46 Total Reporters

46 Total Indicator
45 Current Playlists

Did Not Report, Playlist Frozen (1):

KEZL/Fresno, CA

P =
BT S

" YOUR

‘@ o &s o
“at TWO POPULAR SIZES TO CHOOSE FROM:
i . IRREGULAR: LARGE 11w, 13" d, 15"  SMALL 8" w, 10"d, 17"h

. ALLTHE SAME LOW PRICE!
= AII hﬂxﬂ! are shipped flat and are easy to assemble.

1-25 BOXES $4.95
26-49 BOXES 4.75
50-99 BOXES 4.25
100-249 BOXES 3.95

.+ |250+BOXES  3.75

(TICKER .
HERE coyote promot

P
HE .m
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wwWwW americanradiohistorv com


www.americanradiohistory.com

CYNDEE MIAXWELL

ROCK

k | cmaxwell@radioandrecords.com

Rate-A-Record,
Rate-A-Wine

A panel with some kick

Record, Rate-a-Wine” pane
free booze— is that session

‘ne of the things that has made the Rock “Rate-a-

1 so popular — besides the
attendees get to vote on the

new music they are listening to. OK, it is the free booze.

But how often do industry
music and learn about the
time?

The wine sponsors this year were
Roadrunner’s Mark Abramson, Elek-
tra’s George Cappellini, Volcano/Q
Prime’s Warren Christensen, Re-
prise’s Raymond McGlamery, Sanc-
tuary’s Drew Murray and Dream-
Works’ Ross Zapin.

Radio panelists, who each brought
a record to play for the session, were
WHYJY/Providence’s Joe Bevilacqua;
WJJO/Madison’s Randy Hawke;
Entercom/Sacramento’s Curtiss
Johnson; KUFO/Portland, OR’s
Dave Numme; and KISW /Seattle’s
Dave Richards.

The session wouldn’t be nearly as
much fun without the yearly support
and assistance of Broadcast Architec-
ture. This year BA VP/International
Services Hal Rood interpreted the re-
sults from the MixMaster ratings di-
als. Of the 80 respondents, 63% were
male, 38% were female, 40% were in
radio, 41% were in records, and 19%
were other. The rating scale was 0-5,
where 0 meant Strong Dislike, and 5
meant Love a Lot.

Additionally, record vetand oeno-
phile Alan Oreman was on hand to
provide the wine instruction and col-
or commentary in terms laypeople
could understand and learn from.

Pinot Farm

The session began with a tasting of |
the Swanson 2002 Pinot Grigio. Ore-
man said, “A nice white wine. It's a
great wine during the hot summer |
months. It's refreshing and light.”

Rood noted, “The wine scored bet-
ter with the record community, who
gave ita 3.2 overall, compared to the
radio score of 2.7, which was right in
the middle.” \

Each song was played without a
pre-sell so the audience wouldn't have
any preconceptions as they listened to |
the music. The first song was “These
Days” by Alien Ant Farm, and Rood |
explained that, while the song scored
neutrally overall, there was a contin-
gent of peorle who really liked it.

people get to listen to new
Tvine industry at the same

Zapin said, “The single will be on
your desk when you get back home.
| The album is called truANT — get it?
'—and will be out Aug. 18. The band
will be doing some shows this sum-
mer. The DeLeo brothers, formerly of
|Stone Temple Pilots, produced the
record. The record is deep, and the
band is willing to work.”

Richards brought the next track,
“Glass Eye” by independent artists
Underride. Rood said, "The scores
are in the high twos across the board

i all groups, but 34% of the radio
people gave it a four or five. Pretty
| good passion for it.”

“It's a Seattle band,” said Richards,
who then read some points from
Underride’s press release. “They call

| their music ball-busting Camaro
| rack. Led by the Reverend Al Cami-
| no, with Dr. Pondscum and Rex No-
“mad on guitars.”

Hank’s Chardonnay

The next wine was the Artesa

| Cameros 2000 Chardonnay. Oreman

said, “This is pretty-tasting with a

| hint of oak. Most U.S. chardonnays

are aged in oak, whereas in France

most whites are aged in stainless steel

containers. The oak brings out the va-
nilla flavor in the wine.”

McGlamery explained why he se-
lected the Artesa for the panel. “I've
been going to their vineyard for a
long time. They used to be more of a
pinot house. They've started turning
out this chardonnay that I've totally
fallen in love with, as every year it's
gotten better and better. They're nice
people, too, and have a beautiful
winery.”

He also discussed the music
plaved by Hank 3, which was an un-
titled cut. “This is Hank Williams II1.
He’s in the studio right now, and he
avernighted 21 cuts to me yesterday.
Out of all the cuts, ] don't think this
ane would be our first single. There’s
so much great music on this CD.
Some of it is harder, and some is more

July 11, 2003 ReR ® 71

accessible. But that song epitomizes
where he’s going to be when the
record is finished.”

“Thorn” by independent artist
Chris Grace played next, and Bevil-
acqua filled in the details. “Chris is a
New York artist,” he said. “That
record was produced by Malcolm
Burn, who did Better Than Ezra’s
record. Chris has been touring across
the country. It caught my ear because
the lyrics are well-written, and
though the hooks might not jump
out, it'’s musically and melodically
written well. It's a little dark, but the
hooks do hit you after a while. It has
crossover potential, too, and we're
playing it on our specialty show.”

Moto-Merlot

Cappellini brought the 2000 Han-
na Merlot Alexander Valley. “Hanna
is a great winery,” he said. “They
make a great cabernet. This wine is a
good merlot, even though I'm not a
big merlot drinker.”

Oreman said, “You'll taste black
cherry in the wine. Merlot is usually
blended with other wines, like cab-
ernet. The blends are often called
Meritage. In France there are Bor-
deaux-based merlots, as well as Bor-
deaux-based cabernets. Merlot is
lighter than cabernet and easy to
drink.”

Rood explained that the room
gave Motograter’s “Down” high
scores, consisting mostly of fours.
Cappellini said the band came to Ele-
ktra via No Name Records. “A mo-
tograter is actually an instrument; it's
the low-end instrument that you hear
at the beginning of the song,” he said.
“We're impacting the record on July
21. The band will be on Ozzfest, as
well as the Korn off dates. We're ex-
pecting big things from this band.
Keith Hastings was the first one to
add this record, last week.”

The next song was called “Take It
Back” by the independent band The
New Black. Rood noted, “This is the
first song that the record people vot-
ed a little higher than the radio peo-
ple.” Numme said, “I'm a sucker for
a pop song that rocks. This guy has
been in Portland, OR for many years.
He's a great writer, a multi-instru-
mentalist and a producer. His name
is Rob Dager. I'm not sure it's an Ac-
tive Rock song, but it’s tight. It could

www americanradiohistorv com

wine scored with the panel.

. KORN Did My Time
. ILL NINO How Can | Live
. MOTOGRATER Down

. UNDERRIDE Glass Eye

. NEW BLACK Take It Back
. CHRIS GRACE Thorn
. HANK 3 Untitled

- O © O N O s WK =

—_

2. Swanson 2002 Pinot Grigio

5. Hanna 2000 Merlot

The Final Outcome

The following list shows how well each record and each

Records

. REVOLUTION SMILE Bonethrower
. MURDERDOLLS White Wedding

. ALIEN ANT FABRM These Days
. (HED) PLANET EARTH Other Side

Wines
1. Joel Gott 2001 Dillian Ranch Zinfandel

3. Chateau Montelena 1999 Cabernet Sauvignon
4. Francis Ford Coppola 2000 Diamond Series Syrah

6. Artesa Cameros 2000 Chardonnay

work for Alternative and, if it was
beefed up, for Active Rock too.”

Live By Syrah

Oreman remarked that the Francis
Coppola Diamond Series Syrah 2000
was smooth. ”Syrah is a big wine
grown in Australia, where they call
itshiraz,” he said. “You can find good
inexpensive syrahs. You can taste the
black cherry and berries in it. This
style of wine is gaining in populari-
ty. It's compatible with many foods,
and it can be cellared for a number
of years. Francis Ford Coppola is the
famous movie director.”

Rood pointed out that the male-to-
female scores for this wine were quite
different. “The females rated ita 3.6,
where the males gave it a 2.4.”

Next, “How Can I Live” by Il
Nifo played to tremendous ap-
plause. Abramson said, “This is a
Roadrunner story if ever I heard one.
This is a followup record for us. The
first one sold 160,000 units and al-
most hit top 20. The band did the
Jagermeister tour and Ozzfest, and
now we're ready to take them to the
next level. Not only is the new record
great, but, to make it more of a Road-
runner story, it'll also be on our
soundtrack for the Freddy vs. Jason
movie.”

“Bonethrower” by The Revolution
Smile followed to a decent reception.
“Among the radio people, 31% rat-
ed it a four or five,” noted Rood.
“Pretty much the same with the
record people. Overall, a third of the
room liked it a lot.” Johnson ex-
plained the band’s roots. “They’re
from Sacramento, and if you remem-
ber the band called Far, Shaun Lopez,
the guitarist from that band, started
this one with four other Sacramento
guys. They’re on Flawless/Inter-
scope. We've got about 100 spins on
it on KWOD/Sacramento so far.”

Chateau Planet

(Hed) Planet Earth’s “Other Side”
earned fours or fives from 38% of the
radio people, according to Rood.
Christensen said, “This band has
toured aggressively. Their last album

sold about 250,000; this album has al-
ready done well over 100,000 units.
They have a greatbase, kick absolute
ass live and have a very loyal follow-
ing, but they have never quite had
that mass-appeal song. | think this is
the one that’s going to do it for
them.”

The Chateau Montelena Cabernet
Sauvignon Napa Valley Calistoga
Cuvee 1999 that was poured eamed
this highly educated commentary
from Oreman: “This is good shit.”
After the laughter subsided, he add-
ed, “Chateau Montelena is one of the
most consistent wineries in Napa
Valley. Year after year they make
great cabs and chardonnays. You
can’t go wrong with this wine for the
money.”

“Did My Time” by Korn debuted
at the panel, and Hawke said, “This
is the perfect band for this format,
because they are committed 100% to
being a career band. Last year at this
time we were listening to their last
record, which I thought was amaz-
ing, and now they’re back with more
stuff and out on Ozzfest.” The song
rode to the top of the ratings with a
3.3 score.

Dillian Doll

Joel Gott 2001 Dillian Ranch Zin-
fandel was the final pouring for the
session. Oreman explained, “This
wine was aged in oak for 15 months.
Zin is a fruity wine, high in alcohol
content. Joel Gott is a cool winery that
also makes a great cabernet for about
$15.”

“This is the one wine that the ra-
dio people liked more than the record
people,” said Rood. It also topped the
final tally.

A blistering rendition of “White
Wedding” by The Murderdolls
rolled, and Murray explained, “The
band is on Roadrunner, managed by
Sanctuary Management. It's not on
the current Murderdolls record; it's
out in Europe and Japan, where the
band is touring.”

So ended another exciting “Rate-
a-Record, Rate-a-Wine” panel at the
R&R Convention!
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WEEK  WEEK  ARTIST TITLE LABEL(S) PRS  plavs AJ[;))(I,E?ILCE Yo o | Most Added’
1 1 AUDIOSLAVE Like A Stone (Interscope/Epic) 617 -30 36373 24 290 www.rradds.com
2 2 TRAPT Headstrong (Warner Bros.) 534 -32 34591 26 2410 ARTIST TITLE LABEL(S) ADDS
4 3 BLACK LABEL SOCIETY Stillborn (Spitfire/ 464 -1 19967 15 25/0 KORN Did My Time (immortalfEpic) 4
3 4 3 DOORS DOWN The Road I'm On (Republic/Universal) 459 -16 24738 16 2710 FOO FIGHTERS Low (RoswelyRCA/ 4
5 5  METALLICA St. Anger (Elektra/EEG) 427 -36 21311 6 2810 QUEENSRYCHE Open (Sanctuary/SRG) 3
6 6  CHEVELLE Send The Pain Below (Epic/ 355 12 16321 21 2011 TRAPT Still Frame (Warner Bros.) 3
10 @ JANE'S ADDICTION Just Because /Capitol) 338 +35 12678 5  22/0 | ALIENANTFARM These Days (reamiorks/ i
98 LINKIN PARK Somewhere | Belong (Warner ros) 334 8 18867 19 1gp | pAScioE Sond tule My ;
8 9  GODSMACK Straight Out Of Line (Republic/Universal) 332 N 22024 23 211 STAIND So Far Away (Flig/Elektra/EEG) 2
17 @ STAIND So Far Away (Fljp/Elektra/EEG) 326 +76 17574 3 25j2 LINKIN PARK Faint (Warner Bros.) 2
13 0 VELVET REVOLVER Set Me Free (Decca/lmmortal) 320 +44 17681 4 211 ADEMA Unstable (4rista) 2
7 12 FOO FIGHTERS Times Like These (Roswell/RCA) 299 -63 17906 24 24/0
n 13 REVIS Caught In The Rain /£pic) 280 -19 9332 19 211
16 @ AUDIOSLAVE Show Me How To Live {Interscope/Epic) 275 +19 12336 4 22i0
14 15 COLD Stupid Girl (Fljp/Geffen/Interscope) 268 -5 9870 13 201 Most
12 16 DOUBLEDRIVE Imprint (Roadrunner//[DJMG) 255 -41 7686 16 19/0 Increased Plays
15 17 LYNYRD SKYNYRD Red, White & Blue /Sanctuary/SRG) 244 21 10957 14 16/0 TF?LTA‘YL
19 18  SOCIALBURN Everyone (Elektra/EEG) 1 -8 5213 1 25/0 LGSR BRI R
20 @ SHINEDOWN Fly From The Inside (At/antic/ 202 +6 4997 8 2211 STAIND So Far Away (Flip/Elektra/FEG) +16
23 @) GODSMACK Serenity (Republic/Universal) 192 +35 6838 2 201 VELVET REVOLVER Set Me Free (Decca/lmmorta) +44
22 @ LINKIN PARK Faint (Warner Bos,) 166 +5 8617 3 152 'F‘g:':lgﬂ:@g"[‘:w’”}’x’;‘:%g / "
18 22 STAIND Price To Play (Elektra/EEG) 165 -76 5468 13 18/0 JANE'S ADDICTION Just Because (Capito) +35
25 @ SEETHER Driven Under (Wind-up/ 149 0 6999 17 14/0 GODSMACK Serenity (Republic/Universal) +35
26 24 DISTURBED Liberate (Reprise/ 136 -2 4922 2 141 NICKELBACK F| KID ROCK Saturday Night's... (Columbia) +32
21 25  EVANESCENCE Bring Me To Life /Wind-up) 133 -34 6020 14  10/0 NICKELBACK How You Remind Me (Roadrunner/|DJMG) +21
29 €@ CHEAP TRICK Scent Of A Woman (Big 3 Entertainment) 130 +20 4942 3 1o | QUEENSRYCHE Open SanctuarySRG) i
27 27 DEFTONES Minerva (Maverick/Reprise) 128 7 2809 7 qop | P6DISMAURementer (0.0) Minsup +2
24 28  POWERMAN 5000 Free (JreamWorks) 122 -35 3587 15 11/0
@ NICKELBACK F/ KID ROCK Saturday Night's... (Columbia) 101 +32 4707 1 710
- 30  SMILE EMPTY SOUL Bottom Of A Bottle /Lava/ 97 -6 2111 5 11/0 Most
32 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of Played Recurrents
6/29-7/5_;. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with .the larger increase in plays is Tl
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | apmist TiLe ABEL(S) PLAYS
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- Lo
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH | 3 DOORS DOWN When I'm Gone (Republic/Universall 252
number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. SEETHER Fine Again (Wind-up/ 47
7 SALIVA Always (Island/iDJMG) 240
New & A Ct’ ve Fo0 FIGHTERVS All My Life (RoswelfRCA) 186
. . NICKELBACK How You Remind Me (Roadrunner/IDJMG) 165
mllumnsgc 00 See Pasage (Arricanl D) m;’:ﬂyss"gg rame (Warner B0 4 QUEENS OF THE STONE AGE No One Knows finterscape) 163
JIBE Yesterday's Gone (226) ECHO 7 One Step Away in De Goot) DISTURBED Remembe‘r /ﬁepflke/ 150
Total Plays: 79, Total Stations: 7, Adds: 1 Total Plays: 51, Total Stations: 6, Adds: 0 PUDDLE OF MUDD Drift & Die (Flawless/Geffer/interscope) 149
QUEENSRYCHE Open (Sanctuary/SRG) FOO FIGHTERS Low (Roswell/RCA] NICKELBACK Never Again (Roadrunner/iDJMG) 147
Total Plays: 78, Total Stations: 12, Adds: 3 Total Plays: 48, Total Stations: 8, Adds: 4 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 142
L Toa Py 4. Tl ttons: . s
L‘}}i{,ﬁ'i}.z |7wa ;?,:,: 7/‘,:;,',:;;;/53 ’ LYNYRD SKYNYRD F/ KID ROCK Gimme Back My Bullets Sanctuary/SAG) R&R:;Z'::I"O';'gx'r'mm:’ew ?;;grtlgr?gtwen
Total Plays: 67, Total Stations: 11, Adds: 4 Total Plays: 41, Total Stations: 5, Adds: 1 g
www.radioandrecords.com.

Songs ranked by total plays

KZRR/Albuguerque, NM * KIOC/Beaumont, TX * WKLC/Charleston, WV KLOL/MHouston, TX * KCLB/Palm Springs, CA WROV/Roandke-Lynchinrg, VA * KISW/Seattle-Tacoma, WA * | KMOD/Tulsa, OK *
Die/Prog: Bill May PD/MD. Mike Davis POMD: Mike Rappaport OMPD: ¥mee Richards Acting MD; Rick Sparks PD: Aaron Roberts. PD: Dave Richards. PDMD: Rob Hurt
PD: Phil Mahoney 5 JIBE “Gone” ‘PRESENCE “Remembe” MD: Steve Fixx 12 SOCIALBURN “Everyone™ MO: Hext Krurmment-Tats APDMD; Kylee Brooks No Adds
MO: Rob Grothers 2 THAICE Lot VELVET AEVOLVER “Free” No Adds 12 STAIND "S0" LYNYROAID ROCK “Gimme”™ 1 DUEENSAYCHE “Open”
UNLOCS “Empty” 2 EV;;F;E%M%E “Under™ ILL NINO “Lrve™ WRRXP | FL TRAPT “Sur
PRESENCE “Rerember” ensacola, FL * .
o WRKR/Kalamazoo, MI OMPOMD. Dan McCh - WRQR/Wilmington, NC
. WEBN/Cincinnati, OH * ou;u,%e,.., it V!Emmheﬂer, L/ KTUX/Shreveport, LA * priied
KZMZ/Alexandria, LA OMPD: Scott Rssnhart POIMD: Jay Deacon o e PD: Kevin West APOMD: Gregg Stepp
PD: Stave Casey WKGB/Binghamton, NY WO: Rick “The Dude" Vaske TRAPT "SI 00 FGHTERS oW MD: Fiyrt Stone Ko Adds
WO: Pat Cioud TR Ho A WWCT/Peoria, IL Sl ki
g &2?@%&1{8” MD: Tim Boland PD: Jamie Maridey ’
3 . ADEMA Unsrabie” GA MD: Debbie Hurer " 3
] e S WVRK/Columbus, GA b T WHRXRockord, IL WKUT/Traverse Gity, Wi | KATSYakima, WA
o OM: Brisn Wators MD: Serwna Scott . ) . POYMO: Jim Stone POMO: Tern Ray il
CHEAP TRICK “Wornan™ No Adds WMMR/Philadelphia, PA o Adds No Atds KORN Time
PD: Sam Mitkman
WZZ0/Allentown, PA * . WCLG/Morgantown, WV APDMD: Kon Zipeto
0 FobinLoe WBUF/Buffalo, NY KNCN/Corpus Christi, TX * gy Ho s KBER/Salt Lake City, UT * KLPX/Tucson, AZ *
Ip ;
MD: Keith Moyer 0: John Paul OM/PD: Pauka Newel e Loy OM: Bruce Jones POMO: Jories Hurter WNCD/Youngstown, OH *
3 REVIS “Ran” APDIMD: Joe Ruseo APDAID: More Mortana (HED) PLANET EARTH “Ste™ FD: Kelly Hammer APD: Chita ‘POMD: Cheis Patnck ’
2 QUEENSRYCHE “Open” No Adds 1 ADEMAUnstabe” EVANESCENCE "Under™ KDKB/Phoenix, AZ * APDYMO: Helen Powers SHINEDOWN “insue” QUEENSAYCHE "Open
1 CHEVELLE "Pam BIG DISMAL "Remermber” PD: Joe Bonadonna F0Q FIGHTERS Low”
! GOOSMAGK"Siaght” MANMADE GOD Passage’” X MD: Dock Ella HOTWIRE ot
WRQK/Canton, OH * WDHAMorristown, NJ * No Adds KORN Time"
il KLAQE! Paso, TX * Tk
KWHL/Anchorage, AK : f%”f": O PO: Courtnay Nt o WHEB/Portsmouth, NH * KSJO/San Jose, CA * *Monitored Reporters
POD: Snider e . APDMD: Glenn Garza - OM: Schosnwetter
3, ey e DSTURDED Lo’ SALVATase” WBAB/Nassau-Suffolk, NY * POND. Aex James RO s Tyr 52 Total Reporters
FOO FIGHTERS "Low" TRAPT S PO John Oteen ’ Nohas
SALIVA T APDIMD: John Parrse 32 Monit
. . : . o
WPHD/Elmira-Coming, NY ok WH.Y/Providence, RI K202/San Luis Obispo, CA Total Monitored
" . WPXC/Cape Cod, MA GWPD; George Harrs O e Berecas D DA ’
KLBJ/Austin, TX OM: Stave McVie MD: Staphen Shimer KFZX/Odessa-Midland, TX e APD: London Fielda .
OM: Jeft Carrol PO/MO: Suzanne Tonare % CHEVELLE “Pasr idland, S T e 20 Total Indicator
o LraLows S0 2 MG e seamr Ao e 18 Current Indicator Playlists
No Adts TRAPT “Sol” 24 JANE'S ADDICTION “Because” 12 m%:}mm BOOSMACK Sorzntys urren or y
14 COREY STEVENS ack” Serenty
! ERESGE Tamerne s i KXFX/Santa Rosa, CA * - -
. . SALTA“Rase” WHITE STRIES “Sever” POO: oo armson Did Not Report, Playlist Frozen (2):
KOOJ/Baton Rouge, LA WYBB/Charleston, SC WRCO/Fayetteville, NC * . o . 2 oI KXUS/Springfield, MO
s . AOHA et OM: Poul Mchels KEZ0/Omaha, NE KCAL/Riverside, CA e WMZK/Wausau, W1
1 EVANESCENCE “Under* ALJEN ANT FARM "These” PO "‘: Areen PO: Lester St James PD: Stave Hoffman 4 ALIEN ANT FARM These™ ’
FOO FIGHTERS “Low” EVANESCENCE “Under” MDA e MD: Jessica Dol APDMD: M J. Matthews PRESENCE “Remember”
PRESENCE “Remember” LINKIN PARK “Falnt” 1 COGi" No Adds o Adds
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<« ACTIVE ROCK TOP50 [{Patve red By

= July 11, 2003
A i S SR . S A T R e
1 1 CHEVELLE Send The Pain Below /Epic/ 1973 19 15323 25 6010 | . rradds.com '
2 0 COLD Stupid Girl (Flip/Geffen/Interscope) 1692 +26 83189 20 60/0 e — aops |
3 3 TRAPT Headstrong (Warner Bros.) 1567 21 91013 39 60/0 :
4 4 AUDIOSLAVE Like A Stone finterscope/Eoic) 1469 62 81832 26 60j0 | OfORTRS ou fmnstic o
6 5 METALLICA St. Anger (Fleitra/EEG) 1447 69 81602 6 6310 | TRAPT Sil Frame Wamer Bros) "
5 6  LINKIN PARK Somewhese | Belong (Warner Bros.) 1434 -83 74082 19 5610 SLOTH Someday (Hollywoad) 9
8 @ JANE'S ADDICTION Just Because (Capitol) 1354 +78 56373 6 621 EVANESCENCE Going Under /Wind up) 9
|9 @ REVIS Caught I The Ran (Epic 1272 +8 53103 21 570 2;‘;;‘;;‘;{ ’;:rnJ:‘e/;is:g/fp/’z;ffgg’*" -
7 9 GODSMACK Straight Out Of Line (Republic/Universal) 1208 121 65895 23  56/0 KORN Did My Time immortal/Epic) 4
10 10 POWERMAN 5000 Free (DreamWorks/ 1118 -70 48219 17 5710 AF The Leaving Song Part Il (DreamWorks) 4
14 @  LINKIN PARK Faint (Waner Bros.) 1109 +107 53250 9  59/0 | VELVETREVOLVER SetMeFree (Jecca/immortal) 3
15 @  AUDIOSLAVE Show Me How To Live finterscape/Epic) 1058  +85 54126 15  60/1 szx: g;‘;‘:ﬂ'* %f;zm - :
21 @  STAIND SoFar Away (Fljp/Elektra/EEG) 1041 +208 57223 4 512 | WiTE STRIPES Soven Notion Ay (Thid Manv2) 3
11 14 SEETHER Driven Under ‘Wind-up/ 990 -36 45161 23 50/0 UNLOCO Empty (Maverick/Reprise) 3
13 15  DEFTONES Minerva (Maverick/Reprise) 941 70 35730 12 5200 HOTWIRE Not Today (ACA) _ 3
18 D SHINEDOWN Fly From The Inside /Atiantic) 922  +62 41495 16  58/2 :A’O’T%’é;‘:’::f i A W/"A'/'e’N’V”"/”E”[_f’G’IJ’“"’ :
17 D DISTURBED Liberate fAeprise/ 912 +48 40208 6  6OI1 wn (o ame
28 @ KORN Did My Time #mmortal/Epic) 894 +345 46905 2 59/4
16 19  DISTURBED Remember (Reprise/ 879 -61 55190 32 4810
19 20 EVANESCENCE Bring Me To Life (Wind-up/ 760 -52 46895 23 38i0
30 @ GODSMACK Serenity (Republic/Universal) 739 +209 29000 4 58/7
12 22 STAIND Price To Play (Elextra/EEG) 733 -280 44476 14 420 Most Y
24 @ MUDVAYNE World So Cold /£pic/ 697 +27 25856 9 53Nn Increasedplays |
22 24  BLACK LABEL SOCIETY Stillborn (Spitfire) 693 -16 38705 16 320 —
25 @ SMILE EMPTY SOUL Eottom Of A Bottle (Lava/ 658 +6 18866 14 51/0 ARTIST TITLE LABELLS k|
26 @ SOCIALBURN Evervone (Elextra/EEG) 651 +36 17965 9 5011 ‘ |
29 @ VELVET REVOLVER Set Me Free (Decca/immortal) 626 +95 29872 3 423 KORN Oid My Time /lmmqﬂa#[pm,‘ +345
23 28 DOUBLEDRIVE Imprint (Roadrunner/IDJMG) 606 65 16838 18  40/0 gl'lmfg;as’efewnz %ﬁ@%ﬁw :;33
20 29  MARILYN MANSON NMobscene (Vothing/Interscopel 596 -215 29594 13 43/0 TRAPT Stil Frame (Warner Bros.) +180
37 @ TRAPT Still Frame (Warner Bros.) 488 +180 17341 4 4311 FOO FIGHTERS Low (Roswel/RCA) +137
27 31 3 DOORS DOWN The Foad I'm On (Republic/Universal) 391 -166 14330 18 28/0 LINKIN PARK Faint (Warner Bros.) +107
31 32 MEMENTO Nothing Sacred (Columbial 368 56 11191 12 3600 XE;‘:;;:‘:\‘I’SLS‘;E; ;e; }“{":;’Te: L’I’jz‘;::zfs”[':’f/’é o :::
35 €D WHITE STRIPES Seven Nation Army (Third Man/V2) 363 436 20516 8 2U3 [ gycon M i e~
36 &  SALIVA Raise Up fisland/lDJMG) 339 +26 10229 4 3613 JANE'S ADDICTION Just Because (Capitol +78
40 @ ADEMA Unstable (Arista/ 335 +66 9999 3 3713
32 36  DIE TRYING Oxygen's Gone //sland//DJMG) 320 -20 6197 10 3400
38 @ PILLAR Fireproof (MCA/ 298 +19 1557 9 2511
41 &)  THREE DAYS GRACE |l Hate) Everything About You (ive/ 268 +22 5280 7 24/
39 39 MANMADE GOD Safe Passage (American/IDJMG) 266 1 5292 5 32n Most
46 '@ (HED) PLANET EARTH Other Side (Volcano/Jive) 246 +74 8143 2 24)2 Played Recurrents
34 41 QUEENS OF THE STONE AGE Go With The Flow finterscope) 228 -102 13502 14 25/0 o
45 @ ATARIS The Boys 0f Summer (Columbia) 213 +24 7295 4 11/0 ARTIST ITLERCAREL(S EDAYS
44 ® AFI The Leaving Song Fart il (OreamWorks) 200 0 4689 4 294 SEETHER Fine Again (Wind-up) 693
42 44  TYPE O NEGATIVE | Don't Wanna Be Me (Roadrunner/IDJMG) 198 44 5797 8 211 MUDVAYNE Not Faling (Epic/ 638
@ FOOFIGHTERS Low (Roswel/RCA) 179  +137 7628 1 3816 5'3?0%503“65?&.@'{% o amslsii) g?;
43 46 SALIVA Rest In Pieces (stand//0JMG) 170 34 9992 20 120 | gpivn Aways dsndlOuMG) s
48 @  ECHO 7 One Step Away (i De Goot) 163 +17 3606 5 190 DISTURBED Prayer (Reprise/ 589
33 48  RA Rectifier (Republic/Universal) 154 179 4068 10 25/0 SYSTEM OF A DOWN Aerials fAmerican/Columbia) 585
@  THRICE All That's Left (istand/iDJMG) 135 +25 2327 1 182 igg ;IIJ(I;JHTTIERS A'/' MV“'; ’”"“Z’i/”“j j;g
— @  METALLICA Frantic (Bektra/EEG) 123 436 BB 2 21 | e s s
63 Active Rock reporters. Monitored airplay date supplied by Meciabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week —
of 6/29-'7/5. !_3u||ets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is I R&R Station Playlists have moved to the web.
placed first. Songs below No. 20 are moved 1o recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting See all of our monitored reporters at
station. Sonys unreported as adds do not caunt toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays .
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, | | www.radioandrecords.com.
The Arbitron Company). © 2003, R&R, Inc T
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74 | {/AC TIVE ROCK

4 N 7
America’s Best Testing Active Rock Songs 12 + New & Active
Ec?ffmﬁﬁﬂ.-‘ﬂﬂ' ﬂ'ﬁm For The Week Ending 7/11/03
Y ENIU
y y y REACH 454 New Scar (Won't Be Like You) {Lava/
en en en 5 nes 3
Atist Title (Label) TW LW Familarity Bumn 18-34 18-24 25-34 :';"a' P':Vs‘; 2fo, Total :'“'“"s‘ 1;' 2“8‘ 0
THR ‘e Home tuary/SR
POWERMAN 5000 Free (DreamWarks/ 423 402 83% 10% 424 436 400 Total Pla y’i f”H;’mI’sf;'fio‘:‘s’,V{S A’d 450
DISTURBED Liberate (Reprise/ 423 417 7% 8% 4.26 441 394 Y T )
DISTURBED Remember (Rapriss/ 413 414 8% 2% 423 429 413 THEORY OF A DEADMAN The Last Song (Roadrunner/I0JMG/
COLD Stupid Girl(Flis/Geffen/interscape) 412 398 9a% 22% 394 406 373 Total Plays: 110, Total Stations: 16, Adds: 1
LINKIN PARK Faint (Warner Bros.) 410 404 88% 14% 403 4.16 3.80 311 Creatures {For A While) (Volcano/Jive)
TRAPT Headstrong (Warner Bros.) 409 412 96% 36% 392 394 3.87 Total Plays: 91, Total Stations: 10, Adds: 3
MUDVAYNE World So Cold /£Epic/ 404 394 74% 9% 407 a1 397 MOTOGRATER Down /No Name/EEG)
SEETHER Oriven Under (Wind-up) 402 388 84% 15% 389 397 374 Total Plays: 68, Total Stations: 8, Adds: 3
SMILE EMPTY SOUL Bottom Of A Bottle (L avs/ 402 400 86% 9% 3.76 388 3.55
GODSMACK Straight Dut Of Line (Republic/Universal 400 389 95% 30% 400 401 398 f::ﬂfl: :ng;h?o?:lys:tE:::P;;at:ﬁﬁ}
GODSMACK Serenity (Repoibic/Universal) 399 - 87% 9% 406 425 3.75 Lt ) ’ . ’ )
SHINEDOWN Fly From The Inside (At/antic/ 398 381 5% 8% 383 39 387 UNLOCO Empty (Maverick/Reprise/
CHEVELLE Send The Pain Below (Epic/ 397 389 9% 29% 391 402 3N Total Plays: 67, Total Stations: 13, Adds: 3
STAIND So Far Away (Flip/Elektra/EEG) 397 - 18% 11% 388 399 3.70 EVANESCENCE Going Under (Wind-up/
AUDIOSLAVE Show Me How To Live (interscope/Epic) 385 397 7% 14% 4.03 413 3.86 Total Plays: 63, Total Stations: 13, Adds: 9
DOUBLEDRIVE imprint Roadrumer/IDJMG) 395 370 48% 8% 386 396 364 ALIEN ANT FARM These Days (Dreamiorks)
AUDIOSLAVE Like A Stone Interscape/Epic/ 393 391 95% 40% 393 406 386 Total Plays: 61, Total Stations: 17, Adds: 8
REVIS Caught In The Rain (Epic/ 393 381 1% 16% 3.91 392 389 .
BLACK LABEL SOCIETY Stilloorn (Spitfirs) 393 395 68% 13% 413 416 406 #:t"m" fxg 4'";“0:’ I"S':":“:gcg i:';:ef“"'" Sy
LINKIN PARK Somewhere | Belong (Warner Bros.) 390 382 97% 36% 376 370 388 al Flays: 59, Total Stahions: 5, RAGs:
SOCIALBURN Everyone (Flektra/EEG) 383 366 53% 7% 362 375 3.3 Songs ranked by total plays
EVANESCENCE Bring Me To Life /Wind.up/ 381 389 96% 46%  3.88 3.76 4.08 5
STAIND Price To Play (Flektra/EEG) 381 383 93% 25% 372 372 in Indlcator Most Added’
MEMENTO Nothing Sacred (Columbia) 381 365 46% 6% 365 368 356 PRESENCE Remember (Curt)
VELVET REVOLVER Set Me Free (Decca//mmortal) 381 - 43% 6% 3713 384 3.55 EVANESCENCE Going Under (Windup)
DEFTONES Minerva/Maverick/Reprise) 379 375 80% 20% 378 39 354
VELVET REVOLVER Set M Decca/lmmortal)
MARILYN MANSON Mobscene (Nothing/fnterscape/ 368 366 84% 23% 358 370 339 00 FIGHTERS L /; :e;;,;,““/’"'"" =
JANE'S ADDICTION Just Because (Capitol} 348 349 65% 16% 346 3.38 3.62 ow (7S
3DOORS DOWN The Road 'm On Republic/Universal) 348 359 83% 8% 346 342 352 e
METALLICA St. Anger (Elektra/EEG) 384 337 94% 29% 348 356 333 KORN Oid My Time dmmortallEpic)
; Sonts Total o 15 (1=dish 5 ot amil SALIVA Raise Up island/iDJMG)
olal sample size is 431 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Tolal familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. PUWERM'AN S DGl
Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. TRAPT Still Frame (Warner Bros.)
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic AUDIOSLAVE Show Me How To Live dnterscope/tpic)
is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com dala is GODSMACK Serenity (Republic/Universal)
provided by Mediabase Research, a division of Premiere Radio Networks. AFI The Leaving Song Part I (DreamWorks/ -
N RN
~
Reporters
ey A A D o P s b O e Do erbe gl pory oty bbbl ey KZRWSpeinghield, MO
Asst. MD: Joff Levack 10 MOTOGRATER “Down™ APDMO: Tony LaBirie MD: Nixon MD: Big Marty PD: Wads Linder APD: Gil Edwards NO: CJ. Cnz OM: Dave DeFranzo
JACKYL Hoag” MEFRST ALIENANT FARM “Thase” ALIEN ANT FARM Thase' EVANESCENCE Ynde” MD: Pablo Interim MO: Rich DeSisto oAt MD: George Spanianeistr
THEORY OF A DEADMAN st FOCFIGHTERS “Low” £00 PIGHTERS “Low” SLOT™H Somecey Mo hos 2 GODSMACK Sewnty” 13N e’
VELVET REVOLVER ot PRESENCE KI0Z/San Diego, CA HB -
——— - It g e Y| KMot A eGP, 1 e
KZRK/Amarillo, TX. MO: Siats OMPD: E. Curta Johnaon WCCCAMartiond, CT WOVANE Lo APD: Matt Foley MD: Larry McFesie & .
T h oA o AP s Ko aid 1 R e v - KURQSan Lui Obispo CA E‘wm Bob :;m
FOOF ow PO: Adem Bumnes H .
W | o haara 80 WROC/R, Myers. L . KBZ L incoln, NE KUF/Portand, OR i -
POAG: Gy Dt APD: Matt Gentry PD: Fria :goig'u":'y"“" WRATMonmouth-Ocean, KJ OM: Dave Numme it
fvepe Woloss Wm';"é"’" KPOiMonotulu, K1 * MO: Samentha Knight OMPD: Carl Craft APOAMD: Al Scott .
Remerroes PD: Ryan Sean AEN AT Fa APOAMD: Robyn Lane o SAD S WXTE/Tampa, L
e | | PR S = gotmme | Bt
OMchatey e AP o er it et s B KO0 i, . * o o
HOPGATRS Tou " e wor - AV on-uuqu'“ QMyrtie Jieaqiad KHTQ/Spokane, WA
e !lwn- m%wv MO: Frank Wbt !Ibnw mﬂnd\. s "m;m OM: Brew Michasis
WRUF Gaiseswdie-Deaks, AL Nt v ] mm APDAMD: Charley %mm
KRAB/Bakersfieid, CA KCCG/Corpus Christi, TX PD:.".'YM 7 WMTE STRIPES Seven” TRAPT S F00 FGHTERS Tow ) MB:""Y“‘“' KRTO/Tulsa, OK
POMD: Denny Spanks inteie PAMD: Dave Floes D e ot " WS o L o S WHBE Asieigh-Durham, N ) Lol dr T
! RvEas 1w s w&’,‘g‘w Temerter ‘J:L MOTOGRATER “Dowe Do
e ovﬁnnﬂmh . ol L
KRF/Bakersfiid, CA WIKLQ/Grand Rapids, MI POAMD: Jimbo Wood 7 PONERSAMN 500 Tor WNORMoril, VA KDOTReno, NV * b
Dot Aot Guighey NEGLDatias-R. Worth, TX RPOAD: Samm K ielond N3, sarerver -y PO v Patrcn ﬁﬁ-mm Wi, s
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If | had a quarter for every guy who
told me he’d work his ass off for me. ...
There’s certainly no shortage of jocks,
~announcers and personalities who
want to break the shackles of a struc-
tured airshift and become stars! Heck,

With

Jim FDX ¢ developing the next generation of stars

é OM, WBYR & \A;FWV § is important to our future and, more

g Ft. Wayne, IN pressingly, to our present. & AtWBYR
S ke i :

& WFWI/Ft. Wayne, IN we’ve always
embraced the notion of developing our personalities.
Nothing is mare universally attractive to humans than
humanity. However, developing that humanity requires
a candidate who has a few basic qualities that are worth

developing. Attracting experienced, qualified talent to
| Fort Wayne has always been a challenge. Therefore,
we’'ve been forced to seek out inexperienced-yet-quali-
fied talent and nurture them, = I've often wished | had some sort of
exam | could give to the inexperienced that would distinguish those
who are gualified from those who are not. But the reality is, there’s noth-
ing definitive about developing inexperienced personalities. | have,
however, identified a few traits that tend to be most common in those
who not only get it, but alsc have the ability to do something special
with it. & First is life experience. Obviously, the experiences of a
person’s life play a vital role in contributing to the content of a show.
Life experience isn’t always proportionate to a person’s age. I've seen
folks in their early 20s who exhibit a great deal of experience and are
willing to share it, and I've seen those in their late 30s who've simply
failed to absorb the experiences of their lives or find it difficult to recall
or share them. # The challenge facing most aspiring young stars is
the gap between their life experiences and those of the station’s aver-
age listener. Bridging that gap requires either a brilliant imagination or
an unwavering determination to hit the streets and absorb the experi-
ences of others. This goes beyond request lines and remotes and is
often an extremely difficult task for an introvert. “Extrovert” is not one
of the qualities I've included on this list of traits, because I’'ve found that
an introvert can become a star if he or she possesses one of the other
traits on this list. ¢ Oh, jeez. I've run out of space. The list will con-
tinue in next week’s issue.

It’s not uncommon to have a light add
week after a week of heavy add ac-
tivity. Both The Foo Fighters (“Low”) |
and Presence (“Remember”) battle it
out for world domination. Ultimately, the
Foos win the No. 1 Most Added position,
with Presence right behina ... “Still ¥
Frame” by Trapt has a nice week too. §
Adds include KRXQ/Sacramento;
KRAB/Bakersfield; KATT/Oklahoma
City; and WXZZ/Lexingtor, KY ... Evanescence’s “Going Under” is
picking up more support from the format. WNOR/Norfolk gives it 20
spins, while WRXW/Jackson, MS spins it 16 times. Active Adds include
KOMP/Las Vegas; WBZX/Columbus, OH; and WTPT/Greenville, SC.
On the Rock side are KOOJ/Baton Rouge; WYBB/Charleston, SC; and
KIOC/Beaumont, TX. MAX PIX: HOTWIRE “Not Today” (RCA)

— Cyndee Maxwell, Active Rock/Rock Editor

T s S e

Bock/Actlve Bock

Record Of The Week

ARTIST: Throwdown
TITLE: Haymaker
LABEL.: Trustkill

There’s no two ways about it — you're either for Southern i3
California's Throwdown, or you're against them. But | don't |
think you want to be on the rec¢eiving end of Haymaker, the :
group’s latest barrage of straight-edge hardcore. Brimming with : p
brutal rifiage, thunderous drums and enough "fuck you's” to make the Osbournes qush
Haymaker is as direct as its lyrics. "For myself, for my friends, for my family, forever/I'll
take this to the bitter end,” screams Dave Peters, pouring everything he has into vo-
cals that find a middle ground between Hatebreed's Jamey Jasta and Pantera’s Phil Ansel-
mo. "Walk Away,” "You Can't Kill Integrity"” "Declare Your War” and “Hate for the
Weak" should give you a sense ch what these underground heroes are all about. Trust
us, Haymaker hits as hard as its title promises.

— Frank Correia, Rock Specialty Editor
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armist: Alien Ant Farm
tageL: DreamWorks

By FRANK CORREIA /ROCK SPECIALTY EDITOR

here are many things that can derail

a band, but Riverside, CA’s Alien
Ant Farm came up against adversity
that not only nearly ended their careers,
but also their lives, when their tour bus
collided with a truck on a roadway in
Spain. The driver was killed, and the
band and crew seriously injured. While
drummer Mike Cosgrove escaped with
only cuts and bruises, bassist Tye Zamora
chipped a bone in his toe, guitarist Terry
Corso shattered his left fibular shaft (leg
bone just above the ankle, for non-med
students), and singer Dryden Mitchell
broke his neck.

“I have good days and bad days —
mostly good ones,” Mitchell says of his
injury. “My spinal cord did get hit, and [
have some permanent nerve damage
from my upper chest into my head; it kind
of feels like a bad sunburn all the time.
It's tolerable, though, and I try not to
complain about it, because my other op-
tion would have been a wheelchair.”

Mitchell’s recovery forced a hiatus on
the group. “But at some point we had a
meeting just to go over some administra-
tive-type stuff, and [ brought in some song
ideas,” he recalls. “They were very sur-
prised that I'd started writing again, but
then everyone figured, ‘OK, I guess we're
ready to start this up again.’ After that,
things came together really quickly.”

From there, the group hit the studio
with producers Dean and Robert DeLeo,

guitarist and bassist for Stone Temple
Pilots. “Dean and Robert really get it, be-
cause they’ve been in a band themselves
for so long,” Mitchell explains. Exactly a
year after their near-fatal accident, AAF
finished TruANT, their followup to 2001’s
platinum DreamWorks debut, ANThology.

While the group may be best known for
ANThology’s amped cover of Michael
Jackson’s “Smooth Criminal,” TruANT's
lead single, “These Days,” showcases a
more straightforward rock sound, replete
with the melodic hooks that endeared
AAF to the mainstream.

Despite the challenges they’ve faced in
the past two years, don’t think AAF have
lost their sense of humor. The video for
“These Days” features the group perform-
ing guerrilla-style at several recent
events in Los Angeles, including the
parking lot of a Justin Timberlake/Chris-
tina Aguilera show at the Staples Center,
atop an ant-shaped float at the West Hol-
lywood Gay Pride Parade, and on a roof
overlooking the red carpet at the BET
Awards in Hollywood. With their humor
and music intact, Alien Ant Farm are
back on the trail to fame.

\

MOTOGRATER (Flextra/EEG) “Down”

IN FLAMES (Vuclear Blast) “Trigger”

O aR NI 0 Ol pd R S =

11. ENTOMBED (Koch) “Retaliation”

13. DEFTONES (Reprise/ "Hexagram”

16. LAMB OF GOD (Prosthetic/ "1 1th Hour”
17. ENDO (DV8/Columbia) "Simple Lies”

-

’L/ TOP 20 SPECIALTY ARTISTS

TYPE 0 NEGATIVE (Roadrunner/IDJMG) “| Don't Want To Be Me”
SUPERJOINT RITUAL (Sanctuary/SRG) "Dress Like A Target”

POISON THE WELL /Atlantic) “Ghostchant”

BLACK DAHLIA MURDER (Metal Blade/ "Funeral Thirst”
CHIMAIRA (Roadrunner//DJMG) “Pure Hatred”
SHADOWS FALL (Century Media) “Destroyer Of Senses”

HASTE /4bacus/Century Media) “With All The Pride And Dignity Of A Drowning Swimmer”
10. ANTHRAX (Sanctuary/SRG) "We Have Come For You All”

12. BLACK LABEL SOCIETY (Spitfire) "Stillborn”

14. CLUTCH /Megaforce) "Pure Rock Fury (Live)”
15. AS I LAY DYING /Metal Blade) "94 Hours”

18. REVOLUTION SMILE //nterscope/ “Bonethrower”
19. SPINESHANK (Roadrunner/IDJMG) “Violent Mood Swings”

20. TRANSPORT LEAGUE /Crash) "Disconnect Massconnect”
Ranked by total number of shows reporting artist.
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mtolkoff@radioandrecords.com

Rate-A-Record,
And Beyond

Isaved you some meat from the

convention

A
X ¥ e're going to take the next couple of weeks to
bring you some of the more notable highlights from
R&R Convention 2003. The recent gathering had more
meat than an Atkins diet, and both Cyndee Maxwell
and I could be recapping and wrapping right up until
Convention 2004 next June. But we won't.

We will condense and distill, giv-
ing those who couldn’t make it this
year just a small peek at the giant
mountain of actionable information
that everyone clamors for at conven-
tions.

Personally, after an entire day of
heavy-duty cranial downloading
at the Jacobs Media Alternative/
Rock Summit and two additional
days of other panels, [ am left with
the task of assimilating this one lit-
tle tidbit that keeps ricocheting off
the inner walls of my melon: Ra-
dio is still No. 1.

That’s right. Pick any research
study you want from the last two
years, including the most recent In-
ternet poll done by Jacobs Media,
and you will find that radio is still
the place most people come to to
find new music. By a very, very wide
margin. To me, that means the Inter-
net, XM and Sirius can all talk to the
hand while | relax on the couch and
smoke a cigar. Cyndee and [ will get
into this more next week with the
results of Project ALT and Project
ACT running in both columns.

Rate-A-Record Rules

Let's get one thing straight: I
hear a lot of bitching, mostly from
the label side, about panelists on
“Rate-a-Record” being cranky,
opinionated and negative about the
music. That's the way it’s supposed
to be. Actually, strike that. That's
the way it is.

You're witnessing the real de-
meanor of programmers, program-
mers who have music meetings ev-
ery week where they listen to a lot
of songs they don'tlike. Many times
they are great songs that just need
another listen, or three. I've been on
the panelist side a few times over the
years, and guess what? Four weeks
later [ had forgotten what was
played at the session. Six weeks lat-

er | wound up adding most of the
songs that I had pooh-poohed in
public.

Here then were the panelists: Ja-
cent Jackson, KQXR/Boise, ID; Jer-
ry Rubino, Sirius; Melody Lee,
KROX/Austin; Tommy Mattern,
KPNT/St. Louis; Alex Luke, Nap-
ster; Sean Demery, KITS/San Fran-
cisco; Mike Halloran, KBZT/San
Diego; and John Moschitta, WXDX/
Pittsburgh.

The highlights? Halloran was fun-
ny and profane. Jerry Rubino was
knowledgeable and profane. Jacent
was upbeat, open and unsullied by
the profanity and obnoxiousness of
the rest of the panel. Demery was ill
and had to leave. Melody was
cold. No, I mean physically cold.
She had to borrow a jacket from
someone. Moschitta kept trying to
tell us that none of these songs
would work in Pittsburgh. Except
for the Il Nifio. And Tommy Mat-
tern, halfway through the session,
summed it up for the format when
he said, “So when are we gonna
hear some rock?” Then we played
the Il Nifio.

Here's the final list of songs in the
order they finished, as voted on by
the audience and panelists.

1. The Dandy Warhols “We Used To
Be Friends” (Capitol)
2. Sense Field "I Refuse” (Nettwerk)
3. Me First & The Gimme Gimmes
“| Beligve | Can Fly”
(Fat Wreck Chords)
4. 1 Nifio “How Can | Live"
(Roadrunner)
5. Alien Breed “Crackling”
(Delicious Vinyl)
6. SR-71 “Axl Rose” (unsigned)
1. The Warlocks “Shake The Dope”
(Mute)
8. Count The Stars “Taking It All Back”
(Victory)
9. Ambulance Ltd. “Primitive” (TVT)
10. Decal “Sara” (unsigned)

ALTERNATIVE

R&R July 11, 2003

Surveillance Photos Document Attack

Last week we unearthed a series of photos showing the unprovoked (at least we think it
was unprovoked) aftack upon 2003 Alternative Label Executive of the Year winner Howard
Leon, from Univarsal Records, at the R&R Industry Achievement Award ceremony on June
20. The attack happened right after Howard and | had our picture snapped with his award.
All we can tell from the photos is that it was two adult (well, almost) males wearing “Hulk
Hands” and monkey heads. Authorities report that the search for the perpetrators continues.
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B e e v B e e '@ e | Most Added
1 1 WHITE STRIPES Seven Nation Army /Third Man/V2) 2828 165 212388 21 sggp | www-rradds.com
4 2 JANE'S ADDICTION Just Because (Capitol 2662 10 186617 6 84/0 | armsTriTiE LaseLs) ADDS
2 3 CHEVELLE Send The Fain Below /Epic/ 2651 287 177566 24 7700 FOO FIGHTERS Low (Roswel/RC4) 16
3 4 TRAPT Headstrong (Warner Bros) 2636 247 193762 36  79/0 i‘l:E:':aN‘;':; m An‘::::er)) a’i’:’;;:’::%w :;
6 €@ LINKIN PARK Faint (Warner Bros.) 2392 +86 175320 15 821 DASHBOARD CONFESSIONAL Hands Down (Vagrant -
5 6  AUDIOSLAVE Like A Stone finterscope/Epic) 2225 147 170791 27 820 | TRAPT Stil Frame (Warner Bros, 9
8 0 ATARIS The Boys Of S[nmmer ({Columbia) 2208 +113 164101 8 73/0 THRICE Al That's Left /isiand//0JMG) 9
7 8  COLD Stupid Girl (Fljo/Geffen/Interscope) 2107 119 119424 19 71[0 f(g::"gfm S;::"; ﬁfﬁy”%’l’fvﬂm’/ ;
9 €@ OQUEENS OF THE STONE AGE Go With The Flow (lnterscape/ 2082 +2 141854 16 1M EET nev:nven S Fm’; Doccalimmortal .
10 10 FOOFIGHTERS Times Like These /Roswell/RCA) 1719 286 156820 26 700 LESS THAN JAKE The Science Of Sefing Yourself... Warner Bros,) 5
18 @ STAIND SoFar Away (Flip/Elektra/EEG) 1713 +356 127827 4 73 SLOTH Someday Hollywood) 5
12 12 LINKIN PARK Somewhere | Belong (Warner Sros.) 1671 242 123443 19 7700
13 13 REDHOT CHILI PEPPERS Dosed /Warner Bros.) 1601 53 105945 9 730
11 14 DEFTONES Minerva (Maverick/Reprise) 1595 319 99703 12 7700
14 15  SMILE EMPTY SOUL Bottom Of A Bottle [Lava/ 1561 85 87833 13 7133
17 AUDIOSLAVE Show Me How To Live fiterscope/Epic) 1508 +87 97693 5 753
15 17 EVANESCENCE Bring Me To Life (Wind-up/ 1432 197 102519 27 7800
16 1€ RADIOHEAD There There (Capitol) 1426 180 95008 12 70/0
20 @ EVEG Think Twice (RC4/ 1353 +9 68732 7 612
22 @9 EVANESCENCE Going Under (Wind-up) 1293  +154 72314 5 712 Most
2 21 VENDETTA RED Shatterday (Epic/ 1272 19 65519 10 742 | smereased PIays
37 @ 311 Creatures (For A While) (Volcano/Jive) 1244  +685 111426 2 73 : o
19 23 SEETHER Driven Under (Wind-up) 1112 235 69365 18 510 o mc e .
33 @ KORN Did My Time /Iﬂfmartal/fpic/ . 1038 +425 74750 2 66/6 311 Creatures (For A While) VolcandlJive) 685
23 25  METALLICA St. Anger (Flektra/EEG) 949 172 62422 6 570 KORN Did My Time immortal/Epic) +425
25 26  USED Blue And Yellow (Reprise/ 936 3 60207 7 5713 | STAIND SoFar Away (Flip/ElektralfEG) +356
26 27 HOTHOT HEAT Bandages (Sub PoplReprse 921 11 85763 15 47)0 i:g:}“;;f::ﬂ:;y VZ‘;:’ZZ’S”I"” :gfi
27 AFI The Leaving Song Part Il (DreamWorks) 870 +93 59010 4 594 ALIEN ANT FARM These Days (Dreamiorks) +208
30 @ DISTURBED Liberate (Reprise/ 757 +70 36531 4 432 DASHBOARD CONFESSIONAL Hands Down (Vagrant) +157
24 30 STAIND Price To Play (Fiektra/EEG) 731 327 46212 14 5400 EVANESCENCE Going Under (Wind-yp/ +154
28 €@ SOCIALBURN Everyone Flektra/EEG) 716 +3 30521 8 &I ggA":g"Tf: ::y’:"(']‘fy sf;fﬂ%%:ﬂ” :}:g
29 32 DIE TRYING Oxygen's Gone (/sland/iDJMG) 687 13 24025 9 500
40 €D GODSMACK Serenity (Republic/Universal) 625 +116 34865 3 5007
34 3% VELVET REVOLVER Sffet Me Free (Decca/immortal) 572 30 54652 3 2956
32 35 SHINEDOWN Fly From The Inside (At/antic) 571 62 18763 12 3800
@ TRAPT Still Frame (Warner Bros.) 539 +214 26226 1 41719
43 €D THREE DAYS GRACE (| Hate) Everything About You Live/ 503 +58 243717 4 353
31 38 JACK JOHNSON The Horizon... (lack Johnson Music/Universal) 493 158 28157 17 31[0
| €& OO0 FIGHTERS Low /Rsswell/RCA) as8  +329 26292 1 5916 | MOST
41 40 ROOTS Seed 20 M3 a0 38 261 10 20 |Played Recurrents
44 € THRICE All That's th (Island/IDJMG) 438 +33 28707 2 429 romL
35 42 COLDPLAY The Scientist (Capitol 437 160 30225 14 320 | ARTST TmME LeEs) PLAYS
42 43  ALKALINE TRIO We've Had Enough (Vagrant) 425 -34 20656 6 32i0 RED HOT CHILI PEPPERS Can't Stop /Warner Bros.) 1164
50 (@ WHITE STRIPES The Hardest Button To Button (Third Man/V2) 382 +32 46451 31 gggi’l‘:u‘;;;giﬂ;"‘ff““{;ﬂg:{ 2/;; g;;*ws finterscape) 31:
47 @ MUDVAYNE World So Cold (Epic/ 382 +22 16402 2 2m2 SEETHER Fine Agin ‘;w'; i) B
39 46  3DOORS DOWN The Road I'm On (Republic/Universal) 369 158 19785 16 2300 CHEVELLE The Red (Epic/ 794
49 27  AUTHORITY ZERO Dver Seasons (Lava/ 342 9 14895 5 2500 3DOORS DOWN When I'm Gone (Republic/Universal 740
@ DASHBOARD CONFESSIONAL Hands Down (Vagrant) 330 +157 25202 1 3111 | SYSTEMOFADOWN Aerials /American/Columbic) 657
46 29 REVIS Caughtln TheLl[%ain Egic) 28 46 12474 13 190 | eonn :é“.’(agra’i’;ﬁ”(‘]’ﬁ’t”gf"{fﬁe I ”
36 50 GOOD CHARLOTTE The Young And The Hopeless /Epic/ 324 270 13388 8 330 COLDPLAY Clocks (Capitol 563
85 Alternative reporters. Monitored airp!ay data supplied bylMediabase Researph, a division of Premiere Radjo Networks. Songs ranked l_)y total plays forthe airplay wegk
o751 Bt e oS G 1 gl oo e v sogs L ol e g i e e v € | [ R iaton Playists have moved 1 the e,
station. Songs unreported as adds do not count taward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays See all of our monitored reporters at
(times 100). Each daypart on each station ts agsigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, www.radioandrecords.com.
The Arbitron Gompany). © 2003, R&R. Inc.
OWN YOUR EVENTS
If no one can see your signs, do they know who staged the event? Make sure you claim ownership at all your events with
cost-effective, disposable plastic banners.
= We print your logo using up to four spot colors. P.0. Box 750250 Houston,
< Perfect for concerts, events and giveaways. Texas 77275-0250
= Packaged on a roll and easy to use. 713/507-4200 713/507-4295 EAX
= Up to 3' High and 6" Wide 1-800-231-6074 O ]
= Durable = Weather-resistant e e i s o w
www.reefindustries.com
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Not to start like a fan boy for all that

RECORD:
] T | originally thought this to be nothing

Vinnie Frguson ¢ more than a left-of-center, churn-and-
MD, WXDX/Pittsburgh !

e RN T e R . R o

burn record, but it continues to flex
like a Making the Band 2 walk-on
contestant.

| record kills — simple as that. # My head spins, though, as the
modern rock world is turned inside out: Scott Weiland hanging out
. with Slash and Duff of Guns 'N Roses? The Ataris stealing from my
é dad’s record collection? What the hell did the Deleo brothers do to
1 Alien Ant Farm to make them sound so damn good? And just where
do Me First & The Gimme Gimmes fit into all of this? Somebody

1

. call Raoul Duke and Dr. Gonzo — we’re out of ether.

|

Once again the V2 army conquers
No. 1 with The White Stripes. Do

they have staying power? Why, yes
they do ... Jane’s Addiction move up
to the No. 2 slot from No. 4 ...
Chevelle hang in at No. 3, a tremen-
dous showing for the Epic crew ... The
top 10 contains only three bullets this
week: Linkin Park at No. 5, The Ataris at No. 7 (what did | say four

No. 9. This means a lot of transition in the next few weeks ... Up-

and the new Korn track, going 33-24 in two weeks ... Hitching a

is alternative, but it's been shocking
to see how well The White Stripes’
“Seven Nation Army” has done. | :

® I'm breathing a sigh of relief, as a crop
of new music actually shows promise. Hollywood
| Records’ Sloth have a track called “Someday” that’s ‘
' W pretty damn good, the folks at Atlantic have stumbled 5
K : J upon an awesome Dead Kennedys/At The Drive-In
| hybrid with Billy Talent, Chris Carrabba is back, and the Mars Volta |

weeks ago about this?) and Queens Of The Stone Age holding at
and-comers of note include the new 311, going 37-22 in two weeks,

ride on the chart this week are Trapt, Foo Fighters and Dashboard

Confessional ... Most Added: Foo Fighters, 311, Alien Ant Farm, ’

Dashboard Confessional, Trapt, Thrice, Godsmack and Korn ...

Murphys, Overseer, Caesars and Stunt Monkey.

Most Should Be Added: Sloth, Sense Field, BMRC, Dropkick

| — Max Tolkoff, Aiternative Editor

arTisT: 311
wageL: Yolcano

By FRANK CORREIA /ROCK SPECIALTY EDITOR

here’s really only one way to build a

grass-roots following — you earn it.
And if any band knows that firsthand, it’s
the Omaha-bred boys of 311. After vari-
ous group members bounced between
their hometown and sunny Los Angeles,
the group solidified in Omaha in 1990
around the lineup of singer-guitarist Nick
Hexum, singer S.A. Martinez, guitarist
Tim Mahoney. drummer Chad Sexton
and a bassist known only by the tasty
name of P-Nut.

Between '90 and 91 the group churned
out three independent records —
Dammit, Hydroponic and Unity — on
their own label, What Have You Records.
Conquering their local scene with an in-
tense live show and strong musicality, the
five-piece headed west to the L.A. 'burb
of Van Nuys, where they rented a house
and eventually landed a contract with
Capricorn Records.

But the group’s career — and lives —
almost went up in smoke while they were
touring behind 1993’s Music. Their tour-
ing RV caught fire and exploded on the
highway shoulder, destroying all their
equipment, money, clothes and personal
possessions. Yet the group only had to
cancel one show, as fans and friends do-
nated equipment after hearing about the
mishap on the news. By 1994's aptly
titled Grassroots CD, the group were
touring so much that they moved every-
thing from their house into storage and
basically lived on the road.

With 1995’s self-titled release, 311 fi-
nally broke through to the mainstream
when, almost a year later, the single
“Down” went way up the Alternative air-

G s,

T A e A\A.'r.-_

play charts, followed by the equally
strong “All Mixed Up.” Since then the
group’s eclectic blend of rock, rap, funk,
reggae, hip-hop and everything else un-
der the sun has endeared them to a host
of fans and programmers alike. Now, af-
ter six major-label studio albums and a
raft of radio hits that include “Beautiful
Disaster,” “Come Original” and “Amber,”
311 return with Evolver.

“After 14 years together as a band, 1
think we've really grown and evolved as
people, musicians and songwriters,”
Hexum recently explained on the group’s
official website, www.311.com. “These
days people just seem to be more open-
minded to hybrid forms of music. We've
always loved mixing rock, rap, reggae,
funk, jazz, etc., because we love all types
of music — and I know we'’re not alone.”

And 311 certainly weren’t alone when
Evolver’s lead single, “Creatures (For a
While),” roared out of the box on Fourth
of July weekend, creating a big bang as
the No. 1 Most Added song (64 stations)
and skyrocketing to a No. 37 debut on
the Alternative chart. With strong sup-
port from nearly the entire panel, “Crea-
tures” continues to crawl upward with
CIMX/Detroit and WKQX/Chicago in the
40+ spins a week range, and WXRK/New
York, WAQZ/Cincinnati, KTCL/Denver,
KWOD/Sacramento and others topping
30 spins a week.

CALLOUT IS CALLOUT IS CALLOUT ...RIGHT?
WRONG!!!
GET IT RIGHT... GET BULLSEYE

ON TARGET * ON TIME * EVERYTIME

NO EXCUSES

Bullseye Marketing Research, inc.
Contiact Chuck Dees or John Hart 1-A88-411-43958
email us at bullseye@bullsi.com
or visit our website at www.Bullsi.com

WWW.americanradiohistorv.com
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America’s Best Testing Alternative Songs 12 +
s
For The Week Ending 7/11/03 —— /\/, TOP 20 SPECIALTYARTISTS
@
' r Persons Men  Women ] o
Artist Title (Label) Tw LW  Familiarity Burn 18-34 18-34  18-34 1. MARS VOLTA (Universal) "Inertiatic ESP”
2. ME FIRST & THE GIMME GIMMES (Fat Wreck Chords/ | Believe | Can Fly”
LINKIN PARK Faint (Warner Bros.) 414 843 9% 15% 411 813 409 s )
3. THE HISS (Polydor UK) "Riverbed
TRAPT Headstrong (Warner Bros./ 4.06 4.00 97% 37% 3.90 3.75 4.03 o y
4. BILLY TALENT /At/antic) “Try Honesty
ATARIS The Boys Of Summer (Columbial 403 414 88%  17% 395 378 409 o,
5. JEALOUS SOUND (Better Looking) “Naive
CHEVELLE Send The Pain Below (£pic/ 401 403  96%  34% 393 380 404 , o o )
6. BRAND NEW (7riple Crown/Razor & Tie) “The Quiet Things That No One Ever Knows
LINKIN PARK Somewhere | Belong (Warner Bros.) 399 393 9%  43% 396 404 389
1. THRICE (Is/and//DJMG) “All That's Left”
USED Biue And Yellow (Reprise/ 395 397 55% 7% 388 375 390 -
| 8. AMBULANCE LTD. (7V7) “Heavy Lifting”
SMILE EMPTY SQUL Bottom Of A Bottle Lava/ 393 379 61%  10% 177 3711 383 .
o 9. WHITE LIGHT MOTORCADE /Octane) “All Gone Again”
FOO FIGHTERS Times Like These (Roswell/RCA) 388 401  96%  34% 393 391 376
10. TRICKY /Sanctuary/SRG) “Love Cats”
DIE TRYING Oxygen's Gone Asiand/iDIMG) 388 - % 4% 371 356 387
o 11. DASHBOARD CONFESSIONAL /Vagrant/ “Hands Down”
EVE 6 Think Twice (RC4/ 3187 399 61% 7% 3181 378 383
12. WARLOCKS (Mute) “Shake The Dope Out”
SDCIALBURN Everyone (Elektra/EEG) 3.86 - 58% % 381 381 38
13. “No Big Deal”
AFI The Leaving Song Part | (DreamWorks/ 385 - 56% 9% 369 3.58 378 S ./E/ek”a/fﬂ;/ 0 Big
EVANESCENCE Bring Me To Life /Wind-up/ 383 378  99%  57% 389 405 375 14. LOCAL H (Thick/ "Cooler Heads
AUDIOSLAVE Like A Stone finterscope/Epic) 380 378 91% 4% 381 388 375 15. FOUNTAINS OF WAYNE (S-Curve/dstralwerks/EML) "Stacy's Mom
EVANESCENCE Going Under Windup) 380 385  75%  16% 383 395 373 16. YEAH YEAH YEAHS finterscope) “Date With The Night
COLD Stupid Girl (Fli/Geffen/interscopel 378 386 9%  26% 373 380 368 17. GUSTER (Palm/ “Amsterdam
STAIND Price T Play (Flektra/EEG) 376 374 90%  25% 365 368 363 18. FALLOUT BOY (Fueled By fiamen) “Grand Theft Autumn/Where Is Your Boy
SEETHER Driven Under (Wind-up) ‘ 374 380 79%  20% 366 363 368 19. ALIEN ANT FARM (DreamWorks) “These Days
STAIND So Far way (Flip/Elektra/EEG) 373 372 68%  13% 378 3715 AN 20. SINGAPORE SLING (Stinky) “Overdriver
JANE'S ADDICTION Just Because (Capitol 371 368 0%  13% 375 374 377 9 Ranked by total number of shows reporting artist.
AUDIOSLAVE Show Me How To Live finterscope/@pic/ 368 372 66%  13% 370 382 359
| / \
RED HOT CHILI PEPPERS Dosed (Warner Bros.) 364 376 7% 18% 344 326 360
WHITE STRIPES Seven Nation Army (Third Man/42) 361 369  93%  35% 359 356 382 Record Of The Week
Epi ! 35 . 9 Y i y 352 .
VENDETTA RED Shatterday (£pic/ 9 376  58% 8% 350 347 ARTIST: Dropkick Murphys
DEFTONES Minerva (Maverick/Reprise) ‘ 357 375 73%  14% 353 338 368 TITLE: Blackout
HOT HOT HEAT Bandages (Sub Pop/Reprise) | 349 354 48%  12% 327 325 3.29 LABEL: Hellcat/Epitaph .
QUEENS OF THE STONE AGE Go With The Flow (nterscone/ 347 367 80%  28% 338 330 344 Since | grew up Irish Catholic in Boston, I'm genetically pre- . .
) | . disposed to enjoy the Celt-informed pub-rock of hometown
RADIOHEAD There There (Capitol | 3200 336 1% 24% 326 309 343 heroes Dropkick Murphys. Their latest even features a song
JACK JOHNSON The Honzon... (Jack Johnson MusiclUmiversal) 319 3.37 59% 20% 3.23 3.33 3.13 ("Time to Go") about the Boston Bruins, my all-time favorite hockey team (sniff).
METALLICA St. Anger (Elektra/EEG) ‘ 280 287 4% 6% 2.66 256 274 It's like they wrote it for me. But even if you're not a chowderhead, there are

! plenty of rowdy, rollicking good times and blue-collar beats on Blackout, where
solace is found between the mine shafts, the unemployment line and the grave
(hint: whiskey and women play a part). Dropkick Murphys have been cranking
out their Guinness-fueled mayhem since ‘95, and Blackout may be their finest
hour. Check out the anthemic lead single, "Walk Away,” which is spinning mighti-
ly at home via WBCN/Boston and WBRU/Providence and getting play way out
West on KROQ/Los Angeles. Consider this the new Socia! Distortion and get
ready for the Beantown throwdown. __ Frank Correia, Rock Specialty Editor

RN /

Total sample size is 406 respondents. Total aven%ge iavorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like
very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number
of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via
the Internet. Once passed. they can take the music test based on the format/music preference. RateTheMusic.com resuits are not
meant to replace calfout research. The results are intanded to show opinions of participants on the the Internet only. RateTheMusic
is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300.

\HateTheMusic.cnm data is provided by Medizbase Research, a division of Premiere Radio Networks.
zem el BROADCAST

MAXIMUM PORTABILITY
SHGEIEENE PRODUCTS

PORTABLE DISPLAYS INVENTORY REDUCTIONSALE] | NC ORPORATED
SAVE $600 G

HIGH-IMPACT GRAPHICS

6528 CONSTITUTION DRIVE
FORT WAYNE, IN 46804 » USA
(260) 459-1286

1-800-433-8460
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WHRL/Albany, NY *
DMPD/APD/MD: Lisa Biello
1 FOO FIGHTERS “Low"

1 ADEMA “Unstable”

KTEG/Albuquerque, NM *
PO; Ellen Flaherty
MD: Marc Young

1 ALIEN ANT FARM “These”

KTZO/Albuguerque, NM *
PO: Scott Souhrada

MD: Don Kelley

1 DASHBOARD . “Hands™

WNNX/Atlanta, GA *
PD: Leslie Fram
APD: Chris Williams
MD: Jay Harren
No Adds.

WJSE/Atlantic City, NJ *
OM: Low Romanini
PD: Al Parinello
MD: Jason Ulanet
LESS THAN JAKE “Selling™
VELVET REVOLVER “Free”

KROX/Austin, TX *

PD: Melody Lee

MD: Toby Ryan

6 311 “Creatures”
OASHBOARD. “Hands”
OISTURBED "Liberate”
STAIND “So”

WRAX/Birmingham, AL *
PO: Susan Graves

APD: Hurricane Shane

MD: Mark Lindsey

3 TRAPT "t

1 DASHBOARD . “Hands™

KOXR/Boise, ID *
PD: Jacent Jacison
APDMD: Kallao

WHITE STRIPES “Button”

WBCN/Boston, MA *

OM: Tony Berardini

VP/Pmgramming: Oedipus

APD/MD: Steven Stnok
No Adds

WFNX/Boston, MA *
PD: Cnze

APDMD: Kevin Mays

15 MARS VOLTA “ESP”
12 LINKIN PARK “Fant”

WEDG/Buffale, NY *
PO: Lemvy Diana

1 YEAR OF THE RABBIT “Hole"

VENDETTA RED "Shatterday™

Reporters

WBTZ/Burlington, VT *
PD/MD: Stephanie Hindley
ALIEN ANT FARM “These”
BLEU "Get”
BRANO NEW “Quiet”

WAVF/CharIesmn SC*

PD: Greg Palrick

APD/MD Danny Villalobos

1 FOO FIGHTERS “Low"
ALIEN ANT FARM “These"
GODSMACK "Serenty”
SMILE EMPTY SOUL "Bottle”

WEND/Charlotte, NC *
PO: Jack Daniel

APD/MD: Kristen Honeycutt
2 TRAPT still"

1 GODSMACK "Serenty’

WKQX/Chicago, IL*
PD: Tim Richards
APD/MD: Mary Shuminas
AMD: Nicole Chuminatto
10 ME FIRST “Fly"
ALIEN ANT FARM “These"
LESS THAN JAKE “Sefling”

WZZN/Chicago. IL *

PD: Bill Gamble

APD: Steve Levy

MD: James VanQsdol
No Adds

WAQZ/Cincinnati, OH *

APD/MD: Shaggy

28 VELVET REVOLVER “Free”
BRAND NEW "Quiet”
OROPKICK MURPHYS "Walk™

WXTM/Cleveland, OH *

PD: Kim Monroe

APD: Dom Nardella

MD: Pete Schiecke

1 MUSHROOMHEAD “Rise’
FOO FIGHTERS “Low”
METALLICA "Frantic™

WARQ/Columbia, SC *
OM/PD: Dave Stewar!

MD: Dave Fama

4 DASHBOARD “Hands”
3 ALIEN ANT FARM "These”

WWCD/Columbus, OH *
PD; Andy Davis

MD: Jack Devoss

13 POLVPEOI%IC SPREE "Light”

BLUE OCTOBER “Calling™
MARQON 5 “This™

KDGE/Dallas-Ft. Worth, TX *

Stations and their adds listed alphabetically by market

WXEG/Dayton, OH *
PD: Sleve Kramer

MD: Boomer

10 TRAPT “Stll"

5 311 “Creatures”

4 ALIEN ANT FARM “These™

KTCL/Denver-Boulder, CO *
PO: Rubin

MD: Hill Jordan

24 SWITCHFDOT "Live”

CIMX/Detroit, M1 *

PO: Mumay Brookshaw

APD: Vince Cannova

MO: Mait Franktin
DASHBOARD  Hands "

KHRO/EI Paso, TX *
DM/PD: Dave DeFranzo
APD: Greg Peters
1 311 “Creatures”
1 BLAGK EYED PEAS/PAPA “Anxity”
ADEMA “Unstable™
BRAND NEW Quiet”
BROOKS BUFORD “Traner”
EELS "Morring"

KNRQ/Eugene-Springfield, DR
PD: Chris Crowley

APD/MD: St Allen

8 SALIVA “Always”

1 DASHBOARD  “Hands"

KXNA/Fayetteville, AR

PD: Dave Jackson

5 KORN “Time”
ALIEN ANT FARM These™
BLACK EYEQ PEAS/PAPA "Anxiety”
VELVET REVOLVER "Free”

WJBX/Ft. Myers, FL *

PD: John Rozz

APD: Fitz Madrid

MO Jetl Zito

2 FOQ FIGHTERS "Low "
EVANESCENCE “Under”
TRAPT "Still"

WXTW/Ft. Wayne, IN *
PD/MD: JJ Fabini
16 311 “Creatures”
14 KORN “Time"
7 FO0 FAGHTERS “Low"
5 YEAR OF THE RABBIT "Hole"
2 ALIEN ANT FARM “These”
1 THRICE “Left”
SLOTH "Someday"

KFRR/Fresno, CA *
PD: Chns Squires
MO: Reverend

FOO FIGHTERS “Low”

WXNR/Greenville, NC *
PD: Jeff Sanders
APD: Tumer Watson
311 “Creatures”
00 FIGHTERS “Low"
GODSMACK "Serenity”

WEEO/Hagerstown, MD
APD/MD: Dave Roberts

3 DASHBOARD... "Hands"
1 LESS THAN JAKE "Seling”
1 ME FIRST. "Ry

1 THRICE “Left”

WMRQ/Hartford, CT *
PO: Todd Thomas
MD: Chaz Kelly

No Adds

KUCD/Honolulu, HI *
PO: Jamie Hyatl
AR “Song”

PD: Vince Richards
APD: Eric Schmidi
5 THRlCE Leﬁ

* Someday”
THREE DAYS GRACE “Hate”

WRZX/Indianapolis, iN *
PD: Scail Jameson
MD: Michae! Young

EVE 6 “Twice”

THRICE “Left”

VENDETTA RED "Shatterday

WPLA/Jacksonville, FL *
PD: Bo Matlhews
APD/MD: Chad Chumley

No Adds

WRZK/Johnson City, TN
VP/Prog. Ops.: Mark E. McKinn
No Adds

KRBZ/Kansas City, KS *
OM/PD: Mike Kaplan
APD: Todd Vicletle
MD: Lazio
MEST “Jaded'

WNFZ/Knoxville, TN *

PD: Anthony Proffitt

MD: Dustin Matthews
AOEMA “Unstable”

KTBZHouston-Galveston, TX *

WWOX/Lansing, MI *
PD: John Boyle

MD: Kelly Bradley

13 ALIEN ANT FARM “These”
9 GODSMACK “Serentty”

8§ DISTURBED "Liberate’

KXTE/Las Vegas, NV *
PD: Dave Wellington
APD/MD: Chns Ripley

No Adds

KLEC/LIﬂle Rock, AR *
PD Marty Dehihot
No Adds

KROQ/Los Angeles, CA *

YP/Prag.: Kevin Weatherty
APD: Gene Sandbloom
MD: Lisa Worden

No Adds

WMFS/Memphis, TN *
PD: Rab Cressman
MD: Mike Killabrew
1 THRICE "Left"
1 USEQ "Yellow"
TRAPT “Stll

WZTA/Miami, FL*
PD: Troy Hanson
APDMD: Ryan Castle
1 USED Yellow”
311 “Creatures”
AF "Song"
ENOO "Lies”

WLUM/Milwaukee, Wl *
PD: Tommy Wilde
MD: Kenny Neumann
1 311 “Creatur
LESS THAN JAKE “Seling”

WHTG/Monmouth-Ocean, NJ *

PD: Darin Smith

MD: Brian Zanyor

18 GOOD CHARLOTTE "Girls™

15 FOO FIGHTERS "Low™

5 311 “Creatures”

4 DASHBOARO “Hands"
EELS "Moming”

GAVIN DEGRAW "Follow”

KMBY/Monterey-Salinas, CA *

PD: Kenny Allen
311 “Creatures”
ALIEN ANT FARM "These"
KORN “Time”

WBUZ/Nashville, TN *
DM: Jim Patrick
PD/MD: Russ Schenck

WRRV/Newburgh, NY
POMD: Andrew Boris
No Adds

KKND/New Orleans, LA *
OM/PD: Rob Summers
APDMD: Sig
1 TRAPT “Stll"
FOO FIGHTERS "Low”
GODSMACK "Seremity”

WXRK/New York, NY *
MD: Mike Peer
No Adds

WROX/Norfolk, VA *

PD: Michele Diamond

MD: Mike Powers
OASHBOARD  Hanis'
MUDVAYNE “Cold"

KQRX/0dessa-Midland, TX
PD: Mlcnael Tmln Mobley

17 STAIND

17 GOOD CHARLOTTE “Girts'

17 FOUNTAINS OF WAYNE "Mom
7 SLOTH “Someday"

7 LESS THAN JAKE “Seling*

KHBZ/Dklahoma City, DK *
PD: immy Baredda
AUDIOSLAVE "Live”
BLUE OCTOBER "Calling”
EVANESCENCE “Under”
FOO FIGHTERS "Low"
SLOTH "Someday™
SWITCHFOOT “Live”

WJRR/Orlando, FL *
PO: Pal Lynch

MD: Dickerman

6 AFl"Song”

6 TRAPT " Snn

5 ECHO 7 ‘Step
4 MUDVAVNE “Cold”

WOCL/Drlando, FL *
PO: Atan Amith
APD/MO: Bobby Smith
SMILE EMPTY SOUL “Bottie”

WPLY/Philadelphia, PA *
PD: Jim McGuinn

MD: Dan Fein

2 ALIEN ANT FARM "These

KEDJ/Phoenix, AZ *
PD: Nancy Stevens
APD: Dead Air Dave
MD: Rebin Nash

3 THRICE "Left”

1 ME FIRST.."Fy"

KZON/Phoenix, AZ *

WXDX/Pittshurgh, PA *
PD: John Moschitta
MD: Vinnie

No Adds

WCYY/PnrtIand ME

MD Bnan James
ADEMA “Unstable”
FOO FIGHTERS “Low"

THR\CE LER

KNRK/Portland, OR *
PD: Mark Hamition
APD/MD: Jayn

3 311" Creatures™

1 ADEMA “Unstable”

WBRU/Providence, Rl *
PD: Seth Resler
MD: Andy Yen

No Add .

WWRX/Providence, RI *
PD: Cruze

APD/MD: Kevin Mays
FOO FIGHTERS “Low”
THREE DAYS GRACE "Hate"

{HED) PLANET EARTH "Blackout"

KRZQ/Reno, NV *
DM: Rob Blaze Brooks
APD: Jeremy Smith

MD: Matt Diablo

2 DASHBOARD  Hands

WDYL/Richmond, VA *
PD: Mike Murphy
MD: Keith Dakin

No Adds

WRXL/Richmond, VA *
PD/MD: Casey Krukowski
APD: Jay Smack

2 KORN “Time”

KCXX/Riverside, CA*
OM/PD: Kelli Clugue
APD/MD: Daryl James

No Adds

W2ZI/Roanoke-Lynchburg, VA *
GM/PD: Bob Travis

MD: Greg Travis

20 311 “Creatures”

20 KORN “Time"

3 GODSMACK “Serenty”
ALIEN ANT FARM “These”
FOO FIGHTERS “Low"
RELIENT K "Chapped™
STUNT MONKEY "Girtfriend”

KWOD/Sacramento, CA *
PD: Ron Bunce
MD: Marco Collins

22 BLACK EYED PEAS/PAPA “Anxiety”

KPNT/St. Louis, MO *

PD: Tommy Matiem

MD: Jeff Frisse

APD: Jeft “Woody” Fite
SWITCHFOOT “Live”

KSYR/Shreveport, LA *
Acting PD: Rod The Human Trip
13 VELVET REVOLVER “Free”

311 *Creatu
ALIEN ANT FARM “These”
THRICE “Left"

WKRL/Syracuse, NY *
DM/PD: Mimi Griswold
APD/MD: Abbie Weber

311 “Creatures™
FOO FIGHTERS “Low”
N “Time'

KCPX/Salt Lake City, UT *
PO/MD: fan McCain
24 VELVET REVOLVER “Free”

EVE6 T WXSR/Tallahassee. FL
SMILE EMPW SOUL “Bottle”

PD: Steve King

MD: Meathead

1 BLUE OCTOBER “Calling”
1 JACK JOHNSON “Time”
1 MEFIRST “Ry”

KXRK/Salt Lake City, UT *
PD: Todd Noker
:;%/NED: Arl{)e I;umin
Of inen
] mm(r;? “Lett” WSUN/Tampa. FL*

LESS THAN JAKE “Selling” DM: Chuck Beck
THREE DAVS GRACE “Hate” PO: Shark
TRAPT "Still"* APD: Pat Largo

SOCIALBURN “Everyone’

XTRA/San Diego, CA * KFMA/Tucson, AZ *

PD: Bryan Schock PD: Libby Carstensen

MD: Marly Whitney MD: Matt Spry

2 Afl"Sang” 23 VELVET REVOLVER "Free"
CAESARS “Jerk”
THRICE “Left"

KMYZ/Tulsa, 0K *
PD: Lynn Barstow

rhin Pierte
2 OVERSEER “Horndog"

KCNL/San Jose, CA *
PD/MD: John Allers
1 TRAPT "Stil"

i WHFS/Washington, DC *
KITS/San Francisco, CA * PD: Rabert Benjamin
PO: Sean Demery APD: Bob Waugh
MD: Aaron Axelsen MD: Pat Ferrise

3 POSTAL SERVICE “Heights” No Adds

1 MéRS VOLTA® ESP

AUDIOSLAVE Live'

WWDC/Washington, DC *
PD: Buddy Rzzer

1 FOO FIGHTERS “Low”
KJEE/Santa Barbara, CA
GM/PD: Eddie Gutierrez

MD: Dakota
CAESARS "Jerk”
SWITCHFOOT “Live” WPBZ/West Palm Beach, FL *
OM/PD: John D'Connell
MD: Eric Kristensen
No Adds

KNDO/Seattle-Tacoma, WA WSFMWilminglon, NC

PD: Phil M
APD: Jllm Kas’“::'q PO: Knothead
No Adds No Adds
* B
Monitored Reporters

94 Total Reporters

85 Total Monitored

e | W R o R
Bl eow': s .'I‘vea . : Mic! e“ ;gy : Chris HIVIEr GODSMACK " §9'E"RY 1 STAIND "So” ) : 3 ike Danger 9 -
gyl Do e | T T - Gpuencor o AL T MO o Total Indicator
.
4 N O
New & Active Indicator
Most Added’
ALIEN ANT FARM These Days (DreamWorks) BLUE OCTOBER Calling You (Universall THRICE All That's Left (island/i0JMG)
Total Plays: 309, Total Stations: 41, Adds: 13 Total Plays: 225, Total Stations: 18, Adds: 3 DASHBOARD CONFESSIONAL Hands Down (Vagrant/
SWITCHFOOT Meant To Live (Red Ink/Columbia) YEAR OF THE RABBIT Rabbit Hole (ElektralEEG) LESS THAN JAKE The Science Of Seing Yourself Short.. Marner Gros)
Total Plays: 309, Total Stations: 23, Adds: 3 Total Plays: 151, Total Stations: 15, Adds: 2 ME FIRST AND THE GIMME GIMME'S | Believe | Can Fly (Fat Wreck Chords)
. . A STAIND So Far Away (Fljp/Elektra/FEG)
ADEMA Unstable (Arista) (HED) PLANET EARTH Other Side (Volcano/Jive) KORN Did My Time mmartalEpic)
Total Plays: 305, Total Stations: 28, Adds: 4 Total Plays: 127, Total Stations: 9, Adds: 0 1d My Time fimmartaycpic
FOO FIGHTERS Low (Roswell/RCA/
ROONEY Bl2u7e7Side /Ge//gn//nterscope/ OVERP?EER] ;igrndog (S/nt/e_'/ze'/n/genl{{i " ALIEN ANT FARM These Days (DreamiWorks/
Total Plays: 277, Total Stations: 25, Adds: 0 Total Plays: 120, Total Stations: 9, Adds: ADEMA Unstable Arista/
LESS THAN JAKE The Science Of Selfing Yourself Short... (Wamer Bros, CAUTERIZE Something Beautiful (Wind-up/ SWITCHFOOT Meant To Live (Red ink/Columbia)
Total Plays: 243, Total Stations: 18, Adds: 5 Total Plays: 112, Total Stations: 11, Adds: 0 VELVET REVOLVER Set Me Free (Decca/mmortal
FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC/
Songs ranked by total plays SLDTH Someday (Hollywood/
- / SALIVA Always (Island/IDJMG)

Please Send Your Photos

R&R wants your best snapshots (color or black & white).
Please include the names and titles of all pictured and send them to:
R&R, c/o Mike Davis: 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA 90067
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Email: mdavis@radioandrecords.com
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BLUE OCTOBER Calling You (Universall

MEST Jaded (These Years) (Maverick/Reprise/

BLACK EYED PEAS F/ PAPA ROACH Anxiety finterscope/
JACK JOHNSON Wasting Time (Jack Johnson Music/Universal)
CAESARS Jerk It Out (Astralwerks/EMC)

GOOD CHARLOTTE Girls & Boys fEpic/)

HOOBASTANK Running Away (/siand/0JMG/

NICKELBACK How You Remind Me //?qadrunner/lg./MG/
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TRIPLE A
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Jjschoenberger@radioandrecords.com

Being ’BOSton

The mission is to make WBOS the pulse of Boston

¢ BOS/Boston has been a Triple A station for about

as long as Triple A has been an official format. Over
the years, “BOS has been many things to many people,
but its sometimes dramatic programming shifts ulti-
mately led the station into the ratings doldrums. In
2001 the decision was made to restore the Greater Me-
dia outlet to its more traditional Triple A roots.

Programming veteran Chris Herr-
mann was chesen as the captain to
guide the station back to a safe pro-
gramming harbor. Herr-
mann’s career began in
New England, where he
worked at Dartmouth Col-
lege’s commetcial station,
WERD. From there he
moved to WHJY/Provi-
dence, where he started as
a weekend/overnightjock
and eventually worked his
way up to middays and
MD.

From Providence, Herrmann joined
the Greater Madia family as Asst. PD
for WCSX/Detroit, an early full-
blown Classic Rock station. Under the
guidance of GM Tom Bender for nine
years, Herrmann blossomed into a
competitive and well-informed radio
executive.

When the chance came for him to
move back ta New England to pro-
gram a Triple A radio station, he found
that he couldn’t resist the call. Let's
find cut what Herrmann has been up
to since he joined WBOS about two
years ago.

R&R: How did you get turied on to
Triple A?

CH: As far back as 1985 T was lis-
tening to WXRT/Chicago. Triple A
wasn't officially a format yet, butXRT
was certainly leaning in that direction.
[ remember being blown away by the
music mix every time | had a chance
to hear the station. It was like they had
hacked my brain. This was the kind
of music | knew and what 1 personal-
ly liked.

In 19931 was in San Francisco a few
times, and [ heard KFOG starting to
be developed under the guidance of
Paul Marzsalzk. When [ was skiing in
Denver in 1994-95 I heard the partic-
ular flavor of KBCO at the time. These
stations represented the way | always
thought about music, so when the
chance to prcgram WBOS came up, it
was hard to resist.

R&R: You wvere very familiar with the
Boston market, weren't you?

CH: I had been listening to WBOS
for close to 10 years, because my fam-
ily lives there, and | went back for vis-

A
Chris Herrnrann

its seven or eight times a year. The
mid-"90s phase of the station was very
rncouraging for me — 1 thought it
sounded great. It was start-
ing to make sense to pro-
gram older alternative acts.
Dave Matthews and that
early jam-band scene were
on the horizon, and Lilith
Fair was just around the
corner. It seemed like there

was a wealth of music for
| the format to embrace.

But at the time [ don’t
think WBOS realized it
was on to something, and it seemed
to wilt competitively. Other stations in
the market ended up stealing all the
\glory as these exciting new sounds
and acts emerged. For many years the
station ended up being a playlist in
search of a format — overtested and
ultra-familiar — and wasn’t able to
win back the audience it was once in
tune with.

T actually had a bit of trepidation
about taking the job, because by 2001,
nct only was Hot AC WBMX (The
Mix) very strong in the market on the
ycunger adult end, WZLX — the
Classic Rock station in town — had
become very potenton the older adult
side. On top of that, public radio was
and is very successtul and influential
in this town, and there was also
WXRV (The River) making a run for
it in the Triple A world.

R&R: What made Greater Media de-
cide to reinvent WBOS in the image it
likely should have had all along?

CH: A new GM coming in — Matt
Mills — made the difference. With
him I knew the station was commit-
ted to making this thing work and that
they’d give me the people and the

| tools to make a real go of it.

Then the gods smiled on me again
with the hiring of Michele Williams as
Asst. PD/MD. Her research experi-
ence from working at Coleman has
broughta wealth of information to the
table. She is adept at strategic and tac-
tical thinking. She has a multiformat
way of looking at the world and is very
gnod at thinking about the present as
well as the future.

R&R: Wiat was on top of your “To
Lo” Iist?

CH:1operate under the philosophy
that you take what the market gives
you and build on that, not give what
you think the market needs. Under-
standing that and then accomplishing
it takes time. The first step for us was
to understand the radio makeup of the
market as it stood. That took a couple
of months of listening and doing some
historical fact-finding.

Inconsistency over the course of half
a decade was the main problem we
had to overcome. We were dealing
with an audience with vague usage,
where WBOS was not the first or even
the second button on the car radio. We
needed to re-establish some passion in
the audience. We had to decide what
WBOS was going be, tell people what
we were and then stick with it.

The underlying message we are
trying to drive home is that we will
treat the listeners with respect, we will

“Wewanttobea
radio station with a
heartheat, a soul and
a certain take on the
community, all of
which are
surrounded by a rich
musical
environment.”

acknowledge their intelligence, and
we will connect them to like-minded
people. We will accomplish this by
being a damn good radio station. We
want tobe a radio station with a heart-
beat, a soul and a certain take on the
community, all of which are surround-
ed by a rich musical environment.

R&R: You had some benichmark events
you could count on to help the process.

CH: We were lucky in that area.
Certainly, the annual WBOS EarthFest
was something we could rely upon. It
is far and away the best trademark
and branding event we have. I was
blessed that Marketing Director Adam
Klein was here and already tied in
deeply ona marketing and promotion
level. It was up to me to make it big-
ger, better and more profitable.

I also inherited the free concert se-
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WBOS Sample Hours

The following sample hours are from Monday, June 30.

8-9am

MATCHBOX TWENTY Unwell
VAN MORRISON Into The Mystic

CRANBERRIES Dreams

STRAY CATS Rock This Town

COLDPLAY Clocks

PAUL SIMON Old
ROLLING STONES Angie
THORNS | Can't Remember
GOO GOO DOLLS Slide

4-5pm

BEN HARPER With My Own Two Hands
3 DOORS DOWN When I'm Gone
FLEETWOOD MAC Landslide

1 GIANT LEAP The Way You Dream
RED HOT CHILI PEPPERS Under The Bridge

BEATLES Revolution
JOHN MAYER Why Georgia
INXS Need You Tonight

LUCINDA WILLIAMS Righteously
MATCHBOX TWENTY Back 2 Good
POLICE Every Breath You Take

ries at Copley Square, which occurs
for six Thursdays during the summer,
right after work. 1t allows us to get
right downtown and in front of a lot
of people.

R&R: Wit are some of the new ac-
tivities you've instituted?

CH: We have started our WBOS
Private Concert Series, where artists
performina small, intimate setting for
listeners of the station only. We have
spent a great deal of time and effort
creating unique and personal musical
experiences for our listeners, and,
from my perspective, they really seem
to be getting us some traction.

In addition, we are making an ef-
fort to develop certain benchmarks
that are highly successful within the
format. Most notable for us has been
our version of KBCO/Denver’s Stu-
dio C, which we call Studio 7. Provid-
ing a direct connection between the
artists and the listeners is a very im-
portant aspect of realizing this sta-
tion’s potential.

Almost as important, it has provid-
ed incredibly intimate moments for
me and has allowed me to really get
to know many of the artists we sup-
port and hold dear at the station.
Those relationships will pay off for us
big-time in the long run.

We now have a nice library of live
performances that we frequently drop
into the regular musical mix of the sta-
tion. As an extension, we are in the
midst of taking some of the best per-
formances and putting them together
for our first Studio 7 charity CD, which
we'll drop in the fourth quarter.

R&R: Wiat things have you added to
the programming schedule?

CH: We have introduced a much
more influential Sunday-morning
show, which we call Sunday Morning
Over Easy. 1t's a little broader than
your typical acoustic sunrise show,
and it allows us to play around with
a variety of musical styles.

Another thing we have adopted is
the “new music day” idea — we have
New Music Monday. The whole con-
cept resonates with the subtext of the
radio station, and it helps to instill our
genuine excitement and dedication to
music in our audience. The idea is to
spread our wings a bit. Sometimes it's
just for that day, but many times we
have discovered an artist or song that
has grabbed Michele or myself and
gone on to be an add and a successful
track for us.

R&R: Look back a bit for me, and give
mie your thoughts.

CH: We are actively looking to
build equity with artists who are on
the rise. We are not as married to the
past as some of our brethren at other
Triple A stations are. Because of that,
we're able reach out to artists others
in the format may be late on.

We are seeing nice, consistent
growth in the market, and our num-
bers are building steadily as we re-
build our franchise. In the winter book
we had a 2.1 12+ and a 3.2 with 25-
54s. We are seeing growth from there
this spring.

I do believe that there is a lot of
cume that is available to us, and with
consistency in our programming and
in our marketing, I fecl we have a tre-
mendous amount of potential at
WBOS.

If you'd like to talk further with Chris
Herrmann, he can be reached at 617-822-
9600. Be sutre to log onto the station’s web-
site at www.wbos.com.

TELL US WHAT
YOU THINK!

Share your opinion about
this column — go to
www.radioandrecords.com
and click the “Message
Boards” button.
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T B ks e 83 s Most Added
1 1 TRAIN Calling All Angels (Columbia) 540 -27 31113 14 23/0 www.rradds.com
. . ARTIST TITLE LABEL(S) ADDS
4 9 NICKEL CREEK Smoothie Song {SugarH//// ' 447 +42 26135 9 2210 JAYHAWKS Taispin (American/Lost HighwayDJMG) 1
6 0 GUSTER Amsterdam (Gonna Write YUU A Letter) (PH/I'II/HEPNSE/ 396 +14 20121 7 25’0 JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 7
2 4 JACK JOHNSON The Horizon... (Jack Johnson Music/Universal) 385 -109 25756 19 26/0 PETE YORN Crystal Village (Columbia) 3
7 0 ZIGGY MARLEY True To Myself (Private Music/AAL) 377 +20 17191 15 23/0 DAMIEN RICE Volcana (Vector Management) 3
8 @ COLDPLAY Clocks /Capitol 347 +19 25038 32 250 g':‘; V‘}’{hi‘eg_'aﬁﬂ”jfﬂ/ g
7 o 5 . .A.R. Hey Girl {Lava)
2 8 EE;DHPAL AYETh;v,Sc'enmt (Capitol . ggg 82 LR . sl EASTMOUNTAINSOUTH You Dance [Dreami¥orks) 2
RPER With My Own Two Hands (Virgin/ -65 12913 18 22/0 WALLFLOWERS Closer To You (Interscope) 9
9 9 JOHN MAYER Why Georgia (Aware/Columbia) 294 -6 17701 23 22/0 JESSE MALIN Wendy Artemis) )
15 @ FLEETWOOD MAC Say You Will {Reprise/ 265 +35 15827 3 211
16 m ANNIE LENNOX Pavement Cracks (/) 257 +30 12854 5 2011
12 @ JOHN HIATT My Baby Blue (New West Records) 255 +13 10645 13 19/0
10 13 JOHN EDDIE Let Me Down Hard (7hrill Show/Lost Highway) 249 -7 6061 13 18/0
11 14 JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEG) 245 6 1388 23 180 | /Most
17 @ THORNS I Can't Remember (Aware/Columbia) 239 +12 10524 12 180 |Jncreased Plays
14 16 STEELY DAN Blues Beach (Reprise/ 236 -3 8048 9 18/0 T;'JLT:VL
13 17 PSEUDOPOD Ali Over You fInterscope/ 236 -4 4750 8 16/0 ARTIST TITLE LABEL(S) INCREASE
22 @ MATCHBOX TWENTY Unwell (Adantic) 213 +40 16341 21 6/0 JACK JOHNSON Wasting Time (ack Johnson Music/lniversall +92
@ PETE YORN Crystal Village (Columbia) 215 +91 12216 1 19/3 PETE YORN Crystal Village (Columbia/ +91
20 @ STEVE WINWOOD Different Light (Wincraft/Scr-Fidelity) 212 +12 7156 5 15/0 JAYHAWKS Tailspin (American/Lost Highway/iDJMG) +67
18 21 LUCINDA WILLIAMS Righteously [Lost Highway/IDJMG) 207 -15 9791 19 18/0 DAVID GRAY Caroline @TO/HCA} ' +49
23 @ JASON MRAZ You And | Both (Elektra/EEG) 202 +26 6910 2 190 zlfcr';E;::;;KwSWh:: 2’"{9 cs”!’i’%w +2§
ild World (Astralwerks, +
28 @ WALLFLOWERS Closer To Yqu {Interscope) 183 +33 9845 2 10/2 MATCHBOX TWENTY Unwel (Atiantic) 40
25 @ LIZ PHAIR Why Can't!1? (Cﬂp/fﬂ// 181 +12 8327 q 1 ”0 FLEETWOOD MAC Say You Will /ﬁEﬂ/fSE/ +35
19 25 JACKSON BROWNE About My Imagination (Flektra/FEG) 176 -43 7079 9 1710 EASTMOUNTAINSOUTH You Dance (OreamWorks) +34
30 @ 0.A.R. Hey Girl Lava/ 17m +26 6559 3 16/2 WALLFLOWERS Closer To You finterscape) +33
@ JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 169 +92 7701 1 19/7
@ EASTMOUNTAINSOUTH You Dance (DreamWorks) 166 +34 7408 1 15)2
@ RADIOHEAD There There (Capitol) 146 +6 6718 2 11/0
27 30 FLEETWOOD MAC Peacekeeper (Reprise/ 143 -8 7234 18 15/0 MOSt
26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 6/29-7/5. Played Recurrents
Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below
No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds TOTAL
do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each stationis | ARTIST TITLE LABEL(S) PLAYS
assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. . .
COUNTING CROWS Big Yellow Taxi (Geffen/interscape) 190
New & Active NORAH JONES Come Away With Me (Blue Note/Virgin/ 184
DAVE MATTHEWS BAND Grace s Gone (RC4/ 182
JAYHAWKS Tailspin (American/Lost Highway/IDJMG) LOS LONELY BOYS Heaven (01 TORI AMOS A Sorta Fairytale (Epic/ 161
Total Plays: 127, Total Stations: 14, Adds: 12 Total Plays: 94, Total Stations: 7, Adds: 0 DAVID GRAY Be Mine (ATO/RCA) 150
BRUCE COCKBURN Open (True North/Rounder) RED HOT CHILi PEPPERS Dosed (Warner Bros.) JACK JOHNSON Flake (Enjoy/Universal) 134
Total Piays: 123, Total Stations: 12, Adds: 1 Total Piays: 89, Total Stations: 5, Adds: 0 BECK Lost Cause (Geffen/Interscope) 132
INDIEIENOUS C'mon Suzie /ﬁ/ﬁvmonel FOO FIGHTERS Times Like These (Roswell/RCA) MAROON 5 Harder To Breathe (Jctonel) 122
Total Plays: 121, Total Stations: 11, Adds: 0 Total Plays: 89, Total Stations: 4, Adds: 0 DAVEMATTHEWS BAND Grey Street (RCA) 113
DAR WILLIAMS Closer To Me (Razor & Tie) FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC) i
Tatal Plays: 119, Total Stations: 12, Adds: 0 Total Plays: 85, Total Stations: 4, Aﬂds; 0 DAVEMATTHEWS BAND Where Are You Gaing (RC4) 103
GO0 GOO DOLLS Sympathy (Warner Bros.) JESSE HARRIS All My Lite (Blue Thumb/VMG) R&R Station Playlists have moved to the web.
Total Plays: 113, Total Stations: 5, Adds: 0 Total Plays: 82, Total Stations: 8, Adds: 0 See all of our monitored reporters at
www.radioandrecords.com.
Songs ranked by total plays

EXPOSE
OURSELF

» EventTape®
* BunchaBanners™
* FlashBags™ )
* BumperStickers PN
*Ponchos - . = '@ AV‘L
c,*KeyTags ° "~ . ¢
. StadiumCups <~ ° . ~

FirstFlash!

6528 Constitution Drive * Fort Wayne, indiana 46804

. e Q_@f_‘ﬁ;‘;\j Tei. 4 | x Fax: (260) 436-6739 * www/firstflash.com
Ea O Celmig & e
L e UPe® U9 | 1-800-21 FLASH

Party Zone Party Zoneg Party Zone Party 20ne | 1‘800‘213'5274
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+  TRIPLE A TOP 30 INDICATOR =

KGSR/Austin, TX *
DM: Jeff Carrol
PD: jody Denberg
APD: Jyl Hershman-Ross
MD: Susan Castle
NoAdds

WRNR/Baltimore, MD
DM: Jon Peterson
PD: Alex Cortright’
MD: Damian Einstein
6 WALLFLOWERS Closer”

1 JAYHAWKS “Tasspn”

JESSE MALIN 'Wend,
BUTTERFLY 3DUCHER "Me

WVOD/Elizabzth City, NC
Pn I%Ian Cooper

m DAVID GRAY Caroure”
JACKJDHNQdN “Tirs”
Cray”

WGVX/Minneapolis, MN *

OM: Dave Hamilton
PD: Jeft Colhns

32 JAYHAWKS

16 usuanomsﬁs Bt

WZEW/Mobile, AL *
PD: Brian Hart
MD: Lee Ann Konik
No Adds

WALLFLOWERS "Closer™

KINK/Portland, OR *
PD: Dennis Constantine
MD: Kevin Welch
4 vwmnomzom Here
3 BAUCE COCKBURN “Open*

JACK JOHNSON “Time™

WDST/Poughkeepsie, NY

KBAC/Santa Fe, NM *
GM/PD: Ira Gordon
APD: Sam Ferrara

9 JAYHAWKS “Talspin”
MAKTUS “Hide”

KTAO/Santa Fe, NM

— &
& % */ e July 11, 2003
®
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added
www.rrindicator.com
LAST THIS TOTAL + - TOTAL WEEKS ON  TOTAL STATIONS/
WEEK WEEK ARTIST TITLE LABEL{S) PLAYS PLAYS AU%I)%;‘CE CHART ADDS ARTISTTITLE LABEL(S) ADDS
2 @ 21GGYMARLEY True ToMyselt (Private Music/AAL) 250 +10 1392 16 160 | JAYHAWKS Tailsin idmericantost Highway/lDJME) n
3 2 JOHNHIATT MyBaby Bhe fNew West Records) 927 § 1258 1 1710 JACK JOHNSON Wasting Time (Jack Johnson Music/Universall 10
6 ) ‘ i JOEELY Streets Of Sin (Rounder) 3
5 TRAIN Calhpg All Angels (Cormbia) 225 +5 1479 12 110 GUS BLACK Dry Kisses (immergent) )
g o COLDPLAY The Scientist |(Caoitol] 223 +15 1458 13 14/0 GRANDADDY Nowt's On (V2 2
6 5 STEELY DAN Blues Beach (Reprise/ 210 -8 900 10 15/0 DIDO White Flag /Arista/ 2
7 6  BRUCECOCKBURN Ope (7rueNorth/Rounder) 207 -1 1086 10 17/0 | JESSEMALIN Wendy /Arzemis) 2
11 @ GUSTER Amsterdam (Gopna Write You A Letter) (Palm/Beprise) 206 +2 1381 7 14p | WALLFLOWERS CloserToYou finterscope) 2
8 8 STEVEWINWOOD Di i . SciFidel 203 5 7 510 DAMIEN RICE Volcano (Vector Management/ 1
DifferentLight (Wincraft/Sci-Fidelity) - 879 15/ DAVID GRAY Caroline /AT0/ACA) 1
10 9 WIDESPREAD PANIC Don't WannaLose You (Widespread/SRG) 190 -16 778 13 16/0 ROBERT CRAY Back Door Slam (Sanctuary/SRG) 1
4 10 BENHARPER WithMy Own Two Hands (Virgin) 186 -40 1212 18 15/0 PETE FRANCIS One Train (Hollywood) 1
13 @ EASTMOUNTAINSOUTH YouDance (Dreamiorks) 175 +22 659 4 16/0 BETH ORTON Wild World /Astrafwerks/EMC) 1
12 @  JOHNEDDIE Let Me Down Hard (Thril Show/Lost Highway) 173 +2 981 14 1400 (T;:; m‘;g; A“xm:':l”e";:‘a" ’E"Zj'c"”’/ :
| ; ollow Throug
15 g NICKEL CREEK Smoothie Sang (Sugar Hill) 158 +14 1173 6 12/0 DANIELLANOIS Shine (A 1
18 @ ANNIE LENNOX Pavement Cracks &/ 151 +18 495 6 11/0 ALLISON MOORER Going Down (Universal 1
14 @ DARWILLIAMS Closer ToMe (Razor & Tie/ 146 +1 590 6 12/0 CLEM SNIDE Happy Birthday /SpinArt/ 1
16 G RICHARD THOMPSON |l Tag Along (SpinArt/Cooking Vinyl) 142 0 609 12 14/0
21 FLEETWOOD MAC Say YouWili (Reprise/ 139 +12 763 2 1310 MOSt
19 PSEUDOPOD AllOver Yau ffnterscope/ 138 +8 882 8 10
22 @ RADIOHEAD There These (Capitol) 134 +14 547 8 13/0 Increasedplay S .
TOTAL
27 @ JESSE HARRIS AllMy Lite iBlue Thumb/VMG) 132 +24 401 5 13/0 HST T LABELLS INCPFI!.QXSE
ARTI Ll
30 @ DAMIEN RICE Volcano Vector Management/ 127 +29 m 2 141 I o
1 23 JACKJOHNSON The Forizon Has Been Defeated (ack Johnson Music/Universall 124 120 75 17 8. 3:::(0 ‘;RAY gﬂ“’we /ATZHUA/J , Visilinvasd) +;§
e JOHNSON Wasting Time (Jack Johnson Music/Universal) -+
28 TURIN BRAKES kS/EMC, 12 21 2 1
2 ? e * 616 510" 1" BETH ORTON Wid World dstralwerks/EMC) +50
0 RHETTMILLER F)urLove (Exektra/ELG) 120 -10 798 6 1310 PETE YORN Crystal Village (Columbia/ +42
26 @ PHILROY Undeniably Human (0r/ 14 +3 630 10 13/0 DAMIEN RICE Volcano (Vector Management) +29
25 @ JACKSON BROWNE About My Imagination (Flextra/FEG) 13 +1 761 6 10/0 JESSE HARRIS All My Life (Blue Thumb/VMG) +24
@) JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 11 +73 396 1 1710 | ROBERTCRAY Back Door Slam (Sanctuary/SAG) +23
29 @)  KATHLEENEDWARDS OneMore Song TheRadio... (Zoe/Rounder) 107 +8 59 3 130 ;fg::;"cg;;gsé"; ;‘L”[’;’;’”Y"’”/‘;“ ”’g”;‘;’fy/[’;”‘%a/ y *;g
, . ou Know... (Big Bad/Vanguar +
’ 23 30  THORNS ICan't Remember (Aiware/Columbia) 102 17 134 17 9/0 EASTMOUNTAINSOUTH You Dance (Dreamorks) 22
’ 19 Triple A reporters. Sangs ranked by total plays for the airplay week of Sunday 6/29-Saturday 7/5.
© 2003 Radio & Records.
‘R t h :
eporters National
L el e L rmwemo | | Programming
1 JAYHAWKS “Talspry MD: Martin Bandyke APD/MD: Mike Woll MD: Brian James 9 JACK JOHNSON “Time™
o ek W e B i fenn
SAYHAWKS “Tailspin’ %:@xﬁd?gﬁ‘e" Added Thls WEEk

‘ ,,,,,,L M World Cafe

Ali Castelinni 215-898-6677

FOUTAINS OF WAYNE Stacey's Mom
SOUL OF JOHN BLACK Lost And Paranoid

. B PD: Brad Hockmeyer
WNCW/Greenville SC PD: Greg Gattine g i
APDIMD: Kirs Clark ABD: Chintine Martnez Al VUSI MAHLASELA The Voice
. Tl KP'G/Mnn‘erey CA * Roger Mene! 4 GUSBLACK "Kisses’
- IOE B -
KRVE/Boise, ID SPANE FONAYAE - it PD/MD: Laura Ellen Hopper i jﬁ%iﬁf‘x’?‘??@?e

OM/PD: Dan McCelly 81G BAD V0100 DeDDY “Yean” §
13 JAYHAWKS Tadsgn™ 5
JACK JOHNSON *Trme'

GLS BLACK “Krsses"
ROBERT CRAY “Slam”

3

WIS Indianapol, N Acoustic Cafe

PD: Brad Holtz
MD: Todd Bemean
12 PETEYORN Yillage

KRSH/Santa Rosa, CA *
KTHX/Reno, NV * PD: Dean Kaltari
PD: Harry Reynolds MD: Pam Lang
MD Dave Herold 4 JACK JOHNSON Time
JACK JOHNSON " Time JAYHAWKS " Talspar
DAMIEN RICE “Volcano 4 3
DANIEL LANQIS Snme
JAYHAWKS Tailspin®
JOHN SCOFIELD ~Phil

WBO0S/Boston, MA *
PD: Chris Herrmann
APD/MD: Michele Williams
11 DIDO " White”
T JAGK JOHNSON “Tume
JAYHAWKS "Talspn

Rob Reinhart 734-761-2043

GUSTER Jesus On The Radio

ROBINELLA & THE CC STRING BAND Man Over
STRAWBS Strange Day Over The Hill

TEITUR Rough Around The Edges

WALLFLOWERS "Closer

WRL/T/Nashville, N *
. DM/PD: David Hall
. WOKI/Knoxvilje, TN * APD/MD: Keith coes
WXRV/Boston, MA PD: Shane Cox 4 JAYHAWKS Tai
PD: Nicole Sandley MD: Sarah McClun? TURN BRACES Pan”
MD: Dana Marshall 1 FLEETWOQUMAG "Nl
WFUV/New York, NY

éAEKJDHNi' N Time
R “H

o PD: Chuck Singleton
MD: Rita Houston
| N AMD: Russ Borris
KMTN/Jackson, WY 8 JACKJOHNSON Time

. i WALLFLOWERS "Mystic
Po/ DA REhman DWIGHT YOAKAM "t

KENZ/Salt Lake City, UT *
OM/PD: Bruce Jones
MD: Kari Bushman
JACK JOHNSON “Time

KMTT/Seattle-Tacoma, WA *
GM/PD: Chris Mags
APD/MD: Shawn Stewart
COLDPLAY "Scientist™
PETE YORN Viliage

12 JAYHAWKS “Taisgin™

WNCS/Burlingtos, VT
PD/MD: Mark Aburzahab

7 JACK JOHNSON T me” KPRI/San Diego, CA *

2 JAYHAWKS Taisiin” BETH ORTON “Wiid

MICHAEL FRANTI "Music PO/MD: Dona Shaieb

1 JAYHAWKS "Talspin
WRNX/Springfield, MA *
GM/PD: Tom Davis
APD: Donnie Moorhouse
MD: Lesa Withanee
JAYHAWKS “Talspin”
JESSE MALIN "Wendy™

WMVY/Cape Cod, MA
PD/MO: Barbara Bacey
T JAYHAWKS “Taigtnn’

PD: Dan Ree:

APD: Stacy (
DANIEL LAN
DAVIO GRA“Car
GAVIN nsemw n ow

WKOC/Norfolk, VA *
PD: Paul Shugrue

|s Snme MD: Kristen Croot

DAMIEN RICE “Volcand™

KFOG/San Francisco, CA *
PD: Dave Benson
APD/MD: Haley Jones
3 OAR Hey'

WFPK/Lnuisv;LIIe Ky

Please Send Your Photos

WDGCD/Chattanonga, TN * AN i o
DM;PD/MD: Danmy Howard BUTTERFL™ oucr{R Soort”

R&R wants your best snapshots
(color or black & white).

WALLFLOWERS “Cioser” KCTY/Omaha, NE *
DM/PD: Brian Burns
APD/MD Ryan Morton

EASTMOUNTMNSOUTH “Dance

KTBG/Kansas City, MO
PD: Jon Hart
MD: Byron Jofinson
BLUES TRAVELER ‘Let
DIDO W1
JAYHAWKS HTalspa”
VUSIMAHLASELA Back

WXRT/Chicago, it *
PD: Norm Winer
APB/MO: John Farneda
KATHLEENEDWARDS “Radio™
H

Please include the names and titles of all
pictured and send them to:

*Monitored Reporters

WXPN/Philadelphia, PA 45 Total Reporters

PD: Bruce Warren

APD/MD: Helen Leicht
aurrnmaoucnm “Dash”

WMMM/Mad|son Wi * 1 DDO W
PD:Tom Teukgr 1 HANDADDY on”
MD: Gabby Parsoms

wm
s
£
g
2
)
=
=
83

300D0 FOOT OF RM:r

26 Total Monitored R&R, c/o John Schoenberger:

KBXR/Columbia. MO

POND: Lans Trozise Rt WYEP/Pittsburgh, PA 19 Total Indicator 10100 Santa Monica Blvd., 3rd Floor,

PD: Rosemary Weisch
MD: Mike Sauter

Los Angeles, CA 90067

KBCO/Denver-Beulder, CO *

PD: Scott Arbough PD: Steve Righards JESSE MALIN Wendy™

MD: Keeter .
e MD: ::z:snu-a lzner JOEELY"Sin”

K CLEM SNIDE "Happy™ )

WMPS/Memphis, TN *

JAYHAWKS “Taispin”

Email: jschoenberger@radioandrecords.com
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1 Train hold the top siot on the moni-
t

] on the Norah Jones album, but his mu-

" sical career dates back well before
4 REC@R ' that. ¢ | probably bring a bit more his-
] With ; tory to this project than most: | was a
big fan of Jesse’s first band, Once
Blue, and then his fine indie albums
with The Ferdinandos. | was not sur-
prised to see his million-dollar smile
| above a Song of the Year Grammy earlier this year, nor
| was | surprised to hear of his subsequent signing to Blue
'_ Thumb Records. € Harris’ new album, The Secret Sun,
marks his arrival as a frontman. It's not always an easy
transition, but it's one that he can carry. Harris has that
indefinable quality known as star power. As a performer,
he is engaging and fun, and The Ferdinandos are seri-
ous players. # Most important, this guy can write hit songs. “All My
Life” is just that. All you need to do is play it and watch it happen. And
once you’re into The Secret Sun, do yourseif a favor and check out
his previous releases.

Rita Houston
MD, WFUV/New York ;

e NN D O e R S RN

ored airplay chart for the fourth
week, Nickel Creek jump up to 2*,
Guster move to 3%, and Ziggy Marley
is now top five at 5*. Coldplay continue
to dance with themselves — “Clocks” is
6*, and “The Scientist” is at No. 7 — and
the new Fleetwood Mac is already at
10* ... Other gainers this week include

| Jesse Harris first came to the pub-
E lic’s eye as a guitarist and songwriter

Annie Lennox (16*-11*), The Thorns (17*-15*), Matchbox Twenty

(22*-18*), Jason Mraz (23*-22*), The Wallflowers (28*-23*) and
0O.A.R. (30*-26") ... Pete Yorn’s “Crystal Village,” Jack Johnson,

EastMountainSouth and Radiohead debut ... On the Indicator air- :

play chart, Marley slides up to 1*, Train are at 3*, Coidplay go to 4*,
and Guster go top 10 at 7* ... Several songs continue to show growth
this week, with Jesse Harris (27*-21*), Damien Rice (30*-22*) and
Turin Brakes (28*-24*) being the biggest gainers ... Johnson debuts
... In the Most Added category, The Jayhawks are Most Added over-
all, with 23 total adds (No. 1 on both panels), while Johnson is added
to another 17 stations on top of the 19 already playing the new track
(No. 2 on both panels) ... Dido, Jesse Malin and Vusi Mahlasela are
off to good starts ... O.A.R., David Gray, Gus Black, EastMountain-

South, Damien Rice, Robert Cray and Pete Francis close some im- '

portant holes.

— John Schoenberger, Triple A Editor

armist: Phil Roy
LageL: Or Music

By JOHN SCHOENBERGER / TRIPLE A EDITOR

hil Roy grew up in Philadelphia dur-

ing the '70s. When he was 9 years old
he began to take guitar lessons, and, with
his father’s encouragement, continued to
pursue music, eventually attending
Berklee College of Music in Boston. While
there, Roy realized that he would likely
never become the jazz guitarist he
dreamed of being, but a songwriting class
he took opened him up to a new area of
expression.

Roy eventually moved to Los Angeles,
where he tried to make his mark in a
band situation twice. Both his bands
signed to labels, and both times success
eluded them. It was at this time that Roy
began to write songs for publishing com-
panies, and several of his compositions
ended up being recorded by artists such
as Ray Charles (“My World™), Joe Cocker
(“The Simple Things”), Aaron Neville
(“My Brother, My Brother”) and Pops
Staples (“Hope in a Hopeless World”).

After years of writing songs that were
covered by others, Roy longed to record
music himself — to express himself in a
more intimate way. He eventually re-
corded grouchyfriendly and self-released
it in 2000. The press embraced the
project, and Triple A radio supported it.

“It had suddenly occurred to me that I
was making music for everyone but my-
self,” he says. “I was at the end of my
rope. Personally and professionally —
spiritually — I was done. Recording that
album was the last thing for me to do.”

Encouraged by the reception of his first
album, Roy was motivated to record a sec-
ond one, Issues + Options. Word of Roy
got to Larry Miller and Michael Caplan,
who had just formed Or Music. After a

meeting with them, Roy was well on his
way to starting a new chapter of his ca-

reer.

The album features 14 songs co-written
by Roy and others, a process he says was
very refreshing for him. Plus, the collec-
tion of musicians involved with the
project was nothing short of stellar. With
a personal and passionate approach,
songs such as “Undeniably Human,”
“Melt,” “Amazing,” “The Have + the Have
Nots” and his version of “Hope in a Hope-
less World” come across honestly and sin-
cerely as they address loneliness and ful-
fillment, alienation and connection, an-
tipathy and compassion.

Phil Roy is the perfect example of the
type of artist Triple A radio can embrace
and champion. His music is intelligent,
insightful and sensitive. He relies on his
talents as a songwriter and performer to
propel his message and shies away from
studio wizardry and manipulation.

Put simply, his music connects with the
listener — so much so that when Roy’s
song “Melt” was played on WXPN/Phila-
delphia a few years back, one woman in
particular was so moved that she con-
tacted him. One thing led to another, and
today they are married!

Roy says, ‘T've spent my whole life writ-
ing about the human condition, and the
songs on Issues + Options come from a cer-
tain consciousness. I try to reflect on the
struggle all of us have at times. Making my
own albums has given me a sense of re-
newal, as if, creatively, I was being reborn.”
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WK wWEE  ARTIST TITLE LABEL(S) TRAET el ST Americana spotlight
H 2 o SCOTT MILLER Upsidei'ilhwnside (Sugar Hill} 669 +12 3700 by John Schoenberger
] 5 ©  ciLuan weLeH s ‘IT"""V dcory) G 22 3007 | Artist: Jim Lauderdale with Donna The Buffalo
H 1 3 VARIOUS ARTISTS Lonesome Onry and Mean (Dualtone) 557 47 8106 | Label: Dualtone
3 4 DERAILERS Genuine / ﬂ#y Dog) 535 10 9300 Throughqut his lengthy career Jim Lauderdale has t_)een s'ometm.ng
‘ of a musical chameleon, but no matter the direction his creative
4 5  JOHNHIATT.. Beneat}qms Gruff Exterior (New West/ 534 5 6759 drive took him, it was never too far from his country roots. During
} . the 1990s Lauderdale was a leader in the then-burgeoning Americana
6 ©  GREG TROOPER Foating (Suger Hil 531 +11 84 scene. Since then he's released several solo projects and collaborated
7 7 RHONOA VINCENT 0"7 Step Ahead (Rounder) 497 1 4744 or't(‘)ured with numerous gcts, including Dwight Yoakam, Lucinda
g4 Williams, Ralph Stanley, Nick Lowe and Johnny Cash. Furthermore,
10 0 RECKLESS KELLY Under the Table & Above the Sun (Sugar Hil) 456 +3 3927 many of Lauderdale’s songs have been covered by such artists as
. | ’ George Strait, Patty Loveless, Vince Gill and George Jones. During
9 8 JAYHAWKS Rainy D#N""‘ (American/Lost Highway 309 10 8335 AF these many years of touring and collaboration Lauderdale has met
8 10 RAY WYLIE HUBBARD Graw! /Philo/ 393 84 geg2 | bands of many persuasions, but one he seemed to connect with on a primal level was Donna The
. | Buffalo. Based in upstate New York, the sextet known as Donna The Buffalo have established a
12 11 MARCIA BALL So Many Rivers (Affgator) 386 27 4407 | successful touring and recording career spanning more than 15 years. By combining elements of
) folk, rock, bluegrass, blues and everything in between, DTB have developed a distinctive sound. it
15 @  KEVINDEALThe M B sk L aill 3302 1 \as only a matter of time before DTB and Lauderdale’s paths crossed on a creative level, and Wait
16 @ ROBINELLA... Robinalla;andl the CC String Band [Lolumbia) 370 21 1554 | '7il Spring is the result. The project contains 11 new Lauderdale compositions, and with the help of
) . the musically diverse members of DTB, he visits country, blues, soul, pop and folk effortlessly. | like
14 14 VARIOUS ARTISTS It Will Come To You... (Vanguard) 366 7 3253 | the title track, “Slow Motion Trouble” and “This World Is Getting Mean.”
35 @ DWIGHT YOAKAM Poglation Me (Audium/ 356  +151 582 | Americana News
|
i1 16 LUCINDA WILLIAMS World Without T Lost High 352 -95 10014 - o . . ) . : . .
wm MhoutTeers| oSt RadioioAcoustic is looking to expand its musical horizons a bit. Currently focusing on Americana, folk
13 17 VARIOUS ARTISTS T’H(as Butlaws (Compadre) 336 44 4401 | and roots, it will throw in atouch of instrumental jazz and blues, such as Pat Metheny, Adrian Legg and
@ ] i Alex de Grassi. Send your product to host Zoe Montana at 408 Elam Dr., Lewisville, TX 75067 ...
18 RAY BENSON Beyond {"“E (Auddium) 34 +20 1616 | Nashville's Bluebird Café will sponsor a series of songwriter performances at Sundance Resortin Park
27 @ J. LAUDERDALE W/ DONNA THE BUFFALO Wait... (Dusltone) 329 +70 680 Ci'ty', UT July 16-Aug. 30. Mqre than 20 com pose'rs will participate, |np|ud|ng Klm Rl}:hey, Darrell Scoﬁ,
, Tricia Walker and Richard Leigh ... WERU/Blue Hill, ME was recently included in the “Top 12 Best Radio
17 20  CAITLIN CARY Im Staying Dut (Yep Roc) 327 15 3994 | Stations in the United States” list in the July issue of Esquire magazine. The list is part of an article
o called “A Road Map to Musical America.” Also highlighted in the article are the best places to see live
20 @  AUDREY AULD Losng it (eckess ecords 326 a2 2212 | ghows and the best record stores in the country .. More than 20 years after she hit the public eye with
22 @ R. ARBO & D. MAYHEM Gambling Eden (Signature Sounds/ 312 +30 1359 | 10,000 Maniacs, Natalie Merchant is releas@ng her first independent project. Entitled The House
Carpenter’s Daughter, the disc features a collection of traditional and contemporary folk songs interpreted
25 @ EASTMDUNTAINSUlﬂ‘H Eastmountainsouth (Dreamworks) 304 +43 1046 | in Merchant's unique style .. The legendary Flaco Jimenez has signed a deal with Compadre Records
and will release a new album in September. Squeezebox King features pure Tejano music sung almost
24 @ BRI INTAINE ORI s oficel FEconds) 402 B2] 1201 exclusively in Spanish. The disc marks Jimenez's first shot as producer too.
28 @ S. EARLE AND M. STHART Never Gonna Let You Go (Fvolver) 289 +32 2015
) \‘ Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com.
26 @ KENTUCKY HEADHUNTERS Soul (Audium/ 281 +21 1831
®
19 27 TOMRUSSELL Moder Art (Hghtone m 3 sw | Most Added
36 @ MICKEYS Finding Our Way (independent) 261 +58 862 ARTIST TITLE LABEL(S) ADDS
23 29 HALKETCHUM The King Of Love (Curt/ 24 26 3587 | JoeEly Streets of S (Rounder) 17
‘ Allison Moorer Show (Universal South) 14
21 30  RDSANNE CASH Rules Of Travel [Capitol) 251 -49 9159 Jim Lauderdale wj Donna The Buffalo Wait Til Spring (Juaftone/ 14
S o . the T . p— . —" cated 12 Dwight Yoakam Population Me (Audium/ 10
e Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated radio - - -
shows, satellite radio and intemet stations that have agreed to submit weekly spin counts. For more information Big ,AI Dt?wnmg p"e bifalfig /Hayderl:? Fgr/y/ B
please visit www.americanamusic.org. David Grisman Life of Sorrow fAcoustic isc/ 8
L © 2003Americana Music Association. Pine Valley Cosmonauts Executioners Last Songs Vol 2 and 3 (Bloodshot/ 5/
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The Women Have Spoken

Research unveils the true likes of female CHR listeners

s

} ou’ve heard the rules before: Women don’t like rock
music. Women don’t research well with urban music. You
could easily list another 30 things that women don’t
want, according to the radio industry. Well, not so fast.
Ken Farley at Hit Music Research is working with sta-
tions across the country to open up the lines of commu-
nication between listeners and the people at radio who
decide what gets on the air. Here, he shares his latest
findings about what women want.

We took five stations that are in-
volved in active research — KLLFF/
San Luis Obispo, CA; WNCB/Du-
luth, MN; WSCF/Vero Beach, FL,;
WAYK /Kalamazoo, MI[; and WL.GH/
Lansing, MI — and crunched their
numbers from online surveys con-
ducted between mid-May and mid-
June.

These are all Christian CHR stations,
and the data comes from within the 18-
34 female demographic. Inot only want-
ed to see the common denominators
across the board, [ also looked for dif-
ferences between charts based purely on
research and R&R'’s Christian CHR
chart.

Males Rule

First, any way you look at it, it's a
male-dominated world right now.
There were only 11 female artists in
the top 30 on R&R’s Christian CHR
chart in mid-June, and seven of them
were in the bottom 10.

“Every Moment” by Joy Williams is,
based on reported spins, at the very
least a top two hit. But based on listen-

er feedback, she’s only top 15 overall,
with the song showing up in the top
10ona few stations” individual charts.

Does this mean the song
shouldn’t be in heavy ro-
tation? Only 74% of the | §
women polled indicated
they were familiar with
the song. It stands to rea-
son that more spins equals
more familiarity, which, in
all likelihood, will contin-
ue to raise the song’s score
and push it up the chart.

Newsboys’ “He Reigns”
has been on the charts almost half a
year now, and it's still in the top 10
with a pretty respectable score. It's just
now showing a burn rate high enough
to warrant some programmers’ pull-
ing back on rotation. This seems on
track with where the song currently
sits based on spins.

It also looks like you can’t go wrong
with “Run” by Kutless either. It has
strong, consistent scores and a burn
rate that most stations can live with.

“Should I Tell Them” by Shaun

- T X €54
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Ken Farley

By Ken Farley

Groves — which has been on the
charts for close to six months — tops
the chart based on research. It has a
high score and a relatively low per-
centage of burn, but it’s getting ready
to drop off the national chart. This
would seem to indicate that some sta-
tions might have backed off the song
sooner than necessary.

“This Fragile Breath” by newcom-
er Todd Agnew is on the verge of
breaking in to the top 10, based on re-
search. Yet only 55% of survey partic-
ipants are familiar with the song. This
is a tune that's getting very favorable
_ response out of the gate,
| whether people know the
| song or not, indicating that
| it will probably be a strong
| contender for the top posi-
| tionon the national chart in
the near future.

“Whatlt's Like” by Down-
here is another song that
shows potential. It has only
57% familiarity, vet it's hold-
ing its own with a respect-
able score in the middle of the pack.

What’s Missing?

Something that is glaringly absent
from both the research chart and the
national chart is urban-oriented mu-
sic. This contradicts the typical main-
stream model for CHR radio and the
data found in the research itself.

With Hit Music Research, one of the
things you can get a closer look at is
what percentage of your target demo
likes certain types of music. Even
though rock topped the want lists of
18-34 females, with 76% of all respon-
dents indicating that it was one of the
gentres they enjoyed listening to, 41%
also indicated that they enjoyed hip-
hop/rap.

WLGH PD Mike Couchman says
past research has indicated that songs
like “Dear Slim” by KJ-52 and “Here We
Go” by Grits tested well with the sta-
tion's target demo. “The diversity of
tastes continues to surprise me,” he says.

“Our market is semi-diverse, [ sup-
pose, but New York City is not. So to
see a rhythmic song, a worship song, a
rock song and whatever else sitnext to
each other and score a 4.0 and above is
aneat thing. Whether it's online or call-
out data, I'm always amazed that the
biggest smashes take forever to burn.”

At stations like KLLFF and WLGH,
where various forms of rhythmic mu-
sic have been given more airtime, the
numbers jump as high as 61% in favor
of hip-hop music. This is an indication
that there are probably stations unnec-
essarily holding back on adding more
of this style of music into the mix.

wwWw americanradiohistorv com

The Top 15

five Christian CHR stations.

Here are the top 15 records according to Ken Farley’s In-
ternet research, conducted with female 18-34 listeners of

Rank ARTIST Title Score Familiar Burn
1 SHAUN GROVES Should | Tell Them  4.29 95% 17%
2 JEREMY CAMP | Still Believe 4.21 98% 17%
3 KUTLESS Run 417 98% 27%
4 RELIENT K Getting into You 4.13 95% 13%
5 THIRD DAY You Are So Good ToMe  4.13 98% 28%
6 BEBO NORMAN Falling Down 411 94% 21%
7 NEWSBOYS He Reigns 4.09 99% 32%
8 EVERYDAY SUNDAY Hanging On 3.98 85% 9%
9 GINNY OWENS Something More 3.91 87% 13%

10 PLUMB Sink-N-Swim 3.90 94% 31%

11 TODD AGNEW This Fragile Breath 3.86 55% 5%

12 SWITCHFOOT More Than Fine 3.85 96% 32%

13 JACI VELASQUEZ You're My God 3.75 96% 20%

14 SANCTUS REAL Hey Wait 3.75 82% 9%

15 JOY WILLIAMS Every Moment 3.73 74% 15%

Ken Farley.

WLGH WSCF
Contemporary  70% 75%
Hip-Hop/Rap 44% 33%
Pop 62% 83%
Rock/Alternative 70% 67%
Urban/R&B 48% 17%

Popular Styles

Here are the genres of music most popular with the fe-
male 18-34 listeners to the five Christian CHRs polled by

KLFF  WNCB WAYK Overall
70% 82% 68% 72%
61% 38% 35% 41%
74% 70% 59% 67%
91% 79% 78% 76%
52% 32% 35% 38%

Research Is Not God

In pointing out some of our find-
ings, [ want to issue a disclaimer about
online research: It's a great tool that
should be used in conjunction with
your gut and other resources at your
disposal. I never tell clients to ljve or
die by this information.

For example, if you have a song
that's showing up strong even though
it'’s been on the chart for 26 weeks,
does that mean you keep playing it in
heavy rotation for another eight
weeks until the score starts to drop
and burn goes up? Not necessarily.

What it means is that it's probably
safe to keep the song in heavy rotation.
Butif you want to start pulling back on
it now to make way for a new single,
it’s not going to be the end of the world
— as long as you're planning on fill-
ing that space with another hit song.

At WNCB, PD Dan Hatfield uses
online research along with callout.
“We carefully compare the online re-
sults with our weekly callout to rec-
ognize trends in song popularity or
burn,” he says. “Typically, [ see the
online respondents in our target catch
the major trends slightly ahead of the
callout results.

“Obviously, with more P1s respond-
ing to the online tests than you would
have with random callout, those who
listen the most are also those who will,
ina sense, lead the other listeners. They
also can catch on to a new song or get
tired of a song faster.”

The data has also given Hatfield
more confidence about staying on
songs he thought might not be hitting
their demo. “A much larger percent-
age of my target P1s listen to the local
heavy metal station than [ could ever
have imagined, which made me much
more comfortable about playing Kut-
less and Relient K,” he says.

"My initial perception was that

these songs had more youth appeal. [
expected crossover to local Country
and Pop stations, but not an almost
equal number of metal listeners in the
female 18-34 category.”

Song Vs. Artist

Another eye-opening piece of infor-
mation has been what the data is say-
ing about core artists vs. new artists.
Says Couchman, “Some of the artists
we’ve always relied on for a hit —
because they have long histories of
great test scores, high sales and high
concert attendance — are beginning to
strike out more often.

“Others continue to thrive way past
their expected prime. That's a great
reminder that ultimately this is a hit-
song format, not a hit-artist format.
And it’s a nice nudge to keep a con-
stant ear to the ground to know who
and what are next. It's also another
great and fast way to learn more about
your listeners and to build that all-
important relationship with them.”

Research of any kind, when imple-
mented and interpreted properly, can
be beneficial and motivating for ev-
eryone. Hatfield says, “Even my staff
has become excited — and not just
because we sit around with spread-
sheets looking at numbers. It's excit-
ing that our listeners are taking own-
ership in the station by participating.
1t's like we've opened up another door
into their living room.

“If a song is huge with my demo
online, I'll be thinking, “Yup, this one
will be moving up in a few weeks.’
Callout usually confirms the hunch.
Ultimately, I think this helps to plan
playlist positions and availability for
new music.”

Ken Farley can be reached at
radiohits1@aol.com or www.hitmusic
research.com.
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McClendon Offers Sweet,

Smooth Neo-Soul

Integrity debut to be released in August

wenty-seven-year-old Lisa McClendon sprang into
the spotlight last year with her debut project, My Di-
ary, Your Life (Shabach), and this summer she returns
to the gospel arena with her first release on Integrity

Gospel, Soul Music.

Soul Music, which is set to be re-
leased in late August, is a smooth of-
fering of singar-songwriter g
neo-soul. In her rich alto, P&
McClendon relays her per- g -
sonal insights on life, moth- E§
erhood and spirituality. §
While a blend of funk, pop,
jazz and blues places this
lacksonville praise and wor-
ship leader into a musical
category with India.Arie
and Stevie Wonder, Mc-
Clendon’s lyrics reveal that
she is also a poet and thinker who
ponders the mysteries of life and
God.

Tue CCM Urpartr Editor Lizza
Connor caught up with McClendon
after a recent performance at Atlan-
tafest, held at Six Flags Over Georgia.

CCM: How did the festival go?

LM: [ wasri't mentally prepared! [
was told that I only had one show a
day, Wednesday through Saturday,
but when I got there I had to play
two. [ had about 2 1/2 hours in be-
tween sets. [ wasn't sure if my voice
would last, but I was OK. What a
way to break you in, huh? It’s called
being flexible.

CCM: Did you get to ride the roller
consters?

LM: I did go on one. [ didn't
scream, but I did speak in tongues
and call on Jesus once or twice! It was
fun, but I wish I'd gotten to do more.
The trip was mostly business.

CCM: How did you get started in
music?

| Influences
& Favorites

Integrity artist Lisa McClendon
lists among her leading influences
Ella Fitzgerald, Billie Holiday,
Curtis Mayfield, Kirk Franklin,
Freestyle Nation and B-DEAL.

Lisa Mc(lendon

LM: [ have the typical church sto-

ry — raised in church, daddy was a

g pastor, participated in chil-
i dren’s choir. The interesting
part is this: Our church
choir had to sing at anoth-
er church, and no one
showed up to go except
three people. [ don't know
where this crazy boldness
came from, but I nudged
my mom and said [ would
sing a solo. She looked at
me and said, “Are you go-
ing to sing for real? You better not
freeze up!”

She called the choir director over
and told him that if the choir didn’t
show, [ would sing. I was 12, and |
just remember closing my eyes. [ had
this death grip on the mike because |
was so scared. When | finished the

'song, | opened my eyes, and every-

bady was sitting there with their
mouths open, going, “We didn’t
krow this girl could sing!” All the
while, I felt like [ was going to pass
otit.

CCM: So you went from the church-
choir solo to the Star Search stage.

LM: Yes! Everybody kept encour-
aging me to go on Star Search, so
did. It was a gospel music version in
Palatka, FL, and [ won that and went
on to the finals and finished as a run-
ner-up. [ was about 13.

CCM: You traveled around Florida
with the female trio 3N1 for a few years.
What was the most valuable thing you
geined from that experience?

LM: That it's hard to work with
other women. It was drama. Every-
one wanted to be the leader. I realized
thatIdidn’t want to deal with groups
if 1 ever wanted to sing at this level. [
did acquire a great work ethic though.
We practiced all the time.

CCM: Maurice Henderson, who has
worked with Verbs and Out Of Eden, has
done production work on your records.
Horw did you get hooked up with him?

LM: Before I moved to Jackson-

ville [ was living in Orlando and
singing with 3N1. [ moved to Jack-
sonville after [ married mv husband,
and we tried the distance thing [with
the group], butit wasn't working out.
After we got to Jacksonville my hus-
band took my song book to Hender-
son, the producer at the Potter’s
House, where we go to church, and |
started writing for his artists. One
day he came to me and said, “Now |
want to do an album on you.” That
was about three years ago.

CCM: When did you align with In-
tegrity?

LM: Thad a publicist who took my
first CD to Jackie Patillo at Integrity,
and Jackie was looking for a girl who

was a neo-soul or urban artist. My
publicist said, “I've got a perfect
girl!” She gave Jackie my CD, and
they flew mein. I parted with my old
label on a happy note around No-
vember of last year.

CCM: Has your life changed much
since then?

LM: It's changed in the sense of
my learning how to stretch. My label
is very corporate and structured, and
[ don’t come from that kind of envi-
ronment. ['ve learned a whole lot
about the industry, about the impor-
tance of your audience, radio, etc. I
didn’t understand the importance of
doing things this concise, correct
way. I talked about being flexible ear-
lier, and that's what I've had to learn
how to do.

CCM: You are the primary lyric writ-
er for your albums. What inspires you
to write?

LM: Living. I write about my life.
I named my first album My Diary,
Your Life because that's what it was.
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CCM UPDATE GALLERY

JAC! & THE GUYS Jaci velasquez performed songs from her current
Unspoken album at this year's Wal-Mart shareholders conference. Also
performing at the event were platinum-selling crooner Josh Groban and
country superstars Rascal Flatts. Seen here (I-r) are Rascal Flatts' Joe Don
Rooney, Velasquez and Rascal Flatts’ Gary LeVox and Jay DeMarcus.

s

twin!

And I always have a note pad and a
tape recorder with me just in case
someone says something that sticks
out to me.

CCM: Do you have a writing routine?

LM: [ write like a ballplayer — I
have to get in the zone. Imagine that
you're playing basketball and you are
doing horrible, shooting balls every-
where. That's how it was with this
record for the first two weeks.

My producer and I were just sitting
inour chairs, going, “Oh my goodness,

CHILL TIME Rachae! Lampa (c, seated) recently visited WIS (Joy-FM)/
Clearwater, FL. Here morning co-host Dan Brodie takes some time before the
show to chill with Rachael and some fans — one of whom l00ks like Rachael’s

"

nothing’s coming.” [ was going, “God,
are you going to be with us on this al-
bum?” Two weeks later [couldn'tkeep
up with what was coming,

CCM: What's your goal with the
music thing?

LM: My goal is to be a success-
ful songwriter. [ don’t know if
God's plans are any different, but
[ do see myself being more behind-
the-scenes. [ want to be a mom, a
songwriter and an established mu-
sician.

Of All Time

Lisa’s Top Five Albums

1. ELLA FITZGERALD Greatest Hits

2. INDIA.ARIE Voyage To India

3. STEVIE WONDER Greatest Hits

4. LAURYN HILL The Miseducation Of Lauryn Hill
5. LISA MCCLENDON My Diary, Your Life
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WEK  WEEK  ARTIST TITLE LABEL(S) PoAtS rhis  CmaT sTanows
1 0 MERCYME Word Of God Speak /INO/ 1889 +55 " 59/0
2 0 POINT OF GRACE Day By Day (Word/CurlyWarner Bros.) 1851 +22 14 61/0
4 3 NICHOLE NORDEMAN Legacy (Sparrow/ 1720 -1 17 60/0
3 4 THIRD DAY You Are So Good To Me (Essential) 1637 118 18 54/0
6 0 JEREMY CAMP | Still Believe (BEC) 1411 +37 16 53/0
7 o STEVEN CURTIS CHAPMAN How Do | Love Her (Sparrow) 1383 +46 56/0
10 0 CHRIS RICE Smile (Just Want To Be With You) (Rocketown) 1337 +102 5
8 0 JOY WILLIAMS Every Moment (Reunion/ 1324 +13 14 47/0
5 9  REBECCA ST. JAMES | Thank You (Forefront) 1272 -1 19 45/0
9 10 KRISTY STARLING Water (Word/CurlyWarner Bros.) 1234 -20 13 48/0
1 m WARRER BARFIELD My Heart Goes Qut (Creative Trust Workshop/ 1174 +66 8 492
12 12 AVALON Everything To Me (Sparrow/ 1026 -61 22 3710
13 13 FFH You Found Me Essential) 846 -128 22 310
14 14 NEWSBOYS He Reigns (Sparrow/ 745 70 25 26/0
17 @ SONICFLOOD Cry Holy /iNO) 726 +103 4 353
15 16 AUDIO ADRENALINE Pierced (Forefront) 625 -19 24 211
m ZOEGIRL You Get Me (Sparrow/ 618 +313 1 38/13
16 18 PHIL JOEL The Man You Want Me To Be //npap/ 583 -43 13 25/0
21 @ SHAUN GROVES See You (Rocketown) 559 +55 4 2611
19 @ PHILLIPS, CRAIG & DEAN My Praise (Sparrow/ 545 +5 26 20/0
18 21 BEBO NORMAN Falling Down /Essential) 540 -3 16 24/0
22 @ PHILLIPS, CRAIG & DEAN Hallelujah (Your Love Is Amazing) (Sparrow) 524 +48 3 2712
20 23 NATALIE GRANT Always Be Your Baby (Curb/ 501 -1 6 2M
23 24 JILL PAQUETTE Lift My Eyes (Reunion) 447 -27 5 22/0
30 @ JACI VELASQUEZ Jesus is (Word/CurtyWarner Bros.) 428 +93 2 2505
24 26  SCOTT KRIPPAYNE Long Before The Sun (Spring Hif) 420 -50 15 19/0
26 @ NATE SALLIE It's About Time (Curly/ 395 +17 4 16/0
25 28  NATALIE GRANT | Will Be Curty 3N 49 28 16/0
27 @ SHANE BARNARD & SHANE EVERETT Be Near /inpop/ 378 +14 3 1501
@ CAEDMON'S CALL Hands Of The Potter (Essential) 369 +53 1 2012
62 AC reporters. Songs ranked by total plays for the airplay week of Sunday 6/29 - Saturday 7/5.
© 2003 Radio & Records.
New & Active
MICHAEL W. SMITH Step By Step/Forever We Will Sing (Reunion/ JAMI SMITH Salt And Light (Integrity Music/
Total Plays: 368, Total Stations: 14, Adds: 0 Total Plays: 247, Total Stations: 12, Adds: 1
JEFF DEYO ! Give You My Heart (Gotee/ AMY GRANT Simple Things (Word/Curb/A&M/interscope)
Total Plays: 324, Total Stations: 19, Adds: 2 Total Plays: 246, Total Stations: 14, Adds: 6
JIM WITTER Turn Turn Turn (Curb) BY THE TREE Root Of It All Fervent/
Total Plays: 259, Total Stations: 12, Adds: 0 Total Plays: 232, Total Stations: 12, Adds: 0
ACROSS THE SKY Found By You (Word/Curb/Warner Bros.) KRISTY STARLING | Need You (Word/Curb/Warner Bros.)
Total Plays: 251, Total Stations: 16, Adds: 5 Total Plays: 195, Total Stations: 7, Adds: 0
JILL PHILLIPS Wrecking Ball (Fervent/ TWILA PARIS We Bow Down (Sparrow)
Total Plays: 251, Total Stations: 13, Adds: 0 Total Plays: 146, Total Stations: 6, Adds: 0
Songs ranked by total plays

Most Added’

www.rrindicator.com

ARTISTTITLE LABEL(S) ADDS

ZOEGIRL You Get Me (Sparrow/ 13
PAUL COLMAN TRIO I'll Be With You (Essential) 8
AMY GRANT Simple Things (Word/Curb/A&Myinterscope) 6
JACIVELASQUEZ Jesus is (Word/Curb/Warner Bros.) 5
ACROSS THE SKY Found By You (Word/Curb/Warner Bros.) 5
SALVADOR Can't Keep It In (Word/Curby/Warner Bros.) 5
SONICFLOOD Cry Holy /N0 3
STACIE ORRICU (There's Gotta Be] More To Life (Forefront/Virgin) 3
Most

IncreasedPlays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
ZOEGIRL You Get Me (Sparrow/ +313
AMY GRANT Simple Things (Word/CurtyA&M/Interscope/ +125
PAUL COLMAN TRIO I'll Be With You (Essential) +108
SONICFLOOD Cry Holy (iN0) +103
CHRIS RICE Smile {Just Want To Be With You) (Rocketown) ~ +102
JACI VELASQUEZ Jesus is (Word/Curby/Warner Bros.) +93
ACROSS THE SKY Found By You (Word/Curb/Warner Bros.) +93
SALVADOR Can't Keep It In (Word/Curb/Warner Bros.) +70

STACIE ORRICO (There's Gotta Be} More To Life (Forefront/Virgin) +69
WARREN BARFIELD My Heart Goes Qut (Creative Trust Workshop) +66

Christian ACtivity

by Rick Welke

Girls Week Out

Slamming up the Christian AC chart this week to an
impressive debut position of No. 17 are none other than
ZOEgirl. Their first track off their newest project gains a
huge 313 plays, and they add 13 stations to their arsenal. If
that trend continues, the trio could land in the top five within
afew short weeks. That would make them one of the fastest
climbers of 2003.

The clash between MercyMe and Point Of Grace continues
at the top, with MercyMe extending their lead over the female
foursome by 38 plays. If the ladies don't make a move next
week — or see an unexpected drop in spins by this week’s
No. 1 —they may not be able to make an appearance at the
top.

Amy Grant enters the New & Active list this week with a
modest six station adds while gaining 125 plays on 14 total
frequencies.

%

“It's About Time”
R&R ACE@ on 16 and growing!

www americanradiohistorv com

| “All About You”
at CHR - on 9 stations including: Radio U, KLFF, Shine 89, KOKF

 “|t adds Summer intensity to our playlist! ...It’s clear
zg‘gwhat the song is about and Mom can make out every word!”

: - Noonie Fugler/KLFF

S

ON TOUR NOW! e
; www.natesallie.com (C) 2003 Curb Records E‘:_R_g‘
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'CHRToP30 Rock Tor 30 )
WK WK ARTIST TITLE LABELIS) MRS olas BT staioms WK WEE ARTIST TITLE LABEL(S) PAS  plATs  "CherT  STATIONS
1 1 THIRD DAY You Are So G#od To Me (Essential) 879 -26 17 2210 2 o KUTLESS Tonight (BEC) 465 +29 10 38)2
2 0 JOY WILLIAMS Every Moment (Reunion/ 848 +51 1 2310 4 o THOUSAND FOOT KRUTCH Bounce (Tooth & Nail) 404 +10 9 3N
3 0 JEREMY CAMP | Still Believe (BEC) 840 +67 10 210 1 3 JUSTIFIDE Pointing Fingers (Ardent) 369 -69 14 3010
4 o EVERYDAY SUNDAY Hl}ginq On (Flicker/ 148 +16 9 241 3 4 BIG DISMAL Remember {1.0.U.) (Wind-up/ 363 -52 15 30/0
5 o RELIENT K Getting Into Yau /Gotee/ 123 +17 17 2110 b b JONAH33 All For You (Ardent/ 358 -10 13 3310
6 o TODD AGNEW This Frag; Breath (Ardent) 698 +34 1 2210 8 e DOWNHERE What It's Like (Word/Curb/Warner Bros.) 341 +32 1 25/1
8 0 SANCTUS REAL Hey Wait (Sparrow/ 640 +29 12 20/0 9 0 BENJAMIN GATE Need (Forefront) 330 +26 5 30/0
7 8  BEBO NORMAN Falling Der (Essentiall 614 -18 15 16/0 6 8  PAX217 PSA (Forefront) 39 -3 5 2910
13 9 DOWNHERE What It's l.lk (Word/Curb/Warner Bros.)  5T1 +10 6 200 7 9 LAST TUESDAY Social Butterfly (OUG/ 295 -15 10 201
14 @ SEVEN PLACES Everyth (BEC) 570 +103 6 191 13 @ 38TH PARALLEL Tum... (Squint/CurlyWarner Bros,) 281 +20 1 29/0
12 o W. BARFIELD My Heart Goes Qut (Creative Trust Workshop/ 539 +29 4q 2011 16 m EAST WEST For Every Wish (Floodgate/ 285 +51 3 284
9 12 NEWSBOYS He Reigns /Sparow) 504 -60 25 14/0 12 @ SANCTUS REAL Audience Of One (Sparrow)/ 284 +2 12 231
20 @ SWITCHFOOT Gone (Sparrow/ 478  +114 2 203 10 13 ANBERLIN Change The World (7ooth & Nail) 282 -22 15 2710
n 14 REBECCA ST. JAMES | Thank You (Forefront) 468 44 15 14/0 " 14 CADET Nobody (BEC) 272 -31 14 24{2
15 @ LIFEHOUSE Take Me Away (Sparrow/DreamWorks) 450 ] 9 14/0 14 @ STRANGE CELEBRITY Free (Squint/CurtyWarner Bros,) 250 +9 9 2700
17 16 FFH You Found Me (Essential} 409 -5 1 110 15 @ GS MEGAPHONE Light Child (Spindust/ 249 +10 6 231
18 m TOBYMAC tove s In The House (Farefront) 400 +21 4 140 17 m BRAVE SAINT... The Sun Also Rises (Tooth & Nai) 236 +4 8 191
10 18 JENNIFER KNAPP By And By (Gotee) 374 167 18 110 18 18 BLEACH Baseline (BEC) 2217 -2 15 200
26 @ KRISTY STARLING Wal;r (Word/CurtyWarner Bros.) 359 +49 2 10/0 27 @ P.0.D. Sleeping Awake (Maverick/Reprise) 220 +40 2 1501
21 20 SUPERCHICK Hero finpap) 338 -16 14 10/0 22 @ TINMAN JONES Sunshine (Cross Driven/ 217 +9 1 212
19 V4| KUTLESS Run (BEC/ HT 321 -39 28 9/0 21 @ MODERN DAY JOHN Disdain /independent/ 210 +1 3 131
22 22 PLUMB Free (Curt) Nn -30 6 13i0 24 @ 0C SUPERTONES Welcome Home (Tooth & Nail) 206 0 10 15/0
27 @ BIG DADDY WEAVE Neighborhoods Fervent/ 316 +31 2 9/0 28 @ NATE SALLIE All About You (Curb/ 202 +25 2 22)4
i 24 24 J.VELASQUEZ You're My God (Word/CurtyWarner Bros) 312 16 14 10/0 25 @ SUPERCHICK Hero (Ingep/ 199 +1 19 19/0
f 28 @ SARA GROVES A"RighfFere NG} 302 +25 14 1n 20 25 PEACE OF MIND | Am (BEC) 194 -18 16 211
23 25 AUDIO ADRENALINE Pigrced (Forefront) 301 -4 8 10/0 @ SKY HARBGCR In Stereo (/npap/ 188 +93 1 1716
16 2] SOULJAHZ True Love Waits (Squint/CurtyWarner Bros) 285 -151 17 8/0 23 27  LIFEHOUSE Take Me Away (Sparrow/DreamWorks) 188 -19 8 141
| @ S. CURTIS CHAPMAN How Do | Love Her (Sparrow) 219 +64 1 1012 TODD AGNEW This Fragile Breath (Ardent/ 187 +28 1 131
30 @ JEFF DEYO | Give You MI} Heart (Gotee/ mn +21 2 1212 19 29  CURBSQUIRRELS Beautiful (DUG) 187 -40 12 1710
29 @ MERCYME The Change l?Sid@ 0f Me (IVO) 265 +10 2 1211 26 30  PLUMSB Free {Curty 174 12 1 19/1
28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 6/29-Saturday 7/5. 44 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 6/29-Saturday 7/5.
© 2003 Radio & Records. © 2003 Radio & Records.
 New & Active New & Active
PHIL JOEL The Man You Want Me To Be fizpop/ BIG DISMAL Remember (1.0.U.} (Wind-up/ POOR MAN'S RICHES Motions /independent) MARK STUART W/ REBECCA ST. JAMES Hero (Meauy/
Total Plays: 251, Total Stations: 10, Adds: 0 Total Plays: 216, Total Stations: 7, Adds: 0 Total Plays: 151, Total Stations: 10, Adds: 2 Total Plays: 135, Total Stations: 15, Adds: 1
BIG DADDY WEAVE Audience Of One Fervent/ AUDIO ADRENALINE Strong (Forefront) PIVITPLEX Qvershaken (Sonic Fish/ ROYAL RUCKUS Check It Qut (Fiicker/
Total Plays: 248, Total Stations: 5, Adds: 0 Total Plays: 212, Total Stations: 11, Adds: 1 Total Plays: 148, Total Stations: 15, Adds: 1 Total Plays: 133, Total Stations: 8, Adds: 2
JILL PAQUETTE Lift My Eyes (Reunion/ 0C SUPERTONES Welcome Home (Tooth & Naill FURTHER SEEMS FOREVER The Sound (Tooth & Nai/FMC) VIOLET BURNING Lovesick (Northern/
Total Plays: 229, Total Stations: 9, Adds: 1 Total Plays: 198, Total Stations: 6, Adds: 0 Total Plays: 143, Total Stations: 10, Adds: 1 Total Plays: 131, Total Stations: 14, Adds: 1
ZOEGIRL You Gat Me (Sparrow/ JARS OF CLAY The Valley Song (£ssential) SEVENTH DAY SLUMBER Innocence /[Crowne/ LUCERIN BLUE Monday In Vegas (Tooth & Naill
Total Plays: 223, Total Stations: 12, Adds: 7 Total Plays: 194, Total Stations: 4, Adds: 0 Total Plays: 142, Total Stations: 20, Adds: 6 Total Plays: 130, Total Stations: 10, Adds: 1
BY THE TREE Far Away (Fervent) CHRIS RICE Smile {Just Want To Be With Youl /Racketown/ BY THE TREE Far Away /Fervent/ APOLOGETIX How You Rewind Me (Parodudes/
Total Plays: 218, Total Stations: 11, Adds: 1 Total Plays: 164, Total Stations: 6, Adds: 0 Total Plays: 137, Total Stations: 8, Adds: 1 Total Plays: 116, Total Stations: 15, Adds: 1 /

E\@w . hﬂstian fmm; E\mﬁg €hnstum stati

clzﬂ'runv*'

Contact: _
_Eve Mayer Orsburn, Director of Special Projects m 972-406-6829 = eorsburn@tmcentui"y.com
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INSPO TOP20 CHR Most Added
LAST THIS TOTAL +/-  WEEKSON  TOTAL www.rrindicator.com
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS  PLAYS  CHART  STATIONS
ARTIST TITLE LABEL(S) ADDS
5 0 C.BILLINGSLEY A Loss... (Perpetual Entertainment) 408 +80 8 221 ZOEGIRL You Get Me (Sparrow/ 1
SWITCHFOOT Gone (Sparrow/ 3
1 2 MERCYME Word 0f God Speak /A0 o3 9 220 [ SyaciE ORRICO (There's Gotta Bel More To Life fFarefront/Virgin 3
2 €©  POINT OF GRACE Day By Day (Word/CurtyWarner Bros.) 397 +8 1 2100 PAUL COLMAN TRIO I' Be With You (Essential 3
4 o JEFF DEYO | Give You My Heart /Gotee/ 2
NICHOLE NORDEMAN Legacy (Sparrow/ 3B/ 4N 12 20| SrpyEN CURTIS CHAPMAN How Do | Love Her /Sparrow/ 2
3 5  A.ASBURY Semebody's Praying Me Through (Doxclagy) 301 45 13 16/0 FM STATIC Crazy Mary (Tooth & Nail) 2
SOULJANZ Let Go (Squint/Curb/Warner Bros.) 2
7 Q NEWSBOYS He Reigns (Sparrow/ 260 +11 10 14)0
9 0 AL DENSDN Trusting You Alone... (Spring Hill 258 +27 6 19/0
6 8  RIVER i Will Go flngrace/ 246 N 9 16/0
11 @ S.BARNARD & S.EVERETT Be Near /inpop/ 237 +10 6 140
13 @ €. RICE Smie {Just Want To Be With You) (Rocketown) 214 +11 3 1601
8 11 PARACHUTE... All.... (Here To Him/Worship Extreme) 210 -32 15 15/0
15 @  FFH YouFound Me Essential 194 +11 n 1w | Rock Most Added
14 13 SARA GRDVES Remember Surrender (V0/ 169 15 15 1200 www.rrindicator.com
10 14 4HIM Walk On (Word/CurtyWarner 8 166 62 15 30 | oo e UeEE 400
awin Lt ' PILLAR Indivisible (MC4/ 8
16 15 AVALON Everything To Me (Sparrow/ 165 -7 21 10/0 RELIENT K Forward Motion (Gotee/ 8
. SEVENTH DAY SLUMBER Innocence [Crowne/ 6
[Debat> PHILLIPS,
[Debut> @ L CRAIG & DEAN Hallelujah... (Sparrow) 162 +41 1 15/4 SKY HARBOR In Streo (pap/ 6
m KRISTY STARLING Water (Word/Curb/Warner Bros.) 152 +18 1 1n PETRA Jekyll And Hyde (inpop/ 5
. EAST WEST For Every Wish (Floodgate/ 4
1 @ MICHAEL W. SMITH The Wonderful Cross (Reunion) 146 0 3 10 NATE SALLIE Al About You (Curd) 4
20 @ BRIAN DDERKSEN Hope Of The Nations (Hosanna) 139 0 2 1n SWITCHFDOT Ammunition (Sparrow) 4
FM STATIC Crazy Mary (Tooth & Naill 4
[Debut> 5
[Debut> @ S. CURTIS CHAPMAN How Do | Love Her (Sparrow/ 136 +16 1 10/0 PHIL JOEL No Longer fipap/ 3
T-BONE , MICHAEL TAIT & DONNIE LEWIS Raised In Harlem (Meaux/ 3
22 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 6/29-Saturday 7/5. AUDIO ADRENALINE Worldwide (Forefront 3
© 2003 Radio & Records.
Rhythmic Specialty Programming
RANK  ARTIST TITLE LABEL(S)
1 VERBS Live To The Music /Gotee/
2 CROSS MOVEMENT Forever (BEC/
3 OUT OF EDEN Showpiece /Gotee/
4 GRITS F/ JENNIFER KNAPP Believe (Gotes/ I’?SB O MOStAdded
5 JOHN REUBEN Doin’ /Gotee/ www.rrindicator.com
6 T-BONE Blazing Microphones fFlicker/ RRTIST TITLE LABEL(S) L
7 TUNNEL RATS Line Finish Uprok/ PHILLIPS, CRAIG & DEAN Halielujah (Your Love Is Amazing) (Sparrow/ 4
8 0J MAJ The Ringleader (Gatee/ TWILA PARIS God Of All (Sparrow/ 4
9 LPG Never Did | Uprok/ CHARMAINE All In All {Elevate/inpap) 3
X 10 TOBYMAC Lovels In The House fFarefrant) JACI VELASQUEZ Jesus is (Word/CurlyWarner Bros.) 2
J

STANDARD CURE
TIMX QA KT

M CUBE
20X I KT
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Jjmadrigal@radicandrecords.com

1001 Ponce De Leon Blvd.
Miami, FL 33134
305-444-9292/
305-441-6901 Phone
305-444-2171 Fax
PD: Pio Ferro
pioferro@hotmail.com ~ Maria Elena
Llansa
; WCMQ (Clasica)
| ot ‘. 92.3 FM
e adio Fami
‘ : PD: German Estrada
T“f t t t. ‘ 5 k t gestrada@sbsmiami.com
enty-seven stations, seven major markKets
y ns, ) WRMA (Romance)
106.7 FM
% Contempo'rary Germa4n
FRsthe industry continues to salute Spanish Broadcasting System for its 20 years in Spanish-language PD: German Estrada Estrada
radio, we wanted to show the growth of its radio family. Below is a rundown of SBS’s 27-station family gestrada@sbsmiami.com
in seven of the country’s major markets. Puerto Rico
Billy Fourquet
VP/Programming, ) .
Puerto Rico
GM: Ismael Nieves 20
inieves@sbspuertorico.com
WMEG & WEGM ¥
(La Mega) Billy
106.9 FM (San Juan), Fourquet
- Rk 95.1 FM (Mayagliéz)
Rail Alarcén Jr. Bill Tanner Pio Ferro American CHR
Frances St., Lot 42
. . PD: Fernando Pérez WLEY (La Le Amelia Industrial Park
Eau! dAIatiggg . 4 foerez@sbslosangeles.com 107.9 F(M d Guaynabo, PR 00968
C;‘::nf:n p th:r'Boar g Consultant: Regional Mexican 787-622-9700 Phone
German Estrada 150 N. Michigan Ave. 787-622-9477 Fax :
Raiil Alarcén St gestrada@sbsmiami.com Ste. 1040 PD: Raymond Torres Ismael
. ‘ i rt rtorico.c i
Chairman Emeritus ] Chicago, IL 60601 Mari orres@sbspuertorico.com  Njeves
San Francisco 312-920-9500 Phone ario WCMA (Cima)
Bill Tanner . . Sl i A 96.5 FM (San Juan)
Exec. VP/Programmin GM: Marko Radlovie PD: Margarita Vazquez American '80s & '90s Hits
€ a a :
miadlovic@ mvazquez@ PD: Raymond Torres
Pio Ferrc S S{oSAGEIESTE0m sbschicago.com rtorres@sbspuertorico.com
National Frogram Director gZP;IF(I\?artV) WDEK. WKIF & WKIE WIOA, WIOB & WIOC
) ] [] s >
. (Onda 92) (Estereotempo)
Joseph A. Garcia ?agfeH ‘ 92.7 FM/92.5 FM . 9.9 FM (San Juan), 97.5 Raymond
Exec. VP/Secretary/CFO 8kl 3r8/3\°g42t1-2 Contemporary Margarita FM (Mayagiéz) 1051 FM  1OTTes
g? 0_?%%_0927 Phone PD: Margarita Vazquez Vazquez (Ponce)
Los Angeles 510-465-4990 Fax iR — L
PD: Jerry Pull Jerry sbschicago.com ' PD: Pedro Arrollo
Fernanda Pérez , .//e:r@erslljosez - Pulles parrollo@
Programming Manager, o angpies: New York sbspuertorico.com
Los Angeles ) .
. 9 . Pérez San Antonio GM: Carey Davis WINT, WZMT &
GM: Marko Radlovic ) , ) By WZET (La Zeta)
mradlovic@ GM: Peggy McCormick cdavis@sbsnewyork.com A
93.7 FM (San Juan),
sbslosangeles.com pmccormick@ g?ng[Flw(lmega) 93.3 FM (Mayagiiéz), " Rl
KXOL (EI Sol) sbssanantonio.com Tr(;pical 92.1 FM (Ponce) V4
96.3 FM KLEY (La Ley) 26 W 56th St. Salsa Pedro
Contemporary 94.1FM New York NY 10019 PD: Pedro Arrollo Arrollo
10281 W. Pico Blvd. Regional Mexican X =y 219-5 41_5200 Phone parrollo@sbspuertorico.com
Los Angeles, CA90064  Radlovic 7800 IH-10 West, Ste. 330 peggy 212-541-9295 Fax WODA & WNOD (Onda 94)
810-203-0900 Phone s gfgggﬂ%l’;ggfj’o McCormick | pp:. george Mier 94.7 FM (San Juan), 94.1 FM (Mayagiiéz)
310-203-8989 Fax gmier@sbsnewyork.com Spanish Top 40
PD: Martha Shalhoub 210-340-1775 Fax George PD: Raymond Torres
mshalhosb@ AP angy{Gargia WPAT (Amor) Mier rtorres@sbspuertorico.com
sbslosangeles.com dgarcia@ 931 FM
KLAX (La Raza) bl A sbssanantonio.com Contemporary
aza Martha PD: Tony Luna
il I
9o79fM Shalhoub KSAH (Nortefio) / Huna@sbsnewyork com TALK BACK TO R&R!
Regional Mexican ‘ : 720 AM o A _
PD: Juan Carlos Hidalgo Regional Mexican Danny Miami Do you have questlpns, gomments
jchidalgo@ PD: Danny Garcia Garcia ia or feedback regar;img this column
sbslosangeles.com dgarcia@sbssanantonio.com GM: Maria Elena Llansa Tony or other issues?
KZAB & KZBR ) Chicago mllansa@sbsmiami.com Luna | Call me at 310-788-1670
(La Sabrasa) i WXDJ (El Zol) _ or e-mail:
935FM Juan/Carlos GM: Mario Paez 953 FM jmadrigal@radioandrecords.com
Tropical Hidalgo mpaez@sbschicago.com Tropical

www americanradiohistorvy com
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LATIN FORMATS

 This \Hneu In Latin !ﬂusin
On the Spot

AKWID: Hip-Hop, Mexican-Style

‘rothers Francisco and Sergio Gémez are leading the way in a new

trend and an almost necessary fusion of music from two very differ-
ent worlds, the U.S. and Mexico. The result is a juxtaposition of two
cultures, two lifestyles and two music genres that are so different, it
wouldn’t seem that they could ever blend well enough to cause a stir.

This is the sound of Latin kids who iden-
tify with the American way of life and listen
to hip-hop and rap butjust can’t and won't
leave their roots, and their music, behind.
The band’s first album is Proyecto AKWID,
and these guys are rapping Mexican-style.

R&R: Explain what AKWID's music is
about.

AKWID: Our music is a mix of two cul-
tures: Mexican, with regional Mexican mu-
sic, and American, with hip-hop. We were
born in Mexico and brought to the U.S. ata
very young age. We heard regional Mexi-
can music at home but hip-hop on the
streets. For years we had been playing with
the idea of mixing both sounds. This music
doesn’t have a category. We're calling it “re-
gional urban.” It's a mix of two different life-
styles.

This is a lifestyle that f
has always existed in the l ‘ % fw
U.S. Because of our her-
itage and where we  } Ll \'"'

have been brought up,
we may not feel accept-
ed ineither country. Not
in Mexico, because our
Spanish may not be the
best; and not here, be-
cause our English is bro-
ken up. All we did was
bring this issue into the
picture by way of music.
I’'m sure many people
experience this and
identify with it. We cre-
atively put in music
what has existed within us for so long.

R&R: You represent a subculture of Mexicans
— or Latinos in general — that is unique to the
U.S., and Los Angeles in particular.

AKWID: When we were kids and our
parents picked us up from school, we were
embarrassed because they didn’t speak En-
glish. Many people may feel that way. Tak-
ing that into account, what we’re saying now
is that it is OK to be who you are, and we
express that through our music.

R&R: A lot of urban music touches on vio-
lence and uses obscenities. Does your music have
any of that?

AKWID: Not at all. Our music is not po-
litical or violent. It tells stories that normal-
ly come from personal experience. It's very
mainstream and something thatanyone can
identify with. Our music is real, but not in
a graphic way.

AKWID

R&R: Was that a choice you made early on?

AKWID: Yes. We'd rather write about
things that are really happening to us and
not create lies. We're not trying to create
something; we're using something that al-
ready exists within. Even though we were
raised in South Central Los Angeles and
saw that life of crime, why write about it?
We have our way of expressing things. Oth-
er artists may feel they want to express their
own points of view, and that’s all right.
There is no correct or incorrect way to ex-
press your lifestyle, emotions or music. This
is just what we chose to do.

R&R: Fusing regional Mexican with urban
or rock with cumbia, etc., has already been done
in the alternative world of Latin music. Your mu-
sic is pure banda and hip-hop. Do you listen to
alternative, and have you been influenced by it?

AKWID: We listen to

? w- AE 3 everything, including a
# 40_ .g:i? lot of Spanish rock. We
P appreciate all music.

When you are the one
making music, vou lis-
ten to everything with
a musician’s ear. Of
course, there are things
that spark ideas for our
own music. We think
all music has an influ-
ence on musicians.

genres within regional
Mexican. Do you focus
only on banda, or are you
also taking from other
Mexican genres, like
norterio or cumbia, to mix with hip-hop?
AKWID: Our music is hip-hop with ban-
da. There's a heavy hip-hop influence, and
the banda aspect of it is in the sound, in the
instruments.
R&R: Why choose banda if you're from Mi-
choacdn and banda comes from Sinaloa?
AKWID: An artist is never closed-mind-
ed, and we love the sound of banda. We
appreciate all Mexican music, because when
you're growing up, you listen to everything
from Los Angeles Negros and Javier Solis
to Banda Machos and Banda El Recodo. It's
not by choice, but because your parents are
listening to it. When you grow up, you ac-
cept it. When you're a kid, you're a little iffy
about it, because you're embarrassed. But
once vou grow out of that, you love it, and
you get in touch with who vou really are.
R&R: What do you say to the purists who

R&R: There arealot of

Alicia Zertuche
PD, KTXZ/Austin

where we're having the event.

Tierra Nortena.
N

Radio News

We're sponsoring three of the five nights of the National
Council of La Raza’s conference (July 12-15). Oro Sélido, Jimmy
Gonzalez and local group Del Castillo will perform one of those
nights. The following night will feature Tejano music, and for
the first time David Lee Garza Y Los Musicales will reunite with
all the ex-singers of the band. Jay Pérez, Marcos Orozco, Emilio
and others will be there. And on the 15th there’s a gala.

We also have an event called Taconazo 2003, which we are
promoting on our four Austin stations: KTXZ, KELG, KKLB &
KFON. This event is free to the public, but they can only get
tickets by staying tuned to the station and winning them. Every
DJ gives tickets away, but each of them has different requirements. Tickets are very
limited. We're only giving away 1,200, which is almost the full capacity of Club Rodeo,

The concert will feature Mexican music by bands like Conjunto Amanecer, La Flama,
Mont(, Bombazo Norteno, Los Diferentes De La Region, Division De Danny Zapata and

Alicia Zertuche

SIGN UN THE DOTTED LINE wmusician, producer and songwriter A.B. Quintanilia Il recently
signed an exclusive worldwide publishing deal with Universal Music Publishing Group Latin America.
“We are pleased to welcome A.B. Quintanilla to our distinguished roster of writers,” said Universal
Music Publishing Group Sr. VP/Latin America Ivdn Alvarez. “He brings to the table a rap and hip-hop
fusion that is sure to be a strong component of the future of regional Mexican music.” Seen here (I-r)
are Quintanilla’s attorney, Peter Lopez: Quintanilia; UMPGLA Manager/Business Affairs Angela
Martinez; and Alvarez.

THE STRENGTH UF A LIUN After suffering three heart attacks recently during a concert on
the island of Martinique, Oscar D’Ledn is recuperating. He's seen here at a press conference in his
native Venezuela, where he was visibly touched by all the love he’s received.

won't like the fusion of Mexican music and hip-
hop?

AKWID: That's OK. I can't tell other peo-
ple what kind of music to do. We are part
of a culture or lifestyle that has no catego-
ry. You can call us Chicanos, Hispanic

wwWwW americanradiohistorv com

Americans or whatever, but this is who we
are. We like English and we like Spanish,
and it’s not something that we chose. This
is the way we grew up. There will be many
who identify with this music, and others
who won'’t like the idea of it, which is OK.
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CONTEMPORARY TOP25

THIS
WEEK  ARTIST TITLE LABEL(S)

MAMA Mariposa Traicionera (Wamer M.L.)

—_

2 JUANES & NELLY FURTADO Fotografia (Universal)
3 SORAYA Casi (EM] Latin)
4 RICKY MARTIN Tal Vez (Sony Discos!
5  EROS RAMAZZOTTI Una Emnacidi Para Siempre (BMG/
6 DAYID BISBAL Lloraré Las Penas (Umversal)
7 JACIVELASQUEZ No Hace Falta Un Hombre (Sony Discos/)
8 MARCO A. SOLIS Tu Amor O Tu Desprecio /Fonovisa)
9 PEPE AGUILAR Me Falta Valor (inivizion)
10 ENRIQUE IGLESIAS Para Qué La Vida (Universal)
11 RICKY MARTIN Jaleo (Sony Discas/
12 MILLIE CORRETJER Suéitalo (BMG)/
13 ALEXANDRE PIRES Amame (BMG)
14 RICARDO ARJONA Minutos (Somy Discos)
15 JOSE FELICIANO Lo Que Yo Tuve Contigo (Universal)
16 RICARDO MONTANER Qué Ganas /Warner M.L.)

17 LA DREJA DE VAN GOGH Puedes Cantar Conmigo (Sany Discos/
18 FRANKIE J. Ya No Es lgual (Sony Diseos)

19 ALEXANDRE PIRES Quitémonos La Ropa (BMG)

20 JEMNIFER PENA Entre Ei Defirio Y La Locura (Univision)

21 THALIA A Quién Le Importa (EM {atia)

22 0BIE BERMUDEZ Antes (EM/ Latin)

23 EVANESCENCE Bring Me To Life med-up/

24 JOAN SEBASTIAN Barrio Viejo fBalboa/

25 LA LEY Amate Y Sélvate (WarnerM.L.)

Data is_con{plied from the airplay week of June 29-July5,
and based on a point system.
© 2003 Radio & Records.

TOTAL
POINTS

174
172
137
136
109
99
99
89
88
80
16
63
61
59
59
54
51
43
41
4
38
35
35
32
32

TROPICAL TOP25

WEE  ARTIST TNLE LABEL(S) PONTS
1 GILBERTO S. ROSA Si Te Dijeron (Sony Discos) 186
2 KEVIN CEBALLO Amame 0 Déjame Universal) 168
3 TITOROJAS Cuidala (MP) 133
4 INDIA Traicién (Sony Discos) 108
5 RICKY MARTIN Tal Vez (Sony Discos/ 107
6 VICTOR MANUELLE Poco Hombre (Sony Discos) 104
7 JOSEPH FONSECA Que Levante La Mano (Karen/ 90
8 DANIEL RENE & JENNIFER PENA El Deseo De Ti (Univision/ 83
9 SON DE CALI Son De Cali (Univision) 80

10 MONCHY & ALEXANDRA Polo Opuesto (/&) 78

n MARC ANTHONY Barco A La Deriva (Sony Discos) 77

12 DANIEL RENE No Me Tortures /Univision/ 66

13 JOSE FELICIANO Lo Que Yo Tuve Contigo (Universal) 65

14 LIME-T 21 Perddname (EM/ Latin) 60

15 JUANES & NELLY FURTADO Fotografia (Universal) 59

16 OLGA TANON No Podrés (Warner M.L.) 57

17 MANA Mariposa Traicionera (Warner M.L.) 57

18 AREA 305 Vive La Vida (Univision) 56

19 SORAYA Casi (EM/ Latin/ 54

20 EL GRAN COMBO Se Nos Perdié El Amor (Combo/ 52

21 FRANKIE J. Ya No Es Igual (Sony Discos) 48

22 ENRIQUE IGLESIAS Para Qué La Vida {Universal) 48

23 VICTOR MANUELLE El Tonto Que No Te Olvido (Sony Discos/ 48

24 EROS RAMAZZOTTI Una Emacion Para Siempre (BMG/ 47

25 MAGIC JUAN La Uitima Vez (J&N) 45

Data is complied from the airplay week of June 29-July5,
and based on a point system.
© 2003 Radio & Records.

Going For Add's

BODEGA SOMICA Ametralladora (Balboa)
YAHIR Déjame (Warner M.L.)

KABAH Fue Lo Que Sera (Warner M.L.)
TIZIANO FERRO Perdona (EM/ Latin)
GUILLERMO PLATA Contigo Y Sin Ti (Balboa/
CAROLINA Ya Te Olvido Mi Corazon (Warner M.L.)
AXE BAHIA Beso En La Boca (Balboa)
MYRIAM Sin Ti No Hay Nada (EM/ Latin)
BACILOS Viejo (Warner M.L.)

4 EN DO Pirata (Balboa)

JARABE DE PALO Bonito (Warner M.L.)
VILMA PALMA Los Besos Que Vendi (Balboa/

Going For Add's

OBIE BERMUDEZ Antes (EM/ Latin)
CHARLIE CRUZ Te Voy A Dar (Warner M.L.)
JOSE MANUEL Amor Matematico (EM/ Latin)
FRANKIE NEGRON Hasta Que Te Enamores (Warner M.L.)

1-800-433-8460

04S) 1SSM SO8) WALN ¥d1M NIHM LSOM XSIM XINX WOHI WMMM AMM IdLM INSM YAHM 4NHM I9dM DZIWM HZTM XTIM TIM

WISH KKLT CIMX KLTY WDVE KZLA WZTR KWJJ KWNZ [

WIL WKLX WLZR WMZQ WPGC WRUF WRVA WSNE WTPI WWDB WWWM CHOM KNIX WCSX WGST WHCN WTPA KTFM KBOS WSSL KSFO

with Proven Remote Power!

THE Portable Display

* Fast, Easy Set-Up & Take-Down
* Increase Remote Visibility
* Quick-Change Graphics

» Great Sponsorship Opportunity

BROADCAST
PRODUCTS

INCORPORATED

Inventory
Reduction Sale

Save $750

6528 Constitution Street
Fort Wayne, IN 46804 « USA
(260) 459-1286

ZNMX PPN HLZM Y1Z)Y JAAM AL XWIJ LM HSIM -
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THIS

REGIONAL MEXICAN TOP25

TEJANO TOP25

WEEK  ARTIST TITLE LABEL(S) PONTS WEEC  ARTIST TITLE LABEL(S) PONTS
1 TUCANES DE TIJUANA El Sinvergiienza (Universal) - 381 1 PALOMINOS Tdcame (Fonovisa) 257
2 INTOCABLE Muy A Tu Manera (FMi/ Latin 342 2 CONTROL Pequefia Y Fragil (FM/ Latin) 244
3 TIGRES DEL NORTE En Qué Fallé (Fonovisa) 295 3 JIMMY GONZALEZ & GRUPO MAZZ Dame Un Minuto (Freddie/ 194
4 MARCO A. SOLIS Tu Amor O Tu Desprecio (Fonovisa) 292 4 LA ONDA Asi, Asi {EM/ Latin/ 160
5  CONTROL Pequefia Y Fragil (EM/ Latin/ 232 5 INTOCABLE Muy A Tu Manera (EM/ Latin) 131
6 PEPE AGUILAR Me Falta Valor (Univision) 219 6 COSTUMBRE Cémo Qlvidarte /Warner M.L.) 115
7 CONJUNTO PRIMAVERA Una Vez Més (Fonovisa) 206 7 DUELO Desde Hoy (Univision) 113
8  JOANSEBASTIAN Asi Te Quiero (Balboa) 206 8 LIMITE Soy Asi (Universal) 104
[} LIMITE Sey Asi (Universal) 203 9 VARDNIL Sonidero Nacional (Univision/ 93

10 KUMBIA KINGS flJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (E44/ Latid 181 10 KUMBIA KINGS Insomnio (EM/ Latin) 9

11 CONJUNTO PRIMAVERA Actos De Un Tonto (Fonovisa/ 164 n JENNIFER PENA Entre El Delirio Y La Locura (Univision/ 85

12 COYOTE Y SU BANDA TIERRA SANTA Te Vas Amor (EM/ Latin) 161 12 LACONTRA Ya Tengo Mi Vida (Univision) 19

13 BANDA ELRECODO Acé Entre Nos [Fanovisa) 159 13 KUMBIA KINGS flJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EM/Latin/ 74

14 PALOMO De Uno Y De Todos Los Modos (Disa/ 124 14 ALAZZAN Contigo O Sin Ti (Fredolie) 12

15 MONTEZ DE DURANGO Hoy Empieza Mi Tristeza (Dlisa/ 122 15 SHELLY LARES Ojitos Negros (Tgjas/ 66

16 RAZOS Maria Chuchena (BMG) 112 18 BOBBY PULIDO Se Me Olvidé Otra Vez (EM/ Latin) 63

17 LIBERACION Muchacha De 15 Afios (Disa/ m 17 DAVID LEE GARZA Chiguilina (Sony Discos/ a7

18 TEMERARIOS No Sé Vivir Sin Ti (Fonovisa) 96 18 BIG CIRCO La Endiablada (FM/ Latin) a5

19 LUPILLO RIVERA Son Tus Perjlmenes Mujer (Sony Discos/ 91 19 IMAN Amor De Dos Caras (Univision) 45

20 LA ONDA Asi, Asi (EM/ Latin) 89 20 PILAR MONTENEGRO Yo Sé Que Te Amo (Univision/ 43

2 PESADO No Te La Vas A Acabar (Warner M.L) B7 21 IMAN Qué Mala Onda (Univision/ 37

22 VALENTIN ELIZALDE Vete Ya (Universal) 86 22 MICHAEL SALGADO Maldiciendo Tu Destino (Soay Discos) 37

23 PALOMINOS Técame fFonovisa) 86 23 JOE LOPEZ Entre Tus Cosas (EM Latin) 36

24 JOAN SEBASTIAN El General (Balboa/ 83 24 VOLCAN Corazén (Latin Exposure) 3

25  JORGE LUIS CABRERA Quédate Catlada (Disa/ 81 25 MARCOS OROZCO Rio Rebelde (Catalina) 3

Data is complied from the airplay week of June 29-Julys, Data is complied from the airplay week of June 29-July5,
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Add's Going For Add's
JUNIOR KLAN El Solterito (Balboa)
KUMBIA KINGS Insomnio (FM/ Latin)
LA H{é(t;:ﬁlelkgls:xssu ellvt b /la/amer M'/{é} )
i Piensas Regresar (Balboa, : :
JOE LOPEZ Amar Y Vivir (2M/ Latin RAMON AYALA Tropa De Valientes (Freddie/
LOS ORIGINALES DE SAN JUAN La Motaosierra (FM/ Latin/ RAMON AYALA La Puialada Al Corazén (Freddie)
PARAJITOS DE TACUPA Cambi¢ Mi Suerte (Balboa) .
ZULY Regresa (EM/ Latin) SOLIDO Hasta La Cima Del Cielo (Freddie/
BANDA MACHOS Las Isabeles (Warner M.L.) . .
PAQUITA u;‘ DEL BARRID Y:E Remodelé Lla Casa (Balboa) ATRAPADO El Amor Es Un Gran Negocio /Freddie/
IVAN DIAZ Volver A Empezar (FM/ L atin) .
LOS INVASORES DE NUEVO LEON Cruz De Dolor (EM/ Latin) LOS BRAVIOS Bon-Bon (Frede]
PURD CORAZON Lioraras (Balboa)
JOE LOPEZ Entre Tus Cosas (FM/ Latin)
NADIA La Duda (Warner M.L.)
RAFAEL PONCE Un Viejo Amor {Balboa/
(
Rock/Alternative Record Pool .
TW  ARTIST Title Labe/(s) ™ ARTIST Title Label(s)
1 CAFETACUBA EO /MCA) 1 INDIA Traicién (Sony Discos)
2 MOENIA EnQuéMomento (BMG)/ 2 KEVINCEBALLO Amame 0 Déjame (Universal)
3 LALEY AmateY Salvate (WarnerM.L.) 3 SONDE CALI SonDeCali {Univision)
4  ELGRANSILENCIO SuperRiddim Internacional (FM/Latin) 4  TITOROJAS Cuidala (MP/
5  LOSPERICOS Complicado Y Aturdido (Universal) 5  AKWID NoHay Manera (Univision)
6  MOLOTOV Here We Kum (Universal) 6  FATJOE & HUEY DUNBAR Chasing Papi (Sony Discos)
7 PLASTILINAMOSH Peligroso [EM/Latin/ 7 RICKYMARTIN Jaleo (Sony Discos)
8  INSPECTOR Amargo Adids (Universal) 8  AXEBAHIA Beso Enla Boca (Balboa/
9  JARABEDEPALO Bonito (WamerM.L.) 9  SONEROS DELBARRIO Ahi Nama (RumbaJams)
10 LA DREJADEVAN GOGH Puedes Contar Conmigo (Sany Discos) 10 TONYRIVAS Hay Amores (Mambo/
11 GUSTAVOCERATI Cosas Imposibles (BMG) 11 JOHNNY VENTURA Alls Se Quedd (MP/
12 GUSTAVOCERATI Karaoke (BMG) 12 ENRIQUEIGLESIAS ParaQuéLaVida (Universal)
13 MUNDO APARTE Soledad (Access Denied Productions) 13 RABANES BamBam (Crescent Moon)
14 JUANES Mala Gente {Universall 14  EMMANUEL ElBodeguero (Universal)
15 RESORTE Animo (Warner M.L.) 15 MIGUEL ANGEL Un Amor Casi Perfecto (Sony Discos/
Songs ranked by total number of points. 19 Rock/Alternative reporters. Songs ranked by total number of points. 23 Record Pool reporters. D

www americanradiohistorv com
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[ http://onairjobtipsheet.com = :

Clear Channel Radio is tookirg for
Sports Talk stars for opportunities in
Southwest Central Region. Can you
learn the sports culture of a new
market quicklye Are you topical,
relevant, compelling and entertain-
inge Canyou attract more thah the
fantasy football crowd? Greatjobs
open now; send your best stuff fo:
Ken Charles, 510 Lovett, Houston,TX
77006. NO CALLS PLEASE. An equal
opportunity employer.

EAST

AC MORNING SHOW

FEMALE PARTNER
B101 Philadelphia has a great opportu-
nity for a female morning show ca-host.
This person must have a good sense of
humor and ability to “play along” with
both her morning partner and listeners.
Please bring a strong work ethic and an
ability to shine delivering informa:fon to
our target.

If you've got a "fresh” approach, believe
in strong show prep and know how to
have “fun” on the radio, please submit
your materials for this immediate operv
ing. Strong candidates will understand the
special nuances of AC radio and tne hot
buttons of today’s aduilt female listener.

Please send an unscoped aircheck and
resume...no demo tapes. B101 is an in-
dependently owned radio station. This
position pays well and we have great
benefits including matching 401k. All cor-
respondence will be held in strict canfi-
dence.

Attention PD5: If there is a good female
morning talent that you would likeito get
out of the market, feel free to subrmrit a
tape of her work.

Tapes and resumes (no calls please) to:
Chris Conley
WBEB-FM
10 Presidential Blvd

OPPORTUNITIES _

July 11, 2003 R&R ® 95

Bloomberg

Broadcast Operations- Radio Engineer

Bloomberg has an exciting opportunity for
a motivated radio broadcast engineer. You
will be directly responsible for the hands-on
support and implementation of broadcast
equipment and systems for WBBR 1130AM
and its global radio networks. You will also
design, install and troubleshoot audio com-
ponents, wiring and applications for our re-
porter workstations, studios and transmit-
ter site; perform preventive maintenance and
diagnostics of hardware and scftware sys-
tems; create diagrams and document pro-
cedures, oversee FCC compliance of Public
files, EAS, Annual/Quarterly ownership pro-
gramming documentation and update trans-
mitter site logs and EEQC reports.

Requirements:

The ideal candidate should possess strong
problem solving skills and have a hands-on
working knowledge of radio broadcast FCC
regulations, procedures, components, appli-
cations and operating systems. Candidate
must also be capable of performing physi-
cal labor, multi-tasking and be available to
work a flexible schedule...

Please apply online at http://
careers.bloomberg.com

Bloomberg

Broadcast Operations- Broadcast
Engineer

Bloomberg TV has a challenging opportu-
nity within the Broadcast Engineering Group.
Will be responsible for coordinating and per-
forming maintenance of equipment as
needed to support live broadcast operations.
We will ook for this engineer to be proac-
tive and troubleshoot production and on-air
issues. Will also be responsible for updat-
ing transmitter/shift logs, conducting tests,
diagnostics evaluations and executing
checklists to discover equipment and/or sys-
tem anomalies. The engineer will also have
the opportunity to coordinate and install new
components and systems, as well as create
and update engineering documents and dia-
grams.

Requirements:

Qualified candidates will have strong
knowledge of technical TV and radio
broadcasting equipment (including
cameras, robotics, VTRs, routing

SPORTS TALK SHOW HOST

A major market 50kw station 1s seeking
a CREATIVE, aggressive personality with
a SENSE of HUMOR and SHOWMANSHIP
who can conduct a compelling, enter-
taining, high-energy and fun sports tatk
show.

This individual must be able to develop
great topics, schedule interesting guests
and have a sense of production

Candidates should have talk show ex-
perience and must

think outside of the box. Traditional
“scoreboard readers” and sports report-
ers need not apply. Show us you are not
afraid to color outside the lines! Let us
hear your BEST work

Send air-check and resume to: Radio &
Records at 10100 Santa Monica Bivd.,
37 Floor #1096 Los Angeles, CA 90067,

We are an Equal Opportunity Employer.

want to work for “David" instead
of Goliathe Giant killer 94.7
WMAS in Springfield Mass. has an
immediate opening for a morn-
ing show CO-host. if you can
communicate to our adult fe-
male audience, live the lifestyle
of our target demographic, are
community oriented, like to
meet your listeners, and enjoy a
team environment We'd like fo
hear from you! Must have a
minimum of two years commer-
cial radio experience. Females
encouraged to apply. Send
your tape, resume, or MP3 to
Paul Cannon, Program Director,
94.7 WMAS, 101 West Street,
Springfield, Ma. 01102. MP3 files
to PCannon@9%47WMAS.com.
ECE.

R&R Opportunities

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA
S1S in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought.

To appear n the following week's issue, your ad must be
received by Thursday noon (PST). eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2" X 11" company/station letterhead and are
accepted only by mail or fax. 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
llinares@radioandrecords.com Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Fioor, Los Angeles. CA 90067.

R&R Opportunities

Advertising

1x 2x
$175/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Reguiar Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by ad
vance payment. Ads are accepted by fax: (310-203-
8727) or mail. Visa, MC, AmEx or Discover card ac-
cepted. Include card number, name as it appears on
credit card, expiration date and phone number. Blind
box responses are sent to advertisers every Friday by
first-class mail

To appear in the following week's issue, your ad must
be received by Thursday neon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Blvd., Third Floor, Los Angeles,
CA 90067

RADIO & RECORDS

10100 Santa Monica Bivd., Third Flcor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the
Publisher.

equipment and production switchers).
Knowledge of broadcast automation
systems and thorough understanding of
PC hardware and software operations.
Ideal candidate should posses strong
troubleshooting skills and have the
ability to work independently and quickly
in high-pressure situations.

Please apply online at http://
careers.bloomberg.com

Bala Cynwyd, PA 19004
mp3 files 4mgs or less to: opportu-
nity@101-fm.com

Citadel/New London needs 3 fro-
duction director. Send T&R ta Kevin
0’Connor at 7 Govenor Winthrop
Boulevard New London, Sonn.
06320. EQE. (7/11)

© Radio & Records, Inc. 2003
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Bivd., Third Floor, Los Angeles, California 90067

Bloomberg is an Equal Opportunity
Employer.

HOW TO REACH US

RADIO & RECORDS INC. 7 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 USRI AET or il Il (s LR ee) )

CIRCULATION: 310-788-1625 llinares @ radioandrecords.com
NEWS DESK: 310-788-1699

R&R ONLINE SERVICES: 310-788-1635

310-203-8727 moreinfo @radioandrecords com OPPORTUNITIES/MARKETPLACE: 310-788-1622 310-203-8727

EDITORIAL, OTHER DEPTS: 310-553-4330
WASHINGTON, DC BUREAU: 301-951-9050

310-203-9763 mailroom @radioandrecords.com

301-951-9051

310-203-9763 newsroom @radioandrecords.com

310-553-4056

kmccabe @radioandrecords.com rrdc @ radioandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450 Ihelton @radioandrecords.com

hmowry @radioandrecords.com

NASHVILLE BUREAU: 615-244-8822 615-248-6655
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EAST

PM Drive Producer

Opening for an experienced PM
Drive Producer. Minimum of 3
years experience plus producing
and production skill required.
Salary and benefits package in-
cluding 401K. Tape and resume
to Radio & Records at 10100
Santa Monica Blvd., 3" Floor
#1098 Los Angeles, CA 90067.
EOE.

STATION MANAGER
Catholic Radio
WPJP - 100.1 FM
Milwaukee, Wi

Our Station Manager will lead souls
to Christ by building an ever-increas-
ing listener and support community.
As the primary technical associate,
they ensure the operating integrity
of the radio station. Candidate
should possess a solid foundation of
the Catholic faith. A minimum of 3-
5 years radio broadcasting experi-
ence in the areas of traffic/billing;
writing/recording promotional spon-
sorships; programming/production;
live remotes. Associate degree/
equivalent experience. Please
email resume and cover letter to:
hr@relevaniradio.com OR fax to
920-469-3747. EOE

RN .

OPPORTUNITIES

COUNTRY MUSIC
MORNING SHOW

Small market group of six stations look-
ing for a new Morning show on our
100,000 kw Country station.
Are you a successful team, Stand-a-alone,
topical guy with a side kick? Send me tape,
resume and  salary  history.

We believe in community minded- topical

on-air morning shows.

I don't expect you to be Major market qual-
ity yet, but I'd like to listen to your tape
and think you have what it takes to get
there in the not too distant future.
We are a good place to work and live.
Close to Denver. the Mountains, not far
from Lincoln and Omha.

Send your package to:

Larry Swikard. General Manager, Tracy
Broadcasting, 2002 Char Avenue.
Scottsbluff Nebraska, 69361.

EOE.

93.7 The Bull/St. Louis is
looking for a high
energy on-air talent.
Understanding of CHR
fundamentals and music
scheduling is a plus. Send
package to Steve
Geofferies 1910 Pine St.
Suite 225 St. Louis, MO
63103.EOE.

MARKETPLACE

Beautiful Northwest city Soft A/C seeks
PD and Morning Communicator -
warmth, selector skills and good

production a must. Tape or CD,
resume and salary requirements to:

Broadcast Opportunity, 512 Via de la

Valle #206, Solana Beach CA 92075

califcom@pacbell.net
E.O.E.

Rhythmic CHR PD and air tal-
ent needed for smaller market
sign-onin Texas. Knowledge of
Hip Hop and the lifestyle a
must! Great opportunity for an
experienced APD/MD to nab a
PD slot if you know Selector
and are eager to take direction.
All inquiries confidential. PD
and/or talent candidates
should send resume, references,
and tape/cd to: Radio &
Records at 10100 Santa Monica
Blvd., 3™ Floor #1097 Los An-
geles, CA 90067.

EOE.

Opportunity
Knocks

inthe pages of
R&R every Friday

Call: 310-553-4330

POSITIONS SOUGHT

7 years Radio/TV traffic experience
seeking Manager position in sports,
radio, Television in NY/NJ. BG at201-656-
5202. (7/11)

Bill Elliott Hot new format available.
3DSJ Request & Dedication Radio. Lis-
ten: www.3DSJ.com. BILL ELLIOTT:
(€13) 920-7102, billelliott@3DSJ.com.
(7111)

Indiana Country music AT. Skilled in cool
edit and music director. Dependable and
knowledgable. martin@abcs.com. (7/11)

12 years Exp. Looking to be your part-
time Guru in the Grand Rapids MI area.
E-Mail me at biteman@triton.net. (7/11)

FORMER PLANETEER, AMY CROSS
NOW AVAILABLE FOR any Shift! Proven
track record since 1986. San Diego, Or-
ange, & Riverside counties please.
(760}744-4771 Amy0910@aol.com.
(7111)

LEGENDARY WORC, Wtag, Wsrs person-
ality dj/md available to Fort Myers, Fl
broadcasters. Guaranteed Ratings! Call
The Captain anytime. 239-671-7110.
(7111)

HELP! I've heen replaced by BUBBA!!
Throw the Boner a Bone. Large Market
KILLER looking for the NEXT Bizarre Set
of Circumstances. MP3 or FEDEX
boner@rev.net 318-218-2930. (7/11)

Male air talent with great voice and
personality to match looking for work

in Calif Call Chris 905-878-9825. (7/11)

MARKETING & PROMOTION VOICEOVER SERVICES VOICEOVER SERVICES

ind Songs About Almost Anything!

;2’_ New! 5th Edition Green Book Of Songs By Subject: /| ‘**--—*—ﬂ __

PUBLICITY PRINTS Y

* REQUEST FREE

Lithographed On Heavy. Semi-Giloss Paper

CATALOG AND SAMPLES!

Wawsly waf bt
o whe

BW - 8x10's
500 — $90.00
1000 — $120.00

5x7 - JOCK CARDS

B&W 1000 — $100.00
Color 2000 — $408.00

* PRICES INCLUDE
TYPESETTING & FREIGHT

# FAST PROCESSING

* OTHER SIZES AVAILABLE

PAICES SUBJECT T0
CHANGE WITHOUT ROTICE ]

86.000 listings
35,000 songs
1,800 subjects

All music formats
100 years of music

PICTURES

Send 8x10 photo, checkM O. VisaMC. instruchons to
1887 €. Fionds Street, Dept. R Spongheld. MO 65803

TOLL FREE: 1-888-526-5336
www.abcpictures.com

The Thematic Guide To Popular Music
1,569 jam-packed pages

Order via R&R: Save 20% and get free UPS shippingt* (*on U.S. orders) ) PR
Discounted price: $51.96 softcover/$63.96 hardcover
(CA residents add sales tax)

I
!
f
|
I
I
i
]
|
J
i
|
f

}
;
J

Charge by phone: 310.788.1622 or send a check to:

R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 30067

ww.radioandrecords.com Bwww.creativeoasis.com

" "Give us your production problems." °
EANGBTAD PRODUCTIGNS

www americanradiohistorv com

aul your stalien's personality!

L your |I|_Jl |1’1 oA

www.duvtp-at'.[-if.r.{'{nm 609-290-3333
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VOICEOVER SERVICES WVOICEOVER SERVICES VOICEOVER SERVICES
IO’ NEILET

IOk CIPRIANG

PROMOS

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

www.joecipriano.com

WWW. mlmllriscoll com

IS 888.766.2049 415.388 8701
ISON & MPS3 it delivry

Smell Better
THE VOICE HEARD ABOVE THE REST 3

- DEMO: 1-877-4-YOURVO
www.samoneil.com (877-496-8786)

Mike Carta

VO IMAGING FOR ALL FORMATS

865-691-8989
WWW.SUpersweepers.com

You know the name. :
= | www.radioandrecords.com
Mark McKay Media L
X DRY TRAX or [l %0 in ’ formats| T TSN BT
s il BTNV RIS (A truly brilliant idea
ALL FORMATS & MARKET SIZES PRODUCED - - Groundbreaking
o CLUSTER & GROUP RATES AFFORDABLE! WWW.JeffdaVIS.COm "It works” _
PHONE DEMO: 913-345-2381 323-464-3500 Any Station.
wEXB}g::g:Srlnckaymedia.net w _E‘nail: jeffdavis@jeffdavis.com Any Market.
Any Budget.
i w.PromoVoice.
www'radloa“drecords'com v(/yhere talent meets technolggLn

Tt Imoustay's Newsrares

MARKETPLACE
ADVERTISING

MITCH GRAIG

Total Radio Imagery Calli

801.861.4876

llgun Nuwl_
www.mitchcraig.com

Payable in advance. Order must be typewritten and accom-
panied by payment. Visa/MC/AMEx/Discover accepted. One
inch minimum, additional space up to six inches available in
increments of one-inch.

Rates for R&R market- 1 time $95.00 PRODUCTION SERVICES
place (per inch): 6 Insertions 90.00
13 insertions 85.00
26 insertions 75.00
51 insertions 70.00 BRAND BUILBEH It's working for KLOS {LA) ¢« WRKS

Marketplace

(310) 788-1622

Fax: (310) 203-8727
e-mail: llinares@radioandrecords.com

{KISS/NY) @« WBCN (Boston) e WSM AM/FM {Nashville) e Microsoft e Time
Warner e Perrier, and many, many more. Affordable rolls of plastic that repeat
your message over and over again. For event planning help, call Susan V.

1-800-786-7411 rr@bannersonaroll.com

tRs

‘A/
& {nte Aepuiror
Gues A long tumg Way

Subscribe to the most comprehensive and up-tothe-minute coverage of radio business news...at a special VIP package rate!

R&R’'s INDUSTRY VIP PACKAGE

* R&R: The Industry’'s Newspaper
e R&R Today: The Industry's Leading Daily Fax
e R&R’'s Today's News

E-mail updates of breaking stories

* The R&R Directory
"~ The most comprehensive resource guide available

SAVE OVER 25%!

R&R’S INDUSTRY VIP PACKAGE IS $44500
(Regular rate $595.00)

e-mail R&R at:
moreinfo@radioandrecords.com
Call R&R at:

310-788-1625

FAX Credit Card Payments To:

310-203-8727

Subscribe online:
www.radioandrecords.com

®

www americanradiohistorv com
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)THE BACK PAGES

o National Airplay Overview: July 11, 2003

CHR/POP

KELLY CLARKSON Miss Independent (RCA/
EVANESCENCE Bring Me To Life (Wind-up/
BLACK EYED PEAS Where Is The Love? (A&M/interscope/
MATCHBOX TWENTY Unwell (At/antic)
BEYONCE' F/ JAY-Z Crazy In Love (Columbia)
BUSTA RHYMES F/ MARIAH CAREY | Know What You Want (/)
SEAN PAUL Get Busy (40/VP/Atlantic)
JUSTIN TIMBERLAKE Rock Your Body (/ive/
R. KELLY ignition (ive/
50 CENT 21 Questions (Shady/Aftermath/Interscope)
MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.)
UNCLE KRACKER F| DOBIE GRAY Drift Away (Lava/
FRANKIE J. Don’t Wanna Try [Columbia)
JEWEL Intuition (Atlantic/
LIL" KIM F} 50 CENT Magic Stick (Queen Bee/Atlantic)
SIMPLE PLAN Addicted /Lava)
ASHANTI Rock Wit U (Awww Baby) (Murder Inc./IDJMG)
PINK F/ WILLIAM ORBIT Feel Good Time (Columbia/
14 19 CHRISTINA AGUILERA Fighter (RCA)
16 20 3 DOORS DOWN When I'm Gone (Republic/Universal)
22 @ ALL-AMERICAN REJECTS Swing, Swing /DreamWorks)
19 22 WAYNE WONDER No Letting Go (V/P/Atlantic/
23 8 THALIA F| AT JOE | Want You (Virgin/
JASON MRAZ The Remedy (| Won't Worry) (Flektra/EEG)
24 25 FABOLOUS Can't Let You Go (Flektra/EEG)
30 NELLYF{P.DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal)
32 GOOD CHARLOTTE Girls & Boys (£pic/
26 28 EMINEM Sing For The Moment (Shady/Aftermath/Interscope/
29 @ TRAIN Caliing All Angels (Columbia)
28 30 DANIEL BEDINGFIELD If You're Not The One {/siand/IiDJMG)

#1 MOST ADDED
CHRISTINA AGUILERA F/ LIL' KIM Can't Hold Us Down (3C4)

#1 MOST INCREASED PLAYS

BLACK EYED PEAS Where Is The Love? (A&M)interscape)

TOP 5 NEW & ACTIVE
SMASH MOUTH You Are My Number One (interscape/
FABOLOUS Fj TAMIA Into You (Elektra/EEG)
TRAPT Headstrong (Warner Bros.)
LIVE Heaven (Radiosctive/MCA)
MARIAH CAREY Bringin' On The Heartbreak (MonarC/I0JMG)

CHR/POP begins on Page 25.
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1 1 UNCLE KRACKER F] DOBIE GRAY Drift Away fLava/

2 2 CELINE DION Have You Ever Been In Love (£pit/

3 3 DANIEL BEDINGFIELD If You're Not The One f/siand//DJMG/
4 4 SANTANA Fj MICHELLE BRANCH The Game Of Love (Arista/
5 5 PHIL COLLINS Can't Stop Loving You (At/antic/

6 6 CHRISTINA AGUILERA Beautiful /RCA/

8 o NORAH JONES Don't Know Why (Blue Note/Virgin)

7 8 FAITHHILL One (Warner Bros.)

10 € EAGLES Hoie In The Wonld /£AL)

9 10 SHANIA TWAIN Forever And For Always (Mercury)

12 COUNTING CROWS Big Yellow Taxi (Geffen/Interscope)

1 FAITH HILL Cry (Warner Bros.)

13 MATCHBOX TWENTY Unwell /At/antic/

14 HALL & OATES Man On A Mission (U-Watch)

15 LUTHER VANDROSS Dance With My Father (//

16 MERCYME | Can Only Imagine (/NO/Curb)

20 CLAY AIKEN This Is The Night (RCA)

17 MICHAEL MCDONALD | Heard It Through The Grapevine (Motown/Universall
24 FLEETWOOD MAC Say You Will (Reprise/

23 LEANN RIMES We Can (Asylum/Curb)

22 RUBEN STUDDARD Flying Without Wings 4//

21 FRANKIE J. Don't Wanna Try (Columbia)

25 ) EARTH, WIND & FIRE All In The Way (Kalimba/

19 FLEEYWOOD MAC Peacekeeper (Reprise/

- MARIAH CAREY Bringin’ On The Heartbreak (MonarC/IDJMG)
S SIMPLY RED Sunrise /simplyred.com/

27 TRAIN Calling All Angels (Columbia/

26 CLAY AIKEN Bridge Over Troubled Water (RC4/

29 MICHAEL BUBLE Kissing A Fool {/43/Reprise/

STEVEN CURTIS CHAPMAN How Do | Love Her (Sparrow/

#1 MOST ADDED

ILSON F/ BENNY MARDONES 1} u

ou By Heart (Katapharic/
#1 MOST INCREASED PLAYS

CELINE DION God Bless America (£pic/

TOP 5 NEW & ACTIVE
DARYL HALL Cab Driver (Rhythm & Groove/Liguid 8)
ANNIE LENNOX Pavement Cracks 4/
DAN GARDNER More Than Lite D6/
JOAN ARMATRADING Lover's Speak (Denon/
KATRINA CARLSON F| BENNY MARDONES | Know You By Heart (Kataphonic/

A A CAD

AC begins on Page 60.

w W

1 1 LIL" KIM F/ 50 CENT Magic Stick (Queen Bee/Atlantic/

3 CHINGY Right Thurr (DDP/Capitol)

2 ASHANTI Rock Wit U (Awww Baby) (Murder Inc./I0JMG)
5 BEYONCE' F{ JAY-Z Crazy In Love (Columbia)

6 5 FABOLOUS F/ TAMIA Into You (Flektra/EEG)

4 6 50 CENT 21 Questions (Shady/Aftermath/interscope)

7 LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! (Universall
14 50 CENT P..M.P. (Shady/Aftermath/interscope/

9 LUDACRIS Act A Fool (Def Jam South/IDJMG)

13 10 NELLYF/P.DIDDY & MURPHY LEE Shake Ya Tailfeather (BadBoy/Universall
8 11 FABOLDUS Can't Let You Go (Elektra/EEG)

15 @ SEAN PAUL Like Glue (40/VF/Atiantic/

10 13 SEAN PAUL Get Busy (40/VF/Atlantic)

12 14 BUSTA RHYMES F/ MARIAH CAREY | Know What You Want (J/
11 15 MONICA So Gone 4/

17 §) BLACK EYED PEAS Where Is The Love? (A&M/interscope)

19 ) LIL' JON & THE EASTSIDE BOYZ Get Low (7/7)

23 @) MARY J. BLIGE Love @ 1st Sight (Geffen/

21 @) GINUWINE in Those Jeans (Epic/

THALIA Ff FAT JOE | Want You (Virgin/

BONE CRUSHER Never Scared (Arista/

24 MYA My Love Is Like...Whoa (A&M/Interscope/

28 PHARRELL F| JAY-Z Frontin’ (Star Trak/Arista)

25 DAVID BANNER Fi LIL' FLIP Like A Pimp (Universall

R. KELLY F| BIG TIGGER Snake (/ive/

JOE BUDDEN Pump It Up (Def Jam/IDJMG)

JUSTIN TIMBERLAKE Rock Your Body (/ive/

33 @ YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG)

SMILEZ AND SOUTHSTAR Now That You're Gone (ARTIS Tdirect)
43 € BOW WOW Let's Get Down (Columbial

™
1 MONICA So Gone (/)
0 BEYONCE' F{ JAY-Z Crazy In Love (Columbia)
3 GINUWINE In Those Jeans (£pic/
8 ASHANTI Rock Wit U (Awww Baby) (Murder Inc./IDJMG)
CHINGY Right Thurr (DDF/Capitol)
6 LIL"KIM F| 50 CENT Magic Stick /Queen Bee/Atlantic/
o LIL' JON & THE EASTSIDE BOYZ Get Low (TVT/

8 DAVID BANNER F/ LIL' FLIP Like A Pimp (Universal)

9 AALIYAH F| TANK Come Over (BlackGround/Universal)
BONE CRUSHER Never Scared (Arista/
LUDACRIS Act A Fool (Def Jam South/IDJMG)
50 CENT P.L.M.P. (Shady/Aftermath/interscope)
LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! Universal)
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12 FABOLOUS Can't Let You Go (Flektra/EEG)

n 50 CENT 21 Questions (Shady/Aftermath/Interscope)

14 JAHEIM Put That Woman First (Divine Mill/Warner Bros.)
20 PHARRELL F| JAY-Z Frontin’ (Star Trak/Arista)

22 SEAN PAUL Like Glue (40/VP/Atlantic)

17 19 R.KELLY F/BIG TIGGER Snake (J/ive/

MARY J. BLIGE Love @ 1st Sight (Geffen/
TYRESE Signs 0f Love Makin’ 4/

NN
-

16 22 LIL"MO F{ FABOLOUS 4 Ever (Gold Mind/Elektra/FEG)

24 MYA My Love Is Like...Whoa (A&M/Interscope/

28 FABOLOUS F| TAMIA Into You (Flektra/EEG)

30 BOW WOW Let’s Get Down (Columbia)

29 NELLYF/P.DIDDY & MURPHY LEE Shake Ya Tailfeather (BadBoy/Universa)
23 27 JOE BUDDEN Pump it Up (Def Jam/IDJMG)

27 28 HEATHER HEADLEY | Wish | Wasn't (RCA/

32 @ JAY.-Z La-La-La (Excuse Me Again} (Bad Boy/Universal)
26 30 RON ISLEY F/R. KELLY What Would You Do? (DreamWorks)

#1 MOST ADDED

BUSTA RHYMES Light Your Ass On Fire (Star Trak/Ansta)

#1 MOST INCREASED PLAYS
50 CENT P.L.M.P. (Shady/Aftermath/interscope/

TOP 5 NEW & ACTIVE
BRIAN MCKNIGHT F/ NELLY AR Night Long (Motown/Universal)
YOUNGBLOODZ f/ LIL" JON Damn! (Anista/
TIMBALAND & MAGOO Cop That Shit (BlackGround/Universal)
BUSTA RHYMES Light Your Ass On Fire (Star Trak/Arista)
MACK 10 Lights Out (Cash Money/Universal)

CHR/RHYTHMIC begins on Page 32.
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1 1 MATCHBOX TWENTY Unwell (Atlantic/

3 0 TRAIN Calling All Angels (Columbia)

2 3 UNCLE KRACKER F/ DOBIE GRAY Drift Away (Lava/

4 4 3DOORS DOWN When I'm Gone (Republic/Universal)

5 5 EVANESCENCE Bring Me To Life (Wind-up/

7 6 JASON MRAZ The Remedy (1 Won't Worry) (Flektra/EEG)

8 o MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.)
6 8 COUNTING CROWS Big Yellow Taxi (Geffen/Interscope/

9 9 JEWEL Intuition /Atlantic/

11 10 AVRIL LAVIGNE I'm With You /Arista/

10 11 COLDPLAY Clocks /Capitol)

12 12 JOHN MAYER Why Georgia (Aware/Columbia)

13 13 GOO GOO DOLLS Sympathy /Warner Bros.)

14 14 JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)

SANTANA F/ ALEX BAND Why Oon’t You & | /Arista)
JOSH KELLEY Amazing (Hollywood)
LIVE Heaven (Radioactive/MCA)
18 MAROON 5 Harder To Breathe /Octone/J)
20 @ LIZ PHAIR Why Can't1? (Capitol)
20 THIRD EYE BLIND Blinded (When | See You) /Flektra/EEG)
@ KELLY CLARKSON Miss Independent /RC4/
22 DANIEL BEDINGFIELD If You're Not The One {/siand//{DJMG)
@ NORAH JONES Come Away With Me /Blue Note/Virgin/
AUDIOSLAVE Like A Stone (/nterscope/Epic)
JUSTIN TIMBERLAKE Rock Your Body (/ive/
LIFEHOUSE Take Me Away (DreamWorks/
FRANKY PEREZ Something Crazy (Lava/
FLEETWOOD MAC Say You Will (Reprise/
PINK F| WILLIAM ORBIT Feel Good Time /Co/umbia/
SUGAR RAY Is She Really Going Out With Him? /At/antic/

#1 MOST ADDED
DIDO White Flag (Arists)

#1 MOST INCREASED PLAYS
SANTANA F| ALEX BAND Why Don't You & | (Arista)

TOP 5 NEW & ACTIVE
FOUNTAINS OF WAYNE Stacy’s Mom (S Curve/EMC)
CDLDPLAY The Scientist (Cagirol
MERCYME | Can Only imagine (¥0/Curt)
SALIVA Rest In Pieces (Island//0./MG)
SISTER HAZEL Life Got In The Way (Sixth Man)

AC begins on Page 60.

wwWw americanradiohistorv com

#1 MOST ADDED
MARY J. BLIGE Love @ 1st Sight (Geffen/

#1 MOST INCREASED PLAYS
MARY J. BLIGE Love @ 1st Sight (Geffen/

TOP 5 NEW & ACTIVE
LUTHER VANDROSS Dance With My Father (/)

JOE BUDDEN F/ BUSTA RHYMES Fire (Yes, Yes Y'all) (Def Jam/IDJMG)
NICK CANNDN Ff B2K Feelin' Freaky (Mickelodeor/ive)
DWELE Find A Way (Vigin/

CHERISH ) DA BRAT Miss P. (Warner Bros.)

URBAN begins on Page 37.

W TW

1 1 AUDIOSLAVE Like A Stone (Interscope/Epic/

2 2 TRAPT Headstrong (Warner Bros.)

4 3 BLACKLABEL SOCIETY Stillborn /Spitfire

3 4 3DOORS DOWN The Road I'm On (Republic/Universall
5 5 METALLICA St. Anger (Elektra/EEG)

6 6 CHEVELLE Send The Pain Below (£pic/

10 0 JANE'S ADDICTION Just Because (Capitol/

9 8 LINKIN PARK Somewhere | Belong (Warner Bros.)

8 9 GODSMACK Straight Out Of Line (Republic/Universal)
17 8 STAIND So Far Away (Flip/Flektra/EEG)

13 VELVET REVOLVER Set Me Free (Decca/immortal)

7 FOO0 FIGHTERS Times Like These /Roswell/RCA/

W N

REVIS Caught In The Rain (£pic)

16 @ AUDIOSLAVE Show Me How To Live finterscope/Epic/
COLD Stupid Girl /Fljp/Geffen/Interscope)
DOUBLEDRIVE Imprint (Roadrunner/iDJMG/

LYNYRD SKYNYRD Red, White & Blue (Sanctuary/SRG)
SOCIALBURN Everyone (Elektra/FEG)

20 SHINEDOWN Fiy From The Inside /At/antic/

23 GODSMACK Serenity (Republic/Universal)

22 LINKIN PARK Faint (Warner Bros.)

STAIND Price To Play /Elektra/EEG)

25 €D SEETHER Driven Under (Windup/

26 24 DISTURBED Liberate (Reprise/

21 25 EVANESCENCE Bring Me To Life (Wind-up/

29 @ CHEAP TRICK Scent Of A Woman (Big 3 Entertainment/
27 27 DEFTONES Minerva (Maverick/Reprise]

24 28 POWERMAN 5000 Free (OreamWorks/

- @ NICKELBACK F/ KID ROCK Saturday Night's... (Columbia/
— 30 SMILE EMPTY SOUL Bottom Of A Bottle /ava/

~ #1MOST ADDED

RN Nid Mv Time //my ',‘/[.;,

TOP 5 NEW & ACTIVE
MANMADE GOD Safe Passage (American//I0JMG)
JIBE Yesterday's Gone (226)

Open (Sanctuary/

ROCK begins on Page 71.
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THEORY p: A DEADMAN The Last Sond (Road
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HEATHER HEADLEY | Wish 1 Wasn't (04/

JAHEIM Put That Woman First (Divine MilfWarner Bros.)

LUTHIER VANDROSS Dance With My Father [/
KEM Love Calls (Motown/Universal)
FLOETRY Say Yes (DreamWorks/

RON ISLEY Fi R. KELLY What Would Yau Da? (DreamWorks/

TAMIA Officially Missing You (Flektra/FEG)

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal)
KINDRED THE FAMILY SOUL Far Away (f#dden Beach)

R. KELLY I'll Never Leave (Jive/

SYLEENA JOHNSON Guess What (/7w

JEFFREY OSBORNE Rest Of Our Lives (Jaydz/Koch/
TYRESE How You Gonna Act Like That LJ/

JAVIER Crazy (Capitol)

ARETHA FRANKLIN Only Thing Missing Is ¥ou /Arista/
RUBEN STUDOARO Superstar 4//

VIVIAN GREEN Fanatic (Columbia)

EARTH, WIND & FIRE All In The Way alimba;
WHITNEY HOUSTON Try It On My Own /A7ista/
SYLENA JOHNSON Faithful To You fJive/

R. KELLY Step In The Name Of Love (Jite)

TYRESE Signs Of Love Makin' £//

MONICA So Gone (// ‘

SMOEIE NORFUL | Need You Now (EMT Gospel)
GEORGE DUKE Guess You're Not The One /8PM/
BLU CANTRELL Sleep In The Middle (Arista/

ASHANTI Rock Wit U (Awww Baby) /.l{urde/ Inc./IDJMG)

DWELE Find A Way (Virgin/
MARY J. BLIGE Love @ 1st Sight /[;effnn/
KELLY PRICE He Proposed (Def Soul/{DJMG)

#1 MOST ADDED

RUBEN STUDDARD Superstar J/

#1 MOST INCREASED PLAYS

ARETHA FRANKLIN Only Thing Missing ls You (Arista)

TOP 5 NEW & ACTIVE
DEITRICK HADDON Sinner’s Prayer (Verity/
CAIVIN RICHARDSON Keep On Pushin® Hoflywood)
LSG Shakedown (Elektra/EEG?

RHIAN BENSON Say How | Fael /246)
)

JHN STODDART leprese

URBAN begins on Page 37.

CHEVELLE Send The Pain Below (£pic/

COLD Stupid Girl (Fiip/Geffen/interscope/

TRAPT Headstrong (Warner Bros.) |
AUDRSLAVE Like A Stone fnterscope/Epie/
METALLICA St. Anger (Flektra/EFG) (

LINKIN PARK Somewhere | Belong (Warner Bros.)
JANE'S ADDICTION Just Because (Capitod

REVIS Caught In The Rain (Epic/

GODSMACK Straight Out Of Line (Repablic/Universal)
POWERMAN 5000 Free (Dream Works)

LINKIN PARK Faint (Warner Bros.)

AUDIOSLAVE Show Me How To Live finterscope/Epic/
STAIND So Far Away (Flip/Elektra/FEG)

SEETHER Driven Under /Wind-up/

DEFTONES Minerva /Maverick/ﬁepﬂlceﬁ
SHINEDOWN Fly From The Inside (Atfanticy
DISTURBED Liberate (Reprise/

KORN Did My Time #/immortal/Epic)

DISTURBED Remember (Reprise/

EVANESCENCE Bring Me To Life (Wind-up;
GODSMACK Serenity (Republic/Universal)

STAND Price To Play (Elektra/EEG)

MUDVAYNE World So Cold (Epic/

BLACK LABEL SOCIETY Stillhorn (Sptfired

SMILE EMPTY SOUL Bottom Of A Bottle Zava/
SOCIALBURN Everyone (Elektra/EEG)

VELVET REVOLVER Set Me Free (Dec¢a/lmmortsi)
DOUBLEDRIVE |mgrint (Rosdrunner/IDJMG)
MARILYN MANSON Mobscene (Nothing/lsterscope)
TRAPT Still Frame (Warner Bros.)

#1 MOST ADDED
FOO FIGHTERS Low (Roswel/ACA)

#1 MOST INCREASED PLAYS

KORN Did My Time fimmortal/Epic/

TOP 5 NEW & ACTIVE
A n' Lik
ANTHRAX Safe Home /tS‘an,..

arf/SRG)

.:?A

ROCK begins on Page 71.
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National Airplay Overview: July 1 1, 2003

COUNTRY
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TOBY KEITH Beer For My Horses (DreamWorks)
LONESTAR My Front Porch Looking In /BNA/

BROOKS & DUNN Red Dirt Road (Arista/

JIMMY WAYNE Stay Gone (DreamWorks/

BRAD PAISLEY Celebrity (Arista)

MONTGOMERY GENTRY Speed (Columbia)

A. JACKSON AND J. BUFFETT It's Five 0'Clock Somewhere (Arista/
KENNY CHESNEY No Shoes, No Shirt, No... (BNA/
JEFF BATES The Love Song /RCA/

SHANIA TWAIN Forever And For Always (Mercury/
GEORGE STRAIT Tell Me Something Bad About... (MCA/
BRIAN MCCOMAS 99.9% Sure (Never...} fLyric Street)
TIM MCGRAW Real Good Man (Curt/

TRACY BYRD The Truth About Men (RCA/

DIERKS BENTLEY What Was | Thinkin' (Capitol
WYNONNA What The World Needs /Asylum/Curb)
TRACE ADKINS Then They Do (Capitol)

CRAIG MORGAN Almost Home (Broken Bow/

SARA EVANS Backseat Of A Greyhound Bus (RCA/
BUDDY JEWELL Help Pour Out The Rain... (Columbia)
CLAY WALKER A Few Questions (RCA/

MARTINA MCBRIDE This One's For The Girls /RCA/
JOE NICHOLS She Only Smokes When She... (Universal South)
KEITH URBAN Who Wouldn't Wanna Be Me (Capitol)
PAT GREEN Wave On Wave (Republic/Universal South)
EMERSON DRIVE Only God (DreamWorks/

FAITH HILL You're Still Here (Warner Bros.)

BILLY CURRINGTON Walk A Little Straighter (Mercury/
DUSTY DRAKE One Last Time (Warner Bros.)

MARK WILLS When You Think Of Me (Mercury/

#1 MOST ADDED

RASCAL FLATTS | Melt L yric Street/

#1 MOST INCREASED PLAYS

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol)

TOPS NEW & ACTIVE

****** MITTAM When Y Came Arannd / vrie Ctroc

PHIL VASSAR Ultimate Love (Arista/
REN BROTH e Record (BVA)

IEBEC"A LYNN HOWARD What A Shame MC4)
COUNTRY begins on Page 43.

WHITE STRIPES Seven Nation Army (Third Man/V2)
JANE'S ADDICTION Just Because (Capitol)
CHEVELLE Send The Pain Below (Fpic/

TRAPT Headstrong (Warner Bros.)

LINKIN PARK Faint (Warner Bros.)

AUDIOSLAVE Like A Stone (Interscope/Epic)
ATARIS The Boys Of Summer (Columbia)

COLD Stupid Girl (Flip/Geffen/Interscape)

QUEENS OF THE STONE AGE Go With The Flow (/nterscope/
FOO FIGHTERS Times Like These /Roswell/RCA/
STAIND So Far Away (Flip/Elektra/EEG)

LINKIN PARK Somewhere | Belong (Warner Bros.
RED HOT CHILI PEPPERS Dosed (Warner Bros.)
DEFTONES Minerva (Maverick/Reprise)

SMILE EMPTY SOUL Bottom Of A Bottle ava/
AUDIOSLAVE Show Me How To Live finterscope/Epic/
EVANESCENCE Bring Me To Life (Wind-up/
RADIOHEAD There There (Capitol)

EVE 6 Think Twice (RCA/

EVANESCENCE Going Under (Wind-up/

VENDETTA RED Shatterday (Epic/

311 Creatures (For A While) (Volcano/Jive/
SEETHER Driven Under /Wind-up/

KORN Did My Time f/mmortal/Epic)

METALLICA St. Anger (Elektra/FEG)

USED Blue And Yellow (Reprise/

HOT HOT HEAT Bandages (Sub Pop/Reprise/

AFl The Leaving Song Part Il (DreamWorks/
DISTURBED Liberate (Reprise/

STAIND Price To Play /E/ehra/EEb‘l

#1 MOST ADDED

#1 MOST INCREASED PLAYS

311 Creatures (For A While) (VolcanolJive)

TOP 5 NEW & ACTIVE
ALIEN ANT FARM These Days (OreamWorks)
SWITCHFOOT Meant To Live (Red Ink/Columbia)

] ric,

ALTERNATIVE begins on Page 76.
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DAVID SANBORN Comin’ Home Baby (Verve/GRF)
EUGE GROOVE Rewind (Warner Bros.)

JEFF LORBER Gigabyte (Narada/

SPYRO GYRA Getaway (Heads Up/

KIM WATERS Waterfall (Shanachie Entertainment)
CHIELI MINUCCI Kickin' It Hard (Shanachie/

BRIAN CULBERTSON Say What? (Warner Bros.)
MICHAEL MCDONALD | Heard !t Through The Grapevine (Motown/Unversalf
DARYL HALL Cab Driver (Rhythm & Groove/Liguid 8/
RICHARD ELLIOT Corner Pocket (GRP/VMG)
URBAN KNIGHTS Got To Give It Up Narada/

PAUL JACKSON, JR. It's A Shame /Blue Note/
LUTHER VANOROSS Oance With My Father /)
BOB BALDWIN The Way She Looked At Me (Narada/
MINOI ABAIR Lucy's (GRP/VMG)

RICK DERRINGER Hot And Cool (Big3/

PHIL COLLINS Come With Me /At/antic/

PAUL TAYLOR On The Move (Peak/

CRUSADERS Viva De Funk Verve/VYMG)

WALTER BEASLEY Precious Moments /A-Coded/

J. THOMPSON Tell Me The Truth /AMH)

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universall
FATTBURGER Sizzlin’ (Shanachie/

CANDY DULFER Finsbury Park, Cafe 67 (Fagle Rock)
STEELY DAN The Last Mall (Reprise/

ACOUSTIC ALCHEMY No Messin’ (Higher Octave/
RIPPINGTONS Stingray /Peak/

KENNY G. Malibu Oreams (Arista/

NORMAN BROWN The Feeling | Get /Wamer Bros.)
STEVE COLE NY LA (Warner Bros.)

#1 MOST ADDED
PRAFUL Sigh (Rendezvous/N-Coded)

#1 MOST INCREASED PLAYS

BRIAN CULBERTSON Say What? (Warner Bros.)

TOP 5 NEW & ACTIVE

RONNY JORDAN At Last (V-Coded)

FRAFUL oi1gh (frengezvous/iv-Loged;

Smooth Jazz begins on Page 68.
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TRAIN Calling All Angels [Cofumbia/

NICKEL CREEK Smoothie Song (Sugar Hill)

GUSTER Amsterdam (Gonna Write You A Letter) (Palm/Reprise/
JACK JOHNSON The Horizon... (Jack Johnson Music/Universal)
ZIGGY MARLEY True To Myself (Private Music/AAL)
COLDPLAY Clocks (Capitoll

COLDPLAY The Scientist Capitol

BEN HARPER With My Own Two Hands (Virgin/

JOHN MAYER Why Georgia (Aware/Columbia)

FLEETWOOD MAC Say You Will (Reprise/

ANNIE LENNOX Pavement Cracks £/

JOHN HIATT My Bahy Blue (Vew West Records/

JOHN EDDIE Let Me Down Hard (Thrill Show/Lost Highway/
JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG)
THORNS | Can't Remember (Aware/Columbia)

STEELY DAN Blues Beach (Reprise/

PSEUDOPOD Al Over You (Interscope)

MATCHBOX TWENTY Unwell /At/antic/

PETE YORN Crystal Vitlage (Columbia)

STEVE WINWOOD Ditferent Light (Wincraft/Sci-Fidelity/
LUCINDA WILLIAMS Righteously (Lost Highway/IDJMG/
JASON MRAZ You And | Both (Elektra/FEG)

WALLFLOWERS Closer To You fInterscope/

LIZ PHAIR Why Can't1? (Capitol)

JACKSON BROWNE About My Imagination (Elektra/EEG)]
0.A.R. Hey Girl {Lava/

JACK JOHNSON Wasting Time (Jack Johnson Music/Universal)
EASTMOUNTAINSOUTH You Dance (DresmWorks)
RADIOHEAD There There (Capitol/

FLEETWOOD MAC Peacekeeper (Reprise/

JMBST KO0

#1 MOST INCREASED PLAYS

Sic/

TOP 5 NEW & ACTIVE

ICar

BRUCE COCKBURN Dpen (True North/Rounder)

TRIPLE A begins on Page 81.
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or the past 22 years Joe McCoy has been
programming WCBS-FM/New York. Under
his stewardship, the station has become
America’s most listened-to Oldies station.
In addition, the readers of R&R have
voted McCoy and the station Oldies PD and
Oldies Station of the Year, respectively, for
the last five years.

A New York native, McCoy grew up
listening to some of radio’s most popular
DJs of the "50s and early ‘60s, including
Alan Freed, Murray The K and Cousin
Brucie.

Getting into the business: “I was in
high school and sang with a doo-wop group. I graduated
and had no idea what I was going to do. My parents didn't
have enough money to send me to college. A friend who
also played in a band graduated from another school and
said there was this announcing school in New York City
that we should go and check out.

“The first job I got was in a little town called
Bonham, TX, a couple hours north of Dallas. The guy I
commuted with had gotten a job in Texas. His boss called
me and said, ‘Someone recommended you. Do you have
anything there you can read to me? ‘Over the phone?' I
asked. ‘Yeah! I pulled out this old newscast from
announcing school and read it. He asked if I wanted to
come down and work for him. I was there as quick as I
could be.

“I thought I was going to be playing rock ‘n’ roll, but
I was playing cowboy gospel. I saw segregation for the
first time there. I walked into this record store, and the
black artists were on one side, the whites on the other. In
the middle of the store was an album by The Del Vikings,
who had two white guys and three black guys. They
didn’t know what to do with it, so they stuck it in the
middle of the store.

“I was there a grand total of about three weeks. I got
homesick and came back home. Another job opened in
upstate New York. I worked there for about three months.
I came home for Christmas. My father asked when I was
going back; I said I wasn't. I played with a band for 5 1/2
years, dropped out of radio. The band was playing in
Greenwood Lake, NY, and I was coming down this
mountain road at 2:30am. I woke up just before I hit this
telephone pole two nights in a row. Someone was trying
to tell me something. I left the band and went back to
radio.”

Joining WCBS-FM: "I came to New York in 1969 and
worked at WOR-FM. I stayed there for 5 1/2 years,
through four GMs and five PDs. During one of those PD
moves I came to WCBS to talk to John Gehron, who was
programming there at the time. I knew the music
backward and forward. I was doing middays at WXLO/New

JOE MCCOY

Vice President/Program Director, WCBS-FM/New York

York, and all WCBS had was a late-night shift, and it paid
less money.

“I left XLO at the end of '74 and got an opportunity
to program a Top 40 station. I made some calls to WCBS
and spoke to Bill Brown, a PD. I worked part-time there
and then had the opportunity to go to WNBC/New York
for middays. Bob Pittman came in and fired us all. I went
back to Connecticut and got a call to come down to be an
air talent at WCBS. They weren't paying enough money,
but I kept one weekend shift there and stayed up in
Connecticut. Nancy Widmann, the GM, called me to be
PD. I said, ‘This is the place I'd like to program, and that
was it. I've been here 22 years.”

Programming philosophy: “It's something I've
taken from the Drake organization, which I think still
applies today: Say what you have to say in the least
number of words possible, and be relatable. Even with the
high-profile personalities we've had here, if you listen to
some of their old airchecks, there was brevity even when
they worked at WABC/New York or WMCA/New York. They
were very tight. When people think ‘personality, they
think they have to keep talking. That’s not what it is. If
you can touch someone out there by saying something —
and not just over the intro of a record — that’s part of it.
You have to be real and really feel the music. I like people
who know and love the music, because I'm that way.”

Biggest challenge: “The day I walked into this
station, because the Arbitron from the previous regime
was the lowest it had ever been. There was also talk
about ‘Hot Hits, which CBS had in Chicago and
Philadelphia and was doing very well with. I felt there
was some great music here and that a lot of people
wanted to hear this music. I said, ‘We've got to find a way
to save it. We did a focus group, and it told us that
people thought of us only as a '50s doo-wop station, even
though we were playing '60s songs. And at that time we
also had Future Gold, where we played currents.

“Our campaign was to get all the Motown and Beach
Boys out there and let people know that we were actually
playing that stuff. We managed to do that and got some
great air personatities to come over. Cousin Brucie was
one of the first big names I brought here, because we had
worked together at NBC. I knew that if we could get in
touch with the best of what was in this city and the best
of the newer air personatities, we could be a great radio
station. It happened.”

State of the industry: “It's certainly different from
when I came in. There are a lot fewer jobs because of
consolidation. It's probably more difficult for people who
are in this business and people who are getting into this
business. Radio’s always going to be here, especially local
radio. When 9/11 happened, all of the stations here in
New York and across the country did a great job of
getting information to people, hopefully calming their
nerves and, a few days later, bringing back the music
they wanted to hear.”

State of Oldies radio: “It’s evolving; it has to. I
knew somewhere around 2000 that it was probably
going to reach its peak and then have to start searching
for answers. Our format certainly held up, but we know
it's going to decline. That has to do with the age of the
population. It's going over that 25-54 demo. If Madison
Avenue ever decided to move the money demo up a
little bit, that would be great, but that’s not a reality
right now.”

On being recognized by the readers of R&R: “It
makes me feel great. There's nothing better than awards
from your peers. I'm extremely proud and happy that
people recognize our accomplishments and my
accomplishments here at the station. When we first
started to do well, people weren't looking at Oldies; they
were all looking at CHR. And well they should: It's now,
and it's here, and it’s hip. Oldies started to make inroads

wwWw americanradiohistorv com

By Erica Farber

and branched out. CBS put a lot more Oldies stations on
because of the success of this radio station.

“I never get tired of winning. That’s what we're in
this business for. You don't last 22 years if you're
unsuccessful. I've been blessed to work with a bunch of
great personalities and a great programming department,
all of whom love what they do and would rather be at
this station than any other station.”

Career highlight: “Leading the resurgence and
taking the station to No. 1 12+ and 25+ five times. We
were the first Oldies station in a top 10 market to do
that. Also, winning the five Industry Achievement
Awards from R&R. It's like being the most valuable player
on a baseball team.

“One of my biggest thrills was meeting Mel Allen, the
voice of the Yankees, and having him know who I was.
I'm a big Yankees fan and grew up listening to this guy
and watching him on TV. To meet him, work with him
and have him know who I was, I was like an 8-year-old
kid when I saw him. I've met a lot of people, but nobody
struck me like he did.”

Career disappointment: “When I got into radio I
hoped my career would take me to music or that I would
be a play-by-play sportscaster. If I had the opportunity
to do play-by-play at a major level, for the Yankees or
something, that would be good too. But I can say now
that I'm glad it worked out the way it did. When you're
doing play-by-play, you work weekends, and you don't
have the opportunity to do things that normal people
have to do.”

Most influential individual: “I took a lot of good
and bad from the people I've worked for and with. I said
to myself that if I ever had the opportunity to be a PD or
lead a station, I would like to do things a certain way
and to treat people the way they want to be treated.
That was important to me because I was on the air and
saw how some management treated people. Sometimes
they treated personalities like they were pieces of meat.
Jocks are people too! A lot of people at stations had
forgotten that.”

Favorite radio format: “Oldies. I also listen to
Sports Talk and Smooth Jazz.”

Favorite song: ““0oo Baby Baby' by Smokey
Robinson & The Miracles and ‘Does Anybody Really Know
What Time It Is" by Chicago.”

Favorite television show: “CS] — not Miami, but
the reqular one. That, Frasier and Friends are the shows [
never miss.”

Favorite book: “Rush to Judgment, about the
Warren Commission and the JFK assassination. The other
would be Joe DiMaggio: The Hero's Life by Richard
Cramer.”

Favorite movie: “Windy City, a little-known movie
that starred Kate Capshaw.”

Favorite restaurant: “I don’t have one right now.”

Beverage of choice: “Bottled water and tea, hot or
iced.”

Hobbies: “I'm a huge baseball fan, and I collect New
York Yankees memorabilia, mostly prior to 1965. I live on
eBay.”

E-mail address: “jmccoy@chs.com.”

Advice for broadcasters: “Never stop learning. No
one has all of the answers. If someone tells you they do,
don't listen to them. Keep striving. There’s a new world
out there every day. It's amazing. Don't ever think you
know it all — that’s the most important thing. There are
some people out there who believe that, and there’s a big
stop sign in front of them. They can't go any further,
because they think they know it all. I learn something
every day, whether it’s from reading the paper or walking
down the street or going to a focus group or tatking to a
friend. The medium is expanding and growing every day,
and you need to be a part of that.”
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Finally, there’s someone with the experience and integrity to speak to your listeners with the
knowledge and expertise they deserve. Geoff Metcalf, former U.S. Army officer, columnist, talk
show host (at KSFO), author, and martial artist, tells it like it is — with no fluff, no posturing,
and no hidden agendas.

“Meitcalf is a class act with a talent for exposing stories the mainstream ignores or runs from. And
he is also one of the best interviewers in the business.” — Chris Ruddy, President, NewsMax

Geoff is that compelling and dynamic figure who can build your audience and increase your
advertising revenue.

Geofl is heard live:

Monday - Friday, 10PM.-1 AM. EST

Re-feed via satellite:
Monday - Friday, 1 AM.-4AM. EST, 5 P.M.-7 P.M. EST

Best of Geoff Metcalf:

Saturday, 9 PM.-12MID. EST
Sunday, 6 PM.- 9P.M. EST

6 minutes network, 10 mirutes local

www.talkamerica.com
Tel. 388.727.8629 (toll-free)
Fax. 973.438.1727

Affiliate Sales:
Ed Powers

edpowers@talkamerica.com
Bruce Wernick
bwernick@talkamerica.com

Passionate
programming that sells.

Talk
Afertca

R A D1 O N ETWORK

©2003 DT Corporation. All rights resersed TA-1873 R&R 6/10 GeOﬁ Metcalf
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g U o&GU A N Winner VTV
GOLD RECORD! | VT N Ve Choko
' Named "MTV Rock
429 shows {\rlisl Tg,Walch
in 487 Days in 2003 _
Played in front of Named "MV
888,000 people!!! :INZI::I ;g, Waich
Sold -Out Headlining -
Tour spring 2003! , Taste Of I!II( was
Ouztest " featured video on
MTV2's Rock
Summer 2002! Artists 2 Watch
WARPED Tour: 2003 Special
sl;"f slage MTV Campus
st summer. i i,
Main stage NOW! Invasion Tour

Hard Rock Live
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I]EE ‘ airing 8/6/03
o momaD i

NEW YORK TIMES — 41 album from bands you need to hear” 12/02

ALTERNATIVE PRESS — Cover March 2003 “The Taste Of Ink” Top 20 Alternative Chart!
Performed on Late Night with Gonan 0'Brien June 2003 “Buried Myself Alive” Top 15 Alternative Chart™l
THE NEW YORK TIMES MAGAZINE feature 6/28/03 "Blue & Yellow" Already Top 25 and cranking!
SPIN Magazine feature August 2003

The Used in SPIN Magazine five consecutive issues! "Maybe Memories” DVD in stores July 15th! -

“The hand and the song 'Blue & Yellow’ are the real deal!” — Tim Richards, PD, 0101/Chicago

“The Used have the presence of superstars and great songs to hack it up! This is one of the most important bands for
Modern Rock in the last five years and will he for the next fivel” — Shark, PD, WSUN/Tampa

“{ILove the/Used Wis much’-..imagine!arms out'Sireiched as wite asithey can go!™ — Kim Momnmag, PD, WXTM/Cievelan

“'I never saw a full show cuz once the-fioor hroke and the other time the drummer was._sick,
hut | hear they're really good.” — Seth Kesler PD, WBRU/Providence

“Seeing them on the Vans WARPED Tour last year made me a heliever. Putting them on the airwaves made Louisville

a believer 2 packed house shows & ready for a 3rd.” — Lance Hale, PD, WLRS/Louisville
“The Used — on verge of stardom!” — Mike Boyle, PD, WWDX/Lansing

. vy et g P e TN
=7 s e i ol ¥
Produced, Engineered and Mixed by Jahn Feldmann i
theused.net  repriserecords.com - = : : = J
3 = 3 Paul Gomez for Freere Management i ©2003 Reprise Reccrds. wW gng-w,i_.nqn_.'xm- um-}‘&;._p_.:._'_

-~ : ol = = 3 : T e

GE o s


www.americanradiohistory.com

