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HOW TO BECOME AN NTR STAR

Valuable tips abound for those on the hunt
for NTR revenue (and who isn’t?), as radio
sales, marketing and programming experts
from R&R's recent Talk Radio Seminar pane!
on generating dollars from station events
offer specific examples of how to set up
strategies to bring in the bucks. You'll also
discover how broadcasters have worked
hard to remember America’s fighting finest
based overseas by staging collections,
concerts and community outreach, pius find
ways that your station can still get involved,
including a handy list of reference websites.
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ROXI0 BUYS PRESSPLAY

Software maker Roxio’s purchase of
pressplay signals the reincarnation of
Napster. The Sony Music-Universal online
venture will soon be in the hands of Roxio,
leaving many to wonder: Is a legal Napster
what the public really wants? R&R Digital
Media Editor Brida Connolly explores the
pending agreement.
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JNUMBER ONES

CHR/POP

« JUSTIN TIMBERLAKE Rock Your Body (Jive)
CHR/RHYTHMIC

« 50 CENT 21 Questions (Shady/Aftermath/Interscope)

URBAN
« 50 CENT 21 Questions (Shady/Aftermath/Interscope)

URBAN AC
« FLOETRY Say Yes {DreamWorks)

COUNTRY
= RANDY TRAVIS Three Wooden Crosses (Word/CurbyWB)

AG
* SANTANA UMICHELLE BRANCH The Game Of Love (Arista)

HOT AC

* MATCHBOX TWENTY Unwell (Atlantic)

SMOOTH JAZZ

« KIM WATERS Waterfall (Shanachie)

« AUDIOSLAVE Like A Stone (/nterscope/Epic)

ACTIVE ROCK
= LINKIN PARK Somewhere | Belong (Warner Bros )

ALTERNATIVE
« TRAPT Headstrong (Warner Bros.)

TRIPLE A
* J. JOHNSON The Horizon. .. (Moonstine Con./Universa))

CHRISTIAN AC
= FFH You Found Me (Essential)

CHRISTIAN CHR
« THIRD DAY You Are So Good To Me (Essential)

CHRISTIAN ROCK
= SUPERCHICK Hero (/npop)

CHRISTIAN INSPO
+ SCOTT KRIPPAYNE Live To Worship (Spring Hil)

SPAMISH CONTEMPORARY

+ RICKY MARTIN Tal Vez (Sony Discos)

TEJANO
« INTOCABLE Muy A Tu Manera (EM! Latin)

REGIONAL MEXICAN
« CONJUNTO PRIMAVERA Una Vez Mas (Fonovisa)

TROPICAL
» GILBERTO S. ROSA Si Te Digeron (Sony Discos)
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Convention Lineup Expands

Group heads, new forums set for L.A. confab

Joining Rudy Giuliani on the agenda for R&R Convention 2003
is a trio of radio group heads — : : e

Clear Channel’s John Hogan,
Cumulus’ Lew Dickey and
Entercom’s David Field — who
will participate in R&R'’s annual
“State of the Radio Industry” ses-
sion, moderated by R&R Pub-
lisher/CEQ Erica Farber on Friday,
June 20. Nearly 50 informational
sessions and entertainment

CONVENTION - See Page 17

By Gary Jackson
Speciai to R&R

Urban AC today is
a muscular giant,
having evolved from
its late-’80s infancv
into one of the most
important and, in
some cases, domi-

i

The Changing Face Of Urban AC

The format’s viability remains high in key U.S. markets; musical evoluticn proving successful

= = this format. Hot
105 and a couple
other Urban ACs
evolved to a Hot
Urban AC ap-
proach about 1998-
1999. The begin-
| ning of the shift
was us playing

nant formats in radio. *
No longer a reposi-
tory for fossilized super-
stars, it has been instrumen-
tal in sustaining current and
established acts and, most
importantly, breaking new
artists.

Furthermore, Urban AC
has proven to be a solid re-
venue generator as more
and more listeners tune in
to hear a delicious stew of
the finest in R&B, oldies
and — shudder — hip-hop
and rap (think Snoop
Dogg’s “Beautiful”). This
heady mixture of old and
new music has created a

Smith

Tamburro

richly varied blueprint that has
struck a positive chord with
both young and old listen-
ers, thanks to tried
and true — and
new — methods of
programming,.

R&R recently conducted
a roundtable with five Urban
AC programmers: WVAZ-I'M
(V103)/Chicago OM/P’D Elroy
Smith, WHQT (Hot 105)/Mi-
ami PD Derrick Brown,
KHHT/Los Angeles PD
Michelle Santosuosso, KRNB-
FM/Dallas OM Sam Weaver
and WDAS-FM/Philadelphia

Weaver

smooth hip-hop
that was attractive
te adults.

We didn’t do it because it
was something that we
liked; we did it because it
was something the market
demanded, something we
needed to do to remain

Brown Santcsuosso

VIP/GM/PD/OM/legend Joe
Tamburro. They discussed the
changing face of Urban

FOCUSp

AC, the reasons for its success
and what it’s going to take for
it to remain competitive.

R&R: Has the Urban AC for-
mat changed in order to keep pace
with other formats in the new mil-
lennium?

DB: 1 would say it has. Time
will end up passing you by in

competitive in our market-
place.

JT: Urban AC has been a
blessing for me at WDAS,
I"ve been here just about 40
years. We were straight up
Urban until 1989, then we
cnanged to Urban AC and
began to develop the format.

See Page 37

Dems Dismayed
As Powell Won’t
Delay Rule Vote

By Adam Jacobson
R&R Radio Editor

com

WASHINGTON FCC
Chairman Michael Powell has
steadfastly rejected calls from
the commission’s two Demo-
crats to conduct a public airing
of the agency’s proposed me-
dia-concentration rules and to
postpone a June 2 vote on
those rules.

In a letter to Commissioners
Michael Copps and Jonathan
Adelstein released to the pub-
lic on May 15, Powell declined
to allow the public to react to
the FCC’s revised regulations
before they are enacted. He ex-
plained that while there is pre-
cedent for granting requests
such as the ones Copps and
Adelstein made, “it is not cus-
tomary to do so over the strong

POWELL = See Page 10

Infinity Appoints Hollander Pres./COO

Coppola returns to Westwood One as Pres./CEQ

Joel Hollander, a 20-
year industry veteran
who has served as Presi-
dent/CEO of Westwood
One since 1998, has been
selected to take the va-
cant President/COQ slot
at corporate cousin In-
finity Broadcasting. Hol-
lander begins his new
duties Jure 16. He'll
oversee the day-to-day

operations of Infinity’s 183 radio stations and report di-
rectly to Infinitv Chairman/CEQ John Sykes.
Concurrent with Hollander’s move to Infinity, Shane
Coppola has returned to Westwood One and will take
Hollander’s President/CEQ title. Coppola served as
Exec. VP of WW1 until last year, when he became Man-
aging Partner of Columbus Capital Partners, an invest-

ment firm.

Speaking of Hollander, Sykes said, “Because of
Infinity’s relationship with Westwood One, Joel has be-
come one of my closest colleagues in the industry and
was my only choice for this important position. I have

HOLLANDER > See Page 17

Hollander

Sterne To Infinity;
James To Orlando

Doug Sterne, a veteran Bay Area ra-
dio executive and San Francisco native,
has jsined Infinity as Sr.
VP/\art et Manager for
its seven stations in the
City 2y the Bay.

In his 1ew role Steme
will Jversee Infinity's
News KCBS-AM, Old-
ies simucast KFRC-AM
& FM, A ternative KITS,
Rhythmic AC KKWV,
Hot AC KLLC and Talk
KYCY n San Francisco. He will also
ser/2 as GM for KFRC-AM & FM &
KKWV.

Sterre takes duties from Earnest
Jam=s, ~ho has relocated to Central Flor-
ida ‘o sarve as Market Manager for Infini-
ty's WJHM, WOCL & WOMX/Orlando.

STERNE - See Page 17

oppola

Sterne

Register for R&R Convention 2003 at www.radioandreccrds.com.
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Radio Broadcasters Accept |
Webcast Royalty Structure

By Brida Connolly

R&R Associate Managing Editor
beonnolly@radioandrecords.com

A group of broadcasters includ-
ing Bonneville, Clear Channel, Sa-
lem, Susquehanna and the National
Religious Broadcasters Music Li-
cense Committee has come to an
agreement with SoundExchange on
performance royalties for the
streaming of AM and FM program-
ming over the Internet. The rates, if
approved by the U.S. Copyright Of-
fice, will apply to all eligible broad-
cast streams for 2003 and 2004.

This agreement doesn’t mean
broadcasters have given up hope
that they’ll ultimately be declared
exempt from paying royalties on
‘Net simulcasts, and their appeal of
Register of Copyrights Marybeth
Peters” December 2000 decision to
the contrary hasn’t been dropped.
But the agreement clarifies the cost
of streaming for now and puts rates
in place in case broadcasters lose in
court.

This agreement is an amendment
to the agreement submitted April i
14 that covered only Internet
webcasts, and it supersedes that |
agreement. The new versionaddsa |
rate for AM and FM music streams |
of .88 cents per aggregate tuning
hour. (An aggregate tuning hour is
an hour received by a computer or
other ‘Net-connected device; if 10
compuiters receive the same hour of
programming, that's 10 aggregate
tuning hours.) Talk streams pay an
ATH rate of .076 cents, and there’s
a minimum annual fee of $2,500 or
$500 per station or channel.

The rates cover both simulcasts
of over-the-air programming and
rebroadcasts of archived shows.
Bumpers and most other “inciden-
tal” music (less than 30 seconds of
a song at a time) are exempt from
the per-performance rate.

Aside from the new minimum

ROYALTY - See Page 10

Cox Resets RVPs/Market Mgrs.

Wegmann shifts to Atlanta; Devine leads Houston

Cox Radio has named three new
Regional VPs/Market Managers:
Chris Wegmann in Atlanta;
Caroline Devine in Houston; and
Ben Reed in San Antonio.

Wegmann moves to the Atlanta
quintet from the VP/Market Man-
ager post at Cox’s four-station
Houston cluster, which he joined in
August 2001. From 1996 to 2001 he
was a Regional VP for Clear Chan-
nel, overseeing four markets in
Louisiana. Before that he spent 14
years with Signature Broadcasting,
working at the company’s stations
in Austin, Pittsburgh and McAllen.

Devine has been Regional VP/
GM for KISS & KSMG/San Anto-
nio since January and will now
oversee Cox’s Houston stations, as

well as its four outlets in Honolulu.
She became VP/GM of KISS &
KSMG in 1988. Prior to that she
served as GSM for Hicks Commu-
nications in Austin. Devine began
her career in 1982 as an AE for
KYKR/Beaumont, TX.

Reed, who has been Regional
VP/GM for KCJZ, KCYY, KKYX &
KONO-AM & FM/San Antonio
since September 2001, now has full
responsibility for the seven-station
San Antonio cluster. His regional
duties include oversight of Cox's
seven Birmingham and five Tulsa
properties. He was named VP/GM
of KCJZ, KCYY, KKYX & KONO-
AM & FM in 1997 and previously

COX » See Page 10

CC/Denver AMs Tap New PDs

Estes-Cooper adds regional programming duties

A new programming
team has been named at
Clear Channel’s AM sta-
tions in Denver. News/
Talk KHOW PD Elizabeth
Estes-Cooper has added
Director/AM Program-
ming duties for the Colo-
rado Region and will
oversee programming at
News/Talk KOA and
Sports/Talk KKZN while working
with nine other Clear Channel sta-
tions in Colorado, Wyoming and
Nebraska. She reports to Clear
Channel Rocky Mountain Regional
VP Lee Larson.

At the same time, 16-year KOA
veteran Jerry Bell has been upped
from News Director to PD. KOA

Estes-Cooper

Walker

Bell

Asst. News Director Kathy Walker
has taken Bell's previous post, and
Dave Rodrigues — Promotions Di-
rector at co-owned Active Rock
KBPI-FM/Denver — has been

named PD at KKZN.
The promotions follow the recent
departure of Don Martin, who
DENVER ) See Page 11

RE News

By Frank Correia

R&R Music Editor
feorreia@radioandrecords.com

Rock continues to be the
most popular genre of music,
rap and hip-hop are surging in
popularity, and record sales are
down for a third consecutive
year. That's according to the
RIAA’s 2002 Consumer Profile,
an annual demographic survey
of more than 3,000 music con-
sumers in the U.S.

Conducted by Peter D. Hart
Research Associates, the survey
is designed to contribute im-
portant demographic informa-
tion about purchasers of sound
recordings in the US., as well
as provide a profile of con-
sumer buying patterns over the
past decade.

Rock On Top, Rap Surges In
RIAA 2002 Consumer Profile

“Music continues to appeal ’
broadly to people of all ages and |
demographics,” RIAA Chair-
man/CEO Hilary Rosen said. |
“There is a tremendous diversity
of music available to fill these
needs, and recent developments ‘
online make the choices for mu- |
sic fans even more exciting.”

The most popular genre, rock
music represents 24.7% of the
market, up slightly from 24.4%
the previous year. Rap/hip-hop,
is gaining ground, however. Tak-
ing over pop’s second-place spot,
rap/hip-hop now represents
13.8% of the market, up from
11.4% in 2001.

R&B/Urban music follows
with 11.2% of the market, up from

RIAA See “Page 17

Armstrong Moves To Salem/N.Y.

Dave Armstrong, Re-
gional VP/Operations and
GM for Salem’s Los Angeles
cluster, will relocate to the |
New York area to oversee
the company’s Northeast-
ern radio operations. Arm-
strong will serve as GM for
WMCA & WWD] /New
York and assume opera-
tional oversight for Salem
stations in the Boston market.

“Dave Armstrong brings a new
level of creativity and vision to
New York and our markets in the
Northeast,” Salem Exec. VP/Radio
Joe Davis said. “We are looking for-
ward to seeing the same kind of
growth in the Northeast that Dave
has helped to generate in the L.A.
market.”

Armstrong, who has served as a

Armstrong

GM in the Salem system
since 1994 and played a
large role in the creation of
Salem'’s “Fish”-branded
stations, said, “Through
the growth seen at KFSH
(The Fish)/Los Angeles
and the continued success
of KKLA and KRLA, I feel
rewarded for my nine
years in the L.A. market. |
expect to bring my experiences and
successes into New York, and I am
confident that there are great things
to come.”

Salem/New York GM Carl Miller
will exit his post to pursue other ra-
dio opportunities. He has been ina ‘
management role with the com-
pany since 1989. Terry Fahy will be-
come acting GM for Salem/Los An-
geles.

Stevens To WHTQ/Orlando PD

Greg Stevens, PD of Cox
Classic Rocker WSFR and
'80s WPTI in Louisville, is
transferring south to take
the programming reins at
co-owned Classic Rock
WHTQ/Orlando. He takes
those duties from WHTQ
& WMMO OM Fleetwood
Gruver, who has been pro-
gramming WHTQ since
Bruce McGregor departed
the PD post in February. Gruver
will continue as OM for the two sta-
tions.

Stevens, who has been with
Cox/Louisville for two years, will
arrive in Orlando next week but
will retain his duties at WSFR &
WPTI through the end of June.
Prior to programming the two Lou-
isville stations he was Clear Chan-
nel/San Jose OM. His resume also

www americanradiohistorv com

Stevens

includes stints at KEGL/
Dallas, KQRC/Kansas City,
KIOZ/San Diego and now-
defunct KQLZ (Pirate Ra-
dio)/Los Angeles.

“I can honestly say that I
haven’t worked for a better
company than Cox,” Ste-
vens told R&R. "I don’t
think I'd be making an-
other move down to Or-
lando — or anywhere — if
I had to leave the Cox organization
todoit.

”It seems pretty clear to me that
WHTQ is already on a successful
course, and I think one of my re-
sponsibilities will be to focus the
station even more tightly on the ex-
isting images and accelerate the
progress it's already making. There
aren’t going to be any wholesale

changes that I'm aware of.”
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Lippincott Gets
VP Post At All
Comedy Radio

Longtime radio programmer and
record label executive Ric Lippin-
cott has joined All Comedy Radio
as VP/Network Affiliation and also
becomes a partner in the fledgling
firm, which will debut its program-
ming this summer. In his new po-
sition Lippincott will head up the
network’s affiliation team and de-
velop relationships with stations
around the country.

Lippincott, a 20-year radio vet-
eran, spent nine years program-
ming WLS-AM & FM/Chicago and
also served as PD of now-defunct
KHTZ/Los Angeles and KYUU/
San Francisco. His resume includes
stinte on the record side as BMG
Music’s National Director/Zoo En-
tertainment, VP of Curb/Atlantic
Records and Maverick Records VP/
Promotion.

“Ric is one of radio and records’
most respected senior executives,”

LIPPINCOTT ; See Page 17

R&R Observes
Memorial Day

In observance of the Memorial
Day holiday, R&R'’s Los Ange-
les, Nashville and Washington,
DC offices will be closed Mon-
day, May 26.
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HBC Q1 Profit Drops By 50%

Sirius swings around in first quarter;- Big City net loss improves

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords com

ispanic Broadcasting Corp. revealed last week that dur-
ing the first quarter of 2003, profits dropped by 50% com-

pared to Q1 2002.

Net income fell from $6.9 mil-
lion (6 cents per share) to $3.1 mil-
lion (3 cents) — far below the carn-
ings-per-share average of 6 cents
expected by analysts polled by
Thomson First Call. And while
revenue climbed 9%, to $56.4 mil-
lion, EBITDA fell by 37%, to $9
million.

HBC said its Q1 results include
$800,000 in expenses related to its
merger with Univision, which the
FCC still needs to sign off on and
which has met added resistance
from some Democratic members
of Congress. Excluding those ex-
penscs, EBITDA would have de-
creased 31%, to $9.8 million, and
net income would have totaled $4
million (4 cents per share). HBC
also noted that 66% of its gross
revenues are derived from local
advertising, while 24% come from
national spot advertising,.

While it is not required that com-
panies schedule a conference call
with investors and media analysts
to discuss earnings results, doing so
has become standard practice. But
HBC declined to do so on the re-
lease of its Q1 results, which came
out after-hours on May 15.

The company does expect a
much better Q2, however, and fore-
casts net revenue growth of 7%-
10%, to between $73.4 million and
5754 million. Excluding roughly
$13 million in merger costs, EBIT-
DA isanticipated to range from $23
million to $24 million.

Last week eight members of
Congress, including Sen. Edward
Kennedy and Rep. Maxine Waters,
said in a letter to FCC Chairman
Michael Powell that HBC’s merger
with Univision would consolidate
70% of the Spanish-language media
market in America’s biggest cities,

the Wall Street Journal reported.
The politicians added that a com-
bined Univision-HBC would
make it more difficult for indepen-
dent Hispanic media companies to
compete. Two weeks ago Sens.
Hillary Rodham Clinton and Tom
Daschle sent similar letters to the
commission.

In other Q1 earnings news, sat-
ellite radio broadcaster Sirius
swung toa profit as the New York-
based company doubled its sub-
scriber count during the quarter.
Sirius now has 68,059 subscribers,
up 127% from the end of 2002.
Meanwhile, the company’s Q1 net
loss applicable to common share-
holders increased to a profit of
$51.9 million (16 cents per share)
on revenue of $1.6 million.

That compares to a Q1 2002 net
loss applicable to common share-
holders of $90.1 million ($1.22) on
revenue of $33,000. Sirius’ net loss
from operations widened from

EARNINGS See Page 5

Journal Decides To Go Public

Initial offering set at $250 million

ournal Communications, the Milwaukee-based, employee-
owned parent of Journal Broadcast Group, has decided to sell
stock to the public for the first time.

The company said last weck in
a filing with the SEC that it plans
a $250 million initial public offer-
ing. Journal provided no details
about when the IPO will occur, nor
did it state the number of shares it
plans to offer or the value of those
shares, but it did reiterate its Oc-

‘ P

tober 2002 statement that it wants
to obtain additional capital to
drive growth. Journal sharehold-
ers must approve the IPO before
a firm date can be set.

Journal owns and operates 36
radio stations, in Milwaukee; Tuc-
son; Tulsa; Knoxville; Omaha;

We Dol Right
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Wichita; Boise, ID; and Spring-
field, MO. Current and retired
company employees now hold
80% of Journal’s stock, the compa-
ny treasury owns 10%, and heirs
of former Chairman Harry Grant
own the remaining 10%.

Journal agreed in March to a
plan under which the heirs will ex-
change their stock for a package of

JOURNAL See Page 5
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BUSINESS BRIEFS

Nielsen: Q1 Spot Radio Up 4%,
Top 10 Categories Rise 5%

he latest Nielsen Monitor-Plus study finds spot radio was up 4%

in Q1, outperforming all media except Spanish-language TV, up
15%; national magazines, up 14%; and local newspapers, up 9%, com-
pared to Q1 2002. Network radio rose 0.3%, while spot TV edged up
1.4%. Syndicated TV, national newspapers, cable TV and network TV
all posted decreases of approximately 5%; the TV dips were attributed
to war-related program pre-emptions, particularly compared to robust
Olympics advertising in Q1 of last year.

Overall, ad growth was up 1.5%. The top advertiser in the quarter
was Procter & Gamble, which spent $373.9 million across all 10 media
measured, up 19% from the same period last year. GMC was No. 2,
despite having cut its spending by 25%. Rounding out the top five were
Walt Disney Co., up 24%; AOL Time Warner, up 5%; and Ford, up 55%.

Nielsen also found that spending in the top 10 ad categories was up
5% in Q1. The automotive category — including factory, dealer-asso-
ciation and local-dealership advertising — spent over $2 billion across
the 10 measured media, far more than any other segment. The factory
category was down 1% from Q1 2002, but local auto dealerships were
up 14%, and auto-dealer associations were ahead a whopping 72%.

The figures for other categories: restaurants, down 0.1%; motion pic-
tures, up 1%,; department stores, up 12%; prescription drugs, up 2%;
direct-response producss, up 8%; wireless telephone services, down
0.3%; and furniture stores, up 9%.

Arbitron Examines Listener Commuting Patterns

U sing data from the 2000 census and information gathered from
diarykeepers during a week in March 2000, Arbitron discovered
that, nationally, the average in-car, morning-drive time spent listening
is 36 minutes. The study also looked at one-way travel times to work,
when commuters leave tor work and what modes of transportation they
use to get to the office. In New York, 30% of workers leave home in
the 7am hour, and 25% head for the office in the 8am hour. Not sur-
prisingly, the numbers using mass transit are high (29%) in New York
and low (6%) in Los Angeles. L.A. ranks No. 24 for the average travel
time to work, at 28.8 minutes; among the top 10 markets, Washing-
ton, DC has the longest one-way average commute, 33 minutes. The
complete study can be found at www.arbitron.com.

Continued on Page 5

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross earnings from radio advertising.
Change Since

s/l6/u2 59103 5/16/03 5/16/602 3/9/03-5/16/03

R&R Index 270.16 207.91 21655 -198% +4.2%
Dow Industrials 10,243.68 8,491.22 8713.14 -149% +2.6%
S&P 500 1,091.47 920.27 946.67 -13.2% +2.9%
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DIRECT MARKETING SOLUTIONS

WWW. POINTTOPOINTMARKLTING.COM

MARK HEIDEN 970-472-0131
RICK TORCASS0 972-661-1361
ELIZABETH HAMILTON 703-757-9B66
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TRANSACTIONS AT A GLA

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

¢ WHMA-AM/Anniston, AL $275,000

¢ KSRN-FM/Kings Beach, CA (Reno, NV) Undisclosed

¢ KKCS-AM/Colorado Springs, CO Undisclosed

¢ WLTG-AM/Panama City, FL $500,000

e AM CP & WKKN-FM/Cordele, WMRZ-FM/Dawson (Albany),
WCEH-AM & WQSY-FM/Hawkinsville, WHKN-FM/Millen and
WPMX-FM/Statesboro, GA $3.35 million

® KJHY-FM/Emmett (Boise) and KKIC-AM/Meridian, 1D $1.2
million

® KFIF-FM/Soda Springs, ID $227,000

® KANS-FM/Osage City, KS $1.3 million

°® WNBY-AM & FM/Newberry, Ml $400,000

® WIMX-FM/Gibsonburg (Toledo), OH $2 million

® KTON-AM/Belton (Killeen-Temple), TX $400,000

Full transactions listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

® KPEB-FM/Huntsville, KMXU-FM/Manti,
KMDG-FM/Nephi, KOVO-AM/Provo, KWKD-
FM/Randolph, KUDD-FM/Roy, KUUU-FM/
Tooele and KBNZ-FM/Tremonton
(Salt Lake City), UT
PRICE: $61.4 million
TERMS: Asset sale for cash. Chris Devine and Bruce Buzil
are buying out their business partners’ holdings in these
eight stations.
BUYER: Devine Holdings LLC. No phone listed. It owns no
other stations.
SELLER: Millcreek Broadcasting LLC, headed by President
Bruce Buzil. Phone: 312-204-9900

RADIO BUSINESS
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BUSINESS BRIEFS

PPM’s Latest Tidbit: TV Habits By Radio Format

I n another effort to draw attention to its Portable People Meter, Arbitron reviewed the winter 2003 data from
the PPM'’s Philadelphia market trial and examined TV viewership by radio format. It found that News/Talk
listeners watched PBS more than listeners to Country, Urban, Rock, CHR or AC, while Urban listeners watched
Fox, the WB and UPN more than listeners to other radio formats. News/Talk listensrs tuned to NBC, CBS and
ABC more than listeners of the five other formats examined.

Clear Channel Sells $500 Million In Debt

oint lead manager Credit Suisse First Boston said last week that Clear Channel has sold $500 million in
two-part debt. The first $250 milfion in notes hold a maturity date of May 15, 2011, while the second $250
million hold a maturity date of May 15, 2015. J.P. Morgan was the other joint lead marager for the sale.

pensive.

Combo XM-Sirius Receiver Still Years Away

M Satellite Radio and Sirius said this week that it may be several years before they release a receiver
that is compatible with both services. Although the FCC ruled in 1997 that the companies must develop
dual-service receivers, the agency did not set a deadline. USA TODAY reported that XM and Sirius have jointly
developed an antenna that can receive both signals, but it's still at least three years from the market. XM
Chairman Gary Parsons said the companies couid offer a dual-service receiver now, but it would be too ex-

Continued on Page 11

Journal
Continued from Page 4

common and preferred stock if
Journal attracts new outside capital.

Morgan Stanley will be the lead
underwriter in the Journal 1PO,

and, once the offering is complete,
the company is expected to trade
on the New York Stock Exchange.
Journal has requested the ticker
symbol “JRN.”

Along with its radio properties,
Journal owns a newspaper and TV

stations. The company is exempt
from the cross-ownership ban in
Milwaukee because it already
owned the Milwaiikee Journal-Sen-
tinel, WTMJ-AM and WTMJ-TV
when the FCC created the cross-
ownership rules in 1975,

2003 DEALS TO DATE

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year:

Stations Traded This Quarter:

$1,216,795,344

(Last Year: $5.396.459.206)

$496,300,951

(Last Year: $370.440.911)

357

(Last Year: 815)

147

(Last Year: 142)

Earnings

Continued from Page 4

$50.8 million to $99.1 million. The
adjusted EBITDA loss, which ex-
cludes a $256.5 million gain in con-
nection with the elimination of ap-
proximately 91% of the company’s
debt, was $75 million, compared
with $36.2 million in Q1 2002.
News of improvements at Siri-
us came as the company an-
nounced that it’s now offering a
“lifetime” subscription plan. For a
one-time fee of $399.99, those who
purchase Sirius receivers will be
able to enjoy the company’s sta-
tions for the life of that receiver.
Additionally, Sirius is now offering
a “preferred plan” that enables
customers to buy additional sub-
scriptions for $6.99 per month.
The incentives will surely help
Sirius gain traction in the market-
place, something President/CEO
Joseph Clayton said is already
occurring. With the introduction of
plug-and-play units from Ken-
wood and Audiovox this summer,
Clayton said, “We fully expect to
exceed 100,000 subscribers this

quarter and reach our goal of over
300,000 subscribers by the end of
the vear.”
Big City Sees
Improved Net Loss

Big City Radio, which has sold
all but one of its 12 stations to pay
debtholders, saw its net loss narrow
from $16.5 million to $9.4 million
during Q1 2003. Big City’s loss from
discontinued operations expanded
from $7 million to $7.2 million —
primarily due to increased interest
expense in relation to outstanding
debt. The company’s debt was
aided, however, by the immediate
infusions of funds from the Big City
transactions that closed in Q1.

According to an SEC filing, Big
City’s liquidity as of March 31 was
just $800,000 — not enough to pay
the three officers and senior man-
agement execs whose contracts en-
title them to $804,000 in 2003 and
$46,000 in 2004

Big City Radio’s remaining
property, WYXX/Morris, IL, is
being operated via a time-broker-
age agreement by the station’s
proposed purchasers.
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Web Convenience Plus Personal Guidance
Get the interaction and {lexibility of on-site traming with
the convenience of a Web training session—check out
the new live interactive training at ArbitronTraining.com
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» Ask questions and interact with Arbitron’s
professional tramners

o New sessions every week

No watling for lrainer visits, no juygling schedules—just
information to help you tell your story to advertisers and
make more money. To check out this week's live sessions
go to Live Web Training at www.ArbitronTraining.com!
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Three Angles On

jgreen@radioandrecords.com

MANAGEMENT MARKETING SALES

R&R May 23, 2003

Scoring Event Revenue

NTR Highlights from the R&R Talk Radio Seminar

“‘%

<75t the recent R&R Talk Radio Seminar several sales-

minded executives offered approaches to the never-
ending task of delivering dollars from station events.
Here are their spins on the task at hand.

With the pres-
sure on evervone at o
a station to produce |
revenue, here’s a
six-pack of sugges- |
tions from KFWB/ [
Los Angeles and
Dodgers Radio [§
Network Director/

Sales, Marketing & Pam Baker
Promotions Pam Baker on acceler-
ating event revenue at the local lev-
el.

1. Pre-sell ideas to clients. Baker
said that it your morning show has
a particular idea or stunt they’d like
to do, offer the idea upfront to pro-
spective accounts for their approv-
al and involvement. That will make
it easy to close the sale at the last
minute when your talent have the
idea ready to go.

2. Anticipate events and plan ac-
cordingly. Whether it's making ar-
rangements for a fundraiser, emer-
gency news coverage or a local
sports team that might make the
playoffs, don’t wait until the last
minute. Baker said to be on the look-
out for trends to research and use in

putting together marketable events
or programming,.

3. Encourage communication be-
tween programming and the sales
team. Baker told ’Ds, “The AEs
know which clients love the station,
which ones have money, who likes
things that are wild and outrageous
and who is conservative. Working

ARCH &-8 gﬁ”}

together, you'll be amazed at all the
things you can do by knowing that.”

4. Compile a station opportuni-
ties book. Baker prepares for the
sales manager, the PD and every AE
a directory of all the station’s sales
and promotion opportunities. The
book includes a calendar with pack-
ages available for all kinds of events,
from holidays to opening day at

Dodger Stadium to Earthquake Pre-
paredness Month. Baker said,
“When the sellers go to clients, they
can show them this book and get an
idea about what interests them. It's
all laid out with costs, so if you're
meeting with someone and see that
a $50,000 package is too rich, you
can go back and customize some-
thing more affordable for them.”

Continued on Page 8

syndicated celebrities.
Hampton explained how

16 to 20 times a year, speaking
for about five hours on personal
finance to a crowd of 2,G00-
5,000 people who pay $19-$35
apiece. "Advertisers rarely get to
see that many listeners all in
one place at one time, and it's a
very powerful deal to them,”
Hampton said. “We work with

Make Money With
Syndicated Stars

At the R&R Talk Radio Seminar Dave Ramsey Show
Exec. VP Bill Hampton urged sales departments to
capitalize on the power of personal appearances by

Dave Ramsey does local events |

Blll Hampton Brad Samuel

the local affiliate to get those advertisers out to these events”
Hampton said that there are tremendous opportunities to make
money by bringing a syndicated host into your market, if you can take
advantage of them. “The stations that don't capitalize on it really miss
the boat” he said. “One of our affiliates, WTKG/Grand Rapids, was
able to make $64,000 just selling NTR sponsorships. The typical

Continued on Page 8

Money For Virtually Nothing

%4 KXW (Jersey 101.5)/Middlesex PD Eric Jahnson
shared two stories at the R&R Talk Radio Seminar
about how to turn what may at first appear to be small
stuff into big cash. He said, “We came across a single
pair of tickets for Bruce Springsteen’s show at Atlan-
tic City, NJ’s Convention Hall and generated $5,000 in
sponsorship from alocal tire store. We told listeners to
listen for a bit of one Springsteen ‘Song of the Day’
during the 5pm hour for a week. You had to get all of
them for the chance to win.”

Johnson said he knew he had a
big deal on his hands when he
learned that tickets to the concert
were going for $1,300 on eBay. He

recalled, "The phones rang off the
hook, and we got lots of e-mails. I'd
like to think we increased cume and
TSL in afternoon drive and brought

audience to Saturday, when we gave
the tickets away.”

The moral of the story? “It's not
about the prize, it's about the hype
of the prize and turning it into some-
thing big,” Johnson said.

He also recalled his days at WIP/
Philadelphia in the early ‘90s, when
the station’s morning show started
an annual event called the Wing
Bowl — a chicken-wing-eating con-
test. The fun started in the lobby of a
nearby hotel, and the event grew
over the years to a small nightclub,
then a larger club, then asmall arena

Continued on Page 8

61% of
radio stations are drastically
under-performing in sales*

*but that probably doesn’t include you.

It's a great time to start your “do differently” plan

in sales no matter how well you're doing.
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War-Related
Community Qutreach

gﬂhe war in Iraq has wound down, but with hundreds

of thousands of troops stationed overseas, it’s defi-
nitely not too late to stage activities to help America’s
fighting finest. In fact, now that the initial surge of
interest is waning, U.S. military personnel will appre-
ciate radio initiatives more than ever. Here’s a summary
of station events that may give you ideas for projects
to try (or even repeat) in your market.

Collections For
Troops & Families

Clear Channel/New Orleans
joined forces with the local Blood
Center to stage remotes at Sam’s
Club stores to attract blood donors
in case supplies were needed for the
military.

KERN /Bakersfield’s Go Insane
on Hussein promotion raised
$12,000 for the families of area sol-
diers. Listeners donated money to
shoot red, white and blue paint balls
at a billboard featuring Saddam
Hussein’s image. KERN morning
talk host Scott Cox camped beneath

the USO.

to those families.”

IDT, WMET, USO Launch
Operation Helping Hands

IDT Media’s Talk America Radio Network and WMET/
Washington have begun Operation Helping Hands to
assist families of military personnel serving in the Middle
East. Talk America will produce and distribute a PSA to
radio stations nationwide to raise money for the cause,
while WMET will donate 10% of its advertising revenue
through May 31. In addition, IDT will donate $10.000 to

As part of the project, throughout May Talk America Radio
personality Heloise will include a segment on her Ask Heloise program
offering guidance on a range of topics, from practical information on
nutrition and budgeting to coping with loneliness.

“While we all recognize that military service is difficult and danger-
ous, we sometimes forget that it puts a huge strain on families at
home,” IDT CEO Jim Courter says. “Operation Helping Hands is an
attempt to help families cope and keep life as normal as possible. I'm
proud that Talk America and WMET are working to bring some comfort

the billboard until the first $5,000
was raised.

WAVE/Charleston, SC morning
man Dick Dale organized Operation
Wipe Out Saddam and collected a
40-foot tractor-trailer full of in-de-
mand toilet paper to send to troops
deployed from the local Air Force
base.

Across town, Citadel’s Charles-
ton, SC cluster, WMGL, WWWZ &
WXTC, in association with Bi-Lo
stores and the USO, collected per-
sonal supplies and toiletries for care
packages to be sent to troops serv-
ing in Iraq.

Galaxy/Syracuse combo WKRL
& WKRH and co-owned WKLL/
Utica-Rome presented Operation
Ejaci Freedom — a porn drive for
soldiers. Night personality Kevin
collected donations of “new or gen-
tly used” adult magazines from lis-
teners and adult bookstores.

Infinity /Philadelphia’s Opera-
tion Brotherly Love partnered with
the Philadelphia USO to collect
notebooks, batteries, sunscreen,
magazines, disposable cameras,
(Ds, pens and other items to be sent
overseas on the battleship USS New
Jersey.

KHEY-FM/EI Paso sponsored a
Dip Drive to address the limited to-
bacco products available to troops
on the ground in Kuwait and Iraq.
Listeners were invited to drop off
hard candy, sunflower seeds, pea-
nuts and beef jerky, along with cig-
arettes and chewing tobacco, to be
sent to nearby Ft. Bliss for shipment
to the Middle East.

WKTI/Milwaukee’s Operation
Comfort Drive, held in conjunction

STRONG FEELINGS wezL/Charieston staged a Rally for America at a
local ballpark and arranged for that day’s TJ & Gary and Ric morning show to
air on Armed Forces Radio. The 48th Fighter Wing recently presented WEZL
with an American flag that had Hown over the Irag no-fly zone.

with the American Red Cross, col-
lected two semitrailers” worth of
candy, sunscreen, personal wipes,
drinks and other items from area
residents, businesses and schools.

WUSX/Huntsville, AL’s Flags for
Phone Cards campaign collected
American flags and, in return, do-
nated prepaid phone cards to the
troops.

Sandusky’s Seattle cluster, Fish-
er’s Seattle cluster and KALF/Chi-
co, CA were among the stations that
arranged Operation Cookie Drop, in
cooperation with local Girl Scout
and Brownie troops. Listeners were
encouraged to buy Girl Scout cook-
ies at various locations, then thou-
sands of boxes of cookies were
shipped to troops overseas. It was a
win-win for the scouts and the sol-
diers.

KSON/San Diego’s Operation
Tony & Kris held a collection at a
local Wal-Mart for one of the items
most sought-after by the troops, toi-
let paper, as well as handmade cards
from area schools, businesses and
church groups.

Clear Channel/Quad Cities, 1A-
IL partnered with WQAD-TV/

Quad Cities to collect Treasures for
Troops at a different locations each
day. The radio stations and TV out-
let took turns interviewing each oth-
ers’ personalities during the drive.

WUBE-FM/Cincinnati asked
fans at a Tim McGraw concert to
write their names and messages of
support to the troops on a B105 Se-
curity Blanket, which was sent with
a Marine who was headed to the
Middle East. The station also hand-
ed out yellow ribbons to partici-
pants.

WTAG & WSRS/Worcester, MA
decided to adopt an Army unit. The
stations collected care packages and
encouraged listeners to send e-mail
to the troops by way of the stations’
websites.

KZLA/Los Angeles’ Operation
Hugs From Home brought in dona-
tions of shampoo, conditicner, lip
balm:, snacks, toothpaste and other
personal items at a local car dealer-
ship The series of events included
remote broadcasts and a guest per-
formance by Jessica Andrews.

Continued on Page 8
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War Related Community Outreach

Station Concerts

KRST/ Albuquerque saluted the
troops with a Freedom Fest at Tingley
Coliseum, featuring entertainment
by Lonestar and Brett James.

The Mad Max Morning Show, heard
on NextMedia’s WXQR/Greenville,
NC and WKZQ/Charleston, SC,
hosted Mad Max Rallies for the
Troops in both markets on consecu-
tive days to show support for those
fighting in Iraq and to raise funds for
the Mid-Atlantic Veterans Medical
Association, which aids troops who
need financial and medical assistance
after a war.

The stations also organized a $1
concert featuring Curb recording art-
ists Presence and appearances by
new Universal acts (and Myrtle
Beach, SC natives) Echo 7 and Eight
Foot Stride. The bands donated their
time and the House of Blues in Myr-
tle Beach donated its facilities for the
evening.

WAYM/Nashville’s Wayfest 2003
concert included support from Life-
way to give away 1,000 tickets to lo-
cal soldiers and their families. The
concert featured The Newsboys, Au-
dio Adrenaline, MercyMe, Zoegirl
and many others.

WAZY /Lafayette, IN’s Rally for
the Troops featured three area bands
in a free concert. Admission to the

show was an item wanted by troops

Continued from Page 7

(a st of items was posted on the sta-
tion's website).

WXTB/Tampa night personality
Fletch and producer Sean The Promo
Ho set up shop on a beach in St. Pe-
tersburg, FL to let listeners throw tea
bags at a 10-foot display of Saddam
Hussein’s head. Contestants who
were able to pitch the most tea bags
into the mouth in 30 seconds won
tickets and backstage passes to the
station’s Livestock 13 concert, featur-
ing Godsmack, Def Leppard, 3 Doors
Down and many others.

Programming Salutes

WZFX/Fayetteville, NC collected
portable CD players to send to Ft.
Bragg troops stationed in the Middle
East. To go with the players, the sta-
tion assembled mix CDs with mes-
sages from families and friends.

WPXY /Rochester, NY did a Songs
for Our Soldiers weekend. Listeners
e-mailed the names of family mem-
bers in the military overseas, and
WPXY dedicated one-hour blocks of
programming to individual soldiers.
Each hour featured a new dedication,
and the soldiers were sent CDs of
their hours.

KDWB/Minneapolis morning
man Dave Ryan played an hour’s
worth songs in honor of troops over-
seas and aired dedications from lis-
teners. The station burned the broad-

Web Links To Support
Our Military Personnel

Courtesy of Bellevue, WA-based Rick Scott & Associ-
ates, a Sports radio programming and marketing compa-
ny, here’s a list of websites you can tell listeners about
and link to from your station site.

Information

U.S. Department of Defense news: www.defendamerica.mil/
support_troops.htmi
U.S. Army information page: www.army.mil/operations/iraq/faq.htmi
The USO: www.uso.org
Operation Care Package: www.usocares.org
U.S. Marines information page: http://www.usmc.mil/marinelink/
mcn2000.nsf/deployedsupport

Gifts & Support

Gifts From the Homefront program: www.aafes.com/docs/
homefront. htm
Calling cards: www.operationuplink.org
E-mail greetings: http://anyservicemember.org,
www.operationdearabby.net
Virtual thank-you cards: www.defendamerica.mil/nmam.html!

Military Relief Societies

Army Emergency Relief: www.aerhg.org
Navy/Marine Relief Society: www.nmcrs.org
Air Force Aid Society: www.afas.org
Coast Guard Mutual Assistance: www.cgmahgq.org
Donate to Operation USO Care Package: www.usometrodc.org/
care1.htmi
American Red Cross Armed Forces Emergency Services:
www.redcross.org/services/afes
Volunteer at a VA Hospital: www.va.gov.vetsday
Support families whose loved ones are being treated at military and
VA hospitals through a donation to Fisher House: www.fisherhouse.org.

cast to CDs and sent hundreds of
copies to deployed local troops and
reservists.

WBH]J/Birmingham staged a Sa-
lute the Troops event, taking listener
calls and dedicating hours of music
to troops from their families and
friends. The soldiers honored were
sent CDs of the broadcasts.

WKSC/Chicago offered morning
listeners A Kiss From Home — 103
seconds to send a personal on-air
message to loved ones in the service.
Listeners registered through the sta-
tion’s website and were given notice
that they’d been chosen so they could
prepare their messages.

WNOU/Indianapolis personality
Tommy (of The Doc & Tommy Show)
edited messages from local people
saluting the troops into Avril Lav-
igne’s “I'm With You.” The station
played the tribute in heavy rotation
and made it available for download
from the station website.

Most Popular
Troop Supplies

Almost anything a soldier might
buy in the PX is welcome: phone
cards, music CDs, sunscreen, hard
candy, razors, disposable cameras,
lip balm, magazines, snack items, toi-
let paper, toothpaste, shampoo, con-
ditioner, Q-Tips, shaving cream,
soap, tampons and wet wipes.

Money For Virtually
Nothing

Continued from Page 6

and then, eventually, to a 20,000-seat
arena, with live coverage on the sta-
tion’s website. “Tyson was the official
., Wingssponsorbut

gl also paid hand-
somely for a pre-
mium ad package
that included on-
air mentions, con-
stant signage and
on-air exposure,”
Johnson said. “Each
contestant also
had a sponsor, and
aclubsponsored an

W

Eric Johnson

after-party.”

To make sure large events run
smoothly, Johnson advised, “It's im-
portant for the PD, the promotions
manager and the GSM to have a
planning meeting; otherwise, there'll
be a lot of arguments in the hallway
and il feeling about what can be sold
and what can’t. Anticipate situations
that will come up and agree on what
the salable items will be. You can
have a title sponsorship, but be care-
ful to put your station calls first. The
key is communication — talk with all
decisionmakers and put it all on pa-

”

per.

A

of the audience.

the unity of a campaign.
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By Jefirey Hedquist

Create A Campaign,
Not Just A Spot

Every time you create a spot, think about making it into a
campaign — a theme that will tie all the client's commer-
cials together and give the client an identity in the minds

Don't go beyond the eoncept stage of the first spot before you ask
yourself, “How would | develop this into a campaign?” Then write down
as many concepts for other spots in the campaign as you can think of. if
the first spotisn’t adaptable to a campaign, you may have to change it.

Even if your client is only expecting, budgeted for or prepared to air
one commercial, always have a campaign ready. It gives you more with
which to come back to the client. It reminds clients that they have
something to continue to use on the radio, not just a one-shot trial. it
also gives you someplace to go if the client tumns down the first spot.

If you've created a single spot and haven't developed a campaign,
you may be hard-pressed to come up with other spots to fit with the
first. Then you could have to abandon the original concept for another
one, giving the advertiser an inconsistent sound on the air.

You want to use radio’s power to give your advertiser a brand, an
image, a niche in the listener's mind. Give your spots diversity within

hedquist.com.

Join Jeffrey Hedquist in his campaign to end single-spot writing.
Contact him at Hedquist Productions, P.O. Box 1475, Fairfield, IA
52556. Phone: 641-472-6708; fax: 641-472-7400; jeffrey @

advertisers.”

statements.

Make Money With Syndicated Stars

Continued from Page 6

affiliate makes $30,000-540,000 when we come into town. We have a
person on our team whose sole responsibility is to serve local stations’
sales teams on how to sall The Dave Ramsey Show and provide them
with resources to do that. About three weeks before an appearance
Dave will do a local-affiliate hour once a week for three weeks, taking
calls only from that area It's very exciting for the local market.

“When Dave comes irto town, he'll do media in the morning,
schools, local network morning shows, newspaper columns promoting
the station and a meet-and-greet with all the local advertisers where he
tells them how important they are. A lot of advertisers are just sponsor-
ing the live events and aren’t on radio. In fact, a lot of event sponsors
have been turned off by radio or aren't excited about advertising on
radio yet, but they like to do live events. So they come out to the event
and see all these listeners who are so excited and passionate about a
radio host, and the sales execs are able to convert them to radio

KF! & KLAC/Los Angeles VP/Strategic Marketing & Director/Sales
Brad Samuel offered a variation on the same theme involving
Premiere Radio Networks host Dr. Laura Schlessinger. He said, “It's
wild to me that people are actually dropping her show because they
can't sell it. | sat down with her and told her that there are some people
who feel her show is not as salable as it was [before] she made certain

“We came up with a fantastic listener event that made a lot of money
for our station and the Dr, Laura Foundation and also made listeners
happy: We created a Dr. Laura Birthday Bash weekend and sold the
concept to Paris Las Vegas, which sold close to a thousand rooms in a
couple of weeks. The foundation and our radio group each made
$200,000. She hadn’t been that commercial in the past but saw that a
sponsor made her valuable and good. Sales, promotion and program-
ming came together. It was perfect”

Three Angles....

Continued from Page 6

5. Keep complete records of every
event. Create photo summaries to
present to clients so they know what

wwWw americanradiohistorv com

happened at their event or. for new
prospects, to show what an event
might look like.

6. Publish a monthly newsletter.
Baker said, “Let your clients, commu-
nity, the press and others in your sta-

tion group know all the different
things you're doing. It will show
them that you've got a lot going on,
and that will make them want to be
involved. You'll see how money will
be coming your way.”
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Roxio Buys Pressplay
For Napster Relaunch

The cat’s on its way back, with a new collar and tag

ell, now we know what the new, legal Napster
will look like: It'll look a lot like pressplay. CD-soft-
ware manufacturer Roxio, which picked up Napster’s
post-bankruptcy remains for $5 million in November
2002, has purchased the Sony- and Universal-backed
pressplay for about $40 million in cash and stock.

Pressplay launched in December
2001, six months after the original Nap-
ster folded for good. It was an inaus-
picious debut: The service’s tethered
downloads were instantly dubbed
“music rental,” it had burdened itself
with a complicated three-tiered price
plan, and it offered tightly restricted
CD burns and no transfers to portable
players.

Most of those problems have since
been addressed, but the service hasn’t
exactly taken off: The best estimates
have it at about 50,000 members, and
it has almost no visibility in the main-
stream media.

Napster, whatever else one might
say about it, has visibility. Nearly two
years after its demise, it's regularly in
the news (generally in connection
with new lawsuits), and the Napster
name js still frequently used as short-
hand for peer-to-peer file-trading.
When pressplay is relaunched as Nap-
ster, it will get more press than it's
gotten in its 11/2 years of existence.

Pressplay as it currently exists has
continued to improve its interface and
regularly adds music, and it now of-

BIGIIA

fers a respectable 300,000-plus songs.
But rumors have been circulating for
a while that Sony and UMG had lost
interest in the service — when Univer-
sal’s Don Morris said about iTunes’
million-song first week, “Apple defi-
nitely got it right,” that surely wasn’t
a good sign — and now the labels are
ready to move on.

The lack of label support is likely a
big part of the reason pressplay has re-
mained under just about everybody’s
radar for so long and why it hasn’t been
able to offer the kind of consistency in
rights and licensing that could help it
be a more plausible rival to the unli-
censed services. For instance, it took
pressplay until August of last year to
begin offering the freedom to transfer
songs to portable players, and the op-
tion still isn’t available for every track.

Napster’s Kitten

This sale will probably be welcomed
by most existing pressplay members,
who will see the cumbersome and con-
fusing array of “distribution partners”
— Roxio, Microsoft, Yahoo, MP3.com
and Gateway among them — go away

311S

Launch Takes Over The Top In April Webcast Ratings

Yahoo-owned Launch Music gathered 13.6 million hours of listening in
its first full month of measurement to take over No. 1 in Arbitron’s
MeasureCast Ratings. After a brief experiment with ranking only the
top 25 Live365 channels, Arbitron is once again measuring all 30,000
or so of the 'Net-only programmer’s streams; that puts Live365 at No. 2
for April with 10.0 million hours. Broadcast aggregator Chaincast/
StreamAudio is in third, with 6.9 million hours. Clear Channel World-
wide. which has been making changes in how it manages streaming,
falls out of the top 10 networks for the first time since it's been
measured. In the channel ratings, paid streamer MusicMatch's
ArtistMatch leads, with 1.3 million hours, followed by U.K.-based FM
Virgin Radio, with 995,663 hours, and Classical WQXR-FM/New York,

with 964,362 hours.

Lehman Bros. Sued For Fraud Over RealNetworks

Investment bank Lehman Bros. and senior technology analyst Michael
Stanek are being sued by the New York firm of Pomerantz, Haudek,
Block & Gross in a class action suit on behalf of investors who bought
RealNetworks stock between June 1, 1999 and June 30, 2001. The
suit alleges that Lehman and Stanek violated securities laws by issuing
“false and misteading analyst reports” that artificially inflated or
stabilized the digital-media company’s stock price. The reason for the
alleged deception, says the suit, was “to win or maintain lucrative

' banking and advisory work” from RealNetworks.

e e s om——

By Brida Connolly

Associate Managing Editor

now that Roxio owns the whole she-
bang. And Roxio CEO Chris Gorog
promised, ” After taking the necessary
time to add features, enhance function-
ality and improve usability, we will
launch a new service with an extreme-
ly compelling consumer experience
that builds on the qualities of the Nap-
ster brand.”

Those qualities presumably include
Napster’s cute kitty-in-headphones
logoand simple, snazzy interfaceand
not its fanciful notions of intellectual
property rights. With that in mind,
there may be some pressplay mem-
bers who, having taken the rare, even
radical, step of signing up for a li-
censed system and paying for their
digital music, don’t care to find them-
selves members of a service that capi-
talizes on the infamous Napster name.

The name may also put off some
consumers who haven't been follow-
ing this soap opera and don't realize
that the new Napster isn’t the same
outfit that made itself so notorious a
few years back. But Roxio’s betting that
Napster’s outlaw cachet (and the kit-
ty) will bring in more customers than
it will repel, and it’s probably right.

Remember That
DOJ Investigation?

Unloading pressplay will also take
some of the heat off Universal and
Sony from the ongoing Department of
Justice investigation into how the five
major label groups handled the cre-
ation and operation of MusicNet —
the rival service backed by EMI, Ber-
telsmann Music Group and Warner
Music Group — and pressplay.

The DOJ began looking into the ef-
fect the existence of two label-backed
services would have on the majors’
willingness to license their music to
independent services in early 2001
and went public with the investiga-
tion in August of that year — before
MusicNet and pressplay had even
launched — and it isn't finished vet.

The label ficenses that have gone to
FullAudio, Apple and some other in-
dependents — EMI has been particu-
larly liberal — will also, presumably,
help in that case, but right now selling
out their interest in pressplay would
seem to give UMG and Sony one less
thing to worry about. That’s worth a
lot at a major record label these days.

A Good Week

Apple’s iTunes says it's sold anoth-
er million songs, and it’s rolling along
nicely (despite the inevitable piracy
problems), and a new incarnation of
Napster that's sure to get lots of press
attention is on the way. Things are
looking up a little in the digital-mu-
sic business. It's about time.

www.americanradiohistorv.com
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< Jracenote.

www.gracenote.com
charts @gracenote.com

If you play CDs on an Internet-connected computer, Gracenote prob-
ably knows about it. Every day Gracenote’'s CDDB music-recognition
service supplies artist and track informaticn to more than 1 million
people who ptay music through CDDB-enabled audio players; at the
same time, Gracenote collects information about the music those people
are listening to. That data is then anonymously aggregated for Grace-
note’s charts. Below are last week's 50 most played CDs.

DIGITAL ToP 50

gracenote is frozen this week

LW TW ARTIST Album Title Weeks On
1 1 NORAH JONES Come Away With Me 55
2 250 CENT Get Rich Or Die Tryin' 15
4 3 EMINEM The Eminem Show 52
5 4 EVANESCENCE Fallen 1"
3 5 LINKIN PARK Meteora 8
7 6 WHITE STRIPES Eiephant 7
6 7 COLDPLAY A Rush Of Blood To The Head 37
— 8 MARILYN MANSON Golden Age Of Grotesque 1
9 9 AVRIL LAVIGNE Let Go 48
— 10 VARIOUS ARTISTS The Matrix Reloaded 1
11 11 VARIOUS ARTISTS 8 Mile 28
8 12 RED HOT CHILI PEPPERS By The Way a4
15 13 R. KELLY Chocofate Factory 13
18 14 CHRISTINA AGUILERA Stripped 28
10 15 MADONNA American Life 4
12 16 JOHN MAYER Room For Squares 58
14 17 JUSTIN TIMBERLAKE Justified 27
17 18 JACK JOHNSON On And On 2
13 19 AUDIOSLAVE Audioslave 25
16 20 NELLY Nellyville 46
19 21 SHANIA TWAIN Up! 25
20 22 SYSTEM OF A DOWN Toxicity 85
22 23 THE ROLLING STONES Forty Licks 32
26 24 SEAN PAUL Dutty Rock 14
24 25 U2 The Best Of 1990-2000 27
30 26 PINK Missundaztood 7
28 27 TATU 200 KmiH In The Wrong Lane 14
27 28 VARIOUS ARTISTS Chicago — Music From The Motion Picture 18
31 29 SYSTEM OF A DOWN Steal This Album 17
41 30 FABOLOUS Street Dreams 1
36 31 CREED Weathered 77
21 32 DIXIE CHICKS Home 35
25 33 BLUR Think Tank 2
23 34 NAS God's Son 2
34 35 ALICIA KEYS Songs In A Minor 98
35 36 ELVIS PRESLEY Elvis 30 #1 Hits 33
49 37 NICKELBACK Silver Side Up 85
33 38 CELINE DION One Heart 8
32 39 PINK FLOYD Echoes (The Best Of Pink Floyd) 79
— 40 JOSH GROBAN Josh Groban 42
44 41 CHER The Very Best Of Cher 5
43 42 ELTON JOHN Greatest Hits 1970-2002 24
— 43 COLD Year Of The Spider 1
37 44 THE STROKES Is This it 43
47 45 GOOD CHARLOTTE The Young And The Hogeless 13
46 46 NIRVANA Nirvana 28
— 47 WHITE STRIPES White Biood Cells 3
— 48 JENNIFER LOPEZ This s Me ... Then 18
— 49 ALKALINE TRIO Good Mourning 1
29 50 RADIOHEAD Amnesiac 14
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Powell
Continued from Page 1

objections of a majority of commis-
sioners who are prepared to pro-
ceed or where Congress has statutor-
ily set the pace of our deliberations,
as is the case here.”

Powell added that while media-
ownership rules are “intended to
protect and advance the cherished
values of diversity, localism and
competition, these values and the
public interest are ill-served by let-
ting stand a body of rules that are
unenforceable. When the judiciary
reverses our rules, especially ones
intended to promote core First
Amendment values, it is incumbent
on us to repair the shortcomings as
quickly as possible.”

Powell’s refusal to honor the re-
quest of Copps and Adelstein to
delay the June 2 vote was met with
a swift response from Copps, who
called the FCC Chairman's decision
“really disappointing.” He said
Powell’s decision to proceed with
the vote “runs roughshod over the
requests of the American people
and the precedents of this commis-
sion.

“This rush to judgment means that
we will not fully understand the im-
pact of the specific proposals on our
media landscape before we are forced
to vote,” he continued. “1 am disap-
pointed that the chairman refuses to
heed the calls of colleagues, as well
as many members of Congress, to let
the sun shine on his proposals before
the commission decides on further
media concentration.”

Adelstein offered similar criti-
cisms of Powell’s snub and asserted
that a “tsunami of mergers” will
commence once the commission
approves its new cross-ownership
rules.

Speaking at a Tuesday Media In-
stitute luncheon in Georgetown at-
tended by former FCC Commis-
sioners James Quello, Susan Ness
and Harold Furchtgott-Roth,
Adelstein said an “unprecedented

NEWSBREAKERS

wave of consolidation” waits on the
horizon and that America is on the
eve of “one of the most potentially
destructive courses” the FCC has
ever taken.

He pointed to the thousands of
comments the FCC has received
from those opposing consolidation,
and he referred to a recent CNN
Moneyline viewer poll in which 98%
of respondents said there is too
much media consolidation.

“Comments are pouring in to the
FCC, with not one of them saying,
‘Please give us more consolida-
tion,”” Adelstein said. “Tens of
thousands of comments are being
received every day — all against
consolidation. The public has zero
interest in seeing media interests
grow bigger, and Americans take
this matter seriously. What's miss-
ing from public view is a recipe for
disaster.”

While Powell nixed any idea of
delaying the FCC’s June 2 vote on
the revised cross-ownership rules,
he did agree to extend the
commission’s “sunshine period” for
public input on the rules until May
30 — the last business day before the
comimission’s vote is to take place.

Powell’s desire to push ahead
with a June 2 vote was also met with
protest by Sen. Russ Feingold, who
asked Powell to postpone the vote
— even though the same request,
made by Copps and Adelstein, had
already been rejected.

The battle over the new rules has
become not only a battle over philo-
sophical differences, but very much
a struggle between Democrats and
Republicans. The commission’s
three Republicans — Powell,
Kathleen Abernathy and Kevin
Martin — agree that proceeding
with the June 2 vote is the FCC's
best course of action.

Abernathy offered her own state-
ment opposing Copps and
Adelstein’s delay request, saying,
“We are already behind schedule,
as June 2003 is past the date by

COULD PLATINUM BE NEXT? £pic Records executives recently presented Chevelle with gold plaques to
commemorate the sale of 500,000 units of their sophomore release, Wonder What's Next. Seen here are (back row, I-r) Epic
VP/Marketing Chris Poppe, SVP/Promotion Joel Klaiman, SYP/Artist Development Harvey Leeds, VP/Alternative Promotion
Jacqueline Saturn, (front, I-r) and EVP/GM Steve Barnett; Chevelle’s Joe Leoffler; Epic SYP/A&R Ben Goldman and VP/Rock
Promotion Cheryl Valentine, bandmembers Pete and Sam Loeffler; and Epic President Polly Anthony.

which our 2002 biennial review
should have been completed. Fur-
thermore, we are fast approaching
the time in which we need to begin
our 2004 biennial review. If we
don’t act, the courts may step in
themselves.”

One day later Abernathy hinted
that too much consolidation and in-
dustry dominance may not be a
good thing — despite her support
for a loosening of restrictions pro-
hibiting one company from owning
radio, TV and newspapers in the
same market. At a May 14 press
breakfast Abernathy expressed con-
cern about Clear Channel’s domi-
nance.

“They clearly have acquired
more power in some markets than
we would have liked,” she said.
And while she warned that the
company could be required to spin
off some stations, she said the pos-
sibility is small. “It’s an option, but
it’s not an option that has a lot of
traction at the moment,” she said.
“This is a tough one.”

A few days after Aberrathy ex-
pressed her concern, Clear Channel
Sr. VP/Government Affairs Andy
Levin commented that a full dozen
radio stations would be a suitable
limit for companies that wish to
own stations in the nation’s largest
markets. In an interview with the
San Antonio Express-News, Levin
said that in markets such as New
York (which he claimed “has 140
radio stations”), a company should
be able to own up to 12 stations.
Current FCC rules prohibit a com-
pany from owning more than eight
radio stations in a market.

Meanwhile, when asked by a re-
porter how relations are among the
commissioners, Adelstein replied,
“Relations are fine. We are having
a major philosophical and policy
debate, but I think relations are
wonderful up there.” He added
that he has a lot of respect for his
fellow commissioners, but not a lot
of respect for what’s in the pro-
posed rule changes the agency will
vote on June 2.

Cox
Continued from Page 3

served in various sales-related capaci-
ties for NewCity Communications.

“This is an example of how our
effort to increase our management
depth has paid off,” Cox Radio
President/CEO Bob Neil said.
“Three of Cox Radio’s most key ex-
ecutives have been able to step up
to increased responsibilities in three
of our most important markets. It's
always nice when you can reward
people who have demonstrated ex-
ceptional leadership skills and great
performance.”

Royalty

Continued from Page 3
fees, rates for Internet-onlys are un-
changed in the amended agree-
ment: .0762 cents per performance
or 1.17 cents per aggregate tuning
hour for free streamers, while paid
streams can opt for those rates or
10.9% of subscription-service rev-
enues.
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‘“ONE NATION,
ONE MOMENT’

Be “A Station that Remembers” all those who have died
in service to our country from the Revolutionary War to the
present. Join in the National Moment of Remembrance for
Memorial Day. Partner with the White House Commission
on Remembrance, established by Congress, and Radio &
Records, in this act of national pride and unity.

Learn about the Moment’s new anthem,
“On This Day! written by noted composer Charles Strouse

For further information ¢n ways to become involved,
visit www.remember.gov.
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e WESTWOOD ONE presents
Lonestar's Greatest Hits: From There |
to Here, a one-hour special featuring
acoustic performances by the band,
interviews and tracks from Lonestar’s
new greatest-hits album. The program |
airs May 31-June 2. For more informa-
tion, contact Peggy Panosh at 212-641- |
2052 or papanosh@westwoodone
.com.

Also from WW1, Toby Keith: A De-
cade of Hits, featuring interviews with
and performances by the country star.
The two-hour program airs June 7-8.
For more information, contact Peggy
Panosh at 212-641-2052 or papanosh
@westwoodone.com.

WW1 also presents George Strait:
Honkytonkvilte Album Premiere, a one-
hour special including an interview with
Strait and tracks from the new album.
The program airs June 7-9. For more
information, contact Peggy Panosh at
212-641-2052 or papanosh@west
woodone.com.

NEWSBREAKERS
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| CHRONICLE |

CONDOLENCES ‘

Former KALB/Alexandria. LA
morning host William E. Day, 76,
May 16.

Singer-songwriter June Carter
Cash, 73, May 15

Longtime Chicago sports host
Martin “Red” Mottlow, 76, May ‘
12

Former WKTZ/Jacksonville
GM Wayne Mashburn, 71, May ‘
8

Records

e THE SANCTUARY GROUP and
BMG extend their long-standing distri-
bution agreement. BMG will now mar-
ket, promote and distribute Sanctuary’s
audio and DVD catalogs outside the
U.S,, and the companies have formed
strategic alliances for DVD program-
ming and sales and for merchandising
through Sanctuary's Bravado division.

Denver
Continued from Page 3

moved to Clear Channel as PD of
Sports/Talkers KXTA /Los Angeles
and XTRA /Tijuana-San Diego.

“I'm excited to work with the
team we have in Denver and our
region,” Estes-Cooper told R&R.
“There is a ton of passion, a multi-
tude of great ideas and true profes-
sionals in this organization. We're
going to continue to do great radio
and have a blast doing it.”

After seven years in radio and
TV sales in Central Illinois, Estes-
Cooper joined W[BC/Bloomington,
IL in 1996 as a part-time co-host to
longtime WJBC morning man Don
Munson. In 1997 she was named
Exec. Producer and, ultimately, PD
at the station, then added afternoon
drive duties in 1999. In February

2001 she moved to Denver to be-
come D at KHOW and a vear later
added duties as NTR Events & Mar- |
keting Director for Clear Channel’s
eight-station Denver cluster.

Bell joined KOA in 1986 as an over-
night news anchor and rose quickly
through the ranks to become News
Director in 1990. During his tenure
KOA won four Edward R. Murrow
Awards for outstanding news jour-
nalism, including one for the
station’s coverage of the Columbine
High School shootings. ‘
“We are proud of the fact that we
could promote so many people
from within our organization,”
Larsen said. “Interviewing these
people, as well as a number of oth-

ers from both inside and outside
our organization, confirmed to all of ‘
us what a great bank of talent we
have here in Denver.” ‘

BUSINESS BRIEFS

Continued from Page 5

In other news from XM, the company has ended its relatiorship with ad agency TBWA/Chiat/Day. The satcaster’s
creative advertising account will go to Massachusetts-based Mullen, while its media account goes to Carat North
America in New York. “As XM continues to build its brand and rapidly grow to 1 million subscribers this year, we feel
confident that Mullen and Carat are the right agencies to help us deliver these resuits,” XM Exec. VP/Sales &
Marketing Steve Cook said. He did not elaborate on the reasons for the company’s split with TBWA/Chiat/Day.

It’s Official: Entercom Finally Gets KWOD

he FCC on Monday formally dismissed a petition to deny the transfer of KWOD/Sacramento from Royce Inter-

national to Entercom, a move that ended Entercom’s long struggle to complete its $25 million purchase of the
Alternative station. Entercom already owns one AM and four FMs in California’s capital city, and it assumed control
of KWOD on May 20. Royce International PresidentyCEO Ed Stolz filed the petition to-deny on Dec. 30, 2002 in a
last-ditch effort to stop the sale, which dates back to 1996. Neither Stolz nor Entercom/Sacramento VP/GM John
Geary were available for comment. Entercom was expected to retain KWOD’s format and airstaff.

Regent Board Adopts Stockholder-Rights Plan

egent Communications has adopted a stockholder-rights plan that covers common stock held at close of

business on May 30, 2003. Each right will initially entitle shareholders to purchase one one-thousandth of a
share of preferred stock. The rights will expire May 30, 2013 and may be exercised only if a person or group
becomes the beneficial owner of 15% or more of Regent's common stock.

Qantum Gets OK On Root Purchase, Again

he FCC has re-granted its assignment of license for Root Communications’ 25 stations to Qantum Commu-

nications, and both companies told R&R a closing is expected in late June. Root CEO Dan Savadove said the
company will be dissolved once the deal is complete and that he hasn't decided what's next for him professionally.
“'ve chosen not to put myself under any constraints,” he said. “l want to try to enjoy the summer” A snafu at the FCC
last week led to the accidental rescinding of the Root-Qantum deal.

Small Town Radio Files For Chapter 11 Protection

Atlanta-based Small Town Radio has filed for Chapter 11 bankruptcy protectior and is putting together a reorga-
nization plan following the May 15 resignation of Director Eric Froistad. Small Town Chairman/CEO Dan Hollis
said the filing was necessary to keep the company afloat and that it should continue to operate normally under
Chapter 11. Small Town had struck deals to buy WSBI/Static, TN and WJFL/Tennille, GA, but it recently terminated
its LMA with WSBI and now won't be acquiring either station. Small Town also recently said it will sell WDGR/
Dahlonega, GA for $500,000. Nevertheless, it said it still intends to acquire radio stations in the Southeast.

Maverick Kills Honolulu Managé;ent Deal With Real

O n Monday Maverick Media ended its agreement with Bullie Broadcasting subsidiary Real Radio of America
under which Real operated KAHA & KUMU-AM & FM/Honolulu via a time-brokerage agreement. The TBA
began in December 2002, after Maverick agreed to sell the stations to Real for $5.2 million. According to the
Honolulu Star-Bulletin, Maverick sent a memo to its Honolulu employees that said the company looked forward to
“working with our employees once again.” The memo offered no reason for the decision. and it wasn’t known at
R&R’s press time whether the sale of the stations would proceed. The deal had bean expected to close in Q1.
KAHA & KUMU-AM & FM GM Jeff Coelho was unavailable for comment.

Liberman Closes On KMXN Purchase

L iberman Broadcasting has closed on its purchase of KMXN/Garden Grove, CA, which serves Orange County
and parts of Los Angeles. Liberman agreed to pay Art Astor $35 million for the station in December 2002, and
it began operating KMXN in January. KMXN now airs the programming of Liberman’s Regional Mexican KBUA/San
Fernando-L.A., which shares KMXN’s 94.3 MHz signal, and KBUA's simulcast parther, KBUE/Long Beach-L.A.
Liberman also owns KHJ, KVNR & KWIZ/Los Angeles.

WHY SHOULD YOU SWITCH TO BULLSEYE FOR MUSIC RESEARCH ?
GOOD QUESTION .. BETTER ANSWER

ON TARGET - ON TIME - EVERYTIME

NO EXCUSES

Buliseye Marketing Research, inc.
Contact Chuck Dees or John Hart 1-888-411-4395
email us at buliseye@bulisi.com
or visit our website at www, Bullsi.com
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FATELLITE
®ADIO

()

200020 (XM20)

Kane

LIL KIM #/50 CENT Magic Stick
MADDNNA Hollywood

SUGAR RAY Mr. Bartender (It's So Easy)

BPM (XM81)

Blake Lawrence
BT Somnambulist
DJ SNEAK Fix My Sink

Squizz (XM48)
Charlie Logan
RA Rectifier

SOCIALBURN Everyone
TYPE 0 NEGATIVE | Don't Wanna Be Me

The Loft (XM50)

Mike Marrone

PAUL MCCARTNEY A Love For You
ROSANNE CASH !'ll Change For You
ROSANNE CASH Beautiful Pain
STEELY DAN Blues Beach

Watercolors (XM71)

Trinity

CANDY DULFER Finsbury Park, Café 67
EUGE GROOVE Rewind

LIZZ WRIGHT Open Your Eyes. You Can Fly
LIZZ WRIGHT Eternity

LIZZ WRIGHT Blue Rose

PAUL TAYLOR On The Move

X Country (XM12)

Jessie Scott

CORNELL HURD BAND Texas Nite Train
GRAND DRIVE Track 40

GREG TROOPER Muhammad All

JENNY REYNOLDS | Believe

MARY LEE'S CORVETTE Qut From Under it

RUSTY WIER Qutlaw Love

TERRI BINION Sittin’ Here Dreamin’
TOOD SNIDER Easy Money

UNCLE TUPELD No Depression

XM Café (XM45)

Bill Evans
EELS Shootenanny
STEVE WINWOOD About Time

XMLM (XM42)

Jessie Scott
CALLENISH CIRCLE My Passion Your Pain
STOP AT NOTHING Dying Fetus

U-POP (XM29)

ROBBIE WILLIAMS Come Undone
ROOM 5 & OLIVER CHEATHAM Make Luv
SIMPLY REO Sunrise

ANDROIDS Do it With Madonna
EVANESCENCE Bring Me To Life

MIS TEEQ Scandalous

PANJABI MC #/JAY-Z Mundian To Bach Ke
DANN{ MINOGUE | Begin To Wonder
TLC #/RICHARD X Hands Up

JUSTIN TIMBERLAKE Rock Your Body
AVRIL LAVIGNE Losing Grip

RACHEL FARRIS I'm Not The Girl
AFROCELTS Rise Above It

MISSY ELLIOTT Gossip Folks
MADONNA American Life

JUNIOR SENOR Move Your Feet

BLUR #/N. COOKE Qut Of Time

DANIEL BEDINGFIELD | Can't Read You
CHEEKY GIRLS Take Off Your Shoes
BLACK EYED PEAS Where s The Love?

Lori Parkerson
¢ 202-380-4425

STACEY EARLE & MARK STUART Never GonnaLet You Go

NATIONAL MUSIC FORMATS

ST
10million homes 180,000 businesses
Rick Gillette « 800-494-8863

DMX Fashion Retail
Trevor Pronga

The hottest tracks at DMX fashion retail,
targeted at 18-34 aduits.

GDLDFRAPP Train

MS. DYNAMITE Dy-Na-Mi-Tee

THE LATIN PROJECT Lei Lo Lai (Jez Colin Remix)
COLOURFUL KARMA/TERRA DEVEA For The Music
THE FAINT Glass Danse {Paul Oakenfold Remix)
SDUL AVENGERZ #/SHENA Comin’ At Ya

TWO FUNKY GUYS #/CHICD RAE Sometimes
CLIENT Price Of Love

LUCIA Feels Like Summer

AFRO-MYSTIK Rhythm s

BT Somnambulist

MOLOKO Forever More

This section features this week’s new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/RHYTHMIC

Mark Shands

LUTHER VANDROSS Dance With My Father
MR. BIG STUFF Gh Daddy

WEIRD AL YANKOVIC Trash Day

WEIRD AL YANKOVIC Couch Potato

ALTERNATIVE

Dave Sloan

FOUNTAINS OF WAYNE Stacy’s Mom
AM RADIO Taken For A Ride
BOWLING FOR SOUP Punk Rock 101

ROCK

Stephanie Mondello
MARILYN MANSON Mobscene
SMILE EMPTY SOUL Bottom Of A Bottle

ADULT ALTERNATIVE

Stephanie Mondello
LIZ PHAIR Why Can't 17

RHETT MILLER Our Love

ANNIE LENNOX Pavernent Cracks

ADULT CONTEMPORARY

Jason Shiff

THE EAGLES Hole in The World
MICHELLE BRANCH Are You Happy Now
ANNIE LENNOX Pavement Cracks

INTERNATIONAL HITS

Mark Shands
PURETONE Stuck In A Groove
TOMCRAFT Loneliness
GIRLS ALOUD Good Advice
BIG BROVAZ Favorite Things
LISA SCOTT-LEE Lately

COUNTRY

Leanne Flask

DEANA CARTER I'm Just A Girl

WYNONNA What The World Needs

GEORGE STRAIT Tell Me Something Bad About Tulsa
RACHEL PROCTOR Days Like This

Music 23 milion homes
€ HOICE" 27,000 businesses

Available on digital cable and DirecTV
Adam Neiman e 646-459-3300

HIT LIST

Seth Neiman

ASHANTI Rock Wit U (Awww Baby)
AUDIOSLAVE Like A Stone

ROC PROJECT #/TINA ARENA Never (Past Tense)
THALIA t/FAT JOE | Want You

SOFT ROCK

Seth Neiman

COUNTING CROWS /MICHELLE BRANCH Big Yellow Taxi
MATCHBOX TWENTY Unwell

MERCYME | Can Only Inmagine

R&B & HIP-HOP

Damon Williams

BLACK EYED PEAS Where Is The Love?
FLOETRY Say Yes (Remix)

MYA My Love is Like ... Whoa

WAYNE WONDER & LL COOL J No Letting Go

RAP

Damon Williams

EMINEM 1/50 CENT Hail Mary

FABOLOUS Can't Let You Go

JAY-Z Stop

RAH DIGGA & LLOYD BANKS Party Over Here

ROCK

Gary Susalis
AUDIOSLAVE Show Me How To Live

ALTERNATIVE

Adam Neiman

AM RADIO Taken For A Ride

DAVE GAHAN Dirty Sticky Floors

JET Take It Or Leave It

MOTION CITY SOUNDTRACK The Future Freaks Me Out
NEW PORNOGRAPHERS All For Swinging Around
NORTHSTAR Rigged And Ready

WORTHLESS UNITED Am [ Nothing

TODAY’S COUNTRY

Liz Opoka
BLAKE SHELTON Heavy Liftin"

PROGRESSIVE

Liz Opoka

EAST MOUNTAIN SOUTH You Dance
GAVIN DEGRAW Follow Through
MARY FAHL The Great Unknown

SMOOTH JAZZ

Gary Susalis
GRETCHEN LIEBERRUM Brand New Morning
RANDY BRECKER 34th N Lex

AMERICANA

Liz Opoka

KELLY JOE PHELPS Window Grin
SCOTT MILLER Chill, Relax, Now
STACEY EARLE Cry Night After Night

PSILSTAR

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 BILLY JOEL & ELTON JOHN $2,079.3
2 JIMMY BUFFET $986.3
3 BONJOVI $964.2
4 GEORGE STRAIT $729.6
5 TIM MCGRAW $702.2
6 CHER $615.9
7 YANNI $432.1
8 PEARL JAM $395.6
9 KENNY CHESNEY $394.6
10 TOBY KEITH $383.1
11 ALLEN JACKSON $374.3
12 AVRIL LAVIGNE $303.0
13 BILL GAITHER & FRIENDS $274.4
14 DAVID COPPERFIELD $365.6
15 DEF LEPPARD $246.6

Among this week's new tours
AMERICAN IDOLS LIVE

BONE THUGS-N-HARMONY

TOM PETTY & THE HEARTBREAKERS

TORI AMOS

TRAIN

The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’
On-Line Listings, 800-344-7383;
California 209-271-7900.

866-MVTUNES

21,000 mavie theaters

WEST

1. DANIEL BEDINGFIELD If You're Not The One
2. LISA MARIE PRESLEY Lights Out

3. HILLARY DUFF Why Not

4 JOSH KELLY Amazed

5. MADONNA American Life

MIDWEST

1 DANIEL BEDINGFIELD if You're Not The One
2. LISA MARIE PRESLEY Lights Out

3. DARYL HALL Cab Driver

4. HILLARY OUFF Why Not

5. MADONNA American Life

SOUTHWEST

1. OANIEL BEDINGFIELD  You're Not The One
2. LISA MARIE PRESLEY Lights Out

3. HILLARY DUFF Why Not

4. MERCYME | Can Only Imagine

5. JOSH KELLY Amazed

NORTHEAST

1 DANIEL BEDINGFIELD If You're Not The One
2. LISA MARIE PRESLEY Lights Out

3. DARYL HALL Cab Drver

4. LUTHER VANDROSS Dance With My Father
5. MERCYME | Can Only Imagine

SOUTHEAST

1 DANIEL BEDINGFIELD If You're Not The One
2. LISA MARIE PRESLEY Lights Out

3. LUTHER VANDROSS Dance With My Father
4, DARYL HALL Cab Driver

5. MERCYME ! Can Only Imagine

DN/
(SNER
Artist/Title Total Plays
D-TENT BOYS Dig It 76
HILARY DUFF why Not 75
HILARY DUFF | Can't Wait 74
AVRIL LAVIGNE Complicated 72
JUSTIN TIMBERLAKE Cry Me A River 72
ROSE FALCON Up, Up, Up n
BAHA MEN Who Let The Dogs Out 7
PINK Get The Party Started 67
AVRIL LAVIGNE Sk8er Boi 37
LIZZIE MCGUIRE What Dreams Are Made Of 34
STEVIE BROCK All For Love 33
JENNIFER LOPEZ Jenny From The Block 32
HAMPTON. .. Hampsterdance 2 32
SHANIA TWAIN Up! 31
BRITNEY SPEARS Lucky 31
VANESSA CARLTON A Thousand Miles 31
MICHELLE BRANCH Everywhere 31
BRITNEY SPEARS Oops ... | Did it Again 30
LMNT Juliet 29
AARON CARTER | Want Candy 29
Playlist for the week

ending May 12-19.

&

SIRIUS &

1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Planet Dance
Swedish Egil
ROB DOUGAN Furious Angels
MISSY ELLIOTT {/LUDACRIS Gossip Fulks
MIJANGOS Joplin's One Day
MR. C More Than Just A Dream
WARP BROTHERS I/RED MONKEY Going Insane

u.s.1

Bill Hammond

ASHANTI Rock Wit U (Awww Baby)
LIL KIM Magic Stick

TYRESE Signs Of Love Making

Hot Jamz

Ken Spellman
BEYONCE KNOWLES Crazy In Love
MYA My Love Is Like ... Whoa

Octane

Don Kaye

G0OD CHARLOTTE The Young & The Hopeless
LIAM LYNCH United States 0t Whatever

LINKIN PARK Faint

SYSTEM OF A DOWN I-E-A--A-[-0

THREE DAYS GRACE (} Hate) Everything About You
The Beat

Geronimo

4 STRINGS Let It Rain

LAURA PAUSINI If That's Love
The Trend

Joel Salkowitz

EAGLES Hole In The World
G0O0 GOO DOLLS Sympathy
DAVE GROHL Times Like These
NICKEL CREEK Smoothie Song
RADIOHEAD There There

Aok Radio@Network

Ron Nenni 415-934-2790
Top Gountry

Lawrence Kay

JEFF CARSDN | Can Only Imagine
JIMMY WAYNE Stay Gone

Top Pop

Mark Hamilton

50 CENT 21 Questions

Top Alternative

Cameo
EVE 6 Think Twice
RED HDT CHILI PEPPERS Dosed

@ﬁl\'ﬁl'ﬂ' NETHDRES

Phil Hall» 972-991-9200
StarStation

Peter Stewart
EAGLES Hole in The World

JONES
RAQTD

Music Programming/Consaiting
Ken Moultrie « 800-426-9082
Alternative

Steve Young/Kristopher Jores
ATARIS Boys Of Summer

GODD CHARLOTTE The Young & The Hepeless
SOCIALBURN Everyone

SOUTH FM Dear Claudia

Active Rock

Steve Young/Kristopher Jores
MUDVAYNE World So Cold

Heritage Rock

Steve Young/Kristopher Jores
LED ZEPPELIN Qver The Hills And Far Away
Hot AC

Steve Young/Josh Hosler

JOSH KELLY Amazing

CHR

Steve Young/Josh Hosler
MICHELLE BRANCH Are You Happy Now?
PINK f/W. ORBIT Feel Good Time

SNOOP DOGG Beautiful

Rhythmic CHR

Steve Young/Josh Hosler
PINK t/W. ORBIT Feel Good Time
SARAI Ladies

THALIA f/FAT JOE | Want You

Soft AC

Mike Bettelli/Teresa Cook
EAGLES Hole in The World

Mainstream AC

Mike Bettelli/Teresa Cook
EAGLES Hole In The World
Delilah

Mike Bettelli

FAITH HILL One

Dave Wingert Show

Mike Bettelli/Teresa Cook
EAGLES Hole in The World
Mainstream Country

Ray Randall/Hank Aaron
KENNY CHESNEY No Shoes. No Shirt. No Problem
CLAY WALKER A Few Questions
New Country

Hank Aaron

KENNY CHESNEY No Shoes, No Shirt, No Problem
TIM MCGRAW Real Good Man

CLAY WALKER A Few Questions

Lia

Ken Moultrie/Hank Aaron

BRIAN MCCOMAS 99.9% Sure...

24 HOUR FORMATS

Jon Holiday « 303-784-8700
Adult Hit Radio

JJ McKay

KELLY CLARKSON Miss independent
CHANTAL KREVIAZUK (n This Life
Adult Contemporary

Rick Brady

SHANIA TWAIN Forever And For Always
US COUNTRY

Penny Mitchell

DIERKS BENTLEY What Was | Thinkin’

BRIAN MCCOMAS 99.9% Sure...
CLAY WALKER A Few Questions

GREAT AMERICAN COUNTRY
Jim Murphy « 303-784-8700
DIERKS BENTLEY What Was | Thinkin'
BROOKS & DUNN Red Dirt Road

DWIGHT YOAKAM The Back Of Your Hand

Charlie Cook * 661-294-3000
Adult Rock & Roll

Jeff Gonzer

EAGLES Hole In The World

Bright AC

Jim Hays

MICHELLE BRANCH Are You Happy Now?
JUSTIN TIMBERLAKE Rock Your Body
Mainstream Country

David Felker

TiM MCGRAW Real Good Man

Hot Country

Jim Hays

TRACE ADKINS Then They Do

TIM MCGRAW Real Good Man

Young & Verna

David Felker
BUDDY JEWELL Help Pour Qut The Rain
TIM MCGRAW Real Good Man

AT T R
FRALHCY SEE TV EIERI S5
After Midnite
DUSTY DRAKE One Last Time
CLAY WALKER A Few Questions

Alternative

Chris Reeves » 402-952-7600
AUDIOSLAVE Show Me How To Live
ROONEY Blueside

Country

John Glenn

DEANA CARTER 'm Just A Girl
BUDDY JEWELL Help Pour Qut The Rain
RUSHLOW | Can't Be Your Friend

Weekend Tesh Show

Scott Meyers » 888-548-8637
DANIEL BEDINGFIELD If You're Not The One
FAITH HILL One

Nightly Tesh Show

Scott Meyers » 888-548-8637
DANIEL BEDINGFIELD [f You're Not The One

WwWwWWwW.americanradiohistorv.com
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72 million households

Tom Calderone
VP/Programming

SIS TELEVISION

Plays

50 CENT 21 Questions 34

BUSTA RHYMES {/MARIAH CAREY | Know What... 26

NAS | Can 25
FABOLOUS Can't Let You Go 24
KELLY CLARKSON Miss Independent 24
EVANESCENCE Bring Me To Life 23
JENNIFER LOPEZ I'm Glad 22
ROOTS The Seed 21
CHRISTINA AGUILERA Fighter 19
JOE BUDDEN Pump it Up 19
JUSTIN TIMBERLAKE Rock Your Body 13
WHITE STRIPES Seven Nation Army 11
ROONEY Blueside "
AVRIL LAVIGNE Losing Grip 10
DANIEL BEDINGFIELD If You're Not The One 9
P.0.D. Sleeping Awake 9
SEAN PAUL Get Busy 8
SNOOP DOGG Beautiful 8
LINKIN PARK Somewhere | Belong 8
TRAPT Headstrong 8

Video playlist for the week of May 12-19

David Cohn

General Manager 2

50 CENT 21 Questions

PANJABI MC f/JAY-Z Beware Of The Boys

WHITE STRIPES Seven Nation Army
EVANESCENCE Bring Me To Life

ROOTS {/CODY CHESNUTT The Seed (2.0)

FOO FIGHTERS Times Like These (One Way }
BUSTA RHYMES {/MARIAH CAREY | Know What You Want
GOOD CHARLOTTE The Young And The Hopeless
AF| Girl's Not Grey

FINCH What It Is To Burn

BONECRUSHER #/KILLER MIKE Never Scared
PETE YORN Come Back Home

DAVID BANNER Like A Pimp

BLUR Crazy Beat

STAIND Price To Play

HOT HOT HEAT Bandages

COLDPLAY The Scientist

CHEVELLE Send The Pain Below

TALIB KWELI Get By

FLOETRY Say Yes

Video playlist for the week of May 12-19.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and
titles of all pictured and send
pics to R&R, c/o Mike Davis:

mdavis@radioandrecords.com

75 miilion households

Paul Marszalek
VP/Music Programming

ADDS

MUSIC FIRST

ASHANTI Rock Wit U {Awww Baby)
PINK f/WILLIAM ORBIT Feel Good Time
THALIA {/FAT JOE [ Want You

Piays

TELEVISION

May 23, 2003 R&R ® 13

R. KELLY Ignition 23
EVANESCENCE Bring Me To Life 22
JENNIFER LOPEZ I'm Glad 22
LISA MARIE PRESLEY Lights Out 22
MATCHBOX TWENTY Unwell N
KELLY CLARKSON Miss Independent 19
JEWEL Intuition 19
SUGAR RAY Mr. Bartender (It's S Easy) 19
TRAIN Calling All Angels 19
COLOPLAY Clocks 17
CHRISTINA AGUILERA Fighter 14
AUDIOSLAVE Like A Stone 14
JASON MRAZ The Remedy () Ween't Worry) 14
SNOOP DOGG Beautiful 14
EMINEM Sing For The Moment 13
WHITNEY HOUSTON Try it On vy Own 13
MADONNA American Life 13
JUSTIN TIMBERLAKE Rock Your Eody 13
CELINE DION | Drove Alt Night 12

DANIEL BEDINGFIELD !f You're Not The One 12

SHANIA TWAIN Forever And Foi Always 9
ALL-AMERICAN REJECTS Swimy, Swing 8
MAROON 5 Harder To Breathe 8
JOHN MAYER Why Georgia 8
UNCLE KRACKER Drift Away 8
FOO FIGHTERS Times Like These 7

BLUE MAN GROUP f/DAVE MATTHEWS Sing Along 7

FRANKY PEREZ Something Crazy 7
NORAH JONES Come Away Wih Ve 6
CHANTAL KREVIAZUK In This Life 9)
QUEEN LATIFAH Better Than Tlie Rest 3

THE ROOTS £/CODY CHESNUTT The Seed (2 0) 3
MONICA So Gone 2
WHITE STRIPES Seven Nation Army 2

Video airpiay fo: May 12-19.

36 million households

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

CM1

COUNTRY MUSIC TELEVISION

65.9 miflion households
Brian Philips. Sr VP/GM
Chris Parr. VP/Music & Talent

ADDS

DIERKS BENTLEY What Was | Thinkin'?
JENNIFER HANSON This Far Gone
LONESTAR My Front Porch Looking In

TOP 20

JOHNNY CASH Hurt

DARRYL WORLEY Have You Forgotten?
MONTGOMERY GENTRY Speed

CHRIS CAGLE What A Beautiful Day

JESSICA ANDREWS There's More To Me Than You
KID ROCK f/SHERYL CROW Picture

NICKEL CREEK Speak

TOBY KEITH f/WILLIE NELSON Beer For My Horses
JIMMY WAYNE Stay Gone

BRIAN MCCOMAS 99.9% Sure (I've Never Been..)
BRAD PAISLEY Celebrity

DIAMOND RI0 | Believe

SHANIA TWAIN Up!

TERRI CLARK Three Mississippi

KESTH URBAN Raining On Sunday

RASCAL FLATTS {ove You Out Loud

PHIL VASSAR This s God

LISA MARIE PRESLEY Lights Out

DEANA CARTER There's No Limit

TRACE ADKINS Then They Do

HEAVY

CHRIS CAGLE What A Beautiful Day
DARRYL WORLEY Have You Forgotten?
KEITH URBAN Raining On Sunday

KD ROCK #/SHERYL CROW Picture
MONTGOMERY GENTRY Speed
RASCAL FLATTS Love You Out Loud

HOT SHOTS

BRAD PAISLEY Celebrity

BROOKS & DUNN Red Dirt Road

KENNY CHESNEY No Shoes. No Shirt, No Problem
SHANIA TWAIN forever And For Always

TOBY KEITH {/WILLIE NELSON Beer For My Horses

BONECRUSHER f/KILLER MIKE Never Scared

BUSTA RHYMES #/MARIAH CAREY | Know What You Want

SNOOP DOGG Beautifu!

LIL MO f/FABOLOUS 4 Ever

R. KELLY [gnition

SEAN PAUL Get Busy

NAS | Can

JAHEIM Put That Woman First
WAYNE WONDER No Letting Go
FLOETRY Say Yes

RAP CITY TOP 10

50 CENT 21 Questions

CHINGY Right Thurr

DAVID BANNER Like A Pimp

NAS | Can

BONECRUSHER f/KILLER MIKE Never Scared
JOE BUDDEN Pump It Up

DA BRAT f/CHERISH In Love Wit Chu

BUSTA RHYMES f/MARIAH CAREY | Know What You Want

SNOOP DOGG Beautiful
FABOLOUS Can't Let You Go

Video piaylist is frozen this week.

Heavy rotation songs recewve 28 plays per week
Hot Shots receive 21 plays per week

Information current as of May 20. 2003
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Jim Murphy, VP/Programming
19 mithon households

ADDS

BROOKS & DUNN Red Dirt Road
DWIGHT YOAKAM The Back Of Your Hand
DIERKS BENTLEY What Was | Thinkin'

TOP 10

SHANIA TWAIN Forever And For Always

TOBY KEITH {/WILLIE NELSON Beer For My Horses
DARRYL WORLEY Have You forgotten?

CHRIS CAGLE What A Beautiful Day

CLEDUS T. JUDD Where's Your Mommy?

BRAO PAISLEY Celebrity

MARCEL Tennessee

TRACY BYRD AND FRIENDS The Truth About Men
JESSICA ANDREWS There's More To Me Than You
DIAMOND RIO ! Believe

information current as of May 20. 2003.

TELEVISION

TOP TEN SHOWS May 12-18
Total Audience ‘ Adults
(105.5 miflion households) | 18-34
1 Friends 1 Friends
2 American Idol (Wednesday) | 2 Wil & Grace
3 csi . 3 American idol (Wednesday)
4 American Idol (Tuesday) | 4 American Idol (Tuesday)
5 E.R | 5 ER
6 Will & Grace T
7 Everybody Loves Raymond | ;’: zzts;{: ZSS:::(B'SO)
8 Law & Order ’ .
9 CSI: Miami ' 8 The Bachelor (Sunday, 9pm)
10 Law & Order: ‘ 9 EBernie Mac
Criminal Intent (10pm) 16 The Simpsons
Source: Nielsen Media Research
COMING NEXT WEEK

Tube Tops

Ray Charles, Kenny Chesney,
Eric Clapton, Sheryl Crow, Wyclef
Jean, Norah Jones, Toby Keith,
Kris Kristofferson, Jerry Lee
Lewis, Lyle Lovett, John Mellen-
camp, Shelby Lynne, Ray Price,
Leon Russell, Paul Simon, Shania
Twain, Steven Tyler and ZZ Top
perform on USA’s Willie Nelson
and Fnends: Live and Kickin', a cel-
ebration of Nelson's 70th birthday
(Monday, 5/26, 9pm ET/FT).

Friday, 5/23

* Ziggy Marley, The View (ABC,
check local listings for time).

» Widespread Panic, Late Show
With David Letterman (CBS, check
local fistings for time).

« Kenny Chesney, Jimmy Kimme/
Live (ABC, check local listings for
time).

s Longwave, Late Night With
Conan O'Brien (NBC, check local
listings for time).

*The Thorns, Late Late Show
With Craig Kilborn (CBS, check lo-
cal listings for time).

» Chevelle, Last Call With Carson
Daly (NBC, check local listings for
time).

* Hootie & The Blowfish, The
Caroline Rhea Show (check local

Saturday, 5/24

* Christina Aguilera, Saturday
Night Live (NBC, 11:30pm ET/PT).

Monday, 5/26

« Boomkat, The Tonight Show
With Jay Leno (NBC, check local list-
ings far time).

* Wilco & The Minus 5, David
Letterman.

*» Sean Paul and Ryan Seacrest,
Conan O'Bnen.

» Method Man and Bowling For
Soup. Craig Kilbom.

Tuesday, 5/27

» Yoko Ono, The View.

* India.Arie, Jay Leno.

» Jeson Mraz, Conan O'Brien.
s The Doors, Craig Kilbom.

Wednesday, 5/28

» Jimmy Buffett, Jay Leno.

» Todd Rundgren, David Letter-
man.

* LL Cool J and Neil Finn, Conan
OBrien.

» Chantal Kreviazuk, Craig Kilbom.

Thursday, 5/29
s Third Eye Blind, Jay Leno.
« The Other Ones, Conan OBren.
* Switchfoot, Craig Kiibomn.

listings for time and channel). — Julie Gidlow
FILMS
BOX OFFICE TOTALS
May 16-18
Title Distributor S Weekend $ To Date
1 The Matrix Reloaded (WB)* $91.77 $134.28
2 Daddy Day Care (Sony) $18.88 $51.05
3 X2: X-Men United (Fox) $17.30 $174.17
4 Down With Love (Fox)* $7.00 $7.06
5 The Lizzie McGuire Movie (Buena Vista) $4.75 $32.31
6 Identity (Sony) $3.66 $45.07
7 Anger Management (Sony) $3.55 $128.27
8 Holes (Buena Vista) $3.16 $55.96
9 A Mighty Wind (WB) $1.69 $12.09

10 Bend It Like Beckham (Fox Searchlight) $1.37

$15.04

“First week in release. All figures in
miflions. Source: ACNielsen EDI

COMING ATTRACTIONS: This
week’s openers include The In-
Laws, starring Michael Douglas.
The film’s Bulletproof/WB sound-
track contains three tunes by
Paul McCartney — the previously
unreleased “A Love for You” and
“Live and Let Die,” as well as “I'm
Carrying” — along with classic
tunes by Cameo, Badfinger, Elec-
tric Light Orchestra, B.J. Tho-

mas, The Bee Gees, K.C. & The
Sunshine Band, Chic and Elvis
Presley.

EMvis also shows up on the Varese
Sarabande soundtrack tc the film
Bruce Almighty, starring Jim Carrey.
His "A Little Less Conversation” plays
alongside tunes by Joan Osborne,
Plumb, Vertical Horizon, Snap,
Fatboy Slim, Mick Jagger and

mors. — Julie Gidlow
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AL PETERSON

NEWS/TALK/SPORTS

R&R May 23, 2003

apeterson@radioandrecords.com

Greetings From Havana

Mort Crim gets an insider’s look at life in Castro’s Cuba

L.ost Americans probably have some sort of men-

tal image of Cuba. Is it a tropical island unspoiled by
mega-hotels and condos, where the locals roll world-
class cigars? Or is it a rundown Third World nation rav-
aged by years of totalitarian rule under the infamous

Fidel Castro?

Most of us really don’t know, be-
cause Cuba has been off-limits to
Americans for more than 40 years.
AUS. embargo on trade and travel
to the island has been upheld by a
succession of American presidents
from both parties in the hope that it
would cause the Cuban people to
rise up and overthrow the
last surviving communist
regime in the Western
Hemisphere.

But Castro remains
firmly in charge of the is-
land nation, located just
90 miles south of Key
West, FL, and most ordi-
nary Cubans remain im-
poverished, disillusioned
and trapped in a world
that has been frozen in time.

Return Trip

Veteran newsman and commen-
tator Mort Crim recently had the op-
portunity to visit Cuba as a work-
ing journalist. The creator, writer
and voice of “Second Thoughts,”
“News You Care About” and “The
American Spirit” — all syndicated

| |
Mort Crim

by Talk America Radio Network —
visited the island two years ago as
part of a cultural-exchange group,
butnotasajournalist. Crim says the
time he spent speaking with people
informally during that visit made
him want to go back with micro-
phone in hand.

“It's a truly fascinating
place,” says Crim. “It's
the only communist
country in our hemi-
sphere and one of the few
communist regimes left
on the globe. It's run by
one of the most charis-
matic, intriguing and
contradictory dictators in
the world, and I thought
it would be great to go
back as a working journalist and try
to get beneath the surface that [ got
to see when | went there that first
time.

“When asked to goback, 1 imme-
diately said yes, but this time I
wanted to take my broadcast gear,
do our newscast live from Havana
every day, do some interviews and
put together a long-form radio spe-

cial about my visit. I ran that by the
folks at Talk America, and they loved
it, so off we went. I was able to inter-
view government officials, medical
personnel, cab drivers, even people
in their homes, so I felt that I got a
pretty good cross section of Cuban
life this time around.”

Crim notes that entering Cuba as
an American journalist meant first
having to cut through some signifi-
cant red tape. “Although you'd think
four to six weeks would be enough
to get a journalist permit, it wasn't,”
he says. “larrived in Cuba before all
my necessary credentials were ready,
so, needless to say, they pulled my
bags and equipment off the baggage
carousel and thoroughly went
through them.

“I'had aletter from Cuban author-
ities indicating that my credentials
were being processed, but I really
had to work hard to assure them that
[ would not work as a journalist un-
til I got my approved journalist’s
visa. Getting that took three more
days, during which time I was at
some risk doing my work, had any-
one actually challenged me about
having the credentials.”

Havana: Caribbean
Beauty In Decay

The only picture most Americans
have of Havana is from Hollywood’s
portrayals of Cuba’s capital in mov-
ies like The Godfather or in I Love Lucy

LIVE FROM HAVANA! Taik America syndicated newsman and commentator
Mort Crim broadcasts live from outside his hotel in Havana, Cuba.

reruns. “Havana still has the gran-
deur, mystique and architectural
beauty that charmed Ernest Hem-
ingway decades ago,” Crim says.
“But it's a city in decay and disre-
pair that is showing its age and the
lack of attention to all of its magnif-
icent buildings.

“It's a living example of what
happens in communist countries
where there is no incentive or com-
petition or any of the kinds of things
that make a city thrive. It's very sad,
because you see what this great city
once was, and you can recognize
whatitcould be again, given the in-
dustrious nature of the Cuban peo-
ple.”

Crim says the effects of more than
four decades of economic embargo
have been far-reaching. “O: course
they have been hurt by the embar-
go,” he says. “For example, you
really do see many old American
cars trom the 1950s and '6(Cs being
held together with duct tape, baling
wire and a lot of ingenuity.

“I asked one guy driving a really
old taxi, ‘How do you keep this
thing running?’ He said they have
learned how to rebuild and remake
and substitute parts to keep the cars
running, because they have no oth-
er choice. My experience is that the

Cubans are a very enterprising and
energetic people.”

A Dollar Economy

One thing Crim says no one can
miss when visiting Cuba is the pov-
erty. “The average Cuban is very
poor,” he says. “They earn roughly
the equivalent of $10 a month. OK,
so their health care and education
are free, but they still have to pay
rent and buy groceries. Even
though many goods are heavily
discounted by government con-
trols, there’s just no way that a fam-
ily can exist on the kind of income
they make.”

Despite this, Crim says something
of amiddle class has begun to devel-
op, primarily from the tourist indus-
try. “The middle class in Cuba are
those in a position to gain American
dollars,” he says. “A hotel doorman
in the tourist district can earn more
than the chief of staff at a hospital. If
you work as a waiter, a doorman or
acab driver —any job where you can
expect tips in American dollars —
you're going to do fairly well.

“As a result, you have instances
like we had on my first trip to Cuba,
where our bus tour guide was the
head of cardiology at Havana Hos-
pital. He worked part-time as a

NOW ON ABC RADIO NETWORKS

AMERICA'S MOST WANTED

AMERICA FIGHTS BACK WITH THE POWER OF RADIO

Daily One-Minute Reports - Monday-Saturday
Make Your Listeners Part of America's Manhunt. Call 212-735-1700

wiww, abcradio.com
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guide because he made more mon-
ey getting American dollars in tips
than he could make operating on
hearts.”

And just where do all those
American dollars come from in a
country under embargo? “There are
many Cubans living in the United
States who send dollars to their rel-
atives in Cuba, and that circulates
through the economy,” says Crim.

“Also, while you would think
most tourists would be from Europe
or South and Central America, I ran
into an awful lot of Americans down
there. It's really easy to get there
from Canada or Mexico, and Cuba
doesn’t have any problem with let-
ting Americans into the country. It’s
only a problem when you re-enter
the U.S.

“Interestingly, Cuban immigra-
tion officials will not stamp your
passport unless you ask them to,
because they recognize it’s a prob-
lem for Americans. So, they stamp
a separate piece of paper and put it
in your passport, and then you can
throw it away. [ was there legally, so
[ wanted my passport stamped, but
[ 'had to ask for it.”

Land Of Broken Dreams

In recent months Americans got
used to seeing journalists in Iraq
being followed around by govern-
ment minders, but Crim says that
didn’t happen in Cuba. “I was free
to roam around, but no one in an
official capacity would talk to me
unless they had received official
clearance from the government,” he
says.

“In that sense they tightly con-
trolled who I could talk to. If they
thought someone might say the
wrong things to me, they simply
wouldn’t grant permission for that
person to speak to me. But as far as
any kind of a ‘minder’ accompany-
ing me, as we saw in Iraq, no, that
didn’t happen.”

Crim says talking to private indi-

NEWS/TALK/SPORTS
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viduals also proved to be a chal-
lenge. “The real censorship was of-
ten self-imposed,” he says. “After
seeing what happened recently with
the dissidents sentenced to long
prison terms for speakirg out
against Castro, it's easy to under-
stand why people were reluctant to
talk to me about their real feelings.
To do so in a place like Cuba can be
very risky. So the most difficult part
of my trip was trying to get people
to open up and talk freely about
their feelings and aspirations.”
Years of living under a dictator
has taken its toll on Cuba’s people,
and Crim says that’s most evident
when parents speak of their chil-
dren’s future. “You get the sense that

“Cubans have grown
accustomed to not
having great dreams
or great hopes. One
woman — a former
actress — when |
asked what her
dreams and
aspirations were,
teared up and said to
me, ‘| have none.’”

parents of young children don't
have much in the way of aspirations
for their kids, because they have
been so beaten down over the
years,” he says.

“Cubans have grown accustomed

to not having great dreams or great
hopes. One woman — a former ac-
tress — when [ asked what her
dreams and aspirations were, teared
up and said to me, ‘T have none.’

“Officials will point to the fact
that they have universal free health
care for all citizens and that they
have improved the education sys-
tem in Cuba, but that has come at a
tremendous cost to the personal
freedom of individuals. It makes
you want to suck ina lot of air when
you get back to the U.S. and say,
‘Thank God I'm an American.’

“Until vou have experienced that
kind of regime, where people are
afraid to say anything about poli-
tics or their leaders and all the in-
formation they get is tightly con-
trolled, I don’t know that you can
truly understand what it’s like. 1
met several people who were risk-
ing arrest for owning a banned sat-
ellite dish. They could be sent to jail
for the ‘crime’ of watching CNN or
Fox or one of the Miami TV sta-
tions.”

Broken Promises

Many of the world’s dictators
have ultimately met their demise at
the hands of their own people or
through the force of a greater mili-
tary power, but Fidel Castro remains
in charge of Cuba, prompting the
obvious question: How?

“I didn’t get the sense that peo-
ple were ready to rise up and over-
throw Fidel,” Crim says. “Howev-
er, what they do want badly is
change — more freedom, more de-
mocracy and, certainly, more mon-
ey, because it is a very impoverished
country.”

Crim says he found that most Cu-
bans seem to have an interesting
love-hate relationship with their
country’s leader. “Idid get some peo-
ple to talk more openly with the tape
recorder off and in places where they
felt safe,” he says. “I believe that,
from the depths of their souls, most

“l didn’t get the sense that people were ready
to rise up and overthrow Fidel. However, what
they do want badly is change — more
freedom, more democracy and, certainly,
more money, because it is a very

impoverished country.”

of them admire Fidel for what he did.

“Remember, the guy he over-
threw was no Prince Charming.
Juan Batista was an even worse des-
pot, who was in bed with the Mafia
and U.S. business interests to the
detriment of his people.

“But even though Castro came in
as a conquering hero, the prevailing
sentiment today is that the revolu-
tion has not fulfilled Castro’s prom-
ise of creating a paradise of equali-
ty for all Cubans. Instead, they still
have a hard time just existing day to
day, and they don't have any free-
dom to speak outand try to change
things. Many feel betrayed by the
revolution that promised sc much
and delivered so little.”

A Return To The Bad
Old Days

Crim says that, despite the lack of
freedom of speech for Cuban citi-
zens, he was surprised by the recent
crackdown on dissidents and the
execution of several citizens who
were trying to flee the country in a
hijacked ferry. “I was totally shocked
by that, and it will change the atti-
tude of the documentary I'm doing
about my visit,” he says.

“Although it was certainly not
going to be in any way sympathetic
to Castro’s heavy-handedness and
his repression of Cubans, I would
have painted a much different pic-

ture than what it will be now.

“I find what Castro did to be un-
conscionable and a throwback to the
old Stalinist Soviet era. A lot of the
people on the left in this country
who have been sympathetic to Cas-
tro are going to be tongue-tied now.
There’s not much they can say to
defend a man who executes people
trying to leave the country and jails
80-plus dissidents just for speaking
out. How Castro felt he could bene-
fitin any way, internally or external-
ly, from those moves is pretty tough
to understand.”

Crim says the executions and jail-
ings could not have come at a worse
time for Cuba. “While there I got the
sense that change might be immi-
nent and that maybe Castro’s eyes
had finally been opened, “ he says.

“There’s an old saying: ‘If you
keep doing what you’re doing,
you'l keep getting what you're get-
ting.” What Castro has gotten is a
country that's isolated from most of
the world and badly in need of dol-
lars and investment from the U.S,
and a four-decade embargo that's
made that impossible.

“In my personal opinion, whathe
did by jailing those dissidents and
executing those citizens who were
trying to leave Cuba will be far more
dangerous to the future of his re-
gime than anything any of those
peorle could have done to him.”
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ADAM JACOBSON

ajacobson@radioandrecords.com

Be The King Of
Web Content

CLASSIC ROCK

Classics du Jour provides added value to station websites

Do your listeners care about your station’s website?
Has the website been updated since Jacor merged with
Clear Channel? Does your station’s website just plain
suck? Never fear: Classics du Jour is here.

Classics du Jour is the brainchild of
Paul Yeskel, who has close to 30
years’ experience in the music indus-
try and has run radio and retail mar-
keting consultancy Aim Strategics
since 1985. He's also VP/Promotions
& Marketing at Aezra
Records.

Yeskel’s partner in crime
is John Duncan, a veteran
AOR programmer who
now runs Radio Web Stuff,
which delivers whatit calls
“eSolutions” for the enter-
tainment and radio indus-
tries. “I've known John for
25 years,” Yeskel says.
“He’'s the first computer
geek 1've ever known. He was doing
music logs on a Tandy computer.”

I recently sat down for a conference
call with Central New Jersey-based
Yeskel and Southern California-based
Duncan to talk about their joint ven-
ture.

R&R: How can a radio station, in par-
ticular a Classic Rock station, use its web-
site to its advantage? | see some websites,
and I'm stunned at how little they offer.

PY: Some radio stations put a tre-
mendous amount of emphasis on
their websites, others put very little,
and everything in between. You can
see that just by looking at most of the
websites. Some of them are amazing,
and, being nice, some of them are
quite a bit less amazing.

Most stations use their websites for
different tools, but most of them are
not using their sites as effectively as
they could. In relation to nontradition-
al revenue, the stations are selling a
little bit of advertising here and there.
They have certain features they can
sell to sponsors, and they have con-
tests they run on their sites, and they
present some music on their sites.

The whole idea of Classics du Jour
was to put all of that together in one
place, so the station could go to its lis-
teners and say, “You can listen to the
new music we're not playing on the
air,” or the station could tell listeners
they can get more information about

aul Yesel

these artists, see their tours and enter
contests.

R&R: Does your company design web-
sites itself, or does it enhance existing sta-
tion sites?

PY: A while back we did an origi-
- nal version of the Classics
du Jour page [unno.classics
dujour.com] that we just
kind of put together, and
John wasn’t involved in
that. I had an old friend
who used to work for me
design this page, and it
was very basic — very ele-
mentary-looking.

We really just did it to
see how the radio stations
would react. All it had were pictures
of album covers, very short descrip-
tions of the records and a “Click here
to listen to the stream” logo. We had
28 radio stations on the original site,
and we got a fair amount of traffic on
it. The stations really liked it.

Then it dawned on me that the way
to really enhance this was to make it
a more integral part of the radio sta-
tions” websites, to do contesting and
to make it a really cool page that the
radio stations would promote and
make their own.

JD: 1t's really not designed to be a
website, it's designed to be an en-
hancement to a station’s existing web-
site. We can certainly do websites for
the stations, but to this point it’s pri-
marily been going to stations that al-
ready have websites.

The problem for a lot of stations is
that they don’t have the time or don’t
have the personnel to update their
sites as often as they’d like to. We all
know that content is ultimately what
is going to drive people back to your
site.

This is really designed to be anaug-
mentation service for stations to allow
them to have something that is fresh
and new and of interest to their audi-
ence. Every day and every week there
is new stuff going up, so it really
serves as a great tool for them to help
drive their audience to their website.
And if you can drive more traffic to

your website, you're going to be able
to sell your website a little bit better.

PY: In terms of NTR, my philoso-
phy is that if you give a station a pro-
motion that they don’thave to pay for,
that's NTR. We do that. We've given
stations trips to see Fleetwood Mac,
we've given them trips to see Styx,
and we have a trip up now to see
Lynyrd Skynyrd.

JD: 1t adds value to the stations.
The stations are always asking, “How
can | create more revenue?” There are
some ways you can do that with a
website, but, obviously, the better
your website is, the better you can do
it. As we all know, you can sell some
banner ads, but it's not going to bring
in a lot of money. This is a tool that
allows you to perhaps close some ad-
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or stations that don’t believe the web-
site is valuable to their radic stations.
Everybody has seen the value a web-
site can bring. The problem is that
they’ve also seen the cost il can add
to the bottom line.

R&R: Because of that cost, do a lot of
companies say they want to be en the web,
but with the caveat that they have to make
it profitable?

JD: That is generally the Clear
Channel philosophy.

PY: Although Clear Channel really
understands the value of its websites.
They putalot of resources toward that
direction.

JD: No question.

PY: Clear Channel, along with Cox
and Susquehanna — all the compa-
nies, actually — support the Internet.
But you're right in saying that the
problem is that if it's going to cost a
company X amount of money, most
radio stations are being put in a posi-
tion where they have to generate rev-
enue with whatever it is they’re do-
ing. Otherwise, they have a hard time
justifying that expense.

Classics du Jour offers content that
is free to the radio station. It doesn’t
detract from their bottom line in terms
of any expense. It only has potential
to add to the bottom line because of
the opportunities that are available to
stations just from driving more traffic
and from NTR. If you don’thave any-
body to run your website, you don't
really have a big expense for it. But,
generally, if you aren’t able to run
your website, you don’thave any con-
tent. This is a good way for stations
to get around that.

vertisers that you weren’t
able to get on the air before
— or it gives you another | .|
tool to bring them in. :
Also, Classics du Jour
generates a really great [f
mailing list, even if a sta- |
tion has a small database. If |
it has 5,000 people who
have registered through

GG

R&R: Is Classics du Jour
| market-exclusive toa compa-
ny?

PY: Not to a company,
but to a station. We're hap-
py to say that Arrow 93
[KCBS-FM/Los Angeles]
joined us on May 1. It's
market-exclusive, and we
have pretty much every

Classics du Jour because
the contesting is so cool
there, the station can thengotoan ad-
vertiser and tell them, “Hey, you're
opening a store over in this particular
ZIP code, and I can deliver to you 500
people in that ZIP code who are ac-
tive listeners.” That’s worth some-
thing.

R&R: Are there radio companies that,
in your opinion, don't put a lot of effort
into their websites because they don't feel
it's important?

PY: I don't know if it's necessarily
at a corporate level, but at the local
level it's quite amazing if you look at
the top of the most-viewed list for
Classics du Jour vs. the stations that
are down at the bottom of the list.

We have secondary markets like
Raleigh; Johnson City, TN; Lansing,
MI; and Grand Rapids that are in the
top 15 for views, and we have major
markets that are in the bottom 15 or
very low on the list in terms of the
kind of support that is coming to Clas-
sics du Jour from their websites. That
isa function of how well they promote
their websites and our product and
the quality of their websites.

JD:Thaven'treally seen any groups
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John Duncan

company out there repre-
sented.

And there’s no specific deal we
have with them in terms of what they
have to do to promote it. We ask them
to promote it, especially when they
sign up. At that point the station sends
out a notice to those in its database
talking about Classics du Jour. When-
ever we put up a new promotion, we
ask them to send out a notice.

One great example is KPLN/San
Diego, which was not getting a very
good response on its site. PD Todd
Little started sending out notices
each time we put up a new contest,
and all of a sudden their numbers
shot up dramatically. The same
thing at WAXQ (Q104)/New York.
They had us in a weird place on
their site, and 1 asked them to move
us. They were ranked 20th in terms
of visitors, and now, overall, they
are ranked third in the country just
because they moved us to another
location on their site.

We can do local contesting now. For
example, we have a national contest
for a drumhead autographed by Rin-
go Starr. Well, I got two drumheads —
one s for our national contest, and one

“Some radio stations
put a tremendous
amount of emphasis
on their websites,
others put very little,
and everything in
between.”

Paul Yeskel

is for Q104. We set it up so that Q104
cando its own contest. We're going to
have a lot more of those in the future.
There are a number of major promo-
tions I have coming up for Fleetwood
Mac.

R&R: And these are all on-air promo-
tions that drive traffic to the website?

PY: Exactly. We're going to do a lot
of our “win it before you can buy it”
promotions on the website now as
well. That’s just another vehicle to
help the stations drive traffic to Clas-
sics du Jour and to their sites.

R&R: Where do you get your content?
Is it produced in-house?

JD: We actually take content from
one of the major content creators in the
industry. The problem most of these
places have is that they don't aggre-
gate the material properly. What we
do is take the content, edit it slightly,
then separate it and create an XML
feed for the stations so they have a
format-specific feed.

If you're a Classic Rock station, you
don’t want a Michael Jackson story in
your music news. The problem with
most radio stations is that they have
a hard time getting the audience to
their websites because, after they go
the first couple of times, they realize
that nothing has really changed —
except, of course, the “Babe of the
Day” pictures.

But one thing a radio station is not
is stupid when it comes to trying to
figure out what its audience is inter-
ested in. We offer a tool for your web-
site and your radio station that allows
you to fill a slightly broader need for
your audience base that you know is
there but that you may not be able to
address on-air.

If you know your audience is go-
ing to be interested in that kind of
stuff, why not have them get it froma
product that’s branded for your radio
station, as opposed to having them go
somewhere else on the Internet and
find the information they’re interest-
ed in? It fills a little bit more of the
need the audience base has in terms
of music information and music
awareness.

Paul Yeskel and John Duncan are part-
ners in Classics du Jour, a joint venture
of AIM Strategies and Radio Web Stuff.
Those interested in learning more about
the service can contact Yeskel at paul@
aimstrategies.com or 732-679-1111.
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Hollander
Continued from Page 1

known Joel for many years and, hav-
ing worked closely with him here at
Infinity, have come to admire and re-
spect his experience, judgment and
leadership.

“I'am very pleased to welcome
Joel back to Infinity, and | am confi-
dent that his presence will make an
immediate impact on our business.
Joel’s accomplishments in the radio
business and, most recently, as Presi-
dent/CEQO of Westwood One are
outstanding. I'm thrilled that an ex-
ecutive of his caliber and with his ex-
pertise is joining our company.”

Hollander succeeds John Fullam,
who resigned as Infinity President/
COQ in early April. Infinity spokes-
man Dana McClintock told R&R
that Infinity programming execu-
tives, including President/Program-
ming Andy Schuon, will continue to
report to Sykes. Local programmers
will continue to report to their re-
spective GMs, who, in turn, will re-
port to Hollander. Hollander, who
took the helm of WW1 in 1998, pre-
viously served as GM of Infinity’s
Sports/Talk WFAN/New York.

In an interview with R&R, Hol-
lander said he considered it a great
accomplishment to have started as
an AE for now-Viacom President/
COO Mel Karmazin at the original

WKTU/New York, now WXRK. "1
love the radio business, and for the
last five years I kind of stepped away
from that to work with radio content
development and production,” Hol-
lander said. “It feels great to now be
at Infinity.”

When asked if he'll interact closely
with Infinity’s market-level GMs,
Hollander said, “I will be as close as
close can get. I'm a hands-on guy, but
I like a fast decisionmaking process.”

Coppola was Exec. VP of Metro
Networks from 1992-99 and a lead
player in Metro’s merger acquisition
by Westwood One in 1999, when he
became a Westwood One Exec. VP,
He'll report to Karmazin.

Coppola told R&R that his return
to Westwood One presents him with
“a great opportunity in a business |
love.” He also cited WW1's “great
platform” and its strong growth pros-
pects.

“If the opportunity was open to me
nine months ago, [ wouldn’thave left
in the first place,” said Coppota, who
helped Columbus Capital Partners
purchase five weekly newspapers in
Westchester County, NY while with
the firm. “When Joel called me about
the job, I absolutely said yes. I've re-
linquished all responsibilities at Co-
lumbus Capital.”

Before joining Metro Networks in
1992 Coppola worked for Toronto
Dominion Bank in New York, in its
media finance department.

— Adam Jacobson

Sterne
Continued from Page 1

James succeeds Robyn Smith,
who left Infinity for personal rea-
sons.

Sterne reports to Sr. VP/
Western Region Clancy Woods,
who said, “Doug is a remarkable
executive with a strong record of
building winning arganizations.
He joins [KCBS-AM GM] Frank
Oxarart and [KLLC VP/GM] Steve
Dinardo, two of the industry’s
strongest managers, where | am
confident he will heip us grow our
competitive position in the market-
place. Doug’s addition to our Bay
Area team further illustrates our
commitment to recruiting the best
managers and talent in an effort to
better serve our listeners, adver-
tisers and employees.”

Sterne said, “I'm very excited
to be joining Infinity’s San Fran-
cisco operations. San Francisco is
a dynamic city, and Infinity has
some of the best stations and the
deepest talent pooi in the market.
I look forward to working with
Frank, Steve and the employees
of all seven stations as we seek
to grow our audience, advertiser
base and revenues.”

Sterne most recently served
as VP/Sales for ABC's KGO,
KMKY & KSFO/San Francisco
and before that served as Exec.
VP/Market Manager for Clear
Channel's San Francisco ciuster.
He's also been VP/GM of WLUP
& WMVP/Chicago and Director/
Sales for Susquehanna’s San
Francisco stations.
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Continued from Page 3 |

10.6% in 2001. Country netsa 10.7%

share of the market. Pop, which had
increased in popularity each year
since 1996, drops from 12.1%
in 2001 to 9% in 2002. Religious
music retains its position, at 6.7%,
while jazz (3.2%), classical (3.1%)
and soundtracks (1.1%) slip
slightly.

For the third consecutive year,
sales dropped. After reaching an all-
time high of $14.5 billion in 1999, the
industry has slipped each year since,
to $14.3 billion in 2000, $13.7 billion
in 2001 and $12.6 billion in 2002.

Of those sales, CDs account for
90.5% of all music purchases, up
slightly from 89.2% in 2001. Cassettes
continue to drop in popularity, fall-
ing from 3.4% of the all music pur-
chases in 2001 to 2.4% in 2002. DVD
Audio inches up slightly, from 1.1%
to 1.3%.

Record stores aren't the only place
consumers are finding their CDs. In
fact, the most recent survey marks the
first time that the “cther store” cat-
egory — consisting of non-music-
only stores like mass merchandisers,
discount departmentstores, electron-
ics and bookstores — surpassed tra-
ditional record outlets. Other stores
account for 50.7% of sales, up from
2001’s 42.4%, as opposed to record
stores’ 36.8%, down from 2001’s
42 5%.

While record store and non-music-
only outlet purchases make up more
than 87% of the market, online mu-
sic purchases increase slightly from

Convention
Continued from Page 1

events are on deck for the legendary
industry gathering, to be held June
19-21 al the Beverly Hilton Hotel in
Beverly Hills, CA.

“We are limng up the best of the
best to join us for Convention 2003,
which will carry a celebratory tone
for R&R’s 30th year,” Farber said.
“We feel strongly that, in addition to
Mr. Giuliani, we have assembled
multiple opportunities for attendees
to learri and share — the hallmarks
of everv R&R convention.”

In addition to the radio sessions,
R&R has slotted three major events
pertinent to the music industry:

¢ The third annual “Record Buyer’s
Study” will be presented by R&R and
Edison Media Research. The exclu-
sive results of a consumer research
project presently in the field will il-
lustrate the latest tastes, attitudes and
opinions of record buyers across
muitiple musical genres.

* A subsequent new media panel
titled “Pirates & Burning & Lawsuits,
Oh My!” will more narrowly focus on
the enduring piracy issues that
plague music sales and the possible
solutions that are starting to effect
change.

* “Three Decades of Record Ex-
ecutives” will spotlight the legends of
the music business in a highly
charged and entertaining forum
moderated by Columbia, Capitol and
Hollywood Records promotion ex-
ecuiive John Fagot.

Registration for R&R Convention
2003 is available at wiww.radioand
records.cont.

Lippincott

Continued from Page 3

ACR CEO Michael O'Shea said. “He
knows that the American radio dial
needs a laugh button and that the
time is right. He brings experience,
drive and passion for the project.
We're delighted to have him lead our
affiliation team.”

Lippincott said, “I've been follow-
ing the development of this new for-
mat, and it's amazing how ACR has
cracked the code in creating exclusive
top-netch content and sustaining it
24/7. The programming is constantly
funny and hard to tumn oft. It has all
theright elements and attracts a great
25-34 demo. [ wanted to be a part of
it.”

20C1, representing 3.4% of the market
in 2002.

Broken out by age groups, those in
the 45+ demo are the No. 1 purchas-
ers of music, accounting for 25.5% of
the marketplace, up from 2001's
237% They are followed by the 15-
19 bracket’s 13.3% (up from 13%), the
20-24 demo’s 11.5% (down from
12.2%) and the 20-34 age group’s
10.8% (up from 10.3%). Analyzed by
gender, there is a pretty even split
between the sexes, with females rep-
resenting 50.6% of the marketplace
(down from 51.2%) and males ac-
counting for 49.4% of the pie (up from
48.8%:.
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Logan’s Run, Sponsored By Infinity

fter only six months in the big chair at the home of-
fice in New York, Infinity VP/Programming Eric Logan has
abruptly departed the company. Logan, once considered a
rising star within Infinity, was persuaded to leave his OM post
at Country WUSN/Chicago last November and move up-
stairs to New York to work directly with Infinity President/
Programming Andy Schuon.

Are more changes being discussed behind closed doors?
Like, maybe ... this one: Rumors continue to circle the Big
Apple that Island Def Jam A&R ace Lewis Largent has been
in discussions with Infinity about the now-vacant PD slot at
WXRK (K-Rock)/New York. On paper, the move makes
sense: Largent and Andy Schuon worked together closely
at KROQ/Los Angeles and, later, MTV. if the deal goes down,
Largent would replace Steve Kingston, who is now program-
ming sister WNEW (102.7 Blink).

Speaking of which, K-Rock is looking for a Production/Cre-
ative Services Director to assist with the writing and design
of all station audio imaging. “We're looking for a new voice
for America’s No. | Alternative rock station!” screams the
ad copy. Rush only tapes and resumes to the new guy, OM
Robert Cross, WXRK, 40 W. 57th Street, 14th Floor, New
York, NY 10019. EOE.

Here's another huge gig available in Market No. I: The
legendary WHTZ (Z100)/New York has a rare morning
show opportunity to work with Elvis
Duran — and here’s the best part:
I “No one is leaving,” says Sr. VP/Pro-
gramming Tom Poleman. “We're just
looking to add another dimension to
the show. Just like Saturday Night Live,
we're always looking to add new and

dynamic characters.” Rush your MP3
to heyzhireme @z 1 00.com, or snail-mail
your awe-inspiring CD to Poleman at
Z100, 101 Hudson St., 36th Floor, Jersey City, NJ 07302.

Your chance to work
with Elvis

We're still unsure of the fate of that one-man drama-gen-
eration machine known as Star, erstwhile morning talent at
Emmis CHR/Rhythmic WQHT (Hot 97)/New York. Only
weeks after returning to the air from his latest suspension —
which was reportedly for alienating a major client — the con-

troversial Star is once again MIA following an undisclosed in-
cident that allegedly happened May 15. He's also conspicu-
ously absent from the Hot 97 website. WQHT GM Barry
Mayo and VP/Programming Tracy Cloherty could not com-
ment publicly. For now, MTV's D] Sway is covering the show.

Label Love

Trauma Records’ co-President Paul Palmer announces
that he's amicably leaving the label he co-founded in the mid-
'90s with Rob Kahane. The label and its roster will continue
operations under Kahane. Palmer is currently developing
projects for several artists and can be reached at
ppalmer@fivecrownsmusic.com.

Congrats to an old friend, Jive VP/Cre-
ative Development Jonathan McHugh,

who has been elected President of the
Los Angeles Chapter of the Recording
Academy for the 2003-2004 term.
-} McHugh replaces Daniel Carlin, who
steps down after two one-year terms.

That's Mr McHugh, Congrats also to Adrian Moreira,
dammit! who'’s upped to VP/Adult Formats for the
RCA Music Group, which includes RCA, |, Octone and ATO.

The Programming Dept.

OM Bill Thorman exits CHR/Rhythmic KNDA/Corpus
Christi, TX. Jesse Rodriquez, who, with his wife, GM
Patricia Rodriquez, operates the station under an LMA with
Guerra Enterprises as J&P Entertainment, now assumes per-
manent OM duties.

Darren Smith is named Market Manager for Cumulus/
Lexington, KY. He's inbound from Clear Channel/Nashville.
Meanwhile, WVLK-AM/Lexington PD Robert Lindsey is
named OM for the five-station cluster, which comprises
WLRO-FM, WLTO-FM, WVLK-AM & FM and WXZZ-FM.

After 3 |/2 years as Marketing Director for WAAF/Bos-
ton, Mike Kramer heads south to become the new OM
for Clear Channel’s seven-station cluster in Augusta, GA.

-

A meLie

| I

» Island Def Jam Music Group names Randy Acker GM.
Matt Signore becomes GM/CFO, Stu Bergen lands the
Exec. VF post at Island Records, and Mike Kyser rolls
into Def Jam/Def Soul as VP.

» Tamara Knechtel named VP/Operations for Radio One.

* Dave Pugh promoted to Regional VP/Market Manager
for Clear Channel/Detroit.

) I

* Joe Wade Formicola wins the PD slot at WWBR-FM/
Detroit. rrs

10 1

* Ben Hill named President of Cook Inlet {3
Radio Partners. He succeeds Dan Ma-
son, who becomes President of Group
W Radio.

« Jay Thomas exits KPWR/Los Angeles’
morning show.

Vo8 k5 AG0

* Shadoe Stevens to replace Casey
Kasem as host of American Top 40.

* Mel liberman becomes Sr. VP/Exec. #
Asst. at CBS Records, reporting to Pres- [
ident Torrmy Mottola.

« Bill Tanner upped to VP/Programming
& Operations and Asst. GM at WPOW/
Miami.

* Sharon Heyward elevated to VP/R&B
Promotion at Virgin.

WU ciks Aco

* Lon Helton hired as R&R Country Edi-
tor.

s Lorna Ozmon earns WOMC/Detroit's
PD post.

* Don Rosette promoted to GM at KYOK/
Houston.

’/@5 ;,..- FEA 0 '
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* R&R debuts Black Radio/Music section. Bill Speed named
Editor.

* The Black Music Association is formed by Kenneth
Gamble and Edward W. Wright.

Lon Helton

J

CALLOUT IS CALLOUT IS CALLOUT ...RIGHT?

WRONG!!!

GET IT RIGHT... GET BULLSEYE

ON TARGET * ON TIME * EVERYTIME

Bullseye Marketing Research, inc.

email us at bullseye@bulisi.com
or visit our website at www.Bullsi.com

www.americanradiohistorv.com

Contact Chuck Dees or John Hart 1-888-411-4395

NO EXCUSES
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Twenty-five-year industry vet Don Schaeffer is the new
OM for Clear Channel’s seven-station Colorado Springs
group. Most recently, Schaeffer was OM of Citadel Classic
Hits KHYT and now-defunct Smooth Jazz KOAZ in Tucson.

Afternoon talent Tom Holt adds Asst. PD/MD duties at

Clear Channel AC WSRS/Worcester, MA. Holt is best known |

as the former longtime PD of Citadel AC WWLi/Providence,
where he was downsized out of his gig late last year.

KCLB/Palm Springs, CA PD/MD Tish Lacy transfers to sis- |

ter Hot AC KYOR as PD. Back at KCLB, afternoon jock Rick
Sparks is named acting MD while the PD search begins.

W - o
People & Places & Stuff 5 'ﬂ:{&_

Great news for all of us Alissa Pollack
fans: She’s sportin’ new VP stripes. Pre-
miere Radio Networks has finally re-
warded National Affiliate Relations Direc-
tor Pollack with the fancy new title of VP/ f :
Affiliate Relations. A native of Staten ls-
land, NY, Poliack premiered with Pre-
miere in 1997.

W T 4

Putting the vice' in
‘vice-president’

Mark Hamlin has launched his own AC consultancy,
Hamlin Programming. Most recently, Hamlin programmed
WNND (Windy 100)/Chicago, and he also launched WBEB/
Philadelphia in 1992. He can be reached at markhamlin
@sbcglobal.net or through his website at hamlinprogramming.
com.

After six years with Clear Channel/New York, WKTU and

WWPR (Power 105) Marketing Guru Don Macleod inks a |

phat new multiyear contract extension.

Former RCA VP/Promotion Eric Murphy recently
launched POP2LIFE, an event-marketing and promotion
company. Now he doubles his fun by hiring Tracy Koppel,

his former Nat'l Dir./Pop Promotion at RCA, as POP2LIFE's I
Dir/PR & Client Services. Reach this dynamic duo at 866- |

POP2LFE.

Eric Stanger, Asst. PD of ABC Talker KABC/Los Ange-
les, returns to Atlanta as Group Executive Producer and
Content Supervisor of the four local morning shows in the
Clear Channel cluster. Stanger will also be Asst. PD of WGST

l two streams, The Beat (pop/dance) and
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| (NewsRadio 640) — where he worked
| in the early '90s.

Scott Rizzuto gives up the tinsel and
' glamour of being Promotions Coordina-
tor at WXRK (K-Rock)/New York and
heads west to take nights at Emmis Al-
ternative KPNT (105.7 The Point)/St.
Louis.

Local TV journalist LeAnne Rains is
| joining Dick Lamb and the Breakfast Bunch
on Entercom Hot AC WWDE (2WD)/
Norfolk, replacing Angie Aresco.

Shows We Might Actually Listen To

Geronimo, Program Manager/Rhyth-
mic Formats at Sirius, already programs

The Rave (24-hour mix music). He’s now

ST SHOT 0’ THE WEEK

THE ROSE BOWL — AS SEEN FROM SPACE it took a lens this wide to
capture the 60,000-plus fans in attendance at KIIS-FM/Los Angeles’ massive Wango Tango
2003, which featured a diverse artist roster that included Sugar Ray, iyrese. Lisa Marie
Presley, Jennifer Love Hewitt, the 10 American ldol finalists, Santana (who teamed with both
Musiq and Michelle Branch), ‘N Sync's JC Chasez, Craig David, Sting, Christina Aguilera, Nelly
and more. The show was closed by the one and only Kiss — who biew the proverbial roof off
the Rose Bowl in this blazing finale.

o]

added responsibilities for a new stream,
Hot Jamz (hip-hop and R&B).

FYi: Sirius will launch The Doo-Wop Drive-In on Sunday,
May 25 at 10pm, hosted by Bob Thomas.

\

| Ihear dead people: Shaun Valentine, host of Lovesongs
.‘ on the Coast on KOST/Los Angeles, has debuted his new
| Sunday-night show, Angels In Waiting. Valentine describes the

show by saying, “Gifted mediums and psychics will help bring

| comforting messages from the spirit world to our callers.”

| Talk Topics
Bill Press, the liberal member of WMAL/Washington's morn-
! ing news trio, will exit after this Friday’s show (5/23) to focus
on his increasing TV responsibilities at MSNBC. Remaining co-
| hosts Andy Parks and Jane Norris will get by somehow.

Eighteen-year WLW/Cincinnati talk host Mike McConnell
| has inked a new contract extension that will keep the popu-
| lar midday talker on the Clear Channel News/Talk outlet “for
| many years to come.”

Former WGOP/Walkersville, MD OM Alan Peterson
\! resurfaces at Talker WMET/Gaithersburg, MD as Produc-
tion/Imaging Engineer and New Talent Coach.

Top 5 phones at:
KDGE - Dallas
WSSR - Tampa
WAUF - Charleston
WHTG6 - Monmouth

www.americanradiohistorv.com

Premiere Radio Networks' Michael Reagan just inked a
one-year deal with Fox News. What that means is that you
can expect Reagan to start suddenly popping up as a regu-
lar fixture on the cable news chznnel’s various shows.

‘ Condolences

| Bill Thompson, former radio announcer for the San Fran-
| cisco Giants, died Saturday, May 17, due to complications
| from a recent operation. He was 79. Thompson called Gi-

ants games from 1965-75.

1 Rumbles

| WXSS5/Milwaukee personality Van “The Man” McNeil
' moves from the Knight in the Morning show to fill the va-
| cant night siot.

‘ WKEF5/Cincinnati night jock Puddin’ crosses the street to

‘ take the same shift at Rocker WEBN. He replaces Bob

| Garrett, now doing mornings at W|BX/Ft. Myers.

| New KALC/Denver PD BJ Harris hires Richard “Don’t
Call Me Dick’’ Strong from Cumulus/Lexington, KY to be

' the stations new creative guy.

Addzd this week to
WURL/St. Louis!"!

CD IN STORES NOW!!!

M-C-ASiWERica
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Hail To The Thief?

Internet leaks, early airplay are Internet conundrums

Et’s a situation that’s become common: A major artist
is in the studio, fan anticipation is high, and before the
album or single is ready for release — or even com-
pleted — the material is available for downloading.
Then, of course, it may wind up with premature expo-

sure on radio.

It’s yet another puzzle in the ever-
evolving Digital Media Age. Before
they were called Audioslave, Chris
Cornell and Rage Against The Ma-
chine’s new band, then g
known as Citizen, had a [
studio session leak to the
Internet and then to the
airwaves. The long lost
Nirvana track “You Know

You're Right” was redis-
covered a little earlier than
Interscope had intended,
thanks to the Internet.
And, most recently, Radio-
head’s “There There”
leaked from their upcoming Hail to te
Thief, putting a whole new twist on
the album's title.

For Radiohead guitarist Jonny
Greenwood, the issue was pretty
clear-cut: “The leaked music is a sto-
len copy of early, unmixed edits and
roughs, so we're kind of pissed off
about it, to be honest,” he said in a
message appearing on the band's of-
ficial website.

“I see it like this: There’s Napster-
style file-sharing of released music,
and then there’s early Internet distri-
bution of what we atleast consider to
be a finished body of work. Then
there’s this — work we’ve not fin-
ished, being released in this sloppy
way, 10 weeks before the real version
is even available. It doesn't even exist
as a record yet.”

“If it’s a demo
version or an
unfinished version of
a song, and it’s just
out there on the
Internet, radio
should wait.”

Tom Biery

ike ﬁalloran

Hard To Ignore

For labels and radio, however, the
issue of early Internet leaks isn’t so
black and white. Stations both want
and need to be aggressive
on music, while labels
need to properly set up the
bands they’ve invested so
fl much time, energy and

The Wild, Wild West

The fact that early exposure can
help build excitement about a new
release is not lost on label executives.
But, as the old saying goes, timing is
everything. “The good news is that
when someone wants to leak your
record, that means there's —
excitement,” says Capitol
VP/Rock and Alternative
Promotion Ted Volk. “The
trick is trying to keep ev- [
eryone excited about how
you handle it.

“I thought we did a real
good job with the Radio-
head leak. We let radio

“When our listeners call
usand tell us exactly where
to find a song, it's very
hard to ignore the fact that
itis out there,” saysKBZT/
San Diego Asst. PD/MD
Mike Halloran, who's currently spin-
ning “There There” and several other
tracks from Hail to the Thief. “Playing
a record early sometimes heats the
whole thing up, and people cant wait
to geta hold of it.

“‘There There’ is not a three-minute
song that disappears like cotton can-
dy. It’s a pretty substantial song with
a lot of nuances that you just can’t get
the first time. It's very well requested
here regardless of the fact that people
can download it on the Internet now
or get it via file-sharing.”

Other programmers stay out of the
fray. “We only play licensed, copy-
righted material when record compa-
nies have serviced itand the artist has
deemed it available for airplay,” says
KXTE/Las Vegas PD Dave Welling-
fon.

“I don’t like to mess with leaks if [
can avoid it, even if it's something
really important,” says KKND/New
Orleans PD Rob Summers. “Being in
amarket with no Active Rock compet-
itor, it's easy to say that. If something
leaks, I'm not going to fool with it.
We're in the record business along
with the record companies.

“We make reference to download-
ing music on the air. Instead of doing
‘win it before you can buy it week-
ends,” we do ‘win it before you can
download it Monday.” We're very
aware that it's something that our au-
dience does, but, personally, I never
doit. I think it's immoral. Labels have
gotten themselves into this little pick-
le, and 1 think they need to find a way
to solve it. I don’t want to be a part of
their problem.”

play it for a couple of days,
which I think actually
helped us, to be honest. They heard
the record and how great it sounded
on the air. Then we asked them to take
it off the air, which they did. We then

“If something
leaks, I'm not
going to fool with
it. We're in the
record business
along with the
record
companies.”

Rob Summers

moved the record up a couple of
weeks.

“The big issue with Radiohead is
that the album is not in stores until
June 10. They weren't prepared to put
the record out earlier; it wasn't ready.
It's that great question you don't
know the answer to: How much inter-
est is there going to be two months af-
ter a lot of people already have a
copy?”

For Volk, the new landscape bears
resemblance to a bygone era. “When
I was growing up, I read a lot about
the wild, wild West, and how there
were no laws and it was every person
for themselves,” he says. “Thatis what
the Internet is, and that's what we're

trying to figure out.
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Ted Volk

“When leaks would happen three
or four years ago, it was usually hu-
man error — a promoticn person
would leave it with a station out of
trust. Or leaks were planned. But now,
with the advanced Clear Channel
Prophet systems and the ab:lity of sat-
ellites to transfer MI’3s instantaneous-
ly, it's pretty intense.

“The policy, from a record compa-
ny point of view, is that they’re play-
ing stolen goods, and it's illegal. It's a
big problem. It's not really about a
couple of stations anymore ”

Down In The Park

Warner Bros. faced the same poten-
tial security threats with Linkin Park’s
Meteora. “In general, the band, from
the very beginning, had security is-
sues dealt with as part of the overall
recording of the record,” says Warner
Bros. Sr. VP /head of promation Tom
Biery, who was reticent to
share some key actions
that he believes kept the al-
bum from leaking.
| “In the studia the band

would lock up their hard
drives. They would not
leave music lying around
the studio at all. They
j hired a security guard as
part of the A&R cost of
making the record. Any-
one who came to the studio had to
sign in and sign a waiver —even [WB
Chairman/CEO] Tom Whatley.”

On top of that, an internal listening
party for WB executives incdluded se-
curity guards with metal
detectors. “We could not
bring cell phones or pag-
ers or anything into the
room,” Biery recalls.

Warner Bros. also
changed its game plan in
setting up the record at ra-
dio. “We really had just a
few of the national promo-
tion people with copies of
the song,” Biery says. “We
didn’t go out there wholesale to the
entire field staff or send out any cop-
ies or anything.

“We got to as many people as we
could and played the record ourselves
— either in cars or on headphones or
whatever. Because of who the band
was, we could do it that way.”

As for when radio should play a
track that’s already on the Internet,
Biery says that every situation is dif-
ferent. “If it's a demo version or an un-
finished version of a song, and it’s just
out there on the Internet, radio should
wait,” he says. “I suppose if it's three
weeks away from a release date and
the record’s completely done, labels
need to have a plan to deal with it.”

Vacuum-sealed

“Labels need to realize that half the
reason people find out about records
nowadays is if radio is not playing
them,” says Halloran. “They'll hear
about it from a friend who sends them
an MP3; then they’ll go out and buy
it. Most people over the age of 20-
something realize that, yeah, they
have the track, but that's not the al-
bum.

Tomiery

“When our listeners
call us and tell us
exactly where to find
a song, it’s very hard
to ignore the fact

that it is out there.”
Mike Halloran

“It's like a print of a really shitty
Jjpg of something that they want the
poster of. They‘ll go out and spend the
money on the poster as long as they
think the print is good enough. Some-
times that whets their appetite
enough.”

Going back to the whole “timing is
everything” adage, Biery brings up a
key issue with research: “It's a busi-
ness relationship, and you're in busi-
ness with these radio stations, and
everybody wants to have the same
thing — a successful record. Hopeful-
ly, it’s a record that works for the sta-
tion and researches.

“The chance of a record researching
in a vacuum, just from airplay, is far
less than if it's a whole big marketing
plan in conjunction with
the company. Everything’s
judged on callout. The
sooner you start playing a
record without anything
underneath it, the more
you increase the chance of
that record failing.
|  “Clearly, radio is the
| place that the majority of
¥ people hear new music.

How big of a deal is it if it
leaks on the Internet, from an airplay
point of view? It's a much bigger deal
with pirates stealing the record, burn-
ing copies and selling them.

“Is a radio station getting beat by
the Internet? I don’t know about that.
I'm a very proactive Internet guy. [
love my iPod, but | don't know if
that's the competition. Ina major mar-
ket, if 25 people, or even 100, have a
song, is your audience is going to
think you're not hip if you don’t? I
don’t buy it.

“The moment the record gets a spin
on one radio station, the clock starts
for callout. And if it’s ina vacuum, it's
harder to make the record work.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Phone: 310-788-1668
E-mail:
feorreia@radioandrecords.com
Fax: 310-203-9763
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© THE INDUSTRY’S NO. 1 RETAIL CHART May 23, 2003
LW W ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 MARILYN MANSON Golden Age Of Grotesgue Nothing/Interscope 118,300 -
5 2 50 CENT Get Rich Or Die Tryin’ Shady/Aftermath/interscope 107,723 1%
- 3 coLp Year Of The Spider Geffen/Interscape 104,747 -
6 4 EVANESCENCE Fallen Wind-up 92,099 -10%
8 5 SOUNDTRACK Matrix Reloaded Maverick 89,450 -5%
1 6 NORAH JONES Come Away With Me Blue Nate/Virgin 85,154 -38%
7 7 SOUNDTRACK Lizzie Mcguire Movie Walt Disney 76,309 19%
10 8 KELLY CLARKSON Thankful RCA 74,248 -15%
4 9 CHER Very Best Of Cher wsm 73,7191 -38%
- 10 THIRD EYE BLIND QOut Of The Vein Flektra/FFG 62,655 -
12 " LINKIN PARK Meteora Warner Bros. 59,432 18%
3 12 JACK JOHNSON On And On Moonshine Conspiracy/Universal 58,103 -54%
2 13 {SLEY BROTHERS Body Kiss DreamWorks 55,010 -59%
11 14 VARIOUS American |dol Season 2 RCA 54,139 -36%
9 15 CELINE DION One Heart Epic 50,440 -45%
14 16 VARIOUS Now 12 Capitol 45859 -14%
15 17 SEAN PAUL Dutty Rock YP/Atlantic 44.640 12%
16 18 R.KELLY Chacolate Factory Jive 44.604 -10%
18 19 WHITE STRIPES Elephant 1774 41,428 -15%
29 20 LIl KiMm La Bella Mafia Atlantic 37,526 +1%
- 21 ALKALINE TRIO Good Mourning Vagrant 36,918 -
24 22 FABOLOUS Street Dreams Elektra/EEG 35,106 1%
13 23 FLEETWOOD MAC Say You Wilt Reprise 34,575 -44%
26 24 COLDPLAY Rush Of Blood To The Head LCapitol 34,276 12%
25 25 GODSMACK Faceless Republic/Universal 32,634 -15%
23 26 AUDIOSLAVE Audioslave Interscope/Epic 32,435 -16%
20 27 KID ROCK Cocky Atlantic 33,282 -22%
33 28 CHRISTINA AGUSLERA Stripped RCA 32,415 -8%
17 29 MADONNA American Life Warner Bros. 32,202 -35%
3 30 TOBY KEITH Unleashed DreamWorks 31,244 12%
19 3 JIMMY BUFFETT Meet Me In Margaritaville ury 30418 -34%
A 32 JUSTIN TIMBERLAKE Justified Jive 30,195 -18%
37 33 AVRIL LAVIGNE Let Go Arista 29,130 -13%
32 34 BONE CRUSHER Attenchun Arista 29,078 -18%
21 35 LISA MARIE PRESLEY To Whom It May Concern Capitol 28,454 -29%
38 36 GOOD CHARLOTTE Young & Hopeless Daylight/Epic 21,576 -14%
0 37 TRAPT Trapt Warner Bros. 26,927 -8%
35 38 JOHN MAYER Room For Sguares Aware/Columbia 25,283 -28%
22 39 DARRYL WORLEY Have You Forgotten? DreamWorks 26,124 -35%
38 40 MATCHBOX TWENTY More Than You Think You Are Atlantic 25,720 -12%
28 4 50 CENT 50 Cent The New Breed Shady/Aftermathfinterscape 24,603 -35%
4 42 EMINEM Eminem Show Aftermath/interscope 24,311 -16%
- 43 SHANIA TWAIN Up Mercury/IDJMG 74,054 -
30 44 JAMES TAYLOR Best Of James Taylor WSM 21,901 -40%
21 & SOUNDTRACK Chicago Epic 21,257 -45%
44 46 3 DOORS DOWN Away From The Sun Republic/Universal 20,800 -16%
46 47 AFlL Sing The Sorrow DreamWorks 20,091 -15%
47 48 ALL-AMERICAN REJECTS All-American Rejects DreamWorks 19,330 -16%
36 49 DIXIE CHICKS Home Open Wide/Monument/Columbia 18,569 -45%
- 50 DANIEL BEDINGFIELD Gotta Get Thru This Island/IDJMG 17,884 -

© HITS Magazine Inc.

N "ﬁ;LBgﬁqg
Easy As One-Two-Three

If good things come in threes, this week has
been a very, very, very good one for Jimmy
lovine and his pos- ifmgaggs = g
se at Interscope.
The blazing-hot la-
bel, which leads the 8§
pack in year-to-date §
market share, lands
the top three albums
on the HITS Top 50.
Marilyn Man-
son's The Golden Age
of Grotesque (on Nothing/ Interscope) leads the

b=

Cold

way, spooking the pergs g
competition to en-
snare a No. 1 bow.
Creeping up on
Marilyn’s slinky
posterior to finish
at No. 3 arc a de-
buting Cold (on
Flip /Interscope),
whose Year of the
Spider is catching
plenty of flies at retail. Meanwhile, rap super-
star 50 Cent (on Shady/Aftermath/Interscope)
makes a late move to grab the No. 2 spot.
Interscope’s trifecta is historic, marking the
tirst time a label has had the No. 1, 2 and 3 al-
bums on the chart since November ‘96, when
l the very same Interscope notched the top four,

Third Eye Blind

with, in order, Bush’s Razorblade Suitcase,
Snoop Dogg's Doggfather, No Doubt's Tragic
Kingdom and 2Pac’s Makiaveli. Kudos to label
sales and marketing guru Steve Berman for or-
chestrating this week’s chart coup.

Elektra/EEG’s Third Eye Blind are the other
top 10 newcomers, finishing in the 10th position.
The rest of the top 10 includes Wind-up coed band
Evanescence (up 6-4), who sell north of 90,000
once again. Maverick’s Matrix Reloaded
soundtrack (8-5) finishes just behind them, boost-
ed by the opening of the blockbuster film. Dis-
ney’s Lizzic McGuire Movie ST holds at No. 7; last
week's chart-topper, Blue Note perennial Norah
Jones, finishes at No. 6; RCA's Kelly Clarkson is
No. 8; and WSM's Cher best-of is at No. 9.

The only other top 50 debut goes to Vagrant
emo rockers Alkaline Trio, at No. 21.

The chart boasts
just one sales in-
crease, and it's a [
mere 1%, but it [
could be the start of
something big for
QB/Atlantic’s Lil s
Kim. She goes 29-20, 5
reignited by her col-
lab with 50 Cent,
“Magic Stick.”

Next week: Get ready for a slew of chart
newcomers, including next week’s expected
No. 1, Flip/Elcktra’s Staind, as well as Mav-
erick’s Deftones, SRC/Universal’s David
Banner, Geffen’'s Powerman 5000, Colum-
bia’s D] Kay Slay and Warner Bros.” Less
' Than Jake.

www.americanradiohistorv.com
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22 L. \f‘/ GOING FOR ADDS

o May 23, 2003

Feel-Good Time

Pop powerhouse Pink is back next week with new material as
she presents “Feel Good Time” to Pop and Rhythmic. It’s the lead
single from the soundtrack to the movie Charlie’s Angels: Full Thirot-
te. The album will arrive in stores June 24, and the movie (in which
Pink makes an appearance in a motocross scene) opens nationwide
June 27. The video for “Feel Good 3
Time” will include lots of action
and a motocross scene of its own.
The Dave Meyers-directed clip is
also the subject of the latest in-
stallment of MTV’s Making the
Video. As for her other projects,
Pink is currently working on her
new CD, scheduled for release
late this year. Linda Perry once
again is among her collaborators.

We've got more music from the
movies next week as Jay-Z un-
veils “La-La-La (Excuse Me Again)” to Rhythmic and Urban stations.
This is the first single from the Bad Boys Il soundtrack, which will
include contributions by P. Diddy, Nelly, Justin Timberlake, Loon,
Beyoncé, Fat Joe and more. The Neptunes produced the funky track,
the video for which was directed
by Chris Robinson. Reportedly, I
Diddy, DJ Clue and Jacob The
Jeweler are among the many peo-
ple who have cameos in the clip.
The soundtrack hits stores July 15
while the movie opens in theaters
July 18.

Over at Hot AC Spymob are
Going for Adds with “It Gets Me
Going” from their July 23 debut
release, Sitting Around Kecping
Score. This album will be the first
rock CD to be released by The
Neptunes’ Star Trak Entertainment. Spymob played a major part
in the re-recording of N.ER.D.'s In Search Of... Spymob lead vo-
calist John Ostby says of that collaboration, “It changed our world.
One day we were playing hole-in-the-wall gigs in our hometown
of Minneapolis, and the next we're touring Europe and perform-
ing on the BBC’s Top of the Pops.” Remarks The Neptunes’ Chad
Hugo, “Pharrell and | were inspired to form The Neptunes because
of our love for old soul, jazz and rock records. I get that same feel-
ing of excitement and energy when I listen to Spymob.”

Sean Paul is back at Rhythmic and Urban, and he delivers a
song that he hopes will stick to the charts. “Like Glue” is the third
single from the dancehall artist’s Platinum sophomore album, Dut-
ty Rock. Sean Paul will be opening for 50 Cent on the second leg
of his summer tour, and he has also been nominated for Best New
Artist at the upcoming BET Awards. The awards show will air live
on June 24.

A couple of old favorites are headed to Urban AC. Gerald Levert,
Keith Sweat and Johnny Gill made their comeback with the hit “Just
Friends,” and next week LSG present the followup, “Shakedown.”
Meanwhile, the multitalented Tony Rich Project return with “Trav-
eling Alone.” Rich, a Detroit native, was originally encouraged to
take his music to the next level by none other than former NBA Pis-
tons star John Salley.

It's a double dose of old favorites at Smooth Jazz as Michael Mc-
Donald reprises the Motown classic “I Heard 1t Through the Grape-
vine.” This is the first single from his June 24 release Motown, a col-
lection of songs by Motown leg- 4 - ;
ends such as Stevie Wonder, Mar- M
vin Gaye, The Temptations, Di- g
ana Ross & The Supremes and
more. “This record was a joy,”
says McDonald about the Simon
Climie-produced CD. "If all ¢
records were this much fun, I'd
do one a week.”

Eve 6 go for adds with “Think
Twice” from their upcoming
third record, It's All in Your Head.
The song, about an unfaithful
lover, delivers a warning to the
“other man”: “Think twice before you touch my girl/Come around,
I'll let you feel the burn.” Look for the track to burn up Alternative
charts starting next week.

Jay-Z

Eve 6

— Mike Trias

1IN

0000600000000 00¢00000

Week Of 5/27/03

CHR/POP

LIVE Heaven (Radioactive/MCA)
MADONNA Hollywood (Maverick/WB)
PINK Feel Good Time {Columbia)

CHR/RHYTHMIC

JAY-Z La-La-La (Excuse Me Again) (Bad Boy/Universal)
MADONNA Hollywood (Maverick/WB/

PINK Feel Good Time (Columbial

SEAN PAUL Like Glue (VP/Atlantic)

URBAN

JAY-Z La-La-la {Excuse Me Again) (Bad Boy/Universal)
SEAN PAUL Like Glue {VP/Atlantic)

URBAN AC

LSG Shakedown (Elektra/EEG)
TONY RICH PROJECT Traveling Alone (Compendia)

COUNTRY

BILLY RAY CYRUS Back To Memphis (Madacy/
DWIGHT YOAKAM The Back Of Your Hand (Flectrodisc/
Audium)

AC

No adds

1
i
i

HOT AC

MADORNA Hollywood (Maverick/WB/
SPYMOB it Gets Me Going /Arista/

SMOOTH JAZZ

MICHAEL MCDONALD | Heard It Through The Grapevine
{Motowr/Universal)

STANLEY CLARKE Just Cruzin’ (Epic/

ROCK

JIBE Yesterday's Gone (226/

i,

ACTIVE ROCK

JIBE Yesterday's Gone (226)

ALTERNATIVE

AM RADM) Taken For A Ride (Elektra/EEG)
EVE 6 Think Twice (RCA)
JIBE Yesterday's Gone 226/

TRIPLE A

BONEPORY Jubilee (SuperOuper)

DWIGHT YOAKAM The Back Of Your Hand
(Electrodisc/Audium/

ED HARCOURT Watching The Sun Come Up
{Astralwerks/EMC)

FRANCIS DUNNERY The Wounding And Healing Of Men
(Aquarian Kation)

PIECES Lauren (Benchmark/

RANI ARBO & DAISY MAYHEM Rani Arbo & Daisy
Mayhem (Signature Seunds)

STEVEN DELOPOULOS Another Day
feb+ flo/Umversal South)

TRACY CHAPMAN Let It Rain /Elektra/EEG)
VARIOUS ARTISTS French Caribhean (Putumayo)
VARIOUS ARTISTS DOreamiand (Putumayo)

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds

is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.
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PART ONE OF A Two-PART SERIES

Will Radio Get Better?

CHR/PoOP

How we got here, and where we’re going

o you ever feel like you're in a horror movie? Just

when you think things can’t get worse, something even
more horrible happens. That’s the way I feel looking
at radio today. If anyone had told me when I was a 13-
year-old kid listening to my transistor in the '60s that
radio would someday be dealing with this sad state of
affairs, I would have put my head in my hands and
cried. I love this business, and it is a tragedy to see what

it has come to.

Telecom Fallout

The current situation is due large-
ly to consolidation and Wall Street.
Even ex-President Bill Clinton com-
mented 18 months ago at the R&R
convention how sad he was that he
allowed the radio-ownership limit
changes clause to be attached and
passed along with the Telecom Bill.
He was promised better format di-
versity and better radio overall; in-
stead, he found himself commiser-
ating with radio programmers that
the industry had gone downhill.

Here are the issues as I see them:

* Consolidation and Wall Street
have created a lack of tools and
cookie-cutter strategies

* Playlists are too tight

* CHR is out of touch with pas-
sionate listeners

* Arbitron methodology

* The diminished role of the per-
sonality

Consolidation and Wall Street
have created a lack of tools and
cookie-cutter strategies. Owners
who work for public companies are
so focused on keeping Wall Street
happy and delivering 10% cash flow
growth that many have totally lost
touch with the product and the lis-
tener.

Little do they know that, with ra-
dio, they have an industry that
should be on life support and receiv-
ing the best care and treatment. In-
stead, radio is being treated as if it
was a healthy athlete still in its
prime. Radio is starved for research,
outside programming experts and,
most important, consistent market-
ing dollars at a time when it needs
them most.

It is hard to blame the owners.
They paid outrageous prices for sta-
tions and now must devote a huge
chunk of operating expenses to cov-

ering them. The goose has given us
alot of golden eggs, but it won't lay
anymore — we've starved the poor
foul nearly to death.

Listener Dissatisfaction

A major research company has
been probing radio dissatisfaction
recently in focus groups. The biggest
complaints are:

1. Alack of variety on stations and
a lack of format diversity in general

2. Can't find music that suits their
tastes

3. Radio does not identify artists

4. Too much meaningless DJ talk
(not less talk)

5. Too many commercials

Do you ever feel
like you're ina
horror movie?
That’s the way |
feel looking at
radio today.

The sheer size of companies in
many industries these days forces
them to find ways to streamline
their operating systems. The tenden-
cy is to come up with cookie-cutter
strategies and a “one size fits all”
mentality, e.g., Boston is Boise, and
you can use the same programming
to satisfy both. We all know thatis a
crock.

We have created a world of peo-
ple who expect instant satisfaction.
Most people desire brand names

By Guy Zapoleon

with good quality, and they've been
taught how to pick them. Now we
are giving them watered-down, ge-
neric brands in radio and expecting
them to be happy about it. This will
not work.

One of the primary rea-
sons customer are acting
and feeling like numbers
is that they are very dis-
satisfied with the prod-
ucts and service in many
industries, including the |
entertainment business. |
We have not seen the
worst, because our listen-
ers haven’t seen all of
their choices yet.

Wakeup Call

Many times even radio stations
that conduct research don’t discov-
er their real flaws until a good com-
petitor comes on across the street.
All of a sudden your listeners see the
warts you already knew were there,
and your ratings go down. That is
the position the radio industry is in
right now.

We better wake up, because MP3
downloading is attacking our youth
base. You can see it in the time spent
listening trends and persons using
radio trends: Radio is much less im-
portant to 12-24-year-olds than it
was 10 years ago. Today file-sharing
with friends is one of the primary
ways youths discover music.

Now XM and Sirius are making
deals with major car companies to
make their satellite-radic systems
standard in new models, and Sirius
is making a major deal with Hertz
to be in rental cars. This will lead to
a flood of adults discovering the
huge variety of channels and wide
playlists of commercial-free satellite
services. The threat is upon us now,
and the mass exodus has already
started.

Playlists Too Tight

We all look at our cume and time
spent listening, but has anyone
looked at PUR levels over the past
10 years? The drop-off is astound-
ing. One of the major reasons is
overly tight music playlists.

As a consultant, I've seen in re-
search that very few songs satisfy

www.americanradiohistorv.com

Guy Zapoleon

the majority of listeners. Therefore,
inan effort to find common-denom-
inator songs for a wide group of
people, radio has traditionally had
very tight playlists of songs that test
fairly well with a lot of people but
don't test great with anybody.

Add to this the major problem
that research companies have finding
Plsand cume listeners to research. In
the end they aren’t measuring the
people who no longer listen. I find
it sad that Arbitron success is based
as much on TSL as cume. People
who gave stations huge TSL years
ago because of their passion for
music are growing tired of tight
playlists.

And when the playlist is stagnant,
existing P1s are not really satisfied
either. For example, on Oldies sta-
tions that cut their playlists from 500
to 250 songs, killer gold songs like
"Good Lovin” and “My Girl” were
played to death, leading to a drop
in overall passion for the core library.
| There is nothing to re-
place these songs with
except incompatible mid-
to late 70s songs that are
| creating challenges for
the format.

As [ see it, those over-
ly tight playlists chased
people away from radio.
We stopped really satisfy-
ing anybody, and truly
passionate music consumers went
to other sources to satisfy their crav-
ings for great music.

Out Of Touch With P1s

As | have written before in the
pages of R&R, the Zapoleon Music
Cycle is in the Doldrums phase,
where there is a diminished quanti-
ty of great, current pop music that
elicits passion. Add to that a situa-
tion where the record labels release
new alternative and urban music to
CHR much later than they release it
to Alternative and Urban.

Alot of this is caused by radio re-
lying on flawed callout research and
perceptual data that focuses more
on the P1 audience than the overall
market. As a result, CHR tends to
wait for other formats to establish
songs as hits and to wait to be told
that it is OK to play them by the
record labels.

The huge group of 12-24s who
were Top 40 fans a generation ago
satisfy their new-music cravings by
tuning to either the Urban or Alter-
native station. CHR is as much as
two months late on these songs, and
the teens who are really passionate
about this type of music have fig-
ured out that CHR is the last resort
for it.

Arbitron Methodology

Another issue hurting radio be-
gan in 1989, when we allowed the
Arbitron Colram diary committee to
create a diary to solve radio’s TSL
woes. When a short-lived attempt to
encourage more accurate diarykeep-
ing caused massive TSL drops be-

=

cause diarykeepers were more accu-
rately documenting their radio lis-
tening, radio panicked and created
the Colram diary.

This committee was headed by
the brilliant broadcaster Jerry Lee,
who operated Soft AC WBEB/Phil-
adelphia. Lee saw WBEB's numbers
slipping and lobbied hard for the
Colram diary, which made a mas-
sive attempt to force diarykeepers to
put down their workplace listening
and write down what they hear
(evenin the background) instead of
what they actually listen to.

We better wake
up, because MP3
downloading is
attacking our
youth base. Radio
has become much
less important to
12-24-year-olds
than it was 10
years ago.

Back in 1989 1 was National PD
of Nationwide Communications.
Rick Cummings, then Emmis VP/
Programming, and I took on Jerry
on a panel and got him to admit that
he helped create the Colram diary
because he didn’t feel his station
was getting the Arbitron credit it de-
served.

Jerry got his way because our in-
dustry was looking for a quick fix.
The diary goosed the numbers for
AC and crippled CHR and other
active formats (and helped bring on
the Doldrums for CHR in the early
'90s).

This diary led to TSL being con-
sidered without distinguishing be-
tween a passionate radio fan who
loved the station for its program-
ming and a person who was just
using it as a utility. A station might
be turned on for long periods of time
in the background with the diary-
keeper not paying attention to it be-
cause she didn’t want anything to
interfere with what she was doing.

What's worse is that back then it
was easier to find diarykeepers who
listened for long periods of time at
work thanit was to find people who
listened for long periods because
they were passionate about radio.
We no longer reward the passionate
music fan and don't capture them as
much with Arbitron’s methodology.
Now, with big commercial loads,
tight playlists and a lack of great

Continued on Page 28
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% ,:/ CHR/POP CALLOUT AMERICA. sy @Buliseye

o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES May 23, 2003
CaLLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of April 27-May 3.

N CHR/POP : CALLOUT AMERICAe
HP = Hit Potential ® BN ocwocRarhics | Resions |
* TOTAL AVERAGE g &
FAVTIRABILITY ESTIMTT (1-5) | WOMEN WOMEN WOMEN MID- H OT SCORES
ARTIST TITLE LABEL(S) W LW 2W 3W 5 § 12-17 18-24 25-34} EAST SOUTH WEST WEST By ANTHONY ACAMPORA
50 CENT In Da Club (Shady/Aftermath/interscope) 387 394 393 386 954 397 [388 407 363 |3.95 383 392 375
EMINEM Sing For The Moment (Shady/Interscope/ 387 3588 382 383 969 297 {391 374 397 (401 378 3.76 3.94 minem and protege 50 Cent are
: proteg
HP) FABOLOUS Can't Let You Go (Elektra/FEG) 383 373 365 356 897 317 402 380 366 [3.79 388 368 3.96 ;ed for f:;f top SkPOF;“Nga“Of“t
. merica 1S week wi mg or
SEAN PAUL Get Busy (VP/Atlantic) 379 395 394 377 W46 337 (380 377 380 (394 384 35T 381 |y vionent (Shady Interscope)
50 CENT 21 Questions (Shady/Aftermath/interscope) 378 314 - - 894 320 |3.85 382 366 |3.86 386 3.59 381 and “In da Club” (Shady/After-
HP) NAS | Can (Columbia) 376 379 383 379 943 417 |384 370 375 [385 372 364 384 math/lmerSCOIfﬂe), respectively. ,
) Fabolous flies to No. 3 wit
TYRESE How You Gonna Act Like That () 375 378 334 393 914 367 (387 381 357 (381 385 363 3N | NC e e EEG),
AALIYAH Miss You (BlackGround/Universal) 373 390 401 386 920 380 [388 374 355 (365 389 357 283 | Thesong ranks first with teens and
3 DOORS DOWN When I'm Gone (Republic/Universal) 373 361 370 372 943 323 [369 378 371 {386 372 370 3164 fourth 18-24, and it's tied for sixth
AMANDA PEREZ Angel (Powerhowse/Virgin) 370 378 386 383 923 306 |382 375 352 [359 382 375 3163 W‘t}s‘e‘;’ﬁ”l‘fanlzsg%, < ot as “Cet
ul remain:
JENNIFER LOPEZ f/LL COOL J All | Have (£pic/ 369 372 382 379 971 454 (374 368 365 369 372 340 396 | Busy” (VP/Atlantic) ranks fourth
R. KELLY Ignition (ive/ 369 365 362 361 949 380 [3.74 372 360 |3.73 388 340 375 overall this week. “Busy” is ninth
HP) DA BRAT In Love Wit Chu (So So Def/Arista) 368 385 — — 891 294 379 357 367 [365 366 366 374 | “Withteens sixthwith women 18-24
) and second with women 25-34.
JA RULE fIASHANTI Mesmerize (Murder Inc./IDJME) 366 365 356 360 97.1 529 [373 364 361 |371 371 348 373 Nas continues to test well as 1
KID ROCK f/SHERYL CROW Picture (Atlantic) 362 346 355 357 837 337 [364 370 352 [390 345 364 145 | Can” (Columbia) ranks sixth over-
HP) SNOOP DOGG Beautiful (Doggy Style/Priority/Capito) 361 368 3.80 384 914 374 |364 368 350 |3.73 364 346 361 i}l‘l ;Caﬁt;is Se"ent;lsvgh teens and
. 1rd wi women -34.
GINUWINE Hell Yeah (Epic) 360 364 376 370 931 386 |371 379 3.27 |373 366 335 3565 Tyrese posts anofher top 10 per-
JENNIFER LOPEZ 'm Glad (Epic) 357 346 —  — 880 311 |359 357 357 |351 362 355 362 | formance with “How You Gonna
HPY JAY-Z Excuse Me Miss (Murder Inc./I0JME) 357 360 377 385 886 387 |367 353 352 (378 350 346 345 | ActLike That” (]). The track ranks
HP) FRANKIE J | Don't Wanna Try (Calumbia) 354 354 368 378 834 277 [355 355 353 (352 3.44 360 362 ;f.)‘_f;‘tho"era”' LTk sl
MATCHBOX TWENTY Unwell (Mefisma/Atiantic) 353 335 341 345 834 300 [354 351 355 [355 3.52 340 368 Da Brat posts top 10 results in
WAYNE WONDER No Letting Go (V/P/Athantic) 352 - — - 840 323 |351 350 356 |3.72 345 320 388 | two key demos this week with “In
JUSTIN TIMBERLAKE Rock Your Body (ive) 352 353 358 357 966 411 {351 353 352 (355 356 355 341 | Love WitChu” (SoSo Det/Arista):
] It's 10th with teens and fifth with
KELLY CLARKSON Miss Independent (A4 344 320 - - 740 274 (349 319 366 (337 338 351 348 | . . ooy
EVANESCENCE Bring Me To Life (Wind-up) 343 325 331 333 563 240 {331 344 351 380 345 307 333 Last year’s American Idol winner,
CHRISTINA AGUILERA Fighter (3C4/ 340 345 342 334 900 346 (342 337 340 (349 347 348 314 [ Kelly (—"2153;14‘50‘}; iﬁ/;;ori;% with
) _ women 25-34 — her “Miss Indepen-
COLDPLAY Clocks (Capital) 338 327 - - 746 303 325 329 358 [372 340 308 328 [ o e demol
GOOD CHARLOTTE The Anthem (Epic) 338 333 341 344 849 346 [368 334 313 [354 333 325 339 You can now slice and dice Call-
STACIE ORRICO Stuck (ForeFront/Virgin) 335 335 339 340 823 300 (338 329 337 {339 332 338 329 |out Amelr]icakinfo in several ways.
- . View all the data online at
JEWEL Intuition (Atiantic) 333 - - - 666 200|337 343 321 |38 329 318 3; [ o0 ks to RER'S
DANIEL BEDINGFIELD If You're Not The One/isiand/iJMG) 324 313 323 329 760 269 (332 314 326 [3.11 305 320 357 | parmership with Bullseye Research.
AVRIL LAVIGNE Losing Grip (4rista) 318 315 323 336 697 311 [328 324 300 [357 300 310 298 | This week’s password: glassman.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R’s CHR/Pop chart. Sample composition is based on females aged 12-34. who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Wasnington, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los
Angeles, Portland, Sacramento, Salt Lake City, San Diego, Seattle, Spokane, Tucson.

OWN YOUR EVENTS

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

N R 7 R N RS

< We print your logo using up to four

spot colors. P.0. Box 750250 Houston,

Texas 77275-0250
713/507-4200 713/507-4295 FAX

\/]

Perfect for concerts, events and
giveaways.

ri@reefindustries.com
www.reefindustries.com

\/]

Packaged on a roll and easy to use.
*> Up to 3' High and 6' Wide
Durable

Weather-resistant 1 ) 800 .::. 6 0 7 4 'lamgggg)‘*

\/]
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¢ _CHRIPOPTOP50.

_ ¢
o May 23, 2003
W WE  ARTIST TITLE LABEL(S) gl PATS mvg%?nus e T o ons/ Most Added®
1 €  JUSTIN TIMBERLAKE Rock Your Body (Jive/ 8660 +151 932485 11 12712 | wwworradds.com
2 2 R.KELLY Ignition (ive/ 7880 239 806970 12 M2 | e aons
3 € EVANESCENCE Bring Me To Life (Wind-up) 7599 +618 836446 12 1203 [ .o e o Gy -
7 o SEAN PAUL Get BUSY /40/40/VP//"/3[”/0/ 6788 +474 786129 8 120,2 MICHELLE BRANCH Are You HaWY Now? (Maverick/W8) 62
6 € 3DDORS DOWN When I'm Gone (Republic/Universal) 6642 +6 775238 22 122/2 | ASHANTIRock Wit U (Awwww Baby) (Murder lnc./IDJME) 2%
5 6  EMINEM Sing For The Moment (Shadyy/Aftermath/interscope) 6301 311 664251 10 120j2 | BLACKEYED PEAS Where Is The Love? (4&Minterscope) 18
4 7 50CENT InDaClub (Shady/Aftermath/interscope) 6291 554 638286 15 12002 m‘l'::gu ‘gﬂ::’;; Want You fYirgi ::
8 € CHRISTINA AGUILERA Fighter (RCA/ 5866  +412 686805 10 12312 | ypuw Caling AN Angels Coumbia 13
" o KELLY CLARKSON Miss Independent (RCA/ 4983 +863 529731 5 12113 | BLU CANTRELL Breathe fAnsta) 12
12 ) MATCHBOX TWENTY Unwell Melisma/Atlantic) 4611  +442 497337 13 108/5 | FRANKIE J. Don't Wamna Try (Columbia) 1
9 11 DANIEL BEDINGFIELD If You're Not The One /siand/iDJMG) 4381 660 504148 13 1252 :‘;ﬂ: "(‘::;‘K‘;‘l; ':t‘::v::';:gg'/'l‘g":/ A‘:’;“; Z/ ou Want 4 :g
) l{] 7 N
15 (P  STACIE ORRICO Stuck (Forefront/Virgin) 4233 +491 418109 18 12412 | 0pBRaTinLove Wit Chu (So So Defdristal g
13 ® GINUWINE Hell Yeah (pic/ 4148  +172 397023 13 1112 | LucY WOODWARD Biindsided /Atlantic/ 9
16 @ JENNIFER LOPEZ I'm Glad (Epic/ 3938  +358 431982 6 12212 Most
10 15  AMANDA PEREZ Angel (Powerhowse/Virgin/ 3786 459 405680 17 119)2
20 @ 50 CENT 21 Questions (Shady/Aftermath/interscope) 3507 +936 378880 4 11014 Increasedplay S
18 @ WAYNE WONDER No Letting Go (VP/Atlantic) 3453  +547 429376 9 1016 At
14 18  GOOD CHARLOTTE The Anthem (Epic/ 3066 863 272033 11 12002 5‘;“:;'"’";“‘;‘51" Sty ematso) ’“’:*;
’ 5 estions ermatnfinterscope, +
21 @ FRANKIE J. Don't Wanna Try (Columbia/ 3039  +452 412110 B 108111 | )y CLARKSON Miss Indegendent (AC4) 963
25 @ BUSTA RHYMES & MARIAH CAREY | Know What You Want (J// 2944 +686 369160 6 97110 | BUSTA RHYMES & MARIAH CAREY | Know What You Want /) +686
22 @ JEWEL Intuition (At/antic) 2866 +312 281807 6 114)2 | MICHELLE BRANCH Are You Happy Now? Maverick/W8) +639
24 @ COLDPLAY Clocks (Capital 2576 +122 253792 10  104)2 :vl:ﬁ'ésfg::c":;s W';“T "J:(;“”:? "’I&”/"m”ﬂe’ *:?:
. ring Me To Life (Wind-up, +
23 @ TYRESE How You Gt{nna Act le.e That (J) 2567 +109 298649 9 99 WAYNE WONDER No Letting Go (V#/Adlantic) +547
17 24  AVRIL LAVIGNE Losing Grip (Arista) 2544 -628 224179 8 116/1 | STACIE ORRICO Stuck fForetront/Virgin) +491
30 €@ ALL-AMERICAN REJECTS Swing Swing (OreamWorks/ 2217 +321 221075 6  103/7 | UNCLE KRACKER Dritt Away (Tap Dog/Lava/Atiantic) +483
26 @ NAS|Can(Columbia) 2201 +40 230860 7 802 | SEANPAULGet Busy dO/d0/VP/Atlantic +414
29 @ SNOOP DOGG Beautiful (Doggy Style/Priority/Capito) 2128 +112 194757 8 855
35 @  SIMPLEPLAN Addicted (Lava/ 1853 +383 276176 4 sss | /MOST
28 29 JARULE FIASHANTI Mesmerize (Murder Inc./IDJMG) 93 267 1616 20 14 | Played Recurrents
27 30 AALIYAH Miss You (BlackGround/Universall 1755 370 219865 18 9312 s TIE LBtL N
33 € uncLe KRACKEI? Drift Aw'ay (Top Dog/Lava/Atlantic) 1697  +483 164925 3 BTN0 | oerRLOPEZELL COOLY AN Hove i -
33 @ FABOLOUS FILIL' MO Can't Let You Go (Elektra/EEG) 1666 +253 208454 3 667 KID ROCK WISHERYL CROW Picture (Lava/Atlantic/ 2311
36 @ LILLIX It's About Time (Maverick/Reprise) 1625 +261 168715 5 8714 AVRIL LAVIGNE I'm With You (Arista/ 2176
37 € JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 1572 +279 132216 5 793 :m:':]ﬂ P. ;mumn;:, 31"%9";'9 {Epic/ :::g
. . on't Mess With My Man i
38 @ AUDIOSLAVE Like A Stt{ne finterscope/Epic) . . 1546 +265 141738 6 100/5 CHRISTINA AGUILERA Beautiful (3C4/ 1373
k)| 36  BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive) 1321 323 143617 18 10112 | jouN MAYER You Body Is A Wonderland AwarslCobmbia) 1314
40 €0 THIRD EYE BLIND Blinded (When | See You) (Elektra/EEG) 1290  +105 142306 4 72/2 | JUSTIN TIMBERLAKE Cry Me A River (ive/ 1194
32 38  COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) 1226 388 116972 11 670 EMINEM Lose Yourself (Shady/Interscope) 1148
€D  BLACKEYED PEAS Where Is The Love? (A&Milnterscape) 1191  +638 108416 1 9718 :‘E’l':;":f&:{‘::;:m:";?'““‘“ ;;;',’,Z’;Z’:;’;’,’z” s
42 @ BlU CANTRELL Breathe /AII:S"H/ 1 33 + 259 157476 14 50“ 2 PUDDLE OF MUDD She Hates Me /f/awless/ﬁeffeﬂ/ntersmpel 985
48 @ SUGARRAY Mr. Bartender (It's So Easy) (Atiantic) 1064  +153 107287 2 66/4 | LINKIN PARK In The End Warner Bros.) 961
48 @ ASHANTIRock Wit U (Awwww Baby) (Murder lnc./I0JMG) 1034  +289 140669 2 80/24 | NICKELBACK How You Remind Me (Roadrunner/lDJMG)/ 17
3 43 LISAMARIE PRESLEY Lights Out (Capitol 1031 411 120518 12 802 TD:"TIE‘: :2;":;""23;36‘;“‘ ts::e:”;’;':‘;’;’:’ - :;:
43 m T.A.T.U. Not Gonna Get Us {Interscope) 1007 +127 80567 2 76/6 NELLY Hot In Herre (Fo’ ReelUniversal 837
41 45  MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 883 160 78911 17 91 AVRIL LAVIGNE Complicated fArista/ 815
@  TRAIN Calling All Angels (Columbia) 762  +247 73659 1 6213 [ JAY-ZFIBEYONCE ‘03 Bonnie & Clyde fRocA felaiDIME] 158
— @ UNKIN PARK Somewhere | Belong (Warner Bros.) 745 .48 72854 2 1IN0 gg‘s‘:"fm‘;‘;ﬂ:;‘:; (“:a”:’;”;; o ;:’2’
= @ JC CHASEZ Blowin’ Me Up (Wlth Her LOVE) /J/'VEI 658 45 95620 17 58,0 SANTANA F/MICHELLE BRANCH The Game Of Love /Arista/ 708
49 49 LI KIM The Jump Off (Queen Bee/Atiantic) 650 98 67463 2 1710 | VANESSA CARLTON A Thousand Miles (4&Minterscopel 665
(D  MICHELLE BRANCH Are You Happy Now? (Maverick/WE) 639  +639 106547 1 99/62 | PINK.JustLike A Pil Arista) 653
127 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week e Anything Lova/ a1
f 5/11-5/17. Buliet: gaini | ining flat f i k. If twi tied in total piays. th ith the | i in plays i .
o e e o o e e by | | &R Station Playits ave moved 10 the web.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, inc.
michelle branch “are you happy now?”
#1 Greatest Gainer at Adult #3 Greatest Gainer at Pop
R&R Hot AC: Debut @ 1150 BDS detections  Over 10 million in audience
Adult Top 40 Monitor: Debut 32* TV Appearances:
Modern Adult Monitor: Debut 33*  6/20 - Good Morning America  Album Hotel Paper
6/27 - Regis & Kelly in stores June 24
R&R Pop: Debut €D 639x 7118 - Good Morning America
Top 40 Monitor: 750x 9/26 - Today Show
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¥ ~ s May 23, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added’
wwwv.rrindicator.com

LAST THIS TOTAL /- GROSS WEEKS ON  TOTAL STATIONS/

WEEK WEEK  ARTIST TITLE (ABEL(S) PLAYS PLAYS IMPR(EOSO?IONS CHART ADDS ARTISTTITLE LABEL(S) R0
1 o JUSTIN TIMBERLAKE Rock Your Body (Jive/ 3112 +74 92683 10 52/0 MICHELLE BRANCH Are You Happy Now? (Maverick/WB) 30
2 @ EVANESCENCE Bring Me To Life (Wind-up/ 2997 +238 86590 8 530 3333%55%”53?&? fffl””'T":'ai P :g

.. . ere IS 1he Love! nterscope,
4 @ RKELLY ignition wive) 216 +52 83698 3 4710 | poyanTi Rock Wit U (Awwww Baby) (Muder e JOIMG) 10
6 o CHRISTINA AGUILERA Fighter (RCA/ 2579 +285 78568 ] 5211 BUSTA RHYMES & MARIAH CAREY | Know What You Want ) 8
3 ) 3 DOORS DOWN When I'm Gone (Republic/Universal) 2516 -157 68281 23 48/0 TRAIN Calting All Angels (Columbia) 8
5 6  DANIEL BEDINGFIELD If You're Not The One //sland//0JMG) 2259 293 67419 12 480 L’:Ak::n FF’IFSA')TCJE‘:‘ET"\‘,’IVBU‘ éﬂt" ("(’g’"/ o :
. . ivlagic olic een peg/Atiantic,
8 0 MATCHBOX TWENTY Unwell (Melisma/Atlantic/ 2218 +181 65597 14 52{0 LUCY WOODWARD Blindsided (Alantic/ 8
11 o SEAN PAUL Get Busy /40/40/VP/Atlantic/ 2138 +282 65054 7 48/0 PINK Feel Goad Time (Columbia) 8
7 9  EMINEM Sing For The Moment (Shady/Aftermath/Interscaope) 2085 141 56146 8 50/0 FRANKIE J. Don't Wanna Try [Columbia) 5
13 ) KELLY CLARKSON Miss Independent (RCA/ 1839  +358 56673 4 512 ﬂagl"EA;R':cL;VEERVS‘fCh: (So f; ”Zf/f"/fl“ﬁ/m y 3
ritt way//op Ug ava/Atiantic,
g 11 50 CENT In Da Club (Shady/Aftermath/interscope) 1790 202 48897 14 43I0 | e o :
10 12 AMANDA PEREZ Angel (Powerhowse/Virgin) 1709 -266 46767 16 40/0 AUDIOSHAVE Like A Stone flnterscape/Epic) 4
12 @ JEWEL Intuition {Atlantic/ 1614 +128 46103 5 511 JULIE WOOD Open My Eyes findegendent) 4
18 )  JENNIFER LOPEZ I'm Glad (£pic/ 1581  +231 462001 5 500 | JASONMRAZThe Remedvc(' Won't Worry) (Elektra/EE6) :
17 @  STACIE ORRICO Stuck (Forefrant/Vigin 1535 +160 45947 13 441 ;flef;;“”’.”ame Ul 3
) eaching (Vellum/ 3
16 ) COLDPLAY Clocks (Capital 1497 +76 43475 10 8300 | \VE Hearen (RedivactiveMCA) 3
20 @ ALL-AMERICAN REJECTS Swing Swing (OreamWorks/ 1313 +135 36640 8 49/0
15 18  AVRIL LAVIGNE Losing Grip (Arista) 1225 231 33385 8  36/0
14 19  GOOD CHARLOTTE The Anthem (Epic) 1201 261 33455 10 370
23 € WAYNE WONDER No Letting Go (VP/Atlantic) 1052 +170 28914 5 382
21 21 GINUWINE Hell Yeah (Epic/ 1050 40 27824 7 3400
26 €D 50 CENT 21 Questions (Skady/Aftermath/interscape) 949  +259 28280 2 46n
32 €® UNCLE KRACKER Drift Away (Top Dog/lava/Atlantic) 908  +317 25228 2 394
28 €D  FRANKIE J. Don't Wanna Try (Columbia) 880  +200 25950 5 355 Most
22 25 COUNTING CROWS Big Yellow Taxi (Geffer/Interscape) 781 210 23873 14 280
27 @ SUGARRAY Mr. Bartender (It's So Easy) (Atlantic) 769 +86 21774 2 392 Increased Pl ays
25 @ JASON MBRAZ The Remedy (I Won't Worry) (Elektra/EEG) 753 +16 21281 5 3213 ToTaL
35 €@ BUSTARHYMES & MARIAH CAREY | Know What You Want (/) 739 +198 23355 2 38 | ATSTIIME LeELS) INCREASE
31 @  TYRESE How You Gonna Act Like That (J) 647  +45 18784 5  24j0 | KELLYCLARKSON Wiss Independent (A4 e
3 . BLACK EYED PEAS Where Is The Love? (A&M/interscope) +325
24 0  JA RULE F/ASHANTI Mesmerize (Murder Inc./IDJMG) 643 -143 18205 18 260 MICHELLE BRANCH Are You Happy Now? (Maverick/WB) +320
3 @ NASICan/Colmbial 569 +7 13982 3 2712 UNCLE KRACKER Drift Away (Tap Dog/Lava/Atiantic) +317
38 €D  SIMPLE PLAN Addicted (Lava/ 549  +107 16423 3 34/4 | CHRISTINA AGUILERA Fighter 2C4) +285
30 33 STACIA Angel (Raystone) 532 75 13634 11 18)0 gg%’:;ﬁ‘;‘ ge‘ fi%'sv ’g"% g’”"’”fr’;j/ . +§§:
uestions ‘onaay/Aftermatn/interscope, +
€  BLACK EYED PEAS Where Is The Love? (A&M/interscape) 512 +325 13842 1 44110 | puaneceeee Bring Me To Lite (indup) 238
36 @ T.A.T.U. Not Gonna Get Us /interscope) 505 +23 14052 3 3810 JENNIFER LOPEZ 'm Glad (Epic/ +231
39 @ AUDIOSLAVE Like A Stone finterscope/Epic) 484 +56 12471 4 284 FRANKIE . Don't Wanna Try (Columbia) +200
42 €D LILLIX It's About Time (Maverick/Reprise) 476 +97 17333 3 282 ;“ASTTCAH :::'ﬁﬁm“m“uwfv '/';",;’Wr‘,”}““ You Want ”’*1‘:13
g . . nwe ensmajAtiantic, +
29 38 BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive/ 457 -158 11847 17 19/0 ASHANTI Rack Wit U (Awwww Baby) (Murder Inc.JI0UME)  +180
47 @ TRAIN Calling All Angels (Columbia) 435 +153 12041 2 28/8 WAYNE WONDER No Letting Go (VP/Atiantic) +170
41 @ THIRD EYE BLIND Blinded (When | See You) (Elektra/EEG) an +24 11460 2 22)1 | STACIE ORRICO Stuck (Forefront/Virgin) +160
45 @) SNOOP DOGG Beautiful (Daggy Style/Priority/Capitol 401 +85 13037 2 191 Z‘:f':‘n:::'g ‘:‘" ;E"EEE'CS T’g"é””?b'a/s N— +:gg
, o WINg owing {Lream 01K S +
43 @ TEMMORA Try'n To Play A Playa (lndependent/ 395 +18 9132 4 15/2 JEWEL Intuition Atlantic/ +128
40 43 LINKIN PARK Somewhere | Belong (Warner Bros.) 385 -16 9952 4 14/0 FABOLOUS F/LIL MO Can't Let You Go (Flektra/EEG) +116
@  ASHANTI Rock Wit U (Awwww Baby) (Murder Inc./IDJMG) 345  +180 11461 1 26/10 | SIMPLE PLAN Addicted /Lava/ +107
37 45  JOHN MAYER Why Georgia Aware/Columbia) 343 108 8161 6 140 lBIElVL:JX"ﬁF'::Zz 'Tf} lOV(;/CU/’{"’kI}';/ ” +:g
. S About 11me (davencr/ieprse) +
@ MICHELLE BRANCH Are You Happy Now? (Maverick/W8) 340 +320 10501 1 8030 | TyALiA FIEAT JOE| Want Yau Vigin e
50 @) FABOLOUS FiLIL' MO Can't Let You Go (Elektra/EEG) 336 +116 12455 2 150 | SyzvK Teashing Vellm) +90
33 @ AALIYAH Miss You (BlackGround/Universal) 329 -240 10787 14 130 LIL’ KIM F/50 CENT Magic Stick /Queen Bee/Atlantic) +90
48 @ BLU CANTRELL Breathe Arista) 312 +35 9892 5  19)1 ::g:‘; ';(A]zgﬂé Ba?f",dz fit's §° EB}V’,/"_{”%"N_{ ) +gg
. eautitul (Doggy Style/Priority/Capito +
@ MERCYME | Can Only Imagine (INO/Curb) 255 +66 6287 1 1500 | CoopLAY Slocks (Capitol 36
. - FEEL Got Your Name On It (Curt) +76
54 GHR/Pop Indicator reports. Songs ranked %%&plﬁf Rf?:‘ éhe airplay week of Sunday 5/11-Saturday 5/17. JUSTIN TIMBERLAKE Rock Your Body (i) 78

Don’t Miss The One Great lndustry Event Of The Year!
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Jim Davis
PD, WKEE/Huntington, WV

Sitting along the Ohio River and
serving the tri-state area of Ohio,
Kentucky and West Virginia for 55
years, WKEE-FM has always been
a top performer in the land of the
Thundering Herd of Marshall. « R.
Kelly is the top request on Miller in
the Morning. Legendary afternoon
driver Gary “Music Miller (25 years at the same sta-
| tion) reports that Kelly, The Counting Crows featur-
| ing Vanessa Carlton and Daniel Bedingfield are the
| big requests for the drive home. The night shift with
.| Russell T. Hill has Ginuwire’s “Hell Yeah” entering
the “KEE-R-L Countdown at 8pm,” and Kelly and
Evanescence are hanging on to the No. 1 and No. 2 spots.

Records with big potential on WKEE-FM are Coldplay’s “Clocks”
and Kelly Clarkson’s “Miss Independent.” New records that jook like
they could turn out to be big for us are Sugar Ray, Train, Black Eyed
Peas and Uncle Kracker.

There’s no movement at the top of
R&R’s CHR/Pop chart this week:
Jive's Justin Timberlake and R. Kelly
hold on to Nos. 1 and 2 with “Rock
Your Body” and “Ignition,” respectively.
Evanescence stay at No. 3 with “Bring
Me to Life” (Wind-up). Sean Paul
breaks into the top five as “Get Busy”
(40/VP/Atlantic) rises 7-4* ... Stacie Orrico isn’t held down: “Stuck”
(ForeFront/Virgin) jumps 15-12* ... 50 Cent continues his assault on
the chart as “21 Questions” (Shady/Aftermath/Interscope) climbs 20-
16* and scores Most Increased Plays with an additional 936 plays
this week ... Programmers find dependency on Simple Plan’s “Ad-
dicted” (Lava), which moves 35-28*. Labelmate Uncle Kracker is
on course with his duet with Dobie Gray, “Drift Away,” which rises
39-31* ... The clock is ticking for Lillix’s “It's About Time” (Maver-
ick/Reprise) as it gains 36-33" ... Black Eyed Peas pose the ques-
tion “Where is the Love?” (A&M/interscope) and find their answer
in a No. 39 debut ... Ashanti’'s “Rock Wit U” (Murder Inc./IDJMG)
jumps 48-42* ... The Most Added crown goes to Beyoncé featur-
ing Jay-Z this week, as “Crazy In Love” (Columbia) grabs an incred-
ible 88 adds ... Also debuting this week: Train and Michelle Branch.

— Keith Berman, Radio Editor
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armist: Michelle Branch
LaeeL: Maverick/WB

By MIKE TRIAS/ASSISTANT EDITOR

At age 15 Michelle Branch had already
decided that being a musician would
be her career. She convinced her parents
that home sechooling was the best way for
her to pursue music. and within a short
time the promising singer-songwriter had
recorded an independent album. Broken
Bracelet. This CD landed her a spot on
Hanson's This Time Around tour. on which
Maverick's Danny Strick saw her perform.
Branch signed with Maverick. and in 2001
she released her debut album, Spirit World.
After going "Everywhere.” giving vou "All
You Wanted.” saying “Goodbye to You™ and
even playing a little “"Game of Love™ with
Santana. the soon-to-be-20 Branch is back
for another round with “Are You Happy
Now?”" the lead single from her June 24 re-
lease. Hotel Paper.

Of course. with a new album comes a
heavy promotional schedule. Branch is cur-
rently headlining her own Are You Happy
Now tour sponsored by Thermasiik and
running until June 4. Then. starting June
19 and continuing through August. Branch
will open for The Dixie Chicks on their na-
tional tour. Television appearances galore
are also on the schedule. She will appear on
Good Morning America on June 20 and July
18. Regis & Kellv on June 27 and Teday on
Sept. 26.

“Are You Happy Now?" has already de-
buted at No. 33* and at No. 50* on R&R's
Hot AC and CHR/Pop charts. respectively.
While many of her previous hits featured a
more upbeat. positive feel, on "Happy”™ —
with its lyvrics about a relationship coming
to a bitter end — Branch delves into a
shightly darker feel. “Could vou look me in
the eve/And tell me that you're happy now?/
Would you tell it to my face/Or have I been
erased?/Are vou happy now?” Perhaps this
change of pace has come about due to age
or experience. Either way. it’s refreshing to

see Branch has changed 1t up a bit and that
she ig still growing as a songwriter and mu-
sician.

Branch's musical growth scems to have
progressed exponentially throughout her
childhood. The first documentation of
Branch singing was at age 3. when she re-
corded a tape for her grandma — singing
with perfect pitch. Songwriting aspirations
soon followed. She sang the chorus to the
Beatles' “Ticket to Ride” as “She's got a
chicken to ride” until she discovered the real
lyrics at age 7. Though disappointed, she
believed her words were better and started
thinking about writing her own songs. For
her 14th birthday Branch asked for a gui-
tar. Though she didn't really know how to
play, she had written her first song by the
following day.

Hotel Paper is Branch's latest evolution
as a musician. Produeers on the album in-
clude John Shanks. Greg Wells, John
Levanthal and Josh Abraham. and guests
include Sheryl Crow and Dave Navarro.
While Branch wrote most of Spirit Room in
her mid-teens, Hote! Paper was written over
the past two vears while she was on the
road. and, as you have probably guessed. on
pads of hotel paper. As for the material on
the album, an older Michelle Branch will
probably mean older. more mature songs.
“Are You Happy Now” serves as an indi-
cation that the most important things about
Branch’s artistry have remained intact: She
1s still a singer and songwriter first and
foremost, writing from the heart with an
honesty that places her at the forefront of
the current singer-songwriter immovement.

WHY SHOULD YOU SWITCH TO BULLSEYE FOR MUSIC RESEARCH ?
GOOD QUESTION .. BETTER ANSWER

ON TARGET - ON TIME - EVERYTIME

Bullseye Markeling Hasearch, inc.
Contact Chuck Dees or John Hart 1-H88-411-430%8
email us at bullseye@bullsi.com
or visit our website at www.Bullsi.com
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Y4 D
America’s Best Testing CHR/Pop Songs 12 + 1
For The Week Ending g/23/03 P s Ne i d & A Ctl ve
Women Women Women THALIA F/FAT JOE | Waqt You (Virgin)

Artist Title (Label) TW LW Familiarity Burn  12-17 18-24 25-34 Total Plays: 530, Total Stations: 50, Adds: 18
EVANESCENCE Bring Me To Life (Wind-up/ 431 423 87% 15% 4.4 418 4.30

MATCHBOX TWENTY Unwell /At/antic) 425 416 81% 9% 424 428 425 JAY-Z Excuse Me Miss (Roc-A-Fella/iDJMG)/
KELLY CLARKSON Miss Independent /3C4) 421 393 83% 9% 413 438 423 Total Plays: 561, Total Stations: 46, Adds: 1
CHRISTINA AGUILERA Fighter (RCA/ 414 3.95 94% 14% 4.16 4.30 413

3 DOORS DOWN When I'm Gone (Republic/Universal) 409 4.10 94% 29% 3.96 4.20 4.28 . o .
GOOD CHARLOTTE The Anthem (Epic/ 406 393 88%  24% 437 410 378 #Lﬁal'(;ry?gg;m l'\gfagt";:sm; (ﬁ’ﬁ” f eefAthantic)
STACIE ORRICD Stuck (Forefront/Virgin) 406 3.96 14% 12% 4.10 401  4.02 ' A

DANIEL BEDINGFIELD If You're Not The One fis/and/IDJMG) 3.93 390 86% 20% 384 4.03 404

JEWEL Intuition (Atlantic/ 389 369 70% 9%  3.63 jgs 398 STAGGA LEE Roll Wit M.V.P. (ARTIS Tdirect/
JUSTIN TIMBERLAKE Rock Your Body (/ive/ 385 13719 98% 3% 385 413 393 Total Plays: 552, Total Stations: 29, Adds: 1

AVRIL LAVIGNE Losing Grip (Arista) 384 391 89% 22% 392 373 391

EMINEM Sing For The Moment (Shady/Aftermath/interscaope) 3N 373 95% 35% 3.66 3.80 378

COLDPLAY Clocks (Capitol) 3711 372 63% 16% 366 361 381 MERCYME | Can Only Imagine (INO/Curb)
FRANKIE J. Don't Wanna Try {Columbia) 362 362 54% 14% 379 357 375 Total Plays: 549, Total Stations: 28, Adds: 4

50 CENT In Da Club (Shady/Aftermath/interscope) 361 3713 94% 50% 3.7 378 359

R. KELLY Ignition (five/ 357 3715 91% 36% 3.78 3.50 3.38 s .

SEAN PAUL Get Busy (40/VP/Atintic 355 368 m% 28% 389 361 ay | | DLVINCE Dan o (.‘C””_"gg"’; -
AALIYAH Miss You (BlackGround/Universal 354 360 87% 42% 356 363 351 LS IALLE R LR Lt S

50 CENT 21 Questions /Shady/Aftermath/interscope) 3.50 . 7% 21%  3.87 335 347

WAYNE WONDER No Letting Go (VP/At/antic) 348 364  49% 16% 3.57 350 348 PANJABI MC Beware Of The Boys (Sequence/
GINUWINE Hell Yeah (Epic) 3471 352 80% 28% 344 3.61 3.58 Total Plays: 507, Total Stations: 19, Adds: 3

NAS | Can (Columbia) 347 352 70% 24%  3.58 346 338

KID ROCK F/ SHERYL CROW Picture (At/antic) 342 348 98% 58% 3.23 3.61 352

SNOOP DOGG Beautiful (Doggystyle/Priority/Capitol) 3.40 68%  24% 3.39 339 359 RACHEL FARRIS I'm Not The Girl Big3/

BUSTA RHYMES F/ MARIAH CAREY | Know What You Want (J/ 337 . 68% 21% 3.28 N 348 Total Plays: 488, Total Stations: 40, Adds: 0
AMANDA PEREZ Angel (Powerhouse/Virgin) 335 333 88% 5% 347 322 334

TYRESE How You Gonna Act Like That /J// 334 334 66% 22% 3.34 338 362 ) .

JENNIFER LOPEZ F LL COOL J Al | Have (Epic/ 332 335 6% 58% 324 329 340 | | FOOFIGHTERS Times Like These (Roswel/RCA)
JARULE Ff ASHANTI Mesmerize (Murder Inc./IDJMG) 331 335 91% 52% 341 335 321 | | !otalPlays:458, Total Stations: 40, Adds: 1
JENNIFER LOPEZ I'm Glad /Epic/ 328 338 83% 27% 3.23 328 337
Total samle size is 542 respondents. Total average favorabilly estimates are based on a scale of 1-5. (1=dislike very much. 5 = like very much). Total BECKY BAELING Getaway e
familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are Total Plays: 371, Total Stations: 29, Adds: !
tired of hearing the song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet.
Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research.
The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The
RTM _system, is _availablt_z for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a Songs ranked by total plays

kdlwsmn of Premiere Radio Networks. PN D

BRINGING THE FANS TO LIFE wind-up artist Evanescence recently stopped by KJYO/

Okliahoma City to hang out in the studio and take some calls from listeners. Seen here (I-r) are KJYO
MD J-Rod, Fvanescence’s Amy Lee and Ben Moody and KJYO PD Mike McCoy.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and titles of all pictured and send them to:
R&R, c/o Mike Davis: mdavis@radioandrecords.com

Will Radio Get Better?

Continued from Page 23

personalities, the chances of finding a passion-
ate radio consurer are slim.

Now we program radio to people who
want to use us as a utility, not those who are
passionate about the programming. The re-
sulting product drives even more listener to
CDs, downloading and satellite radio.

“CHR is as much as
two months late on
songs. Teens who are
really passionate
about music have
figured out that CHR is
the last resort for it.”

Where Are The Personalities?

Another major reason we've suffered TSL
loss may be the most important of all: the
decreased role and diminished content of air
personalities. There was a time when the air

wwWwW americanradiohistorv com

personality was allowed to create compelling
content, host the show like it was his and
introduce music on a one-to-one level, shar-
ing a playlist that was specially constructed.

Air talents sold the music like it was their
favorite music and built up artists by giving
us behind-the-scenes information and tidbits
about their lives. They passionately sold the
station benefits and made the contests appear
larger than life.

Bottom line, these great personalities of the
past made you feel like you were missing
something if you turned off the radio or tuned
te another station. Bottom line, they were en-
tertainers, and their presence made every oth-
er element of the station better.

Without them, radio is just a jukebox, and
people might as well be listening to down-
loads or the jockless formats on cable radio.

Finding The Answers

The strategy to fix radio is simple, but, as
with all things in life, there are no shortcuts.
It will take hard work and a lot of patience,
because we've chased away many of the peo-
ple who were passionate about radio, which
has become irrelevant to a generation of lis-
teners who have turned to other mediums for
satisfaction. The answers come next week, in
Part Two: “Radio’s Dilemma and the Solu-
ticn.”

Guy Zapoleon is President/CEQ of Zapoleon
Media Strategies and can be reached at
gzapoleon@aol.com.
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Vs

WFLVIAIbany NY *

MD: Ellen Rockwell
1 BEYOWCE “Cr
LUDACRIS “Foof
MICHELLE BRANCH “Happy™

WKKF/Albarry, NY *
Po:

AUDIOSLAVE “Store™

R KELLY “Snake™
KQID/Alexandria, LA
PD: Ron Roherts

BEYONCE ‘Crazy”

MICHELLE BRANCH “Happy”

PINK "Good”

WAEB/Allentown, PA *

§ MICHELLE BRANCH Happy™
BLACK EYED PEAS “Where'
TRAIN “Angels™

WERCYME “imagne”

KPRF/Amarillo, TX
POMD: Marshal Bieving
BEYONCE “Crary”
LIL' KIM 150 CENT “Mage™
MCHELLE BRANCH "Hapiy™

KGOT/Anchorage, AK

PD: Bill Stewart
10 BUSTA RHYMESMARIAH “Know™
8 FRANKIE) “Waana™

WSTR/Atianta, GA *

PD: Dan Bowen

APD: J.R. Ammons

MD: Michael Chase
FRANKIE J “Wanna™
LIVE “Heaven®

WWWQ/AIIama GA*

MD Jcﬂlmm s

Dir,
ALY AMERICAN REJECTS “Swig”
BUSTA REMLSMARI oo™
MICHELLE Yapoy™
UNCLE KRACKER "Dt

WAYV/Atlantic City, NJ *
PU: Paul elvy
3 FRANKIE )
Lucvwooowmn “Bing"
MICHELLE BRANCH “Happy™
SKYE SWEETNAM “Bily”

WiINY/Augusia, GA *

OM: Mike Kramer

PD: Steve Matthews

MD: Dmt Vounq

i wncn Happy'
WOODWAR

Lucy
THALA FFAT Jﬁ Wmt

KHFI/Austin, TX *

PD: Jay Shannon

MD: Bor

T MICHELLE BRANCH "Happy”

e
TRAIN “Angels™

WFMF/Baton Rouge, LA *
PD: Kevin Campbell
1 FABOLOUS FILI' MO “Can”
ASHANTI "Rock™
BEYONCE "Crazy”

KQXY/Beaumont, TX *
OM: Jim West
PD: Brandin Shaw
APD: Patritk Sanders
9 MwhELLE BRANCH “Happy"

ONCE “Cray”
Veserie ragie”

WXYK/Biloxi-Guifport, MS *
PO/APD: Kyle Curiey
MD: Licas

“Crazy”
IBACRIS “Fool
MICHELLE BRANCH "Happy™

WMRV/Binghamton, NY
DM: Jim Free
PDIMD Glen Tumer

T Love
Ll WodowRRD ‘B
MICHELLE BRANCH Hanpy™
PINK “Goog™

WOENBirmingham, AL *
OM: Doug Hamond
PO: Johany Vincent
APD/MD: Madison Reeves
6 SARA "Lades”
1 TRAIN "Angels”
AGHANT) P

BEYONCE ‘Crazy”
BLACK EYED PEAS Where™

KSAS/Boise, ID *

PO:

6 M}CNELL?%RAMCH “Happy”
azy

T womDARD Bt
TRAIN “Angels™

KZMG/Boise, ID *

PO: Jim Allen

MD: Valentine

14 KELLY CLARKSON ‘Mhss™
4 DABRAT ‘Love”

BEYONCE “Crazy”
LUCY WOCDWARD “Bhind™
MONICA “Gone”

WXKS/Boston, MA *
VP/Prog./PD: Cadillac Jack
APD/MD: Kid David Corey
H BUSTARHYMESIMARIAN Know
1 Anws

BEVD Crary”
FAEOLDUS FAUIL' MO Can't

WKSE/Buffalo, NY *
PD: Dave itniversal

MO: Brian B. Wride
MICHELLE BRANCH *Haggy’
BLACK EYED PEAS “Where

HILARY DUFF

N

WXO(XBurlington, VT *
[ Ben Hamitton

DANIEL Bﬂ)mﬂﬂ “One”
SCEN(I

WISTlM ABUVLERA%

EZHSL58YDIRURB D

“Stone
LISA MARIE PRESLEY

BUSTA RWMES/MARMW”
LILLIX “Time’
AMANDA PE]

21 JEWEL “Intuthon”

21 FRANKIE | “Wanna"

21 BOWLING FOR SOLP "Bad™
1 TYRESE “Gonna”

19 GINUWINE el

18 SOCENT 21"

14 JASON MRAZ “Remedy™

4 TATU “Gonng®

Ry

¥

Sz%%
H

11 ASHANT! “Rock”

11 TROYS “What"

11 SNOOP DOGG “Beautful”

11 DONNAS “Invted”

10 NAS “Can”

J LOPEZ FAL COOL J “Have™
FANNYPACK “Cameftoe™

BLACK EYED PEAS “Where™
BEYONCE' “Crazy”

(ONCE
FEEL "Name’
THALIA FFAT JOE “Want”
TRAN “Angels”

—am

WZKL/Canton, OH *
PD/MD: John Stewart

11 BEYONCE “Crapy”
9 MICHELLE BRANCH “Happy”
IASONMRAZ “Remedy”

WRZE/Cape Cod, MA
PD/MO: Shane Blue
15 MICHELLE BRANCH Hznw

Lll KIM FISO CENT ‘M:]I:

KZIA/Cedar Rapids, 1A

PO/MD: Eric Hanson
MICHELLE BRANCH "Happy"
TRAN “Angels”

WSSX/Charleston, SC *
DM/PD: Mike Edwards
1 MICHELLE BRANCH "Happy™
ASHANTI "Rock”
BEVOCE' “Crary”

WVSR/Charleston, WV
DM: Jeft Whitehead
PD: Chris Carmichael
D: Apoll
MICHELLE BRANCH "Happy”

WNKS/Charlotte, NC *
DM/PD: John Reynolds
MD: Keli Reynoids

BLACH

WKXJ/Chattanooga, TN *
PD: Tommy Chuck
MD: ngg:
8 BEVONCE
7 Lon REJECTS”S‘MW'
MICHELLE BRANCH "Happy™

WKSC/Chicago, IL *
PO: Rod Phillips

MD: Jett Murray

29 BEYONCE “Crary’

KLRS/Chica, CA
PO/MD: Enc Brown
11 ASHANT] “Rock™
11 BEYONCE “Cray”
11 DABRAT"Low”
1 LUCY WDODWARD “Blrd
SUZY K “Teacheg’

WKFS/Cincinnati, OH *

OM: Scott Reinhart

Interim PD/MD: Donna Decoster
APD mmn Jadls

R KELLY Snake
TATU "Gonna®
LILLIX “Time™

MONICA “Gone ™

WAKS/Cieveland, OH *
PD: Dan Mason
APDIMD Kasper
BEYONCE “Crary”
BRI MONGHT “Lorg”

SARAI “Ladies”
MONICA “Gone’

KKMG/Colorado Springs, CO *
OM: Bobby Irwin
PD: Scotty Vaientine
2 BUCKEYEDPEAS ey
1 LUDACRSS “Fool
1 MICHELLE BﬁANOH"Ihwy
SUGAR RAY “Bartenter’

WNOK/Columbia, SC *

om: Dm Balla

PD: Brad Kelly

PD/MD Kell Reynolds
Pantho

ASHANTI “Rock”

BEYONGE “Crazy

e —
MICHELLE BRANCH "Happy™

WBFA/Columbus, GA
PDIMD w- Canoll
APD: Amanda Lister
ey woonwmu “Bling"
WICHELLE BRANCH oy
THALIAFIFAT JOE W:

WGCG0O/Columbus, GA

MICNELLE BRANCH ‘Heppy”
SKYE SWEEWAM By

WNCI/Columbus, OH *
PO: Jimmy Steele
APO/MD: Joe Kelly
6 FRANKIEJ “Wanna®

3 WAYNE WONDER “Lefing™

MICHELLE BRANCH “Magpy’

KHKS/Dallas-Ft. Worth, TX *
OM/PD: Brian Bridgman
APD/MD: Fernando
11 BEYONCE “Crazy”
2 UNCLE KRACKER "Drt”
THALIA FFAT JOE “Want™

KRBV/Dallas-Ft. Worth, TX *
PD: Dan Kieley
APD Alex Valentine

THIRD EYE BLIND "Bl

WGTZ/Dayton, OH *
OM: J.D. Kunes
MD: Scoit Sharp

UNCLE KRACKER "D

WVYB/Daytona Beach, FL *
PD: Kotter

12 ROC PRCUECT “Never™
50 CENT 21
FRANKIE J "Wanna"
PANIABI MG “Boys™

BEYONCE' “Crazy’

P

KFMD/Denver-Boulder, €O *
PD: Jim Lawson
MD: Dixon
32 BEYONCE “Crazy”
3 MICHELLE BRANCH “Hapry”

ock™
FABOLOUS FLIL' MO “Cant”
PLAY “Chase™

KKDM/Des Moines, IA *
PD: Greg Chance
MD: Steve Jordan
1 BEYONCE Craty”
MICHELLE BRANCH "Happy™
THALLA FFAT JOE “Ware

WDRQ/Detroit, MI *
PD: Atex Tear
APD: Jay Towers
MD: Keith Corry
o Adds

WKQIDetroit, Mi *
OM/PD: Dom Theodore
MD: Beau Daniels
2 ROC PROVECT "Never™
LIL"KIM /50 CENT "Mage'
1G4 "Gane™

WZND/Dothan, AL

PD: Scot! Dwyer

APD: l(msonM

MD: Katie Slicksel
JULIE WOOD “Eyes”
MICHELLE BRANCH “Happy™
PINK “Good”
UNCLE KRACKER "Dt

WLVY/Etmira-Coming, NY
PD/MD: Mike Strobel
APD Brian Stoli
MICHELLE BRANCH "Hapy™
u BEVONCE' ‘Crary”
TRAN 7
THALIA FIFAT JOE “Want™
YA Whoa

XHTO/El Paso, TX *
PO/MD: Frantisco Aguitre
8 MICHELLE BRANCH "Happy”
7 MADONNA "Holtywood™
BEYONCE “Crary”

WRTS/Erie, PA

PD: Jelt Hurley

APD/MD: Karen Black
BLACK EYED PEAS “Where"

KDUK/Eugene-Spring!ield, OR
BUSTA RKYMES/IMNAH Know"

icted”

24 SNOOP DOGG “Beautdu™
21 SUGAR RAY “Bartender”
19 AUDIQSLAVE “Stone”
19 EMINEM “Superman®
16 FRANKIEJ Wanna®
14 LILLIX Time”
11 ASHANTI “Rock”
BLACK EYED PEAS “Wherz"
UNCLE KRACKER “Drit

MICHELLE BRANCH "Happy™

333

WSTU/EvansviIIe, IN

17 MICHELIi BRANCH "Happy™
4 JULIE WOOO “Eyes

KMCK/Fayetteville, AR
DM: Jay Phillips

PD: Brad Newman

MD: 4 Hyan

BUSTA RHYMESMARIAH 'Kaow™
NAS “Can”

PINK “Good

TRAIN “Angels”

KMXF/Fayetteville, AR
OM: Tom raws

APD/MD:

35 UNCLE KRACKER Oritt”

12 BUSTA RHYMESMARIAH Enow”
12 FRANKIE } “Wanna™

WWCK/Flint, Ml *
OM: John Shomby
PO: Scatt Free

PINK "Good"

WJMX/Florence, SC
PD/MD: Scotty 6
BLACK FYED PEAS “Where”
DA BRAT “Love™

*Hegven”
LUCV WODDWARD “Biind™
MICHELLE BRANCH NiDDI

WAYNE WONDER "L

KVSR/Fresno, CA *
PD: Mike Yeager
MICHELLE BRANCH “Happy”

KSME/F, Collins, CO *

PD: David Carr

MD: Jojo Tumbeaugh
BEYONCE “Cray”
MICHELLE BRANCH "Hapay™
PLAY ‘Chase”

WXKB/FL. Myers Naples, FL *
PD: Chris Cue
MD: Ra n
3 WATKE WOWDEE e
2 MATCHBOX Unwell”
WCHELLE SRt “Happy™
BEYONCE"“Crzy”

KISR/Ft. Smith, AR

5 LILKIM /S0 CENT "Ma,
5 THIRD EYE BLIND - Sllndaf
5 LINKIN PARK “Faint

KZBB/Ft. Smith, AR
APD/MO: Cindy Wilson
APD/imaging: Todd Chase

11 NASCan”

Stations and their adds listed alphabetically by marke

WNMT/F! Wayne IN®

“Breathe’
ORISTRA AGULERA Fgher
Ame uvm 'losmg
VATCIBOK TWENTY o
JASON MRAZ
GOOD CHARLOTTE “Arttem”
BOWLING FOR SOUP “Bad”
FRANKIE J “Wanna™
BLACK EVED PEAS
JAY- -
J LOPEZ FAL COOL J “Have™
LitLIX "Time™
ALLAMERICAN REJECTS “Swg”
LISA MARIE PRESLEY “Ligts™
SNOOP DOGG “Brenttul”

EEEEYYIRENRRNCBLLRLRBEELLEBBRAY
o @ oD

SSY ELLIOTT “Gossyy
JA RULE F/ASHANT| “Mesmerze™
QAKENFOLD “Eyed”
COLDPLAY “Clocks”
BEYONCE
BUSTARIMES

waSIRERFSHT
=

HAH “Know”

Mmuf BHAM)H “Hapgy”
TNAUA FRAT JOE Want”
N “Angets™

WYKS/Gainesville-Ocala, FL *
PO/MD: Jeri Banta
APD: Mike
1 BLU CANTRELL “Breathe”
1 BEYONCE “Crary”
FABOLOUS FLIL' M0 “Can”

WSNX/Grand Rapids, M *
POMD: Eric D'Brien
33 BEYOMCE Crazy”
BLACK EYED PEAS "Where"
MICHELLE BRANCH "Happy™
THALIA FFAT JOE “Want™

WIXX/Green Bay, Wi *
OM: Dan Stone
POMD: David Bums

No Adds

WKZL/Greensbero, NC *

PD: Jeff McHugh
APD: Terrie Knight
MD: Wendy Gatlin
4 BEYONCE “Crazy

WVE
PINK “Good”

WERO/Greenville, NC *
PD: Tony Banks

Tony
APDMD: Chins Mann
BLACK EYED PEAS Where™
BLU CANTRELL “Breathe’
FRANKIE | “Wanna™

WRHT /Greenvilte, NC *
OM/PD: Jon Reilly

APD: Bender

MD: Blake Larson
BEVONCE‘

WCHELLE BRANCH &anw

DA BRAT 1
LVE Hﬂ‘m\'

WFBC/Greenville, SC *
PD: Nikki Nite

APDMD: Tias

MICHELLE BRANCH “Hapgy"
FABOLOUS LN o

ALL- AMERI(‘AN ﬂmms “Swng”
ASHANTI R

WHKFMarrishurg, PA *
PD: Jaso

MONICA
THALIA FFAT JOE “Want"

WKSSMHartford, CT *
PD: Rick Vaughn
MD: Jajo Brocks

4 BEYONCE "Crazy”

1 MADONNA “Halywood™
1 MICHELLE BRANCH “Happy™

KRBE/Houston-Gatveston, TX *
PD: Tracy Austin
APD/MD Leslie Whittle

b~

Pit
TATU “Gonna™

WKEEHuntington, WV
PD: Jim Davis
APD/MD: Gary Miller

SOCENT "21"

LUCY WOODWARD “Bimd™
MICHELLE BRANCH “Happy™
WZYPHuntsvilte, AL *
PD: Bill West
MD: Ally
2 BUSTA RHYMES/MARIAH “Know"

WNOUAndianapalis, IN *
OM: Greg Dunkin
PD: David Edgar
APD: Chris Ott
MD: Doc Miller
1 MICHELLE BRANCH "Maopy™
1 BEYONCE °
LUCY WOODWARD “Binc
PINK "ot

WDBT/Jackson, MS *
PD/MO: Jonathan Reed
APD: Adam Axe
17 BEYONCE "
7 THALIAF/FAT JOE “Want”
LIL"KIM FIS0 CENT “Mage™

WYO0Y/Jackson, MS *
PD: Nikki Stewari
APD: Jason Williams
MD: Kris Fisher
3 AMANDA LATONA “St1™
Efvoncz “Crazy”

MICHELLE BRANCH “Happy”
THALIA FFAT JOE “Want”
DABRAT “Lowe™

WAPE/Jacksonville, FL *
OM/PD: Cat Thomas
APD/MD: Tomy Mann

BEYONCE' *Crayy”
MICHELLE BRANCH “Happy™
INK Good"

WFKS/Jacksonville, FL *
OM/PD: Bo Matthews
MD: Lee Adams

MONICA *Gone”

WAEZ/Johnson City, TN *
PD: J Patrix

APDMD: izzy Real
MICHELLE BRANCH "Happy”

WGLU/Johnstawn, PA
PD: Miich Edwards

KCHZXansas City, MO *
OM/PD: Dave Johnson
APD: Eric Tadda

KMXV/Kansas City, MO *
(JWPD Jon Zeliner
PD: Ponch

MD Iana Sutter
5 600 GO0 DOLLS “Sympathy”
3 BEYONCE Can”

WWST/Xnoxville, TN *
OM: Jeff Jamigan
PD: Rich Bail
APDMD: Scotl Bohannon
1 BLU CANTRELL "Breathe”
ASHANT) “Rock”
LLCY WODDWARD "Bind™
SUGAR RAY “Bartender”

KSMB/Lafayette, LA *
PD:

WLANAancaster, PA*
PD: Michael McCoy

APD. J.T. Bosch

MD: Ho!r; Love

BUSTA FIYMES AR Yoo
THALIA FAAT JOE “Wart"

BEYONCE “Crazy”
MICHELLE BRANGH “Happy

WHZZA ansing, M1 *
PDMD Dm! Goode

MICKLLE ?wm
UNCLE KRACKER 'DM‘I’

KRRG/Laredo, TX

PD: Jerome S. Fletcher

MD: Monica Salazar
Asmm nci

MICP&LLE BRANCN “Happy”
THALIA FFAT JOE “Want™

WLKT/Le:unqmn Fayette, KY *

PDMD rE?d»e Rupp
15 BLU CANTRELL “Breathe”
BEYOMCE “Crzy”

KFRXLincoln, NE

PD: Sonny Valentine

APD; Larry Freeze

MD: Adam Michaels
BUSTA RHYMESMARIAH “Krow”
TRAIN “Angets™
FEEL “Name*

KLAL/Littie Rock, AR *
OM/PD: Randy Cain
APD: Ed Jobnson

MD: Sydney Taylnv
7" WAYNE WONDE
1 MICHELLEBRMCH Haw,
ONCE “Crazy”

SKY[ SWEETNAM “Bify™

KIiS/Los Angeles, CA *
VP/Programming: John lvey
APDMD: Jule Piiat
8 JUNIOR SENIOR "Feet”
SEYONCE “Crary”
LUMIDEE teave”

WDJXLouisville, KY *
PD: Shane Collins
APOMD: Jim Aflen
14 MERCYME “magie”
LACK EVED RS
MICHELLE BRANCH “Happy”

WZKF/Louisville, KY *
PO: Chris Randolph
18 BEYONCE “Crazy”
MICHELLE BRANCH “Happy™
MONICA “Gone™
BLU CANTRELL “Breathe™
LIL" KIM £/50 CENT "Mage™

KZliLubbiock, TX
OM: Wes Nessman
PD/MD: Kidd Carson
5 LIL KIMF/50 CENT “Magic™
BEYONCE “Crazy”

MICHELLE BRANCH “Happy™

WMGBMacon, GA
PD/MD: Hank Brigmond
21 MICHELLE BRANCH “Happy”

WZEE/Madison, Wt *
PD: Tommy Bodean
MD: Laura Ford
8 BLU CANTRELL "Breathe”
FABOLOUS FLIL MO “Cant”

WJYYManchester, NH

PD: Harry Kozlowski

APD/MD: A.J. Dukette
uve e N

iCY WOODWARD “Blmg
MIChELLE BRAN(LN “Happy”
SKYE SWEETNAM “Baly™

FEFM Mo ARon-rowngnlle, TX
OM: Billy Santiago

BEYONCE “Crary”
AUDIOSLAVE “Stone”™

WAOAMetboume, FL *
OM: Ted Tumer
No Ades

WHY Miami, FL *
OM/PO: Rob Roberts
APD: Chris Marino
MD: Michael Yo
BEYONCE “Crazy”
MICHELLE BRANCH Happy”
PINK “Good”
UNCLE KRACKER Dt

WXSS/Mlhwaukee Wi

KDWB/Minneanolis, MN*
PD: Rob Mortis

APD/MD Derek Moran
7 FANNYPACK “Camelog™
1 ALL-AMERICAN REJECTS "Swing™
BEVONCE “Crazy”
PLAY “Chase”

WABBMobile, AL *

1 MEKHEW “Happy
ONCE “Crary”
LNE “Heaven”

THALIA FFAT JOE “Want”
WBBO/Mumnoth-Ocean, N*

us SR “Happy”

ASHANT! "Rock”

EOWLNG FOR SOUP Rot”
IN “Angets™

__ua

WHHYMontgomery, AL
PD: Karen Rite

13 BEYONCE “Crazy”
1 BUSTA RWPRzIMRIAH Know”
1 PN "Good™

WVAOMorgantown, WV

Dir./Prog.. Lacy Neft

MD: Brian Mo
AUDGSLAVE Soe”
e
SELE PLAY e

UMLE mﬂw

WWXM/Mane Beach, SC
ASHAMTI "Rock”

FEEL Name”
MICHELLE BRANCH “Happy™
SUZY X Teaehmg”

WRVW/NasIMIIe TN®
PD: Rick Davis
2 ausukwueymww

WBLI/Nassau Suffotk, NY *

APD/MD: Ai Levine
35 MIGHELLE BRANCH “Happy™
4 BEYONCE ‘Crazy”
1 LUMIDEE “Leave”

WKCI/New Haven, CT *
PD: Danny Ocean
MD: Kenry Collins
4 MICHELLE BRANCH “Happy™
3 THALIA FFAT JOF “Want”
ASHANT! *Rock
LIVE “Heaven"

WQGN/New London, CT
PD: Kevm Palana

5 MICHELLE BRANCH “Happy™
5 THALIA FFAT JOE "Want™

WEZB/New Orleans, LA *
OM/PD: John Roberts
APD: Michael Bryan
MD: Stevie G
R KELLY “Snake”

WHTZMNew York, NY *
VP/Prog./PD: Tom Poleman

0

8 MICHELLE BRANCH “Happy™

3 UNCLE KRACKER "Drt™
LUMIDEE "Leave”

KBAT/Odessa-Midland, TX
PD: Leo Caro

MD: 0J Sho-Motion

10 BEYONCE “Crary”

10 MICHELLE BRANCH "Haopy”

KCRS/0dessa-Midland, TX
PD: Kidd Manning

ASHANT) “Rlock”
MICHELLE BRANCH "Happy™

KJYO/Oklahoma City, OK *
PO: Mike
ANANOAL u ONA St
FABOLDUS F/UL MO “Cant”
MCHELLF SRANGH “Hapsy”

KQKQ/Omaha, NE *
PD: Tommy Austin
APD: Nevin Dane
MD: Lucas

% BEVONCE ey

AUDIOSMVE “Stone™
DA BRAT "Love™

WXXL/Orlando, FL *
OM/PD: Adam Cook
APD/MD Pete DnGmﬂ
9
HV Hagpy”
BLU CANTRELL *Breatne”
LUCY WOODWARD “Bing
BEYONCE “Crazy”

WPPV/Peuna IL

WI0Q/Philadelphia. PA *
PD: Todd Shai
APO/MD: Marian Newsame

7 BEYONCE Crazy
2 FANNYPACK “Cameloe”

WBZZ/Pittsburgh, PA *
OM: Keith Clark
APD: Ryan Mill

2 BEYOMCE Trapy”
14 MICHELLE BRANCH “Hapay™
12 OABRAT Low"

WKST/Pitisburgh, PA *
PD: Jason Kidd
APD/MO: Dino Robitailie
2 BEYONCE “Craty
MONICA *

—

WJBQ/Portland, ME
OM/PO: Tim Moore
MD: Mike Adams

BEVOMI'Cng
BUSTA RHYMESMARLAH “Know™
THALIA FFAT J0E Want”

KKRZ/Portiand, OR *

Pg: th‘i

' KDMLFMCGNT m
“Agels”

SNOOP DOGG “Beautrhu™

BEYONCE' “Crazy”

WERZ/Portsmouth, NH *
OM/PO. Mike 0'Donnelt
APD/MD: Jay Michaels

1 BEYONCE Gy

1 ASHANT R
BLACK EYED PEAS Where™
LUCY WOODWARD “Bind™
BLU CANTRELL “Breathe”

WSPK/Poughkeepsie, NY
PD. Mac

APD: Waiker
MD: Paulie Criz
28 LUMIDEE “Lave”
18 LIL'KIM F/50 CENT “Magc™
17 FANNYPACK “Camekoe’
AUDIOSUAVE “Sione”
azy’
BLACK EYEL, PEAS ‘Where”

WPRO/Providence, RI *

KBEA/Quad Cmes AL *
PDMD: Cheis Can
6 BUSTA RMSIMARIM “Know”
3 UNCLE KRACKER “Dri™
PINK "Good”

SIMPLE PLAR “Addicted”

WHTS/Quad Cities, IA-IL *
OM/PD: Tony Waitekus
MD: Kevin Watker

3 FRANKIE S 'Wamu

BEYONCE
VACHELLE BRANCH Happy™

WDCG/RaIelgh -Durham, NC *

1 ALLAMERICMRE.I‘EC Slmﬂ

KNEV/Reno, NV *
PD: Clift Tredway
1 MICHELLE BRANCH "Happy"
ASHANTI “Rod”
BEYONCE "Craty™
FEEL "Name”

WRVQ/Richmond, VA *
PO: Billy Surt
MD: Jake Glenn
No Adds

VLS nanokE-Lynchiurg, VA ¢

PD: David Lee Michaels

APD: Melissa Morgan

3 BEYONCE

2 ASHANTI “Rock”
LIL"KIM 50 CENT “Mage™
LUCY WOODWARD *Bind™
THALIA F/FAT JOE Want”

WL K Roanoke-Lmchium, VA *
PD: Kevin Scott
Meyers

MICHELL[ BRANCN “Hapey”

WKGSRochester, NY *
PD: Erick Anderson
MD: Don Vincenl
12 BEYOWCE “Craty”
MONICA “Gone™
SARAI"Lades™

WPXY/Rochester, NY *
DM/PD: Mike Danger
APO/MD: Busta
1 BLACK EYED PEAS “Where™
BEYONCE “Crazy”
TAT.J “Gonna’

WZO0K/Rockford, IL

" "BLACK EYED PEAS "Where"
BUSTA RHYMES/MARIAH "Know"

KDND/Sacramento, CA *
Smlon aatgh' Steve Weed

MD Chrstovhal l
No Adds

WI0G/Saginaw, Mi *
PD: Mark Anderson
MD: Mason

? MImElLEBRANCH “Fappy”

Crapy”
SKYE SWEETNAM oy
THALUA F/FAT JOE "Want*

KSLZ/St. Louis, MO *
PD: Boomer
MD: Taylor J.
1 DB Lo
D e F/50 CENT “Rage”
b 3
LUDACRIS “Fooi”

KUDD/Salt Lake Crty, UT *
DM/PD: Brian Michel
MD: Reb Otson

TATU “Gonea”

KZHT/Salt Lake City, UT *
PD: Jetf McCartney

MD: Jagger,
MLHELLE BRANCH 'NICW
IHAL M F/FAT JOE Want

U‘JCLE KR ER L

KTFMISan Antonig, TX *

NGE “Cray”
MDN?CA “Gone™

KXXM/San Antonio, TX *
PO: Krash Kelly
MD: Nadiz Canales
BEYONCE “Crazy”
SLACK EYED PEAS ‘Where™

Tt e +Heopy”

KHTS/San Dﬁegu, CA*

APDMD Hnman Haze
LIL xw Fm‘arw
‘Gsn

R E

>KVE SWEETNAM "By

KSLY/San Luis Dbispo, CA
PD: Adam Burnes

10 LEKIM SO SENT “Wage™

WAEV/Savannah, GA
PO/MD: Chris Alan

BEYONCE “Ciazy
WICHELLE EFRANCH “Happy™
TRAN “Angeks™

KBKS/Seatfle-Tacoma, WA *
PD: Mike Preston
MD: Marcus .

1 BEYONCE “Crary”

BLU CANTRELL “Breathe™
LNCLE KFACKER “Drift”

KRUF/Shreveport, LA *
PD: Chwris Callaway
MD: Evan

BLACK
TATY “Borna™

WNDV/South Bend, IN
OM/PD: Casey Oaniets
M- Al Carson
BLACK EYER PEAS “Where'
FRANKIE J “Wanra™
TEMMORA Paye”

KZZ\)/Spokane, WA *
OM: Brew Michaels
PMIIJ Casqcnmw

ONCE Crazy”
MICHEhE BRANCH “Happy™
N “Swels™

KHTO/Springfield, MO
DM/PD: Dava OeFranzo
AFD: Greg Pelers

2 PALUALTO “Breathe’
3 PAY THE. URL 'Bﬂv'v
1

i LAN “Acchcted”
ANNIE LEWNOX “Cracks™

WDBR/Springfield, IL
CHPD: Micrele Mathews

W MICHE.Lr: BRANCH “Happy™
2 AUDIDSLAVE “Stone”

WNTQ/Syracuse, NY *
OM/PO: Tom Mitchell

TRAIN-finges™

10 BEYOHCE "Cay”
1 MONIZA "Gone™

WHTF/Taltahassee, FL
PDIMD Bdan 0 ‘Conner

n
m LUDKCFJS Fnd'
UCY WDODWARD “Biend™

WFLZ/Tampa, FL *
OM/PD: Sett Kapugi
APD: Toby Knapp
IID Stan Pr

g,
3
a8
"

MIC'G LE BRANCH “Happy”

WMGL/Terre Haute, IN
PD: Steve Smith
IIIJ Matt Luecking
RAN~Angek’
i wmww
11 MICHELLE BAANCH "Hapay™
8 fmasmu MO “Cant’

WVKS/Toledo, OH *
PD: Bill Michaels
APD/MD: Wlark Andrews
3 SNDO? DOGG “Beavtur
2 LiLLX “Time
1 MICHELLE BRANCH “Hagpy”
1 BENE Gy

WKHQ/Traverse City, MI
OM: Shawn Sheldon
PO: Ron Pritchard

WPST/Trenton, NJ *

PD: Dave McKay

APD: Gabrielle Vaughn
No Adds

~

KRQO/Tueson, AZ *

BLACK EYED PEAS
MICHELLE BRANCH °
THALLA F FAT JOE “Want”

WSKS/Wica-Rome, NY
uwm Slew Schanz

lIL KM F/mﬂ Mage”
MLLE BRANCH “Happy”

A “Whoa"
PMB MG
THALIA FIFAT JOE “Want™

WI!ITMzshingtnn, nc*

PD:
MD: Aibie Dee
11 MIGHELLE BRANCH “Happy™

WLDI/West Palm Beach, FL *
PD: Jordan Walsh
APDMD: Dave Vayda

SEYONCE “Crary”
MICHELLE BRANGH Hoppy™

KKRD/Wichita, KS *
PD: Jad( Oliver

WBHT/Wilkes Barre, PA *
PD: Mark McKay
APOMD: A.J.
4 BUSTA RHYMESMARIAH Know”
2 ASHANTI ‘ock”
THALA FFAT JOE “Wanr™
BEYONCE “Cray'

WKRZ/Wilkes Barre, PA *

v LINKNPARK “Somewhere”
ASHANTI
MERCYME "I
THALIA FFAT J 'Wi o

WSTW/WIImmgtun DE *
OM: Bob Mercer
PD: Jorm Wilson
APD/MD: Mike Rosst
1 FEEL "Name®
T MIGHELLE BRANCH "Happ, *
BEYONCE “Crazy”

THALW FFAT JCE “Want’

KFFM/Yakima, WA
DM: Ron Harmis
MD: Steve Rocha
J2) cnmsmuﬁmuaﬂ-;m
27 PUDDLE OF M|

pa) CHARLOTTE 'Famous
5 LILKIM F/SG CENT "Mage™

WYCR/York, PA *
PD: Davy Crockett
MD: Satly Vicious
14 MICHELLE BRANCH "Happy”
BEYONCE “Crazy”

WRAKE ‘warmen OH *
PO/MD: Jeny Mac
19 BEYONCE "razy”

WHOT/Youngsiows-Warren, OH *
PO: Troul
Interim MD: Lisa Reynolds

1 BUSTA RHYMESMARIAN “Know"

*Monitored Reporters
181 Total Reporters

127 Total Monitored

54 Total Indicator

52 Current Indicator Playlists

New Reporters (2):
WXXX/Burlington, VT
WNHT/Ft. Wayne, IN

No Longer A Reporter (2):

WDKF/Dayton, OH

WQZQ/Nashville, TN

Note: WQSM/Fayetteville, NC moves
from CHR/Pop to Hot AC. WFHN/
New Bedford, MA moves from
Monitored to Indicator status.
Reported Frozen Playlist (1):
WZAT/Savannah, GA

Did Not Report, Playlist Frozen (1):

WIFC/Wausau, WI

/
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CHR/RHYTHMIC

R&R May 23, 2003

The Buzz Of
Atlantic City

New CHR/Rhythmic scores knockout punch

Signing on a new station or flipping formats in any
market can be a very exciting moment for those in-
volved. Even more exciting is when you realize that the
market has an obvious format void and that the station
you are about to launch has the potential to be No. 1
almost immediately. That was the case with Equity
Communications’ WZBZ (99.3 The Buzz)/Atlantic City,

NJ.

“For a long time Atlantic City was
the land that time forgot,” says Equi-
ty owner/President Gary Fisher of
The Buzz. “There wasn't a lot of
change inthe market, and, to a degree,
the choices on the dial for Pop, Rhyth-
mic and female-based radio stations
were limited.”

Equity’s CHR/Pop WAYV was the
heritage station in market, playing
pop music and limited rhythmic titles.
Fisher, through market research pro-
vided by Larry Rosin at Edison Mu-
sic Research and discussions with Dan
Vallie and Mike Donovan of Vallie-Ri-
chards, discovered that WAYV had P1
listeners who loved rhyth-
mic music and hip-hop.

When they learned that |
a competitor was about to
sign on a 50,000-watt
CHR/Rhythmic in the
market, Fisher and the
guys at Equity knew they
had to beat them to the
punch. The company had
acquired six stations in At-
lantic City from Margate
Communications, including WZBZ &
WGBZ (99.3), a Dance station, and Ur-
ban AC WTTH & WBJN (105.5). Fish-
er used those signals to fill the Rhyth-
mic hole first.

The Buzz signed on Feb. 8, 2002
and went to No. 1 in its first book with
an 8.7 12+. In the second book it
moved 8.7-10.3, scoring the highest
ratings for a radio station in the Atlan-
tic City market in 10 years. [ recently
talked to Fisher about the launch of
The Buzz and how the station went
from worst to first.

R&R: With the station using both the
99.3 and 105.5 frequencies, how much of
the market does The Buzz cover?

GF: The format absolutely covers
the entire market. I would say two-
thirds of the market is covered by 99.3,
and the southern third of the market
is covered by 105.5. Our market is

Gary Fisher

such that, unless you are fortunate
enough to have a 50-kilowatt class D
— which there are only four of —
you've got to simulcast. It's not per-
fect, but you can cover the market.

R&R: Did learning that there was a
possible competitor coming into your mar-
ket to sign on a 50-kilowatt Rhythmic sta-
tion solidify your plans to sign on a CHR/
Rhythmic?

GF: It's the old saying: “If you're
going to be attacked, attack yourself.”
We knew that it would cause some re-
arrangement of share. We knew that
WAYV might take a sampling hit, but
it would also allow the station to be
free of having to deal with
thythmic music. We could
then purify the WAYV for-
mat lane and make it more
of a heritage Hot AC,
which is what it’s had its
best numbers as.

When you look around
the country, you see a lot of
heritage CHRs that are get-
ting slammed by Rhyth-
mics, and they tend not to
be able to stabilize themselves. They
keep on going down and down and
down. That's because sometimes her-
itage CHRs end up being imprisoned
in their own history. It was kind of
difficult for us to realize that our days
as an 800-pound supertanker CHR
were over and that we had to be much
more of a modal Hot AC on WAYV.
We would not be able to do that if we
did not have The Buzz dealing with
the youth music.

R&R: What was itvolved in branding
the station so that it stuck in the minds of
people in the market?

GEF: The positioning statement that
we use right now is “99.3 The Buzz,
Continuous Hit Music and 18 Blazing
Jams in a Row.” The Dance-formatted
WZBZ was also called The Buzz, but
its positioning statement was really just
the call letters. A lot of people in radio
who have to simulcast to cover a mar-

ket think that if they mention both fre-
quencies on the air, they sound twice
as big. But it was my view that, with
this new format, we wanted to brand
the station as just “99.3 The Buzz.”
We used The Buzz because it was a
good name for the existing cume of
the station to relate to. We felt that The
Buzz would be multicultural and not
just a straight-ahead Urban. We need-
ed a name that would add to the
uniqueness of the station. We could

“l handed Rob
Garcia our plan, our
research and some
liners and sweepers
and basically said,
‘How do you do. Pm
the new guy. By the
way, we want this
on the air by
midnight tonight.””’

have called it “The Beat,” we could
have called it “Wild,” but, again, this
format was going to be very adven-
turesome for this market. Why not
give it more of a mass-appeal name so
that it could be a little bit more user-
friendly? Once the station signed on,
it created an awful lot of buzz in the
market, so we ended up backing into
a nice decision, as far as keeping the
name The Buzz.

R&R: Do you feel that Equity Broad-
casting would have launched The Buzz if
it hadn’t been for the possible threat of a
competitor coming into the market to
launch a Rhythmic station?

GF: I had wanted to do a Rhythmic
station for the longest time, but wejust
never had the signals. We're fortunate
that we are able to spend on research
by Larry Rosin of Edison Research.
His annual studies for us had always

www.americanradiohistorv.com

shown that rhythmic music was the
most popular style of music for peo-
ple aged 12-34. Again, you can't take
a heritage station like WAYV and take
it Rhythmic, because WAYV is wide-
ly successful in its own right. But,
clearly, there was a format hole that
was wide open and just waiting for
someone with the signals and the
courage to fill it.

R&R: Once the company fiiled that
void and launched The Buzz, whet did you
do to let listeners in Atlantic City know
they had a hot new radio station?

GF: We had a van that did nothing
but drive around the market. We paid
somebody to drive The Buzz van with
the radio turned up loud. That was
sort of our moving billboard. We did
the typical van stops, giving out stick-
ers, key chains and $10bills. We spend
a lot of money on T-shirts.

I knew that station was going to hit
it big. I learned a lesson from Scott
Shannon when 1 was at WHTZ
(Z2100)/New York: He told me that his
true yardstick for when a station is
doing well is that you can go into the
department stores on Saturday and
hear it playing on the radios in the
electronic section. By the third week,
after The Buzz started gaining some
traction, every department store, ev-
ery home stereo store, every Best Buy
— every anything — was playing it.
There was a lot of grass-roots promo-
tion. It was really incredible word of
mouth.

R&R: What kind of resistance did you
get from advertisers?

GF: There's a disconnect between
what the listeners think and what the
clients think. Some of the advertisers
thought the station would do well, but
none of them wanted to buy advertis-
ing on it. The advertisers that had the
courage to jump in early, like furniture
stores, car dealers and clubs, got tre-
mendous results — some of the best
results they’d ever gotten from radio.
We're kind of closing the gap. This is
the first month when The Buzz is con-
verting ratings to revenue at the ap-
propriate share. It's been a year of lit-
erally pushing the hell out of the sta-
tion with a good sales staff. We've got
a separate and dedicated sales staff
just for The Buzz.

R&R: Was there any difficulty in hir-
ing a staff that mirrored the station?

GF: Rob Garcia, whois a very sharp
programmer, had been with Margate
and was PD for the dance Buzz. Rob
is also very good at imaging and pro-
duction. He really knows his way
around the Enco Digital Hard Drive
System. He made the jump and stayed
with our company, and he has done a
wonderful job on The Buzz. At this
point he does afternoon drive, and we
have a guy named Michael Ray on at
night. His name on the air is Big Dad-
dy Michael Ray, and he’s on from
7pm-midnight.

We're looking for a morning show
and a middayer right now. It’s the fyp-
ical radio story where you sign on
very music-intensive to blast a hole
through the marketplace, and then
you kind of fill in the blanks and go
for some depth and texture after the
format is secure.

R&R: It a market with a tremendous

amount of radio stations to choose from,
did you think that The Buzz would catch
on as quickly as it did and get the ratings
it did in such a short period of time?

GF: We had research that indicat-
ed it would be a top three station in
the first book, but I didn't tell anybody
that — probably because 1 didn't be-
lieve it myself. People were sort of
confused about the station and a little
intimated by it to begin with. I didn’t
want to add to the intimidation. But
the people we used as advisors —
Vallie-Richards, Edison Research —
all told us that, according to their re-
search, this would be a big format
from a 12+ point of view and a youth
demo point of view.

“Some of the
advertisers thought
the station would do
well, but none of
them wanted to buy
advertising on it.”

R&R: What has been the most mento-
rable moment for you since the launch of
the station?

GF: The most memorable moment
was on Thursday, Feb. 7, 2002 at 2pm
when we signed our LMA and signed
our deal to purchase The Buzz frequen-
cies and | met Rob for the first time. |
handed him our plan, our research and
some liners and sweepers and basical-
ly said, “How do you do, Rob. I'm the
new guy. By the way, we want this on
the air by midnight tonight.”

For the next 10 hours he was look-
ing for music, writing liners, dubbing
sweepers and reprogramming our
digital automation. At five minutes
before midnight he called me and
said, “OK, it's going to be rough, but
here it comes.” That was a very excit-
ing moment.

R&R: Do you see The Buzz getting
bigger, from a ratings standpoint point,
than it already is?

GF: We went to No. 1 in our first
book, and then we went to a 10 share
in our second book. I don’t know if the
station is finished growing. I've got to
believe that it probably is, but our con-
sultants say that, based upon the ad-
justment to WAYV, The Buzz is the only
station with absolutely exclusive mu-
sic that you can’t hear anywhere else.
All the other music is shared by any-
where from one to two to three stations.

TALK BACK TO R&R!

Do you have questions,

comments or feedback

regarding this column
or other issues?

Call me at 310-788-1665

or e-mail:
dthompson@radioandrecords.com
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B WEX ARTIST TITLE LABEL(S) 43 PLATS lupg%{s:é:tsous Y ™ | MosTt Added °
1 0 50 CENT 21 Questions (Shady/Aftermath/interscope/ 6231 +423 839986 1 8316 www.rradds.com
2 @ FABOLOUS FILIL' MO Can't Let You Go (Flektra/EEG) 5605 +412 725109 15 8216 | armsrmine wees ADDS
4 9 BUSTA RHYMES & MARIAH CAREY | Know What You Want (/) 5443 +528 684454 14 8316 ASHANTI Rock Wit U {Awwwww Baby) (Murder fnc ADJMG) 73
3 o SEAN PAUL Get Busy (40/40/VF/Atlantic) 5301 +253 706069 15 86/6 BEYONCE' Crazy In Love (Columbia/ 59
5 @ R.KELLY Ignition Uive) 4339 +60 521878 23 837 | TYRESESigns Of Love Makin' 0 3
8 @ LIL'KIM FI50 CENT Magic Stick (Queen Bee/Atlantic) 4119 +1098 606264 6  69/10 fl”‘;'l':&m’: x'::éyyz‘:‘:g‘wé’;) s -
6 7 50 CENT In Da Club (Shady/Aftermath/interscope) 3620  -158 449030 20  84I6 | GINUWINE In Those Jeans i/ 3
7 8  SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol) 3078 59 414947 18 76/6 | BLACK EYED PEAS Where ls The Love? A&Minterscope/ 1"
10 €@ DABRAT In Love Wit Chu /So So Def/Arista) 2958  +475 264162 9 736 :m:&%:e&ﬁ ;Vv/;ff;’avﬂvfidld S ::
11 ) R KELLY Snake Live/ 2732 +395 316686 6 767 | Lo Lt Like...Who: p ;,”M” IZ‘,’“;E/ ” "
13 @ JUSTIN TIMBERLAKE Rock Your Body (Jive) 2724  +528 270146 10 588
12 (O WAYNE WONDER No Letting Go (VP/Atlantic) 2573  +316 333790 23 75(7
9 13 NAS | Can (Columbia) 2481 2215 310049 15 736
21 @ ASHANTI Rock Wit U (Awwww Baby) (Murder nc./IDJMG) 2232  +629 283588 4  81/73
19 @ MONICA So Gone () 2156  +452 263258 6  69/5 Most
14 @ PANJABIMC Beware Of The Boys (Sequence/ 2073 +42 213911 1 sn |Increased Plays w
15 D FRANKIE J. Don't Wanna Try (Columbia) 2010 +80 190386 13  56/10 : o T ToTAL
25 ) FABOLOUS FIASHANTI Into You (Flektra/EEG) 1921  +590 215720 4 28[10 | ARTIST TILE LAgEL(S) INCREASE
17 @ STAGGA LEE Roll Wit M.V.P. (ARTIS Tdirect) 1883 +32 143502 14 63I14 | LI KIMFI50 CENT Magic Stick (Queen Bee/Atiantic) +1098
20 @) JOE BUDDEN Pump It Up (Def Jam/IDJMG) 1841 +201 231116 7  75/4 | BEYONCE Craz nLove Columbia) +770
24 @ BONECRUSHER Never Scared Wiista 1722 +365 230583 8 6310 ;‘:::{‘Jl"g";,::’;‘A‘:“T“I“"::’y“;f;’/:/’{%%’””/’”*’"’G’ :g:g
27 @ JENNIFER LOPEZ I'm Glad /Epic/ 1672 +382 155989 6 5318 || yoscnicnc A Fool Def Jam South/DIMG) V536
18 23 GINUWINE Hell Yeah (Epic) 1566 237 158304 18  65/6 | BUSTA RHYMES & MARIAH CAREY | Know What You Want (/) +528
22 24 EMINEM Sing For The Moment (Shady/Aftermath/Interscope) 1490 53 135969 11  45/5 | JUSTIN TIMBERLAKE Rock Your Body d/ive/ +528
31 @ CHINGY Right Thurr (DDP/Capitl 1467  +397 137554 4 5810 mj ::‘c’f S'“ E"Ve "f/'/‘ el *:;2
39 @ LUDACRIS Act A Fool (Def Jam South/IDJMG) 1324 4536 125236 3 GBI | g0 0nTo) Qomtions Shayemathinescoe s
28 @ KILEY DEAN Make Me A Song (Beatclub/Interscope) 1300 +162 139372 4 65/4
23 28 LI KIM The Jump Off [Queen Bee/Atlantic) 1203 199 168359 17  73/5
26 29  LIL' MO FIFABOLOUS 4 Ever (Elektra/EEG) 1145 186 156173 12  56/5
34 €D DAVID BANNER FILIL' FLIP Like A Pimp /Universal) 1099 +119 10932 8 s | New & Active
38 € EMINEM F/50 CENT... Hail Mary (Shady/Aftermath/interscope) 1062 +246 91296 3 5)2 : o
30 32  HITMAN SAMMY SAM Step Daddy [Universal) 1044 -32 69697 1 442 GINUWINE In Those Jeans (Epic/
€D  BEYONCE' Crazy In Love (Columbia) 1035 +770 272260 1 79/59 | TotalPlays: 503, Total Stations: 40, Adds: 13
33 €D 2PACF/TRICK DADDY Still Ballin' (Amaru/Death Row/interscope) 1016 +31 181066 14 31 SARAI Ladies (Epic/
29 35 JAY-ZExcuse Me Miss (Roc-A-Fella/I0IMG) 987 140 126216 16 g3 | o7 Towl Sl 3 Rl
48 € THALIA FIFAT JOE | Want You fVirgin) 944 +405 131519 2 sy7 | LATIEDotWant ToHurt You Watown)
36 37  DMX X Gon Give It To Ya (Ruff Ryders/IDJMG) 881 23 125103 17 36/2 FOXY BROWN | Need A Man Viator/UMG)
32 38  B2K Girlfriend (£pic/ 880 -155 91686 14  60/3 Total Plays: 377, Total Stations: 27, Adds: 2
43 @ SMILEZ AND SOUTHSTAR Now That You're Gone f/ARTIS Tdirect/ 837 +136 64871 3 55(7 DA ENTOURAGE Bunay Hop (Universal)
50 €D LOON FIKELIS How You Want That /Bad Boy/Universal) 810  +331 121645 2 6217 Total Plays: 335, Total Stafions: 17, Adds: 1
42 @ FLOETRY Say Yes /DreamWorks) 790 +85 82005 4 464 DANIEL BEDINGFIELD If You're Not The One fistand/IMG/
44 @ UL JON & THE EASTSIDE BOYZ Get Low (7V7) 786 +128 97880 3 2210 | ' Feys 308 TowlSutins 12 Adds:3
35 43 TALIB KWELI Get By (Rawkus/MCA) 75 215 120343 10 5yja | CHOPPAChoosa Svie o it Unversal
41 44 JAHEIM Put That Woman First (Divine MilWB) 725 3 151462 71 1N LIL* JON & THE EASTSIDE BOYZ | Dor't Give A @#$% (7V7)
@ LUMIDEE Never Leave You (Uh Oh) Universal) 710 +391 213206 1 43113 | Total Plays: 287, Total Stations: 12, Adds: 0
37 46  NELLY Pimp Juice (Fo’ Reel/Universal) 669 -199 88999 1" 432 CLIPSE Hot Damn /Star Trak/Arista)
49 @ AALIYAH Come Over (BlackGround) 624 +114 60905 2 453 Total Plays: 258, Total Stations: 30, Adds: §
45 @ MISSY ELLIOTT Pussycat (Elektra/EEG) 613 A1 82257 5 9.3 TAMIA Officially Missing You (Flektra/EEG)
@ BLACK EYED PEAS Where Is The Love? /A&M/interscope) 603 +344 74779 1 agjq | 7ot Plays 296, Total Statins: 31, Adds:3
@ SEAN PAUL Like Glue (VP/Atlantic) 603  +310 84914 1 31
) ) ) - Songs ranked by tetal plays
89 CHR/Rhythmic reporters. Monitored airplay qata supplied by Mgdlabase Researqh, a division of Premiere Ra.dio'Networks. Songs rankeq by total plays for the'alrplay
g o e o M o e o eareon ater 20 wosks o e chars. Most Addeo & he ot number of ew adds ofiilly reporied 1o A& by sacn | | R&R Station Playlists have moved to the web.
reporting station. Songs unreported as adds dc not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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32 :/ RHYTHMIC MIX SHOW TOP 30

o May 23, 2003

RANK ARTIST TITLE (ABEL
1 50 CENT 21 Questions (Shady/Aftermath/interscape/
SEAN PAUL Get Busy (VP/Atlantic)
FABOLOUS f/LIL" MO Can't Let You Go (Elektra/FEG)
LIL’ KIM /50 CENT Magic Stick (Queen Bee/Atlantic/
R. KELLY f|BIG TIGGER Snake (J/ive/
BUSTA RHYMES f[MARIAH CAREY... | Know What You Want (J/
BONECRUSHER Never Scared (So So Def/Arista/
BEYONCE' Crazy In Love (Columbia/
WAYNE WONDER No Letting Go (VP/Atlantic/
10 50 CENT In Da Club (Shady/Aftermath/interscape/
11 JOE BUDDEN Pump It Up (Def Jam/IDJMG)
12 PANJABI MC Beware Of The Boys (Sequence)
13 LUMIDEE Never Leave You (Straight Face/
14 SNOPP DOGG Beautiful (Daggy Style/Priority/Capitol)
15 LIL’ KIM The Jump Off (Queen Bee/lndeas/Atlantic)
16 FABOLOUS Into You (Elektra/EEG)
17 ASHANTI Rock Wit U (Murder Inc./IDJMG)
18 2PAC Still Ballin' (Amaru/Tha Row/interscape)
19 CHINGY Right Thurr (Priority/Capitol)
20 DA BRAT In Love Wit U (So So Def/Arista/
21 LUDACRIS Act A Fool (Def Jam South/IDJMG)
22 LI’ JON & EASTSIDE BOYZ Get Low (7TVT/
23 LOON f/KELIS How You Want That (Bad Boy/Universal)
24 R. KELLY Ignition (Jive/
25 NAS | Can (Columbia)
26 SEAN PAUL Like Glue (VP/Atlantic)
27 EMINEM Hail Mary (Shady/Aftermath/interscope/
28 MONICA So Gone (/)
29 TALIB KWELI Get By (Rawkus/Priority)
30 FREEWAY Flipside (Roc-A-Fella/iDJMG)

W 00~ O G & W N

Networks. Songs ranked by total plays for the airplay week of 5/11-5/17/03.

Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio i
©2003. R&R, Inc.

PH AT SIX

JOE BUDDEN FEATURING BUSTA RHYMES Fire (Spit/IDJMG)
PHARRELL FEATURING JAY-Z Frontin' (Star Trak/Arista)

KEITH MURRAY Candi Bar (Def Jam/IDJMG)

LOON FEATURING KELIS How You Want That (Bad Boy/Universal)
FREEWAY FEATURING CADDILLAC TAH Flipside (Roc-A-Fella//DJMEG)
SEAN PAUL Like Glue (VP/At/antic)

Joe Budden's “Pump It Up” (Spit/IDJMG) is a pick
of mine. All T can say is, “Pump, pump, pump,
pump, pump, pump it up!” Hi-C's “Let Me Know”
(Independent) is a West Coast banger straight cut of the Quik Family and pro-
duced by DJ Quik. Hi-C is getting us ready for the summer with this banger, and
itis heating up the streets outin Cali. All | can say about De La Soul's “Shoomp”
(Tommy Boy) is it's De La with Sean Paul on tne hook! This is the one that
needs to be played at high volume at your neightorhood street party! Wildchitd :

featuring Vinia Mohica’s “Party Up” (Independent) is for the cats who love Madlib production
and Wildchild lyrics. Straight out of the 805, Wildchild brings you the raw hip-hop that is just a
sample of what is on his album. A must-have for the crates.

— DJ Raphiki, KPWR/Los Angeles
°®

| love this new dude called Sincere. His song,
“What” (BlackGround/Universal). was produced by
; l Timbaland, so if this cat blows up, | can say | was
1 the first person to pick the record. | love the new one by Joe Budden and Busta
| Rhymes called “Fire” (Spit/IDJMG). The name says it alt. This will be one of the
| hottest records this summer. Pharrell and Jay-Z's “Frontin' (Star Trak/Arista)
‘ is my joint! | can sing the entire song. | love this song. It's all that, and I'm
feelin’ it the most!

— DJ Kay Dunaway

DA BRAT COMES TO TUCSON 5o So Det/Arista recording artist Da Brat recently
stopped by KOHT (Hot 98.3)/Tucson, AZ to promote her single “In Love Wit Chu'.” Seen here are
(I-r) KOHT PD R Dub, Da Brat and Arista’s Lori Rischer.
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This Week’s Hottest Music Picks

Gina Lee Fuentez
MD, KPRR/EI Paso

Talib Kweli featuring Jay-Z, Busta
Rhymes & Jadakiss’ “Get By (Remix)”
(Rawkus/MCA): The remix is the shizznit.

Kylie Dean’s “Make Me a Song” (Beat-
club/Interscope): Blowin” up.

Foxy Brown’s “Yeah” (Violator/ID-
JMQ): This is a dope song.

Bubba Spanox’s “[immy Mathis” (Beat-
club/Interscope): It’s a good record.

Fisher
PD, WHZ1/Greenville, SC

Beyoncé featuring Jay-Z’'s “Crazy In
Love” (Columbia): It comprises everything
a hit record should be.

Lil Jon & The Eastside Boyz featuring
Ying Yang Twins’ “Get Low” (TVT): We're
playing this in our night slot.

Pablo Sato
MD, XH1Z/San Diego
Mya’s "My Love Is Like Whoa"” (A&M/
Interscope): It's good to have a new single
from Mya. This is a hot record that I think
will do well for us.

Fabolous featuring Tamia’s “So Into U” |

(Elektra/EEG): This is getting requests for us.

_ . CHR/RHYTHMIC

May 23, 2003 R&R ©® 33

50 Cent, Eminem &
Busta Rhymes’ “Hail
Marv 2003” (Shady / Af-
termath/Interscope):
No. 1 phones and re-
search.

Mark Adams
PD, KXJM/Portland, OR

Beyoncé featuring
Jay-Z’s “Crazy In Love™:
This song is hot on the air; it’s two artists
vou have to address.

Thalia featuring Fat Joe’s “l Want You”
(Virgin): I think this will blow up at Rhyth-
mic, and not just in Hispanic markets.

Mya’s “My Love Is Like Whoa”: Great
track, good hooks, sounds good on the
radio.

Loon featuring Kelis’ “How You Want
That” (Bad Boy/Universal): This is cross-
ing from mix show play. Smokin” produc-
tion.

Sean Paul’s “Like Glue” (VP/ Atlantic):
Don’t trv to understand Sean Paul, just
play ‘im.

Beata
MD, WLLD/Tampa

Fabolous featuring Tamia’s “Into You™:
After one week, this record is top tive
phones. “Into You” is going to be as huge
as, if not bigger than, “Can’t Let Go.”

Bonecrusher’s “Never Scared” (So So
Def/ Arista): A club banger.

Beyoncé featuring Jay-Z’'s “Crazy In
Love”: Hot! Starting to get phones. Great
fernale record for the summer.

Angel Garcia
PD, KWYL/Reno, NV
Keith Murray’s “Candi Bar” (Det Jam/
IDJMG): This should be Keith’s big hit.
Hopefully now PDs can respect this kid,
who has been grindin’ it out for years.
Pharrell featuring Jay-Z’s “Frontin’”

f 11

‘ This is a smash! [ think this is definitely a

' No. 1 record.

Beyoncé featuring Jay-Z's “Crazy In
Love”: This is a good record, and the beat
is tight

Antdog
PD, KKUU/Palm Springs, CA

Baby Bash featuring Frankie J's “Suga
Suga” (Good Guy Ent.): That's phat.

Lumidee’s “Never Leave (Uh Oh)” Fee-
lin” this one.

Mr. Capone’s “You're the One for Me”:
Dude, he’s just so big out here. We had an

| in-store with him, and there were 400

screaming girls.

Black Eyed Peas featuring Justin Tim-
berlake’s “Where [s the Love” (A&M/In-
terscope): This will be the new song for the
YMCA.

Jay-Z’'s “La-La-La (Excuse Me Again)”
(Bad Boy/Universal): Hot track.

Sarah 0’Connor
MD, WPGC/Washington
Nick Cannon featuring B2K’s “Feelin’

| Freaky” (Jive): I love him.

(Star Trak/Arista): Everyone should be |
| playing this.

Lumidee’s
{Straight Face/Universal): Smooth vocals
with a familiar beat.

Murph Dawg

MO, WHZT/Greenville, SC
Sean Paul’s “Like Glue”: That's the one.

“Never Leave (Uh Oh)” |

Blaque’s “Ugly” (Columbia): Missy is
on tire! It's another women’s anthem.

Scooter B. Stevens
PD, KOBT/Austin

Baby Bash featuring Frankie J's “Suga
Suga”: Smooth groove about love. Chicks
will dig it.

Fabolous featuring Tamia’s “Into You”:
Had to put this on right away in all day-
part rotations. I'm so into it!

Karen Wild
MD, KUBE/Seattle

7

Dream featuring Loon’s “Crazy” (Bad
Boy/Universal): It’s a little bit pop, a little
bit rhythmuic, very catchy and sounds like
a nice summer record.

Mya’s “My Love Is Like Whoa": I real-
ly like this. She is all grown up, and you
don't have to look at her to see it — you
can hear itin her lyrics!

Sean Paul’s “Like Glue”: This record is

so fiot, it has summer written all over it!

Orlando
PD, WLLD/Tampa

Fabolous featuring Tamia’s “Into You™:
This is a strong record with real female
appeal. I think using Tamia will turn out
to be a blessing in disguise. Great response
on the air.

Tamia's “Officiallv Missing You” (Elek-
tra/EEG): T can’t stop listening to this
record. I can’t lead the way on this one, but
I'm screaming from the bleachers until it
gets to my side of the field. Love it!

Jay-Z's “La-La-La (Excuse Me Again)”
(Bad Boy/Universal): How can vou not
feel that one? Although it has no way of
working, at least 1,000 guys will try that
line at a chub this weekend. [ know thatI'm
gonna be one of ‘em!

Erik Bradley
MD, WBBM/Chicago

Ludacris’ “Act a Fool” (Det Jam South/
IDIMG): What a rock star he has become!

Mya’s “My Love Is Like Whoa": Go, Mya!

Loon featuring Kelis’ “"How You Want
That” (Bad Boy/Universal): Bad Boy ain’t
goin” nowhere!
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America’s Best Testing CHR/Rhythmic Songs 12 +
For The Week Ending 5/23/03

Persons Persons Persons

Total samle size is 409 respondents. Total average favorabilty estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Tolal familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample
composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic
is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided
by Mediabase Research, a division of Premiere Radio Networks.

AN

Artist Title (Label) T™W LW Familiarity Burn  12-17 18-24 25-34

FABOLOUS Can't Let You Go (Elektra/EEG) 401 389 70% 13% 422 413 381 | | ARTIST: Sean Paul

50 CENT In Da Club (Shady/Aftermath/interscope) 397 397 98% 52% 401 377 414 | | LaseL: VP/Atlantic

SEAN PAUL Get Busy [40/VP/Atlantic) 397 39 90% 27% 405 3.83 4.10 By MIKE TRIAS/ASSISTANT EDITOR

50 CENT 21 Questions (Shady/Aftermath/interscope) 391 388 85% 20% 4.24 3.75 3.82 Tt R R e m s e e e

FABOLOUS into You (Flektra/FEG) 391 - 47% 6% 421 17 397 ingston, Jamaica native Sean

BUSTA RHYMES F/ MARIAH CAREY | Know What You Want (J/ 390 3.69 85% 21% 40 3.80 389 Paul has been tearing up the

AALIYAH Miss You (BlackGround/Universal) 389 377 97% 37% 4.10 3.81 383 charts lately, and now he’s go-

JUSTIN TIMBERLAKE Rock Your Body (Jive/ 385 387 96% 3% 338 399 409 ing to hit the road with another

NAS | Can (Columbia) 384 374 86% 31% 393 379 3719 one of today’s “instant” suc-

LI KIM F/ 50 CENT Magic Stick (Queen Bee/Atlantic) 384 382 53% 8% 432 363 377 cesses: He'll be joining 50 Cent for the second half of the
FRANKIE J. Don't Wanna Ty (Columbia) 381 372 61% 1% 4.6 375 3719 rapper’s summer tour, beginning July 13. Though he has been
LIL' MO F/ FABOLOUS 4 Ever (Gold Mind/Elektra/EEG) 381 362 53% 9% 400 370 377 nominated for Best New Artist at this year's BET Awards (air-
TYRESE How You Gonna Act Like That (J) 379 381 83% 23% 3.85 381 3714 ing live on BET June 24), like his tourmate, Paul is anything
DA BRAT In Love Wit Chu (So So Def/Arista) 379 359 49% % 392 3.7% 373 but new to tha scene.

R. KELLY Ignition (ive/) 3718 317 95% 37% 397 373  3.68 The multiethnic Sean Paul Henriques (he has Portuguese,
EMINEM Sing For The Moment (Shady/Aftermath/interscope) 376 392 97%  35% 4.00 375 3.2 Chinese and Jamaican blood) was born to parents who were
SNOOP DOGG Beautiful (Daggystyle/Priority/Capitol) 376 369  86% 26%  3.51 368 3.97 both athletes. In his younger years Paul was a swimmer and
WAYNE WONBER No Letting Go (VP/Atlantic) 376 362  66% 19% 3.63 37 39 water polo player who competed in international meets with
LIL" KIM F/ MR. CHEEKS The Jump Off (Queen Bee/Undeas/Atiantic) 372 368 10% 20% 388 354  3.78 the Jamaican National water polo team. He attended college at
ASHANTI Rock Wit U (Awww Baby) (Murder Inc./I0JME) 3.72 . 58% 10% 4.02 355 368 UTECH, where he studied hotel management. The curriculum
GINUWINE Hell Yeah (Epic) 370 368 89% 30% 3.78 354 384 required that he learn all aspects of the business, including
MONICA So Gone (/) 365 335 48% 9%  3.61 338 377 cooking, and 1or a while he worked as a cook. But in the end,
PANJAB! MC Beware Of The Boys (Sequence) 365 3IM 43% 9% 3.76 3.60 3.64 music was his first love.

JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG) 356 348 81%  29% 353 337 369 “Baby Girl” was his 1996 debut single, and it quickly estab-
JOE BUDDEN Pump It Up (Def Jam/IDJME) 353 324 43% 7% 375 345 350 lished him as a dancehall force in Jamaica. A few years later he
STAGGA LEE Roll Wit M.V.P. (ARTIS Tdirect) 349 351 40% % 3.62 336 355 collaborated with DMX on “Top Shotta” for Hype William’s Belly
JENNIFER LOPEZ I'm Glad (Epic) 3471 347 86% 20% 362 340 340 soundtrack, allowing him to gain a foothold with American
R. KELLY F/ BiG TIGGER Snake (/ive/ 346 325 51% 13% 3.62 3.22 3.56 audiences. Sean Paul’'s 2000 debut CD, Stage One, solidified
HITMAN SAMMY SAM Step Daddy (Universal) KR} - 37% 9% 34 300 345 his status as a top dancehall artist both at home and in the U.S.
BONECRUSHER Never Scared (Arista) 3.27 - 4% 1% 336 314 324 His piatinum sophomore album, Dutty Rock, has spawned

the hits “Gimme the Light” and “Get Busy.” Now Dutty Rock
has another single that's bound to stick in your head: “Like
Glue.” It has alieady debuted at No. 50* on R&R’s CHR/Rhyth-
mic chart, and the Benny Boom-directed video will arrive at
video outlets soon.
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0" Tom Calococcl KTTB/MInuinuII: Ll JoN

MD. Carmen Confreras P A T

20" BEYONCE “Crazy”
5 ASHANTI “Rock

RASHAD 'MISEW'

27 BEYDNCE "Crazy' TYRESE "Signs™

5 PANJAB MC 'Bays™ WPHLPHladeiphia, PA *
Al I 12 LUDACRIS "Fem'y PD- Colby Coll

M Hamia Marc ASHANTI R MD: Rignul “Ralt” Grorga

R ek BACK EYE0 PEAS “Where* 6 ASHANTI “Rock”
HiHndianapalis. N FABOLDUS FIASHANTI Info” 30 LUMIDEE "Leave”
WP Bt Wanace B Bvonce e
MDD wirak] OMIPO Hsn- Roberts

15 ASHANTI “Rock” Frogall oL KKFR/Phoenix, AZ *

3 BEYONCE "Crazy” i el PO Bruce 81. James
'WXIS/Johnson City, TN - 20 BEYONCE "Cri APQ: Charlie Huero
Pumg:sr:nNnTAn'\‘nms- Uil 308 L"Y :g:j nr;nyln':

52 ASHANTI "Rock' )

3 tved RONISLEY PR KELLY "W MD. Joay B ook

BEYONCE “Crazy 4 TYRESE “Sqns

“"U’”"'""'V s ca- 1 SERN BAUL i
K2ZPPhosni,

4@ ASHANTI F(ock

SEAN PAUL “Glue™ ?ﬂ‘ Mark Mlﬂlnl
R T EORY SROWN an B G B
Oy s SMILEZ AND SOLTHSTAR “Gone ‘z ik ek

LUM\DEE Leave” DON/Monterey-Salinas, CA * 2 TNAUA F/FAT JOE "want®

SARAL" Lames PD Dennis Martinez TYRESE "Signs™

MO: Alex Carlllo YOUMPortiand, OF -
KLUCA23 Ve B CHINGY “Right” Dir/Prog.: Mark Adams
Ourt: Lo Thomas. 4 ASHANT| “Rock” APD: Mario Devoe
e ey BEYONCE' Crazy MO: Alexa

L BCAGk FYED PRS “whare” 7 LLJON Lo’

" iSiAnt poc . TYRESE “Signs FLOETAY “Ves™

O XONCEN LY FLOETRY “Yes GINUWINE “Jeans”

) sn-rm'gzmm SWMorgomer. AL TYRESE “Signs™

MO: I Nais POMO: Al Irving WPKF/Poughiknogie, NY

75 ASHANTV “Rock” 47 ASHANT\ “Rock™ PD: Jiml Jamm

41 BEVONCE' “Crazy” 9 BEVONCE “Crazy’ APO/MD-C.J. Meintyro

47 CHWNGY qum 3 JAVIER "Crazy” 43 FABOLOUS FITAMIA “Into”

25 ASHANTI Roci
3 UE -Ugh”
(R:LIPSE Hcl
RUN \SLEYF/R KELLY “What"
lN

KuNZheno
PO: Biil Schulz
MO- Matt Smith
26 ASHANTI Rnck'
2 TYRESE Signs”
GINUWINE Jzans
RASHAD “Misery”
RON ISLEV F/R KELLY “What™
KWYLReno,

8 ASHANTI “Rock”
RASHAD “Misery”
TYRESE S ns

KGG/Riverside,
PD J-n- Duun

PO/MD:
|3 DOM Svaned
1" ASHANTI Rock” |
BEY

KBMB/Sacramento.
Interim PD/APD/MD. J.R.
3 ueowusmsmnn nto”
20 GINUWINE “Jea
T TYRESE “Sgne”

BG “Gangsiz”

LIL JON Luw'

RASHAD MIS!VY'

o, CA
vr/qu.. Mart Evlnl
PD: Byron Kennady
MD: Tony Tecate

SHANTI Rnck'

Y EVED Fehs where:
CLIPSE "Hy
CDALAIS Foor
LYRIC “Tipsy™
‘ 0a

FABOLOUS F/ASHANTI “Into”
LUDACR\S F }
LUMIDI
RON KSLEV F/R KELLY "What”
KUUU/Sah Lake City, UT
OM/PD: Brian Michel
MD: Kevin Cruise
No Adds
KBBT/San Antonig, TX *
PD 1.D Gonzalez
APD Danay 8
MD: Romao
23 ASHANTI "Rock™
8 LOON F/KELIS "That”
SMILEZ AND SOUTHSTAR “Gone™
Kc.ws;n nn

PO Dy
nscmspoousa “Emerge”

SARA| “Ladies™

THALIA F/FAT JUE “Want*
XHTZSan
PD: Dllnl Lllrll

Sat
50 ASHANTI “Rock”
7 LUMIDEE “Leave”

VPIPmB' Michael Martin
m Archer
10 LIL JON Luw

H RDN ISSLEYF/R KELLY "What™

RASHAD lise
KYLO/San Franclsco,
VPIPrn - Michael MIIHII

: Jazzy Jim Archer

4 GINUWINE "Jeans”
TYRESE *Signs”

KWeySan Lus Oispo, CA

APDMD Malnll

1
1 FABOLOUS /ASHANTI “into”
1 RASHAD 'Mlsery'

KSXY/Santa
PD: Crash v
28 ASNANTI ﬂock

CLIPSE *He
ELEPHANT MAN “River”

3 n Wild
1 FABOLNOUS F/ASHANT\ “Into”

5
B BONECRUSHER Nevev
g ASHANYI Rock

MYA
BEYONCE “Crazy”
TYF(ESE 5K ns

Shrevepor,
PDIMD o".o“ Echols

PD: Steve mm mev
MD: Zhuck Wr
35 géBOLDU F/ASNANTI “Into”

JINUWWE Jeans
LIL JON Luw

AON ISLEY FA KELLY “Wnat
IVRESE “Sane

KSPWTSgr
PR Chs Caknon

1 aSHANTI "Rock™
1 MEYONCE' “Crazy’

1 ILACK EYED PEAS Wneve
Kwll odesto,

PD: Jiha CMNIII
MD: O-2ne Fox

25 .15 "Cream”
18 LIt KIMF/50 CENT "Wagic™
2 BSHANTI "Rock”

YA “Whoa'
TYRESE "Signs™

WLLD:Tsmpa, FL *
PD: Driando
APIY Scamiman

Biata
ASHANT “Rack”
CHINGY "Right”

KDHTTucson, AZ *

MD ngnm Vlllnlnnn:
ASH;

CHINGY Rmhl
R KELLV Snake

BUNECRUSHER “Never™
TYRESE “Signs™
KIBT/Tulsa, 0K

PD/MD Cllmlca Flsnr

6 OGG Beau(ll "

64 FABOLUUS F/LIL' MO “Cant”

6 BUSTA RHYMES/MARIAH “Know™
R KELLY “ignition”

40 K}LEY DEAN “Song"

¥ CHINGY “Rignt”
50 GENT “Club”
LIL KM *Jumg*

27 ONICA Gone

27
JENNIFER LOPEZ (glad

2
BLACK EVED PEAS ‘Where™
TYRESE “Signs™

KBLLyir-Longiow,TX

MD: Marcus Love
ASHANTI “Rock™
FANNVPACK “Camettoe”
RASHAD “Misery™

WPGCWashington, O *

OM: Reggie Rouse

VP/Prog.:Jay Slavens

MD: Sarah 0'Connor

14 NICKCANNONF/BZK “Freaky™
14 BEYON

14 ASHAI N

8 RON \SLEY F/R KELLY “Wnat*

WMBX/Wast P:Im Beach, FL*

PD: Mark McCra

MD D-mllll Dunn;m
LIL Jt

H BEYONCE C
2 ASHANT) ™ ﬂucaﬂ

nvwoenES

*Monitored Reporters
39 Total Reporters

39 Total Monitored

10 Total Indicator

HNew Reporters (8):
WQSX/Boston, MA
CKEY/Buffalo, NY

WRCL/Flint, MI

WYIL/Knoxville, TN

WBVD/Melbourne, FL
KCJZ/San Antonio, TX

KTBT/Tulsa, OK

WWKL/Harrisburg, PA

~
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WAJZ/Albany, NY *

Reporters

WSSP/Charleston, SC€ *

Stations and their adds listed alphabetically by market

WHXT/Columbia, SC€ *

WJMZ/Greenville, SC *

KKBT/Los Angeles, CA *

WBLX/Mobile, AL *

WWPR/New York, NY *

KDKS/Shreveport, LA ¢

~

WKYS/Washington, OC *

N.0.R.E. Nothin’ (Def Jam/IDJMG)

NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)
LUDACRIS Move Bitch (Def Jam South/{DJMG)
JAHEIM Fabulous (Divine MilyWs)

AALIYAH | Care 4 U (BlackGround)

DRU HILL | Should Be... (Def Soul/iDJMG)
BIG TYMERS Still Fly (Cash Money/Universal)

PD/MD: Sugar Bear PO: Jeff Lee PD: Chris Connors PO/MD: Doug Davis PD: Rob Scorpio PD/MD: Myronda Reuben PD: Michael Saunders PO/MD: Quenn Echols PD: Darryl Huckaby
APD: Marie Cristal 96 50 CENT 21" APD: Harold Banks 22 ASHANT! “Rock MD: Dorsey Fuller 3 BEYONCE “Crazy” MD: Mara Melendez No Adds MD: P-Stew

28 ASHANT} “Rock” 84 FABOLOUS FALIL' MO “Can't” MD: Shanik Mincie 14 LILJON... Low" 43 ASHANT! “Rock” 1 ASHANTI “Rock” 31 BEYONCE' "Crazy” . 28 BEYONCE "Trazy"
4 JAVIER “Crazy” 82 JAHEIM “Woman o 46 ULJON Lo’ 14 BEYONCE “Crazy’ 5 BEYONCE "Crazy" RASHAD "Misery” 31 ASHANTI *Rack” KMJJ/Shreveport, LA 5 ASHANT! “Rock”

1 BEYONCE “Crary” o 18 ASHANT! "Rock” ZEAERRCen . SYLEENA JOHNSON “Fathiur JAVIER “Crazy” PD: Long John 3 LLJON. “Low”

B.G. "Gangsta” S g " 1 IA F/FAT JOE “Want” WGZB/Louisville, KY * I . “Fipek”

MYSTCDONELL JONES Bt | & ey ® R o LUMIDE ez PD: Mark Gum WEHT Morigomery. AL el e WIKSWilmington, OE *
KEDG/Alexandria, LA SEINDNICAS Gore IWSTCOONELL St ‘eate' | WEUPMuntsile, AL * MD: Gerald Harrison MD: ﬁa'élaﬂ'[%"ng 4 LLION “Low’ st HE: Mot e
OM/PD: Jay Stevens i J%LFE/:AZELEEJLSL!Em? ' PDMD: Steve Murry 348 i‘;ﬁim’y " 3 ASHANTI “Rock” BG. “Gangsta” RASHAD “Misery” 56 BUSTA SRR “Know"
MD: Wade Hampton 46 SNOOP DOGG “Beautiful” 52 LILJON..."Low" 1 BEYONCE' Sfm 27 LILJON “Low” WOWI/Norfolk, VA * SYLEENA JCHNSOM "Faitht™ 51 FABOLOUS FLIL' MO “Can't”
15 LIL JON . "Low" 42 CHOPPA "Choppa™ WWDM/Columbia, SC * 1 BEYONCE “Crazy LUDACRIS “Fool” 13 BEYONCE “Crary” OM/PD: Daisy Davis . 49 MONIGA "Gone”

1 RASHAD “Misery” 39 LIL KIM “Jump” PD/MD: Mike Lt ASHANTI "Rock" 7 RASHAD "Misesy” - Mi KATZ/S1. Louis, MO * 48 LIL' MO FFABOLOUS “Ever”
e 33 WAYNE WONOER "Letting” - Mike Love B "Gangsta” gt APD/MD: Michael Mauzone - Eric Mvch “Beautiu”
. FAe R "Letting APD: Vemessa Pendergrass . WFXM/Macan, GA 6 BG. “Gangsta’ 20 ASHANT! "Riock” PD: Eric Mychaels 48 SNOOP DOGG "Beautrul
WHTA/Allanta, GA 3 JAY2 Erouse” UL JON. “Low” WJMUJackson, MS * OM/PD: Ralph Meachum WNPLNastille, TN * 13 BEYONCE “Crazy” %0 ASHANT! ok’ aan
3P0 Do S 3 TYRESE “Goma” 17 ASHANTI “Rock” OM/PO/MD: Stan Branson 6 LILJON. ow” PD:0C ' ! CUPSE Hot! 7 BYONGE Ty 45 LK dump”
. Dimitrius Stevens 32 LU JON “Low” 9 RASHAD "Misery” N e 6 CLIPSE "Hot" . N 44 JAHEIM “Weman™

" o Roa 19 LIL' JON..."Low G- APD: Taz . o
;‘7%?3"‘“"109.?‘”“‘ e A ! & ASHANTI “Rock” ML TSN s g%%:wmnﬁg oK WEUN/SL. Louis, MO * [ WATEENER R R
e Ty 31 JOE BUOOEN “Pumg” 86, “Gangsta" 3 BEVONCE “Cray" W1BB/Macon, GA 58 MONICA "Gone” MD: Eddie Brasco APD: Craig Black L I;Al?l.e")gusy“

e 30 BONECRUSHER “Never” JAVIER “Crary” B.G “Gangstd PD: Chris Williams 57 50 CENT 21" : o MD: Koa Koa hai Ves*
oy OeEEL 29 HITMAN SAMMY SAM "Oaddy” MYSTICONELL JONES “Breatre’” 57 FABOLOUS FALK' MO “Cant 7 ASHANT: "Rock ~ L
IIRISY 29 J LOPEZFALL COOL J “Have" ® | WRJHiackson, MS * APD: Ava Blakk e 3 AR Gy B R
WVEE/Allanta. GA * 28 HEATHER HEADLEY "Wish” WFXE/Columbus, GA PD: Steve Poston 17 SONNY SPOON “Game” A tE e 3 BEVONCE Gy § LI Lov "
E/lanta, 25 DAVID BANNER . "Like” PD: Michael Soul MD: Lil Homie 9 BEYONCE “Crazy SolrlOE TR e 2 RASHAD "Misery razy 27 R KELLY *Srake’
IM/PD: Tony Brown 24 MISSY ELLIOTT “Gossip” - Michael Sou AT R 9 LILJON.. "Low’ 5 HITVAN SAMMY SAM “0addy” 1 MYSTIC/DONELL JONES “Breathe™ . 27 NIVEA "Reasons”
APD/MD: Tosha Love 23 50 GENT “Club” 48 ASHANTI ‘Rock” 46 ASHANT “Rock” 7 ASHANTI “Rock” s F Bl S LIL JON..."Low" WPHR/Syraguse, NY 25 JO BUODEN "Pur
31 ASHANTI “Rock” 21 AALIYAH “Come” AR ) “ EUG%EE,’;%F?"' 5 LIL'KIM 550 CENT "Mage™ 37 GINUWINE “Jeans™ WUSL/Philadelphia, PA * %i""‘" Charles e
Oy 21 Rght" razy G “Gangsta” 2 JAVIER "Crary” (- . : ? ¢
29 BEVONCE' “Cazy s 5 RASHAD “Msery” BEYONCE ‘Crazy” 2 RSHAD ety e e PD: Glenn Cooper B ASHing %i::,, 22 MISSY ELLIOTT “Pussyeat”
WEXA/Rugusta, GA * e e HALIRFRAT E Hon 3 Gy R MD: Coka Lani 17 BEYONGE “Tray” ZRINHESERSoma
OMPD: Ron Thomas N WCKX/Columbus, OH * WJBT/Jacksonille, FL * WHRK/Memphis, TN * 34 JOE BUDDEN “Pump” AMD: Cosmic Kev 5 BONECRLSHER “Never” T
8 ASHANTI “Rock” 1 EMNEM 50 Gyl PD: PaulStrong PD: Mike Williams OM/PO: Nate Bel 33 RON ISLEY F/R KELLY “What" B YONCERCian} JAVIER “Crazy” 20 BONECRUSHER “Never"
& BEYONCE ‘Crayy” 17 MYA “Whoa" TNy MD: 6-Wi APD: Eileen Collier 30 BONECRUSHER “Never” 27 LUMIDEE “Leave T
15 BEYONCE “Crazy” B e Sievees oW MD: Devin Steel e 0AVID BANNER ey Tt WIMP/Tampa, FL 20 LILKIM F/50 CENT “Magc”
WPRW/Augusta, GA * 14 B2K AND P, 0I00Y “Bump” 22 AVIER “Crazy” ?g‘éﬁldgh}fﬂw 37 UL JON.. “Low” 28 LIL'JON... L%"E e WAMO/Pittsburch. PA - MD: Big Maney Ced 13 J. LOPEZ FILL COOL J “Have”
PD: Tim Snetl 11 AN Launomst e o B Rt 1 BEYONCE “Cray’ e o interim PD/MD'IgJi!oogie 33 ASHANTI Fock” 13 SWLEZ XD SOUTHSTAR Gore
 Riohttrai “One” low TS ASHANTI “Rock” Ll "Love” : 11 JAVIER "Crazy” 13 TALIG KWEL| "Get”
MD'N'QM"?'" . 9 ASHANT} “Rock” BEYONCE' “Crazy 3 BEYONCE' Crayy” MYSTICDONELL JONES “Breathe” 27 LUDACRIS "Fool” 35 ASHANTI “Rock” 9 RASHAD %ery' 18 50 CENT “Club”

27 ASHANT! "Rock” LUDACRIS “Foal” f glé\a? I%g'ﬂiﬂ- “Like’ RASHAD “Misery” 26 AALIYAH “Come ) 16 BEYONCE “Crazy” 18 RON ISLEY F/R. KELLY “"What"
B f——— < e KKOADallas-FL Worth. TX L L VIVIAN GREEN “Fanatic” ggﬁm‘gs’agfﬁ%fn";"m"' U WJUC Toledo, OH * 18 HEATHER, HEAOLEY Wit
NIVEA “easons” il S POMD: S Chatom , WEDR/Miami, FL * 25 SEAN PAUL "Busy” . (- Giadis Beg, 17 CIE i

TAMIA "Missig® OM/PD: Terry Base : Skip Cheatham KPRS/Kansas City, MO * mizs 24 OA BRAT “Love” WOOK/Raleigh-Durham, NC MD: Nikki 6. 17 CHINGY "Right”

MD: Yonni 0'Donohue 41 ASHANTI "Rock” APDMD: Myron Fears OM/POMD: Cedric Hollywood 23 NAS"Can” PD: Cy Young 33 BEYONCE' Crazy” 16 ASHANTI "Rock”
WERQ/Baltimore, MD * 34 ASHANT! “Rock” 22 BEYONCE “Crary” 14 ASHANT! “Rock 46 ASHANTI “Rock” 23 LOON F/KELIS “That" MD: Sean Alexander 14 RASHAD “Misery” 16 MISSY ELLIDTT “Gossip”
APD/MD: Neke At Night BULJON “Low ERLCONHREEE glict 4 BEYONCE “Crazy” Ao 22 WAYNE WONOER "Leting”™ 17 BEYONCE "Crazy” 12 ASHANT “Rock” 16 KILEY OEAN "Song”
14 ASHANTI “Bock” 31 BEVONCE “Crazy” WOTJ/Detroit, M * R el 21 BEVONCE “Crazy 12 ASHANTI “Rock™ & [LLVI TG 5 RASHAD "Misery”
9 BEYONCE' “Crazy” 5 NIVEA “Reasons” PD: Lance Patt KZ/Killeen-Temple, TX e 21 S0 CENT "Cb” 3 JAVIER “Crzy” 13 HITMAN SAMMY SAM "Daddy”
SAVIER “Cray’ I PD/MD: Mychal Maguire WMIB/Miami, FL * L WBTJ/Richmond, VA * B | oNES ‘e | 13 MOBBDEEP Stk
WEMX/Baton Rouge, LA * MYSTIGDONELL JONES *Breathe -opudd 18 GINUWINE “Jears” PD: Dion Summers e PD: Aaton Maxwell 12 BRIAN MOKNIGHT “Woulca
OM: Don Gosselin WPEG/Charlotte, NC * g‘;ﬁﬂfgﬁ‘ ”L‘:: 15 BEYONCE "Crayy” 97 FABDLOUS FALIL' MD *Cant” 13 NELLY "Pimp"” MD: Mike Street KIMM/Tulsa, OK * }g ?@;‘é‘;‘é 2:;"@5
PD: J-Twee; OM/PD: Temi Avel G 11 PAPA REU “Represent” 88 50 CENT 21" 12 B2K “Girinend” 16 BEYONCE “Crazy” . ; s
wsfvoucs'z"yc . APD/MD: N 'euryck BG ‘Cangsta® 10 LUDACRIS “Foo” 86 50 CENTAIOTORIOUS Reaist” | 12 FIELD MO8 “Know” 2 ASHANTI ok OM: Bryan Robinson 10 CRODKED 1 "Row
" “Crazy : Nate Qui BEYONCE" Crazy 81 BUSTA RHYMESMARIAH "Know" 11 GHOPPA “Chioppe” ! PD: Terry Monday 9 KILLER MIKE "A01.0.
QiE D Ao 37 ASHANTI "Rock” T KRRQAafayette, LA * 72 SEAN PAUL "Busy” 11 Bagy ELIPSE appered” WCDX/Richmand, VA * APD/MD: Aaron Bemard SREDDNEMay
26 LIL' JON .. “Low 29 BEYONCE' “Cr WJLB/Detroit, MI BABY F/CLIPSE “Happened . 9 D'MELLO FMOBB DEEP “Best
2 MYSTIGIDONELL JONES “Breathe” s ks PD/MD: John Kinnit 71 TYRESE “Gonna” 11 PETEY PABLO “That” Interim PD;MD: Reggie Baker 17 ASHANTI* Rock” 3 SAHIBLATOON “Ste-
e PD: KJ Holiday RN e 68 SNOOP 00GG "Beautul” 10 EMINEM F/50 CENT . “Hal” 30 LIt KIMF/50 CENT “Magic” § RASHAD ‘Misery” Rl
KTCX/Beaumont, TX * WJTT/Chattanooga, TN * APDMD: Kris Kelley B sgreathe” | 63 LIL KIM F/50 CENT “Magc” 8 LI JON... “Gwe” 21 ASHANTI “Rock” 7 BEYONCE “Crazy” \OVEL ‘Peach”
5 ( MYSTICDONELL JONES “Breathe NT "Mag - o A § NOVEL ‘Peach
DM: Jim West PD: Keith Landecker 19 ASHANT ok 86, "Gangsta” 33 SONERSHER Never 8 JUSTIN TIMBERLAKE “er 7 BEYONCE “Crazy SR G e | B SoaReACE Recogne

- MD: Magi L' JON... "Low" RASHAD “Misery” ; i | . A Pl ' “uch”
PD: Al Payme . aglc,.. 7 4 BEYONCE' “Crazy” SYLEENAJUI;GN%UN “Fathiul” 48 LIL JON... "Low WUBT/Nashville, TN * WRHH/Richmond, VA * LIL'JON.. "Low o Eha)
e R - THALIA FFAT JOE “Wart” 46 BLENIE MAN FAADY Bossman” | pp): pamela Aniese PD: J.0. Kunes R
i Lclxzy 5 JAVIER "Craty” WilN A WOHH/Lansing, M1 * e 2 ASHANT! "Rock” MD: Alvin “Big Nat” Smals
3 JAVIER "Crazy” 1 ASHANTI “Rock /Dothan, AL PD/MD: Brant Johnson e e JAVIER “Crazy & LI KM F50 CENT “Maric

RASHAD “Msery” B0, “Gangsta” OM/PD: JR Wilson 56 ASHANTI Rock” 35 ASHANT) "Rock” LUMIOEE "Leave” SEYONCE “Crary” oo

SYLEENA JOHNSON “Farful” Wsﬁ?gm’)ﬂﬁ?ﬁmss - MD: Jamar Wilson 18 CHINGY “Right 35 PHARRELL FUAY-Z “Fromtin™ BEYONCE "Crazy” PANJABI MC "Boys™ Monitored Reporters

reaths 5 LILJON “Low’ BEVONCE "Crazy” 30 DUECE POPP! “Mind” . .
WJZD/Biloxi-Gulfport, MS * | WGCI/Chicago, IL * 5 RASHAD "Misery” JAVIER “Crazy” 30 LIt KIM “Jump” " KNOU/New Orleans, LA g’w&g%’m’g 82 Total Reporters
OM/PD: Rob Neal OM/PD: Elray Smith . LiL' JON . “Low" 30 BEYONCE' "Crazy” PD: Lamonda Witliams APD: Jim Jord
MD: Tabari Daniels APDMD: Tittany Gree WZFX/Fayetteville, NC * MYSTIC/DONELL JONES “Breathe” | 29 LOON FXELIS “That" 43 ASHANT! “Rock’ o eoan .
NS No s iy Gireen PD: Jefi Anderson RASHAD “Misery” 26 BABY F/CLIPSE "Happened" 27 BEYCNCE "Crazy” MD: Kala 0'Neal 71 Total Monitored
. “Low’ o Adds " . 26 50 CENT “Clt” 11 LUDACRIS "Foo” 27 ASHANT} "Rock”

11 ASHANTI ok WPWX/Chicago, IL * %J.'Tmmmam ) 26 MISSY ELLIOTT "Pussycat” 5 LN "Low 12 LUMIDEE "Leave”
AT PD: JayAlan - Taytor Morgan WBT/Lexinglon-Fayetle, KY * | 26 LMIDEE “Leave” 86, "Gergeid § JAVER “Cray" 11 Total Indicator
R ey s ‘eater | WD Traci Revmolds 6 LUMIOEE “Leave” PD/MD: Jay Alexander 22 PANJABI MC “Boys” 5 BEYONCE' “Crayy” o .

LLAILEUIL TR A R - Iract Heynol f iggmglfmc'aﬂ 24 ASHANT! “Rock 21 JOE BUOOEN "Pump” WQUENew Orleans, LA * MYSTICDONELL JONES Breate™ 9 Current Indicator Playlists
WBOT/Buston, MA * 34 ASHANTI "Rock” 1l "Rock 12 LIL JON.. “Low” 18 MARY J. BLIGE "Sex OM: Carla Boatner SYLEENA JOHNSON “Fathiu
bl s‘mer:s,hy 27 BEYONCE “Crazy JAVIER “Crazy 12 BEYONCE “Grazy" }gmswga& e PD: Angela Watson WILZ/Saginaw, MI * New Reporters (4)

. b WIZF/Cincinnati, OH * _ JAVIER *Crazy” 0L o . ¥ 5
APD: P . . g < | 15 NAS "Look” 27 ASHANTI “Rock PD: Eugene Brown
MD: leaa\:r;nuhmsun ';GD QISIID; Teq;lllumas yDT/rP(:J/Ggl::?;;E: Oeaa. FL mssgkc[;ot:ﬂnf;% SONES "B | CENT LM fgi‘lmﬁéc%" 14 ASHAN"] "Rock” ESSP/Charleston, SC
il 7 IR s 27 LN Lo’ T eoval 7 CHIGY it Uit WMIDMiami, FL

L “Crazy” “Rock” “Jeans” GINUWINE “Jeans” i
5 LUOACRSS Fool A BEVONCE “Crary KIPRILitle Rock, AR * GUAINE HEATHER HEAOLEY Wit WEAS/Savannah, GA WNPL/Nashville, TN
WBLKButfato. NY * WENZICleveland. OH * MYSTICTONELL JONES "Breathe’” OM/PD/MD: Joe Booker WKKV/Milwaukee, Wl * PD: Sam Nelson WJKS/Wilmington, DE
POMD: Chis Reyralds PO: Kim Johnson SO e L ) WBLSNew tork, NY * e Did Not Report, Playlist Frozen (2):
23 ASHANT! "Rock” MD: Eddie Bauer WIKS/Greenw]Ie, NC ASHANT! "Rock” 8 LIL MO FFABOLOUS “Fver” : Vinny Brown 7 J0F BLUDCEN “Purrp” KBCE/Al dria. LA
7 LUMIDEE “Leave” 20 LIL' KIM F/50 CENT "Magic” PD/MD:B K. Kirkland BEYONCE “Cray” 5 ASHANT) “Rock” MD: DeneeﬂWomack 14 DRU HILL "Love" 0 exanaria,
6 BEYONCE 'Crazy” 10 ASHANTI “Rock” 1 ASHANTI “Rock” JAVIER "Crazy’ 2 BEYONCE'"Crazy” 22 BEYONCE' “Crazy 11 BEYONCE “Crazy’ WESE/Tupelo, MS
VIVIAN GREEN “Fanatic” 2 BEYONCE'*Crazy” BEYONCE' “Crazy” MYSTIC/DONELL JONES “Breathe” | 1 SYLEENA JOHNSON “Fathful” 20 ASHANT! “Rock 2 RASHAD "Misery”
N\ J
4 N
Most Played Recurrents Indicator
e
TOTAL Most Added
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AALIYAH Miss You (BlackGround/Universal) 1103 . .
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R. KELLY Ignition (Jive, 1075 .
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P f & VEED) B.G. | Keep It Gangsta (Cash Money/Universal)
FIELD MOB Sick Of Being Lonely /MCA 448
LR a0 LUDACRIS Act A Fool (ef Jam South/IDJMG)

LL COOL J Luv U Better (Def Jam/IDJMG, 3713 .

f & / GINUWINE In Those Jeans (Epic/
ERYKAH BADU F/COMMON Love Of My Life (Magic Johnson/MCA 372 .

! 0f My Lite (Mag MEA CLIPSE Hot Damn (Star Trak/Arista)
JENNIFER LOPEZ F/LL COOL J All | Have /£pic, 369
! (Epic} JOE BUDDEN Pump It Up (Def Jam/IDJMG)
MUSIQ Dontchange (Def SouliDJMG, 334
e {0ef SoullDIME) DRU HILL | Love You (Jef Soul/I0JMG)
MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG, 327 . e .
f Lt LIL' KIM F/50 CENT Magic Stick (Cueen Bee/Atiantic)
50 CENT Wanksta (Shady/Interscape, 307
(Shady/ pe) SONNY SPOON The Game (Independent)
SEAN PAUL Gimme The Light (40/40/VP/Atlantic, 276 .
aht (4040 / PAPA REU Represent (Reu Muzik)

NELLY Air Force Ones (Fo’ Reel/Universal) 2N N J

248 |
244 |

s | Please Send Your Photos

226 | R&R wants your best snapshots (color or black & white).

27 Please include the names and titles of all pictured znd send them to:

21 R&R. c/o Mike Davis: 10100 Santa Monica Blvd.. 3rd Floor. Los Angeles. CA 90067
196 Email: mdavis@radioandrecords.com
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The Changing
Face Of Urban AC

Continued from Page 1

I think we were the second Urban
AC in the country, behind WVAZ.
We are No. 1 25-54 in the market
witha 9.4 and No. 2 12+. We're No.
1 35-64 and No. 4 18-34. How do
feel about Urban AC in this new
millennium? I love it!

SW: If you're looking for a defini-
tion that fits all of Urban AC, you're
not going to find it. Musically speak-
ing, the demos that everybody is
chasing are the same, but the people
within the demos, their musical
tastes are changing, potentially open-
ing up new musical formats. There
are now niches within niches.

ES: Urban AC truly has a position
in the radio industry. It's a viable
format and an important format that
women adore. For relaxation, for
comfort, this is the format. People
need to be comforted through mu-
sic. And for people who are in love
or want to be in love, this format is
vitally important. I have all praises
and optimism for the Urban AC for-
mat.

MS: I canonly speak onhow I feel
the format has changed in the last
couple of years, because I'm new t
this format, in terms of pro-
gramming. I've come from
mainstream Urban stations
[KKBT/Los Angeles, KMEL/
San Francisco]. Urban AC, in
many markets, isa very slow
jam-, pure R&B-oriented for-
mat, but, as it evolved, it had
to incorporate some of the
classics, like Tupac, Biggie, Snoop
and Dre. All this music tests gigan-
tic, and the incorporation of that
genre is the biggest transition that
the format is making.

“Urban AC truly has
a position in the
radio industry. It's a
viable format and
an important format

that women adore.”
Elroy Smith

R&R: What are the mistakes that
Urban AC has to avoid making in order
to keep up with other formats?

ES: One of the things [ am learn-
ing is that we need to remember that
Urban AC is still a hit format. It is
not necessarily an Anita Baker or
Luther Vandross format; it's now a

Jaheim format. It is now a Yolanda
Adams format. At V103, we went
ahead and put on the Busta Rhymes
and Mariah Carey song. It's a play-

“I see some Urban
ACs making
mistakes that |
made early on, and
that is trying to be
all things to all
people. That is one
thing you shouldn’t
do.”

Joe Tamburro

by-play format. Back in the day
would a Tyrese have made it on
Urban AC? No, he’s too young. He
looks like a guy who only attracts
teenagers. But Tyrese has gone be-
yond the Urban mainstream.

MS:  have two hip-hop compet-
itors in my market — KPWR and
KKBT. So, because I'm program-
ming to an adult audience — and
we consider ourselves to be an R&B

station — what I have to continual-
ly check myself on is not moving too
fast on some of these currents that
explode.

What we do is cherry-pick the
best of the best once it gets broken
fully in the market. In the last month
the station has made an important
transition that is new for us. We are
playing two records in rotation that
are technically young hip-hop
records that are now testing with
adults: Snoop Dogg’s “Beautiful”
and 50 Cent’s “21 Questions.”
Thev’ve crossed all the way over
and are gigantic adult records.

JT: I see some Urban ACs mak-
ing mistakes that | made early on,
and that is trying to be all things to
all people. That is one thing you
shouldn’t do. You'll find that you
have to be true to the format. If
you're true to it, the format will
work for you and do a great job.

URBAN AC

R&R: Has billing kept pace?

DB: Billing is fine. | wouldn't say
we had increases, but we remained
steady. It's been hard recovering
from 9/11 and the bad economy.

ES: V103 was one of the top 10-
billing Urban stations in the coun-
try. Financially, it is still a viable for-
mat for generating money.

JT: Billing is through the roof, and
the forecast for this year is looking
good.

MS: Billing-wise, the station is
doing great. We've been outpacing
our monthly projections every sin-
gle month for the last vear.

R&R: How do you stack up to main-
stream Urban?

ES: If you look at the 25-54 num-
bers, WGCI — our sister station —
was No. 1 with a 5.5. WBBM is No.
2 with a5.0,and WNUA is No. 3 in
a tie with V103 with a 49, In terms
of WPWX (Power 92), V103 beats
Power 12+ with a 3.8 vs. a 2.7 to
place 12th. With the prime demo of
25-54 we're sitting at No. 3.

SW: Honestly, it’s a tough battle.
KKDA, a station within our compa-
ny — Service Broadcasting — is
such a monster in the market that it
doesn’t leave a whole lot on the ta-
ble, ratings-wise. What's on the ta-
ble, everybody is scrambling for.

DB: WEDR used to be our main
competition, but now I'm more in
competition with the Smooth Jazz
station, WLVE. They play a lot of
R&B music. I listen to the station,
and I'm looking for the jazz, and I'm
hearing Teddy Pendergrass and
Temptations records.

JT: In this market, with the ex-
ception of 18-34, we actually beat
our sister station, WUSL, to finish
No. 1 in the market, and we have
consistently beat them 12+, 25-54
and 35-64. That's not to take any-
thing away from WUSL, because
they do a great job in the 18-34 are-
na. I think it will continue to get
better for us — at least for another
five years, because I'm planning on
retiring then!

MS: We share most of our listen-
ing audience and our cume with
KPWR (Power 106) and KKBT (The
Beat), but I really don't consider ei-
ther of them to be direct competi-
tors, because they’re both battling it
out for the hip-hop listener, and |
have absolutely no interest in get-
ting into that war.

R&R: Why does burnout take so long
at Urban AC?

JT: We don't get on songs as
quickly. We’re not like the main-
stream Urbans that go on songs
right out of the box. If a record war-
rants it, we do that; but adults don’t
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The Roundtable |

Here are a few facts about the stations headed by the

PDs participating in this roundtable

Station: WDAS/Philadelphia

Owner: Clear Channel
Black Population of Market: 20.2%
Fall 2002-Winter 2003 Trend 6.5-6.9

Station: KRNB-FM/Dallas
Owner: Service Broadcasting
f Black Population of Market: 13.7%
Fall 2002-Winter 2003 Trend 1.1-0.9

. Station: WHQT-FM/Miami

| Owner: Clear Channel

1 Black Population of Market: 19.2%

| Fall 2002-Winter 2003 Trend: 4.6-4.2

Station: WVAZ-FM/Chicago
Owner: Clear Channel

' Black Population of Market: 18.4%
Fall 2002-Winter 2003 Trend: 4.3-3.8

Station: KHHT-FM/Los Angeles
Owner: Clear Channel

Black Population of Market: 7.9%
Fall 2002-Winter 2003 Trendt 2.6-2.6

really care who plays
the record first, they
just want to hear the
hits. There are records
that our research
shows us that we can-
not get rid of, like Yolanda Adams’
“The Battle.” We played that for,
like, 18 months, and most of that

“It takes people a
certain amount of
time, even with the
advent of video
channels, to find out
that a song exists.
Our playlists reflect
how people really
listen and what they
like.”

Sam Weaver

time in a power rotation. At the end
of it all there was no burn on the
record.

SW: The industry used to do
things on a different scale that fit
into, shall we say, their work sched-
ules and projections. But if you went
into any sales department, its oper-
ations were completely the opposite
of what was going on in the promo-
tion department. It takes people a
certain amount of time, even with
the advent of video channels, to find
out that a song exists. Our playlists

reflect how people really listen and
what they like.

ES: An adult is rushing home af-
ter work, getting dinner ready and
doing things for his or her family.
Their time, in terms of radio, isn't as
active. Radio is a background medi-
um for them, That's why we hold on
to things a little longer.

MS: We rotate records way slow-
er. You'll never hear a record in fast-
er than a three-hour rotation on this
station. Most sorgs are in a four- to
five-hour rotation. The highest spins
we give will be between 45 and 50
spins per week. Power will play
their No. 1 record 100 times a week.
Same thing with The Beat; their No.
1 record gets 60 to 70 plays. They
rotate songs faster.

DBE: Urban ACs don't have the
luxury that mainstream formats
have, where you play what's avail-
able to you. We have to play the
crearr.. Most Urban ACs are oldies-
based, so the hits that we do play
have to be on point. We tend to stick
with records a long time. Hot being
one of the more aggressive Urban
ACs, we tend to turn our music
arour:d a lot faster.

R&R: Does the fact that you play
fewer songs affect new artists most?

DB: No. With new artists, it de-
pends on the quality of the product.
Great work shines through, like a
Vivian Green with "Emotional
Roller Coaster” or a Jaheim. It’s the
quality of their work vs. not hav-
ing enough room for new artists.

Continued on Page 39
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URBAN AC

The Changing Face Of Urban AC

Continued from Page 37

We're looking for something that
we know is going to appeal to our
audience, whether it’s an estab-
lished artist or someone new. Jill
Scott wasn't an established artist;
she didn’t sound like anything else
on the radio.

MS: The whole reason I'm in ra-
dio and why [ love radio is because
[ love to break music. We don’t have
as many new-music slots as the oth-
er stations in the market, because
things move slower, and we have to

“Urban ACs don’t
have the luxury that
mainstream formats
have, where you
play what’s
available to you. We
have to play the
cream.”

Derrick Brown

really pick our spots. We can’t play
a bunch of new music when we're
an old school-based station, but we
don’t want to be moldy either.

SW: Well, that's success. What are
you supposed to do when some-
thing doesn’t want to go away?
Does it hurt the artist? No. If a new
artist has a hit, it's not going away.

ES: If it's a new artist like Vivian
Green, who deserves to be on, she
gets on. We can’t suppress a hit,
whether it's from an established art-
ist or a new artist. It didn't stop
Heather Headley.

R&R: What about mornings?

MS: It's such a competitive day-

(/5

102.7 FM CHICAGD

part. There’s no competing with the
Big Boys and the Steve Harveys.
They are both so good at what they
do. Their shows are amazing.
They've got a lock on the audience,
and their content is compelling ev-
ery single day. So the only way we
can really be in the game in mom-
ing drive is to jam the most music,
and that's what we do.

We have two women onin momn-
ings — Diana Steel and Michelle

Visage — and we play nine to 10
records an hour. We have mixes at
the top of the hour that are very high
energy. It all revolves around the
music that we're playing. We're not
talking; we're trying to do the oppo-
site.

SW: Currently, Urban AC mom-
ing shows are very difficult. It de-
pends on what a station is trying to
do. Here in Dallas our sister station
has Skip Murphy. 've had the plea-
sure of knowing Skip for years, and
I'll tell you something: He has nev-
er sounded better. He kicks butt on
all fronts.

At KRNB we’ve put together
something that we feel is really spe-
cial with Hollywood and anchor
Cheryl Underwood. Cherylis a pro-
fessional comedian and took to ra-
diolike a duck takes to water. I think
that when you hear it, it will be
something that you'll like

R&R: Elroy, Derrick and Joe, you
carry Tom Joyner in mornings. How is
that working?

ES: The show is doing well. He
was 4.4 in the winter book and fin-
ished fourth. He’s playing in the
major league. He’s a mainstay, espe-
cially with his history here in Chi-
cago as the “Fly Jock.”

JT: He is incredible. He's a solid
No. 3 25-54 in Philadelphia with an
8.6, and he’s No. 1 at Urban. He's
been a solid No. 3 for the last five
years, and I've had him on for sev-
en years. He does a great job. It's
funny, because people told me he
wouldn’t work here, and they were
wrong.

DB: Tom Joyner is the premier
moming radio show in the country,
mainstream or adult. And, for the
most part, the show is on point.

R&R: Why “for the most part”?

DB: He's a little more aggressive
on music than | would like, but with
folks like [ABC Radio Network’s]
Hector Hannibal and Vern Catron
assisting him, the show is getting
better. He’s No. 112+ and No.
125-54 for the past two books.

R&R: What do you do as far
as advertising around your city?

ES: We do outside mar-
keting. We used to have the
slogan “The Best Dusties,”
but we dropped “Dusties,”
and our new slogan is “To-
day’s R&B and Old School,”
because this audience refers
to the songs that we play, like “Love
TKO” by Teddy Pendergrass, as old
school. We do have billboards up,
which makes us quite visible.

SW: We live in the streets. We're
out in the streets a lot with vans and
concerts. Once you get past the mu-
sic, it's all about the personality. Per-
sonality is not just being on the air.
A lot of it has to do with being out
there. We go to events, and we cre-
ate situations to be at. Service Broad-

casting, in general, does that for all
its properties. We're not doing tele-
vision currently, nor are we doing
billboards.

JT: We have four vehicles. Right
now we're not doing any biliboards

<
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MS: Absolutely. I'm 33 years old,
and I'm technically in a demo that
I'm programming to, and [ would
really hate for somebody to treat me
like I'm over the hill, like the only
thing [ want to listen to is a Luther
Vandross oldie. I'm sure a lot of peo-
ple who grew up in my generation
— which is, technically, the hip-hop
generation — are like that too. It'sa
fallacy that when people hit 25, they
fall asleep for the next 10 years. Peo-

— ] ple are waiting longer to get

married, and they re still going
out and still having fun. Even if
they're single moms, they still
get their groove on. You've got
to approach the audience like
that.

R&R: Can Urbar: AC break new
artists, or is it just @ repository for
mainstream artists who are past
their prime?

or TV. The only thing I dois my cash
giveaway. | give away $1,000 a day,
and | participate in group contest-
ing from Clear Channel when some-
thing is appealing.

DB: We do no outside marketing
at this point, whether that be bill-
boards, telemarketing or television.
It's strictly whatever contesting that
we do on-air and whatever events
that we participate in. It's more of a
budgeting issue, because we had a
lot more to work with in 1999 and
2000 than we have had since 2001.
If anything, it just causes us to be-
come more creative.

R&R: Give us some examples?

DB: We're building relationships

“The fact that | can
play The Isley
Brothers next to
Nelly is the power
of my radio
station.”

Michelle Santosuosso

with the labels to assist us with pro-
motions, things that help get our lis-
teners close to the artists and that
can help brand our radio station as
being aligned with our core artists.

MS: We have a marketing budget,
so we do billboards. We're kicking
oft a bumper sticker campaign. We
have a street team that's promotion-
ally active. In terms of our street
presence, that is the one place we act
like a young station. We go to every
event. We try to be at every concert.
We go to every street festival, be-
cause that is really important. In
terms of marketing,  have an amaz-
ing Marketing Director in Eileen
Woodbury. We’ve worked together
for so long that we understand how
to attack L.A. on a marketing level.

R&R: So mainstream advertising
and marketing technigues apply to Ur-
ban AC as well,

www americanradiohistorv com

JT: It can break artists, If
something is a perfect fit for us and
mainstream won’t touch it, veah,
we can break a record. But that’s
not what we try to do. We're not
trying to break records. There are
certain records that we do break,
but it's based on the fact that no-
body’s playing them and that the
records are so good that it just kind
of develops.

DB: Again, it depends on the
quality of the work. Urban AC has
arole to break those new artists who
are absolutely appealing to our tar-
get audience.

SW: [t depends on what version
of Urban AC you're doing. If you're
doing something like Derrick
Brown is, yeah, you can break new
artists. It depends on the situation
— especially now, with the consoli-
dation that's going on across the
country — and how your par-
ticular Urban AC fits into the
overall game plan for the com-
pany and the marketplace.
That's what it all boils down
to. I don’t know if the term
breaking fits much anymore.
It’s a different ballgame. You
try to be as quick as possible
to stay on top of all the music
fronts. If it’s got the right sound and
you think it’s going to run and peo-
ple are going nuts, yeah, you can run
with it.

MS: We've broken several new
artists already. In our market we
broke Frankie ], Amanda Perez and
Wayne Wonder, for example. We're
the R&B champions. Just like I wait
for Power and The Beat to break all
the hip-hop so | can cherry-pick
from them, they wait for us to break
the R&B.

We're the station playing three
tracks from Chocolate Factory. We're
the only station that can play Mu-
siq Soulchild, Jill Scott or Floetry —
which is another group we've bro-
ken in the market. We're absolutely
active in breaking new music. I
don’t want to be just recurrent-
based. That's really boring, In fact,
when the station was 100% recur-
rent, it was called “Mega 100,” and
that failed miserably.

ES: It really depends on the art-
ist, because Jaheim, if you just
looked at him, you'd say, “This guy
is hip-hop and more of a young
guy.” But if you closed your eyes
and listened to his music, you’d say,
“He could possibly go both ways”
— no pun intended. “Put That

“I’m 33 years old,
and I'm technically
in a demo that ’'m
programming to, and
| would really hate
for somebody to
treat me like I'm
over the hill, like the
only thing | want to
listen to is a Luther
Vandross oldie.”

Michelle Santosuosso

Woman First” is the No. 1 callout
song on V103 right now, and |
thought it would not do well at
mainstream. The lyrics have a
vounger feel, but the music has a
more old-school feel to it.

Ré&R: What programming tactics do
you use that worked at mainstream Ur-
ban?

DB: It would depend on the art-
ist situation. Since we have an ag-
gressive musical approach, our pro-
motions and our energy are edgier

thar most Urban ACs’. We're not a
background station; we're a fore-
ground station. Our jocks are going
to be foreground, our music is go-
ing to be aggressive, our promaotions
— all of that — are going, to be con-
sistent.

MS: The biggest tactical differ-
ence is that, at night, mainstream
stations play straight-up hip-hop.
Night shows on most Urban stations
are the most blazing time. For us,
that's when we kick it down. We do
our Quict Storm at 7pm, so from 7 to
midnight we're 100% slow jams.
That's reallv the most Urban-sound-
ing part of the day. That’s where you
will hear Donny Hathaway; you
will hear Luther on that show. It's
more traditional R&B.

ES: The tactics are just about the
same, 50 you're going to use pretty
much the same mind-set. The only

Continued on Page 45
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The Timeless Essence
Of TheIsley Brothers

Ron and Ernie Isley, then and now

hen your mother is a church pianist and your fa-
ther is a professional vocalist, there’s a great chance that
you’'ll wind up flexing your vocal cords for a living,.
And that is exactly what Ronald, Rudolph, O’Kelly and
Vernon Isley did back in the early '50s. When lead
singer Vernon died in a bicycle accident in 1955,
Ronald assumed the role of lead vocalist and, along
with younger brother Ernie — who joined the group
in 1969 — has kept the Isley name on the top of the
music charts for over 40 years.

In the early years the trio record-
ed a string of doo-wop singles that
didn’t get much attention from the
masses. In 1957 an RCA executive
heard the group perform “Lonely
Teardrops” in Washington, DC, and
the trio were soon signed to the la-
bel. However, their debut single
under the RCA banner, “Shout,”
failed to reach the top 40.

Getting It Done

The Isley Brothers left RCA in
1962 and covered The Topnotes’

“We didn’t get to
where we are by
staying the same.
Seeing what Carlos
Santana did with
his last record
really raised the
bar for us.”

Ron Isley

“Twist and Shout,” which became
their first hit. The song acquired
even more fame when it was re-
made by The Beatles.

In 1964 a young guitarist by the
name of Jimi Hendrix and a keyboard-
istnamed Elton John accompanied the
Isleys on their tour. “Jimi Hendrix had
this huge following,” says Ron Isley.
“We would feature him, and he’d
bring the house down with his guitar
playing and stage presence.

“We also had a bass player who
danced like James Brown, but he
didn’t make it like Jimi. It was the
right timing for Jimi.” And also for
keyboardist John, who would go on
to mega-success on his own.

In 1965 the Isleys found a new
home at Motown subsidiary Tamla
and united with the writing and
production team of Holland/Dozi-
er/Holland. Subsequently, “This
Old Heart of Mine (Is Weak for
You)” became their biggest hit to
that time, missing the top 10 by a
hair.

Favorite Songs

When the single hit No. 3 in Brit-
ain in 1967, the Isleys went to En-
gland to strengthen their career.
When they returned to the States,
they resuscitated their label, T-Neck,
and released “It's Your Thing.” The
single was the first of many huge
hits for the group and a turning
point in their career. It also served
as an introduction to another Isley.

“If I were to pick a favorite song,
I'd say ‘It's Your Thing,"” says Ernie
Isley. “1 was the bass player on that
record. [t was my first recording ses-
sion. Though the songs are like your
children, and you love them all, ‘It's
Your Thing’ will always be a special
landmark.”

“’Shout’ was the beginning, and
it's still here,” says Ron, when
asked for his favorite Isley tune.
“It's being played at sporting
events, weddings, birthdays, etc.
It's a real commercial tune that has
followed us throughoutour career.
Then ‘It's Your Thing' did 5 million
singles. My younger brother Ernie
was brought into the fold on that
song. The new generation came
from that.

“Then you get into ‘Down Low’
and ‘Contagious,” which brought in
the Mr. Biggs character. Then there
are songs like ‘For the Love of You,’
‘HelloIt's Me,” ‘Summer Breeze’ and
‘Voyage to Atlantis’ that mean so
much to our fans. So, I guess it de-
pends on your mood.”

A Family Affair

In addition to Ernie, brother Mar-
vin, brother-in-law Chris Jasper and

By Tanya O’Quinn
Special to R&R

family friend Everett Collins also
eventually joined the group.

“Ernie Isley patterned himself
and his playing style after Jimi Hen-
drix,” says KJLH/Los Angeles air
talent Ken James. “He would even
tie the headband around his head
like Jimi used to. His musical styl-
ing, like Jimi’s, was rock guitar in
R&B music, and their fans loved it.

“Back in the ‘60s and '70s the di-
visions between genres of music
were pronounced. Today you can’t
really tell what's pop and what's
urban or what’s rock and what's
pop. Back then the definition was
clear. There wasn’ta lot of mingling
of genres, but the Isleys would in-
corporate a rock guitar ina pop song
and make it an R&B hit.

“Between the
Sheets’ came
before Biggie. ‘At
Your Best’ came
before Aaliyah.
“Twist and Shout’
came before The
Beatles.”

Ernie Isley

“The Isley Brothers were the
kings of remaking songs. That was
one of their significant contributions
to music.” Indeed, the I[sleys’ ver-
sions of Stephen Stills’ “Love the
One You're With,” Eric Burdon &
War's “Spill the Wine” and Bob Dy-
lan’s “Lay Lady Lay” became big
hits for the group.

The family affair continued well
into 1984, with the Isleys releasing
such hits as the rock-funk fusion
cover of their own “Who's That
Lady?” — entitled “That Lady, Part
One” — “Fight the Power, Part
One,” “I Wanna Be With You” and
“Don't Say Goodnight.”

Ernie, Marvin and Chris then
united to form Isley/Jasper/Isley,
and their release “Caravan of Love”
demonstrated that the innate musi-
cal talent of the Isley family was
undeniable.

In 1986 O’Kelly died of a heart
attack, and Rudolph soon left the
group to join the ministry. In 1990

www.americanradiohistorv.com

THE ISLEY BROTHERS
rearusnins RO MALD ISLEY & MR, BIGGS

Ron and Ernie Isley

The Isley Brothers, Ronald, Ernie
and Marvin, reunited and recorded
together for another six years, until
Marvin was diagnosed with diabe-
tes and had to have both legs am-
putated. 1996's Mission to Please was
the last project for the trio.

Still In The Game

Five years later Eternal was re-
leased, and Ron and Ernie were at
itagain. Musical collaborations with
Jill Scott, Jimmy Jam & Terry Lewis
and Raphael Saadiq proved to be
good moves. Alsoa good move was
the introduction of Ron'’s alter ego,
Mr. Biggs.

“To see Ron Isley’s contribution
and his career being revitalized by
Hiram Hicks and, most recently, R.
Kelly is remarkable,” says James.
“And to see his appeal with the
newer generation as Mr. Biggs —a
lot of artists want to be like Ron Is-
ley. It's an incredible ride. These
guys have got to be 100 years old.”

When asked for the secret behind
the group’s longevity, Ron replies,
“Just really loving what you are do-
ing. When you know that you can
do something, you want to show
that.

“We have a lot of people who fol-
low us. In the beginning it was peo-
ple like The Beatles who followed
us, and that was a big compliment.
But we didn't get to where we are
by staying the same. Seeing what
Carlos Santana did with his last
record really raised the bar for us.”

“It was 40 years from ‘Shout’ to
‘What Would You Do?’ says
WQQK/Nashville PD DC. “What's
more amazing is that they have top-
level artists and producers who will
scrap their schedules to work with
them. You have R. Kelly doing the
bulk of the new album. Snoop Dogg
and Lil Kim worked onit. They have
bridged generations.”

Free Samples

Besides putting out their own
music, The Isley Brothers have also
contributed to many hits by other
artists through the magic of sam-
pling. “They are the most sampled

group that [ know of,” says James.
“The Notorious B.L.G.'s first hit sam-
pled an Isley tune, I believe it was
‘Between the Sheets.””

How does Ernie feel about the
younger generation biting off The
Isley Brothers’ style? “The musical
legacy belongs to the present gener-
ation, and they can use it however
they see fit,” he says. “I know there
will come a time when the people
will get into the history, and when
they do, they’ll realize that The Is-
ley Brothers didn’t begin with the
Mr. Biggs character.

“'Between the Sheets’ came be-
fore Biggie. ‘At Your Best’ came be-

“We are going into
‘living legend’
status, and we still
have to put on our
track shoes and run
with B2K.”

Ernie Isley

fore Aaliyah. “Twist and Shout’ came
before The Beatles.”

Samples of the Isleys’ music also
appeared in lce Cube’s “It Was a
Good Day,” whichborrowed the 77
smash “Footsteps in the Dark”;
Bone Thugs-N-Harmony’s “Tha
Crossroads,” which sampled the
1975 release “Make Me Say It Again
Girl”; and Public Enemy’s “Fight the
Power, which sampled “Fight the
Power, Part One.”

Snapshots In Time

By the time of their 1992 induc-
tion into the Rock and Roll Hall of
Fame, The Isley Brothers had more
than two dozen gold, platinum and
multiplatinum singles and albums.

“The Isley Brothers’ music ac-
tually provides snapshots in
time,” says James. “When you

Continued on Page 45
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The new album from Gerald Levert, Keith Sweat and Johnny Gill

Produced by: Casino Joe & Gerald Levert
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Retlections
By A Legend

The music, the history and the future of Urban AC

URBAN AC

* can honestly say that I am one of the luckiest people
in the world. Why? Not many people can say they pro-
moted and broke artists for over 30 years. That is three
generations — the '70s, ‘80s and '90s. The artists I've
worked with stretch from my first, the legendary Barry
White, to the most recent, B2K, one of the most popu-

lar R&B groups today.

Music has undergone incredible
changes over the years, not to men-
tion the way people promote
records. In the early years you
would play your record for the MD
and PD and get an answer on the
spot. You would know instantly

whether they liked it. If ==

they did, they said so §
and played it, and, with- 3
out too much fuss or pol-
itics, a hit was in the
making.

A hit was something
radio got excited about
and could not wait to air.
Often the station staff
hurried into the control
room to cart the song up. Back in the
day you had three different catego-
ries to start a record. In heavy rota-
tion it was likely that you had a
smash. Medium rotation meant a
good shot, and light signified a
work record with potential, but not
an out-of-the-box hit.

One of the downsides of those
times is that there were some un-
scrupulous people who would fal-

Maurice Warfield

My philosophy was
simple: Every station
was a major station.
If they transmitted
music, | wanted to
go there and meet
the staff and,
ultimately, get my
records played.

sify airplay information. With the
technology we have today there is
no such false reporting.

You Can't Stop A Hit

Getting the record played was
only the beginning, however. There
was still a lot of work to do. The job

of a qualified promotion executive
back then — and today — was to
develop and build airplay. Major
stations were the No. 1 stations in
every major city. The secondary sta-
tions were in medium markets but
also had tremendous impact.

My philosophy was
simple: Every station was
| a major station. If they
transmitted music, |
wanted to go there and
meet the staff and, ulti-
mately, get my records
played. All they needed
was a transmitter for me
to deem them important.

Promotion people had
unbelievable camaraderie. We liked,
supported and respected each
other. We understood that we had
similar pressuresand problems, Most
of all, we knew that you can't stop a
hit. When somebody had one, you
were happy and anticipated that your
turn would come. Jealousy and
thwarting another s efforts were not
part of the game.

Radio was different then
too. Programmers got a kick out of
trying to see who could break
records the fastest. They would call
each other and discuss what
records were breaking out of their
cities. They gladly shared research
information — what songs people
liked most and which received the
most requests.

They did the same thing with
promotion people. Your reputation
preceded you. If you were on top of
your job, programmers would
spread the word. If you messed up
and did not follow through, they
had no problem telling you.

Changed Landscape

Radio always has and always
will love conducting great promo-
tions. Offering something special
helps stations attract listeners. Pro-
motions also help record compa-
nies break new artists.

While radio’s primary concern is
not artist development, it is to the
advantage of the labels to coordinate
artist tours and identity opportuni-
ties for artist exposure, particularly

By Maurice Warfield
Special to R&R

via retail and radio visits. You would
be surprised at how many program-
mers who are on the fence about
adding a record are suddenly con-
vinced after seeing a live perfor-
mance and witnessing the artist’s
star potential in person.

A radio audience is especially
powerful in promoting a record.
Radio is a business, and we must
always remember to respect and
appreciate what it does when it
comes to artist exposure. At the
same time, radio needs to remember
that without record companies there
would be no music to play. It is a
collaborative business and always
will be.

The radio business changed with
consolidation, and today it is a com-
pletely different ballgame. It is now
like most other American business-
es, operating with an eye on the bot-
tom line and stock value. When 1
started, broadcasters worked to
serve the community. It was more
about public interest.

Before consolidation, radio com-
panies were legally capped at sev-
en radio stations nationally; now
companies have that many in a sin-

Do not follow
mainstream Urban;
instead, be leaders.
What you do is very
important and has an
everlasting impact
on music.

gle market. This has completely
changed the landscape for record
companies. Back in the day the lo-
cal PD always had the final word on
adding music. Stations strived to
have their own personality and
sound.

Inany discussion about the chang-
ing identity of Urban AC, we must
pay tribute to the likes of Frankie
Crocker, Walt “Baby” Love, E. Rod-
ney Jones, George Boogalu Frazer,
Von Harper, Al "Percolator” Perkins,
Magnificent Montique, Joe “Butter-
ball” Tamburro and Tom Joyner. To-
day we have Doug Banks, Skip Mur-
phy, Big Boy, Russ Parr, Frank Skiand
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field worked.

Michael Jackson
Luther Vandross
Sade

Ginuwine

Ruff Endz

Jill Scott
Babyface
Jennifer Lopez

Warfield Worked ’Em

During his admirable tenure at CBS Records and Sony
Music, Maurice Warfield helped establish some of the big-
gest acts not only at Urban radio, but in the overall music
industry. Here are just a handful of the many artists War-

Jon B.

Groove Theory
Brownstone
Zhané

Tony Terry
Alexander O’Neal
Cherrelle

Teena Marie

Steve Harvey. That just goes to show
that “each one should teach one” and
share the wealth and knowledge.

Music Matters

WHUR/Washington, Howard
University’s radio station, is widely
given credit as being the originator
of the Urban AC format. The station
remains dominant in the nation’s
capital.

Twenty-five years ago I met a
young man who would change the
face of Urban radio forever. Barry
Mayo was working at KALO/ Lit-
tle Rock, and I was promoting Bar-
ry White. Little did I know that
Mayo would go on to become a sta-
tion owner, entrepreneur, philan-
thropist and creator of the first full-
time Urban AC, WVAZ/Chicago.

Finally, let me touch on the mu-
sic. Fortunately, in Urban AC there
is a tremendous amount of music
from the artists of the '70s and '80s
to cherish. By taking the best from
each era, we have scores of plati-
num artists. Old school lives!

Keep in mind that not everything
was disco and funk in the ‘70s. That
decade also gave us The Commo-
dores; The Chi Lites; The Moments;
Harold Melvin; Bill Withers; The Del-
fonics; The Dells; Blue Magic; Smok-
ey Robinson; Earth, Wind & Fire; The
Stylistics; The Isley Brothers; Barry
White; Al Green; Marvin Gaye; The
Spinners; La Belle; The O'Jays; Stevie
Wonder; The Jackson 5; Isaac Hayes;
Aretha Franklin; and my personal fa-
vorite, The Temptations.

In 1975 one song revolutionized
an entire genre of music for night-
time programming. Smokey Robin-
son’s “Quiet Storm” never reached
No. 1, but it nonetheless changed
radio forever. "Quiet Storm” set the
stage for what would become Ur-
ban AC in the 1980s and 1990s.

Greats like Aretha Franklin,
George Benson, Peabo Bryson, Na-
talie Cole, Chaka Khan, James In-
gram, Lionel Richie and Diana Ross
endure to this day on Urban AC sta-
tions.

The "%0s was a decade of songwrit-
ersand producers. Great music came
from the likes of Quincy Jones, Baby-
face, Jimmy Jam & Terry Lewis, Ted-
dy Riley, R. Kelly and Puff Daddy.

Superstars like Boyz II Men,

Mary J. Blige, Toni Braxton, Brandy,
En Vogue, Mariah Carey, Aaliyah,
Faith Evans and Johnny Gill com-
prise the core of the "90s for Urban
AC today.

The new stars of Urban AC radio
are Maxwell, Musiq, Angie Stone,
Gerald Levert, Jaheim, Joe, Yolanda
Adams, Jill Scott, Alicia Keys, Brian
McKnight, Ruff Endz, India Arie,
Donell Jones, Dave Hollister, Glenn
Lewis and Tyrese.

The Future

[ believe that the future of Urban
AC lies in broadening its vision and
inits acceptance of some gospel and

Radio is now like
most other American
husinesses,
operating with an
eye on the hottom
line and stock value.

perhaps even instrumentals. Intu-
ition and gut calls must continue to
be part of a music director’s job.
Every decision can’tbebased on re-
search. We all know that some
records simply take longer than oth-
ers to generate reaction.

Also, I, and the listeners, believe
that every record should be front or
back announced so the audience
knows who the artist is. Sales are
dwindling because of downloading
and piracy, so whatever is selling
should be given even greater consid-
eration.

Finally, do not follow mainstream
Urban; instead, be leaders. What
you dois very importantand has an
everlasting impact on music.

My best wishes and prayers go
out to Luther Vandross and Barry
White, who are in the hospital. The
contributions they have made to the
music industry will never be forgot-
ten. I must also give my immense
respect to the legendary Joe “Butter-
ball” Tamburro of WDAS/Philadel-
phia, who will celebrate his 40th
year in the business in January 2004.
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Congratulations to URBAN ADULT RADIO
for your continued support!

R&B ADULT MONITOR 29*
R&R URBAN ADULT 30*

NEW ADDS URBAN ADULT:
KILH KMJK WBAV WYLD

NEW ADDS URBAN MAINSTREAM:
WWPR WEDR WTMP WIZF
WCKX WUBT KVSP  WDKX
WGZB WIMZ WAJZ KIMM
WPHR WJUC KIPR WWWZ
WWDM WHXT WBTF WJTT
WQHH WZFX KICX  WIBB
WFXE

vvvvv

LAYTON
‘| LOVE ME SOME YQOU”

(from the album, Last Man Standing)
“I Love Me Some You” was a hit with our audience from the first spin and
after 3 weeks, it's moving towards our Power Rotation Quickly!
— Garrett Davis, PD/WUKS

Out of the box Top 10 record! Tremendous phones!!
— Doug Williams, PD/WLXC

We've been playing “I Love Me Some You” on WKXI

and WYJS since February and we just added the remix.
This is one of Willie Clayton’s best songs. It should make B g me T
Willie Clayton a household name! —Verbia Harden, APD/WKXI e

Stations
already loving it:
WUKS WKXI
WLXC WIMX
WDLT KOKY
WMGL WBAV
WLOV KGQXL
WBHK KNEK
wWaAaaK KMJM
WEUP KDKS

“I Love Me Some You” is gaining more and more steam each and everyday.
Phones are off the hook for this classic slow jam. The new remix just gives it
another life although the original is still alive and kickin’ in Urban AC.

~-Sam Terry, PD/MD/WLOV

If you want females 25-54 to lock in to your station and stay, ADD THIS
SONG! It has been #1 in sales and request for 4 weeks and hasn’t peaked yet
at WDLT. Many programmers have asked the question what has happened to
real R&B music? If you need an answer, listen to “I Love Me Some You” and
that will answer that!!! -Steve Crumbley, PD/WDLT

End Zone Entertainment: //0-579-6664

www americanradiohictorv com
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URBAN AC

Black Consumers:
A $646 Billion Market

The impressive numbers behind Interep’s

Power of Urban Radio

By Sherman K. Kizart

Vice President/Director Urban Radio, Interep

nterep’s fifth annual Power of Urban Radio Sympo-
sium took place on Thursday, Feb. 13, at Atlanta’s
Grand Hyatt Buckhead. Toyota, Ford Motor Company,
Blimpies, American Family Insurance, Coca Cola and
Gateway discussed the value of targeting the $646 bil-

lion black consumer market.

The daylong symposium focused
on why Urban radio is the most ef-
fective medium for delivering the
lucrative African-American market-
place. Leading advertising agency
tacticians at Burrell Communica-
tions Group, E. Morris Communica-
tions, Anderson Communications
and Starcom’s Media Vest discussed
Urban radio’s key role as an effec-
tive tactic. You can view the entire
webcast of this year’s event at
wwepowerofurbanradio.com.

Targeting black consumers begins
with understanding the economic
viability of the marketplace. In-
terep’s “Black Consumers: A $646
Billion and Growing Market” qual-
itative study is a comprehensive ex-
amination of the enormous buying
power of black consumers and their
relationship with Urban radio. Let’s
take a quick overview of the study.

Black Buying Power

Facts about black buying power:
® Since 1990 Black buying pow-

er has increased over 104%.

® Black consumers’ households
spend over $645 billion dollars an-
nually.

® Black buying power measured
and ranked as a country’s GNP
would rank as the ninth largest GNP
in the world, at $645 billion. Black
buying power is greater than the
buying power of countries such as
Spain, Mexico, Australia, Sweden
and the Netherlands.

More Black Professionals

The increase in blacks in profes-
sional and specialty occupations
outpaces the overall population. A
few examples:

® Richard Parsons is elected
Chairman and CEO of AOL-Timer
Warner. AOL-Time Warner is re-
garded as the world's largest media
company. [ts value exceeds $100 bil-
lion.

® Ken Chenault is promoted to
President/CEO of American Ex-
press. American Express is regard-

ed as one of the leading financial
services companies in the world.
® Bill Lamar is promoted to
Chief Marketing Officer of Mc-
Donald’s, the leading fast-food
franchise corporation in the world.

More Money

The percentage of black families
carning $50,000 and above has ris-
en dramatically in the past 30 years.
From 1970 to 1999 black families
earning 50k and up grew by more
than 200%. From 1980 to 1999 black
families earning 50k and up in-
creased 100%.

Luxury-brand makers have seen
the potential in tapping this market.
National marketers of luxury
brands including Mercedes Benz,
BMW and Jaguar have launched
aggressive black consumer market-
ing campaigns.

Black consumers spend a higher
portion than average of their after-
tax income in many key areas. Black
consumers have many of the same
needs as general-market consumers,
and their buying habits clearly re-
flect this. Black consumers spend
more of their disposable income on
everyday purchases than the over-
all population.

Continued on Page 45
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Black buying power has increased by 104% since 1990.
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Hot Numbers

« Black buying power is increasing at a faster rate
— over 104% since 1990 — than the total U.S.
buying power (+78%).

«In 2002 the nation’s share of total buying power
that is black will be 8.5%, up from 7.4% in 1990.

+ From 1990 to 2000, college enroliment by recent
high school graduates increased 44% for blacks,
compared to just 24% for all races in the U.S.

« The number of blacks in managerial and profes-
sional specialty occupations grew by 154% in the
17-year period ending in 2000.

« Black consumer households spend over $645.9
billion annually.

Black America’s spending power
would be the ninth largest Gross
National Income in the world.

Source: The Selig Center for Economic Growth, University of Georgia, 2002,
2002 World Development indicators database, World Bank.

Black family income rose by almost
50% in the past decade.

$31,778
Median Income of PR
Black Families = §

1990

Source: Statistical Abstracts of the United States: Total Money Income of U.S.. 2001 (Tabie No. 668).
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The Changing Face Of Urban AC

Continued from Page 39

difference is, your audience is dif-
ferent. Yeah, we'll give away tick-
ets to see R. Kelly. We make it as
active as a mainstream station;
however, it's designed for an adult
audience.

JT: Pretty much everything works
the same. The only thing that really
separates us from Urban is that
we're not into terrible hype; it’s de-
livered in an adult manner. We do
all the promotions and all the events
that the mainstreams do, but we do
them with an adult appeal. We do
all kinds of contesting, we do all

kinds of appearances, we do all
kinds of clubs. We have club shows
and dance-music programs. Every-
thing they do, we do; everything we
do, they do.

SW: As far as how to program, it's
the same stuff. The same approach
applies for rotation, marketing and
promotions. You'resstill trying to gar-
ner listeners, and you're still trying
to get people to pay attention to you.

R&R: How much of a role do oldies
play, and can Urban AC become too de-
pendent on them to keep an older audi-
ence?

MS: The fact that [ can play The
Isley Brothers next to Nelly is the

power of my radio station.  would
never want to lose Guy or Chaka
Khan or Earth, Wind & Fire or Cam-
eo or Deneice Williams; that's the
essence of our format.

DB: WHQT is about 60% gold, so
we can safely say we're an oldies-
based Urban AC. But when it comes
to oldies, we're going to play a few
more with tempo, and then we're
going to play the new music that we
believe is going to make a difference
for us.

JT: We try not to become too de-
pendent on oldies. This format is
driven by library. I don’t want to use
the word oldies, because everything

we play that's old is not an oldie.
Oldies, in my mind, is a '60s term,
and we don't play any songs from
the ‘60s, except on Sunday night,
when [ do my five-hour oldies
show. Other than that it's just li-
brary music, and we have a nice
balance of both current and library
music.

SW: [ use the term old school, be-
cause that's what the listeners call
anything old. As far as hanging on
to an audience, an Urban AC will
not hang on to anything unless it
has done focus groups, had its mu-
sic tested over and over and done
things to see if its audience liked
that music. Nothing is ever done on
a personal whim.

ES: It's just gotta be placed right.
Anadult doesn’t always want to be
old, old, old, old. That's why the
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“Tom Joyner is the
premier morning
radio show in the
country, mainstream
or adult.”

Derrick Brown

balance of “Today’s R&B and Old
School” works so well.

Garv Jackson is a freelance writ-
er: He was formerlv Senior Editor of
HITS magazine’s Jamz section. He
can reached at soulmates ! @earth
link.net or 323-550-1636.

The Timeless Essence
Of TheIsley Brothers

Continued from Page 40

hear an Isley tune, you can instant-
ly remember where you were when
you first heard it. When they first
came out, they would release hit af-
ter hit after hit. Then they came up
with Isley/Jasper/Islev and re-
leased more hits.

“I'have been listening to them all
my life. For them to have created the
kind of catalog that they have and
to continue to create the kind of cat-
alog they have is incredible.”

Commenting on the group’s suc-
cess, Ernie says, “It’s an incredible
blessing. If it were a Hollywood
script, they’d throw you off the roof
of the building. ‘Since 1959 vou've
changed with the musical times, had
hits and been relevant?’

“You can play ‘Shout” anywhere
— a wedding, a bar mitzvah, a
beach party, in a movie [Animal
House and Sister Act] —and people
can relate to it. It's incredible for all
that music to come from the same
group and still be in the present
tense. It’s an incredible blessing and
accomplishment.”

Ron says, “We prayed for success.
Our parents wanted longevity for the

group because it meant we would
stick together as a family and lean on
each other for success. That's why |
carry the logo even if I'm doing a sin-
gle. You'll see the Isley logo.”

The New Record

With multiplatinum success, nu-
merous awards, a legion of loval
fans and a who’s who of artists bor-
rowing their music to enhance their
own efforts, what's next for the Is-
leys? “Well, first of all, Body Kiss is
2003," says Ernie about the group’s
latest release. “It’s the right record,
based upon what's going on right
now in the marketplace. It's got the
Isleys, Snoop, R. Kelly, Lil Kim and
]S, and we're still true to our musi-
cal ID.”

The lead single from the album,
“What Would You Do?” is among
Ernie’s favorites, and Ron lists
“Prize Possession,” “Lucky Charm”
and “Superstar.”

“I liked ‘What Would You Do?’
from the first time [ heard it,” says
Emie. “Usually when we do some-
thing with R. Kelly, it doesn’t sound
exactly like R. Kelly, nor does it
sound exactly like the Isleys, but it
sounds good. And, in the spirit of

‘Down Low’ and ‘Contagious,’
‘What Would You Do?’ fits right in.

“R. Kelly has a very strong mu-
sical instinct, in terms of what we
do. A lot of his earlier stuff was Is-
ley-influenced. He was obviously a
student. When we met, we hit it

“Our parents wanted
longevity for the
group because it
meant we would
stick together as a
family and lean on
each other for

success.”
Ron Isley

right off. He's extremely gifted and
talented. When we work together,
it's always a nice combination.”
“R. Kelly’s mom was a big fan,”
Ron says. “That’s how our music
was brought into his house. And
now he’s like a son of mine. When
we talk music, he knows where |
want to go, and [ know where he
wants to go. ‘Down Low’ was a

huge record, and ‘Contagious’ and
the Kelly Price record as well.

“We planned to do a whole al-
bum, but we wanted to do it when
we felt it could top what we had
done previously. We were able to do
that with Body Kiss.”

Body Kiss allows Ron’s Mr. Biggs
alter ego to shine. “Songs like ‘Bust
It" and ‘Body Kiss,” with Lil Kim
and Snoop, showcase Mr. Biggs,”
says Ron. “There are a lot of flavor-
ful Isley Brothers-Marvin Gaye
type songs on it as well. ‘Prize Pos-
session’ is going to be an outstand-
ing song for us for a long time, and
‘Lucky Charms’ is true Isley. R.
Kelly is a great writer and produc-
er. He’s outdone himself on this
record.”

Kings Of The Mountain

After recalling some of his favor-
ite Islev tunes [“Choosey Lover,”
“That Lady,” “Footsteps in the
Dark,” “Between the Sheets” and
“Spend the Night”], WQQK's DC
talks about the Isleys’ presence on
his station’s playlist. “Thave listen-
erswho call in and say, "You're play-
ing the Isleys; why can’t you play
so-and-s0?” who is from the same
era. And I'm like, ‘This person hasn't
reinvented himself or herself like
Ron Isley has.’

“The Isleys are a rarity. They go
back four generations. This is a
group who has talked to people’s

great-grandmothers, grandmothers,
mothers and the kids, and they still
have the same effect.”

For Ernie, whose major musical
influence, besides his brothers, was
Sly And The Family Stone, this
whole musical voyage has been
amazing. From doo-wop to rock to
R&B to soul to funk to pop, the Is-
leys have dabbled in all genres and
left their indelible musical notes for
others to borrow for a long time to
come.

“If anyone gets into the history,
you can say Isley ... The Beatles ...
Hendrix and, after that, connect the
dots to everything else that's going
on,” says Ernie. “Our music is not
confined to any particular genre,
stvle or time. We are very much in
the present tense.

“We are geing into ‘living legend”
status, and westill have to put on our
track shoes and run with B2K. Who's
the competition? Sly? No, B2K.
Who's the competition? Earth, Wind
& Fire? No, Lil Bow Wow.

“We're the kings of the mountain
when it comes to longevity. We've
had more hits than Frank Sinatra,
based on Biliboard's Hot 100, more
than Elvis, The Beatles, Barbra Stre-
isand — more than anybody. Brit-
ney Spears will have to do another
40 years tc see it she’s still going
strong. The gauntlet is there. We've
shown it can be done. We’ve been
blessed.”

Black Consumers:
A $646 Billion Market

Continued from Page 46

Go To The Source

Why speak specifically to black
consumers?

® Black consumers do business
with marketers that value their
business and value the importance
of the black community.

® Black consumers are brand-
conscious and very brand-loyal con-
sumers.

® Black consumers have a high
propensity to purchase products from
manufacturers and marketers that ex-
tend personal invitations to them.

Radio Power

Urban radio is the most effective

vehicle for advertisers to deliver a
message to black consumers to in-
crease their revenue, market share
and profits. It's been suggested that
other radio brands are effective at
delivering black consumers. Fact:
Urban radio reaches over 75.4% of
all black adults. No other radio
brand comes close to Urban radio’s
ability to reach and effectively tar-
get black consumers.

® African Americans spend over
three hours per day listening to ra-
dio.

® African Americans are consis-

www americanradiohistorv com

tently heavier users of radio thanall
other ethnic groups.

® Urban Radio delivers a bal-
anced appeal to listeners in bal-
anced age cells; 35-44 is one of the
fastest growing age cells for Urban
radio.

® More and more stations are
joining the growing ranks of Ur-
ban radio. The total number of
Urban stations is projected to ex-
ceed 438 by 2005. The total num-
ber of Urban stations will increase
by 24% over the period from 2000
to 2005.

Educating marketers and adver-
tising agencies is an ongoing effort
of the Urban radio community. This
study reflects Interep’s commit-
ment to assisting Urban radio and
to helping the national marketing
community better understand the
value of the $646 billion black mar-
ketplace and its relationship with
Urban radio.

Learn more by attending next
year's 2004 Interep Power of Urban
Radio Symposium on Thursday,
Feb. 26, at the Hyatt Regency Chi-
cago.
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“URBANACTOP30

. 5% * » May 23, 2003
WK WEEC  ARTIST TITLE LABEL(S) pEATS PLAYS mp%%%.%ns Mee ™08
1 o FLOETRY Say Yes (DreamWorks) IR} +24 161926 16 an
2 €© RONISLEY F/R. KELLY What Would You Do? (DreamWorks) 1101 +9 159649 14 43/0
4 €  BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/ 1042 +49 140818 13 40/0
7 @ HEATHER HEADLEY | Wish | Wasn't (/) 961 +71 142253 10 42/0
3 5  TYRESE How You Gonna Act Like That (J/ 937 60 142481 27 420
6 6  JAHEIM Put That Woman First (Divine MilfW8) 849 42 124487 11 39/0
5 7 SYLEENA JOHNSON Guess What (/ive/ 811 104 106901 26 40/0
8 o VIVIAN GREEN Emotional Rollercoaster {Columbia/ 786 +10 124592 28 38/0
9 9 KEM Love Calls (Motown/Universal) 683 14 92592 17 3312
12 (D KINDRED THE FAMILY SOUL Far Away (Hidden Beach) 603  +107 91864 11 35/4
1 11 MUSIQ Dontchange /Def SoullDJMG) 525 6 90093 37 39/0
17 @ LUTHER VANDROSS Dance With My Father () 475  +109 76485 3 50
13 13 JAHEIM Fabulous (Divine MilyW8) 445 47 89199 30 39/0
15 @ R. KELLY I'll Never Leave {Jive/ 438 +14 91569 4 2811
16 )  KELLY PRICE He Proposed (Def Soul/lDJMG) 435 +20 47316 10 301
10 16 GERALD LEVERT Closure (Elektra/FEG) 385 148 31805 18 3210
18 17 CHICO DEBARGE Not Together (I The Paint/Koch) 329 4 329 n 23/0
21 @ WHITNEY HOUSTON Try it On My Own (Arista) 31 +59 36706 5 302
22 O TAMIA Officially Missing You (Flektra/EEG) 301 +76 38965 2 3212
20 €@ EARTH, WIND & FIRE All In The Way (Kalimba/ 297 +41 33848 5 261
19 @) GEORGE DUKE Guess You're Not The One (BPM) 280 +3 26053 6 2710
23 @D JEFFREY OSBORNE Rest Of Our Lives (JayDz/Koch) 274 +52 31095 4 28/2
24 23 SMOKIE NORFUL | Need You Now (Priority) 216 2 26215 7 18/0
25 24 R.KELLY Ignition (Jive/ 212 4 35329 13 30
28 €© DRUHILLI Love You (Def SouliDJMG) 191 +9 22517 3 200
27 26  INDIA.ARIE The Truth (Motown/ 165 19 18427 9 19/0
26 27 AALIYAH Miss You (BlackGround/Universal) 163 41 38026 18 710
30 @ DONNIE Cloud Nine Universal) 154 +3 27608 3 1401
@  ISLEY BROTHERS Busted (DreamWorks/ 150 +68 18748 1 0/0
€)  JAVIER Crazy (Capitol 143 +92 2132 1 21/4

44 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
5/11-5/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs betow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

New & Active
VIVIAN GREEN Fanatic /Columbia) LES NUBIANS Temperature Rising (Omtown/Higher Octave)
Total Plays: 113, Total Stations: 16, Adds: 4 Total Plays: 21, Total Stations: 4, Adds: 1

SYLEENA JOHNSON Faithful To You L/ive/

Total Plays: 87, Total Stations: 14, Adds: 3 JONATHAN BUTLER Back To Love (Warner Bros.)

Plays: 16, ions: 4, :
STREETWIZE Dilemma (Shanachie) Total Plays: 16, Total Stations: 4, Adds: 0

Total Plays: 67, Total Stations: 11, Adds: 1

TYRESE Signs Of Love Makin' () BLU CANTRELL Sleep In The Middle (Arista/
Total Plays: 66, Total Stations: 13, Adds: 8 Total Plays: 6, Total Stations: 11, Adds: 11

Songs ranked by total plays

Most Added’

www.rradds.com

ARTIST TITLE LABEL(S) ADDS
BLU CANTRELL Sleep In The Middle (4rista/ 1"
TYRESE Signs 0f Love Makin' (/) 9
KINDRED THE FAMILY SOUL Far Away (Hidden Beach) 4
JAVIER Crazy (Capitol) 4
VIVIAN GREEN Fanatic (Columbial 4
SYLEENA JOHNSON Faithful To You five/ 3
KEM Love Calls (Motown/Universal) 2
TAMIA Officially Missing You (Flektra/EEG) 2
WHITNEY HOUSTON Try It On My Own (Arista) 2
JEFFREY OSBORNE Rest Of Our Lives Jay0z/Koch) 2
Most
IncreasedPlays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
LUTHER VANDROSS Dance With My Father (J/ +109
KINDRED THE FAMILY SOUL Far Away (Hidden Beach) +107
JAVIER Crazy (Capitol) +92
TAMIA Officially Missing You (Elektra/FEG) +76
LL COOL J Amazin' (Def Jam/IDJMG) +15
HEATHER HEADLEY | Wish | Wasn't (J/ +1
JS Ice Cream (DreamWorks/ +1
ISLEY BROTHERS Busted (DreamWorks/ +68
WHITNEY HOUSTON Try It On My Own (4rista/ +59
VIVIAN GREEN Fanatic (Columbia) +58
Most

Played Recurrents

TOTAL
ARTIST TITLE LABEL(S) PLAYS
ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson/MCA) 401
LUTHER VANDROSS I'd Rather () 325
GERALD LEVERT Funny (Elektra/FEG) 296
LUTHER VANDROSS Take You Out /) 269
WHITNEY HOUSTON One Of Those Days (4rista/ 262
MAXWELL Lifetime (Columbia/ 252
RUFF ENDZ Someone To Love You (£pic/ 228
MUSIQ Halfcrazy (Def SouliDJMG) 206
GERALD LEVERT Made To Love Ya (FastWest/EEG) 178
YOLANDA ADAMS The Battle Is The Lords (Verity/ 177
JAHEIM Anything (Divine MilyWB) 162
HEATHER HEADLEY He Is (RCA/ 153
MARY MARY In The Momning (Columbia) 149
INDIA.ARIE Little Things (Motown/ 145
JAHEIM Just In Case (Divine MilyWB/ 139
AALIYAH | Care 4 U (BlackGround) 134
GINUWINE Differences /Epic/ 13

R&R Station Pilaylists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

WHERE
URBAN AC ADDS & SPINS

HAPPEN

The Jesus Garber Company (323)469-1504

www americanradiohistorv com



www.americanradiohistory.com

e

.

e [Pl i)

R

~ +  URBANTOP50. _—
e May 23, 2003
WEEC  WREK  ARTIST TILE LABEL(S) RS elars |Mp%§§§%~s Ve M o0s
1 0 50 CENT 21 Questions (Shady/Aftermath/Interscope) 3841 +286 528566 1" 70/4
3 0 FABOLOUS FJLIL' MO Can't Let You Go (Flektra/FEG) 3389 +476 483533 14 66/4
2 o BUSTA RHYMES & MARIAH CAREY | Know What You Want (/) 3379 +143 467806 15 69/4
5 o MONICA So Gone (/) 3080 +495 436492 8 69/3
8 9 JAHEIM Put That Woman First (Divine MilyWB/ 2678 +413 388974 12 64/3
4 6  SEANPAUL Get Busy (40/40/VP/Atlantic) 2566 -206 366464 15 68/4
7 0 FLOETRY Say Yes (JreamWorks) 2554 +186 369147 16 66/3
6 8  SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol) 2310  -165 322948 17 67/4
15 0 R. KELLY Snake (Jive/ 2012 +343 277064 6 6714
12 @ LIL’ MO F/FABOLOUS 4 Ever (Flektra/FEG) 2012 +311 265607 12 64/4
14 @ BONECRUSHER Never Scared /Arista/ 2010 +336 278578 " 69/5
13 @ RON ISLEY F/R. KELLY What Would You Do? (DreamWorks) 1868 +169 308527 11 60/3
10 13 JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG) 1713 124 225772 117 65/4
9 14 NAS | Can (Columbia) 1709 320 210556 15 64/4
11 15 LIL" KIM The Jump Off (Queen Bee/Atlantic) 1631 117 184899 16 68/4
23 @ LIL" KIM F/50 CENT Magic Stick (Queen Bee/Atiantic/ 1533 +445 254932 5 9/6
16 17 50 CENT In Da Club /Shady/Aftermath/interscope) 1449 145 224740 20 67/4
17 @ WAYNE WONDER No Letting Go (VP/Atlantic) 1368 +20 195641 22 63/4
29 @ ASHANTI Rock Wit U (Awwww Baby) (Murder Inc./IDJMG) 1363 +403 242179 4 67/66
20 @  JOE BUDDEN Pump It Up (Def Jam/IDJMG) 1324 +134 169681 8 57i14
28 @ GINUWINE In Those Jeans {Fpic/ 1258 +273 162102 3 60/5
26 @ HEATHER HEADLEY | Wish | Wasn't (J) 1214 +157 180206 10 5813
22 @  DRU HILL | Love You (Def SouliDJMG) 1194  +48 215190 9 5712
27 @ DAVID BANNER FiLIL' FLIP Like A Pimp (Universal) 1177 +186 148230 8 54/4
31 @  AALIYAH Come Over (BlackGround) 1165 +217 183957 3 56/3
32 @ LIL’ JON & THE EASTSIDE BOYZ Get Low (TV7) 1160 +315 137068 5 37133
34 @  CHINGY Right Thurr (DDP/Capitol) 1115 +289 129438 6 59/6
21 28 HITMAN SAMMY SAM Step Daddy (Universal) 1101 -66 98717 7 493
30 @ DA BRAT In Love Wit Chu (So So Def/Arista) 1030 +75 124988 6 512
24 30  MISSY ELLIOTT Pussycat (Flektra/EEG) 985 -87 169673 9 5/3
25 31 B2K Girlfriend (Epic/ 903 157 117631 13 55/2
33 €  TALIB KWELI Get By (Rawkus/MCA) 859 +25 95990 9 a5
€  BEYONCE’ Crazy In Love (Columbia) 840 +628 175059 1 68/67
39 @ 50 CENT P.I.M.P. (Shady/Aftermathyinterscope) 772 +225 161477 3 N
35 @ PANJABI MC Beware Of The Boys (Sequence/ 772 +43 123554 5 92
46 @ LUDACRIS Act A Fool (Def Jam South/IDJMG) 755 +318 81930 2 6177
40 €D  TYRESE Signs Of Love Makin’ () 684 +152 91749 2 5212
37 @ EMINEM F/50 CENT... Hail Mary (Shady/Aftermath/Interscope) 635 +4 81607 4 2]2
43 @ FIELD MOB All | Know (MCA) 572  +99 45851 3 3712
@  LOON FIKELIS How You Want That (Bad Boy/Universal) 556 +241 84770 1 504
36 41 NELLY Pimp Juice (Fo’ ReelUniversal) 556  -167 771105 10 an
47 @  KILEY DEAN Make Me A Song (Beatclutyinterscope) 529 +118 35980 2 393
4 @® IS \ce Cream (DreamWorks) 501 +45 77018 2 421
38 44 7021 Still Love You (Motown) 500 -63 87849 9 30/0
@  LUMIDEE Never Leave You (Uh Oh) (Universal) 478 +276 85698 1 32/9
@ FREEWAY Flipside (Roc-A-Fella/IDJME) 429 +72 68571 1 2601
@) FoXY BROWN | Need A Man (Violator/IDJMG) 428 +169 43935 1 39/0
4 43  JUSTIN TIMBERLAKE Rock Your Body (Jive/ 402 -98 46901 5 30/0
@ SMILEZ AND SOUTHSTAR Now That You're Gone (ARTIS Tdirect) 392 +49 26507 1 3sn
45 50  STAGGA LEE Roll Wit M.V.P. (ARTIS Tdirect) 389 -49 28492 7 30/0

71 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
5/11-5/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Company {© 2003, The Arbitron Company). © 2003, R&R, Inc.
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ARTIST TITLE LABEL(S) A00S
BEYONCE' Crazy In Love (Columbia) 67
ASHANTI Rock Wit U (Awwww Baby) (Murder Inc./IDJME) 66
LIL' JON & THE EASTSIDE BOYZ Get Low (TV7) KK
JAVIER Crazy (Capitol) 22
MYSTIC FIDONELL JONES Breathe (Good Vibe/DreamWorks) 18
RASHAD Sweet Misery (Mctown/ 16
B.G.! Keep It Gangsta (Cash Money/Universal) 13
LUMIDEE Never Leave You (Uh Oh) {Universal) 3
LUDACRIS Act A Fool (Def Jam South/IDJMG) 7
CHINGY Right Thurr (DDP/Capitl) 6
SYLEENA JOHNSON Faithful To You (we/ 6
LIL' KIM F{50 CENT Magic Stick (Queen Beg/Atlantic) 6
Most
IncreasedPlays
TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE
BEYONCE' Crazy In Love (Coiumbial +628
MONICA So Gone (/) +495
FABOLOUS FILIL' MD Can't Let You Go (Flektra/EEG) +476
LIL* KIM F{50 GENT Magic Stick (Qveen Bee/Atlantic) +445
JAHEIM Put That Woman First (Divine Mil/W8) +413
ASHANTI Rock Wit U {Awwww Baby} (Murder Inc./IDJME) +403
R. KELLY Snake (ive/ +343
BONECRUSHER Never Scared (4rista +336
LUDACRIS Act A Fool (Def Jam SouthiDJMG) +318
LIL' JON & THE EASTSIDE BEOYZ Get Low (TV7) +315
New & Active

TAMIA Officially Missing You {Flektra/EEG)
Total Plays: 324, Total Stations: 39, Adds: 1

CLIPSE Hot Damn (Star Trak/Arista)
Total Plays: 323, Total Stations: 28, Adds: 2

PLAYA Never Too Late (BlackGround/Universal)
Total Plays: 310, Total Stations: 24, Adds: 0

NIVEA 25 Reasons (Jive/
Total Plays: 305, Total Stations: 32, Adds: 4

THREE 6 MAFIA FILIL’ FLIP Ridin’ Spinners (Loud!Columbial
Total Plays: 305, Tetal Stations: 25, Adds: 1

1. 24's (Grand Hustle/Atiantic)
Total Plays: 286, Total Stations: 25, Adds: 2

LI JON & THE EASTSIDE BDYZ | Don't Give A @#$% (TV7)
Total Plays: 283, Total Stations: 15, Adds: 2

DA ENTOURAGE Bunny Hop Universall
Total Plays: 272, Total Stations: 16, Adds: 0

VIVIAN GREEN Fanatic (Columbial
Total Plays: 242, Total Stations: 33, Adds: 2

RDVEL Peach (Rawkus/
Total Plays: 229, Total Stations: 20, Adds: 1

Songs ranked by total plays

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radicandrecords.com.
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WRKS (98.7 Kiss-FM) is the only New -

. York station playing the best variety of
old school and today’s R&B. For me,
that means | get to schedule a mixture :
of the music | grew up with and the hot- .
test new music. € Some of the records !

FON THE
; RE c E ﬁ. that are doing really well on Kiss are
Wayne Wonder's “No Letting Go,”

2

|

[ & ‘
f g Julie Gus"nes Jaheim's “Fabulous,” Aaliyah’s “Miss .
|

}

|

g% MD’WRKS/NeW York 4 You"and Tyrese’s “How You Gonna Act
o I Like That” | get to blend those titles with
87 songs like “Used to Be My Girl” by The O’'Jays, “Who's

’Klg That Lady” by The Isley Brothers and “Never Too |
£ ,.. Much” by Luther Vandross. Who could ask for a bet- |

“" terjob? e Luther Vandross is particularly important
to us, and to our listeners. Every other hour we play an audio “get well” .
card from a listener into a Vandross song. This is important, because Kiss :
is the Luther Station. His fans tune in to us for updates on his condition
because they know Kiss will keep them informed, and that we're also pray-
ing for him. ® The New Kiss Wake Up Club, with Jeff Foxx, Shaila, Tal- |
ent and Bob Slade, is on Day 55 and counting. We couldn’t ask for a bet- .
ter team, and — judging by the calls and e-mails — our listeners agree.
We're broadcasting live from New York City, and our fans are loving ev-
ery minute of it. Over the next few months Kiss is going to be everywhere
— cruises, block parties and free concerts at the South Street Seaport.
We'll also be broadcasting live from the Black Expo at the Javits Center

on June 7 and 8. # Great media. Great people. Great service. That is .
Emmis Communications. :

It’s a wild week in the Most Added col-
umn: Beyoncé grabs the top spot
with “Crazy In Love” (Columbia), with 67
— edging out Ashanti’'s “Rock Wit U
(Awww Baby)” (Murder Inc./IDJMG),
which comes in a close second, with 66
.. Also with big add weeks at Urban are
Lil Jon, who nabs 33 for “Get Low”
(TVT), and newcomer Javier, who picks
up 22 with “Crazy” (Capitol) ... On the
Urban chart, 50 Cent remains No. 1 with “21 Questions” (Shady/Af-
termath/Interscope), leading Fabolous by more than 400 plays ...
Jaheim’s “Put That Woman First” (Divine Mill/WB) climbs into the top
five, moving 8-5* ... R. Kelly vaults 15-9* with “Snake” (Jive) and could
well be headed for another chart-topper ... Lil Kim has found her
“Magic Stick” (Atlantic): it's 50 Cent, who helps her move 23-16" this
week ... Ginuwine (Epic) and his jeans move 28-21* ... Loon enters °
the chart at 40* with “How You Want That” (Bad Boy/Universal) ... Make
it three weeks straight that DreamWorks has the top two songs at
Urban AC with Floetry and Ron Isley featuring The Isley Brothers

. Heather Headley makes an impressive 7-4* jump with “I Wish |
Wasn't” (J) ... Luther Vandross moves 17-12* with his emotional

“Dance With My Father” (J).
] —Anmany Acampara Dlrecmr/(.‘harts

'DAMENTALLY

armist: Beyoncé

weeL: Columbia
By MIKE TRIAS/ ASSISTANT EDITOR

As the focal point of Destiny’s Child,
Beyoncé Knowles has helped launch
the trio into superstardom. However, it’s
ironic that the leader of the multiplati-
num-selling pop/R&B juggernaut is the
last one to come out with her debut solo
album. Both Kelly Rowland and Michelle
Williams already have solo CDs under
their belts, as does Beyoncé’s little sister,
Solange. Then again, Beyoncé has been
quite busy. She starred in MTV's Carmen.
A Hip-Hopera and the third Austin Pow-
ers movie, and she will be co-starring
alongside Cuba Gooding Jr. in The Fight-
ing Temptations, opening in theaters na-
tionwide on Sept. 19. But before that
Beyoncé will release her highly antici-
pated debut solo album, Dangerously In
Love, on July 8.

The lead single from the album is “Crazy
In Love,” and the song is already crazy hot.
If you don’t believe me, take a peek at R&R’s
CHR/Rhythmic and Urban charts — it de-
buted at No. 33* this week at both formats.
The upbeat track showcases an old-school
beat and is definitely a club-banger. An ag-
gressive horn section barrels through the
chorus, providing a strong backdrop for
Beyoncé’s powerful vocals on the hook.
Though she sings true to form on “Crazy In
Love,” there is something different about her
singing on this track as compared with her
previous work. Her signature runs are still
there, though they are not as prevalent. This
time it is the melody of the song and her
pure vocals that are the star of the show. If
her performance on the cut isn't enough to
blow your mind, then Jay-Z will finish the
job. Beyoncé’s “Clyde” guests on the single,
and he lays it down like no other on the
bridge. Overall, the combination of Beyoncé,
Jay-Z and the track vibes in perfect harmony
to create a proper introduction for Danger-
ously In Love.

Speaking of the album, expect to hear
more of the type of ballads, midtempo
grooves and club-bangers that have made
Beyoncé and her cohorts millionaires.
Though the track list is still pretty hush-
hush, many reports have noted that top
artists such as Sean Paul and Missy
Elliott will be appearing on Dangerously
In Love.

Beyoncé has always been a media dar-
ling, but now the blitz is on. She is cur-
rently Yahoo!'s artist of the month and
was recently featured on an episode of
VHT1'’s Driven. If you haven’t seen it by the
time you read this, VH1's Diva Duets will
be airing live from the MGM Grand in Las
Vegas on May 22. Queen Latifah hosts for
the evening, and Beyoncé will join Celine
Dion, Whitney Houston, Lisa Marie
Presley, Mary J. Blige, Jewel and Chaka
Khan for the grand event.

But that’s not all: MTV's Making the
Video will spotlight “Crazy In Love” on
May 26, and the following day the clip will
debut on TRL. Beyoncé will also appear on
BET’s 106 & Park on May 27, David
Letterman on June 14, Today on June 27,
The Early Show on July 8 and The View
on July 9. And, of course, she will appear
in too many magazines to name.

Though all this attention is going to
Beyoncé once again, don’t think that
Destiny’s Child are going away anytime
soon. All three members are scheduled to
be performers at Ford’s The Road Is Ours
100th anniversary concert on June 14.
They will, all appear as solo artists, with
Beyoncé debuting brand-new material
from her album; then they will join forces
for a special performance as Destiny’s
Child.

4 ™
Stations and their adds listed alphabetically by market
WWIN/Baltimore, MD * WVAZ/Chicago, IL * WUKS/Fayetteville, NC * WKXI/Jackson, MS * KJLH/Los Angeles, CA * WOOK/Nashville, TN * WCFB/Orlando, FL * KMJM/St. Louis, MO *
VP/Prog.: Kathy Brown PO: Elroy Smith PO/APD: Garrett Davis PD/MD: Stan Branson PD/MD: Andm Russell PD/MO: D.C. QOM/PD: Steve Holbrook OM/PD: Chuck Atkins
PO: Tim Watts APD: Armando Rivera MD: Calvin Pee No Adds 1 TYRE i TYRESE “Sqns” MD: Joe Davis No Adds
MD: Keilh Fisher No Adds 2 DONNIE “Cloud" BLU CANTW LL "Middie* 1 BLUCANTRELL "Middie”
3 KINDRED “Far' LES NUBIANS “Fising™ S En s on Fatr
WSO0L/Jacksonville, FL * WRBVMacon. GA WYBC/New Haven, CT * WDAS/Philadeiphia, PA * %L\éﬂ/S;’ivannah, GA
. " . PD: Mike willi: acon, DM: Wayne Schmidl f : Gary Yount
KOXL/Baton Rouge, LA W2AK/Cleveland, OH * WDZZ/Flint, MI APDMD: K. PD/MD: Lisa Charles PD: i3y Castillo Stn. Mgr./PO: Joe Tambuirro pfn
DM: Don Gasselin PD: Kim Johnson PO: Jerold Jackson NoAdds JEFFREY OSBORNE “Rest” APD: Steven Richardson MD: Joann Gamble
PDMD: Mya Veran MD: Bobby Rush KEM “Calls” MD: Doc-P No Adds
3 STREETWIZE “Dilemma” No Adds BLU CANTRELL "Middie” e
KJMS/Memphis, TN * i .
KMJK/Kansas City, MO * OMPD:Nal Bel WFXC/Raleigh-Durham, NC * x’mﬂw&g"
. . ) . PD: Greg Love ' APD/MD: Eileen Collier QM/PD: Cy Young MD: Denise Brooks
WBHK/QIMInqham, AL WLXC/Columbia, SC * WFLM/Ft, Pierce, FL MD: Trey Michatls No Adds WYLDINew Orleans, LA * APD/MD: Jodi Bfmr o Adds
PD: Jay Dixon Int. PD: Dovg Williams OM: Mike James 3 SYLEENA JOHNSON Faihtul® OM: Carla Boatner o
APD D 0‘"" Johnson MD: Tre Taylor PD/MD: Tony Bear IAVIER “Crazy” PO/APO/MD: Aarsn “A.L." Appie GREEN “Fanahe”
?g QEW cgﬁlCE *Proposed” BL CANTRELL” "Mitie” }j Egﬁ?ﬁﬁ:xx’; %ngTrnﬂ:ingthL . U KuRED mf-;r
VIVIAN GREEN “Fanatic” BN 3 T WKJSRichmond, VA * WHUR Washington, DC *
7 BUCTRELL hade KNEK/Lafayette, LA * A;D/':,D KaEnien PD/MD: Kevie: Gardner PO/MD: David A. Dgid(inson
PD/MD: John Kinnit 2 JEFFREY osuaorme “Rest” 3 KINDRED “Far” BROWN FHOWARD “Do”
%s‘RFERSEEY gzgopmg “Rest” VIVIAN GREEN “Fanatic™
* “Sgns” *
o ok har eston. SC WAGH Columbus, GA WOMG/Greensboro, NC * WRKSNew York, NY
APOMD. Belinda Parkes i PD: Avin Stowe PO Toya Beasey
4 : Ed Lewis - i -Raci . : Jul ings
BLUCANTRELL "Middie" QORNIE “Cloud” HoAods %‘mnﬂulnmﬂ‘;ee it No adds WVHE/Hoanoke -Lynchburg, VA * WMMJ/waS’“"!ﬂon nc*
KVGS/Las Vegas, NV * No Adds PD: Wa Kathy Brown
PD/MD: Tony Rankin 8 s.%,, MD Mike Chase
4 AALIVAH “Come™ BLU wma LL “Midale™ No Adds
el g S KAN/Dalas-Ft. Worth, TX * KMQHouston-Galveston, TX SR o WSVYNorfolk, VA *
5 B 3 OM/PD: Sam We: 3 nner PO/MOD: Michael M:
B TR e MD: Sam Chokce et pprstbiack " AR, WD 8 FE W *Monitored Reporters
MRS Ho s foass PD: Mark Dylan POMD: Tyrene Jackson PREE Son 48 Total Reporters
MD: Jamal Quarles No Adds o
ohass 44 Total Monltored
WLOV/Chattanooga, TN * WMXD/Detroit, M! * . . .
PO/MD: Sam Terry PO: Jamilish Muhammad WTLC/Indianapolis, IN * KHHT/Los Angeles, CA * WDLTMobile, AL * WVKLMorfolk, A 4 Total Indicator
3 SYLEENA JOHNSON “Fathhl® APD: Oneif Stavens OM/PD: Brian Wallace PD: Michelle Sanfosuctso PD: Steve Crumbley OM: Don Londoa
1 RKELLY Leave MD: Sheila Little APOMD: Garth Adams Heerony MD: Kathy Bariow PD/MD: 0C
\ R e No Adds TAMIA"Missing” 3 WAINEY ERSTON “Oun WHITNEY HOUSTON *Own”® No Adds )
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KEAN/Abilene, TX

PD: Marisa Baifey

21 AMY DALLEY “Atttude”

21 TIM MCGRAW “Real”

7 CHARLIE ROBISON “Walter
7 FAITHHILL St

WaMX/Alron, OH *
OM/PD/MD: Kevin Mason
No Adds

WGNA/AIbany, NY *
OM/PD: Buz Brindle
MD: Bill Eartey

4 TIM MCGRAW “Rea”
DIERKS BENTLEY “Thinkin™

KBQU/Albugquergue, NM *
PD: Tommy Carrera

MD: Sammy Cruise

16 BRAD PAISLEY "Celebity”

2 JOSH TURNER “Train™
JAMIE O'NEAL *Thing™

KRST/Athuguerque, NM *
PD: Johr Richards
MD: Paul Bailey
1 JAMIE O'NEAL “Thing”
JOE NiCHOLS “Smokes”
PAT GREEN “Wave”
RUSHLOW "Friend™

KRRV/Alexandria, LA
PO/MD: Steve Casey
2 QUSTY DRAKE “Last"
2 KENNY CHESNEY "Shoes™
2 MARK WILLS “Think"

WCTO/Allentown, PA *
PD: Chuck Geiger

APD/MD: Sam Maione

TIM MCGRAW “Real”

CLAY WALKER “Few"
DEANA CARTER “Girl”
BUODY JEWELL “Lacey's™
FAITH HILL "Stlr”

BILLY CURRINGTON "Litie"

R

KGNC/Amarillo, TX

PD: Tim Butler

APD/MD: Patrick Clark

10 BILLY CURRINGTON “Ltle”
10 FAITH HILL “Sti

10 KENNY CHESNEY “Shoes”

WWWW/Ann Arbor, MI
PD: Barry Mardit
MD: Tom Baker

No Adds

WNCY/Appleton, W1 *
OM: Jeff McCarthy
PD: Randy Shannon
MD: Marci Braun

BLAKE SHELTON "Heawy"

WKSF/Asheville, NC
OM/PD: Jeff Davis
MD: Andy Woods

BUODY JEWELL "Laceys”
KENNY CHESNEY "Shoes™

WKHX/Atlanta, GA *
OM/PD: Mark Richards
MD: Johnny Gray

CLAY WALKER "Few"

WYAY/Atlanta, GA *
OM: Mark Richards
PD: Steve Mitchell
MD: Johnny Gray

No Adds

WPUR/Atlantic City, NJ *

PO/MD: Joe Kelly
2 JOHN M MONTGOMERY Dne”
1 TIM MCGRAW “Real”
BUDOY JEWELL “Lacey's"
JOSH TURNER "Train”
PAT GREEN Wave

WKXC/Augusta, GA *
DM/PD: “T" Gentry
APD/MD: Zach Taylor
4 TIM MCGRAW "Real”
1 TERRI CLARK "Three”
DEANA CARTER "Gir
JOE NICHDLS "Smokes”

KASE/Austin, TX *

PD: Jason Kane

APD/MD: Bob Pickett
No Adds

KUZZ/Bakersfield, CA *
PD: Evan Bridwell
MD: Adam Jeffries

4 QUSTY DRAKE “Last™

JOSH TURNER “Train
TiM MCGRAW “Real”

WPDC/Baitimore, MD *
MD: Michael J. Foxx
No Adds

WYPY/Baton Rouge, LA *
PD: Randy Chase
MD: Jay Bemard
20 TIM MCGRAW “Real”
BILLY CURRINGTON “Littie"
JAMIE O'NEAL “Thing”

WYNK/Baton Rouge, LA *

PD: Paul Orr

APOMD: Austin James
DEANA CARTER "Gurt™
JAMIE O'NEAL “Thing'
KENNY CHESNEY “Shoes™
PAT GREEN “Wave”
RACHEL PROCTOR “Days”
TIM MOGRAW “Real”

WNWN/Battle Creek, MI
PD: P.J, Lacey

MD: Phil 0"Reilly

5 BUDDY JEWELL “Lacey's”

WJLS/Beckley, WV
PO/MD: David Willis

18 KENNY CHESNEY “Star”
11 BUCDY JEWELL “Laceys”
11 RUSHLOW “Frend”

WKNN/Biloxi-Gutiport, MS *
OM: Walter Brown
PO: Kipp Greggory
MD: DeAnna Lee
No Adds

WHWK/Binghamton, NY
PO/APD/MD: Ed Walker
12 BRIAN MCCOMAS “Sure’

10 JOHN M. MONTGOMERY "Drive”

WZZKBirmingham, AL *
PD/MD: Brian Drives
1 TRACY BYRD "Men"

WPSK/Blackshurg, VA
PD: Jack Douglas
APD/MD: Nicole Williams
25 JOSH TURNER “Train”

24 BUDDY JEWELL “Lacey's”
15 OEANA CARTER "Girt"

WBWN/Bloomington, IL
PD: Dan Westhoff
APD/MD: Buck Stevens

10 BUODY JEWELL “Lacey's™

WHKX/Bluefield, WV
OM/PD/MD: Dave Crosier
14 KENNY CHESNEY “Shoes™
10 MARK WALLS “Think”

3 RUSHLOW “Fnend"

KIZN/Boise, 1D *
OM: Rich Summers
PO/MD: Spencer Burke

2 TIM MCGRAW “Real”

1 JAMIE O'NEAL “Thing"
JOSH TURNER “Traim”
KENNY CHESNEY “Shoes”
PAT GREEN “Wave"

KQFC/Boise, 1D *
OM: Rich Summers
PD: Lance Tidwell
MD: Cory Mikhals
JOSH TURNER “Tran”

KENNY CHESNEY “Shoes”
PAT GREEN “Wave”

WKLB/Boston, MA *

PD: Mike Brophey

APDMD: Ginny Rogers
No Adds

KAGG/Bryan, TX
PO/MD: Jennifer Allen

20 KENNY CHESNEY “Shoes™
20 PAT GREEN "Wave™

WYRK/Buffalo, NY *
PD: John Paul
APD/MD: Wendy Lynn
3 TERRI CLARK "Three
2 CLAY WALKER "Few”
FAITH HILL “Stil
JOE NICHOLS “Smokes”
RUSHLOW “Friend’

KHAK/Cedar Rapids, 1A
PD: Bob James
MD: Dawn Johnson

8 BRAD PAISLEY "Celebrty”
5 KENNY ROGERS “Missing'

WIXY/Champaigr, IL

PD/MD: R.W. Smith

13 TiM MCGRAW "Rea”

€ SARA EVANS ‘Greyhound”
6 WYNONNA "Needs”

WEZL/Charteston, SC *
PD: T.J. Phillips
MD: Gary Griffin
2 JOSH TURNER "Train”
2 TIMMCGRAW "Real”
1 KENNY CHESNEY "Shoes”
BUDOY JEWELL “Lacey's

WNKT/Charleston, SC *
PD: Lloyd Ford
APD/MD:Eric Chaney

CLAY WALKER “few'
JOSH TURNER “Train

WOBE/Charteston, WV
OM: Jeff Whitehead

PD: Ed Roberts

18 KENNY CHESNEY "Shoes”
15 RODNEY ATKINS "Honesty'

WKKT/Chartolte, NC *
PD: John Roberts
7 TERRI CLARK "Three’
3 BRAD PAISLEY “Celebry”
3 LEANN RIMES "Suddenty”
1 RUSHLOW “Friend
CLAY WALKER “Few"

WSO0C/Chariotte, NC *
OM/PD: Jefi Roper

MD: Rick McCracken
JAMIE ONEAL “Thing”

WUSY/Chattanooga, TN *
PD: Clay Hunnicutt
MD: Bill Poindexter
2 BLAKE SHELTON "Heawy’
1 WYNONNA “Needs"
1 KENNY CHESNEY "Shoes™
JAMIE O'NEAL "Thing’

WUSN/Chicago, IL *
OM: Tom Rivers

PD: Justin Case
APD/MD: Evan Kroft

18 BRAD PAISLEY “Celehrty”

5 QUSTY DRAKE “Last”
2 MARK WILLS “Think™

WUBE/Cincinnati, OH *
OM/PD: Tim Closson
APD: Kathy 0'Connor
MD: Duke Hamitton

4 JOHN M. MONTGOMERY “Onve”

1 BILLY CURRINGTON "Little™

WYGY/Cincinnati, DH *

PD: Dave Stewart

APD/MD: Dawn Michaels
7 BROOKS & DUNN “Dit”

5 DIERKS BENTLEY “Thinkin™
MCHAYES "Mean”

WGAR/Cieveland, OH *
PD: Meg Stevens
MD: Chuck Collies
1 KENNY CHESNEY "Shoes”
BILLY CURRINGTON “Litte"
PAT GREEN “Wave"

KCCY/Colorado Springs, CO *
PD: Travis Daily
MD: Valerie Hart
1 CLAY WALKER “Few”
1 DIXIE CHICKS “Godspeed”
BILLY CURRINGTON “Little™

KKCS/Colorado Springs, CO

PD: Shannon Stone

MD: Stix Franklin

3 SUDDY JEWELL "Laceys’
JAMIE D'NEAL “Thing”

WCO0S/Columbia, SC *
OM/PD: Ron Brooks

MD: Glen Garreit
4 TRACE ADKINS ‘They"

WCOL/Columhbus, OH *
PD: John Crenshaw
APD/MD: Dan E. Zuko

3 TRACE ADKINS “They"
BLAKE SHELTON "Heaw"
WYNON £

WHOK/Columbus, OH *
OM: Dave Cooper
POMD: George Wolt
2 WYNONNA “Needs”
DIERKS BENTLEY “Thinkin™

WGSQ/Cookeville, TN
PD: Galor Harrison
MD: Stewart James

BUDDY JEWELL “Lacey's”
DUSTY DRAKE “Last”

KRYS/Corpus Christi, TX *
PD: Frank Edwards
MD: Cactus Lou

No Adds

KPLX/Datias-Ft. Worth, TX *
PD: Paul Williams
APD: Smokey Rivers
MD: Cody Alan
3 DIERKS BENTLEY “Thinkin™

KSCS/Dailas-Ft.Worth, TX *
OMAnterim PD: Ted Stecker
APD/MD: Chns Huﬁ

3 BUDOY Ji EK
3 MONTGOMER’Y GENTRY "Speed”

WGNE/Daytona Beach, FL *
PD: Jef Davis
BUDOY JEWELL “Laceys™
JOHN M MONTGOMERY “Drive’
TIM MCGRAW “Real”

KYGO/Denver-Boulder,CO *
PD: Joel Burke

MD: Tad Svendsen
5 TIM MCGRAW "Real”
4 DUSTY DRAKE “Last’

KHKI/Des Moines, 1A *
PD: Jack 0'Brien
APD/MD: Jim Olsen

BUODY JEWELL “Lacey's”
JENNIFER HANSON “Far”

WYCD/Detroit, Mi *
PD: Mac Daniels
APD/MD: Ron Chatman

1 BRAD PAISLEY “Celebrty
1 GEORGE STRAIT Tulsa”

WDJR/Dothan, AL
OM: Jerry Broadway
PD: Brett Mason
APD: The Frogman
8 T GRAHAM BROWN “Whih'

KKCB/Duluth, MN
PD: Tom Bishop
MD: Pat Puchatla

1 TIM MCGRAW “Real”
KENNY ROGERS "Missing”

WAXX/Eau Claire, W1
PD: George House
MD: Tim Wilson
7 TIM MCGRAW “Real”

5 BUDDY JEWELL "Lacey's
3 FAITHHILL "Sull"
2 RUSHLOW "Fneng”

KHEY/E) Paso, TX *
PD: Steve Gramzay
MD: Stacie Kaye

1 WYNONNA “Needs™

WRSFElizabeth City, NC

PD/MD: Randy Gill

12 JOHN M MONTGOMERY “Drive”
12 CRAIG MORGAN “Almost*

12 DEANA CARTER “Girl”

WXTA/rie, PA
PO: Fred Horton
5 BILLY CURRINGTON “Little”
5 OEANA CARTER "G
5 JOHN M. MONTGOMERY "Drve”

KENUAIene-Sprngheid, OR
PD: Jim Davis
MD: Malt James
EMERSON DRIVE "Dy
DEANA Gl

TIM MCGRAW “Real”

WKDQ/Evansvilie, IN
POMD: Jon Prell
BUDDY JEWELL “Lacey's’
CLAY WALKER “Few”
TERRI CLARK "Thres”
TIM MCGRAW "Real”

KVOX/Fargo, ND

PD: Eric Heyer

MD: Scoft Winston

3 JAMIE O'NEAL “Thing"

3 JOHN M. MONTGOMERY “Orive”
2 LELAND MARTIN "Fingers”

KKiX/Fayetteville, AR

PO: Tom Travis

APD/MD: Jake McBride
18 JOE NIGHOLS “Smokes™
10 JAMIE ONEAL “This

10 KENNY CHESNEY "S|
10 WYNONNA "Needs

WKML/Fayetieville, NC *
OM: Mac Edwards
PO/MD: Andy Brown

1 BUDOY JEWELL “Lacey's”™
FAITH HILL “St#"

MCHAYES "Mean"

KAFF/Fiagstaft, AZ
PD: Chris Halstead
MD: Hugh James
FAITH HILL "t

TiM MCGRAW “Real”
JOSH TURNER “Tran”

RIRORICO R En

PAT GREEN “Wave"

WFBE/Flini, M} *

PD: Coyote Collins

MD: Kristine Tumer
JAMIE 'NEAL “Thing
JOSH TURNER "Tran”
KENNY CHESNEY “Shoes”
PAT GREEN “Wave'

WXFL/Fiorence, AL
PO/MD: Gary Murdock

13 BUDDY JEWELL Lacey’s”
11 MARK WILLS “Think”

3 KENNY CHESNEY “Shoes™

KUAD/FL. Collins, CO *
PD: Mark Callaghan
MD: Brian Gary
AARDN LINES “Changes”
BUDDY JEWELL “Lacey’s”
CLAY WALKER “Few”
OFANA CARTER "Girf™
JOE NICHOLS “Smokes™

JOHN M. MONTGOMERY “Drive”

TiM MOGRAW “Real”

WCKT/Ft. Myers, FL *
PD: Kerry Babb
MD: Dave Logan

No Adds

WWGR/FL Myers, FL *
PD: Mark Phillips

MD: Steve Hart
No Adds

WYZB/Ft. Walton Beach, FL
PD: Laura Hussey

MD: Cindy Blake

11 BRAD PAISLEY "Celeorty”

10 CLAY WALKER “Few”

WOQHKFt. Wayne, IN *
OM/PD: Dean McNeil
APD/MD: Mark Allen
1 BLAKE SHELTON a
1 PAT GREEN ‘Wave?my
CLAY WALKER “Few”

KSKS/Fresno, CA *
PD: Mike Peterson

MD: Steve Montgomery
RACHEL PROCTOR "Days”

WBCT/Grand Rapids, Ml *

OM/PD: Doug Montgomery

APD/MD: DaveTan

3 TIM MCGRAW

2 KENNY CHESNEY Shoes
JOSH TURNER “Train”

WTQR/Greensboro, NC *
PD: Bill Dotson
MD: Angie Ward

1 BRODKS & CUNN Dit”

1 SHANIA TWAIN “Always

WRNS/Greenville, NC *
PD: Wayne Carlyle

APD: Mike Farley

MD: Boomer Lee

1 FAITHHILL “Stil*
MCHAYES “Mean”

WESC/Greenville, SC *
OM/PD: Bruce Logan
APD/MD: John Landrum

8 SARA EVANS “Greyhound”
4 WYNDNNA “Needs'

WSSL/Greenville, SC *
DM/PD: Bruce Logan
APD/MD: Kix Layton

5 KENNY CHESNEY "Shoes

5 TIM MCGRAW “Real”

3 TERRI CLARK "Three™

WAYZMagerstown. MD
PD/MD: Don Brake

2 JOHN M. MONTGOMERY “Drve”

WRBT/Harisburg, PA *
PD: Shelly Easton
MD: Joey Dean
1 CLAY WALKER “Few"
JOE NICHOLS “Smokes”

WCATMarrisburg, PA *
PD/MD: Sam McGuire
6 RUSHLOW “Friend”
OIEAKS BENTLEY "Thinkin™
JOSH TURNER Tran”
PAT GREEN “Wave*

WWYZMartiord, CT *
Interim PD/MD: Jay Thomas
3 BUDOY JEWELL “Laceys”
JOE NICHOLS “Smokes’

KILTHouston-Gatveston, TX *
PD: Jeff Gamison
No Adds

KKBO/MHouston, TX *
OM/PD: Michael Cruise
APD: Johnnie Ray
MD: Christi Brooks

No Adds

WTCR/Huntington, KY
PO: Judy Eaton
MD: Dave Poole

BILLY RAV CYRUS Mernpms
8UODY JEWELL “Lacey's”
OEANA CARTER “Girl”
JAMIE O'NEAL “Thi
KENNY CHESNEY “S|
PAT GREEN “Wave”
Tilt MCGRAW “Real™

[ZLYEPETT ATy

WDRMMuntsville, AL *
OM/PD: Wes McShay
APD: Stuart Langston
MD: Dan MeClain
3 SHANIA TWAIN “Always™
3 TRACE ADKINS “They’
KENNY CHESNEY “Shoes™

WFMS/Indianapolis, IN *
PD: Bob Richards
MD: J.D. Cannon
1 KENNY CHESNEY “Shoes"
OEANA CARTER “Git™
FAITH HILL “Sul”
JOE NICHOLS “Smokes”

WMSI/Jackson, MS *

PD: Rick Adams

MD: Van Haze

3 TIM MCGRAW “Real”

3 BRAD PAISLEY Cdebrr[y
EMERSON ORIVE “Onty

WQIK/Jacksonville, FL *
PD: Jay McCarthy
MD: John Scott

3 AMY DALLEY “Atttude”

WR00/Jacksonville, FL *
OM: John Richards
PO: Jay McCarthy
MD: Dixie Jones
No Adds

WXBWJohnson City, TN *
PO/MD: Bill Hagy

13 KENNY CHESNEY "Shoes”

11 RODNEY ATKINS "Honesty”

WMTZ/Johnstown, PA
PD: Steve Walker
MD: Lara Mosby

14 BUODY JEWELL " 5"
9 FATHHiLL "Sul* =

0
BILLY CURRINGTON "Little”
BLAKE SHELTON “Heavy”
SARA EVANS “Greyhound”
TIM MCGRAW “Real”

PUS.

KiXQ/Joplin, MO
POMD: Cody Carison

14 BUDDY JEWELL "Lacey's”
14 KENNY CHESNEY "Shoes”
5 RUSHLOW "Friend”

KBEQ/Kansas City, MO *
PD: Mike Kennedy
MD: T.J. McEntire

No Adds

KFKF/Kansas City, MO *
PD: Dale Carter

APD/MD: Tony Stevens
TIM MCGRAW "Real"

WDAF/Xansas City, MO *

PO/MD:Ted Cramer

& BUDDY JEWELL “Lacey's”

2 AARON LINES “Changes”

1 JOE NICHOLS “Smokes™

1 RACHEL PROCTOR “Days”
TRICK PONY “Boy"

WIVK/Knoxville, TN *
OM/PD: Michael Hammond

| MD: Colleen Addair
| 4 BUDDY JEWELL “Lacey's™

2 TRACE ADKINS They"
BILLY CURRINGTON "Litle”

KE “Last”
KENNY CHESNEY "Shoes™
RHETT AKINS "Love”

KXKC/Lafayette, LA *
PD: Renee Revett
MD: Sean Riley
1 KENNY CHESNEY "Shoes
1 PAT GREEN “Wave’
OIERKS BENTLEY Thinkin
RACHEL PROCTOR "Days”
TIM MCGRAW “Real”

KMDL/Lafayette, LA *

PD: Mike James

MD: T.D. Smith

4 BUDDY JEWELL "Lacey's
AARON LINES 'Changes
RACHEL PROCTOR “Days
TIM MCGRAW “Real”

WKOA/Lafayette, IN

PO/MD: Chartie Harrigan
6 BILLY RAY CYRUS "Memphis’
6 8UDDY JEWELL “Lacey's”
6 JEFF CARSON “Imagsne”

WPCV/Lakeland, FL *
DM: Steve Howard
PD: Dave Wright

MD: Jeni Taylor

2 TIM MCGRAW "Real”

2 KENNY CHESNEY “Shoes™
1 TERR! CLARK “Three"

WIOV/Lancaster, PA *
PD: Dick Raymond

MD: Missy Cortright

4 BUDDY JEWELL “Lacey's”

EMERSON DRIVE "Onty"
FAITH HILL Still"

WiTLALansing, MI *

PD: Jay J. McCrae

MD: Chris Tyler

4 KENNY CHESNEY “Shoes™

2 JOSH TURNER “Tran™
BUODY JEWELL “Lacey's”
JOHN M MONTGOME Y “Omve”
PAT GREEN Wave™

KWNR/Las Vegas, NV *
DM/PD: John Marks
APD/MD: Brooks 0'Brian
15 BUODY JEWELL “Lacey's”
WYNONNA “Needs™

‘WBBNLaur-Hatiesturg, MS

PD: Larry Blakeney
MD: Allyson Scott
22 JEFF BATES "My"

0 BLAKE SHELTON “Heavy”
10 KENNY CHESNEY “Shoes”
10 WYNONNA "Nesds™

L KY *
OM: Barry Fox
PD/MD: Ric La

9 JOHN M. MONTGOMERY “Drrve”
4 TRACE ADKINS "They"

Ky*
PD: Dale 0'Brian
APDMD: Kart Shannon

1 BLAKE SHELTON

Heayy”
1 JOHN M. MONTGOMERY “Drive”

KENNY ROGERS “Missing™

KZKX/Lincotn, NE

PD: Brian Jennings

MD: Carol Tumer

11 BUDDY JEWELL “Lacey's”

5 OIERKS BENTLZY “Thinkin™
VINCE GILL “Someday”

KSSNALittle Rock, AR *
PD: Chad Heritage

11 BUDDY JEWELL “Lacey's™
3 CLAY WALKER “Few’

KZLAMLos Angeles, CA *
OM/PO: R.J. Curtis
APO/MD: Tanya Campos
8 BUODY JEWELL "Lacey's"
TRACE ADKINS “They”
VINCE GILL “Someday”

WAMZ/Louisvilte, KY *
PD: Coyote Calhoun
MO: Nightrain Lane

8 TIMMCGRAW "Real”

4 TRACE ADKINS “They"

KLLLAubbock, TX
OM/PD: Jay Richards
MD: Kelly Greene

13 KENNY CHESNEY “Shoes™
13 TiM MCGRAW “Real”

WDENMacon, GA
PD: Gerry Marshall
APD/MD: Laura Starting

1 BLAKE SHELTON "Heawy"

WWQaM/Madison, W1 *
PO: Mark Grantin
MD: Mel McKenzie

KENNY CHESNEY “Shoes™

KIAlMason City, IA
POMD: J. Brooks
10 BUDDY JEWELL “Lacey's”

KTEX/McAlien, 7X *
PD: Jojo
MD: Patches

2 WYNONNA “Needs™

KRWQ/Medford, OR

PD: Larry Neal

MD: Scott Schuler
JAMIE O'NEAL “Thing"
SHANIA TWAIN “Always™
VINCE G "Someday "

WGKXMemphis, TN *
PD: Chip Miller

MD: Mark Billingsiey

1 BUDOY JEWELL “Lacey's”

JOE NICHDLS "Smokes™
PAT GREEN "Wave'

WOKK/Meridian, MS
POMD: Scatty Ra
12 KENNY CHESNEY “Shoes”

WKISMiami, FL *
PD: Bob Bamett
MD: Dartene Evans
2 RAGHEL PROCTOR “Days”

1 TIMMCGRAW "Real”
1 KENNY CHESNEY "Shoes™

WMILMilwaukee, Wl *
OM/PD: Kerry Wolfe
APD: Scott Dolphin

MD: Mitch Morgan
3 KENNY CHESNEY "Shoes™
1 LEANN RIMES "Suddenly”
JENNIFER HANSCN "Far”

KEEYMinneapolis. MN *

OM/PD: Gregg Swedberg

APD/MD: Travis Moon

23 KENNY CHESNEY “Shoes
MARK WILLS “Think"
TERRI CLARK “Three’

WKSJ/Mobile, AL *
PD/MD: Bifl Black
APD: Steve Kelley

3 TRACE ADKING “They'
1 SARA EVANS “Greyhound”

KATMModesto, CA *
PD: Randy Black
APD: D.J. Walker
MD: Joe Roberts

JOSH TURNER “Train™
PAT GREEN “Wave™

KJLDMonroe, LA
PO/MD: Mike Blakeney
25 TIM MOGRAW “Real”
15 JENNIFER HANSON “far

KTOM/Monterey, CA *

OM/PD: Jim Dorman
8 RHETT AKINS "Love”
PAT GREEN “Wave”

WLWiMontgomery, AL
PD: Bill Jones
MD: Dartene Dixon

KENNY ROGERS "Missing”

WGTR/Myrtle Beach, SC

PD: Johnny Walker

MD: Joey D.
KENNY CHESNEY “Shoes”
TIM MCGRAW “Real”
VINCE GILL “Someday”

WKDF/MNashville, TN *
PD: Dave Kelly
MD: Eddie Foxx

CLAY WALKER "Few"

OIERKS BENTLEY “Thinkir™
TIM MCGRAW “Regl”

WSIX/Nashville, TN *
PD: Mike Moore
APD/MD: Billy Greenwood
1 TIM MCGRAW “‘Rea”
1 KENNY CHESNEY “Shoes™

WSMMashville, TN *
PD: Brian Landrum
APD: Frank Seres

3 BLAKE SHELTON “Heawy"

WCTY/New London, CT
PD/MD: Jimmy Lehn

§ BUDDY JEWELL “Lacey's”

5 TIMMCGRAW “Real”

3 OIERKS BENTLEY “Thinkn™

WNOE/New Orteans, LA *
PD: Les Acree
APO/MD: Casey Carter

2 BUDDY JEWELL "Laceys"

WGHMorfolk, VA *
OM: John Shomby
MD: Mark McKay
3 TIM MCGRAW “Real”
1 FAITHHILL “Sti
1 OIERKS BENTLEY Thinkin™

KNFM/Odessa-Midland, TX
PD: John Moesch
MD: Dan Travis

21 CLAY WALKER “Few”
21 DEANA CARTER “Gir"

KTST/Oklahoma City, OK *

PD: Crash

APD/MD: Anthony Allen
KENNY CHESNEY “Shoes”

KXXY/Okiahoma City, OK *
PD: L.J. Smith
APD/MD: Bill Reed

KENNY CHESNEY “Shoes™
PAT GREEN "Wave™

KXKT/Omaha, NE *
PD: Tom Goodwin

MD: Craig Allen
4 SHERRIE AUSTIN “Heaven”

KENNY CHESNEY “Shoes”
STEVE AZAR "Reason”

WWKA/Ortando, FL *
PD: Len Shackelford

MD: Shadow Stevens
3 BUDDY JEWELL Lacey's”

KHAY/Oxmard, CA *
PO/MD: Mark Hill
5 BRIAN MCCOMAS “Sure”

KPLM/Palm Springs, CA
PD: Al Gordon
APD/MD: Kory James

17 KENNY CHESNEY “Shoes™
7 DEANA CARTER “Girl"

WPAP/Panama City, FL
PD: Bili Young

MD: Shane Collins

25 BUDDY JEWELL “Lacey's
15 BRAD PAISLEY “Celebnty”
15 JOHNNY CASH "Hutt"

WXBM/Pensacola, FL *
PD/MD: Lynn West
FAITH HILL “3til"
JDSH TURNER Train’
KENNY CHESNEY “Shoes

WXCL/Peoria, IL
PDMD: Dan Dermody
18 KENNY CHESNEY “Shoes™

WXTU/Philadelphia, PA *
PD: Bob McKay

APD/MD: Cadillac Jack
No Adds

KMLE/Phoenix, AZ *
26 LEANN RIMES “Suddenly™
22 JEFF CARSON "imagine
1 SHANIA TWAIN “Always'
MCHAYES “Mean

KNIX/Phoenix, AZ *
PD: Shaun Holly

MD: Gwen Foster
No Adds

WOSY/Pittsburgh, PA *
OM/PD: Keith Clark

APD/MD: Stoney Richards
1 WYNONNA “Needs™

WPOR/Portiand, ME
PD: Rick Jordan
MD: Giori Marie
BLAKE SHELTON "Heawy"
MARK WILLS “Think"

KUPL/Portland, OR *
OM: Lee Rogers
PD: Cary Rolfe
MD: Rick Taylor
No Adds

KWJJ/Portiand, OR *
OM: Bruce Agler
PD: Ken Boesen

APD/MD: Craig Lockwood
No Adds

WOKQ/Portsmouth, NH *
PD: Mark Jennings

APDMD: Dan Lunnie
3 DIERKS BENTLEY “Thirkan™

1 BUDDY JEWELL “Lacey’s™

WCTK/Providence, R) *
PD: Rick Everett
MD: Sam Stevens

1 TIMMCGRAW “Real”

1 JOE NICHOLS “Smokes”
JAMIE O'NEAL “Thing™

WLLR/Quad Cities, IA-IL *
PD: Jim 0'Hara
MD: Ron Evans
1 KENNY CHESNEY “Shoes™
JOE NICHOLS “Smokes™
TIM MCGRAW “Real”
WYNONNA “Needs™

WO Faleigi-Dustarm, NC *
PD: Lisa McKay
APD/MD: Mike Biddle

1 RACHEL PROCTOR “Days”
KENNY CHESNEY “Shoes”
WYNONNA

«OUT/Rapid City, SD
PD/MD: Mark Housion

16 WYNDNNA "Need

11 DARRYL WORLEY "Forgotten”

KBUL/MReno, NV *
OM/PD: Tom Jordan
APD: 3 Christy
MD: Cturck Reeves

1 BLAKE SHELTON "Heawy”

WKHK/Richmond, VA *
PO: Jim Tice
1 AMY DALLEY “Atttude”
WYNDNNA “Needs™

KFRG/Riverside, CA *

OM/PD: Ray Massie

MD: Don Jefirey

2 BUDOY JEWELL “Laceys™
JEFF CARSON "imay |re
KENNY CHESNEY "

™
PD: Brett Sharp
MD: Robin James
AMY DALLEY "Attitude™
FAITH HILL St
KENNY CHESNEY “Shoes™
THM MCGRAW “Real”

'Y
PD: Chris D'Kelley

3 KENNY CHESNEY “Shoes”

6 TIMMCGRAW “Real”

5 JOE NICHOLS “Smokes™

WBEE/Rochester, NY *

OM: Dave Symonds

PD: Chris Keyzer

11 ASHLEY GEARING “Hear”
BUDDY JEWELL “Lacey's™
JOSH TURNER “Train"

WXXQ/Reckford, IL
OM/PD: Jesse Garcia
MD: Kathy Hess

No Adds

KNCI/Sacramento, CA *
Dir./Prog.: Mark Evans
APD: Greg Cole
MD: Jennifer Wood

1 CLAY WALKER “Few"

WKCQ/Saginaw, Mi *
OM/PD: Rick Walker
DIERKS BENTLEY "Thirkan™

WICO/Salisbury, MO
PO/MD: EJ Foxx

21 TIM MCGRAW “Real”

10 JAMIE O'NEAL “Thing

10 BUOOY JEWELL "Lacey's”

KSD/St. Lovis, MO *

MD: Mark Langston
3 TRACY BYRD "Men”
1 BRIAN MCCOMAS "Surs®
BRODKS & DUNN "Cit”

WIL/St. Louis, MO *

PD: Greg Mozingo

APD/MD: Danny Montana
No Adds

KKAT/Salt Lake City, UT *

P Eddie Haskell
8 BUDDY JEWELL “Lacey’s
1 KENNY CHESNEY “Shoes™
OIERKS BENTLEY “Thinkin®
EMERSON ORIVE "Only”
RUSHLOW “Friend”

KSOP/Salt Lake City, UT *
PD: Don Hilton

APD/MD: Detiby Turpin

24 TIM MCGRAW "Real

11 JOHN M MONTGOMERY "Orve”

2 DERIC RUTTAN “Around

KUBL/Salt Lake City, UT *
DM/PD: Ed Hill

APD/MD: Pat Garreft
2 KENNY CHESNEY "Shoes”
PAT GREEN “Wave”
SHERRIE' AUSTIN “Heaven”
JOSH TURNER "Frain”

KGKL/San Angelo, TX
PDMD: David Hollebeke
STEVE AZAR "Reason”
BUDDY JEWELL "Lacey's”
TIM MOGRAW “Real”
COLTE BRADLEY *Therr"
1ZAK & WEST "World”
OWIGHT YOAKAM “Bagk”
FAITH HILL “Stil”

PATTY LOVELESS "Night"
RHONDA VINCENT “Cant”

R

KAJA/San Antonio, TX *
OM: Allan Furst
PO/MD: Claylon Allen
7 SHANIA TWAIN “Atways™
6 BROOKS & DUNN “Dit”
5 GEORGE STRAIT “Stars™
4 WYNONNA "Needs™
3 TERRI CLARK "Three"
3 SARA EVANS “Greyhound”

KCYY/San Antonio, TX *
PD: George King

15 RASCAL FLATTS "Loud”

% LONESTAR “Front”

KSON/San Diego, CA *

OM/PD: John Dimick

APO/MD: Greg Frey
MCHAYES “Mean"

KRTY/San Jose, CA *
PD/MOD: Julie Stevens
APD: Nate Deaton
7 BUDOY JEWELL “Lacey's”
JAMHE O'NEAL "“Thing”
KENNY CHESNEY “Shoes™

KKJG/San Luis Dbispo, CA
PO: Pepper Daniels
BUDDY JEWELL “Lacey's”
DEANA CARTER “Girl"
KENNY CHESNEY “Shoes”
RUSHLOW “Frend”

KRAZ/Santa Barbara, CA
PO/MOD: Rick Barker

8 OWIGHT YOAKAM “Back"

8 JOSH TURNER “Train”

8 LELANO MARTIN “Fingers™
8 PAT GREEN "Wave"

KSNI/Santa Maria, CA
PCMD: Tim Brown
JOSh TURNER “Tain™

WCT0/Sarasota, FL *
PL/MD: Mark Wilson
APD: Tracy Black
BLAKE SHELTON “Heavy™
KENNY CHESNEY “Shoes”

WJCL/Savannah, GA
PDMOD: Bill West
BRAD PAISLEY "Ceiebety”

KPS/ Sealile- Tacoma, WA *
PD: Becky Brenner
ML Tony Thomas

4 CRAIG MDRGAN "Almost™

1 JOSH TURNER “Teair”

1 BUDDY JEWELL *_acey's”

KRMOD/Shreveport, LA *
PD- Bob Shannon
MO James

1 BLAKE SHELTON "Hemy”

KXKS/Shreveport, LA *
OM: Gary McCoy
PO;MD: Russ Winstor

1 PAT GREEN “Wave”
JOE NICHDLS “Srriokes™

KSUX/Sioux City, 1A
PD: Beb Rounds
APTYMD: Tony Michaels
10 BUDDY JEWELL “Lacey’s”
8 _AMIE O'NEAL Thang”
5 «ENNY ROGERS “Missing”

WHEYT/South Bend, IN
PD:Tom Oakes
APLMD: Lisa Kosti

8 KENNY CHESNEY “Shioes™
6 JOE NICHOLS "Smokes”
6 TRACE ADKINS “They”

5 EUDDY JEWELL “Lacey's”
4 JEANA CARTER "Gir”

KDRK/Spokane. WA *
OM&GM: Ray Edwards
PDMD: Tony Trovato
APLl Bob Castle

JOHN M. MONTGOMERY

ive
A0SH TURNER “Train®
SENNY CHESNEY “Shoes”

KIXZ/Spokane, WA *

OM: Scott Rusk

PD; Paul Neumann

APL: Lyn Daniels

MD: Jeremy McComb

2 JOSH TURNER “Trai™
I'AT GREEN “Wave™
TIM MCGRAW “Real”

WPIX/Springfield MA *
PD: Jay McCarthy

MD: Jessica Tyler

SAITH HILL Stir

BACHEL PROCTOR “Days”
BLAKE SHELTON “+eavy”
LAY WALKER "Few”
CERKS BENTLEY “Thinkin™

—oe

WFMB/Springfield, IL

PD: Dave Shepel

MD: Sohn Spaulding
HENNY CHESNEY “Shees™

WBBS/Syracuse, NY *
OM/PD: Rich Lauber
APD;MD: Skip Clark
1T M MCGRAW “Real”
E1J0DY JEWELL “lacers”
RACHEL PROCTOR "Days"

WTNT/Tallahassee, FL

PD: Kris Van Dyke

MD: Moody Hayes
5 KENNY ZHESNEY “Shoes”
2 IOE NiCHOLS "Smokes™
2 TRAMCGRAW “Rzal”

WOYK/Tampa, FL *

OM: Mike Culotta

PD/APD: Beecher Martin

APDMD: Jay Roberts
DEANA CARTER “Gi”
EMERSON DRIVE “Only*
KENNY CHESNEY “Snoes™
T4 MCSRAW “Real

WY/ Tampa *
OM/PD: Mike Culotta
APD: Will Robinsen
MD: .3y Raberts
1 Ki NNY CHESNEY “Shoes”
€1.AY WALKER “Few
TIiA MCGRAW “Real”

WTHTerre Haute, IN

DM/FD: Barry Kent

MD: Party Marty
1 8UD0Y EWELL “Laceys”
1 KENNY CHESNEY “Shoes™
1 Tih{ MCGRAW “Real”

WIBWi/Topeka, KS
PD/MD: Rich Bowers

27 KENNY CHESNEY “Shoes™
27 CLAY WALKER "Few”

27 DEANA CARTER "Gir”

\

WTCM/Traverse City, M
OM/PD: Jack 0'Malley
APO/MD: Ryan Dobry-Hunt

27 KENNY CHESNEY “Shoes™

19 BUDDY JEWELL "Laceys™

10 JOHN M. MONTGOMERY “Drrve”

KIIM/Tucson, AZ *
PD: Buzz Jackson
MD: John Collins
6 TIM MCGRAW “Rea”
OEANA CARTER “Gi”
KENNY CHESNEY “Shoes™

KV00/Tulsa, 0K *
OM: Moon Mullins

3 BUDDY JEWELL "Lacey's”
2 JENNIFER HANSON "Far*
1 KENNY CHESNEY “Shoes™
1 WYNONNA "Needs™

WWZ0/Tupelo, MS
PO/APD/MD: Paul Stone
11 SARA EVANS “Greyhound”
4 WYNONNA "Needs™
3 BUDDY JEWELL “Lacey's”

KNUE/Tyler-Longview, TX
PO/MD: Larry Kent
BUDDY JEWELL “Lacey's”

WFRG/Utica-Rome, NY
OM/PD: Tom Jacobsen

MD: Matt Rai

25 KENNY CHESNEY “Snoes™

1 mﬁmcnms Smokes

14 WYNONNA

13 JOHN M, MONTGOMERV “Drive”

KJUGAisalia, CA *
PO/MOD: Dave Daniels
3 JOHN M. MONTGOMERY "Orive”
2 PATGREEN ‘Wave”
2 KENNY CHESNEY "Shoes”
1 JOSH TURNER “Train”

WACO/MWaco, TX
PD/OM: Zack Owen
No Adds

WMZQ/Washington, DC *
OM/PD: Jeft Wyatt
APD/MD: Jon Anthory

Asst. MD: Shelly Rose
No Adds

WODEZ/Wausau, W|

PO/MD: Jas Caffrey
No Adds

WIRK/West Paim Beach, A_*
PD: Mitch Mahan
APD/MD: J.R. Jackson
3 KENNY CHESNEY “Shoes™
3 TiM MCGRAW "Real
1 MCHAYES "Mean
JOSH TURNER “Train

WOVK/MWheeling, WV
PD/MD: Jimmy Elliot
8 BUODY JEWELL “Laceys”
JOHN M. MONTGOMERY "Drve”
RUSHLOW “Fnend”

KFDi/Wichita, KS *
PD: Beverlee Brannigan
APD/MD: Pat James
3 BUODY JEWELL "Laceys”

2 JOE NICHOLE "Smokes™
1 KENNY CHESNEY "Shoes

KZSNWichita, KS *
OM/PD: Jack Oliver
MD: Dan Holiday

No Adds

KLUR/Wichita Falls, TX

PO/MD: Brent Wamer
2 CHARUE ROEISON “Walter”
BLAKE SHELTON “Heawy”

WGGY/Wilkes Barre, PA *
PD: Mike Krinik
MD: Jaymie Gordon
28 JAMIE ONEAL “Thing”
25 KENNY CHESNEY "Shoes™
1 GEORGE STRAIT “Tulsa"
1 VINCE GILL "Someday™
DIERKS BENT.. EY Thnkln
TIM MCGRAW "R

WWQQ,/Wilmington, NC
PO: Paul Johnson
BLAKE SHELTON “Heawy™

KXDD/Yakima, WA
PD: Dewey Boynton
MD: Joel Baker

AARON LINES “Changes”

BUDDY JEWELL "Laceys”
KENNY CHESNEY "Shoes”

WGTY/York, PA *
0M/PD: John Pellegrini
APD/MD: Brad Austin

JOE NICHOLS “Smokes™
TIM MCGRAW “Real”

PD: Dave Steele

MD: Tim Roberts
1 BLAKE SHELTCN “Heavy"
BLAKE SHELTCN "Every”

*Monitored Reporters
223 Total Reporters

148 Total Monitored

75 Total Indicator
73 Current Indicator Playlists

Did Not Report, Playlist Frozen (2):
KBRJ/Anchorage, AK
KTTS/Springfield, MO

www.americanradiohistorv.com
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FROM YOUR LIPS...

1%}

Streets of Heaven' is one of the most
complete country songs 1've ever heard.
A tremendous story, delivered with
conviction...an extraordinary song."
-Tom Rivers/WUSN-Chicago

“One of the most touching songs |'ve
heard this yearr Have a tissue handy
when you listen to this one.”
-Kerry Wolfe/WMIL-Milwaukee

“‘Streets of Heaveh' is a big welcome-back
far Sherrié Austin. A heart-tugger that's
going fo light up the phones.”

-Tony Thomas/KMPS-Seattle

“What a compelling song! It really hits homs
with anyone who is a parent. WOW!1”
- Jon Anthony/WMZQ-Washington, DC

“Sherrie, you're makin’ us tawl! our eyes
out, as only country music can!”
-Stoney Richards/WDSY-Pittsburgh

‘I hate giving quotes...but...| would have
started crying if there weren't girls in the room.”
-Kevin Mannion/KMLE-Phoenix

“I'll put money on this one going Number -
Great Song. Awesome vocal.
Could you guess, | love it!”
-Michael J. Foxx/WPOC-Baltimore

This one will make the little hairs on the back
of your neck stand straight up!!i¢ If you liked 'The
Little Girl," you'll love ‘Streets of Heaven.”
-Trey Cooler/WEZL-Charleston

“She had me from "Hello, God.™
-Jay Roberts/WQYK & WYUU-Tampa

“Sherrié's voice is just like the song...pure gold.”
-Kix Layton/WSSL-Greenville

SHERRIE AUSTIN
“STREETS OF HEAVEN”

IMPACT DATE JUNE 2

Produced by Dann Huff and Jeff Balding
for Dann Huff Productions

1 |
i
i
B I ! CONSORTIUM MANAGEMENT

WILLIAM MORRIS AGENCY
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Interep Profiles Today’s
Country Radio Listener

Who they are, where they live, what they do,

what they like

Radio ratings tell you how many people listen, how
long they listen and how old they are. What you don’t
get is who they are — what do they do foraliving, how
much they earn, how educated they are, how often they
travel or how much beer they drink.

To help provide a snapshot of the
people who listen to particular types
of radio, Interep has just released its
latest study in which it profiles each
radio format'’s listeners to help iden-
tify their listening habits and lifestyle
choices. The study uses the 24 prima-
ry format classifications used in the
fall 2002 Mediamark Research na-
tionwide study. This week we'll take
a look at Interep’s results for Coun-
try radio listeners.

Who They Are

The median age of the Country lis-
tener is 43.2. Among formats that
skew toward women there are three
formats with a lower median age
than Country: CHR at 29.5 years,
Urban at 31.5 years and AC at 36.2
years. There are six formats with a
median age older than Country: Soft
AC, 43.3; Religious, 44.4; Oldies, 46.9;
Gospel, 48.2; Classical, 49.6; and Easy
Listening, 54.6.

Educationally, 38%
of Country listeners
graduated high
school, 21%
attended some
college, and 16%
have a bachelor’s
degree or higher.

Looking at Country listenership
across the age cells, 12% are 18-24,
19% are 25-34, 23% are 35-44, 20% are
45-54, 13% are 55-64, and 13% are
65+.

Comparing the audience across
age groups by format, Country is No.

5 18-34 (12,947,000), No. 3 18-49
(27,221,000), No. 2 25-54 (25,917,000)
and No. 1 35-64 (23,358,000). For
comparison’s sake, the weekly cume
of the top formats by age cell are: 18-
34, CHR (25,079,000); 18-49, CHR
(35,896,000); and 25-54, AC (27,425,000).
Following Country’s top 35-64 show-
ing is AC with 18,773,000 weekly
cume.

Looking at broader age cells, it's
interesting to note that Country is
actually stronger 18-49 than 25-54.
According to Interep, 65% of the au-
dience is 18-49, while 62% is 25-54.
Speaking of strength 18+, Country is
No. 1 among all formats with an 18+
cume of 41,779,000. Rounding out the
top five are CHR with 38,366,000, AC
with 38,293,000, Urban at 24,522,000
and Rock with 23,894,000

The Country audience is 52% fe-
male and 48% male. Country leads
all formats in the number of both
men and women listening to the for-
mat. According to the Interep study,
20,022,000 men and 21,758,000 wom-
en (18+) listen to Country radio each
week. Completing the top five for lis-
tening among men, CHR has
16,892,000, AC 16,539,000, Rock
15,080,000 and News,/Talk 13,411,000.
The rest of the top five among wom-
en 18+ are AC at 21,753,000, CHR at
21,385,000, Urban at 13,215 and Old-
ies at 11,836,000.

Sixty-two percent of Country lis-
teners are married. Ethnically, the
Country audience is 96% white, 2%
black, 1% Asian and 1% other.

Fifty-eight percent of Country lis-
teners have no children living at
home.

Educationally, 38% of Country lis-
teners graduated high school, 21%
attended some college, and 16% have
a bachelor’s degree or higher.

Where They Live

Seventy-seven percent of Country
listeners own their own homes.
Country is tops among all formats in
weekly 18+ cume for listeners who
own their own homes, with 32,061,000.

AC is second with 27,229,000, and
CHR is third at 23,380,000. Country’s
homeowner index is 108, tied with
three other formats for ninth.

Plotting where Country listeners
live by region, 11% are in the North-
east, 29% in the North Central Re-
gion, 44% in the South and 16% in the
West.

Looking at the top formats by re-
gion, Country is No. 1 in the North
Central Region with a cume of
11,958,000, No. 1 in the South with
18,183,000, and No. 3 in the West with
6,854,000. Country does not rank in
the top five in the Northeast.

The Country
audience is 52%
female and 48%
male. Country
leads all formats in
the number of both
men and women
listening to the
format.

Broken down by areas where
Country listeners live, 42% are in
MSA Suburban areas, 34% are in
Non-MSA areas, and 24% live in the
MSA Central City area. Checking the
top five formats in each area, Coun-
try ranks No. 4 in MSA Central City
with a cume (18+) of 10,053,000. CHR
is No.1 with 13,840,000 cume. Coun-
try ranks No. 3 in the MSA Suburbs
with a cume of 17,686,000. AC is tops
here, with 19,748,000. In the Non-
MBSA areas Country is No. 1 with a
14,061,000 cume. AC is second with
7,237,000.

What They Do
For A Living

According to the Interep study,
58% of Country listeners are em-
ployed full-time, 32% are not work-

www americanradiohistorv.com

ing (that includes 15% listed as re-
tired), 17% hold Professional /Man-
agerial posts, 20% hold Technical/
Clerical/Sales jobs, 9% are in Preci-
sion/Craft/Repair occupations, and
21% are in Other positions.

Looking at the cume and index
ranking of these types of employ-
ment, Country is fourth in 18+ cume
for people in Professional/Manage-
rial jobs with 7,108,000. Its index (the
format’s percent composition com-
pared to the nation’s percent compo-
sition) for these types of workers is
fifth from the bottom at 84.

The weekly cume of Country listen-
ers who hold Technical/Clerical/
Sales jobs is 8,511,000, which ranks
third behind CHR (10,057,000) and
AC(9,794,000). Country’s index in this
area is 112, which puts it at 16 out of
the 24 Interep format classifications.

How Much They Earn

The annual household income for
Country listeners breaks down this way:

¢ Less than $10,000: 5%
* $10-19,999: 10%

¢ $20-29,999: 11%

¢ $30-39,999: 12%

* $40-40,999: 12%

¢ $50-59,999: 11%

¢ $60-74,999: 12%

* $75,000+: 27%

The median household income
among Country listeners is $49,419.
There are 19 other formats that have
higher household income levels than
Country. Leading the list is Sports at
$81,060. Only four formats, Adult
Standards, Urban, Gospel and His-
panic have lower household incomes
than Country.

Looking just at those who earn
$75,000 or more per year, Country
ranks third in 18+ cume with
11,249,000. Country’s index among
those high wage earners is 91, good
for a rank of 20.

Qualitative
Product Usage

Interep’s study also looks at the
top radio formats in several key qual-
itative consumer and product usage
categories.

For instance, Country ranks No. 1
in both index (115) and cume
(32,476,000) for listeners who own
any domestic automobile. It ranks
third in cume (12,841} for those who
own any imported vehicle.

Country ranks third in cume
{4,551,000) for those who have taken
four or more domestic airline flights
in the past year. It ranks fifth in cume
for those who have flown to foreign
lands three or more times in the last
three years.

Country is No. 1 in cume
(26,772,000) for those who have credit
cards. It is third in cume (5,233,000)
for those who use online banking ser-
vices through their computer.

Country is third in cume (5,793,000)
for those with an IRA. It is second
among formats for those who have a
401k plan, with an audience of
6,949,000.

Contrary to popular
belief, Gountry
listeners aren’t the
consummate beer-
swillers they’re made
out to be. CHR leads
the way in both
domestic and
imported beer
drinkers.

CHR (17,042,000} edges Country
as the format with the most listeners
who have visited fast food/drive-in
restaurants nine or more times in the
past 30 days.

Country leads in family/restau-
rant/steak house visits (four or more
times in the last 30 days) with a cume
of 11,166,000. AC is second at
10,573,000

When it comes to grocery shop-
ping, Country leads the way for those
who have visited the store five or
more times in the past month with a
cume of 18,533,000. AC (20,548,000)
edges Country 120,488,000) for the
top spot among those who have
shopped in any convenience store in
the past month.

Country leads the list of all formats
in 18+ cume who have gone to a de-
partment/clothing /variety store 10
or more times in the past month
(5.179,000), visited a drug store at
least once in the last month
{23,020,000) or been to an appliance/
hardware/electronic store (26,373,000)
at least once in the past month. AC
(14,578,000} and CHR (13,815,000) are
both ahead of third-ranking Country
(12,587,000} for those who have gone
to an office/computer supply store at
least once in the last month.

Country listercers aren’t quite as
technically challenged as some might
have you believe. The format places
thurd for most listeners who own per-
sonal computers with a weekly 18+
cume of 27,806,000 and second for lis-
teners who own cell phones with a
cume of 27,287,000 (CHR is first with
a cume of 27,875,000).

Also contrary to popular belief,
Country listeners aren’t the consum-
mate beer-swillers they’re made out
to be. CHR leads the way in both
domestic and imported beer drink-
ers. Country ranks second for domes-
tic imbibers and fifth for import
drnkers.

Country listeners rank fifth in con-
suming imported dinner/table
wines and third in consumption of
domestic dinner/table wines.
They're fourth among champagne
drinkers.
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ANGELA KING

NASHVILLE

i| aking@radioandrecords.com

ashville Music
Industry Reaches Out

The American Heart Association joins forces

with Music Row

Country singers are known for their altruism, and
this spring there is ample proof of that largess, with
concerts benefiting a wide variety of charities.

While many events, like the Siz-
zlin” Country show for cystic fibro-
sis, have been around a
long time, each year
seems to bring a new
eventand a new opportu-
nity for artists to contrib-
ute to a worthy cause.
This year the American
Heart Association is forg-
ing a new relationship
with the music industry
with the Sing Your Heart
Out benefit concert and auction, set
for June 18 at the Country Music
Hall of Fame.

Giving Back

It's a cause close to Aristomedia
President Jeff Walker’s heart (par-
don the pun). Walker, who is co-
chair of the concert, became associ-
ated with the organization a vear
and a half ago, after joining its
board.

“I'had open-heart surgery, a qua-
druple bypass operation, in August
2001,” he says. “It’s a life-changing
experience, and I want to give some-
thing back and give to the commu-
nity.”

Walker considers himself lucky. “1
look at my episode as a positive,
rather than a situation of someone
who was just pumping gas and
keeled over,” he says. “I've gotten a
second chance.”

Walker never actually suffered a
heart attack, nor did he ever have
high cholesterol. “I went in because
[ was having breathing problems,

Jeff Walker

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Call me at

615-244-8822
or e-mail:
aking@radioandrecords.com

and my doctor did an EKG,” he
says. “He found my heartbeat
wasn't what it should be.
They found blockages,
and, after consulting with
a specialist, [ decided to
| go ahead with surgery.”
After the procedure
| and his subsequent re-
covery, Walker was ap-
proached by Lyric Street
President Randy Good-
man to join the American
Heart Association board. Goodman
had also suffered heart problems in
the past. Walker had been involved
with the organization for a year and
a half when board Chairman Jack
Diller asked about doing an event
with the music community.

“They are very active with the
Tennessee Titans, the Nashville
Predators and other sports organi-
zations, but they didn't feel they had
enough presence in the music in-
dustry,” Walker says. “Jack said,
‘Let’s put something together.””

A Networking
Opportunity

That something, the Sing Your
Heart Out event, will include an
auction and concert. Among the per-
formers are SheDaisy, Rodney
Crowell, Collin Raye, Brad Martin
and newly named Nashville Star
Buddy Jewell. K.T. Oslin was the
first performer to sign on; she has
also had heart problems in the past.
The show’s primary sponsor is St.
Thomas Health Services. Other
sponsors include WSIX/Nashville.
Advance tickets are $60.

Walker says the event will be a
great networking opportunity for
the medical community and the
music industry. “We expect a lot of
their people will be there, specialists
in various areas and people repre-
senting sports organizations,” he
says. “The silent auction will be an
opportunity to showcase some
things as well.”

It's also seen as an opportunity
to show the medical and sports
professionals present what coun-
try music has to offer. “The struc-
ture we have put together will
give people who aren’t normally
tuned in to country music a good
cross section of what’s new and
exciting in country music,” Walk-
er says. “We are hoping this will
be successful, and we are hoping
it will be an annual event.”

This is just one of many ways
Walker is working to expand the
Nashville music industry. “1'm in-
volved in some exciting things that
are going to help the music indus-
try in the long term,” he says. “I'm
President-elect of the Nashville
Film Festival. There are opportuni-
ties to get more Nashville-based
music involved there. And I'm in-
volved, through the CMA, with the
Global Markets Task Force, creating
a new initiative there to expand
markets.

“If things don’t
feel right, if you
could walk up a
hill and suddenly
can’t, don’t be
macho; get it
checked out.”

“I'm also conducting a pre-board
meeting, a mini-summit, for the
CRBboard to examine new revenue
streams. When times are tough, you
have to seize opportunities.”

Walker also seizes every oppor-
tunity to tell people the warning
signs of heart disease. He says, “If
things don't feel right, if you could
walk up a hill and suddenly can't,
don’t be macho; get it checked
out.”
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Dierks Bentley

NEW ARTIST FACT FILE

Current Single: “What Was | Thinkin™

Current Album, Label: Dierks Bentley, Capitol (late
summer release)

Influences: George Jones, Hank Williams Jr., Garth
Brooks, Alan Jackson, Vince Gill, Clint Black

Background

Dierks Bentley grew up in Phoenix with | e
music-loving parents, but the self-taught E
musician was not reared in a family of musi- |
cians. Instead, he says, he learned about music
simply by listening. He picked up the electric
guitar at 13 and played rock for about three
years. It was short-lived though. “It's hard to be
into country music in junior high, because it's not
kids' music,” Bentley says. “You need life
experience. About halfway through high school a [
good friend turned me on to one of life’s true N
joys: drinking beer and listening to Hank
Williams Jr”

Bentley began penning his own songs and switched to an acoustic
guitar. At 19 he moved to Nashville to pursue his dream. “l remember
watching CMT and knowing | had to be in Nashville to do this,” he says.
“It was definitely scary. | tried to get my feet wet, getting into as many
things as possible. | started temping at the Country Music Association
in 1995: | was 20. | got to know the people there, and | got to work on
the CMA Awards show and Fan Fair. | worked in publishing houses. |
wanted to learn more about the business while | was working on the
creative thing.”

But the creative thing always came first for Bentley. “I never worked
for a record label or a publishing company other than answering
phones,” he says. “l didn't want to be labeled as a business guy; |
wanted to be known as a singer and songwriter first.”

Highlights

Dierks Bentley
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Among his many jobs Bentley also worked in the tape library at |
TNN for three years, adjacent to the Grand Ole Opry. He would sneak |
over to the Opry during the day. | used to walk over on lunch break,
and nobody was around,” he says. “I could walk in and right out onto l
the stage” Now, he counts playing the Opry on back-to-back |
weekends as a career highlight. “Being there legally was a very cool |
deal.” he says. |

Bentley has many ways to gauge his success: “The first time | had a
gig; the first time | had a regular paying gig; the first time a big artist |
was onstage with me” The first time he got to play with a big-name act |
came three years ago. He was entertaining patrons in a bar in |
downtown Nashville when Vince Gill and Amy Grant came in and |
ordered food.

“| was pretty nervous to play in front of Vince and figured the best I
way to get over that was to ask him up onstage.” says Bentley. “He |
jumped up. | said, ‘What do you want to do?’ and he said, ‘Just forget |
I'm here. That was pretty tough to do. He played for about an hour and |
a half. Amy Grant got up and sang a couple of songs too.”

Lately, Bentley has been visiting radio stations and playing for radio I
shows, and he’s certainly making an impact on the charts with his |
current single, “What Was | Thinkin’.” Hearing the song on the radio for |
the first time on WIOV/Lancaster, PA was another highlight for him. So |
was making the video, which features his dog, Jake. “Jake is all over
the video,” Bentley says. “If things don't work out, I'm gonna go to I
Hollywood to be his agent.” |
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Please Feed Jake

Bentley is also enjoying the freedom in his life. “I came close to
getting married two years ago,” he says. “That's where the songs on
the album come from, that breakup. I'm glad it didn’t work out, because
now | have no ties to Nashville, except for Jake. And | can take him on
the road with me.”

The upcoming album is infused with traditional influences. “George
Jones is my favorite, bar none,” Bentley says. “He’s the greatest singer.
When he sings, it comes out of his heart.” The project also sports
bluegrass influences, and there is a cut featuring bluegrass legend Del
McCoury. “i love the more acoustic traditional country music and
bluegrass,” says Bentley. “Y'm a fan of people like Vince Gill and Ricky
Skaggs, who blur the lines between bluegrass and traditional country.”

Bentley is hoping the release of his album will help him get a leg up in
the touring world. “The next big goal would be to be part of a big tour,” he
says. “I've played so many gigs in Nashville, barbeques and crawfish
boils. To be on tour playing for people is great. | played this gig in Seattle
— it's a whole new deal, and so much fun. it's addicting. For me, the
more | can be on the road, the better. I'm so grateful to be able to play”
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JAMIE O'NEAL Every Little Thing (Mercury/ +17

75 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 5/11-Saturday 5/17. JOHN MICHAEL MONTGOMERY Four-Wheel Drive (Warmer Bros.) +14

© 2003, R&R inc. VINCE GILL Someday (MCA/ +11
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i/ COUNTRY CALLOUT AMERICA. sy @Bullseye 55

e EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES May 23, 2003
CaLLout Americae song Selection is based on the top 35 titles from the R&R Country chart for the airplay week of April 27-May 3.

ARTIST Titl (L abe) LKEALOT  POSINE  NEUTRAL  ewiARTY  Disike  aum | CALLOUT AMERICAs
CRAIG MORGAN Almost Home (Broken Bow) 266%  66.0% 4251%  96.0% 13% os% | HHOT SCORES
RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Christian) 35.1% 65.7% 419.7% 97.1% 8.0% 3.7% F
KEITH URBAN Raining On Sunday (Capitol) 31.1%  657% 4203%  97.1% 6.3%  49% | - assword of the Week: Wheeler
KID ROCK/SHERYL CROW Picture (Lava/Atiantic) 43.7%  63.7% 4157%  94.6% 6.6%  8.6% g';;;;“;’gf{ fhe Weeks Consicder cvery
DIAMOND RIO | Believe (Arista/ 31.4% 62.9% 423.4% 95.4% 4.9% 4.3% Chicks' statement about the President re-
MONTGOMERY GENTRY Speed (Columbia) 206%  B11%  4203%  930%  BO%  17% [ ol o e o,
TRAVIS TRITT Country Ain't Country (Columbia) 28.3% 59.7%  426.9% 96.9% 9.1% 1.1% should not play the Dixie Chicks music
DARRYL WORLEY Have You Forgotten (DreamWorks) 394%  594% 4229%  9L1% Q1%  6.3% | omore because they disespected the
TIM MCGRAW She’s My Kind Of Rain (Curt) 33.7%  59.4% 4226%  98.0% 91%  6.9% | isphase two, bringing the total sample to 350
BRAD PAISLEY Celebrity /Arista/ 17.7%  56.3% 4303%  95.7% 74%  1.7% ’T";’:;"“"
TRACY BYRD The Truth About Men /RCA) 254%  546% 423.4%  92.9%  106%  43% | Stongly agree:26%
LONESTAR My Front Porch Looking In (BNA/ 200%  54.3% 427.4%  92.9% 9.4%  1.7% gfigt'j:rezzg
TOBY KEITH Beer For My Horses (DreamWorks) 31.1% 53.4% 4154% 90.0% 14.6% 6.6% Somewhat agree: 25%
JIMMY WAYNE Stay Gone (DreamWorks) 214%  52.3% 4329%  92.9% 5.7%  2.0% | STolyagree3%
EMERSON DRIVE Only God (DreamWorks) 19.1%  50.6% 4269%  88.0% 9.7%  0.9% gﬁmg]y agree 7%
JEFF BATES The Love Song /AC4) 17.7%  49.7% 4334%  93.7% 8.0%  26% | Dissgree:3l%
MARK WILLS When You Think Of Me (Mercury) 19.7%  49.4%  829.0%  BB6%  74%  26% | Somewietasmeei22e
CHRIS CAGLE What A Beautiful Day (Capitol) 220%  486% 4246%  937%  17.4%  3.1% | Stonglyagree:2%
BRIAN MCCOMAS 99.9% Sure (Lyric Streat) 19.4%  486% 3257%  926%  146%  3.7% gf—mnglv B
RASCAL FLATTS Love You Out Loud (Lyric Street) 18.9%  486% 3251%  951%  17.0%  3.7% | Disagree:25%
CLAY WALKER A Few Questions (3C4) 18.3%  460% 4269%  820%  68%  23% | o AniR
JO DEE MESSINA Was That My Life (Curt) 149%  446% 329.1%  937%  183%  1.7% | Stronglyagree:4%
GARTH BROOKS Why Ain't | Running (Capitol) 13.4%  44.3% 4343%  89.7% 94%  1.7% gﬁg]v —_—
DIERKS BENTLEY What Was | Thinkin' Capitol) M7%  443%  3257%  84.6%  126%  2.0% | Dicgree 2.
TRACE ADKINS Then They Do (Capito/) 140%  437% 3326%  803%  11.7%  2.3% gg;:\::\f:; gzrfee -
SHANIA TWAIN Forever and Always (Mercury) 21.4% 434% 430.3% 89.7% 12.9% 3.1% Strongly agrée; 5%
JOE NICHOLS She Only Smokes When She Drinks (Universal/South) 143%  434% 4297%  82.3% 6.9%  2.3% | Female
GEORGE STRAIT Tell Me Something Bad About Tulsa (MCA) 17.0%  429%  330.0%  88.0%  10.9%  43% | ooyt
BROOKS & DUNN Red Dirt Road Arista) 11.4%  420% 331.4%  85.1%  10.6%  1.1% | Dontcarels’s
JESSICA ANDREWS There's Mare To Me Than You (DreamWorks/ 13.4%  41.7% 3343%  889%  11.7%  1.1% g‘;'i,f:l;‘i;jmgﬁ
WYNONNA What The World Needs /Asylum/Curb) 13.7%  389% 327.4%  80.0%  126%  1.1% | s
AMY DALLEY Loves Got An Attitude (Curb) 7.7%  36.3% 3303%  84.9%  163%  2.0% i)fifggge e 0%
DUSTY DRAKE One Last Time {Warner Bros.) 16.0% 36.0% 327.1% 85.4% 19.4% 2.9% Dor't care: 24%
SARA EVANS Backseat Of A Greyhound Bus (2C4) 6.9%  346% 3297%  88.0%  19.4%  4.3% g(t)rr;f;l]iflz;’iﬁ:@im)
VINCE GILL Someday /MCA) 8.9%  314% 3291%  786%  14.9%  3.1% ‘

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One Of My Favorites b) |
Like It ¢) It's Okay..Just So-So d) | Don't Like It &) I'm Tired Of Hearing it On The Radio f) | Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country airplay chart. The sample is
composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sariple is 50% male/female ... 1/3 each in the 25-34, 35-44, and 45-54
demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Buliseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence,
Rochester, NY, Springfield, MA, Hartford, Portland. ME, Portsmouth, NH. SOUTHEAST; Charlotte, Atlanta, Tampa, Nashvil'e, Chattanooga, Mobile, AL. Charleston, SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas
City, Lansing, MI, Ft Wayne, IN, Rockford. IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno,
Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc.
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N 7 .
America’s Best Testing Country Songs 12 + New & ACtI ve \
HEFEIII’EMIISII? conr For The Week Ending 5/23/03
B TR
b " - JAMIE O'NEAL Every Little Thing (Mercury/
. ersons Women en . I .
Artist Title (Label) TW LW Familaity Bum  25-54 25-54  25-54 Total Plays: 203, Total Stations: 37, Adds: 13
CHRIS CAGLE What A Beautiful Day Capito) 432 428 98% 20% 434 439 419 .
KENNY ROGERS {'m Missing You (Oreamcatcher/
0,
TOBY KEITH Beer For My Horses /Dreaml.‘/orlrs/ 421 AN 98% 15% 4.43 LX) 450 Total Plays: 165, Total Stations: 25, Adds: 1
RASCAL FLATTS Love You Out Loud Lyric Street) 423 4.22 95% 19% 4.22 422 422
BRAD PAISLEY Celebrity /Arista) 420 414 90% 1% 4.8 417 4.20
LONESTAR My Front Porch Looking In (BNA/ 418 4 94% 14% 4.24 428 410 JOSH TURNER Long Black Train (MCA/
DIAMOND RIO | Believe (Arista) 417 428  91% 24% 431 434 424 Total Plays: 107, Total Stations: 22, Adds: 21
DARRYL WORLEY Have You Forgotten (OreamWorks/ 413 AN 9% 39% 440 435 457
TRACY BYRD The Truth About Men /RCA/ 409 4.05 86% 12% 425 4.29 412 JOHN MICHAEL MONTGOMERY Four-Whee! Drive (Wamer Bros,)
BROOKS & DUNN Red Dirt Road /Arista/ 409 410 12% % 414 411 424 Total Plays: 46, Total Stations: 10, Adds: 10
JIMMY WAYNE Stay Gone (DreamWorks) 407 4.08 83% 12% 4N 413 4.05
KEITH URBAN Raining On Sunday (Capitol 406 406 98% 31% 425 426 425 K Songs ranked by total plays
MONTGOMERY GENTRY Speed [Columbia) 406 404 93% 19% 4.10 4.09 412 _/
TRACE ADKINS Then They Do (Capitol) 405 4.06 70% 8% 417 421 4.03
RANDY TRAVIS Three Wooden Crosses (Word/Curl/Warner Bros.) 402 404 94% 21% 419 414 435
KENNY CHESNEY Big Star /6V4/ 399 400 99% 41% 4.03 4.05 4.00
BRIAN MCCOMAS 99.9% Sure [Lyric Street) 399 389 79% 1% 392 394 384 Please Se nd Your Photos
TIM MCGRAW She’s My Kind Of Rain (Curty/ 397 4.00 99% 37% 4.10 4.15 3.92
CRAIG MORGAN Almost Home (Broken Bow) 397 405 8% 17% 4.16 408 446
DUSTY DRAKE One Last Time (Warner Bros.) 394 404 52% 8% 390 3.86 4.00
JEFF BATES The Love Song (/RCA/ 390 391 83% 19% 4.04 4.01 414 R&R wants your best Snapshots
JESSICA ANDREWS There’s More To Me Than You (DreamWorks/ 384 395 92% 1% 3N 3.76 3.78 .
TRAVIS TRITT Country Ain't Country (Columbia) 384 389 80% 15% 4.02 396 4.26 (COIOI’ oF black & Whlte)'
GARTH BROOKS Why Ain't | Running (Capitol) 383 384 19% 16% 3.70 3.76 343
KID ROCK F| SHERYL CROW Picture /At/antic/ 318 382 96% 4% 3.97 4.00 3.86 . d i f
JO DEE MESSINA Was That My Life (Curt) 178 374 ®% 1% 3w ass sye | rleaseinclude the names and titles o
GEORGE STRAIT Tell Me Something Bad About Tulsa /MCA4) 378 377 75% % 399 39 417 | - allpictured and send them to:
SARA EVANS Backseat 0f A Greyhound Bus (RCA/ 3.78 1367 14% 1% 3.80 3.79 384 .
SHANIA TWAIN Forever And For Always (Mercury) 368 3.60 87% 2% 381 3714 404 \
WYNONNA What The World Needs (Asylum/Curty 3.63 . a% 6% 3712 38 333 | . R&R,c/o Mike Davis: j
AMY DALLEY Love's Got An Attitude (It Is What It Is) (Cur/ 358 357 43% 8% 360 35 364 [ ° 10100 Santa Monica Bivd., 3rd Floor, -
4 N
Total samie size is 561 respondents. Tolal average favorabilly estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total . Los An ge le S, CA 90067 3
familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are i .
tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music : :
test based on the format/music preference. RateTheMusic.com results are not meant to repiace callout research. The results are intended to show . . . ,
opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for : Email: mdavis@radioandrecords.com
local radio stations by calling 818-377-5300. RaleTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio )
Urerwarks.
J -
(" N ™
Cc 0. - U N T R 'Y Most Played Recurrents
» TOTAL
ARTIST TITLE LABEL(S) PLAYS
F L A g H B Kc K DARRYL WORLEY Have You Forgotten (DreamWorks) 4605
- T ' ] KENNY CHESNEY Big Star B 3751
JOE NICHOLS BrokenheartsvrIIe /Un/versal South) 2910
ALAN JACKSOI\I That d Be Alnght /Ar/sta/ 2683
* No. I: “Drive (For Daddy Gene)” — Alan Jackson (third week) MARK WILLS 19 Somethrn Mercury) 2590
MARTINA MCBRIDE Concrete Angel (RCA) 2265
KEITH URBAN Somehody Like You (Virgin/ 2006
* No. I: “Holes In The Floor Of Heaven” — Steve Wariner GARY ALLAN Man To Man MCA) 1827
RASCAL FLATTS These Days /lyr/c Street} 1804
DIAMOND mo BeautrIuI Mess (Arista) ' 1730
* No. I: “Ain’t That Lonely Yet” — Dwight Yoakam TERRI CLARK | Just Wanna Be Mad /Merl:ury} 1562
TOBY KEITH Who s Your Daddy" /DreamWorlrs/ 1550
EMERSON DRIVE Fail Into Me /DreamWorlrs/ 1542
* No. I: “1Told You So” — Randy Travis oeonoe STRAIT She Il Leave You With A Smile MCA) 1388
YEARS AGO BLAKE SHELTON The Bahy /Wamerﬂms J 1348
e et N e e e e e e S e R S L R em, e o 1
o KENNY CHESNEY The Good Stuff B4 1301
* No. I: “You Take Me For Granted” — Merle Haggard TOBY KEITH Courtesy Of The Red, White... (DreamMorks) 1116
YEARS AGO TRACY BYRD Ten Rounds Wrth Jose Cuerva (RCA/ 1108
- e o ’ JOE NICHOLS The Impossibl (Universal Soutt 948
* No. I: “Georgia On My Mind” — Willie Nelson ALAN JACKSON Drive (For Daddy Gene) (Arista/ 947
N NS ) J


www.americanradiohistory.com

KEVIN CARTER

kcarter@radioéndrecords. com

ADULT CON TEMPORARY

The Real Theater
Of The Mind

New show advances the field of dreams

. believe it was the renowned animated philosopher

Cinderella who once sang, “A dream is a wish your
heart makes when you’re fast asleep.” That adage has
been proven true by Charles McPhee, also known as
“The Dream Doctor,” who has taken his lifelong study
of dreams and turned that passion into a unique
nightly syndicated radio show.

While McPhee is not an actual doc-
tor, he might as well be, considering
how long he’s devoted himself to the
study of dreams. The author of two
books about dreams, R
McPhee has spent the past
20 years working with
doctors, diagnosing and
treating sleep disorders.
The odyssey began when
he attended Princeton
University.

“I wrote my senior the- |

P

suggested they have me on as a morn-
ing show guest,” says McPhee.
After his initial appearance,
McPhee waited to be invited back.
5 1 “Jim didn’t call for five
{ months,” he says. When
Rondo finally did call, it
was for something a bit
| more substantial than just
another 40-minute walk-
on. “He said, "We're think-
ing about doing a night-
time show about dreams —

'

sis on lucid dreaming,
which is when you're
aware that you're dream-
ing while the dream is going on,” he
says. “l alsoread everything from Carl
Jung and Sigmund Freud. There was
almost nothing written about the sub-
ject, so I knew it wasa very important,
untapped arena, which was very ex-
citing.”

After graduating from Princeton,
McPhee became Clinical Coordinator

Charles McPhee

are you interested?””
McPhee recalls.

In October 2000 Dream
Doctor debuted on KRUZ. People paid
attention. “In our first ratings book we
had a 2.8 share with 25-54 adults,”
McPhee says. “Wejumped toa 5.6 and
then to a 10.4 and wound up with a
15.7 share.”

The subject’s appeal was universal.
“Everybody sleeps; everybody
dreams,” says McPhee. “The other

of the Sleep Disor-
der Center at Ce-
dars Sinai Medical
Center in Los An-
geles. Later, as the

Aol
q&@%on
SHOw

spectacular aspect
about describing
dreams over the ra-
dio is that radio re-
ally is the ideal me-

director of the sleep
apnea patient treatment program in
Santa Barbara, CA, he found a creative
outlet for his vast storehouse of
knowledge, and the path to his cur-
rent career in radio was forged.

The Jump To Radio

In 1998 McPhee started a website,
wunidreamdoctor.cont, which became a
clearinghouse for over 500,000 dreams
from more than 90 countries. “It's the
largest database of dreams in history,
and it's still growing as we speak,” he
says.

He also started a public access TV
show in which he roamed the streets
of Santa Barbara, coaxing citizens into
describing their dreams and then ex-
plaining what the dreams meant.

Fast-forward to the spring of 2000.
“Someone who watched the show
called Jim Rondo, who was the PD of
KRUZ/Santa Barbara at the time, and

dium to talk about
them. When someone is describing
their dream over the radio, each listen-
er is able to create his or her own vi-
sual in their mind, not unlike what a
dream is in the first place. We're talk-
ing about literal theater of the mind
here.”

Sometimes A Banana Is
Really A Carrot

McPhee notes many common
dream themes. For example, there are
the Falling Dream, the Naked in Pub-
lic Dream, the Sex Dream and the Re-
curring Dream. “There is a universal
symbolic metaphoric language that
appears in our dreams,” he says.

“What's nice about the show is that
the dreams may be similar, like being
naked in public, but the circumstanc-
es behind them are always unique.
For example, if a guy did something
he doesn’t want anyone to find out

about — like having an affair — that
could be the context for his fear of be-
ing exposed publicly.”

While some dream patterns may
appear to be similar, McPhee doesn't
file listeners’ dreams into neat catego-
ries by saying something like, “Oh,
yeah, you're having a No. 7.” He
needs the context of each individual's
life to interpret the dream properly.
“The dream itself lets me know where
the issue is in their waking life, then
my job is to ask the questions that il-
luminate it for both the dreamer and
the audience,” he says.

“When someone is
describing their
dream over the radio,
each listener is able
to create his or her
own visual in their
mind, not unlike
what a dream is in
the first place.”

“The stories we hear every night are
fantastic and amazing. Dreams al-
ways reflect emotional issues and con-
cerns thatare meaningful to us in our
waking life; otherwise, we wouldn't
have dreamed about them. The dream
really serves as a touchstone into a
matter of great concern and impor-
tance to the dreamer.”

You're No Kreskin

Many people believe that dreams
can predict the future. Is that dream
about a plane crash actually a glimpse
into what will be, or is it simply a sym-
bol to be interpreted? “Planes do fall
from the sky fairly regularly, so when it
happens, it’s easy to think, ‘T predicted
that,”” McPhee says. “But odds are that
crash was going to happen anyway.

“People have warning dreams all
the time, and it's one of the most im-
portant aspects of dreams to under-
stand. They are not precognitive.
What I will do is ask them about

wwWw.americanradiohistorv.com

what's going on in their career and
maybe find out that it’s coming to a
crashing halt — this is the real mean-
ing. Planes in dreams are all about
wanting to reach big destinations in
our lives.”

McPhee says that many of us have
unfulfilled objectives in our daily lives
that can manifest themselves in
dreams. “The mistake that most peo-
ple make is interpreting their dreams
too literally,” he explains. “What my
show does is serve as a way to inter-
pret them.”

Many times the dream is simply a
metaphor for something else that’s
come loose in your life. “Dreaming
aboutbeing in a car and being unable
to steer or having your brakes fail
doesn’t necessarily mean you're in for
a car accident,” says McPhee. “It can
be interpreted to mean that some as-
pect of your life may be out of your
control.

“It may be telling you that youneed
to get your hands back on the wheel
and slow down in your life. If some-
thing in our waking life is making us
somehow uncomfortable, it's going to
appear in our dreams.”

What Does It All Mean?

Does every dream mean some-
thing, or are some dreams meant for
entertainment purposes only? (See
“Dreams, Sex.”) McPhee says, “They
do mean something, because if you
listen to as many dreams as [ do, you
realize they are all a reflection of
thoughts and concerns thatare on our
mind at the time we have the dream.

“The key to being a good interpret-
er of dreams is to be able to make the
connection between what happened
the day or week before and the
dream.”

What about the skeptics who feel
that this whole dream thing is just an
elaborate parlor trick? Or worse, those
who toss McPhee into the same pot s,
say, John Edwards, the guy who alleg-
edly visits with your dead relatives?

“I've always been very diligent
throughout my career to never asso-
ciate dream interpretation with the
Tarot, horoscope or mysticism, nor do
I talk about them,” says McPhee, who,
again, comes from a strong clinical
background.

“To be honest, the stories that I talk
aboutare far more compelling and in-
teresting than the old mystical thing,
which has been played up for 10,000
years.

“This is what's new: We can under-
stand our dreams. They do speak a
language; we can understand them on
a practical, daily basis; and they give
us insight into what's important to us,
what our goals are or where we're
feeling frustrated. They really provide
solutions to achieve those goals.”

A Dream Come True

On Nov. 5, 2002 The Dream Doctor
went national — Cox Radio Syndica-
tion grabbed the show. It's currently on
eight affiliates, including flagship
WSB-FM/ Atlanta, WFLC/Miami,
WWRM/Tampa, KSMG/San Anto-
nio, KLSY/Seattle, WSSS/Charlotte
and KRAV/Tulsa, and others are com-
ing soon.

While the show does discuss dreams,
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“Dreams always
reflect emotional
issues and concerns
that are meaningful
to us in our waking
life; otherwise, we
wouldn’t have
dreamed ahout
them.”

it's clearly not a talk show. Using a for-
matclock, the show is structured so that
McPhee discusses four dreams during
the hour while still fitting in eight songs.

“It's important for PDs who may be
considering picking up The Dream
Doctor to know that this show is in-
credibly memorable,” he says. “Peo-
ple come up to me all the time to ask
me about a dream that might have
aired three weeks ago, saying, "What-
ever happened to that lady who
dreamed she was naked at that party,
and it turned out she was having an
affair with that guy?’

“We have very loyal listeners, and
we do follow up with the people who
call in and get updates on their lives.
This show is very foreground. It’s not
background like a love songs show.
You really have to pay attention to the
narrative that's going on, just like a
movie.”

A Big Step Forward

“Iconsider myself a reporter who's
been covering a story for a long time,
and I feel fortunate, because [ have yet
to grow tired of the story that I chose
to cover ata very young age,” McPhee
<ontinues.

“This is a subject that continues to
fascinate me, because it keeps grow-
ing and evolving, and there are al-
ways new and challenging ways of
communicating my excitement and
the discoveries I've made along the
way to mv audience.

“[ feel that the field of psychology
has largely failed to translate some of
the stuff we’re learning about our
dreams into popular layman’s lan-
guage. That should be the primary
goal of psychologists. If you want to
get this information to the people so
they can really use it, you have to put
itin a language they can understand.

“Radio is a mass medium, and I'm
very happy that some of the basic in-
formation that we know about dreams
and how dreams can be helpful in our
lives is finally getting distributed and
communicated and that we’re doing it
successfully. It's a delight for me per-
sonally, and I believe it's a big step for-
ward for the dream field.”

For mere information about The
Dream Doctor, contact Cox Radio Syn-
dication at 404-962-2078, or e-mail Paul
Douglas at dougatl@earthlink.net.
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etk WEEX  ARTST TITLE LABEL(S) s pLAYS mp(s;«%%%m VERART T oe Most Added ®
2 o SANTANA FIMICHELLE BRANCH The Game Of Love (Arista/ 2340 +73 317957 32 11313 |www.rradds.com
1 2 CHRISTINA AGUILERA Beautiful (RCA) 2264 14 261267 22 110/4 | ARTISTTITLE LABEL(S) ADDS
3 3 PHIL COLLINS Can't Stop Loving You (Atlantic) 2137 22 209762 33 116/3 | EAGLES HoleIn The World (RL) 58
4 @ NORAH JONES Dor't Know Why (Ble Note/Vigi) 1938 +132 216442 32 1023 :m‘:ﬁkﬁ’wﬂr“‘;:'v“;“;;’ii'm o Wy UM :3
7 9 UNCLE KRACKER Drift Away (Top Dog/l ava/Atiantic) 1873 +261 279826 12 99/6 | DARYL HALL & JOHN DATES Man On A Mission (U- Watch/ 10
5 6  FAITH HILL Cry (Warner Bros.) 1713 24 202892 36 11312 | COUNTING CROWS Big Yellow Taxi (Geffen/interscape) 10
9 o CELINE DION Have You Ever Been In Love? (Epic/ 1772 +224 260139 5 1117 | EARTH, WIND & FIRE All In The Way Kalimba) 9
6 0 VANESSA CARLTON A Thousand Miles (A&M/Interscope) 17N +82 204732 54 1132 | CELINE DION Have You Ever Been In Love? £pic/ 1
8 @ DANIEL BEDINGFIELD If You're Not The One (/sland/|0JMG) 1695  +140 222327 7  108/5 ;‘::rfmi'ﬂgz‘ui':mﬂ‘: ,(I’f’f{%’;/l S ;
11 D FLEETWOOD MAC Peacekeeper (Reprise/ 1405 +90 145556 10 103 | yueecanen e by mfp o ;Va y Aytlantic / 6
12 11 WHITNEY HOUSTON Try it On My Own /Arista) 1289 -8 178439 14 10111 | FRANKIE J. Dorft Wanna Try (Columia) 6
10 12 DARYL HALL & JOHN OATES Forever For You (U-Watch) 1265 -103 118457 28 97/2 | MATCHBOX TWENTY Unwell (Melisma/Atiantic) 6
13 @ FAITH HILL One (Warner Bros.) 1151 +83 164436 1 98/4
15 @ SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 985 +131 100996 4 89)10
19 @ KID ROCK W/SHERYL CROW Picture (Lava/Atlantic) 757 +43 130842 17 40/2
14 16 SIXPENCE NONE THE RICHER Don't Dream It's Over (Squint/CurbyReprise) 126 -160 80300 13 7112 HFI] E}F[&] i}m ra,’;“t[gllm
16 17  CELINE DION | Drove Ali Night (£pic/ 702 131 82145 18 83[0 SR E UG s L IEHES
17 18 PHIL COLLINS Come With Me (Lullaby) (Face Value/Atlantic) 637 143 74108 11 7510 it Tj"lﬂl-.,_"g![i [‘ﬂﬂ‘f ] ’ﬁF 'EIMF‘
18 19 JOSH GROBAN You're Still You (143/Reprise) 587  -164 55575 17 790 L, sl
20 @ AVRIL LAVIGNE 'm With You (Arista) 580 +19 73837 16 J1/0 T o R&R AL —
21 @@  NATALIE GRANT No Sign Of It (Curb) e PP | 9*-7* AC Monitor #3 Greatest Gainer!
30 @ DARYL HALL & JOHN OATES Man On A Mission (U-Watch) 456 +280 42713 2 6810 @ - @ R&R Hot AC #2 Most Increased!
23 @ COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) 396 +114 92711 3 3o 22*-19* Top 40 Adult Manitor
25 €0  MERCYME | Can Only Imagine (INO/Curt) 392 +100 26328 3 43(7 AIRPOWER #2 Greatest Gainer!
22 @ ROD STEWART They Can't Take That Away... {J/ 363 +9 56810 5 583 1
27 @ MATCHBOX TWENTY Unwell (Melisma/Atlantic) 252 +61 84127 2 19/6 (SLANED  THE ISLAND DEF JAM MUSIC GROUP « h UNIVERSAL WISIC COMPANY
- @ REGIE HAMM Babies (Refugee/Universal South) 225 +60 21787 18 23i0
28 @ SUZY K Teaching (Vellum) 224 +34 20116 2 39/2
24 29  JAMES TAYLOR September Grass (Columbia) 213 -65 47603 12 36/0 Most
29 @ LAURA PAUSINI If That's Love Atlantic) 193 +13 15979 2 36/2 s
IncreasedPlays
122 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of TOTAL
5/11-5/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in p!ays is placed first. ARTIST TITLE. LABELS) lNg;:XSE
Songs between No. 11 and No. 15 are moved to recurrent after 50 weeks. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number
of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the | OARYL HALL & JOHN OATES Man On A Mission (U-Watch)  +280
on et e a5 1l s, s ptsons Ao s o Forons e e s 69 A it ot | UNGLEKRACKER i Awe Top Ogloaari)+26
CELINE OION Have You Ever Been In Love? (£pic/ +224
y EAGLES Hole In The World (ERC) +164
Ne 4L & ACtlve DANIEL BEOINGFIELO If Yi)u'rE}Not The One fisland/iDJMG)  +140
STYX Yes | Can (CMC/SRG) STEVEN CURTIS CHAPMAN How Do | Love Her (Sparrow) NORAH JONES Don't Know Why (Blue Note/Virgin/ +132
Total Plays: 178, Total Stations: 35, Adds: 3 Total Plays: 66, Total Stations: 16, Adds: 3 SHANIA TWAIN Forever And For Always (Mercury/IDJMG) +131
EAGLES Hole in The World (£RC) COUNTING CROWS Big Yellow Taxi (Geffen/interscope) +114
Total Plays: 164, Total Stations: 59, Adds: 58 SIEDAH GARRETT What | Know (Omtown) MERCYME | Can Only Imagine (N0/Curb) +100
FRANKIE J. Don't Wanna Try (Columbia) LG LT U L o 5 FLEETWOOD MAC Peacekeeger (Reprise) +90
Total Plays: 141, Total Stations: 28, Adds: 6 .
RIC SANDLER Il Let Ya Know (Aich 1) T
IJo;\alluplt:;\s;n]:l'ET:?\‘/litr:“}nr:;iﬁi;:d/sb?;/’/ ANNIE LENNOX Pavement Cracks (/) LR LISl T TOUEE 3
Total Plays: 73, Total Stations: 21, Adds: 4 Total Plays: 5, Total Stations: 14, Adds: 14 LT :\"'“"’L“r‘;’d:':;:::’;::r:’sp:(xrs at
Songs ranked by total plays

Alhn Tesh Radjo.Shg

"When the opportunity came to have this caliber of program, “&; :
we jumped at the chance. We avoid the schmaltzy, whining, :
and complaining shows. We don't want a pseudo

; pop-Psychologist... The John Tesh Radio Show is a positive,
upbeat radio experience for adults, with music they love

and information they can use."

N

._ Contact: Scott Meyers _
| TheRadioSyndicat . Brad Waldo - Program Director
enadlosynaica or.com KGBY/FM "Y92,5" - Sacramento

i Fi *Weekdays on 25+ Afliliates |
- scott@®meyers.net (888) 548-8637 Weekends on 150+ A ﬁmates§

AC's New Answer For Compelling Weeknight Programming

Music & Intelligence For Your Life

www americanradiohistorv com


www.americanradiohistory.com

59

N 7 N
America’s Best Testing AC Songs 12 + ~
For The Week Ending 5/23/03 ' Indlcator ; Most Added’
- - - EAGLES Hole In The World (£AC)
omen Women Women :
Arlist Title (Label) ™w LW Familiarity Burn  25-54 25-34 35-54 _CELINE DION Have You Ever Been In Love? (fp/c/
COUNTING CROWS Big Yellow Taxi (Geffes/interscope)
HALL & OATES Forever For You (/- Watch) 403 407 82% 13% 4.12 391 418 DARYL HALL & JOHN OATES Man On A Mission (U-Watch)
PHIL COLLINS Can't Stop Loving You /Atlantic/ 402 401  96%  28% 403 382 411 WL, AT AR L7
SHANIA TWAIN Forever And For Always (Mercury/
DANIEL BEDINGFIELD i You're Not The One //sland/IDJMG) 393 385 59% 10% 39N 363 4.00 JOHN MAYER Your Bodyrls A Wonderland [4wa,e/00/”hblb/
CELINE DION Have You Ever Been In Love £pic/ 387 381 82% 14% 394 395 393 TRAIN Drops Of Jupiter (Tell Me) (Columbia)
] . MATCHBOX TWENTY Unwell (Melisma/Atianti
PHIL COLLINS Come With Me (Atlantic/ 382 379 1% 14% 383 353 319 STEVEN CURTIS CHAPI\:‘::I l:ﬂ;l;,:f Lol\.*e”HIZ (Sparrow)
SANTANA F/ MICHELLE BRANCH The Game Of Love /Arista) 380 385 96% 38% 3.81 355 39N CREED With Arms Wide Open (Wind-up/
JOSH GROBAN You're Stil You (743/Reprise) 373 367 7% 2% 377 408 368 DAN FOGELBERG Once In Love (Moming Sky Productions/
ANNIE LENNOX Pavement Cracks (//
FAITH HILL One /WH/HE/ Bros.) 372 3.73 11% 14% n 359 375 TRAIN Calllng All Angels (Ea/uml]/a/
CELINE DION i Drove All Night /Epic) 368 376 96% 30% 3.59 342 365 Recurrents
SIXPENCE NONE THE RICHER Don't Dream It's Qver (Squint/Curlby/Reprise) 364 361 82% 23% 3.60 352 363 -
SHERYL CROW Soak Up The Sun (4&Myintzrscope) 1287
FLEETWOOD MAC Peacekeeper (Reprise/ 363 365 73% 18% 35  3.16  3.66 ENRIQUE IGLESIAS Hera finterscope) 1093
FAITH HILL Cry (Warner Bros.) 362 360 98%  44% 357 358 357 TRAIN Drops Of Jupiter (Tell Me) (Columbia; 932
CELINE DION A New Day Has Come (Fpic/ 890
SHANIA TWAIN Forever And For Always (Mercury) 3.61 57% 12% 3.62 352 366 LONESTAR I'm Already There (G14) 837
UNCLE KRACKER F| DOBIE GRAY Drift Away fLava/ 359 363 84% 21% 3714 388 370 KELLY CLARKSON A Moment Like This (RCA) 769
VANESSA CARLTON A Thousand Miles /A&M/nterscope) 342 339 96% 49% 340 336 3.41 e G
CALLING Wherever You Will Go (RCA/ 127
SHERYL CROW Soak Up The Sun (4&M/Interscope) 340 344 98% 54% 339 333 342 JOHN MAYER Your Body Is A... /Awa/e/Cné“umlJ/'a) 643
NORAH JONES Don't Know Why (Blue Note/Virgin) 334 327 93% 44% 328 334 3.2 JOHN MAYER No Such Thing (Aware/Columbia) 638
KID ROCK F| SHERYL CROW Picture (Atlantic) 333 340 85% 38% 346 351 344 ::IST'L i’:ﬂs;‘h':r?y\g?: ';ey;’;;ggz /j"'p rse! ig:
WHITNEY HOUSTON Try It On My Own (Arista) 315 318 12% 27% 3.12 321 310 LEANN RIMES Can't FigH The Moonlight Eurby 392
CHRISTINA AGUILERA Beautiful (RC4) 313 311 98% 53% 307 316 304 D. HALL & J. OATES Do It For Love (BMG/ieritage) 388 |
/ T ] S CLUB 7 Never Had A Dream Come True (A&M/interscope) 362 |
Total samle size is 359 respondents Total average favorabilly estimates are based on a scale of 1-5. (1=dislike very much. 5 = Iike very much). Total familiarity represents . . .
the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition I3 Standlng SR ) b
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. Rate TheMusic.com MARC ANTHONY | Need You (Columbia) 310
results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark DIXIE CHICKS Landslide /Open Mde/Mgnument/L‘a/um[J/a/ 273
of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research,
Songs ranked by total piays

a division of Premiere Radio Networks.
o AN

p
Reporters

WYJB/Albany, NY * WEBE/Bridgeport, CT* WNIC/Detroit, M1 * WMYI/Greenville, SC * WTFM/Johnson City, TN * WLRQMelbourne, FL * KLTQ/Omaha, NE * WRMM/Rochester, NY * KJOY/Stackton, CA * WMGS/Wilkes Bare, PA *

OM: Michael Morgan
PD: Chris Holmberg
MD: Chad O'Hara
2 EAGLES “World”
2 MATCHBOX TWENTY ' Unwel
ANNIE | ENNOX 'Cracks’
KMGA/Albuguerque, NM *
OM/PD: Kris Abrams
MD: Jenna James
B CELINE DION FEver”
ROD STEWART “Away'
WLEV/Allentown, PA *
PD: Bobby Knight
APD: Kristy Q'Brian
4 CELINE DION "Ever
KYMG/Anchorage, AK
PD: Dave Flavin
1 COUNTING CROWS "Tax

WLTM/Atlanta, GA *

No Adds
WFPG/Atiantic City, NJ *
PO: Gary Guida
MD: Marlene Aqua

1 EAGLES "World™
WBBQ/Augusta, GA *
PD: John Patrick
3 EAGLES "World'

FRANKIE ) “Wanna
KKM.J/Austin, TX *

PD: Alex O'Neal
MD: Shelty Knight

EAGLES “Warld™

STEVEN CURTIS  "Her"
KGFM/Bakershem CA*

Bob Lewis

PDIMD Chris Edwards

COUNTING CROWS Tax”

KKDJ/Bakersfield, CA *
PD/MO: Kenn McCloud
DAN GARDNCR "More”
EAGLES “World”
WLIFBaltimore, MO *
MD: Mark Thoner
No Adds

WBBE/Baton Rouge, LA *

OMPD: Don Gosselin

MD: Michelle Southern
EARTH, WIND 8 FIRE “Way™
HALL & OATES “Mission”

WY Biloxi-Gulfport, MS *

OM/PD: Walter Brown
COUNTING CROWS “Tax™
HALL & DATES "Mission”

WMMW/Birmingham, AL *

PDMD: Tom Hanrahan

12 EAGLES "World™

WYSF/Bmmngham AL*

PD: Jeft

APDIMD Valene leng

EAGLES "W

EARTH WKND & FIRE “Way"
KXLT/Boise, 10 *
PD: Tobin Jefiries

No Adds
WMJX/Boston, MA *

PO: Curtis Hanson
MD: Danny Lyons

No Adds
WEZN/Bridgeport, CT *
PDMD. Steve Marcus

No Adds

WJYE/Buftalo, NY *
PD: Joe Chilie
EAGLES Warld

WHBC/Canton, OH *
PD: Terry Simmons
MD: Kayleigh Kriss
FAGLES “World
WSUY/Charleston, SC *
PD: Lioyd Ford
APD/MO: Eric Chaney
3 STEVENCURTIS “Her
3 SIEDAH Know
1 DAN GARDNER More"
ANNIE LENNOX “Cracks™
WOEF/Chatianooga, TN *
PD: Danny Howard
EAGLES "World
WLIT/Chicage, IL*
OM/PD: Bob Kaake
MD: Eric Richeke
JOHN MAYER " Body™
WRRM/Cincinnati, OH *
OMPD: T.J. Holland
APD/MD: Ted Morro
EAGLES "World™

WDOK/Cleveland, OH *
PD: Scott Miller
ANNIE | ENNOX “Cracks”
KKLI/Culoraﬂo Springs, €O *
Navarro
BENNV MARDONES ~Night”
ROD STEWART “Away™
WTCB/Coiumbia, SC *
PBMD: Brent Johnson
8 EAGLES World®
ANNIE LENNOX *Cracks”
WSNY/Columhus, OH *
PD: Chuck Knight
MD: Steve Cherry
Ko Adds
KKBA/Corpus Christi, TX *
OM: Ed Ocanas
Acting PD: Audrey Malkan
No Aads
KViLDallas, TX *
OMPD: Kurt Johnson
7 LUTHER VANDROSS Father”
4 EAGLFS "World"

WLQT/Dayton, OH *

4 DANIEL BEDINGFIELD “One”
3 SHANIA TWAIN “Aways™
KDSKDenver, CO *
PD: Mark Edwards
APDMD: Steve Hammon
8 EAGLES “Worl
1 HALL& OATES "Mission”
STEVEN CURTIS Her"
KLTIDes Moines, IA *
OM: Jim Schaefer
POMD: Tim White
No Adds

OM/PD Darren Davis
APD: Theresa Lucas
No Adds

WOOFDathan, AL

GM/PDMD: Leigh Simpson

3 EAGLES Warld

1 MATCHBOX TWENTY Unwell”
COUNTING CROWS "Tax
STEVEN CURTIS “Her

KTSM/El Paso, TX *

PD/MD: Bill Tole

APD: Sam Cassiano
EAGLES "World”

WXKC/Erie, PA
PD: Ron Aren
MO: Scott Stevens
No Adds
WIKY/Evansville, IN
PO/MD: Mark Baker
EAGLES “World

KEZAfFayetteville, AR
PD: Chip Arledge

APD/MD: Dawn McCollough
13 JOHNMAYER Bogy"

10 CELINE DION "Ever”

10 DANIEL BEDINGFIELD “Cne”
10 COUNTING CROWS *Tax”

WCRZ/Flint, MI *
OMPD: J. Patrick
MD: George Mcintyre
EAGLES Worid™
ROD STEWART “Away
KTRR/Ft. Collins, CO *
PDMD: Mark Callaghan
EAGLES “Worid'

WGYL/F. Pierce,FL *

PD: Mike Fiizgerald

APIVMD: Juan OReilly
EAGLES World”

WAII/Ft. Wayne, IN *

OM: Lee Tobin

PD: Bast Richards

MD: Jim Barron
EAGLFS World'
FRANKIT ) “Wanna™

WAFY/Frederick. MO

MD: Norman Henry Schmidt
8 HALL & DATES “Mission”

7 CELINE DION “Ever”

WKTK/Gainesville, FL *
PDMD: Les Howard Jacoby
1 EAGLES “Worid”
ANNIE LENNOX “Cracks™
BENNY MARDONES “Night™
SIEDAH "Know'

WLHT/Grand Rapids, M| *
PD: Bill Bailey
APD/MO: Mary Tumer
2 EAGLES World”
ANNIE LENNOX “Cracks™
EARTH WIND & FIRE “Way™
MATCHBOX TWENTY Unwelt”
WOOD/Grand Rapids, M *
PD: John Patrick
COUNTING CROWS “Tax"
WMAG/Greensbora, NC *
OM: Tim Satterfield
POMD: Nick Alien
4 DANIEL BEOINGFIELD "One”

2
2
Z
?

[

4

3

]
8
?

3
3
3
2

3

?U

6

9

PD: Greg McKinney

MERCYME Imagine”

WSPA/Greenvilte, SC *
PO/MD: Brian Taylor

o Adds

WRCHMHartford, CT *
PO: Allan Camp
MD: Joe Hann

No Adds

KRTRMonolulu, HI *
PD: Wayne Mana
MD. Chris Hart

No Adds

KSSKMuonolulu, HI*
PD/MD: Paul Wilson

CELINE DION "Ever”

WAHRHuntsville, AL

PD: Lee Reynoids

MD: Bonny Q'Brien

18 CHRISTINA AGUILERA “Beautful™

UNCLE KRACKER "Dt
FAITH HILL Oue
FAGLES W

ANNIE LENNOX "Cracks’

WRSAHuntsville, AL *
PD: John Malone
MD: Nate Cholevik

NORAH JONES “Know
SIXPENCE “Dream”

SANTANA f/BRANCH *Game™
HALL & DATES Fmevev

UNCLE KRACKFR Drift”
CHRISTINA AGUIL ERA “Beautful

/ANESSA CARLTON "Miies™
DAMEL BEU\NGFIELD “Dne
EAH H W\ND&HR[ “Way'

FLEETWOOD MAC Peace’
HALL 8 OATES " Mission”
MERCYME *“Im; agvne
SHANIA TWAIN "Atways
UNCLE KRACKER  Littie”

WTPIAndianapolis, IN *
PD: Gary Havens.
MD: Steve Cooper

EAGLES "Worly

WYXB/Indianapolis, IN *
PD: Greg Dunkin
APD/MD: Jim Cerone

No Adds

WJKK/Jackson, MS *
POMD: Dave McKenzle

NORAH JONES "k
CHRISTINA AGU\LERA Beautiful”
FAITH HILL ry
PHIL COLLINS *Stop"
WHITNEY HOUSTON Own”™
SANTAN/\ FBRANCH Game™
FLEETWOOD MAG “Peace’
DANIEL BEDINGFIFLD “One”
HALL & QATFS “Forever”
HALL & OATES ‘Mission”
T\MMCGRAW "Rain”

ENRIOUE !GLESIAS Escape”
SUZY K *Teaching”

SIEDAH “Know’
KID ROCK/SHERVL CRUW "Prcture”
UNCLE KRACKER “Driit
MERCYME "Imagine
SIXPENCE  “Dream”
DANA GLOVER “Over”
MARC ANTHONY “Got™
CELINE DION “fver”

ET Al
ANMIE LENNOX “Cracks™
COUNTING CROWS “Taxy
EARTH WIND & FIRE “Way"

VP/Prog.: Mark E. McKinney
ANNIE LENNOX “Cracks™
EAGLES World"™
EARTH WIND & FIRE. Way™

WKYE/Johnstown, PA

PD. Jack Michaels

MD. Bnan Wolfe

5 EAGLES “Ward”

ANNIE LENNDX “Cracks”
TRAIN “An

WQLR/KaIamazuo, M
QM/PD: Ken Lanphear
APD/MD: Brian Wertz

3 EAGLES "Word”

1 DAN FOGELBERG * Once”
1 SHANIA TWAIN Always™

KUDL/Kansas City, KS *
PD: Dan Hurst
No Adds

KSRC/Kansas City, MO *
OMPD: Jon Zellner
MD: Jearine Ashiey
1 CELINE DION “Ever”

WJXB/Knoxville, TN *
PD/MD. Vance Dilard
BENNV MARDONES Nght”

More™
EAGLES wmu
STYX Tan"
KTDY/Lafayette, LA *
PD: C.J. Clements
MD. Steve Wiley
1 EAGLES Werld"

WFMK/Lansing, MI *
PD: Chns Reynolds
5 EAGLES “World”
4 ANNIE LENNOX "Cracks™
KMZQ/Las Vegas, NV *
OM/PD: Cat Thomas
APD/MD: Charese Fruge
6 EAGLES "World"
CELINE DION “Ever”
FAITHHILL One”

KSNE/Las Vegas, NV *
PD: Tom Chase
MD: John Berry
4 DANIEL BEDINGFIELD * One
3 SHANIA TWAIN “Alway:
KOST/Los Angeles, CA *
OM: Chachi Denes
Stat. Mgr/PD: Jhani Kaye
APD/MD. Stella Schwartz
No Adds
WVEZLouisville, KY *
APD/MD: Joe Fedele
No Adds

WPEZMacan, GA
PD/MD: Hank Brigmond
No Adds

WMGN/Madison, W1 *
VP/Prog: Pat O'Neill
APD/MD: Mark Van Allen
EAGLES “World”
MATCHBOX TWENTY "Unwel™

KVLY/McAllen, TX *

PD: Alex Duran

MD: Lilly Lopez

2 UNCLE KRACKER “Dnff”
ANNIE {ENNOX *Cracks”

OMPD: Jeft McKeel
7ML S OATES Mission”
1 EAGLES "W
EENNY Mmoms “Night”
EARTH WIND & FIRE Way™
FRANKIE J “Wanna™
WRVR/Memphis, TN *
PD: Jerry Dean
MD: Kramer
Mo Adds
WMGQ/Middiesex, NJ *
PD: Tim Tefft
1 EAGLES “Word
MATCHBOX TWENTY *Lnvell
WLTE/Minneapolis, MN *
PO/MD: Gary Nolan
EABLES Warld"
WLT0Milwaukee-Racine, W1 *
POMD: Stan Atiinson
EAGLES "World
WMXC/Mobile, AL *
PD: Dan Mason
MD: Mary Boath
o Adds
KJSN/Modesto, CA *
PO/MD: Gary Michaels
Ho Adds

WOBM/Monmouth-Ocean, NJ *
OMPD: Dan Tur
4 EAGLES wcnd

COUNTING CROWS Tax™
KWAV/Monterey-Salinas, CA *
PD/MD: Bernie Moody

ANNIE LENNDX "Cracks™

BENNY MARDONES Night™

EAGLES “Werld"

DAN FOGELBERG e
WALK/Nassau-Suffolk, NY *
POMD: Rob Miller
14 USTIN TIMBERLAKE Bodv”

ERANKIE J Wanna™
WICJY/Nassau-Suffolk, NY *
PD: Bill George
MD: Jodi Vale
2 EOUNTING CROWS Tax

EAGLES "World™
WLMG/New Orteans, LA *
POYMD: Steve Suter
APD: Johnny Scott

SHANIA TWAIN “Ahways'

WLTW/MNew York, NY *
OM: Jim Ryan
16 AGLES “Warld
4 DAVID COREY "Now™
I RANKIE J “Wanna®

WWOENorioik, VA *
London

COUNTING CROWS “Tax™
NATALIE GRANT “Sign”

KMGL/Okiahoma City, OK *
PO: Jeff Couch

MD: Steve O'Brien
1 ZAGLES "World™

KEFM/Omatia, NE *
POMD: Steve Abbertsen
APD: Je# larsoﬂ
1 ZAGLES "Wor

AL EOES s

PD. Phil Witson
CHRQSTWAA(:U\LERA “Beautitul”
25 NORAH JONES "Kn

UNCLE KRACKER Drm

za FAITH HILL Cry"

VANESSA CARLTON “Miles”
23 SANTANA F/BRANCH “Game™
14 CELINE DION “Bver”

12 PHIL COLLINS Stop’
WMGF/Ortando, FL *

OM: Chris Kampmeier

PD: Ken Payne

APDMD: Brenda Matthews
4 SHANIA TWAN ‘Always

WMEZ/Pensacola, FL "
POMD- Kevin Peterson

EAGLES “World"

EARTH WIND & FIRE “Way™
WSWT/Peoria, IL
OMWPD: Randy Rundie
4 HALL & DATES "Mission”

WBEB/Philadelphia, PA*
PD: Chris Conley
11 SHANIA TWAIN “Aiways”
KESZ/Phoenix, A2 *

PD: Shaun Holly

APD/MD: Craig Jackson

6 EAGLES World'

5 HALL & OATES “Mission™
KKLT/Phoenix, A2 *

PD: Joel Grey

No Adds
WLTJ/Pitishurgh, PA *
PD: Chuck Stevens.

No Adds
WSHH/Pittsburgh, PA *
POMD: Ron Antil
4 SHANIA TWAIN Ahways”

WHOM/Portland, ME
PD: Tim Moore
HALL 8 DATES "Mission”

KKCW/Portland, OR *
POMD: Bill Mincider

Mo Adds
WWLI/Providence, Rl *
PD: Tony Bristol
APD: Davey Mornis
10 DAVID COREY “Now®
2 EAGLES Word"

2}3;_2‘:?

WRAL/Raleigh-Durham, NC *

OMPD: Joe Wade Formicola
MD: Jim Kelty

No Adds
WRSN/Raleigh-Ourham, NC *

PO: Bob Bronson
MD: Dave Hom
DJ SAMMY & YANOU “Heaven 2°
MERCYME “Imagmne”
KRNO/Reno, NV *
POYMD: Dan Fritz

No Adds
WTVRRichmond, VA *
OMPD: Bill Cahill
9 EAGLES "Worid™

MERCYME “imagmne”

SUZY K “Teaching”

VA*

PD: Don Morrison
MDVAPD: Dick Daniels
2 EAGLES “Warld™

OMPD: John McCrae
MD: Terese Taylor
ANNIE LENNOX “Cracks

KGBY/Sacramento, CA *
PD/MD: Brad Waido
COUNTING CROWS Tax:
MATCHBOX TWENTY “Lnwel”
KYMX/Sacramento, CA *
Dir/Prog.: Mark Evans
PD: Bryan Jackson
MD: Dave Diamond
No Adds
KEZK/St. Louis, MO *
PD: Smokey Rivers
MD: Jim Doyle
FLEETWOOD MAG “Peace”
KBEE/Salt Lake City, UT *
PD: Rusty Keys
EAGLES World"
KSFU/Salt Lake City, UT *
OM/PD:; Alan Hague
APD/MD: Lance Balance
No Adds
KQXT/San Antonio, TX *
PD: £d Scarborough
APD/MD: Tom Graye
EAGLES "World”

KBAY/San Jose, CA*

PO: Jim Murphy

MD: Bob Kohtz
COUNTING CROWS “Taw”
HALL & OATES “Mssion™

KSBL/Santa Barbara, CA
APDIMD Nancy Newcomer

KLSY/Seanie Tatoma, WA *
PD: Tony Coles

MD: Darla Thomas

1 EAGLES “Wond”

KRWM/Seattle-Tacoma, WA *

PD: Tony Coles
MD: Laura Dane
3 SHANIA TWAIN “Always”
KVKI/Shreveport, LA *
OM: Gary McCay
POVMD: Stephanie Huffman
EAGLES "World”
WNSN/South Bend, IN
PO/MD: Jim Roberts
Wo Adds

KISC/Spokane, WA *
OMPD: Rob Harder
APD: Mark Holman
MD: Dawn Marcel
EAGLES “World™

KXLY/Spokane, WA *
PD: Beau Tyler
MD: Steve Knight
] EAGLES “Worlg”
DNER “More™
EARYH b & “Way'
UNCLE KRACKER “Drif
KGBXlSpnnmleId M0

DANIEL BEDINGFIELD “Cne’
WMAS/Springfield, MA *

PD/MD: John Christian

ANNIE LENNOX Ciacks
EAGLES "W

WMTX/[ampa, FL*

OMPD: Tony Florentino

APDVMD: Bobby Rich
COUNTING CROWS "Taxi”
FRANKIE J “Wanna

WRVF/Toledo, OH *

PD: Beth Michaels

MD: Mark Andrews
SHANIA TWAIN Alvays

KMXZ/Tueson, A2 *
OM: Buddy Van Arsdale
PD: B
APDIMD: Leslbe Lms
1 EAGLES W

BENNY MARDONES Nagi
WLZW/Utica-Rome, NY
PD: Peter Naughton

No Adds
WASHMWashington, OC *
PO: Steve Allan
7 SHANIA TWAIN “Aways’
4 EAGLES "World

WEATWest Paim Beach, AL
PD: Rick Shockley
APDMD: Chad Perry
1 FAITH HILL "One”
BENNY MARDONES “Nignt”

WHUD/Westchester, NY *
OM/PD: Steve Peirone
MD/APD: Tom Furei

EAGLES "World”

LAURA PAUSINI “Love™

MATCHBOX TWENTY *Unwe’

POMD: Stan Phillips

9 TRAIN ‘Agels”

6 FAGLES “Worlg"
LAURA PAUSINI “Love™
SIYX “Can”

WJBR/Wiimington, DE *
PD: Michael Waite
MD: Katey Hill
EAGLES “Wor
MERCYME " \magme

WGNI/Wilmington, NC
PD: Mike Farrow
MO: Craig Thomas
§ CREED Avms
7 TRAIN "Crop:
CELINE EION “Ever”

KRBB/Wichita, KS *
PD Lyman James
APDYMD. Suzanne Mears

14 KD ROC(’SHERVL CROW Puture”

8 FAGLES ‘World™
6 HALL & OATES Mission

WSRSWorcester, MA *

OM/PD: Steve Peck

APOMD: Tom Holt

€ DAVID CRREY “Now"
EAGLES "World”
MERCYME “Imagine”

WARM/York, PA *

*Monitored Reporters
139 Total Reporters

122 Total Monitored

17 Total Indicator
16 Current Indicator Playlists

New Reporters (3):
WRSA/Huntsville, AL
WJKK/Jackson, MS
KLTQ/Omaha, NE

Note: WMJJ/Birmingham, AL

moves from Hot AC to AC. KBIG/
Los Angeles, CA moves from AC

to Hot AC.

Did Not Report, Playlist Frozen (1):

WGFB/Rockford, IL

/
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| Along with Branch, Kelly Clarkson enters the chart at No. 35 with “Miss ‘
Independent” (RCA), Faith Hill is at No. 37 with “One” (Warner Bros.),
and Liz Phair joins at No. 39 with “Why Can’t I?” (Capitol) ... Santana

_: in every possible way. “Why Georgia”
and “Your Body Is a Wonderland” are

With ] big fan and can’t wait to hear his new

Mel McKay
_MD, KMYUSan Diego |

§

of my virtues, so, Columbia, can you
hurry it up, please? ¢ It's so great to

adds a great sound to the station, as does Kid Rock and
4 Sheryl Crow’s “Picture” # On to new music: I'm crazy
d about Evanescence’s “Bring Me to Life” | was hooked

- =\~ game as well. Jewel's “Intuition” and Train’s “Calling All
Angels” bring one word to mind: hit. Train’s “Drops of Ju-

piter” CD is still in power rotation at my house, and I’'m sure come June

“My Private Nation” will be too. # Josh Kelley’s “Amazing” is the per-
fect balance record, and it started getting phones after the first play.
Kelley's album For the Ride Home has several great tracks on it, and
Josh really is a great guy. | wish him lots of success.

Michelle Branch wins Most Added
honors by a huge margin with
“Are You Happy Now?” (Maverick/WB). et

i ;
ON
e A

The song also surges onto the chart at
No. 33 ... The Hot AC chart remains very
tight this week, with only one song en-
tering the top 20: Daniel Bedingfield's
“If You're Not the One” (Island/IDJMG),
which moves 21-18* ... The rest of the
top 20 is pretty uneventful as Matchbox Twenty hold another week at
No. 1 with “Unwell” (Melisma/Atlantic) ... Nearly 400 plays behind is

Uncle Kracker featuring Dobie Gray’s “Drift Away” (Lava) ... Josh .
Kelley moves 26-23* with “Amazing” (Hollywood) ... It's a good week

for ladies on the Hot AC chart, as all the debuts are by female artists.

featuring Michelle Branch recapture the top spot at AC this week with

“The Game of Love” (Arista) ... Uncle Kracker moves into the top five

... Hall & Oates vault 30-22* with “Man on a Mission” (U-Watch).

— Anthony Acampora, Director/Charts _

John Mayer is hot! And | mean that -
' both in power for us and show no signs |
. of slowing down anytime soon. I'm a

¢ album. Patience has never been one

have Matchbox Twenty back with a new album. “Unwell”

% from the first listen. Some heavy hitters are back in the '

ST

artist

armist: Annie Lennox

LABEL: J
By MIKE TRIAS/ASSISTANT EDITOR

When one romance ends, another be-
gins. This is the story of Annie
Lennox’s life. When she and fellow Tour-
ists member Dave Stewart ended both
their commitment to the group and their
romantic commitment to each other, they
continued to work together as a duo. As
The Eurythmics, they went on to be loved
by fans worldwide, thanks to mega-hits
like “Sweet Dreams (Are Made of This)”
and “Here Comes the Rain Again.” After
The Eurythmics disbanded in '91, a new
love affair between the audience and
Lennox bloomed as she embarked on her
solo career. The result was 1992’s Diva,
which went double-platinum and was
nominated for three Grammys. Now the
Aberdeen, Scotland native is back with
Bare, her first album of solo, self-written
material since Diva.

“Pavement Cracks” is the lead single from
the June 10 release. Says Lennox of the
song, “Children have such an instinctive
way of reacting to the world. They skip be-
cause they're happy. They delight in the
moment — in the macaroni on the plate be-
fore them. We lose that freshness as we
grow. Life knocks it out of us. Still, there's
this miraculous capacity for new growth. In
my darkest times I'd walk with my head
bowed, seeing only the cracks in the pave-
ment slabs. But then I'd notice the weeds
pushing up through them, like a metaphor
for hope. All is not desperate. Change comes,
even when it seems it won't.”

Produced by Stephen Lipson, Bare will
also be available as a limited-edition al-
bum containing a DVD of a Lennox inter-
view and private performances. To promote
the effort, Lennox is touring for the first
time as a solo performer, and her Solo tour

tivity

= =
S W
Pl

is currently rolling through U.S. markets.

The album art was created by Lennox
and Allan Martin, a graphic artist and
good friend of Lennox’s. Explains Lennox,
“The posture of the image refers to the ear-
lier days of Eurythmics with the Touch
cover, only this time I have turned to face
the audience eye to eye, as it were. I am
as bare as the title suggests, though not
entirely exposed. The image is timeless.
gender-free, and racially ambiguous. I
could be a statue, a ghostly apparition or
an Indian Saddhu. The false lashes repre-
sent the article of performance. The color
has been drained from my mouth (where
the words and sounds issue from) to satu-
rate the title with redness (signifying life
force and anger).”

As far as the material on the album,
much of Lennox’s writing was inspired by
her feelings and situations in her life.
However, though the songs are extremely
personal, they are also both fact and fic-
tion. They are metaphors for her experi-
ences, and the lyrics can be applied to dif-
ferent situations.

“There’s no point in me trying to hide
the fact that this is an album of songs
about negative emotions,” she admits.
“That’s why it’s called Bare. But it's also
about channeling those emotions and over-
coming them. And in that sense, it’s uplift-
ing.” On the lighter side, Lennox adds, “In
a way, this album belongs more on the
self-help shelves of a bookshop than in the
record stores.”

‘How to score
with women.

Music, Flirting, Fun, Fantasy.

Alan Kabel is a proven Hot AC Talent 7pm to Midnight.
Get info. Get the demo. Get women.

Seattle 800.426.9082

Music

Daypart 24 Hour Programming Research
Paraonalities Formats News & Talk & Consulting & Prep
k-3 & = - =

alan Kabsl

Hot AC’s Guy

L

JONES RADIO NETWORKS

RADID.

jonesradio.com
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e “ip May 23, 2003 ®
W st e e W ks wilhe "Ear e Most Added
1 @ MATCHBOX TWENTY Unwell (Melisma/Atlantic) 3937  +180 376821 15  92j4 |www.rradds.com
2 @ UNCLE KRACKER Orift Away (Top Dog/Lava/Atlantic) 3570 +67 348624 18 87/4 | asmstine uems ADDS
3 @ 3 DOORS DOWN When I'm Gone (Republic/Universal 3130 +47 306625 24 76/2 | MICHELLEBRANCH Are You Happy Now? Mneric/W) 60
4 4 AVRIL LAVIGNE I'm With You (Arista) 2942 55 272903 25  86)2 faﬁ;:il:“m‘ g'a‘::"‘“’f:;s’;f’ ‘g
6 6 COUNTING CROWS Big Yellow Taxi (Geffen/Interscope/ 2814 +171 272883 24 85/4 JOSH KELLEY Amazirg (Hollywood) 6
5 @  COLDPLAY Clocks (Capitol 2684 +48 264005 19 8O3 | qygap pay M. Bartender (' So Easy) thntic 6
7 o JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 2516 +158 246627 14 87/4 | THIRD EYE BLIND Bfinded (When | See You) (Elektra/FES) 6
9 0 TRAIN Calling All Angels (Columbia) 2491 +189 244845 7 91/5 | JACK JOKNSON The Horizon... Moanshine Conspiracy/Universal) 6
8 o JOHN MAYER Why Georgia (Aware/Columbia) 2370 +62 221769 17 84/4 | PALOALTO Breathe In (American/iDJMG) 6
10 10 KID ROCK WISHERYL CROW Picture (Lava/Atiantic) 2196 24 192520 26 79/3 | TRAIN Caling AU Angels (Columbia) §
11 11 GOO GOO DOLLS Sympathy (Warner Bros.) 2097 22 214384 13 81j2 | DANAGLOVER Rein (reamWorks) 5
12 @ EVANESCENCE Bring Me To Life (Wind-up/ 1993 +83 208492 10  67/a | ANNIELENNOXPavement Cracks (/ 5
13 13 JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 1889 -36 191545 39 11j4
14 @ SANTANA FIMICHELLE BRANCH The Game Of Love (Arista/ 1844 +36 169822 33  78/4
15 @  JEWEL Intuition (Atiantic) 1820 +150 185677 6 7713
16 (D FLEETWOOD MAC Peacekeeper (Reprise) 1357 +4 130996 10 6913 P A L o A LTO
17 @ CHANTAL KREVIAZUK In This Life (Columbia) 1067 -84 118141 12 614
21 @ DANIEL BEDINGFIELD If You're Not The One (/sland//0JMG) 1016  +216 95809 8 414 | e [@ .ﬁh =~ 27
18 @ MAROON 5 Harder To Breathe (Octone/J) 1013 +77 94436 10  49/4 F@@ EQ [| [m
19 20  LISA MARIE PRESLEY Lights Out (Capitol) 875 79 97930 13 521 New at:
20 €@ NORAH JONES Come Away With Me (Blue Note/Virgin) 863 ST KTV [ I TR WSSR, KALZ, KPEK, KLLY, KOSO
22 @D SUGAR RAY Mr. Bartender (It's So Easy) (Atiantic) 817  +134 95109 4 53/6 KLCA, KQIS, KHTO & WCDA!
26 @ JOSH KELLEY Amazing (Hollywood) 763  +195 82345 7  55[6 Top 10 Phones at: WSSR/Tampa
24 €@ THIRD EYE BLIND Blinded {When | See You) (Elektra/EEG) 747 +123 68272 6  46/6 —_
23 @ LIFEHOUSE Take Me Away (DreamWorks/ 705 +58 56294 9 43N
25 @ FRANKY PEREZ Something Crazy (Lava/ 651 +74 51203 6 463
28 @) DANA GLOVER Rain (DreamWorks) 521 +79 29725 8 355
31 € JUSTIN TIMBERLAKE Rock Your Body (ive/ 493  +102 49778 4 20/1
29 @  AUDIOSLAVE Like A Stone finterscope/Enic) a7a  +64 3638 4 292 | Most
32 €  LIVE Heaven (Radioactive/MCA) am +1s 4912 2 3 |IncreasedPlays
27 31 HOOTIE & THE BLOWFISH Innocence (Atiantic) 400 94 44252 12 270 ToTAL
34 €D AVRIL LAVIGNE Losing Grip (Arista/ 398 +79 43079 3 141 | aemsr ime waeeus) INCREASE
€D MICHELLE BRANCH Are You Happy Now? (Maverick/WB) 376  +376 48975 1 65/60 | MICHELLE BRANCH Are You Happy Now? (Maverick/WB) ~ +376
35 € JACK JOHNSON The Horizon... Moonshine Conspiracy/Universal) 307 +23 36530 3 31/6 | DANIEL BEDINGFIELD If You're Not The Cre (sland//DJMG)  +216
€ KELLY CLARKSON Miss independent (RCA/ 299 +98 32814 1 133 | JOSHKELLEY Amazing fHolywood) by
39 € PHIL COLLINS Can't Stop Loving You (Atlantic) 299 +43 26318 17 100 | AN Caling Al Angek (Colmbis) , +188
€@  FAITH HILL One (Warner Bros.) 297 +56 21588 1 2371 | MATCHBOX TWENTY Unwel Mefsma/Adantic +180
’ COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) +17
36 38  SISTER HAZEL Your Mistake (Sixth Man) 279 732353 18 1712 | jaSON MRAZ The Remedy (| Wor't Wory (EekiralEG)  +158
€ LIZPHAIR Why Can't | (Capitol 268  +127 47498 1 3119 | JEWEL intuition Atianeic) +150
38 @ PLUMB Real (Curb/ 256 +44 13528 2 221 SUGAR RAY Mr. Bartender (It's So Easv) (Atlantic) +134
93 Hot AC reporters. Monitored airplaly 'data supplied by'Mediabase Resear;h, a division of Premiere Rgdiq Networks. Songs ranke'd by total plgys forthg airplay‘ week of LIZ PHAIR Why Can't | (Capitol) 127
T S o o e S oo ot G o o e e ep e b ko g | | &R Sttion Paylits have moue 1 he e
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the scngs with the greatest week-to-week increases ee all of our_momtorel reporters at
intotal plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.

the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

IVErT:
R&R Hot AC: -6

New this week:
KDMX/Dallas WSTR/Atlanta KZZ0O/Sacramento
KALC/Denver KXXM/San Antonio and more!

WTMX/Chicage WSSR/Tampa KZON/Phoenix @
0102/Cincinnati KOMB/Salt Lake City Guy Zapoleon's Hit Predictor

Just in-Hot Research!

www.americanradiohistorv.com
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America’s Best Testing Hot AC Songs 12 + v
For The Week Ending 5‘1.5/2.'3/03 7 Indlcator Most Added’
Women Women Women MICHELLE BRANCH Are You Happy Now? (Maverick/WB)
Artist Title (Label) W LW Familiarity Burn  18-34  18-24  25-34
DANIEL BEDINGFIELD If You're Not The One (/sland//DJMG)

MATCHBOX TWENTY Unwell (At/antic/ 431 427 94% 16% 4.33 425 447 , )
EVANESCENCE Bring Me To Life (Wind-up/ 419 417  88%  20% 425 426 422 SUGAR RAY Mr. Bartender (s So Easy) (Atlantic

G0O0 GOO DOLLS Sympathy (Warner Bros.) 413 412 76% 9% 424 424 424 JOSH KELLEY Amazing (Hollywood)

MAROON 5 Harder To Breathe ({Octone/J) 395 399 53% 9% 413 419  4.00

LIFEHOUSE Take Me Away (DreamWorks/ 393 392 65% 8% 404 422 371 THIRD EYE BLIND Blinded (When | See Youl (Elektra/EEG)
THIRD EYE BLIND Blinded (When | See You) (Elektra/EEG) 393 395 58% 6% 3.96 4.07 3.78 ALL-AMERICAN REJECTS Swing Swing (OreamWorks)
COLDPLAY Clocks (Capital) 392 1387 89% 28%  3.88 394 3177

JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 392 392 17% 15% 3.95 390 403 EAGLES Hole In The World (ERC)
TRAIN Calling All Angels (Columbia) 390 385 13% 9% 3.95 3.97 392 ) ,

3 DOORS DOWN When I'm Gane (Regublic/Universal) 388 404 9% 43% 393 395 391 S
JOHN MAYER Why Georgia (Aware/Columbia) 375 368 89% 25% 374 3712 3n TYRESE How You Gonna Act Like That /J/

DANIEL BEDINGFIELD If You're Not The One fisland/IDJMG) 3.66 368 66% 16% 3.74 3712 319

SANTANA F/ MICHELLE BRANCH The Game Of Love (Arista/ 3.65 359 97% 55%  3.60 348 383 -
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 364 356 99% 53% 364 3.61 3.69 New &ACt’ ve
AVRIL LAVIGNE I'm With You (Arista/ 361 3.69 97% 52%  3.67 360 3.80

HOOTIE & THE BLOWFISH Innocence (At/antic) 361 366 59% 10% 367 358 3.81 BLUE MAN GROUP FIDAVE MATTHEWS Sing Along (Zava/
JEWEL Intuition (Atlantic) 359 364  76% 14% 352 337 379 | | TotalPlays: 183, Total Stations: 13, Adds: 1
JOSH KELLEY Amazing (Hollywood) 357 350 35% % 377 380 3N
CHANTAL KREVIAZUK In This Life (Columbia/ 356 361 5% 11% 338 340 335 | | WALLFLOWERS How Good It Can Get finterscope/
FRANKY PEREZ Something Crazy (Lava/ 154 351 3% 4% 368 365 373 | | 10t Plays:172 Total Stations: 17, Adds: T
BON JOVI Misunderstood //s/an.o’//DJME/ N 350 358 88% 32%  3.66 3.69 3.61 RACHEL FARRIS I'm Not The Girl (Big3/

NORAH JONES Come Away With Me (Blue Note/Virgin) 345 344 86% 32% 346 330 378 Total Plays: 167, Total Stations: 16, Adds: 0

UNCLE KRACKER F/ DOBIE GRAY Drift Away (Lava/ 340 355 85% 32% 343 339 349
CHRISTINA AGUILERA Beautiful (RCA) 334 336 9% 54% 34 Jag 343 ALL-AMERICAN REJECTS Swing Swing (DreamWorks)
FLEETWOOD MAC Peacekeeper (Reprise/ 323 M 62% 17%  3.06 293 324 Total Plays: 124, Total Stations: 11, Adds: 1

LISA MARIE PRESLEY Lights Out (Capitol) 315 322 80% 271%  3.02 2.96 314

KID ROCK F/ SHERYL CROW Picture (Atlantic) 314 335 98% 59% 3.14 n 3.20 VONRAY I'll Show You (Elektra/EEG)

DANA GLOVER Rain (JreamWorks/ 3.09 26% 6% 3.25 3.17 333 Total Plays: 115, Total Stations: 12, Adds: 0

LUCINDA WILLIAMS Righteously (Lost Highway/

Total samle size is 532 respondents. Total average favorabilty estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total Total Plays: 105, Total Stations: 9, Adds: 1

familiarity represents the percentage of respondents who recognized the song. Tatal burn represents the number of respondents who said they

are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the EAGLES Hole In The World (EARC)

music telstlbased on tﬁq format/music preference. RateTheMusic. gom resul_ts are not meant to replace ca//ou't research. The results are'intenqed to Total Plays: 23, Total Stations: 10, Adds: 10

show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available

for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio

Networks.

Songs ranked by total plays )

- __J X

e
Reporters

WKDO/Akron, OH *

PD: Keith

MD/Promo u:mL%n Kelly
MICHELLE BRANCH "Happy

WRVE/Afbany, NY *
PD: Randy McCarten
MD: Tred Hulse
[ MAROONS Brealhb

EAGLE!

M\CHELLE BRANCH “Happy”

KPEK/AIbuquemue NM*
OM: Bill May
PD M|ke Parsons

D: a
APD: Ja%ney Barmeras
1 LILLX “Time™
PALOALTO “Breathe

KMXS/Anchorage, AK

PD: Roxy Lennox

MD: Moriika Thomas
No Adds

KAMX/Austin, TX *

PD: Scooter B. Stevens

MD: Clay Culver

1 MVCHELLE BRANCH Happy”
AUDINS! AVE “Stone”

KLLY/Bakersfield, CA *
POMD: E.J. Tyler
APD: Erik Fox
3 MICHELLE BRANCH Hapoy'
FAGLES “World
PALOALTO “Breathe”
PAY THE GIRL “Gravity”

WWMX/Baltimore, MO *
VPProg: Bill Pasha
PD: Steve Monz
MD: Ryan Sampson
No Adds

WBMXIBosmn MA*
VP/Pr Strassell
MD: Mi Mul aney

14 'H]('NHL[ MPNI\NI HHaDDY

Al
THIRL «¥E BUN[‘ Rlinvteg

WTSS/Buffalo, NY *

PD: Sue O'Neil

MD: Rob Lucas
FAGLES Weald

WCO0D/Cape Cod. MA
OM- Gregg Cassidy
MD: Chery! Park
S I

WMT/Cedar Rapids. (A
PD/MD Mike Blakemore

ALl

WALC/Charleston, SC~
PD Brent McKay

-

LA e
R S

WLNK/Charlotte, NC *

OM: Tom Jackson

PD: Neal Sha

APD: Chris Allen

MD: Derek James
MICHELLE BRANCH “Happy

WTMX/Chicago, IL*

PD: Mary Ellen Kachinske

Station Mgr.: Barry James
No Adds

WKRQ/Cincinnati, OH *

OM: Chuck Finney

PD: Tommy Frank

APD: Grover Collins

MD: Brian Douglas

17 PAY THE GIRL “Gravity
CHANTAL KREVIAZUK “Lile
DANA GLOVER “Rain

WVMX/Cincinnati, OH *

PD: Steve Bender

MD: Storm Bennett
MICHELLE BRANCH "Happy™

WMVX/Cleveland, OH *
PD: Dave Popovich
MD: Jay Hu:

MICHEL| £ BRANCH "Happv

WOAL/Cleveland, OH *
PD: Allan Fee
MD: Rebecca Wilde

No Adds

KVUU/Colorado Springs, CO *|

APDMD: Andy Carlisie

1 FRANKY PEREZ Something
MICHELLE BRANCH Happy
SUGAR RAY Bartender”

WBNS/Columbus, OH *

PD: Jeff Ballentine

MD: Robin Cole
L1/ PHAR Cant
MICHEL! F BRANCH Happy
THIRD EYE BLIND Blinded

KKPN/Corpus Christi, TX *
PD: Jason Hillery

MD: Derek Lee
INGH ALLEY Amazing
ke 0USE Away
Lok Timy
SUHE E BHANI = -lapn,

KDMX/Dallas-Ft. Worth. TX *

PD: Pat McMahon
MD Lisa Thomas
AdlIs

. ol
MIG-F LAY ¢ Ha,

WOAQ/Danbury. CT

PD: Bill Trotta

MD Sharon Kelly

=N g A by
AL AT A !
L

WMMX/Dayton. OH *
PD. Jeff Stevens
MD: Shaun Vincent

K

o

KALC/Denver-Boulder, CO *
OM: Mike Stern

PD: 8.J. Harris

APD/MD: Kozman

24 [UCINDA WILLIAMS Rrgmeuus
24 AVPIL LAVIGNE Losiny

18 MICHELLE BRANCH Happv

12 JACK JOHNSON Defeated

12 1IVE Heaver
DANI\GLOVEF “Rain'
ANNIE LENNOX. Cracks

KIMN/Denver-Boulder, CO *
PD: Ron Harrell

APDIMD: Michael Gifford
4 FAGLES World

MADONNA  Hollywood

KSTZ/Des Moines, IA
OMPD: Jim Schaefer
MD: Jimmy Wright
KELLY CLAHKSON Miss™
WCHELLE BRANCH "Happy”

WOVD/Detroit, M1 *
PD: Greg Ausham
APD: Rob Hazelton
MD: Ann Delisi
MICHELLE BRANCH "Hapoy

WKMX/Dothan, AL
OMMD: Phil Thomas
7 THIRD EYE BLIND Blinded

WNKI/Eimira, NY
PD: Scott Petibone
No Adds

KSII/El Paso, TX *

OM: Courtney Nelson
PDMOD: Chris Elliott

3 MICHELLE BRANCH Happy
7 ASHANTI Hock

WOSM/Fayetteville, NC *
POMD: Chris Chaos
Asst. MD: Kid Carter

N Ades

WINK/Ft. Myers, FL*
OM/PO/MD: Bob Grissinger
APD: Moose

ANNIE =WNEX aiks

ey e

M AU iy

WMEE/Ft. Wayne, IN*
PD- John O'Rourke
MD: Chns Cage

LY

KALZ/Fresne. CA ©
OM/PD E Curtis Johnson
APD Launie West
MD- Chns Blood
Ao .
R [0
1 "

WVTI/Grand Rapids M} *
PD. John Patrick
APD Ken Evans
e
W I

WOZN/Greensbora, NC *
PD: Steve Williams

MD: Eric Gray
14 MERCYME imagine

WIKZMHagerstown, MD

PD: Rick Alexander

MD: Jeff Roteman
SUGAR RAY Bartender

WNNKMarrisburg, PA *

PD: John O'Dea

MD: Denny Logan
MICHILLE BRANCH Happy

WTICHartford, CT*

PD: Steve Salhany
APD/MD:Jeannine Jersey
ANNIE LENNOX Cracks”

MICHELLE BRANCH "Happy

KHMXMHouston-Galveston, TX *
PD: Marc Sherman
UIZ PHAR “Cant”

WENS/Indianapolis, IN *

OM/PD: Greg Dunkin

MD: Jim Cerone

3 JOHN MELLENCAMP Teardrops

2 MICHELLE BRANCH Happy™
CHRISTINA AGUILERA “Fighter

WZPLAndianapolis, IN*
PD: Scott Sands

MD: Dave Decker

10 MICHELLE BRANCH "Happy

KFME/Xansas City, MO *
PD: Mike O"Reilly
APDMD: Joe Bates

4 UNCLE&RACKER Dnft”

40 COLDPLAY Ciacks

A0 MNLHH”K TW[NTV Unvred!
25 TRAIN Ar

24 SANTANA 'DHI\NC*{ Game
75 COUNTING CRCWS lan

32 JASCN MRAZ Femady

72 PN MAYER Body

2¢ ROWBIE WILL AMS Frel

71 S GARRA- Barengee

2 ‘”HN WMAYER Georgia

© R EETWIPD A Peack
SANTARAFT Koerthe ™ Dun
LISA MARIE #ecSLEY 1t

0 -4)'4'\1 /\\ E/UUL/ il
" A azng
v /xN/mL ‘\"" mal
WA WEF~ 2w

KMXB/Las Vegas, NV *
OM- Cat Thomas
PDMD Charese Fruge
B AERTIN

WMXL/Lexington-Fayette. KY *
PD Jill Meyer
B Al

KURBALittle Rock. AR *
PO Randy Cain
APD Aaron Anthony

b SN

KBIG/LosAngeIes CA*
hachi Denes
Sla! MBr/PD Jhani Kaye
APDMD: Robert Archer
No Adds

KYSRAos Angeles, CA *
VP/Programming: John Ivey
APDMD: Chris aty

15 MICHELLE BRANCH "Happy™

§ EAGLES World™

WXMA/Lauisville, KY *

PD: George Lindsey

COLDPLAY “Clocks™

UNFLE KRACKER Dvm
JASON MRAZ "R

COUNTING CR’)WS

AVRIL LAVIGNE * W«h

52 MATCHBOX TWENTY Unwell

:5;3 3 DOORS DOWN Gone

3B GUO GOO DOLLS Svmr;a\hv
35 TRAIN An 215

30 FLEETW

30 KD RUCK,SHFRYL PROW Prcture
EVANESCENCE ‘Lite”

29 SANTANA FBRANCH ‘Game
29 JEWEL Infuiton”

25 SU GAR RAV Bartender
LIVE "He

BLUE MAN/MATTHEWS “Sing
TH\RD EYE BLIND “Blindad™
18 NORAH JONES “Come’
CHAN'AL KPEV!AZUK Life
15 DANIEL BEDINGHELD One
14 SIXPENCE  Dream

14 MARNON 5 “Breathe

10 DANA GLOVER "Rain

J0HN MAYER Boﬂv

JOSH KELLEY Amaz
MICHEILE BR)WCH Hau;\y

WMADMadison, W1 *
PD: Mike Ferris
MD: Laura Ford
14 MICHELLE BRANCH Happy
JIZPHAIR Cant
THIRD EVF BLIND glndes

WMBZMemphis. TN *

OM: Jerry Dean

PDMD: Kramer

17 MIZHELLE BRANL = nappy
oK UBNSON Teinate’

:‘581‘{25:8;

8

233

B

WMC/Memphis. TN *

PD: Chris Taylor

MD: Toni St. James

tOMICRE FRRAS A R,
Mo BN Telese

WKTI/Milwaukee, W1 *
OM: Rick Belcher
PD. Bob Walker

AN R MRE B o,
T TR

WMYX/Milwaukee. Wi *

PD Tom Gjerdrum

APDMD Mark Richards
Ko+ S H

Ty et & 1

KSTP/Minneapalis. MN *
OM: Leighton Peck
MD Jill Hoen

KHOPModesto, CA *

PD: Chase Murphy

49 MATCHBOX TWENTY twell
46 COUNTING CROWS Tax
46 JOHN MAYER “Boo

45 3 DOORS DOWN “Gong
AVRIL LAVIGNE With™

43 KID ROCK SHERYL CROW Picture”
41 SANTANA FBRANCH Game™
38 MICHELLE BRANCH "lfarpy
38 UNCLE KRACKER “Daf

14 JEWEL " Intuton’

13 GO0 GO0 DDLLS Svrrpamv
12 JASON MRAZ

12 SISTER HAZEL st(ake

12 SUGAR RAY Bartender
EVANESCENCE Life'

11 TRAIN Angels™

10 MARGON 5 "Breathe

10 THIRD EYE BLIND “Bhinded
JOHN MAYER “Georga”™
DANA GLOVER "Rain”

JOSH KELLEY Amazing

K0SOMaodesto, CA *
PD: Max Mitler

MD: Donna Milier

28 MICHELLE BRANCH 'Happy
10 PALNALTO “Breathe

2 ALK JORNSON "Defealed
1 LIZPHAIR Cant

b=

WJLKMonmouth-Ocean., NJ *

OM/PD: Lou Russo

MD: Debbie Mazella

2 MICHELLE BRANCH Happy™
SUGAR RAY “Bariender

KCOUMaonterey-Salinas, CA *

PDMD: Mike Skot

1 MICHELLE BRANCH Hapny
CHAISTINA AGUILERA " Fighter
EAGLES Warld

WKZN/New Orleans, LA *
OMPD: John Roberts
APD: Duncan James
MD: Stevie G
ENOFIGHTERY  Times
MILHEITF BRANCH  Happy

WPLJ/New York, NY

VP/Pr Tom Cu
Scogtts hannol ddy

APDIMD Tony Mascaro
AT IMBER AKE by
Mic=b THR-ANTH P oL

WPTENorfolk. VA *
PD: S\eve McKay
Ie o
e Fr G,
A ‘LN‘ SN

KY1S/Oklahoma City. 0K *
OM: Chnis Baker
FDMD- Ray Kalusa
no NNA
R LT

KSRZ/Omaha. NE *
PD- Erik Johnson
[IRTIT

WOMYX/Orianda, FL *

PD/APD: Jetf Cushman

MD: Laura Francis
JACK JTHNSON Deteated
MERCYME Imagine’

KBBY/Oxnard-Ventura, CA *
PD: J. Love

APDMD: Darren McPeake

1 MICHELLE BRANCH “Hapgy'

Y
ALL-AMERICAN REJECTS “Swing™

WJLQ/Pensacola, FL *

OM: Jim Mahanay

PD: Chuck McCartney

APD/MD: Blake @ Night
No Adds

WMWX/Philadelphia, PA *
OM/PD: Gerry Defrancesco
APDMD: Joe Proke

No Adds

KMXP/Phoenix, AZ *

PD: Ron Price

MD: John Principale
Ne Adds

WZPT/Pittsburgh, PA *

PD: Keith Clark

APDMD: Jonny Harlwell
JOHN MAYER * Georgia
MICHELLE BRANCH Happy

WMGX/Portland, ME
PD: Randi Kirshbaum
APDMD: Ethan Minton
12 EAGLES “World

GUSTER Amsteraam

KRSK/Portland, OR *

PD: Dan Persigeht

MD: Sheryl Stewart

2 MICHELLF BRANCr Happy
JACK JOHNSNN Defeated
LIZ 7448 Can)

WRFY/Reading, PA*
PDMD: Al Burke
T orAlLLs Wers

MILAE. UBFANCH Sty

WSNE/Providence. Rl *
PD: Bill Hess
MD- Gary Trust
¢ MIee b ReAN D Aary
RS W g

WA M

KLCA/Reno NV *
Beey.
MD Conmie Wray

S -
TR SN
WMXB/Richmond. VA *
PD Tim Baldwin
MD Sheri Blartks
" oo
WVORRachester. NY *

PD Dave LeFrois
MD: Joe Bonacci

KZZ0/Sacramento, CA *

Dir. .- Mark Evans

PD: Ed Lambert

APD/MD: Jim Matthews

17 MICHELLE BRANCH Happy
LIVE “Heaver”

KYKY/St. Louis, MO *

PD: Smokey Rivers

APDMD: Greg Hewitt
JOSH KELLEY “Amazing

WVRV/SL. Louis, MO *

PO: Marty Linck

MD: Jitt Devine

21 MICHELLE BRANCH vappy
SOUTH FM “Clautha™

KQMB/Salt Lake City, UT *

OM: Alan Hague

PD: Mike Nelson

APDMD: J.J. Riley

1 MICHELLE BRANCH "Hapoy
LUCY WODDWARD Blind™

KFMB/San Diego, CA *
VP/GM/PD: Tracy Johnson
APD: Jen Sewel

No Adds

KMYI/San Diego, CA *

PD: Duncan Pa My(
APDMD; Met McKay

14 MADONNA “‘Haltywood"
FRANKY PEREZ Something”

KIOI/San Francisco. CA *
PD: Michael Martin
MD: James Baker
FRANKIE J_Wanna
KELLY CLARKSON *Miss™
LIZ PHAIR Cant®
EAGLES World

KLLC/San Francisco, CA *

15 MICHELLF BRANCI Happy
MACY iFAY Rign

KEZR/San Jase CA*
PD: Jim Murp!
APDMD: Mn:hael Martinez
A

KRUZ/Santa Barbara, CA
MD: Mandye Thomas
oAl

KMHX/Santa Rosa, CA *
PD: Mark Thomas

Ay T p., PR

O 1L

KPLZ/Seattle-Tacoma, WA *
PD: Kent Phithps

MD- Alisa Hashimoto

oA nn i |

WHVN/Spnngheln MA*
OM/PD. Pat McKay
APD- Matt Gregory
' i

WSSR/Tampa, FL*

OM: Jetf Kapugi

PD: Rick Schmidt

APD: Kurt Schreiner

MD: Kristy Knight

36 PALOALTO “Breaths
MICHELLE BRANCH Hapoy'

WWWMToledo, OH *

OM: Tim Roberts

PD: Steve Marshall

APDMD: Jeff Wicker
MICHELLE BRANCH Happy™

WKPK/Traverse City, Ml

PD: Rob Weaver

MD: Heather Leigh
MICHELLE BRANCH Happy'

KSZRTuscon, AZ *

PD: Chandier

MD: Kate Bums

37 UNCLE KRACKER *Dnft

36 MATCHBOX TWENTY “Unwelt
Kil ROCKSHERYL LROW "Picture”
33 DANIEL BEDINGFIELD One
33 SANTANA FBRANCH ‘Game
23 FLEETWOOD MAC "Peace”
19 COUNTING CROWS Tax™
16 KELLY CLARKSON 'Miss

16 JOHN MAYER Hody

15 CELINE DION "byer

14 FAITHHILL One

11 SHAKIRA Whenpvar

11 EVANESCENCE Lite'
JEWEL Intuton

TRAIN Angels

COLDPLAY Clacks

kS

PR

PLUMB Real”

KZPT/Tucson, AZ *

PD: Carey Edwards
APDMD: Lesloe Lois

1 MICHFLLE BRANCH Happy

KIZS/Tulsa, OK *
Interim PYAPDAVID: Kim Gower
MICHELLE BRANCH "Happy

WROX/Washington, DC *
Dir/Ops: Steve Kosbau
OM/PD: Kenny King

MD: Carol Parker

4 EVANESCENCE Lde

WWZZ/Washingtan, DC *
PD: Mike Edwards
POMD: Sean Sellers
1 MICHELLE BRANCH Happy
THIRD EYF BLIND "Blinded "

WRNFWest Paim Beach AL *

PD: Russ Morie:

APD/MD: Amy Navarro
DAN{EL BEDINGFIELD One”
MICHELLE BRANCH "Hapny"

KFBZMWichita, KS *

PD: Barry McKa
MD: Sumhy Wyide

No Adds

WXLO/Worcester, MA *

APDMD: Becky Nichols
3 MICHELLE BRANCH  Happy"
T JOSHKELLEY Amazng

WVXY/ O
OM/PD: Dan Rivers
MD: Mark French

SISTER HAZEL Mistake

*Monitored Reporters
103 Total Reporters

93 Total Monitored

10 Total Indicator

New Reporters (4):

KFME/Kansas City, MO
WXMA/Louisville, KY
KHOP/Modesto, CA

KSZR/Tucson, AZ

Note: WQSM/Fayetteville, NC
moves from CHR/Pop to Hot AC.
WMJJ/Birmingham, Al moves from
Hot AC to AC. KBIG/Los Angeles.
CA moves from AC to Hot AC.

/
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CAROL ARCHER

carcher@radioandrecords.com

PART Two OF A Two-PART SERIES

PutMeIn The
Game, Coach

SMOOTH JAZZ

Widmann advises executives on business strategies

,:N ancy Widmann, a former president of CBS Radio
who is now a personal coach, this week concludes a
two-part discussion about survival in a business world
transformed by forces including changing notions of
ethics and loyalty and the burgeoning ranks of 30-
something employees in the workforce. These are some
of the many challenges facing the clients Widmann ad-
vises in her work as an executive coach.

“It's all about moving forward in
aterrible world,” she commented in
last week’s column. Don’t get blind-
sided; heed Widmann’s advice to
those who want to stay in the game

A coachisnot thesame -
as a mentor or a support-
ive friend; a coach is an
expert — like an attorney,
consultant, financial advi-
sor, fitness trainer or any
specialty-oriented profes- |
sional. Widmann says it
isn’t at all unusual to hire
the services of an execu-
tive coach; in fact, it’s a
common practice among executives,
although there is little awareness of
these coaches’ existence outside of
senior management circles.

“One thing we’ve
lost sight of is
whether we have
moral, ethical
people working
for us, hecause
morals and ethics
are what win in
the long run.”

Most senior executives hire
coaches very quietly. Companies,
rather than clients, often pay a
coach’s fee. Widmann urges execu-
tives to negotiate the services of a

Nancy Widmann

coach as part of their employment
packages.

Today's business landscape bears
little resemblance to that of the past.
Mergers, rampant consolidation and
1 rising revenue expecta-
tions have redefined
business models radical-
ly, as well as the roles ex-
ecutives play and the
scope of their responsibil-
ities. In an environment
fraught with challenges,
it is apparent that most
people could benefit
from a coach, but what,
exactly, could they expect if they
hired one?

Remain Relevant

“My first goal as a coach is to
help you stay relevant and impor-
tant enough to your company to
hold your job,” Widmann says.
“One way to do so is to under-
stand why a company opens its
doors every morning — which is
to make money. Profit is more im-
portant now than ever before. Peo-
ple must ask themselves whether
their position is relevant and
whether they are making it rele-
vant through their visible contri-
bution to the bottom line.

“During a period of dramatic
change it’s important that the troops
are quietand happy. You never want
unhappy people working for you,
and especially not when a compa-
ny appears to be heading for major
changes. A disgruntled staff can put
you in an unfavorable light, and if
two companies merge, that fact
alone may determine whether or not
you are on the ‘keep’ list.

“To remain relevant, can you find
a project that can make you shine?
Carve on the walls! Do something

at which you know you're going to
be successful, even if it’s reworking
a project. This is the time when you
have to step up.

“ButifI have the feeling thata cli-
ent won't survive, I can help them
through that too. Some people are
greatat networking, but 'm always
surprised that many are simply ter-
rible at it. They don’t have connec-
tions or understand how to put
them to use. They don't think their
situation will ever end. I've seen this
even with senior CEOs at major cor-
porations.”

“If you can’t manage
down, you can’t
deliver the goods. If
you can’t bring your
staff into line to
produce what they
are supposed to, the
whole pyramid is
going to fall down.”

Motivating Younger
Employees

Executives whose primary re-
sponsibility is managing a staff
now confront a rift due to genera-
tional issues in the workplace.
Managing employees in the grow-
ing 30-something age group can be
daunting.

“They have no loyalty to a com-
pany and no expectations of long ca-
reers at one company,” Widmann
says. “They can be bought for a min-
imal amount of money, and they
leave to better themselves without
hesitation. How do you manage
people like that?”

The old rules are out. Widmann
says, “I used to manage people by

wwwW americanradiohistorv com

May 23, 2003 R&R ® 63

A Remembrance Of Robert Tauro

Robert Tauro, who founded the smooth jazz label Unity
Records, passed away unexpectedly at age 49 earlier this
month after his family’s recent move to Chio. In the late
1990s Tauro was diagnosed with multiple sclerosis. Tauro
was also the owner of The Arcadia, a club on the Santa
Monica Pier in Santa Monica, CA, a space he frequently
donated for industry events. Three close friends and col-
leagues, former Unity President Hyman Katz (now a part-
ner in Rendezvous Entertainment), former Unity Dir./Pro-

jazz community.

for the industry to gather.

carry with me every day.

motion Bill Clodfelter and artist-producer Kazu Matsui, of-
fer the following tributes fo his memory. =z
Katz: Robert Tauro, the founder of Unity :
Entertainment and former manager of Keiko
and Kazu Matsui, passed away on May 7.
Robert was a passionate and visionary
executive who sacrificed his life for the music
he loved. He was a good friend to the smooth

He graciously opened his offices to host the
R&R Smooth Jazz Summit. When manager
Howard Lowell passed away, Robert opened
his club, the Arcadia, to host one of the most
moving and jamming memorial concerts ever.

Many people misunderstood Robert. He was a gooc man with a good
heart and good intentions. Sometimes he believed in a world the way it
should be rather than as it is. Maybe the world he wantad to live in was a
better place than this one. He thought so.

He believed in artists. He especially believed in Keiko Matsui. He
started Unity when he couldn't find a new record deat for her. He
believed in his nightclub, the Arcadia. It was a home for artists, a place

He loved his family — his brother, Richard; his wife, Kate; and
daughter, Elizabeth. He wanted the world for them. He was proud of
the careers he helped develop, from Keiko to Soul Ballet, Poison to
Pretty Boy Floyd, George Howard to Paul Taylor.

May his soul rest in peace. But, knowing Robert, he is already
looking for some band of angels to sign.

Clodfelter: Robert helped me achieve excellence beyond what |
believed | had inside me. He taught me how to break things down, he
taught me about accountability and follow-through — qualities that |

Matsui: Robert is like my brother, and he still really loves Keiko’s music.

Robert Tauro
1954-2003

saying how lucky they were to be
working at CBS. Of course, I knew
that other companies were paying
more, but if you did your job well,
you could have a career with one
company.

“My clients are managing folks in
their late 20s and early 30s, and it’s
difficult. How do you motivate
them, and what motivates them?
How do you keep them at your
company? They are completely
about self-interest and ambition,
and they want to be paid. You must
evaluate and pay them fairly, or
they’ll go to the guy next door.

“People in top management po-
sitions are constantly disappointed
by the young, bright, aggressive
people who work for them because
they came up in a world where loy-
alty counted, and long-term loyalty
helped them to move up the ladder
with a company.”

Business 101

“If you can’t manage down, you
can't deliver the goods,” Widmann
continues. “If you can’t bring your
staff into line to produce what they
are supposed to, the whole pyramid
is going to fall down. [ work with
clients on their expectations of their
staff, and I tell them to recognize that
the things that push their buttons
don’t push their staff’s buttons.”

Today’s business model, which
often ignores long-term business
development in favor of revenue
demands, has changed the qualities
that upper management deems nec-
essary in productive employees.
Widmann says, “A good hire is one
who, if you lay out the goals and
objectives, can get the job done in a
short period of time. There was a
time when it was terribly important
to hire people who could be promot-
ed, but those days are gone.”

She adds that, at a time when the
bottom line is businesses’ Holy
Grail, management must remain at-
tuned to another attribute: “One
thing that’s more important in to-
day’s world than ever before —and
something to look for in an employ-
ee to get the job done — is ethics.

“You can’t teach ethics; you mod-
el ethics through your examples, like
everything else. One thing we've
lost sight of is whether we have
moral, ethical people working for
us, because morals and ethics are
what win in the long run. I don't
care whether the bad guys are win-
ning today and the good guys are
losing — you want to be surround-
ed by ethical people, because they
win in the end.”

Nancy Widmann may be contacted
by e-mail at widmannnc@aol.com.
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‘SMOOTH JAZZ TOP30

& ie May 23, 2003
WX WEEC  ARTIST TITLE LABELIS) S PLATS |Mp%?§§%~s R
2 @ KIMWATERS Waterfall (Shanachie) 992  +146 130594 17 45/0
1 @ MINDI ABAIR Lucy's (GRP/VMG) 983  +106 120757 18 44/0
3 @ BOBBALDWIN The Way She Looked At Me (Varada/ 843  +119 105224 21 420
4 @ EUGE GROOVE Rewind (Warner Bros.) 768  +127 94081 12 43/0
5 @ SPYRO GYRA Getaway (Heads Up/ 729 +102 91879 15 43/0
6 @ CHIELI MINUCCI Kickin' It Hard (Shanachie) 624 +48 68088 16 401
7 @ KENNY G Paradise (Arista) 597 +59 57295 27 34/0
9 @ CRUSADERS Viva De Funk /Verve/VMG) 588 +81 69542 12 420
10 @  JEFF LORBER Gigabyte (Narada) 558 +91 82527 9 422
12 ) BRIAN CULBERTSON Say What? (Warner Bros.) 508 +92 70846 6 391
8 11 DAVE KOZ & JEFF K0Z Blackhird (Rendezvous/W5) 489 21 44381 25 34/0
11 @ J.THOMPSON Tell Me The Truth (AMH) 476 +54 62130 10 351
13 GREG ADAMS ‘Sup With That (Ripa/Blue Note/ 463 +48 66160 20 36/0
14 D PIECES OF A DREAM Loves Silhouette (Head's Up) 461 +59 59392 14 37/0
23 () DAVID SANBORN Comin’ Home Baby (GRP/VMG) 448  +183 64640 2 3812
16 ) RICHARD ELLIOT Corner Pocket (GRP/VMG) 418 +69 58473 7 3712
17 @ NORAH JONES Come Away With Me (Blue Note/Virgin/ 378 +35 36946 19 2910
18 D BRIAN MCKNIGHT Shoulda, Woulda, Coulda Motowr/ 376 +39 21490 7 m
19 @ PHIL COLLINS Come With Me (Lullaby) (Face Value/Atlantic) 372 +71 42153 5 250
21 @ DARYL HALL Cab Driver /Bhythm & Groove/Liquid 8 38 +67 31626 3 2712
22 €@ RICK DERRINGER Hot And Cool (Big3/ 289 +17 39057 8 28/4
27 @ PAUL HARDCASTLE Desire (Trjopin’ n Rhythm) 257 +68 462714 1 1911
24 @ NELSON RANGELL Look Aqain (4440 Music Group) 250 +12 2411 8 211
20 24  NATALIE COLE FIDIANA KRALL Better Than Anything (GRP/VMG) 242 44 13295 13 17/0
@ URBAN KNIGHTS Got To Give It Up (Varada/ 241 +110 35133 1 2715 -
26 @) WALTER BEASLEY Precious Moments (V-Coded) 220 +25 31303 5 22/0
@) PAUL JACKSON JR. It's A Shame (Blue Note) 214 +83 34120 1 2011
e  STEELY DAN The Last Mail (Reprise/ 193 +57 10726 1 1712
25 29  FOURPLAY Ju-Ju (Bluebird/AAL) 188 8 24305 10 16/0
28 € FATTBURGER Sizzlin’ (Shanachie) ' 184 +21 197719 3 2011

47 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 5/11-5/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs
are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number
of new adds officially reported to R&R by each reporting station. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Gross Impressions
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The
Arbitron Company). © 2003. R&R, Inc.

New & Active

LUTHER VANDROSS Dance With My Father (/) MAYSA Simple Life (V-Coded)

Total Plays: 182, Total Stations: 14, Adds: 7 Total Plays: 105, Total Stations: 8, Adds: 1
RIPPINGTDNS Stingray (Peak/ BWB Ruby Bahy (Warner Bros.)

Total Plays: 171, Total Stations: 16, Adds: 1 Total Plays: 95, Total Stations: 10, Adds: 0
NORMAN BROWN The Feeling | Get (Warner Bros.) JEFF KASHIWA Voices (Native Language)
Total Plays: 169, Total Stations: 15, Adds: 0 Total Plays: 90, Total Stations: 9, Adds: 0
LARRY CARLTON Put It Where You Want It (Warner Bros.) RONNY JORDAN At Last (V-Coded)
Total Plays: 156, Total Stations: 11, Adds: 0 Total Plays: 86, Total Stations: 8, Adds: 0
PAUL TAYLOR On The Move (Peak/ STEVE COLE NY-LA (Warner Bros.)
Total Plays: 141, Total Stations: 14, Adds: 0 Total Plays: 74, Total Stations: 7, Adds: 0

Songs ranked by total plays

Most Added’

www.rrindicator.com
ARTIST TITLE LABEL(S)

LUTHER VANDROSS Dance With My Father ()
CANDY DULFER Finshury Park (Fagle/

URBAN KNIGHTS Got To Give It Up (Narada/

RICK DERRINGER Hot And Cool (Big3)/

BOZ SCAGGS What's New (Gray Cat)

JEFF LORBER Gigahyte (Narada/

DAVID SANBORN Comin’ Home Baby (GRPVMG)
RICHARD ELLIOT Corner Pocket (GRP/VMG)
DARYL HALL Cah Driver (Rhythm & Groove/Liguid 8)
STEELY DAN The Last Mall (Reprise/

ABOVE THE CLOUDS Loretto Sunset (EartfyFalrentert)

Most
IncreasedPlays

ARTIST TITLE LABEL(S)

DAVID SANBORN Comin’ Home Bahy (GRP/VMG)
KIM WATERS Waterfall (Shanachie)

EUGE GROOVE Rewind (Warner Bros.)

LUTHER VANDROSS Dance With My Father {J/
BOB BALDWIN The Way She Looked At Me (Maraca)
URBAN KNIGHTS Got To Give It Up (Varada/
MINDI ABAIR Lucy's (GRP/VMG)

SPYRO GYRA Getaway (Heads Up/

BRIAN CULBERTSON Say What? (Warner Bros.)
JEFF LORBER Gigabyte (Narada/

Most
Played Recurrents

ARTIST TITLE LABEL(S)

JOAN OSBORNE I'll Be Around (Compendia)
BONEY JAMES Grand Central (Warner Bros.)
MICHAEL LINGTON Still Thinking Of You (3 Keys/
PETER WHITE Who's That Lady? (Columbia)
DIANA KRALL Just The Way You Are (Verve/VMG)
GREGG KARUKAS Your Sweet Smile (A-Coded)
STEVE COLE Off Broadway (Warner Bros.)

BOB JAMES Morning, Noon & Night (Wamer Bros.)
STEVE OLIVER High Noon (Native Language/

BWB Groovin' (Warner Bros.)

MARION MEADOWS Tales Of A Gypsy (Heads Up/
N. BROWN & M. MCDONALD | Still Believe (Warner Bros.)
NORAH JONES Don’t Know Why (Blue Note/Virgin)
SPECIAL EFX Cruise Control (Shanachie

JEFF GOLUB Cold Duck Time (GRP/VME)
NORMAN BROWN Just Chiflin’ (Warner Bros.)
CRAIG CHAQUICO Luminosa (Higher Octave)

JOE SAMPLE X Marks The Spot (PRA/GRF/VMG)
FOURPLAY Rollin’ (Bluebird/AAL)

MAYSA Friendly Pressure (V-Coded)

ADDS

~

NN NN NN W R

TOTAL
PLAY
INCREASE

+183
+146
+127
+120
+118
+110
+106
+102

+92

+91

TOTAL
PLAYS

439
292
292
214
168
157
146
14
134
130
122
16
60
60
60
57
50
18
43
37

i

e,

. = Register Now!! www.radioandrecords

.com

Don'tMiss The One Great Industry Event Of The Year! &
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Remember the old days when you'd
- get a new record, listen to it, be blown
. away by a track, walk into the air stu-
' dio and say, “You gotta play this"?
. Thank God those days are not over!
When | heard the Michael Buble record,

listen to us for the mood we offer and
their favorite melodic songs, which together offer a way
to unwind. For Smooth Jazz to become a format that
appeals to younger people and for it to broaden its au-
dience, we need to work with the labels to build more
superstars. # There are superstar artists like Sade,
George Benson and Kenny G who are synonymous
| with Smooth Jazz, but we need more. Will Buble be one
of them? Who knows? While the odds aren’t good —
listeners are very reluctant to embrace new vocalists —
we have to take some calculated risks, and we’re giving this one a shot.
We’'re trying out the song “Fever,” because it's a very cosmopolitan,
fresh version of a classic, familiar song that does well for us. » David
Foster's world-class production and Buble's sexy, charismatic perfor-
mance help make this a compelling, out-of-the-box track. It shouldn’t .
be surprising that one of the world’s most celebrated producers has
gotten behind Buble. Here’s a guy who has movie-star looks and an
amazing voice that grabs your attention because it's so appealing, and
he has put out a record of timeless songs that have very broad appeal.
Could these be all the ingredients needed for something huge?

This week R&R is excited to wel-
come five new reporters to the
panel, bringing the total to 47 ... On the
chart, Kim Waters moves to the top
spot with “Waterfall” (Shanachie), suc-
ceeding the Smooth Jazz new artist
story of the year, Mindi Abair’s “Lucy’s”
(GRP/VMG), which slips to No. 2 ...
Brian Culbertson has another top 10
hit with “Say What?” (Warner Bros.) ...
In just his second week on the chart, the legendary David Sanborn
is already in the top 15, moving 23-15* with “Comin’ Home Baby”
(Verve/VMG) ... Daryl Hall's solo effort “Cab Driver” (Rhythm &
Groove/Liguid 8) moves into the top 20 ... “Desire” by Paul Hardcastle
(Trippin’ 'n Rhythm) climbs 27-22* ... A nice debut at 25* for Urban
Knights’ “Got to Give It Up” (Narada) ... “It's a Shame” by Paul Jack-
son Jr. (Blue Note) debuts at No. 27 ... Steely Dan are back with “The
Last Mall” (Reprise), debuting at No. 28. Watch for them live in a city
- near you ... No one performs a ballad like the legendary Luther
Vandross, and his masterful “Dance With My Father” (J) is Most Added
 this week. Candy Dulfer is second with “Finsbury Park” (Eagle). |

mooth Jazz

— Carol Archer, Smooth Jazz Editor

With - | had that reaction. We aired it and got
i . ¢ a wave of calls, all of them positive.
% I:Ig;:,l Goldst_em # ¢ What we need in this format are :
g KTWJ?E':T"'"}Q’ ’j big stars who become synonymous
;me%mwg nmgewe;% wa . With the Smooth Jazz brand. People '

(

Reporters

KAJZ/Albuquerque, NM
PD: Paul Lavoie
MO: Jett Young

No Adds

WJZZ/Atianta, GA
PD/MD: Nick Francis

2 CHIELI MINUCCI Kickan ™

KSMJ/Bakersfield, CA
PD/MD: Chris Townshend

CANDY DULFER "Park

WNUA/Chicago, IL
OM: Bob Kaake
PD: Steve Stiles

No Adds

WNWV/Cleveland, OH
PO/MD: Bernie Kimble

13 CRAIG CHAQUICT Luminosa
MICHAEL MCINNALD Hearg

WJZA/Columbus, OH
OM/PD/MD. Bill Harman
APD: Gary Wolter

CANCY DULFER Park

KOAI/Dallas-Ft. Worth, TX
OM/PD: Kurt Johnson

APD/MD: Bret Michael
DAVID SANBURN ~Zamin

KJCO/Denver-Boulder, CO

PD/MD: Michael Fischer
13 MAYSA “Idde”

WVMV/Detroit, Mt
PD: Tom Sleeker

MD: Sandy Kovach
JEFF LOR3ER "Gigabyte

KSEC/Fayetteville, AR
PO: Ken Couch

12 LUTHER YANDROSS " Father

KEZL/Fresno, CA
OM: Scott Keith

PD/MD: J. Weidenheimer
1 RICK DEPRINGER “Cool

WORR/Ft. Myers, FL
PD: Phil Beckman

No Adds

KHJZMouston, TX
PO: Maxine Todd
APD/MD: Greg Morgan

17 BRIAN MIKNIGHT "Woulta®
16 DARYL HALL "Cab™
14 JEFF LORBER "Gigabyte”

WYJZ/indianapolis, IN
PO/MD: Carl Frye

RICHARL ELLIOT "Cormer”
RICK DERRINGER "Cool

KCIY/Kansas City, MO
PO: Mark Edwards

MD: Michelte Chase
No Adds

KOAS/Las Vegas, NV
OM: Vic Ctemons

PD/MD: Erik Foxx
CANDY CULFER "Park”
URBAN KNIGHTS “Give”

N

KTWV/Los Angeles, CA

PD: Paul Goldstein
16 LUTHER VANCROSS “Fathe:™
10 MICHAEL BUBLE "Fool*
1 CANDY DULFER “Park”

WELV/Macon, GA

PD: Rick Smith
16 LUTHER VANGRO3S “Faer”

WCJZMadison, WI

PD: Ray Sherman
16 LUTHER VANDROSS “fazner
10 KENNY G “Malibu”

WJZN/Memphis, TN

PO: Norm Miller

1: STEELY DAN "Last”
CANDY DULFER "Park”™
URBAN KNIGHTS “Give™
ABENAA "Rain
MOLLY JOHNSON “Chiig™

WLVEMiami, FL
PD: Rich McMillan

12 LUTHER VANLROSS " Father
TOWER OF POWER “Better

WJZIMilwaukee, Wi
OM/PD: Steve Scott

& FATTBURGER “Suzin

KSBR/Mission Viejo, CA
OM/PD: Terry Wedel
MO: Susan Koshbay

1 ABOVE THE CLOUDS Sunser’
1 RIPPINGTONS *Sungray

KRVR/Modesto, CA
PD: Jim Bryan

MO: Doug Wuttf
3 BOZ SCAGGS "Nex"

WQCO/New York, NY
OM: John Mullen
PD/MD: Charley Connolly

No Adds

WJCD/MNorfolk, VA

0M: Daisy Davis

APD/MD: Larry Hollowel
5 RICK DERRINGEF “Cool

WL0Q/Orlando, FL
PD: Brian Morgan

MD: Patricia James
No Adds

KYOT/Phoenix, AZ
PD: Shaun Holly
APD/MO: Angie Handa

RICHARD ELLIOT "Carnes™

KJZS/Reno, NV

APD/MO: Doug Thomas
3 4 THOMPSOH “T uth®

WJZV/Richmond, VA

PO: Reid Snider
DAVID SANBORN “Come™
URBAN KNIGHTS "Grve *

KSSJ/Sacramento, CA
PO: Lee Hanson

APD: Ken Jones
No Adds

—

WSSM/St. Louis, MO

PD: David Myers
1 CANDY DULFER “Park”
1 RICK DERRINGER “Caal

KIFM/San Oiego, CA
PD: Mike Vasquez
APD/MD: Kelty Cole

No Adds

KKSF/San Francisco, CA
PD: Steve Williams

No Adds

KMGQ/Santa Barbara, CA

PD: Mark De Anda
BOZ SCASGS "New™
NELSON RANGELL "Looe”

KJZY/Santa Rosa, CA
PO: Gordon Zlot

APD/MO: Rob Singleton
2  BRIAN CULBERTSON “What™
2 DARYL HALL ‘Cab
2 UHBAN KNIGHTS ‘Gre”

KW.JZ/Seattle-Tacoma, WA
PD: Carol Handley

MD: Dianna Rose
10 DAVI0 BENGIT "Comas™
8 PAUL HARDCASTLE "Desire”
STEELY AN Last™

WEIB/Springfield, MA
PD: Ben Casey

MO: Darrel Cutting
5 KINDREL “Far”
BN7 SCA3GS “New’
CSA HILTON “Lucky
LUTHER JANDROSS Father™
NOEL WEBB "Feel”
ABOVE T4E CLOLDS "Sunset

WSJT/Tampa, FL
OM/PD: Ross Block
MD: Kathy Curtis

No Adds

WJZW/Washington, DC
OM: Kenny King

PD: Carl Anderson

MO: Renee DePuy

PAUL JACKSON JR “Shame™

JRN/(Jones NAC)/MNational
PD: Steve Hibbard
MO: Cheri Marquart

LUTHER YANDROSS “Father”
URBAN FNIGHTS Gve'

47 Total Reporters

41 Current Playlists

Reported Frozen Playlist (1):
KBZN/Satt Lake City, UT

New Reporters (5):
KSEC/Fayetteville, AR
WDRR/Ft. Myers, FL
KHJZMouston, TX
WELV/Macon, GA
wCJZMadison, W1

Did Not Report, Playlist Frozen (5):
WZMR/Albany, NY
KNiK/Anchorage, AK

KVJZ/Des Moines, tA
KUJZ/Eugene-Springfield, OR
WJJZ/Philadelphia, PA

N

1-800-433-8460

WISH KKLT CIMX KLTY WDVE KZLA WZTR KWJJ KWNZ
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WIL WKLX WLZR WMZQ WPGC WRUF WRVA WSNE WTPI WWDB WWWM CHOM KNIX WCSX WGST WHCN WTPA KTFM KBOS WSSL KSFO

THE Portable Display

with Proven Remote Power!

* Fast, Easy Set-Up & Take-Down
* Increase Remote Visibility
* Quick-Change Graphics

+ Great Sponsorship Opportunity

Inventory
Reduction Sale

Save $750

BROADCAST
PRODUCTS

INCORPORATED

6528 Constitution Street
Fort Wayne, IN 46804 « USA
(260) 459-1286
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cmaxwell@radioandrecords.com

Cult Branding

Rock

Turning listeners into avid devotees and evangelists

for your station

Ries and Trout, the marketing gurus who won high
praise for their books about branding and marketing,
have passed the baton with their acknowledgment of
The Power of Cult Branding (Prima). Written by 20-
something devotees of branding Matt Ragas and
Bolivar Bueno, the book is based on thorough research

and study of the cult-branding phenomenon.

Ragas is the founding Editor of
RagingBull.com and President of Mat-
thew Ragas & Associates, a business-
development and marketing firm. He
is also the author of Lessons From the
E-Front (Prima) and will be the key-
note speaker at the R&R g
Jacobs Media Rock Sum-
mit next month.

Meticulously research-
ing the stories behind
nine of the world’s most
successful and powerful
cult brands, the authors [
explore the power behind i
Star Trek, Harley-David-

again. Ragas says, “We are a society that
is absolutely addicted to brands. We
love them. We need them. We surround
ourselves with them. When they delight
us, we build them up. When they dis-
appoint us, we tear them down. When
it comes to our favorite
brands, we enjoy telling
whoever will listen how
great they are and why we
love them so much.
“Brands hold more in-
fluence over our lives
than many of us would
care to admit. Brands are
spheres of influence, and

son, Vans shoes, the Volk-
swagen Beetle, Oprah
Winfrey, Linux, World Wrestling En-
tertainment, Jimmy Buffett and Ap-
ple Computers.

Brand-Loyal Fans
Work For Free

If you haven't considered the impor-
tance of branding, it’s time to think

Matt Ragas

the most magnetic brands
flat-out win in the mar-
ketplace. They are repeatedly cho-
sen over the competition. They
bring higher prices than the compe-
tition. And, if they are strong enough
brands, their customers not only use
their products, but also evangelize
to the world about them.

“This much devotion gives a brand

R&R Rock: @
BDS Active: 11*-10*

@2

R&R Active Rock: ()~ (f

BDS Mainstream: 14*-12*

ON EVERY MAJOR ROCK STATION IN AMERICA!
Getting Phones at: WRIF, KBP1, WJJO, KAZR,
WGIR, KNCN, WXQR, WZOR and more...

RateTheMusic.com: Top 10 ACROSS THE BOARD!
Strong early research at KXXR, WLZR, WJJO,
KAZR and more... 4
On tour with Stone Sour! ., cow viewes pick

HOW
“TRANSFORM” IN STORES THIS WEEK! %

almost a locked-in cadre of customers
who will come back with more busi-
ness — a core group of happy repeat
purchasers.”

The Time Frame

Ragas admits that becoming a
magnetic cult brand in radio is chal-
lenging. “It's harder to brand a station
— to achieve that passion and excite-
ment and the feelings that a cultbrand
usually evokes,” he says. “Branding
a station is more difficult, but | can cer-
tainly think of — on both national and
local levels — DJs and hosts of shows
who have that rabid following.”

Nor can one expect to brand oneself
in a year or two. "It’s so difficult to
come up with a set time frame for what
it takes to become a cult brand,” Ragas
says. “But nothing great happens over-
night; it's a multiyear process.

“You'll find that any great brand,
particularly one that has this cultish
following, is incredibly consistent —
and, by nature, consistency takes time.
They keep driving home the same
message. To build a relationship and
build trust for anything takes time.

“Today we're in this fast-fast-fast
world, and everyone wants quick-
quick-quick results. Yes, there are gi-
ant steps to be taken to position your-
self, but the reality is that it's going to
take hard work and consistency, and
that takes time and effort. It's a strate-
gy, not a handful of quick tactics you
can just implement.”

Make It Human And Real

Ragas has not been impressed with
radio branding in general. “Quite
honestly, I've never felta super-strong
connection to and affinity for a partic-
ular radio station,” he says.

“I've felt more of a connection to an
actual host of a talk radio program or
a DJ on a station. In the book 1 talk
about humanizing your brand. You're
going to build closer bonds when
there’s a person or some human, liv-
ing type of object tied to it.

“I see that as a tremendous oppor-
tunity for radio, that it does have that
human and real element to it. But the
problem I see is that the humanizing
seems to have been sucked out of the
picture in recent years. The wonderful
thing about radio, besides the selection
of musical variety, is the personality
and the human element. Here in Orlan-
do, radio sounds pretty homogenized.

“I've read about downplaying lo-
cal personalities and trying to runev-

www.americanradiohistorv.com

“l don’t get the sense a lot of companies are
making the most of one of their biggest
advantages: being local.”

erything from centralized locations.
That sounds great from an accounting
perspective, but in terms of actually
making a killer product, I don’t get the
sense that a lot of companies are mak-
ing the most of one of their biggest
advantages: being local.”

Mixed Signals

Years ago it was common for radio
stations to have mascots; that doesn't
seem to be the case today. Ragas
thinks it's not necessarily corny for
stations to have mascots. “I don't
think that's cliched at all,” he says.

“I interviewed tons of VW Beetle
owners, and they all told me that
when they look at that car from the
front, it looks like a little happy face.
They see it not just as a car, but talk
aboutit like it'sa member of their fam-
ily — like it's real and alive.”

Humanizing a product makes it
successful. “Take a product or service
and better connect it to a person,” Ra-
gas says. “People relate to people, and
they form bonds and friendships
through people and living things, and
that includes animals. Even though
mascots may not be real per se, they
certainly seem pretty real. It doesn't
mean it'll always work, but it doesn’t
mean you shouldn't try it.”

On the other side of the coin, Ra-
gas talks about the bad radio station
branding he’s ever seen: “The thing
that happens all the time and can be
avoided is the whole quick-fix syn-
drome. They’ll come across with bill-
boards or TV ads or promotions
where they claim to be one thing with
a certain image, but when you actu-
ally experience the product, it gives
you a totally different impression,
which sends mixed and conflicting
signals, leaving the person with a
worse taste in their mouth than before
they tried it.”

Powerful Personalities

Regarding controversial talents like
Howard Stern, Ragas says, “The good
side is, these personalities draw a lot
of attention. Unfortunately, too many
of them turn off a lot of people in the
process of doing something wacky to
get this attention. It comes across as
hollow and as having been done be-
fore.”

How these powerful personalities
coalesce with the idea of cult brand-
ing is through the notion that they
don’t care what others think. “If you
truly want to be a cultbrand, youcan't
worry that not everyone in the world
will like you and what you stand for,”
Ragas says. “You either stand for
something or you stand for nothing.

“If you go the shock-jock route —
saying that you're going to take the risk
and be different and not care if you of-
fend some people, knowing that you'll

have some people who'll be really pas-
sionate — then you have to be ready
for the flak you're going to get. Under-
stand that if you take that route, you
can't expect to make everyone happy
and satisfied. You can't have your cake
and eat it too in that area.”

Take Chances

In fact, risk-taking is essential to
becoming a cult brand. “To become
that cult brand, where you have this
crazy customer loyalty, where people
are so into you that they tell all their
friends and neighbors about it, you
have to be ready to do two things,”
Ragas says.

“One: You have to take the risk,
take chances and not be afraid to fail
— which goes against what Wall
Street is all about. And two: You have
to not worry about pissing people off.
Not everyone is into that. It takes a
certain type of company and a certain
type of people.

“The cool thing about cult brands
is that they actually draw power and
strength from having this ‘archene-
my,’ from being the underdog. Re-
member when Oprah went to war
with the beef people? Next thing you
knew, the whole Oprah nation rose up
and got involved with protests. It was
a big advantage for her.”

Still, Ragas has mixed feelings about
shock jocks. “Some of those guys are
s0 annoying and so stupid, and it af-
fects the image of the entire radio sta-
tion,” he says. “If that gets the most at-
tention for your station, it will extend
to the image of the entire station. No
matter what else you do the rest of the
day, you're associated with the shock
jock. It's guilt by association. If you're
going to go that route, you might as
well be edgy the rest of the day.”

A Reason To Care

Ragas concludes by sharing why he
listens to radio: “I listen to WTKS
(104.1 Real Radio)/Orlando. It does
an awesome job, and it's my favorite
station. It's FM Talk with edgy shows.
It's not the boring, snoozer, AM type
of stuff. It's very different from any-
thing I've encountered anywhere else.

“One of the reasons I listen, and [
think it must be like what soap operas
are for some people, is tojust listen in
on the same cast of characters. [ turn
it on for 10-15 minutes a day, whenI'm
in the car —not a lot.

“It is almost that friendship thing:
I'm curious as to what's going on in
their lives. | never thought I'd be
someone like that, but [ listen every
day. That's why I think the human el-
ement in radio is so important. If you
can brand those personalities at the
station, it gives an extra reason for
people to care about the station be-
yond the music.”
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The Beverly Hilton Hotel ~ Beverly Hills, California

© information: © registration fees:
REGISTRATION FEE includes admission to all sessions, cocktail party and hospitality events.
+* ONLINE registration at: o *
S 3-OR-MOREL-ON-OR-BEFOREMAY-9,-2003— = $399 £acH
www.radioandrecords.com
SINGLE-ON-OR-BEFORE-MAY-9,2003— 2 $425-£acH
:+ FAX this form to: (310) 203-8450 * e
. HOTLINE: (31 0) 788-1696 O 3 OR MORE* MAY 10 - JUNE 13, 2003 == $450 EACH
e MAIL to. SINGLE MAY 10 - JUNE 13, 2003 . $475 EACH
R&R CONVENTION 2003 QO EXTRA THURSDAY COCKTAIL TICKETS s $85EACH
KEYNOTE SPEAKER PO BOX 515408
ON-SITE REGISTRATION AFTER JUNE 13, 2003 2 $595 EACH

Los Angeles, CA 90051-6708

Ru DY * All 3 Attendee Names Must Be Submitted Together

E I “ ll A N | @ mailing address: © method of payment:
Amount Enciosed: $

Name

* ***** * * * * Visa O MasterCard O AMEXO Discovero Check O
Title

107TH MA yon Call Letters/Company Name Format fccountMumbey Exp. Date
0F NEW YORK CITY Street Print Cardholder's Name
5 = Cardholder’s Signature
City State  Zip
FROM 1993-2001 CANCELLATION POLICY: All cancellations must be submitted in writing.
Telephone # Fax# A full refund less a $100.00 administrative fee will be issued after the convention
if notification is received on or before May 9, 2003. Cancellations received

**** ***** * between May 10-23, 2003 will be subject to a $150.G0 administrative fee.

E-mail No refund will be issued for cancellations after May 23, 2003 or for no shows.

TN M M N T R S S R M R e M e e e e e T R e M e e Mk S e M M ST R M M e e e e W N M M e T M M Y S e e e e A R W e Y MR G E R Ne = e AR A e MR S M e e =

otel:

MERV GRIFFIN'S [)
~/ Tell them it’s the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.
+* To confirm your reservation, your arrival must be
TYPE OF ROOM - CONVENTION RATES guaranteed by charging two nights deposit to a major
SINGLE/DOUBLE $179.00 credit card, or you may send payment by mail.
CABANA ROOMS - $229.00 =+ Deposits will be refunded only if reservation is
I SUMTES : S v esavatons e ar Wy 30, 2003 or
= ¢ Reservations requested after , or after
R OUBE SUTES $E00A0 andlup the room block has been filled are subject to availability
and may not be available at the convention rate.
For RESERVATIONS’ please call: 2+ Check in ime is 3:00 pm: check out time is 12 noon.
(310) 285-1307 or 1-800-HILTONS .
il . Mailing Address: The Beverly Hilton Hotel
www.beverlyhills.hilton.com 9876 Wilshire Boulevard, Beverly Hills, CA 90210

{Group Code: RRC)
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68 -~ ROCK TOP 30 _ ;
g = " o May 23, 2003
WEK Wk ARTIST TITLE LABEL(S) s v mp%?%c?ﬁms VS LY Most Added”
1 0 AUDIOSLAVE Like A Stone (Interscape/Epic) 719 +14 66231 17 3on www.rradds.com
2 e TRAPT Headstrong (Warner Bros.) 515 +26 43446 19 2212 ARTIST TITLE LABEL(S) ADDS
4 o STAIND Price To Play (Flip/Elektra/EEG) 510 +47 45381 6 2911 MANMADE GOD Safe Passage (American/IDJMG) 5
3 4 3 DOORS DOWN When I'm Gone (Republic/Universal) 456 51 46999 32 3011 | COLD Stupid il (Fj/Geffen/interscope) 3
5 @ GODSMACK Straight Out Of Line (Republic/Universal) a4 +2 37064 16 . 251 :‘émf’g“ftf‘;’é;“:z:g ’D’ss‘:;’”(z/m s/ g
6 o LINKIN PARK Somewhere | Belong (Warner Bros.) 442 +25 38424 12 201 BLACK LABEL SOCIETY Stilborn /Spitfire | 9
1 7  FOO FIGHTERS Times Like These (Roswel/RCA) 385 -9 39117 17 25/0 TRAPT Headstrong (Warner Bros.) )
9 0 3 DOORS DOWN The Road I'm On (Republic/Universal) 3710 +49 34048 9 291 DOUBLEDRIVE Imprint (Roadrunner//{0JMG) 2
8 o SEETHER Fine Again (Wind-up/ 368 +10 36378 41 2411 SHINEDOWN Fly From The Inside (At/antic/ 2
11 D BLACK LABEL SOCIETY Stillborn (Spitfire/ 360 +50 26499 8  23)2 ;‘;‘;’I‘éh‘;‘:‘; th_e'Vg"e ’ffg’j/ffb"?} :
othing Sacred (Columbia
12 Q QUEENS OF THE STONE AGF No One Knows fInterscope) 318 +23 30225 29 1911 TYPE O NEGATIVE | Don't Wanna Be Me (Roadrumer/DJME) ?
10 12 LYNYRD SKYNYRD Red, White & Blue (Sanctuary/SRG) 314 17 22608 1 18/0 CLOSURE Look Out Below (TV7) 2
14 @ CHEVELLE Send The Pain Below (Epic/ 286 +18 25751 14 211 PILLAR Fireproof (MCA) 2
13 @ SALIVA Aways /Island/iDJMG) 270 +11 26675 32 2301 Most
16 15  REVIS Caught in The Rain (Eprc/ 260 3 20156 12 221 I dPI
18 (D DOUBLEDRIVE Imprint (Roacrunner/IDJMG) 47 43 105 9 202 |lCreasedariays o
17 17 SALIVA Rest In Pieces /ls/and/{UJMG} 244 -1 18879 11 1911 e INCPI'}!-QXS ¢
15 18  DISTURBED Remember (Reprise/ 242 -1 16337 20 1611 BLACK LABEL SOCIETY Stillborn (Spitfire/ +54
21 @ LIVE Heaven (Radioactive/MCA) 206 +5 20557 5 16/0 SAMMY HAGAR Hallelujah (Sanctuary/SRG) +54
20 @ EVANESCENCE Bring Me To Life (Wind-up/ 197 +29 11256 1 1411 SOCIALBURN Everyone (Elektra/EEG) +52
23 21 ALLMAN BROTHERS Firing Line (Sanctuary/SRG) 192 6 15070 11 13j0 | 3DOORS DOWN Tlhe Road 'm On (Republic/Universal) +4
22 @ POWERMAN 5000 Free DreamWarks) 186 +11 17506 1710 :m‘&::';;g f(;::ﬁ%;ﬁ::ﬁ;ﬁ’mw .
24 @ COLD Stupid Girl (Flip/Geffen/Interscape) 182 +25 18521 15/3 SHINEDOWN Fly From The Inside /Atlantic/ 1
21 @ P.0.D. Sleeping Awake (Maverick/Reprise) 164 +25 11770 3 15/0 GODSMACK | Stand Alone (Republic/Universal) +28
25 25  SEETHER Driven Under (Wind-up) 163 -2 14115 10 1m EVANESCENCE Bring Me To Life (Wind.up) +29
19 26  THEORY OF A DEADMAN Make Up Your Mind /Roadrunner/i[DJMG) 163 -36 13241 18 16/1 CREED One Last Breath (Wind-up/ +21
@  SHINEDOWN Fly From The Inside (Atlantic) 155 +43 12068 1 19j2 | TRAPT Headstrong (Wamer Bros/ sl
26 28  RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 149 -6 15437 20 1311 Mo St
SAMMY HAGAR Hallelujah (Sanctuary/SRG 142 +54 7950 1 14n
® Sl * " | Played Recurrents
28 30 FORTY FOOT ECHO Save Me (Hollywood) 116 -20 12630 1 16/0
; i _ ) — ) - ) ARTIST TITLE LABEL(S) E‘L’Eé
32 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of .
5/11-5/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total piays, the song with the larger increase in plays is placed FOO FIGHTERS All My Life (Roswelf/RCA) 202
first, Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting | NICKELBACK Never Again (Roadrunner/IDJMG) 177
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases DISTURBED P (Regrise) m
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from ayer (Reprise,
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. GODSMACK | Stand Alone fRepublic/Universal) 157
- PUDDLE DF MUDD Drift & Die (Flawless/Geffen/Interscape) 156
New & Active NICKELBACK How You Remind Me (Roacrunner/IDIMG) 154
) . CREED Weathered (Wind'up)/ 145
SOCIALBURN Everyone (Elektra/EEG) RA Rectifier (Republic/Universal) AUDIDSLAVE Cochise finterscope/Epic) 142
Total Plays: 105, Total Stations: 17, Adds: 2 Total Plays: 85, Total Stations: 10, Adds: 0 PUDDLE OF MUDD She Hates Me (Flawless/Geffern/interscope) 140
DEFTONES Minerva (Maverick/Reprise) 12 STONES Crash (Wind-up/ ; :
Total Plays: 105, Total Stations: 9, Adds: 1 Total Plays: 57, Total Stations: 6, Adds: 0 mﬂ;’&vg: IT:;DFI:“BITl?rEp/I;/{a wless/Geffer/terscape) :23
SMILE EMPTY SOUL Bottom Df A Bottle /ava/ CAVE IN Anchor (RCA) CHEVELLE The Red /& ,;}y g 124
Total Plays: 101, Total Stations: 12, Adds: 1 Total Plays: 55, Total Stations: 9, Adds: 1 RED HOT CHIL! PEPPpEBS By The Way (Warrer B 99
TRAIN Calling Al Angels (Columbia) EXIES Kickout (Virgin) UL L Ly !
Total Plays: 101, Total Stations: 10, Adds: 0 Total Plays: 50, Total Stations: 7, Adds: 1 R&R Station Playlists have moved to the web.
MARILYN MANSON Mobscene (Nothing/Interscope) ETHER SEEDS Save Your Own Life (Roadrunner/IDJMG) See all of our monitored reporters at
Total Plays: 93, Total Stations: 6, Adds: 1 Total Plays: 49, Total Stations: 4, Adds: 0 www.radioandrecords.com.
Songs ranked by total plays
Reporters
KZRR/Albuguerque, NM * KIOC/Beaumont, TX * WVRK/Columbus, GA WCLG/Morgantown, WV WMMR/Philadelphia, PA * WXRX/Rocktord, IL KXUS/Springfield, MO WMZK/Wausau, WI
D'rﬂ’mg: Bl May POMD: Mike Davis OM: Brian Waters. PD: Jeft Miler PO: Sam Milkman POMD: Jim Stone PD: Tony Matteo POMU: Nick Summers
:‘:ﬁ'&m ECHO 7 "Step” SHINEDOWN “Insde” uﬁimm« gl fm?mmnﬁ No Adds "':‘:ot:smn No Adds
No Adds.
KZMZ/Alexandria, LA i KNCN Christi, TX * ; . KBER/Salt City, UT * WKLT/Traverse City, Ml
70 s e V!ll)(:(j"l‘iﬁll‘i'mghamton, NY mz.m{?alus risti wpgulimlwsmwn, NJ KDKB/Phoenix, AZ * = m@uake ity, UT gy WRORMilmington, NC
7 LYNYRDAD RO “Garme™ MO T Soan M o e D o AP e Powers 7 mméggﬁ% Tar SO, Crage Sepp
w2zt Aientown, PA * il e RS } U 5 San e
e WBUF/Buffalo, NY * KLAO/E} Paso, TX * KLPX/Th AZ*
KWL Rchorage, AK oo e o WBABMNassau-Suffolk, NY * | whg/ponsmouth, NH * KSJO/San Francisco, CA* | soup wneomne KATS Yakima, WA
PD: Larry Snider A= et st APDMD: John Parise POMD e James MD. Zakk Trler mwﬁcg";ewwew . UDVAYNE “Cald”
"’@";’;Ym THREE DAYS GRACE o™ NoAdds o e 3 SEETER e SOCIALBURN “Everyone”
KLBJ/Austin, TX * V!m%am OH* ) . KFZX/0d Midland. TX " KMOD/Tulsa, OK *
ol 7 aron o WPHD/Elmira-Coming, NY | 200 e WHJY Providence, Ri* KZ0Z/San Luis Obispo, CA | "sacwon oror WNCD/Youngstown, OH *
B LY Wimea® ‘“';Mmm 55&"3 Lﬂﬁiwmﬂ- APD- Doug Palmier Z'QD“{“,L‘;',.” et wm:‘ﬁw B
K0OJ/Baton Rouge, LA * WPXC/Cape Cod, MA _ OO i SRS B
FoPaicanet OM: Swve MoVie WRCQ/Fayetteville, NC * KEZO/Omaha, NE * .
i e ey 0 o’ oo i KCALRiverside, CA * *Monitored Reporters
g %ﬁﬁ?ggﬂm “I;:E‘t:‘ HFO'Y“CHILI “Dosad” Mosats :gmﬁmm' KXFX/Santa Rosa, CA * 52 Total Reporters
2 Sen wm‘:,.?.,‘?ﬁ".‘.’ﬂ““"“' - KLOLMouston, TX * KCLB/Paim Springs, CA o = =. 32 Total Monitored
i wuu&“fsho_cﬂ ETY “Suibor o ool et “Goodngh” WROV/Roancke-Lynchburg, VA *
. E”?EE%TW WKLC/Charleston, WV - T W Ko Tt KISWSeaftle-Tacoma, WA * 20 Total Indicator
S POMD ke apapon WRKR/Kalamazoo, MI WRRX/Pensacola, FL * zowr APOMD: Kt Brocks
QUEENS R Hoows _ BOY SETS FIRE “Nest” OM: Miko McKelly OMPOMD; Dan McChintock CLIMAR RS AUDIOSLAVE Lre"
3 DOORS DOWN “Gone INDIGENOUS ~C mon’ POMD. Jay Doacon REDHOTCHILI “Dosed” CLOSURE “Look” New Reporter (1 ):
FIONES “Mnervs REACH 454 Saar” 10 SAMMY HAGAR "Hallgoph™ PILLAR Freproof”
?@T%Z‘ggmm RED HOT CHAI “Dosad 7 SOOHBN oy WCMF/Rochester, NY * SOCIALBURN “Everyone” KOOJ/Baton Rouge, LA
LA e it WWCT/Peoria, IL POrdomMcCe .
i Ow?ummm e OEFTONES Mierva” MANMADE 4 PD: Kevin Weat : 3
%‘J@nﬁ‘?’ﬁﬁ"’ Jul;mm MANSON “Motsoens” 7""@57»7?5? :E’Esguogiﬁmﬁ\cﬁw SWTGH0T u?‘l"mm (Ll S
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:/ ; A CTIVE ROCK TOP 50 _ | Pawered By | .

— (
o May 23, 2003

W W ARTIST TITLE LABELS) B PLAYS mp%?o%%%rls A oo Most Added’
1 o LINKIN PARK Somewhere | Belong (Warner Bros.) 2028 +77 160967 12 60/3 www.rradds.com
2 Q AUDIOSLAVE Like A Stone finterscope/Epic) 1975 +45 161559 19  62i3 TS LS LABEL \o0s
3 3 GODSMACK Straight Out Of Line (Republic/Universal) 1862 -6 140038 16  62/3 {
O  TRAPT Headstrong (Warner Bros.) 1814 15 17175 32 613 | coCIALBURNEveryone EektraED o
4 SRR LA O + RED HOT CHILI PEPPERS Dosed (Warmer Bras.) 10
5 © STAIND Price To Play (Flip/Elektra/EEG) 1733 +117 146916 7 613 MANMADE GOD Safe Fassage (American/D4MG) 8
7 0 CHEVELLE Send The Pain Below (Eprc/ 1521 +124 120768 18 592 PULSE ULTRA Build Your Cages (Velvet Hammer/Atiantic) 7
6 @ DISTURBED Remember (eprise) 1445 +4 111518 25  56/3 :g; :fglfkj"l':ﬁ Last 19/;’:3‘“‘ 2‘%%} ;
. . . mprin 3arunnery
8 © EVANESCENCE Bring Me To Life (Wind-up/ 1233 +86 93385 16  46/4 REACH 454 New Scar (Won't Be Like You) fiava) 6
9 ©  COLD Stupid Girl (Flip/Getfen/interscape) 1207  +103 86938 13 584 QUEENS OF THE STONE AGE Go With The Flow flnterscape) 5
10 @ SALIVA Rest In Pieces (/sland/iDJMG) 1062 +46 68650 13  53/4 MUDVAYNE Warld So Coid (£pic/ 5
13 m POWERMAN 5000 Free (DreamWorks) 1041 +110 78166 10 58/4 :‘(Y::(E] (; ;JEGSAITIV: I Dor;l;’ ZVangna Se Me (Roadrunner/iDJMG) :
14 @ REVIS Caught In The Rain (£nic/ 968  +67 70708 14 572 fle Siep Away fn % 500
12 & 3 DOORS DOWN The Road I'm On (Republic/Universal) 948 +8 72595 1 54/3
16 Q@  SEETHER Driven Under (Wind-up) 941 +75 70172 16 5413
11 15 SEETHER Fine Again (Wind-up/ 923 53 72428 44  56/2
18 @ DEFTONES Minerva (Maverick/Reprise) 863 +95 59966 5 5012 Most
19 m P.0.D. Sieeping Awake (Maverick/Reprise/ 838 +87 65153 5 56/2 Increasedplays
17 @ MARILYN MANSON Mobscene (Nothing/interscope) 837 +29 68860 6 543 T
15 19 MUDVAYNE Not Falling (£pic/ 815 -b6 66623 32  46/2 S NCRERSE
21 @ BLACK LABEL SOCIETY Stillborn (Spitfire/ 787 +104 63266 9 433 SOCIALBURN Everyone (lektra/EEG) +167
25 @ SHINEDOWN Fiy From The Inside (At/antic/ 638 +47 55292 9 51)2 CHEVELLE Send The Pain Below (Fpic/ +124
23 @ FOO FIGHTERS Times Like These (Roswel/BCA) 626 0 56366 19 381 ;LAI;;‘A“:;EEWTOE';V /g/'f';gf/f_-”(”f/ff@’ +H;
. . ortd So Cald (£pic; +
22 23 TAPROOT Mme (Velvet (/ammer./At/ant/c/ 605 -48 43680 11 54/1 POWERMAN 5000 Free Dreamiforks) +110
26 @  UNLOCO Failure (Maverick/Reprise) 569 +3 42636 12 41 BLACK LABEL SOCIETY Stillborn (Spitfire) 4104
24 25  BREAKING BENJAMIN Skin (Hoflywood) 531 01 40089 14  50)2 COLD Stupid Girl (Flip/Gefferfinterscope) +103
27 €D SMILEEMPTY SOUL Bottom Of A Bottle (Lava/ 476 +40 36589 7 434 gEUFITJUgES !V"";fva k/M;;f-’”f/‘(%'“{ } +§;
: .0.D. Sieeping Awake (Maverick/Reprise +
28 @ DOUBLEDRIVE Imprint (Roadrunner//DJMG) 470 +1 41844 1" 40/6 EVANESCENCE Bring Me To Life (Wind) 86
29 @ PRESENCE Tonz Of Fun (Curty) 459 +46 31650 9 403
30 @ QUEENS OF THE STONE AGE Go With The Flow finterscope) 453 +51 34082 7 445
31 @ MEMENTO Nothing Sacred [Columbia) 399 +36 29268 5 ann
32 €@  RARectifier (Republic/Universall 363 +73 24247 3 3873 ¢
40 @ SOCIALBURN Everyone (Flektra/EEG) 325 +167 23152 2 am Mos
36 €D  MUDVAYNE World So Cold Enic/ w12 ne3 2 a5 | Played Recurrents
38 € DIE TRYING Oxygen's Gone //sland//0JMG) 216 +50 12420 3 318 | st mme v s
34 @ LIVE Heaven (Radioactive/MCA) 213 +15 12678 6 181 SALIVA Always fisland/iBJMG) 705
33 36  (HED) PLANET EARTH Blackout (Volcano/Jive) 201 55 14801 18 25/0 DISTURBED Prayer (Reprise) 702
35 @ CAVE IN Anchor /HCA/ 200 +5 12137 6 260 3 DOORS DOWN When I'm Gone {Republic/Universal) 686
. CHEVELLE The Red /Epic/ 654
4 @ ETHER SEEDS Save Your Own Life (Roagrunner/IDJMG) 179 +14 11785 3 2114 SYSTEM OF A DOWN Aerials (American/Cotumbia) 636
43 @ ACROMA Sun Rises Down (Republic/Universal) 160 +8 12402 5 181 FOO FIGHTERS All My Life (Roswel/RCA) 609
44 @ PILLAR Fireproof (MCA/ 143 +21 10719 2 203 QUEENS OF THE STONE AGE No One Knows finterscope/ 535
42 41 SLUR Who | Am /Tarp/'t/ 138 .20 7982 8 16I2 TAPROQT Poem /Velvet Hammer/Atlantic) 485
STONE SOUR Bother (Roadrunner/IDJMG) an
46 @  CLOSURE Look Out Below (7V7) 135 +8 5195 8| GopoMACK | Stand Alone RepubiiUniversal 388
®  WHITE STRIPES Seven Nation Army (Third Man/V2) 134 +58 15070 199 NICKELBACK Never Again (Rsadrunner/IDJMG) 381
50 @ LINKIN PARK Faint (Warner Bros.) 132 +53 7697 2 21 PUDDLE OF MUDD Drift & Die (Flawless/Geffen/interscooe) 367
30 45  AFIGirl's Not Grey (DreamWorks) 126 48 13106 15 23[0 :CSSLYEO: E::ﬁ"DVDN;;“e /f%”b//'ffu/'gv';fa; oo gg;
: urry (Flawless/Geffenfinterscope
N o N7 55 9537 A0 80 by o MUDD She Hates Me (Fawess Geffeninterscapel 350
@) VENDETTA RED Shatterday (Epic) 109 +43 6671 1 142 RED HOT CHILI PEPPERS Can't Stop (Warner Bros,) 350
48 48 12 STONES Crash (Wind-up) 100 -20 5067 6 15/0 SYSTEM OF A DOWN Toxicity (American/Calumbia) 345
49 49  STONE SOUR Inhale (Roadrunner/{DJMG) 99 55 13435 17 1)1 | PUDDLEOF MUDD Control /F/M/'-’;S(Geff”f”"’Wﬂﬂf-’/ R
@  TYPE O NEGATIVE | Don't Wanna Be Me (Roadrunner/IDJMG) 9 469 11185 1 155 | JRORAE b litescmning -
62 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week :
£5/11-5/17. Bullet ining pl ining flat f i kI t tied in total plays, th ith the larger i in plays i . .
glaced first. SoLrl1ges Sb:msar\rlcinzzoggesggcéggtg ?Zsuc;;er:?]aafglrngo Sveersg]oe]ret‘r/\?g?\;:ieMost vl(?idsecj(ir]?ss tahr: tloetallrr]]um)e? g}flsneweasdczinsgov:fliciallj rzrpgor;elgctrgaszg] gyaé,aclﬁ R&R Station P'ay“s‘s h_ave moved to the web.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
( Email: hooks@hooks.com \
www.hooks.com
FAX: (573)443-4016 ,
o o o 200 Oid 63 South, #103
Columbia, MC 65201-6081
<¢ Custom Production - Callouts & Montages ) —
For The Best Auditorium
o . F Test Hook Tape
Cé Digital, Clear, Consistent ) <§ 65,000 + Song Library ) H . eet ook Tapes .
UNLIMITED M h ’ P '
» » » . The World's Premrer Music Hook Service 'c ae e a'a
cé All Formats & International Titles ) <€ On-Time Delivery ) _ (573)443-4155
B il GodDucs and HitDics. \_ )
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ACTIVE ROCK

o May 23, 2003

OM: Harley Drew
PDMD: Chuck Williams
No Adds

KILO/Colorado Springs, CO *

PD: Fatho!
APDMD: Slick Nick
SOCIALBURN “Evervone™

MIGHTY SIDESHOW “Mirror
TYPE O NEGATIVE ‘Wanna™

WJJOMadison, Wl *
PD: Randy Hawke

SOCIALBURN " Everyone™

KRQC/Omaha, NE *

WKQZ/Saginaw, M| *
Interim PDMD: Jay Randall

8 THREE DAVS GRACE “Hate”
1 RED HOT CHILL “Dosed”

-
America’s Best Testing Active Rock Songs 12 + New & Active
For The Week Ending 5/23/03 ]
THREE DAYS GRACE (I Hate) Everything About You (ive/
Men ~ Men — Men Total Plays: 89, Total Stations: 14, Adds: 3
Atist Title (Label) TW LW Famiiarity Burn  18-34 18-24 25-34 F;;TY ;y;m éc;;si::a;':nn:/ﬂu/}ywa;w
BLACK LABEL SOCIETY Stillborn (Spitfire) 414 395 69% 6% 409 378 416 Total Plays: 87, Total Stations: 10, Adds: 1
DISTURBED Remember (Reprise/ 412 4117 93% 21% 3.96 3.85 3.98 FINGER ELEVEN Good Times (Wind-up/
GODSMACK Straight Out Of Line (Republic/Universal) 411 401 95% 22% 410 376 448 Total Plays: 73, Total Stations: 8, Adds: 0
AUDIOSLAVE Like A Stone (Interscope/Epic) 411 399 95% 22% 414 3.76 4.22 EXIES Kickout (Vigin)
EVANESCENCE Bring Me To Life (Wind-up/ 406 4.06 90% 27% 410 3.38 4.27 Total Plays: 69, Total Stations: 10, Adds: 0
TRAPT Headstrong (Warner Bros.) 402 411 %% 26% 393 390 394 ' . '
PACIFIER Comfort Me (4rista
MUDVAYNE Not Falling (£pic/ 402 413 84% 18% 4.03 355 413 Total Plays: 61, Total S/tatiun:' 10, Adds: 2
POWERMAN 5000 Free (OreamWorks) 394 39N 67% 8% 3.88 3.50 3.96 o - '
SEETHER Fine Again (Wind.up/ 392 397 93% 28% 360 314 37 ?{'ﬂ'::’;Ssa:epg‘i’;es/t‘z':;”:;’f’g’/ﬁﬂ_ 5
SEETHER Driven Under (Wind-up/ 388 3.88 75% 13% 364 3.33 3.70 ECHO 76 ) S' A D 'G' ’
STAIND Price To Play (Elektra/EEG) 383 389 81%  18% 379 368 382 ok e ‘"I’aSVt/ ! 1‘;‘”1 .
LINKIN PARK Somewhere | Belong (Warmer Bros.) 382 388 97% 30% 374 329 384 otal Plays: 2/, Total Stations: [0, A0s:
3 DODRS DOWN When I'm Gane (Republic/Universal 381 360  97% 43% 369 314 380 RED HOT CHILI PEPPERS Dosed (Warner Gros.
CHEVELLE The Red (£pic/ 379 399  92%  43% 350 338 358 Total Plays: 18, Total Stations: 12, Adds: 10 .
TAPROOT Mine (Velvet Hammer/Atlantic) 378 381 69% 14% 353 284 367 PULSE ULTRA Buid Your Cages (Velvet Hammer/Atlantic/
FOO FIGHTERS Times Like These (Roswel/RCA) 375 365 93% 28% 371 345 377 Total Plays: 15, Total Stations: 10, Adds: 7
SHINEDOWN Fly From The Inside (Atlantic/ 3713 372 4% 6% 367 370 367 MANMADE GOD Safe Passage /American/iDJMG)
CHEVELLE Send The Pain Below (pic/ 372 398 8% 26% 350 300 3.62 Total Plays: 13, Total Stations: 9, Adds: 8
REVIS Caught In The Rain (£pic/ 372 372 57% 9% 3.61 V]| 3.69 Songs ranked by total plays
SALIVA Rest In Pieces (/sland/IDJMG) 3N 362 89% 23%  3.50 319 357 .
3 DOORS DOWN The Road I'm On (Republic/Universal 369 354 78% 1% 356 295 3.7 Indicator
SMILE EMPTY SOUL Bottom Of A Bottle (Lava/ 3.63 - 3% 6% 327 333 3.26 Most Added’
DEFTONES Minerva (Maverick/Reprise/ 359 3719 53% 10% 3.20 3.00 3.25 SOCIALBURN Everyone (Elektra/EEG)
DOUBLEDRIVE Imprint (Roadrunner/IDJMG) 359 377 39% 8% 346 343 346 RED HOT CHILI PEPPERS Dosed /Warner Bros.)
BREAKING BENJAMIN Skin //'/D//}'WDDO? 3.58 3.67 61% 13% 343 3.06 3.52 TYPE 0 NEGATIVE | Don’t Wanna Be Me (Roadrunner/{DJMG)
MARILYN MANSON Mobscene (Nothing/Interscope) 354 3.61 70% 17% 357 3.18 3.65 REACH 454 New Scar (Won't Be Like You) (Lava/
P.0.D. Sleeping Awake (Maverick/Reprise) 352 353 64% 15% 3.39 2.33 3.61 RA Rectifier (Republic/Universal)
COLD Stupid Girl (Flip/Geffen/interscope) 350 374 87% 22%  3.28 3.00 334 DIE TRYING Oxvaen's Gone /Isiand//0JMG)
UNLOCO Failure (Maverick/Reprise) 345 373 4% 8% 313 291 319 8OV SE rmfyi " e oot i
PRESENCE Tonz Of Fun (Curt/ 332 - 26% 6% 328 325 3.9 MuYDVA:rTuE |:sst ;al’dsfg‘“;’ ind-up)
World So Cold /pic,
Tota{ §am/e size is 346 respondents. Tolal average favorabilty est(mates are based on a scale of 1-5. (1=dislike very much, 5 = like very muph). Total THREE DAYS GRACE (| Hate) Everything About You (ive/
familiarity represents the percentage of respondents who recognized the song. Total burn répresents the number of respondents who said they are .
tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed. they can take the music PACIFIER Comfort Me (Arista)
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show ECHO 7 One Step Away (In De Goot)
opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for VENDETTA RED Shatterday (Epic/
local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio ATARIS Boys Of Summer (Columbia)
KNetwarks. J J
4 N
Reporters
WQBK/Albany, NY * WRXR/Chattancoga, TN * KBPi/Denver-Boulder, CO * WTPT/Greenville, SC * KIBZALincoln, NE WKZQ/Myrtle Beach, SC KDOT/Reno, NV * WLZXSpringlield, MA * WXTB/Tampa, L *
PD/MD: Chili Walker PD: Boner PD: Bob Richards PD: Mark Hendrix OM: Julie Gade PD: Brian Rickman PD/MD: Jave Patterson PD: Scott Laudani OM: Brad Hardin
Asst. MD_: Jeff Levack MD: Dave Spamv APD/MD: Willie B. MD: Sma:k Ta.yloi: PD: E.J. Marshall APDTIlgD Charley wpl%véima%%wm MDANmymotsky :gD RgﬂSﬁgmft
S T e CUEINSOF - Fow Neds o E‘cﬁ%ﬁﬁm@w ) il Knight ngoié""'g"ﬁs €0 MD: Launa Philips
i R TYPE O NEGATIVE "Wanna D\f T‘WWG Gone VENDETTA RED “Shatterday” wNvE/Ruches'e;v NY . ' 1 DIE TRYING “Gone
ol E’é,?;:l)’?gﬁﬂ'&m, %%ﬁ Ers'.-??es * WOXAHarrishurg, PA* s WNORMNoriol, VA* g et
: Enc Slayter RED HOT CHILI_“Dose o Michaels " . J | r - Don Vincel e LaORN
3 D Cete S RANVADE 600 B 2 MANMADE GOD “Passage” ﬂ%ﬂﬁ‘fﬂ.‘” Detorenzo WTFXAouisville, KY * ngﬂn:&e%:og:w REDHTEAL Dot TDAAG?;’“'& —
e e ke WD; Frak webs SO AL S ‘ | EN
iy By, WA OMPD: Doug‘PodeII' FILLAR "eeproof o e gxalsra%'img&'?:w | RAT o ose KRTQ/Tulsa, OK *
Dwm;“z{ o, WMMS/Cleveland, OH * APDMD: Mark Pennington . KATT/Oklahoma City, OK * PD: pag| Martin PD: Chris Kelly
REDHOTCHILI  Bosec PD: Jim Trapp DE TRYING Gone” WCCCHadlord, CT KFMX/Lubbock, TX OM: Chris Baker MD: Paul Marshall WAQX/Syracuse, NY * APD: Kelly Garrett
WCHZ/Augusta, GA * o WEGBF/Evansville, IN GO Lo Gl Bk ey Q0L o B S someuter

34 AUDIDSLAVE " Stone™

; N KPOIHonolulu, HI * APDMD: Biake Patton ;%.'1!;:‘57}::;63" e 53 RO RN st KICTMichita, KS *
KRAB/Bakersfield, CA * . niry . N PD: J.J. Mi 2 BLANK THEDRY “Times . 23 DOUBLEDRIVE “hmarnt” PD: D.C. Carter
) 6 TYPE OREGATIVE “Wanna™ WWBN/Flint, MI : ), Michaels PACIFIER “Comtor” NoAdds 22 DISTURBEC “Remember” MD: Rick Thomas
Pﬂxﬁo?zﬂrv SDP“;:ks OM/PD: Brian Beddow A"?E;;"' ifax PULSE ULTAA *Cages W2ZBH;Salisbury, MD o e WUDVAYNE “Cok
HIL - Dosed APDMD: Tony LaBrie i Sar : e
WBZX/Columbus, OH * SOLEtRn Lo REDHOTCHI - Daser WGIRManchester, NH WTKX/Pensacola, FL * B A T -
) : Hal Fish PD: Valorie Knight Dir/Prog: Joel Sampson 13 FORTY FOOT €C
KRFR/Bakersfield, CA * e . i o s i
' APD/MD: Ronni Hunter i MD: Jason Russell APD/MD: Mark “The Shark™ Dyba 13 SLUR “Who'
PD: Alex Guigley PACER Comtor” KRZR/Fresno, CA * y#ﬂﬂ'ggﬂ:awv 1 PACFIER Comor No Adds ) o —
8O SOCIALBURN “Evervone ampék Encmis Johnson St 1 TYPEONEGATIVE Wama KISS/San Antonio, TX * 11 WL NSO Wobscone WBSX/Wilkes-Barre, PA *
40 AUDIOSLAVE “Stone” : Rick Roddam WIX0Peoti OM: Virgil Thompson 10 ETHER “Qwn” OM: Juies Riley
GODSMACK “Staght . o Adts eoria, IL - Kevi 10 ACROMA'Tow™ Chr
§ e, POt o ° WRTTMSle AL | B ecoum PONO, il e b i
& er’ ve * 3 x Duran K 3 . ) i .
SIS SN e WROC/H. Myers, FL* OM: Rob Harder MD: Stacy Taylor St o CYNESCRAGE 14 S e L g e
0 POWERMAN 5000 Free! B AR sty S’ o : PD/MD: Jimbo Wood 2 WHITE STRIPES ~Sever” REACH 454 “Scar SOCALBURN Eomgane” USED ~Yelow”
5‘3 :gl?s -kaf RN Bt Samene EDMD:Fiits APD: Joe Kuner 1 QUEERSOF Fiow ; R
- 1 STAIND MANMADE (0D “Passage B0V SETS FRE “Nest BOY SETS FIRE "Nast KI0Z/San Diego, CA
27 cn{vm[ Panr ! ”ﬁ’&‘é@mfwf“s‘:w e S RUSEdLI L Coes WYSP/Philadelphia, PA* 3‘0"%’395"'"‘ Ric':ardsa
A “Rest” REDHOT CHILI "Dosed” _‘ . . h: lora
222 ?v'ﬂviwic?m SRR WBYR/FL Wayne, IN* R ROTON s OMPD:Tim Sabean auna Moran-Brown
L TRAPT “Headstrong” OM: Jim Fox . 0 - Ri " 1 CMILEEMPW SOUL "Battie
g gﬁo‘[g;;luﬁs Tes e E— BULAR T KORC/Kansas City, MO * Interin MD: Rich DeSisto LEURN rone” *
SO Sow e, CEYALT OMPD: Bob Edwards WLZRMitwaukee, Wi * SOCALBUF ity Monitored Reporters
B TACE Rt Sratar TAPHOOT Mne- APDMD: Don Jantzen PD: Mike St KURQ/San Luis Obispo, CA
8 g;m%;wwsomm SHINEDOWA ‘side” WRUF/Gainesville-Ocata. FL * MANMADE GOD “Passage” MD: Marilynn Mee . Ispo, 78 Total R rt
5 ST e i MGainesville-Ocala, s KUPD/Phoenix, AZ * PDMD: Adam Bumes otal Reporters
143 000FS DOV Gooey 3 BREAKIG SERUAMIN S PD: Harry Guscott . 3 ANTHRAX Refuse” PD: J.J. Jeftries LI
i g‘g?[gisggnsw A Lo L MD: Ryan North KLFX/Killeen-Temple, TX MD: Larry McFeelie
. ] . R .
10 ADOEAT e B oner e L R K0R/Minneapolis, MN ANTHRAX Home” WREBR/South Bend, IN 62 Total Monitored
9 DIE TRYING “Gon . h SM,LEMSM “Botte” e OM: Dave Hamitton PULSE ULTRA “Cages R "
AN A— 18 POD “Awake” }g %0&%%&& . PD: Wade Linder OM/PD: Ron Stryker
18 PONERVAN S0 o™ WKLO/Grand Rapids, Mi * WE Wan MD: Pabio R D[ Enic Meles .
i 0 i e L pids, s KUFO/Portiand, OR SOCALBURK Erevone 16 Total Indicator
oM: K/Era}ylmac:d'!yer 16 BB APDMD: Sean Kelly WJX0Aansing, Ml * OM: Dave tumme )
#0: Dave il e v O#t: BabOlson KMRQModestn, CA * Hosons KiTaSpolane, WA New Reporters (2):
APDMD: Rob Heckman i gﬂUﬂlEWVE "W""’ THREE DAYS GRACE "Hate' | [mvnu/'x‘xu BOCK “Ganre” PDMD: Jack Paper %I-'K nmw s i
e 1 e R WIDVAE oir APD: Matt Foley KORE/Guad Cities, 1L * e vilir it KRFR/Bakersfield, CA
- 1 ocoa 1 MANMADE 500 : e
WCPRABiloxi-Gulfport, MS * Bk a8 CROUP “Corren” WZOR/Green Bay, Wi PULSE ULTRA Cages OM: Danny Sulivan 01 SETS P e KCCG/Corpus Christi, TX
OM: Wayne Watkin smfgggﬁmw POMD: Roxanne Steelo KOMP/Las Vegas, NV * OUENSGF Fiw” P e e N KFRQ/McAI d
PD: Scot Fox E - " 3 ora REDnorcmu “Dosed” :
i e i oy | * B WAGXSyracuse, NY move
o T KEGL/Dalias:FL. Worth, TX * WXOR/Greemille, NC * P OMPD: Cari Craft FOHOTONE et WLz, L yracuse, NY move from
A, ) ( .
WAAFBosion, MA* Pt ' PD: i Ficknan, WXZZexington Fayte, Ky * | APOD: Fobyn Lane Mgy G| BT BoCKII s
PD: Keith Hastings APD: Chris Ryan APDMD: Lu Valentino PD: Dale O'Brian 4 SMILE EMPTY SOUL "Botte” PD: Jay Nachlis D =
MD: Mistress Carrie MD: Cindy Scull MANMADE GOD “Passage’ MD: Suzy Boe e o TRAN et
\_ No Adds 5 PRESENCE “Fun” ﬁ%‘g{;‘}?&?ﬁ;“"’" "DOUBLEDRIVE “Imprnt™ SOCIALBURN “Everyone’ aEumtcH[U “Dosed )
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I'll be honest with you: For the past
few months I've been in a funk. It
seems that many of my acquaintances
have been feeling a little funky lately
too. | haven’t been sure why. Could |
just be tired of trying to do more with
~ fewer resources? Could it be the

economy? The war? Spring fever?

Mid-career crisis? Whatever it was,
| found myself coming in to work a little later each morn-
ing and leaving to go home a little earlier each night
(probably not a good thing to go public with for the
whole industry to read). | just didn’t have that feeling
in my stomach that made me excited about my job. It
. was frightening to me, because from the day | was
hired in radio as a receptionist 10 years ago, I've al-
ways had that love of my job. Thankfully, | found a
cure for the funk — I became a fan again! | was tucky enough to score
a pair of tickets to Metallica’s mivICON event, and | felt like a contest
winner. Being around the energy of the majority of Active Rock’s core
artists as they honored the band ! like to call my bread and butter was
amazing. * No matter who you were at that event, you were there
for one reason — because you are a fan. To see Metallica, a band who
have been together for over 20 years, still so excited about their lives
and jobs made me excited to be a part of this industry again. It made
me realize how I've lost touch with the feelings of listeners who are
fans of my radio station. The excitement of winning a pair of concert
tickets. The happiness of winning a CD, instead of having to shell out
20 bucks for one. The pride they show when they put your radio sta-
tion bumper sticker on their car. Being a fan again put me in touch with
what | always knew: | have a very cool gig.

IRECORD)]

With

Shauna Moran Brown
PD, KIOZ/San Diego

Linkin Park are No. 1 again at Active,
' as “Somewhere | Belong” (Warner
Bros.) remains 47 plays ahead of Au-
dioslave’s “Like a Stone” (Epic), which
is knocking on the door ... The top 10
is almost identical to last week’s ...
Revis are closing in on the top 10 with
a 14-12” move on “Caught in the Rain”
(Epic) ... The White Stripes debut at
43* with “Seven Nation Army” (V2) ... Vendetta Red enter at 48* with
. “Shatterday” (Epic} ... In a tight add week, Socialburn are most added
- at Active with 11 for “Everyone” (Elektra/EEG), nosing out “Dosed”
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armist: Reach 454

LaeeL: Lava
8y FRANK CORREIA /ROCK SPECIALTY EDITOR

It's difficult playing the numbers game.
No. I'm not talking about the charts.
although T do feel your pain, prome
dudes. I'm talking about adding some
numerals to your band name. Everyone
from pop punkers like Blink-182 to main-
stream swimmers like Matchbox Twenty
(or is that 20?) have dialed up some dig-
its for their monikers. Yet the real risk i3
sounding like a product. While new Lava
rockers Reach 454 may sound like a
bathroom cleaner in league with Formula
409. trust me when [ say they're as pow-
erful and versatile as WD-40.

First of all, the group aren’t wet-be-
hind-the-ears newcomers. Formed in
1996 by ex-Sick Of It All bassist Richie
Cipriano, Reach 454 slugged it out on the
New York scene for vears. gigging with
groups like Papa Roach and System Of A
Down before Lava's Jason Flom signed
them to a deal. Besides the street-scene
survival. lead singer Rene Mata has per-
severed through tougher ordeals. includ-
ing an addiction to heroin that nearly cost
him his life. Such experiences have fueled
the group's self-titled Lava debut.

The lead single, “New Scar (I Won't Be
Like You)” comes out of the corner swing-
ing with crunchy riffs and rollinz
rhythms. “Gonna leave my mark like a
brand new scar,” sings Mata as his
bandmates get his back. The band effec-
tively channel their collective energy with

the tumultuous "Wake Up,” and the in-
fectious chorus of “Am [ Wrong” combines
melody with enough edge to find a home
at Rock radio.

While Cipriano and his new crew may
have left some of their hardcore tenden-
cies behind, they haven't forgotten the
genre's unflinching honesty. Throughout
the self-titled debut., Mata turns ballad-
tempo rockers like “In Your Arms” into a
confessional booth where he reveals both
his sins and aspirations. Likewise, the
singer purges old demons with “6 Yrs.”
where he recalls his sister finding him
near death with a needle in his arm. “I
keep that picture in my head/I won't fall
again,” he promises in the verse.

“Everything I ever wanted to say came
out on this record,” Mata says. “Every
song is true. It's a very personal record for
all of us. I really lived all thosc lyrics. It’s
a little weird to me that my personal life
story is going to be on sale at Best Buy
or Tower Records.” Just don’t look for
them in the housewares department.

|
b - . . e \
y Red Hot Chili Peppers (Warner Bros.), who check in with 10. .
- Socialburn also vault from 40-32* on the Active chart ... Manmade D TOP 20 SPECIALTY ARTISTS
God are third most added as “Safe Passage” (American/island/ é ~ 5
- IDJMG) picks up eight. The song is also Most Added at Rock ... Also w "
; ‘ 1. AIRA 10JMG,
~on the Rock chart, Black Label Society go top 10 with “Stillborn” | e ' A0 )
~ (Spitfire) ... Shinedown (Atlantic) and Sammy Hagar (Sanctuary/ ’ 2. ANTHRAX (Sanctuary/SRG) “Refuse To Be Denied
' SRG) are this week’s debuts. MAX PIX: JANE'S ADDICTION “Just | 3. TYPE 0 NEGATIVE (Roadrunner/IDJMG? “I Don’t Wanna Be Me”
Because” (Capitol) . 4. LAMB OF GOD (Prosthetic/ “As The Palaces Burn”
— Cyndee Maxwell, Active Rock/Rock Editor
........ ‘ 5. NOTHINGFACE (7V/7} “Here Come The Butchers”
B B - 6. BLACK LABEL SOCIETY (Spitfire/ “Stoned & Drunk”
h 1. SOILWORK (Nuclear Blast) “Figure No. 5"
Record Of The Week 8. DARKEST HOUR (Victory) “Hidden Hands”
ARTIST: Nothingface 9. DOG FASHION DISCO /Spitfire/ “Love Song For A Witch
TITLE: Skeletons 10. MOTOGRATER (flektra/EEG) “Suffocate”
S A : 11. CRADLE OF FILTH (Red Ink/Sony) “Carricn”
Nu-metallers juxtaposing melody and mayhem are a dime jreee 12. M.0.D. (Nuclear Blast) "The Rebel You Love To Hate”
a dozen, but Nothingface play leckyl & Hyde so much bet- il .
ter than the majority of their contemporaries that they de- 13. POWERMAN 5000 (DreamWorks) “Free
serve special attention. On their second album for TVT, Ske/- 3 14. FREYA (Victory) “As The Last Light
etons, the DC-based four-piece reveal their bipolar nature right off the bat with “ "
"Machination,” which alternates between a blast of rage rock and eerie moments USELALLTY /E/e/r{ra/EEG/ e Ge.ts )
of calm. "Let’s start a new nightmare,” growls frontman Matt Holt, and his band 16. SHAI HALUD (Revelation) "Scornful Of The Motives And Virtue Of Othe:s”
takes him up on it. The refentless aggression of "I Wish | Was a Communist” is a 17. HAUNTED /Esrache) “One Kill Wonder”
pit-worthy heltstorm of rapid-fire riffage, and quitarist Tom Maxwell gets to un- " -
leash one of the best metal licks in recent memory when "Murder Is Masturba- 18. DYING FETUS (Relapse) “One Shot, One Kil
tion" kicks in. Mainstream radio would do well to get high on the dark melodies 19. HOTWIRE /RC4) "Not Today”
and more radio-friendly sounds found in “Ether” Don't be afraid to dig up the 20. OVERKILL (Spitfire) “Devil By The Tail”
AUHEA S UL S — Frank Correia, Rock Specialty Editor j k Ranked by total number of shows reporting artist.
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MAax TOLKOFF

mtolkoff@radioandrecords.com

Reasons To Put
Your FezOn

AL TERNATIVE

Time to polish up the old ‘Whenjagetin?’ convention banter

¥ hat do we really learn at conventions? Well, we

learn to stare blankly into the eyes of people we are
talking to while pretending to be interested. We learn
to avoid people we don’t want to talk to — or to stare
into their eyes (see sidebar). We learn the true mean-
ing of the words “What happens on the road stays on

the road.”

Personally, over
many centuries of
attending conven-
tions, | have learned
that gathering the
various tribes of ra-
dio and labels to-
gether for a few days
of bonding and
drinking once a year
is a good thing.

A good convention is like a good
workout: It'll make you sweat (most-
ly from lack of sleep and being hung
over). But it is possible to absorb
some actual knowledge. You have to
be paying attention though. That's
the hard part. But this year we have
much for you to pay attention to.
There’s a lot of meat at R&R Conven-
tion 2003 (and I'll be eating most of
it). This week we take a look at some
key reasons to get your butt on a
plane to LA

Wednesday, June 18

7-8:30pm: “An Evening of
Whine & Wine” — Cyndee Max-
well and [ have engaged in much
dialogue since my arrival at R&R
about the state of our respective
formats. We have asked each other
many questions over the past five
months: Are our formats that dif-
ferent from each other anymore?
What's Active Rock and what’s Al-
ternative? What is hamburger?
Chopped ham? We have very few
answers, mostly because we're
tired all the time from writing
about our formats all day.

So this year we thought it would
be a good idea to gather together
whatever nuts roll into town early
and have an old-fashioned bitch ses-
sion, just like the ones everyone used
to complain about. Only this time
we’ll add booze to the mix and see
what happens. “An Evening of
Whine & Wine” is a pre-convention
venting upstairs at the famous Roxy,

sponsored by Is-
land Def Jam. Cyn-
dee and 1 will host
the discussion, and
you can all yell at
us. Then, when
we're all good and
pissed off, we'll go
downstairs and
watch Die Trying
and Hoobastank.

Thursday, June 19

The Jacobs Media Rock Summit is
a veritable Disneyland of formatic at-
tractions, all crammed into one after-
noon. Dave Beasing and Paul Jacobs
have promised me there will be bath-
room breaks, but I remain suspicious.
They promise that every year; then,
just when it looks like we'll pull into

“This year we
thought it would
be a good idea to
gather together
whatever nuts roll
into town early
and have an old-
fashioned bitch
session.”

a rest stop, Paul stomps on the gas
pedal and we go roaring off into an-
other riveting session, leaving blad-
ders throughout the room pleading
for mercy.

The real problem is that each ses-
sion is better than the one before, and

no one wants to leave. | am counting
each of these sessions separately as a
reason to be here.

1:30-2:30pm: “What Outsiders
Think of Radio” — Panelists include
XM Satellite Radio’s Lee Abrams,
Columbia Sr. VP/Promotion Charlie
Walk, Electronic Arts’ Steve Schnur,
National Public Radio Director/Pro-
gramming Jay Kernis and AOL First
Listen’s Evan Harrison. Early buzz
has this session being one for the
record books.

2:30-3:15pm: One on One with
Entercom CEO David Field — Is
there a better year to climb into the

R&R May 23, 2003

escape.

never get back.

you'll look cooler.

the idea.

move on.

Convention Behavior 101

« Keep moving. Short of actually not showing up, this is the only
way to avoid being accosted in the lobby. Don't stop, or ne’er-do-wells
like Doug LaGambina will suck you into a vortex from which there is no

* Be vague about dinner plans. Saying yes without knowing exactly
who else is going to be there could be a death sentence. Remember,
like weddings, bad dinner parties represent moments in time you will

« Do not wear your badge outside the hotel. You'll ook like the
dorky tourist from the Midwest that you are. While in the hotel, if you
avoid wearing the badge around your neck and instead hang it from
your belt so it rests comfortably on your upper thigh but is still visible,

« Do not wear the following items promoting your own label or radio
station: baseball cap, visor, T-shirt, tank top, embroidered satin jacket,
shorts, Teva sandals (especially with socks), pantyhose, condoms.

« Free smack in the head for anyone wearing a temporary tattoo.

« It someone you're talking to keeps looking over your shoulder,
they are not listening to you; they are looking for someone better/more
powerful/of greater rank. Walk away.

« Convention Rule of Nemesis Variation: The more you look for
someone you can't find, the more you will run into the person you are
avoiding. For instance, the more I look for Lynn McDonnell, the more |
will keep running into Howard Leon. The more | try to track down
Robert Benjamin, the more | cross paths with Mike Halloran. You get

« Beer before liquor, never sicker. Liquor before beer, never fear.
And if you must puke, do it over the railing or into a potted plant.

« [ you're gonna smoke, buy your own goddamn cigarettes.

« If someone says to you, “Don’t move! I'll be right back,” it's time to

— Compiled with Music Editor Frank Correia

head of the head of | T
a radio group and | o
see what's ticking?
Especially with de-
cisions imminent
from the FCC on
more changes in the
ownership rules?

3:15-4:30pm:
Keynote speaker
Matt Ragas, au-
thor of The Power
of Cult Branding
— If you pay atten- &
tion, you might go home with some
new ideas about how to make your
station unique.

4:30-5:30pm: “Alternative vs. Ac-
tive Rock: Is There Any Differ-
ence?” — Much like Wednesday
night, but more organized and with-
out the booze. This session will in-
clude the results of Jacobs Media’s
Project ALT and Project ACT web
polls — one-on-one focus groups
with listeners of WRIF/Detroit and
KNRK/Portland, OR — and a panel
discussion with WRIF PD Doug
Podell; WNOR/Norfolk PD Harvey
Kojan; WLZR/Milwaukee PD Mike
Stern; KISW /Seattle PD Dave Rich-
ards; KQXR/Boise, ID PD Jacent
Jackson; KBZT/San Diego PD Gar-
ret Michaels; KPNT/St. Louis PD
Tommy Mattern; and WPBZ/West
Palm Beach PD John O’Connell.

Friday, June 20

10:45am-noon: “Anatomy of a
Music Meeting” — This is a real ed-
ucation. It's a chance for those on the
label side to learn what really goes on
behind closed doors at a station mu-
sic meeting. It's also a learning expe-

www.americanradiohistorv.com

B | rience for program-
; mers from smaller
markets who want
to see what the big
boys do.

When [ was at
the now-defunct
| Gavin Report we did
this two years in a

i row at Alternative
Boot Camp, and it
was a huge hit. This
year I've convinced

R i KITS (Live 105)/
San Francisco PD Sean Demery to let
me follow his programming team
around on their home turf with a vid-
eo camera. We'll see what leads up
to the music meeting, then we’ll sit
in on the meeting itself. This session
will be divided into two parts: First
we'll view the video, then Sean and
MD Aaron Axelsen will take ques-
tions from the audience.

9pm-midnight: “Rock the Roxy”
— This is the officially sanctioned,
you-will-only-get-in-with-your-su-
persecret-decoder-ring showcase, at
the Roxy on Sunset Boulevard. You'll
see Eve 6, Rumblefish, White Light
Motorcade and Cauterize.

Saturday, June 21

11:30am-1pm: “Alternative
Rate-a-Record” — The brave pan-
elists so far: WNNX/Atlanta’s Le-
slie Fram, WXDX/Pittsburgh’s
John Moschitta and WEDG/ Buffa-
lo’s Lenny Diana. Do I really need
to explain? You know what this is.
Broadcast Architecture provides
the groovy electronic boxes. I pro-
vide the music. You and the panel-
Ists vote.

“Dave Beasing and
Paul Jacobs have
promised me there
will be bathroom
breaks at the Jacobs
Media Rock Summit,
but | remain
suspicious.”

But all the action is not just in the
Alternative sessions. There are
some amazing general sessions not
to be missed as we capitalize on the
heritage of R&R during our 30th-
anniversary year. Check the agen-
da for other panels featuring all-
star casts.

Also, if you haven’t heard by now,
our convention keynote speaker is
Rudy Giuliani. The live and in-per-
son download is Friday, June 20 at
4pm.

My Secret List Of Cool
Places To Chow Down

Who ya gonna turn to for a groovy
L.A. eatery? Some book? Hell, no!
You want deli? I got deli. You want
French tapas? 1 got French tapas. You
want sushi? I got sushi — with or
without celebrity sightings. But
you're gonna have to sce me in per-
son. [ might have to go with you.
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WK WeE  ARTIST TITLE LABELS) b PLAYS mpﬁ?é?%ns " e | Mo st AddEd ®
3 o TRAPT Headstrong (Warner Bros.) 3315 +405 355610 29 81171 | wwwv.rradds.com
2 0 AUDIOSLAVE Like A Stone fInterscope/Epic) 3313 +385 335934 20 8418 | apmstrmie Lasss) ADDS
1 0 LINKIN PARK Somewhere | Belong (Warner Bros.) 3251 +306 334853 12 83/8 | RED HQT CHiLI PEPPERS Dosed (Warner Bros.) k)|
4 @ EVANESCENCE Bring Me To Life (Wind-up) 2965  +136 318738 20 81/8 23:2 $:§ek‘\;d Yel%ﬁwﬂw g
3 . INK 1wIce
5 o WHITE STBIPES Seven Natlon Army (Third Man/V2) 2936 +429 327402 14 80/9 JACK JORNSON The Horizon... Moonshine Canspiracy/Universal 10
6 0 STAIND Price To Play (Fljp/Elektra/FEG) 2661 +398 244053 1 8217 | aTARs Boys Of Summer (Columbia) 10
8 0 FOO FIGHTERS Times Like These [Roswell/RCA) 2556 +355 264259 19 7518 | WHITE STRIPES Seven Nation Army (Third Man/V2) 9
7 €@  CHEVELLE Send The Pain Below /Epic/ 2526 +329 246931 17 8017 Gﬂﬂ':]c'::"l‘:‘:"ighe Young And Th;fﬂogeless (Epic) :
. . : AUDIOS ike A Stone (/nterscope/Fpic
N o DEFTONES Minerva /Maverm/r/{?epr/se/ 1787 +271 199986 5 117/6 LINKIN PARK Somewhere | Belong (Warner 6135, 8
10 @ RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 1756 +121 202042 24 8217 EVANESCENCE Bring Me To Life (Wind-up/ 8
13 m COLD Stupid Girl (Fjp/Geffen/interscape) 1725 +295 175607 12 1317 | FOO FIGHTERS Times Like These (RoswelyAC4) 8
12 (B QUEENS OF THE STONE AGE Go With The Flow (Interscage) 1632  +203 171174 9 78/6 | RADIONEAD There There Capito) 8
15 @ SUM 41 The Hell Song (/siand/iDJMG) 1611 +189 158781 12 1477
9 14 AFI Girl's Not Grey (DreamWorks) 1583 -114 160994 17 1417
16 @ P.0.D. Sleeping Awake (Maverick/Reprise) 1559 +194 156244 5 15
14 @ ATARIS In This Diary (Columbia) 1510 +89 124076 15 1517 Most
17 @ SEETHER Driven Under (Wind-up) 1481 +233 113323 1" 6717 Increased Plays
18 @ QUEENS OF THE STONE AGE No One Knows fInterscope) 1421 +149 178926 35 8017 ) ) TOTAL
19 @ GODSMACK Straight Qut Of Line (Republic/Universal) 1194 +3 113298 16 61/6 | amnst mE LasEy INCREASE
23 @ RADIOHEAD There There (Capitol) 1169 +242 151861 5 67/8 | WHITE STRIPES Seven Nation Army (Third Man/V2) +429
20 €  SALIVA Rest In Pieces fisland/l0JMG) 1099  +31 86072 11 57f6 ;’;::’JD”:?“S‘;""EI/W;’/";'/'ff’;(’;‘-/ﬂw +;gg
. rice To Play (Flig/Elektra +
21 @ REVIS Caught In The Rain (Epic) 1087 +84 69505 12 5712 AUDIOSLAVE Like A Stone Interscope/£pic +385
26 @ COLDPLAY The Scientist (Caprtol) 1052 +175 121613 1 5715 | FOO FIGHTERS Times Like These (Raswell/ACA) +356
24 @ SMILE EMPTY SQUL Bottom Of A Bottle [Lava/ 1032 +140 69533 6 61/5 | CHEVELLE Send The Pain Below (£pic/ +329
28 €D 3DOORS DOWN The Road I'm On (Republic/Universa) 985 +144 67823 9  52/5 é':l'g’gt”“;'z S;’mge';; ! ?/9';’"9 /Wﬂj"e’ﬂf"s-’ +:gg
. tupid Girl (Flip/Geffen/Interscope, +
27 @ MARILYN MANSON Mobscene (Nothing/Interscope) 955 +80 71104 5 56/5 DEFTONES Minerva (Maverick/Aeprise) w7
30 @ LINKIN PARK Faint (Warner Bros.) 890 +184 142455 8 26/6 | SOCIALBURN Everyone [Elektra/EEG) +246
25 @ TAPROOT Mine (Velvet Hammer/Atlantic) 885 +32 71332 10 55/3
22 29  FINCH What It Is To Burn (Drive- Thr/MCA) 812 -165 109334 18 452
33 @ VENDETTA RED Shatterday (Epic/ 154 +189 88815 3 60/5
34 @ DISTURBED Remember (Reprise) 690 +118 50067 20 29/4
31 €D HOT HOT HEAT Bandages /Sub Pop/Reprise) 684 +86 94250 8 a4 | MOSTE
32 €D LIVE Heaven (Radivactive/MCA) 670  +77 59233 6 353 Played Recur('enljs
36 @ CAVE IN Anchor (RCA) 632 +115 34189 6 50/5 TOTAL
5 ARTIST T(TLE LABEL(S} PLAYS
29 35 GOOD CHARLOTTE The Anthem /Epic) 627 -100 38348 19 33/0 FOO FIHTERS All My Lie oswellAC4) 14
35 @ POWERMAN 5000 Free /Dfea”lWUf/(S/ 583 +60 41703 7 37’3 CHEVELLE The Red /[:p,"./ 948
39 @ PETE YORN Come Back Home (Columbia) 569 +120 88389 8 41/4 | 3DOORS DOWN When I'm Gone /Rgpublic/Universal) 939
41 €D ALL-AMERICAN REJECTS The Last Song (DreamWorks) 553  +150 43154 3 43/6 gAllVﬁ Always //s/aﬂ/dvﬁlﬂ;/m/ g%
. . EETHER Fine Again (Wind-up/
42 @ SHINEDOWN Fly From Thfe Inside /At/ant/.c/ . . 482 +104 29838 5 39/2 SUM 41 Sl Waitng sand/0JMG) 75
46 @ JACK JOHNSON The Horizon... /MUUIIS/)I”E CUIISﬂIfaL‘y/UIIIVEfSﬂ// 481 +170 61864 10 35” 0 SYSTEM OF A DOWN Aerials Mmeritaﬂ/L‘D/umlJia/ 697
43 @ RED HOT CHILI PEPPERS Dosed (Warner Bros.) 412 +135 92304 2 48/31 | TAPRCOT Poem (Velvet Hammer/Atiantic) 667
45 @ DIE TRYING Oxygen's Gone (is/and//DJMG) 468 +141 34973 2 43/5 | NIRVANA You Know VO{I'W Right (Geffen/interscope) 639
40 43 LESS THAN JAKE She's Gonna Break Soon (Sie/W8) 456 7 33285 4 43 | COLDPLAY Clocks/Capita) 620
@ SOCIALBURNE (Elektra/EEG) M8 286 30531 1 aa7 | D URBED Payer o 78
Veryone fLiextra M RED HOT CHILI PEPPERS By The Way (Warner Bros.) 569
49 @ ROOTS Seed 2.0 (MCA) 384 +97 55463 3 22I13 | HOOBASTANK Crawling bn The Dark fisfand/{DJMG) 517
44 (D) THIRD EYE BLIND Blinded (When | See You) (Elektra/EEG) 370 +33 35692 7 24/1 | PUDDLE OF MUDD She Hates Me (Flawiess/Ceffen/Interscope/513
. . . . INCUBUS | Wish You Were Here fimmortal/Eprc/ 490
38 47  USED Buried MyselflAI'lve {Reprise) 336 17 39516 17 250 STONE SOUR Bother (Rosdrummer/LJMG) a7
37 43  BLUR Crazy Beat (Virgin/ ' 318 -164 26273 10 2913 | MUDVAYNE Not Faling (Egic) 452
@ G0OD CHARLOTTE The Young And The Hopeless (£pic/ 305 +167 38642 1 41/9 | PUDDIE OF MUDD Blurry (Flawless/Geffenfinterscope) 452
[Debut> @)  ATARIS Boys Of Summer (Columbia) 295  +135 88146 1 15/10 | ALL-AMERICAN REJECTS Swing Swing (DreamWorks) 448
HODBASTANK Running Away lsiand//0JMG; 446
85 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
5/11-5/17. Buliet ining p! ining flat fi i K. If tw tied in total plays, th ith the larger i in plays is placed first. . .
e o 5o o o e S 4 0, U o e e 105615t Playits have moved ot web
unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Gross See all of cur monitored reporters at
Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (© www.radioandrecords.com.
2003, The Arbitron Company). © 2003, R&R, Inc.
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i e « Fantastic moneymaker!
o ¢ .. *Brand Enhancer!
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It's great to have WRXL (The X)/
Richmond back in the pages of R&R
and on the Alternative panel. We've
only been reporting for a week, and
Max has me doing homework already.
The X signed on Sept. 13, 2002 (after
a 29-year heritage Rock history), and

| With
¥ Casey Krukowski

PD, WRXL/Richmond we’re having a blast. There is no more
| W exciting format than Alternative. Here’s
i , hoping | don’t hear “Free Bird” again anytime in the

near future. ® If it rocks, it's working for us. It's refresh-
e & ing to see artists become the focus again. Audioslave,

Godsmack and Disturbed are bands who continue to
perform. Trapt and Evanescence won't go away. The
‘ " second Seether single, “Driven Under,” is getting a lot
: 3 ‘ of phones right now. @ Watch out for the next single
) from Socialburn, “Everyone.” The X loves Socialburn.
These guys played Elliot's Big-Ass Super Bowl Bash in January and
our Chili Cook-Off in March. Now they’re coming back to Richmond in
June. We can’t get enough! If you can get Socialburn in for a show,
do it. They're total pros. & The White Stripes have been a pleasant
surprise for us. It's good to see them having some well deserved suc-
cess. | can’t wait to hear the new Metallica. # That's all from Rich-
mond. Max is on the phone looking for my homework. Thank God for
caller ID (just kidding, Max). Take care.

Bullets are flyin’ everywhere! War-
ner Bros. does the old switcheroo
as Linkin Park drop out of the top slot,
only to be replaced by labelmates Trapt
. Audiostave hold at No. 2 ... Every
slot is bulleted from 1-13, and again F! \
from 15-28 ... Radiohead are notable HAD l .
for fighting their way to No. 20 from 23
.. The chart is about as static as |'ve
ever seen it in my 56 years at this publication ... The real scrapping
takes place in the lower regions of the chart, as a battle royale is shap-
ing up between Vendetta Red, Disturbed, Cave in and Pete Yorn
for the title of “I'm Leaving You in the Dust, Suckers!” ... Also, All-
American Rejects, Red Hot Chili Peppers, Die Trying and
Socialburn waste no time in jumping on the chart and shoving their
way upward ... The Roots grow 49-45, making room for chart new-
comers Good Charlotte and Ataris ... Most Added: Red Hot Chili
Peppers, The Used, Eve 6, Ataris, Good Charlotte, Jack Johnson
and Boy Sets Fire ... Most Should Be Added: Paloalto, Less Than
Jake, Taking Back Sunday, The Roots, The Exies, Pete Yorn,
Shinedown and Overseer (Mitsubishi strikes again!).

Altemative

ON,-'EH 31

— Max Tolkoff, Alternative Editor -

armist: Paloalto
waeer: American/IDIMG

8y FRANK CORREIA /ROCK SPECIALTY EDITOR

Remn-mhor preschool” Naptime. build.
ing blocks. free juice. cookies and all
the paste vou could eat. Good times. no?
Apparently. singer-songwriter James
Grundler thought enough of his preschool
dayvs to name his band. Paloalto. after
them. That's right, Paloalto has nothing
to do with the Northern Californian town
of the same name. so don't even think of
lumping them in with Boston. Berlin,
Chicago or Miami Sound Machine. you
pigeonholing geography nerd.

In fact, let’s skip ahead of preschool al-
together and focus on why Paloalto
should be at the head of this year's elass.
Before the Los Angeles-based four-piece
had even completed their demo. they
caught the ear of famed producer Rick
Rubin. who signed them to American Re-
cordings. Their 2000 self-titled debut
made fans out of evervone from Stone
Temple Pilots singer Scott Weiland to
Limp Bizkit “Nookie™-maker Fred Durst.
Despite positive press and solid buzz,
though. the album was lost among music-
business politics and label mergers. Add
to that personnel shifts. and it looked like
Paloalto’s big hreak could lead to a big
breakdown.

Fortunately. Grundler and his band-
mates kept the faith, along with Rubin.

TELL US WHAT
YOU THINK!

Share your opinion
about this column — go to
www.radioandrecords.com and click
the Message Boards button.

The ups and downs of their previous ef-
fort were channeled into their sophomore
effort for American. Heroes and Villains.
which is scheduled to hit retail Julv 1
Lend an ear to the confident rock of "Fade
Out/In” and you can hear Grundler's de-
termination as he sings. "l don’t want to
fade out/ I don’t want to fade in/Like ev-
ervone should.”

Admitted fans of the shoegazing ethos
of bands like My Bloody Valentine and
Swervedriver. as well as classics like The
Beach Boys and Pink Floyd. Paloalto
have a discernable talent for adding at-
mospheric flourishes to solid pop songs.
Bassist Tommy Black and drummer
Florian Reinert anchor the group with a
rock-solid rhythm section that allows
Andy Blunda's guitars and kevboards to
float like a kite. Grundler's vocals recall
Jeff Buckley. Radiohead’s Thom Yorke
and Ours’ Jimmy Gnecco while retaining
an individuality that gives Paloalto its
own sound.

Tracks like “Pick Yourself Off the
Beach” shimmer like sunlight on the
waves. while “Throwing Stones” could be
the soundtrack to your next crush and/or
heartbreak. Then there’s the current fo-
cus track. "Breathe In,” a hazy summer-
time anthem that eases through the
speakers like a twilight breeze. When
scheduling music for the upcoming
months. make sure Paloalto is not just a
consideration. but a destination. If not.
maybe you should repeat a grade.

27 NEW ADDS
THIS WEEK!

Majors:

WXRK - WPLY
WHFS WEFNX
KKND WBUZ

KITS
KEDJ
WROX

16 BEFORE-THE-BOX ADDS INCLUDING:
KROQ Q101 CIMX WXTE
KXTE KXRK KRBZ WAQZ
KPNT KCPX KFSD

EARLY PHONES AT:

KROQ 20x WXTM 26x KXTE 28x CIMX 32x
Produced, Enginoered and Mixed by John Faldmann

thaussd.nel  rapriasrscorls com

Fumrgmiil 4 Baim 78 P Grme for Prmes Maeagreas

T

BTN B b B, Mg i Brve 4 8 T e Do

“Blue and Dellow”

A}

Headlining
WARPED TUUR
| thjs-_s_ymiper!!!
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America’s Best Testing Alternative Songs 12 +
il i For The Week Ending 5/23/03
R MEHRIRE™

: Persons  Men  Women
Artist Title (Label) W LW  Familiarity Burn 18-34 18-34 18-34
EVANESCENCE Bring Me To Life (Wind-up/ 417 4.04 97% 35% 423 4.10 4.32
TRAPT Headstrong (Warner Bros.) 4.09 4.18 94% 28% 3.97 3.80 4.10
CHEVELLE Send The Pain Below (Epic/ 4.08 4.02 92% 20% 4.07 384 4.25
AF Girl's Not Grey (DreamWorks/ 4.05 4.01 83% 14% 3.90 3.75 401
FINCH What It Is To Burn (Drive-Thr/MCA) 4.04 4.07 7% 12% 3.87 3.53 an
LINKIN PARK Somewhere | Belong (Warner Bros.) 4.02 3N 98% 31% 3.98 3.81 an
FOO FIGHTERS Times Like These (RoswelfRCA/ 4.02 3.96 91% 23% 4.01 4.07 3.97
LINKIN PARK Faint (Warner Bros.) 3.99 68% 1% 3.95 3.67 4.15
AUDIOSLAVE Like A Stone finterscope/Epic) 3.92 3.89 94% 33% 3.95 3.94 3.96
ATARIS In This Diary (Columbia) 3N 3.95 79% 16% 379 3.52 3.97
SUM 41 The Hell Song (Is/and/IDJMG) 385 383 85% 20% 3.65 3.61 3.69
REVIS Caught In The Rain (£pic/ 3.85 3.74 51% 6% 3.67 3.29 3.95
DEFTONES Minerva (Maverick/Reprise) 3.82 3.63 49% 5% 3.83 3.69 3.95
STAIND Price To Play (Flektra/EEG) 3.79 in 81% 16% 3.713 3.52 391
COLD Stupid Girl (Flip/Geffer/interscape) 3.78 3.73 84% 18% 3.69 3.59 3.n
QUEENS OF THE STONE AGE No One Knows (interscape) 3.77 313 93% 48% 3.76 3.78 3.75
SALIVA Rest In Pieces (Island//DJMG) 315 319 76% 16% 3.64 3.40 382
SEETHER Driven Under (Wind-up/ 3.72 374 69% 14% 3.57 3.22 3.86
GOOD CHARLOTTE The Anthem (Epic/ in 3.79 96% 43% 3.60 3.33 3.78
RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 3.69 3.60 97% 45% 3.55 3.59 3.53
3 DOORS DOWN The Road I'm On (Republic/Universall 3.67 359 67% 15% 3.61 3.24 3.89
TAPROOT Mine (Velvet Hammer/Atlantic) 3.67 3.62 62% 10% 3.55 3.39 3.68
QUEENS OF THE STONE AGE Go With The Flow finterscope) 3.63 3.57 67% 14% 3.63 3.59 3.66
P.0.D. Sleeping Awake (Maverick/Reprise) 3.61 3.49 62% 1% 3.56 3.27 3.78
WHITE STRIPES Seven Nation Army (7hird Man/V2/ 3.56 3.59 85% 26% 3.63 3.50 3.72
SMILE EMPTY SOUL Bottom Of A Bottle (Lava/ 3.55 3.60 34% 6% 34 3.19 3.59
GODSMACK Straight Qut Of Line (Republic/Universal) 3.50 3.48 85% 28% 3.40 3.37 343
RADIOHEAD There There (Capitol) 3.50 3.53 45% 10% 3.50 3.36 3.60
COLDPLAY The Scientist (Capitol) 3.40 3.4 60% 17% 3.52 3.23 3.74
MARILYN MANSON Mobscene (Nothing/Interscope) 3.03 3.08 55% 17% 3.05 3.12 2.98
Total samle size is 550 respondents. Total average favorabilty estimates are based on a scale of 1-5. (1=dislike very
much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total
burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/
music preference. Rate TheMusic.com results are not meant to replace callout research. The results are intended to show
opipions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The
RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by

\Mediabase Research, a division of Premiere Radio Nefworks. y.

. _TOP20 SPECIALTY ARTISTS

A.M. RADIO (Elektra/EEG) “Taken For A Ride”

GRANDADDY (/2] “Now It's On”

YEAR OF THE RABBIT (Elektrz) “Rabbit Hole”

BLUE MAN GROUP Zava/ “The Current”

CAESARS (Astralwerks) “Jerk It Out”

FOUNTAINS OF WAYNE (S-Corve/Virgin) “Stacy's Mom”

ALKALINE TRIO (Vagrant) “We've Had Enough”

SOUNDS (New Line/ “Living in America”

9. RELIENT K (Gotee) “Chap Stick, Chapped Lips & Things Like Chemistry”
10. MATRIX RELOADED (Reprise/Maverick) “Reload”

11. STRATFORD 4 (Jetset/ “She Married The Birds"

12. SUPERSUCKERS /Mid-Fi) “Rock-N-Roll Records (Ain’t Selling This Year}"
13. DAVE GAHAN (Mute/Reprise/ “Dirty Sticky Floors”

14. SENSES FAIL (Drive Thru) "Dreaming A Reality”

15. NOFX (Fat Wreck Chords) “Separation Of Church And Skate”

16. ECHO 7 /In De Goot/ "One Step Away”

17. INTERPOL (Matador/ “Obstacle 1"

18. FIGHT /Fat Wreck Chords) “Revolution Calling”

19. YEAH YEAH YEAHS (Interscope/ "Date With The Night”

20. LIZ PHAIR (Capitol “Why Can't I

Ranked by total number of shows reporting artist. J

O NI AW N -

o

-
Record Of The Week

ey
2 THE

ARTIST: Stratford 4 STRATFORD 4
TITLE: Love & Distortion

LABEL.: Jetset

With their second effort for Jetset Records, the aptly titled !
Love & Distortion, the San Francisco hipsters known as The
Stratford 4 pen My Bloody Valentines while day-tripping cn
The Velvet Underground. The atmospheric, layered guitars and enguifing feedback
are thick enough to smother a less talented band, but the 4 keep their feet on
the floor, with solid pop melodies providing the foundation. "When the Ocean
Meets the Eye" aiternates between shimmering guitar lines and a wonderful rack-
et of distortion, while vocalist Chris Streng skilifully navigates the noise with sub-
tle melodies. Listeners can get lost in the dreamy, swirling pop of "Tonight Would
Be Alright,” get off the couch and rock out to "The Story Is Over” or just listen
in on the captivating "Telephone,” where a lonely and stoned Streng chats with
his mom about music. No wonder he and his band are so cool.

T
. mesmmnmmrr s

— Frank Correia, Rock Specialty Editor

Fast Hooks...No Snags

m Digital, Clear, Consistent

® 65,000+ Song Library

m All Formats & International Titles

m On-Time Delivery
Call Michael-Pelaia (573)443-4155

Email: hook’s@hbb’ks,coih www.hooks.com
200 OId 63 South, #103 Columbia, MO 65201-6081 FAX: (573)443-4016

® Custom Production - Callouts & Montages

H

UNLIMI-TED
The World’s Premier Music Hook Service

T LR Colics and i |
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Reporters

WHRL/Albany, NY *
OM/PD/APD/MD: Lisa Bietlo

No Adds
KTEG/Albuguerque, NM *

PD: Elten Flaherty
MD: Marc Young
22 AUDIOSLAVE "Live”

BLANK THEORY Times™
KTZD/Albuguergue, NM *

PD: Scott Souhrada
MD: Don Kelley
2 UG IZLAND “Cry"
1 EVANESCENCE “Under”

ALKALINE TRIO “Enough”
WNNX/Atlanla. GA *

PD: Leslie Fram

APD: Chris Wilhiams

MD: Jay Harren

1 VENDETTA RED "Shatterday”

LESS THAN JAKE “Break”

WJISE/Atiantic City, NJ *

OM: Lou Romanni

PD: Al Parinella

MD: Jason Ulanel

10 JACK JOHNSON “Defeated”
1 ALKALINE TRIO “Enough”

ATARIS “Summer”

BOY SETS FIRE “Nest”

FOUNTAINS OF WAYNE “Mom’

PALOALTO “Breathe”

RED HOT CHIl

USED “Yellow”

WAKEFIELD "Wl
KROX/Auslin, TX *

PD: Melody Lee
MD: Taby Ryan
1 BOWLING FOR SOUP "Rock”

GOOD CHARLOTTE “Young™

MEMENTO "Sacred"

RED HOT CHILi  "Dosed”
WRAX/Birmingham, AL *
PD: Sysan Groves
APD: Hurricane Shane
MO: Mark Lindsey

No Adds
KDXR/Boise, 10 *

PD: Jagent Jackson
APD/MD: Kallao

GOOD CHARLOTTE “Young™
WBCN/Bosion. MA *

OM: Tony Berardini
VP/Programming: Oedipus
APD/MD Sleven Strick

WFNX/BOSIOn MA ~

APD/MD Kevin Mays

3 ROONEY “Blue”

2 FEEQER "Feelng”
ROCKTOPOS "Vacation™
USED “Yeliow"

WEDG/Buttalo, NY *

PD: Lenny Diana

MD: Ryan Patrick

2 (HEQ) PLANET EARTH "Side”
MANMAOE GOD * Passage

WBTZ/Burlinglon, VT

PO/MD: Stephanie Hindley

39 WHITE STRIPES "Seven”

37 CHEVELLE “Pain”

36 LINKIN PARK “Somewhere”

36 EVANESCENGE "Lite”

35 AUDIOSLAVE “Stone”

34 FOO FIGHTERS “Times™

34 STAIND “Price”

29 Al “Grey”

28 QUEENS OF. “Row”

24 RADICHEAO "There”

22 OEFTONES "Minerva”
21 SEETHER "Under”

16 STREETS “Forward"
15 VENDETTA REO “Shatterday”
14 ALL-AMERICAN REJECTS "Song”
14 COLOPLAY “Scient:
12 SOCIALBURN * Everyone
12 JACK JOHNSON “Defeated”
11 MARILYN MANSON “Mobscene”
11 BEN HARPER “Hands”
11 SMILE EMPTY SOUL “Bottle”
11 RED HOT CHILL... “Stop”
11 PETE YORN "Back”
10 BLUR “Beat”
10 PEARL JAM "Mine”
9 3 DOORS OOWN “Road”
8 JACK JOHNSUN Bubble
8 QUEENS O
REQ HOT CHILI Dosed
USED “Yellow™

WAVF/Charleston, SC *
PD: Greg Patrick
APD/MD Danny Villalobos
1 EVE 6 “Twice

ATARIS "Summer”

WEND/Charlotte, NC *

PD: Jack Daniel

APD/MD: Kristen Honeycult

1 RED HOT CHIL! .. “Dosed”

WKOX/Chicago, IL *

PD: Tim Richards

APD/MD: Mary Shummas

AMD: Nicole Chuminatto
No Adds

W2ZN/Chicago. IL *
PD: Bill Gamble
APD: Steve Levy
MD: James VanDsdol
8 MUDVAYNE “Coid”

WAQZ/Cincinnati, OH *

PD: John Michael

APD/MD: Shaggy

21 RED HOT CHILI. "Oosed”
GOOD CHARLOTTE “Young"

WXTM/Cleveland, OH ~

PD: Kim Monroe

APO: Dom Nardelia

MD: Pete Schiecke
SHINEDOWN "Inside”
SOCIALBURN 'Everyane”

WARQ/Columbra. SC *

MD: Dave Farra

2 INTERPOL “Obstacte”
AF “Song
RDOTS “Seed”
SOCIALBURN "Everyone”

WWCD/Columbus. DH *

PD: Andy Davis

MD: Jack DeVoss
}E‘\L/t é\MERlCAN REJECTS "Song”
FOUNTAINS OF WAYNE “Mom"
GUSTER "Amsterdam”

KDGE/Dallas-Ft. Worth, TX *

PD: Duane Doherty

APD/MD: Atan Ayo

5 AUTHORITY ZERO "Seasons”

2 RED HOT CHILI “Oosed”
JACK JOHNSON “Oefeated”
BOWLING FOR SOUP “Rock”

WXEG/Dayton, OH *
PD: Steve Kramer
MD: Boomer

No Adds

KTCL/Denver-Boulder, CD *
PD: Rubin
MD: Hill Jordan

No Adds

CIMX/Detroil, M1 *
PD: Murray Brookshaw
APD: Vince Cannova
MD: Matt Frankiin
1 WHITE STRIPES "Button’
LINKIN PARK “Faint”

KHTO/E| Paso. TX

DM/PD: Dave DeFranzo
APD: Greg Peters

2 PALOALTO "Breathe”

2 PAY THE GIRL “Gravity"
1 SIMPLE PLAN "Addicted”
1 ANNIE LENNOX “Cracks™

KNRQ/Eugene-Springtield. DR

PD: Chris Crowley

APD/MD: Stu Alien
AUDIOSLAVE “Live”

KXNA/Fayettevilie. AR

PD: Dave Jackson

11 VENDETTA REO “Shatterday”
ALKALINE TRIO "Enough”
GOOO CHARLOTTE “Young™
RED HOT CHILI. . “Oosed”
ROOTS “Seed”

WIBX/FI. Myers, FL*
PD: John Rez

APD: Filz Madrid
MD: Jeft Zito

RED HOT CHILI.. “Dosed"

Stations and their adds listed alphabetically by market

KFRR/Fresno, CA *

PD: Chris Squires

MD: Reverend

& COLDPLAY "Scientist”

1 FOUNTAINS OF WAYNE "Mom"
HDT HOT HEAT “Bandages”

WGRD/Grand Rapids. M1 *
PD: Bobby Duncan
MOD: Michae! Grey
THREE DAYS GRACE "Hate™
BOY SETS FIRE "Nest”
EVE6 “Twice”
RED HOT CHILI  “Dosed"

WXNR/Greenville, NC *
PD: Jetf Sanders
APD: Tumer Waison

EVE 8 "Twice*

WEEO/Hagerslown. MD
APD/MD: Dave Roberts

4 THREE OAYS GRACE "Hate
2 ALKALINE TRIO "Enough”
1 RED HOT CHILL... "Oosed”
1 USED Yellow"

WMRO/Hartford, CT *

PD: Todd Thomas

MD: Chaz Kelly

1 GOOD CHARLOTTE “Young "
BOY SETS FIRE “Nest”
EVE 6 "Twice”
RED HOT CHILL. "Dosed”
THREE DAYS GRACE "Hate”

KUCD/Honolulu, HI *

PD: Jamie Hyati

MD: Ryan Sean

52 ATARIS “Summer”

6 REC HOT CHIL .. ‘Cosed’
THREE DAYS GRACE “Hate™

KTBZ/Houston-Galvesion. TX *
PD: Vince Richards
APD: Eric Schmidt
4 REO KOT CHiLi  "Dosed”
COLD Guf
WRZX/Indianapolis. IN *
PD: Scott Jameson
MD: Michael Young
No Adds

WPLA/Jacksonville, FL *

PD: Bo Matthews

APD/MD" Chad Chumiey
RADIOHEAD “There"

WRZK/Johnson Cily, TN *
VP/Prag. Ops.: Mark E. McKinn
EXIES "Kickout”
00D CHARLOTTE "Young"

MARILYN MANSON "Mobscene”

KRBL/Kansas Cilr. KS*
OM/PD: Mike Kaplan
APD: Todd Violette

: Lazlo

No Adds

WNFZ/Knoxville. TN *
Interim PO: Anthony Proffiti
Interim MD: Opie Hines

EXIES "Kickaut”

RA “Rectifier”

USED “Yellow"

WHITE STRIPES “Seven”

KFTE/Lafayette, LA *

PD: Scott Perin

MD: Chris Diivier

1 POWERMAN 5000 “Free”
REQ HOT CHILI.. "Oosed”
USED “Yetlow'

WWOX/Lansing. Mi *
PD: John Boyle
MD: Kelly Bradiey
ECHO 7 "Step”
PETE YORN "Back
RED HOT CHILI “Oosed"

K)(TE/Las Ve?as. NV
ington
APDMD: Chris Ripley
7 DATSUNS "Hell"
BOWLING FOR SOUP “Rack”
OISTURBED “Liberate”

KLEC/Little Aock, AR *
PD: Marty Oehihot
MD: Adroq
AUDIOSLAVE “Live”
“Twice

EVEG"
MEMENTO Sacred

KROG/Los Angeles. CA *
VP/Prog.: Kevin Wealherly
APD: Gene Sandbioom
MD: Lisa Worden

BEN HARPER “Hands”

WMFS/Memphis, TN *

PD: Rob Cressman

MD: Mike Kiltabrew
ECHO 7 "Step”
EVANESCENCE “Under”
RADIOHEAD There"
SHINEDOWN "45™

WZTA/Miami, FL *
PD: Troy Hanson
APDMO: Ryan Castle
ECHO 7 "Step”
RED HOT CHILE “Dosed”

WLUM/Milwaukee, W1 *

PD: Tommy Wilde

MD: Kenny Neumann

7 ATARIS “Summer”

1 REDHOT CHILI "Dosed
EVE 6 “Twice”

WHTG/Manmoulti-Ocean, NJ *
PD: Darvin Smith
MO: Brian Zanyor

No Adds

KMBY/Monterey-Salinas, CA *
PD: Kenny Aflen
APD/MD: Opie Taylor

AFl "Song”

ATARIS "Summer*

DIE TRYING “Gone

FEEDER “Around”
WBUZ/Nashville, TN *
OM: Jim Palrick
PD/MD: Russ Schenck
1 GOOO CHARLOTTE “Young”
1 FALOALTO Breatne

FEEDER

TAKING BACK SUNDAV “Cute”

USED Yellow'

S “Seed”

wRHV/Newburqh. NY
PD/MD: Andrew Basis
AUDIOSLAVE “Live"
USEQ "Yellow"
KKND/New Orleans, LA *
DM/PD: Roh Summers
APD/MD: Sig
3 RED HOT CHILI "Dosed"
1 USED “Yellow™
WXRK/New York, NY *
MD: Mike Peer
9 USED “Yellow"
EVANESCENCE "Under”
WRDX/Norlolk. VA *
PD: Michele Diamond
MD: Mike Powers
USED “Yellow™

KORX/0dessa-Midland, TX
PD: Michael Todd Mobley

7 FINGER ELEVEN “Times"
7 REO HOT CHILI "Dosed"
7 WAKEFIELD "Wil"

KHBZ/Oklahoma Cily, DK *
PO: Jimmy Baredda

50 WHITE STRIPES “Seven”
49 TRAPT “Headstrong”

48 FOO FIGHTERS *Times™

47 LINKIN PARK "Somewhere”
47 CHEVELLE "Pan”

46 AUDIOSLAVE “Stone”

40 COLD “Grd”

33 DEFTONES "Minerva”

35 STAINO “Price”

34 RED HOT CHILI... “Stop”
33 SALIVA "Rest”

30 EVANESCENCE "Life”

29 ALL-AMERICAN REJECTS "Song”
27 GOOSMACK “Straight’

2% UISTURBEO Remember

03 OUURS OOWN “Road”

22 P0D "Awake"

21 SUM 41 “Seng”

20 ARl "Grey"

19 LINKIN PARK "Faint”

18 QUEENS DF... "Knows™

16 SMILE EMPTY SOUL “Botte”
14 CAVE IN “Anchor

12 ATARIS "Ulary
11 COLDPLAY “Screntst”
5 WHITE STRIPES “Button”

WJRR/Orlando, FL *

PD: Pat Lynch

MD: Dickerman

8 DIE TRYING “Gone"

4 JACK JOHNSON “Defeated”
GODSMACK “Serenty”
RED HOT CHIL! “Dosed"

WOCL/Oriando, FL*

PD: Alan Amith

APD/MD: Bobby Smith

5 GOOD CHARLOTTE "Young™

WPLY/Philadelphia, PA *
PD: Jim McGuinn

MD: Dan Fein

1 USED "Yeliow"

KEDJ/Phoenix, AZ

PD: Nancy Stevens

APD: Dead Air Dave

MD: Robin Nash

1 ATARIS “Summer”

1 USED Yellow'
SWITCHFOQT “Live”

K20N/Phoenix. AZ *

OM/PD: Tim Maranville

APD/MD: Kevin Mannion

11 MICHELLE BRANCH "Happy”
JACK JOHNSON “Defeated’

WXDX/Pittshurgh. PA *

PD: John Moschitta

MD: Vinnie

14 EVE 6 "Twice”
MUDVAYNE Cold”

WCYY/Portiand. ME

PD: Herb Ivy

MD: Brian James

1 EVEG T

1 EOUNTAINS OFWAVNE "Morn”

CHO 7 "Step”
RED HOT CHILI "Dosed”
USED "Yeilow'

KNRK/Portland, OR *

PD; Mark Hamilton

APD/MD: Jayn

3 EVEG'T

1 LESS THAN JAKE “Break”
OIE TRYING “Gone "
VENOETTA REO “Shatterday”

WBRU/Providence, Rl *
PD: Tim Schiavelli
MD: Andy Yen

No Adds

WWRX/vamence RI*

APD/MD Kevin Mays

43 TRAPT "Headstrong”

42 FOO FIGHTERS “Times"

42 LINKIN PARK “Somewhere”
42 STAIND "Price”

40 AUDIOSLAVE "Stone”

39 WHITE STRIPES “Seven™

34 GOOSMACK "Straight”

31 CAVE IN “Anchor”

28 P00 "Awake"

28 SMILE EMPTY SOUL "Bottle"
26 DEFTONES "Minerva”

25 ARG

G ﬂY"
17 LINKIN PARK “Faint”
17 SHINEDOWN “Inside”
17 SALIVA “Rest”
16 RODTS "Seed"

16 FVANESCENCE “Lite”

16 MARILYN MANSON “Mabscene”
14 DISTURBED “Remember”

14 POWERMAN 5000 Sivee

10 UNLOCO “Faslure”
10 XHED& PLANET EARTH “Blackout”
9 ACROMA “Down”

9 SR-71 Tomamow"

8 DQUBLECRIVE “impnnt”

8 REOHOT CHIL... "Dosed”

8 LIAM LYNCH “Whatever
BOY SETS FIRE “Nest”
IDLEWILD “Modern”

KRZ0/Reno, NV *
OM: Rob Blaze Brooks
APD: Jeremy Smith
MD: Mati Diablo

2 INTERPOL "Obstacie”

ALL-AMERICAN REJECTS "Song”

RED HOT CHILI. "Dosed”
SOCIALBURN “Everyone”

WDYL/Richmond, VA *

PD: Mike Murphy

MD: Keith Dakin

13 RED HOT CHILI. "Dosed”

1 ATARIS “Summer”
PALOALTO ‘Breathe”
USED "Yeliow™

WRXL/Richmond. VA *

PD/MD: Casey Krukowski

APD" Jay Smack

41 TRAPT “Headstrong”

39 EVANESCENCE "Life”

39 RED HOT CHILI "Stop”

38 GODSMACK " Straight”

38 AUDIOSLAVE “Stone”

35 DISTURBED "Remember”

34 LINKIN PARK “Somewhere”

32 STAIND "Pnce”

32 3DOORS DOWN “Road'

32 SEETHER “Under”

32 FOQ FIGHTERS “Times™

31 QUEENS OF . “Flow™

31 AFl “Grey”

30 SUM 41 "Song

29 WHITE STRIPES "Seven

14 CHEVELLE "Pan”

13 ATARIS "Diary”

13 COLD “Gil"

13 MARILYN MANSON “Mobscene”

12 POWERMAN 5000 "Free”

12 SMILE EMPTY SOUL “Bottle”

12 OEFTONES “Minerva’

12 SALIVA “Rest”

9 SOCIALBURN “Everyone”

9 RADIOHEAD “There”

& DONNAS “Off"

8 LINKIN PARK “Runaway"
RED HOT CHILI “Oosed”

KCXX/Riverside, CA *

OM/PD: Kelli Clugue

APD/MD; Daryl James
No Adds

wlll/Rnanoke Lyncnburq. VA*
GM/PD: Bob
MD: Greg lmv:s

No Adds

WINE/Rochester, NY *

DM/PD: Mike Danger

MD: Violel

1 REC HOT CHiLI... "Dosed”
ALKALINE TRIO “Encugh”
WHITE STRIPES "Bution”

KWO00/Sacramenlo, CA *

BUV SETS FIRE “Nest”
OVERSEER “Homndog™

KPNT/S1. Louis, MD *
Pn Tommy Matiem

D: Jeff Frisse

AP “Woady” Fife

2 BVE 6 “Toice”
CAUTERIZE “Something”
00D CHARLOTTE "Young”
RED HOT CHIL . “Oosed”

KCPX/Salt Lake City, UT
PO/MO: lan McCain

63 LINKIN PARK “Lyng”

62 LINKIN PARK “Somewhere”
62 TRAFT 'Headstrong™

62 AUDIOSLAVE “Stone”

61 EVANESCENCE “Life”

33 MARILYN MANSON "Mobscene”
32 SUM41- Song

30 CHEVELLE “Pain”
29 STAIND "Prce”
27 ZACK DE LA ROCHA “Death’
25 FOO FIGHTERS "Times™

24 KORN "Break'

24 DISTURBED "Remember”

24 WHITE STRIPES "Seven”

23 ATARIS “Drary”

21 GODSMACK "Straight”

21 BREAKING BENJAMIN “SKin”
21 AFI"Gre

19 SEETHER “Under”

19 RED HOT CHILI “Dosed”
18 LIVE “"Heaven”

18 POD "Awake”

18 COLD "Grl"

18 CAVE IN “Anchar”

16 SOCIALBURN "Everyone”

15 USED “Yeilow”

15 VENDETTA RED “Shatterday”
14 DIE TRYING “Gone"

14 BURNING BRIDES "Snow”
13 LINKIN PARK “Faint”™

12 HOT HOT HEAT "Bandages™
10 QUEENS OF “Knows™

5 RADIOHEAD "There”

1 CLOSURE "Look"

KXRK/Salt Lake Cily. UT *
PD: Todd Noker
APD/MD: Artie Fufkin
AMD: Carey 0'Brien
HOT HOT HEAT "Bandages”
RED HOT CHILI “Dosed”

XTRA/San Diego, CA *
PD: Bryan Schock
MD: Marty Whitney

No Adds

KCNL/San Jose, CA *
PO/MD: John Allers

60 TRAPT “Headstrong”

59 AUCIOSLAVE “Stone”

56 WHITE STRIPES “Seven”
54 JACK JOHNSON "Defeated”
54 RED HOT CHILI. “Step™
53 COLDPLAY “Screntist”

42 MAROON 5 “This”

33 EVANESCENCE “Lde”

33 SEETHER “Under”

32 REO HOT CHILY... "Oosed”
32 LINKIN PARK Easier”

30 LINKIN PARK “Somewhere”
28 RADIOHEAD “There”

26 SUM 41 Sang”

25 SIMPLE PLAN "Addicted”
24 THIRD EYE BLIND "Bfinded"
23 QUEENS OF... “Knows”

23 FOO FIGlg;RS “Times”

Iy
21 BEN HARPER “Hands™
20 3 DOORS DOWN "Road”
19 PETE YORN "Back”
17 CHEVELLE "Pa”
16 STAINO “Prnee
16 NO DOUBT F/LADY SAW
“Undeneath”
16 NO OOUBT “Hella"
15 EVANESCENCE “Under”

“Georga®
13 DAVE MATTHEWS BAND “Everyday”
12 INCUBUS “Ar
12 JACK JOHNSON “Bubble”

10 JOHN MAYER “Body”

10 BECK “Lost"

9 TELEPOPMUSIK “Breathe”
§ SALIVA“R

8 EDDIE VEUDER “Hide"

PALOALTO Breathe”

KITS/San Francisco, CA *
PD: Sean Demery
MD: Aaron Axelsen

No Adds

KJEE/Santa Barbara, CA
GM/PD: Eddie Gutierrez
MD: Dakola

AF “Song"

ATARIS “Summer”
DIE TRYING “Gane™
EVE 6 Twice”
SHINEDDWN “Inside
USED "Yellow”

KNDD/Seatlle-Tacoma, WA *
PD: Phil Manning
APD: Jim Keller

No Adds

KSYR/Shreveport, LA *

Acting PD: Rod The Human Trip

1 RED HOT CHIL!. “Dosed”
FEEDER “Around”
MEMENTO “Sacred"
USED "Yellow”

KCDA/Spokane. WA *

PD: John McGann

MD: Sam Hill

71 TRAPT “Headstrong'

70 WHITE STRIPES “Seven™
68 STAIND ‘Price”

66 EVANESCENCE "Lite”
66 FOQ FIGHTERS Times
66 AUDIOSLAVE “Stone’
64 LINKIN PARK “Somewhere"
41 COLD "Gid"

40 PO D "Awake”

39 ATARIS DlarPy

39 CHEVELLE "Pain”

38 QUEENS OF "Flow’

38 DEFTONES “Minerva”

38 SUM 41 “Song”

37 GODSMACK “Straight”
36 RED HOT CHIL! “Stop’
34 QUEENS DF  Knows’
33 SEETHER "Under”

32 RADIOHEAD "There'

32 AFl "Grey”

30 LIVE "Heaven”

25 REVIS “Rain’

21 SALIVA ‘Rest”

19 FINCH "Bum”
16 ALL-AMERICAN REJECTS “Song”

15 FINGER ELEVEN “Times

15 BLUR

5 VENDETTA REC Shallermy
15 HOT HOT HEAT “Bandages™
14 TAPROQT “Ming”

14 CAVE IN “Anchor

WKRL/Syracuse, NY *

OM/PD: Mimi Griswold

APD/MD: Abbie Weber

1 USED “Yellow"

1 FINGER ELEVEN “Times”
BOY SETS FIRE "Nest”
JACK JOHNSON “Defeated”

WXSR/Tallahassee, FL

PD: Sleve King

MD: Meathead

1 ALKALINE TRIO * Ennugh
1 MUDVAYNE “Cold

1 PALOALTO “Bveathe

1 RED HOT CHILI “Dosed”

WSUN/Tampa, FL *

OM: Chuck Beck

PD: Shark

APD: Pat Largo

17 LINKIN PARK “Faint’

1 GOOD CHARLOTTE “Young"

1 LESS THAN JAKE "Break”
JACK JOHNSON "Defeated”

KFMA/Tucson. AZ *

PD: Libby Carstensen

MD: Matt Spry

26 ATARIS “Summer”

15 RED HOT CHILI... ‘Oosed"
15 QVERSEER “Horndog"

KMYZ/Tulsa, OK *

PO: Lynn Barstow

MD: Carhin Pierce

1 EVE6 "Twice”

1 JACK JOHNSON "Defeated”
1 ATARIS "Summer”

WHFS/Washington, DC *
PD: Robert Benjamin
APD: Bob Waugh
MD: Pat Ferrise
REDHOT CHILI "Dosed”
USED "Yellow"

WWDC/Washington, OC *
PD: Buddy Rizer

MD: LeeAnn Curtis

1 SOCIALBURN "Everyone”
1 RED HOT CHiLI. "Dosed’

WPBZ/Wesl Palm Beach, FL *
OM/PD: John O"Connell
MD: Eric Kristensen

No Adds

WSFM/Wilminglon, NC

PO: Knothead

1 ALKALINE TRIO "Enough®
RED KOT CHILI “Dosed”

*Monitored Reporters
94 Total Reporters

85 Total Monitored

9 Total Indicator

New Reporters (9):

WBTZ/Burlington, VT

KHTO/EI Paso, TX

KHBZ/Oklahoma City, OK
WWRX/Providence, Rl
WRXL/Richmond, VA
KCPX/Sait Lake City, UT
KBZT/San Diego, CA
KCNL/San Jose, CA
KCDA/Spokane, WA

_

~
New & Active

USED Biue And Yellow (Reprise/
Total Plays: 282, Total Stations: 29, Adds: 17

EXIES Kickout (Virgin/
Total Plays: 271, Total Stations: 25, Adds: 2

AUTHORITY ZERO Over Seasons (Lava/
Total Plays: 266, Total Stations: 22, Adds: 1

SOUTH FM Dear Claudia (MCA/
Total Plays: 268, Total Stations: 15, Adds: 0

EVANESCENCE Going Under (Wind'up/
Total Plays: 224, Total Stations: 9, Adds: 4

\

ALKALINE TRIO We've Had Enough (Vagrant/TVT)
Total Plays: 215, Total Stations: 20, Adds: 3

BEN HARPER With My Own Two Hands (Virgin/
Total Plays: 213, Total Stations: 14, Adds: 3

EVE 6 Think Twice (RCA/
Total Plays: 153, Total Stations: 16, Adds: 12

THREE DAYS GRACE (I Hate) Everything About You (/ive)
Total Plays: 151, Total Stations: 15, Adds: 3

2UG IZLAND Cry (Psychopathic)
Total Plays: 149, Total Stations: 13, Adds: 1

Songs ranked by tetal plays

Please Send Your Photos

R&R wants your best snapshots (color or black & white).

Please include the names and titles of all pictured and send them to:

R&R. c/o0 Mike Davis: 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA 90067
Email: mdavis@radioandrecords.com

www.americanradiohistorv.com

—

Indicator
Most Added"
RED HOT CHILl PEPPERS Dosed /Wamer Bros/

ALKALlNE TRIO We ve Had Enough /l/ayraﬂt/TVT/
JUSED Blue And Yellow /Hepr/se/
\ AUDIOSLAVE Show Me How To lee //nterscope/fp/c/
EVE 6 Thlnk Twn:e /HE'A/
GOOD CHAHLOTTE The Young And The Hopeless /Ep/c)
* SHINEDOWN Fly From The Inside (Atanti)
DIE TRYING Oxygen s Gone //s/aﬂd/lﬂJM[z‘)
VENDETTA RED Shatterday (Epic)
ATARIS Boys Of Summer /E'o/umb/a/
FINGER ELEVEN Good Times (Wind-up/
ROOTS Seed 2.0 (MCA)
AF1 The Leaving Song Part It (DreamWorks)
ECHO 7 One Step Away (/n De Goot)
FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC)
MUDVAYNE World So Cold /pic/
PALOALTO Breathe In (American/IDJMG)
THREE DAYS GRACE (I Hate) Everything About You #/ive/
WAKEFIELD Say You Will (Arista)

)
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JOHN SCHOENBERGER

Jjschoenberger@radioandrecords.com

riple A Music
all Times

Your annual update

TRIPLE A

May 23, 2003 R&R ® 77

it’s been a while since we’ve revisited the music call times for the
R&R Triple A panel, and, as you know, these days and times change
constantly. So here you go — they’re accurate as of today, anyway!
Note: All call times are in the time zone of the station

Calls/City
KBCO/Denver

KBAC/Albuquerque
KBXR/Columbia, MO

KCTY/Omaha

KENZ/Salt Lake City
KFOG/San Francisco
KGSR/Austin
KINK/Portland, OR
KMTN/Jackson Hole, WY

KMTT/Seattle

Contact, Title
Keefer, MD

Ira Gordon, GM/PD

Lana Trezise, PD

Brian Burns, PD

Ryan “Stash” Mortcn, MD
Kari Bushman, MD

Haley Jones, Asst. PD/MD
Susan Castle, MD

Kevin Welch, MD

Mark Fishman, PD

Phone
303-444-5600

505-989-3338

573-449-1520

402-444-5600

402-444-5600

801-485-6700

415-995-6932

512-908-4986

503-517-6180

307-734-4287

Shawn Stewart, Asst. PD/MD 206-233-1037

KOTR/San Luis Obispo, CA Drew Ross, PD

KPIG/Monterey
KPRI/San Diego, CA
KRSH/Santa Rosa, CA

KRVB/Boise, ID

Laura Hopper, PD
Dona Shaieb, PD
Pam Long, MD

Dan McColly, OM/PD

805-786-2579

831-722-9000

858-678-0102

707-588-0707

208-344-3511

KTAO/Santa Fe-Taos, NM Pat “Paddy Mac” McCarty, MD 505-758-5826

KTBG/Kansas City

Jon Hart, PD

660-543-4155

E-Mail Call Times
keefer@ W 11:30am-1pm
clearchannel.com

iraggordon@ ThF 9-11am
clearchannel.com

lana@ Th 10am-noon
bxr.com

bburns@ F 9-10am
1069thecity.com

stash@ WTh 11am-1pm
1069thecity.com

kari.bushman@ MTW 3-5pm
cifcomm.com

hjones@ W 3-5pm
kfog.com

scastle@ M 3:15-6:15pm
kgsrcom

kwelch@ Th 10am-noon
Kink.fm

fishmon@ F 10:15am-noon
onewest.net

sstewart@ W 3:15-5pm
kmtt.com

dross@ Th 3-5pm
radiocentralcoast.com

laura@ MTW 8:30-10am
kpig.com

authenticrock@ W 1-4pm
compuserve.com

ipamlong@ W 2-4pm
yahoo.com

mccolly@ Th 1-3pm
journalbroadcastgroup.com
paddymac@ W 1tam-1pm
ktao.com

jhart@ W1-3pm
ktbg.cmsu.edu

YO! white in Austin for a performance, Virgin recording artist Ben Harper stopped by KGSR for an in-
studio performance and interview. Seen here after the segment are (I-r) Harper and KGSR PD Jody
Denberyg.

SHARP PHOTO Aware/Columbia recording artists The Thorns stopped by the KINK Live
Performance Lounge and wowed a crowd of 40 fans and the listening audience with a set of songs
from their forthcoming debut CD. Pictured here are (I-r} KINK MD Kevin Welch and afternoon driver
Dave Scott, The Thorns' Matthew Sweet, Columbia Records’ Trina Tombrink, The Thorns’ Shawn
Mullins, KINK PD Dennis Constanting and The Thorns’ Pete Droge.

Calls/City
KTCZ/Minneapolis

KTHX/Reno, NV
WAPS/Akron
WBOS/Boston
WCLZ/Portland, ME

WDET/Detroit

Contact, Title
Mike Wolf, Asst. PD/MD

Harry Reynolds, PD

Bill Gruber, PD

Phone
612-339-0000

505-757-6747

330-761-3098

Michele Williams, Asst. PD/MD 617-822-9600

Brian James, MD

Chuck Horn, Asst. MD

WDOD/Chattanooga, TN Danny Howard, OM

WDST/Woodstock, NY
WFPK/Louisville
WFUV/New York
WGVX/Minneapolis
WKOC/Norfolk
WMMM/Madison
WMPS/Memphis
WMVY/Cape Cod, MA
WNCS/Burlington, VT
WNCW/Greenville, SC

WOKI/Knoxville

WRLT/Nashville

WRNR/Baltimore

WRNX/Springfield, MA

WTTS/Indianapolis

WVOD/Elizabeth City, NC
WXPN/Philadelphia
WXRT/Chicago
WXRV/Boston
WYEP/Pittsburgh

WZEW/Mobile

wWww.americanradiohistorv.com

Roger Meneli, MD

Stacy Owen, Asst. PD/MD
Russ Borris, Asst. MD
Jeff Colling, PD

Paul Shugrue, PD

Gabby Parsons. MD
Steve Richards, PD
Barbara Dacey, SM

Mark Abuzzahab, PD

Kim Clark, Asst. PD
Shane Cox, PD

Sarah McClune, MD

Keith Coes, Asst. PD/MD
Jon Peterson, OM

Alex Cortright, PD

Lesa Withanee, MD

Brad Holtz, PD

Todd Berryman, MD

Matt Cooper, PD

Helen Leicht, Asst. PD/MD
John Franeda, Asst. PD/MC
Dana Marshall, MD

Mike Sauter, MD

Lee Ann Waters, MD

207-774-6364

313-577-4146

423-321-6215

845-679-7266

502-814-6500

716-817-4550

612-617-4000

757-640-8500

606-826-1229

901-375-9324

508-693-8211

802-223-2396

828-287-8000

865-588-6511

865-588-6511

615-242-5600

419-626-0103

410-626-0103

413-536-1105

812-332-3366

812-332-3366

252-475-1888

213-898-6677

773-777-170C

973-374-4733

412-381-9131

251-344-1065

E-Mail Call Times
mwolf@ WTh 3-5pm
clearchannel.com

hreynolds@ W g-11am
nextmediareno.com

billgruber@ W 10am-4pm
hotmail.com

mwilliams@ Th 10am-2pm
wbos.com

brianjames@ W 3-5pm
citcomm.com

chorn@ Th 1-4pm
wdetfm.org

dhowardradio@ F 11am-1pm
aol.com

rogerm@ WTh 1tam-noon
wdst.com

sowen@ Th 1-3pm
wipk.org

russborris@ W 5-7pm
wfuv.org

jeff.c.collins@ Th 12:30-5pm
abc.com

pauishugrue@  TWThF 11am-noon
thecoast.com

gparsons@ Th 11am-2pm
entercom.com

steve@ W 2-4pm
radiopig.com

barbara@ TWTh 2-3pm
mvyradio.com

thewalrus@ W noon-2pm
pointfm.com

kim@ T3-5pm
wncw.org

shane@ MT 1-3pm
100theriver.com

seenonradio@ TW 2-5:30pm
hotmail.com

kcoes@ TTh 2-4pm
writ.com

rocknpetey@ Th 11am-noon
aol.com

alex@ W 11am-1pm
wrnr.com

lesa@ Th 1-2:30pm
wrnx.com

holtzradio@ W 2-3pm
hotmail.com

toddovereasy@ Th noon-2pm
hotmail.com

beachcoops@ T 1-4pm
earthlink.net

helen@ T 2-4pm
xpnonline.net

farneda@ Th 11am-2pm
wxrtwscr.cbs.com

danamarshali@ Th 11am-2pm
wXrv.com

mike@ W 3-6pm
wyep.org

leeann@ TW 3:30-6pm
92zew.net
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registration l

FAX THIS FORM BACK TO 310-203-8450

:';.; &

SEMINAR FEES

BEFORE JULY 7, 2003

OR MAIL TO:
R&R Triple A Summit

Please print carefully or type in the form below.
Fult payment must accompany registration
P.O. Box 515408 l form. Please include separate forms for each

registration. Photocopies are acceptable.

Los Angeles, CA 90051-6708

OR REGISTER ONLINE AT www.radioandrecords.com

MAILING ADDRESS

JULY 8 - AUGUST 1, 2003

AFTER AUGUST 1, 2003
ON-SITE REGISTRATION ONLY

METHOD OF PAYMENT

A i
(o

$350

$399

$425

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed: $

Name

O visa

Title

Expiration Date

Call Letters/Company Name

LI

[ MasterCard

Account Number |

D American Express

[ Discover O check

Month  Date

Signature

Print Cardholder Name Here

Street

City State Zp o
Telephone # Fax #

E-mait

QUESTIONS?

Millennium Harvest House Hotel, Boulder, CcO

HIOEL

registration

Thank you for requesting reservations at the
Millennium Harvest House Hotel. Our staff would like to take the opportunity
to extend a warm welcome to you during your upcoming meeting.

« To confirm your reservation, your arrival must be guaranteed by charging two
nights deposit to a major credit card, or you may send payment by mail. Deposits
will be refunded only if reservation is cancelled at least 30 days prior to arrival.

« Reservations requested after July 7, 2003 or after the room block has been filled
are subject to availability and may not be available at the Summit rate.

« Check in time is 3:00 pm; check out time is 12noon.

Call the R&R Triple A Summit
Hotline at 310-788-1696

4

TYPE OF ROOM

TRIPLE A SUMMIT RATE

Deluxe (singie/double)

$125 / $135 night

Millennium Club Rooms

(single/double)

$145 / $155 night

Suites

$195 and up

www americanradiohistorv. com

FOR HOTEL RESERVATIONS, PLEASE CALL:

303-443-3850 or 866-866-8086
Or mail to: Millennium Harvest House Hotel
1345 28th Street, Boulder, CO 80302

Millenniumhotels.com (Group Code: 4529)
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®
W W wast e s R e wiighe 80 | Most Added
4 o JACK JOHNSON The Horizon... (Moonshine Conspiracy/Universal) 537 +67 33812 12 26/0 | www.rradds.com
3 © TRAIN Calling All Angels (Columbia) 500 +18 35901 7 23]0 | ARTISTTALE LABEL(S) ' ‘ LELE
5 @ COLDPLAY Clocks (Capitol 461  +11 38861 25 250 S:gfg :;‘::s’ﬁ:‘va”;’l’: ;;Z’ES/”‘”’”S"’ ::
1 4 JOHN MAYER Why Georgia (Aware/Columbia) 457 -36 30472 16 2410 ANNIE LENNOX Pavement Cracks (/) 8
6 © rLEETWOOD MAC Peacekeeper (Reprise/ 447 +b 28609 1 2310 | |NDIGENDUS C'mon Suzie (Sivertone) 7
8 0 PETE YORN Come Back Home (Columbia) 410 +26 24980 9 25/0 | JOHN MELLENCAMP Teardrops Will Fali (Colsmbia) 6
2 7 JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 407 -83 24280 16 23/0 NICKEL CREEK Smnqthie 30"9_ (Sugar Hill . 5
78 BENHARPER With My Own Two Hands (Vigin) 390 3 23863 11 230 g;g‘fu‘“}"f"l']":g;ﬂ pierert L (W”flfﬂf’ﬁ”(fr'de"'? Soms g
on't Think Twice, It's All... (Tane-CooliArtemis,
9 9  COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) 358 -22 31320 19 20/0 RICHARD THOMPSON I Tag Along Cooing Viny/Spindrt 7
10 10 LUCINDA WILLIAMS Righteously (Lost Highway/ 336 12 16428 12 2110 LIZ PHAIR Why Can't | (Capital) 2
13 Q COLDPLAY The Scientist {Capitol) 330 +42 19880 6 2n SISTER HAZEL Life Got In The Way (Sixeh Mar) 2
1 @ JAYHAWKS Save It For A Rainy Day (American/Lost Highway/I0JMG) 318 +1 16576 13 21)0 Most
12 @ ZIGGY MARLEY True To Myself (Private Music/AAL) 299 +1 17219 8 2210
15 14 ALLMAN BROTHERS Firing Line (Sanctuary/SRG) 250 -9 15086 10 18/0 IncreaSEdPIay S ToTAL
14 15 JOHNNY MARR Down On The Corner (iMusic/ 24 -32 13163 12 18/0 ARTIST TTLE LABELLS) IN;;:XSE
17 @ THORNS| Can't e e 239 413 17688 5 2000 | o nuNSON The Horzon.. Maanshine ConspiacyUinersl +67
16 17 DAVID GRAY Be Mine (ATO/RCA) 230 AT 16814 17 1310 | SypyE wINWOOD Diferent Light (Wincraft/SclFidelity) +62
20 @ JOHN HIATT My Baby Blue (Vew West/ 226 +26 14339 6 20/1 | EAGLES Hole In The World £RC) +59
23 @ STEELY DAN Blues Beach (Reprise/ 213 +45 14431 2 1911 GUSTER Amsterdam (Paim Pictures/Reprise) +49
19 €D  JOHN EDDIE Let Me Down Hard (Thrill ShowyLost Highway) 210 +7 9384 6 18/0 ﬁf,“}flfﬂ' Blues Beach éf?epﬂse/ +:g
S LD he Scientist (Capitol) +
27
@ JACKSON BROWNE A|?10UI My Imagmat_mn {Elektra/EEG) 195 +39 12366 2 16/0 JACKSON BROWNE About My Imagination ikt EE6) 39
28 @ NICKEL CREEK Smoothie Song (Sugar Hill) 188 +32 21415 2 1605 | puery WILLER Our Love (Elektra/EEG) 437
25 @ LIVE Heaven (Radioactive/MCA) 183 +20 4776 3 9/0 DAVE GAHAN Dirty Sticky Floors (Reprise) +37
18 24 WALLFLOWERS How Good it Can Get finterscope) 181 -40 9225 20 20/0 0.A.R. Hey Girl fava) +33
30 @ MATCHBOX TWENTY Unwell (Melisma/Atiantic) 177 +29 15827 14 611 Most
21 26 FEEL Got Your Name On It [Curb) 176 -18 5324 10 12/0
24 € THIRD EYE BLIND Biinded (When | See You) (Elektra/EEG) 174 .7 w5 o |Played Recurrents
- @ BLUE MAN GROUP FIDAVE MATTHEWS Sing Along (Lava/ 156 +9 5239 2 LU e biders
26 29 TORI AMOS Taxi Ride (£pic/ 154 -9 12631 12 1710 DAVE MATTHEWS BAND Grace Is Gone (RC4) 182
€ PSEUDOPOD All Over You (Interscape) 147 +20 141 1 14/0 | TORIAMOS A Sorta Fairytale (Epic/ 174
BECK Lost Cause (Geffen/interscape) 169
26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of DAVE MATTHEWS BAND Grey Street /RC4) 166
5/11-5/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed A i
first. Songs helow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting [ JACK JOHNSON Flake (Enioy/Universalf 150
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases NORAH JONES Don't Know Why (Blue Nare/V?fglh/ 137
total plays. Gross | 0 als A Quarter Hour P ti ber of plays (times 100). A Quarter Hour Perso dh ith onf e ) -
Ll;l]eOAErib:)traoynSCo:gzzn;n?gsésgog??ﬁ:A?bit\/ri);]a%eoml:’aan;;. @OUZIOO%F?SESR 'IIEIBCST numperotp ays( imes ) verage Quarter Hour Persons used herein wi permlssx nfrom NDRAH JDNES Come AWdY Wlth Me /B/ue Nﬁle/Vlfg/ﬂ/ 135
= TRACY CHAPMAN You're The One Flektra/EEG) 130
New & Active PAUL SIMON Father And Daughter (VickJive/ 121
JOHN MAYER No Such Thing (Aware/Columbia) 118
WIDESPREAD PANIC Don't Wanna Lose You (Widespread/SRG) FOO FIGHTERS Times Like These (Roswelf/RCA) JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 13
Total Plays: 142, Total Stations: 14, Adds: 0 Total Plays: 103, Totaf Stations: 5, Adds: 0 SUSAN TEDESCHI Alone (Tone-Cool/Artemis) 112
FRANKY PEREZ Something Crazy (L ava/ RADIOHEAD There There (Capitol) DAVE MATTHEWS BAND Where Are You Going (RC4) 109
Total Plays: 131, Total Stations: 9, Adds: 0 Total Plays: 102, Total Stations: 7, Adds: 0 COLDPIAY In My Place (Capital 108
BRUCE COCKBURN Open (True North/Rounder) GO0 GOO DOLLS Sympathy (Warner Bros.) "
Total Plays: 110, Total Stations: 10, Adds: 0 Total Plays: 98, Total Stations: 4, Ads: 0 jmfg:; sv;:";i;ZET?;gd;”/g’jZZZ‘:gj 122
JOSH KELLEY Amazing (Hollywood) STEVE WINWOOD Different Light (Wincraft/SCI-Fidelity) PERS - )
Total Plays: 110, Total Stations: 8, Ads: 0 Total Plays: 96, Total Stations: 11, Adds: 4 RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) %0
RHETT MILLER Our Love (Flektra/FEG) EELS Saturday Morning (DreamWorks) R&R Station Playlists have movad to the web.
Total Plays: 106, Total Stations: 7, Adds: 0 Total Plays: 82, Total Stations: 8, Adds: 0 See all of our monitored reporters at
www.radioandrecords.com.

Songs ranked by total plays

iy -1::@ '_:

Ea

B
T o o

%
4

oo o e ST, s e e

«
%

.

A

bovrmmmn -

B

“a wincraft release

=, Cris

» P4 R
3 ] i 7 < g =4 A
: ] : : » . E I ;
5 A, ¥~ o Al e
__f'wl, Steve Winwood's new album, ABOUT TlME ’@X o
;"“*’@; featuring the single, % it
/. ArsTWEek  Different nght .
/I #1 MOST ADDED
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 TRIPLE A TOP 30 INDICATOR

"o May 23, 2003

R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY

Most Added °

www. rrlndlcator com

KGSR/Austin, TX *
OM: Jelf Carroi
PD: .lodr Denberg
APD: Jyl Hershman-Ross
MD: Susan Castle
11 STEVE WINWOOD "Light’
7 BUDDY GUY/CLAPTON “Blues™
5 JESSE HARRIS"Lite”
GREG TRCOPER “Long"

WRNR/Baltimore, MD
OM: Jon Peterson
PD: Alex Cortright
MD: Damian Einmin
i GUSTER “Amsterda
JACKSON BRUWNE “About”
RADICHEAD *Thr
JOHN MELLENCAMP “Teardiops’

KRVB/Boise, ID *
OM/PD: Dan McCoIIy
12 EAGLES ‘Wi

MICKEL CREB -Smoothe”

WB0S/Boston, MA *
PD: Chris Herrmann
APD/MD: Michele Williams
SISTER HAZEL *Lite”

WXRV/Boston, MA *

PD: Nicole Sandler

MD Dana Marshalil
ANNIE LENNOK Craces™

| EAGLES "W
rouumuso;wwus Mom”™
INDIGENDUS "G
STEVEWNWOOD Light

WNCS/Burlington, VT
PD/MD: Mark Abuzzahab
3 GUSTER"Amsterdam”
2 ANNIELENNOX ‘Cracks™
INDIGENOUS *C mon™

WMVY/Cape Cod, MA
PD/MD: Barbara Dacey
|

\ NICKELCREEK ‘Smootre”
1 TTY LARKIN * Innocence”
1 ST'EVE WINWCOD “Light"

WDOD/Chattanooga, TN *
DM/PD/MD: Danny Howard
GUSTER “Amslerdam”
PEARL JAM "You
WHITE STRIPES “Fingers™

WXRT/Chicago, IL *
PD: Norm Winer
APD/MD élolm Farneda

16 "World"
i JOHN MELLENCAMP “Teardrops™

2 INDIGENOUS "C'man”

2 GUSTER "Amstardam™
DAR WILLIAMS “Closer”
STEVE WINWOOD "Alive”

KBXR/Columbia, MO
PD/MD: Lana Trezise
GUSTER "Amsterdam”

REDHOT CHILL. "Dosed”

WDET/Detroit, MI
PD: Judy Adams
MD: Martin Bandyke
AMD: Chuck Horn
DANJEL LANOIS “Feet”
GARFUNKEL/SHARP “Kiow

OARWILLIAMS “Closer”
GUSTER “Amslerdam”

JOHN MELLENCAMP “Teardrops™
PATTY LARKIN "Innocence™
SONNY LANDRETH "Ail"

[RIRTRPRPRYRTRIRTY

WVOD/Elizabeth City, NC
PD: Matt Cooper
MD: Tad Abbey
GUSTER “Amsterdam”

WNCW/Greenville, SC
APD/MD: Kim Clark
SCOTTMILLER *Chance”

IS

4 BONEPONY “Jubilee’
4 GUSTER "Amsterdam”
4 THORNS "Remember”

WTTS/Indianapolis, IN *

PD: Brad Holtz

MD: Todd Berryman

15 JOHNMELLENCAMP “Teardrops”

3 STEVE wmwoon Light”

2 EAGLES W

2 ANNE LENNOX “Cracks’
GUSTER  Amsterdam”

WOKI/Knoxville, TN *
PD: Shane Cox
MD: Sarah McClune
1 GUSTER “Amsterdam
1 JOHNMELLENCAMP “Teardrops™
NICKEL CREEX Smoothe™

KMTN/Jackson, WY
PD/MD: Mark Fishman
NoAdds

WFPK/Louisville, KY

PD: Dan Reed

APD: Stacy Dwen
PAUL K*Dutel’
ANNIE LENNOX “Cracks:
OARWILLIS - Closev
DAVE GAHAN
SCOTTMI ILLEH Chance
KENTUCKVHEADHUNYIRS “Muct”

KTBG/Kansas City, MO
PD: Jon Hart
MD: Byrnn Jnhnson

20
18 JONNMELLENCAMP “Teardrops”™
11 ANNIE LENNOX "Cracks™

WMMM/Madison, Wi *
PD:Tum Teuber

4 JOHN MELLENCAMP “Teardrops™
GUSTER “Amsterdam”

KTCZ/Minneapolis, MN *
PD: Lauren MacLeash
APD/MD: Mike Woll

14 JOHN MELLENCAMP “Teardrops™
3 &

GUSTER “Amsterdam

WGVX/Minneapolis, MN *

OM: Dave Hamilton
PD: Jeft Callins

13" GUSTER“Amsterdam”
11 DAVE GAHAN "Floors’

WZEW/Mobile, AL *
PD: Brian Hart
MD: Lee Ann Konik
NoAdds

KPIG/Monterey, CA
PD/MD: Laura Ellen Hopger
0 Adds

WRLTNashvitle, TN *
DM/PD: David Hali
APD/ D: Keith Coes

RICHARD THOMPSON ‘Tag"
I REDHOTCHILI "Dosed”
8 FLAMING LIPS “Fight”
FICTION PLANE "Everythung”
GUSTER “Amsteram-
NBIGEROUS G
SISTER HAZEL “Life"

WFUV/New York, NY
PD: Chuck Singleton
MD: Rita Houston
AMD Russ Borris

PAWVMRKIN mmcence

JOHN MELLENCAMF Teargrops™

SCOTT MILLER Chance
WAIFS “Lighthouse
GARAGE A THOIS Plena”

WKOC/Norfoik, VA *
PD: Paul Shugrue
MD: Kristen Croot
GUSTER “Amstersam’
INDIGENQUS *Cmon™
NICKEL GREEK “Smoathe”

KCTY/Omaha, NE*
PD: Brian Burns
MD: Ryan Morton
24 GUSTER “Amsterdam”
6  LIZPHAIR Cant

WXPN/Phifadelphia, PA
PD: Bruce Warren
APD/MD: Helen Leicht

3 AMYRIGBY "Sax”

3 MARYFAHL “Great”
ANNIE LENNOX “Cracks™
DARWILLIAMS ‘Closer”
ED HARCOURT “Sun”
GUSTER “Amsterdam”
INDIGENCUS *C

JOHN MELLEN(]MP “Teargrops’

NICKEL CREEK “Smoothie”

K over
scort MVLLFR “Chance”
ALEXI MURDOCH “Song™

JOHN HAMMOND “Spider™

WCLZ/Portland, ME
PD: Herb Ivy
MD: Brian James
12 GUSTER "Amsterdam™
ANNIE LENNOX “Cracks”
DARW!LUAMS‘CIUSBV‘

RHETT M\LLER ‘Love”
STEVE WINWOOD “ Light”
TONY MCNABOE " Days™

KiNK/Portland, OR *
PD: Dennis Constantine
MD: Kevin Welch
3 EAGLES ‘Word”

2 Lzpram Canl
2 STEELYDA
THIRDEYE BLINU Blmded'

WDST/Poughkeepsie, NY
PD: Greg Gattine
APD: Christine Martinez
MD: Roger Menell
GUSTER ‘Amsterdam”
RHETT MILLER “Love™
STEVE WINWOOD "Light”

KTHX/Reno, NV *
PD: Harry Reynolds
#D: Dave Herold
10 mmaumompsou “Tag*
2 INDIGENOUS “C'me
ANNIELEWNOX Gk’
EAGLES "W
JOHN W ENCAMP Teardrops™

SUSAN TF%[SCH\ “Twice”

KENZ/Sait Lake City, UT *
OM/PD: Bruce Jones
MD: Kari Bushman
1 GUSTER"Amsterdam”
NORAH JONES “Come”

PD: Dave Benson
APD/MD: Haley Jones

17 MATCHBOX TWENTY "Unwell”
3 JOHN HIATT *Blus

1 EAGLES ‘World"

KOTR/San Luis Obispo, CA
PD: Drew Ross
5 PATTY LARKIN “Innocence”
4 GARFUNKEL/SHARP “Know™
4 INDIGENOUS "C'mon”

KBAC/Santa Fe, NM *
GM/PD: Ira Gordon
APD: Sam Ferrara

8 ANNIELENNOX Cracks™
GUSTER "Amsterdam”

KTAO/Santa Fe, NM
PD: Brad Hockmeyer
MD: Paddy Mac
8 JOHN MELLENCAMP Teardmns
7 ANNIELENNOX ‘Crac
4 GUSTER Amslemam
4 RADICHEAD °T)
3 GARFUNKEL/SHARP Know™

KRSH/Santa Rosa, CA *
PD: Dean Kzllzn

MD: Pam

KMTT/Seattle-Tacoma, WA *

GM/PD: Chris Mays
APD/MD Shawn
ANNIE LENNOX "Cracks”

WRNX/Springfield, MA *

GM/PD: Tom Davis

APD: Donnie Moorhouse

MD: Lesa Withanee

10 NICKEL CREEK " Smoothie”
ANNIE LENNOX “Cracks
GARFUNKEL/SHARP "Know"
COLDPLAY “Scientist”
GUSTER "Amsterdam’
INDIGENOUS *C'mon’

ong
ANME LENNOX “Cracks™
GUSTER Ams!evdam
\NDIGENOUS “Cm
SCOTT MILLER CnanLe
SUSAN TEDESCHI “Twice”

tewart

45 Total Reporters

*Monitored Reporters

26 Total Monitored

19 Total Indicator

status.

Note: KBAC/Albuquerque, NM
moves from Indicator to Monitor

LAST THIS TOTAL +/- GROSS WEEKS ON  TOTAL STATIONS/
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS {MPRESSIONS CHART ADDS ARTISTTITLE LABEL(S) ADDS
. . . . o GUSTER Amsterdam fPalm Pictures/Reprise/ "
1 0 JACK JOHNSON The Horizo... (Moonshine Conspiracy/Universal) 310 +6 7706 10 1810 | ANNIE LENNOX Pavement Cracks U/ 10
2 @  BEN HARPER With My Own Two Hands (Virgin) 307 +4 8aas 1 19/0 | JOHN MELLENCAMP Teardrops Wil Fall (Columbial 7
3 3 LUCINOA WILLIAMS Righteously /Lost Highway) 276 7 7455 12 19/0 | DARWILLIAMS Closer To Me (Razor & Tie/ 4
7 @  JOHN HIATT My Baby Blue (New West/ 247 +18 7851 7 18/0 l;‘ADT":mgilﬁrxﬁnT iutzile /Si/VEffW;eV/ y 2
. . 18 0 at nnocence fvanguart
: g iIAGvGJAh\::(Rsl::vzrll:eF: :A g:ﬁ:yggﬁfinﬂﬁ/‘ﬁﬁ Highway/IDJMG) igz 2 gggﬁ 12 w;u SCOTT MILLER & COMMONWEALTH Second Chance Sugar A 4
STEVE WINWOOD Different Light (Wincraft/SC/-Fidelity) 3
8 €  WIDESPREAD PANIC Don't Wanna Lose You (Widespread/SRG) 223 +9 5635 6 1710 | RHETT MILLER Our Love (Elektra/EEG) 3
9 @  FLEETWOOD MAC Peacekeeper (Reprise/ 223 +9 5041 10 15/0 | NICKEL CREEK Smoothie Song (Sugar Hil) 3
10 €@ JOHN MAYER Why Georgia (Aware/Columbia) 200 +3 1796 16 10/0 | GARFUNKELISHARPIMONDLOCK How Did... Manhattan/eMC) 3
4 10 JASON MRAZ The Remedy (| Won't Worry) (Elektra/FEG) 200 52 4508 16 14/0
12 ) COLDPLAY The Scientist (Capitol 196 +2 5590 6 16/0
14 (P PETE YORN Come Back Home [Columbia) 193 +10 3619 9 14/0
1 13 TRAIN Calling All Angels /Columbia) 188 6 3218 5 11/0
13 @  STEELY DAN Blues Beach (Reprise/ 185 +1 5737 3 16/0
18 JOHN EDDIE Let Me Down Hard /7hril Show/Lost Highway) 182 +26 6845 7 16/0
17 D BRUCE COCKBURN Open (True North/Rounder) 167 +10 4755 3 17/0
15 @ THORNS I Can't Remember (Aware/Columbia) 160 +2 3925 10 1411
19 18 RICHARD THOMPSON I'll Tag Along (Cooking Vinyl/SpinArt) 150 3 6363 5 150 | Most
16 19 JOHNNY MARR Down On The Corner /iMusic/ 14 17 1802 18 120 | yncreased Plays
21 @  ALLMAN BROTHERS Firing Line (Sanctuary/SRG) 130 +6 2593 10 12/0 T
22 @ DARWILLIAMS | Saw A Bird Fly Away (Razor & Tie) 123 +1 3160 17 M0 | et e wasewss Mo
29 @ BLUE MAN GROUP F/DAVE MATTHEWS Sing Along /Lava/ 110 +6 261 2 10/0 | STEVE WINWOOD Different Light Wincraft/SCH-Fidelity) +69
20 23 KATHLEEN EDWARDS Six 0'Clock News /Zoe/Rounder) 109 -20 37115 18 11/0 | RHETT MILLER Our Love (Elektra/EEG) +31
- @  JOSEPH ARTHUR Honey & The Moon [Enjoy/Universal) 106 +5 3514 5 12/0 | JOHN MELLENCAMP Teardrops Wil Fall (Columbia) +3
24 25  PHIL ROY Undeniably Human (0r/ 105 12 4238 3 130 ;‘ESSST:: :;‘;;;"l"a"mm”’i’i’f"e ’;l’;/’u’;’e;;%%w :ig
27 26 WALLFLOWERS How Good It Can Get finterscope) 104 2 981 20 U e AY" oot You Sugar Hilanguard) e
28 27 JOAN ARMATRADING Lover's Speak /HEIMJII/ 103 2 3501 7 "m JOHN EDDIE Let Me Down Hard (Thrill Show/Lost Hig/zway/ +26
30 28  DANIEL LANOIS Falling At Your Feet (Anti) 98 3 4860 2 10/1 | ANNIE LENNOX Pavement Cracks (J +25
@ PSEUDOPOD All Over You interscope) 95 +18 1626 1 11/0 | NICKEL CREEK Smoothie Song (Sugar Hil] +23
€1)  RADIOHEAD There There (Capitol) 93 +8 4058 1 122 | GEORGE HARRISON Any Road (Capita/ +22
19 Triple A Indicator Reports. Songs ranked by total plays for the airplay week of Sunday 5/11-Saturday 5/17.
© 2003, R&R Inc.
g \
Reporters National
Wy | Emmmes weween wmeesr  mmes | Programming
R R § |- o5 e, oo — Added This Week

EC”)‘“ World Cafe

Ali Castelinni 215-898-6677
IAN MCCULLOCH Sideling

Acoustic Gafe

Rob Reinhart 734-761-2043

JACK JOHNSON Times Like These
MARTY LLOYO Justified

T00O SNIOER Sideshow Blues
PATTY GRIFFIN Take It Down

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and titles of all
pictured and send them to:

R&R, c/o John Schoenberger:
10100 Santa Monica Blvd., 3rd Floor,
Los Angeles, CA 90067

Email: jschoenberger@radioandrecords.com

www americanradiohistorv com
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May 23, 2003 R&R @ 81

- No. 1, Train ease up to 2*, Coldplay
~ (that’s “Clocks”!) are back up to 3*,
© Fleetwood Mac are now top five at 5*,

' gainers include The Thorns (16*), John Hiatt (1

" and Nickel Creek (with a 28*-22* |leap) ...

~ everyone! KMTT/Seattle’s ninth annual
Spring Concert was a huge success,

' Shawn Stewart
%g; Asst. PD/MD, KMTT/Seattle

S G B s\’%g

Who loves Ziggy Marley? Apparently, g

- and the crowning moment of the even- |
ing was Marley’s jubilant perform- -
ance. # Marley’s new album, Dragon- -
fly, was made without the help of The

¢ Melody Makers. Their absence is felt in

3 the more somber subject matter of !

¢ Marley’s songs. He takes on political

and religious issues with a seriousness

S k\.
e

that was not present in the previous “party music” Melody

this material, the Iyrics mark a turn toward musical
maturity. ¢ Even though The Melody Makers are gone,
you would not reaiize it from the quality of Marley’s current band. His
live set at our Spring Concert was every bit as joyful and inspired as
his tours with The Melody Makers. His percussionists are superb, his
guitarists are nimble, and his backup singers epitomize coolness. This
band is so tight that they got a sedate Seattle audience up on its feet
for the majority of the set — and this was the first show of the

tour! ®# Dragonfly is a welcome addition to Marley’s growing musical

library. it signifies the growth and maturity of this son of reggae’s king.

=

hings are beginning to shift around
in the top 10 of the monitored chart
— Jack Johnson slips into comfortably

and Pete Yorn jumps up to 6* ...
Coldplay (“The Scientist”), The
Jayhawks and Ziggy Marley are
knockin’ on the top 10’s door ... Other

; 8"), Steely Dan (19%),
. John Eddie (20*), Jackson Brown (with an impressive 27*-21* jump) |

Pseudopod debut ...

Makers albums. The song “Shalom Salaam” touches on the
| conflict in the Middle East, urging a peaceful resolution. His
tune “In the Name of God” condemns those who kill for re-
ligious reasons. While the reggae vibe is alive and well in :

Blue Man Group and !
On the Indicator chart, Johnson is No. 1, Harper

holds at 2*, Hiatt increases to 4*, Widespread Panic are 7*, Fleetwood .

Mac go to 8%, and John Mayer is 9* ...

and Blue Man Group (big jump from 29*-22*) ...
Pseudopod and Radiohead debut ...

Joseph Arthur,
In the Most Added category,

Spin gainers include the new -
Coldplay (11*), Eddie (nice move from 18*-15*), Bruce Cockburn (16*)

Guster come out on top overall with 26 total adds (No. 1 on both pan-

els), Annie Lennox grabs 18 total (No. 2 Indicator, No. 3 monitored),

John Mellencamp has 13 total the first week, Indigenous have 11 to-

tal, and The Eagles take 10 total. Also having a good first week are
Dar Williams, Patty Larkin, Scott Miller and Garfunkel/Sharp/
Mondlock ... Nickel Creek, Rhett Miller, Steve Winwood, Susan
Tedeschi, Liz Phair, O.A_R. and Richard Thompson ciose some im-
portant holes.

— John Schoenberger, Triple A Editor :

! IIRTIST

OF TRE WEEK

armist: Ziggy Marley

LABEL: Private Music/AAL
By JOHN SCHOENBERGER / TRIPLE A EDITOR

here are many artists who have be-

come larger than life, but few have
reached the worldwide legendary status
of Bob Marley. There are also many chil-
dren who have chosen to follow in their
mother’s or father’s footsteps. To be sure,
Ziggy Marley has had some mighty big
expectations to meet, but over the past 20
years he has amply proven to be an im-
portant creative force in his own right.

Marley sat in on his first recording ses-
sion — along with brother Stephen and
sisters Cedelia and Sharon — with his fa-
ther to record the song “Children Playing
in the Street.” At that time they were
christened The Melody Makers and con-
tinued to perform together at family
events and even at their father’s funeral.
When Ziggy was just 17 he and The
Melody Makers recorded their first album
for EMI. After another album for the la-
bel, they went on to record four albums for
Virgin and four for Elektra. In that period
they won three Grammy Awards and
firmly established themselves as the right-
ful heirs to their father’s global legacy.

Now Marley returns with his first solo
effort. Although still deeply driven by his
Rastafarian faith and his concern for the
social struggles of people around the
world, environmental issues and an abid-
ing reliance on family ties, Marley has
expanded his musical horizon dramati-
cally with Dragonfly.

“As an artist, I needed to experience
different things, to see the world and to
have different energies; it helped me grow
as a person to be outside my element,” he
says. “Working on my own gave me a
chance to take my time and experiment

a lot. It's different when you're on your
own. At some point it’s scary, and at an-
other it’s a drive that makes you focus.”

Dragonfly was co-produced by Ross
Hogarth and recorded during a series of
sessions in both Miami and Los Angeles.
The album features a plethora of guest
players, including David Lindley and
John Frusciante on guitar, Flea on bass,
Luis Conte on percussion and Ron Blake
on flugelhorn, as wzll as some of the
reggae world’s most awesome players.
The resulting sound s well informed by
Marley’s reggae roots while aggressively
incorporating elements of pop, R&B, rock
and hip-hop.

Whether expressing concerns about the
quality of life for all living things in the
title track, looking for positive influences
with “True to Myself” and “Rainbow in
the Sky,” questioning religious and politi-
cal motives in “Shalom Salaam” and “In
the Name of God” or reaffirming his faith
in a higher power with “Looking” and
“Never Deny You,” Marley has taken a
major step forward in his career with
Dragonfly.

As the album begins to build a sales
story based on solid airplay at Triple A
radio, Marley and his band will be tour-
ing extensively in support of the project.
May, June and July are already booked
solid with North American dates, with
more to be confirmed. A music video of
the first single, “True to Myself” — shot
in California’s Mojave Desert — will be
released soon.

LIIALT T V eoo
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C€ Custom Production — Callouts & Montages )

<§ Digital, Clear, Consistent )
Cé 65,000+ Song Library )

cé All Formats & International Titles )

Cé On-Time Deliveryj

@ GoldDiscs and HitDiscs ‘

Featuring:

HEBIKS

UNL

7 be World'’s Premier Music Hook Service

Email: hooks@hooks.com

200 Old 63 South, #103
Columbia, MO 65201-6081

www.hooks.com
FAX: (573)443-4016

| TED

For The Best Auditorium

Michael Pelaia
(573)443-4155

Test Hook Tapes
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W WEk  ARTIST TITLE LABEL(S) WM s AW | Americana Spotllght
2 @  DERAILERS Genuine (Lucky Dog/ 704 +20 1848 | by John Schoenberger
i 0 VARIOUS ARTISTS Lonesome Onry and Mean (Dualtone) 694 +1 3580 Artist: Marcia Ball
4 0 RAY WYLIE HUBBARD Growl (Philo/ 665 +1 4974 Label: Alligator
. 4 LUCINDA WILLIAMS World Without Tears { American! 658 N 6443 8 Marcia Ball has been delivering her own special brand of East-Texas-
7 9 JOHN HIATT & THE GONERS Beneath... New West) 593 +64 2731 # blues-meets-Southwest-Louisiana-swamp-rock since the late '70s,
_ ‘ and she has never strayed very far from the music she's most
5 6  JAYHAWKS Rainy Day Music (American/Lost Highway/IDJME) 581 3 5337 comfortable with. After six critically acclaimed albums for Rounder
. — including Hot Tamale Baby, Gatorhythms, Let Me Play With
6 7 ROSANNE CASH Rules 0f Travel (Capito) 518 e 6452 Your Poodieand her much-lauded collaboration with [rma Thomas
1 @  RHONDA VINCENT One Step Ahead (Rounder) 461 +87 1351 § and Tracy Nelson, Sing /t! — Ball decided to join up with the folks
] | at Alligator in 2001. That year she released Presumed Innocent,
8 9 TOM RUSSELL Modern Art Hightone/ 424 7 2704 which grabbed the prestigious W.C. Handy award for Album of the
14 @ MARCIA BALL So Many Rivers (Afigator 413 +68 1416 T Year. Ball now returns with So Many Rivers, and, as the title
suggests it visits many of the musical styles that have influenced Ball over her lengthy career. This
13 m CAITLIN CARY Im Staying Gut (Yep Roc/ 393 +44 1442 outing was produced by fellow Austinite Stephen Bruton, and it features a who's who of top Austin
) , players joining her on the sessions. Her great piano playing, complemented by her versatile voice, is
g 12 BE GOOD TANYAS Chinatown (Nettwerk Americe) 360 ‘64 6674 | ront and center, but her songwriting remains equally strong (she wrote 12 of the 14 songs). Check
15 @ VARIOUS ARTISTS Texas Outlaws (Compadre/ 356 13 1676 | out “Foreclose on the House of Love,” “Honeypie” and “Give It Up (Give In).’
10 14 JEFF BLACK B Sides And Confessions Volume Gne (Duaftone/ 350 -26 4273 A me rica na News
26 RECKLESS KELLY Under the Table & Above the Sun (Sugar Hij/344 97 964 . . . ) . .
@ UG Y LI I A ¥ Bruce Kidder, PD of KHYI/Dallas, is consulting another Americana station — KCUB/Stephenville,
12 16 TOWNES VAN ZANDT In The Beginning (Compadre) 336 21 1858 [ TX. They need record service now. Send your product to JD Evans, KCUB, 744 Highland Ave,
16 17 MARTY RAYBON Full Circle (Doobie Shea/ 326 14 3432 Dubiin, TX 76446 ... Americana Entertainment announces the addition of Julie Colligan as Director
_ ‘ of Sales and Affiliate Relations for This Week in Americana ... June Carter Cash died Thursday, May
19 18 RICKY SKAGGS... Live at the Charleston... (Skaggs Family/ 314 1 2100 | 15 at Nashville's Baptist Hospital. The country music legend was doing well after surgery to repair
18 19 JEANNIE KENDALL Jeannie Kendall (Rounder/ 299 .28 4698 afaulty heart valve, but complications developed ... O Brother, Where Art ThouZ7has officially passed
the 7 million mark ... material by David Gray, Randy Newman, Tim Easton, Patty Griffin, Shelb
21 20 GIBSON BROTHERS Bona Fide (Sugar Hill 299 o s | the?milionmark...Rare material by David Gray, Randy Newmnan, Tim Easton, Patty frifin, ohey
Lynne and others will be included on £-Town Live Volume 3, due June 3. The album is the thirdina
@  GREG TROOPER Floating (Sugar i) 292 +93 655 | series of compilations highlighting the best live performances culled from E-Town’s extensive archives
17 92 DAVID OLNEY The Wheel (Loud House/ 2889 43 a571 | .- Kasey Chambers leads the Australian APRA Music Award Nominations. She is up for Song of the
Year, Most Performed Work and Most Performed Country Work ... Neko Case and eight other ladies
20 23 HOUSTOM MARCHMAN... Desperate Man (ndependent/ 288 7 4576 | findie rock are up for the Sexiest Babe of Indie Rock title on Playboy.com. Playbay has set up a poll
@ VARIOUS ARTISTS 1t Will Come To... (Vanguard) 284 +67 671 | that asks visitors to vote for their favorite babe. The winner will be asked to pose nude in an issue of
29 @  KEVIN DEAL The Lawless (Blind Nell 73«4 g | (N magazne.
2 25 MARKINSLEY Supermodel (Rustic Records) 270 10 1685 ‘ Note: Ifyou have Americana news, please forward it to jschoenberger@radioandrecords.com.
25 27 HALKETCHUM The King Of Love (Curt) 243 22 589 | Most Added’
@ AMY RIGBY Till The Wheels Fall Ot (Signature Sounds) 238 +1 1138 ARTIST TITLE LABEL(S) ADDS
. Scott Miller Upside Downside (Sugar Hill 26
27 UL SRR L, S 27 § 1705 Stacey Earle and Mark Stuart Never Gonna Let You Go (Evolver) 12
30 30  CORB LUND BAND Five Dollar Bill (Stony Piain} 221 6 1674 Reckless Kelly Under the Table & Above the Sun (Sugar Hill 1"
Bonepony Jubilee (Super Duper/ 9
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated radio Various Artists It Wil Come To You, The Songs of John Hiatt (Vanguard) g
shows, satellite radio and internet stations that have agreed to submit weekly Spin cpunts. For more information . o
please visit www.americanamusic.org. Greg Tmu'per Floating (Sugar Hil) B
Y © 2003Americana Music Association. Rhonda Vincent One Step Ahead (Rounder/ b
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CHRISTIAN

Moving Over From
- TheMainstream

Columbus threesome part of growing trend

in Christian radio

Why do employees of mainstream radio stations
leave and end up in Christian radio? I asked three
people who are now working at Christian AC WCVO/
Columbus, OH about their defections from other, more

prominent formats.

One thing is certain: Radio person-
nel from mainstream formats are giv-
ing Christian radio the once-over ata
growing rate. Taking a long look at
larger-market stations, you wilt find
former mainstreamers scattered
throughout Christian radio.

For instance, several people with-
in the Salem system are pEETz
former mainstream jocks
and management types. J
This has created an infu- [,
sion into the industry of §
people who know how to
do good radio and has
helped some Christian sta-
tions reflect the positive
patterns of their main- @
stream cousins.

So how did afternoon
drive jock Jake Sommers and morn-
ing show co-hosts Tracy Leak and
Dan Wilson all end up in the same
place at the same time? Here they give
their answers.

R&R: What experiences have you had
in mainstream radio?

JS: 1 got my start in radio in Xenia,
OH at a small-watt daytimer. I have
worked at KEGL & KLUV /Dallas;
WEZB/New Orleans; WKRQ/Cin-
cinnati; KRXY/Denver; WGAR/
Cleveland; WZOK/Rockford, IL; and
KKRC/Sioux Falls, SD with the
former PD of KIIS-FM/Los Angeles,
Dan Kiely.

TL: I began reporting traffic and
news for stations in Columbus. |
worked as a part-time weekend an-
nouncer for WHOK for a short time
and then moved to Germany. I
worked with American Forces Net-

Jake Sommers

work in Frankfurt for about three
years in radio news. Back stateside in
Columbus, [ spent time with Radio
One, working middays for WXMG.

DW: Columbus was my first big
market, with stints in Pittsburgh and
Houston before returning here. The
biggest chunk of mv career has been

1 in morning radio.

R&R: Wiat made you
leave mainstream radio?
i JS: To be honest, I got
| downsized at my last sta-
tion after having just got-
ten married. Instead of my
4 wife, Dana, who is also a
4 voice talent, moving here
from Texas, | ended up
moving there. In the eight
months [ was in Dallas 1
had the chance to reflect on where my
life was going and realized that with-
out Jesus [ was pretty lost.

TL: There were a number of rea-
sons, but the big one is my passion for

tions in the market at one time or an-
other. I had several job opportunities
with some of those stations, but either
Iwasn’tright for them or they weren't
right for me.

Several years ago [ rededicated my
life to Christ. WCVO was one of my
stations at Metro, and I started work-
ing weekends there. A few months
ago the GM called and wanted to talk
about something a bit more perma-
nent. Long story short — here I am.

R&R: Why the move to Christian ra-
dio? Why not look for something at main-
stream radio?

JS:Iloveit! This is not your mama’s
Christianradio. The music is great, the
artists are easy to get along with, and
the listeners are the best. I work for
one of the best GMs [ have ever
worked for, Dan Baughman. He ap-
preciates his employees and is a true
pro. And my PD, Tate Luck, gives us
the freedom to be entertainers while
still running a tight ship.

TL: To be honest, I was tired of talk-
ing about music that told a story but
was almost always depressing. I
mean, “I'm six feet from the edge, and
I'm thinking....” It was getting old.
Christian music is uplifting and
comes from the ultimate source of

broadcasting mixed with
my passion for Jesus
Christ. [don’t want to give
you the typical Jesus an-
swer, but I truly felt called
to work in Christian radio,
especially now, with |
WCVO. I believe Christian
radio is meeting people |
where they are in their
lives. That's what I try to
do in my daily life. Now I
am able to join two of the passions in
my life and get paid for it.

DW: On my return to Columbus
ended up doing traffic reports for
Metro Networks. This afforded me the
opportunity to be on most of the sta-

“I was tired of talking about music that told
a story but was almost always depressing.
Christian music is uplifting and comes from
the ultimate source of truth.”

Tracy Leak

Tracy Leak

truth. [ needed to go home
at the end of the day and
feel like what I talked about
through- out the day mat-
tered.

R&R: How is it working
out for you, especially now
that all three of you are work-
ing at WCVO?

JS: This is not cheesy ra-
dio anymore. Christian ra-
dio is just now hitting the
general public. I remember when
Country got really hot, and this is very
similar. Our station and others are
getting a lot of nonbelievers listening.

This is where doing all the good
radio you were taught comes in
handy. Good radio is good radio. If
you have thought about crossing
over to Christian radio, listen to
some great stations first, like WCVO
or a “Fish” station, and see what it’s
all about.

TL: It has been amazing. I know
that sounds like “Yeah, whatever,” but
[ have to tell you, even a year ago I
would never have believed that Jake,
Dan and I would be working at a
Christian radio station together. We
have all been down totally different
paths. To think that God has brought

www americanradiohistorv.com
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SEE SPOT ROCK! cne of the most innovative spring shows this year was
the See Spot Rock tour. Here the guys take a moment to squeeze into oné
photograph. Pictured are (T-r) Pillar’s Kalel and Lester; Sanctus Real’s Steve
Goodrum, Mark Graalmare. Matt Hammit and Chris Rohman; John Reuben and
DJ Manny Then; Relient K’s Dave Douglas, Matt Thiessen, Matt Hoopes and
Brian Pittman; and OC Supertones’ John Wilson, Matt Morginsky, Darren
Mettler, Tony Terusa, Ethan Luck and Dan Spencer.

e B "l

us all together to work for him has
been ablessing. We have so much fun,
and each one of us has a story that re-
lates to our listeners or dial scanners
every day.

DW: This isn't my first stop at
WCVO. I wasiits first PD when it went
on the air about 30 years
ago. The dynamic has
changed considerably.
Now the station is more fo-
cused on reaching the un-
churched while, at the
same time, providing up-
lifting, family-safe, top-
quality entertainment for
the Christian audience.

There is no doubt in my
mind that [ am surround-
ed by dedicated professionals who are
all pulling on the same end of the
rope. Tracy and I have beer friends for
about seven years, and | knew Jake
back in the day. [ am privileged, hon-
ored and blessed to be here. If you
spend any time around the station at
all, it becomes evident that God put
this crew at the station together.

R&R: What would you ckange, either
Christian or mainstream, in your radio ex-
periences up to this point?

TL: Probably nothing. Every radio
experience ['ve had has prepared me
for this position.

DW: I'm not sure I'd change any-
thing. My experiences, both good

Dan Wilson

and bad, are what landed me here.
My experience in mainstream radio
helps me relate to a searching world.
I'm learning to share Christ by im-
pressing, not imposing. The music
and format are top-notch, and I'd put
it up against any mainstream station
inour market. In fact, I do
every morning.

R&R: What advice would
you give to soneone in main-
stream radio who might be
looking into the Christian in-
dustry?

JS: Be patient. Some of
the hard-core religious po-
lice are ready to bust your
chops for being a former
Rock or Countrv jock.

TL: Christian radio is a calling. It’s
every bit like mainstream, but it's so
much more. You can mix your pas-
sion for broadcasting and your pas-
sion for Jesus and do it every day.
Follow your heart on that, because it
may not be popular.

DW: If you're thinking of doing it
for the money ... wait, I have to stop
laughing. On the other hand, the sense
of fulfillment can’t be beat. Just like
any mainstream station, we rise and
fall with the ratings. But, at the end of
the day, there’s something so much
more important than the latest trend.
Sure, it's a business, but it's a business
that drives a purpose.
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Not A Moment Too Soon

The Violet Burning are back, with a new record

to bow June 24

ollowing a three-year hiatus after their 2000 release
Faith and Devotions of a Satellite Heart, sensitive alt-
rockers Michael Pritzl and The Violet Burning return
to the rock arena with This Is the Moment, due June 24
on Northern Records. Largely written and produced by
Pritzl, with help from co-producer Andrew Prickett and
musicians like Sam West (The OC Supertones, Stave-
sacre), The Violet Burning’s eighth record is a mix of
rock, pop, emo and worship tunes.

Though the Orange County, CA
band has seen several lineup chang-
es over the years, Pritz! and crew
have moved close to 100,000 units in
their career and forged a loyal follow-
ing with constant touring and grass-
roots efforts since their 1989 debut,
Chosen.

Though the band have been out of
the national spotlight of late —
they’ve spent much of the time tour-
ing Europe, headlining such events
as Holland’s 15,000-strong Flevo Fes-
tival — The Violet Burning are cur-
rently on the road in the US. with
labeimates The Billions (see sidebar)
until early June. Pritz} shares his

The Violet Burning

thoughts on the band’s reemergence
in the CBA market with Te CCM
Urpatr Editor Lizza Connor.

(drums).
Hometown: Lawrence, KS

File under: Rock

they'll be playing summer festivals

stone Festivals.

impacting The Billions’ sound.

times there was a lot of hope.”

Get To Know The Billions

The band: The Billions are brothers Sam (guitars, vocals) and Dan
Billen (bass, keys, vocals), Jared Bowes (guitar, vocals) and Ken Komiya

Label debut: Never Felt This Way
Before, available now on Northern Records

Seen & heard: The band are currently
on the road with The Violet Burning, and

including the Florida and Illinois Corner-

Influences: ‘70s acoustic grooves. Dan
cites James Taylor, Neil Young, The Beach Boys and The Beatles as

Back story: Dan and Sam Billen were playing in a Kansas outfit that
disintegrated when Dan went to cotlege. Komiya joined the threesome of
childhood friends in 2002 after the Billen brothers heard about his
rhythmic talents through family members who played in a praise &
worship band at their home church. “We all got together and jammed,
and it worked out perfectly,” says Dan.

The music: “It’s hopeful,” Dan says. “Our mother passed away from
cancer three years ago after being sick for three years. Her sickness grew
us up fast. We looked at Christianity as just a concept prior to that. It
wasn't real to us. But once we went through that experience, all of a
sudden it was our life. It affected our music and gave us depth. We were
forced to rely on God through the whole thing, and even in the darkest
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CCM: For 13 years The Violet Burn-
g have steadily built a grass-roots fan
base. Will those fans remain your target
demo with This Is the Moment?

MP: We've been this under-
ground band for vears. We've got a
super-loyal fan base whom we love
and appreciate, but we also want to
be able to relate to that person who
shops at Wal-Mart, who loves God
and who wants good music that is
passionate and scriptural and will
relate to them.

CCM: What can fans expect musical-
ly?

MP: They will hear the same thing
that’s made The Violet Burning a
great band. It's a great rock record,
but it has some songs that would
work with CHR and AC formats too.
The first Rock single will be “Love-
sick,” and the CHR/AC single is
“The Only One.”

Historically, we’ve sold 100,000
units, and in our hearts the vision of
The Violet Burning has always been
to make music that would touch the
heart of God, but also the hearts of
the people who hear it. The more you
make records, the better you get. It's
been flattering that some of our ear-
ly records are considered the blue-
print of what worship music is today.
In the same way, as we've grown
from there, we want to take from
those early records and grow.

CCM: How would you describe the
songuwriting?

MP: It’s faith-oriented, good pop
songs.

CCM: What's the significance of tie
albim’s title?

MP: It’s taken from the song “Lost
Without You Near Me.” it’s really
about the idea of where we are. We
all go through times where we feel
lonely and frustrated about where to
go and what's happening. Even to-
day, as I woke up in Nashville —
though I love Nashville — that “I
miss my family, my friends” feeling
set in. I could feel that loneliness.

As 1 was walking down the street,
[ was praying, and I could feel God
right there with me in that moment.
And that’s the great thing about
Christianity: It's never about works
or earning or what we've done. God
will meet us right there where we are,
despite where we've been. The rec-
ord draws from that.
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Editor
Lizza Connor

The CCM Uppare is published weekly in R&R
by Satem Publishing, 104 Woodmont
Blvd., Suite 300, Nashville. TN 37205.
Ph: 615/386-3011 Fax: 615/386-3380

@ 2003 Salem Publishing. Contents may not be
reproduced without permission. Printed in the U.5.A.

CITY ON A HILL TOPS HALF-MILLION SOLDcity on a Hil
creator and producer Steve Hindalong accepts an award commemorating the
series’ sales of more than 700,000 records. Pictured (I-r) are Essential Records
VP/A&R Bob Wohler, Hindalong and Essential President Robert Beeson.

%4 '..-. e : o
GRANT AND THE GOVERNOR curb recording artist Natalie Grant
participated in Tennessee’s 29th annual Governor's Prayer Breakfast, held
recently in conjunction with the National Day of Prayer. Pictured at the Sheraton
Hotel in downtown Nashville before the event are (I-r) Nashville Mayor Bill
Purcell, Tennessee Gov. Phil Bredesen, Grant and Tennessee Lt. Gov. John
Wilder. With more than 600 people in attendance, Grant performed the national
anthem, “’Tis So Sweet to Trust in Jesus” and “Always Be Your Baby,” the
current single from her latest project, Deeper Life.

CCM: What do you hope the listener
draws from this record?

MP: Music is a great healer, a com-
forter, a soundtrack to our lives. [
hope that this new record will be all
those things in the listeners’ lives —
until the next record.

CCM: You've spent over a decade
touring, and mich of that time has been
spent int other countries. Do you ever get
road-weary?

MP: My life is really complete in
Christ, and I'm doing the things God
is calling me to do, so 1 love that. With
anything in life, any job, there are
blessings and challenges. The chal-
lenges with being on the road are be-
ing away from loved ones and the
weirdness of driving, getting little
sleep, etc. But the band gets along
great, and the blessing is seeing how
God uses and changes people
through music.

CCM: Wit does your schedule look
like these days?

MP: I'm maintaining a 60/40 ratio:
Sixty percent is traveling and playing
music in Europe and America, and the

“The vision of The
Violet Burning has
always bheen to make
music that would
touch the heart of
God, hut also the
hearts of the people
who hear it.”

other 40% is spent leading worship in
my own home church and others or
teachjng at conferences or retreats.

CCM: Wiat are you listening to
right now?

MP: I'm excited about the latest
Delirious record, the new Everyone
record and this new rock band called
Holland.
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WK WEBC  ARTIST TITLE LABEL(S) s PLAYS MR sTanons Most Added’
1 @  FFH You Found Me (Essential 1833 +4 15 5600 | e rrindicatorcom
2 2 NEWSBOYS He Reigns (Sparrow/ 1722 -716 18 56/0 ARTISTTITLE LABEL(S) ADDS
3 9 THIRD DAY You Are So Good To Me (Essential) 1mM +123 LK 56/0 STEVEN CURTIS CHAPMAN How Do | Love Her (Sparrow/ 15
4 4 AVALON Everything To Me (Sparrow/ 1542 21 15 51/0 CHRIS BICE Smile {Just Want To Be With You) //f?acketawn/ 7
6 @ REBECCA ST.JAMES | Thank You (ForeFront/ 1508  +78 12 53j1 | WARREN BARFIELD My Heart Goes Out (Creative Trust) J
JERENEY CAMP | Still Believe (BEC) 5
8 @ NICHOLE NORDEMAN Legacy (Sparrow) 1413 +61 10 5313 | KRISTY STARLING Water (Word/CurtyWarner Bros) a
9 o POINT OF GRACE Day By Day (Word/Curb/Warner Bros.) 1376 +93 1 5712 JILL PAQUETTE Lift My Eyes (Reuniony 4
5 8  JACI VELASQUEZ You're My God (Word/Curby/Warner Bros.) 1269 -192 16 44/0 NATALIE GRANT Always Be Your Baby (Curty/ 4
7 9 PHILLIPS, CRAIG & DEAN My Praise (Sparrow 102 -260 19 39/0 m{‘ﬁ’;\‘I"'“'s';n‘fl"m"'s[‘egg“vsfﬂ%”’"’/ We il S o g
5 €| ep/rorever ¥e Will oin ounion,
14 @) MERCYME Word Of God Speak #A0) 1038 +187 & 862 | e ievD e Yool e fote ’ ]
13 m JOY WILLIAMS Every Moment (Reunion) 1020 +114 7 4119
12 @ JEREMY CAMP 1 Still Believe (BEC) 1018 +105 9 40/5
15 @ KRISTY STARLING Water /Word/Curb/Warner Bros.) 932 +110 6 43/4 ’I ’; t
10 14 AUDIO ADRENALINE Pierced (ForeFront) 925 -102 17 40/0 I S dPI
11 15  NATALIE GRANT | Wil Be (Curt) 813 -118 21 w0 |FICrease ays
16 ) SCOTT KRIPPAYNE Long Before The Sun (Spring Hil) 795 +47 8 32/0 ey
17 D BEBO NORMAN Falling Down /Essential) 698 +33 9 29(1 | ARTSTTME S INCREASE
STEVEN CURTIS CHAPMAN How Do | Love Her (Sparrow)  +436
22
@ PHIL JOEL The Man You Want Me To Be //npop/ 607 +37 6 28/2 MERCYME Word Of God Speak D) 187
18 19 STACIE ORRICO Strong Enough Forefront) 597 -33 1 2400 | CHRIS RICE Smike (Just Want To Be With You) (ocketown)  +142
23 20 SARA GROVES Less Like Scars /V0/ 559 -7 10 26/0 WARREN BARFIELD My Heart Goes Out (Creative Trust) ~ +129
28 €  CHRIS RICE Smile (Just Want To Be With You) /Rocketown/ 543 +142 2 29(7 THIRD DAY Vou Are So Good To Me (Essentia) +123
18 22 JARS OF CLAY The Valley Song /Essential] 537 109 20 210 | JOY WILLIAMS Every Moment (eunion) e
KRISTY STARLING Water (Word/Curb/Warner Bros.) +110
@  STEVEN CURTIS CHAPMAN How Do | Love Her (Sparrow) 531 +436 1 25015 | enemy CAMP | Siil Beleve (BEC) s
25 24  DEREK WEBB She Must And Shall Go Free /V0) 467 -19 9 20/0 POINT OF GRACE Day By Day (Word/Curty/Warner Bros,) +93
@ WARREN BARFIELD My Heart Goes Out (Creative Trust) 434 +129 1 2316 REBECCA S1. JAMES | Thank You (Forefront/ +78
21 26 CAEDMON'S CALL Oniy Hope (Essential) 432 -142 20 1911
20 27 STEVEN CURTIS CHAPMAN All About Love (Sparrow) 405 223 20 14/0 Ch = - q A
ristian ACtivit
24 28 RACHAEL LAMPA Brand New Life (Word/Curby/Warner Bros.) 351 -162 17 15/0 ] y
27 29 MERCYME Spoken For (V0 337 68 4 120 |by Rick Welke
26 30  SONICFLOOD Famous One /NO) 303 155 12 15/0 Oh, MBI‘GV!
MercyMe glide up four to gain top 10 status with “Word
61 AC reporters. Songs ranked by total plays 10( the airplay week of Sunday 5/11-Saturday 5/17. of God Speak,” moving an amazing 13 places over the past
© 2003 Radio & Records. two weeks. Not bad for a song only four weeks old on the
- chart.
New & Active Third Day are trying to make their move toward the top
with & 100-spin improvement for the second straight week.
BIG DADDY WEAVE Neighborhoods (Fervent/ NATE SALLIE It's About Time (Curt) Expect this one to go No. 1 in the next two weeks. The next
Total Plays: 283, Total Stations: 14, Adds: 0 Total Piays: 189, Total Stations: 10, Adds: 1 chart-topper after that is anyone’s guess, but candidates could
SHANE BARNARD & SHANE EVERETT Be Near (lnpop/ MICHAEL W. SMITH Step By StepiFarever We Will Sing (Reunion) include Rebecca St. James, Nichole Nordeman or Point Of
Total Plays: 239, Total Stations: 10, Adds: 1 Total Plays: 177, Total Stations: 8, Adds: 3 Grace. all with respectable play gains and station adds.
SIXPENCE NONE THE RICHER Waiting On The Sun (Squint/Curt/Reprise) GO FISH The Hand Sang fnpap/ New music this week includes Steven Curtis Chapman’s
Total Plays: 238, Total Stations: 11, Adds: 2 Total Plays: 168, Total Stations: 7, Adds: 1 new chart-smasher, which is being worked to mainstream
RUSS LEE Love Is A Cross (Christian) VARIOUS ARTISTS Friends 2003 Reunion/ ; i ' i ic hi
Total Plays: 231, Total Stations: 10, Adds: 0 Total Plays: 139, Total Stations: 5, Adds: 0 ;E;(:I_(c)) ﬂi-itsh:-iie;lcl)x E:;;% lm;;exegz r;;zl':'"?g?\al‘::?,g };SW?; sbBIg
RELIENT K Getting Into You (Gotee/) NATALIE GRANT Always Be Your Baby (Curty - . v ' .
Total Plays: 215, Total Stations: 11, Adds: 1 Total Plays: 138, Total Stations: 8, Adds: 4 Your Baby” climbs up into New & Active status while
doubling har station count.
Songs ranked by total plays

ansis’ienfiy.

This week new adds from
KXDJ WSF KFSH WFZH

WAKW WBGE WJIS WZFS KFIS
Thirsty for more? Add "Woter'f

W zoes @ '

Lhibed
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WK WEEx  ARTIST TITLE LABEL(S) LS A L L
1 o THIRD DAY You Are So Good To Me Essentiall 1024 +28 10 25/0
4 o JENNIFER KNAPP By And By (Gotee) 837 +59 n 21j0
2 3 NEWSBOYS He Reigns (Sparrow/ 834 -107 18 19/0
3 4 SWITCHFOOT More Than Fine (Sparrow/ 732 -102 19 20/0
7 0 SIXPENCE NONE... Don't Dream... (Squint/CurtyReprise) 641 +17 8 22/0
6 o BEBO NORMAN Falling Down (Essentiall 640 +14 8 1911
10 o RELIENT K Getting Into You (Gotee/ 579 +14 10 17/0
9 8 SHAUN GROVES Should | Tell Them? (Rocketown) 574 -4 19 1510
11 o REBECCA ST. JAMES 1 Thank You {Forefront/ 565 +32 8 1911
5 10 KUTLESS Run (Tooth & NaifEMC) 527 -143 21 13/0
12 11 STACIE ORRICO Security (Forefromt/ 491 -42 14 15/0
18 @ JOY WILLIAMS Every Moment (Recnion) 465 +67 4 19/4
13 13 SOULJAHZ True Love Waits (Squint/CurlyWarner Bros,) 456 -59 10 15/0
16 @ SUPERCHICK Hero {lnpop) as +36 7 15/0
19 @ J. VELASQUEZ You're My God /Word/CurtyWarner Bros,) 401 +7 7 12/0
17 16 FFH You Found Me (Essential) 392 -7 4 12/0
8 17 PLUMB Sink-n-Swim (Curb/ 390 -192 18 12/0

23 @ SARA GROVES All Right Here /INO/ 389 +44 7 131
15 19 MERCYME Spoken For /N0 378 -43 28 9/0
20 @ SARAH SADLER Running Into You (Essential) 376 +3 12 110
14 21 LARUE Tonight (Reunion) 367 -90 13 12/0
22 @ JEREMY CAMP | Still Believe (BEC/ 364 +17 3 1512
21 23 SANCTUS REAL Hey Wait (Sparrow/ 357 -2 5 151
27 @ EVERYDAY SUNDAY Hanging On (Fiicker) 353 +69 2 1612
28 @ ELMS Burn And Shine (Sparrow/ 297 +21 2 10/0
29 @ LIFEHOUSE Take Me Away (Sparrow/DreamWorks) 296 +24 2 9
30 @ TREEG3 Be All End All {inpop) 289 +18 2 1011
26 28 GINNY OWENS Something More (Racketown/ 285 -4 4 100
@ AUDIO ADRENALINE Pierced (ForeFrant/ 281 +60 1 I
24 30  SEVENTH DAY SLUMBER | Know Lrowne) 280 -44 7 8/0

Rock TorP30

LAST THIS TOTAL +f - WEEKSON  TOTAL

WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS
4 o SUPERCHICK Hero finpop/ 351 +18 12 3710
7 o BIG DISMAL Remember (Wind-up/ 326 +47 8 33N
1 3 12 STONES Crash (Wind-up) 324 13 14 31/0
2 4 RELIENT K I Am Understood? (Gotee/ 299 -37 14 3311
3 5  SWITCHFOOT Meant To Live (Red Ink/Columbia) 295 -39 15 30/0
8 @  JUSTIFIDE Pointing Fingers (Ardent) 278 +15 7 292
5 7 PILLAR A Shame (Flicker) 271 -15 13 3411
13 0 KUTLESS Tonight (Tooth & Nai/EMC) 268 +25 3 312
10 o COOL HAND LUKE Heroes Will Be Heroes (Floodgate) 266 +4 " 251
6 10 SEVENTH DAY SLUMBER | Know (Crowne/ 260 -25 14 31
14 m ANBERLIN Change The World (Tooth & Nail) 256 +22 8 2710
16 @  CADET Nobody (BEC) 251 +23 7
9 13 EVERYDAY SUNDAY Wait (Flicker/ 244 -18 13 24)0
15 @ JONAH33 All For You Ardent/ 236 +5 6 23/0
11 15 PEACEOF MIND | Am (BEC) 233 14 9 2501
12 16 AUDIO ADRENALINE Church Punks (Forefront) 21 -24 10 25(2
17 m THOUSAND FOOT KRUTCH Bounce (Tooth & Naill 209 +5 2 26/4
18 @ SANCTUS REAL Audience Of One (Sparrow/ 208 +7 5 151
21 @ DISCIPLE Back Again /Sizin/ 194 +3 10 20/0
20 @ BLEACH Baseline (BEC/ 194 0 8 26/1
19 21 CURBSQUIRRELS Beautiful (0UG) 190 8 5 1801
23 @ LAST TUESDAY Social Butterfly /0UG/ 186 0 3 1512
24 @ 0C SUPERTONES Welcome Home (Tooth & Nail) 178 0 4 210
25 @ TREEG3 It's All About To Change //npap/ 171 +2 1" 26/

@ LIFEHOUSE Take Me Away (Sparrow/DreamWorks) 152 +26 1 6/1

@ GRAND PRIZE Reveal Your Love fIndependent) 145 +16 1 151
- @ RADIAL ANGEL She (Squint/Curb/Warner Bros.) 144 +10 3 1110
29 28  STRANGE CELEBRITY Free (Squint/Curt/Warner Bros.) 141 -5 2 20/4

@ BRAVE SAINT SATURN The Sun Also Rises (Tooth & Naill 139 +26 1 1813
27 30  SLINGSHOTS7 Better idea findependent) 139 -18 " 15/0

26 CHR reporters. Songs ranked by total piays for the airplay week of Sunday 5/11-Saturday 5/17.
© 2003 Radio & Records.

New & Active

41 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 5/11-Saturday 5/17.
© 2003 Radio & Records.

New & Active

TODD AGNEW This Fragile Breath /Ardent/
Total Plays: 226, Total Stations: 10, Adds: 0

SEVEN PLACES Everything (BEC)
Total Plays: 199, Totaf Stations: 9, Adds: 1

PHIL JOEL The Man You Want Me To Be flapop/
Total Plays: 198, Total Stations: 8, Adds: 1

PLUMB Free [Curby
Total Plays: 183, Total Stations: 9, Adds: 3

DOWNHERE What It's Like (Word/CurtyWarner Bros./
Qolal Plays: 149, Total Stations: 10, Adds: 4

KRISTY STARLING Water (Word/Curb/Warner Bros.)
Total Plays: 147, Total Stations: 6, Adds: 2

EVERYONE Everyone (Furious?)
Total Plays: 147, Total Stations: 6, Adds: 0

GRAND PRIZE Reveal Your Love /lndependent/
Total Plays: 143, Totat Stations: 5, Adds: 1

STACIE ORRICO Stuck (Forefront/Virgin)
Total Plays: 140, Total Stations: 4, Adds: 1

BIG DADDY WEAVE Neighborhoods (Fervent/
Total Plays: 133, Total Stations: 7, Adds: 2

PLUMB Free {Curb)
Total Plays: 127, Total Stations: 20. Adds: 3

PHIL JOEL No Longer //npap/
Total Plays: 121, Total Stations: 13, Adds: 2

GS MEGAPHONE Light Child (Spindust/
Total Plays: 110, Total Stations: 12, Adds: 8

DOWNHERE What It's Like (Word/Curb/Warner Bros.}
Total Plays: 110, Total Stations: 9, Adds: 1

ROYAL RUCKUS Check It Qut /Flicker)
Total Plays: 103. Total Stations: 7, Adds: 2

MAE Embers & Envelopes (Tooth & Naill
Total Plays: 102, Total Stations: 11, Adds: 1

BENJAMIN GATE Need (Forefront/
Total Plays: 93, Total Stations: 8, Adds: 5

BLINDSIDE Sleepwalking (Flektra/FEG)
Total Plays: 87, Total Stations: 4, Adds: 0

FIVE IRON FRENZY Kamikaze (5 Minute Walk/
Total Plays: 86, Total Stations: 11, Adds: 1

P.0.D. Sleeping Awake (Maverick/Reprise/
Total Plays: 69, Total Stations: 11, Adds: 0

Audio Adrenaline
MercyMe

with Kutless & The Swift |1

THEGOSHOW

Thanks radio. retail, promoters and all those that supported The Go Show

It was a real joy o see Christian music delivered in such power and passion.”

4 » 25 sold out shows

- Jon Robberson, Celebration Conceris

‘Tt was unique in that it was an event ihal appealed lo the whale family- Reck. Pop. Worship.”
- Cliff Reiser. Rush Concerls

The Go Show was one of the lop Christian music lours this spring.”

- Roy Morgan. Premier Productions

* Polistar Top 50 Tour

« Over 5000 individuals committed themselves to missions
work through The Go Foundation over the next 18 months

www.thegoshow.org
www thegofoundation.org

www.americanradiohistorv.com
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INSPO TOP20 CHR Most Added
LAST THIS TOTAL +/- WEEKSON  TOTAL www.rrindicator.com
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS
ARTIST TITLE LABEL(S) ADDS
1 1 SCOTT KRIPPAYNE Live To Worship (Spring Hill 335 -9 13 2010 JOY WILLIAMS Every Moment (Reunion) 4
) DOWNHERE What It's Like (Word/CurtyWarner Bros.) 4
2 2 AVALON Everything To Me (Sparrow/ 328 -7 14 19/0 PLUMB Free (Curt) 3
4 © 2 ASBURY Somebody's Praying Me Through (Doxology) 288 +18 6 1811 STEVEN CURTIS CHAPMAN How Dol Love Her (Sparraw/ 3
3 o . . TOBYMAC Love Is In The House (Forefront) 3
GREG LONG [ Cannot Hide From You (Discovery House) 293 +4 1 18/0 EVERYDAY SUNDAY Hanging On (Ficker/ 2
7 6 NICHOLE NORDEMAN Legacy (Sparrow) 253 +19 5 1912 JEREMY CAMP | Still Believe (BEC) 2
; i . BIG DADDY WEAVE Neighborhoods (Fervent) 2
6  PARACHUTE BAND AlL... (Here To Him/Worship Extreme)) 251 -8 8 171 KRISTY STARLING Water (Ward/Curty Warner Bros, 7
5 7 J.VELASQUEZ You're My God Word/CurlyWarer Bros) 239 35 1 140 REBECCA ST. JAMES | Thank You (ForeFrant/ 1
0 ¢ BEBO NORMAN Falling Down (Essential) 1
13 POINT OF GRACE Day By Day (Word/CurtyWarner Bros.j231  +51 4 1813 SANCTUS REAL Hey Wait (Sparrow/ 1
9 @  SARA GROVES Remember Surrender (V) 225 +2 8 15/0 SARA GROVES All Right Here (NG 1
0 @ TREEG63 Be All End All (fpop) 1
AHIM Walk On (Word/CurbyWarner Bros.) 220 +1 8 16/0 LIFEHOUSE Take Me Away (DreamWorks) 1
1 @  FFH You Found Me (Essential 198 +27 4 182 | AUDIO ADRENALINE Pierced (Forefron) 1
SEVEN PLACES Everything (BEC) 1
8 12 TWILA PARIS We Bow Down (Sparrow) 180 -46 16 11/0 PHIL JOEL The Man You Want Me To Be finpag) 1
20 NEWSBOYS He Reigns (Sparrow/ 179 +37 3 1112
® ’ Rock Most Added
15 @ MERCYME Word Of God Speak /N0 179 +13 2 16/1 L
www.rrindicator.com
18 @ RIVER | Will Go (/ng/ace/ 169 +22 2 15‘0 ARTIST TITLE LABEL(S) ADDS
16 D COREY EMERSON Calvary Calls (Discovery House) 167 +3 6 110 GS MEGAPHONE Light Child (Spindlust/ 8
) LUCERIN BLUE Monday In Vegas (Tooth & Nail) b
" 17 CAEDMON'S CALL Only Hope (£ssential) 163 -20 14 11 BENJAMIN GATE Need (Forefront) 5
12 18 MICHAEL CARD | Left Everything To Follow You (#2.0) 137 44 12 1200 THOUSAND FOOT KRUTCH Bounce (Tooth & Nail 4
D> @ . STRANGE CELEBRITY Free (Squint/CurlyWarrer Bros.) 4
[Debut> C. BILLINGSLEY A Loss For Words (Perpetual Entertainment) 135 +11 1 15/2 TINMAN JONES Sunshine (Cross Driven) 4
)  RUSS LEE Love s A Cross (Christian) 134 +2 4 110 PLUMB Free (Curb) 3
BRAVE SAINT SATURN The Sun Also Rises (Tooth & Failf 3
APOLOGETIX How You Rewind Me (Parodudes) 3
20 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 5/11-Saturday 5/17. KUTLESS Tonight (Tooth & NaifEMC) 2
© 2003 Radio & Records. JUSTIFIDE Pointing Fingers (Ardent) 2
CADET Nobody (BEC) 2
= = - AUDIO ADRENALINE Church Punks (Forefront) 2
Rhythmic Special ty Programming LAST TUESDAY Social Butterfly (0UG/ 2
RANK  ARTIST TITLE LABEL(S) / nsp oM Os tAdded
1 JOHN REUBEN Doin’ (Gotee/ www.rrindicator.com
2 VERBS Live To The Music /Gotee/ ARTIST TITLE LABEL(S) ADDS
3 CROSS MOVEMENT Forever (BEC) POINT OF GRACE Day By Day (Word/CuriyWarner Bros K}
4 KJ-52 Sonshine (Uprok/ SHANE BARNARD & SHANE EVERETT Be Near (fpag/ 3
5  PEACE 586 Love's Still There [Uprok) AL DENSON TrL!sting You Alone/My ane Is Built (Sprimy Hill) 3
5 PLAYDOUGH Clappy Valentino (Uprak/ CHRIS RICE Smile {Just Want To Be With You} (Rocketeivn) 3
7 SEVSTATIK MLC. ok NICHOLE NORDEMAN Legacy (Sparrow) 2
WAL ol CHARLES BILLINGSLEY A Loss For Words (Perpetual Entertainment) 2
8  T-BONE Blazing Microphones (Ficker) FFH You Found Me (Essential) 2
9 RAPHI Foolin® (Uprok) NEWSBOYS He Reigns (Sparrow/ 2
10 PLAYDOUGH Seeds Of Abraham (Uprok) GO FISH The Hand Seng (/npap/ 2

~

Subscribe to the mast comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R’s INDUSTRY VIP PACKAGE

* R&R: The Industry’s Newspaper
* R&R Today: The Industry's Leading Daily Fax
* R&R’s Today's News

E-mail updates of breaking s:ories

* The R&R Directory
The most comprehensive resource guide available

SAVE OVER 25%!

R&R’'S INDUSTRY VIP PACKAGE IS $44500
(Regular rate $595.00)
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moreinfo@radioandrecords.com
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JACKkIE MADRIGAL

LATIN FORMATS

R&R May 23, 2003

jmadrigal@radioandrecords.com

What’s Heating
Up The Airwaves?

PDs tell us which songs are burning up on
Spanish-language radio

‘/Vhat makes good music? What makes a hit? The
answers vary depending on who answers the question.
This week program directors around the country give
us their takes on which songs are “calientes” in their
cities. Pay attention, because these are the hits of the
moment — the must-have, the must-hear and the must-

be-programmed.

Pepe Reyes
PD, KZOL/Fresno

Banda Perla Del Pacifico’s “Chiqui-
tita.” This is the most requested song
in Fresno, although it still needs to
reach that climax point that identifies
and characterizes a song thatbecomes
asuper hit. This song was famous back
in the '70s and part of the ‘80s with the
voices of ABBA.

This is one of those classic oldies-
but-goodies songs. Why is it such a hit
now? The lyrics, the band’s new and
fresh approach, the lead singer’s voice,
the arrangements and that modern
Regional Mexican style with banda.

José Santos
PD, KISF & KQMR/Las
Vegas

At Regional Mexican, Fabian
Gémez's “Y Cémo Quieres Que Te
Quiera.” This is a song that people still
request, that the clubs still play and
that everyone wants to hear. “Micae-
la” by Voces Del Rancho is another hot
one. It has the same kind of appeal as
“Y Cémo Quieres Que Te Quiera.”

AtAC, the most requested and hot-
test song is Ricky Martin’s “Tal Vez,”
followed by David Bisbal's “Digale.”
These are the hits of the year — for

—

Fab y

José Santos  Chayan Ortuiio
now — and are highly requested by
women. The sales by these artists are
incredible! That's on the romantic side
of things. In the AC format in general
the most requested song is “Mi Prim-
er Millén” by Bacilos. This song is not
only requested on the radio, it's hotat
the clubs, thanks to its use ina TV ad.

On our Saturday- night Tropical
show, the most requested song is Tofo
Rosario’s “Yo Kuli, Yo Kuld.”

Chayan Ortufio
PD, KLNO/Dallas

Kumbia Kings” “No Tengo Din-
ero.” Why? Because Juan Gabriel’s
voice is awesome and subtle, and it
gets to you. The rhythm is unique to
El Gran Silencio, and the Kumbia
Kings’ arrangements give the music a
special touch by bringing all those

SAY CHEESE! — WCUM/Bridgeport, CT PD Junior Marrero (r) enjoys a Kodak
momento with singer Jennifer Pena.

rhythms together. And the lyrics are
fabulous. This song is the hottest thing
on my station right now.

Emilio Pastrana
OM, KLYY/Los Angeles

Los Angeles De Charly’s “Un
Suefo.” Simply put, the song is a hit
because of its thythm, the lyrics, the
arrangements and the singer s voice.
It's all good!

Martin Ortiz
PD, Zorro Network/
Yakima, WA

Candido Y SuHuella's “Margarita,
Margarita.” This song is getting hot. 1
think it's so popular because many of
the people who live in this area come
from small towns, and they all re-
member this song from years ago.
Plus, there’s the essence and the style
that Céndido brings to it.

Kike Posad

E '.]'(-)P-.—

Kike Posada
Host, Fuego Rock,
WRTO/Miami

Inspector’s “Amargo Adids.” Why
is it hot? Because of the support Mex-
ican fans give their artists. Plus, the
song has a rhythm that gets hotter as
the song goes on. Inspector are aband
who appeal to both Alternative and
non-Alternative audiences.

Gilbert Esparza
PD, KEJS/Lubbock, TX

[ can’t pick just one. There are too
many hot songs here, like [.os Palomi-
nos’ “Técame.” This song tells the PD
to play it! Another one is Varonil's
“Sonidero Nacional,” as well as Chon
Arauza’s “Oasis de Amor.” These
songs are super-hot. They have a lot
of rhythm, with a cumbia style that is
the craze right now.

“La Tropa de Valientes” by Ramén
Ayala is also great for patriotic reasons
for us in the United States. There's also
a young kid and his band — Ricardo
Gutiérrez Y Rival —and their song is
called “Vamonos.” If other PDs gave
this song a chance, it would explode!

WwWWWwW.americanradiohistorv.com

Juan José Castro
PD, WDAB/Greenville, SC

Los Tigres Del Norte’s “En Qué
Fallé” is the hottest song right now. |
think it has to do with the power of
the lyrics and the quality of Los Tigres’
interpretation.

Bianka Baker
PD, WEZG/Knoxville,
WHEW/Nashville and
WOCE/Chattanooga, TN

I'd say the hottest song right now
is “No Tengo Dinero” by AB Quinta-
nilla, El Gran Silencio and Juan Gab-
riel, because its rhythm is contagious.

David Herniandez
PD, WAFZ/Immokalee, FL

The most requested song at my sta-
tion is Pepe Aguilar’s “Me Falta Val-
or.” The audience loves the song. We
don'tlook at whether the song is by a
solo artist or a group or tejano or gru-
pero, because it's the people who de-
cide how much it's played, and they
make it a hit.

Gilbert Esparza  Frank Gonzdlez
Frank Gonzailez
PD, KHCK/Dallas

Jay Pérez’s “Quiero Ser Viejo,” be-
cause thisis a tejano song. No one can
or will ever question if this song fits
in a Tejano format — it is tejano!

Jessie Duron
PD, KOYE/
Tyler-Longview, TX

ru

Kumbia Kings’ “No Tengo Dinero”
is the hottest song, because it has great
rhythm and people ask for it all day
long.

Margarita Vazquez
PD, WLEY/Chicago

Something very special is happen-
ing in Chicago. I'd venture to say that
itis a feverlike state similar to
what happened with la que-
bradita movement. This is the
kind of excitement thatbands
like Brazeros Musical, &
Hordscopos and K-Paz DeLa
Sierra are creating with all
theirsongs. This is mainly be-
cause of the talent displayed
by the groups, but also be- |
cause the dance style they
perform is original. It's also
the way the girls dress.

Bobby Pena
GM/PD, KOPY/Alice-
Corpus Christi, TX

The song that comes to mind is
“Qué Hubiera Sido” by Duelo. [ do
the morning show, and a morning
doesn’t go by that I don't get calls —
all from women — asking to hear this
song. The first time I heard it was at
an event with the band. They did an
acoustic version and dedicated it to
my fiancée and me. [ think it was the
words that caught everyone’s atten-

Margarita
Vazquez

“We don’t look at
whether a song is by
asolo artist or a
group or tejano or
grupero, because it's
the people who
decide how much it’s
played and make it a
hit.”

David Hernandez

tion. [ saw a few ladies cry. The words
arc beautiful. The beat is slow, but the
singer makes up for it with his voice.
It is one of the most requested wed-
ding songs at the station. Duelo are on
their way to the top, mark my words.

Antonio Andrade
MD, KPSL/Bakersfield

I'd say “Amargo Adids” by Inspec-
tor. The music and the lyrics are very
strong. The lyrics are deep and short,
and it has great-feeling music. We
don't frequently hear this kind of
sound from a Spanish rock band, and
it's really engaging.

Monica Martinez
PD, UT]/Del Rio, TX

The hottest song at our station is
“Dame un Minuto” by Jimmy Gon-
zélez Y Mazz. It has great rhythm,
plus Jimmy’s voice.

Lourdes Rincén
PD, KQLO/Reno, NV

Paulina’s new one, “Baila Casano-
va,” is the hottest song of the moment.
The rhythmis great, and Paulina is hot
right now.

Sammy Zamarron,
PD, La Favorita
Network/Atlanta

AKWID's song “No Hay Manera,”
featuring Mimoso from Banda EI Re-
codo, is one of the most inno-
vative tunes out there. This is
il what the industry needs. The
B song has very modern ar-

| rangements mixed in with
& urban and banda sounds,
and then you suddenly hear
Mimoso’s voice. I think it's a
| great project. Our young lis-
teners started asking who
this band was and where
they could get the record as
soon as they heard the song.
| can’t wait to hear the whole album.
I also hope similar projects begin to
develop.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1670
or e-mail:
jmadrigal@radioandrecords.com
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News

® After hearing countless rumors of her failing health, Celia Cruz decided it was time to set
the record straight and sent a letter to the media asking for space and respect. It reads:

,.,
]
S

Dear friends of the media: I take a moment today to let you know that I
have been back home since April 29, and I continue to follow my doctor’s
orders. I appreciate your concems regarding my health, but I ask that you
give me space and that you respect these private moments, which are
necessary for me at this time, and that you don’t pay attention to
unnecessary and incorrect rumors about me.

It is unfortunate to have to clarify rumors all the time, and it isn't
helpful to my family or me. You will receive any update on my health that
may need to be brought to the public’s attention from my office and at the
| appropriate time.

Celia Cruz

Until then, with all my love, your friend, Celia Cruz

® Artists for a New South Africa, an organization that provides funds
to fight AIDS in Africa, has announced that Carlos and Deborah Santana
will donate all the proceeds from Santana’s 2003 U.S. Summer Shaman
concert tour to the organization. ANSA will hold a press conference on
June 5 to make the official announcement. Santana’s tour begins June 11.

® The greatest hits are back! On April 22 EMI Latin began the
§ release of its 30 Exitos Insuperables series of albums, each of which

showcases 30 of the greatest hits by a renowned Latin artist. The first wave features Fito Olivares

§ (“EL Burrito Parrandero,” “Las Dos Nenas,” “El Panadero”), La Mafia (“Eloisa,” “Soy Tuyo,” “Trampa
i
£

— — . .

Santana

Mortal,” “Quiero,” “Amor Chiquito”), Lorenzo de Montecarlo (“Madre Mfa,” “Carta Abierta,” “Con
Sombrero Ajeno,” “Soy Nortefio,” “Rojo Amor”), Los Alegres De Teran (“Cama de Piedra,” “Ojitos
Verdes,” “Carta Jugada,” “Ingrato Amor,” “Cuando Me Dejes De Amar”) and

David Lee Garza (“0jo De Vidrio,” “Cuantas Veces,” “Paloma Loca,”

“Tonta,” “Pégame Tres Balazos”). i
Other 30 Exitos Insuperables compilations on the street or coming soon
include Luis Miguel, Daniela Romo, Paloma San Basilio and Alvaro Torres,
which were released on May 6. June 10: El Palomo y El Gorrién, La Tropa F,
Los Rancheritos Del Topo Chico, Mister Chivo and Robertc Pulido. June 24:
. ~ Alberto Cortez, Miguel Gallardo, Pandora, Raphael and Yuri.
LI * WPTA (Amor)/New York is continuing its hit concert series, El
Encuentro de Dos Grandes. On May 24 two of Mexico'’s greatest, Juan
Gabriel and Marco Antonio Solis, come together in one concert.
The show is expected to be one of the most popular of the year,
especially because Gabriel hasn’t given any performances recently due to i
the restrictions of a lawsuit by his former manager, Ralph Hauser, who ;
recently passed away. !
% Gabriel has written more than 600 songs and made 28 records, and more i
than 200 artists have interpreted his creations. He has sold 45 million
records as a singer, 25 million records featuring his songs sung by other . i
artists and 15 million records as a producer. Solis is also a singer- Juan Gabriel E

songwriter and has written 203 songs on 21 albums. His songs have been
sung by superstars like Rafael, Rocio Durcal, Enrique Iglesias, Lucero, Olga Tafién, Marisela, Laura

5 Flores and many others.
RSB HCRIRAREIPE R AR ARSI R AR 5 B RO NN SRR RS SRS SO YOGS
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THE DOTTED LINE rernando Osorio signed an exclusive contract with BMG Music Publishing
US Latin. With hits like Celia Cruz's “La Negra Tiene Tumbao,” Osorio has gained international

recognition as a songwriter. Seen here (I-r) are Osorio and BMG Music Publishing US Latin VP/
Creative Rafael Artero. -

o =.
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23 Control, Raleigh, NC

24 Originales De San Juan, Chicago
24 Controf, Charlotte, NC

25 Kumbia Kings, Dallas

25 Control, Columbia, SC

30 Originales De San Juan, Omaha
a L dme

6 Originales De San Juan, Stockton

7 Originales De San Juan, El Rodeo, San Jose
! 13-14 Invasores De Nuevo Leon, McAlien

13 Originales De San Juan, Confettis, Reno, NV
19 Hip Hop Hoodios, California Plaza, Los Angeles
20-22 Invasores De Nuevo Leén, Chicago

26 La Ley, The Fillmore, San Francisco

27 Vivanativa, Centro de Bellas Artes de Guaynabo, Puerto Rico
27 Originales De San Juan, Tucson

28 Originales De San Juan, Phoenix

29 Originales De San Juan, Waco, TX [

Radio News

Y
q
José ‘Super’ Martinez §
PD, WNUE/Orlando 3

In the latest book we did great in the ratings, and our morning show was No. 5 in
the whole market. We just ended a great promotion where we gave away a car valued
at more than $30,000. The promotion lasted about eight weeks. When we played two
songs by the same artist back to back, listeners had to call in 5
and identify the songs. Each winner got a key. We gave away 98 |
keys, and at the end the person with the key that started the car
won.

e

S

P The Orlando market is unique. The last census told us there
i are about 700,000 Hispanics in the area. Of those, 50% are
o o Puerto Rican and 50% ara Mexican. The Mexican population has ¢
i, really grown in the area. Our target audience is 18-49 women, |
_w A-— primarily, and our programming is a mix
José'M;m,—,,ez of tropical and pop, because tropical °
i music has been kind of s.ow lately. I'd
say there are twice as many pop or ballad releases as tropical
é releases right now. We play some of the ballads that come to us, but once they
¥

JLE §

SRR N R

SRS

become hits, we play the remix versions to vary the programming a bit.

A MILLION COPIES Juanes recently received speciaf recognition from Universal Music Latin
America and Iberian Peninsula Chairman Jesus Ldpez. Juanes has sold more than 1 million copies
worldwide of his afbum Un Dia Normal. Seen here are (I-r) Juanes' manager, Fernan Martinez; Ldpez;
Juanes; producer and Surco Records CEO Gustayo Santaolalla; and Universal Music Latino President
John Echevarria.
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-
CONTEMIPORARY TOP25 TROPICAL TOPZ25
WEEC  ARTIST TITLE LABEL(S}) PONTS WK ARTIST TITLE LABEL(S) POt
1 RICKY MARTIN Tal Vez (Sony Discos) 269 1 GILBERTO S. ROSA Si Te Dijeron (Sony Discos/ 233
2 ALEXANDREPIRES Amame (BMG/ 204 2 VICTOR MANUELLE El Tonto Que No Te Oividé (Sony Discos) 228
3 ENRIQUE IGLESIAS Para Qué La Vida (Universal) 216 3 LIMI-T 21 Perdoname (EM! Latin) 145
4 MANA Mariposa Traicionera (Warner M.L.) 174 4 MARC ANTHONY Barco A La Deriva (Sony Discos) 127
5 TIZIANO FERRO Alucinado (EM/ Latin) 162 5 JOSEPH FONSECA Que Levante La Mano (Karen/ 13
B THALIA A Quién Le importa (EM/ Latin/ 148 6  JENNIFER PERA Entre Ei Delirio Y La Locura Univision/ 97
7 NOELIA Clavame Tu Amer (Fonovisal 126 7 JERRY RIVERA Herida Mortal (BMG/ 95
8 JULIO Los Demés (Warner ML) 114 8 ALEXANDREPIRES Amame /BMG/ 9N
9 DAVIDBISBAL Digale (Universal) 109 9 INDIA Traicion (Sony Discos) 87
10 RICARDO ARJONA Dame (Sony Discos) 104 10 GRUPOMANIA Niia Universal) 87
11 SHAKIRA Que Me Quedes Til (Sany Discos/ 103 11 ENRIQUEIGLESIAS Para Qué La Vida (Universal) 71
12 PAULINA RUBIO Baila Casanova (Universall 101 12 NOELIA Clavame Tu Amor (Fonavisa/ 76
13 MILLIE CORRETJER En Cuerpo Y Alma (BMG) 98 13 MONCHY & ALEXANDRA Polo Opuesto (/&N 74
14 JACIVELASQUEZ No Hace Falta Un Homhre (Sony Discos) 96 14 KEVINCEBALLO Amame 0 Déjame (Universal 4
15 MARCO A. SOLIS Tu Amor O Tu Desprecio (Fonovisa) 85 15 INDIA Sediceme (Sony Discos) 69
16 SORAYA Casi (EM!Latin) 78 16 RICKY MARTIN Tal Vez (Sony Discas) 68
17 JUANES Mala Gente (Universal) 60 17 MAGIC JUAN La Uttima Vez J&N) 62
18 PEPEAGUILAR M Falta Valor (Univision/ 49 18 OSCARD'LEON Cémo Ohidarte (Universaj 60
19 INSPECTOR Amargo Adids (Universal) 4 19 FRANKIE NEGRON Mi Mulata (Warner M.L) 58
20 SINBANDERA Kilmetras (Sony Discos/ 48 20  ELGRAN COMBO Se Nos Perdid El Amor (Combo/ 55
21 JOSE FELICIANO Lo Que Yo Tuve Contigo (Universal) 47 21 DANIEL RENE No Me Tortures [Univision/ 55
22 TEMERARIOS No Sé Vivir Sin Ti fFonovisa) 46 22 TIZIANO FERRO Alucinado (EM/Latin) 52
23 NATALIA LAFOURCADE En E 2000 (Sony Discos/ 45 23 SON DE CALI Tan Buena (Univision/ 50
24 SANTANA Hoy Es Adids (Arista) “ 24 KUMBIA KINGS f/JUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero EM/ Latin) 49
25 JUANES Es Por Ti (Universal M 25 TITOROJAS Cuidala (MP/ ]
Data is complied from the airplay week of May 11-17, Data is complied from the airplay week of May 11-17,
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Add's Going For Adds
JIMENA Maldita Ignorancia (Crescent Moon)
OBBIE Antes (EM/ Latin) OBBIE Antes (EM/ Latin)
OLGA TANON No Podras (Warner M.L.) JON SECADA Por Amor (Crescent Moon)
RICARDO MONTANER llué.Ganas LT FRANKIE NEGRON Hasta Que Te Enamores (Warner M.L.)
JARABE DE PALD Bonito (Warner M.L.)
TIZIANO FERRO Perdona (EM/ Latin) LIMI-T 21 Esto ‘'Ta Malo Loco (EM/ Latin)
LA LEY Amate Y Salvate (Warner M.L.) GIAN MARCO Lamento (Crescent Moon)
L MYRIAM Sin Ti No Hay Nada /EM/ Latin)

e o

www.radioandrecords.com
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( 2
REGIONAL MEXICAN TOP25 TEJANO TOPZ25
\AT/E‘ESK ARTIST TITLE LABEL(S) PT&LATLS \AT/E‘ESK ARTIST TITLE LABEL(S) PTgILATLS
1 CONJUNTO PRIMAVERA Una Vez Mas (Fonovisa) 459 1 INTOCABLE Muy A Tu Manera (EM/ Latin) 243
2 INTOCABLE Muy A TuManera (EM! Latin) 374 2 JIMMY GONZALEZ & GRUPO MAZZ Dame Ln Minuto (Freddie) 238
3 KUMBIA KINGS f|JUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EM) Latin) 349 3 KUMBIA KINGS flJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EM/ Latin) 215
4 JOAN SEBASTIAN El General (Batboa) 270 4 PALOMINOS Tocame fFanovisa) 192
5  PALOMO De Uno Y De Todos Los Modos (isa/ 256 5  CONTROL Pequefia Y Fragi (£ Latin) 184
6  TIGRES DEL NORTE Mi Soldado (Fonovisa/ 247 6  JENNIFER PENA Entre El Delirio Y La Locura (Lnivisien) 146
7 TUCANES OE TIJUANA El Sinvergiienza (Universal 240 7 IMAN Qué Mala Onda {Univision) 129
8  TEMERARIOS No S¢ Vivir Sin Ti fFonovisa) 236 8  COSTUMBRE Cmo Olvidarte (Warner ML) 105
9 PEPE AGUILAR Me Falta Valor (Univision) 224 9 LIMITE Papacito {Universal) 103
10 JORGELUIS CABRERA Quédate Callada (Disa/ 203 10 SHELLY LARES Ojtos Negros (7gias/ 101
11 MARCO A. SOLIS Tu Amor O Tu Desprecio (Fonovisa) 194 11 VARONIL SonideroNacional {Univision) 87
12 LIBERACION Muchacha De 15 Afios (isa) 186 12 MARCOS OROZCO El Parrandero (Catalin) 76
13 COYOTEY SUBANDA TIERRA SANTA Te Vas Amor (64 Latin) 180 13 ALAZZAN Contigo 0 Sin Ti (Fredie) 72
14 LIMITE Papacito (Universal) 149 14 VOLCAN Corazin (Latinfxposure) 72
15 CONTROL Pequesia Y Fragil (5MiLatin) 145 15 DUELO Qué Hubiera Sido (Univision) 67
16 TIGRES DEL NORTE En Qué Falls (Fonovisa) 138 16 LAONDA Asi, Asi (EMi Latin) 64
17 GERMAN LIZARRAGA No Sé (Disa/ 128 17 LA CONTRA Ya Tengo MiVida (Univision) 62
18 CUISILLOS No Voy A Liorar (Bafboa) 127 18 BOBBY PULIDO Se Me Olvidd Otra Vez (EM! Latin) 60
19 FABIAN GOMEZ Y Cémo Quieres Que Te Quiera (Sony Discos) 126 19 DAVID LEE GARZA Chiquilina (Sony Discos) 4
20 BANDAEL RECODO Aci Entre Nos (Fonovisa) 124 20 JAY PEREZ Hombre En La Luna {Sony Discos) 4
21 PANCHO BARRAZA Hablame Claro (Balboa) 105 21 PALOMO De Uno Y De Todos Los Modos (fisa/ 39
22 LUPILLORIVERA Son Tus Perjimenes Muier (Sony Discos/ 95 22 SIGGNO Es Que Te Quiero (Crown/ kY
23 PESADO NoTeLaVas A Acabar (Warmer M.L) 84 23 LIMITE Soy Asf (Universal n
24 TRINY Y LA LEYENDA El Amor De Mi Vida (Universa) 84 24 LACONQUISTA EsUnLadrin (0-Zone) 32
2% JOAN SEBASTIAN Afortunado (Balboa) 84 25 JAY PEREZ Solo Una Oportunidad (Samy Discos) n
Data is complied from the airplay week of May 11-17, Data is complied from the airplay week of May 11-17,
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Add's Going For Adds
JIMENA Maldits lgnorancia 0seent Moo LU
BANDA MACHOS Por Encima De Todo (Warner M.L.) RAMON AYALA Las Mieles Del Olvido (Freddie)
ADAN CUEN Las Mulas De Moreno (Balboa) AKWID No Hay Marera (Univision)
RAMON AvALA Eg;;”;}ﬁ':‘;;,ﬁ;fﬁf’} LT RAMON AYALA La Pufalada Al Corazén (Fredie)
CABALLO NEGRO Eres I.o’[lue Més' Quiero /Balboa) PESADO No Te La Vas A Acabar (Warner M.L.)
TER:rBELsEIgngEnlargI!T#ch;a;::]c:rg'gsn'fa(\%‘;,gizg%féé’d/e/ e
LOS BRAVIOS Bon-Bon (Freddie/ URSULA SOL Corazin Enamorado (Univision) )
( )
Rock/Alternative Record Poo/
™ ARTIST Title Label(s) ™ ARTIST Title Labei(s)
1 EL GRAN SILENCIO Super Riddim Internacional (EM/ Latin) 1 GRUPO MANIA Nina (Universal)
2 MOLOTOV Frijolero (Universal) 2 KEVIN CEBALLO Amame O Déjame (Universal)
3 LDS PERICOS Complicado Y Aturdido (Universal) 3 KUMBIA KINGS f[JUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EM! Latin)
4 GUSTAVO CERATI Cosas Imposibles (BMG/ 4 FAT JOE AND HUEY DUNBAR Chasing Papi (Sony Discos)
5 LA LEY Amate Y Salvate (Warner M.L.) 5  FRANKIE NEGRON Mi Mulata (Warner M.L.)
6  MOENIA En Qué Momento (BMG) 6  TITO ROJAS Cuidala (P
7 JARABE DE PALO Bonito (Warner M.L.) 7 TITANES Dejaria Todo (Fuentes)
8  CAFE TACUBA Déjate Caer (MCA) 8  TITO ROJAS Después De Dios, Las Mujeres (MP!
9 INSPECTOR Amargo Adids (Universal) 9  MAGIC JUAN La Ultima Vez (/&N
10 MANA Mariposa Traicionera (Warner M.L.) 10 GILBERTO S. ROSA Si Te Dijeron (Sony Discos)
11 ATERCIOPELADOS Mi Vida Brilla (BMG) 11 INDIA Traicion (Sony Discos)
12 ENANITOS VERDES Amores Lejanos (Universal) 12 ANTHONY CRUZ Qué Bombdn (MP)
13 JAGUARES Te Lo Pido Por Favor (BMG) 13 TIZIANO FERRO Alucinado (EM! Latin)
14 YERBA BUENA Guajira (Razor & Tie) 14 BENY MORE Bonito Y Sabroso (BMG)
15 CAFETACUBA EO (MCA) 15 SON DE CALI Son De Cali (Univision)
9 Songs ranked by total number of points. 20 Rock/Alternative reporters. Songs ranked by total number of points. 23 Record Pool reporters. y
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Employment Opportunity

KDKA-AM has a rare opening for a
Program Director. Candidates
should have a minimum of three to
five years of programming experi-
ence, preferably in the news/talk
format. Track record of team build-
ing, the ability to coach veteran
talent, developing promotional ef-
forts, and a special ear for station
imaging. Must have the ability fo
take a focused programming plan
and make it sizzle.

Sendresume and supporting mate-
rial to Keith Clark ¢/o
jessie.lee@infinitybroadcasting.com
or Fax to 412-920-9444.

Infinity Broadcasting is an Equal
Opportunity Employer.

ARE YOU READY TO WORK WITH
ELVIS DURANZ?2
ARE YOU READY TO MOVE TO
NEW YORK AND WORK FOR THE
LEGENDARY Z100%

If your current competition will
throw you a party for leaving
fown...

{f the competition is always copying
your ideas...

If the press is always covering your
bits...

If you're obsessed with creating
radio that leaves a burning impres-
sion...

If you're ready to wake up with 2 /2
million listeners...

You need to send us your stuff]
SEND your MP3 to:
HeyZHireMe@z100.com
Or send tape or CD to:

Tom Poleman
Z100
101 Hudson Street, 36th floor
Jersey City, NJ 07302

No calls - just audio.
Clear Channel is an Equal Oppor-
tunity Employer.

OPPORTUNITIES

WVIC-FM in Lansing, Ml has an im-
mediate opening for Morning
Talent(s).\We need a mature individual
or team, capable of relating to Adults
35-54. A communicator/entertainer
who is warm, friendly, and genuine,
and loves to be on the air and out in
public. Must be able to take direction.
To apply: Send resume, air check, ref-
erences, and salary requirements to:
Zack Stevens, RCRG of Michigan, Inc.
2495 Cedar St. Holt, M1 48842. RCRG
of Michigan is an EOE.

ROCK MORNING SHOW!

Unique opportunity on the west
coast! 99.3 the FOX Vancouver B.C.
is looking for a new Morning Show.
THE FOX ROCKS! Great city. Great
opportunity. 99.3 the FOXis a divi-
sion of Corus Entertainment. EOE.
Mp3’s to airchecks@cfox.com

T&R's to:

Ross Winters Program Director
99.3 the FOX
#200-700 W. Georgia st
Vancouver B.C. V7Y 1K9

Morning Superstar

Legendary top 40 KZZU looking for
our next Morning Superstar. PM drivers
and night guys that want to jump to
mornings? Great company thats not
Citadel or Clear Channel. Hungry
young thinkers. Rush package to
Casey Christopher, 500 W Boone,
Spokane WA, 99201. EOE.

PD needed for Albuquerque #1 Oldies
station. Strong programming, format,
management experience required.
Creative, hardworking, dynamic
personality is what we need! Mail
resume: Attn: HR Job #73-004, 4125
Carlisle NE, Albuquerque, NM 87107
or email same to agmhr@aol.com.
EOE.

Local Sales Manager - Mondosphere
Broadcasting, Fresno Alternative 104.1
and Real Country 105.5 Sales Manage-
ment experience a plus, but not required.
If you think you’ve got what it takes to
hire, train, motivate and produce, e-mail
smiller@mondosphere.com or call (559)
230-0104 ext 206 Mondosphere
Broadcasting is an Equal Opportunity
Employer

WEST

Sales Manager, proven abilities
to manage a sales team and
develop a sales strategy for
two dynamic radio stations in
the Northern California Wine
Country. We need a self-
directed, organizer, motivator
and coach. The individual
should have the desire to be
part of a young, energetic
team. EOE Resumes to
pscott@tuskercorp.com

POSITIONS SOUGHT

Rookie, loves sports, wants sports-related
job. Will surprise you! Broadcasting grad.
Derek Parham (254) 968-2424
Pizarm65@hotmail.com. (5/23)

Recent broadcasting school graduate with
high honors. Energetic, outgoing, dedi-
cated, will travel. Seeking on-air position.
Please contact Bryan Sullivan (817) 228-
4310. (5/23)

Dedicated radio junkie looking for a spot
on-air anywhere that has an opening, any
rock format. Call Gary (817) 849-8861. (5/
23)

Prestigious Northern California AM/FM
seeks pro with proven sales management
and development experience. Resumes/in-
quiries to: pscott@tuskercorp.com. (5/23)

Morning talent-OPS/Programming experi-
ence, 30+ year veteran who still believes you
can have fun AND make money. Contact
konradkayne@elvis.com. (5/23)

Bill Elliott Hot new format available. 3DSJ
Request & Dedication Radio. Listen:
www.3DSJ.com. Bill Elliott; (813) 920-7102,
billelliott@3DSJ.com. (5/23)

(Detroit,Michigan) it's time for a
change!looking for-Asst. PD or music Dir
job. 13 Yrs in this radio Biz. -Board op,on-air
talent,promotion’s etc. Get more info:
djmartin88@hotmail.com. (5/23)

R&R Opportunities

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in
dustry under Positions Sought

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days pnor to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2 X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to
llinares@radioandrecords.com Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Blvd., Third
Floor, Los Angeles, CA 90067

R&R Opportunities

Advertising

1x 2x
$175/inch $150/inch

Rates are per week (maximum 35 word per inch includ
ing heading). Includes generic border If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship
ping and handling

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by ad
vance payment. Ads are accepted by fax. (310-203
8727) or mail. Visa, MC, AmEx or Discover card ac
cepted. Include card number. name as it appears on
credit card, expiration date and phone number. Blind
box responses are sent to advertisers every Friday by
first-class mail

Deadline

To appear in the following week's i1ssue. your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to R&R Opportunities
10100 Santa Monica Blvd., Third Floor, Los Angeles
CA 90067

RADIO & RECORDS

10100 Santa Monica Bivd., Third Floor, Los Angelas, CA 90067

Publisher

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $320.00 in Canada and Mexico. and $495.00 overseas (U.S. funds only) from Radio & Records
Inc.. at 10100 Santa Monica Blvd.. 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication, All letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records, Inc. 2003
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067

HOW TO REACH US raDI0 & RECORDS INC./ 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 RS 0 ACL r e oo Xau
310-203-8727 OPPORTUNITIES/MARKETPLACE: 310-788-1622
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:

CIRCULATION: 310-788-1625 moreinfo @ radioandrecords.com
NEWS DESK: 310-788-1699

R&R ONLINE SERVICES: 310-788-1635

310-203-8727 llinares@radioandrecords.com

310-203-9763 newsroom @ radioandrecords.com

310-553-4056

310-553-4330 310-203-9763 mailroom @radioandrecords.com

301-951-9051

kmccabe @ radioandrecords.com 301-951-9050 rrdc@radioandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450 NASHVILLE BUREAU:

hmowry @ radioandrecords.com

615-244-8822 615-248-6655 Ihelton @ radioandrecords.com
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MARKETPLACE

EQUIPMENT PROVIDERS

www.radioandrecords.com

FEATURES

“THE IN LAWS”

Interviews with M—ichael Douglas
and Albert Brooks

Contact Lori Lerner at (310)457-5358
(310}457-9869(Fax) radiclnks @ aol.com (e-mail)

AMEch
isten Now!

www.mitchcraig.com 901.861.4876

May 23, 2003 R&R ® 93

VOICEOVER SERVICES

www.markdriscoll.com

MARK DRISCOLL

(323) 934-2111

800-689-1009

Voice- Imagmg
Great Rates- Fast Turnaround
Demo CD

(860) 563-1555

www.martymoran.com

Look into the voilce..

CARTER DAVIS

< thal culs througi?
www.CarterDavis.com 901.681.0650

BYO’NEILITE
| _VOICE IMAGING |

You should.

THE VOQICE HEARD ABCIVE THE REST

P N DEMO:

WANW. Eamoned.com

1-877-4-YOURVO
(877-496-8786)

ID'S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

Mark McKay Media

o MALE & FEMALE voices avalLasLE AL LT V.80 14
& ALL FORMATS & MARKET SIZES PRODUCED
o CLUSTER & GROUP RATES

AFFORDABLE!

PHONE CEMO: 913-345-2381
FAX 345-2351
WEB DEMO: mckaymedia.net

Instant
Delivery

Zephyre« MP3+CD

find Songs About Almost Anything!

1,569 jam-packed pages
86,000 listings

35,000 songs

1,800 subjects

All music formats

100 years of music

(CA residents add sales tax)

AU

AMERICA'S NUMBER 1 VOICE
the voice of FOX, €BS and The Grammys
Call Us.
(310) 229-4548

www.joecipriano.com

www.radioandrecords.com ‘

New! 5th Edition Green Book Of Songs By Subject:
The Thematic Guide To Popular Music

Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders)"
Discounted price: $51.96 softcover/$63.96 hardcover

R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A.,

Charge by phone: 310.788.1622 or send a check to:

CA 90067

Mike Carta

VO IMAGING FOR ALL FORMATS
865-691-8989
www.supersweepers.com

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and accompanied
by paymest. Visa/MC/AMExDiscover accepted. One inch minimum,
additional space up to six inches available in increments of
one-inch Rates for R&R

marketplaze (per inch): ; :li:::rlions 33888
Marketplace 13 insertions 85.00

26 insertions 75.00
(310) 788-1622 51 insertions  70.00

Fax: (310) 203-8727
e-mail: llinares@radicandrecords.com
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1 @ JUSTIN TIMBERLAKE Rock Your Body Live/

2 2 R KELLY lgnition (Jive/

3 EVANESCENCE Bring Me To Life /Wind-up/

7 SEAN PAUL Get Busy /40/40/VP/Atlantic)

6 3 000RS DOWN When I'm Gone (Republic/Universall

5 6 EMINEM Sing For The Moment (Shady/Aftermath/interscope/
4 7 50 CENT In Da Club (Shady/Aftermath/Interscope/

8 ¢) CHRISTINA AGUILERA Fighter (RCA/
11 @) KELLY CLARKSON Miss Independent (ACA/
12 ) MATCHBOX TWENTY Unwell (Melisma/Atlantic/

9 11 OANIEL BEOINGFIELO If You're Not The One //sland/IDJMG/
15 STACIE ORRICO Stuck fForefront/Virgin/

13 GINUWINE Hell Yeah (Epic)

16 JENNIFER LOPEZ I'm Glad /Epic/

10 15 AMANOA PEREZ Angel /Powerhowse/Virgin)
20 8 50 CENT 21 Questions (Shady/Aftermath/interscope/
18 WAYNE WONDER No Letting Go (VP/Atlantic)

14 18 GO0OO CHARLOTTE The Anthem (Epic/
21 FRANKIE J. Don’t Wanna Try (Columbia/
25 BUSTA RHYMES & MARIAH CAREY | Know What You Want (//
22 JEWEL Intuition fAtlantic/
24 COLOPLAY Clocks (Capitoll
23 TYRESE How You Gonna Act Like That )
17 24 AVRIL LAVIGNE Losing Grip (Arista/
30 ALL-AMERICAN REJECTS Swing Swing (DreamWorks)
26 NAS | Can (Columbia/
29 SNOOP 00GG Beautitul (Doggy Style/Priority/Capitol}
35 SIMPLE PLAN Addicted /Lava/
28 29 JA RULE FJASHANTI Mesmerize (Murder Inc/IDJMG/
27 30 AALIYAH Miss You (BlackGround/Universal)

#1 MOST ADDED
BEYONCE' Crazy In Love (Cokimixa/
#1 MOST INCREASED PLAYS

CENT 21 Questions /Shady/Aftermath/interscope)

LENT Z1 UUes mal

TOP 5 NEW & ACTIVE
THALIA FIFAT JOE | Want You Vigin/
JAY-Z Excuse Me M A
LIL’ KIM FI50 CENT Magic Stick /Queen Bee/Atiantic/
STAGGA LEE Roll Wit M.V.P. (ARTIS Tdirect)
MERCYME | Can Only imagine (INO/Curd)

CHR/POP begins on Page 23.

W W

2 0 SANTANA FIMICHELLE BRANCH The Game Of Love /Arista/
1 2 CHRISTINA AGUILERA Beautiful (ACA)

3 3 PHIL COLLINS Can't Stop Loving You fAtlantic/

4 8 NORAH JONES Don’t Know Why (Blue Note/Virgin/

7 UNCLE KRACKER Drift Away (Top Dog/Lava/Atlantic)

5 6 FAITH HILL Cry (Warner Bros.)

9 @) CELINE OION Have You Ever Been In Love? (Epic/

6 @) VANESSA CARLTON A Thousand Miles (4&Mjinterscope/
8 D) DANIEL BEDINGFIELD If You're Not The One (/sland/IDJMG/
11 Q) FLEETWOOD MAC Peacekeeper (Reprise)

12 11 WHITNEY HOUSTON Try It On My Own fAnsta)

10 12 DARYL HALL & JOHN OATES Forever For You (U-Watch/
13 FAITH HILL One (Warner Bros.)

15 SHANIA TWAIN Forever And For Always (Mercury/|DJMG)
19 KID ROCK WISHERYL CROW Picture (Lava/Atiantic)

14 16 SIXPENCE NONE THE RICHER Don't Dream It's Over (Squint/CurtyReprise)
16 17 CELINE DION ! Drove All Night (Epic/

17 18 PHIL COLLINS Come With Me {Lullaby) (Face Value/Atlantic)
18 19 JOSH GROBAN You're Still You (143/Reprise]
20 AVRIL LAVIGNE I'm With You fArista/
Al NATALIE GRANT No Sign Of It (Curby
30 OARYL HALL & JOHN OATES Man On A Mission (U-Watch/
23 COUNTING CROWS Big Yellow Taxi (Geffen/Interscope/

25 MERCYME | Can Only Imagine (INO/Curb/

22 ROO STEWART They Can‘t Take That Away... U/

27 MATCHBOX TWENTY Unwell (Melisma/Atlantic/

- REGIE HAMM Babies (Refugee/Universal South)

28 SU2ZY K Teaching (Vellum/
24 29 JAMES TAYLOR September Grass (Columbial
29 @ LAURA PAUSINI if That's Love (Atiantic/

#1 MOST ADDED
EAGLES Hole In The World (ERC/

#1 MOST INCREASED PLAYS
DARYL HALL & JOHR OATES Man On A Mission (U-Watch/

TOP NEW & ACTIVE
STYX Yes | Can (CMC/SRG/
EAGLES Hole In The World £AC)
FRARKIE J. Don't Wanna Try [Coknbis/
RIC SANDLER I'D Let Ya Know Rich X/
DAN GARDNER More Than Life (D6F)

AC begins on Page 57.
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® National Airplay Overview: May 23, 2003

CHR/POP CHR/RHYTHMIC

W W

1 50 CENT 21 Questions (Shady/Aftermath/interscope/

2 FABOLOUS FLIL' MO Can't Let You Go (Elektra/EEG/

4 BUSTA RHYMES & MARIAH CAREY | Know What You Want (/)
3 SEAN PAUL Get Busy (40/40/VF/Atlantic)

5 R. KELLY Ignition (Jive/

8 LIL* KIM F/50 CENT Magic Stick /ueen Bee/Atlantic)

6 7 50 CENT In Da Club (Shady/Aftermath/interscope/

7 8 SNOOP 00GG Beautiful (Daggy Style/Priority/Capitoll

R. KELLY Snake (Jive/
JUSTIN TIMBERLAKE Rock Your Body fJive/

10 OA BRAT In Love Wit Chu (So So Def/Aristal
WAYNE WONOER No Letting Go /VP/Atlantic)

9 NAS | Can (Columbia/

21 ASHANTI Rock Wit U {Awwww Baby) (Murder Inc./IDJMG)/
19 MONICA So Gone (J//

14 PANJABI MC Beware Of The Boys Sequence/

15 FRANKIE J. Don't Wanna Try (Columbia/

25 FABOLOUS FIASHANT! into You (Elektra/EEG)

17 STAGGA LEE Roll Wit M.V.P. (ARTISTdirect)

20 JOE BUOOEN Pumg It Up (Def Jam/IDJMG/

24 BONECRUSHER Never Scared /Arista)

27 JENNIFER LOPEZ I'm Glad (Epic/

18 GINUWINE Hell Yeah (Epic/

22 EMINEM Sing For The Moment (Shadyy/Aftermathyinterscope)
3 CHINGY Right Thurr /DDP/Capitol}

39 LUOACRIS Act A Fool (Def Jam South/{DJMG)

28 KILEY OEAN Make Me A Song (Beatcluty/interscope/

23 LIL’ KIM The Jump Off (Queen Bee/Atlantic/

26 LIL’ MO FIFABOLOUS 4 Ever (Elektra/EED]

34 €D DAVID BANNER FILIL' FLIP Like A Pimp (Universal
#1 MOST ADDED

#1 MOST INCREASED PLAYS
LIL’ KIM FI50 CENT Magic Stick (Oueen Bee/Atiantic/
TOP 5 NEW & ACTIVE

GINUWINE In Th

INUWINE In Those Jeans (Epsc/
SARAI Ladies (Epic/
LATIF | Don’t Want To Hurt You Motown/
FOXY BROWN | Need A Man (Violator/I/MG)
DA ENTOURAGE Bunny Hop (Unversal)

CHR/RHYTHMIC begins on Page 30.
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MATCHBOX TWENTY Unwell (Melisma/Atlantic/
UNCLE KRACKER Drift Away (Top Dog/Lava/Atlantic]

3 DOORS DOWN When I'm Gone /Republic/Universall
AVRIL LAVIGNE I'm With You fArista/

COUNTING CROWS Big Yellow Taxi (Geffen/interscope/
COLOPLAY Clocks (Capitol/

JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEG)
TRAIN Calling All Angels (Columbial

JOHN MAYER Why Georgia (Aware/Columbial

10 KIO ROCK WISHERYL CROW Picture {Lava/Atlantic)

1 GO0 GOO DOLLS Sympathy (Wamer Bros./

12 EVANESCENCE Bring Me To Life (Wind-up/

13 JOHN MAYER Your Body Is A Wonderland /Aware/Columbia/
14 SANTANA FIMICHELLE BRANCH The Game Of Love fArista/
15 JEWEL Intuition (At/antic/

16 FLEETWOOD MAC Peacekeeper (Reprise/

17 CHANTAL KREVIAZUK in This Life (Columbia)

21 DANIEL BEOINGFIELO If You're Not The One fisland/{0JMG/

MAROON 5 Harder To Breathe (OctonelJ)

DO W ~NO D WN =
o
00000 O- = 00000 - 000+

19 LISA MARIE PRESLEY Lights Out (Capitoll

20 NORAH JONES Come Away With Me (Blue Note/Virgin)
22 SUGAR RAY Mr. Bartender {It's So Easy) (Atlantic/

26 JOSH KELLEY Amazing fHollywood/

24 THIRD EYE BLIND Blinded (When | See You) (Elektra/EEG)
23 LIFEHOUSE Take Me Away [DreamWorks/

25 € FRANKY PEREZ Something Crazy (Laval

28 DANA GLOVER Rain [DreamWorks/

31 &) JUSTIN TIMBERLAKE Rock Your Body (ive/

29 Z) AUDIOSLAVE Like A Stone fInterscope/Epic)

32 LIVE Heaven (Radioactive/MCA}

URBAN

%

28

®

30

50 CENT 21 Questions (Shady/Aftermath/interscope)
FABOLOUS FILIL’ MO Can't Let You Go (Elektra/EEG)
BUSTA RHYMES & MARIAH CAREY | Know What You Want ()
MONICA So Gone (J/

JAHEIM Put That Woman First (Divine MilyW8)

SEAN PAUL Get Busy r40/40/VP/Atlantic]

FLOETRY Say Yes (DreamWorks/

SNOOP 00GG Beautiful (Doggy Style/Priority/Capitol)

R. KELLY Snake {Jive/

LIL’ MO FIFABOLOUS 4 Ever (Elektra/EED)
BONECRUSHER Never Scared fArista/

RON ISLEY F/R. KELLY What Would You Do? [DreamWorks/
JAY-2 Excuse Me Miss (Rac-A-Fella/|DJMG/

NAS | Can (Columbia)

LIL’ KIM The Jump Off (Queen Bee/Atiantic/

LIL’ KIM FI50 CENT Magic Stick (Queen Bee/Atlantic/

§0 CENT in Da Club (Shady/Aftermath/interscape/

WAYNE WONOER No Letting Go (VP/Atlantic/

ASHANTI Rock Wit U (Awwww Baby) (Murder Inc./IDJMG)
JOE BUOOEN Pump It Up [Def Jam/IDJMG)

GINUWINE in Those Jeans (Epic/

HEATHER HEAOLEY | Wish | Wasn't &/

ORU HILL | Love You (Def SouliDJMG)

OAVIO BANNER FILIL’ FLIP Like A Pimp (Universal)
AALIYAH Come Over (BlackGround)

LIl JON & THE EASTSIOE BOYZ Get Low (7V7)
CHINGY Right Thurr (DDP/Capitol)

HITMAN SAMMY SAM Step Daddy (Universall

OA BRAT In Love Wit Chu (So So Def/Aristal

MISSY ELLIOTT Pussycat (Elektra/EEG)

#1 MOST ADDED
BEYONCE’ Crazy In Love (Columbna)

#1 MOST INCREASED PLAYS
BEYONCE' Crazy In Love (Columiva/

TOP 5 NEW & ACTIVE
TAMIA Officially Missing You (Elektra/EEG)
CLIPSE Hot Damn (Star Trak/Ansta/
PLAYA Never Too Late Bkt limeiirsa
NIVEA 25 Reasons (ive/

THREE 6 MAFIA FILIL' FLIP Ridin" Spinners (L oud/Columbia)

URBAN begins on Page 35.
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AUDIOSLAVE Like A Stone finterscope/Epic/

TRAPT Headstrong (Warner Bros.)

STAINO Price To Play (Flig/ElektralEEG]

3 DOORS DOWN When I'm Gone (Republic/Universal)
GODSMACK Straight Out Of Line (Republic/Universal
LINKIN PARK Somewhere | Belong (Warner Bros.)

FOO FIGHTERS Times Like These (Roswel/RCA/

3 DOORS OOWN The Road I'm On (Republic/Universall
SEETHER Fine Again (Wind-up/

BLACK LABEL SOCIETY Stillborn (Spitfire/

QUEENS OF THE STONE AGE No One Knows finterscope/
LYNYRD SKYNYRD Red, White & Blue /Sanctuary/SAG)
CHEVELLE Send The Pain Below /£pic/

SALIVA Always (Island/IDJMG)

REVIS Caught in The Rain (£pic/

0OUBLEORIVE Imgrint (Roadrunner/IDJMG/

SALIVA Rest In Pieces (/sland/iDJMG)/

DISTURBEO Remember (Reprise/

LIVE Heaven (Radioactive/MCA/

EVANESCENCE Bring Me To Life (Wind up/

ALLMAN BROTHERS Firing Line (Sanctuary/SRG/
POWERMAN 5000 Free (DreamWorks/

COLO Stupid Girl (Flip/Geffen/interscopel

P.0.0. Seeping Awake (Maverick/Reprise/

SEETHER Driven Under (Wind-up/

THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/(0JMG)
SHINEDOWN Fly From The Inside fAt/antic/

RED HOT CHILI PEPPERS Can't Stop (Wamer Bros.)
SAMMY HAGAR Hallelujah (Sanctuary/SRG/

FORTY FDOT ECHO Save Me (Hollywood/

#1 MOST ADDED
MICHELLE BRANCH Are You Happy Now? Mevenci/WE)
#1 MOST INCREASED PLAYS
MICHELLE BRANCH Are You Hapgy Now? Mevenci/W8)

TOP 5 NEW & ACTIVE
BLUE MAN GROUP FIDAVE MATTHEWS Sing Along Lava/
WALLFLOWERS How Good h Can Get faterscope/
RACHEL FARRLS I'm Not The Girl Bipd/
ALL-AMERICAN REJECTS Swing Swing DreemWorks/
VONRAY I Show You (ElektraFEG)

AC begins on Page 57.
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#1 MOST ADDED
MANMADE GOD Safe Passage (dmericandlLIHE/

#1 MOST INCREASED PLAYS
BLACK LABEL SOCIETY Stilbom /Spitfire/

TOP 5 NEW & ACTIVE
SOCIALBURN Everyons [ElattraEG)
DEFTONES Minerva (dsveniciRaprss)
SMILE EMPTY SOUL Bottom Of A Bottle (Lava/
TRAIN Calling AN Angels Cokunbis/
MARILYN MANSON Mobscene iing itorscope/

ROCK begins on Page 66.
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W W W W
1 FLOETRY Say Yes (DreamWorks) 4 DIAMOND RIO | Believe fArista) 2 KIM WATERS Waterfalt (Shanachie)
2 RON ISLEY FiR. KELLY What Would You Da? (DreamWaorks/ 2 RANDY TRAVIS Three Wooden Crosses (Word/Curty/Warner Christian) 1 MINDI ABAIR Lucy's (GRPIVMG)
4 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Matown/ 5 KEITH URBAN Raining On Sunday (Capital) 3 BOB BALDWIN The Way She Looked At Me Narada/
7 HEATHER HEADLEY | Wish | Wasn't 4/ 6 CHRIS CAGLE What A Beautiful Day (Capital} 4 EUGE GROOVE Rewind (Warner Bros.)
3 5 TYRESE How You Gonna Act Like That (J/ 8 TOBY KEITH Beer For My Horses (DreamWorks) 5 SPYRO GYRA Getaway Head's Up/
6 6 JAHEIM Put That Woman First (Divine Mily W8/ 7 RASCAL FLATTS Love You Out Loud /Zyric Street/ 6 CHIELI MINUCCI Kickin' It Hard (Shanachie)
5 7 SYLEENA JOHNSON Guess What (ive/ 9 LONESTAR My Front Porch Looking In /BNA/ 7 KENNY G Paradise (Arista)
8 0 VIVIAN GREEN Emotional Rollercoaster (Columbia) 1 TIM MCGRAW She's My Kind Of Rain (Curty 9 CRUSADERS Viva De Funk Verve/VMG)
9 9 KEM Love Calls (Matown/Universal) 10 JIMMY WAYNE Stay Gone [OreamWorks) 10 JEFF LORBER Gigabyte (Varada/
12 ) KINDRED THE FAMILY SOUL Far Away (Hidden Beach) 12 JEFF BATES The Love Song (RCA/ 12 BRIAN CULBERTSON Say What? (Warner Bros.)
11 11 MUSIQ Dontchange /Def Soul{DJMG) 1 MONTGOMERY GENTRY Speed (Columbia) 8 DAVE KOZ & JEFF KOZ Blackbird (Rendezvous/WB)
17 @ LUTHER VANDROSS Dance With My Father (// 13 CRAIG MORGAN Almost Home (Braken Bow) 1 J. THOMPSON Tell Me The Truth (AMH)
13 13 JAHEIM Fabulous (Djvine MilyW8) 18 BROOKS & DUNN Red Dirt Road (4rista/ 13 GREC ADAMS ‘Sup With That (Rjpa/Blve Note/
e 15 8 R. KELLY I'll Never Leave (ive/ 15 TRACY BYRD The Truth About Men (RC4/ 14 PIECIES OF A DREAM Loves Silhouette (Heads Up/
16 KELLY PRICE He Proposed (Def Soul/0JMG) 14 JESSICA ANDREWS There's More To Me Than You (DreamWorks) 2 DAVID SANBORN Comin' Home Bahy (GRF/VMG)
10 16 GERALD LEVERT Closure (Elektra/EEG) 16 GEORGE STRAIT Tell Me Something Bad Abaut... (MCA/ 16 RICHARD ELLIOT Corner Packet (GRP/VME)
18 17 CHICO DEBARGE Not Together /in The Paint/Koch 20 BRAD PAISLEY Celebrity (Arista/ 17 NOR&H JONES Come Away With Me (Blve Noate/Virgin)
21 ) WHITNEY HOUSTON Try It On My Own /Arista) 21 SHANIA TWAIN Forever And For Always (Mercury/ 18 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Matown)
22 @) TAMIA Officially Missing You (Elektra/FEG) 17 JO DEE MESSINA Was That My Life (Curt) 19 PHIL COLLINS Come With Me (Lullaby} (Face Value/Atiantic)
20 €0 EARTH, WIND & FIRE All In The Way (Kalimba/ 19 BRIAN MCCOMAS 99.9% Sure (Never...) {Lyric Street) 21 DARYL HALL Cab Driver (Rhythm & Graave/Liquid 8)
19 €4) GEORGE DUKE Guess You're Not The One (BPM/ 22 KID ROCK WISHERYL CROW Picture (L ava/Atiantic) 22 RICK DERRINGER Hot And Cool (Big3/
23 €2 JEFFREY OSBORNE Rest Of Our Lives (JayDz/Koch) 24 TRACE ADKINS Then They Da (Capitol) 27 PAUt HARDCASTLE Desire (Trjopin’ n Rhythm)
24 23 SMOKIE NORFUL | Need You Now (Priority) 23 SARA EVANS Backseat Of A Greyhound Bus /7CA/ 24 NELSON RANGELL Look Again (4440 Music Group)
25 24 R.KELLY Ignition Live/ 29 WYNONNA What The World Needs (Asylum/Curb) 20 NATALIE COLE F/DIANA KRALL Better Than Anything (GRP/VMG)
28 @ DRU HILL | Love You (Def SouiDJMG) 27 DUSTY DRAKE One Last Time (Warner Bros.) - URBAN KNIGHTS Got To Give It Up (Varada/
27 26 INOIA.ARIE The Truth (Motown/ 30 CLAY WALKER A Few Questions (RCA/ 26 WALTER BEASLEY Precious Moments (V-Coded)
26 27 AALIYAH Miss You (BlackGround/Universal) 28 AMY DALLEY Love's Got An Attitude (It...) (Curb) - PAUL JACKSON JR. It's A Shame (Blue Note)
30 @) DONNIE Cloud Nine (Universal) Kh| MARK WILLS When You Think Of Me (Mercury) - STEELY DAN The Last Mall (Reprise/
— €& ISLEY BROTHERS Busted /DreamWorks) 32 VINCE GILL Someday (MCA) 25 29 FOURPLAY Ju-Ju (Bluehird/AAL)
— &) JAVIER Crazy (Capitol) 25 GARTH BROOKS Why Ain't | Running (Capital) 28 @ FATTBURGER Sizzlin’ (Shanachie)
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
BLU CANTRELL Sleep In The Middle /Arista) KENNY CHESNEY No Shoes, No Shirt, No... (BNA/ LUTHER VANDROSS Dance With My Father (J/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
LUTHER VANDROSS Dance With My Father £/ TOBY KEITH Beer For My Harses (OreamWorks) DAVID SANBORN Comin' Home Baby (GRP/VMG)
TOP 5 NEW & ACTIVE TOP NEW & ACTIVE TOP 5 NEW & ACTIVE
VIVIAN GREEN Fanatic (Calumbia) JAMIE O'NEAL Every Little Thing (Mercury) LUTHER VANDROSS Dance With My Father (/)
SYLEENA JOHNSON Faithful To You (hive/ KENNY ROGERS I'm Missing You (Jreamcatcher) RIPPINGTONS Stingray (Peak/
STREETWIZE Dilemma (Shanachie/ JOSH TURNER Long Black Train (MCA/ NORMAN BROWN The Feeling | Get {Warner Bros./
TYRESE Signs Of Love Makin' £/} JOHN MICHAEL MONTGOMERY Four-Wheel Drive /Warner Bros.) LARRY CARLTON Put It Where You Want It /Warner Bros.)
LES NUBIANS Temperature Rising (Omtown/Higher Dctave) PAUL TAYLOR On The Move (Peak/ |
URBAN begins on Page 35. COUNTRY begins on Page 49, Smooth Jazz begins on Page 63.
ACTIVE ROCK ALTERNATIVE TRIPLE A
W Tw W W
LINKIN PARK Somewhere | Belang (Warner Bros.) TRAPT Headstrong (Warner Bros.) 4 JACK JOHNSON The Horizon... (Maanshine Conspiracy/Universal)
AUDIOSLAVE Like A Stone f/nterscope/Epic) AUDIOSLAVE Like A Stone /interscape/Epic) 3 TRAIN Calling All Angels [Columbia)
GODSMACK Straight Out Of Line (Republic/Universal) LINKIN PARK Somewhere | Belong (Warner Bros.) 5 COLEPLAY Clocks (Capital)
TRAPT Headstrong (Warner Bros.) EVANESCENCE Bring Me To Life (Wind-up/ 1 4 JOHM MAYER Why Georgia (Aware/Coiumbia)
STAIND Price To Play (Fijp/Elektra/EEG) WHITE STRIPES Seven Nation Army (Third Man/V2) 6 8 FLEETWOOD MAC Peacekeeper (Reprise/
CHEVELLE Send The Pain Below (£pic/ STAIND Price To Play (Flijp/Flektra/EEG) 8 PETE YORN Come Back Home (Columbia)
DISTURBED Remember (Reprise/ FOO FIGHTERS Times Like These (RoswelfRCA) 2 7 JASON MRAZ The Remedy (| Won't Worry) (Flektra/EEG)
EVANESCENCE Bring Me To Life /Wind.up/ CHEVELLE Send The Pain Below f£pic/ 7 8 BENHARPER With My Own Two Hands (Virgin/
COLD Stupid Girl (Flip/Geffen/interscape) DEFTONES Minerva (Maverick/Reprise) 9 9 COUNTING CROWS Big Yellow Taxi (Geffen/interscape)
SALIVA Rest In Pieces f/s/and//DJMG) RED HOT CHILI PEPPERS Can't Stop /Warner Bros.) 10 10 LUCIWDA WILLIAMS Righteously fLast Highway/
POWERMAN 5000 Free (DreamWorks) COLD Stupid Girl (Fip/Geffen/interscape) 13 COLDPLAY The Scientist (Capital)
REVIS Caught In The Rain /Epic/ QUEENS OF THE STONE AGE Go With The Flow (/nterscape/ " JAYHAWKS Save It For A Rainy Day (American/Lost Highway/(DJMG)
3 DOORS DOWN The Road I'm On (Republic/Universal) SUM 41 The Hell Song island/iDJMG) 12 ZIGGY MARLEY True To Myself (Private Music/AAL)
SEETHER Driven Under (Wind-up/ AF Girl's Not Grey (OreamWorks) 15 14 ALLMAN BROTHERS Firing Line (Sanctuary/SRG)
SEETHER Fine Again (Wind-up/ P.0.D. Sleeping Awake (Maverick/Reprise) 14 15 JOHWNNY MARR Down On The Corner //
DEFTONES Minerva (Maverick/Reprise/ ATARIS In This Diary (Columbia) 17 0 THORNS | Can't Remember (Aware/Columbia)
P.0.D. Steeping Awake (Maverick/Reprise) SEETHER Driven Under (Wind-up/ 16 17 DAVID GRAY Be Mine (ATO/RCA/
17 MARILYN MANSON Mobscene (Nothing/Interscape) QUEENS OF THE STONE AGE No One Knows /interscope) 20 JOHHN HIATT My Baby Blue Vew West/
15 18 MUDVAYNE Not Falling (£pic/ GODSMACK Straight Out Of Line (Republic/Universal) 23 STEELY DAN Blues Beach (Reprise/
21 BLACK LABEL SOCIETY Stillhorn (Spitfire) RADIOHEAD There There (Capitol) 19 JOHN EDDIE Let Me Down Hard (Thrill Shaw/Lost Highway)
25 SHINEDOWN Fly From The Inside (At/antic/ SALIVA Rest In Pieces (/sland/IDJMG) 27 JACKSON BROWNE About My Imagination (Elektra/EEG)
23 FOO FIGHTERS Times Like These (Roswel/RCA) REVIS Caught In The Rain /£pic/ 28 NICKEL CREEK Smoothie Song (Sugar Hill)
22 23 TAPROOT Mine (Velvet Hammer/Atlantic) COLDPLAY The Scientist /Capitol/ 25 LIVE Heaven (Radioactive/MCA)
L 26 @ UNLDCO Failure (Maverick/Reprise) SMILE EMPTY SOUL Bottom Of A Bottle Lava/ 18 24 WALLFLOWERS How Good It Can Get finterscope/
24 25 BREAKING BENJAMIN Skin (Hallywood) 3 DOORS DOWN The Road I'm On (Republic/Universal) 30 € MATTHBOX TWENTY Unwell (Melisma/Atiantic)
27 @) SMILE EMPTY SOUL Bottom Of A Bottle /Lava/ MARILYN MANSON Mohscene (Nothing/Interscope) 21 26 FEEL Got Your Name On It (Curby
28 €@ DOUBLEDRIVE Imprint (Roadrunner/I0JMG) LINKIN PARK Faint (Warner Bros.) 24 % THIRD EYE BLIND Blinded (When | See You) (Flektra/EEG)
29 €@ PRESENCE Tonz Of Fun (Curty TAPROOT Mine (Velvet Hammer/Atlantic) - BLUE MAN GROUP F/DAVE MATTHEWS Sing Along /L ava/
30 €&) QUEENS OF THE STONE AGE Go With The Flow (Interscape) FINCH What It Is To Burn (Drive-Thru/MCA) 26 39 TDRIAMOS Taxi Ride £pic/
31 €l) MEMENTO Nothing Sacred (Columbia) 33 @ VENDETTA RED Shatterday /Eplt'/ — @ PSEUDOPOD All Over You finterscope)
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
SOCIALBURN Everyone (Elektra/EEG) RED HOT CHILI PEPPERS Dosed (Warner Bros.) GUSTER Amsterdam (Palm Pictures/Reprise)
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
SOCIALBURN Everyone (Efektra/EEG) WHITE STRIPES Seven Nation Army (Third Man/V2) JACK JOHNSON The Horizon Has Been Defeated (Maonshine Conspiracy/Universal)
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE
THREE DAYS GRACE (I Hate) Everything About You (J/ive/ USED Blue And Yellow (Reprise/ WIDESFREAD PANIC Don't Wanna Lose You (Widespread/SRG)
FORTY FOOT ECHO Save Me (Hollywood) EXIES Kickout (Virgin/ FRANKY PEREZ Something Crazy (Lava/
FINGER ELEVEN Good Times (Wind-up/ AUTHORITY ZERO Over Seasons fLava/ BRUCE COCKBURN Open (True North/Rounder)
EXIES Kickout (Virgin/ SOUTH FM Deat Claudia /MCA/ JOSH KELLEY Amazing (Hollywood)
PACIFIER Comfort Me /Arista/ EVANESCENCE Going Under (Wind-up) RHETT MILLER Our Love (Flektra/EEG)
ROCK begins on Page 66. ALTERNATIVE begins on Page 72. TRIPLE A begins on Page 77.
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hen you ask Steve Hegwood how life is,
he will tell you he can't think of
anything he loves more than being
involved with radio. A legendary figure in
Urban radio, Hegwood's background is a
unique combination of programming,
management and turnaround experience
in the African-American radio market.

As CEO of On Top Communications, he
is the owner and operator of six radio
stations in five markets, and there is no
doubt that he has every intention of
growing this company.

Getting into the business: “In the
early ‘80s I began working for WNLV/Milwaukee, an AM
daytimer. I knew in high school that I wanted to be in
radio. Something opened up part-time at WLUM/
Milwaukee, and I worked my way up to full-time. I went
back to WNLV for my first programming job. From there I
moved to Houston to run KYOK. We modeled ourselves
after KDAY/Los Angeles. We went after the younger
demos and did fairly well.

“From there I went to Beaumont, TX for Clear
Channel, then back to Milwaukee to WLUM and back to
Houston for Clear Channel at KHYF, ‘Kiss 98.5! I got hired
at WILB/ Detroit in 1990. I was PD there for five years.
Consolidation began, and we bought WMXD/Detroit. I
moved to Radio One and was there as VP/Programming for
six years. When I arrived they had six stations; when I
resigned they had 46.”

Founding On Top Communications: “I bought the
first station in 1998, while I was still VP/Programming for
Radio One. It was something I had always wanted to do. I
watched people get fired constantly. One day I asked
myself, Who doesn't get fired? The owner. I actually
bought two stations, WRXZ & WFEM/Albany, GA, which
are simulcast. I put down 50% of the purchase price, and
the seller took back the rest in a note. We were able to
close and begin operating in April of 1998.

“In June of 2000 the same opportunity presented
itself in Jackson, MS. The seller wanted to sell the
station. It had been in the family for 50 years. With
friends, family, bonuses and stock options, we were able
to get 50% of the price, and the seller took back a note.
For my first two acquisitions I didn't have to go to a
bank. It was an incredible blessing. I did inform Alfred
[Liggins, Radio One TITLE] and Kathy [Hughes, Radio One
TITLE] that I wanted to own my own stations. They were
both amenable, and I promised that I would not allow the
On Top stations to interfere with Radio One.

“Commuting to Los Angeles to operate CALLS (The
Beat) became very difficult for me. If we were just on the
East Coast I could zip down to Albany or Jackson over the
weekend and fly back to my full-time job, but it became
very difficult.”

Naming his company: “I thought of it after our
success in Detroit. I wanted to be on top of the ratings
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STEVE HEGWOOD

CEO, On Top Communications

and the revenue of that market. John Booth said to me,
‘If you keep me at a 6.5, we can do X million dollars in
revenue. We'll be on top of the world’ That never left me.
To be on top of ratings and revenue is like a mission
statement for On Top Communications.”

Company goals: “We want to specialize in the
southeastern part of the United States. There’s great
opportunity for us to grow here. We've been able to build
some pretty decent stations and find underperforming
stations and turn them into profit centers for our
company and our investors. We've done a great job in
Albany and Jackson. Norfolk was a sign-on. New Orleans
was a move-in, and we've been able to create some
numbers and generate revenue there as well.”

Biggest challenge: “Building strong sales
management has been my greatest challenge. The best
advice Alfred Liggins gave me was that you have to build
in stages. The management I have today may not be the
management I have 10 years from now. The most
beneficial thing we've been able to do is to benefit from
consolidation. Some employees don't want to be with big
companies. They want an opportunity to build
something; they want to be with a smaller group of
people. We look for those individuals. The most
rewarding thing in my career is to have been part of
Radio One’s success. To have been a part of that team is
very rewarding.”

Long-range plans: “The mind-set here is to
maximize our shareholders’ value. Whether that means
merging with another company or going public company
or selling to a company to become a bigger company, we
need to do the best thing possible to make On Top grow.
The future is not written. Who's to say that we can't
acquire a bigger company? Our focus is on operating
what we have and developing cash flow properties in all
markets. That's my biggest focus, more so than trying to
merge with anyone at the present time.

“We've got a business plan in effect, and we're
trying to accomplish what we've set out to do and to
grow. Before I was at Radio One most people wouldn't
give me an opportunity to program or be a VP. After that
1 got a number of offers. I feel the same way as an
operator of a broadcast company. Can he operate a
company? That's the big question mark. I want to prove
to the industry that I can.”

State of the industry: “Radio is pretty stale, but I
love it. It lacks creativity because everybody’s driven by
the bottom line. As a former programmer, I love to listen
to radio as an entertainment form. From time to time I
am disappointed with what I hear.”

Radio’s commitment to the African-American
community: “Some companies serve it better than
others. Anyone can put on 35 hip-hop and R&B songs
and call themselves whatever. That doesn’t make them
focused on the African-American community. Our focus
is to superserve the African-American core through
music, imaging and community involvement.

“One campaign we're really involved in is On Top of
HIV & AIDS. It's AIDS awareness public service
announcements, AIDS testing and fundraising. We want
to make sure we're able to present large checks on
National AIDS Day. We're able to inform our audience
about what's really going on. 18-24-year-old African-
American women are the second largest group affected
by HIV and AIDS. Young African Americans do not feel
they're going to be affected. I don't know what they
think, but it'’s something that doesn’t hit home.

“With the exception of one station, our target demo
is 18-34, and we need to help them. If you're not living
and not healthy, how can you attend college? All the
other things are important, but we need to protect
ourselves from this deadly disease. Let's face it, you can
preach abstinence all you want, but most people are
having sex.
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“All of our stations have upward of 20% nonethnic
composition. They like the music as well. The hits are
the hits. It's not limited to just African Americans.”

Business this year: “I'm happy to say that we
completed the first quarter at 80% of budget. Not great,
but there are a number of companies and operators I've
talked to that did not do as well. Plus, we're a new
company. The second quarter is pacing fairly decent. I'm
hoping we can end it in the 90%-95% range. The war
was uncertain. Some people moved revenue from March
until April. Some clients put us on 42-to-76-hour holds,
which are strange hours. I think we only lost one client
because of the war.”

Something about his company that might
surprise our readers: “The first two acquisitions were
done without a bank. That's probably the biggest secret.
Most people feel it's impossible to do anything with
consolidation and the big companies owning everything,
but there are great opportunities. You've got to find
them and work with them.”

Most influential individuals: “Verna Green, my GM
at WILB and WMXD. Alfred Liggins and Kathy Hughes
have really influenced my career. I've watched Lowry
Mays and the way COMPANY has developed. Jeff
Smulyan. I love how Emmis has grown and the fact that
they've built a company that people want to be a part
of. Willy Davis taught me a long time ago that 50% of
the best decisionmakers in the world make the right
decision. No one has all the right answers. You pray that
you can make the best decision and move forward. If it's
not correct, fix it.”

Career highlight: “Being part of Radio One and,
second, developing On Top Communications. It's
extremely rewarding to come to work every day, to help
develop this company and to see young people accept
positions and grow and feel a part of building On Top.”

Career disappointment: “T've been really blessed
and have not had any failure in my career. I've been very
successful at most everything I've done. I can only thank
God for that.”

Favorite radio format: “Honestly, it's Urban. I
personally enjoy the 18-34-skewed radio stations. Then
CHR.”

Favorite television show: "I still enjoy The Cosby
Show on Nick at Night. And I watch Seinfeld. I like the
reruns of The Steve Harvey Show. The Sopranos, The Wire
and Sex and the City. I'm a TV buff.”

Favorite song: “One More Chance’ by Notorious
Big.”

Favorite movie: “Currently, Bringing Down the
House. Also How Stella Got Her Groove Back, Harlem
Nights, Jerry McGuire and Wall Street.”

Favorite book: "The Holy Bible. It's the one I refer
to the most.”

Favorite restaurant: “In Los Angeles, Roscoe’s
Chicken & Waffles.”

Beverage of choice: “Water.”

Hobbies: “Honestly, radio. I do radio 24 hours a
day. I wake up with ideas.”

E-mail address: “ontopcom@aol.com.”

Advice for broadcasters: “Understand where we are
in the evolution of radio. People are either left behind,
or they're not aware of what's really going on in the
industry. I study our business constantly. I read all the
time — and not just to know what’s going on in the
Urban space, but in the entire radio space. I can predict
what's going to happen in certain markets with certain
operators. It's pretty obvious. We all think the same. We
want the best ratings, the most revenue and successful
properties. I think, If I owned this property, what would
I do with it? There are different levels of people reading
this article. As an owner, a PD, an operations manager,
an announcer or a sales executive, what are your goals?
What are you trying to do? Try to achieve them.”
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