APRIL 4, 2003

NEWSSTAND PRICE $6.50
Monica Takes Most Added Honors

J Recording artist Monica is Most Added this week with
her latest single, “So
Gone,” from her highly
anticipated new album.
The track takes the
adds title at Urban and ’ This year's R&R Christian special is dedicated to the

CHR/Rhythmic, with diversity that abounds in Christian formats today. R&R
Christian Editor Rick Welke has crafted a package of
articles that speak to the unity and diversity of the
Christian radio and recording industries. It all starts on |
the next page.

44 and 46 adds, ' - ‘
respectively. “Gone”
also debuts on the ”l”/” &”[ﬂ”””lf,

Urban chart at No. 45. www.radioandrecords.com

See Yourself on Television!

You’'re invited to attend Curb Records Late Nite TV Concert
in the Tennessee Ballroom at the Renaissance Hotel

Monday April 7th HOSTED BY CURB RECORD
9:30pm - 11:30pm ARTIST, JAMIE SLOCUM
SPECIAL GUESTS INCLUDE:
DOORS OPEN AT 9:00pm PLUMB, NATALIE GRANT, JIM WITTER,
Seating is limited ~ NATE SALLIE AND OTHERS!
Television taping starts promptly at 9:30pm PLUS YOUR FAVORITES: Top Ten Countdown,
Come and make history on Curb TV! Man on the Street, Headlines and Viewer Mail
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MUSIC TELEVISION®

StaCle OI’I’ICO
: @ Stuck

RateTheMusic.Com:
#1 Females 18-24

Christian CHR Top 30 @
Christian AC Top 30 )
CHR/Pop Top 50 €

“Stacie Orrico is the real deal.
This song only scratches the
surface of what is yet to come,
and we already have Top 10
phones on ‘Stuck’.”

—Paul “Cubby” Bryant,
MD, WHTZ/New York

“Talented, sincere,
exciting, Stacie continues
to delight the ears of our
listeners!”—Allen Power,
GM,104.7-WFSH, Atlanta
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WHERE ARE ALL THE SELLERS?

Radio’s perennial problem of turnover in
the sales department has motivated a
constructive response from Susquehanna/
Kansas City Director/Sales Promotion
Michelte England, who prescribes
separate transactional and account
development divisions. Additionally, learn
how to generate nontraditional revenue
from existing events with first-time R&R
columnist and longtime NTR expert Sylvia
Alten. There’s also a new “Objection
Overruled!” from lrwin Poltack and
copywriting tips by Jeffrey Hedquist.
Pages 8-10

THE INDUSTRY’S NEWSPAPER

www.radioandrecords.com

By Joe Howard

R&R Washington Bureau
ihoward@radioandrecords.com

Finally putting a stake in the
ground about when the issue
will be decided, FCC Chairman
Michael Powell last week set
June 2 as the tentative release
date for a final order on the
agency’s combined review of
six media ownership limits, in-
cluding how the FCC defines a
radio market and the existing
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Powell Sets June 2 Target
Date For Ownership Rules

broadcast/newspaper cross-
ownership ban.

Powell said that it’s unlikely
the FCC will pre-release the
new rules, as was requested by
Sens. Wayne Allard, Susan
Collins and Olympia Snowe
last month, since he said the
FCC has no reason to take such
a step unless it needs further in-
put. He added that such action

FCC ~ See Page 29

| TROPICAL TUNES BOW IN L.A.
On March 1 SBS broadened the Spanish-
language radio presence in Los Angeles
with the market’s first Tropical-format
station. KZAB & KZBA (93.5) is targeted to

RLG/Nashville
Adds Provident

Galante oversees PMG,

Radio’s War Coverage Meets Approval

Most surveyed use radio for news and information from Iraq conflict

Southern California's emerging Central By Julie Gidlow . 0
7 : ] { e Do You Listen To Radio For War .
American population, part of the market's 4 T o News & Information? Hemmings Pres./CEO
mllllon-p'lus Hispanic |r_1hab|tant_s. ] Paragon Media Strategies surveyed 450 _ By Frank Correia
R&R Latin Formats E‘dltor Jackie Madrigal people nationwide who are following the war AR Music Editor
discusses the station’s launch and strategy feoreia@radioandrecords.com

with Iraq to explore what medium people are
using to get their news and information on
the war. Of those surveyed nationally (50%

with SBS/Los Angeles Programming
Manager Fernando Perez.

Provident Music Group, one
of the world’s largest Christian

Page 104 male/50% female) between March 21-24, 63% music companies and part of
> Y > v ’ report that they are following the war “very the Zomba Music Group, will
NUMBER ONES much,” 33% “somewhat” and 4% “not very
much.”
CHR/POP Some 10% of _respondents said they first How Do You Rate Radio’s
+50 CENT In Da Club (Shady/Aftermathvinterscape) heard on the rf1d10 that the U.S. had ofﬁcnally War Coverage?*
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URBAN AC to for more information was radio. Some 53%
* SYLEENA JOHNSON Guess What (Jive) said TV, 18% said the newspaper and 16% now operate under the um-
COUNTRY said the Internet. Multiple responses were ac- brella of RCA Label Group/
cepted by Paragon when it asked what other Nashville. While it will remain
» DARRYL WORLEY Have You Forgotten {DreamWorks) places people turned to for more information. Excelient Good [l Fair 31 Poor [T Unsure a froestaermg operation, Provi-
AC Ten percent of respondents also said they . Among those who listen to radio for war news and information. iigt/;;’ llll1 tjﬁ ()C\l'f.rseen by
+ GHRISTINA AGUILERA Beautitul (ACA) first heard on the radio that there was an ac- e I ashvillerchaigmant]og
tual attack on Iraq by the U.S. Compare that : alante.
HOT AC to 80% who first heard it on TV, 3% who first  listed TV as an alternate source. Some 16% Additionally, Terry Hem-
* AVRIL LAVIGNE 'm With You (Arista) saw it on the Internet and 2% who first read  listed the newspaper as a source for more de- |  mings hasbeen appointed to the
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i To A Close Diversity is key to the success of the format
CHRISTIAN AC Both Sirius and XM Satel- By Rick Welke genres contained within
* NEWSBOYS He Reigns (Sparrow) lite Radio reported improved RR Christian Editor the Christian format are | Welcome To
CHRISTIAN CHR Q4 and year-end 2002 revenue, Reie e artoansec o CorT many and pro- Our H
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Arbitron Ponders Sources

For Hispanic Pop. Estimates |

Alternatives to Nielsen Research data examined

By Adam Jacobson

R&R Radio Editor
Aacobsorabadaaracvs com

Arbitron is considering an alter-
native method of obtaining the
population estimates needed to
implement Hispanic weighting in
its quarterly surveys.

Earlier this year, Arbitron an-
nounced that it planned to obtain the
population estimates from Nielsen
Media Research. The data is essential
for the release of ratings data with
Hispanic weighting procedures.
Arbitron anticipates it will begin us-
ing Hispanic weighting at the start of
the spring 2006 survey period.

Arbitron VP/Communications
Thom Mocarsky told R&R, how-
ever, that the ratings company is
still reviewing its options on
whether it will receive the data
from Nielsen. He explained that
Arbitron does not yet have enough
information to judge whether the
Nielsen-supplied data will be of
beneficial use.

News of Arbitron’s wavering on
obtaining the population estimates
from Nielsen was met with criti-
cism from some in the Spanish-
language radio community. One
source familiar with the situation
told R&R that at least one Arbitron
representative told a Spanish-lan-
guage broadcast company that
Nielsen is to blame for failing to re-
solve issues pertaining to the enu-
meration of the population esti-
mates. The revelation contradicted
statements made by Arbitron dur-
ing its series of November meet-
ings with Spanish-language broad-
casters in Los Angeles, at which a
Nielsen representative said that
the burden of adopting population
estimates that met Arbitron’s
needs is on Arbitron, the source
said.

Meanwhile, Mocarsky confirmed
that Arbitron has considered the

ARBITRON  See Page 14

Weiskopf Leads IDT 0&O Group

Newark, NJ-based IDT Media
has formed a new owned-and-op-
erated stations group divi-
sion and has named 19-year
broadcast sales and man-
agement veteran Jim Weis-
kopf the new unit’s Presi-
dent. Weiskopf, who will
assume his new position on
April 7, was most recently
GM for Clear Channel’s
Sports/Talk WTEM, News/
Talk WTNT and Business/
Talk WWRC in Washington, DC.

“As we build out our owned-
and-operated group, our aim is to
make strategic acquisitions that not
only enlarge our broadcast reach
but make business sense as well,”
IDT Media CEO Mitch Burg said.
“With his extensive broadcast man-

Weiskopf

agement experience, Jim Weiskopf
will play an important role toward

== W the realization of those

goals.”

IDT Media, which also
owns Talk America Radio
Networks, recently ac-
quired WMET-AM/Wash-
ington in what the com-
pany says is its first step to-
ward a long-term strategy
of acquiring more radio
stations in major U.S. mar-
kets to build a significant broadcast
group with national reach.

“Our plan for the owned-and-op-
erated stations group is moving
from vision to reality,” said Jim
Courter, CEO of IDT Media parent

WEISKOPF -~ See Page 29

Curley To Join AP As Pres./CEO

Tom Curley has been named
President/CEO of the Associated
Press, effective June 1. [
Curley, who is currently |
President/Publisher of
Gannett's USA Today, will |2
become only the 12th per- |'
son to lead the AP since its
founding in 1848. He will
succeed Louis Boccardi,
who recently announced
plans to retire after 36 years
with AP, 18 of those at the
helm of the news organ-
ization’s worldwide operations.

“Tom Curley is an experienced
journalist and news and business
executive uniquely qualified to lead
the AP,” Chairman Burl Osborne
said. “His broad experience in

Curley

news, finance and management
and his lifelong passion for excel-
lence in journalism in all its
forms make him an ideal
choice for an AP already
well positioned for future
growth.”

Curley first joined Gan-
nett at the Rochester, NY
Times-Union in 1972 and
was named Director/ Infor-
mation for the company in
1976. In 1979 he was tapped
by then-Gannett Chairman
Al Neuharth to become part of a
team that was studying the feasibil-
ity of a new national newspaper —
a project that became USA Today.
After serving as the editor and

CURLEY ' See Page 14
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CNBC Business News Radio, which delivers a one-minute hourly business
report to affiliates, this week. Produced by CNBC and anchored by the cable
network’s top anchors and reporters, the service debuted on Stations
nationwide, including WCBS-AM/New York, KYW/Philadelphia, KNEW/San
Francisco and WGST/Atlanta. Seen here looking businesslike are (I-r) CNBC
Enterprises GM Bob Meyers, WW1 President/CEQ Joel Hollander and CNBC's
Maria Bartiromo and Ron Insana.

ARTISTdirect Ups Mataragas
' To VP/Rhythm Crossover Post

Saiger-Russell, Jacobs take Nat’l Director positions

ARTISTdirect Records has promoted Philip Mataragas to VP/Rhythm
Crossover. An 11-year record promotion veteran, Mataragas joined ARTIST-

direct in early 2002 as Director/East Coast Rhythm Crossover. He has held

promotion posts at TVT
Records, Artemis, Red Ant,
EMI and Relativity/Sony.
The label has also el-
evated Aimee Saiger-
Russell to National Direc- |
tor/Pop Promotion and
named Michelle Jacobs Na-

[
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| tional Director/Pop &
Crossover.
Mataragas and Saiger-Russell will continue to work out of BMG in New
York. Jacobs will be located in the label’s Los Angeles home office. All three
staffers will report directly to label Sr. VP/Promotion Michael Whited.
“Philip has always been in a situation where he’s had to go out and
make things happen or they didn't happen at all,” Whited said. “He’s
harder on himself than I could ever be, and he knows how to break new
artists. He's the best choice I could make for my second in command at
Crossover.
" Aimee knows Pop promotion. She has incredible follow-through, and
she’s wound tighter than a drum. I've known Michelle since she first got

Jacobs

Saiger-Russell .

Mataragas

ARTISTDIRECT * See Page 29

Provident
Continued from Page 1

“All of us at RLG welcome the
artists and staff of Provident Mysic
Group into the BMG family,”
Galante said. “Terry is a seasoned
| executive whose vision and passion

for the music will continue to posi-
tion Provident as a leader in the
Christian market.”
Hemming was most recently
| President/CEO for health care com-
pany Phyve Corp. His prior music
industry experience includes Presi-
| dent/CEQ stints at Music Trust Inc.
and Reunion Entertainment Group.
From 1987-96, he oversaw the op-
erations of Reunion Entertainment
| Group and Reunion Records and
{ Music Publishing, the recording
I and publishing entities for such art-

ists as Michael W. Smith, Third Day
and Amy Grant. Prior to that,
Hemmings was an investment bro- l
ker for ].C. Bradford & Co.

The association of PMG with
RLG/Nashville is part of BMG's in- |
tegration of the Zomba Music
Group, which BMG acquired in
2002. The Zomba Group of Labels
purchased Brentwood Music in
1994, Reunion Records in 1996 and
the Benson Music Group in 1997,
which was when Brentwood Music
was renamed Provident Music
Group and became Zomba’s home
to its entire Christian music group |
of companies.

Currently, PMG comprises the
following divisions: Reunion Rec-
ords, Essential Records, Brentwood
Records, Brentwood Kids Com-
pany, Cedarmont Kids and Provi-
dent Music Distribution.

Arthur PD At
Portland ‘Fish’

Dave Arthur has been promoted
to PD at Salem Communications’
KFIS (The Fish)/Portland, OR.
Arthur had served as Asst. PD/MD
at the station since its inception in
September 2001. He replaces Andy
West, who will focus his efforts on
Salem'’s other Portland stations,
Christian Talk & Teaching KPDQ-
AM & FM.

“Itis a privilege and an honor to
place Dave in this position,” KFIS
GM Dennis Hayes told R&R. “His
expertise and proactive demeanor
will truly enhance our program-
ming. Andy West laid a great foun-
dation for someone of Dave's cali-
ber to take the station up to the next
level.”

Before heading to KFIS, Arthur
handled the morning show at the
Airl Radio Network. Prior to that,

ARTHUR ' See Page 29

Spring
Forward!

Don't forget: Daylight-saving
time begins this weekend. Re-
member to set your clocks forward
one hour at 2am on April 6.
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War Uncertainties Lead Analysts
To Reduce Radio Estimates

Now is the time to buy CC shares, says one

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

Two influential analysts late last week reduced their esti-
mates for radio, lowering their 2003 revenue projections to
reflect the impact of the ongoing war in Iraq.

Credit Suisse First Boston’s Paul
Sweeney administered an across-
the-board drop in revenue and EBIT-
DA calculations for Q1 and full-year
2003. He now forecasts revenue
growth of 3%, instead of 4%, and
EBITDA growth of just 1%, instead
of 6%.

" Although we have not seen pro-
longed wall-to-wall coverage, for
the most part, advertisers are tabling
some of their spending until they see
an end to the war,” Sweeney said.
"March pacings, while starting out
in mid-single digits, steadily erod-
ed in the run up to the war and are
currently somewhere between flat to
down 3% for the month.”

That said, however, Sweeney still
believes that underlying advertis-
er demand remains strong for ra-
dioand that “the skittishness is pri-
marily war-related.” For the full
year, he expects reduced revenue
growth of 4%, rather than 5%, and
EBITDA improvement of 6%, in-
stead of 7%.

At the same time, Morgan Stan-
ley analyst Michael Russell lowered

his 2003 radio revenue growth fore-
cast from 5% to 4% due to war un-
certainties. He also lowered his TV-
station forecast, and the results are
much bleaker for television: While
Russell originally expected 2%
growth this year in the sector, he
now sees zero growth in 2003. He
reiterated his belief that TV will be
more greatly affected by the war
than radio, and said the “knee-jerk
2003 consensus reductions” to radio
following Westwood One’s recent
lowering of its Q1 guidance due to
war uncertainty “were too much.”
Russell said, "Radio cancellations
are not as bad as earlier feared. We
believe some music stations lost
about two to three hours of ads,
while News stations lost about two
to three days’ worth of ads.” But he
warned that a prolonged war could
slow April radio sales and said he
expects 2.5% growth for the indus-

" try in the month. On an individual-

company basis, Russell reduced his
estimates for Clear Channel, Cox
Radio, Cumulus, Emmis, Radio One
and Regent.

While Russell lowered his projec-
tions for Clear Channel, CIBC World
Markets analyst Jason Helfstein said
that now is the perfect time to buy
stock in the company. “We believe
investors should own Clear Chan-
nel shares at current levels and look
to increase positions on weakness,”
Helfstein said in a report released
March 28, a day after he met with
Clear Channel CFO Randall Mays
and VP/Investor Relations Randy
Palmer.

WhileMays and Palmer wouldn’t
discuss near-term radio trends, Helf-
stein said March industry revenue
could fall upward of 8% and that
April pacings are currently flat to
slightly dowr.. While he hasn’t
heard much about May pacings,
Helfstein says, “We would not be
surprised to see improving trends as
advertisers continue to place for-
ward booking to avoid being shut
out if the war erds or economic con-
ditions improve.”

In the meantime, Mays and Palm-
er are focused on controlling costs
and are targeting a fixed 3% cost
growth rate for 2003.

Additional reporting by Joe Howard.

Earnings

Continued from Page 1
grew from nil to $805 million, while
netloss applicable to common stock-
holders expanded from $277.9 mil-
lion ($5.30) to $468.5 million ($6.13).
Full-year subscriber revenue of $1
million was offset by $426,000 worth
of costs from the rebate program. As
of Dec. 31, 2002, Sirius had 29,947
subscribers.

More potential subscribers got a
chance to sample the service on
Tuesday, when Sirius and Hertz ex-
tended their partnership to more
Hertz rental car locations. Hertz air-
port locations in Atlanta, Chicago,
Dallas, Houston and Detroit have
begun offering Sirius-equipped rent-
al cars, joining Hertz locations in
Denver, Phoenix, Las Vegas, Califor-
nia and Florida. Additional markets
will be added in the next few
months, and 33 Hertz locations will
offer Sirius-equipped vehicles by
July. Further, Hertz isexpanding the
number of vehicles available with
Sirius to 28 models.

However, that news was contrast-
ed by word that Nasdaq warmed Sir-
ius that if its stock price doesn’t get
above $1 for 10 consecutive trading
days between now and Sept. 16, the
stock could be moved from the Nas-

daq Composite Index to the Small-
Cap Index. Sirius stock last closed
above $1 on Feb. 4, when it closed at
$1.03.

Rival XM reported a Q4 net loss
of $161 million ($1.76 per share),
compared to the $149.8 million
($2.26) it lost a year ago, although
Q4 revenue jumped from $532,000
in Q4 2001 to $9 million. The per-
share loss was considerably worse
than the estimate of analysts polled
by First Call, who had a consensus
estimate of $1.38. However, analysts
sometimes factor out certain costs,
so the estimate may factor out cer-
tain items that XM included in its
reporting.

For the year, XM's revenue
jumped from $533,000 to $20.2 mil-
lion, while the EBITDA loss wid-
ened from $238.8 million to $318
million. The company’s full-year net
loss expanded from $307.5 million
($5.13 per share) to $515.9 million
($5.95).

XM announced last week that it
added 145,605 subscribers in Q4,
marking a 70% jump over its Q3 sub-
scriber growth numbers. The Q4
boost also contributed greatly to the
347,159 subscribers the company
had at the end of 2002. Back in Janu-
ary, the company announced that it

had 360,000 subscribers, but count-
ed among them XM receivers that
had been sold but not yet activated.

Then, on Tuesday, the company
announced that it has signed up a
total 483,075 subscribers, taking it
closer to reaching its year-end goal
of 1.2 million customers. XM added
more than 135,000 subscribers in Q1.

XM expects net subscriber addi-
tions to grow steadily during Q2 and
Q3, with a sharp rise in Q4 once 2004
model-year cars reach dealer lots
and the holiday selling season kicks
off.

XM also introduced a reduced-
rate “Family Plan” for existing sub-
scribers. Starting this month, sub-
scribers who pay the $9.99 monthly
fee will be able to add subscriptions
at a cost of $6.99 a month. “This ac-
tion will not only reward our most
loyal listeners,” the satcaster said,
“but also stimulate those customers
tobe XM's best salespeople in reach-
ing even more potential customers.”

HBC Income Up

While investors are surely inter-
ested in the company’s financials,
most eyes are on the Univision
merger Hispanic Broadcasting is
hoping to close sometime soon.

EARNINGS See Page 6

BUSINESS BRIEFS

President Wants More Funds For U.S. Arab Network

P resident Bush has asked Congress for an additional $30.5 million
to fund Arabic-language Radio Sawa, heard throughout the Middle
East, and a new Middle East television network. Radio Sawa is spear-
headed by Westwood One founder Norm Pattiz, who will also over-
see the TV network. The request was part of an emergency appro-
priations bill offered by the president and comes on top of $60 million
already proposed for the networks in 2004. The radio-TV venture has
so far received $57 million in funding from Congress, the Wall Street
Joumnal reported this week. In addition to his work with Radio Sawa,
Pattiz is being called on to line up programming for the TV network,
and-he told the Journal that he is interested in programs similar to
Friends. "It is those kinds of programs that serve us well,” he said, say-
ing such shows can “humanize” dialogue between nations.

DOJ Gives Official Nod To Univision-HBC Deal

he Department of Justice has given its official OK to the merger of

Univision and Hispanic Broadcasting Corp. The approval comes
about a month after Univision agreed, per a Justice Department re-
quest, to reduce its stake in Entravision from 27% to 10% over the
next six years. The agreement also prohibits Univision from holding
any voting stock in Entravision and from exerting any influence over
Entravision's radio division. The Univision-HBC merger now awaits FCC
approval; the commission on March 10 questioned whether Univision
will have too much control over Entravision’s TV division after the
merger.

Westwood One Settles Harassment Glaim

estwood One has agreed to pay $150,000 to settle claims filed

by the U.S. Equal Employment Opportunity Commission alleg-
ing that an executive harassed and fired Anthony Hicks, an African-
American news and traffic reporter based at Westwood One-owned
Metro Networks in St. Louis. Hicks claimed in 1999 that a Metro ex-
ecutive used racial insults toward him and told him that people of his
race are “stupid” and shouldn't be working there. The EEOC said
Westwood One has agreed to notify all Metro/St. Louis staffers that
discrimination will not be tolerated and to provide race-sensitivity train-
ing and said the official Hicks complained about will be reprimanded,
put on probation and made ineligible for bonuses, promotions and ben-

-efit increases for one year. Hicks told Bloomberg that the settlement

“allows me to put the difficulties | had at Metro Networks behind me
and get on with my life.” He continued, “My hope is that the changes
Metro has agreed to will prevent anyone else from going through what
| went through.” According to the EEOC, Hicks was at the time the
company’s only African-American news and traffic reporter.

Clear Channel/New York Hosts
Ask AFTRA’s OK To Strike

hile negotiations over voicetracking are ongoing, Clear Channel/

New York's AFTRA employees have sought the union’s approval
to strike. The decision to request the OK comes as Clear Channel con-
tinues to seek the right to use voicetracking at WAXQ, WKTU, WLTW
& WWPR/New York and air personalities are trying to prevent the com-
pany from doing so. A rally at New York's Bryant Park designed to draw
attention to the hosts’ position will be held on April 24. AFTRA/New
York Asst. Exec. Director Peter Fuster was unavailable for comment
on the CC/New York employees' request.

In other Clear Channel news, a lawsuit was filed last week in Nash-
ville against the company by employees who allege that it violated
the Fair Labor Standards Act with a policy that prohibited overtime
pay to hourly employees. Lead plaintiff Thomas Bland said that al-
though he and other hourly employees worked 60.hours or more per
week, they were not allowed to earn overtime. “The company simply
refused to accept time sheets reflecting more than 40 hours per
week,” he said. Bland wants the U.S. District Court to allow him to
notify all current and former hourly employees about his claims and
give them the opportunity to join the suit. Nashville-based attorney
Charles Yezbak is representing the Clear Channel employees. Clear
Channel Sr. VP/Marketing & Communications Lisa Dollinger was un-
available for comment.

Continued on Page 6

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross earnings from radio advertising.

Change Since

328002 321003 312803 328002 3120003-3128003
R&R Index 258.82 203.59 186.58 -28% -8%
Dow Industrials 10,403.94 8,521.62 8,145.77 -22% -4%
S&P 500 1,147.39 895.89 86348 -25% -4%
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Experience. Stability. Vision.

And Kelly & Rick!

Kelly West and Rick Sten have shared a 17-year
relationship at WARM-103. It all started when Kelly was
doing mornings “solo” and needed a sidekick. Rick had
been working the overnight shift and was asked to fill in
one day. There was immediate chemistry, and everyone
around them noticed it! “We do 4 spontaneous, fun show,"
says Kelly. “But we're not joke tellers,” adds Rick. “We find
humor in things that happen to us in our own lives, and

listeners really relate to it." As far as their relationship with

Susquehanna Radio?

Rick says, "The support
we get, you just can’t find
anywhere else.” Kelly
adds,“lI've been able to
have a very involved,
active career. At the same
time, Susquehanna has

" allowed me the time
#

to be with my family."
Both agree, “When you

work for Susquehanna,” you find a home.”

Make a Sound Career Choice!

With operations in major markets across the USA,

Susquehanna Radio Corp. offers a number of radio

career opportunities. For more information, visit our Ke"y WeSt

web site or call our Human Resources Department & Rle Sten

at (717) 852-2132. Morning Show Personalities
WARM-FM
York, PA

Susquehanna Commerce Center West

% SUSQUEHJA\NN A 221 W. Philadelphia St. W York, PA 17404

(717) 8522132 W Fax (717) 771-1436

R A D I O C O R P www.susquehannaradio.com

Susquehanna Radio Corp. is an Equal Employment Opportunity Employer,
A subsidiary of Susquehanna Pfaltzgraff Co. an ESOP Company, and maintains a Drug-Free Work Environment.

Susquehanna People

www americanradiohistorv com
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_RADIO BUSINESS

BUSINESS BRIEFS

Continued from Page 4

New York Times Looks At CC’s Presence In North Dakota

he New York Times this week said a “quirk” in the FCC’s ownership rules is the reason Clear Channel

owns 23 of the 80 commercial stations based in North Dakota, including all six commercial stations in
Minot. The FCC has stood by a market definition that puts Minot in the same geographic area as Bismarck,
100 miles away; under that scenario, Clear Channel owns eight of Bismarck’s 45 stations. Clear Channel's
Minot-based stations did not place in the fall 2002 Bismarck Arbitron, and just one, KCJB-AM, can be heard in
Bismarck. Clear Channel's KFYR-AM/Bismarck can be heard in Minot, giving the company seven signals in
the city. Clear Channel execs told the paper that the company has served Minot by increasing format diversity
and investing in a new tower for KCJB.

Oids: War’s Intensity, Not Length, The Issue For Advertisers

hey're trying to decide what the war is going to be like,” Katz CEO Stu Olds said last week about advertis-

ers who may be sitting on the sidelines while the war with Iraq unfolds. “If the war 1o0ks like it's going
along very positively, you're going to see fewer people wanting to back out. If the war all of a sudden became
negative, then you're going to see some people not wanting to be on the air because they get nervous. | think
it's more how the war goes rather than how long it goes” However, Olds also said at the National Association
of Black Owned Broadcasters awards dinner that there's a “slow unwind” taking place in ad sales heading into
Q2 and that most advertisers have postponed rather than canceled their business. “It's delay more than any-
thing,” he said, adding that he saw almost no advertisers who haven't come back. “What we're really seeing
now is just a slowness of placement for people who are looking to spend for the rest of the second quarter, so
they're placing it later and in shorter placements.” He cited the “extremely hot” auto and movie entertainment
categories as the segments posting the biggest gains right now and said, “When the war stuff stops, | think

you're going to see an acceleration in the business.”

Media Firms In Fortune 500

he highest-ranking media firm in the just-released Fortune 500 list is AOL Time Warner, which places
at No. 29, with $41.8 billion in 2002 revenue. Disney is No. 61, with $25.3 billion, and Viacom is No. 66,
with $24.6 billion. Clear Channel's $8.4 billion puts it at No. 219, while Tribune is No. 312, with $5.4 billion.

Fisher Execs’ Severance Packages Revealed

etails of Fisher executives’ severance packages appeared in an SEC filing last week, and President/CEQ
William Krippaehne is entitied to a $1.57 million payment should he lose his job when and if the company
is sold. He is also entitled to a $523,000 “retention bonus” that's payable even if the company does not change
hands. In the filing Fisher also revealed that Exec. VP/COO Warren Spector would get a $312,333 severance

payment if the company is sold or is eligible for a retention bonus in the same amount.

BusinessTalkRadio Buys Its First Station

hicago-based network BusinessTalkRadlo, which offers syndicated business and firancial talk shows,
has purchased its first radio station, Greenwich Broadcasting's WGCH-AM/Greenwich, CT, which serves
the Stamford, CT market and reaches the lucrative north shore of New York's Long Island. BusinessTalkRadio
paid $1.1 million cash for WGCH, which broadcasts at 1490 kHz. Among the shows the syndicator offers are
The Ray Lucia Show, Money Matters and The Investors Edge.

NAB Donates $100,000 To Broadcast Library

he NAB has donated $100,000 to the Library of American Broadcasting, which for 31 years has been

the principal repository of radio and television history in the U.S. The LAB said the NAB's gift is the first
and largest to be announced in the LAB Foundation’s 2003 campaign to raise $1 million to support and ex-
pand its activities. The Taishoff Foundation, created by the former publisher of Broadcasting and Broadcasting
& Cable magazines, has pledged $500,000 to match the NAB's and other major donations.

Continued on Page 15

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

Multistate deal:

® WVNN-AM & WZYP-FM/Athens and WUMP-AM/Madison
(Huntsville), AL and' WUSX-FM/Tullahoma, TN

(Huntsville, AL) $22 million

State-by-state transactions:

® KZSA-FM/Placerville (Sacramento), CA $7.12 million
® WGCH-AM/Greenwich (Stamford-Norwalk), CT

$1.1 million

® WLSI-AM/Pikeville and WZLK-FM/Virgie, KY $531,273
* WWWG-AM/Rochester, NY $300,000
® WXZX-FM/Culebra, PR $2.3 million

Full transactions listings, posted daily, can be found at

www.radioandrecords.com.

DEAL OF THE WEEK

L -FM/Manchester and WSM-FM/Nash-

ville, TN
PRICE: $65 million

TERMS: Asset sale for cash

BUYER: Cumulus Broadcasting, headed by President/
CEO Lew Dickey Jr. Phone: 404-949-0700. It owns 264
other stations, including WNPL-FM, WQQK-FM &

WROG-FM/Nashville.

SELLER: Gaylord Entertainment Co., headed by Presi-
dent/CEO Colin Reed. Phone: 615-316-6000

2003 DEALS T0 DATE

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year:

Stations Traded This Quarter:

$790,392,403

(Last Year: $5,401,043,106)

$765,792,403

(Last Year: $276,180,711)

224

(Last Year: 818)

218

(Last Year: 113)

Earnings
Continued from Page 4

Along with releasing its Q4 and
year-end 2002 earnings, the compa-
ny said it expects FCC approval on
the deal this month and that it will
close on the merger shortly there-
after.

Turning to the financials, HBC's
Q4 net income improved from $8.6
million (8 cents per share) to $10.8
million (10 cents). While Thomson
First Call analysts had a consensus
EPS estimate of 11 cents, if $2.2 mil-
lion in costs tied to the Univision
merger were subtracted, HBC's net
income would have totaled $13.5
million (12 cents).

Q4 net revenue increased 7%, to
$65.8 million, thanks to improve-
ments in New York, Miami, Hous-
ton, Dallas, San Diego and San An-
tonio, as well as the addition of the
Albuquerque stations that were ac-
quired in November 2002. Howev-
er, that growth was offset by declines
in Los Angeles and San Francisco.

Q4 EBITDA decreased 3%, to $20.4
million, but would have increased
8%, to $22.6 million, if expenses tied
to the Univision merger were sub-
tracted.

For the full year, HBC's net in-
comeimproved from $31 million (28
cents) to $40.2 million (37 cents);
minus $5.1 million in merger-relat-
ed costs, 2002 net income would
have totaled $45.1 million (41 cents).
Net revenue increased 7%, to $256.5
million, while EBITDA decreased
4%, to $78.2 million. Excluding
merger expenses for the year, EBIT-
DA would have increased 3%, to
$83.3 million.

Fellow Spanish-language broad-
caster Radio Unica sliced its Q4 net
lossonimproved revenue, as Q4 net
loss applicable to common share-
holders narrowed from $11.1 million
(54 cents per share) to $5.9 million
(28 cents) and revenue rose 26%, to
$13.3 million. EBITDA before stock-
option compensation expenses im-
proved from a loss of $5.1 million to
a loss of $100,000.

For 2002, Radio Unica’s net loss
improved from $42.6 million to $24.6
million. Revenue increased 22%, to
$45.7 million, and EBITDA climbed
83%, to a loss of $2.4 million.

The company also announced
that it has $14 million in cash on
hand, an improvement from the
$11.1 million it had at the end of 2002
and due in part to the $10 million
the company borrowed on March 6.
Radio Unica, which trades on the
OTC Bulletin Board, also said that it
made its scheduled interest pay-
ment of approximately $9.3 million
in senior discount notes and is cur-
rently in restructuring discussions
with the bondholders.

Interep Revenue Rises

With the wa: in Iraq on most peo-
ple’s minds, Interep said a quickend
to the war will allow for a quick ad
rebound. “If the war progresses
smoothly and its duration is limit-
ed, the remainder of the year will
rebound quickly and we will return
to more normal visibility patterns,”

the company said in its Q4 report.
And if that happens, Interep expects
overall commission revenue of $87
million-$90 milkion and operating
EBITDA in the $17 million-$20 mil-
lion range for 2003.

Interep’s earnings for Q4 and
2002, meanwhile, included operat-
ing EBITDA that rose from a loss of
$600,000 to a gain of $5.5 million for
Q4 and that climbed 286%, to $16
million, for the full year. Total com-
mission revenue increased 18% in
Q4, to $24 million, and 8% in 2002,
to $87.4 million.

Interep’s net loss applicable to
common shareholders widened
from $9.3 million ($1.03 per share)
to $11.3 million ($1.16) in Q4 and
narrowed from $19.9 million ($2.28)
to $17.8 million ($1.88) in 2002. Both
the Q4 and 2002 net losses include a
tax provision adjustment of $6.6 mil-
lion.

Based on Interep’s heavy debt
load, Standard & Poor’s revised its
outlook on the rep firm from “posi-
tive” to “negative” based on liquid-

www americanradiohistorvy com

ity and earnings concerns. S&P also
affirmed the company’s “CCC+”
corporate credit rating.

Interep is currently saddled with
$109 million in debt, and S&P
warned that national radio advertis-
ing may suffer due to war concerns
and ongoing economic weakness.
Asa result, Interep could be prevent-
ed from reaching at least breakeven
discretionary cash flow, as previous-
ly anticipated.

In related news, Interep said
that its employee stock option plan
will begin purchasing Interep
stock on the open market, rather
than purchasing new shares from
the company itself, if the compa-
ny’s share price remains below $3.
But S&P warned that such a move
could reduce Interep’s cash flow
by up to $500,000 per quarter and
reduce its “already limited liquid-

ity.”

By Joe Howard, with additional re-
porting by Adam Jacobson and Julie Gid-
low.
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You Now HaveE ONE MoRE Hour oF AM DRriveE:

ExecuTive DrivE TIME.

FacT: §-6 AM PULLS HIGHEST SHARE WHEN YOU
PROGRAM LIVE INFORMATION,

BrRAND NEW!

THE WALL STREET JOURNAL THIS MORNING makes your
station live, dominant §-6 AM

Get the details now. Financial, lifestyle and breaking news hour, from
THE WALL STREET JOURNAL RADIO NETWORK.

Strategically crafted by Sabo Media programming consultants.

Find out more about THE WALL STREET JOURNAL THIS MORNING
and get a demo by calling Nancy Abramson now at 914-244-0655.

Go to www.sabomedia.com to learn what's next.

SABOMEDIA

Ask us what's next.
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JEFF GREEN

&%

Why We Lose So Many New Salespeople

jgreen@radioandrecords.com

MANAGEMEN T MARKETING -SALES._

R&R April 4, 2003

A call for separate transactional and
account-development divisions

J never believed I would be saying this about the ra-
dio industry, but the turnover in our sales departments
can now be likened to that of your neighborhood
Burger King. Not only are we having trouble recruit-
ing new and talented sales executives, we can’t seem

to get them to stick around.

We're spending an enor-
mous amount of time, ener-
gy and money on talent sur-
veys and sales training.
We're using the RAB's
many services and institut-
ing elaborate compensation
systems to try to turn the
tide, but it doesn’t seem to
be working. What's the deal
with the revolving door?
Why are so many recruits turning
away from this industry?

There will, obviously, be issues that
are unique to each situation, but there
are also some universal facts that we
have been reluctant to see. But we
must face the facts or risk further de-
cline as an industry — in reputation
and in growth.

The first and most obvious fact is
that the job of a radio sales executive
has changed almost completely over
the past 10 years. In the good old days,
we had career sales executives who,
for the mast part, competed against
other sales executives in the market,
primarily for ad dollars. Business was
very heavily transactional.

Our good partnerships came from
our ability to use sales promotions to
get our share of the client’s advertis-
ing budget. We may have had a ven-

dor department to work on
retail and manufacturer
programs, but that was ic-
ing on the cake, just a nice
boost to our budgets if the
programs came through.
Sales executives concen-
trated on negotiation, un-
derstanding the role of a
media buyer, learning how

Michelle England 1,y cou1d be put together

and figuring out how to use the sta-
tion’s sales promotion ideas to pro-
vide added value to a schedule and
win the business. The most success-
ful sales executives excelled at these
skills. Competition for sales meant
the Classic Rock station fighting
against the Country station for the
25-54 buy.

Training For Today’s
Revenue Models

As we all know, the battlefield, and
the battle itself, have changed dramat-
ically, and the role of a station sales ex-
ecutive encompasses much more than
transactional selling. Transactional
business is still the biggest piece of the
pie, but competing for it has become
an art form. The stampede to get in on
an adults 25-54 buy may include a
whole herd of radio stations, many

By Michelle England

with similar formats, separated by
fractions of a ratings point.

Gone are the days when NTR and
nonspot revenus were viewed as lux-
uries. Now they are a big part of our
growth expectations and, therefore, of
a sales executive’s budget goals. And
these account-development programs
with clients are not based primarily on
ratings, but on the station’s capabili-
ties ard its understanding of the cli-
ents’ marketing needs. They are be-
coming more and more desirable busi-
ness because of their staying power
and ease on inventory.

But orchestrating these programs
encompasses an entirely different set
of skills for the sales executive than
transactional sales. These skills are
more parallel to an account supervi-
sor’s role in an advertising agency:
working knowledge of marketing (in-
cluding strategic plans, research anal-
ysis and ROl strategies), knowledge of
the client’s industry, brand develop-
ment and management and familiar-
ity with the client’s sales process and
how your station’s capabilities can
help solve your client’s challenges.

Today’s radio sales executives are
being asked to not only understand,
but embrace the concept of client-based
account development. And they need
to get good at it — in a hurry. At the
same time, we can't lose sight of our
transactional business. That side of our
business, even in an increasingly com-
petitive environiment, still generates the
vast majority of our revenue. And don’t
forget the need to prospect for new
business, knowing that it can take

“Today’s radio sales executives are being
asked to not only understand, but embrace the
concept of client-hased account development.
And they need to get good at it — in a hurry.”

weeks or months to determine an ac-
count’s viability. Many skills, many
hats, many challenges.

Break The Army
Into Divisions

What if we divided our sales force
into two flexible divisions, one focus-
ing on developing expertise in trans-
actional business and the other on ac-
count development? Based on your
interview and screening, you'd start
each new seller in one of the two di-
visions — without asking them to ab-
sorb the concepts of both.

Managers would work extensively
withsalespeople to discover and refine
each salesperson’s skills. Accounts
could be handled by both divisions,
using different sales executives (as
long as each salesperson has a differ-
ent client contact).

For example, I know of a cluster of
four stations whose sales departments
all work with a local hospital group.
Three sales executives, called account
managers, handle the transactional
business for the account, each repre-
senting his or her own radio station.

Meanwhile, an account manager
for the fourth radio station (the one
in the group that isn’t as competitive
in the target advertising demo), han-
dles the account as NTR, or as an ac-
count-development client. She works
directly with the PR managers of the
hospital groups to create events
while the other three reps deal direct-
ly with the buyer from the hospital
group’s ad agency.

Inshort, the way the stations work

that account is very different indeed
from the usual radio approach. I'm
not suggesting that their idea is the
solution for us all —but we’d better
find one that does fit or continue to
suffer the consequences.

Great radio sales executives of the
future will have the wisdom, skills
and talent to work a piece of business
however it presents itself, whether it's
transactional or account development.
But if we don’t develop a system that
offers salespeople the time and expe-
rience to develop their understanding
of these wondertul skills, the revotv-
ing door will keep turning.

Everyone in sales wants to feel
they’re doing a good job and are
growing in their skills and their posi-
tion. When we have the odds so
stacked against sales executives from
the onset, the chances that they’ll
make it are minimal. And we're not
just failing those future Sales Execu-
tives of the Month, we’re diminishing
our relationships in business.

One of the great marketing minds
in radio, Doug Harris, said recently in
a sales presentation, “We are creating
a legion of companies that say radio
doesn’t work.” Could it be because we
don't pay the right kind of attention
to our sellers?

Michelle England is Director/Sales
Promotion for Susquehanna/
Kansas Cily, including KCMO-AM
& FM, KCFX-FM & KFME-FM.
She can be reached at 913-514-

- 3143 ormengland @ susgkc.com.
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DIRECT MARKETING SOLUTIONS

WWW.POINTTOPOINTMARKETING.COM

MARK HEIDEN 970-472-0131
RICK TORCASSO 972-661-1361
ELIZABETH HAMILTON 703-757-9866
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i-Se-lect-or (i ss-lek'tsr), n. 1. a fully branded
Internet player for radio stations in the
United States. 2. listeners can customize the
station’s format. 3. a way for stations to get
back on the web legally and economically.

Synonym: VALUE ADDED

Play song less

i Play song more

Your name
Unban

Flavors

Play —
Skip

|| 2
’—Jf'

Volume -
control

! Ban artist’

i

Bc:ndW|dtht Find|
choices! Station Info| Add deep cuts’
Help

C lector’ i

j QG
l ‘ Per’sbnalizedI
Online Player

wwWwW americanradiohistorvy com

Your ﬁavorlte qhent S ad here

N |

4 1
!
1
|
I : & 1
{
! /|

|
|
P
l.__

Play art:st more

Play artist less
Playlist

Sound Software
914-428-4600

www.iselector.com


www.americanradiohistory.com

10 © R&R April 4, 2003

MANAGEMENT MARKETING SALES

Generate NTR With Existing Events

he pressure to create nontraditional
revenue is always growing, and event-
driven sponsorships are among the
most popular NTR programs. But the
No. 1 obstacle when it comes to NTR is
finding time. Here’s how you can save
precious time and make money by
hitching on to an existing event, such as
a boat show, a home and garden expo

or an arts and crafts fair.

Because events like these have es-
tablished awareness with the public
and the business community, working
with them can shorten your selling
process significantly.

Sylvia Allen

Go to the event organizers and tell
them you would like to work in part-
nership. You can provide-the event
withquality airtime — spots, a remote
appearance, on-air mentions, promos,

| N

60-Second Copywrater
If You Build It, They Will Listen

| Lots of commercials catch the listener's attention with an

| interesting story upfront, then follow the story with all the

| selling or marketing information. The listener has been
enticed to listen, but there's no reward for staying with the

whole commercial.

An improvement on that is to place the marketing material
somewhere on the inside of the commercial, in the “doughnut hole.”
That way the entertainment value wraps around the marketing, and the
conclusion of the story, surprise ending or punch line occurs at the end,
giving the listener something to stay tuned for. If listeners are enter-
tained while they’re being sold, they'll stay through the entire commer-
cial the first time and through repeated listenings.

But the ideal commercial has the entertainment and the marketing
so completely integrated that you couldn’t remove either element and
still have the ad work. Each is dependent on and amplifies the other.

A good test to see whether you have developed something that
integrates marketing and entertainment and creates a unique story for
the advertiser is to try substituting another advertiser's name for the
one in the commercial. If the commercial still works, you might want te
rethink what you've written: In some way you've created a generic spot
that advertises a category instead of an advertiser.

]

By Jeifrey Hedquist.

Jeffrey Hedquist has been looking for structure in his life, as well as in
his commercials. If you have suggestions for either, contact him at
Hedquist Productions, P.O. Box 1475, Fairfield, IA 52556; 641-472-
6708; fax: 641-472-7400; jeffrey @ hedquist.com.

By Sylvia Allen

aspecial WVLU Boat Show Weekend,
etc. — if the event will provide you
with NTR opportunities.

What do you ask for? Request dis-
play space (usually a 10- by 10-foot
booth) and the right to benefit from
the marketing value of the event's col-
lateral material by having your call
letters and an NTR partner‘s logo ap-
pear on all billboards, posters, flyérs,
banners, newspaper ads, mailers and
other material. Ask that you and an
NTR partner be recognized over the
PA, from the podium and on the offi-
cial program.

Now thatyou've leveraged your air-
waves and created an NTR package,
it’s time to seek out those advertisers
that have been asking for value-added
benefits before they’ll sign on. You can
sell those advertisers a schedule plus,
for a slight additional fee, the NTR op-
portunity. That's new revenue. Alter-
natively, you zan sell only the NTR
event package and not touch your in-
ventory. That's new revenue too.

As far as pricing is concerned, if
you're selling the NTR package with
anair schedule, ask the event produc-
ers what they would charge for the
booth space and other exhibitor ben-
efits. Reduce it by 50%, then add that
amount to the cost of the airtime buy.

If you're selling the NTR package
without airtime, charge the same price
the event producers would. Because
you've negotiated important collater-
al visibility, your clients will still get
more from you than if they bought the
booth directly. Either way, you've de-
veloped free and clear revenue that
goes straight to the bottom line.

Sylvia Allen is President of Allen
Consulting, a Holmdel, NJ-based

‘Let Me Check
With My Partner’

By Irwin Pollack

One of the curveballs sellers are thrown
is not an overt objection, but a sidestep
maneuver like “Let me check with my
partner” — or “wife” or “husband” —
which can delay and, ultimately, derail the
seller's efforts to get a commitment. Here
are a dozen responses, ranging from
hard-hitting closers to requests for further
fact-finding.

1. Fine! I'll simply make a note on our
agreement that it is subject to your partner's approval. You can OK it
for me today, and then we'll be ready to start once they approve.

2. Why not speak with your partner now while | make some
telephone calls? Then if he/she has any questions, I'll be here.

3. Are you convinced this opportunity is right for your business?

4. Great! | know this is something you want to do. | know | can
help you sell that advantage. Let’s talk with your partner. | can do it
at any of these times [list choices].

5. Level with me. What are our chances?

6. What will your partner want to see before giving you the green
light? What questions will he/she have? Let's address them now.

7. Help me. What will your partner view as the advantages and
disadvantages of this? If you were in my shoes, how would you deal
with each of the issues?

8. If you feel something is a good idea for your business, will your
partner trust you to make that decision?

9. When do you plan to meet with your partner? OK, I'll call you
this afternoon and confirm the start date.

10. When will it be convenient for me to talk with your partner? I'd
like you to be there too. I'm sure he/she has great respect for your
decisions.

11. When your partner approves, how long will the lead time be
before we can get started?

12. If you could make this decision today without your partner's
OK, would you approve it?

Irwin Pollack

sponsorship and event marketing
organization. She is the author of
the RAB’s Hcw to Be Successfut
at Sponsorship Sales book and
video. Reach her at 732-946-2711
orsylvia@allenconsulting.com.

Boston-based radio sales and management trainer Irwin Pollack
provides hands-on, results-oriented seminars and in-house consulting
for clusters and individual stations. He can be reached toll-free at 888-
723-4650 (RADIO 50} or through www.irwinpollack.com.

(L
Your

Today’s level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-
sored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners
costing hundreds of dollars.

Roli-A-Sign™ offers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message

for a free price quote.

©2000 Reef Industries, Inc

Durable banners for an affordable price.
[ | UV stabilized plastic won't fade indoors or outdoors.
Simply FAX your logo and color separation information

PLASTIC
BANNERS

brilliantly for an economical price. Now you can afford to dispiay a bright new sign at every public event. They even make great cost-effective promotional
give-aways. Just roll off what you need and cut.

Reef Industries
9209 Almeda Genoa
Houston, Texas 77075

www americanradiohistorv com
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© information:

:* ONLINE registration at:
www.radioandrecords.com

s+ FAX this form to: (310) 203-8450
:- HOTLINE: (310) 788-1696

¢ MAIL to:
R&R CONVENTION 2003
PO BOX 515408
Los Angeies, CA 90051-6708

Please print carefully or type in the form below. Full payment must accompany
registration form. Please include a separate lorm for each registration. Photocopies
are p! Regi ions are non-trar

© mailing address:

Name

Titte

Call Letters/Company Name Format

Street

City State  2ip

i’olaphona * Fax#

E-mail

© registration fees:

REGISTRATION FEE i ission to all

cocktail party and hospitality events.
O 30R MORE* ON OR BEFORE MAY 9, 2003 2+ $399 EACH

O SINGLE ON OR BEFORE MAY 9, 2003 + $425 EACH

O 3 OR MORE* MAY 10 - JUNE 13, 2003 2. $450 EACH

O SINGLE MAY 10 - JUNE 13, 2003 » $475 EACH

O EXTRA THURSDAY COCKTAIL TICKETS 2+ $85 EACH

(O ON-SITE REGISTRATION AFTER JUNE 13, 2003 5o $595 EACH

* All 3 Attendee Names Must Be Submitted Together

@ method of payment:

Amount Er $

Vluo MlshrClrdO AMEXO Dlu;ovaro Ch.cko

Account Number Exp. Date

Print Cardhoider's Name

Cardholderis Signature

CANCELLATION POLICY: All ions must be submi in writing.

A tull refund less a $100.00 administrative fee will be issued after the convention
if notification is received on or before May 9, 2003. Cancellations received
between May 10-23, 2003 will be subject to a $150.00 administrative tee.

No refund will be issued for cancellations after May 23, 2003 or for no shows.

MERV GRIFFIN'S ‘ / . # y

TYPE OF ROOM

SINGLE/DOUBLE

CABANA ROOMS

JR SUITES
PENTHOUSE SUITES

$800.00 and up

Tell them it’s the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.

% To confirm your reservation, your arrival must be

CONVENTION RATES guaranteed by charging two nights deposit to a major
$179.00 credit card, or you may send payment by mail.
$229.00 2+ Deposits will be refunded only if reservation is

cancelled by May 30, 2003.
2 Reservations requested after May 30, 2003 or after
the room block has been filled are subject to avaitability

'$350.00 and up

For RESERVATIONS, please call:
(310) 285-1307 or 1-800-HILTONS

www.beverlyhills.hilton.com
{Group Code: RRC)

and may not be available at the convention rate.
2* Check in time is 3:00 pm; check out time is 12 noon.

Mailing Address: The Beverly Hilton Hotel
9876 Wilshire Boulevard, Beverly Hills, CA 90210

www americanradiohistorv com
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DIGITAL MEDIA

FullAudio Debuts
On-Demand Streams

MusicNow adds features to target the grown-ups

1 ormerly downloads-only FullAudio last week
launched MusicNow, which features a new- Windows
Media interface, Internet radio channels, on-demand
streaming (sort of) and some nifty new features de-
signed to add to the service’s adult appeal.

The opening page offers links to
half a dozen audio channels, a
search box and links to TrackPacks,
which are one of MusicNow's bet-
ter ideas. These themed playlists of
10 or 12 tunes appear in.the corner
of most MusicNow pages, and
they’re useful little compilations
that are entertaining and a quick
way to get a broad idea of what's
available on the service. The tracks
can be played or downloaded one
at a time or together, and the packs
are thoughtfully and imaginatively
put together. (Sometimes too imag-
inatively; “No. 1 Albums of the ‘70s”
features Jefferson Starship’s "Mira-
cle” and Pink Floyd’s “Money,” but
also, charmingly but inexplicably,
Elton John’s “All the Girls Love Al-
ice."”)

But the real selling point of this
$10-a-month service is the unlimit-
ed tethered downloads, and down-
loading couldn’t be simpler: one
click on the little MusicNow flying
saucer next to a track name, then a
click on “Add.” The tracks then
materialize in your Windows Media
library, where they sit (unless you've
paid a dollar extra for a burnable
download) until your MusicNow
subscription runs out.

I'spoke with FullAudio VP/Mar-

keting Greg Rudin to get some
more details about the new service.

R&R: Is this Full Audio’s first time
offering on-demand streaming?

GR: Yes, but what actually hap-
pens is we conditionally download
every file that you play on demand,
then we immediately activate the
player control if you want to play it
right then and there. We're not ac-
tually streaming per se; we're still
downloading everything,

R&R: Is this service married to the
Windows Media Player?

GR: We've definitely taken ad-
vantage of Windows Media technol-
ogy, so the service will always reside
within the Windows Media Player.
You can, if you really want to, play
the files outside of Windows Media
Player in another media player that
can accommodate the. WMA format
and the Microsoft DRM.

R&R: What kind of rights protection
do the burnable tracks have?

GR: We allow you toburn itonce,
and once you've burned it, it’s es-
sentially up to you as to what you
want to do with that file. You can
play it anywhere, of course, and you
can also transfer the permanent file
to up to three compatible devices.

And just to elaborate for a mo-
ment on the Windows Media Play-

« Infinity Broadcasting has made a deal with AOL under which “at
least five nationally known Infinity stations” will be streamed over the
AOL Radio Network, which includes Radio@AOL. The move represents
a change to Infinity’s long-standing policy against Intemet streaming of its
over-the-air programming, and it's part of a huge marketing partnership
between Infinity and AOL that will involve all 183 Infinity stations. Along
with the streams, under the deal AOL will provide broadband service to
Infinity's broadcast facilities. No details on which stations will be
streamed or when they’ll go online have been released.

« A corporate policy change earlier this year put the cost of
streaming on stations, and now some Clear Channel outlets are offiine
while they switch to new streaming providers from CC corporate tech
partner Hiwire. A handful of stations have already switched, including
KRFX/Denver, which is working with Denver-based Liquid Compass,
and WGST/Atlanta, which has contracted with Chattanooga, TN-based
SMARTech. Most of the stations changing providers are displaying
notices that online listening will be temporarily unavailable while they

upgrade their service, but WAXQ, WHTZ & WKTU/New York have

discontinued streaming entirely for the time being, blaming the RIAA in
a website notice for making the service too expensive.

wwwW americanradiohistorvy com

By Brida Connolly
Associate Managing Editor

erand whether or not we're married
to it, we believe to a great degree in
the Windows Media 9 series tech-
nology, and so we figure that we're
giving the consumer a huge bonus
by really taking advantage of it. And
that's the truth of the matter; we
don't think people want to worry
about whether we have the newest
and best player or the best player
functionality or the best codec. We
know that’s what Microsoft is work-
ing on, so we've decided as a com-
pany to take advantage of Windows
Media Series 9.

R&R: Do you have anything else you
want to say about the service?

GR: The TrackPacks are a signif-
icant move on our part toward mu-
sic programming. What it means to
the consumer is that it makes the
service easy to use and entertain-
ing, rather than requiring the user
to pick and choose every track or
album they want to listen to. We
consistently offer the consumer
ideas that are generated by experts
in the space.

Every channel is programmed by
a human music programmer who
has achieved some level of reputa-
tion in the music-programming
community and who has very in-
formed opinions to offer in terms of
the artistsand tracksand TrackPacks
that are featured, even down to the
text that's written for each channel.
It brings you into their world of
music — into the world of an expert
music programmer. So that's a big
emphasis for FullAudio going for-
ward.

R&R: Do you think the young peer-
to-peer users will find the TrackPacks in-
teresting? They're very accustomed to
hunting down music one song at a tine.

GR: The programming, on the
one hand, is intended to make the
service easy and entertaining, and
on the other hand, it's also directed
toward a little bit of an older audi-
ence. That audience probably
doesn’thave the time or the inclina-
tion — primarily because they're
typically employed, not students
and not young or heavy peer-to-
peer users — to find songs on that
one-off basis.

We are trying to make the service
appeal broadly, but we're really tar-
geting the music programming and
the interface and the ease of use to
someone who's a little bit more
time-starved and a little bit more
worried about the value of their time
vs. their hesitation to part with $10
a month or so.

< Jracenote.

www.gracenote.com
charts @gracenote.com

if you play CDs on an internet-connected computer, Gracenote prob-
ably knows about it. Every day Gracenote's CDDB music-recognition
service supplies artist and track information to more than 1 million
people who play music through CDDB-enabled audio players; at the
same time, Gracenote coliects information about the music those people
are listening to. That data is then anonymously aggregated for Grace-

note’s charts. Below are last week's 50 most played CDs.
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ARTIST Album Title Weeks On
LINKIN PARK Meteora 1
50 CENT Get Rich Or Die Tryin' 8
NORAH JONES Come Away With Me 49
EMINEM The Eminem Show 46
COLDPLAY A Rush Of Blood To The Head 31
EVANESCENCE Fallen 4
VARIOUS ARTISTS 8 Mile Soundtrack 22
AVRIL LAVIGNE Let Go 42
CHRISTINA AGUILERA Stripped 21
RED HOY CHILI PEPPERS By The Way 38
R KELLY Chocolate Factory 6
VARIOUS ARTISTS Chicago - Music From The Motion Picture 11
AUDIOSLAVE Audioslave 19
CELINE DION One Heart 1
JOHN MAYER Room For Squares 52
JUSTIN TIMBERLAKE Justified 21
U2 The Best 0f 1990-2000 21
NELLY Nellyville 40
SHANIA TWAIN Up! 19
SYSTEM OF A DOWN Toxicity 82
ROLLING STONES Forty Licks 26
DIXIE CHICKS Home 26
SEAN PAUL Dutty Rock 7
JOSH GROBAN Josh Groban 39
NAS God’s Son 15
FABOLOUS Street Oreams 4
ELVIS PRESLEY Elvis 30 #1 Hits 27
PINK Missundaztood 65
TATU 200 KmiH in The Wrong Lane 7
VARIOUS ARTISTS Daredevil Soundtrack 8
ELTON JOHN Greatest Hits 1970-2002 15
NIRVANA Nirvana 22
LINKIN PARK Reanimation 28
CELINE DION A New Day Has Come 38
CREED Weathered . n
TiM MCGRAW And The Dancehall Doctors 10
BEE GEES Their Greatest Hits: The Record 2
NICKELBACK Silver Side Up 80
JAY-Z The Blueprint 2: The Gift & The Curse 20
KID ROCK Cocky n
SANTANA Shaman 23
SUM 41 Does This Look Infected? 14
MASSIVE ATTACK 100th Window 7
PINK FLOYD Echoes {The Best Of Pink Floyd) 73
ALICIA KEYS Songs In A Minor 88
PUDDLE OF MUDD Come Clean 68
STROKES Is This It 43
GOOD CHARLOTTE The Young And The Hopeless 7
BLINK 182 Take Off Your Pants & Jacket 75
ZWAN Mary Star Of The Sea 8
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It’s a no-brainer.

Move up to the new Media Market X-Ray
and get deeper into the minds of your market.

X-Ray 3.0 is smarter, faster and more flexible.

Now you can make custom graphic charts. Export data into spreadsheets.
Quickly identify new advertisers by the month and see the advertisers you've lost.
View additional cluster queries and even redefine your cluster. Plus, trends are

easier to spot. It's easier to use, more intuitive and gives you more control.

Get even smarter with X-Ray Opportunity.

The powerful new Opportunity module helps you better focus in on potential
revenue and intelligently manage your prospecting. It features a state-of-the-art
Customer Relationship Management system that allows you to easily build
databases on current and prospective clients. You'll have the inside story
who the decision makers are. How much they're spending on newspaper,
television and radio. And even where your station ranks on the buy.

Media Market X-Ray 3.0 - a wise move.

Heads will spin as you use the power of X-Ray 3.0 to cut into the media buy.
You'll make mcre accurate and better targeted presentations. Tap into more
newspaper and television advertising budgets. And positively impact your
bottom line. To learn more, just visit www.millerkaplan.com, or call George Nadel
Rivin, CPA or Donald Garrett, CPA at 818-769-2010. They’ll show why moving
up with Media Market X-Ray is a real no-brainer.

i, 8 & 51 SalesiLogie
Sdlesd Luie ~ Fhecount! CHANCE MEDIAY

Kb umg [ THANCE MEDIA T
= e

S Tathey
AST

MEDIA MARKET X-RAY
From Miller Kaplan Arase & Co.,ur
www.millerkaplan.com

Featuring Newspaper and Television data provided by CMR/TNS Media Intelfigence
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Arbitron
Continued from Page 3

that Arbitron has considered the
option of offering its Hispanic Mar-
ket Service — used by ad agencies
that plan and buy a significant por-
tion of the dollars spent nationally
on radio targeting Spanish-speak-
ing Americans — on a quarterly ba-
sis, rather than its current twice-
yearly schedule. The move fol-
lowed last week’s Arbitron Radio
Advisory Council meetings in
Washington, DC, where response-
rate declines experienced by
Arbitron in recent survey periods,
as well as Portable People Meter
development, were discussed.
Although Mocarsky would not
comment on the council’s discus-

sions on the PPM, Arbitron last |

week revealed in an SEC filing that
it expects more short-term deals
with its radio clients rather than its
typical four- to five-year agree-
ments until its PPM rollout plan is
finalized. Furthermore, Arbitron
said it can’t give any assurances
that it could replace the revenue
that would be lost if a key customer
failed to renew its contract.

“The loss of a key customer
would materially harm Arbitron’s
business, financial condition and op-
erating results,” the company said. A
major reason for its increasing de-
pendence on a limited number of
key customers is, in Arbitron’s view,
the continued consolidation of the
radio industry. In 2002, Clear Chan-
nel and Infinity together accounted
for 32% of Arbitron’s revenue.

The company also noted that in-
dustry consolidation “may put
pressure on the pricing of
Arbitron’s radio audience measure-
ment service and related software
sales, thereby leading to decreased
eamings.”

The rollout of Arbitron’s PPM
has already affected the company’s
business with Infinity and ABC.
Those companies last year agreed

.\NE WSBREAKERS _

THEY'RE B-B-B-B-BAD! Rock legend George Thoragood recently
stopped by the R&R offices to piay a few songs and chat with the staff about
some of his many experiences as a musician. It was quite zn enjoyable
experience for all attending! Seen here looking ominous are (I-r) R&R Street
Talk Daily Editor & AC Editor Kevin Carter and Sr. VP & CHR/Pop Editor Tony
Novia, Thorogood and R&R Account Executive Steve Resnik.

War
Continued from Page 1
Meanwhile, 68% of all respondents
said they do listen to radio for war
news and information; 32% said
they do not. Of those who do, 74%
said they listen to either an AM or
an FM station for current headlines
about the war with Iraq. Some 56%
said they listen to an AM or FM for
in-depth stories and information
about the war, and 58% said they
listen to radio for talk or discussions

| about the war.

Among those who listen to radio
for news and information concemn-

ing the war with lraq, 52% said ra-
dio is doing a “good” job in its cov-
erage. Half of that number, or 26%,
said radio is doing an “excellent”
job, and 16% rated the coverage as
“fair.” A small percentage, 2%, rated
the coverage as “poor,” and 3%
were unsure.

For the full report and complete
details of this study, visit Paragon’s
website .at www.paragonmed-
instrategies.com. Included in the full
report online are breakouts by age,
gender and war-coverage followers,
as well as tracking results from the

. 1991 Guif War.

to 12-month extensions of their re-
spective agreements with Arbitron,
and Infinity is down to the wire on
a new deal; its contract officially
lapsed on April 1, though Infinity
stations will continue to receive
data until the release of the spring
2003 survey.

ABC Radio’s deal ends with the
release of spring 2003 ratings data.

Arbitron did riot provide any hints
on if and when new deals with In-
finity and ABC will be reached, and
at press time it was not known if
new agreements with the compa-
nies were close to being signed.
Infinity accounted for 9% of
Arbitron’s 20C1 revenue. ABC Ra-
dio accounted for less than 3% of
Arbitron’s 2001 revenue.

1999,

EXECUTIVE ACTION

Stevens Joins Paragon As Sr. Research Director

hirty-year radio veteran John Stevens has been named Sr. Research
Director at Paragon Media Strategies. Stevens, who will assist in all
aspects of Paragon's research and consulting projects,
is the former VP/Operations and part-owner of Cari- |-
bou Communications, which was sold to Citadel in |

While at Caribou, Stevens supervised all aspects of |
the on-air programming and conducted all audience
research in-house for KATT, KTNT, KYIS & WWLS/
Oklahoma City; KATM/Colorado Springs; KDZA/Pueb-
lo, CO; KYOU/Greeley-Denver, CO; and KDEO,
KQMQ & KPOI/Honolulu. He began his career as an
air personality in 1970 at WLCY/Tampa and later pro-
grammed and served as an air personality at WYNF/
Tampa, KMGX & KRQQ/Tucson, KAIR & KJYK/Tuc-
son, KZZP/Phoenix and KFMK/Houston. He was also a consultant in the
1980s for Surrey Consulting & Research while serving as the national
PD for the company’s O&Os, including KYKY/St. Louis.

“John brings a deep understanding of radio operations to Paragon's
radio clients,” Paragon CEO Mike Henry said. “He has excelled in radio
programming and ownership during 30 years of tumultuous change in
radio and will be a huge asset to Paragon's clients.”

Stevens -

ARTISTdirect

Continued from Page 3

into the business. She has a great
gift of communication, a passion for
the music, she likes people, and she
knows how to promote artists. I'm
very happy she’s part of this staff.”

Saiger-Russell joined ARTIST
direct in December 2001 as North-
east Regional Promotion Manager,
covering the Maine-to-Washing-
ton, DC region. Prior to that she

spent five years as a regional pro-
motion manager and a year as Na-
tional Director/Pop Promotion at
Capitol Records.

Jacobs joins ARTISTdirect follow-
ing seven years at radio trades and
independent promotion companies.
She began her career in 1996 work-
ing with Mike Krum and Steve
Richards at Rotations. In 1998 she
joined the staff of Hitmakers and
from 2000-03 was Crossover Editor
at Network 40.

Arthur

Continued from Page 14
he served as PD at KTWY /Tri-Cit-
ies, WA and at Clear Channel’s
KXLT (Lite 108)/Boise, ID.
“I'm excited about what's ahead of

me,” Arthur told R&R, “I'm excited
to work with some of the best in the
business here in Portland. From
Chuck Finney, our National PD, to
our local management and staff, we
have a team of people who want to
win.”

Curley

Continued from Page 3
After serving as the editor and pub-
lisher for two Gannett-owned news-

| papers from 1982-85, Curley re-

turned to USA Today in 1986 to be-
come the newspaper’s sixth Presi-
dent. In 1991 he added the title of
publisher.

Digital

There is no station like yours. And no digital audio solution like NexGen Digital Broadcast
from Prophet Systems. Developed and supported by broadcasters, NexGen is
customizable and scaled to fit your format and budget.

Call to find out about a system that is FINALLY as unique as you are.

Audio Solutions
As Individual As Your Station

Stop by our NAB booth, North Hall - N1924, South Hall - SU5369

PROPHET SYSTEMS
innovations

877/774-1010

www.prophetsys.com
sales@prophetsys.com
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National Radio

® PREMIERE RADIO NETWORKS
syndicates The Weekend With Mike
McConnell, Saturdays from noon-3pm
ET. For more information, contact
Karen Peterson at 972-455-6285.

® LIZ MORENTIN |
is upped to VP/
Publicity for Arista
Records. She was
most recently Sr.
Director/Publicity.

Morentin

NEWSBREAKERS

April 4, 2003 R&R © 15

CONDOLENCES

Atlanta radio and TV reporter
Benjamin Perry, 76, March 27.

Industry

® PHILLIP GRAHAM becomes Sr.VP/
Writer-Publisher Relations for BMI. He
rises from VP/European Writer-Pub-
lisher Relations.

Changes

News/Talk: WFIR/Roanoke, VA
News Director/morning anchor
Mike Ward exits to launch his own

radio production and syndication
company.

Industry: John Shea is named Exec.
VP/Sponsorship & Integrated Mar-
keting for MTVN Music Group.

Continued frem Page 6

BUSINESS BRIEFS

American Red Crass Honors Smulyan

mmis CEO Jeff Smulyan has been given the Red Cross of Greater
Indianapolis’ first Fred Heckman Humanitarian Award for his personal

FCC ACTIONS
Report: Discord At FCC Over Ownership Rules?

Some FCC commissioners are apparently complaining that Chairman Michael Powell is playing favorites and
giving some commissioners more details than others on the potential changes to the media-ownership rules,
the Los Angeles Times reported last week. The Times said Commissioner Michael Copps said he has not yet seen
drafts conceming a proposed mathematical formula that would measure the diversity of media voices in a local
market, although the idea has been discussed publicly and is being tested in different markets by Powell staffers. “l
hope it's not dropped on us at the last minute,” Copps said. The newspaper also reported that there is growing
concem that if Powell and FCC Media Bureau Chief Ken Ferree release the final recommendations too late, there
won't be enough time for the commissioners to review them. But FCC officials denied that they are withholding
details from the commissioners, noting that certain proposals are still evolving and that briefings may vary depend-
ing upon when they occur and how often commissioners have lime to meet.

Minority Coalition Wants Extension Of Ownership Review

NITY: Journalists of Color, which represents the nation’s four largest organizations for minority journalists, is

asking the FCC fo delay the ruling, now slated for June, on its ownership-rules review. In a letter to FCC
Chairman Michael Powell, the group says the commission hasn't offered the public enough opportunity to comment
and asks the agency to schedule more public hearings to give citizens a chance to speak. “We believe the FCC
should provide ample opportunity for the public, which has much to gain or lose through the changes in the media
ownership rules, to be a part of this complex discussion through additional hearings,” said UNITY President Emest
Sotomayor. The group also lamented the lack of attention the issue is getting in the mainstream press, citing a
report by Faimess and Accuracy in Reporting that found that a single story is all the network coverage the issue has
received. “We believe that the interests of the public should be paramount as the FCC makes its decisions,” Sotomayor
said, “and that would dictate the need to allow more comment.”

Proposed Changes To Radio Regulatory Fees

or 2003, the FCC is considering expanding the audience-size parameters it uses for assessing its regulatory

fees and creating narrower categories for payments. Instead of using last year’s method of setting one fee for
any station that reaches more than 1 million listeners (classes B, C, C1 and C2 with more than a million listeners all
paid $4,975), it's now proposing a fee for stations that reach between 500,001-1.2 million ($3,800), another for
those that reach 1.2 million-3 million ($6,250) and another for those that reach more than 3 miillion ($8,125). On the
other end of the scale, the fee for a class A AM with fewer than 25,000 listeners would be $600. For a complete list
of the proposed changes, visit www.fcc.gov/fees/regfees.htmi.

and professional commitment to community service. Heckman was News
Director of WIBC/Indy from 1957 to 1993, leaving after a conflict with the
station’s management. When Emmis bought the station in April 1994,
Smulyan made it a priority to get Heckman back on the Indianapolis air-
waves, and from 1994 until his retirement in September 2000 Heckman
was WIBC'’s Sr. News Analyst and host of the daily My Town Indy feature.
Heckman, who died in May 2001, was a 40-plus-year Red Cross volun-
teer.

ﬁadin-Mercury Awards Selects Spanish-Language
Judging Panel Chair

Ido Quevedo, Exec. Creative Director at Dieste, Harmel & Partners

Publicidad, will chair the panel to select the judges who will evaluate
the Spanish-language category entries and select the winner for this year's
Radio-Mercury Awards. The Radio Creative Fund, the industry-funded
organization that produces the awards, established the chair position in
response fo increased interest from the Hispanic advertising community
in Spanish-language creative. “By introducing a dedicated chairperson to
oversee the judging panel,” RAB President/CEO and Radio Creative Fund
co-Chairman Gary Fries said, “we can superserve this segment of the
Hispanic advertising community”

AWRT Foundation Names John Hogan
Honorary Trustee

he American Women in Radio & Television Foundation has named

Clear Channel CEO John Hogan an honorary trustee. “Clear Chan-
nel Radio is committed to supporting women in building outstanding ca-
reers in broadcasting,” Hogan said. “As a new member of the Foundation
Board of AWRT, we actively support the tremendous work of AWRT in
advancing the impact of women in media through education, advocacy
and through specific programs and initiatives.”

Triad Closes On North Dakota AM

riad subsidiary Go Radio Broadcasting has finalized its purchase of

KBMW-AM/Wahpeton, ND from W-B Broadcasting for $1.2 million.
KBMW serves the Breckenridge, MN area with a 1kw signal that can be
heard in the southem portions of the Fargo, ND area. Meanwhile, Go
Radio has entered into a joint sales agreement with Guderian
Broadcasting's KEGK-FM/Wahpeton, which is upgrading to a 42kw facil-
ity at 106.9 MHz that will cover portions of Fargo market. With KBMW,
Triad now owns 49 radio stations in eight markets.

iBiquity Releases HD Radio Upgrade Software

3 Biquity, developer of HD Radio, is offering its first field-upgradeable
commercial HD Radio software. The software will make it easier for

broadcasters to add enhancements to the HD Radio system, including

advances in audio compression technology and wireless data applica-

tions.

Web Convenience Plus Personal Guidance

Get the interaction and flexibility of on-site training with
the convenience of a Web training session—check out
the new live interactive training at ArbitronTraining.com

® See demonstrations in real time

* Ask questions and interact with Arbitron's
professional trainers

= New sessions every week

No waiting for trainer visits, no juggling schedules—just

information to help you tell your story to advertisers and

make more money. To check out this week's live sessions

go to Live Web Training at www.ArbitronTraining.com!

g™

www.ArbitronTraining.com

Boost Your Skills with
Sessions On:

* Taking dollars from newspaper
with Moximi$er®

® Adding power 1o your
presentotions

* Prospecting with quolitative dato

® Positioning your stotion to the
best advantage

* How to break out the book—for
PDs only

® And a lot more!
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NATIONAL MUSIC FORMATS

Music
CHOICE'

23 million homes
27,000 businesses
Available on digital cable and DirecTV
Adam Neiman ® 646-459-3300
HIT LIST
Seth Neiman
CHRISTINA AGUILERA Fighter
EMINEM Sing For The Momen]
LINKIN PARK Somawhere | Belong
NELLY Pimp Juice
PRYMARY COLORZ If | Could Change
TLC Oamaged
VINES Ms. Jackson
SOFT ROCK
Seth Neiman
FLEETWOOD MAC Peacekseper
NATALIE GRANT No Sign Of It
BONNIE RAITT Time Of Our Lives
UNCLE KRACKER {/DOBIE GRAY Drift Away
R&B & HIP-HOP
Damon Williams
COMMON Come Close (Remix)
X.FOX Life (L.A. To Chicago)
MONICA So Gone

RAP

Damon Williams

0.0.C. Gorilla Pimpin’

EMINEM 1/DMX Go To Sleep
FREEWAY Full Effect

LIL KIM Magic Stick

THREE 6 MAFIA You Scared. Pt. 2

ROCK

Gary Susalis
3 DOORS 0OWN The Road I'm On
POWERMAN 5000 Free

TODAY’S COUNTRY

Liz Opoka

PINMONKEY | Drove Alt Night
PROGRESSIVE

Liz Opoka

COLDPLAY Politik

JOHN MAYER Back To You

NORAH JONES Turn Me On

SONORE LERCHE You Know So Well
SOUNDTRACK OF OUR LIVES Still Aging
TRACY CHAPMAN Another Sun

AMERICANA

Liz Opoka

BUODY MILLER Little Bitty Kiss

NICKEL CREEK This Side

RAMSAY MIDWOOD Shoot Out At The OK Chinese .

866-MVTUNES

21,080 mavie theaters

WEST

1. TLC Damaged

2. ROBBIE WILLIAMS Fesl

3. LISA MARIE PRESLEY Lights Out

4. SANTANA Nothing At Al

S. BRIAN MCKNIGHT Shoukta, Woulda, Couida

MIDWEST

1. LISA MARIE PRESLEY Lights Out

2. BRIAN MCKNIGHT Shoulda. Woulda. Coulda
3. TLC Damaged

4. JOSH KELLEY Amazed

5. ROBBIE WILLIAMS Feel

SOUTHWEST

1. TLC Damaged

2. SANTANA Nothing At All

3. LISA MARIE PRESLEY Lights Out

4. ROBBIE WILLIAMS Feel

5. MICHAEL BIBLE Mediey
NORTHEAST

1. LISA MARIE PRESLEY Lights Out

2. TLC Damaged

3. SANTANA Nothing At All

4. BRIAN MCKNIGHT Shoulda. Wouida. Covida

5. ROBBIE WILLIAMS Feel

SOUTHEAST
1.TLC Damaged
2. ROBBIE WILLIAMS Feel
3. SANTANA Nothing AtAll
4. LISA MARIE PRESLEY Lights Out
5. BRIAN MCKNIGHT Shoulda. Woukda. Couldz

Lori Parkerson
* 202-380-4425

saTeLLITE
RADIO

&)

(¢

200020 (XM20)

FIELD MOB Sick Of Being Lonely
JAY-Z Excuse Me Miss
MADONNA American Life

AS | Can

SANTANA yMUSIQ Nothing At All
Squizz (XM48)

Charlie Logan

BLACK LABEL SOCIETY Stitlborn
CAVE IN Anchor

U-POP (XM29)

Ted Kelley

8LUR & N. COOKE Out Of Time

JANIS JOPLIN VS. MEDICINE HEAD Mercedes Benz
LAURA PAUSINI If That's Love

MADONNA American Lite

ROBBIE WILLIAMS Me And My Monkey

SINEAD QUINN | Can't Break Down

The Loft (XM50)

Mike Marrone

AN1 DIFRANCO Here For Now

AN1 DIFRANCO Evoive

ANI QIFRANCO Promised Land
ARTIE TRAUM The Map

ARTIE TRAUM Hilis Of Sicity

ARTIE TRAUM South Of Lafayette
ARTIE TRAUM The Ballad Of Frankie O
PHIL ROY God Is Not Sleeping

PHIL ROY Melt

PHIL ROY Danger To Yoursaif

PHIL ROY Hope In A Hopeless World

Raw (XM66)

Leo G.
EMINEM /DMX & OBIE TRICE Go To Steep

Real Jazz (XM70)

Maxx Myrick

STEVE TURRE One 4 J

BRUCE BARTH Live At The Village Vanguard
JESSICA WILLIAMS Al Alone

KENNY GARRETT Standard Of Language
LERQY JONES Back To My Roots

MARK 0'CONNOR Mirage

“PAPA" JOHN DEFRANCESCO Jumpin’
REGIMA CARTER Paganini: Aftes A Oream
RUFUS REID QUINTET The Gait Keeper
Watercolors (XM71)

Trinity

SPYRO GYRA Handheld

STEVE COLE Everyday

STEVE COLE Love Letter

STEVE COLE Close Your Eyes, Free Your Mind

X Country (XM12)

Jessie Scott
DEREX WEBS Nobody Loves Me
LAST TRAIN HOME All Right Okay

XM Café (XM45)
Bill Evans
DANIEL LANOIS Shine

BPM (XM81)
4 STRINGS Diving

STERBINSZKY & TRANZIDENT Gates Of Mind
NOEM1 In My Dreams

LA BOUCHE In Your Life

MILKY Just The Way You Are

DIVINE INSPIRATION The Way

MOONY Acrobats

REINA No One’s Gonna Change You

JOCELYN ENRIQUEZ No Way No How

LAURA PAUSINI Surrender

FOGGY Come Into My Oream

Pray
GABRY PONTE Time To Rock
DRUNKENMUNKY E

GROOVE ARMADA Easy

CIRC Destroy She Said

BILLIE RAY MARTIN Honey

DALLAS SUPERSTARS Helium
CHRISTINA AGUILERA Beautiful
OANIEL BEDINGFIELO If You're Not The One
DANN11 MINOGUE | Begin To Wonder
STARCHASER Love Will Set You Free
ROCKELL Tears

SEIKO Just For Tonight

VIVIAN GREEN Emotional Rollercoaster
ERASURE Solsbury Hill

110 At The End

HAKAN LI0BO Bad Giris Go To Hell
OUNCAN SHEIK On A High

CELINE 010N | Orove All Night
SAPPHIRECUT Free Your Mind

OANNII MINOGUE Put The Needle On it
ROBERTA CHILOS Dreams

10mitlion homes 180,000 businesses

Rick Gilleite » 800-494-8863

DMX Fashion Retail Video
David Mihail

The top music videos shown on DMX fash-
ion retail video, targeted at 18-34 adults.

AUDIOSLAVE Like A Stone
BURNING BRIDES Arctic Snow
CHANTAL KREVIAZUK In This Life
LUCY WOOOWARO Dumb Girls

ROOTS {/CODY CHESTNUTT The Seed Version 2.0

JUSTIN TIMBERLAKE Rock Your Body
TWAN Honestly

VENOETTA RED Sratterday

EMINEM Sing For The Moment

KELLY ROWLAND Can't Nobody
STACIE ORRICO Stuck

THE DONNAS Who Invited You
MARIO C'Mon

SIMPLE PLAN Add cted

THE DATSUNS In Love

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson
MADONNA Americzn Life
EVANESCENCE Bring Me To Life

URBAN

Jack Patterson
BRIAN MCKNIGHT Shoulda Woulda
LATTIMORE You Don't Have To Cry

ALTERNATIVE

Dave Sloan

COLDPLAY The Scientist

OUEENS OF THE STONE AGE Go With The Flow
LIVE Heaven

STAIND Price To Play

ROCK

Stephanie Mendelio

OUEENS OF THE STONE AGE Go With The Flow
30 SECONOS TO MARS Edge Of The Earth

40 FOOT ECHO Save Me

ADULT ALTERNATIVE
Stephanie Mondello
LIVE Heaven

COLDPLAY The Scientist
ZIGGY MARLEY True To Myselt

ADULT CONTEMPORARY
Jason Shiff

MADONNA American Life

FEEL Got Your Narme On It
INTERNATIONAL HITS

Mark Shands

T.A.T.U. Not Gonna Get Us

NORAH JONES Come Away With Me
RICHARO X V$ LIBERTY X Being Nobody
MIS-TEEO Scandalous

GATTACA All | Want

TASOULLA Ex-Lover

DANIEL BEDINGFIELD If You're Not The One
LA BOUCHE In Your Life

PRUSIAR

%

Avg. Gross

Pos. Artist (in 000s)
1 BONJOVI 9726
2 PHISH 837.6
3 GEORGE STRAIT 726.4
4 CHER 855.7
5 KENNY CHESNEY 4139
6 TOBY KEITH 365.0
7 DAVID COPPERFIELD 288.1
8 BILL GAITHER & FRIENDS ... 2555
9 DAVID GRAY 200.2
10 SCORPIONS & WHITESNAKE 183.2
11 LORD OF THE DANCE 182.7

12 TRANS SIBERIAN ORCHESTRA 165.4
13 TORI AMOS 161.5
14 COLDPLAY 134.8
15 B.B. KING 103.2

Among this week's new tours
BAD RELIGION

BLUE MAN GROUP
KOTTONMOUTH KINGS
R.EM.
SWITCHFOOT

The CONCERT PULSE is courtesy of
Polistar, a publication of Promolers®
On-Line

RAP/HIP-HOP

Mark Shands

NAPALM My Lite

JA RULE Murder Reigns

e e
e

Artist/Title Total Plays
ROSE FALCONE Up Up, Up 73
JENNIFER LOPEZ J2nny From The Block 71
AVRIL LAVIGNE Compticated Il
PINK Get The Party Started n
HILARY DUFF | Can't Wait 70
JUSTIN TIMBERLAKE Cry Me A River 70
BAHA MEN Who Lef The Dogs Out 68
STEVIE BLOCK Al For Love 32
LALAINE You Wish 31
AARON CARTER | Want Candy A
DESTINY'S CHILD Survivor 3
HAMPTON THE HAMPSTER Hampsterdance 30
SMASH MDUTH I'm A Believer 30
BRITNEY SPEARS Oops...| Did It Again 30
MICHELLE BRANCH Everywhere 29

NINE DAYS Absotutely (Story Of A Girl) 2
LEANN RIMES Can't Fight The Moonlight 28
2

"N SYNC it's Gonna Be Me

VANESSA CARLTON A Thousand Miles 2%
BRITNEY SPEARS Lucky 25

@ Playlist for the week of March 25 - 31.

SIRIUSH&/

1221 Ave. of the Americas
New York, NY 10020

212-584-5100

Planet Dance

Swedish Egil

EVERYTHING BUT THE GIRL Corcovado

FREELAND We Want Your Soul

LAYO & BUSHWACKA! Deep South

PARIS & HEALY Ripped

TIMO MAAS Unite

The Pulse

Haneen Arafat

FRANKY PEREZ Something Crazy

FAITH HILL One

U.s.1

Bill Hammond

CHRISTINA AGUILERA Fighter

SNOOP DOGG Beautifu!

Hot Jamz

Ken Spellman

B2K Girffriend

New Country

Jim Kressler

TRACY BYRD The Truth About Men

KID ROCK {/SHERYL CROW Picture

CRAIG MORGAN Almost Home

Octane

Don Kaye

CLOSURE Look Out Below

DEPSWA This Time

GREEN QAY Life Ouring Warlime

SHINEDOWN Fly From The inside

THIRD EYE BLIND Blinded (When | See You)

The Beat

Geronimo

FRANKIE J Don't Wanna Try

MADONMA American Life

PANJABI MC Beware Of The Boys

0.E.D. Love Bites

Heat & Soul

B.J. Stone

OAVE HOLLISTER Tell Me Why

KENNY LATTIMORE You Don't Have To Cry

Aol Rédio@ Network

Ron Nenni 415-934-2790
Top Country
Lawrence Kay

MARK CHESNUTT I'm In Love With Another Woman |

BLAKE SHELTON Heavy Lifting
MARK WILLS When You Think Of Me
Top Pop

Mark Hamilton

EMINEM Sing For The Moment
AVRIL LAVIGNE Losing Grip
MADONNA American Life

STACIE ORRICO Stuck

AMANDA PEREZ Angel

Top Alternative

Cameo

€OLD Stupid Girl

THE DATSUNS In Love

QUEENS OF THE STONE AGE Go With The Flow
Top Jams

Davey D

FOXY BROWN | Just Need A Man
FREEWAY Alright

MYSTIC Breathe (Better Way)

@H.ﬁblﬂ T

Phil Hall » 972-991-9200
Hot AC

Steve Nichols

600 GOO DOLLS Sympathy
StarStation

Peter Stewart
UNCLE KRACKER Drift Away

Tom Joyner Morning Show
Vern Catron
BRIAN MCKNIGHT Shoulda, Woutda, Coulda

—

JONES.
a2010
pon s

Music Programming/Consulting
Ken Mouitrie * 800-426-9082

Alternative

Steve Young/Kristopher Jones
3DOORS DOWN Road I'm On

Active Rock

Steve Young/Kristopher Jones

3 DOORS 00WN Road I'm On
POWERMAN 5000 Free

Heritage Rock
Steve Young/Kristopher Jones
3DOORS DOWN Road I'm On

Hot AC

Steve Young/Josh Hosler
FLEETWOOD MAC Peacekesper

CHR

Steve Young/Josh Hosler
ALL-AMERICAN REJECTS Swing, Swing
COLDPLAY Clocks

LINKIN PARK Somewhere | Belong
SEAN PAUL Get Busy

Rhythmic CHR

Steve Young/Josh Hosler
DJ KAYSLAY Too Much For Me
TALIB KWELI Get By _

Soft AC

Mike Bettelli/Teresa Cook
UNCLE KRACKER Orift Away

Mainstream AC
Mike Bettelli/Teresa Cook
FAITH HILL One

Mainstream Country

Ray Randall/Hank Aaron

SARA EVANS Back Seat Of A Greyhound Bus
CRAIG MORGAN Almost Home

New Country

Hank Aaron

SHANIA TWAIN Forever And For Atways
Lia

Ken Moultrie/Hank Aaron

JO DEE MESSINA Was That My Life
JIMMY WAYNE Stay Gone

24 HOUR FORMATS
Jon Holiday * 303-784-8700

Adult Hit Radio

JJ McKay

AALIYAH Miss You

JASON MRAZ The Remedy

LISA MARIE PRESLEY Lights Out

Rock Classics
Adam Fendrich

GEORGE THOROGOOD You Don't Love Me. You Oon't Care

GREAT AMERICAN COUNTRY

Jim Murphy * 303-784-8700
STEVE HOLY Rock-A-Bye Heart

Charlie Cook » 661-294-9000

Soft AC

Andy Fuller

FLEETWO0O MAC Peacekeeper
JAMES TAYLOR September Grass

Bright AC
Jim Hays
HOOTIE & THE BLOWFISH Innocence

Mainstream Country

David Felker

TOBY KEITH Beer For My Horses
SHANIA TWAIN Forever Ahd For Always
WARREN BROTHERS Hey Mr. President

Hot Country

Jim Hays

CRAIG MORGAN Almost Home
WARREN BROTHERS Hey Mr. President

Young & Elder

David Felker

TOBY KEITH Beer For My Horses
SHANIA TWAIN Forever And For Always
WARREN BROTHERS Hey Mr. President
JIMMY WAYNE Stay Gone

Wr\vY

WATT A e Twnc.

Alternative

Chris Reeves * 402-952-7600
THE DATSUNS In Love

THE DONNAS Who Invited You

HOT HOT HEAT Bandages

POWERMAN 5000 Free

THIRD EYE BLIND Blinded (When | See You)

Country

Jim West

TRACE ADKINS Then They Do
TOBY KEITH Beer For My Horses

GEORGE STRAIT Tell Me Something Bad About Tulsa

www americanradiohistorvy com
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TELEVISION :

72 million households T3 A Iavesisiis
5 e o TELEVISION
VP/Programming VPMusic Programming
TOP TEN SHOWS March 24-30
Pl ADDS COUNTRY MUSIC TELEVISION TOB’Audienw Adu'm

BLUE MAN GROUP {/DAVE MATTHEWS Sing Along 65.9 million households (105.5 million households) 1849
50 CENT In Da Ciub a7 ) ) Brian Phis, S VP/GM -

EVANESCENCE Bring Me To Life Chris Parr, VPMusic & Talent 1 American kiol (Tuesday) 1 American idol (Tuesday)
CHEAIN PARK: Som e Beong 2| sennirer Lope2 rm Giag 2 American Idol (Wednesday) 2 American idol (Wednesday)
EMINEM Sing For The Moment 4 BRIAN MCKNIGHT Shoulda, Wouida. Coulda ADDS 3 Survivor: Amazon 3 Friends
JAY-Z Excuse Me Miss 9 NAS | Can No video adds this week (Wednesday, 8pm) 4 Scrubs

imp Jui 4 Law & Order
SHOOP DOGG Beauti g || ML Pmede TOP 20 O (e (tie) Wanda At Large
SEAN PAUL Get Busy £l — KENNY CHESNEY Big Star Special Victims Unit 6 Survivor: Amazon)
T ] . = MARTINA MCBRIDE Concrete Angel 6 Friends (Wednesday, 8pm,
’ 53 DEANA CARTER There's No Limit 7 FearF: 7 Fear Factor
R. KELLY igndion # 30DORS DOWN When 'm Gone W XEITH URBAN Raining On Suntay -actor (tle) Will & Grace
G000 CHARLOTTE The Anthem s | MO ROCKYSHERYLCROW Picture i KID ROCK /SHERYL CROW Picture 8 Everybody LOV&.‘ F.iaym ond 9 24
] NORAH JONES Come Away With Me ® SHANIA TWAIN Upt- 9 Law & Order: Criminal Intent o
AICIOSTAVE|Liis s Stone ] Lish MARME PRESLEY Lights 0w 18 BLAXE SHELTON The Baby 10 Wanda At Large Ni o & e
LIL KIM The Jump Off 17| AUDIOSLAVE Lke A Stone i JOHNNY CASH Hurt Source: Nielsen Media Research
OIXIE CHICKS Travelin’ Soldiar

CATHERINE ZETA-JONES And AN That Jazz 17
EVMESCENCE g Moo Ly b c— e FAITH HILL When The Lights G0 Down COMING NEXT WEEK
BABY What Happened To That Boy 12 MATCHEGH e MONTGOMERY GENTRY Speed
FABOLOUS Can't Let You Go oy 1 | 220 AT ety WG o) L VINCE GILL Next Big Thing Friday, &/4 Tuesday, 48

COLOPLAY Clocks 16 JOE NICHOLS Brokenheartsvilie +Master P and 504 Boyz, Late - Eve, Reais & Kel
FOO FIGHTERS Times Like These 12| joHN MAYER Why Georgia 16 CHRIS CAGLE What A Beautitul Day Lo ast rWI;nCIaig yziCBS - coa eg:sk Jay'y‘

d DIAMONO RIQ | Beli Show Kiiborn \ smack, Jay Leno.
ALL-AMERICAN REJECTS Swing. Swing 1 FOO FIGHTERS Times Like Thess 1 j o e 1 :v: B— check local listings for time). = " Late Show Wih
JUSTIN TIMBERLAKE Rock Your oty Gl Mol ! e S + Chevelle, Last Cal With Carson  David Letterman (CBS, check local
NO ODUBT Running 1 SN0V Watnderiont | u JENNIFER HANSON Beauttul Goodbye Daly (NBC, check local listings for  listings for time).

i CECHE(DFOM [Drovs A Might 1 TIM MCGRAW She's My kind Of Rgin time). * The Mooney Suzuki, Conan
BOWLING FOR SOUP Girl AN The Bad Guys Wt 11 FRANKY PEREZ Something Crazy “ e ————— « Foo Fighters, Jimmy Kimmel  O'Brien. .
SUM 41 Heli Song 10 REO HOT CHILI PEPPERS Can't Stop 1 H EAVY Live (ABC, 12:05am ET/PT).  Simple Plan, Craig Kilbom.
Video playkstfor the week of Mar 25 - 31 JUSTIN TIMBERLAXE Rock Your Body 10 Saturday, &5 * Evan Dando, Carson Daly.
NO DOUBT Running 9 DARRYL WORLEY Have You Forgotien? wedmsda' uwe
— COUNTING CROWS UV, CARLTON Big Yetlow Taxi 8 :’::" l"c"';:: ;r':k‘"":' s"""“: p-]:)OK LS VDA « Shania Twain V\'Iillie Nelson
NICH! enheartsvill . J
| m . KELLY Igaition 7 XETH URBAN Raining On Sunday | +Good Charlotte, Saturday Night  and Toby Keith, The View (ABC,
DavidCohn - UNCLE KRACKER Drift Away 7 KENNY CHESNEY Big Star Live (NBC, 11:30pm ET/PT). check local listings for time).
General Manager ALL AMERICAN REJECTS Swing, Swing 6 XIO ROCK V/SHERYL CROW Picture Monday, &7 e Lisa Marie Presley, David
KELLY ROWLAND Can't Nobody 3 MARTINA MCBRIDE Concrete Angel o ety U Letterman.
SNDOP 00GG Baautiful 6 MONTGOMERY GENTRY Speed - a;f(selsl;( ar olor:'zl I"V'e ;or s Kelly Clarkson, The Caroline
LINKIN PARK Somewriers { Belong INOIA.AREE Can [ Walk With You 5 SHANIA TWAIN Up! tir:gsand chann:ela)c istings Rhea a:dhow (check local listings for
) TIM MCGRAW She's My Kind Of Rain - time and channel).
SNOOP 00GG Beautiful MISSY ELLIOTT Gossip Folks 5 * Lucinda Williams, The Tonight «Con Branan) Carson Daly.
ROOTS (CODY CHESNUTT The Seed MAROONSS Harder To Breathe 5 HOT SHOTS Show With Jay Leno (NBC, check ™ ' w10
EMINEM Sing Fo The Moment AMANDA PEREZ Angel 5 JESSICA ANDREWS There's More To Me Than You local listings for time). trstay,
QUEEN LATIFAH Better Than The Rest 4 * Mark Knopfier, Late Night With * Tweet, Regis & Kelly.
EVANESCENCE|Bing MellolLite CHANTAL KREVIAZUX [n This Lie 3 Heavy rotation songs rective 28 plays per week. Conan O'Brien (NBC, check local = Willie Nelson, David Letterman.
JAY-Z Excust Me Miss SHANIA TWAIN Up! 3 Hot Shots recaive 21 plays per week. listings for time). * Sahara Hotnights, Conan OBrien.
’ « Breaking Benjamin, Craig « Liam Lynch, Craig Kilborn.
RORBIE WILLIAMS Foel 2
FOOFICHTERSIIDRS ERe e . Information current as of April 1. 2003, Kilbom. « Stellastarr, Carson Daly.
ALL-AMERICAN REJECTS Swing. Swng Video airplay for Mar. 31-Apr. 7 « Exies, Carson Daly. — Julie Gidlow
JOHNNY CASH Hut
NAS [ Can
36 million households F 'M
TALIB KWELI Get By Cindy Mahmoud I L s
3 VPMusic P i
AUDIOSLAVE Like A Stone Al BOX OFFICE TOTALS
March 28-30
) CEAT{n DA Gl VIDEO PLAYLIST 7 H Title Distributor $Weekend  §To Date
FABOLOUS Can't Let You 6o * i 1 Head Of State (DreamWorks) $13.50 $13.50
- :
P LIC K HR-EHEE RS T Smp O . AMERICAN i 2 Bringing Down The House (Buena Vista) $12.48  $100.06
At et b OB o + COUNTRY 3 The Core (Paramount)® $1205  $12.05
R, KELLY [gniton SNOOP DOGG Beautiful xofud o, 4 Basic (Sony)* $11.51 $1151
DR GINUWINE {/BABY Hell Yeah 5 Chicago (Miramax) $721  $144.65
R. KELLY Ignition Jim Muphy, VP/Programiming 6 Dreamcatcher (WB) $6.63 $25.64
VIVIAN GREEN Emotional Roilercoaster SEAN PAUL Get Busy ,gm’.”,fm housaholds 7 Agent Cody Banks (MGM/UA) $6.41 $35.16
QUEENS OF THE STONE AGE Go With The Fiow NAS 1 Can 8 Piglet’s Big Movie (Buena Vista) $4.93 $12.73
) JAHEIM Put That Woman First 9 The Hunted (Paramouq‘) $3.61 $29.22
FREEWAY VA. ANTHONY Airight WAYNE WONDER No Leting Go ADDS 10 View From The Top (Miramax)} $3.51 $12.25
Video playlist for the week of Mar. 25 - 31 TYRESE How You Gonna Act Like That STEVE HOLY Rock-A-Bye Heart “First week in release, Al figures in
RAP CITY TOP 10 TOP 10 mitionss. Source: ACNielsen EDI
Please Send Your Photos 50 CENT In Da Ciub CHAIS CAGLE What A Boauitl Day COMING ATTRACTIONS: This  Thorpe (‘Crazy"), Leslie Mills (‘The
JA RULE FASHANTI Mesmerize MARTINA MCBRIOE Concrete Angel week's openers include Whata Gir Good Life”), Willa Ford (| Wanna Be
R&R wants your best snapshots LIL KiM /MR, CHEEXS The Jump Off DARRYL WORLEY Have You Forgotten? Wants, starring Amanda Bynes.  Bad"), Holly Valance (“Kiss Kiss™),
(color or black & white) JAY-Z Excuse Me Miss KEITH URBAN Raining On Sunday The fiim's Atlantic soundtrack con-  Erica Rivera (“Somebody Stop
: NELLY Pimp Juice KEMNY CHESHEY Big Star tains John Gregory's “Ride of Your |  Me"), The Clash (“London Caliing”)

Please include the names and NAS 1 Can TIN MCGRAW Sh's My Kind Of Ran Life” Duncan Shelk's “Half-Life”  and Rick Derringer (“Rock and Rol

titles of all pictured and send uouscnusp.qm H/KILLER MIKE & TI Never Scared ;i”mwml:::‘s :::::L'::: To Me Than You Lucy Woodward's “What's Good  Hoochie Koo™) and two by film co-

pics to: JA RULE Reign OIAMDND RID 1 B«:im For Me,” Meredith Brooks' “Outof  star Oliver James (“Long Time
EMINEM Sing For The Moment o 0 o P
" " ce,” The Don ‘“Who Invited  Com and “The Sto

-G e B WOMTEOMERY GEXTRY Spst s:;" and Craign;:vid's “What's Ever?c?ld") szplete(:::aé? i

mdavis@radioandrecords.com Video playlist s frozen Information current as of April 1, 2003 Your Flava?” Cuts by Gavin ’ — Julie Gidlow
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AL PETERSON

apeterson@radioandrecords.com

__INEWS/TALK/SPORTS _

Then And Now

Futurist John Parikhal looks at the past year and the one ahead

ust over a year ago at R&R’s Talk Radio Seminar
2002, Joint Communications CEO John Parikhal of-
fered attendees a number of predictions he said would
impact our lives and our businesses in the year ahead.

Now, with TRS 2003 a
month behind us and
America at war,  thought
it might bea good sime to
review some of thcse pre-
dictions and to get Par-
ikhal’s updated insights
and observations. Below,
we review several of his
prognostications and dis-
cuss his rather dark pre-
dictions about how current events
will affect us all in the months and
years ahead.

R&R: A little over a year ago you
talked about winners and losers, with
President Bush and Osania bin Laden
being big wintners. Any changes to your
list?

JP: L also said winners would in-
clude Fox News, NPR, Americana
and propagandists. On the broad
metric of what | predicted last year,
every single thing came true. As for
Bush, the jury is still out on wheth-
er or not he remains a winner. There
are plenty of Americans out there
who are furious with him, but in the
media war he has won so far.

John Parikhal

Osama? He's a bigger
winner than ever. They
still don’t have him, and
now they are giving him
anew way to recruit ter-
rorists with the war in
Iraq. Just when his whole
thing was getting pretty
thin, they have given him
another 15-20 years to
work with. Their slogan
will be “Remember Iraq!”

The exquisite irony is that the
very thing that Rush Limbaugh,
Sean Hannity and all these guys did
to Clinton and the Democrats is now
going to be done to Bush by the ter-
rorists. They will have things that
they can blame on him.

For example, there are bound to
be civilians killed in Iraq. Let's say
1,000 are killed. Any general will al-
ways say that’s fine, but the trouble
is, that represents maybe 40,000 peo-
ple, because it was someone in their
family who was killed.

There will also be American casu-
alties, but they'll all be heroic at first.
Afterawhile the veterans will be de-
serted just like they were after the

Gulf War ard Vietnam. That will
become another big future story, but
only one of them. My prediction,
looking down the road from today,
is that the law of unintended conse-
quences always comes home to
roost.

R&R: Sowho's on the radar to be on
next year's winners list?

JP: The uninvolved; those who
stayed on the sidelines and didn’t
say anything. They’ll be winners.
They’ll comein late, saying, "I didn’t
want to say anything before, but
now here I am, and I'm saying it.”
Also, the ideologues — people who
can manipulate the perception of
things. They will also be winners.

R&R: You elso said there would be an
increase in the “us vs. them" mentality.

S
o

TRIPLE THREAT Among the heavyweights attending last month's TRS
2003 in Los Angeles were (I-r) WABG/New York's Phil Boyce, Premiere Radio
Networks’ Phil Hendrie and Entercom’s Ken Beck.

JP: I said I knew that “us vs.
them” would be good media, butit’s
bad morally. As I noted then —and
it’s still true — what listeners truly
want is combat and gambling. The
proxies for that in radio are sports
and business. Us vs. them always
impraves the chances of combat
working to improve your ratings,
but, as a broadcaster, you have to ask
yourself at the end of the day wheth-
er you have done something that is
responsible.

“Us vs. them always improves the chances of
combat working to improve your ratings, but,
as a broadcaster, you have 1o ask yourself at
the end of the day whether you have done
something that is responsible.”

* ACTION AND SUSPENSE

One of the questions media peo-
ple will be asking themselves two or
three years from now is whether
they did the right thing, even
though they knew it would work.
You can always get an angry mob to
hang someone and you can stir up
hysteria easily if you have a plat-
form. But the question will end up
being, “Did you do the right thing
by not being thoughtful?”

People who view news and war
as a football game really need to get
their heads screwed on right. There
is almost no worse analogy for glo-
bal politics than sports, yet we have
adopted that model in the media. In
sports the rules and the goals are all
clear, and everybody knows what
they are. There are no conflicting
agendas; there’s only you and me
and us and them. That's why the

‘American media works the way it

does now, and it's why [ was able to

predict what would happen, be-

cause it is all us vs. them today.
R&R: You said consolidation would

Continued on Page 20

RIVETING RADIO
BATCHELOR/ - DALEXANDER

Where the drama of tomorrow’s news unfolds today

* INSIDER INFORMATION

Put John Batchelor and Paul Alexander

e STIMULATING CONVERSATION
* MILITARY EXPERTISE

* DISTINGUISHED GUESTS*

to work for your station today.

212-735-1700

abC RADIO NETWORKS
america listens to abe

www.abcradio.com

*Such as Senator John Kerry, Senator John McCain, Senatar Chuck Schumer, Howard Dean

Gengzrat Tommy Franks and Generat Richard Myers
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Then And Now

Continued from Page 18

continue to result in less creative pro-
gramming and less research into the
needs and wants of audiences. How do
you feel about that prediction a year
later? .

JP: You tell me; how creative is
"Showdown With Saddam”? Hon-
estly, if that is everybody’s best shot,
I want to roll over and cry. Why
don’t we just call it what it is,
"Smackdown With Saddam™? It's
Vince McMahon and the WWE, it’s
us vs. them, and it's all just so pre-
dictable.

R&R: You suggested that there
would be a more rapid expansion of news
and talk programming on FM. Has that
come about? -

JP: More music-radio FMs are
now carrying news than has been
the case in many years, and there are
more FM stations that want to go
Talk but are still trying to figure out
how to do it. You are going to see
more FMs realize that they can no
longer do much of anything, musi-
cally speaking, to succeed, so they
will turn to news and talk program-
ming.

R&R: Do you think that last year's
infamous incident involving Opie &
Anthony may have cooled some of the in-
terest by operators to try what has, up
until now, been the model for most FM
Talk stations?

TNE WS/TALK/SPOR 75_

“My prediction
looking down the
road from today is
that the law of
unintended
consequences
always comes home
to roost.”

JP: 1 don’t know about that, but I
do think the idea that FM Talk must
be all locker-room and bathroom
humor is wrong anyway; that is not
going to work. Stations have tried it
lots of times in lots of ways and
proven it doesn’t work.

The stuff that does work is that
which focuses on the human dimen-
sion of relationships. Bathroom hu-
mor is something that most person-
alities should only use like pepper or
salt—it’s spice. It requires an extraor-
dinary talent like Howard Sterntobe
able to keep that going all the time.

R&R: Do you think interest in the
News/Talk format will continue to grow
as you said it would last year?

“You can always get an angry mob to hang
‘someone and you can stir up hysteria easily if
you have a platform. But the question will end
up being, ‘Did you do the right thing by not

being thoughtful?"”

JP: Absolutely. News/Talk radio
is being handed its best stuff in
years. Things that matter more im-
mediately to people are now hap-
pening a lot more often. The result
is that the format continues to have
huge growth ahead of it.

R&R: Another growth area you sug-
gested we'd seewas in the business and
financial talk arena. Why do you think
more stations haven't aggressively tar-
geted that format hole?

JP:1t's creative bankruptcy on the
part of radio. People want to under-
stand what’s going on now more
thanever, but they want it predigest-
ed for them. Fight now, people are
distracted by the war, but they still
really want tc understand what to
do financially.

The issue and subject of business
is going to come back into the spot-
light. In fact, it would be very much
in the spotlight right now had it not
been for this manufactured war —
or invasion, as [ call it.

R&R: That's a pretty provocative
comment. What do you see ahead for
America as a result of the war in Irag?

JP: Frankly, [ think it is going to
be real messy out there a year from
now. Post-war is always much more
gray than war. In the early days the
war is like a football game, but as the
weeks go by the story becomes more
and more grav. That's when it will
become a tough job for radio.

What about Afghanistan? What
about post-war Iraq? What if the
Kurds want to succeed? Thereisjust
noway that any of this willend well,
and there will be tons of questions
like those. The watchwords are
"messy” and “gray.”

The good news for radio is that
gray is very hard to doon TV, but it
can be done well on radio, if you
have a great speaker. But to do just
sound bites in gray times is very,
verv hard.

There will be a continuing at-
tempt by the media to be jingoistic
and reductive to what I have previ-

ARE YOU READY FOR THE BIG ONE? During a special session at
last month's R&R Talk Radio Seminar, ABC News Radio reporter Steffan Tubbs
noted that journalists today need to pack more than just a notebook or tape °

recorder when they're sent out 1o cover breaking news events.

ously suggested is an “us vs. them”
position. But, for the average pub-
lic, things are going to become more
confusing, the economy is going to
come down on them, and they are
going to want people who can make
sense of things for them. In the full
circle of things, that is where a so-
called liberal Talk network has its
shot.

R&R: What's your prognostication
for the future of liberal Talk radio?

JP: If you simply say it's liberal,
what's the point? It's not about that
at all. Who is the customer for that?
[ don’t think a listener cares much
about whether the host is a liberal

or not, but [ do think there’s a really -

big call out there from people for a
lot more common sense.

There are enough people out
there now who are saying that the
whole one-sided-approach thing
has got to stop. They believe the
media needs to present another
point of view.

But how you present that view
from an entertainment standpoint
— how you engage customers and

how you focus it — is a whole dif-
ferent and bigger job. I certainly
don't think it will be about liberal-
ism in any other way than conser-
vative talk is about conservatism.

R&R: Is there any good news for
broadcasters on the horizon?

JP: Depending on how the econ-
omy is, advertising will continue to
grow stronger. There will be a lot of
businesses out there that will still
want and need to advertise. The
mom-and-pop retailers won't, but
the big guys will. And radio is a
medium that most advertisers find
easy to buy, so that should be a
bright spot in the road ahead.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 858-486-7559
or e-mail:
apetersondradinandracards. com

WSB Atlanta

WNIS Norfolk

COX,

A 25-54 9.8 share Rank#1
A 35-54 12.5 share Rank #1

M 25-54 4,1 to 8.2 Rank 3rd!
M 35-54 5.7 to 9.4 Rank 1st!

SYNDICATION

W s e e COM

KLBJ Austin

M 25-54 5.5 to 10.2 Rank 2nd!
M 35-54 8.7 to 12.1 Rank 1st!

WPTF Raleigh-Durham
M 25-54 5.7 to 10.3 Rank 1st!
M 35-54 4.8 to 12.6 Rank 1st!

it's all about ratings and rank, nothing less. Just ask your GM.
Nominated R&R Personality of the Year 3 years in a row.

KRMG Tulsa

M 25-54 0.1t0 4.1
M 35-54 0.1 to 5.1

Amy Bolton 800.611.5663
Paul Douglas 404.962.2078

Mums
Deypert. 24 Hour Pesserch
Permoreioes Tormevs u-w.im ey A & Pres

LJDNES RADIO NETWORKS

jonesradio.com e

A 35-54 8.8 to 10.6 Rank 3rd!
M 35-54 13.2 to 10.0 Rank 3rd!

WAPI Birmingham 1st Book 9-Noon

Which PD’'s are Hitting the Top End of Their
Bonus Deals? The Guys who Garry

B
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Own Your Artists

Added value for Classic Rock stations,
courtesy of Nick Michaels

{_ven if the name Nick Michaels doesn’t ring a bell,
you’ve more than likely heard his voice. He’s been
heard in national spots for such products as Coca-Cola
and Excedrin, and he was for a long time the official

voice of CNN.

Michaels is also re-
membered as the co-cre-
ator and first host of
NBC-TV’s Friday Night
Videos, which aired back
in the "80s. Now a radio
imaging consultant,
Michaels has made a’
name for himself by com-
ing up withstation promo
plans using his philoso-
phy of communication
through creativity.

That creativity has now been ap-
plied to a whole new platform that
radio stations — including those in
the Classic Rock and Classic Hits
realm — are just beginning to dis-
cover. At the recent Dan O’Day PD
Grad School in Los Angeles, attend-
ees had the pleasure of learning
about Michaels” Artist Ownership
Package.

In discussing the package, Mi-
chaels said, “With Classic Rock, the
listener has the greatest emotional in-
vestment in the music.” The Artist
Ownership Package, he believes, has
the power to let a radio station tell its
audience that it understands the art-
ist better than any other station tar-
geting that listener. | caught up with
Nick following the PD Grad School
and asked him to reveal more about
this unique promotion package.

R&R: At the PD-Grad School you
said the Artist Ownership Package “al-
lows the radio station to understand the
listener better than the other guys.” Can
you elaborate?

NM: It's part programming and
part promotion. It'sa blend. It'sa hy-
brid. What it does is allow the sta-
tion and the listener to bond via the
artist. I believe that listeners have a
very big emotional investment in
classic rock music and AC music,
which have been arouind for a while
and have withstood the test of time.
What the Artist Ownership Package
does is say to that listener that this
station is the best place for that in-
vestment.

The artists and listeners have a re-
lationship based on the music, which

\

Nick Michaels

is intimate and emotional.
If the radio station can tap
in to that and be a part of
that, then there’s an inti-
‘| macy created that is part
of what we try to do in
promotion: We try to
make the radio station
part of someone’s life. You
want t to be the listener’s
friend and more than just
a commodity or “the
place for classic rock.”

The only thing that the audience
can bond to in any message is the
perceived humanity in that message.
It'sa way to bond with the audience.

R&R: Can you tell us how that's be-
ing done on stations like WDRV (The
Drive)/Chicago?

8

“If your message is
just part of the
endless stream of
spam and junk mail,
you can deliver it all
you want, but it’ll
never be received.”

NM: These are vignettes. They
vary in length but are generally in
the 30- to 45-second range. They
are little emotional, historical piec-
es about the artist and the artist’s
music and the artist’s life — some
of the obstacles they have over-
come, what they believe in, how
they got where they are, what the
music means.

All this stuff works because it's
very, very real. It's very much about
the art form, about the music, and
that’s why audiences are gravitating
to it so strongly. They love this mu-

www americanradiohistorv com

sic, and they love anything that

‘helps them understand it and learn

about it and be a part of it.
* R&R: What inspired you to put this
particular package together?

NM: This package was designed
by Terry Gangstad and me. Terry is
my partner and producer. It was an
idea we had, to go beyond tradition-
al Classic Rock and AC imaging in
order to use the vast emotional pow-
er of the relationship between the
artist and the music to the radio sta-
tion’s advantage. Those were the
strategic criteria.

There’s a huge amount of emo-
tional power that sits untapped
when you merely say, “When you
hear The Rolling Stones, you're lis-
tening to WVUU.” That has nothing
to do with emotion, really. That
doesn’t tap in to anything. If your
message is just part of the endless
stream of spam and junk mail, you
can deliver it all you want, but it'll
never be received.

R&R: The first time I heard one of
these promo pieces was on CHOM -out
of Montreal while listening on the Inter-
net one day. It caught my ears, and I was
really blown away by it.

NM: It doesn’t sound like any-
thing else on the radio, does it?

R&R: At first I thought it might have
been a promo for a special airing over the
weekend or something like that. It got my
attention.

NM: I can give you a quote from
Bonneville/Chicago VP/Program-
ming Greg Solk, who said to me,
“Any radio station can play music
from 1971. The Artist Ownerships
take you there.”

These are such powerful messag-
es that we are not stopping at radio.
What we've decided to do now is
play with them by adding some vid-
€0 and seeing what happens if they
become television campaigns for ra-
dio. We have one with John Lennon;
it goes back to the “bed-in” in Mon-
treal. Now think about thatas a TV
spot and the powerful statement it
makes. You wouldn't even know
what it was.

The way I envision it, it would
look almost like a political spot.
There would be a crawl with what-
ever narration we would be saying,
and only at the end would the logo
of the radio station be revealed. We'd
have a line in the last three seconds
of the spot that says, “And no one
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understands John Lennon better
than The Drive.”

R&R: What are some of the radio sta-
tions you're working with right now?

NM: There are lots of stations that
have expressed interest in this. It is
syndicated currently in Canada, and
it is a smash hit. We syndicate it up
there through SoundSource, and
we're on big stations like CFMI (Rock
101) in Vancouver and CHOM.

This is perfect on CHOM, because
they were there at the bed-in with John
Lennon. When they were singing
“Give Peace a Chance,” CHOM was
there. When you heard that music, you
heard it on CHOM, so the history and
the emotion and all those feelings that
those listeners have remembering all
those events, that’s all tied in.

R&R: On the other end of the spec-
trum you have a station like The Drive,
which is pretty much a new entity. Has
it been able to just jump in and claim an
audience?

“The message
should he about this
incredible
relationship hetween
the music and the
audience. It should
not he ahout ‘We
play more Stones’ or
‘We rock!”

NM: Yes, it's new, but it's been
able to.do that because it owns that
audience. When we developed that
station’s image, it was perfect for its
market, in which'the average-aged
person would be a 45-year-old male.
He’s busy, tired and overworked,
and he loves being talked to like this:
“You've found Chicago’s new-way
to listen to the radio. No hype. No
silly contests. No silly morning
shows. Just great music.”

He's sitting there saying, “Hey, no
one’s ever talked to me like this on
the radio before. Thank you for re-
specting me.” This audience has
been denied being spoken to in a
human voice for so long that they
respond to it enthusiastically. It's
nothing more than that. It's nothing
more than letting your humanity
show.

R&R: You are best known for your
work with News/Talk stations, but this
isn't your first time working with Clas-
sic Rock, is it?

NM: I've been doing image work
and voice work for Classic Rock sta-
tions for many years. [ was in music
radio before I was in Talk radio.

Ré&R: How did you end up becoming
an internationally known voice guy?

NM: I started in music radio, and
I love music. In 1968 or 1969 [ got a
job at CJSS in Cornwall, Ontario, and
the guy who was the PD came up to
me and told me I'sounded too much
like one of the big commercial an-
nouncers in Canada. I said, "Wow,
that guy makes a lot of money, and
I'm making $67 a week.”

When [ got fired from that job, |
went to do writing at an ad agency,
because that was something I really
wanted to do. I really like writing.
I'm not a voice guy who can write;
I'm a writer who can do voice stuff.
I moved to Toronto and was proba-
bly one of the top voices in the coun-
try. At one point I was doing spots
for Jell-O and Tide and Texaco and
Kodak.

I then went to New York, and it
was like going to the back of the line.
There were a lot of people doing
voice work in New York, but within
a short time [ managed to get a lot
of business. [ was the voice of Ex-
cedrin for 12 years. My voice has
appeared on over $1 billion worth of
advertising.

R&R: Was this package the resilt of
any dissatisfaction you had with Classic
Rock radio, or was it an idea for radio as
a whole?

NM: Classic Rock is one of my fa-
vorite formats. I love this music. This
is something we developed because
of a deep, passionate feeling about
this music. I think that anything that”
is born of deep, passionate feelings
is going to resonate deeply and pas-
sionately with the audience.

[ was listening to the stations and
the way the stuff was imaged and
saying to myself, “This is all wrong!”

‘This music is so deep and emotion-

al and wonderful, and this image is
so shallow and crappy and thin.

And it's so self-centered! Look at
“Classic Rock that really rocks.” Boy,
that's great; that's really great. The
message should be about this incred-
ible relationship between the music
and the audience. It should not be
about “We play more Stones” or “We
rock!” If you play Metallica and AC/
DC, I have to assume that you rock.
I don’t think of that as folk music. It
seems to be a waste of time to tell
people that stuff.

Nick Michaels is based in Miami and
can be reached at nick@nickmichaels.
com. If you'd like to hear samples of the
Artist Ownership Package, visit www.
nickmichaels.com.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Phone: 310-788-1661
E-mail:
ajacobson@radioandrecords.com
Fax: 310-203-9763
Or post your comments now.
Go to
www.radioandrecords.comand
click on Message Boards.
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Featuring the ht single

“Roll Wit M.V.P.”
(WE BE LIKE!
The La La’
Sony)

Spin Leaders Include:

RHYTHM
KXJM/Portlard- 46x

KYLD/San Francisco- 31x

KBMVB/Sacramento- 30x
KBOS/Fresno- 52x
WNVZ/Norfolk- 26x
KQCH/Omaha- 43x
KLUC/Las Vegas- 23x
KPRR/EI Paso- 21x
KWNZ/Reno- 50x
KSEQ/Fresno- 40x

URBAN

KATZ/St. Louis- 14x
KRRQ/Lafayette- 25x
WAJZ/Albany- 21x
WHXT/Columbia- 24x
KIPR/Little Rock- 21x

POP
WKST/Pittsburgh- 28x
WKKF/Albany- 2Dx
WWHT/Syracuse- 11x
WKSZ/Appletan-14x

Z90/San Diego- 35x
KQBT/Austin- 31x
WBLO/Louisville- 51x
KUUU/Salt Lake- 21x
WBTT/Ft. Myers- 42x
KBBT/San Antonio- 24x
KKXX/Bakersfield- 26x
KBTU/Montesey- 50x
WJFX/Ft. Wayne- 32x
KDGS/Wichita- 40x

WJMi/Jacksan- 26x
WGZB/Louisville- 18x
KJMM/Tulsa- 20x
WTMG/Gainesville- 22x

WKSS/Hartford- 11x
WHKF/Harrisburg- 18x
WKGS/Rochester- 5x
KZMG/Boise- 10x

Produced by M.V.P. Entertainment.
Remixed by Bob Rosa and M.V.F. Entetainment.

- From the forthcoming aloum. Game Of Breath. Coming Soon.
2003 ARTISTdiract Records L L C. Al ngits resery

t

‘n; &

RHYTHM
WNVZ/Norfolk
KOHT/Tucson
KSPW/Springfield

POP
KHTS/San Diego
KTFM/San Antonio
WKZL/Canton

URBAN

WOWI/Norlolk

iy www.stagga-lee.com » wawe, artratdnrectrecords com e www.artistdirect.com

Lol

ADDED THIS

WEEK AT :

WGBT/Greenshoro
WQsL‘Greenville, NC

WAKS/Cleveland
WRHT/Greenville
WAKZ,Youngstown

WEFXA;Augusta

WHZT/Greenville
WO0CQ/0cean City

WKFS/Cincinnati
WLKT/Lexington
WCGQ/Cotumbus

R&R Rhythm

D-D

1405x (+215)

BDS Rhythm

30*-27*

835x (+173)

R&R Urban

D-Q

376x (+27)

“ ‘Roll Wit M.V.P.’

is a one listen record!
The hook will lock you in!”
- Jason Kidd, PD/WKST
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STREETTALK

French Car Surrenders To Gravity

lear Channel Active Rocker WGIR/Manchester, NH
and co-owned Rocker WHEB/Portsmouth, NH share a
morning show, Greg and the Morning Buzz. They also share
a deep and steadfast passion for dropping cars manufactured
in a certain, currently disliked foreign - T—
country from great heights. “Wel- &
come to ‘Operation F**k France!™ |
announces WGIR PD Valorie
Knight. Local citizens caught up in
today’s oh-so-fashionable France-
bashing were invited to show their
nonsupport of the nation by beating
a Peugeot with sledgehammers. |
Those in attendance were then
treated to the piece de resistance:
"We dropped it from a crane from
more than 100 feet in the air!" says
Knight, who ensured that the car was
miked by Clear Channel engineers ats 600 20Tt5 p/eae
for maximum crashing sound effects. ;.0 1,

Those worldwide job cuts we've heard about have be-
gun at Sony Music. Many familiar names on the promotion
side of the company have exited, including longtime Colum-
bia Sr. VP/Promotion Lee Leipsner and Rhythm/Crossover
Queen Andrea Foreman-Kline. Over at Epic, Philadeiphia
regional rep Ed Pinka exits, as do Chicago rep KC O’Neil
and Denver/Phoenix rep Richele Orofino. Meanwhile, ru-
mors are building that Columbia honcho Don lenner will
soon be promoted to head Sony Music’s U.S. operations.
And, word has it that Zomba Music Group, which includes
Jive Records, will trim an estimated 350 or so positions over
the next few months as it gets ready to be integrated into
BMG.

The music industry this week said fare-
well to a deeply loved industry legend: Uni-
versal Music & Video Distribution Chairman
Emeritus Henry Droz. Droz, widely haited |
as the father of the modern music-distribu- |
tion company, died March 27 at age 76 af-
ter suffering a heart attack. Donations can
be made in Droz's name to the T) Martell genry proz

_—’
> - -_-———_-
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The Nineties Show

Foundation for Leukemia, Cancer and AIDS Research. They
may be sent to 555 Madison Ave., Third Floor, New York,
NY 10022.

American Idol's Most Wanted

What a busy week for several American Idol finalists: First,
The Smoking Gun website unearthed the mug shots and rap
sheet of Lashundra Cobbins, the 22- 3

year old artist currently known as
Trenyce, one of the remaining Idol final-
ists. The Gun reports that Cobbins was
busted in October 1999 on a felony theft
charge. She s still with the show. Not so
lucky was Corey Clark, who was
booted on March 31 after the website
revealed that he’s facing trial next month

Corey Clark doll. Hair
sold separately.

on charges that he assaulted his |S-year-old sister and re-
sisted arrest in October 2002 at their Topeka, KS home.

A few months ago WUBU/South Bend, IN owner Abe
Thompson was walking through Chicago’s O'Hare Airport
when he was approached by an attractive woman. “My first
thought was that maybe she was a terrorist,” he says. “Then
| thought maybe | knew her from somewhere and just didn’t
recognize her — or maybe she was just hitting on me,” he
says with a laugh. The woman then asked him if he'd like to
be in a TV commercial for American Airlines. Several
headshots were taken, and a short time later he was se-
lected. Abe's TV spot is now playing in Chicago, St. Louis
and Dalias. By the end of this week, the commercials will
be seen in Los Angeles and New York, as well as on 20 cable
channels. Thompson'’s also being featured in AA's radio cam-
paign and in full-page print ads!

Take One for The Team
Global pop superstar Robbie Williams recently traveled
to KFMB-FM (Star 100.7)/San Diego for a live in-studio
“Somehow he had heard that | had been
caught making out with an unnamed major rock star a few
months ago,” says MD Jen Sewell, who tells ST that Robbie
called her out on the air about it. “l was freaking out!” Will-
iams then demanded equal time and asked if he might “have
Continued on Page 24

performance.
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« Jay Clark named VP/Nonmusic Programming for Sirius
* Mighael Saunders set as WTJM/New York PD.

+ R&R forms strategic alliance with CCM Update to expand
l Christian coverage.

« Dave Dillon tapped as WPCH/Atlanta PD.

B/ 475 460

[ - Vinny Brown becomes WBLS/New York PD.
« Dave Darus settles down as Sr. VP/Promotion at Rest-
less Records.
| *Don Coddington nets Sr. VP/Promotion post at N2K
l Encoded Music.

/() I —

« Brian Philips picked for WNNX/Atlanta
PO post. a

« Bill Wise gets VP/Programming post at
MJI Broadcasting

/) I

« Sylvia Rhone rises 1o Sr. VP at Atlantic

| Records.

* Brian Philips bounces into KDWB/Min-
neapolis PD job.

« Westwood One signs Casey Kasemto |
host a new four-hour Top 40 countdown, \
Casey’s Top 40. 7

* Dene Hallam Is ejevated to Director/Pro- Sylvia Rhone
gramming & Operations for KCPW &

l KCMO/Kansas City.

W4 /A4RS AGO |

* Backstreet Records promotes Dino Bar- |
bis to VP.
* Bob Gould grabs GM reins at WMET/ {
Chicago. ]
| * WKQX/Chicago names Chuck Morgan Chuck Morgan
PD.

W%l) /(4 RS AGO ,

« Artie Mogul and Jerry Rubinstein to buy United Artists
Records for $43 million.

* Michael J. Stafford promoted to VP/GM at KCBQ/San
Diego.

* Robert Summer appointed RCA Records President.

~

Nothing captures the '90s better

THE HITS - POP CULTURE * FADS - THE EVENTS *- THE STARS

Dave Stewart from WPL] in New York City hosts the
original '90s show, heard on great Hot ACs and CHRs from
coast to coast. To satisfy your listeners' hunger for the
'90s, plug Retro Stars into your weekend schedule.

Custom versions for Hot AC and CHR

v aa"cast

"7_ wdio inc.

www americanradiohistorv com

(800) 322-3204
www.retrostars.com
info@retrostars.com
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Continued from Page 23

a go.” Sewell says, “It was the first
time in my life | was at a loss for |

words.” In full view of some 50 lis-
teners, station staffers, Williams’ |
bandmates and Virgin's Hilary
Shaev, Danny Cooper and Brian
Terranova, the two lip-locked for
nearly a mirute. The big question:
Was there any tongue involved?

w " Sewell sucks face with
Tons!” says a sweaty Sewell.

Virgin giant.

Former KITS/San Francisco staffer
Jay Taylor is the new Director/Operations for Triad
Broadcasting’s Biloxi-Gulfport, MS cluster. Taylor will over-
see CHR/Pop WXYK (The Monkey), Hot AC WUJM, Ac-
tive Rock WZPR, Classic Rock WXRG, ESPN Radio affiliate
WXBD and News/Talk WVMI. Taylor fills the position va-
cated a year ago by Kenny Vest.

WBCN/Boston night jock Melissa and late-nighter Deek
combine forces to form the aptly named Deek & Melissa
Show, airing weeknights from 7pm-midnight. PD Oedipus
explains the, pairing: “Because of their natural chemistry,
we're combining the two shows for a nighttime extrava-

"

ganza.

Bill Keeler, the former morning talent at Classic Rocker
WRCK/Uticz, NY, has filed a $500,000 wrongful-termination
lawsuit against station owner Galaxy Communications.
Keeler, who was fired in December 2002, claims his repu-
tation has been tarnished. Not surprisingly, Galaxy begs to
differ and claims Keeler's lawsuit is without merit. In fact,
Galaxy says it plans to file a countersuit against Keeler.

BearTears Up 50 Cent (Ds
Last weekend Clear Channel pulled the plug on WBBI/

Binghamton, NY’s Country format by flipping the station |

to CHR/Rhythmic as “Kiss 107-5.” Turns out the hip-hop was
just a stunt. Just 43 hours after signing on, WBBi on Tues-
day adopted its true new identity as “107.5 The Bear, Pure
Classic Rock.” Cluster OM Jim Free, PD of co-owned Ac-
tive'Rocker WKGB/Binghamton, adds similar duties at WEBI.
Former WBBI PD Doug Mosher segues to the PD chair at
Adult Standards WINR/Binghamton.

»Xp
— STREETTALK

Citadel's KAEP/Spokane shifts from Triple A to Classic
Rock as “The Buzzard.” Expect the syndicated Bob & Tom | I

ST SHOT 0’ THE WEEK

Show to air in mornings. Tim Cotter remains PD. '

Entravision flips KYPA/McAllen from CHR/Rhythmic to
Spanish AC as "iOye!" PD Alex Duran remains aboard.

Gold Coast Broadcasting AC KKBE/Oxnard, CA segues
to CHR/Pop as KFVV (Live 105-5). Across the street at Cu-
mulus Hot AC KBBY (B95.1), former WWIKX/Providence |
PD Jonathan “}. Love” Campbell becomes PD.

Condolences

Bob Anderson, a 40—year veteran of Portland, ME radio
known as “The Duke Of Portland,” died March 29 after suf-
fering a heart attack while on the air at
Saga's Oidies WYNZ. He was 59. “Bob
was an extremely popular personality and
a wonderful person,” Saga/Portland Presi-
dent/GM Cary Pahigian tells ST. Ander-
son began his career in 1963 and has
worked for such Portland stations as
former Top 40 WLOB. He's also worked
at WIGY, WMGX, WPOR and WTHT.

CANDYGRAM FOR SADDAM! kxsm/Portiand, OR

just received a very special gift from our armed forces. “Some [
crew members on the carrier USS Abraham Lincoln /isten to our I
morning show, The Playhouse, online and wanted to show their
love,” says PD Mark Adams. Nothing says love like having your

call letters painted on the side of a bomb destined for downtown
Baghdad. Adds Adams, “I'm pleased to report that The

Playhouse is now bombing on two continents.”

‘Bob

Rumbles
Anderson

* KYLD/San Francisco Asst. Production Director Travis
Loughran is upped to the newly created.position of Cre-

Former Pittsburgh radio exec john |
Dove Gibbs died of a stroke on March

25 at age 80. Gibbs is famous for a 1964 stunt he pulled at | ative Director.
then-Top 40 KQV/Pittsburgh, when he used a 30-second | ¢ ‘WHYI/Miami late-night personality Nikki Nite segues
delay 10 circumvent a ban on airing The Beatles’ first Steel | to similar duties at WSTR/Atlanta.
City concert live. © WIHT (Hot 99.5)/Washington debuts its new night guy:
former part-time jock Julian Nieh. He'll now host The Hot

Jerry McKenna Sr., father of WQSX/Boston PD Jerry | Freek Show.
McKenna, died March 26 of natural causes. He was 81. © WWVZ & WWZZ/Washington, DC Commercial Pro-
{ | duction Director Jeff Matzka exits.

ST is saddened to report the death of Charles Edward ¢ J.J. Jackson exits the afternoon slot at Smooth Jazz
DuCoty, the son of WKQX (Q101)/Chicago VP/GM Chuck | KTWV (The Wave)/Los Angeles.
DuCoty. The younger DuCoty leaves two young children * Emmis/Indianapolis Interactive Manager Jo Robinson is
behind. upped to Director/Marketing for WENS & WYXB, while
Melissa Hook is upped to Promotions Director of the pair.

* 'WIOQ & WSNI/Philadelphia Marketing Director Lisa
Acchione is upped to Director/Marketing for the company’s
six-station Philly cluster. At the same time, Shelvia Williams
is upped-to Promotion Director for WSNI and the cluster’s
w)Z.

| Almost a year after indust-y trade publication Gavin closed |
its doors, Premiere Radio Networks has ceased publication |
of the weekly printed version of Network. An Internet ver-

| sion will continue at thenetworkmags.com, as will the A&R ‘
Network Service and Yelfow Pages of Rock. ’

61% of

radio stations are drastically
under-performing in sales”

*but that probably doesn’t include you.

It's a great time to start your “do differently” plan
in sales no matter how well you're doing.

Special 2003 rates are in effect if you start NOW!

Mark Ross Enterprises, Inc. + 233 Needham Street » Radio Plaza/5th Floor » Newton, MA 02464

(617)928-1910
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A Different Kind Of War

Radio Sawa’s mission to the Middle East

continues amid strife

T
“‘ ith bombs dropping in Baghdad and a war of
words and information going on among nations world-
wide, Radio Sawa, the United States Broadcasting
Board of Governors’ Arabic-language network, is con-
tinuing in its role as ambassador to its Arab listeners,
albeit in a more difficult time.

Thebrainchild of West- [77— = | Washington, DC Bureau
wood One founder Norm - Chief for the London-
Pattiz, a Clinton appoin- based Arabic-language

tee to the BBG in 2000,
Sawa has been on the air
now for a year, broadcast-
ing Western and Arabic
pop music and news re-
ports 24 hours a day in
Egypt, Iraq, Jordan, the
West Bank and elsewhere
in the Middle East. A sta-
tion where listeners can hear Britney
Spears alongside Arabic stars like
Cheb Mami, Sawa has become pop-
ular with its target audience of peo-
ple under the age of 25 (see Sound
Decisions 9/6/02 for more).

News is now Sawa’s main thrust,
and covering the war is certainly a
challenge for the staff. "We don’t
really have the staff to do 24 hours
of solid news,” Pattiz says. “"We
don’t have the staff to do what we're
doing right now; we've just got
some incredibly dedicated people
who are working on fumes. Our
people are working all night long
and grabbing catnaps on couches
during the day.

“The biggest challenge is having
a news department that's designed
to do news twice an hour and basi-
cally making them capable of doing
news 24 hours a day. There’s a lot of
fatigue. In the news business or in
fighting a war, fatigue is your ene-
my. We have to be very careful, very
balanced and very credible.

"We've built up a large follow-
ing and a large listening audience;
we need to keep that audience’s
faith in us while fulfilling our pub-
lic diplomacy mission. Qur mission
is journalistic. In what are incredi-
bly difficult times, we have to be the
leading example of how a free jour-
nalistic operation ought to run.”

Info Source For Iraq

“In Iraq, it's a different situation,”
explains Sawa News Director
Mouafac Harb, a leading journalist
in the Arab world who is a former

ke =

Norm Pattiz

newspaper Al Hayat.

"People may have lost
power or don’t have ac-
cess to TV, so we believe
that we have to expand
the news and act likea sit-
uation room, providing
up-to-the-minute news
about what'’s going on,
because it affects people’s daily life.
We have some responsibility in the
Iragi market to fill this gap and be-
come —or maybe we are already —
the primary source of information to
Iragis.”

Sawa has two reporters embed-
ded with US. troops in Iraq and has
provided listeners with live transla-
tions of briefings by President Bush
and Secretary of Defense Donald
Rumsfeld. Half-hour roundtable
and dialogue programs have been
added as well.

“We also carry simultaneous
translations of major press confer-
ences and briefings that are being
conducted abroad or in the US.,”
Harb says. “What the president says
in Washington affects-the daily life
of people in the Middle East region.”

“The fact of the matter is, since it’s
well known that Sawa is a station
funded by the U.S. government,
we're getting lots of listeners who
are tuning us in for our news dur-
ing this particular time,” Pattiz says.

Sawa's impact in the region was
recently recognized by the British
government. Pattiz says, “Several
hours before Tony Blair was to make
his speech, we were contacted by his
office in London because they want-
ed to know if we would carry his
speech and simultaneously translate
it into Arabic to broadcast to Iraq.

“We did. It's kind of interesting
that the country that brought us the
BBC is coming to Radio Sawa be-
cause they know the impact of
Sawa in Iraq and, specifically, in
Baghdad.”

More Listeners

While Sawa’s music garnered
impressive numbers in its target
demo, Pattiz says the audience is
growing. “We're targeting a 30-and-
under audience, and we're still de-
livering that audience in droves, but
over a third of our total audience is
now comprised of listeners over 30
years old,” he says.

“The rap on Sawa when we first
came on the air was, ‘Well, the
young people will listen to the mu-
sic and turn off the news. Our re-
search has indicated that hasn’tbeen
the case. Not anly do they listen to
the music, they continue to listen for
the news.”

Pattiz notes that Sawa’s popular-
ity continues to grow, citing num-
bers from Amman, Jordan. “There’s
sort of a uniform standard where
international broadcasters compare
themselves to each other — the BBC,
the French and the Middle Eastern
broadcasters. They all ask one uni-
form question: ‘Have youlistened to
this radio staticn within the last sev-
en days?’ It's not the best way of
measuring.

“In what are
incredibly difficult
times, we have to he
the leading example
of how a free
journalistic
operation ought to
run.”

Norm Pattiz

"When we do our research, wedo
it on a weekly basis, so we know
who's listening every minute. When
you ask that question, over 92% of
our target audience say Radio Sawa.
Basically, everybody we're going
after listens to Radio Sawa.

“The most incredible thing, really,
is that when you ask which station

they listen to for news, Sawa ranks
No. 1. And when you ask which sta-
tion has the most reliable and truth-
ful news, Sawa still rates No. 1, with
over 40% saying that they rate Sawa
as reliable and credible.”

”"All I can say is that people are
listening,” Harb says. “We've been
on the air for one year and four days.
This is the kind of thing that takes a
long time to measure if we are
changing attitudes.

“We are definitely gaining the at-
tention of people, and we are aware
of the large audience we've accumu-
lated over the past 12 months. We
have scientific data to support that,
in addition to anecdotal data.”

Journalism Vs.
Propaganda

Because it is funded by the U.S.
government, Sawa has received its
shareof disparagement. Criticsin both
the US. and Middle East have called
the network a propaganda tool. As
dictated by the Voice of America char-
ter, Sawa is required to be "accurate,
objective and comprehensive” in its
news coverage, something that Pattiz
and Harb take to heart.

"We don’t come across like a gov-
ernment-controlled station,” Pattiz
says. “We not only cover what's go-
ing on in the war, we also cover the
anti-war protests that are going on.

“We have a great deal of credibil-
ity in the region, especially when
taking into consideration a lot of the
government-controlled stations in
the region that are clearly giving
only one point of view. Whether
Arabs believe in our policies or not,
they certainly appreciate getting all
points of view.”

“We have a journalistic mission at
Radio Sawa,” Harb says. “We're not
a propaganda tool; we have our own
independence, and the government
does not interfere in what we do,
because we have a firewall called the
BBG. We are like any other indepen-
dent organization trying to provide
balanced and objective news. We
believe in our mission.

“If we provide objective and bal-
anced news that people in the region
respect and believe, we will be serv-
ing the overall objective of the radio
station. We believe democracy is one
of the greatest American values,
and, as journalists, the best way we
can reflect our American values is to
show freedom of speech and good
journalism.”

TV: The Next Frontier

With Radio Sawa’s success, Pat-
tiz’s next step is the launch of a U.S.-
owned Arabic-language TV net-
work, which he plans to have on the
air by the fourth quarter of this year.
Congress has already funded the TV
and radio venture with $57 million,
and President Bush recently asked
for an additional $30.5 million as
part of the emergency appropriation
bill, on top of the $60 million pro-
posed in the 2004 budget. The TV
network is being viewed as a poten-
tial competitor to Al-Jazeera.

www americanradiohistorv com

“It will be primarily news- and
information-driven,” Pattiz says.
"All of it will be produced by us
with our own news-gathering orga-
nization because we have people all
over the world. But a lot of the pro-
gramming, especially the entertain-
ment and some of the information-
al programming, will come from
outside producers we will do busi-
ness with.”

Pattiz has been hitting the enter-
tainment-industry circuit to drum
up support for the new TV network.
“I've been out presenting this since
last September, when I had a meet-
ing of television-industry executives
at the Museum of Television & Ra-
dio,” he says.

“We believe
democracy is one of
the greatest
American values,
and, as journalists,
the best way we can
reflect our American
values is to show
freedom of speech
and good
journalism.”

Mouafac Harb

“Since that time I've presented it
to the Television Academy, the Writ-
ers Guild and the Hollywood Radio
& Television Society in order to get
private-sector involvement in this
project. I expect that there’s going to
be a lot of private-sector involve-
ment in terms of helping us with the
kind of programming that we need
to attract an audience.”

Trust And Credibility

“Before we launched Radio
Sawa, | remember people — both
in Washington and the Middle East
— were so skeptical about it,” says
Harb. “We proved them wrong. It's
a challenging project, and if we
didn't believe that we could do it
and do it well, we wouldn’t have
invested a lot of time in pushing for
this TV station.”

The same ideals that made Sawa
a success will undoubtedly help es-
tablish the new TV venture. “We've
managed to win the respect of our
listeners,” Harb says of Radio Sawa.
"We don’t deceive people, and peo-
ple are realizing that if you want to
know, you tune into Sawa, even if
youdon’t like the news and the facts
we are reporting. Trust and credibil-
ity are the name of the game in a
news organization.”
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Linkin Log Another Smash

Look, up in the sky. It's a bird, it's a plane,
it's Meteora....

That flash of
light isn't a falling
star but a rising

Aftermath/In-
terscope hip-hop
| icon 50 Cent.
Following in
LP’s wake is Ep-
ic’s designated

one, folks, as more | diva,  Celine

than 830,000 Fap’ Dion, whose No.

rock fans are 2 bow is gassed

thinkin’ Linkin, as Linkin Park— up_by a CBS ¥
in Park, this week. primetime spe- Celine Dion

The Warner Bros. band’s sophomore album
hits retail with the force of, well, a meteor,
blazing into the top spot on the HITS Top 50
album chart. That gives Linkin Park the sec-

cial, her Chrysler
TV ad campaign and the Las Vegas premiere of
her spectacular new live show.

There are three other newcomers in the top

7 and Roc-A-Fella/IDJMG’s Cam'ron proteges
Diplomats at No. 10. Cash Money /Universal’s
Hot Boyz and Epic’s repackaged B2K finish
close behind, bowing at No. 12 and No. 15, re-
spectively.

The top 10 also includes 50 Cent (No. 4),
Epic’s Chicago soundtrack (No. 6 and up 30%
affer its Oscar triumplt), Wind-up’s Evanes-
cence (No. 8) and Jive's R. Kelly (No. 9).

Other chart newcomers are Motown’s 702
(No. 35) and Capitol’s newly reissued SuperAu-
dio CD version of the Pink Floyd classic Dark
Side of the Moon (No. 44).

Aside from Chicago, double-digit increases
are registered by Universal’s 3 Doors Down (up

—I<d M/ 7S TOP50 ALBUMS 2
¢ THE INDUSTRY’S NO. 1 RETAIL CHART April 4, 2003
w ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 LINKIN PARK Meteora Warner Bros. 833,670 -
- 2 CELINE DION One Heart Epic 455,215 -
- 3 NOW 12 Various Capitol 249,805 -
1 4 50 CENT Get Rich Or Die Tryin’ Shady/Aftermath/interscope 198,336 -15%
2 g NORAH JONES Come Away With Me Blue Note/Universal 139,563 -16%
4 6 CHICAGO Soundtrack Epic 127,418 +30%
— 7 BRIAN MCKNIGHT U Turn Motown 113,410 -
5 8 EVANESCENCE Fallen Wind-up 85,660 +1%
3] 9 R.KELLY Chocolate Factory Jive 82,168 -22%
— 10 DIPLOMATS Diplomatic Immunity Roc-A-Fella/lDJMG 79,021 -
6 n KiD ROCK Cocky Atlantic 71,847 -4%
- 12 HOT BOYS Let ‘Em Burn Cash Money/Universal 68,183 -
g 13 SEAN PAUL Dutty Rock VP/Atiantic 60,591 6%
8 14 FABOLDUS Street Dreams Flektra/FEG 52,788 -21%
- 15 B2ZK Pandemenium Epic 52,517 -
16 DIXIE CHICKS Home Monument/Columbia 45,350 -35%
11 17 8 MILE Soundtrack Shady/interscope 45,000 -13%
10 18 EMINEM Eminem Show Aftermath/interscope 44,733 -14%
14 19 AUDIOSLAVE Audioslave Epic/interscope 44,149 0%
15 20 COLDPLAY Rush Of Blood To The Head Capitol 42,652 -2%
12 21 LIL" KIM La Bella Mafia Atlantic 41,251 -28%
13 22 AVRIL LAVIGNE Let Go Arista 39,718 1%
19 23 KIDZ BOP KIDS Kidz Bop Val.3 Razor & Tie 36,591 2%
17 24 GOOD CHARLOTTE Yaung & Hopeless Daylight/Epic 35,762 -8%
22 25 JUSTIN TIMBERLAKE Justified Jive 34,297 +2%
18 26 JOHN MAYER Raom For Squares Aware/Columbia 33,520 -12%
23 27 MISSY ELLIOTT Under Construction Gold Mind/Elektra/EEG 32,858 -2%
16 28 AFl Sing The Sarrow DreamWorks 31,944 -22%
21 29 THE ALL AMERICAN REJECTS The All American Rejects DreamWorks 29,619 17%
37 30 3 DOORS DOWN Away From The Sun Republic/Universal 28,810 +17%
28 kil CHRISTINA AGUILERA Stripped RCA 28,180 6%
29 32 SNOOP DOGG Paid Tha Cost To Be Da Boss Doggy Style/Priority/Capitol 27,425 8%
43 33 TOBY KEITH Unleashed DreamWorks 27,334 +23%
25 34 TAT.U 200 KM/H In The Wrong Way Interscope 27,134 -16%
— 35 702 Star Motown/Universal 26,153 -
32 36 JOSH GROBAN Josh Groban 143/Reprise 26,045 -8%
33 37 SIMPLE PLAN No Pads No Heimets... Just Balls Lava 25,971 -3%
31 38 JENNIFER LOPEZ This Is Me Then Epic 25,802 -12%
30 39 DAREDEVIL Soundtrack Wind-up 25,443 -14%
35 40 TRAPT Trapt Warner Bros. 24,939 -4%
38 M4 TYRESE | Wanna Go There J 22,568 -5%
34 42 NELLY Nellyville Fo’ ReelfUniversal 22,296 -15%
39 43 CHEVELLE Wonder What's Next Epic 22,013 -6%
- 44 PINK FLOYD Dark Side Of The Moon Capitol 21,138 -
20 45 KILLER MIKE Monster Columbia 20,479 -43%
45 46 MATCHBOX TWENTY More Than You Think You Are Atlantic 19,857 5%
27 47 CRADLE 2 THE GRAVE Soundtrack Bloodline/IDJMG 19,407 -38%
46 48 TIM MCGRAW Tim McGraw & The Dancehall.... Curb 19,145 -8%
48 49 JOHN MAYER Any Given Thursday Aware/Columbia 18,958 6%
24 50 (HED) P.E. Black Out Jive 18,082 -45%
© HITS Magazine Inc.

UJJ A\LBUMS ond biggest sales 10, with Capitol’s Now 12 landing at No. 3, | 17%, 37-30)

week of the year, Motown/Universal soul crooner Brian McK- | and Dream-

behind Shady/ night making a U Turn to parallel park at No. | Works Nash-

ville pro-war
rabble-rouser
Toby Keith
(+23%, 43-33).
The top five
albums collec-
tively sold
Tearly 1.9 mil-
lion units, a re-
markable total considering the fact that the
entire nation spent the weekend preoccupied
by television war coverage and diverted by
the NCAA basketball tournament. In a less
turbulent time, Linkin Park might've broken
the million-unit barrier.

Chicago

www americanradiohistorv com
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GOING FOR ADDS

o April 4, 2003

Leadoff Hitter

The baseball season is in full swing as of this week, and what bet-
ter way to start a game than with a strong leadoff hitter? Artists are
adopting the same philosophy next week, presenting lead singles they
hope will hit home runs with the listeners.

Jewel has come a long way from Homer, AK, where she grew up
performing in Eskimo villages and at local tourist attractions with her
singer-songwriter parents. Next - ;
week she adds to her growing leg-
end as she provides “Intuition,”
the first single from her upcoming
album, to Pop, Hot AC and Triple
A. Jewel is currently putting the
finishing touches on the CD, and
Atria Books will be publishing Re-
vealing Jewel: An Intimate Portrait
From Family and Friends this June. |

The book will include celebrity |

contributions from Billy Bob
Thornton, Ty Murray and Moby.

Staind almost missed a shot at the big leagues during their first
meeting with Fred Durst. The band met Durst at a concert, where they
gave him a copy of their first CD — but the artwork on the album
offended Durst so much that he tried to get them kicked off the bill.
Luckily for Staind, they still went on, and by the time they were done
Durst had done an about-face and offered to work with the group.
After their last album spawned a single that went “Outside” the park,
Staind are back with “Price to Play,” the first single Going For Adds
at Rock, Active Rock and Alternative from their forthcoming May 20
release,-14 Shades of Grey.

Live are back as well, hitting a fly ball to Rock, Active Rock, Alter-
native and Triple A that they hope will reach “Heaven.” Lead vocal-
ist Ed Kowalczyk wrote the lead single from the band’s upcoming
CD, Birds of Pray, due May 20.

Da Brat announces her return to the big leagues as she goes for
adds at Rhythmic and Urban with “In Love Wit Chu,” from her up-
coming release Limelite, Luv and Niteclubz. The Chicago native is re-
portedly working with a new group, Baby Girl, that she put together
with Mariah Carey.

A trio of R&B balladeers come together as a team once again as
Gerald Levert, Keith Sweat and Johnny Gill introduce “Just Friends”
to Urban and Urban AC. “Just Friends” is the lead single from LSG’s
] upcoming album, L5G-2, and re-

visits the classic Whodini hit
| “Friends.” The album hits stores
| June 24.

Though it officially goes for
adds at Rhythmic and Urban next
week, 50 Cent’s “21 Questions” is
already in midseason form. The
latest runaway hit from Get Rich or
Die Tryin’ has already reached No.
14* on R&R’s CHR/Rhythmic
chart and No. 12* on the Urban
chart.

Coldplay’s “Clocks” is still
champion as it sits at No. 1* on R&R’s Triple A chart, and next week
the band hopes to continue their hot streak. “The Scientist” is Going
For Adds at Alternative and Triple A as the latest single from A Rush
of Blood to the Head. Coldplay’s North American tour starts May 20 in
Edmonton, Alberta, Canada.

Jennifer Lopez is showing the world why she’s a franchise player
for Epic as she introduces “I'm
Glad” to Pop and Rhythmic. The
David LaChapelle-directed video
premieres April 8 on MTV’s Mak-
ing the Video and will debut on
Good Morning America that same
day when Jennifer gives an inter-
view on the show.

You can’t start a new season
without talk about rookies. Capi-
tol Nashville has drafted Dierks
Bentley, and next week he’s up for
his first at-bat with “What Was 1
Thinkin".” Though only a new-
comer, Dierks is already scheduled to perform on June 6 at Fan Fair,
Country music’s four-day all-star weekend. Bentley’s debut album
will arrive on store shelves in late summer.

Jewel

50Cent

Dierks Bentley

— Mike Trias

0000000060600 006000000

Week 0f 4/7/03

CHR/POP

ANDRQIDS Do It With Madonna (Universal/

FOO FIGHTERS Times Like These (Roswel/RCA)
JASON MRAZ The Remedy {| Won't Worry) (Elektra/EEG)
JENNIFER LOPEZ I'm Glad (Epic/

JEWEL Intuition {At/antic)

PLAY | Must Not Chase The Boys (Columbial

SIMPLE PLAN Addicted fLava/

SUM 41 The Hell Song fsland/I0IMG)

WHITNEY HOUSTON Try It On My Own (Arista/

CHR/RHYTHMIC

50 CENT 21 Quastions (Shady/Aftermath/interscope/
DA BRAT In Love Wit Chu (Arista)

DAVID BANNER fILIL FLIP Like A Pimp (SAC/Universall
JENNIFER LOPEZ I'm Glad /£pic/

JONELL f/REDMAN So Whassup (Def Soull0JMG)

URBAN

50 CENT 21 Quastions (Shady/Aftermath/interscopel
AALIYAH Miss You (Remix) (BlackGround/Universall

DA BRAT in Love Wit Chu (Arista)

DAVID BANNER ffLIL FLIP Like A Pimp (SRC/Universall
JUSTIN TIMBERLAKE Rock Your Body (ive/

LSG fILOON Just Friends (Elektra/FEG)

URBAN AC

DONNIE Cloud Mine Universall
LSG fILOON Just Friends (Elektra/FEG)
WHITNEY HOUSTON Try It On My Own (Arista)

COUNTRY

BLAKE SHELTUN Heavy Liftin’ (Warner Bros.)
DIERKS BENTLEY What Was | Thinkin’ (Capitol/
JILL KING One Mississippi (Blue Diamond)

JOANIE KELLER If Heartaches Had Wings (85)
SHANIA TWAIN Forever And For Always Mercury)-

AC

FAITH RILL One (Warner Bros.}
JAKE SIMPSON | Don't Know How | Got By (Columbia/

HOT AC

ESSENCE Still Crying /0r/

EVERCLEAR Tha New York Times (Capitol/
FAITH HILL One (Warner Bros.)

JACK JOHNSON The Horizon Has Been Defeated
{Moonshine Conspiracy/Universall

JEWEL Intuition (Atlantic/

I A

SMOOTH JAZZ

BRIAN CULBERTSON Say What? (Warner Bros.)
GEORGE DUKE Guess You're Not The One (BPM/
JEFF KASHIWA Voices (Native Language)

PAUL TAYLOR On The Move (Peak/Concord!

ROCK

ERIC CLAPTON Higher Ground (Motown/Universal)

KEVIN MARTIN & THE HIWATTS If We Could (Tympanic/
LIVE Heaven (Radioactive/MCA}

QUEENS OF THE STONE AGE Go With The Flow finterscope/
RISE AGAINST Like The Angel (Fat Wreck/

STAIND Price To Play (Flektra/EEG/

ACTIVE ROCK

minnnining,

KEVIN MARTIN & THE HIWATTS If We Could (7ympanic/
LIVE Heaven (Radioactive/MCA

QUEENS OF THE STONE AGE Go With The Flow finterscope/
RISE AGAINST Like The Ange! (Fat Wreck/

STAIND Price To Play (Flektra/FEG)

VERBENA Way Out West (Capitol/

ALTERNATIVE

CKY Attached To The Hip fisiand//0JMG/

COLDPLAY The Scientist (Caprtal)

LIVE Heaven (Radioactive/MCA}

QUEENS OF THE STONE AGE Go With The Flow (interscape/
RISE AGAINST Like The Angel fFat Wreck/

STAIND Price To Play (Elektra/EEG)

TRIPLE A

AMY RIGBY Til The Whees Fall 0ff (album} (Signature Sounds)
BILL MCGARVEY Tell Your Mother {album) /Thievery/

BRIGITTE DEMEYER My Everything findependent/

COLDPLAY The Scientist (Capitol/

ERIC CLAPTON Higher Ground (Motown/Universall

ETTA JAMES Somebody To Love (Private Music/ACA Victer)
EVAN DANDD It Looks Like You /Bar/None/

EVERCLEAR The New York Times (Capitol/

JEWEL Intuition /Atlantic/

LIVE Heaven (Radivactive/MCA}

LUCIA So Clever (Republic/Universal)

PHIL RDY Undeniably Human (0r/

RUSSELL CROWE & 30 0DD FOOT OF GRUNTS Never Be Alone
Again fArtemis/

WAIFS Lighthouse {Compass/

WIDESPREAD PANIC Don't Want To Lose You (Widespread/SRG/
YO LA TENGO Summer Sun {album) (Matador)

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.
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10100 Santa Monica Bivd, Third Floor * Los Angeles CA 90067-4004
Tel (310) 553-4330 « Fax (310) 203-9763
www.radioandrecords.com

EXECUTIVE EOITOR  JEFF GREEN * jgreen @ radioandrecords.com
MANAGING EOITOR RICHARD LANGE « riange @radioandrecords.com
ASSOCIATE MANAGING EDITOR BRIDA CONNOLLY * beonnolly @ radioandrecords.com
NEWS EDITOR  JULIE GIDLOW « jgidiow @ radioandrecords.com
MUSIC EDITOR  FRANK CORREIA * fcorreia @ radioandrecords.com
RADIO EDITOR ADAM JACOBSON « ajacobson @ radioandrecords.com
ASSOCIATE RADIO EDITOR  KEITH BERMAN ¢ kberman@ radioandrecords.com
COPY EDITOR CARRIE HAYWARD * chayward @radioandrecords.com
ALTERNATIVE EDITOR  MAX TOLKOFF emioikoff @ radioandrecords.com
SR. VP/CHR EDITOR  TONY NOVIA * tnovia @radioandrecords.com
CHRISTIAN EDITOR  RICK WELKE * rwelke @radioandrecords.com
CHR/RHYTHMIC EDITOR DONTAY THOMPSON ¢ dthompson @ radioandrecords.com
COUNTRY EDITOR LON HELTON - theiton @ radioandrecords.com
LATIN FORMATS EDITOR JACKIE MADRIGAL ¢ jmadrigal @radioandrecords.com
NEWS/TALK/SPORTS EDITOR AL PETERSON « apeterson@radioandrecords.com
ROCK EDITOR CYNDEE MAXWELL * cmaxwell @ radioandrecords.com
SMOOTH JAZZ EOITOR  CAROL ARCHER  carcher @radioandrecords.com
STREET TALK DAILY/AC EDITOR  KEVIN CARTER * kcarter @radioandrecords.com
TRIPLE A EDITOR  JOHNSC Ly
URBAN EDITOR KASHON POWELL « kpowell @ radioandrecords.com

SR. VP/MUSIC OPERATIONS KEVIN MCCABE  kmccabe @ radioandrecords.com
DIRECTOR/CHARTS ANTHONY ACAMPORA * aacampora @radioandrecords.com
DIRECTOR/OPERATIONS AL MACHERA « amachera @ radioandrecords.com
OIRECTOR/DIGITAL INITIATIVES GREG MAFFE! « gmatfei @radioandrecords.com
CHARTS & MUSIC MANAGER ROB AGNOLETTI « ragnoletti @ radioandrecords.com
PRODUCT & TECH SUPPORT MGR. JOSH BENNETT ¢ jbennett @ radioandrecords.com
ASST. OPERATIONS MANAGER  MICHAEL TRIAS * mtrias @radioandrecords.com
PRODUCT MANAGER MIKE THACKER * mthacker @radioandrecords.com
CHART COORDINATOR/SPANISH MARCELA GARCIA « magarcia & admanididrarnis codi
NMUSIC OPS COORDINATOR  MARK BROWER * mbrower @ radioandrecords.com

com

7900 Wisconsin Avenua #400 - Bathesda, MD 20814 » Tel (301) 951-9050 « Fax (301) 951-9051
ASSOCIATE EOITOR  JOE HOWARD « jhoward @ radioandrecords.com
1106 16" Avanus South » Nashville, TN 37212 « Tel (615) 244-8822  Fax (615) 248-6655
BUREAU CMIEF  LON HELTON * ihelton@radioandrecords.com
ASSOCIATE EDITOR  ANGELA KING * aking @ radioandrecords.com
CIRCULATION

CIRCULATION MANAGER JIM HANSON « jhanson @ radioandrecords.com
ASST. CIRCULATION MANAGER CRISTINA RUBIO ¢ crubio @radioandrecords.com
INFORLIATION TECHNOLOGY

SAEID IRVANI « sirvani @radioandrecords.com

CECIL PHILLIPS « cphiliips @radioandrecords.com

HAMID JIRVANI * hirvani @radioandrecords.com

ABHIJIT JOGLEKAR « ajogiekar @radioandrecords.com

AMIT GUPTA ¢ agupta @ radioandrecords.com

DAVID PUCKETT « dpuckett @ radioandrecords.com
SYSTEM ADMINISTRATOR JOSE DE LEON ¢ jdeleon @radioandrecords.com

DATABASE ADMINISTRATOR PUNEET PARASHAR « pparashar@radioandrecords.com

2RODUCTION

DIRECTOR  KENT THOMAS « kthomas @radioandrecords.com
MANAGER
GRAPHICS
GRAPHICS

DIRECTOR

LEAD DEVELOPER
APPLICATION DEVELOPER
WEB DEVELOPER
WEB/APPLICATION OEVELOPER
NETWORK AOMINISTRATOR

ROGER ZUMWALT « rzumwall @ radioandrecords.com
FRANK LOPEZ ¢ fiopez @radioandrecords.com
DELIA RUBIO « drubio @radioandrecords.com

DIRECTOR
ELECTRONIC PUBS DESIGN
DESIGN

GARY VAN DER STEUR ° gvdsteur@radioandrecords.com

CARL HARMON ¢ charmon @radioandrecords.com

TIM KUMMEROW » i

AD DESIGN MANAGER EULALAE C. NARIDO I « bnarido @ radioandrecords.com
DESIGN SUSAN SHANKIN * sshankin @ radioandrecords.com

EETRENEE || I et e
DIRECTOR/SALES  HENRY MOWRY * hrowry @radioandrecords.com
ADVERTISING COORDINATOR  NANCY HOFF * nholi @radioandrecords.com
SALES REPRESENTATIVE JENNIFER ALLEN « jallen@radioandrecords.com
SALES REPRESENTATIVE PAUL COLBERT « pcoibert @ radioandrecords.com
SALES REPRESENTATIVE JESSICA HARRELL  jharmeli@racioandracords.com
SALES REPRESENTATIVE ~LINDA JOHNSON ¢ fohnson @radioandrecords.com
SALES REPRESENTATIVE LISA LINARES « linares @radioandrecords.com
SALES REPRESENTATIVE ERN LLAMADO + gifamado @ radioandrecords.com
SALES REPRESENTATIVE KAREN MUMAW * kmumaw @radioandrecords.com
SALES REPRESENTATIVE  KRISTY REEVES » kreeves @radioandrecords.com
SALES REPRESENTATIVE STEVE RESNIK « srasnik @radioandrecords.com
SALES REPRESENTATIVE MICHELLE RICH » mrich @radiosndrécords.com
SALES REPRESENTATIVE BROOKE WILLIAMS « bwilliams @ radioandrecords.com
SALES COORDINATOR  ROBBIN MCGEADY « mcgeady @radioandrecords.com

com

CHIEF FINANCIAL OFFICER
ACCOUNTING MANAGER
ACCOUNTING SUPERVISOR
CREDIT AND COLLECTIONS
BILLING ADMINISTRATOR

JOE RAKAUSKAS ¢ jrakauskas @radiodndrecords.com
MARIA ABUIYSA « mabuiysa @radioandrecords.com

MAGDA LIZARDO « miizardo @radioandrecords.com
WHITNEY MOLLAHAN « wmoWiahan @radioandrecords.com
ERANESTINA RODRIGUEZ « grodriguez @ radioandrecords.com
BILLING ADMINISTRATOR GLENDA VICTORES « gvictores @ radioandrecords.com
ACCOUNTING ASSISTANT SUSANNA PEDRAZA  spedraza @ radioandrecords.com

ADLINISTRATION

PUBLISHER/CEO  ERICA FARBER « efarber@radioandrecords.com
OPERATIONS MANAGER PAGE BEAVER * pbeaver@radioandrecords.com
GENERAL COUNSEL/DIRECTOR MR LISE DEARY * Ideary @radioandrecords.com
DIRECTOR OF CONVENTIONS JACQUELINE LENNON ¢ jfennon@ radioandrecords.com
EXECUTIVE ASSISTANT TED KOZLOWSKI « tkozlowski®@ radioandrecords.com
OFFICE ADMINRECEPTION JUANITA NEWTON ¢ jnewton @ radioandrecords.com
MAILROOM ROB SPARAGO * rsparago @ radioandrecords.com
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would only serve to delay a deci- ’
sion.

“To be perfectly candid,” Powell
said during a March 27 luncheon
hosted by the Media Institute, 1
think there are those who would
simply want todelay the proceeding
because they’re not supportive of
change. If we believed that we had
adeficient record or that something
would desperately need public com-
ment in order to cure, I think that we
wouldn't hesitate to do it. But I'm
also not inclined to do it just for the
sake of doing it.”

Powell’s reluctance to pre-release
the rules doesn’t equal a lack of con-
cern about the outcome of the pro-
ceeding, however. He said the FCC’s
goal of preserving an adequate num-
ber of independent owners is at se-
rious risk thanks to increased scru-
tiny from the courts.

“The FCC has repeatedly failed to
adapt its approaches to market real-
ity, technological change, consumer
preferences or the law,” he said, not-
ing that during the period between
1940-75, when most of the agency’s
ownership caps were created, it was
far easier to craft rules that courts
would accept.

Pointing out that citizens in New
York were only treated to 3 1/2
hours of local and national news per
day in 1960, he said, “Under such
circumstances, it was quite easy to
accept as an act of faith the alleged
harms of further consolidation
among the already scarce sources of
news and information.”

Buthe firmly believes today’s me-
dialandscape commands a different
approach. Noting that the number of
media outlets has grown 195% and
the number of owners has grown
139% over the past 40 years, Powell
said, “It has simply become more
difficult to just assert that an own-
ership restriction is essential to pro-
moting diverse viewpoints whereso
many outlets and owners thrive.”

Powell further lamented that de-
spite these changes the FCC has
failed tojustify itsexisting rulesand
said it must do so now if it hopes to
sustain any sort of regulatory regi-
men for ownership limits. “If we re-
sort to passion, histrionics, intuition
and the cries of Chicken Little to
keep the current regime as it is, the
rules will not stand for long. The
noisemakers must join ina commit-
ment to finding solutions. If we fail,
the rules will be gone in a year.”

NC Hosts Field Hearing

FCC Commissioner Michael
Copps could be considered one of
the “noisemakers” Powell referred
to: Copps has been a vehement op-
ponent of acting too hastily in adopt-
ing new rules. Continuing their cru-
sade to gather as much data as pos-
sible before making a decision,

www americanradiohietorv com

Copps and fellow Commissioner
Jonathan Adelstein hosted a field
hearing in Durham, NC on March 31
to hear from that region of the coun-
ry.

Among those in attendance were
North Carolina Congressmen Rich-
ard Burr and David Price. In his
statement, Price said the country is
at risk of losing vitally important
viewpoints if consolidation is al-
lowed to progress further.

“Ifthe day comes—and I'm afraid
itis fastapproaching — when local
media are merely a conduit for na-
tionally generated information and
entertainment, we will have lost a
critically important component of
community life,” he said. “Itis com-
petition among local broadcasters
in offering news, public affairs,
weather, sports and other local pro-
gramming that produces the kind of
diversity and the kind of audience
engagement that enhance commu-
nity life.”

In his statement, Burr said that
while he believesin free marketsand
limited government, he also believes
citizens should have access to the
airwaves. He said, “Those who ad-
vocate government policy or regu-
lation that would impair or impede
the power of local citizens to influ-
ence the affairs and values of their
communities have an especially
heavy burden in proving that those
policies or rules are in the public in-
terest.”

But VilCom President and prin-
cipal owner Jim Heavner believes
communities might have been bet-
ter off if radio had been given the
chance to weather the tough times
of the 1990s and said the industry
didn’t need consolidation to sur-
vive.

“Had we just given local radio
time and some regulatory protec-
tion,” Heavner said, “I believe it
would have survived any down-
turns that it went through when we
had that round of consolidation.”

Heavner, whose company owns
WCHL-AM/Chapel Hill, added,
“Radio has proven over its lifetime
to be remarkably resilient. We con-
tinue to read its obituary, yet it's a
medium thatcontinues to find a way
to revive itself.”

Heavner also believes that locally
owned and operated stations are
uniquely qualified to serve their
communities. “Broadcast stations
are run by human beings, and hu-
man beings make judgments,” he
said. “In themiddle of the push and
tug of getting done what all manag-
ers and owners have got to do, you
have a certain number of priorities.
The closer to the community the
ownership is, the more likely it isgo-
ing to be concerned about the com-
munity and will not think of trying
to economize a radio station.”

Indie Promo Discussed

The subject of gaining access to
airplay on radio stations was also

== L

highlighted, as Lost Highway artist
Tift Merritt discussed the frustra-
tions of working through the inde-
pendent promotion system to get on
the radio. “I think that there is defi-
nitely a system about getting on the
radio that is not logical,” Merritt
said, “but a lot of things about the
music business are a lot more logi-
cal than people realize.”

During a panel focused on diver-
sity, Merritt said, “If I play a show,
and it's a good show, more people
will come the next time, but there
seems to be a lot of mysterious rea-
soning about getting played on the
radio. Your record label hires an in-
dependent promoter, and you pay
him a weekly fee whether you geton
the radio or not. But you have to
have a relationship with them to get
on the radio.”

As for playing those live shows,
Merritt said the allegations Clear
Channel has been facing about
strong-arm techniques at its concert
venues are a topic of conversation
among both promoters and musi-
cians. “I spend six nights a week in
a club when I'm on the road,” she
said, “and those promoters are talk-
ing about what's going on and the
musicians who are going with Clear
Channel are talking about what‘s
going on.

“I don’t make enough money to
get Clear Channel interested in me
or to promote my shows, but maybe
when I do make enough money
they’ll be interested in me.”

Justa few days before the hearing,
Copps welcomed reporters into his
office to discuss the ownership re-
view and stressed that his motiva-
tion for taking such pains to gather
informationis to ensure that the FCC
crafts rules that will serve the pub-
lic, not just satisfy the courts.

“We'renotjust looking for any old
rule that can pass muster with the
courts,” Copps said. “We're looking
for the right rule that will pass mus-
ter with the courts.” And while he
said the FCC is “getting pretty close”
to having enough data to make an
informed decision, he wishes the
FCC had made a firmer commit-
ment to information-gathering as
soon as the proceeding was launch-
ed last fall.

“Had we really put ourselves to
the grindstone and worked at it at
that time,” he said, “we probably
would have a lot more comprehen-
sive record now.”

Weiskopf
Continued from Page 3

CEOof IDT Media parent IDT Corp.
“We're now taking the practical
steps necessary tobuild outa signifi- _
cantbroadcast base. Going forward,
IDT’s radio group will focus on ac-
quiring solid major-market broad-
cast stations that can be improved
with quality management.”
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Show Me The Money:
CHR’s Ultimate Score Card

R&R’s exclusive look at CHR stations’ revenue

e’veall heard the words shareholder value and the saying “The
buck stops here.” Today successful CHR programmers are no longer
defined only by their ability to deliver consistently strong ratings
or run a cluster, or even by their management skills. If they want to
keep moving up through the ranks, they have to understand and par-
ticipate in sales, a station’s ultimate score card.

Winning programmers take pride in find-
ing solutions that help sales personnel do their
jobs. Likewise, the best sales executives edu-
cate themselves on the importance of focused,
uncluttered programming. In many cases,
nontraditional revenue from events like festi-
vals helps stations meet or exceed budgets —
and concerts are primarily put together by pro-
grammers working in tandem with the sales
department.

A tight relationship between sales and pro-
gramming helps stations meet or beat mandat-
ed budgets and, during a time of slashed mar-
keting and promotion dollars, sales can be a
savior. Sales departments can assist in getting
those TV and other multimedia tie-ins where
stations ride on the coattails of someone else’s
budget or — even better — get an advertiser

to pay for akey station promotion or giveaway.

Using research from BIA, R&R has com-
piled exclusive data on 2001 vs. 2002 estimat-
ed gross station revenues — the key word be-
ing estimated — and 2002 power ratios.

Power ratio is calculated by determining the
estimated revenue share for the station (statior.
revenue divided by market revenue) and di-
viding that by the station’s local commercial
share. For example, if a market bills $10 mil-
lion and a radio station with a 10 share in Ar-
bitron ratings bills $1 million, that equals a 1.06
power ratio — a station with 10% of share is
getting 10% of the revenue. If that same sta-
tion bills $9 million, its power ratio is 0.90; if it
bills $15 million, its power ratiois 1.50. The sta-
tions with the best sales departments typical-
ly have power ratios of more than 1.0.

CHR/Pop
Market 2001 Est. 2002 Est. ‘02 Power
Rank Station Owner Billing* Billing* Ratlo
1 WHTZ/New York Clear Channel 39.7 426 1.10
2  KliS/Los Angeles Clear Channel 61.3 60.5 1.32
-3  WKSC/Chicago Clear Channel 13.7 140 0.89
5 KHKS/Dallas Clear Channel 229 228 1.18
5 KRBV/Dallas Infinity 6.4 6.7 0.69
6 WIOQ/Philadelphia Clear Channel 18.0 20.2 0.98
7 KRBE/MHouston Susquehanna 20.0 21.2 1.07
8  WIHT/Washington Clear Channel 110 12.0 0.93
9 WXKS/Boston Clear Channet 26.1 26.9 1.19
10 WDRQ/Detroit ABC Radio 10.2 " 105 0.87
10  WKQU/Detroit Clear Channel 16.5 15.1 1.51
11 WSTR/Atlanta Jefferson-Pilot 27.8 28.0 1.58
11 WWWQ/Atlanta Susquehanna 20 40 0.47
12 WHYVMiami Clear Channel 11.9 ns 1.04
14 KBKS/Seattle Infinity 8.6 10.5 1.02
16  KDWB/Minneapolis Clear Channel 116 19 0.85
17  KHTS/San Diego Clear Channel 6.1 6.8 0.65
18 WBLINassau Cox 8.3 94 0.96
19  KSL2Z/St. Louis Clear Channel 5.0 52 0.73
21 WFLZ/Tampa Clear Channel 12.5 139 1.42
22 KFMD/Denver Ciear Channel 5.0 55 0.90
23 WBZz/Pittsburgh Infinity 8.9 8.5 1.22
23  WKST/Pittsburgh Clear Channel 5.4 55 0.96
24 KKRZ/Portiand, OR Clear Channel 57 5.8 0.85
25 WAKS/Cleveland Clear Channel 17 23 0.34
26 WKFS/Cincinnati Clear Channel 40 42 043
27 KDND/Sacramento Entercom 48 57 0.95

CHRIPOP._
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KCHZ/Kansas City
KMXV/Kansas City
KTFM/San Antonio
KXXM/San Antonio
KUDD/Salt Lake City
KZHT/Salt Lake City
WXSS/Milwaukee
WFHN/Providence
WPRO/Providence
WNCVColumbus, OH
WNKS/Charlotte
WXXL/Orlando
WNOU/Indianapolis
KHFUVAustin
WKZL/Greensboro
WEZB/New Orleans
WQZQ/Nashvitie
WRVW/Nashville
WDCG/Raleigh

WLDI/West Palm Beach

WKSS/Hartford
WKSE/Buffalo

WBBOManmouth-Deean

WAPE/Jacksonville
WFKS/Jacksonville
KJYOQ/Oklahoma City
WKGS/Rochester, NY
WPXY/Rochester, NY
WDJX/Louisville
WZKF/Louisville
WRVQ/Richmond
WQEN/Birmingham
WDKF/Dayton
WGTZ/Dayton
WFBC/Greenville, SC
WFLY/Albany, NY
WKKF/Aibany, NY
KRQQ/Tucson
KBFM/McAllen
KHTT/Tulsa
WSNX/Grand Rapids
WBHT/Wiikes Barre
WKRZ/Wilkes Barre
KVSR/Fresno
WAEB/Allentown
WXKB/Ft. Myers
WWST/Knoxville
KQKQ/Omaha

WSTW/Wilmington, DE

XHTO/E| Paso
WHKF/Harrisburg
WNTQ/Syracuse
WWHT/Syracuse
WVKS/Toledo
WFMF/Baton Rouge
WERO/Greenvlile, NC
WRHT/Greenville, NC
KLAL/Little Rock
WYKS/Gainesville
WSSX/Charleston, SC
WNOK/Columbia, SC
KKDM/Des Moines
WABB/Mobile
KKRD/Wichita
KZZU/Spokane
WVYB/Daytona Beach

KKMG/Colorado Springs

WZEE/Madison
KSMB/Lafayette, LA
WAOA/Melbourne .

100 WAEZ/Johnson City

*In millions of dolfars

Source: “BIA 2003 Investing in Radio Market Repont.” BIA's revenue estimates do not

Owner
Syncom
Infinity

Infinity

Clear Channel
Milleresek
Clear Channel
Enizrcom
Citaded
Citadel

Clear Channel
Infinity

Clear Channel
Emmis

Clear Channel
Dick Co.
Entercom
Cromwell Group
Clear Channel
Clear Channel
Clear Channel
Clear Channel
Entercom
Millennium
Cox

Clear Channel
Clear Channel
Clear Channel
Infinity

Radio One
Clear Channel
Clear Channel
Clear Channel
Clear Channel
Radio One
Entercom
Pamat

Clear Channel
Clear Channel
Clear Channel
Renda

Clear Channel
Citadel
Entercom
Infinity

Clear Channel
Beasley
Joumal

Waitt Radio
Delmarva
ABS

Clear Channel
Citadel

Clear Channel
Clear Channel
Clear Channel
NextMedia
Archway
Citadel

Gillen, Albert J.
Citadel

Clear Channel
Clear Channel
Dittman

Clear Channel
Morgan Murphy
Black Crow
Citadel

Clear Channel
Citadel
Cumulus
Nininger

include trade/barter or production revenues.

2001 Est. 2002 Est.

Bliling*  Billing*
22 2.1
6.3 6.1
6.6 59
0.9 0.9
0.2 0.4
43 44
54 5.4
23 2.9
5.9 6.2

125 12.1
113 114
94 9.0
34 42
3.7 4.0
3.8 38
3.0 3.3
1.7 1.5
6.2 6.0
12.2 1.8
37 35
6.9 6.8
6.0 7.2
28 22
6.4 7.0
17 18
2.3 24
22 24
47 37
46 5.2
1.1 13
44 41
18 1.6
14 14
26 27
40 42
43 42
0.75 0.9
40 42
33 34
27 2.7
2.9 3.2
0.9 . 1.0
5.4 5.6
1.3 1.2
5.0 5.1
33 3.0
2.7 27
26 24
6.1 6.4
N/A 0.9
22 2.8
46 47
2.1 23
37 4.0
17 1.9
0.95 15
0.88 0.68
0.6 0.85
0.6 0.65
2.0 2.1
39 4.0
1.9 2.0
29 28
24 24
16 14
13 1.4
3.0 32
37 40
24 26
3.0 29
0.7 06

‘02 Power

0.56
113
1.24
0.17
0.19
1.00
‘093
217
1.01
1.23
1.03
1.22
0.65
0.99
1.00
0.92
0.65
1.08 l
1.77
0.98
1.22
1.13
1.14
1.49
0.75
0.72
1.22
1.32
1.35
0.66
1.19
0.70
0.76
1.21
111
1.38
0.84
1.60
0.84
0.99
0.70
0.61
1.56
0.87
1.13
1.76
0.64
1.00
1.07
0.71
0.80
1.49
0.77
1.04
0.79
1.03 |
1.00
0.59
0.73
1.41
1.38
0.62
1.50
1.16
0.99
4.73
0.77
1.08
1.27
1.33
0.46
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York K11S-FM Los Angeles
WNKS KMXV .”and
WQZQ many mor

" 2100 New

| wioq KRBE
| WNCI WNKS KRQQ

ell!!

Already Rolling At:
KHTS WWWQ WKSS WNOU

S | wxql Y100

88 wksT PROFM WKSC WKGS

SO KFMD KKRZ
S & ...it's justthe beginning
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32 ,’ »CHR/POPTOP50 i e

e April 4, 2003
W WB aRTIST TIE LABELS) s oubrs m(%"o%n VEEKRW  TOTALSTATONS! Most Added‘;__
1 0 50 CENT In Da Club (Shady/Aftermath/interscope) 8075 +288 966651 8 12110 | wwavw.rradds.com
5 e 3 DOORS DOWN When I'm Gone (Republic/Universall 7146 +644 783306 15 12410
23 JENNIFER LOPEZ FILL COOL J All| Have (Epic) 6871 645 645292 14 - 128j0 | i e
o AUDIOSLAVE Like A Stone finterscape/Epic/ 24
7 o AMANDA PEREZ Angel (Powerhowse/Virgin} 6284 +578 616609 10 122/0 | BaK Girfriend (Esic) 23
3 5  JA RULE FIASHANTI Mesmerize (Murder Inc./IDJMG) 6197 -363 595615 13 123/0 | FRANKIE J. Don't Wanna Try (Columbis/ 2
6 6  KID ROCK WISHERYL CROW Picture fLava/Atiantic) 6097 -347 700058 21  118/0 | EVANESCENCE Bring Me To Life /Win'up/ 18
4 7 AVRILLAVIGNE 'm With You (Arists) 6030 493 565806 17  130/1 f::f&ﬁt'fs":b':ffrwﬂ:;fx;g;"°w What You Want 4/ ::
- [
11 @ JUSTIN TIMBERLAKE Rock Your Body (Jive/ 5282 +974 611983 4 12911 | cpanpaul Ger Busy MOMAVPIAtantc i
12 €@ R.KELLY Ignition (ive) 5185 +1098 607627 5  115/5 | ALLAMERICAN REJECTS Swing Swing (reamWorks) 17
8 ) MISSYELLIOTT Gossip Folks (Gofd Mind/Elektra/EEG) 4845  +111 499585 10  111/0 | COLOPLAY Clocks (Capital 16
13 @ AALIYAH Miss You (BlackGround/Universal) 4221 +179 478730 11 10400 :‘:::m E“m“g;': i’:‘;m " ::
18 @ DANIEL BEDINGFIELD If You're Not The One fisland/iDJMG) 4066  +577 426628 6  126/5 e
9 13 B2K AND P. DIDDY Bump, Bump, Bump (Epic/ 4065 - 540 450627 15  125/0
10 14 CHRISTINA AGUILERA Beautiful (RC4) 3725 665 325029 19 1240 | /MoOst
15 15 EMINEM Superman (Shady/Aftermathiinterscape) 3 a3 3wz 12 nen | IncreasedPlays .
14 16  T.A.T.U. All The Things She Said finterscope) 3331 671 369347 16 12710 o
16 17  NIVEA Don’t Mess With My Man ive) 3325 383 357646 22 123j0 [ AT e veo WCREASE
29 @  EMINEM Sing For The Moment (Shady/Aftermath/interscape) T 3303 +1138 374782 3 118/10 | MADONNA American Life (Maverick/WE/ +1312
20 ) BOWLING FOR SOUP Girl All The Bad Guys Want (Sivertoneldive) 3207  +180 349181 11 11401 :ﬂ:ﬂﬂ:ﬁ;ﬁ’;}‘;ﬂ“"ﬂ“ (ShadyAftermathfinterscope) o
25 @ CHRISTINA AGUILERA Fighter (RCA/ 3130 +730 332985 3 1251 JiJSTIH TIMBERLAKE Rock Your Body (e +974
19 @ TLC Damaged (Arista) 3119 +67 355626 5 117/0 | CHRISTINA AGUILERA Fighter (RCA/ +130
17 22 JUSTIN TIMBERLAKE Cry Me A River (ive) : 2984 570 394558 16 1270 immg‘:mm l(’;m Gl:ne IZ/WUM +:::
. IE Losing Grip /Arst +
27 @ cooo CHARLOT.TE The Anthem (Epic) 261 4477 3BT A4 N2T | e o Powertomsaligil jptiy
21 24  NO DOUBT Running fnterscaope) 2752 -38 304619 9 120/0 DANIEL BEDINGFIELD If You're Not The One fslandfuMG)  +577 |
24 @ STACIE ORRICO Stuck (Forefront/Virgin) 2700 +285 259698 7 116/3 | G0OD CHARLOTTE The Anthem (Epic/ +417
30 € - GINUWINE Hell Yeah (Epic/ 2541  +455 263818 6 916
31 €D MATCHBOX TWENTY Unwell (Melisma/Atiantic) 2387  +315 198215 6  80)2 Most
22 28 SIMPLE PLAN I'd Do Anything Lava) © 2155 504 273090 15 107/0
28 29 CELINE DION | Drove All Night (pic) - 2131 1142 202784 9 103j0 Pl ay ed Recurren ts/"‘"
23 30 SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect) 1931 -661 186603 13 82/0 ARTIST TITLE LABEL(S) . TOTAL PLAYS
42 € EVANESCENCE Bring Me To Life (Wind-up) 1733 +467 174412 5  BG6/19 | JOHN MAYER Your Body Is A Wonderland dware/Cokmbia) 2019
33 32 JAY-ZFIBEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella/i{GJMG) 1680  -278 177151 18 111)0 :";'IJ"DEl; OF MUDD 3';9 Hat%/;ﬁe (Flawless/Geffen/lnterscopel ::::
40 €D  FIELD MOB Sick Of Being Lonely MCA) 1658 +256 171201 5 745 | i il ey
. 5 amily Portrait (Arista/ 1481
35 @  LuCY WOODWARD Dumb Girls (Atiantic) 1607 +51 185694 8 870 NO DOUBT FILADY SAW Undemeath It Al finterscape/ 141
34" 35 BON JOVI Misunderstood f/siand/IDJMG) 1514 -167 . 141835 10 85/0 SANTANA F/MICHELLE BRANCH The Game Of Love (rista/ 1227
32 36 JC CHASEZ Blowin’ Me Up {With Her Love) iive) 1487 547 235831 13 115(0 ::{‘::‘F:&"lﬂ“;:fw;:auﬂmm;ﬁmmﬁ ::::
) g [ z] Iniversai
37 €D KELLY ROWLAND Can't Nobody (Columbia) 1484 +29 150820 6 TO | picey b 0T Workh /Gold MindElokualEEG) 1081
26 38  DIXIE CHICKS Landslide (Monument) 1418 -951 122127 15 96/0 CREED One Last Breath (Wing-up/ 1078
38 30 BLUCANTRELL Breathe (Arista) 1364 56 122510 7 59/0 | AVRILLAVIGNE Complicated Arista/ ) 1084
@  AVRIL LAVIGNE Losing Grip /Arista) 1361 +615 168237 1 102/8 | NELLY HotinHerre (Fo’ ReellUniversal 1031
33 41  NELLY Air Force Ones (Fo’ ReellUniversal 1327 © .79 119437 19 102/ | MKINPARKInThe End arme Bros) 1005
. . NICKELBACK How You Remind Me {RoadrunnenIDJMG/ 982
43 @ COUNTING CROWS Big Yeliow Taxi (Geffen/interscope) 1315 +78 96915 4 7013 JENNIFER LOPEZ Jenny From The Block (£pic/ 968
@ MADONNA American Life Maverick/W8) 1312 +1312 184471 1 8214 | NORAH JONES Don't Know Why (Blee Note/Virgin/ 962
47 @ COLDPLAY Clocks (Capitol) 1286 +233 122332 3 84/16 | JUSTINTIMBERLAKE Like [ Love You kfive/ sm
36 45 GOOD CHARLOTTE Lifestyles Of The Rich And... (aic/ 1271 220 151210 19 109/0 :'J":AJ"R‘;"; , :""':"J”;:‘a’m s oo
@  SEAN PAUL Get Busy (40/40/VP/Atlantic) 1224 +417 250511 1 66118 | CAMRON Hey Ma (RocAFolalOME) 848
48 @ TYRESE How You Gonna Act Like That (/) 1171 +214 117874 2 71877 VANESSA CARLTON A Thousand Miles (A&M/interscope/ 827
50 €D WAYNE WONDER No Letting Go (VP/Atiantic) 1089  +247 - 267423 2 525 | PUDDLEOF MUDD Blurry (Flawdess/Geffendnterscope) ;:;
49 (D LISAMARIE PRESLEY Lights Out (Capitol 968  +47 102426 5 691 :"m’f:L:f:;‘:;':ﬂ":i‘f;';c’z}”""w”’*” e
@ SNOOP DOGG Beautiful (Daggy Style/Priority/Capitol 950 +217 82026 1 495 | wcHELLE BRANCH Al You Wanted Maverck/WE) 708
130 CHR/Pop reporters. Monitored airplay data lied by Medi " Res a division'ot Premiere Radio Networks.lSongs ranked by total :)Iays for the airlplay week
f 3/23-3/29. Bullets inil I ining flat fi i k. If twi tied in total S, the SD ith thi increase in plays is " 5
o 25475 Suls spes o ongs g pys o emalin I o pevius wel v sorgs s oot s, e org il kst s || &R Station Playists have maved o the web.
reporting station. Songs unreported as adds do not count toward overall totat stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in tctal plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (© 2003, The Arbitron Company). @ 2003, R&R. Inc.

‘6 __m . »» IMIOST ADDED!IYY
glf“fl&ﬂd ON OVER G5 POP STATIONS! Incuing:

KBKS KDWB KHTS KSLI WKOI WIRT

m WKST KKRZ KFMD KIHT WPRD WKSS

WAKS WFLZ WXSS WKFS KTFM  and many more!

O URBAN R&R @ CHR/RHYTHM R&R

From the special edition album PANDEMONIUM! Album in stores now! m TRL TOP 5 EVERYDAY!
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R&R ALTERNATIVE: @ 24 JELG)

MODERN ROCK MONITOR: 28° - 22 (+200)

EARLY ADD AT WKRZ2/ WILKES BARRE!

WXRK/NEW YORK KROQ/LOS ANGELES
WZZN/ CHICAGO KITS/SAN FRANCISCO
WPLY/ PHILADELPHIA WHFS/WASHINGTON DC
WBCN/BOSTON KTBZ/HOUSTON
WNNX/ATLANTA KXXR/MINNEAPOLIS

Produced by Greic Nori for Lucifer Productions )l

Mixed by Tom Lord-Age

Managemenl Greng Notl, Ari Martin / Nettwerk Management m

ISLAND  Iutsazmese e

)

muchmusic usa

WKQX/CHICAGO
KDGE/DALLAS
WFNX/BOSTON
CIMX/DETROIT
KUFO/PORTLAND

AND MANY MORE!

“DOES THIS LOOK INFECTED?”

& oS THiS
I \u_og LOOK INFECTED?

From the album
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34 Bl CHR/POP CALLOUT AMERICA. sy @Bullseye
\"/ e EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES April 4, 2003
Catrout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of March 9-15.
I
A = Hit Potential ® CHR/POP R CALLOUT AMERICAs
o wvence TR [ ceoions |
s | HOT SCORES
ARTIST TITLE LABEL(S) ™W o W  aw 3w § £ | 127 18-24 25-34| EAST SOUTH WEST WEST -
S 8 By ANTHONY ACAMPOR 4
JENNIFER LOPEZ fILL COOL J All) Have (Epic/ 398 396 397 401 954 346 396 395 403 |386 418 405 3.82 S
) i everal songs with large airplay
AALIYAH Miss You (BlackGround/Universall 398 396 396 394 891 274 {400 394 400 |408 400 397 387 gains are posting strong Callout
50 CENT In Da Club (Shady/Aftermathiinterscopel 393 394 407 410 943 314 [418 392 367 [412 399 391 369 | Americascores.
. . This week R. Kelly comes in
Hl’ R. KELLY Ignition (Jive/ 391 391 373 - 88.9 254 1407 384 3.81 |401 393 400 3.69 fourth with “Ignition” (Jive). The
HEp SEAN PAUL Get Busy (VR/Atlantic) 386 — - - 814 200 [391 389 379 [408 388 395 355 | track ranks second with teens and
, L ; fifth among women 18-24 and 25-34.
NIVEA Don't Mess With My Man wive/ 382 374 371 377 914 386 (392 365 388 [3.80 4.08 3.82 356 Sean Paul debuts at No. 5 overall
AMANDA PEREZ Angel (Powerhowse/Virgin) 380 386 390 385 374/ 306 [388 375 377 |38 376 395 361 | with “Get Busy” (VP/Atlantic). The
ol . top five Rhythmic hit ranks 10th with
AVRIL LAVIGNE I'm With You (Arista/ 380 388 377 360 337 309 |[380 377 381 (389 380 382 367 teens, fourth with women 18-24 and
JA RULE fIASHANTI Mesmerize (Murder lnc./I0JMG) 379 381 387 387 971 357 [392 373 373 [375 391 377 375 .| eighth with women25-34
; ! Amanda Perez remains a strong
MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 376 379 370 365 926 346 [391 382 352 (380 372 377 373 | Lerformer. Besides moving 7-4° on
CHRISTINA AGUILERA Beautiful (RC4/ 376 374 371 374 %49 337 |372 374 382 {368 391 375 371 this week’s R&R CHR/Pop chart,
= o : 2 Perez ranks seventh overall with “An-
H» TYRESE How You Gonna Act Like That (J} 376 - 388 - 96.6 234 (402 364 3.63 (400 398 351 354 gel” (Powerhowse/Virgin). The song
HE NAS | Can (Columbia) 372 - - -  B46 200 |400 354 364 (385 387 350 363 | ranks10th18-24 and ninth with wom-
en 25-34.
EMINEM Superman (Shady/interscope) 370 379 375 371 869 314 |388 370 349 |363 358 380 3.77 Also performing well is Tyrese’s
JUSTIN TIMBERLAKE Cry Me A River (Uive/ 370 374 369 367 926 363 [360 381 370 1374 369 379 356 “How You Gonna Act Like That” ()).
] ; 3 ; The song ranks 10th overall and third
KID ROCK f/SHERYL CROW Picture {At/antic) 369 384 372 369 326 226 |356 3.72 376 |369 358 377 369 with teens as it continues to pull dou-
B2K and P. DIDDY Bump, Bump, Bump f£pic/ 369 371 380 389 €40 386 |387 361 358 }362 370 375 368 ble-digit add weeks.
SMILEZ AND SOUTHSTAR Tel Me (AR7IS Tdlrect) 368 375 374 363 894 357 [369 356 380 |369 377 381 345 "o Wl aa . e anothen: i
pressive debut comes from Nas. “I
3 DOORS DOWN When I'm Gone (Republic/Universal) 365 362 356 354 783 277 |354 364 3.77 {352 371 374 1363 Can” (Columbia) debuts at a solid No.
HF) FIELD MOB Sick Of Being Lonely (MCA/ 363 372 372 366 874 291 365 360 365 [368 385 349 35 | 1 overall and No 4 with teens, The
upper-demo scores are respectable as
JUSTIN TIMBERLAKE Rock Your Body Live) 360 - - - 757 280 (363 348 369 |365 357 347 3170 well, with a top 20 finish in the 25-34
DIXIE CHICKS f/SHERYL CROW Landslide (Monument/Columbiz) 3.60 3.67 3.66 362 77.7 257 |3.74 349 358 (337 360 375 3N cell .
Some songs scoring key demo re-
NO DOUBT Running flnterscope) 359 353 319 311 671 226 ;328 378 371 [331 352 364 382 | sults: No Doubt rank eighth 18-24
SIMPLE PLAN Id 00 Anythi 356 359 334 323 740 214 |369 346 352 (341 354 354 377 | with "Running” (Interscope); Missy
b WA 5 Elliott ranks 10th with teens and sixth
JAY-Z fIBEYONCE' ‘D3 Bonnie & Clyde (Roc-A-Fella/iDJME) 355 355 356 358 90.6 423 |368 362 335 [357 348 371 345 18-24 with “Gossip Folks” (Gold
DANIEL BEOINGFIELD If You're Not The Dne fislnd/JMG) 351 345 332 — 554 271 |342 351 359 [340 357 376 331 | Mind/Elektra/EEG); and 3 Doors
Down rank top 10 among women 25-
PUDDLE OF MUDD She Hates Me (Flawless/Geffer/Interscope) 351 361 350 333 743 300 |364 342 345 |348 340 361 354 34 with “When I'm Gone” (Republic/
TLC Damaged (Arista) 349 348 345 -~ 737 297 (357 349 341 |366 342 364 322 Universal). ‘ .
R&R radio newspaper subscribers
T.A.T.U. All The Things She Said fiaterscope) 341 341 313 305 731 303 349 338 335 1344 352 352 318 | naylog on and view Callout Amer-
BOWLING FOR SOUP Girl All The Bad Guys Want (Sivertone/Jive) 3.35 345 — - 654 24 343 330 332 {309 351 348 3.28 ica data at Mt"w.bul_lﬂ.com, thanks to
- ) . our partnership with Bullseye Re-
JC CHASEZ Blowin’ Me Up (With Her Love} (/ive) 329 329 317 320 611 251 349 330 307 |312 321 354 329 | courch This week's password: walk.
Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of responcents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R’s CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York. Philadeiphia, Pittsburgh,.Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indlanapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Las
Vegas, Los Angeles, Phoenix, Portland, Sacramento, Salt Lake City, San Diego, Seattle.

OVER 100,00QIMPRINTED PROMOTIONAL PRODUCTS, INCLUDING:

MICROPHONE
REGISTRATION BOXES VEHICLE WRAPS FULL COLOR 2 RS
e\ - B MABNETS g coune 25 /Ny
-3 - ‘ PINS e

\\@5 -

T2
jonsy.

com

oS = =

coyotepromot
 800-726-9683

orthern Blvd. #26, Great Neck ,NY 1102} ¢ Local

-S|
S
—

- .
phone 516-487-5696 - fax 516-482-7425

www americanradiohistorv com


www.americanradiohistory.com

« _CHRIPOPTOP 50 INDICATOR . 35

= o April 4, 2003
®
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added:.
J— www.rrindicator.com
+4- TOTAL
e W ARTIST TITLE LABEL;S) e PATS m“"sm%“‘m e ADDS ARTSTTIILE LABELLS) AD0S
2 @ 3DOORS DOWN When {'m Gone (Republic/Universal) 2970  +223 80335 16 51/0 | MADONNA American Life Maverck#5) 13
1 @ JENNIFER LOPEZ FiLL COOL J All | Have (Epic/ 2806 443 80083 12 490 :S'A"’:E'::;’:&"’mzﬁo’m%%”ﬁ”’ :f
3 3 AVRIL LAVIGNE I'm With You (Arista) 2543 33 68128 17 4910 | \uvur WONDER No Leting Go (VP g
7 © 50 CENT In Da Club (Shady/Aftermath/interscope) 2414 +267 70108 7 520 R. KELLY Igition (five/ 7
8 @ AMANDA PEREZ Angel (Powerhowse/Virgin) 2066  +354 67581 9  50j0 | COLDPLAY Clocks Capital 4 7
4 &  JARULE FIASHANTI Mesmerize (Murder inc.i0JMG) 2377 983 61315 11 490 f.if&iﬁ"kﬁii ?%’:L %%ng”r’,{;" ;
5 7 KID ROCK WISHERYL CROW Picture {Lava/Atiantic) 2228 178 59881 21 4B | gy 7 .
6 8  T.A.T.U. All The Things She Said //nterscope) 1999 -339 56600 19 46/0 AVRIL LAVIGNE Losing Grip fArista/ 5
9 9 CHRISTINA AGUILERA Beautiful (RCA/ _ . 1884 142 65577 18 46/0 | JASONMRAZ The Remedy ) Won't Wony) (ektialEEG) 5
16 Q) JUSTIN TIMBERLAKE Rock Your Body Live/ 1825 +587 53790 3 51)2 :‘l:fn' '0;3 ;”;"1”'3;’/&. ol A :
12 @  DANIEL BEDINGFIELD f You're Not The One fisiand/IJMG) 1697 4272 BUBL B SN2 | oo o e e d oG] .
11 (B N0 DOUBT Running finterscope) 1529 +53 42577 M 49/0 | BUSTA RHYMES & MARIAH CAREY | Know What You Want 4} 4
15 @ MATCHBOX TWENTY Unwell (Melisma/Atiantic) W14 4128 41311 7 441 | EMINEM Sing For The Moment (tad/Mfiemattntorscope) 3
10 14 B2K AND P. DIDDY Bump, Bump, Bump (Epic/ 1393 353 33250 13 350 °*l':“5“"‘ “G”:EEJ"EQTT"S‘“ ’”5;4’. — :
14 (D BOWLING FOR SOUP Gi All Te Bad Guys Want (Sibertonedlive) 1391 +97 39819 10 3g1 | (omdiise it P ”,‘:;':gm;“;gpfy’””’ o :
19 @ AALIYAH Miss You (BlackGround/Universall 1280 +196 31587 7 35/0 JENNIFER LOPEZ 'm Glad /£pic) 3
32 @ R KELLY ignition (ive/ 1196  +515 38246 2 367
21 @  MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 1102 +64 27752 8 390
13 19 JUSTIN TIMBERLAKE Cry Me A River (ive/ 1097 266 30875 15 310
30 €D CHRISTINA AGUILERA Fighter (RCA/ 1080 +380 29438 2 473
22 @ TLC Damaged /Arists) 1072 +55 32857 4 370
18 22 NIVEA Don't Mess With My Man ive/ 1057 38 32118 19 300
24 @ COUNTING CROWS Big Yellow Taxi (Geffen/interscope/ 1027 +112 30784 7 4210
28 @ GOOD CHARLOTTE The Anthem (Epic/ 958 4179 25431 3 372 Most
27 @  STACIE ORRICO Stuck (Forefront/Vigin) 908 +128 23233 6 341
40 @ EMINEM Sing For The Moment (Shady/Aftermath/interscope) 886 +453 25866 2 50/3 In creasedPIay S/
17 27  SIMPLE PLAN I'd Do Anything Lava/ 862 337 28435 13 260 ToraL
25 28  LUCY WOODWARD Dumb Girls /Atfantic/ 850 18 23821 9 36/0 | ARMSTTME ueaLs) ) INCREASE
23 29 CELINE DION | Drove All Night (Epic/ 759 228 21335 8 312 ;”:::[‘&'::::‘;:j Rock Your Body dlie/ *:f;
o N +
37 €  COLDPLAY Clocks /Capitol 732 4261 17746 3 32T | Gyunen i For Tre Moment ShesAfmathliterscope)  +453
20 31 EMINEM Superman (Shady/Aftermath/interscope) 732 321 17400 10 231 MADONNA Amesican Life (MaverickW8) +438
50 €D  AVRIL LAVIGNE Losing Grip (Arista) 710 +429 22315 2 39/5 | AVRILLAVIGNE Losing Grip frista) +429
42 € EVANESCENCE Bring Me To Life (Wind.up/ 687  +315 19814 2 31N ';mf"n';‘: &‘;‘;‘k"‘; ;',9’“9’ /f:”;”w . +::2
. ngel Powerhowse/Virgin) . +
29 34  BON JOVI Misunderstood (Isiand/iDJMG) 675 88 19607 11 2900 | pyaurcorncE Bing e To Life indup) e
K}l 35 GOOD CHARLOTTE Lifestyles Of The Rich And... {Epic/ 602 -82 18960 18 24j0 DANIEL BEDINGFIELD if You're Not The One flsland/lDJMG)  +272
43 €D  ALL-AMERICAN REJECTS Swing Swing (DreamWorks) 557  +195 15325 2 35/3 | 50CENT InDa Club /Shachy/Aftermativinterscope) +261
38 37 SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect) 523 124 11868 9 2000 5'7,3"5.??7,33’4‘&’&"”7””3 o +§§;
o 5 5 m bone WNI!’/WMEIS@/’ +.
[Debut> @ MADONNA Amen_can Life /Mal.IE'IIL‘UWB/ 475 +438 13656 1 3m3 AALIVAH Miss You (BlackGraundUniversal +19%
33 39 JC CHASEZ Blowin’ Me Up (With Her Love) (ive/ 395 -258 7947 12 1610 ALL-AMERICAN REJECTS Swing Swing (DreamWorks/ +195
@  GINUWINE Hell Yeah (£pic/ 392 +138 9655 1 22{2 | GOOD CHARLOTTE The Anthem /Epic/ +178
44 @ STACIA Angel (Raystone) 380 451 9109 4 {71 | CINUWINERel Veah i) 4 +138
2 42 DIXIE CHICKS Landslide Monument) I a8 12375 18 150 | gt ‘,’;ﬂ:‘:}:ﬂ’””m‘”’”’” o
4 43  JAY-Z F{BEYONCE' ‘03 Bonnie & Ciyde (Roc-A-Fella/IDJMG/ 369 -31 8287 16 1501 COUNTING CROWS Big Yellow Taxi /Geffen/Interscope) +112
36 44  BOOMKAT The Wreckoning (DreamWorks) 368 213 11154 10 19/0 SEAN PAUL Get Busy (40/40/VP/Atiantic) +106
39 45 GOOGOO DOLLS Sympathy (Warner Bros.) 363 83 120056 5  22/0 | BOWLINGFORSOUP Girl Al The Bad Guys Want iSiertoneiivel-+ 57
3% 46  DFDUB Country Girl Columbia) 3B 28 8356 9 140 | mfm; z“e'ﬂ",“mla"x'zﬁ’,‘%ﬂ i o
45 (D LAVABABY Sex Junkie Liguid 8 346 +17 8303 4 201 MISSY ELLIOTT Gossip Foks /Gold Mind/Elektra/EES) 64
49 @ SIXPENCE NONE THE RICHER Don't Dream It's Over SguintCurtyfagrie) 310 +20 9074 3 16/0 | LINKIN PARK Somewhere | Belong /Warner Bros.) +62
47 49  STEREO FUSE Everything (E0/Wind-up) 292 3 5992 20 60 ;'llé': Its ‘::0;'; lee MaverickiReprise) +56
[Debat> . amaged (Arists) +55
[Debut> €f)  SEAN PAUL Get Busy (40/40/VP/Atiantic) 291 +106 14188 1 2377 | yoousr Runving ntersapel e
. - y STACIA Angel Raystone/ +51
52 CHR/Pop Indicator reports. Songs ranked bétzol%a',ﬂ;is Rﬂ:‘r] gne airplay week of Sunday 3/23-Saturday 3/29: KELLY ROWLAND Can't Nobody /Cokumia/ +51

On Time. Every Time.

> Custom Production - Callouts & Montages P PR

> Digital, Clear, Consistent > 65,000+ Song Library H(ﬁlkf'; = ;:ri-rw; 1:9.5' :
Iicnael reiaia
(573)443-4155

Columbia, MO 85207-6081

UNLIMITED

> All Formats & International Titles » On-Time Delivery o o o S
DY T o v
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(\.CHRI/POP

Macon is the home of great music.
- From Otis Redding to The Allman
Brothers, the Middle Georgia area is
. home to some legendary music. I've
found that programming a CHR has
been a real adventure. Thankfully, at
WMGB (B95.1) we have a great staff
and tons of support from Cumulus to
get the job done. @ Our top phoners
this week from the High Five at
Nine include “Your Body Is a Wonder-
land” by John Mayer, “Superman” by
Eminem and “All | Have” by Jennifer
Lopez featuring LL Cool J. We are still
getting calls for “Picture” by Kid Rock
featuring Sheryl Crow. This week |
added “Sing for the Moment” by Eminem and “Angel” by Amanda
Perez. | think the key to our station’s success, and to the success
of the format in general, is to return to more local programming and a
good mix of music. We are watching each quarter-hour carefully to
achieve that. Also, we have dropped some syndication to go back to
live programming. | plan to avoid going overboard in any direction. & If
we can achieve a good mix and provide our listeners a good product
B95.1 and the format in general will have a great year.

With

Hank Brigmond
PD, WMGB/Macon, GA

2951

=5 TODAY'S HIT MUSIC

50 Cent goes double-or-nothing and
wins, giving “In da Club” (Shady/Af-
termath/interscope) another week at the
top of R&R’s CHR/Pop chart. 3 Doors
Down don'’t leave the top five — they're
right behind 50 Cent with “When I'm
Gone” (Republic/Universal), which
jumps 5-2* ... Amanda Perez’'s “Angel”
(Powerhouse/Virgin) flaps its wings to
fly 7-4* ... Jive labelmates Justin Timberlake and R. Kelly both
breach the top 10 this week; “Rock Your Body” moves 11-8*, and “Ig-
nition” is right behind it, rising 12-9* ... Daniel Bedingfield is finding
love from radio with “If You’re Not the One” (Island/IDJMG), which goes
up 18-12" ... Evanescence find life on the chart as “Bring Me to Life”

(Wind-up) soars 42-31* ... Programmers intelligently move Lucy |

Woodward’s “Dumb Girls” (Atlantic) 35-34* ... Madonna takes home
the award for Most Increased Plays this week; “American Life” (Mav-
erick/Warner Bros.) debuts at No. 43 and gets 1,312 additional plays
... Most Added honors this week go to powerhouse Alternative group
Audioslave, whose song “Like a Stone” (Interscope/Epic) crosses over
to Pop and picks up 24 adds ... Other debuts incluce Avril Lavigne,

Sean RallshH Snoep Boga- — Keith Berman, Radio Editor
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armist: Rachel Farris
LaseL: Big3

By MIKE TRIAS/ASSISTANT EDITOR

I inadvertently did something that I've
always hated: I judged a book by its
cover. I received a press kit for Rachel
Farris, who looks like she sings songs
written by other people about her cool
teenage life in a pleasant, non-confronta-
tional style. Looks can be deceiving. Upon
first listen to her single, I quickly realized
my mistake. Like she says in her song,
“I'm not the girl you thought I would be.”

“I'm Not the Girl” is the lead single
from Farris’ forthcoming debut, Soak.
In the song, Farris defiantly declares
her independence with lyrics that tell
the tale of her breakup with a boy-
friend. Her soprano voice rings out, cut-
ting clearly and sharply through the
rock guitars. Hot AC stations across the
country are catching on to the track,
and Pop stations — including WNKS/
Charlotte and KLAL/Little Rock — are
picking it up as well.

An Orlando native, Farris is a 26-year-
old (not the teenager I originally thought
she was) singer and songwriter. Her par-
ents played a huge part in her musical
growth by filling the house with the
sounds of The Bee Gees, Simon &
Garfunkel and country music. Before she
had reached her teens, Rachel had not
only started singing and playing piano,
she’d begun writing her own melodies as
well. Songs by such artists as The Cran-
berries, Lisa Loeb and Alanis Morissette
soon became her music of choice, and
songwriting was an outlet for expressing
her joys and dealing with troubles. “Any
aspect of life I experienced, a tune would
just come into my head. If anyone said
something to me that I didn't want to re-
spond to, I'd just write a song about it and
sing it to myself.”

Rachel decided to pursue music as a ca-
reer and majored in music during college.
Orlando became a breeding ground for
pop music, and Rachel decided that she
would form a girl group in order to have
a vehicle for her compositions. Producers
and major labels took notice, yet right
when the gates to stardom were swing-
ing open for Rachel, she decided not to
sign on the dotted line. T had this huge
revelation that I couldn’t go on with it —
my songs sounding so bubblegum and
fake. I couldn’t bear it. Everybody
thought I was nuts, and the attorneys
were furious, telling me this was a once-
in-a-lifetime thing and I'd never be of-
fered anything again.”

Farris has proven them wrong, and on
May 20 shell release the album that’s the
culmination of a life’s dream. Soak was
recorded in Nashville, and Farris did
things her way, co-producing the album
with John and Dino Elefante. Says
Rachel of the - material on Soak, “The al-
bum is like a scrapbook of my life so far.
Each piece comes from either an extreme
high or being naked on the floor, bawling
my eyes out.”

She continues, “This album, these
songs — this is my heart I'm laying out,
and it could be trampled on. But this is
what I'm supposed to do, so whatever
happens next, I accept it. I'm prepared for
it — I want it!”

OWN YOUR EVENTS

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

We print your logo using up to four
spot colors.
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P.0. Box 750250 Houston,
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www.reefindustries.com
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America’s Best Testing CHR/Pop Songs 12+ w New & Active
For The Week Ending 4/4/03
NAS | Can (Columbial
" Atist Title (Label) TW LW Familiarity Burn  TD Familiarity Bum Total Plays: 859, Total Stations: 50, Adds: 7
3 DOORS DOWN When I'm Gone (Republic/Universall a1 a7 87% 17% 422 86% 15%
BOWLING FOR SGUP Girl All The Bad Guys Want (Silvertane/Jive/ 407 392 3% 18% 405 69% 13% NELLY Pimp Juice (Fo’ Reel/Universal)
SIMPLE PLAN [d Do Anything (Lava/ 406 4.05 84% 20% 409 81% 18% Total Plays: 777, Total Stations: 42, Adds: 0
CHRISTINA AGUILERA Fighter (RCA/ 4.05 . 63% 8% 417 60% 5%
GOOD CHARLOTIE The Anthem (Epic/ 401 - 7% 15% 3.99 3% 14%
AVRIL LAVIGNE 'm With You (Arista/ 393 386 99% 6% 392 99% 43% B2K Girlfriend (£prc/
STACIE ORRICO Stuck (Virgin/ 393 392 38% 4%  4.08 33% 2% Totak Plays: 618, Total Stations: 58, Adds: 23
PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope/ 389 391 6% 41%  3.93 96% 37%
JUSTIN TIMBERLAKE Rock Your Body {ive/ 385 373 84% 17% 399 8a% 15%
CHRISTINA AGUILERA Beautiful (RCA/ 379 375 100% 51% 389 100% 49% FRANKIE J. Don't Wanna Try (Columbial
50 CENT In Oa Ciub (Shady/interscope) a7’ 3N 89% 33% 384 85% 28% Total Plays: 547, Total Stations: 45, Adds: 22
TLC Damaged (Anstal . 378 373 64% 10% 3.81 64% 11%
JC CHASEZ Blowin’ Me Up (With Her Love) (ive/ 373 367 84% %% 377 84% 23%
NO DOUBT Running finterscape/ 373 365 78% 17% 3.85 4% 15% JAY-Z Excuse Me Miss (Roc-A-Fell/iDJMG)
AALIYAH Miss You (BlackGround/Universall 372 371 80% 25% 373 80% 25% Total Plays: 542, Total Stations: 29, Adds: 4
KID ROCK FISHERYL CROW Picture /At/antic/ 371 365 9%6% 42% 381 95%  40%
DANIEL BEDINGFIELD If You're Not The One (/siand//DJMG) 369 373 57% 12% 378 53% 9%
JUSTIN TIMBEBLAKE Cry Me A River (Jive/ 368 3.65 99% 50% 377 98% 47% ALL-AMERICAN REJECTS Swing Swing [DreamWorks)
R. KELLY Ignition Kive/ 357 335 66% 20% 344  63% 20% Total Plays: 450, Total Stations: 44, Adds: 17
JENNIFER LOPEZ FILL COOL J All | Have (Epic/ 356 346 96% 43%  3.50 9%6% 49%
T.A. T. U. All The Things She Said finterscape/ 356 358 93% 38% 345 91% 38%
EMINEM Superman (Shady/Interscope/interscape) 354 350 94% 3% 351 93% 33% BUSTA RHYMES & MARIAH CAREY | Know What You Want /)
SMILEZ AND SOUTHSTAR Tell Me (What's Goin’ On) (ARTIS Tdlirect) 352 364 60% 18% 353 57% 17% Total Plays: 447, Total Stations: 42, Adds: 19
NIVEA Oon't Mess With My Man (Jive/ 348 353 88%  45% 3.46 84% 42% .
AMANDA PEREZ Angel (Powerhowse/Virgin/ - 348 353 4% 24% 347 69% 24%
DIXIE CHICKS FISHERYL CROW Landslide (Monument/Columbia) 347 350 9%  47% 343 84% 47% JOHN MAYER Why Georgia (Aware/Columbia/
MISSY ELLIOTT FT. LUDACRIS GOSSIP Folks /GMMIIIJ/[/E"”B/EEEI 3.\ 3.37 81% 33% 355 78% 29% N Total PIBYSZ 435' Total Stations: 3]' Adds: 12
82K AND P. DIDDY Bump, Bump, Bump (£pic/ 343 338 96% 52% 338 6% 51%
JA RULE FIASHANTI Mesmerize (Murder Inc./IDJMG) 342 345 91%  46% 343 90% 46%
Total sample size is 541 i Total ge f: bility esti are based ona scale of 1-5. { 1=dislike very much, 5=like very much). Total familiarity Total Plays: 350, Total Stations: 38, Adds: 8
represents the percentage of respondents who recognized the song. Total burn rep the number of respond who said they are tired of hearing the
song. Sample ition is based on p 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Dnce passed, they can take the
music test based o their ic prefe . RateTh ic.com results are not meant to replace callout research. The results are intended to show opinions
of participants on the Internet only. RateT ic is a regislered trademark of RateT ic.com. The RTM system is available for local radio stations by calling Songs ranked by total plays
\818-377-531111. RateTheMusic.com dala is provided by Mediabase Research, A division of Premiere Radio Networks. J L Y,

DUMB GIRLS atiantic artist Lucy Woodward hung out recently with Z-100
staff at the WHTZ/New York studios. Seen here are (I-r) Atlantic New York rep
Gary Gorman, Z-100 Asst. PD Sharon Dastor, PD Tom Poleman, Morning Zoo

ber Danielle M , Lucy Woodward and MD Cubby Bryant and Atlantic
VP Andrea Ganis.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and titles of all pictured

and send them to: .

COREY IN THE CLUB ci Fi recording artist Corey Feldman came by Club R&R to play his latest single, “Negativity,” R&R. c/o Mike Davis:
and hang out with the R&R crew. Seen here are (I-r) R&R Asst. Editor Mike Davis and sales rep Steve Resnik, Feldman and ! )

R&R Street Talk Daily/AC Editor Kevin Carter, Aiternative Editor Max Tolkoff, Assistant Editor Mark Brower and (in front) Prod- davis@radi d d
et Manager Mike Thacker, maavis@raaioanarecoras.com
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( Stations and their adds listed alohabetically by marlre(
¥ A NY ™ Wi ifalo, NY * 3 Beach, FL * WSNX/Grand Rapids, M1 * WWST/Xnoxville, TN * WBBO/Monmouth-Ocean, NJ* | WERZPortsmouth, NH * KHTS/San Diego, CA * KRQQ/Tucson, AZ *
e | B e s e o 1 e e ST o e B, B S
PO (omms Mthwcts MO Brian B. Wiide U [ Wl - Ficw } o o e PO it A e 15 DANEL BEDIGRELD Do
W Cen Bt - 13 S reca ATOD: Scol Gubmnen § R ReRCR TS S ARG s T L S
!ﬂa_(J " ! %ﬁm'ﬁf mw LK Tong”™
SNO0P 0G5 Beass” . Wl WHHYMonigomery, AL
aaion, KEMD/Derver-Bouider, CO* | Mcpureon BoY. X L area i
i} A S iy PO, ok oy KM Lafayete. LA ¥ WIPKPoghloesse, NY KSLY/San Lais Obispo, CA KHTY/utsa, OK *
WKKF/Albany, NY * 7 STAGGALE o S GO CURLOTTE “Aetue” 3 KT MO: Aaros Sonlinl PO: Scomy PO: Adom Sumes %.hﬂz
PO: Rob Dawes it FECTS Swwy BX Getard” 1 MUMENCN FEECTS Seng” 1 82 Gl APD: Skyy Walker nw cﬂ
T 62X Getuns THEORY OF A DEADMN “We COLOPLAY Tioess™ BUSTA RIYVESAMAN Xoow™ WVAGMorganiown, WV MO: Paviie O B ie? APD: Matt The Brat
SDONFER LOPEZ Tt TYRESE “Gory PED OB Lorel 5 J R i mm
S B R Bars
ng . WIZL/Greensboro, NC * [ - SEAN PAL oy
KOID/Alexandsia, LA ‘COLOPLAY “Oucks” KKOM/Des Maines, (A PO: Jott 0 IHAYEA Georoe” WAEV/Savannah,
Ron MACOWHA “Aencan” PD: Greg Chance APD: Tomie WLANAancaster, PA STACA o WEHNProvidence, MA * PD: Chris Allan
T AR WO ey 0: Sewe NO: Wendy Gatta PO: Michasl MeCoy ] G fel bk e WWIC/Tupelo, MS
i ot BN T ! e s e AP Cwistine Fox Loty FOMD:
GREGORY SCOTT Thsng™ By AASCH WRAL Fmacy” :"murw MD: Devid Owran 5 ALLMERICAN REECTS Swry™
S Sow KZWCedar Rapids, 1A L™ ] NSRS Sy WHXMMntie Beach, SC 1 BSTARNUES AR Yoo
B L o RS WZAT/Savannah, GA : =
1 LB AR Someutery WERO/Greenville, NC * e WA idence, Rl * n:n;mm K'I‘§X/Mu—l.uw.
WAEB/Allentown, PA * = WORWDetri, W * DTy by e WPRO/Providence, i - [
r&l:aah-u ‘-‘,&z.’ v a-en::r tarsiy M PO: Tomy heonie HOOTE “nacesrce™ %m"{‘-' """
§ Bt i .SC* e aaar BBy AL LAVGHE ooy WOZ0Mashville, TH * ! guwmﬁw
Ebwants PD: Maro WOk
4 COXOPLAY “Ders -
e T i XS Beane Tocoa WA WSKS/Utica fome, NY
KPRF/Amarillo, TX WKQI/Detroit, M1 * WRHT/Greenville, NC * KRRG/Laredo, TX R . M Marces 0. MAD: Sew Schankz
Marshal Blevies OM/PD: Dom Thesdore OMPO: Jon PD. Jorame S. Fistcher KBEA/Quad Cities, IA-IL ; m%mg B -
el R ik e ' R B
H w"”mm-m' pobkri ., mmm%w mww JOH1 MAYER “Gacrga” !’v’.‘mw“""m i nms-r SNOOP DOGG “Beab™
PD: Chris Carmichael ST 1 IERVAE gy EVAESCENCE "L XRUF/Shreveport, LA *
.”fev(.uw e U &3 e Pn.l‘thlhny'
Tomady” WLK] o 3 KWTXMWaca, TX
KGO Anchorae, Ak Azl WIND/Dothan, AL D,.;.."ﬂ.,"“"' Fayetts, KY [T ae "?‘n‘?‘m%;w o T )
2 ORSTUA KGN IR Tom m“;‘:-. WFBC/Greenville, SC * m‘&m - WBLMNassau-Sutfolk, NY * OM/PD: Tony Waktelors T MADONNA Ao PD: e:‘:—
1 O: Kalle Shkae! WASi Niie ) o' ON: Nancy Casibion : = R " ORSTIA LI
WNKS/Chartotte, NC * [ L I e nm“'nl.rm TR
e oy Errreed CRioer WNDV/South Bend, IN
fiores Ml RS KFRLincoln, NE DR CFATG e | OMPD:Casey Danies WHT Washingion, OC *
s et WHKFMarmisburg, PA * P0: Soory vakadine WOCGRaleigh-Durham, NC MO: A Carson ol d
Hodi . NY P0: Jason Barsty APD: Laery Freeze $0: Chris Edge e 5 M
4 MADONA Amerco WLVY/Eimira-Coming, iyt MO- Ao . APOND: Aacie Summers. B e 17 DR L0P2 Gar
4 BUSTARHYMESAMN oo™ PD/MO: Mike Strobiel H— ooy IR LN WKC/New Haven, CT o B Vomer % DAL BEDMGRELD Dva”
1 SSOAMEA Fowy” WIOL/Chattanooga, TN * APD; Brizn Sioll ot mn-w:‘m AIRSLE § WOl
- PO Vs Owek HE MD: eny
T ks e i thord, €T * b KZZ/Spokane, WA *
. ook e PD: Rk Yaughn' KLALARe Rock, AR * KNEVReno, NV * OMPO: Brew Mishant WIFGWausaw, Wi
WSTR/Atlanta, GA VO Joie OM/PD: Randy Cain PO: CH Trodway WPIAE Cotmy g PD: Chis Pickett
PD: fan Bowen 'ALL AERICAN PECTS Swmyy™ APD: €4 Johasen WOGN/New London, CT Nokis e A - m
APD: J.R. Anmons XHTOfE! Paso, TX * BT Bom’ MO PO: Kevin Patana SEAMPML Bumy Ed Py’
¥G: MkaelCazse WKSCAhicago, IL * : B AP Saoms Syl 3 B
18 THIROEYE BLIG “Wrcad g J PO/MD: Francince Aguiere 25 iient 5 EVAEECHCE A 19 EVANESCENCE ‘LW
b e ey AR s SN ey § O WRVORichmond, VA * R
ST To e Yo" HE T SNPL B KRBEHouston-Galveston, TX * tuoen [ Yool : Silly Sol KHT id, MO
wesc Ty PO: Wacy Austin e O jaia Gown OMPD.
rentEE APOAD: Lkl Uit AT 1 pmi o WLDUWest Palm Beach, FL *
2 KIiS/Los Angeles, CA * B () T DUNIALKREVATIC U -
WWWQ/Aanta, GA ¢ WRTSErie, PA T HE X ! Ty ERrtan Wi
OMPD: Sprague KLRS/Chico, CA PO: Jeft Hurley m WEZB/New Orleans, LA -su%nﬂw‘n—r
s POMO: e Son L d WL e QMPO. Johe Arberty WAIS/Rosnoke-Lynchburg, VA *
-l 1 ARLUNSE ey Wt w1y . WY (T Wﬁl L) PD: David Lee Miciels WWM.IL
1 e ey PD: Jm Davis 1 WAYE WORDER Ly APD: Melissa Morgan OMPD: KKRDMWichita, &S *
N - a mﬁ.A!nnr WOSXALowisville, KY * g%"‘?-r !:E*;m W:L PARK Someutere” P&hdpﬂhv
WAYV/Atiantic City, NJ * R L Rt KDUN/Eugene-Springfieid, OR i~ el . ¢ s =4 S L Ve R ECTS Sy
70: Pasl Kolly PO: Valerie Steele RKELLY “ignioe” APOMD; Jm Mioa L] Yo 1 mn-ur
JONMAYER J MO: Steve Beowm 5 O mercan” . T A e Sont”
THROEYE LMD ALL-AVERICAN FELECTS “Swey™ § RKELYTowor York, NY VNESCENCE L
WKFS/Cincinnati, OH * CremR e P T yracase, WY * ey
: 3ot Rt Y R weeln, AL * > WALKRcantko-yretsg, W | OMPD:Tom ke o
sta, GA* inierin POARD: Dona Decasher ] : [ . P Kevia Seoh L
o s 5 et i - tvill, AR o WIKGLuiexille, KY * s ey soomud o
) FARADISHL N0 T Y s 0 o Y . o s WSHI/Wilkes Barre, PA *
o : e L e AOEL AN “Bar : u"‘“‘_ Y
. Sana RE L m-_r‘: o K'lalTDdéﬂ;l-MhIlM. I o N e ‘$HOOP D06 Bests”
T ysiand. O WHOUAndianapolis, i © 0. 0 i ten PO b
W"v“' AU Ko 7 0 rop Dk 3 Bt WKGS/Rochester, NY NG, e Wi T
: day Shanoon P oy’ KMOXF! e : T e : Erick Anderson WIKRZWi 5
R v i G by KZilLubbock, TX ’ sy LR PD:Jomy Padéen
SR~ e s ese T i e i
i S R e KCRS/Ddessa-Midtand, TX WHTFTallahassee, FL P RS
W FIG Sor us EE‘}.’Z"‘E Sorae PD: Xidd Nunning 0'Conner
/Jackson, MS * 20 MADCOMA Amaricr” OConner
VIF"I'F_/BMHW,LA' memﬂomm,co' mmnm 3 JSTATISELNE to WPXY/Rochester, NY * S WM ST o
2o e Po: Sty et WOSMFayetiovile, NC * et WMGEMacon, GA A O Bob Mercar
B ety rien PO Elic Thomas 1 BRI T POAAD: Hosk 1 SAPAL Doy . PD: Jobe Wikson
e APD: Susanna James o) « mw::-( 5 N WFLZ/Tampa, FL APOMD: Ml Rossi
1 MsTar ADOSAVE et KJY0/Okiahoma City, 0K S’ 1 UL T
1 WAVIEE WONDER “Lasang” MD: Xid Carter TME § Warn OW/PD: Jeit Kagugi
AL T oAl PO ks THEOAY OF A CEADMN M- APO: Toby Knagp 1 OMUAYER Teorge”
KQXY/Beaumont. TX * 1 paDWe D g
OM: Jim West WYOY/Jackson, MS * Sy v T IDONER L0 G
POD: Brandin Shaw : Mick Vance : WZEEMadison, W1 * UNCLE DR D 1 GO0 CHARLOTIE “Neeer
AP Parick WHOK/Columbia, SE * WWCKFlint, M1 * APD: assn Wik PO Wy et L KEFMYakima, WA
k- o e e S ST e 0: Lowa ol PD: 1), Morgan 00 Ron Harts”
| ol E?M&an T #“:.s'_?“"“ ML R LTS Semy KQKQ/Ormaha, NE * L WHGUTere faute, iN FOAC: S Rocta
e 13 STGE OAAC) e T o L A APD: Kewn Dane DT oo VO: Mt
1 0 MAYEL Gaomm™ WAYHE WORDER “Lowng™ MO: Lucas * 7 WSTA Yo"
o S SEANPRA Dy WIMXFlorence, SC ;'ﬂd'ﬁ-{ K fu:‘\*gw
WYK/Biloxi-Galfport, MS * FOMD: T o . e .
PO/APD: Kyle Carley . ¢ R rnsoeter WAPE/Jacksonville, FL ¢ WariManchester, Ni ST HARD Yo KDND/Sacramert, CA mﬁ"l
2 BISTA SN Hrow” WEFAColumbus, LY e OM/PD: Co Thomas ity for s APD: Husther Leo 0:Soy Vowr
2 RACHEL FARRES “Gaf” POMO: Wes Camoll m“;ah A ok ; X. WVKS/Toledo, OH * 7 B L
VB Gelnend APD: Memanda Lisier 1w TWENTY e 4 DNEIOMZ W . Al RLECTS “Somg” X e
AUCKSLAVE Store™ X et AN Vome ot W00 /Orlando, FL PO: Bill Michasls THRO EVE BLUND e
B 8 - resno, CA * SMIPLE PN “Adses” foz gty OM/PO: Adam Cook APOM: Mok
e Shrada KVSR/Fresno, APDA: Pole DGl e
SHOOP DOGG “Demahs PO Nike 9 FAAE | Worng'
Nokdn. 1 EVAMESCENCE L& inaw, .
WMRV/Binghamion, NY WFKS/sacksonville, FL * KBRMcAten-Brownsvilie, TX * ' .
OM: Jom Free WCSQ/Columbes, GA OM/PD: Bo Mathews OO By Santioge e WKHQ/Traverse City. M1 WAKZ/Youngsiown-Warren, OH
POAAD: Glen Tumes b KSME/. Collins, CO * NOD: Los Adams PO: Towy Farinn prgrrso OM: Shawn Sheidon POMD: Jerry Mac
* R g Jric PO: Cavid Carr e NPOAD, of Oevm WPPY/Peora, IL i r— P o Prkchrd AL w0 T
S somer 1 ALLAERICHN FEECTS Sury NO: Joio EUNESCEE i ZJf1ace ooy PO Mks Sechmmn. TR e’ Hi STAGGALEE ol
JDOTR LOPE G 1 TRAE ] Yows" AL AVERCAN FERCTS Sy PO Scenr” BO00 CUALOTTE “Jeasam
JOrS( MAYER “Geoma 1A T muﬂm MADOMA “Amercan” NADOMA
1 S el KSLZSt. Loais, MO *
WAEZ Jchmson Gy, T ° RS D ks s WPS1/Trenion, K ¢
WNCYColumbus, O ”.} i pecy e, FL* o B %%‘wwm e
nmbes, OH * .| . 3 WIOQ/Phitadelphia, PA * FmesaCE v : Inerim MD: Lisa Reynolds
PO: Jenery Stuste mwn Naples, FL ! e oner POME Lo ety mﬂﬁ‘l‘l"hlaﬂep AR 1 S i 4D eynol
APONC: Joe Kaly MO: Randy Sherwym L TR N APOAID: Marion Newsome p oy
H iy e m:evm- T
1 MADOMIA “Amercan” MADONNA "M vtk §
et . PA WHYVMiami, FL * KUDD/Salt Laks City, UT *
PO M et QPO ok Robers b P OMP: Ban iche . "
ouméum'm B o kael 0 Wezritabuh. e e o Monitored Reporters
KHKS/Dallas-Ft. Worlh, TX* | po: Fred Baker, R e ooy WA e 183 Total Reporters
OMPD: Brisn Mzw a W SMIPLE P “Scdcud 3R ~ever
AP Forande ELUVGE oo W mazos, 0 Mo —_—
[ Sy u‘rlam'h o KZHT/Saht Lake City, UT * 130 Total Monitored
KRBV Dallas-FL Workh, X * e ’ e A g =t
- Tan ieey . M!hh APDMO: Oing Robiait VL 53 Total Indicator
K2MGBoise, 10 * WD: Befiany Parts KCHZKanszs Gity, MO e HE A — BK Gty i laylist
PO/MD: Bea Richards AL REECTS Sweg Progbedel 2 S T 52 Current Indicator Playlists
Jiogtor) e Yo KZBB/FY. Smith, AR j e
o 3 WO: Lacky KDWEB/Mineeapolis, MN * WJBQ/Portiand, ME
 elpgie i ol 2 O Robdoms QM i oo P Did Not Report, Playlist Frozen (1):
e WOKF/Dayion, O * B RS o v S e 1" a WSTO/Evansville, IN
POMO: Mal Jobrmon A noe o .
. KMV Kansas City, MO * Rk e sy Note: KFFM/Yakima, WA moves
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dthompson@radioandrecords.com

CHRIRHYTHMIC

Check Your E-Mail!

The latest addresses of CHR/ Rhythmic programmers

One of the most popular bits of information we at
R&R provide readers are the e-mail addresses of pro-
grammers. The record companies use them to commu-
nicate with programmers to get business done or to
build new relationships, and programmers find them
useful when they want to reach out to other program-
mers to bounce programming ideas off each other and
talk about music. Here are the latest e-mail addresses

for programmers in the CHR/Rhythmic format.

KKSS/Albuquerque
PD/MD: Pete Manriquez
pmantiquez@hispanicbroadcasting.com

KYLZ/Albuguerque

PD: Mr. Clean
mrclean1063@yahoo.com
MD: D.J. Lopez
realdjlopez@hotmail.com

KFAT/Anchorage, AK
PD/MD: Marvin Nugent
mnugent@newnw.com

WBTS/Atlanta

PD: Sean Phillips
sean.phillips@955thebeat.com
Asst. PD/MD: Maverick
maverick@955thebeat.com

WZBZ/Atlantic City, NJ
PD/MD: Rob Garcia
thebuzz@aol.com

KQBT/Austin

PD: Scooter B. Stevens
scoolerb@beat1043.com
MD: Preston Lowe
preston@beat1043.com

KXMG/Austin

PD: Jay Michaels
jay@mega933.com
MD: Bradley Grein
bradley@megad33.com

KISV/Bakersfield
OM/PD: Bob Lewis
theboss@hot941.com
Asst. PDMD: Picazzo
picazzo@earthlink.net

KKXX/Bakersfield

PD: Nick Elliott
nickelliott@clearchannel.com

MD: Lauren Michaels
laurenmichaels@clearchannel.com

WJNH/Baton Rouge

PD: Randy Chase
randy.chase@gbcradio.com
MO: Wild Bill
wildbill@gberadio.com

WBHJ/Birmingham

PD: Mickey Johnson
mickey johnson@cox.com
Asst. PD/MD: Mary Kay
ms1maryk@aol.com

WJMN/Boston

VP/Prog. & PD: Cadillac Jack
raWECEcRICsarciannel.com
MD: Chris Tyler
christyler2@clearchannel.com

WRVZ/Charleston, WV
PD: Shawn Powers
spowers@wvradio.com
MD: Bill Shahan
bshahan@wvradio.com

WWBZ/Charleston, SC
PD/MD: Gentleman George
gentlemangeorge70@hotmail.com

WCHH/Charlotte

PD: Boogie D
Jgilchrist@radio-one.com
MD: Big Stu
srobinson@radio-one.com

WBBM-FM/Chicago
PD: Todd Cavanah
cavanal@wbbm-fm.com
MD: Erik Bradley
ebunc1@aol.com

KNDA/Corpus Christi, TX
OM: Billy Thorman
mixguy@aol.com

PD: Richard Leal

KZFM/Corpus Christi, TX
PD: Ed Ocanas
ed@hotz95.com

MD: Arlene Madali
arlene@hotz95.com

KBFB/Dallas

PD: John Candelaria
jcandelaria@radio-one.com
MD: DJ Big Bink
djbigbink@yahoo.com

WDHT/Dayton

OM/PD: J.D. Kunes
Jjdkunes@aol.com

Asst. PD/MD: Marcel Thornton
mthorton@radio-one.com

KQKS/Denver

PD: Cat Collins
ccoliins@ks1075.com
MD: John E. Kage
ks1075kage@aol.com

KPRR/EI Paso

PD: Bobby Ramos
bobbyramos@clearchannel.com
MD: Gina Lee Fuentez
ginafuentez@clearchannei.com

WBTT/Ft. Myers
PD/MD: JoMama Johnson
[omamaEcaaTchawa.oom

WJFX/Ft. Wayne, IN
PD: Beau Derek
beauhot1079@yahoo.com
MD: Scott Hecathorn
weaselshow@aol.com

KBOS/Fresno

PD: Pattie Moreno
pattiemoreno@clearchannel.com
MD: Danny Salas
dannysalas@clearchannel.com

KW1D/Las Vegas
PD/MD: Tom “Jammer” Naylor
jammer@clearchannel.com

KHTE/Little Rock
PD/MD: Tony Terrell
jgriffin@abgarr.com

KPWR/Los Angeles

PD: Jimmy Steal
jsteal@power106.emmis.com
MD: E-Man
ecoquia@power106.emmis.com

WBLO/Louisville

PD: Mark Gunn
mgunn@radio-one.com
MD: Gerald Harrison
gharrison@radio-one.com

KXHT/Memphis
PD: Boogaloo

KSEQ/Fresno

PD: Tommy Del Rio
q97tommy@aol.com

MD: Felix Santos
felixthecatqg97@hotmail.com

WJMH/Greenshoro

OM/PD: Brian Douglas
briandouglasjob@aol.com

MD: Tap Money
nastyafrican102jamz@hotmail.com

WHZT/Greenville, SC

boogaloo@hot1071.com
MD: Big Sue
bigsue@hot1071.com

WPOW/Miami

PD: Kid Curry
kidcurry@power96.com
MD: Eddie Mix
eddiemix@powerd6.com

WPYM/Miami
PD/MD: Phil Michaels
phil.michaels@cox.com

KTTB/Minneapolis

dwilliams@radio-one.com

WasL/Jacksonville
PD/MD: Jack Spade
jackspade316@yahoo.com

WXIS/Johnson City
PD/MD: Todd Ambrose
jta923@earthiink.net

KLUC/Las Vegas
OM/PD: Cat Thomas
cat@infinitylv.com
MD: J.B. King
jb@infinitylv.com

KVEG/Las Vegas
Asst. PD/MD: Sherita Saulsberry
sherita@kvegas.com

PD: Fisher
fisher@cox.com PD/MD: Dusty Hayes
MD: Murph Dawg dhayes@radio-one.com
murph@hot981.com -
KHTN/Modesto, CA
WZMXHartford OM/PD: Rene Roberts
PD: Victor Star djrener@aol.com
vstar@chs.com e
Asst. PD/MD: David Simpson KBTU/Monterey
dgsimpson@cbs.com PD/MD: Kenny Allen
kennyallen1017@yahoo.com
KDDB/Honolulu —_
PD: Leo Baldwin KDON/Monterey
leobaldwin@hotmail.com PD: Dennis Martinez
MD: Sam Ambrose dennismartinez@clearchannel.com
sam@samtheman.net MD: Alex Carritlo
alexcarril h l.com
KiKi/Honolulu
PD: Fred Rico WJWZ/Montgomery, AL
fredrico@clearchannel.com PD/MD: Al frving
MD: Ryan Sean mbp-production@knology.net
ryansean@clearchannel.com
WKTU/MNew York
KXME/Honolulu PD: Frankie Blue
PD: KC Bejerara frankieblue@clearchannel.com
kc@cox.com Asst. PD/MD: Jeff Z.
MD: Kevin Akitake jeftz@clearchannel.com
~kevin.akilake@cox.com —
WQHT/New York
KBXX/Houston PD: Tracy Cloherty
PD: Tom Calococci Icloherty@emmisny.emmis.com
tcalococci@radio-one.com MD: Ebro
MD: Carmen Contreras ebro@hot97.emmis.com
ccontreras@radio-one.com
KPTY/Houston :’g%ﬁ"f ;;I:n
PD/MD: Mark “Homie Marco” Arias dor.llo ndon@visi net
mana.s@mspamcbroadcasrlng.com MD: Jay West
WHHH/Indianapolis fay@z104.com
OM/PD: Brian Wallace
bwallace@radio-one.com KM_RK/WES“' X
MD: Don “DJ Wrekk One” Williams PD: Frank E.D.
franke@clearchannel.com

MD: Ace Martinez
acemartinez@clearchannel.com

KKWD/Oklahoma City
PD: Ronnie Ramirez
ronnie@wild979.com
MD: Cisco Kidd

. cisco@wild979.com

KQCH/Omaha
PDMD: Erik Johnson
ejohnson@channel977.com

WJHM/Orlando
PD: Stevie DeMann
sdemann@cbs.com
MD: Jay Love
jlove@cbs.com

www americanradiohistorvy com

WPYO0/Orlando

PD: Steve Bartel
steven.bartel@cox.com
MD: Jill Strada

jill strada@cox.com

KCAQ/Oxnard, CA
PD/MD: Big Bear
bigbeardavis@q1047.com

KKUU/Paim Springs, CA
PD/MD: Anthony “Antdog” Quiroz
antdog909@aol.com

WPH|/Philadelphia
PD: Colby Coib
colbycc@aol.com

MD: Raphael George
rgeorge@radio-one.com
KKFR/Phoenix

PD: Bruce St. James
kidrsbruce@aol.com
MDs: Da Nutz
jphilla@power92fm.com
Jjboy@power92fm.com

KZZP/Phoenix

PD: Mark Medina
markmedina@clearchannel.com
MD: Chino
chino@clearchannel.com

KXJM/Portiand, OR

PD: Mark Adams
mark.adams@jamminfm.com
MD: Alexa
alexa@jamminfm.com

WPKF/Poughkeepsie, NY
PD: Jimi Jamm
franciscollins@clearchannel.com
MD: C.J. Mcintyre
jasondeviin@clearchannel.com

WWKX/Providence
PD/MD: DJ Buck
djbuck@hot1063.com

KWNZ/Reno, NV
PD: Bili Schulz
brobs@aol.com

KWYL/Reno, NV
PD/MD: Angel Garcia
angel.garcia@citcomm.com

KGGI/Riverside

PD: Jesse Duran
jesseduran@clearchannel.com
MD: ODM
odm@clearchannel.com

KBMB/Sacramento
PD/MD: D-Rock
drock_@hotmail.com

KSFM/Sacramento
PD: Byron Kennedy
bkennedy@ksfm.com
MD: Tony Tecate
ttecate@ksfm.com

WO0CQ/Salisbury, MD
PD: Wookie
wookiekreiner@cs.com
MD: Deelite
deelile@cs.com

KUUU/Salt Lake City
PD/MD: Brian Michel
bmichel@milicreekbroadcasting.com

KBBT/San Antonio

PD: J.D. Gonzalez
fdgonzalez@hispanicbroadcasting.com
MD: Romeo
romeo@hispanicbroadcasting.com

XHTZ/San Diego

PD: Diana Laird
Aarailraicizarchaniel com
Asst. PD/MD: Pablo Sato
patipsatodckarciannalcom

Continued on Page 41
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CHR/RHYTHMIC TOP 50

o April 4, 2003
ARTIST TITLE LABEL(S)

50 CENT In Da Club /Shadly/Aftermath/interscope)

R. KELLY Igpition (/ive/ ’

SEAN PAUL Get Busy (40/40/VP/Atlantic)

FABOLOUS FLIL MO Can't Let You Go (Flektra/EEG)
BUSTA RHYMES & MARIAH CAREY | Know What You Want £//
SNOOP 00GG Beautiful (Doggy Stylke/Priority/Capitol)
JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG)

TYRESE How You Gonna Act Like That £/

NAS | Can (Columbia)

AALIYAH Miss You BlackGround/Universal)

GINUWINE Hell Yeah /Epic/

LIL* KIM The Jump Dff /Queen Bee/Atlantic)

MISSY ELLIOTT Gossip Folks /Gold Mind/Elektra/FEG]

50 CENT 21 Questions /Shady/Aftermath/interscope)
JENNIFER LOPEZ FiLL COOL J All | Have (Epic/

JA RULE FJASHANTI Mesmerize (Murder Inc./IDJMG)

50 CENT Wanksta /Shady/Interscope)

B2K Girlfriend (Epic/

FRANKIE J. Don't Wanna Try (Columbia)

EMINEM Superman (Shady/Aftermatlylnterscope)

2PAC F{TRICK DADDY Still Ballin' (Amaru/Death Row/interscope/
NELLY Pimp Juice (Fo’ Reel/Universal)

DMX X Gon Give It To Ya (Ruff Ryders/IDJMG)

STAGGA LEE Roll Wit M.V.P. (ARTISTdirect)

B2K AND P. DIDDY Bump, Bump, Bump (Epic/

EMINEM Sing For The Moment (Shady/Aftermath/interscope)
MARQUES HOUSTON That Girl finterscope)

2PAC Thugz Mansion (Amaru/Death Rowj/lInterscope)
JUSTIN TIMBERLAKE Rock Your Body {ive/

JUSTIN TIMBERLAKE Cry Me A River (ive)

TRINA F/LUDACRIS B R Right (Slip ‘W Slide/Atlantic)

LIL’ MO FIFABOLDUS 4 Ever (Elektra/FEG)

WAYNE WONDER No Letting Go /VP/Atlantic)

BABY F/CLIPSE What Happened To That Boy? (Cash Money/Universal)
TALIB KWELI Get By [Rawkus/MCA)

BONE THUGS-N-HARMDNY Home /Ruthless/Epic)

KILLER MIKE A.D.LD.A.S. fAquemini/Columbia)

DA BRAT In Love Wit Chu /So So Def/Arista)

CHOPPA Choppa Style (No Limit/Universal)

NIVEA Laundromat (ive/

TLC Damaged /Arista)

KEITH MURRAY Yeah Yeah U Know it [Def Jam/IDJMG)

0J KAY SLAY Too Much For Me (Columbia)

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal)
AKIA Califomia Universal)

HOT BOYS My Section [Cash Money/Universal)

JAHEIM Put That Woman First (Divine MilyW8)

DAVID BANNER FiLIL" FLIP Like A Pimp (Universal)
BONECRUSHER Never Scared (4rista)

T.A.T.U. Al The Things She Said /interscope)

TOTAL
PLAYS

6104
5169
4099
3€39
3544

3498

3345
3233
3154
2966
2795
2735
2647
2644
2639
2637
2503
2294
1857
1801
1759
1580
1532
1350
1324
1226
1218
1156
112
1070
1024
1001

993

960
774
684
633
577
533
529
523
520
488
466
466
453
393
358
355
355

4=
PLAYS

-130
+191
+599
+365
+460
+299

-61

178
+363

276
+330
+196

-556
+929

614

-500

-422
+233
+119

-336
+111
+234

+48
+191

2717
+281

13

"
+374

-249

-38
+111
+112

-205
+165
+231

237
+154

-59
103
-34
+42
+142
-5
-69
+72
+51
+11
+108
-66

GROSS
INPRESSIONS
. (o

865121
686950
608374
472386
514345
556784
526607
393995
487294
435401
332877
332382
304981
392167
305802
265841
370317
250960
196250
221720
205429
169889
253080
109767
166347
142540
109970
183209
133485

127563

96711
164759
190777
149751
113602

71090

64890
100222

46536

77411

59019

73449

90457

56021

38937

31548

89526

40406

56538

18811

WEEKSON  TOTAL STATIONS/
CHART ADOS

- -

- ek -k NN OB - WA= NO N WD

-

[ Powered 5y (-

81 CHR/Rhythmic reporters. Monitored airplay data

pplied by

I h, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 3/23-3/29. Bullets appear on songs gaining plays or remaining flat lrom previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week
increases in total plays. Gross \mpressions equals Average Quarter Hour Persons times number of plays (times “ 00). Average Quarter Hour Persons used herein with
permission from the Arbitron Company {© 2003, The Arbitron Company). © 2003, R&R, Inc.

Most Added’
78/0 www.rradds.com
7601 ARTIST TITLE LABEL(S) ADDS
7710 | MONICA SoGane 4 &%
76/0 HITMAN SAMMY SAM Step Daddy (Universall 2
781 | 50 CENT 21 Questions (Sthady/Attermathyinterscope) !
7300 JOE BUDDEN Pumg it Up [Def Jam/IDJMG/ 10
EMINEM Sing For The Moment (Shady/Aftermathinterscape) 6
7510 | TALIB KWELI Get By RawkusMC4) 6
7310 WAYNE WONDER No Letting Go (VP/Atlentic) 6
21 JUSTIN TIMBERLAKE Rock Your Body ive/ 6
720 JENNIFER LOPEZ I'm Glad /Epic/ 6
BONECRUSHER Never Scared /Arista/ 5
6713 | MADONNA American Lite (Maverick/WE) 5
7611 ROSCOE Head To Toe /Prionty/ 5
680
7314
10 | Most .
sm | Increased Plays
55/0 TorAL
73j2 ARTIST TITLE LABEL(S) INCREASE
48/0 | 50 CENT 21 Questions (Shadty/Attermatidinterscope) +829
58/0 SEAN PAUL Get Busy (40/40/VP/Atlantic) +599
56/0 BUSTA RHYMES & MARIAH CAREY | Know What You Want /) +460
712 JUSTIN TIMBERLAKE Rock Your Body Aive/ +374
| FABOLOUS FILIL' MD Can't Let You Go Flektra/EEG) +365
5412 | nas\ Can/Colmbial +363
584 GINUWINE Hell Yeah /Epic/ +330
67/0 | SNOOP DOGG Beautitul Doggy Style/Priority/Capitol +209
49/6 EMINEM Sing For The Moment (Shady/Aftermath/interscapel ~ +281
NELLY Pimp Juice /o’ ReeliUniversall +234
49/0
47j0
41/6
an (NMew & Active
40/0
5113 JOE BUDDEN Pump It Up (Def Jam/iDJMG)
43/6 Total Plays: 347, Total Stations: 36, Adds: 10
56/0 DRU HILL i Love You {Def Soul/iDJMG)
46/6 Total Plays: 341, Total Stations: 28, Adds: 0
3604 LYRIC Hot & Tipsy 4/
Total Plays: 296, Total Stations: 27, Adds: 2
2110 | 309 Stil Love You Motown/
110 Total Plays: 258, Total Stations: 23, Adds: 1
200 RATED R In Here Ta Nite (2-4- I/Universal)
2910 Total Plays: 238, Total Stations: 24, Adds: 3
2710 JURASSIC 5 FIMYA Thin Line fnterscape)
3501 Total Plays: 236, Total Stations: 24, Adds: 0
3318 WC The Streets (Def Jam/iDJMG)
Total Plays: 227, Total Stations: 17, Adds: 0
8312 | yiTMAN SAMMY SAM Step Dady (Universal
24/0 Total Plays: 172, Total Stations: 29, Adds: 24
361 MO THUGS F{FELICIA & LAYZIE... All Life Long /03
20/0 Total Plays: 144, Total Stations: 14, Adds: 1
121 FLOETRY Say Yes (OreamWorks)
20/5 Total Plays: 127, Total Stations: 9, Adds: 2
9/0
Songs ranked by total plays
R&R Station Playlists have moved to the web.
See all of cur monitored reporters at
www.radioandrecords.com.

FEATLIRING SPECIA
NAS, FOXY BROWN, BABY & AMEFIIE

THERE ARE 1,000's OF V'S BUT THERE IS ONLY ONE DRAMA RING!

HUGE AIRPLAY:

4
4 Hot37 730 KZZP KXIM KBMB KVEG KSEQ KDON KISV KCAQ KWNZ and more

ALBUM IN STORES VIAY 20TH

wransdjkoyeloy.com  wanaw.columbinrscords.com |

www americanradiohistorv com
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RHYTHMIC Mix SHOW TOP30 4

o April 4, 2003

RANK ARTIST TITLE LABEL
1 50 CENT iIn Da Club (Shady/Aftermath/interscope)
50 CENT 21 Questions /Shady/Aftermath/interscope)
SEAN PAUL Get Busy (VP/Atlantic)
SNOPP DOGG Beautiful (Doggy Style/Priority/Capitol)
JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG)
NAS | Can (Columbia)
FABOLOUS fiLIL' MO Can't Let You Go (Elektra/EEG)
LIL" KIM The Jump Off ({Queen Bee/lUndeas/Atlantic)
GINUWINE Heil Yeah (Epic/
R. KELLY Ignition {ive)
2PAC Still Ballin’ (Amaru/Tha Row/interscope)
BUSTA RHYMES fIMARIAH CAREY... | Know What You Want ()
BABY What Happened To That Boy? (Cash Money/Universal)
JOE BUDDEN Pump it Up (Def Jam/IDJMG)
B2K Girlfriend (Epic/
PANJABI MC Beware Of The Boys (Sequence)
DA BRAT I'm In Love With You /So So Def/Arista)
TALIB KWELI Get By (Rawkus/Priority)
DMX X Gon’ Give It To Ya (Ruff Ryders/IDJMG)
50 CENT Wanksta (Shady/Aftermath/interscope)
WAYNE WONDER No Letting Go (VP/Atlantic/
R. KELLY £/BIG TIGGER Snake {/ive .
50 CENT f/NOTORIOUS B.I.G. Realist Nigga (Shady/Aftermath/interscope)
DJ KAY SLAY Too Much For Me (Columbia)
STAGGA LEE Roll Wit M.V.P. (ARTISTdirect/
JA RULE f/ASHANTI Mesmerize (Murder Inc./IDJMG)
KEITH MURRAY Yeah Yeah U Know It (Def Jam/IDJMG)
LIL’ MO fiFABOLOUS AEver (Elektra/EEG)
MARY J. BLIGE Hooked /MCA/
LIL" KIM £/50 CENT Magic Stick (Queen Bee/Atlantic/

W~ & WN

W N AN NN NN NN NN = e e oad o od cd b ek e
O W O & WN =~ O WO W &WN=O

| love the new Lil Kim featuring 50 Cent joint, “Magic Stick” (Queen Bee/
Atlantic). It's the next club banger that's gonna blow up! “The Realist” {Shady/
Aftermath/interscope), with 50, Biggie and Eminem, is sick. The record is &
so hot, you think it couldn’t get better. Then Eminem comes and drops a
verse and kills it. Panjabi MC featuring Jay-Z is another sick record I'm
feeling. Every time | hear this I'm like, “What the hell?” But it keeps you
listening. Bubba Sparxxx is back with his new joint, “Jimmy Mathis”
(BeatClub/Interscope). 50 Cent has been holding it down representing the
East, and { think Bubba can hold it down for the South with his new album.
It's gonna be hot, and the game needs his sound right now.

® — DJXCEL, WMBX/West Palm Beach

| I'm checking for Panjabi MC featuring Jay-Z's “Beware of the Boys” (Koch).
The joint is fire! If you aren't playing 50 Cent's “21 Questions” (Shady/
| Aftermath/Interscope), maybe it’s time to check out of the game. This song
is firel Hawk's “You Already Know" (Independent) is a local record that
we're spinning. [t went to No. 1 phones with only one spin a night. Now it’s
at 50 times a week. If you want an MP3, fet me know or hit me up at
djpenetrate@houston.rr.com.

— DJ Penelrate, KPTYMouslon

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 3/23-3/29/03.
©2003, R&R, Inc.

@

PHATWW 51X

LOGN £/P. DIDDY AND KELIS How You Want It (Bad Boy/Universal)
PANJABI MC f{JAY-Z Beware Of The Boy {Koch)

JAY-Z Excuse Me Miss (Remix) (Roc-A-Fella/IDJME)

R. KELLY Snake (Jive)

LIL KIM £/50 CENT Magic Stick (Queen Bee/Atlantic)

JOE BUDDEN Pump It Up {Spit/IDJMG)

E-Mail
Continued from Page 39 | KBTT/Shreveport, LA KOHT/Tucson
. PD/MD: Quinn Echols PD: R Dub
LT3 T TELEED qeradio@aol com dub520@yahoo.com
PD: Michael Martin MD: Puerto Rico
ichael in@clea l.com i
Asst. PD/MD: Jazzy Jim Archer KYWL/Spokane puertoricod83@yahoo.com
Jazymix@aol.com PD: Steve Kicklighter KBLZ/Tyler, TX
. steve.kicklighter@citcomm.com PD: L.T.

KYLD/San Francisco MD: Chuck Wright 1t2002@theblaze.cc
PD: Michael Martin chuck. wright@citcomm.com MD: Marcus Love
michaelmartin@clearchannel.com marcus@theblaze.cc
Asst. PD/MD: Jazzy Jim Archer
Jjazymix@aol.com KSPW/Springfield, MO WPGC/Washington

o PD/MD: Chris Cannon PD: Jay Stevens
KWWV/San Luis Obispo, CA ccannon@ktts.com tenshare@aol.com
PD: Lee Cagle MD: Sarah 0*Connor
thecagle@aol.com dcgirl627@aol.com
MD: Maxwell KWIN/Stockton
chris@americangeneralmedia.com PD: John Christian WMBX/West Palm Beach

Jjohn.christian@citcomm.com PD: Mark McCray
KSXY/Santa Rosa, CA MD: Diane Fox mmccray@cbs.com
PD/MD: Crash Kelley diane@kwin.com MD: Darnella Dunham
crashkelley@wcr.pon.net ddunham@cbs.com
KUBE/Seatile WLLD/Tampa KDGS/Wichita
PD: Eric Powers PD: Orlando PD: Greg Williams
icp @clearchannel.com hey @aol com gwilliams@entercom.com

MD: Karen Wild MD: Beata MD: Jo Jo Collins
karenwild@clearchannel.com beata@cbs.com jcollins@entercom.com

wwWwW americanradiohistorv com
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This Week’s Hottest Music Picks

Preston Lowe

MO, KOBT/Austin
50 Cent featuring Nate Dogg's 21 Ques-
tions” (Shady / Aftermath/Interscope):

What can I say? It's 50 Cent. And you know '

what they say: When you sell records like
Eminem, you get plenty of groupie radio
love.

Bone Thugs-N-Harmony featuring Phil
Collins’ “"Home" (Ruthless/Epic): Here's
another home run for Bone Thugs-N-Har-
mony.

Na’Shay’s “Get Yo Mind Right” (Inde-
pendent): I tripped over this track last week.
I'm very impressed, and I will keep an eye
on this artist.

Jimi Jamm
PO/MD, WPKF/Powahkeepsie. NY

Da Brat's “In Love Wit Chu” (So So Def/
Arista): This smash could take us into sum-
mer. We need feel-good jams right now!

R. Kelly featuring Big Tigger’s “Snake”
(Jive): How can you not move to this?

Bone Thugs-N-Harmony featuring Phil
Collins’ “Home": There’s upper-demo ap-
peal in both Phil Collins and Bone.

Puerto Rico
MD, KOHT/Tucson

Bone Thugs-N-Har-
mony featuring Phil
Collins’ “Home": Nice,
smooth, and I love the
hook.

Clipse’s "Cot Damn” |
(Star Trak/Arista): They |
have their own style and
their own sound, and it works.

Monica featuring Missy Elliott’s “So |
Gone” (J): Ilike it, especially with the Mis-
sy touch.

Pattie Moreno
PO, KBOS/Fresmo

Novel’s “Peach” (Rawkus/MCA): Sick!
The ladies love it.

Stagga Lee’s “Roll Wit M.VP.” (ARTIST-
direct): The impact has been crazy. The girls
call asking for the “la, la, 1a” song.

R. Kelly’s “Ignition (Remix)” (Jive): Week
three, No. 1 phones!

David Simpson
M0, WIMX Harttord

Talib Kweli’s “Get By” (Rawkus/MCA):
The beat is hot.

Lil Kim featuring 50 Cent’s “Magic |
Stick” (Queen Bee/ Atlantic): This is really [
working in the mix.

Boomkat's “The Wreckoning” (Dream- |
works): Not for us, but [ love it. I

ES’s “Street Sweepers” (Independent:

Get familiar!

Orlando
PO, WL/ Tampa

Joe Budden’s “Pump It Up” (Spitfire/
IDJMG): This joint sounds like a four-
minute party. Love it!

R. Kelly featuring Big Tigger’s “Snake”:
Damn! This dude has got so much sex in
him that it oozes out of each track — espe-
cially this one! Tig’ is nice on this track, teo!

Nelly’s “Pimp Juice” (Fo’ Reel/Univer-
sal): The only thing that I can honestly say
is that I hate this record. I added it, but I
can’t get the f*cker outta my head!

Da Dutz (Jeey & Johnny)
Mils, KKFR/Phoenix |

Jay-Z's "Stop” (Roc-A-Fella/TDJMG): We
are the authority for hip-hop in Phoenix, so

.CHR/RHYTHMIC

how could we not play this jigga joint? | |

Blazin’ track, super catchy and this is heat,
man!

Bone Thugs-N-Harmony featuring Phil
Collins’ “Home": Was I the only one who
flipped when they saw Phil Collins on BET?
Can't deny that Bone have an enormous fol-
lowing. Had to play it!

Joe Budden'’s “Pump It Up”: This track
is sick, man. Plus, Joe made a run through
Phoenix for a show a minute ago, so we had
to give some homie love. I hope cats give
this record a chance to shine!

Chris Cannon
FO/MD, NEPW/Springlield, MO
Justin Timberlake’s “Rock Your Body”
(Jive): Great groove and sound. It’s packing
the dance floors at our club shows.
Frankie J's “Don’t Wanna Try” (Colum-
bia): I was skeptical at first — but hey, I'm
a guy and this is totally a chick record. It's
flying in medium rotation after two weeks.
Eminem’s “Sing for the Moment”
(Shady/Aftermath/Interscope): Doesn't
matter which Em song we play, he generates
phone calls, and this one is no exception.

Karen Wild
MO, KUBESeatie

Keith Murray featuring Def Squad’s
“Yeah Yeah U Know It” (Def Jam/IDJMG):
I love to hear this in the club or when Iam
getting ready to go out. It’s fun.

Talib Kweli’s "Get By” (Rawkus/MCAY):
I am feelin’ it because it’s positive, and that
is what I need to hear right now.

Fabolous featuring Ashanti’s “Into You”
(Elektra/EEG): This is my album cut! With
that Tamia sample, it’s familiar and the
chemistry is right.

Lil Kim featuring 50 Cent’s “Magic

"Stick”: This track is too, too hot.

Ghris Tyler
MO, WM Bastan

Mr. Easy’s “Drive Me Crazy” (VP): An-
other good reggae joint from VP. This
sound works here in Boston. If it works for
you, definitely check this one out!

Panjabi MC featuring Jay-Z's “Beware
of the Boys” (Independent): Very different,
very good and very catchy! It's starting out
in the mix.

Missy Elliott's “Pussycat” (Gold Mind/

| Elekira/EEG): Missy is one of the best in the

I ; Joe Budden
biz! Any one song with “coochie” in it is
cool with me. Seriously, it’s a hot, great
hook!”

Nick EHiott
PD, KKX)X/Bakersfield

Da Brat’s “In Love Wit Chu”: This will
get the listener bobbin’ and singin’.

Justin Timberlake’s “Rock Your Body”:
How can you go wrong with a title like

| that? Besides, it's Justin.

Talib Kweli's “Get By”: My new favor-
ite song on the radio. It’s strong and infec-
tious!

Lee L'Heureux
MO, WREDVPartland, ME

Lil Kim featuring 50 Cent’s “"Magic
Stick”: We're starting to play this lightly,
and it is already creating a little buzz in the
market.

Joe Budden’s “Pumnp It Up”: After drop-
ping one of my favorite records of last year
with “Focus,” Joe Budden is back with a
very solid record that I think has strong
potential.

Panjabi MC featuring Jay-Z's “Beware
of the Boys”: Right now we are only play-
ing it in the mix show, but it has taken off
in the clubs around here.

JB King
MD, KLUC/Las Vegas

R. Kelly featuring Big Tigger’s “Snake”:
Should be a great followup.

Daniel Beddingfield’s “If You're Not the
One” (Island/IDJMG): The lyrics are lady-
killers.

| JaRule’s “Reign” (Murder Inc./IDJMG):
One of my favorites off the album

for this?

Isn’t your teen
alittletooold (

Teens on Ecstasy sometimes use pacifiers to
keep from chewing the insides of their mouths
or chipping their teeth. Ecstasy can cause brain
damage, heart failure and even death.

Talk to your kids
about Ecstasy.

1-866-XTC-FACTS

A Memberof the Partnership for a Drug-Free America®

Drug-Free Southern California

www.drugfreeamerica.org
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9 % $ America’s Best Testing CHR/Rhythmic Songs 12+ :
(kﬁf 'E-'r 'I?E"H ﬁ{'ﬁlﬁqﬂr For The Week Ending 4/4/03 HHH
—
Artist Title (Label) TW LW Familiarity Burn  TD Familiarity Burn .
50 CENT In Da Club (Shady/Interscape) 401 420 9% 34% 401 95% 38% | | ARTisT:Playa b
AALIYAH Miss You (BlackGround/Universa 392 400 90% 28% 398  91% 27% LABEL: BlackGround/Universal
JUSTIN TIMBERLAKE Cry Me A River (ive) 382 1382 99%  46% 379 99% - 48% By MIKE TRIAS/ASSISTANT EDITOR =
EMINEM Superman /Shady/Aftermath/interscope) 380 381 96% 3% 383 . 96% 30% ot s rrre e =
50 CENT 21 Questions (Shady/Aftermath/interscope) 3.80 . a3% % 381 3% 8% laya first created a buzz back
JENNIFER LOPEZ FILL COOL J All | Have (Epic/ 377 368 97% 46% 360 97% 53% in'98 with their debut refease,
FABOLOUS Can't Let You Go (Elektra/EEG) 376 386 51% 8% 381  48% 9% Cheers 2 U, on Def Jam. How-
FRANKIE J Don't Wanna Try (Columbia) 376 378 36% 4% 372 2% 4% ever, the trio’s timing may have
NAS | Can (Columbisl 374 376 63% 15%  3.69 62% 16% been a little off. Around the
R. KELLY (gnition (/ive/ 372 359 83% 22% 386 82% 21% same time, R&B started taking a back seat to hip-hop and
FIELD MOB Sick Of Being Lonely (MCA) 372 382 55% 13% 376 57% 16% rap. As a result, members Static, Smokey and Black decided
DMX X Gon' Give It To Ya (Bloodline/IDJMG) 370 384 74% 17% 373 76% 17% to lay tow, writing and producing for other artists. Fast-for-
TYRESE How You Gonna Act Like That 4/ 367 382 70% 16% 361  68% 19% ward to the present. Playa have moved to BlackGround
SEAN PAUL Get Busy (V/P/Atlantic) 367 370 69% 16% 3.70 0% 17% records thanks in part to Timbaland, who introduced the
GINUWINE Hell Yeah (Epic/ 367 384 65% 13% 364  63% 14% group to the label. They are preparing to announce them-
MARQUESE HOUSTON That Girl (A&M/interscope) 367 367 48% 7% 363 46% 8% selves to the world once more with “Never Too Late,” the
JA RULE FIASHANTI Mesmerize (Murder Inc./I0JMG) 364 382 9% 46% 3.63 7% 48% lead single from their forthcoming atbum.
MISSY ELLIOTT FT. LUDACRIS Gossip Folks (Gold Mind/Elektra/EEG) 361 379 91% 35% 360 91% 36% Leader Stephen “Static” Garrett is a man who has in re-
B2K AND P. DIDDY Bump, Bump, Bump (£pic/ 358 361 98% 52% 356 8% 54% cent years become a songwriting and producing power-
SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol) 358 371 70% 19% 346 0% 22% house. Ginuwine's debut single, “Pony,” was Static's first
BUSTA RHYMES FT. MARIAH CAREY | Know What You Want (// 358 369 57% 11% 359 52% 9% major project and it instantly raised his stock in the music
LIL* KIM FIMR. CHEEKS The Jump Off (Atiantic/ 358 376 67% 11% 360 55% 11% world. Static and Black also wrote Ginuwine’s “So Anxious.”
50 CENT Wanksta (Shady/Aftermath/interscope) 385 370 B1%  34% 361 83% 3I7% However, it wasn't until he started writing for Aaliyah that
2 PAC Thugz Mansion {Amaru/Death Row/interscope) 353 366 65% 21% 359 64%  22% Static truly came into his own. His credits for Aaliyah in-
NELLY Pimp Juice (Fo’ Reel/Universall 1.50 - B5% 12% 350 56% 14% clude “Are U That Somebody,” “Try Again,” “We Need a
STAGGA LEE Roll Wit M.V.P. (Artist Direct) 348 - 28% 6% 346 25% 6% Resolution,” “More Than a Woman" and “Rock the Boat.”
JAY-Z Excuse Me Miss (Roc-A-Fella/iDIMG) 340 354 68% 18% 332  69% 19% “She trusted me and what | wrote a whole lot,” says Static
2 PAC FITRICK DADDY Still Ballin  Tha Row/Amarulinterscope /3.4/ 366 4000 12% 35 37.00 1% 29 of the late songstress, who became a friend of -the group.
B2K Girlfriend (Epic/ 327 34 TM% 2% 322 0% 22% “We had beautiful chemistry.”
Total sample size is 484 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity St Pt!ay: O LS e L I.s the latest M of ear candy
P the p ge of dents who the song. Total burn represents the number of respondents who said they are tired of hearing the auchas cor_‘cocmd' The midtempo groove tel!s th.e story
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the of a love affair gone wrong, from betrayal to figuring out
;n’l;l; ’t:’::ﬁ:zcm ;,;::Ie,;emmy e ! Zarerf Music.com resut;snar'e normea{"zo rapgce;;:mr r:sea,rch. Tzezﬂ;lfslarelffel;;!ed !olshovzopinli;;n& where things went wrong to the ultimate determination that,
- Hale isareg of Rate om. The system is availabie for local radio stations by calling e »
Uw-m—sm, RateTheMusic.com data is p by M Research, A divislon of Premlere Radio Networks. . JAN It's never too late/Never too late for us. )
Report )
eporters
KKSS/Albuquerque, NM * WWBZ/Charieston, SC © WJWH/Greensboro, NC * KWwiDALas N WKTUN . fPhoenix XHTZ/San .
B L, | S L e p B R
D B0 b i 3 50 Moo - o ¢ R Mo o | 7 koo e B he e i ot TS
4 NTAAN SAMMIY SAM “addy” WeH NC 10 GINUWANE “Her™ TALIS KWELI Gt ;’n"mlmw IHJM‘.A-'&« &%"ﬂ : mm}mw
S| S et 56 M| VOMNevwie | ST on: peltammeemorr | | EE
-‘n:u. . 31 HITMAN SAMSY SAM “Daddy’ 9 m'" 3 'g;'ﬂ;rmnm m::'.:mqum vnp’:;:.m % _e.._, Modesto, CA
T B . H o 19" MARY J BLIGE 0 THUGS-H-HARS Home' et '
R 2 e BRI e e R BT e BE
. Y- el WOSL/Greeaville, NC * WNVZNorfol, i AR Shbaey SAM “Dasy
mlﬂ":lr.ﬁl PR COLOR? Crangs X T KPWR/Los Angeles, CA 3":“-.’-"‘ . w&m'm m?wwc‘ WLLD/Tampa, FL *
APRARE: Meatick o ALOETRY Vo5~ Py Ay Saal H Fr ey .C.5. Mclatyry APDARD, Jorry Jim Archor mm
BUSTA YU SARIAN Yo XNDACorpus Christ, TX STAGBA LEE o e T " nouu - ;‘13 ?ﬁ'{; VONCA Gon” 5 lostan
WZBZ/Atiantic City, NJ * 0. M tn WZMXMarttord, CT * I otce KMRK/Odessa-Midiand, TX Pl KWWV/San Luis Obispo, CA 9 PANAM UC Boys®
[y = 3 B s e O Biove Saihony 9 WAYNE % Fouto ) . oo o VOKICA Gone™
"R e gt | B e | ST R ST cen 2
KOBT/Austin, TX i KDDB/Honolule, i * m:o:;u A - 55 m:‘" i e %ﬁ%
£0: Lroled b KZFM/Corpus Christ, TX 7: Loo Saiowin . 15 WAYHE “Long® " bibrs 2 EMEM ‘Women™
i - b o KT Memphis, TH KKWD/Okdahoma City, OK o e :’wgﬂ:vc,q:" o
KNG Austi, X+ AR TR % Wit tor nEmE o, NELL/Tlr Longuen, TX
3 ALY KWEL “Gor™ JUSTIN TRIBERLAXE “Body” JOE BUDDEN “Pumg™ KUBE/Seattie-Tacoma, WA * MO Marces Leve
.g-_‘:";‘; — KBFB/Daltas-A. Worth, TX * KK Honoluiu. Hi - P B F ey A Sore’ O St s 3 W e s
5 g 2 958 Sl sy S Ry KOCHOmaha, N * i o TR S
- KXMEHonolulu, HI * WPOW/Miaml, FL * " R e At ot s S cse e aatianen. D
m“ﬂ’xmvw 1D e WJHMOrtando, FL * - /Sheeveport, LA * iy b
XiSv/Bakersfield, CA * 3 WD Kav Aok e d " . ’ 7 1
- R e | TEEL B e TEEw— | B
. e Bouldes €0 ° KEXXMouston-Gatveston, TX* | WPYMMiami, FL * -8 o o e g AL
ield, CA 9 doha €. 0: Tom Catecscsl PO, PN bichsnts L KBMB/Sacramento, CA * Al
B G e | AT e e T B e WA ettt
MO: Lowsa Mishesls. . S GHAWINE Her 3 LASGO "Aone’ . Xl A
11 S0CENT 21 KPRREI Paso, TX 10 HITMAN SAMARY SAM “Dacdy WPY0/Orlando, FL Y n Aoy Sab-Dasy” o SAM “Dacdy” KDGSMichita, KS
e sy st Dndey e v Y sy KTTBMinnsapolis, MN * oy ot W TSTLER Loy e
LR e e mwlm ™ PRS0 oo 16 BUERAY AR ey o.h WOCA omat Y -,
WJNH/Baton Rouge, LA * Sotnlen 2 DA ENTOURAGE “Sunny” % 50 CENT 71" - 51 KSFM/S) .:am .CA*
. e e, Ml | XMt Cavms—— | DB “ort
AT yramee e ST I i L s o Monitored Reporters
Gow” city, TN AT SR S “Dusoy 2 %g WOCUSalisbury, OF 91 Total Reporters
wmm' AL WIFX/FL, Wayne, IN mvun-?— . AOWISLEY £/ KELLY “Whar™ PO: Woekis N
D So= "R K e S, A | gyt spiog, A Ty e 81 Total Monkored
£ wh SAM “Dadoy” 5 HITMAN SAMMY SAM "Oaddy” %‘vm WAYNE WONDER “Lotang™ o T 3 rk%:'vz&mm
Goe” STAGGA L
WOMNBaston, WA * KBOSFresno, CA * e KDONMonterey-Salinas, CA * i 10 Total Indicator
iy S i 0 g ot el Ll Yl WPHPhiladelpbia, PA * KUUU/Sat Laks Chy, UT * 9 Current indicator Playlists
I e o T el A ALY Sl Doty = e ol
[ 2~ A 2 Wooku ewier NOVEL et O Y . Did Not Report, Playlist Frozen (1):
o o . KFAT/Anchorage, AK
WRVZ/Charleston, WV KSEQ/Fresno, CA KVEGALas Vegas, NV KKFR/Phoenix, AZ KBBT/San Atonia, TX * '
Bwa Shews TR Rl | Bt Note: KFFM/Yakima, WA moves from CHR/
L I v AT SAU “Doser ﬁﬁ% - o 10 BSOS e, ] g:l: % %m.mww Rhythmic to CHR/Pop.
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NOT JUST ANOTHER SINGLE. AN EVENT.

THE NEW ALBUM FROM GERALD LEVERT, KEITH SWEAT AND JOHNNY GILL

PRODUCED BY DARRELL “DELITE” ALLAMBY FOR GHETTO POP MUSIC INC.

GOING FOR ADDS AT
URBAN AND URBAN AC
NOW!

ALBUM IN STOHES JlINE I7
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From TV To Radio

BET personality set to take the hip-hop world by storm

Once a part of the Black Entertainment Television
show Teen Summit, rapper Cinque is now ready to con-
quer the hip-hop game. Eyes for the Blind is his debut
release on Big Grip Entertainment.

Cinque is a Brooklyn, NY native,
but he has lived in Flori-
da and Phoenix and cur-
rently lives in Los Ange-
les. He was actually in the
studio recording an al-
bum before getting the
spot on Teen Summit,
which came about quite
by accident.

He says, “I was living
in New York and was in-
volved in a long-distance
relationship with a young lady from
Los Angeles who was into modeling
and acting. One weekend while [ was
visiting her in L.A,, she had an audi-
tion for Teen Summit, and I happened
to ride with her.

“While I was sitting in the lobby,
the producer, Eric George, walked
out to give instructions to the actors
who were waiting to audition. He
appeared to be frustrated and had
already sent many people home.

“He walked past me and asked me
if I was on the list to audition. I told
him that I wasn’t, and he asked if I
would come in and audition anyway.
Another producer saw me and im-
mediately said that I was who they
were looking for.”

Ironically, before the producer ap-
proached him, Cinque had been
checking out the actors and models
in the lobby and thinking to himself
that he could never do what they do.

A Positive Impact

"“When they told me they wanted
me for the show, it was flattering,”
Cinque says. "Atthe same time, [ was
dealing with the music industry, and
I'd come across a lot of people who
would promise many things, but
they never came through on their
word. [ assumed that it was like that
with the television industry as well,
but the Teen Summit producers were
real and honest and followed
through. They called me a month lat-
er with the job offer.”

Cinque saw changes in how he
was treated by others when he be-
came a part of Teen Summit. " guess
I was accepted in the ‘industry’ cir-
cle,” he says. “That's kind of whack
to me, because people should be ac-
cepted for who they are and not for
what they do or what they have. |
started getting my phone calls re-
turned sooner, and [ was able to set
up meetings with people who had
once been difficult to see.”

Cinque

Fortunately for Cinque, there were
more positives than nega-
tives that came with his
role on the show. “It was a
beautiful experience, be-
cause | was given a chance
to travel and was able to
have an impact on the
youth,” he says.

"I had always wanted
to be a teacher, but I never
pursued it. I would have
wanted to teach junior
high school kids, because that’s the
age where they’re most imptession-
able. Before that age they’re in the
nourishment stage, and when they
reach high school, kids think they're
adults already.

"During my time on Teen Summit,
[ felt like I got a chance to make a
positive impact. I did a lot of public
speaking, talking with kids about
decisions and other positive things.
It was a wonderful experience.”

“I feel | represent
those with no
representation:
poor America.”

Memorable Moments

It was during one of Cinque’s
many speaking engagements that he
experienced what he describes as one
of his most memorable moments.
"My co-host, Marcel, and I were trav-
eling to what was my second speak-
ing engagement,” he says. “Usually,
we traveled with producers and cam-
era crews, but this time it was just the
two of us.

"We traveled to Oakland to speak
with a small number of students.
When we arrived, there were no kids,
only parents, teachers and school
administrators. | already had my
game plan set for talking with the
students, but when I got there and
saw the adults, I had to switch it up.

“It ended up being cool. I spoke to
the parents about bridging the gap
between them and their children. It
opened it up for the parents to speak
to me about the kids instead of the
other way around.”

Sometimes it’s hard to transition
from film or TV to music, but Cinque
doesn't feel that it’s going to be that
difficult for him. He believes that the
kids who know him from Teen Sum-
mit will accept him as a rapper. He
says, “I know that a lot is based on
perception and firstimpressions, and
[ feel that I'll be accepted and taken
seriously.

“Whenever [ had an opportunity
on the show, | talked about the fact
that I rapped and that I planned to
release an album. Also, I'm a mild-
mannered person. I didn't get on TV
and act goofy, so people shouldn't
perceive me as just some corny cat
trying to rhyme. People who don't
know my background might think
that I got a break on TV and now I'm
trying to rap. Once they hear the
music, it's going to speak for itself,
and they’ll know that’s not the case.”

Feel The Honesty

Cinque said he’s always been into
music and has been rapping for the
last 13 years, since the age of 12.
“Rapping wasn't a conscious deci-
sion,” he says. “When [ was young-
er, [ was surrounded by hip-hop, so,
naturally, I fell into it.

“Ididn’t just decide one day that I
wanted to rap; it’s always been a part
of my life. I was fortunate to have
grown up in an era when hip-hop
was at its finest. It was so prevalent
in my life, and it still is.”

Cinque says that when people
hear his album, they’ll hear nothing
but pure, classic hip-hop. “I'm trying
tobring back the nostalgia, that mag-
ic that's lost,” he says. "People are
going to feel the honesty that I'm
pouring into this album.

“I'm not just rapping to be rap-
ping; I'm saying something in every
song. Whether I'm talking about par-
tying or about something serious in
society, it’s all real; nothing is fabri-
cated.

“Many hip-hop records are exag-
gerated, where the artist is rapping
about things that aren't real. It's not
my gimmick to rap about what's real,
[ just happen to rap about my life.”

Stumbling Blocks

Cinque has faced a few stumbling
blocks since he began his music
project, but he’s quickly overcome
those hurdles. “It's not a challenge
anymore, but at first [ was shopping
for a major deal, and I encountered
so much politics,” he says. “The mu-
sic wasn’t a problem, but working
through the record-label politics was
difficult.

“Everyone has their cliques, and
record companies want you to be
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down with certain producers. [ was
approached with the opportunity to
help start an independent label with
major backing, and that alleviated
the problem.”

The title of Cinque’s debut album, .

Exyes for the Blind, holds a lot of mean-
ing for him. “1 feel I represent those
with no representation: poor Ameri-
ca,” he says. “A lot of times when
you're born into certain situations,
you're easily conformed into what
society lays in front of you. It's like
we live in a matrix, a fake reality.
"God blessed me with a little bit
of understanding and insight, so I'm
going to let people know what's go-
ing on. Maybe you're walking across
the street and you don’t see a car
coming at you in the form of police
brutality or whatever. I'm going to let
you know to watch out for the car. |
want to be the eyes for the blind.”

“During my time on
Teen Summit, | felt
like I got a chance to
make a positive
impact.”

The Big Screen

Cinque is also working on his act-
ing skills. He had his first shot on the
big screen in the ‘99 film Nemesis 2,
then had roles in None Left Standing
and Red Herring. He's featured in a
couple of upcoming independent
films, Equalaris and Don’t Blame It on
Hip-Hop. In Don'’t Blame.... he por-
trays a young rapper battling the
dangers of the streets and seeking a
better life. He's also set to appear in
Smoking Joe — the life story of Joe
Frazier — as boxer Buster Mathis.

“I'm not going to say that I'm an
actor, but I will act,” Cinque explains.
“T've been blessed to be cast in a few

T« -

roles. I dibble and dabble right now,
but when my music is a little more
established, I plan to take some act-
ing classes and take it a little more
seriously.”

Cinque also gives time to the com-
munity and helps the youth. He’s in-
volved with a nonprofit organization
called United Soldiers and is going
to use his skills as an amateur boxer
to teach the sport to kids. Cinque says
that boxing taught him discipline
and has helped him throughout his
professional career.

“United Soldiers is an organiza-
tion that my brother, Leroy Coleman,
started, and I became a part of it,”
Cinque says. “Leroy is a staple in the
community but was once a notorious
gang member. He turned his life
around for the better, started doing
a lot of positive things and started
United Soldiers.

"We're opening aboxing gym, and
we're going to teach kids to box af-
ter school, after we help them study.
People don't realize that boxing is
more than physical; it's 80% mental.
It teaches you a lot about mind con-
trol and critical thinking and builds
self-esteem. There’s a lot of positive
that can come from boxing.”

This Is Personal

Most entertainers do what they do
because it's something they love and
something they feel they’re here to
do. Cinque feels that way also. “This
is personal to me, because I don’t
look atitlike ajob,” he says. “As long
as you're doing what ‘you feel and
your purpose is to better the earth
and follow God's plan, he’s going to
provide you with the resources to
survive.

"I don’t think rapping is an impor-
tant thing to do in God’s eyes, but
what [ do with my rapping will be
the important thing. I will never be
elected president and I don’t see
myself as a minister, so rapping is my
way of making positive changes by
trying to affect people with positive
messages in a way that they are real-
ly going to understand them and get
into them. This is personal for me.”

United Stations Radio Networks presents the
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Information is Power!

With market news and personal finance information that matters

to your listeners, the Black Enterprise Business Report helps

your audience make informed investment and lifestyle decisions.

Empower your audience with the
Black Enterprise Business Report

Call 212-869-1111

bebr@unitedstations.com
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VR W ARTIST TILE LABEL(S) e mAvs mpg:z'osis:fons Ve s | Mo st AddEd 7
1 1 50 CENT In Da Club (Skady/Aftermath/interscape) 3338 2118 531194 13 640 | www.rradds.com
2 @ Jav2 Excuse Me Miss (o4 Fela/I0JMG) 32T 42 5I1MIB 10 B30 | ererrme o od
3 ¥ B NELLYi guiiaoa/ 2977 126 486268 23 64/0 | moicA SoGone ) u
L] o SNOOP DOGG Beautiful (Jaggy Style/Priority/Capitol) 2391 +150 453893 10 64/0 HITMAN SAMMY SAM Step Daddy (Universal/ 35
4 5  TYRESE How You Gonna Act Like That () 2619 -219 438644 20 63/0 | ROSCOE Head To Toe /Prirty/ 18
7 @ LI KIM The Jump Off (Gueen Bee/dtiantic) 2489 +280 339967 9 65/0 ;g::::;;:;”PT” ""”“ ﬁ"” jJ"/”'/’”JM”" ’7‘
. ay Your Part
8 o SEAN PAUL Get Busy (40/40/VP/At/antic) 2444 +281 429886 8 65/0 MO THUGS FIFELICIA & LAYZIE... All Life Long 03/ 3
6 @  AALIYAH Miss You (BlackGround/Universal 2267 +1 403651 19 130 | TALIB KWELI Get By /Rawkus/MCA/ 5
10 @ BUSTARHYMES & MARIAH CAREY | Know What Yeu Want () 2220 +212 334698 8 63/1 | LIL'JON & THE EASTSIDE BOYZ Play No Games TVT) 5
11 O NASICan Columbia) 2009 +164 308582 8 611 :‘:;‘::::z::‘;:‘:;‘:'ﬁ’fdw"”‘:"z/ 3
. 1S asn
13 1 GINUWINE HE" Yeah /Eﬂlﬂ/ 1146 -38 2484717 10 61/0 PAYBACK Things U Do flanovative/ 4
23 @ 50 CENT 21 Questions (Shady/Aftermath/interscope) 1699 +526 301927 4 52 CHINGY Right Thurr (Priarity) 4
16 ) WAYNE WONDER No Letting Go /V/P/Atlantic) 1656 +161 253722 15 5913
9 14 MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 1646 413 193883 14  63(0 Most
18 ) FABOLOUS FILIL' MO Can't Let You Go (Flektra/EEG) 1611 +221 215384 7 582 I dPl
17 @  B2KGirlfriend Epic) 1561 +135 216352 6 551 ncrease ays
12 17 JENNIFER LOPEZ FILL COOL J All | Have (Bic/ 1596 323 187416 14  58i0 Tom.
14 18 JUSTIN TIMBERLAKE Cry Me A River (ive/ 18434 321 189768 12 57j0 | ATST TME usaus INCREASE
20 @ FLOETRY Say Yes (OreamWorks) 1422 +198 219163 9 58/2 50 CENT 21 Questions (Shady/Aftermath/interscope/ +526
15 20 BABY F/CLIPSE What Happened To That Boy? (Cash Money/Universal) 1413 136 200683 13 550 flflf‘:"'\’n‘g: ‘je‘ B";L’;’;’/”/‘g’/"/z-z'”j’, : *;g[‘]
A ) g e Jump lueen bee/Atianti +
21 @ JAHEIM Put That Woman First (Divine MilyW8/ 1363 +150 248204 5 58/1 FABOLOUS FILIL' MO Can't Let You Go (Elektra/EEG) 221
22 @ VIVIAN GREEN Emotional Rollercoaster (Columbia) 1196 +10 200713 18 41/0 BUSTA RHYMES & MARIAH CAREY | Know What You Want () +212
19 23 NIVEA Laundromat (ive/ 1186 188 153056 13  GO/0 | FLOETRY Say Yes Dreamiorks/ 198
26 @ RONISLEY FJR. KELLY What Would You Do? [DreamiWarks/ 1077 +87 160526 4  51/0 :ﬂ"ﬂ‘ufl‘é’:g"é”"'“&" Up (Dt Jom/1DIMG) +:‘7’:
A 0 bone +
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32 31 CHOPPA Choppa Style (Vo Limit/Universal 766 A 96012 11 2400 New & Active
28 32 50 CENT Warksta /S/iady//nte{scupe/ BTAZ ABIT8 19 B | P AT THie)
38 €  NELLY Pimp Juice (Fo’ ReellUniversal 735 477 98032 3 4810 | Totu Plays 365, Tota Stations. 25, Adds: 2
37 €D HEATHER HEADLEY | Wish | Wasn't 4/ 663  +98 97588 3 4914 | paveack Things U Do fhmoverive
30 35 SYLEENA JOHNSON Guess What Live/ 652 129 80455 11 44J0 | Total Plays: 306, Total Statons: 26, Adds:4
40 @ MARY J. BLIGE Hooked (MCA/ 621 +83 66194 2 10 | CHINGY Right Thur (Prioity
39 €D  MISSYELLIOTT Pussycat (Elektra/EEG) 602 +60 98886 2 )0 | 1etePMays: 302 Total Statons: 18, Adds 4
HITMAN SAMMY SAM Step Daddy (Universal)
50 @ DRU HILL [ Love You (Def Sou/iDJMG) 543 +143 76483 2 &l Total Plays: 239, Total Stations: 35, Adds: 35
41 € LI JON & THE EASTSIDE BOYZ | Don't Give A @#$% (TVT) 527 +16 86604 16 - 18/0 ,
. DJ KAY SLAY Too Much For Me [Columbia/
43 @ 7021 Stil Love You Motown/ 520 +52 93338 2 3NV | ool Plays: 236, Total Stations: 36, Adds: 3
36 41 FAT JOE Alll Need (Terror Squad/Atiantic) 518 97 40363 10 2310 | \ymic s Ty
45 @ TALIB KWELI Get By (RawkusMCA) 502 +53 72095 2 40/5 | Total Mays: 181, Total Statons: 26. Adds: 1
35 43  MARIO C'mon ()} 494 155 66106 8 3610 HOT BOYS My Section {I_fasll Money/Universal)
44 @  KEITH MURRAY Yeah Yeah U Know It /Def Jam/IDJMG) 492 +31 57978 3 3gjg | "ol Plays: 178, Totl Stations: 15, Adds: 0
[Debut> D'MELLO FIMOBB DEEP Best Love Story (Warner Bros./
38 % r(?n:::: 2,(::2;% BLIGE Come Close To Me M4/ :2: " ;; :::gg 1; ::::4 NP Pt B
i ome tLiose 10 vie .
: CRAIG DAVID Personal (Wildstar/Atiantc)
@ DAVID BANNER FILIL' FLIP Like A Pimp (Universal 451 467 55290 1 3N | foupis 145, Toul Statons. 20 s 0
@  JOE BUDDEN Pump It Up (Def Jam/IDJMG) 429 +184 57466 1 8218 | - JoN & THE EASTSIDE BOYZ Play No Games /7VT)
48 49  KELLY PRICE He Proposed (Def Soul/iDJMG) 421 5 79309 2 38/2 | TotlPlays: 121, Total Stations: 13, Adds:5
49 50  MR.CHEEKS Crush On You (Universal 404 12 65126 5 300

Songs ranked by total plays

67 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of

3/23-3/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed . :

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting R&A Statu:ln F;laylms h.ave mDvedI;D lhetweb.
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases See all of our monitored reporters a

in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used hesein with permission from www.radioandrecords.com.

the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

OWN YECILIIR ENVENTS

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your fago using up to four spot colors.  — Perfect for concerts, events and giveaways.
— Packaged on a roll and easy to use. — Up to 3’ High and 6’ Wide
— Weather-resistant — Durable

" PO. Box 750250 Houston, Texas 77275-0250 » Tel 713/5074200 Fax 713/5074295 =2l 1
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Jaheim’s “Put That Woman First” is
the biggest R&B record on WJMZ/
Greenville, SC right now. Snoop’s

! L “Beautiful” is performing well with
R E@ @ ﬁ D adulits. Floetry’s “Say Yes” is another
“With

| record that’s working really well, along
| with Ron Isley featuring R. Kelly’s

Doug Davis

PD, WJMZ/Greenville, S¢ | “What Would You Do” # Creepin’ on

B

Tmm————=_the come-up are Kelly Price’s “He Pro-

posed,” 50 Cent's “21 Questions” and Missy Elliott's
R&B-laced “Pussycat.” Thanks to Elektra for the
squeaky, squeaky clean version. ® | was checking out
some new jams the other day and was pleased to find
a soon-to-be hit. It's a gem of a record called “Life” by
Chicago artist K. Fox. She reminds me of Betty Wright
when she first came on the scene. She's kind of like a
female version of Jaheim — lots of soul. This song has
great lyrics that you can really feet and contemporary production with
i an old school feel. It's perfect for WJMZ.

0 Cent'’s “In da Club” (Shady/After-

math/Interscope) is still holding
strong to the top spot, while 50’s “21
Questions” (Shady/Aftermath/Inter-
scope) is again the No. 1 Most In-
creased, going 23-12 and up +526 ... Lil
Kim’s “The Jump Off” (Queen Bee/At-
lantic) moves 7-6* and is up +280 ...
Sean Paul’s “Get Busy” (VP/Atlantic) is
climbing fast, 8-7* ... Busta Rhymes’ “| Know What You Want” (J) is
up this week as well, rising 10-9* ... 702's “| Still Love You” (Motown/

You” (Def Soul/IDJMG) takes a big jump, going 50-38" and up 143

Syleena Johnson’s “Guess What” (Jive) still claims the No. 1 spot
at Urban AC ... Floetry’s “Say Yes” (DreamWorks) moves 5-4*, up
+135 ... Gerald Levert’s “Funny” (Elektra/EEQG) is still inching toward
the top, moving 14-12* ... Heather Headley’s “| Wish | Wasn't” (RCA)
looks good this week, going 18-13* and up 111 plays ... Jaheim’s “Put
That Woman First” (Divine Mill/WB) takes a nice leap, 20-16* ... Kelly
Price’s “He Proposed” moves 26-22* ... Debuts include Tom Scott
& Ann Nesby's “You Are My Everything” (Higher Octave) at 29* and
Kenny Lattimore & Chanté Moore’s “You Don’t Have to Cry” (Arista)

—

Universal) looks good this week, moving 43-40* ... Dru Hill's “l Love |

plays ... This week’s debuts include Monica with “So Gone” (J), at |
47*, and Joe Budden’s “Pump It Up” (Def Jam/IDJMG), at 48" ... |

PHUN

DAMENTALLY

arTist: Joe Budden
ueeL: Def Jam/IDIMG

8y KASHON POWELL/ URBAN EDITOR

It seems as if nothing but heat is pop-
ping off Def Jam Records’ roster these
days. The next artist to jump off goes by
the name of Joe Budden. He was born in
Harlem, moved to Queens and ended up
in New Jersey. Budden dropped out of
high schooel but got his GED soon after.
He tried college, but found that it wasn’t
for him and gave it up.

A middle child with two brothers,
Budden says he's been rhyming since he
was 10 years old and has always felt it was
his destiny to rap. He grew up listening to
Rakim, Kool G Rap, KRS-One, Run DMC
and LL Cool J, and before long he felt like
he could take hip-hop to a new level.

Budden’s name is associated with the
hot mix compilations by turntable wiz-
ards like DJ Clue, Kay Slay and
Cutmaster Cee that are in-constant cir-
culation. Budden’s songs have been fea-
tured on the same mix compilations that
have put many rappers on the map today.
Last year he had one of the hottest club
records out, “Focus,” and his name spread
through the underground hip-hop scene
like wildfire. The buzz on Budden even-
tually led Def Jam to his door.

Budden will be the first to say that he
has not had an easy road to where he is
now. He admits to being addicted to drugs
in the past, but has since recovered. He
says that he’s been clean for six years
now, and he remembers his teenage years

- as spent mostly in rehab and psychiatric

institutions. Budden says, “It took my
teenage years to overcome it. I had hit
rock bottom, where enough was enough.”

Now that the force of Def Jam is behind
him, Budden’s fans eagerly await the
magic that is sure to come. He says, “It

the attitude, and I've been ready. A lot of
people thought after ‘Focus’ I wouldn't be
able to come back with another one. A hit
record is hard to make, for some people.
I came back, regardless of what the non-
believers thought.”

Budden is definitely ready to make a
name for himself in the hip-hop game,
and he’s sure to make some noise by
teaming up with one of the hottest pro-
ducers known to the genre: Just Blaze.
Just Blaze, who has a Midas touch when
it comes to producing hip-hop tracks, pro-
duced Budden’s first single, “Pump It
Up.” Buddens’ debut album definitely
packs some heat.

Another track from the album, “Dear
Angela,” is a song about the heartache of
being in a stormy relationship with the
mother of his son. “Calm Down” is dedi-
cated to Budden’s own mother, and he ex-
plains that he wouldn't have made it
through all of his troubles in life without
her. “Walk With Me” is Budden’s story
about the difference in the way people
treated him before his record deal and
how he’s treated now that he’s signed to
Def Jam.

Budden is not the rapper to sleep on.
He’s bringing some powerful lyrics and
has the muscle of the hottest label in the
industry behind him. Unlike a lot of rap-
pers today, Budden definitely has a life

*
G — Kashon Powell, Urban Editor ||  feels like Def Jam is behind me and  story to tell, and it’s one that many are
4 they'reready. I've had the songs, 've had  sure to be interested in.
4 ™\
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WWIN/Battimore, MD * WZAKClovetand, OH * . * WSOUdJacksonville, FL * WRBV/Macon, WYBC/New Haven, CT * WOAS/Phifadeiphia, PA * WLVH/Savannah, GA
m.:gq%m PD: Kim Johmson o mﬁ'ﬂw PD: Niks Wilkams AL mmm&‘ ulu,-“:'e-u Sta. Mye PD: Joo : Gary Yousy
PO: Tim Watts | MO: Bobby Res % RONILEYFR KUY W o:KJ. UL FAO08 06T Bt %ﬁ-m wu:;m o hon
L3 l:wm HEATHER MEADLEY “Wagh" "‘"'m' lel oo AHEM "Worman' GEORGE -mmu“’-
SMIOKE MORFUL “Now™ NoAdce
KMJIKansas City, MD * KJMS/Momphis, TN * WFXC/Raleigh-Durham, NC * .
KQXL/Baton Rouge, LA * WLXC/Columbia, SC * | o s ity OM/PD: e Bei) oW Oy Yooy WikToldo, OH
DM Don Gossakia . PO WFLM/R. Pierce, RL * MC: Trey Mickaets APDD: Eloen Cotlor APTIMAD: Jodi Serry L oy Low
POAD: ya Vorn o | - Mikte S ¢ GEOPGEDINE Gue” wian WYLD New Orears, LA ™ 0: Bonce Scoos DN
GEQRGE DUXE "Guses’ GEOAGE DUME “Bes: mu:r'::lu M:A-u'u oste wmw
KNEK/Lafayette, LA * WHOT/Miami, Ft * ke WKJS/Richmond, VA *
. PD/MD: PU: Derrick Brown PO/MO; Kevia Ganiner
%?m:ﬂ:mm.ll | w:AGM:oium. GA o v::-nmm o PN K Vg et e
o AT P e e BT WRKS M Yor, WY WHURMsogon, 0 *
VO e i WAREFaunehe-Lyndinsg, VA * ‘GEDAGE DUNCE “Gonss
WMGL/Charleston, SC * | B i Paciur, W1 e e
PO: Temry Base KRNB/Dallas-Ft. Worth, TX * %"%::,"m"" fadan
APD/MO: Belinda Packer OW/PD: Sam Weaver KIJOHouston-Galvesion, TX * 'DEBORAH COX "Parr . WMMU/Washington, DC *
LD F00 0P S | wohuayv 70: Car Commar WSVYoriol, VA Ty TE s
SRR NORRA ow" 1 KNORED Yo H0: Sam Choice: : Mickael  Chuck Altins MD: Miks Chaza
TR~ Kt ok, AR * D e o e L
. l ﬁ... ’ POM: Tyrans Jacksen
e meoowe R e Lo,
DEBORAH COX Pt APD: Onell Sievens WTLCAndianspolis, IN * m.nlé'“ *Monttored Reportars
45: sl i i WOLTMobile, AL * e ener e 48 Total Reporters
//Chattancoga, TN * Sk KIHT /Lo Angeles, CA * PO: Sieve Crombiey W Womar
POAMD: $am Torry g MD: Kaliey Barlew
T GEORGE DUE oe” onss QCORGE OURE s 44 Total Monitored
‘SMONIE NORFLL. “Now™ | . R
- WUKS Fayenele, KO use e 4 Total indicator
m’wﬂl 10 cobare POMD: S Broron e ca e, TH * Woimoes
% 9 CHICO DEBANGE "Together G’ GEONGE |
i § B, e cwpny | e P e e ¢ )
.
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URBAN AC TOP 30

o April 4, 2003

(\“v

3/23-3/29. Bullets appear on songs ganing plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward averall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays {times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

New & Active -

DAVE HOLLISTER Tell Me Why (Motown/Universall GEDRGE DUKE Guess You're Not The One /8PM/
Total Plays: 99, Total Stations: 15, Adds: 0 Total Plays: 45, Total Stations: 16, Adds: 16

SMOXIE NORFUL | Need You Now (Priority) NORMAN BROWN FICHANTE' MOORE Feeling The Way (Warner Bros.)
Total Plays: 81, Total Stations: 6, Adds: § Total Plays: 30, Total Stations: 4, Adds: 0

DDNNIE MCCLURKIN F/Y. ADAMS The Prayer {Verity/ UNWRAPPED VOL. 2 Hot In Herre (Hidden Beach!
Total Plays: 80, Total Stations: 8, Adds: 0 Total Plays: 28, Total Stations: 6, Adds: 0

MUL-TY Looking For Love (Universall JONATHAN BUTLER Back To Love /Warner Bros.)
Total Plays: 60, Total Stations; 5, Adds: 0 Total Plays: 13, Total Stations: 5, Adds: 0

DEBORAH COX Play Your Part (/) QUEEN LATIFAH Better Than The Rest Holywood/
Total Plays: 52, Total Stations: 12, Adds: 2 Total Plays: 11, Total Stations: 7, Adds: 2

Songs ranked by total plays

WK W ARTIST TILE LABELIS) nes i mpg%.%s?l%us A
1 1 SYLEENA JOHNSON Guess What (ive/ . 1095 27 153763 . 19 40{0
2 0 TYRESE How You Gonna Act Like That (/) : 1074 +4 171075 20 42/0
3 o VIVIAN GREEN Emotional Rollercoaster (Columbia) 1052 +27 156524 21 3910
5 o FLOETRY Say Yes (OreamWorks/ 948 +135 138468 9 4210
4 6 JAHEIM Fabulous (Divine Mil/Ws) 874 +4 140596 23 41j0
6 0 RON ISLEY F/R. KELLY What Would You Do? (DreamWorks) 798 +49 130312 7 a1
7 0 MUSIQ Dontchange (Def Souli0JMG) 756 +31 143391 30 40/0
8 0 GERALD LEVERT Closure (Flektra/EEG) 729 +31 87478 11 40/0
10 0 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/ 666 +121 98263 ] 38/2
9 10  ERYKAH BADU FICOMMON Love Of My Life /Magic Johnson/MCA) - 627 -36 112551 27 26/0
n 11 WHITNEY HOUSTON One Of Those Days /Arista/ 509 21 88871 20 38/0
14 @ GERALD LEVERT Funny (Flektra/EEG) 460 +14 88309 34 310
18 @ HEATHER HEADLEY | Wish | Wasn't (/) 456 +111 75191 3 3714
12 14 HEATHER HEADLEY He Is (RCA/ 449 64 46805 25 370
15 @ KEM Love Calls (Motown/Universal) 425 +64 59927 10 26/2
20 @ JAHEIM Put That Woman First (Divine MilyW8) 424 +139 81826 4 33/4
16 17 AALYYAH Miss You (BlackGround/Universal) ] 358 473150 1 8/0
21 @ KINDRED THE FAMILY SOUL Far Away (Hidden Beach/Fpic) 328 +70 45985 4 221
13 19 K-C! & JOJO This Very Moment (MC4/ 312 -145 53877 12 2310
23 20  R.KELLY Ignition {Jve/ 231 -4 43329 ] 2/0
22 21 JOE FIMR. CHEEKS That Girl (Motown/Universal) 225 -14 28548 8 140
26 @ KELLY PRICE He Proposed {Def Soul/iDJMG) 210 +32 30685 3 2211
25 @ CHICO DEBARGE Not Together {in The Paint/Koch) 208 +25 14512 4 141
24 24  TONY TERRY In My Heart (Golden Boy) 200 21 7638 11 171
27 @  INDIA.ARIE The Truth (Motown) 186 +21 18133 2 19/0
28 26  JEFF MAJORS Somebody Bigger (Music One) 161 -1 23031 12 10/0

30 @ KIM WATERS You Know That | Love You (Shanachie) 130 +20 9839 6 15/0
29 28  BLACKSTREET Deep (OreamWorks) 113 -28 13800 15 9/0

@  TOM SCOTT FIANN NESBY You Are My Everything Higher Octave) 105 +8 7116 1 1301
@ KENNY LATTIMORE/CHANTE’ MOORE You Don't Have To Cry fArista) 102 +63 5204 1 1311
44 Urban AC reporters. Manitored airplay data lied by Mediabase F a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of

Most Added’

www.rradds.com
ARTIST TITLE LABEL(S) ADDS
GEORGE DUKE Guess You're Not The One (3PM) 16
SMOKIE NORFUL | Need You Now /Pririty) 5
HEATHER HEADLEY | Wish | Wasn't (/ 4
JAHEIM Put That Woman First (Divine Mig/W5/ 4
D'MELLO F/MOBB DEEP Best Love Story /Warner Bros.) 3
BRIAN MCKNIGHT Shoulda, Woulda, Coulda /Matown/ 2
KEM Love Calls (Matown/Universal) 2
DEBORAH COX Play Your Part 4/ 2
QUEEN LATIFAH Better Than The Rest (Hollywood) 2
Most

IncreasedPlays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
JAHEIM Put That Woman First (Divine MW/ +139
FLOETRY Say Yes [Dreamiorks/ +135
BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/ +121
HEATHER HEADLEY | Wish | Wasn't 4} +111
TYRESE What Am | Gonna Do /RCA/ +87
KINDRED THE FAMILY SQUL Far Away (Hidden Beach/tpic)  +10
KEM Love Calls (Motown/Universal +64
K. LATTIMOREIC. MOORE You Don't Have To Cry (Aristal +63
RON ISLEY FIR. KELLY What Would You Do? (Dreamiorks) +49
DOTTIE PEOPLES He's An On-Time God //ndependent) +37

Most

Played Recurrents, .

ARTIST TITLE LABEL(S)

LUTHER VANDROSS I'd Rather 1)

RUFF ENDZ Someone To Love You (Epic/

LUTHER VANDROSS Take You Out L)

MAXWELL Lifetime (Columbia)

AALIYAM 1 Care 4 U (BlackGround)

INDIA.ARIE Little Things Motown)

MUSIQ Halfcrazy (Def SouliDJMG!

YOLANDA ADAMS Open My Heart (Flektra/EEG)
DRU HILL | Should Be... Def SouliDJME)
YOLANDA ADAMS The Battle Is The Lords (Verity/
JILL SCOTT The Way (Hiddden Beach/Epic)

JAHEIM Just In Case (Divine MilyW8)

MARY MARY In The Moming {Columbia/

JAHEIM Anything (Divine Mil/WB)

GERALD LEVERT Made To Love Ya fFastWestEEG)
JOE What If A Woman (ive/

YOLANDA ADAMS I'm Gonna Be Ready (Flektra/EEG)

TOTAL
PLAYS

360
352
314
295
259
237
231
225
212
M
193
180
178
174
163
160
159

See all of our monitored reporters at
www.radioandrecords.com.

R&R Station Playlists have moved 1o the web.

Grand Master Flash, The Sugar Hill

5 N B Gang, Notorious B.1.G., Dr. Dre, Snoo|
For the first time ever in the history of Dog, Run DMC, Queen Latifah, p_Diddyp

Networks come three radio series
celebrating Black Music Month.

with your best advertisers. has its own special theme. Featuring

Make your station the music leader in your market and Reflections host  Diana Ross, Gladys Knight, Patti LaBelle,

keep your listeners hooked for the month of fune. John Monds  Aretha Franklin, Isac Hayes, Stevie Wonder,
Prince, Curtis Mayfield and many more.

= " Hosted
by THEGHISTO G Award- {74—. —
g% IMPACTING Cl(:icek D from F- % M::il:;ygo‘::cl f’ 0’[/ﬁ[/
Public En artist Yolanda s 4
" a\%:- Uisr THIS JUNE FOR Hip I;ap o HIP sk LATLSC
' BLACK MUSIC e om KEEPIN' 1t Reul e Peey O GOSHEL MusIC
MONTH! ! ! all the stars that Keep It Real... Tupac, loved artists including Mahalia Jackson,

Albertina Walker, BeBe and CeCe
Winans, Kirk Franklin, Donnie
McClurkin and many more. This eight

radio — from American Urban Radio and more. It is designed to run in (4) two Hip Hop host hour special is designed to run in two
hour segments, every weekend of June Chuck D (4) hour segments each weekend. Soulfil
Praise will uplift music lovers nation-ide

ﬂ and make them tune in and stick with
you each weekend.
RerLecTions

such artists as Chaka Khan, Marvin Gaye, 212.883.2114

Lenore Williams, Manager of
Program Operations 412.456.4098

Each special is market exclusive, provides eight Adolinpey, Th.rough TOI GUARANTEE R0 MARNET RXCEUSIVATNG CALL. =
unforgettable hours of the most amazing urban Soulmggz:f:i: SeEnes Glenn Bryant, Senior Vice President of

music ever recorded, written and performed, and A celebration of memories produced in Operations 412.456.4038

contains 5 minutes of local commercial time every (4) easy to use two hour segments for Anita Parker-Brown, Vice President,

hour so that your station can share this experience every weekend of June. Each segment Eileitaimend ngm;nming

Soulful Praise host
Yolanda Adams

www americanradiohistorv com
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LoN HELTON

lhelton@radioandrecords.com

Record Reps:

R&R April 4, 2003

COUNTRY .

Phone, Fax And E-Mail

Our annual guide to Country radio promotion departments

It’s been a year since we last ran a compila-
tion of country-label promo staffs and how to
reach them. A lot can change in a year, as evi-
denced by the additions to — and deletions
from — the list of labels. As a public service,
here’s an updated version. (Editor’s note: An
explanation of some of the abbreviations:
“NSD” is National Sr. Director, "ND"” is Na-
tional Director, “FD” is Field Director, “C” is
Central, "MA” is Mid-Atlantic, "MC” is Mid-
Central, "MS” is Mid-South, "MW" is Mid-
west, “NC” is North Central, “"Reg.” is Re-
gional, “P” is Pacific and “Sec.” is Secondary.)

ARISTA

E-mail

Phone Fax @bmg.com

VP: Bobby Kraig 615-301-4300  615-301-4438 bobby.kraig

NSD: Teddi Bonadies 615-301-4300  615-301-4438 teddi.bonadies

NE: David Friedman 301-228-2975  301-228-2976  david.friedman

MC: Nathan Cruise- 615-301-4300  615-301-4438 nathan.cruise

SE: Jeri Detweiler 615-301-4300  615-301-4438 jen detweiler

Dir./SW: Ken Rush 972-480-5157  972-480-5159 ken.rush

Mgr/SW: Dawn Ferris 972-480-5142  972-480-5159 dawn.ferris

W: Lori Hartigan 760-929-1019 760-929-0577 lori.hartigan

Coor.: Matt Gaivin 615-301-4300  615-301-4438 matt.galvin

ASYLUM

E-mail

Phone Fax @curb.com

VP: Rab Dalton 615-321-5080, X207 615-327-1964 rdatton

NE: Rick Cardarelli 330-686-9322  330-688-6518 reardarelli

MW: Mark Westcott 647-397-6860 — mweslcott

SE: Mike Rogers 615-321-5080, X217 615-327-1964 mrogers

SW: Keith Greer 972-988-0411 972-602-3327 kgreer

W: John Curb 800-949-2872  562-694-0576 Jeurh

Coor.: Mary Befera 615-321-5080, x218 615-327-1964 mbefera
t records

E-mail

Phone Fax @audiument.com

ND: Jack Purcell 615-269-4500  615-269-0330 Ipurcelt

Dir.: Chuck Rhodes 615-269-4500, x27 615-269-0330 crhodes

Mgr.: Anne Sarosdy 615-269-4500, x21 615-269-0330 annes

W: Gary Greenberg 818-990-7383  818-990-5655 dodgergreen0001@

nefscape.net

Coor.: Allen Mitchell 615-269-4500, x30 615-269-0330 allenm

- h o o e ————
COLUMBIA
E-mail
Phone Fax @sonymusic.com
VP: Ted Wagner 615-742-4350 615-742-5759 ted_wagner
NE: Jack Christopher 800-791-9886 412-847-0042  jack_christopher
SE: Buffy Rockhili 615-722-4393 615-742-5759 buffy_rockhil
SW: Mark Janese 214-378-0528 419-710-1872 mark_janese
W: Jon Conlon 818-399-1885  — Jjon_conlon
Mgr/Lucky Dog:
Bo Martinovich 615-742-436%  615-742-5759  bo_martinovich
E-mail
Phone Fax @curd.com
VP: Carson James 615-321-5080, x376 615-327-3003 ciames
VP/Field: Eva Wood 888-992-9220 770-360-8029 ewood
ND: April Rider 615-321-5080, 317 615-327-3003 arider
. ‘ - NE: Rick Rockhil 615-386-0323 615-298-9663 rrockhill
. MW: Karen McGuire 248-924-2305 248-924-2306 kmeguire
‘ S: Adrian Michagls 512-261-4301 512-608-9946 amichaels
. W: Joe 0'Donnell 505-323-2925 5§05-323-2911 jodonnell
BNA RECORDS Coor.. Jill Gleason 615-321-5080, X349 615-327-3003 Jgleason
E-mail
Phone Fax @bmg.com
VP: Tom Baldrica 615-301-4403 615-301-4475 tom.baldrica
NSD: Rick Moxley 615-301-4407 615-301-4475 rick. moxigy
NE: Jimmy Rector 615-301-4456 615-301-4475 jimmy.rector
NC: Jean Williams 615-301-4494 615-301-4475 Jean.wiliams
SE: Tony Morreale 615-301-4454 615-301-4475 tony.morreale
SW: Christian Svendsen  972-460-5141 972-480-5107  christian.svendsen Email
WC: Dave Dame 866-5(5-0410  714-693-3184 dave.dame @d""’
W:Scot Michaels 3038169576 3038169580  kidbrna@aol.com . ) Skl
Sec.Mgr:RG.Jones  615-301-4412  615-301-4475 g jones L3 - R
Mor.: BritaColeman  * 615-304-4495 6153014475 britta.coeman | Sr. Exec.: Scott Borcheta  615-463-4630  615-463-4651 shorchetta -
Nat'l Head: Bruce Shindler 615-463-4633 615-463-4651 bshindler
Co-Nat'VE: Jimmy Hamen  615-463-4608 615-463-4601 jharmen
Co-Nat''W: George Briner  630-775-2706  630-285-0913 gbriner
SW: Suzanne Durham 972-919-6316  972-484-1965 sdurham
Q-’ W: Lisa Andrick-Owen 310-376-2258 310-376-2269 landrick
== Bluce Diﬂ_”“’”» SE: Lee Durham 067104185 770-399-5044 durham
‘ ' - Sec.: Katherjne Chappell  615-463-2080 615-463-4651 katherine.chappeli@
R E C O R D s umusic.com
Coor.: Liz Daniel 615-463-4650 615-463-4651 Idanie!
Phone Fax E-mail
Managi;g Partner:
Joe Kel 615-383-4000 x109 615-333-4434  joekely@blue I ]
b DUALTONE
MUSIC GROUP
Phone Fax E-mail
Co-Pres. Dan Hemrington  800-640-2661 615-297-5020 info@dualtone.com
Co-Pres.: Scott Robinsan  800-640-2661 615-297-5020 info@dualtone.com
brokes bow m-u\: .?\\\"’,///
s EPIC =
E-mail =
* Phone Fax @brokenbow %l (1S\ mnn“ment
records.com s Artiotry .
VP: Rick Baumgariner  615-244-8800  615-244-3700 rickeb E-mail
Sr. ir.: Jon Loba 615-244-8600 615-244-3700 Jloba Phone Fax @sonymusic.com
Dir.: Lee Adams 304-274-6540  208-275-2424 adams0165 | Sr.VP:Lamy Pareigis  615-742-4374 6157425716 Janry_pareigis
@aolcom | ND: Bill Macky 615-742-4373 — bifl_macky
Dir.: Dick Watson 480-464-9060  480-464-8288 dwatson | NE: Bob Reeves 615-742-4380  615-742-5716 bab_regves
Dir.: Shelley Gregory 615-244-8600  615-244-3700  promochickshett | SE: Rick Hughes 615-742-4318  615-742-4338 rickhughes
Coor.: Layna Bunt 6152448600  615-244-3700 laynab | SW: Rodney Baikey 24-378-0511  214-378-0529  rodney_bailey
W: Rhonda Christensen ~ 310-449-2412 310-449-2470 rhonda_christensen
Coor.: Ryan Barnstead 615-742-4379 615-742-4338  ryan_barnstead
x * ,.! * o
. L
NASHVILLE, G
E-mail
Phone Fax @emicap.com LOFTON
EVP: Bil Catino 6152692090  615-269-2045 bilatino CREEK
NSD.: Rick Young 615-269-2085 615-269-2045 rick.young leressss
NE: Nancy Knight 615-269-2082  615-269-2045 nancy knight E-mail
MA: Eric Beggs 615-837-0009  509-561-3231 eric.beggs @loftoncreek
MW: Tony Michaels 417-485-3535 417-485-2500 tony.michaels Phone Fax records.com
SE: Steve Hodges 615-269-2033 615-269-2045 steve.hodges | ND: Mike Borchetta 615-726-0009 615-726-009% mikeborchetta
SW: Jay Jenson 972-870-4410 972-870-4434 jayjenson | ND: Chris Borchetta 615-726-0099 615-726-0096 chrisborchetta
W: Angela Lange 360-829-1735 360-829-6393 angelaange | ND: Barbara Kelly 615-726-0099 615-726-0096 b{rally3443@csoom
Exec. Asst.: Heather Young 615-269-2039 615-269-2045 heatheryoung | ND: Jack Pride 615-726-0089 615-726-0096 /ﬁMe@hom.wm
Coor.: Brent Jones 615-269-2031 615-269-2045 brentjones | Sec.: Alan Young 615-726-0099 615-726-0096 youngwins. @aol com
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Record Reps. 00
Continued from Page 50
LYRic SrREEY
R ECORTUD S
E-mail
Phone Fax @bmg.com )
E-mail | VP: Mike Wilson 615-301-4355 615-301-4356 mike.wilson E-mg/l
Phone Fax @disney.com | NSD: Keith Gale 615-301-4357  615-301-4356 keith.gale Phone Fax @sugarhills
VP/Adm.: Date Turner 615-964-4858 615-963-4862 dale.turner | NE: Dan Nelson 603-668-1790  603-626-8444 dan.nelson records.com
VPNatl: Kevin Herring ~ 615-063-4855  615-963-4862  kevinheming | MA: Suzette Tucker 6153014368 615-301-4356  suzsftetucker | Mor: Steve Gardner 9194894349, 24 919-489-6080 steveg
ND: Renee Leymon 615-963-4866  615-963-4862 reneeleymon | MW: Mike Siris 615-301-4302  615-301-4356 mike.sirls | Coor.: Lindsay Reid 919-489-4349, x225 919-489-6080 lindsayr
NE: Jennifer Thorpe 860-871-8824 860-871-8825 fennifer.thorpe | SE: Doug Baker 615-301-4465 615-301-4356 doug.baker
MW: Chris Paimer 615-963-4871 615-963-4862 chris.palmer | SW: Greg Sax 972-480-5160 972-480-5171 greg.sax
SE: Theresa Durst 704-543-1002 704-543-1293 theresa.durst | W: Sam Harrell 310-358-4057 310-356-4006 sam.harrell
SW: Neda Tobin 972-919-6325 972-919-3276 neda.tobin | Sec. Mgr.: RG. Jones 615-301-4412 615-301-4349 rg.jones
W: Chris Loss 480-314-4329 480-614-3068 chris.loss | Coor.: Darcy Miller 615-301-4352 615-301-4356 darcy.miller
Coor.: Katie Dean 615-963-4864 615-963-4862 katie.dean | Coor.. Rachel Fontenot 615-301-4362 615-301-4349 =
SQUTH
ARERCHOBrGORS 5 S glmne N gax @umusic.com
e e e r. VP: Bryan Switzer 15-259-5306 15-259-5301 bryan.switzer
NASHVILLE e ND: Denise Roberts 615-259-5360 615-259-5301 denise.roberts
E-mail NE: Lisa Strickland 615-289-2319 615-662-4701 lisa.strickland
Phone Fax @umusic.com E-mail | MW: Kevin Erickson 630-775-2751 630-285-1736 kevin.erickson
Sr. VP: Michael Powers ~ 615-524-7530  615-524-7619  michael powers Phone Fax @patalent.com | SE:Tony Benken 615-259-5308  615-259-5301 tony.benken
VP: Royce Risser 615-880-7300 615-880-7425 royce.risser | DM: Sheila Futch 615-452-7878 615-452-7887 minipin | SW: Jake LaGrone 972-919-6364 972-919-6380 Jake.lagrone
MW: Charlie Dean 952-903-1209 952-983-4516 charfie.dean | Coor.: Brooke Acred 615-452-7878 615-452-7887 bropke | W: Shane Allen 858-573-9092 - shang.allen
SE: Louie Newman 770-417-3110  770-441-9201 louie.newman Coor.: Laurie Gore 615-259-5380  615-259-5301 laurie.gore
SW:EnzoDeVincenzo  972-019-6320  972-484-0208  enzo.devincenzo
W: Marlene Augustine 415-782-5160  415-281-5196  mariene.augusting
NE: Joe Putnam 615-524-7561 615-880-7425 joe.putnam
Coor.. John Zarling 615-524-7553 615-524-7619 john.zarling
Tour Dir.: Anne Howard ~ 615-880-7300 615-880-7425 anne.howard
o
Phone Fax E-mail
VP: Brad Paul 617-218-4413 617-354-4840 bradp@rounder.com ®
NASHVILLE
KRtCoORDS
E-mail
E-mail Phone Fax @wbr.com
Phone Fax @umusic.com Sr. VP: David Haley 615-748-8000 615-214-1475 david.haley
Sr. VP: Michael Powers  615-524-7530 615-524-7619  michael powers ND: Gator Michaels 615-748-8000 615-214-1475 galor.michaels
VP: John Ettinger 615-524-7539 615-524-7619 Jofn.ettinger SH E LL P o’ N T NE: Cliff Blake 603-749-6772 - 603-749-6790 cliff blake
VP/SE: Roceo Cosco 615-524-7515 615-524-7619 0CC0.0SC0O MW: Tom Moran 615-748-8000 615-214-1475 tom.moran
VPW-SW: Pat Sumegie  818-972-5787 818-972-5C51 pat.surnegie SW: Clay Henderson 469-467-3977 469-467-3976 clay.henderson
PM: Diana Klein 615-524-7514 615-524-7619 diana.kiein ME: Chuck Thagard 404-346-6208 770-753-8154 chuck.thagard
NE: Damon Moberty 615-524-7520 615-524-7619  damon.moberly E-mail | SE: Glenn Noblit 615-748-8000 615-214-1475 glenn. noblit
MW: Haley McLemore 630-775-2738 630-285-0864  haley.mclemore @shelipoint | W: Jim Malito 480-816-4699 419-828-9677 jim.malito
SW: Chad Schultz 972-019-6344  972-484-6357 chad.schultz Phone Fax recorgs.com | Reg. Promo Manager:
Coor.: John Zarling 615-524-7553 615-524-7619 John.zarling | Pres.: Randy Harrell 615-782-8200 615-782-8210 randy | Matt Williams 800-879-3850  615-214-1475 matt williams
Tour Dir.: Anne Howard ~ 615-880-7300 615-880-7425 anne.howard | Asst.; Polly Wolly 615-782-8200 615-782-8210 info | Coor.: Erin Hardy Beller  800-338-1063 615-214-1475 erin.hardy
7 by " wsTOM May,
O Feih | c 2
Ad bow a4
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52
Y ~" ¢ April 4, 2003
| W WB aamer Tme wses) ONE  poWts  RAE el Mo OmLSAMN Most Added®
| 0 DARRYL WORLEY Have You Forgotten (Dreamiforks) 18351 +697 6454 +301 6 1490
| 2 2 JOENICHOLS Brokenheartsville Universal Southy) 16133 441 573 159 22 1agp |“VWMwrradds.com
3 ©  KENNY CHESNEY Big Star (BNA) 15399 +888 5419 +296 13  149/0 | ARTSTIMLE LASELS Aons
4 @ ALAN JACKSON That'd Be Alright (Arist) 15132 +861 5350 +354 14  149jp | GEORGE Is"‘“" T:" nﬂ Sometting Bad About... (MC4) u
5 @  TIMMCGRAW She's My Kind Of Rain (Cur) 18212 4580 5086 +231 13 tago |gorCiAE H:y"';;f‘*;fi’;‘;’;’t"z;fz .
6 0 MARTINA MCBRIDE Concrete Angel (RC4) 12673 +294 4780 +185 19 148/0 | TRACY BYRD The Truth About Men RC4/ 19
7 @  KEITH URBAN Raining On Sunday (Capito) 10707 +538 3971 +244 16  148/0 | AARON LINES Love Changes Everything RC4) 19
8 € DIAMOND RIO | Believe drists) 10358 +580 3780 +205 17 1451 | JENNIFER HANSON This Far Gone Capito) 7
9 @  CHRIS CAGLE What A Beautiful Day (Capital 10079 +1041 3515 4408 19 147 | g e P "
10 @ RASCAL FLATTS Love You Out Loud /Lyric Street) 8891 +617 3212 +220 11 14712 | ViNCE GILL Someday (MCA/ 12
12 m RANDY TRAVIS Three Wooden Crosses [Word/Curb/Warner Christian) 8858 +880 3112 +349 16 1363 { MCHAYES It Doesn't Mean | Don't... fUiniversal South) 12
11 (D DEANA CARTER There's No Limit /Arista/ 7943 38 2083  +3 22 142f0 | BRADMARTIN One Of Those Days Epic/ 1
15 )  JEFF BATES The Love Song /ACA) 7273 +834 2761 +338 13 144)1 l:'f.'.‘.:‘}w'"ﬁu“?.féﬁlﬁ’ﬁfﬁs — n
14 D PHILVASSAR This Is God frista/ 6580  -100 2587 +71 13 140/0
22 @ LONESTAR My Front Porch Looking In (BNA/ 5938 +1435 2047 +585 5 12919 Most.
18 @ JESSICA ANDREWS There's More To Me Than You (OreamWorks/ 5904 +777 2261 +341 13 1333 Increased Poin ts
17 @ MONTGOMERY GENTRY Speed (Columbiz/ 5884 +681 2288 +299 13 1394 ToTaL
19 @ JIMMY WAYNE Stay Gane [BreamWorks) 5790 +847 2028 +328 8  133)2 | aAvsv e wee WOREASE
20 @ JODEE MESSINA Was That My Life (Curb/ 5366 +760 1987 +296 12 1291 | TOBY KEITH Beer For My Horses DreamMorks/ +1638
21 €@  CRAIG MORGAN Almost Home (Broken Bow) 5120 +610 2185 +235 22  116/2 | LONESTAR My Front Porch Lookingln A4/ +1435
13 21 TOBY KEITH Rock You Baby [DreamiWorks) 4723 2840 1627 1040 12 1450 af:;;s;::;zzséﬂ:f“ﬁ?‘r:gm?;;:‘, e
23 @ TRAVIS TRITT Country Ain't Country (Columbia) 4399 +201 1588 +75 11 12012 | cHRIS CAGLE What A Beautifl Day {Capitol) +1081
| 24 @ KIDROCK WISHERYL CROW Picture (Lava/Atiantic) 4370 +500 1488 +202 24  76/9 | TRACYBYRD The Truth About Men/ACA/ +997
25 @D GARTHBRODKS Why Ain't| Running (Capital) 4181 +792 1537 +310 6  106/3 | JEFFBATES Thelove Song /24 +894
Breaker €B TRACY BYRD The Truth About Men /RC4) 3779 4997 1296 +349 4 9619 :im g::if;;h‘:'imm" oo Gt ::::
38 @ TOBY KEITH Beer For My Horses [DreamWorks) 3144 +1634 1085 +646 14 88130 | AraN JACKSON That'd Be Akight Arista) +861
27 €@ TAMMY COCHRAN Love Won't Let Me (Epic/ 2947 4219 1172 +68 12 1060
Breaker @@  BRIAN MCCOMAS 99.9% Sure (Never..) fLyric Street) 721 +514 o9 +25 5 sang | MOSE
28 € SAMMY KERSHAW | Want My Money Back (udium us2 +108 1043 69 9 g5 |IncreasedPlays
41 € WARREN BROTHERS Hey, Mr. President (BNA) 2438 +1074 829 +369 2 50029 At
29 € SARAEVANS Backseat Of A Greyhound Bus (ACA) 2401  +95 899 +32 5 955 ARTIST TILE. LABEL(S) NCREASE
32 €D BRAD PAISLEY Celebrity (Arista) 2386 +430 787 +196 3 79/15 | VOBY KEITH Beer For My Horses Dreamirks/ +646
31 €D A TIPPIN FIT. TIPPIN Love Like There's No Tomorrow fyric Street) 2186 +114 878 +52 12 831 tﬂ:f:;:';l“:';:;‘:‘:;f;';:ﬂ;‘fy'}’fm o
36 €D  TRACE ADKINS Then They Do (Capital) 2130 +427 825 +134 4 888 GEORGE STRAIT Tell Me Something Bad About... (MCA/ +371
34 @ STEVE HOLY Rock-A-Bye Heart (Curly 203C +273 893 +163 8 93/3 WARREN BROTHERS Hey, Mr. President (BN4/ +369
35 €D DUSTY DRAKE One Last Time (Warner Bros,) 1966 +231 667 499 4 655 | ALANJACKSON Thatd Be Alight t4nsta) o 3
33 €  CLINT BLACK Iraq And Roll (Clintblack.com) 1947 +139 673 +82 3 13 | ;;‘::'Ts,:'}’;l‘:‘:::m;w%j}”w”m””"””""” oo
Breaker @ AMY DALLEY Love's Got An Attitude (It...) (Curb) 1866 +243 723 +97 5 90/5 JESSICA ANDREWS There's More To Me Than You Dreamiborks)  +341
42 €D  BRETT JAMES After All (Arista) 1629 +285 702 +110 7  75/4 | JEFFBATES TheLove Song/RCA/ +338
40 @ MARKWILLS When You Think Of Me Mercury) 1606 +144 677 +52 6  69/6
39 @ ANTHONY SMITH Half A Man (Mercury) 1553 +50 709 +39 o o |Breakers
45 @ TERRI CLARK Three Mississippi (Mercury) 1451 +588 580 +220 3 54(7
(®  GEORGE STRAIT Tell Me Something Bad About... MC4) 1387 +1194 462 +377 1 5747 TRACY BYRD
48 @ VINCE GILL Someday MCA) 1069 +385 363 +184 2 56/12 The Truth About Men (RCA/
43 D  KELLIE COFFEY Whatever It Takes /BNA/ 1088 423 486 +35 6 7213 LA EMeve o5
44 46  ALISON KRAUSS The Lucky One fRounder) 806 37 249 18 9 24/0 99 S%I:':::(':Iﬂenvne?f)olxrﬁcssrmt}
46 @ TANYA TUCKER Old Weakness (Coming On...} (Tuckertime/Capitol) 147 13 249 0 4 3 " 18 Adds » Moves 30-28 -
@ EMERSON DRIVE Only God (DreamMorks) 706 +285 293 +119 1 48/10 " AMY DALLEY
47 49  MARK CHESNUTT I'm In Love With A Married... [Columbia) 710 18 334 4 6 47/0 Love's Got An Attitude (It...) (Curb)
49 € LEANN RIMES Suddenly (Asylum/Curty 688 +23 284 +23 2 422 5 Adds > Moves 37-38
149 Country reporters. Monitored airplay data supplied by Medi , a division of Premiere Radio Networks. Songs ranked by total points for the airplay week of Songs ranked by total plays
3/23-3/29. Bullets appear on songs gaining in points or remaining flat irom prwlous week. If two songs are tied in total points, the song with the larger increase in points is v
placed first. Songs below No. 1 and down in points for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds officially reported to R&R R&R Station Playlists have moved to the web.
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the songs with the greatest week-to- See all of our monitored reporters at
week increases in total points. Breaker status is awarded to songs reported by 60% of the panel for the first time. Station Weight = AQH Persons + (Market rank X 10) divided
by 4180. Gross Impressions equals Average Quarter Hour Persons times number of plays {times 100). Average Quarter Hour Persons used herein with permission from the www.radioandrecords.com.
Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R. Inc.
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: 53
-} COUNTRY TOP 50 INDICATOR .
[
o April 4, 2003
®
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added
www.rrindicator.com

LAST THS TOTAL L TOTAL W WEEKSON  TOTAL STATIONS/

WEEK  WEEK  ARTIST TITLE LABEL(S) PONTS  PONTS  PLYS  PLAYS  CRART ADDS ARTIST TITLE LABEL(S) Ro0s
1 o DARRYL WORLEY Have You Forgotten (DreamWorks/ 3642 +150 2888 +111 5 75/0 TOBY KEITH Beer For My Horses (DreamWorks) N
2 @ KENNY CHESNEY Big Star (BNA/ 3536 +56 2794 +49 13 75/0 | GEORGE STRAIT Tell Me Something Bad About... MCA) 2
3 €  ALAN JACKSON That'd Be Alright fArista) 3458 +62 2734 +58 16 73)0 :‘x:ﬂ;:g:iﬁ Hevlh'l!na';residenl iena) ::

a . 0 elebnity {Arst.
5 @ TIMMCGRAW She's My Kind Of Rain [Curb) 3B 415 263 413311 TEO | itk con) 1
6 o MARTINA MCBRIDE Concrete AI'IgEl (RCA) 3311 +128 2651 +94 18 7310 BRIAN MCCOMAS 99.9% Sure (Never...) yric Street] []
4 &  JOE NICHOLS Brokenheartsville (Universal South) 3237 55 2536 34 24 731 | SHANIA TWAIN Forever And For Always Mercury) 7
7 @ KEITH URBAN Raining On Sunday (Capitol) 3144 +131 2513 +118 18 75/0 | LONESTAR My From Porch Looking In W4/ 6
8 © DIAMOND RIO | Believe /Arista) 2811 +230 2231 +180 20 73A1 I:ﬁf!ﬁl:ﬂlﬁim.ﬁ“n"é ’Igj: I(’e’f:’a y :

10 € CHRIS CAGLE What A Beautiful Day (Capital 2533 +183 2041 +170 18 750 | guencon oo ont God Dreamorts 5
9 D RASCALFLATTS Love You Out Loud Lyric Street) 2530 +84 2024 +68 11 7500 | TRACE ADKINS Then They Do /Capitol 5
1" @ RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Christian) 2485 +237 1948 +200 17  74f1 BRAD MARTIN One Of Those Days prif{ 5
13 @  PHILVASSAR This Is God (Arista/ 2248 +71 1790 +66 13 7400 jf';"’:':‘v’:::':‘:;’a‘y@:n:%z: m"” j
14 @ DEANA CARTER There's No Limit (Arista) 2067 478 1722 467 28 TUO | 0 Meccin Wes That My Lie urt N
15 m JEFF BATES The Love Song (RCA/ 2112 +81 1703 +83 13 3N SARA EVANS Backseat Of A Greyhound Bus (3C4) I
17 @ JESSICA ANDREWS There's More To Me Than You (DreamWorks/ 1857 +124 1551 +84 12 mmn DUSTY DRAKE One Last Time (Warner Bros. 4
16 D MONTGOMERY GENTRY Speed [Columbia) 1936 +94 1541 +82 13 7210 :’(:';'::Dg';bfm;’;:l"c’::’w N ';
19 ¢ LONESTAR My Front Porch Looking In /8N4 1844 +483 1495 4371 5 73j6 & ture fLavaidtiant
18 @  JO DEE MESSINA Was That My Life (Curty 1581 +101 1265 +81 12 6714 | Most
20 @ JIMMY WAYNE Stay Gone (DreamWorks/ 1575 +227 1301 +180 8 &8s | Jncreased Points S
21 @ TRAVIS TRITT Country Ain't Country Columbia) 1376 +98 1054 +85 12 552 TomaL
22 @ GARTHBROOKS Why Ain't | Running (Capitol) 1302 +105 1083 487 5 50 | A ;gtfulsf:l:;r My Hores Dreanborty eresse
12 22 TOBY KEITH Rock You Baby (DreamWorks) 1280 951 942 812 13 380 | \;uecranie ot Porch Looking o (BA) e
26 @ TRACY BYRD The Truth About Men /RC4/ 1264 +228 1062 +211 4  BOJ6 | GEDRGE STRAIT Tell Me Something Bad About.. MCA/  +387
24 @ TAMMY COCHRAN Love Won't Let Me /Epic/ 1200 +68 961 +48 13  53j1 | BRAD PAISLEY Celobrity frisral +37
25 €@ A TIPPIN FIT. TIPPIN Love Like There's No Tomorrow fLyric Street/) 1143 +62 893 +40 13 50/1 w:;gi':ﬂn':“;“r':':m‘ "0";* ’fm/f:('mﬂ%/w +§;:
27 @ CRAIG MORGAN Almost Home (Braken Bow) 135 +205 897 +199 14 5005 [ g Weda m‘mm S e
28 @) SARAEVANS Backseat Of A Greyhound Bus (AC4/ 1021 +175 792 +137 6 554 BRIAN MCCOMAS 99.9% Sure (Never...) Ly Street) +23
33 €@ BRADPAISLEY Celebrity (Arista/ 866 +377 784 +299 3 56/13 | DIAMOND RIO| Beieve (drista +230
29 @ TRACE ADKINS Then They Do (Capita) 853 +121 7784 +115 4  56/5 | TRACYBYRD The Truth About Men 24/ +228
39 @ TOBY KEITH Beer For My Horses (DreamWorks/ 810 +547 766 +452 2 54)21 Most
30 € SAMMY KERSHAW | Want My Money Back (Aucium) 838 432 694 436 10 40 | porrassed Plays
31 € KD ROCK WISHERYL CROW Picture /Lava/Atiantic) 7% +14 626 +13 7 3473 T o
34 €D BRIAN MCCOMAS 99.9% Sure (Never..) fLyric Strest) 753 +238 615 +177 4 478 | aamsr vme vy INCREASE
32 € MARKWILLS When You Think Of Me Mercury/ 611 +6 508 +5 6 3771 | TOBY KEITH Beer For My Horses DreamWorks +452
36 35  BRETT JAMES After All rista) a82 11 36 A2 T 2901 ;2’;:2:“8"1:“‘{;";’:"’;:;“’;::::‘;?g";ﬁ’:‘:m wr ;Z;

€  GEORGE STRAIT Tell Me Something Bad About... (MCA) 471 +387 378 +315 1 3421 | poanpaisiey Colebity dristal 4299

35 37 ANTHONY SMITH Half A Man (Mercury) 456 37 363 22 9 24/0 | TRACY BYRD The Truth About Men R4/ o

40 €D  DUSTY DRAKE One Last Time (Warner Bros.) 446 +86 367 +70 2 284 RANDY TRAVIS Theee Wooden... (Word/Curby/Warner Christian) +200

37 € STEVE HOLY Rock-A-Bye Heart (Curt) a1 423 328 +6 8 28)2 ;":;gi'f‘":“%‘;':'::':;' """;‘e f"”f:'n’(’%ﬂ *::3

ey, Mr. Presi +

38 @) KELLIE COFFEY Whatever It Takes /BNAJ 400 +2 328 42 6 2901 | v WAYNE Stay Gone reamborks e

41 @ MARK CHESNUTT I'm in Love With A Married... (Columbia/ 357 +17 288 +14 6 23j0 DIAMOND RID | Believe {Arista) +180

43 (D EMERSON DRIVE Only God (DreamWorks) 356 +50 273 +38 2 25/6 | BRIANMCCOMAS 99.9% Sue Never..) (yri Street) +17

44 (® TRICK PONY A Boy Like You (H2E/WB) 308 +79 2896 +70 2 231 | CHRS ::fcl: IW"" “ds;“'g"' TV fﬂﬂ"';’/ +178

22 @ TANYATUCKER Oid Weakness (Coming On..) Tuckertime/Capita) 321 +1 264 +8 5 2200 | St Baecrsah ;:' i yf; - e

@  WARREN BROTHERS Hey, Mr. President (BN4/ 322 +238 269 +194 1 26118 | TIMMCGRAW She'sMy Kind OF Rain Curt/ 133
45 (D TERRICLARK Three Mississippi (Mercury) 257 +20 226 +17 2 201 | KETHURBAN Raining On Sunday {Capitol +118
47 @ AMY DALLEY Love's Got An Attitude {It... Curty 252 +36 219 +33 3 192 | TRACEADKINS Then They Do apita) : +115

@  CLINT BLACK Iraq And Rol (Clintblack.com) 227 +182. 182 +147 1 1812 m’mX":2;;’:0":3:;‘;2’:‘:;%/4’7’”’W"”‘" *:;;

@  VINCE GILL Someday MC4/ 188 +75 166 +48 1 15/ | GapTHBRODKS Why Aint| Ruming (Capitol w7
46 50  JILL KING One Mississippi (Blte Diamond) 195 20 182 24 2 110 | TRAVIS TRITT Country Ain't Country (Columbia) +85

N JESSICA ANDREWS There's More To Me Than You (DreamWorks/ +84
75 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 3/23-Saturday 3/29. JEFF BATES The Love Song (2L4) +83
© 2003, R&R Inc. MONTGOMERY GENTRY Speed ([Columbia/ +82

Extend your on-air image!

Quick SET’

Inventory Reduction 5ale!

BROADCAST
PRODUCTS

INCORPORATED

1-800-433-8460

Save $100 —_= o
P | 6528 Constitution Drive
“Thanks. We love using the QuickSETs. Send us another one!” - Dress up your events - Durable Construction Fort Wayne, IN 46804
/ — Radio One/Columbus - Maximum Portability - Set up in 30 seconds USA e (260) 459-1286
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54 COUNTRY CALLOUTAMERICA@ By CBullseye

LY o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES April 4, 2003
CaLLout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of March 10-16.

TOTAL
ARTIST Title (Label) LKEALOT  POSIIVE  NEUTRAL  FAMILARITY  oisuke  surny | CALLOUT AMERICA=

JOE NICHOLS Brokenheartsvill (Universal South) 00% 728% 4151%  91%  sa% 3% | HOT SCORES
ALAN JACKSON That'd Be Alright (Arista) 34.3% 64.9% 421.1% 93.7% 4.6% 3.1% P
DIXIE CHICKS Travelin’ Soldier (Monument) 45.4% 64.0% 4 16.6% 96.0% 1.1% 8.3% assword of the Week: Barnett
MARTINA MCBRIDE Concrete Angel (RCA) 326%  61.7%  419.1%  94.0% 8.0%  51% | Question of the Week: During the

R . . ; . . - S . course of a typical day, who do you
KESTH URBAN Raining On Sunday.{Capitol) 28.6% 61.7% ‘4;22.6_% 93.7% 5.7%= 3.7% depend on for news and information
DARRYL WORLEY Have You Forgotten (DreamWorks/ 40.0% 60.6%  421.7% 94.6% 9.1% 3.1% | onthelragisituation?
CRAIG MORGAN Almost Home (Broken Bow) 25.1% -60.0% 422.3% 90.6% 6.9% 1.8% Total
KID ROCK/SHERYL CROW Picture (Lava/Atiantic) 41.4% 59.4% 416.6% 87.1% 8.9% 2.3% Watch TV: 61%

Y : i o= = i Y Listen to f; ite radio station: 20%
RRMDY TRAVIS Three Wooder‘Crosses (Word/CurtjWainer Christian) 3% J590%  4197%  929%  W0MH 30 | soitch o News/Talk oo 87
KENNY CHESNEY Big Star /8V4) 30.6% 59.1% 4 26.6% 96.3% 6.0% 4.6% Follow it on the Internet: 7%

TIM MCGRAW She’s My Kind Of Rain (Curty Jos%  563% a2de%  937%  8.3% 43y | VWontfollowwarduring the day: 4%
DEANA CARTER There's No Limit {Arista/ 19.7% 54.0% 428.0% 92.9% 1.4% 3.4% P
TRAVIS TRITT C in' : 0%, 1528% ] % 8.7 ] [ AatehiT: 587
our?tw Ain ‘t Country (Columbia) 240%,  152.9%  4257% 90.9%. 47% 2.6% Listen to favorite radio station: 24%
DIAMOND RIO | Believe {Arista/ 22.6% 51.7% 4 25.1% 89.7% 10.3% 2.6% Switch to News/Talk radio: 7%
MONTGOMERY GENTRY Speed (Columbia) 146%  511% 4288%  BL1% - 63%  1.7% | Followitonthelnternet: 7%
. , R . = - Won't follow war during the day: 4%
AARON TIPPIN Love Like There's No Tomorrow (Lyric Street/ 22.0% 48.3% 430.0% 86.9% 6.6% 2.0%
SAMMY KERSHAW | Want My Money Back (Audium/ 17.8% 466%  426.6% 85.4% 9:4% 28% 5: S
PHIL VASSAR This Is God fArista/ 22.0% 44.6% 423.7% 82.0% 8.6% 5.1% U::en to f.avo:ite radio station: 13%
TRATY BYRD The Truth About Men (RCA) 21.1%. 13.7% 417.7% 74.0%:; 3‘:7% 2:8% Switch to News/Talk radio: 9%
Follow it on the Internet: 6%
JEFF BATES The Love Song (RCA/ 16.0% 43.4% 4 26.9% 82.6% 1.7% 4.6% Won't follow war during the day: 6%
JIMMY WAYNE Stay Gone (OreamWorks/ 13.7% 43.1% 4 30.6% 82.3% 1.1%. 1.4%
. - Male
BRAD PAISLEY Celebrity (Arista) 8.6% N.7% 329.7% 80.6% 8.0% 1.1% Watch TV: 57%
GARTH BROOKS Why Ain’t | Running (Capitol) 10.6% 40.6% 329.7% 82.0% 9.7% 2.0%, Listen to favorite radio station: 22%
LONESTAR My Front Porch Looking In (BN4) 100%  399%  328.0%  80.6%  123%  1.1% | SwitchtoNews/Talk radio: 9%
. Follow it on the Internet: 10%
RASCAL FLATTS Love You Out Loud Lyric Street) 12.0% 386%  326.3% 81.1% 13.4% 2.9% Won't follow war during the day: 2%
MARK WILLS When You Think Of Me (Mercury) 12.0% 38.0% 329.1% 11.8% 6.9% 3.4% T —
JO DEE MESSINA Was That My Life (Curby 86%  369%  330:9%  963%  128%  17% | woenTv:es%
CHRIS CAGLE What A Beautiful Day (Capito) 13.8% 36.6% 327.4% 84.0% 17.0% 2.6% Listen to fa""ﬁ'; l’alcll‘io 5(;650"1 19%
i News/ Tz i0: 7%
JESSICA ANDREWS There's More To Me Than You (DreamiWorks) 1%  340%  3323%  840%  15T%  20% | penenioNews/Talkradio 7
TAMMY COCHRAN Love Won't Let Me (£pic/ 8.0% 33.1% 331.8% 82.9% 16.3% 2.0% Won't follow war during the day: 6%
STEVE HOLY Rock-A-Bye Heart (Curb) 8.9% 29.7% 3 30.3% 73.8% 10.9% 2.6% 2534
TRACE ADKINS Then They Do (Capitol) 6.9% 29.7% 326.9% 70.3% 10.9% 2.9% Watch TV: 57%
f ) y 0, 0 - D Listen to favorite radio station: 22%
DUSTY DRAKE One Last Time (Warner Bros.) 9.7% 28.6% 322.9% 66.3% 11.4% 3.4% Switch to News/ Talk radio: 9%
BRIAN MCCOMAS 99.9% Sure /L yric Street) 9.1% 26.0% 323.1% 64.9% 12.3% 3.4% Follow it on the Internet: 5%
SARA EVANS Backseat Of A Greyhound Bus /RCA) 6.0% 258%  3326% 73.8% 129%  26% | Won'tfollow war during theday: 7%
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a} f Like It A Lot, In Fact It's One Of My Favorites b}]
Like it c) It's Okay..Just So-So d} | Don't Like it e} I'm Tired Of Hearing it On The Radio f} ! Don't Recognize it . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country airplay chart. The sample is
composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% maie/female ... 1/3" each in the 25-34, 35-44, and 45-54
demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence,
Rochester, NY, Springfleld, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas
City, Lansing, M1, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuguergue. Oklahoma City, Houston-Galveston, Phoenix. Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno,
Bakersfield, Sockane, WA, Riverside-San Bernardino, Boise, Denver,: Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc.
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. - COUNTRY
~

o April 4, 2003

4 w . w
#ﬂl’fmfﬁmﬂf Wﬂf America’s Best Testing Country Songs 12+ N, eW&ACtI ve
For The Week Endin, ,
SR or The Wee 8 403, RADNEY FOSTER Scary Oid Word (Duattare)
Total Plays: 185, Total Stations: 28, Adds: 1
Artist Title (Label) W LW Familiarity Burn TD Familiarity Burn
TRICK PONY A Boy Like You (H2E/WB)
DARRYL WORLEY Have You Forgotten [Dream Works/ 444 450 96% 15% 435 95% 15% Total Plays: 137, Total Stations: 32, Adds: 11
JOE NICHOLS Brokenheartsville (Universal South) 437 430 98% 21% 4.30 99%  25%
DIAMOND RIO ! Believe fArista) 434 430 93% 13% 4.24 93% 14% BRAD MARTIN One 0f Those Days /Epic/
GARY ALLAN Man To Man (MCA/ 428 434 98% 20% 417 97%  26% Total Plays: 102, Total Stations: 32. Adds: 11
RANDY TRAVIS Three Wooden Crosses (Word/Curb/WB) 425 427 88% 12% 4.16 85% 13%
CHRIS CAGLE What A Beautiful Day (Capitol} 422 413 93% 13% 430 93% 12% MCHAYES It Doesn’t Mean | Don't... {Universal South)
CRAIG MORGAN Almost Home (Braken Bow) 420 413 64% 6% 408 64% % Total Plays: 96, Total Stations; 30, Adds: 12
TOBY KEITH Rock You Baby (DreamWorks) 419 412 93% 10% 4.08 93% 14%
MARTINA MCBRIDE Concrete Angel /RCA) 417 an 99% 26% 4.20 99% 25% JENNIFER HANSON This Far Gone (Capitol)
KEITH URBAN Raining On Sunday (Capital) 415 4.08 95% 19% 4N 95% 19% Total Plays: 83, Total Stations: 33, Adds: 17
TRAVIS TRITT Country Ain't Country [Columbial 410 3.90 66% 6% 3.90 64% 9%
LONESTAR My Front Porch Looking In (B54) 408 409 68% 5% 413 66% 5% SHANIA TWAIN Forever And For Always (Mercury)
TIM MCGRAW She's My Kind Of Rain (Curty 407 385 97% 28% 404 9T% 28% Total Plays: 63, Total Stations: 12, Adds: 11
RASCAL FLATTS Love You Out Loud flyric Street/ 406 419 89% 15% 4.20 9N% 12% i
ALAN JACKSON That'd Be Alight (4riste/ 405 405 7% 25% 382 9% 3% CISIDI Joo T L
MONTGOMERY GENTRY Speed (Cofumbia/ a05 393 8% 10% 404 8% 1% Total Plays: 28, Total Stations: 20, Adds: 19
TRACY BYRD The Truth About Men /RCA/ 4.05 . 63% 5% 383 56% 6% s _k d_h ol
KENNY CHESNEY Big Star (BN4) 403 399 99%  31% 406 9%% 29% | \_ ongs ranked by total plays J
DEANA CARTER There's No Limit /4rista/ 401 373 89% 14% 3.88 91% 20%
JEFF BATES The Love Song (RCA/ 3.97 Am 80% 12% 3.97 80% 12%
JESSICA ANDREWS There's More To Me Than You (DreamWorks) 397 373 8% 7% 397  81% 9% Please Send Your Photos
PHIL VASSAR This Is God /Aristal 394 388 92% 20% 3.86 0% 22%
JO DEE MESSINA Was That My Life (Curb) 393 373 75% %% 3.83 2% 1% hot
JIMMY WAYNE Stay Gone DreamWorks) 383 391 5P 6% 395 5% 7% R&R wants your best snapshots
DIXIE CHICKS Travelin’ Soldier Monument) 391 375 100% 44% 373 100%  46% (color or black & white).
GARTH BROOKS Why Ain't | Running (Capitall 3.88 - 59% 6% 3.93 60% % . q
KID ROCK Picture /Atlantic) 387 . 88% 28% 393  90% 28% Please include the names and titles of
TAMMY COCHRAN Love Won't Let Me (Epic/ 3.87 . 59% 6% 381 5% 6% all pictured and send them to:
SAMMY KERSHAW | Want My Money Back /Audium) n . A6% 5% 373 4% 7% . o
SARA EVANS Backseat Of A Greyhound Bus /AC4/ 180 - a8% 5% 38 M% 4% R&R, c/o Mike Davis:
Total sample size is 473 resp Total averag i1ty esti are based ona scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity 10100 Santa Monica Bivd., 3rd HOOI’,
D the p ge of who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the L An ele S C A 90067
song. Sample composition is based an persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the 08 g ’
music test based on their for . RateTl ic.com results are not meant to replace callout research. The results are intended to show opinions o . .
of participants on the Internet only. RateT) ic is a regi rk of RateT) ic.com. The RTM system Is avaliable for local radio stations by calling Email: mdavis@radioandrecords.com
\na -377-5300. RateTheMusic.com data Is provided by Mediabase Research, A division of Premiere Radlo Networks. .
( N 7 N
Most Played Recurrents
C O U N -T R - Y -
o ; — ARTIST TITLE LABEL(S) PLAYS
FE A H B Hc K GARY ALLAN Man To Man (MCA) 3726
' MARK WILLS 19 Somethin’ Mercury) 3638
TERR! CLARK | Just Wanna Be Mad (Mercury/ 2628
KEITH URBAN Somebody Like You (Capitol/ 2480
YEAR AGO
@ —— — BLAKE SHELTON The Baby (Warner Bros.) 2378
* No. I: “l Breathe In, | Breathe Out” — Chris Cagle RASCAL FLATTS These Days (Lyric Street) 2322
@YE ARS ACGO TOBY KEITH Who's Your Daddy? (DreamWorks/ 2056
. EMERSON DRIVE Fal Into Me (DreamWorks/ 2001
* No. I: “Perfect Love” — Trisha Yearwood (second WCE'() DIAMOND RIO Beautiful Mess /Aﬂ:s"ﬂ/ 1990
ll () w2t P2 GEORGE STRAIT She'll Leave You With A Srile (MCA/ 1895
. R R TOBY KEITH Courtesy Of The Red, White... (DreamWaorks/ 1809
* No. I: “Learning To Live Again” — Garth Brooks
AARON LINES You Can't Hide Beautiful (RCA/ 1629
YEARS AGO
@ KENNY CHESNEY The Good Stuff (BNVA/ 1612
* No. I: “Pil Always Come Back” — K.T. Oslin (second week) TRACY BYRD Ten Rounds With Jose Cuervo (RCA/ 1398
@YE R P nCe e SHANIA TWAIN Up! (Mercury/ 1275
' S o JOE NICHOLS The Impossible (Universal Soutt) 1274
* No. |: “Dixieland Delight” — Alabama DIXIE CHICKS Travelin’ Soldier /Monument) 1232
@9 YEARS AGO S — AARON TIPPIN Where Stars And Stripes... (Lyric Street/ 1156
. MONTGOMERY GENTRY My Town (Columbia/ 1050
¢ No. I: *“Someone Loves You Honey” — Charley Pride
STEVE AZAR | Don't Have To Be (Till...) (Mercury/ 1038
. /o J
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o U
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KEANAbilene, TX WKNNBikox-Guliport, MS * | WCDS/Columbia, SC * WXFLFlorence, AL WaIK/Jacksonvitle, FL* | WDENMacon, GA WGHMortolk, VA * KBULReno, NV * KMPSSealle Tacoma, WA * | KIIM/Tucson, AZ *
PD: Marisa Balle! - PD: Kipp Greggory OM/PD: Ron Brooks PDMOD: Gary Murdock MD: John Scolt PD: Gerry Marshall OM: John Shamby OM/PD: Tom Jordan PD: Becky Breaner PD; Buz Jacksan
25 DARNI R, Bkl MD:Dehrea Lee] S 40 ClenCamatl § Juson Pace No hccs APDMD: Laura Starng MD: Mark APD: L Christy MOD: Tony Thomas MD: Jon Collns
. “Mongy™ 1 BRIAN MCCOMAS “Sure” 1 JIMMY WAYNE “Gone™ 10 MONTGOMERY GENTRY - " 'y “Someday™
21 LONESTAR Yo | BROPASEY Cenry | 7 EMERSRORVETOY | wRoonacksonvile, FL * 7 TG A0S ey e MR Cluek ecves et oI
21 TOBY KETH "Horses” WHWK/Bingharmton, NY o MO: Dixie Jones WWOMMadison, W * MCHAYES ‘Mean” oG ST T - | KVDOfMuisa, 0K *
e G o | POAPOMDE Wl WCDLCalumbus, OH it ok 0 Mark Grantin R WKHKRichmand, VA * RSSO O Woon Mullins
7 BRITT UMMOND Repuanor | 53 cou MORAN “Amaet : MO: Brian Gai iw TN e | MD:Mel McKeruie KNFM/Odessa-Midiand, TX | PD:Jim Tice KRMO/Shrevepor, LA* | APD/MD. Scott Woodson
7 BRAD MARI 4 APOMD: Dan E. Zuko Iy N WXBQ/Jahnson Cits, TH 1 KD ROCKSHERYL 3 b n
L 11 SRDPASLEY Crery EMERSON DANE “Dnly” 2 GEORGE STRAT “Tuiss POMD: Bill Hagy SH S SROW P | PD: John Moesch 1) SARABS Trtasd) PD: Bob Shannon o Jhusa
T Mo e TRACY BYRD M N 17 CLIVT BLACK g™ 00zl 2 T08Y ¥EITH Horses™ MD: James Anthony B BhA s
STEPHANE URBANA_ 3 . - i L TAR “Front™ WARR JTHERS *f - L - N
& WATNE WARER Sip- WZZKBirminghom, AL * WHOKColumbus, OH * mm_m T m?u;mtzz,m AR H st%aa_fom’ ERS "Presient” | . 2 SAMMY KERSHAW "Moosy™ | 1 Momm,
POMOD: Brian Driver OM/PD: Charley Lake VINGE GILL “Someday” PO: Steve Walker g L COPFEY KTST/Oklahoma City, OK * KXKS/Shreveport, LA * TOBY KEITH Horses™
WaMX/Akron, DH * o Adds A Ve er s PD: Crash KFRG/Riverside, CA * 2
. APOMO: George Wol . MD: Lara Mosty 7 BAIN MOCOWAS 2 i OM: Gary McCoy WWZD/Tupelo, MS
OMPOMD: Kevin Mason ) PASLEY Celtrty WCKT/FL. Myers, FL S TRACY BYRD Mer” 7 TRAVIS TRITT -amrj APOMD: Athony Allen OM/PD: Ray Massie POMD: Russ Winston upelo, MS
No Adds WBWH/Bloomington. IL GEORGE STRAT “Tusa PD: Kerry Batib i ® Ieraiee] Mo Adds WD DonJefrey NoAds PO/APDMD: Paul Sigoe
. PD: Dan Westhotl MCHAYES “Mean™ MD: Dave Logan KIXQ/doptin, MO b glg\aim smm ,rm_ 5 CUNT 7 CLNT BLACK g™
WGNA/Albary, NY APOMD: Buck Stevens o Adds 2 KXXY/Okiahoma City, 0K * | ¢ e “Omfﬁs “Presdent” | kSUX/Sioux City, 1A :
OM/PD: Buzz Brindle 10 CLINT BLACK “Iraq” WGSQ/Cookeville, TH P;DMD Cody Carison XTEXMcAllen, TX * PD: LJ, Smith 4 SRIOMATT PRI KNUE/Tyler-Longview, TX
MO:BilEadey | R e | PD: Galor Harison WWGRFLWers. FL- | 1} ot e | podgio APOMD: BillReed Ly RPOMO:ToryMitaeis | OO Lamy e
4 SHANIA TWAIN “Abways un:s:::;:télagm v | 70 Mark Philips : WMHES-?#"" MD- Patohes 7 GEORGE STRAT “Toss™ WLCAETOe TG A® | 8 AARON UNES “Cranges” wgﬁsfim
r N wy HARREN SADTHERS MO St o 4 RANDY TRAVS “Casses” TS Rgear PD: Brett Sharp DL e TO5Y KEITH Horses”
O I L i A S B e ot
Mﬂfz”mamisz B, 2 gosw;s‘gki'vmsa ;‘l’;gm" Alen WYZB/F1, Walton Beach, FL ;% 'Iﬂ"l"!MK‘-;"'!m KRWOQMedford, OR PO: Tom Goodwin rﬂs\;m%n?:senn, N oM D Csti
IFER HANSON Far® 4 BRAD PAISLEY “Celedriy” . Cactus Lt PD: Laura Husse! : T.J. McEntire 3 MD: Craig Allen . : Tom Cakes "
14 CRAIG MCRGAN “Almost 2 MRONTHEA TIPPIN “Tomomow” | D iy Blake y 17 WARREN BROTHERS *Presient” ;%.ms"cm : 1 wm?sn sncmzns Presdent” PDWD el £ APOMD: Lisa Kosti :E”:o?wr ;gc%am':sm-s"u
KRST/Albuguergue, NM * o 2 TRACY 9VRD “Wer” D oty Bk 15 GO :Seat Sl 7 T80 0 ek 0Ly e 15 VRN BONERS 15 DUSTY DR e
PD: John Richards KIZN/Baise 10 e Y s T e 3 &“&’EJ’S‘%& &:""' RARON IS g T G 13 KD ROKE Y. CROV Py
MD Paul Bailey OM: Rich Summers WOHK/Ft. Wayne, N * WGK(Memphis, T * 2 GEORGE STRATT Tua" TRICK PONY “Boy” 1 CRAIG MORGAR “Amost” T
KDROKS R GO POMD: Spencer Burke KPL(Dallas-Ft, Worth, TX * | OM/PD: Ocan Mreil KFXF/Kansas City, MO * | pD. Chip Miller 3 VNGE GAL-Someday” GEORGE STRAT Tuss™ | KJUGNVisalia, CA
2 MRD#E%‘INES Dm & EMERSON DRIVE "Only’ PO: Paul Williams APOMD: Mark Allen PD: Date Carler 1A0: Mark Bilingsey 1 méﬁg&s:ﬁ"- WBEE/Rochester, NY * PDMD: Dave Daniels -
MCHAYES Near R APD: Smokey Rivers 2 GEORGE STRAT T APD/MD: Tony Stevens 1 GEORGE STRAT ks EMERSON DRVE Gy O 1DaveiSymonds KDRK/Spokane, WA * CEORE SR R
PSE MD: Cody Al YRO “Men™ o Adds JENNIFER HANSON " MARK WILLS “Think™ PD: Chris T OM/GM: Ray Edwards TRICK PONY "Soy”
; OM: Rich Summers Lty uan i RO St MARK WALLS “Thise™ TEAR! CLARK “Three” 1 TRICK PONY “Boy -
KRRV/Alexandria, LA i el 3 SHANLA TWAN “Abvays e ) . VINCE GLL ~Somedoy” AAROH LINES “Changes RDMO: Tooy Traeato
POMOD: Steve Casey d SHAATWAN v WDAF/Kansas City, MO —— N O APD: Bob Castle WACO/Wato, TX
25 TOBY KEITH “Horses” MD: Cory Mikhals KSCS/Dallas-Ft.Worth, TX * TRACE ADKINS “They PDMO:Ted Cramer WOKKMeridian, MS WWKA/Drando, AARON LINES 3 PD/OM: 2ack Owen
W “Prstit” No Adds OM/interim PD: Ted Stecker 5 LONESTAR “Front” 3 PD0: Len Shackellord WXXQ/Rockford, IL GEQRGE STRAIT “Tuksa” 10 EMERSON DRIVE “Onty™
2 GEORGE STRAIT Tulsa - Ted Ste KSKS/Fresno, CA * 2 TOBY KEITH orses POMD: Scotty Ray MD; Shadow Stevens = EMERSON DRIVE “Only 10 VINCE GILL ~Somedz;
WKLB/Boston, MA * APDMD: Chris Hutt PD: Mike Peterso: 1 BRAD PAISLEY “Celebrty 9 SARAEVMS‘Cnymm 10 TRACY BYRD Men® OM/PD: Jesse Garcia & 4
WCTO/Allentown, PA * PD: Mike Brophey 18JoECRCE STRAT e - EEsn Sure 1 LONESTAR “Fronr™ MD: Kathy Hess KIXZ/Spokane, WA * WMZQWashi oc*
i N 2 DIERKS BENTLEY “Thunkon MD: Steve Montgomery WIVKKnoxville, TN * 4 JODEE MESSINA e 1 STEVE HOLY “Heart” 'No Adds ashington,
:&%‘;ﬁe'w APOMD: Ginny Rogers 7 WAREN BROTHERS orescert | uppo AR S g")%%w;‘a“l'ﬁ" OM/PD: Jeft Wyatt
m Malone 3 TRAVIS TRITT “Coun - BRIAN MCCOMAS “Sure™ " Michael Hammand | w5 Miami, FL * . S ul Neumann :
2 BLAXE SHELTON “Hezy” § WARRE BROTHERS Irescen” rﬂg-rll%/l;:kuna Beath, FC EMERSON DRIVE Oy Mo Colleen Addait 0! B;;“Ba'" ;“L KHAY/Oxmard, CA KNCl/Sacramento, CA ARRON LINES “Churges ”0/":% lonAutony
2 EMERSON ORI -y TCHIDS § RREN SROTFERS Pesien” | m PO/MD: Mark Hill Dir./Prog.: Mark Evans BAAD MARTIN Asst, MD: Shelly Rose
FER HANSON Far KAGG/Bryan, TX ANI LIS Dhanges WBCT/Grand Rapids, MI* | 1 TERR) CLARK Tn MD: Dariene Evans No s APD: Greg Cole GEORGE STRAIT Tisa™ SPIBIE itoces)
TRACE AD'M‘J(.KSNSM POMO: Jenniter Allen GEORGE SY;NT “Tuisa” QGM/PD: Doug Mnnmo}new ?ﬁ‘é%&“ﬁa,&mﬁ, ; %&% ud”™ 5 MO: Jennifer Wond WPKX/Springfield, MA * TRACYS1R0 Hen
PONY “Boy’ 20 JERNIFER HANSON “Far JENNIFER HANSON “Far APOMD: Dave Tatt MEHAYES Mear” 2 GEORGESTRNT'Tulg‘ KPLM/Palm Springs, CA 1 SHARIA TWAN “Anzys™ pringfield, WOEZ/Wausau, Wi
TAEE B o MCHAYES Hea 08Y (6T Horses PD: Al Gordon et lyer POMD: das Cat
. WYRK/Buttalo, NY * KYGO/Denver-Boulder,CO * KXKCLalayette, LA * MumstA_mg- APDMD: Kory James WKCQ/Saginaw, Ml * S S o el
KGNC/Amarillo, TX PD: John Paul PO: Joel Burke WTOR/Greenshoro, NC* | pD: Renee Revell s 17 SN MOTOMAS Sure DMPD: Rick Walker s Sy
PD: Tim Butles APDMD: Wendy Lynn MD: Tad Svendse PD: Bill Dotsan MD: Sean Riley SHANIA TWAN “Avras 7 CERN s Sy 1 LONESTAR “Front” BRAD PAISLEY Cekby” | WIRKMWest Palm Beach, L *
APDMO: Parick Clark ? g%:sz gfgmins “President” | 11 WARREN anomsns “Presdert” | D: Angie Ward T GEORGE STRAI “Tulsa™ }2:\&( %rgsw LEAIN RINES "Suodenly” %?;IG(?%;B? PD: Mitch Mahan
15 GEORGE STAA “Tussa 4 ¢ —" S ’ ] "
10 TOBY KEITH Horses 1 CRAIS MORGAN “Nnost” | KHKI/Des Molnes, 1A * RS s | TOACY YD W WPAPPanama City, FL WICOSalstury. o APOMO: IR, Jacison
N PD: Jack 0'Brien T08Y KEITH “Horses™ KMDLLafayette, LA * WHILMilwaukee, Wi * EDSilivoung WEMB/Springfieid, IL SRMHCR%M‘S S
WWWW/Ann Arbor, M | KHAK/Cedar Rapids, 1A APDMD: Jim Oisen PD: Mike James -OM/PD: Kerry Wolle MO: Shane Collins 1 z\ wmmaaoms “Presce” | PO: Oave Shepef el s.aianﬁ‘,g-
PD: Barry Mardit PD: Bob James WARREN BROTHERS “Prescen | WRNS/Greenville, NC * 4 APD: Scoit Dolphin 25 WARREN BROTHERS “Preggent | 21 TOBY KEITH "oy MD: John Spaulding N “Days”
3 : " MD: T0. Smith e ICA ANDREWS “More 30 Seonse staat o g .
1AD: Tom Baler 0 0aun Joitn, PO: Wayne Carlyle 0BY KETH “Horsss” MD: Mitch Morgan B s ot 10 CRAIG MORGAN “Aimost™ AT .
3. EMERSON DRVE “Orly’ ;wgygg %mmm_}e WYCD/Detroit, Mi - APD: Mike Fartey ek oy (125 TOSYREH sy 1 CUNT BUACK e’ T P g’n%’:/‘:‘,’"""fﬂl?-w"
PO: Mac Daniels MD: kne)] oy : Jimmy Elliott
wNCYApplton, Wi+ | TR APOMD on haman 3 s i v | pomDLG ci.i‘n'.:‘tf.m";an Aoy T [WHEMPensaon, L | KSUSL Louis. MO KTsiSpringtield, MD | 7" wasaEN sROTERSrescen
OM: Jett McCarthy WIXY/Champaigh, IL o s lp faric “°”'5“5 Prestert” | ' 0N BUACK “ag” ) POMO: Lynn W MD: Mark Langsion B e R e
PO: Randy Shannon POMO: R W, Smith LLIE COFFEY H 34‘&% STRAT Emu | KEEYMinneapolis, N+ |} X0 ROCK/SMERVL CROW “Pic-|  BRIAN MCCOMAS Sure” B SHANLA TWAIN “vays” JENNIFER HANSON “Far”
MO: Marci Braun 13 GEORGE STRAIT “Tuisa™ WDJR/Dothan, AL WESC/Greenville, SC * BROTHERS “Fescert” | pPp: Gregg Swedberg GEORGE SHWT Tusa” Wi i . i .
o ks OM: Jerry Broadway \ : . APOMD: Travis Moo ToBY Lt LouisahO) WBBS/Syracuse, NY * | KFDUWichita, KS
WEZL/Ch o OM/PD: Bruce Logan WPCV/Lakeland, FL 3 n PO: Greg Mozingo N M 3
) arleston, SC PO: Brett Mason 5 ¥ o Adds - - tireg Mozing OM/PO: Rich Lauber PD: Beveriee Brannigan
WKSF/Asheville, NC PD: T.J. Philips APD: The Frogman APOMD o Lodtim OM: Steve Howard WXCLPeoria, IL APDMD: Danny Montana APDMD: Skip Clark APDMD: Pat James
DMPO: J;;' 0::!5 MD: Gary Griffin 10 GEORGE STRAT ;?3 ?:mm‘g"‘ WKSJ/Mobile, AL * PD/MO: Dan Dermody 3 WToMERY (TR 10 GEORGE STRAT “Tusr 3 TRACY BYRD “Men™
: o0 2 GEORGE smn-rsa itopet s i . PD/MOD: Bill Black Mo Adds 3 10 YOBY KEITH Horses”
1 DANDND RO “ess” 2 ChaD BROCK Theg § B UCLOMAS Sure e e, 50 EDROXSE NN | Lo Cl e g & TSHKERitany SRAD AT Do KZSNWichita, KS *
S IR Go ] gwc&cutw i i SRRREN GROTERS Poscer | § WARREN BROTERS S | WIXTUIPhiladelphla, PA* | RSl Lake City, UT * MR fson i | OM/PD: Jack Oiiver
TOBY KETH “Horses” SANIER HdscR T KKCB/Duluth, MN No Adcs ! — PO: Bob Mckay PD: Eddie Haskell MD: Dan Holiday
WARREN BROTHERS “Presidert” MCHAYES "Mean” PD: Tom Bishop WiOVALancasler, PA * A 7o APD/MD: Cadillac Jack No Adds WTNT/Tallahassee, FL ‘7 \W‘REN Bﬂﬂm Presdent’]
Moy Dick Raymond MM o, B RANDY TRAVIS “Crosses™ PD: Kris V:
WRHUAanta, 6A * e L e AN s Een. O e ";fsvg::'"gm P0: Randy Black 2 BT e KSOP/Salt Lake City, UT* | mn: w&nyam' H E.’}'S%?W&fm
OMPO: Mark Richards | PO: Lloyd Ford ¢ VOB e s | 1 TOBCIETH APD: 0.J. Walker Famus | PO: Don Hiton 5 JEFFGATES Song” G0 8ROCK Thinf
MD: Johany Gray MD: Mudilap WAXX/Eau Claire, Wi 2 EMERSON DRIVE Oy EORGE smn"mlsa MD: Joe Roberts APMO: Debby Turpin 5 JODCE MESSINA T |
No Adds § GEORGE STRAI T PD: George House. 2 GEORGE STRAIT Tua” TSRS ey 5 GEORGE STAAT “Tuss" KMLE/Phoenix, AZ * 14 GEORGE STRAT “Tusa™ W ichita Falls, TX
& CARTH BR( = : George House 1 BRAD MARTIN Days- SN 9 X0 ROCKSHERTL CROW 3 TAMMY COCHRAN “Let KLURMWichita Falls,
WYAY/Allanta, GA * ! mum ng e s WRBTMarrisburg, PA® | WITULansing, M1 * T CORIS CAGLE 5 AARON LINES Cranges™ Fie EOMO: Brent Wamer
OM: Mark Richards DR e ey PD: Shelly Easion PD: Jay ). MeCrae KILOManroe, LA | TERR CLARK Tk 2 TR s warkTamps. | aNTBACCAT
PD: Steve Mitchell EMERSON DANVE “Only” MD: Joey Dean "D: Chris Tyler POMD: Mike Blakeney c WARREN BROTHERS “Presidert” Bl ILDUC 1O
MO: Johawy Gray KHEY/El Paso., TX * TOBY KETH “Horses 2 GEORGE STAATT “Tulsa” 36 GEORGE STRAIT Tulsa' KNIX/Phaenix. AZ PO/APD: Beecher Martin
1 RASCALRATIS oo | WOBE/Charleston. WY | pp: Stove Gramzay 5 SR LD B Ry AR o) PD: Shaun Holly KUBLSalt Lake City, UT + | APD/MD: Jay Raberts WEGGY/Wilkes Barre, PA *
OM: Jelt Whitehead - KWNR/Las Vepas, NV * MD: Gwen Foster - Ed Hil 4 TOBY KEITH "Horses” i 3
: Jelt Whitehea MD: Stacie Kaye . & 20 JENNIFER Hmsou'hr - OM/PO: Ed Hill SARA “Grayhound PD: Mike Krinik
WPUR/Allantic City. N1 * | PD:Ed Raters o Adds WCATHarrishurg, PA OM/PO: John Marks 2 DN L T N CmORBAS Mow | APDMD: Pat Garret N MD: Jaymie Gordon
ut izal 3 N o r o - 3
4 AARONLINES WKKT/Charlotte, NC * POMD: Rand em" iy 11 WARREN BROTHERS “Presdtent” { 1 SAMMY KERSHAW “Monzy 70l A WOSY/Pittsburgh, PA * KAJA/San Anfonio, TX * OM/PO: Mike Culotta
3 SHANIA TWAN - 5 g Y 2 GEORGE STRAT “Tuisa™ M/Monlerey, sburgh, ' APD: Will Robinson -
T . AR A aTeeey TN Days” MS | OMPD: Jim Dorman OM/PD: Keith Clark OMPD: KeitnMonfgomery | o' % 00" WWOQMWilminglon, NC
WIO(C/Augusta, GA * TRACE ADKIRS “They” 12 TRACY BYRD Ve T P PD: Larry Blakeney Mo Adds APD/MD: Stoney Richards JEOMD dontls sarmesy 3 BRAOPASLEY Comty” | PO Pallotnsn
DM/PD: “T" Gentry BYRD Ver' HI: Alyon St WLWUM A | ERR oSt '
M0, L T P | [WIAEe, 2 I 2 LA Py KCYY/San Antonio, TX* | WTHUTerre Haute, IN
2 BRADPAISLEY Teeort” | OM/PD: Jeft Roper PD: Fred Hor - 1 ! 1 i
2 LONESTAR Front” WD ick MeCracen 15 GEORGE STAAT T WWYZMartiord, CT * PAT GARRETT Stoms”™ MD: Dartene Doxon WROR/Borland. (ME PD: Gearge King QM/PD: Barry Kent KXDD Yakiria, W
1 SARA BV o O ctronue 1 & S PD: Jay McCarthy CEISCIE Do PD: Rick Jordan 2) GEORGE STRAT i MO: Party Marty PD: Dewey Boynton
GEORGE STRAT “lulsa™ o 5 BRIAN MCOOMAS Sure” = WBULAexington-Fayetie, WY * LONESTAR " MD: Glon Marie 1 MCHAYES “Mean™ MD: Joel Baker
JENNIFER HMSDN h, BAAD MARTIN Days™ MD: Jay Thomas > - 9 DIAMOND RIO Belm BRAD PNSLEV‘('MV
BRAD PAISLEY “Calebry’ 4 TERRI CLARK “Three™ OM: Barry Fox 299 \CWUN"Y‘M(M\%S S 1 TOBY KEITH Horses” o e
KASE/Austin, TX * L LOR | 2 GeORGE STRAT s POMD: Ric Larsan WGTRMyrtle Beach, SC | § YAMEASRCREES Resoert | iy an Diega. CA * AL ooy AREN BROTHERS Prscent]
- - WUSY/Chattanooga, TH - PO: Jitn Davis B HES ) 3 WARREN BROTHERS “Presdent” | PD: Jnnnny Walker ’ PO M
PD: Jason Kane . ; : JENNIFER HANSON “Far TRACY BYRD "Men® OM/PD: John Dimick WIBW/Topeka, KS
WO: Bob Pickett PO: Cl_av Hunnicutt MD: Matt James | _ TRACY BYRD “Men KUPL/Poriland, OR * APOMD: Greg Frey PD: Rudy Fernantez
L MO: ill Pindeter e o | B E}-‘mm mmm-,,,,sm OM: Lee Rogers 3 TRACY BYRD Men” MD: Stephanie Lyma WGTY/York, PA®
3 BRAD PAISLEY “Ceietxty” e L GEORGE STRATT “Tutst™ KILTMouston-Galveston, TX* | b 1o 0Brian GEORGE STRAT e PD: Cary Rolfe 2 WARREN BROTHERS “Presiert” 40 SOAG RG Ars DM/PO: John Pellegrini
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KUZZ/Bakersfietd, CA * TRICK PONY *Boy” ?mwulm 3 1 STEVE HOLY “Hear”™ A?ouw'v e g;‘:!‘ Yo Adds KRTY/San Jose, CA 27 SRIAN MCCOMAS ~Sure” AARON LINES “Changes”
m Jeffries " . BRAD PA) “Celebrty” il ortland, OR * ) )
czonuzsmn_ Tusa® WUSN/Chicago, IL WKOQEvansville, IN A O g%:ﬁm;]::s ;?) 2:;’;';;::!' OM: Bruce Agler 7 ouosELsoviar | WICMTraverse City, MI
WA | OM: Tom Rivers PD: Jon Prell GEORGE STRAIT “Tusa™ N B [ gt sour s PD: Ken Boesen S St OM/PD. Jack 0’ Malley o
) PD: Justin Case MD: K C. Todd . e Bnoniens -Pascert | TRACE ADKNS Ty APDMD. Cri Lockowaod APOMD: Ryan DOBTYHUN | o1 Dave Steele
WPOC/Baltimore, MD * APD/MD: Evan Kroht SHANIA TWAIN “Aways™ KKBQHouston, TX * 1 SARA EVANS “Greyhound” 5 CHAIS CAGLE “Day” KKJG/San Luis Obispo, CA 10 AR AR s MD: Tim Roberts
MD: MichaelJ. Faxx 27 WABREN SROTHERS “Presden” | oy r NO OM/PD: Michael Cruise ws | . 1 MARK WILLS “Think™ PO: P erl]am!ls ’ 10 BLAKE SHELTON “Heawy 2 JEFF BATES “Song”
S TOBY KEITH Horses’ 2 EMERSON DRIVE “Only™ argo, APD: Johnnie Ray KSSN/Little Rack, AR * UNashudlle, TH 1 BRUAN MOCOMAS Sare™ s S
S JIMMY WAYNE “Gone™ 1 BRETT JAMES “Ater PO: Eric Heyer MD: Christi Brooks PD: Chad Hert PD: Mike Moore A DALLEY "Amttude™ EMERSON ngiwt%}y
3, TEA(BVRD el WUBE/Cincinnati, O = | MD:Scoft Winston 21 GEORGE STRAT “Tusa® 3 BT s APD/MD: BillyGreenwood
OM/PD: Tim Closst T 11 VINCE GILL “Thing” Ggogsgmnqusa 3 SARAEVANS G WOKQPortsmouh, NH *
WYPY/Balon Rouge, LA * oA 3 JENNIFER MANSON "Far® PD: Mark Jennings KRAZ/Santa Barbara, CA
PD: Randy Chase AEDRatw(0 Conncy 2 ;w s WICRHuntington, KY o st APOMD: Oan Lunie POMO: Rick Barker
MD: Jay Bemard MD: Duke Hamilton 3 TRACY BYI PD: Judy Eaton KZLALos Angeles, CA * 1 WARREN BROTHERS “Presdent” | 8 BRISTOL CROSSING “Fue”
TOBY KEITH Horses” A e 3 VRN SRONERS rscer MD: Dave Poole OMPD: R.J. Curlis
BRAD MARTIN “Days™ N3y ‘BRAD MARTIN "Days™ 3 WSM/Nashville, TH * WCTX/Providence, Rl * 3 *
10 BRAD PMSLva:y APD/MD: Tanya Campos ) < 4 KSKI/Santa Maria, CA Monit d Reportel
. | wyev/Cincinnati, 0H + | KXUUFayetteville, AR § S0 WY Do RADNEY FOSTER “Scary” APD: Frank Seres PD: Rick Everelt POMD: Tam Brown ohitorediReporters
WYNK/Baton Rouge, LA - ) 3 O 4 et MO Sam Stever MD: ’
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WNWN/Battle Creek, M| | MD: Chugk Caolliec PD/MD: Andy Brown 4 TOBY KEITH “Horses MO: Nightrain Lane No Adks 21 WARREN BROTHERS “President” | PO/MD: Mark Wilson 75 Total Indicator
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kcarter@radioandrecords.com

- TheLong, Strange
- Trip Of Mark Edwards

We couldn’t print this stuff if it wasn’t true

\./ince the dawn of man, we’ve all read (and, in our
case, written) a thousand variations on the following
theme: “Joe Blow exits the PD post at (call letters/city)
and segues to (different call letters/different city).” The
end. Done deal. Thanks for coming. Your brain then
moves on to the other important concerns of the day,
like what’s for lunch. Unless, of course, that sentence
happens to contain your name.

What's always lurking just beneath
the surface of any job change, planned
or otherwise, is the sometimes pain-
ful, life-altering reality that
accompanies it. We all
know from personal expe-
rience that moving from
market A to market B is a
far more complex deal
than a one-sentence trade-
magazine mention would
indicate.

It involves researching
your new city for a place to
live, putting your current
house on the market and preparing to
pull your kids out of school midterm
or, worst of all, leaving your family be-
%ind in market A while you set up
shop in market B.

Such is the case with Mark Ed-
wards, PD of Entercom AC KOSI/
Denver, who has experienced more
than his share of career twists and

sometimes personally painful turns
over the last few years. In the words
of R&R Executive Editor Jeff Green, a
g longtime Edwards friend,
“You could not have writ-
ten a more difficult script.”

Edwards first popped
onto the national radar
over a decade ago, when
he made the “Leap o' the
Year” from PD of WSRS/
Worcester, MA to PD of
Bonneville’s WLIT/Chica-
g0, where he spent the next
nine or so years, eventual-
ly rising to VP/Programming,

Later, he was hired to program
Greater Media’s new “Jammin’ Old-
ies” outlet, WEJM/Philadelphia,
which Edwards describes as “the best-
sounding two-share station on the
planet.” The station later flipped to
Hot AC as WMWX.

Shortly thereafter Edwards was

BRINGING THE OUTDOORS IN sure, 30 inches of snow may sound
fabulous -— if you're climbing Mt. Everest, maybe. Not so great if it's
concentrated on the roof of say, a radio station in Denver. Here's an up-close
look at the building that houses KOS, the morning after the roof caved in.

www americanradiohistorv com

“My wife, Miranda,
is a huge trouper,
she’s taking care of
three young hoys by
herself. She works a
million times harder
than | ever could.”

named PD of Bonneville Hot AC
WVRV/St. Louis and OM of sister
Smooth Jazz WSSM. The roller coaster
was just getting to the top of the hill....

The Bottom Falls Out

“We put our house in Philly on the
market, and the realtors’ open house
was scheduled for Sept. 11, 2001,” Ed-
wards says. “Needless tosay, that was
not a good time to sell a house.” No
kidding.

While Edwards, wife Miranda and
their three young sons moved into
temporary corporate housing in St.
Louis, the Philly house languished in
real estate limbo. Finally, in July of
2002, after nearly a year on the mar-
ket, the house sold — at a fire-sale
price. “I lost my ass in that house,”
says Edwards. “If the new owner ever
stumbles across it, ] would appreciate
it if he would ship it to me.”

Whilein St. Louis, Edwards moved
his family three times — first, from a
cramped corporate apartment into a
rental house. Then, after the Philly
house sold, they were finally able to
buy a home. Stand by — it's about to
get weird. “The day before we were
supposed to move in, I got fired,” says
Edwards.

It was the classic American Night-
mare: new house, no job. Picture this
awkward scene: “I was fired on a
Wednesday,” Edwards says. “Thurs-
day and Friday movers are movingall
of our stuff into our dream home.”

That painful scenario lasted all of
eight days. Then Edwards got a call
from Dan Michaels at KQMT/Denver.

“We had worked together in Philly,
and he told me about the PD opening
at KOSL" Edwards says.

Ironically, Edwards had inter-
viewed for that very gig three years
earlier, when Tribune owned the sta-
tion. “I didn’t get the job at the time,
but I knew the station very well,” he
says. “I always considered KOSI to be
one of the four or five best ACs in the
country.”

This time, he aced the interview.

Which brings us to our next life hur-
dle.“My new job was in Denver —and
my family and my new house were in
St. Louis,” says Edwards. While Miran-
da continued to unpack in St. Louis,
Edwards was on a plane to Denver.

“Thisis a tremendous job, an A-plus
gig. I would be an idiot not to take it,”
he says. “But, at the same time, we felt
it would be unfair to the boys [aged
6, 5, and 3] to take them out of school,
make them leave their friends and
move them again so soon.”

The Long Goodbye

So, in late October 2002, after a se-
ries of heart-to-heart conversations
with Miranda, Edwards accepted the
job in Denver — but at a price: Miran-
daand the boys would remain in their
lame-duck St. Louis home until the
school year ended in June of 2003.

With Edwards knee-deep in his
new job, they both knew he would
only be able to fly home every two or
three weekends. The impact on the
family was substantial. “Miranda is a
huge trouper; she’s taking care of
three young boys by herself,” says
Edwards. “She works a million times
harder than I ever could.”

The separation has been especially
difficult on the boys. “It gets hard on
them sometimes,” Edwards says.
“That's why, when I go back, 1 try to
stay for four or five days at a time rath-
er than just a weekend. They under-
stand why I'm doing this, but just as
they get used to having me around for
afew days, I have to leave again.”

When asked what it's like when he
has to leave for the airport on those
Monday mornings, Edwards pauses.
“It's real tough,” he says. “We talk on
the phone a couple of times a day, but
it's not the same.” But, as he hastens
to add, “It's not like I'm the first guy
who's had to go through this.”

Meet Mr. Big Ideas

Edwards arrived at KOSI on Nov.
1, 2002, armed with a plan: flip KOS
to all-Christmas music. “They had
never done it here before, but it was
all done under the radar,” he says.

During the day he was getting to
know everyone; after hours he was
clandestinely collecting Christmas
music. “At the time no one knew
about the Christmas-music idea ex-
cept me and the GM,” Edwards says.
Just 15 days after his arrival, the plan
was implemented, and Denver awoke
to KOSI's new holiday format.

After a much-needed week in St.
Louis with the family for Christmas
and some minor musical tweaking,
things proceeded smoothly through
January. The changes were gaining
traction, and life was beginning to as-
sume a sort of thythm — which, of
course, sounds like the perfect time to

toss another wrench in the works: In
late February it was announced that
Tom Gjerdrum, PD of sister Hot AC
KALC (Alice), was transferring to sis-
ter WMYX/Milwaukee.

Until a permanent replacement
could be found, Edwards was asked
to add Alice to his to-do list. “Alice
was a station that needed a lot of at-
tention,” Edwards says. “It had a big
morming show, and it's a very current-
intensive radio station, which is very
different from KOSL.”

Luckily, Edwards was fortunate
enough to have inherited two of the
strongest second-in-commands in the
biz. “Kozman at Alice and Steve Ham-
ilton at KOS! are just phenomenal,” he
says. “There’s no way this whole thing
would have worked without having
great support people at every level,
but Koz and Hamilton have been un-
believable.”

After a few weeks tending to both
stations, Edwards was beginning to
get used to the 22-mile commute be-
tween the downtown building that
houses KOSI, Classic Rock KQMT and
Adult Standards KEZW-AM and the
suburban facility that housed his new
mistress, Alice. Life was good. You
guessed it — cue the dramatic music.

And Then The
Roof Caved In

On Wednesday, March 19, a huge
blizzard dumped over 30 inches of
snow on Denver. After filling in on the
overnight shift on Alice, Edwards
trudged back to his hotel to crash.
“The plan was to get a few hours’
sleep and get back to the station, be-
cause the war in Iraq was supposed
to start later that day,™ he says.

“| always considered
KOSI to be one of the
four or five best ACs

in the country.”

An hour into his beauty sleep, Ed-
wards’ cell phone rang. “It was Steve
Hamilton telling me, ‘The roof caved
in!" he says. A large portion of the
roof of the four-story building that
housed KOSI had collapsed under the
weight of the snow. Although the sta-
tions were on the ground floor, the
building was declared uninhabitable.

Long story short: Thanks to the yeo-
man efforts of the Entercom engineer-
ing staff, all three stations were tem-
porarily relocated to Alice’s cramped
suburban facility until the roof repairs
were completed.

Edwards says, “It's amazing: We
moved three radio stations 22 miles,
set them up, cleaned up the mess, then
unplugged them and moved every-
thing back — all within a week. It was
a Herculean effort on everyone’s
part.”

As you may have guessed by now,
Edwards has enjoyed very little “me
time” since his arrival in Denver. “I've

Continued on Page 59
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WK WX ARTIST TITLE LABEL(S) Fs Pikis ..p%%)‘?.‘m Yo T | fMost Added’
1 €@ CHRISTINA AGUILERA Beautiful (3C4/ 2386 +6 290546 15 10812 |www.rradds.com
2 @ SANTANA FIMICHELLE BRANCH The Game Of Love (drists/ 2369  +100 325272 25  108/0 | arnsTTne wseLs) A0S
3 €@ PHIL COLLINS Can't Stop Loving You /Atlantic/ 2163 +21 297195 26 1130 | RODSTEWART They Can't Take That Away... ) 24
4 @ FAITHHILL Cry Wamer Bros) 2109 +29 252226 29 1120 gl‘:;“'{‘; ::z‘;‘&‘;:;w"’" re Not The Ore fcandiUME) :;
5 5  VANESSA CARLTON A Thousand Miles (A&M/interscape) 1995 62 251728 47 VYWD | parrw i One (Wamer Bros) 12
7 G NORAH JONES Don’t Know Why (Blue Note/Virgin/ 1551 +28 220766 25 9713 | UNCLE KRACKER Drift Away (Top Dog/LavalAttantic) 8
8 @ CELINE DION | Drove All Night (Eaic/ 1550  +130 218830 11 99/2 | STYX Yes| Can (CME/SAG) 8
6 8  DARYL HALL & JOHN OATES Forever For You (U-Wateh/ 1546 25 147342 21 99/0 | FLEETWODD MAC Peacekeeper (Reprise/ 7
11 @ JOSH GROBAN You're Still You (743/Reprise) 1443 +216 138977 10 95/ | WHITNEY HOUSTON Try it On My Own fArista 5
10 D SHERYL CROW Soak Up The Sun /4&Mlnterscope 1811 +16 182253 45 10000 z&z“iﬂif:‘;:: '#?.?.'i?cu..'z';’ﬁﬁff P ;
13 @ WHITNEY HOUSTON Try It On My Dwn /Arista) 1170 +20 161527 T 10Y5 | JAMES TAYLOR September Grass (Calumic/ 4
12 12 KELLY CLARKSON A Moment Like This /RCA/ 1144 53 138124 28 92/0 | HOOTIE & THE BLOWFISH Innocence /Atiantic) 4
14 @ SIXPENCE NONE THE RICHER Don’t Oream It's Over (Squint/CurbyReprise/ 913 +44 99346 6 87/4 | BRIAN MCKNIGHT Shoulda, Woulda, Coulda Motown/Universall 4
15 D FLEETWOOD MAC Peacekeeper (Reprise/ 864 +95 86649 3 947 | ABENAA Rain (Vkunim/ 4
9 15 DIXIE CHICKS Landslide (Monument/Columbia) 808 611 112736 20 95/0
21 D  PHIL COLLINS Come With Me {Lultaby) Face Value/Atlantic) 806 +175 120849 4 7513
16 17 ROD STEWART These Foolish Things &/ 707 3 7aas 18 81/0
20 @ JOHN MAYER Your Body Is A Wonderland /Aware/Columbia/ 669 +36 116639 17 4212
19 D  REGIE HAMM Babies (Refugee/Universal South/ 667 +33 66187 12 7013 _
18 20 DANA GLOVER Thinking Over (OreamWorks/ 666 A1 66048 10 85/2 i :
22 €@ AVRIL LAVIGNE I'm With You (Arista) 579 +2 87284 9 35/3 ﬁ} R&A Mamsiream A[.'-
17 22 SHANIA TWAIN I'm Gonna Getcha Good! (Mercury/I0JMG) 578 90 62829 20 63/0 et @ at R&R CHR/Pap
23 € KIDROCK w:su:nv'L CROW Picture /lava/Atlant/c./ 492 +18 97723 10 2812 16*-12* at Top 40 Mainstream Monitor
24 @ UNCLE KRACKER Orift Away (Top Dog/Lava/Atlantic) 469 +75 129121 5 348
% € HOOTIE & THE BLOWFISH Innocence /Atiantic) 463  +126 39342 6 544 New “tm'l','ﬂ'-}i’ '&KEIEEE'EWU OK,
25 @ JAMES TAYLOR September Grass (Columbia/ 383 +12 79269 5 55/4 On over 190 stations combined!
27 @ BONNIE RAITT Time Of Our Lives {Cap[mﬂ 339 +22 43617 q 4710 TEE ISLAMD DIF SAN MUSC SADUP =4 UNTEDISAL IA5IC COMPARY
28 €D  NATALIE GRANT No Sign Of it (Curt/ 313 +28 25099 4 54/5
30 €@ BRIAN MCKNIGHT Shoulda, Woulda, Coulda iMatown/Universal) 242 +35 20340 2 L7771
29 30 VONDA SHEPARD Rainy Days (iacket/ 205 21 16633 7 3 | Most
119 AC reporters. Monitored airplay data supplied by a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of In Cr easedP I ay s

3/23-3/29. Bullets appear on songs gaining plays or remaining flat 1rom previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first.
Songs between No. 11 and No. 15 are moved to recurrent after 50 weeks. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number
of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the
songs with the greatest week-to-week increases in total plays. Gross Impressions eguals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour
Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, inc.

New & Active

CHRIS EMERSON Broken Heart (Monomoy)
Totat Plays: 193, Total Stations: 42, Adds: 3

DANIEL BEDINGFIELD If You're Not The One //sland/IDJMG/
Total Plays: 152, Total Stations: 44, Adds: 14

BEN GREEN Without You /ASAC/

Total Plays: 135, Total Stations: 23, Adds: 1

FAITH HILL One (Warner Bros.)
Total Plays: 111, Total Stations: 19, Adds: 12

RIC SANDLER ¥l Let Ya Know (Rich 10}
Total Plays: 88, Total Stations: 22, Adds: 1

| LAURA PAUSINI If That's Love /Atiantic)
Total Plays: 56, Total Stations: 13, Adds: 1
ROD STEWART They Can’t Take That Away... L/
Total Plays: 4, Total Stations: 24, Adds: 24

I SUZY K Teaching Velium/
| Tota Plays 1, Total Stations: 13, Adds: 13

Songs ranked by total plays

TOTAL
PLAY
INCREASE

ARTIST TITLE LABEL(S)

JOSH GROBAN You're Still You /743/Regrise/ +216
PHIL COLLINS Come With Me (Lullaby) (Face Value/Atlantic) ~ +175
DIDO Thankyou (Arista) +160
LEANN RIMES | Need You (Curd) +146
CELINE DION I Drove All Night /Epic/ +130
HOOTIE & THE BLOWFISH Innocence (Atlantic) +126
HUEY LEWIS & GWYNETH PALTROW Cruisin’ Holywood)  +124
‘N SYNC This | Promise You {ive/ +102
SANTANA FIMICHELLE BRANCH The Game Of Love /4rista)  +100
FAITH HILL One (Warner Bros.) +87

R&R Station Playlists have moved to the web. y
See all of our monitored reporters at
www. radioandracords.com.

Almost 1.5 millions albums SCANNED!
www.rodstewart.com www.jrecords.com

Rod Stewart’s latest single
“They Can’t Take that Away from Me"”

From his Grammy Nominated Album

#1 Most Added, including:

WLTW/New York City WLTE/Minneapolis  KOSI/Denver
KVIL/Dallas WSHH/Pittsburgh KUDL/Kansas City
WFPG/Atlantic City WFMK/Lansing WRMM/Rochester
KWAV/Monterey WYSF/Birmingham  WGYL/Ft.Pierce
WLRQ/Melbourne WOOF/Dothan WEAT/West Palm
WKTK/Gainesville WBBE/Baton Rouge  WTFM/Johnson City
WYJB/Albany KRNO/Reno KVLY/McAllen
WSUY/Charleston KISC/Spokane WAHR/Huntsville

A
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N 7 w
America's Best Testing AC Songs 12+ Indicator
For The Week Ending 4/4/03 — Most Added’
_FAITH HILL One (Warmer Bras.)
' S - ... Don’ i Lty Repning!
Artist Title (Label) TW LW Familiarity Burn  TD Familiarity Burn ::::T::ﬁm:nc'::m: :;: m’;m e Vata/Atontic)
PHIL COLLINS Can't Stop Loving You /Atiantic/ 408 408  ER%  28%  ADE  OT% 27 UNCLE KRACKER Drift Away (Tap Dog/Lave/Atiantic)
MERCY ME | Can Only Imagine (/NO/Curb)
DARYL HALL & JOHN OATES Forever For You {U-Watch/ 404 404 82% 13% 407 88% 16% WHITNEY HDUSTIJHY Tryigt On My Own k‘n@tﬂ/
SANTANA FIMICHELLE BRANCH The Game Df Love jrixta/ 392 404 9% 3% 183 97% 33% JOHN MAYER Your Bod; Ié A Wonderland {Aware/Columbia)
SIXPENCE NONE THE RICHER Don't Dream It's Over (Squint/CurtyReprise) 383 376 78% 13% 377 B0%  15% HOOTIE & THE BLOWFISH innocence (Atiantic)
DANIEL BEDINGFIELD If You're Not The One ffsiand//DJMG)
JOSH GROBAN You're Still You /743 fupise/ 383 a1m % 1T 380 TR 17% BONNIE RAITT Time Of Dur Lives (Capitol/
CELINE DION | Drove All Night (pic/ 315 372 92% 2% a7 9% 3% COUNTING CROWS Big Yetlow Taxi (Geffen/interscape/
. 3 DODRS DDWN Be Like That {Republic/Universal)
(Reprise) n . 2. A% i
AL Bl " s ® | | 0D STEWART They Can't Take That Away...J
FAITH HILL Cry (Wamer Bros.) 3710 374 9%  43% 3.62 9% 47% J
SHANIA TWAIN 'm Gonna Getcha Good] Mercury iLIMG) 158 175 s% A0 a5 sew waw | Mark Edwards
N Continued from Page 57
VANESSA CARLTON A Thousand Miles (A&My/nterscape) 357 383 95%  45% 361 96% 47% been in radio since 1975, progr ing since 1984, and the
SHERYL CROW Soak Up The Sun /A&M/interscape/ 355 370 9™ A% 348 BE% 48% | reason I still love programming is because every day is dif-
KELLY CLARKSON A Moment Like This 42C4/ 345 348 97% 50% 347  98% 5% ::f: th'e‘el:s‘"’ty:e'vel:‘eg;fh‘:‘; ee’ge‘::‘y,,sm“]d“ HlaaeacTize
JOHN MAYER Your Body Is A Wonderland (Aware/Columbis) 343 332 W% 3% 339 91% 4% Counting The Days
NORAH JONES Don’t Know Why (Blue Note/Virgin) 341 353 9%  36% 346 92% 36% The last time we checked, things had quieted again — for
ROD STEWART These Foolish Things 4/ 335 338 8% D% 147 ©% mek | oW atleast—and Edwards was preparing for his family’s
arrival in June. “Having them here will really help ground
DANA GLOVER Thinking Over (ream#orks) 335 341  49% 18% 339 52% 18% | things,” he says. "I can't wait to get them out here and have
DIXIE CHICKS FISHERYL CROW Landside Monument/Columbia) 331 380 8% 48% 338 9g% 45y | usalltogetheragain” ) . ,
As we speak, the phase two Arbitrends arrive, showing
CHRISTINA AGUILERA Beautiful (RC4) 329 330 96% 45% 327 9% 48% KOSI steady at a 6.2 12+ and Alice up a tick as well, 2.6-2.7
WHITNEY HOUSTON Try It On My Own /Arista) 328 323 W% 2% 325 68% 25% | 12+ “Thedemoslookgreataswell; we'reon the right track,”
Edwards says. Plus, this other good news just in: Edwards’
REGGIE HAMM Babies /Refugee/Universal) 302 295 47% 18% 3.09 50% 18% two-station commute will end sometime soon, as manage-
Total sample size is 271 dents. Total averag 11ty estimates are based on a scale of 1-5, (1=dlslike very much, S=Iike very much). Totai famitiarity | Mt is closing in on a permanent PD for Alice. )
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the Looking back on the whirlwind that has constituted his
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the |  life for the past few months —and years — Edwards remains
music test based on their p . RateTl ic.com results are not meant to replace callout research. The results are intended to show opinions philosophical: 1 keep on thinking back to the immortal words
of participants on the internet only. RateT ic is a regi: d trade k of RateT ic.com. The RTM system Is avaliable for local radio stations by calling of cartoon hero Tom Slick, who once said, “You knew the iob
Uw-sn—ssaa. RateTheMusic.com data Is p by M A division of Premlere Radlo Networks. ) om dangerous . you, took it ! )
4 N
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Spring break is over, trees are bud-
[ ding, and the war against terrofism
continues. Our listeners have relatives
. and friends involved, and, while they
are deeply concerned, they have very
specific wants and needs. In Fayette-
ville, KEZA anticipates the wants,
needs and attitudes of our listeners.

| Dawn G.

McCollough

'Asst. PD/MD, KEZA/Fayetteville, AR

» Twice-hourly news updates satisfy

. the majority of our listeners. Run more

updates and we sound like News/Talk; run

fewer and we seem uncaring. The occa-

| sional request for Ray Charles’ “America

E ZA the Beautiful” or Whitney Houston's rendi-

I ( tion of our national anthem refiects the pa-

7 : , triotism our listeners feel. However, | didn’l

nght Rock Favoritcs expect the backlash by certain listeners

who expected us to drop The Dixie Chicks' version of “Landslide” af-

| ter Natalie Maines’ comments in London — even after she

apologized. #® We opted to stand our ground — and our playlist —

choosing to field a few (and | do mean a few) irate calls. Qur station

is blessed with intelligent on-air personalities — great Americans who

believe in freedom of speech. A person’s opinion is just that — their

opinion. Whether you agree or not, 10 years from now, will anyone
care or remember?

Avril Lavigne spends yet another
week at No. 1 at Hot AC with “I'm
With You” (Arista) ... The top four remain
the same, but Uncle Kracker drifts his
|| way to No. 5 with “Drift Away” (Lava),

featuring the song's original performer,

Dobie Gray. Historians might note that

the original version of “Drift Away”

charted on March 31, 1973 ... Also on

the remake front, Counting Crows and

Vanessa Carlton inch their way up to No. 7 with “Big Yellow Tax:”
|| (Geffenvinterscope) ... Coldplay move up three ticks, to No. 9, with
“Clocks” (Capitol) ... Fleetwood Mac have their biggest hit in years
with “Peacekeeper,” which rises 22-18" (Reprise) ... Lisa Marie
Presley rides into the top 20 with “Lights Out” (Capitol) ... A look at
the latest RateTheMusic.com results in Hot AC find Goo Goo Dolls’
“Sympathy” (Warner Bros.) at No. 1 with a stellar 4.28 score ... Top 10
sales, a huge Alternative hit, and now Evanescence vault 28-21" with
“Bring Me to Life” (Wind-up). They are also No. 3 on the RTM survey
... Watch out for Sister Hazel as “Your Mistake” (Sixth Man) ranks fifth
in RTM with a 4.06 and moves 30-28" on the Hot AC chart ... On the
AC chart, Christina Aguilera is No. 1 for a second week with “Beau-
tiful” (RCA) ... The big move goes to Phil Collins as “Come With Me”
(Atlantic) moves 21-16*.

e

— Anthony Acampora, Director/Charts

artist

armist: Maroon 5

waseL: Octone/)
By MIKE TRIAS/ASSISTANT EDITOR

aroon 3 are poised to hit the big time,

but it’s already been a whirlwind
ride for this up-and-coming group of 20-
somethings. Adam Levine (vocals, gui-
tar), Jesse Carmichael (keyboards),
Mickey Madden (bass) and Ryan Dusick
(drums) came together in 1995 at
Brentwood High School in Los Angeles as
the band Kara’s Flowers. The then-alter-
native rock band quickly gained notice,
signing a record deal and releasing the
album The Fourth World. However,
things weren’t going the way they
wanted. Soon after, Kara’s Flowers went
on hiatus, and Levine and Carmichael
moved to New York City.

It was in the city that never sleeps that
the pair awakened to the sounds of R&B
and hip-hop. “It turned me on to an en-
tirely new genre of music and had a pro-
found impact on my songwriting,” says
Levine. Things began to look up again.
Kara’s Flowers decided not only to take
on guitarist James Valentine as the fifth
member, they reinvented themselves as
Maroon 5 and signed with Octone
Records. Says Levine, “Our experience as
Kara’s Flowers taught us that you can’t
always rely on other people’s advice. They
may not share your vision or be as dedi-
cated to it. At Octone, we've found people
who share our goals and are as dedicated
as we are.”

Maroon 5’s Songs About Jane, pro-
duced by Matt Wallace (Train, Blues
Traveler, Third Eye Blind), was released
last June and is a fusion of the band’s new
influences — pop, rock, 70s funk and
R&B. Punchy, catchy melodies are preva-
lent throughout the CD, and Levine's vo-

cals are a mix of soul and pop flavors. The
instrumentals display funky basslines,
rock and wah-wah guitars and poppy
background harmonies. And as for the
lyrical content, it’s exactly as the album
title states — most of the tracks on Songs
About Jane contain at least one line about
Levine’s ex-girlfriend Jane.

“Harder to Breathe” is the current
single from Songs About Jane, and it’s a
perfect example of what the band is all
about. Adam’s attitude-filled vocals and
aggressive lyrics are complemented by
strong guitar and bass licks. The video for
the track is currently being played at
VH1, and “Harder to Breathe” is on the
rise on R&R’s Hot AC chart.

Hot AC listeners aren’t the only ones
who are taking notice of Maroon 5 — the
band is quickly building a strong fan base
in the entertainment community. Natalie
Portman and Kirsten Dunst are report-
edly huge fans of the quintet. Singer-
songwriters Michelle Branch and John
Mayer have also been known to sing the
praises of the band. Mayer describes
them as “the perfect blend of melody and
grit — one of the best bands to come along
in a while.” Guster and Matchbox Twenty
might just be next on the list to become
loyal fans — Maroon 5 will be touring
Western markets with Guster next week.
Beginning April 26 in Little Rock, Ma-
roon 5 will be opening for Matchbox
Twenty’s national tour.

CHARLES McPHEE IS THE DREAM DOCTOR

Targeting AC and Hot AC Stations / Live 7-11PM ET / Fed 7PM-2AM ET
CONTACT: PAUL DOUGLAS, COX RADIO SYNDICATION
CALL: 404.962.2078 E-MAIL: dougatl@earthlink.net

THE ANSWER TO EVERY PD’S DREAM

WU LT VN A B98.5-FM/Atlanta; WFLC 97.3-The Coast/Miami; KSMG-Magic 105.3/5an Antonio; KRAV-MIX 96.5/Tulsa

making Nighttime radio relevant Again

www.coxradiosyndication.com and www.dreamdoctor.com
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FAITH HILL

720

THE FOLLOW-UP
TO HER #1 SINGLE “CRY”
FROM HER NEW ALBUM

CRY
IN STORES NOW

IMPACTING
HOT AC & AC
APRIL 7

ALREADY PLAYING:

WLTW-19x WDEF-17x WHUD-13x
WALK WASH WNIC
WBBQ WSLQ WMXC
KKBA WINK WO0O0D

TV Appearance:

4/28 Lifetime Intimate Portrait (Premiere, show will run through May)

@.Em-

WWWW AMericanradionistor 0

WMAS-11x  KSFI-10x

KYMX WTPI
WMAG KWAV
WRVR KGFM
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WK W ARTIST TIE LABEL(S) R bk mﬁ%«%us b i
1 0 AVRIL LAVIGNE I'm With You /Arista/ 3647 +49 368727 18 8710
2 6 KID ROCK WISHERYL CROW Picture {Lava/Atlantic) m +93 299286 19 84/0
3 o 3 DDORS DOWN When I'm Gone (Republic/Universal) 2821 +37 251825 17 74/0
4 o MATCHBOX TWENTY Unwell (Melisma/Atiantic] 21 +192 286793 8 86/0
6 6 UNCLE KRACKER Drift Away (7op Dog/Lava/Atlantic) 2634 +255 259860 11 78/5
5 6  JOHN MAYER Your Body Is A Wonderland /Aware/Columbia) 2556 15 261570 32 74)0
8 0 COUNTING CROWS Big Yellow Taxi /Geffen/Interscope) 2444 +138 250464 17 823
7 8  SANTANA FIMICHELLE BRANCH The Game Of Love (Arista/ 2281 -48 223974 26 78/0
12 ©  COLOPLAY Clocks (Capitol) 2063 +115 231303 12 713
10 10 NORAH JONES Don’t Know Why /Blue Note/Virgin) 1980 -58 212574 39 590
" 11 NO ODUBT F/LADY SAW Underneath It All finterscape/ 1867 -151 189342 26 75/0
14 12 CHRISTINA AGUILERA Beautiful /RCA/ 1732 80 172954 15 5310
13 13 SIXPENCE NONE THE RICHER Don't Dream It's Over (Squint/CurlyReprise) 1659 2225 132296 10 7710
17 @  JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 164€ +111 174728 7 m
16 @  BON JOVI Misunderstood fIslanddDJMG) 1580 +17 157014 14 60/0
18 @ JOHN MAYER Why Georgia (Aware/Columbia) 1574 +182 171261 10 68/4
19 m GO0 GOO DOLLS Sympathy (Warner Bros.) 1400 +256 152772 6 65/1
22 @ FLEETWOOD MAC Peacekeeper (Reprise/ 93T +273 102123 3 60/6
20 €D NO DOUBT Running finterscape) 360 +69 81888 7 480
24 &) LISA MARIE PRESLEY Lights Out (Capitol 720 +140 80123 6 a5/
28 @ EVANESCENCE Bring Me To Life (Wind'up/ 677 +200 59251 3 4312
26 @ CHANTAL KREVIAZUK In This Life [Columbia) 615 +43 54607 5 40/3
25 23 CELINE DION | Drove All Night /Epic/ 566 -1 38357 9 2910
2 248  MACY GRAY When | See You Epic/ 559 120 55493 8 39/0
27 @  NORAH JONES Come Away With Me (Blue Note/Virgin) 553 +50 79662 3 342
29 @ HODTIE & THE BLOWFISH Innacence (Atiantic) 550 +82 65284 5 414
23 27 LUCY WOOOWARD Dumb Girls At/antic) 521 -76 64593 11 35/0
30 @  SISTER HAZEL Your Mistake /Sixth Man) 512 +44 56635 7 2411
32 @  MAROON 5 Harder To Breathe (Octone/) 511 +118 48580 3 34j4
31 € ROBBIE WILLIAMS Feel {Virgin) a7 +49 41690 4 2710
3 @ FEEL Got Your Name On it [Lurb/ 381 +31 24076 3 21
35 @ PUOOLE OF MUDO She Hates Me (Flawless/Geffen/Interscope) 335 +3 32862 12 6/0
38 @ LIFEHOUSE Take Me Away (DreamWorks) 314 +41 24921 2 26/3
40 @ THEORY OF A DEADMAN Make Up Your Mind /Roacrunner/lIDJMG) 298 +42 22596 2 222
33 35  DAVIO GRAY Be Mine (AATO/RCA) 283 -104 25015 5 2610
39 36  LUCE Good Day fettwerk) 253 -10 31682 4 14/0
37 37  DAVE MATTHEWS BANO Grey Street (RC4/ 231 -35 34381 18 15/0
- 38  PHIL COLLINS Can’t Stop Loving You /Atlantic) 233 .22 19263 13 9/0

€ -0ANA GLOVER Rain (DreamWorks) 225 +118 13319 1 222

(I OANIEL BEOINGFIELD If You're Not The One fisiand/tDJME) 218 +41 12383 1 110

89 Hot AC reporters. Monitored airplay data supplied by A , a division of Premiere Radio Networks. Songs-ranked by total plays for the airplay week of
3/23-3/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Sengs betow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100}. Average Quarter Hour Persons used herein with permission from
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, inc.

Most Added’

www.rradds.com

ARTISTTITLE LABEL(S)

TRAIN Calling All Angels (Columbia)

EVANESCENCE Bring Me To Life (Wind-up/

PLUMB Real {Curd/

WALLFLOWERS How Good It Can Get dinterscape/
FLEETWOOD MAC Peacekeeper (Reprise]

UNCLE KRACKER Drift Away (Tap Dog/Lave/Atlantic)
JOHN MAYER Why Georgia (Aware/Columbis)

HOOTIE & THE BLOWFISH Innocence (At/antic/
MAROON 5 Harder To Breathe (Dctonel)

FRANKY PEREZ Something Crazy (Laval
ALL-AMERICAN REJECTS Swing Swing (DreamWorks/
THIRD EYE BLIND Blinded (When 1 See You) (Elektra/FEG)
MADONNA American Life (Maverick/WB/

a2 lRhERh,R,ATGW

q._

"MAKE UP You

MIND
MNew this week at:
KALC, waLc & €Y at RER Hot AC
WELI, KFMD 37* at Top 40 Adult Moritor
EEET Debet 40° al Modern Adull Manktar
Most
IncreasedPlays
TOTAL
PLAY
ARTIST TITLE LABEL(S} INCREASE
FLEETWOOD MAC Peacekeeper (Reprise/ +21
600 GOO DOLLS Sympathy (Warner Bros.) +256
UNCLE KRACKER Dritt Away (Tap Dog/Lava/Atlantic) +255
EVANESCENCE Bring Me To Life (Wind-ap/ +200
MATCHBOX TWENTY Unwell (Mefisma/Atiantic/ +192
JOHN MAYER Why Georgia /Aware/Columbia) +182
MADONNA American Life (Maverick/WB) +162
LISA MARIE PRESLEY Lights Qut (Capitall +140
COUNTING CROWS Big YeNow Taxi (Geffen/Interscope) +138
MARGON 5 Harder To Breathe [Dctonel)) +118
DANA GLOVER Rain (Dreamiorks) +118

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

OQUALIT Y0

C€ Custom Production — Callouts & Montages )
<€ Digital, Clear, Consistent )

<5 65,000+ Song Library )

cgll Formats & International Titles )
<€ On-Time Delivery )

UNLIMILTED
e e it
The World’s Premier Music Hook Service

I T oo s

Email: hooks@hooks.com
www.hooks.com
FAX: (573)443-4016

200 Old 63 South, #103
Columbia, MO 65201-6081

For The Best Auditorium
Test Hook Tapes

Michael Pelaia
(573)443-4155

www americanradiohietorv com
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4 ; America’s Best Testing Hot AC Songs 12+ Indicator
] HHIEI;?EH‘;H{EEH@ For The Week Ending 4/4/03. Most Added’
EVANESCENCE Bring Me To Life (#ind'up/
Atist Title (Label) TW LW familiarity Burn  TD Familiarity Burn B IR ACKER I Mt/ T o]
SIXPENCE ... Don't Dream it's Over (Squint/Curb/Reprise)
GOO GOO DOLLS Sympathy (Warner Sros.) 428 418 61% 2% 437 65% 1% TRAIN Drops O Jupiter (Tell Me) {Columbia)
MATCHBOX TWENTY Unwell (Mefisma/Atiantic/ 423 4.18 83% 8% 4.28 85% 8% CELINE DION | Drove Al Night (Epic/
EVANESCENCE Bring Me To Life (Wind-up/ 4.18 . 56% 7% 426 58% 6% CHANTAL KREVIAZUK In This Life (Columbia)
3 DOORS DOWN When.l m Gone. (Republic/Universall 414 409 91%  21% 422 9% 22% WALLFLOWERS How Good It Can Get finterscope)
SISTER HAZEL Your Mistake (Sixth Man) 406 4.03  46% % 415 48% 4% BUTCH WALKER Sober (HiFiArista)
JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEG) 392 380 45% 5% 392 4% 4% =
COLDPLAY Clocks (Capitol) 387 392 8% 19% 387 80% 18% .
AVRIL LAVIGNE ' With You (4rista/ 376 376 95% as% 388 9% 4% | | NMew & Active
JOHN MAYER Why Georgia (Aware/Columbial 372 381  76% 17% 385 76% 14%
SANTANA FIMICHELLE BRANCH The Game Of Love (Arista/ 371 371 97%  4%% 373  98% 50% JOSH KELLEY Amazing (Hollywood!
COUNTING CROWS FIVANESSA CARLTON Big Yellow Taxi (Geffen/interscope)  3.67 370  83%  20% 365 82% 21% Total Plays: 210, Total Stations: 23, Adds: 2
HOOTIE & THE BLOWFISH Innocence (At/antic) 365 369 42% 6% 356 4% 7% TLC Qamaged (Arista)
JOHN MAYER Your Body s A Wonderland /Aware/Columbia) 360 372 98% 50% 366 98% 50% Total Plays: 204, Total Stations: 10, Adds: 0
NORAH JONES Come Away With Me (Blue Note/Virgin) 3.60 - 0% 21% 373 69% 18% . . .
BON JOVI Misunderstood (Istand/iDIMG) 358 360 83% 22% 360 85% 23% | | BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertanelive/
CHANTAL KREVIAZUK In This Lite (Coumbis) 357 368 30% 5% 344 28% 6% | | rotel Plays: 173, Total Stations: 11, Adds: 1
NO DOUBT Running //aterscope/ 356 360 72% 17% 352 713% 18% THIRD EYE BLIND Blinded {When | See You) (Elektra/EEG)
SIXPENCE NONE THE RICHER Don't Dream It's Over (Squint/Curb/Reprise) 352 367 7% 18% 354  79% 18% Total Plays: 172, Total Stations; 10, Adds: 4
LUCY WOOOWARD Dumb Girls (Atlantic/ 352 351 58% 1% 345 57% 13% American Life (Maverick/ W8
NORAH JONES Don't Know Why (Blue Note/Virgin) 351 346 95% 46% 362  95% 45% M“?gl""f‘1 i 0 ?”;’”::/d‘f' 4’
UNCLE KRACKER Drift Away (Lava/ 350 357  70% 18% 362 8% 17% | | 1ot Plays: 162 Total Stations: 3, Adds:
KID ROCK FISHERYL CROW Picture (Atlantic/ 344 351 95% 49% 340 97% 50% TORI AMOS Taxi Ride (Epic/
NO DOUBT Undemeath It All finterscope) 341 337 91% 60% 346  98% 61% Total Plays: 156, Total Stations: 13, Adds: 2
FLEETWOOD MAC Peacekeeper (Reprise/ 3.40 - 2% 6% 351 2% 6% .
UNCLE KRACKER In A Little While Lava/ 335 341 87% 41% 340 86% 39% :ggr;f;:ﬁzgzi‘:mmgi"’;g ﬁ:;':’ .
DIXIE CHICKS F/SHERYL CROW Landslide (Monument/Columbia) 331 349 95% 50% 338 98% 4% | | o A
CHRISTINA AGUILERA Beautiful (RC4/ 328 337 95% 53% 337  96% 50% TRAIN Calling Al Angels (Columbia)
CELINE DION | Drove Al Night (Epic/ 301 311 81% 30% 304 84% 31% Total Plays: 114, Total Stations: 21, Adds: 21
LISA MARIE PRESLEY Lights Out (Capitol) 2.89 2.94 46% 15% 2.85 45% 15% ALL-AMERICAN REJECTS Swing Swing (OreamWorks)
MACY GRAY When | See You (Epic/ 272 290 48% 20% 267 a5% 19% Total Plays: 100, Total Stations: 10, Adds: 4
Total sample size is 534 respondents. Total average favorabiiily estimates are based on a scale of 1-5. ( 1=dislike very much, 5=like very much). Total familiarity , . .
rep thep ge of resp who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the RACHEL FARRIS I'm Not The Girl (Big3)
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can lake the Total Plays: 93, Total Stations: 11, Adds: 3
music test based on their f icp . RateT ic.com results are not meant to replace callout research. The resuits are intended to show Opini
of participants on the Internet anly. RateT ic fs a registered trad k of RateT ic.com. The RTM syslem Is available for local radio stations by calling s ked by total pl
\818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Py Radio J ongs ranked by total plays J
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MOPromo Dir. Lynn Kelly S WALLFLOWERS Good” MD: Derek Loe MD: Crvis Cage oAdds 2 RIOER T APDAD: Jonny Hartwell NO: Ji D APD: Matt Gregory 3 King
' RS MAROON 5 Breathe” 3 UNCLE KRACKER “rit” “Tuck” NoAdds $ AN o hes WD Carol
) e e . R B yin ok
WRVE/Abany, NY * !’\nm xq'sc KALZFFresno, CA * ""‘m&*‘" , ME WSSR/Tampa, FL
5 Treglisas™" TEORY OF AN N | KON Dalas FL Worth, T+ | R8O Casgmegt | Mmoo WIZNNew Orieass, LA ol P Ak Shrln 0C*
UFEHOUSE “Amay” ‘McMshon MD: Chis Blood WALLFLOWERS “Good” OWPD: John Roberls NoAdds KQMB/SaN Lake City, UT APD: Kurt Schreiner PD: Mike Edwards
R e | Ergsy e Qg e Y Gt v o
ou-vun.tm&:”c " RRen e Y™ s e LFDAUSE “Auay” APDMO: J.). Riley oD e tpe o 2 MAROON 5 Bt
KPEK/Albuguerque, KM D S KYSA/Los Angeles, CA* TRAN gk KRSK/Portiand, OR ¢ v TRAN oges”
OM: Bl Mey APD: Chvrls ning: Joh ey PD: Dan Pecsigehi RADHEL FARRES
£0: M8 Parsons M0: Derek Jamas W 0K mmﬁsm : Chs Pty WO: Sharyl Swwart
APO: [ro— Tk e APD: K Evars | WOHS Bate” WPLINew York, NY 2 TRAM oge’ WWWM/Toledo, OH WMt o L
15 PARDEY (L4 Bt VO Shaun Vincent Ty e i YP;MSE'&:MM KFMB/San Oiego, CA* ‘%m:w"?"%" APE:IIMMV
04 GREGORY "L WTMX/Chicago, 1L * [ABDARD: Tony Mascam WRFY/Reaing, PA < VPIGWPD; VRN ol Wickerd 3
DEUWRSED | commaninco” | wonitogmon e+ | I ‘ L& b 2 VIR O el
KMXS/Anchorage, AX 5 AddS. Rt s o PO S . "D’:humflfwﬂ WALLPLOWERS "Good™ 11 MADOIHA 3
PD: Rosy Lennox nterim PO: Mark Edwards | MD: Eric Gray [SENEXBCE LS KFRZMichita, KS *
WD Monka Thomas 4 FLEETWO00 WAC “Pece WPTEMocdolk, VA ) . P Bam ek
o Adds WIRQ/Cincinnati, OH * 10 FEEL Name PO: Steve RI* . !l'wmc-v.m [ w
OM; Chuck Finney 6 THEORY OF A DEADMAAN Mok WMBZMemphis, TN * 13" BOWLON FOR SOUP Bt PO: B Hese KMYVSan Diego, CA ek FRANKY PEREZ Somatey
S D e wi M Sy Qven H CUNTAL KREVIZLX 146 Y I o con 12 RACHEL ARRES Gt
| EEEEE | temtner o+ | (R g5 - e Teimoaor | SRS
'f"aﬂ&ﬁm- EVAMESCENCE 1™ mp:nh‘| n.m Gitord o, .
OANA GLOVER P 2 COUNTING CROWS “Taw” o K15/ Okiahoma City, 0K * KLCAReno. NV KIOVSan Francisco, CA KZPY/Fcson, AZ WXLOMorcester, MA
g o - | SN RaBRrGe | e, Bemi | BorBe | PR
KLLYBakersfied. CA e e XSTU/Des Moines. A 5D oD HO; Ton' S laves RN R S 1 MMM PERTS S | 1 SR Tary APOAD: Lastel o
POARY €. o R Stem Secett QUPD: fm Schactr ok e O Vo ! R O GLOR R
1 WALLALOWERS “Good™ CVAMESCENCE Lie™ " , NE*
g | R | (e | EERS o | e | e, | S
WWMXBalimore, MD o e et APORGSariry| 15 S e e LN s Sy | 5 Dtk ok URHOUSE M
VP/Prog: Bl Pasta NO: Joy ) WOVD/Detroit, M1 * FRANKY PEREZ Sorsebheg” : oy 14 THRD EYE BLND Blrted”
PD: Steve Monz HOOTE “rmocerce intarin PD: Alex Toar AU ) WOMX/Oriando, FL SORALGELL Voper AR OS oot
WO: Ryan Sampeon APD: Rob Hazeiton YX/Mitwaukee, W1 * POVAPD: Joft Cushmen $U2Y K “achng’
1™ Ann PO: Tom i MO: Laurs Francis
WOAL Cleveiand, OH 1 JOHN NAYER "Goorge Ay : Mark Richerds 5 Cneane =
WMUBioni e P RO P | e T LN KEZRsSan dose, CA *Moni
YA T 3 eSO WO Dothan, AL BBV Oumart Ventwa, CA* | 3 BESRONn, Pomiksey " | Monitored Reporters
Nokds 3 o vow® OMAD: Pt Thomss ST Minncapols, WY £0- dLow HoAdts okt 99 Total Reporters
oDl e | ] LR YDl N | oat gon ek v —
WENIBaston, MA * MO: Jen Corone COLDPLAY Gk Ny XA Batana, CA 89 Total Monitored
T e o | SEPmn: RO e A | e b e
§ e PD; MQE froed SRR, S g Ao 10 Total Indicator ]
O R i e syt | 1 Sk LA o WIPLnianapois, N o e D - 8 Current Indicator Playlists
WISSBullalo, NY * oo USAMRE RESLEY L™ | (5 Dove Deckar T e KI20/Sacramenka, CA PO: Mark Thomas ~
PO: Sum ONal NoAsds 1 ML REECTS Swing WNWX/Philadeighia, PA #0: Ed L Nodss Did Not Report, Playlist Frozen (2):
MO: Rob Lucas . OMPD: Gerry DeFrancesco APDOMOD: Jim Matthews
NoAdds WINKF. w:g.rl APDMD: Jos Proke o TRAR Argak” WDAQ/Danbury, CT
WC00/Cape Cod, WA e Camae L Ar: G izl KOAXBA.2% Vegas, WY WaLKMoamouth-Ocean, NI o ) KPLeatieTcoma, WA* | WINKVEImira-Corning, NY
OM: Cassidy MO: Robin Cole 1 AADONNA -Aeraricon™ OM: Cat Thomes. OMPD: Lou Russo o KYKY/St. Louis, MO MD: Alisa
e 4 HOOTE s PAESCOE 18 FOMD: Crarese Frge NO:Debbl Ml KX Phoents, A2 PR Sl Boars ADOSUE S
é oy T e LS e ! e WALLAOWERS oot o 2 TRAN Aegat” o

www americanradiohietorv com


www.americanradiohistory.com

CAROL ARCHER

carcher@radioandrecords.com

PartT Two OF A Two-PART SERIES

SMOOTH JAZZ,.

The Never-Endin
Quest For Vocals

Vocals are the mix’s musical glue

YOu may have noticed how often vocals are discussed
by Smooth Jazz programmers, even when their conver-
sations begin with other subjects. Sooner or later PDs
inevitably get around to vocals, probably because find-
ing the right ones remains a constant challenge for
them. Here, in the second of two columns about
Smooth Jazz vocals, Broadcast Architecture EVP/GM
Allen Kepler, WNUA/Chicago PD Steve Stiles and
KCIY/Kansas City PD Mark Edwards explore this com-

plex issue.

In the mid-'90s Kepler played a
central role in uncovering crossover
vocals’ broad appeal to
the gamut of Smooth Jazz
listeners. He spearheaded
BA's approach to pro-
gramming them, which
proved, along with Trip-a-
Day, primary to the for-
mat’s subsequent success.

Kepler says vocals are
song-driven choices that
require subjective analy-
sis, just as instrumentals do. “There
is a structure involved in the songs
that make it — and those that don’t
— which can't be boiled down to
artists,” he explains.

“There are Phil Collins songs, for
example, which overtly scream rock
and don’t make it for us. But ‘In the
Air Tonight' is lush and romantic

“I shy away from
songs | think won’t
test well, because
they might get as
many as 20 spins a

- week — and | don’t
want to risk making
20 mistakes.”

Mark Edwards

Allen Kepler

and fits perfectly. Other artists, like
Rod Stewart and Elton John, have
been AC staples for years
but have never found ac-
ceptance at Smooth

A Line In The Sand

"“Our research showed
that certain artists and
particular songs repre-
sent a definite line in the
sand,” Kepler continues.
"What's the difference between Rod
Stewart and Elton John and Celine
Dion and Michael Bolton, who have
been accepted? It's hard to tell, but
it boils down to a song-by-song de-
cision based on sound and feel.

“Over the years pro-
grammers have used re-
search to get raw data on
songs, but they ultimate-
ly used their gut instincts
to decide whether to uti- |
lize a song or not. [ was
kind of aghast in 1991
when we ran Mariah
Carey and Phil Collins by
normal, average listeners ¢
in one-on-one discussions and they
didn’tcategorize those artists except
to say they make really good music.
Listeners still say that.

“A beautiful illustration of the
mysterious X factor at play in vocals
is Norah Jones. 1 bought her CD
when [ heard it on a retail listening
station. Before long, BA recom-
mended it. Her record snowballed
atSmooth Jazz, but it didn’t test well
until she got all those Grammy nom-
inations and people started to hear
her all over TV.

“For average listeners, Jones’ sin-
gle is more important today than it

Mark Edwards

was nine months ago when we
helped break it. Now it’s familiar,
and there's a reference point for it in
people’s heads. The sound of the
song didn’t change when
she was anointed the Prin-
cess of Pop; only people’s
perceptions changed.”

Calculate The Risks

When it comes to cur-
rent vocals, Stiles frequent-
ly takes an aggressive ap-
proach compared to many
of his peers. “I’ve added
some interesting tracks that few
Smooth Jazz stations are playing
yet, although they are by certified
million-plus-selling artists,” he says.

“One is Remy Shand’s ‘Rock-
steady,” which has a real springtime,
Chicago, WNUA feel — an urban
flavor and a beat that moves it for-
ward. His previous hit is working
very well for us in gold.

“Another recent vocal add was
Norah Jones’ ‘Cold Cold Heart,’
which raised an eyebrow or two.
She turned a Hank Williams coun-
try tune into a smooth jazz tune that
fulfills our criteria for what’s cool
and hip and has a tinge of urban or
jazz sensibility about it.

“With millions of sales,
it’s not like she’s a flash
in the pan that we’re try-
ing to adopt. She’s a bona
fide star. I'm very proud
that WNUA and KTWV/
Los Angeles were the first
commercial stations to
add Norah Jones.

“In the next week or
two we will probably add our edit
of a vocal by Urban AC artist Hes-
ter Headley, who was the lead in
Aida. 'm crazy about her song ‘I
Wish [ Wasn’t.” It’s a very strong
contender.”

Stiles offers this insight into the
programmer’s decisionmaking pro-
cess: “Part of our responsibility is to
take calculated risks. You can’t do
this job without heart and passion.
At some point you need to turn your
thinking brain off and your emotion-
al brain on and be able to say, ‘Oh
my God, that song really moves me;
put it on the radio!’ You’ll know

Steve Stiles

R&R April 4, 2003

successes themselves. o

WINNERS’ CIRCLE Grp artist saxophonist Mindi Abair (i set a record
for a new artist’s reaching No. 1 on the Smooth Jazz chart with her debut .
single, “Lucy’s.” No long ago Abair celebrated her rise to the top after a concert
for KIFM/San Diego, a Smooth Jazz station whose PD, Mike Vasquez (center)
and Asst. PD/MD Kelly Cole (r) know a thing or two about impressive

quickly if it’s working in the mix.
“It’s a cliche, but vocals are so es-
sential that a bad one can sound
cheesy on an otherwise great
Smooth Jazz station,
and a hip vocal can give
a station that much
more credibility.”

High Crossover
Acceptance

Edwards calls vocals
the glue that holds the
format together. “Pro-
gram directors have dif-
ferent ideas about which'vocals may
or may not work, but we all agree
we need them to make our radio sta-
tions accessible to the average lis-
tener,” he says.

“You need to respect market his-
tory. It’s a good idea to explore what
vocals were played 20 years ago. If
you didn’t experience those days
firsthand, you can always reach out

“For average
listeners, Norah
Jones’ single is more
important today than
it was nine months
ago when we helped

break it.”
Allen Kepler

to others to find local playlists from
that time. [ recently unearthed old
[CHR] KUDL playlists, which
showed me what a 40-year-old in
Kansas City was listening to in col-
lege.”

African Americans comprise
13% of the market’s population, but
with only one Urban station and one
Urban AC, Edwards says they are
underserved. “That provides us with

www.americanradiohistorv.com

a large-window of opportunity,” he
explains. “KCIY’s African-Ameri-
can audience has grown from 20 to
40%.

“Kansas City is a market with
strong rock roots. However, we
found stronger acceptance for urban
crossover music than you might
think. That includes early Natalie
Cole, Roberta Flack and, of course,
selected Motown songs — like
Marvin Gaye’s ‘Grapevine’ and The
Temptations’ ‘Just My Imagination,”
which we play as a standard. i

“We even play Gladys Knight &
The Pips’ ‘Midnight Train to Geor-
gia,” which works beautifully. Ray
Charles’ ‘Georgia on My Mind”
works. We like uptempo songs like

Patrice Rushen’s ‘Forget Me Not’ or

‘Caribbean Queen’ by Billy Ocean.
It’s easy to find material to fit our
gold library, because there is a
wealth of great music from 10, 20
and 30 years ago.”

“Songs by artists like Luther Van-
dross and Anita Baker tend to be
polarizing along racial lines here.
play the ones that work for all seg-
ments of our audience. There are
others with widely divergent scores,
like Vandross’ ‘So Amazing,’ that [
choose not to play.

“The most difficult challenge fac-
ing Smooth Jazz is current vocals.
They add a certain spice and keep a
station contemporary and vibrant.
However, I shy away from ones [
think won't test well, because they
might get as many as 20 spins a
week — and I don’t want to risk
making 20 mistakes.”

TALK BACKTO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Phone: 310-788-1665
E-mail:
carcher@radioandrecords.com
Fax: 310-203-9763
Or post your comments now.
Goto
www.radioandrecords.com and
click on Message Boards.
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W Wik ARTIST TMLE LABELE) s PLvs u@%ﬁsm e owswos | AMost Added’
1 @ MINDI ABAIR Lucy's (GRA/VMG) 835 +57 133126 1 4210 |www.rrindicator.com
3 2 DAVEKOZ & JEFF KOZ Blackhird (Rendezvous/W5) 721 4 98865 18 30 | Lo el o0
RICHARD ELLIOT Cormer Pocket (GRP/VME) 7
2 3 BONEY JAMES Grand Central (Warner Bros.) 691 .13 98095 23 36/0 JEFF LORBER Gigabyte fVarada) Il
5 ©  KENNY G Paradise (Arista/ 684 +13 119751 20 33/0 | PIECES OF A DREAM Loves Sithouette /Heads o/ 4
6 @ MICHAEL LINGTON Still Thinking Of You /3 Keys/ 673 +57 933192 19 37/0 | RICK DERRINGER Hot And Cool /Big3/ 3
8 @ KIMWATERS Waterfall (Shanachie) 632 +66 96672 10 40/0 | BRIAN CULBERTSON FISTEVE COLE Say What? Wamer fros) 3
7 @ BOBBALDWIN The Way She Looked At Me fVarada) 628  +14 89030 14 390 ;‘;f:'ff‘lcﬁ:m"sm?v'fm’g o’;’l;’:‘:‘z’;;’;z”’”"’ g
4 8  STEVE COLE Off Broadway (Wamer Bros.) 612 11 87869 27 340 | ATTBURGER Sz (Stanachie) 2
9 o JOAN OSBORNE 1'll Be Around {Compendia/ 494 +22 47645 23 3310 | PAUL TAYLOR On The Move [Peak/Concord) 2
1 @ SPYRO GYRA Getaway /Heads Up/ 460 +20 64289 8 3m
12 (D GREG ADAMS ‘Sup With That (Rjpa/Blue Note) 455 +23 50313 13 3501
15 @ EUGE GROOVE Rewind (Warner Bros.) 435 +9 60321 5 35(0
17 ® CRUSADERS Viva De Funk fYene/¥M6) 433 +59 56068 5 0 | Most
16 @ NORAH JONES Come Away With Me (Blue Note/Virgin/ 401 +4 45099 12 3mn Increa. Sed PI ays
10 15  DIANA KRALL Just The Way You Are Verve/VYMG) 399 54 59383 22 29/0 TomL
19 O CHIELI MINUCCI Kickin' It Hard (Shanachie/ . 387 +29 45774 9 M| e e e
18 Q NATALIE COLE F/DIANA KRALL Better Than Anythmq (GRPIVMG) 378 +15 34677 6 2811 KIM WATERS Waterfatl (Shanachie/ +66
20 18 GREGG KARUKAS Your Sweet Smile (V-Coded) 307 6 29963 17 23/0 | JEFF LORBER Gigabyte Warada) +65
21 @ PIECES OF A DREAM Loves Sithouette (Heads Up/ 303 +19 34852 7 26/4 | CRUSADERS Viva De Funk Verve/VMG) +59
25 @  JEFF LORBER Gigabyte (Narads/ 263 +65 29811 2 2844 ::::‘::\:f:::;m szf::/h;‘f/ — +:;
7 il ing Of You (3 K¢, +
22 @ NESTOR TORRES Watermelon Man (Shanachie) 261 +5 38579 11 200 | P\ kD ELLIOT Comer Pocket GRAVME) o
20 @ J.THOMPSON Tell Me The Truth (AMH) 217 +10 30966 3 1711 | BRiAN MCKNIGHT Shoulda, Woulda, Coulda /Motowny 49
26 @ PAUL HAROCASTLE Desire (Trippin’ ‘n Rhythm/ 197 0 45986 [ 140 | RICK DERRINGER Hot And Cool Big/ +31
27 @ JONATHAN BUTLER Pata Pata (Warner Bros,) 193 +6 22900 10 16/0 | WALTER BEASLEY Precious Moments /V-Coded/ +31
30 €D FOURPLAY Ju-Ju Bluebird/RCA Victor) 182 +21 25002 3 17/1 | CHIELI MINUCCI Kickin' it Hard (Shanachie/ +29
@  DAVID LANZ Romantica (Oecca/ 158 +3 6544 1 12/0
@  RICK DERRINGER Hot And Cool (Big3) 154 +31 9975 1 153
28 28 CRAIG CHAQUICO Atterglow (Higher Octave/ 153 -29 6711 20 171
29 29 AL JARREAU Random Act Of Love (GRA/VMG) 152 -1 5868 9 190 | Most
€  NELSON RANGELL Look Again (4440 Music Group) 3«0 w2z 1w | Played Recurrents
42 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 3/23-3/29. Bullets appear on songs gaining plays or remaining flat from previous week. i two sOngs | aanist TITLE LABEL s I‘L’EE
aretied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number
of new adds officially reported to R&R by each reporting station. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Gross Impressions | STEVE OLIVER High Noon Native Language/ 3%
zbu;I; :&rranq:a g;:)agrz gggr g:r;olnnsc times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The PETER WHITE Who's That Lady? /Columbia/ 376
’ e BOB JAMES Moming, Noon & Night (Warer Bros.) k173
) BWB Groovin' (Wamer Bros.) 324
New & Active MARION MEADOWS Tales Of A Gypsy /Hesds U/ 254
) N. BROWN & M. MCDONALD | Stit Believe (Wamer Bros) 243
GERALD ALBRIGHT 0id School Jam /(GRP/VMG) | MICHAEL MANSON Keys To My Heart (4440 Music Group/ 2
Total Plays: 133, Total Stations: 11, Adds: 0 ) Total Plays: 79, Total Stations: 10, Adds: 2 JEFF GOLUB Cokd Duck Time GRFIMG) 174
WALTER BEASLEY Precious Moments (¥-Coded) PHIL COLLINS Come With Me {Lullaby) (Face Value/Attantic) NORAH JONES Dor't Know Why /Blue Note/Virgin) 163
Total Plays: 112, Total Stations: 12, Adds: 0 Total Plays: 67, Total Stations: 4, Adds: | NATALIE COLE Teil Me All About it /GRPVMG) 150
BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown) RICHARD ELLIOT Comer Pocket /GRP/VMG) RICHARD ELLIOT Q.T. /GRP/VME) 9
Total Plays: 106, Total Stations: 9, Adds: 2 ‘ Total Plays: 66, Total Stations: 13, Adds: 7 MICHAEL MANSON Outer Drive /4440 Music Group) 88
LARRY CARLTON Put It Where You Want It (Warner Bros.) JODY WATLEY Skin Deep /Shanachis) NORMAN BROWN Just Chilln’ (Warner Bros.) 86
Total Plays: 100, Total Stations: 10, Adds: 1 Total Plays: 50, Tota! Stations: 4, Adds: 0 KENNY G FICHANTE MOORE One More Time /Aristal 84
NORMAN BROWN The Feeling 1 Get (Warner Bros.) | MAYSA Single Life (-Coded) FOURPLAY Rolfin’ (Bluebid/CA Victor) 75
Totat Plays: 84, Total Stations: 9, Adds: 0 Total Plays: 45, Total Stations: 5, Adds: 1 CHUCK LOEB Sarao /Shanachie/ n
— S kol by o piTe - - - | SPECIAL EFX Cruise Control (Shanachie) 62
“Say What?”
ay What?
JAZE
-
,, GFA on Monday, April 7th
KTWV, WJJZ AND WJZN COULD NOT WAIT AND ADDED THIS WEEK!
This is the first single from his upcoming WB debut release
11 b H H H
COME ON UP” which will be in stores on June 24th.

BWB “Ruby Bahy” ships 4/8/03 — GFA 4/21/03
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_RR smoorH sazz

Spring has brought us another cycle
of great smooth jazz releases. Sud-
denly there is a lot of very exciting new
music available. Jeff Lorber’s “Giga-
byte” is an immediate standout record.
It's smooth, but it also has an uptem-
po, true jazz feel. Nelson Rangell’s
“Look Again” has the strongest hook
I've heard in a long time. It's a catchy,
simple melody with a finger-poppin’
pace. ® J.Thompson's “Tell Me the Truth” is a solid con-
tender. The French whispering vocal may be a bit over-
done for some tastes, but the song is still contagious.
Fattburger's record “Sizzlin™ is very cool, too, and it's not
even a Santana cover. @ There’s interesting new music
from some unlikely sources, such'as Jody Watley’s latest
single. Forget about Shalamar; the more you listen to “Skin
Deep,” the more you'll like it. Rick Derringer’s “Hot & Cool” also de-
serves consideration. And if you can find it, give a listen to a chill record
called “Stiff Jazz,” by dZihan & Kamien. Your studio phone will ring off
the hook, guaranteed. # It seems as though it's always feast or fam-
ine as far as new releases are concerned. The problem is finding room
for all of the good ones when they come. Right now there is so much
good new music available, it may be difficult to make a wrong deci-
sion about adds. This is a bountiful time for new music. Let's mak%e
the most of it.

ON THE

RECORD

Rich McMillan
PD, WLVE/Miami

indi Abair’s rise to the top of the

chart is one of the most dramatic
by a debut artist in Smooth Jazz his-
tory. For the second week, “Lucy’s”
(GRP/VMGQG) retains an effortless grasp
on No. 1. KICD/Denver PD Michael
Fischer compares Abair's CD /t Just
Happens That Way to Boney James’
1992 solo debut, Trust. “How often do
you hear a record on which every
single track is good enough for airplay?” Fischer asks ... Richard
Eltiot’s “Corner Pocket” (GRP/VMG) sweeps No. 1 Most Added hon-
ors with seven adds, including WJZW/Washington and KOAI|/Dallas.
The track moves up to 13 plays at KTWV (The Wave)/Los Angeles ...
Brian Culbertson’s slammin’ “Say What?” (Warner Bros.) went right
on The Wave and WJJZ/Philadelphia this week, in advance of its offi-
cial add date. This one is an automatic add ... Jeff Lorber’s “Gigabyte”
(Narada) makes the largest chart move: 25-20*. The track’'s momen-
tum continues to surge as four reporters, including WQCD/New York,
add it ... Speaking of Lorber, KKSF/San Francisco is giving Hidden
Beach'’s “Electric Relaxation” (Epic) — which features the keyboard
legend — top current rotation: 31 plays. The tune sounds incredible
on the air. | encourage you to give it a serious listen. So much good
music, such short playlists.

— Carol Archer, Smooth Jazz Editor

WVMV/Detrolt, MI

PD: Tom Stesker

MO: Sandy Kovach
o Adds

KUJZ/Eugene, OR
PD: Chris Crowley
AL JARREAL “Secrats”
MICHAEL MANSON “Heart"

KEZL/Fresno,

OM: Scatt Keith

PO/MO: J. Weldenheimer
1 Lo Gy

WYJZAndianapolis, IN
PD/MOD: Carl Frye

CHIELT MIIUCE! “Yickdn™
PIECES OF A DREAM “Sthoueme™

KCIY/Xansas City, MO
PD: Mark Edwards
MO: Michelle Chase

No Adds.

PD: Brian Morgan
MD: Patricia James
No Adds.

WUZ/Philadelphia, PA
PO: Michael Tozzl
MD: Frank Childs

MACHAEL MAXSOM “Hoart*
CULBERTSON FCOLE “what'

KYOT/Phoenix, AZ

PO: Shaun Holly

APD/MD: Angie Handa
o Adds

KIZ5/Reno, NV
Acting PD: Harry Reynolds

MD: Ooug Thomas
No Adds.

WJZV/Richmond, VA
PD: Reid Snider
PIECES OF A DREAM “Silhouetie”

—
Reporters
—
WZMR/Albany, NY KOAS/Las Vegas, NV KSSJ/Sacramento, CA
PO/MD: Tim Durkee DM: Vic Clemons PD: Les Hanson
JETLORSER Slobvs PO/MD: Erlk Foxx APD: Ken Jones
No Adds MORAM JONES “Come™
IMECES OF A DREAM "SEnowews”
gl Angeles, CA
PO: Paul Lavole KTWVios y
Wo: J:"‘l. Young PD: Paul Goldsteln m'."l.::b, Mo
el APO/MD: Ralpmn_'::_l e LoRat s
WJZZ/Atlanta, GA JZNMe! KBZN/Salt Laks City, UT
PD/MD: Mick Francis x Norm ':“"'::b’ ™ PO/MD: Rob Riesen
1 CRAKG CHAQUICO ‘ 'RICHARD ELLIOT “Carner” 0 COUNTING CROWS “Tani"
UNWRAPPED VOL. 2 “Elscwric™
. CULBERTSON FCOLE “Wiat™
et KIFASan Diago, CA
: Chris Townshen PO: Mike Vasgquez
AwGELL WLVEMiami, FL 9
S Do PD: Rich McMillan e o e
OF A DREAM “Sihouesy* 1 SPYROGYRA “Getamay”
WNUA/Chicago, IL
OM: Bob Kaske WJiZ\Milwavkee, W KKSF/San Francisco, CA
PO: Steve Stiles OM/PD: Stave Scott PO: Stave Williams
PAUL TAYLOR “Mowe” S DRIAN MCXMIGHT "Wouda® Mo Adds
WNWV/Cleveland, OH KSBR/Mission Viejo, CA KMGQ/Santa Barbara, CA
PO/MD: Beie Kimble OM/PO: Terry Wedel PD: Mark De Anda
b o et MD: Susan Koshay APDIMD: Steve Baver
1 FATTSURGER “Saze™
WJIZAXolumbus, OH
OM/PD/MD: Bill Harman KRVR/Modesto, CA mﬁ:,,,mu?:m 23
APD: Gary Wolter PO: Jim Bryan APD/MO: Rob Singleton
RICHARD ELLIOT "Comer” MO: Doug Walft 2 RICK DEARINGER “Coor
3 MAYSA UM 2 CHAIS BOTT) “Wndow”™
3 NCHARD ELLIOT “Corner*
KOAl/Dalias-R. Worth, TX T A
DM/PD: Kurt Joh 2/Seattle-Tacoma,
APDMO: Bre Wichas! WOCD/New York, NY PD: Carol Handley
CHARD ELLIOT “Comer™ DM: John Mutien MO: Dlanna Rose
PO/MD: Charley Connolly o Adts
JEF LORDER "
ICHDenver-Boskier, CO i
PD!H& '&l‘.ﬁ::iﬂ“"” WEIB/Springfield, MA
i S e PO: Ben Ca:
1 KRR WJCDMorfolk, VA WO: Oarre Gotting
D o S §
KVJZ/Des Moines, IA pold biterdnid
PO: Mike Blakemors } e
MD: Becky Taylor
ol WLOOrlando, FL

WSJT/Tampa, FL

OM/PO: Ross Block

MO: Kathy Curlis
o Adds

WJZW/Washington, DC

OM: Kenny King

PO: Carl Anderson

MD: Renee DePuy
RICHARD ELLIOT Cormer”

JRN/(Jones NAC)/National
PO: Steve Hibbard
MO: Cheri Marquart

1 DOCPOWELL "9
1 RICHARD ELLIOT “Cornar”

42 Total Reporters.
41 Current Playlists

Did Not Report, Playlist Frozen (1):

KNli/Anchorage, AK

S WIL WKLX WLZR WMZQ WPGC WRUF WRVA WSNE WTPI WWDB WWWM CHOM KNIX WCSX WGST WHCN WTPA KTFM KBOS WSSL KSFO

WISH KKLT CIMX KLTY WDVE KZLA WZTR KWJJ KW

—_

1-800-433-8460

THE Portable Display

www americanradiohistorv com
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Save $750
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' ACTIVE ROCK

Le April 4, 2003

-
i . America’s Best Testing Active Rock Songs 12+

( PatelteMosic.com e T o
Artist Title (Labei) ™w LW Familiarity Burn TD Familiarity Bumn
DISTURBED Remember (Reprise/ 423 422 92% 16% 425 5% 17%
DISTURBED Prayer (Raprise) 417 418  9%% 29% 414 9% 33%
EVANESCENCE Bring Me To Life (Wind-up/ 4.12 - 68% 1% 413 2% 1%
MUDVAYNE Not Falling (Epic/ 411 413 86% 19% AN 9% 19%
GODSMACK Straight Out Of Line (Republic/Universsl) 406 401 8% 13% 413 9% 1%
AUDIOSLAVE Like A Stone finterscape/Epic) 403 397 9% 17% 414 96% 18%
CHEVELLE The Red (£pic/ 401 406 94% 40% 399 7% 4%
TRAPT Headstrong (Wamer Bros./ 401 410 87% 19% 399 83% 21%
CHEVELLE Send The Pain Below (£pic/ 400 402 77% 10%  3.96 82% 13%
STONE SOUR Inhale (Roadrunner/{0JMG/ 398 404  70% 8% 392 76% 12%
SEETHER Fine Again (Wind-up/ 393 404 50% 28% 389 2% 3%
RA Do You Call My Name (Republic/Universal) 393 399 71%  18% 398 3%  20%
SOCIAL BURN Down (Elektra/EEG) 391 389 78% 15% 383 %%  19%
SALIVA Atways (Island//0JMG) 389 392 96% 4% 376 98% 47%
LINKIN PARK Somewhere | Belong (Warner Bros.) 386 382 92% 18% 381 95% 19%
3 000RS DOWN When I'm Gone (Republic/Universal) 383 379 99% 41% 378 100% 45%
STEREOMUD Breathing (Columbia) 379 396 53% 8% 376 55% 9%
FOO FIGHTERS All My Life (RoswellRCA/ 378 380 95% 40% 386 7% 40%
BLINDSIDE Sleepwalking (Ehoktra/EEG) 77 313 4% 6% 374 a% 7%
(HED) PLANET EARTH Blackout (Vokcano/Jive) in 362 62% 5%  3.60 67% 1%
SALIVA Rest In Pieces (Island/0JMG/ 370 377 68% 12% 357 0% 14%
QUEENS OF THE STONE AGE No One Knows //nterscape/ 368 370 94% 41% 3.6 97% 39%
BREAKING BENJAMIN Skin (Holywood! 368 374 45% 6% 364 8% 7%
FOO FIGHTERS Times Like These (Roswel/RCA) 366 359 90% 24% 373 3% 2%
OLEANDER Hands Off The Wheel (Sanctuary/SRC/ 366 375 50% % 359 51% 8%
REVIS Caught In The Rain (Epic/ 361 360 35% 5% 351 9% 7%
COLD Stupid Girl (Geffen/interscope) 358 363 54% 8% 353 55% 10%
THEDRY OF A DEAD MAN Make Up Your Mind (Roadrunner/IDJMG] 357 379 66% 16% 342 69% 19%
RED HOT CHILI PEPPERS Can't Stop (Warmer Bros.) 341 333 9% 3%% 339 96% 39%

\is provided by Mediabase Research, A division of Premiere Radio Networks.

Total sample size is 529 respondents. Tolal average favorabilily estimates are based on a scale of 1-5, (1=dislike very much, 5=like very much).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who
said they are tired of hearing the song. Sample composition is based on persons 12+. TD = Target Demo (Males 18-34). Persons are screened
via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered
trademark of RateTheMusic.com. The RTM system is availabie for local radio stations by calling 407-523-7272. RateTheMusic.com data

( M

New & Active

QUEENS OF THE STONE AGE Go With The Flow /inferscope/
Total Plays: 58, Tota! Stations: 10, Adds: 4

FORTY FOOT ECHO Save Me (Hofywood)
Total Plays: 56, Total Stations: 8, Adds: 1

ACROMA Sun Rises Down (Republic/Universall
Total Plays: 28, Total Stations: 8, Adds: 3

LIVE Heaven (RadioactiveMCA)

Total Plays: 20, Total Stations: 6, Adds: 6
CLOSURE Look Out Below (V77

Total Plays: 13, Total Stations: 6, Adds: 5
SMILE EMPTY SOUL Bottom Of A Bottle {Lava/
Total Plays: 12, Total Stations: 18, Adds: 19
CAVE IN Anchor (RCA)

Total Plays: 12, Total Stations: 14, Adds: 12

12 STONES Crash Wind-up/
Total Plays: 8, Total Stations: 13, Adds: 13

Songs ranked by total plays

Indicator
Most Added’

SHINEDOWN Fly From The Inside (Atiantic/
BLACK LABEL SOCIETY Stillbom /Spitfire)
'POWERMAN 5000 Free (DreamWorks/
COLD Stupid Girl (Fljp/Geffen/interscope/
PRESENCE Tonz Of Fun (Curt/
12 STONES Crash (Wind-up/
CAVE IN Anchor (RCA/
3 DOORS DOWN The Road 'm On (Republic/Universal)
AF1 Girl’s Not Grey (DreamWorks)
SEETHER Driven Under (Wind-up/
MUDVAYNE Not Fatling (Epic/
REVIS Caught In The Rain (£pic/
_BHEAKIHG BENJAMIN Skin (Hollywood)
DOUBLEDRIVE imprint (Roadrunner/IDJMG)
SYSTEMATIC Leaving Only Scars (Elektra/EEG)
FINCH What It Is To Burn (Drive-Thr/MCA)

/o J
- -
Reporters

. NY * KROR/Chico, CA WWBNAFlint, M * ,CT* 0B2incoln, NE ,CA* KUPDPhoonix, AZ* KISS/San Antonio, TX * ,MA*
POAID; Chil Walker POMO: Dain Sandoval OWPD: Brian Beddow PO; Miches! Picorzd OM: Jube Gade' POMD: Jack Paper PO: JJ. Jeftries O eyt Thompaon PO: Scoft Laudeni
3 SLAGKLAEL SOCETY o 2 ACAOMA Domr' MO: Tony LaBrie APDVMO: Mike Karolyi PO: €.J. Marshal APD: Matt Foley MO: Larry McFeete PO: Kevin Varges MO: Becky Pohotsy

12STORES ™ CLOSURE “Loat” 12STONES Tauk™ 12 STONES D™ APD: Sparky Do QB OF . o MD: CJ. Cng BN SO
&m SHINEDOWN Yute” mmhm' m-w MD: Samanthe Knight = wm SLAVES 0N DOME 6" 0 FOO RGHTENS 1" l‘g
aeeag T Toar RO ot amag Tor. UPTY SO o™ SHAEDOM e
b4 SETBATC Sar”
,0H* ~ : KUFO/Purtiand, OR * 02500 Di .

. X e Orars Gl e LN ey Joan. 17| gt et mm" i
wmm 2 e 5 NO: Rick Roddam PO: J.J. Micheels WTFXAowisville, KY APOAD: Robyn Lane 2 SO e ':"‘“"m"‘:ﬁ""““ WW'W
o0 T 8 mg(u-' SAMLE ENPTY SOUL et APOAD: A Sissh OM: Micheel Lee 13 BLACKLABEL SOCKTY “Shibera™ 2 GRVELLE Pt MD: George Spenkmeister

POWERA t m Kﬂu_‘_’ MD: Frank Webb 3000RS DOV Toal™ PAESDEE For 2 oD
000 T bt B s T 12 STONES o
? A T KORR/Awad Cities, AL | BRIV e
e A Gy W WROG Myors. FL* § Famm OM: Darry Sullvan ORGSn L timo, A |
POAD: Guy Dark . POMD: WANDHentington, @ WIZVMyile Beach, 5C PO:Dmen Pavm POAID: Adem Bumes:
1 UV mwmm“‘s"‘"‘vw e o POMD: Paut Osiund § ERERE Weowy PO: Brian Rickman 'f’u\“"‘"_:““ WA LA SIOETY e s
APD: st Gentry BE iR 7 § Ermpmmr Mm{c REVS o gxtm-m.n.
™ ¢ SETHEN U 3 ramn e W W!l'f‘f:_ mamm
WCHZAugusta, GA * Wayne, N * b APD: Carl Harris
OM: Hrtey Drew AL Wars M URTTHonksl, AL B ;.m.'f;k WS Raloigh Durham, NC* | WRBR/South Bead, IV MO: Liura Prilioe
2 BACKLAEL SICETY i WBDYColwmbus, OH * oY e PORS i Wood o el " QMIPD: Andy Meyer e T
SO T PD: Hel Flsh " APD: Jo Kimer e 'WNORMorfolk, 9 3000RS OO Aeur”
NGO ek APDAMD: Ronnl Hunter g = PO: Harvey E =~ andiend b
1 Doescact i R T e IRTOTolsa, 0K *
{ oo | A BT ot | S
mlnounysu?n PO: Harry Guscott ' KFMXAsbbock, TX KDOTAeno, NV * OM: Brow Michasis P g‘in-axr
A W “factor” o = POMD: Jave Patierson PD: Ken Richards
. Worth, TX 2 SETER Tniw” ND: Barry Bennatt
m""m e PRESDE For” 7 BUCKLAEL SOCETY “Siors”
%"&":‘fm Flechy XICT/Michita, KS *
WIYY Baltimore, MD ¢ osos eI e PO: D.C. Carter
e - R | B
APOAMD: Rob Hecloren KBPVDenver-Boulder, CO * PD: Erick Anderson ' e
peree PO: Bob Aicherde MD: Don Vincent .
APOAD: Wilie B. 12 STONES Con” WOLZ/Springfield, IL
1 BLACK LAJEL SOCHTY Saftor aomee mnmmd‘
Liihp APD: WBSX/Wikes-Barre, PA *
MIPRSdm-Galpor MS W,Rﬂdwmw OM: Jules Riley
g KAZR/Des Moines, 1A ,CA® m__%m_gnw oD e o
MD: Mich Cry PO Sean Eliott sn'l’?ummm SUES O DOPE 0" L1
1 SMLLE EMPTY SOUL Do’ MD: Jo Michaels
e gt 0Pt stk
¢ r SUWES O 00PE 60"
Sataem o »
SYSTEMATE *
WAAFBosion, MA - Monitored Reporters
PO: Kelth Hastings Dotroit, M * inaw, ML ¢
ik O Whgreas Carie mm,,'f“ PO: Hunkar Scolt 74 Total Reporters
0 ""‘5"".,?"“" "9"‘.';1"—"""'""“""‘ 1 umhwm e
¢ Doy h e 58 Total Monitored
SMLE FMPTY SOUL ‘Bom™
WGBFEvansrille, IN 16 Total Indicator
W,m PO: Fi ek WZBH/Salisbory, MO
WO Deve Spein RN PD: Shaw Mgy
RACK LA SOCETY S APDMO: Wi
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Excitement Behind Th_eX

It’s all about the music

WQXA (The X)/Harrisburg began in the Rock genre
in the spring of ‘95 as an Alternative outlet before it
flipped to Active Rock in September 1997. The Howard
Stern Show became a benchmark for The X, beginning
in the spring of "96. PD Claudine DeLorenzo joined the
Citadel station as MD in October "95 and rose to PD in

August '98.

Less than 200 miles
from New York City;
Washington, DC; Balti-
more; Philadelphia; and
Pittsburgh, Harrisburg is
undergoing a period of
growth in technology,
night life and economic

pletely by gut. Sometimes
we're proven wrong about
s a song, and sametimes
WY we'reright.”

“ Prying For Info
. DeLorenzo is extreme-
LB ly interested in label mar-

development. m 3| keting plans, far beyond

The X can be credited ——— add dates, which she says
with making rock night Claudine are the only info labels
lifehappeninPennsylva- ~ Delorenzo  yypically share with ra-

nia’s capital city. “We're

the only ones leading the market on
new music,” DeLorenzo says.
“Sometimes we’re early on the
things we believe in, other times
we're not so early. It all depends on
whether we think our support will
mesh with the marketing plan of the
label and if we'll be able to have a
significant impact.”

Though the station doesn’t strive
to be a new-music leader, the result
is the same, thanks to DeLorenzo’s
and MD Nixon’s intense love of the
music. “We're music lovers, and we
listen to music ahead of time. But it
has to make sense; it has tobe a great
record. We don’t have research here.
For the most part, we program com-

dio. “I really try to pry
and get into the record company’s

head,” she says.

“What are they planning to do
with the band? Are they going to
bring them to the marketplace? Is
there setup? Do they hea~ more than
one single? What kind of tours do
they want to get? These areall ques-
tions we ask. Many times all they
care about is the add date.”

She doesn’t blame the labels for
nothaving the info readily avaitable,
however. “They’re short-staffed,”
she says. “They’re running full
speed ahead most of the time.
They're always chasing their tail too.
By the time the local gets the mar-
keting plan, it’s already in play.

i

and bassist Doug Eldridge.

A CHICO JOYRIDE 0ieander paid a visit to KROR/Chico, CA recently
while on tour in support of their new Sanctuary release, Joyride. Pictured (I-r)
are guitarist Ric Ivanisevich, KRQR PD Dain Sandoval, drummer Scott Devours

www americanradiohistorvy com

"Butsometimes the add dates are
crap. When we have a record for two
weeks, don't tell me we can’t play it
but K-Rock [WXRK/New York] can.
The add game is usually frustrating
for the smaller markets. When top
10 markets add something, it’s cool.
But market 75, shame on you.

“If you watch our
playlist, you’ll see
that the smart thing
is to put us on both
formats’ mailing lists
if you want us to be
aware of things.”

“Other times the add date doesn’t
make sense because they'll give you
the single in December and the al-
bum isn’t coming out until March.
I'm not trying to say Fknow their job
better than they do — I don’t. I be-
lieve ir: record companies, as far as
the pecple I work with, and I believe
in the partnership. I know we're not
always after the same goals, but there
are times we can work in synergy.”

Crossin_g The Line

One way a record will land early
airplay on The X is when listeners
are already asking for it, which hap-
pens when a band releases a video
to MTV before releasing the music
to racio. Another reason for an ear-
ly add is if a band is scheduled to
come to the market to do a show.
DeLcrenzo says, “For example, we
added Stereomud early, but we
worked with Columbia on it, and
they knew inadvance what we were
doing.

“Stereomud were coming here to
do a big show for us in January. To
wait until after that to add the record
would have been silly. They were
here in November, were coming
back in January, and the album was
done. In fact, they played it for our
listeners on their bus. So it made
sense to play it early, and the label
supported that.”

e
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T

DeLorenzo admits that The X
playlist can cause confusion for
those outside the market. “We con-
fuse the hell out of people, because
we cross the lines between Active
and Alternative, and they don't al-
ways know what to work us on,”
she says. “We keep telling them to
make us aware of everything that’s
out there in both worlds.

“But we're not going to play
something just because everyone
else tells us we should. It made
sense for us to add Coldplay, but we
had to go out of our way to get the

music. If you watch our playlist, °

you'll see that the smart thing is to
put us on both formats’ mailing lists
if you want us to be aware of
things.”

Local Motion

The greatest strength of The X
might be its nurturing relationship
with local bands. DeLorenzo lists
some of the events that support lo-
cals: “T host a show called X Under
the Radar Sunday nights. We're cur-
rently working on our X Under The
Radar, Volume 2 CD, which we sell
to benefit charity.

“The Millennium New Music
Conferenceis a really big event here.
The seventh year just took place in
February. We had 300 bands in three

nights at 25 venues. We broadcast:

live, and we have visibility at every
bar and every venue. Both Nixon
and [ sit on a panel; we do mentor-
ing with bands.

“Ialso host an X Under the Radar
nightat a club. Two unsigned bands
play. We put local bands on our
major events. Recently, we put Neg-
ative Space and Mercury on our
Snowblast concert. Negative Space
alone draw 800-plus kids. We used
to have Fuel on our events before
they were signed.

“Those are some of the avenues
that help bands besides airplay. Last
summer wedid Sandblast and six of
the seven bands were local artists.
We don’t have major acts coming
through here all the time, so we cre-
ate our own celebrities.

“Wehavean unbelievable amount
of talent here — you’d be blown
away. If an A&R person wanted to,
they could spend a week in my of-
fice going through the music and
find a handful of moneymakers.

“We’re pretty sure Negative
Space are going to get signed.
There’s also interest in Mercury and
Spine Belt. The Underwater are
making a lot of noise, and they've
picked up HK Management.”

WQXA led the bandwagon on
Fuel, bringing them to national at-
tention. But the station was also ear-
ly on Linkin Park, Hoobastank,
Trapt, Jimmy Eat World and Saliva.
Certainly that group of artists un-
derscores the variety on the station’s
playlist. :

Making A Difference

When asked what she does to
stay in touch with the demo, De-
Lorenzo retorts, “Was I ever in it?

Was I ever a man? Seriously, just
go to events and talk to people.
Ask them questions. I respond to

.every e-mail from listeners, inter-

act with listeners at shows and ask
the salespeople to tell me what
they're hearing on the street. I'm
always asking everyone questions
— what they like, what they don't
like, why and why not.”

“If an A&R person
wanted to, they
could spend a week
in my office going
through the music
and find a handful of
moneymakers.”

What also helps is that DeLoren-
2o is a fan herself. “I'm one of the
music people,” she says. “I love ra-
dio — but for the music part of it.
I'm not the kind of programmer
who has a catalog of airchecks
they’ve saved over the years. I'm the
PD with walls of CDs and scrap-
books filled with concert tickets. I
getand understand radio and work
well with my sales manager, but I
get excited about it being entertain-
ment.

“We had a great response at a
show recently with Trapt, The Exies
and Stage. We've been supporting
Stage forever; Trapt and The Exies
came in January, when no one knew
who they were. This time the show
was packed, and we had listeners
coming up and telling us how much
they love that we put these events
together and thanking us for it.

“We consistently get that kind of
response. They feel that if The X
didn’t bring any of these bands here,
they’d never get to see them. It's a
great feeling to know that we do
make somewhat of a difference.”

DeLorenzo’s favorite artist pick
for this quarter is Stage. “Play Stage,
and play it loud!” she says. “Also,
Linkin Park are huge already, but I
love the band and really like the new
album so far. Of course, I need to lis-
ten to it a few more times, since I
only got it yesterday. I think they’re
going to be around for a while. I re-
ally want this album to be as bril-
liant as the last.”

TALK BACKTO R&R!

Do you have questions, comments
or feedback regarding this column
“or other issues?

Calf me at 310-788-1668
or e-maik:
max@radioandrecords.com
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STATION/MARKET ARBITRON MEN 25-54 RANK
BOOK SHARE
KSHE/St. Louis Fall '02 134 #1
WOFX/Cincinnati Fall '02 125 #1
KBER/Salt Lake City Fall '02 103 -
WFBQ/Indianapolis Fall '02 288 #1
WBUZ/Nashville Fall '02 12.3 #1
WKGR/West Palm Beach Fall '02 11.5 #1
WQMF/Louisville Fall '02 12.3 #2
WTUE/Dayton Fall '02 21 #1
WARO/Ft. Myers Fall '02 127 #2
KJFX/Fresno Fall '02 126 #1
WIOT/Toledo Fall '02 145 #1
KHKK/Stockton Fall '02 146 #1
WRFQ/Charleston, SC Fall '02 9.3 #2
WKQQ/Lexington Fall '02 14.8 #1
WFWI/Ft Wayne Fall '02 142 1
WNCD/Youngstown Fall '02 117 #1t
WJXQ/Lansing Fall '02 216 #1
KKGL/Boise Fall '02 12 #1
KHKK/Modesto Fall '02 23 #1
WILZ-WYLZ/Saginaw____Fall '02 141 # S
KIOC/Beaumont Fall '02 16 #1 = “\:\\. »
WOZZ/Appletan Fall '02 272 #1 o N
WMGM/Atlantic City Fall '02 131 #1 g
WGLO/Peoria Fall '02 23 #1 -~ T
KXUS/Springfield Fall '02 16.2 #1 r ¥
KFLY/Eugene Fall '02 12.8 #1t .
WXRX/Rackford Fall '02 22 #1
WGBF/Evansville Fall '02 128 2 ! £
WOUR/Utica-Rome Fall ‘02 126 #2 Vo4 *'.
WQHZ/Erie Fall '02 218 #1
WRBR/South Bend Fail '02 18.2 # &
KTGULincoln Fall '02 126 #1 ;
WKLC/Charleston, WV Fall '02 21.2 #1
KFMX/Lubbock  Fall '02 157 # ,.
WFAT/Kalamazoo Fall '02 139 #2 /¢
WQKK/Johnstown Fall '02 18.5 :1 N {
KFZX/Odessa Fall '02 26.3 1 ~ ;
WOZZ/Green Bay Fall '02 134 # W
WGFM-WGFN/NW Michigan  Fall '02 256 #1
! KZRK/Amarillo Fall'02 181 #1
- KFMF/Chico Fall '02 17.1 #H
7 WWVR/Terre Haute Fall '02 263 #1
= KRBR/Duluth Fall '02 20 #1
: ; WZZP/Clarksville Fall '02 145 #2 3
Y, WCVS/Springfield Fall ‘'02 9.7 #2t f
KDFO/Bakersfield Fall'02 9 #1 ;
WIBA/Madison Fall ‘02 16.5 #1 ) /
KKRO/Cedar ‘02 209 /\/\Df
KTHK/Tri-Clies Fall '02 16.2 #1
KRZZ/Wichita Fall '02 124 #2
KBOY/Medford Fall '02 16.9 #1
WNGZ/Elmira Corning Fall '02 99 #1
WGKC/Champaign Fall '02 20 #1
KZMZ/Alexandria Fall '02 19.1 #1
KRRX/Redding Fall '02 16.5 #2
KRCH/Rochester Fall '02 203 #1
KXGE/Dubuque Fall '02 214 #1
WSHP/Lafayetie Fall '02 232 #1
KCRR/Waterloo Fall '02 236 #1
WZRX/Lima Fall '02 15.3 #1
WHBR/Parkersburg Fali '02 289 #1 > NN UD. 45 N e o
WMEQ/Eau Claire Fall '02 16.7 #1 - A\ 4 -
KCMQ/Columbia Fall '02 229 #1 RADIO NETVWORKS
KMHK/Billings Fall '02 14.5 #2
= WCXR/WZXR Williamsport  Fall '02 15.7 #2
Mornings KXLP/Mankato Fall '02 123 #2 Call 317.972.7395
KFXS/Rapid City Fall '02 25 #1
Source: Arbitron Fall ‘02, Men 25-54, AQH Share, Exact Times V\{OTT/Wateno_w_n - Fall '02 298 #1
KBYZ/Bismarck Fall ‘02 25 #1
KLKK/Mason City Fall '02 189 #1 =

wwWwwW americanradiohistorvy com


www.americanradiohistory.com

TOTAL

+/-

PLAYS PLAYS IMP%E‘S’SISONS

00)
.«t Like A Stone finterscope/Epic) 715 +18 64067
_oURS DOWN When I'm Gone (Republic/Universal) 710 50 68343
_.~ FODFIGHTERS Times Like These (Roswel/RCA) 552 +18 46358
4 SALIVA Always fIsiand//DJMG) 543 -91 48355
6 e THEORY OF A DEADMAN Make Up Your Mind /Roadrunner/|DJMG) 526 +14 38804
5 0 GODSMACK Straight Out Of Line (Republic/Universal) 523 +4 41446
8 o LINKIN PARK Somewhere | Belong (Warner Bros.) 438  +37 43536
7 8  SEETHER Fine Again (Wind-up/ 47 -25 41754
8 9 QUEENS OF THE STONE AGE No One Knows /interscape/ a1 12 41598
10 @ CREED Weathered (Wind-up) 366 +10 26874
13 m TRAPT Headstrong (Warner Bros.) 332 +25 26709
1 12 SOCIALBURN Down (Elektra/EEG) 324 A7 27986
14 @ DISTURBED Remember (Reprise/ 21 +20 24226
12 14 CHEVELLE Send The Pain Below Eprc/ 320 -6 32333
19 @ 3 DOORS DOWN The Road I'm On (Repubiic/Universa) 259 +76 21380
16 @ RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 244 +6 24696
17 17 MUBVAYNE Not Falling (£pic/ 207 -4 15352
22 @ SALIVA Rest In Pieces (/sland/I0JMG) 200 +29 19138
18 19 REVIS Caught In The Rain (£pic/ 199 -4 15668
21 @ STONE SOUR Inhale (Roadrunner/iDJME) 190 +10 18518
20 @ ALLMAN BROTHERS Firing Line (Sanctuary/SRG) 183 +3 12846
26 @ SEETHER Driven Under (Wind up/ 174  +27 12135
@  BLACK LABEL SOCIETY Stillborn /Spitfire) 155 479 11748
23 24  OLEANDER Hands Off The Wheel (Sanctuary/SRG) 143 -2 11435
¢D  POWERKIAN 5000 Free (DreamWorks) 141 +69 10927
27 @ DOUBLEDRIVE Imprint (Roadrunner/IDJMG) 136 +10 10214
24 27  OUTSPOKEN Farther {Lava/ 124 -36 10953
D  UNLOCO Failure Maverick/Reprise) 117 +15 6584
€  coLD Stupid Girl (FjGeffen/interscope) 16 +14 12484
25 30  STYX Waiting For Qur Time (CMC/SRG) 116 -39 9696

WEEKS ON TOTAL STATIONS/
00§

CHART

10
25
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25
1"
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5
34
22
18
12
16
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w
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e
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3410
340
K}l
29/0
30/0
2710
211
27112
23/0
2210
21/0
26/0
23/0
2810
2811
201
14/0
20/0
231
1710
151
1m
16/5
1810
1815
16/2
16/0
1612
1110
13/0

| 36 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays tor the airplay week of
[ 3/23-3/29. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in piays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
| station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from

the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
New & Active

AFI Girl's Not Grey {OreamWorks/

Total Plays: 114, Total Stations: 10, Adds: [

BREAKING BENJAMIN Skin (Hollywood)

Total Plays: 109, Total Stations: 11, Adds: 0

(RED) PLANET EARTR Blackout (Volcano/Jivel

Total Plays: 107, Total Stations: 9, Adds: 1

TOM PETTY & THE HEARTBREAKERS Have Love Will Travel (Warner Bros.)
Total Plays: 105, Total Stations: 11, Adds: 1

EVANESCENCE Bring Me To Life (Wind.up/
Total Plays: 94, Total Stations: 12, Adds: 4

TAPROOT Mine (Velvat Hammer/Atlantic/

Total Plays: 89, Total Stations: 13, Adds: 1
SYSTEMATIC Leavirg Only Scars (Elektra/EEG)
Total Plays: 80, Total Stations: 7, Adds: 0
BLINDSIDE Sleepwaiking (Elektra/EEG)

Total Plays: 79, Total Stations: 7, Adds: 0

FORTY FOOT ECHO Save Me Hollywood)

Total Plays: 74, Total Stations: 16, Adds: 4

QUEENS OF THE STONE AGE Go With The Flow flnterscope/
| Total Plays: 64, Total Stations: 5, Adds: 1

Songs ranked by total plays

Most Added’

www.rradds.com
ARTIST TITLE LABEL(S) ADDS
LYNYRD SKYNYRD Red White And Blue (Sanctuary/SRG/ 8
3 DOORS 00WN The Read I'm On (Republic/Universall 7
12 STONES Crash (Wind-up/ 6
LIVE Heaven /Radivactive/MCA/ ]
POWERMAN 5000 Free (DreamWorks/ 5
BLACK LABEL SOCIETY Stillborn (Spitfire) 5
FORTY FOOT ECHO Save Me (Holywood/ a4
EVANESCENCE Bring Me To Life (Wind.up/ a4
CAVE IN Anchor (RCA/ 4
SHINEDGWN Fly From The Inside (At/antic/ 3
SMILE EMPTY SOUL Bottom Of A Bottle /Lava/ 3
Most
IncreasedPlays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
BLACK LABEL SOCIETY Stillborn (Spitfire/ +79
3 DOORS DOWN The Road I'm On {Republic/Universal) +76
POWERMAN 5000 Free (DreamWorks/ +69
FORTY FOOT ECHO Save Me (Hollywood) +50
LINKIN PARK Somewhere | Belong (Warner Bros.) +37
EVANESCENCE Bring Me To Life (Wind up/ +33
SALIVA Rest In Pieces (Isiand/IDJMG/ +29
LYNYRD SKYNYRD Red White And Blue (Sanctuary/SRG/ +29
SEETHER Driven Under /Wind-up/ +21
TRAPT Headstrong /Warmer Bros.) +25
SYSTEMATIC Leaving Only Scars {Flektra/EEG] +25
Most
Played Recurrents
TOTAL

ARTIST TITLE LABEL(S) PLAYS
FOO FIGHTERS All My Lite (Roswel/RCA/ 297
PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) 255
CHEVELLE The Red (£pic/ 252
DISTURBED Prayer (Reprise/ 232
NICKELBACK How You Remind Me fRoadrunner/{DJMG) 216
NICKELBACK Never Again (Roadrunner/iDJMG) 213
STONE SOUR Bother /Roadrunner/{DJMG) 206
AUDIOSLAVE Cochise finterscaope/Epic/ 200
STAIND It's Been Awhile (Fiio/Elektra/EEG) 176
PUODLE OF MUDD Blurry (Flawless/Geffen/Interscope/ 168
SYSTEM OF A DOWN Aerials fAmerican/Columbia) 166
PRIMUS WIOZZY N.|B. (Divine/Prigrity! 161
PUOOLE OF MUOD Drit & Die (Flawless/Geffen/interscope/ 148
GOOSMACK | Stand Alone (Republic/Universal) 142
REO HOT CHILI PEPPERS By The Way (Warner Bros.) 138

“Powered By

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
l www.radioandrecords.com.
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2 POWERRAAN %000 Free”
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KZRR/Albuquerque, NM *
DrProg B My

MO Rob Brothers. EVANESCENCE L™
“Sustwe”
HE e WRQK/Canton, OH *
OUPETIY § 48 Yo POUD Yods Dowrard
VANESCENCE Ul™
I KZMZ/Alexandria, LA WPXC/Cape Cod, MA
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W2Z0/Allentown, PA * g i
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MO Ketth Moyer SHMEDOWN e
o Ao SMALE EMPTY SO “Bore’
l WKLC/Chartesion, WV
KWHL/Anchorage, AK | P tn Rappaport
POWSTY S LA LABEL SOCETY “Safom™
I MO: Kathy Mached uw--w B
- b f e o
L Lt WEBNCincinnali, OH *
s e e vooe
I MEDN PLANET EARTH Rackout
1| POWERMAN 5000 Foar’
|

KIOC/Beaumont, TX *
FONMES Dovis) WVRK/Columbus; GA
OM: Brin Wasers.

UNE e
LYNYRO SYRD R

KNCN/Corpus Christi, TX * KFRG/McAllen, TX * | WWCT/Peorta, IL l WCMF/Rochester, NY * KTUX/Shreveport, LA * KMOOD/Tulsa, OK *
R | B B pe Eehe o
POWERMAR 5000 “Frmr” 12 STOMES “Crasa 12 STOMES Trash™ 3 NGw EVANESCENCE Ly LYNYRC SXYNYRD Rer”
o | e | t e e
WTUE/Dayton, OH * SULEEMPTY SO Boex SHAEDOWN g™ 12 STOMES “Ca” LRE ere
nvmmf ? W xoer SR S WMZK/Wausau, Wl
B | weu WMMR/Philadelphia, P« |  Sesmeae KXUS/Springfield, MO o
PO et Mtk APDMD KenZpsto WXRX/Rocktord, IL foRmpigs 3 ey
KLAQ/EI Paso, TX * | oo | S [ oA e = ¢ i
[ et v i KDKB/Phoernix, AZ * | ’ WAOX/Syracuse, NY * | WRQRMilminglon, NC
HE e B s e 0:owoucira | KBER/Sall Lake City, UT * POMD o0 0TaE Wi migton,
Lo e T O DockEve. | 0 voe oo ST Tmr APDMO Grega Sepp
3000RS S0 3 WOHAMorristcwn, NJ * seven P . 1 LYMVRD SYNVRD T
SOUTH B (oo POALD: Torra Carr o {1 oot e WI0T/Toledo, OH *
C e § Smmom e W’L‘E’B‘/.Pgmmﬂum, NH SEETHER Ve POMD: Dave Ross) KATS Yakima, WA
WPHO/Elmira-Corning, NY PRty iy . L [ '
4 KSJ0/San Francisco, CA * . oMb iere,
U corptars i RS0 s _ . S0 WKLTTraverse City, Ml € 307 o
o WB, Sufiolk, NY * WHJY/Providence, RI MO Zakh Trer e T8 oW a0 T
PO Jorr Otsen: : jtadarvn o A BUCK LABEL SOOETY St
wﬂﬂ(’:gﬁayenevine. NC* s, W0 sobr Lowrart | Kz02/an Luis Oblspo, CA KLPX/Tucson, AZ *
3'.‘,';".:‘,"‘““ RASSSSDCN | romitms . o WNCD/Youngstown, OH *
2 3 KFD(/Odessa-Midland, TX s 1 LYNYRO SKYNYRE T POAD: Qv Parch
1 e vm:::«-hu:d_ KCAL/Riverside, CA * 1::-:-: g Shrarer D S0 St
0 | SKYNYRD' PO: Srve Holtmen
KLOLMouston, TX * 1 et KXFX/Santa Rosa, CA *
OWPE: Vincs . POAD: Don Harmeon -
530 oo e K0 ITana NE e “Monitored Reporters
LVE s /Roanoke-Lynching, VA 4500 "
o kst ouA VA e 56 Total Reporters
WRKR/Kalamazoo, MI . I-B»MK::-N- ¢ -
st KCLB/Palm Springs, CA (s G 36 Total Monitored
e | == R e KISW/Seattie-Tacoma, WA
RNGSTEEN “Lonsome’ ealtle-Tacoma, . A
WaBzZMIEOIGA WRRXPensacola, FL* o USW/Seattc 20 Total Indicator
MO Sarwa Scont OMPDAD DanMcClrock D& LEPPARG “Bvery PDMD"NT s bioons,
L) 3 UVE e 12 STONES T 2 JDOORS DOWK Raad™
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LAST THIS TOTAL .- GROSS  WEEKSON TOTAL STATIONS/
WEEK  WEEK  ARTIST TITLE LABELS) pAYS s wesos owr o | fUIOSTE Added’
1 ﬂ GODSMACK Straight Qut Of Line (Republic/Universall 1897 0 160532 9 5810 www.rradds.com
2 e LINKIN PARK Somewhere | Belong (Warner Bros.! 1885 +73 160635 5 1Y/ ATSTILE LSS
3 € TRAPT Headstrong (Warner Bros.) 1716 +115 140073 25  56/1 “ rons
. , SMILE EMPTY SOUL Bottom Of A Bottle {Lava 18
4 o AUDIOSLAVE Like A Stone (Interscope/Epic) 1712 +116 139045 12 5710 12 STONES Crash (Windup) 13
6 9 DISTURBED Remember (Reprise/ 1497 +6 136305 18 571 CAVE IN Anchor (RC4/ 12
5 6  SEETHER Fine Again (Wind-up/ 1406 -128 114888 37 5411 SHINEDOWN Fly From The Inside /Atiantic) 10
7 7 MUDVAYNE Not Faling (Epic/ ) 1304 54 116168 25 570 :;:g:;:::‘ s‘;‘:‘:“lmm“ (Spitfire) "7’
L onz Of Fun
9 e FOO FIGHTERS Times Like These (RoswelyRCA} 1272 +123 107768 12 570 POWERMAN 5000 Free (Dreamiborks) 6
8 ©  SOCIALBURN Down (Elektra/EEG) 1193 +29 99075 19 56/1 LIVE Heaven (Radivactive/MCA) 6
10 10 SALIVA Always fIsland//DJMG) 1042 -88 99628 27 5710 CLOSURE Look Qut Below (7¥7) 5
11 11 CHEVELLE The Red (pic/ 1003 93 79803 38 550 | REVISCaughtinThe Rain pic 4
12 12 3DOORS DOWN When I'm Gone (Republi/Universal 1000 83 89773 26 GG | oeo S G Vintifimiiteseone '
e N ERE ) QUEENS OF THE STONE AGE Go With The Flow fnterscape/ 4
14 @ CHEVELLE Send The Pain Below (Epic/ 970 +31 79186 11 851 SLAVES ON DOPE Go /Bicler Bros/MCA) 4
13 14 QUEENS OF THE STONE AGE No One Knows finterscope/ 856 187 69850 26 50/0
15 15 DISTURBED Prayer (Reprise/ 830 27 79465 33 55/0
21 @ SALIVA Rest In Pieces /island/iDJMG) 802 +97 64155 6 51/0 Most
20 m STONE SOUR Inhale (Roadrunner/I0JMG) 773 +67 62611 10 533
19 @ (HED) PLANET EARTH Blackout (VolcanalJive) 761 +33 64858 1 52/0 Increasedplay S
22 @  REVIS Caught In The Rain (£oic/ 724 +77 56819 7 554 kg
. . 4610 ARTIST TITLE LABEL(S) INCREASE
18 20 TAPROOT Poem /st'/vet Hammer/At/,?nt/L‘/ 723 76 66745 30 3 DDORS DOWN The Road fm On (Regubic/Universal) 258
24 @ EVANESCENCE Bring Me To Life /Wind-up/ 705 +174 44169 9 3213 EVANESCENCE Bring Me To Life (Windug/ 178
17 22 THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/IDJMG) 697 -44 52827 1" 461 POWERMAN 5000 Free (DreamWorks/ +166
29 ¢ 3DO00RS DOWN The Road 'm On (Republic/Universal) 680 +254 55902 4 4713 :;tg"s:“?d%:%gm;m /S%'fe/ +:::
[P upid Gi erst +
25 @ COLD Stupid Girl /HWEeﬂetV/ntlersmpe/ 627 +134 56191 6 50/4 FOO FIGHTERS Times Like These fRoswallACA/ 93
23 25  RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 498 -65 45814 16 29/0 AUDIOSLAVE Like A Stone fnterscape/Epic) +116
28 @ BREAKING BENJAMIN Skin (Hollywood) 486 +36 35708 7 4501 TRAPT Headstrong (Wamer Bros.) +115
30 €0 SEETHER Driven Under (Wind-up/ 473 +88 37395 9 433 g::'r\::\ize;t In Pﬁc:s lﬁylah":/’ﬂllflﬁl +:;
. . riven Under Wind up +
32 @ TAPROOT Mine (Velvet Hammer/Atlantic) 446 +70 34184 4 462 PRESENCE Tonz Of Fun (Curt) 58
26 29  BLINDSIDE Sleepwalking (Flektra/EEG) 425 -51 32498 12 an
37 @ POWERMAN 5000 Free (OreamWorks/ 424 +166 35457 3 45/6
27 31  OLEANDER Hands Off The Wheel (Sanctuary/SRG) 395 -81 30344 1 330 M t
n €D  FINCH What It Is To Burn (Drive- Thru/MCA) 391 +13 30T 1" 32/0 Pl oS dR
35 €@ UNLOCO Failure Maverick/Reprise) 366  +04 29066 5 412 aye ecurrents
36 €  AFIGis Not Grey (DreamWorks) 351 +68 30966 8 322 ARTIST TITLE LASELLS) Hor
39 €D  DOUBLEDRIVE Imprint (Roadrunner/DJMG) 295 +45 23298 4 303 FOD FIGHTERS All My Life (Roswel/RCA) 651
k. 36  PROJECT 86 Hollow Again (Atlantic/ 283 57 19837 11 30/0 SYSTEM OF A DOWN Aerials (American/Columbia) 636
47 €D  BLACK LABEL SOCIETY Stillaorn (Spitfire) 253  +139 31332 2 29/10 :I“D':Evs“ga':l‘::":' ﬁﬂigmm ) ::;
. 5 ou ly a
33 38  STEREOMUD Breathing {Columbia) 240 135 17935 14 3n PUDDLE OF MUDO She Hates Me (Fawless/Geffer/interscope) 457
38 39  HOT ACTION COP Fever For The Flava {Lava/ 225 -26 14175 6 19/0 STAIND For You (Fl/Elektra/EEG) 410
45 @)  SHINEDOWN Fly From The Inside fAtiantic) 206 +77 20000 2 31/10 | SYSTEMOF A DOWN Toxicity (AmericarvColumbia) 389
f Curb 1 88 14103 2 31 GODSMACK | Stand Alone (Republic/Universal) 382
<) g :::ESEN: ; T‘:(“;O BF_u: /l urt) 1:: * 0 1 39?9 3 2 ”’: PUODLE OF MUDD Drift & Die (Flawless/Geffen/interscope) 357
o ADE 8 Brick By Brick flava AUDIOSLAVE Cochise nterscape/Epic 33
42 (® FROMZERO Sorry Arista) 182 +2 13091 3 20 | yooL Schism Valcans) 351
44 @ SYSTEMATIC Leaving Only Scars /Flektra/EEG) 170 +35 12997 2 26j2 PUDDLE OF MUOD Blurry W paes G oveimter o) 346
43 45  LIMP BIZKIT Just Drop Dead (Flip/interscape) 131 24 8629 6 20 ::ICR':‘E;B“T" ’gm m;mw”m”/ :;;
. ere To Stay
49 @ MUSIC Take The Long Road And Walk It (Capitol) 18 +12 13030 2 12/0 DISTURBED Down With The Sckness (Giant/Reprise 328
— (@ CREED weathered (Wincup) 116 +18 7614 13 9i0 PUDDLE OF MUDD Contro jFisaisssiaffantimerscagal 325
40 48  OUTSPOKEN Farther fLava/ 108 -114 7562 14 130 NIRVANA You Know You're Right (Geffen/interscope) s
@  SLUR Whol Am (Tarpiy 102 +24 4416 1121 :YGSI:E :"wue F":”;'g;fv/u i Suy sl :gz
op Suey o
€D  SUM 41 The Hell Song siand/iDJME) 98 +3 8470 110 T e
58 Active Rock reparters. itored airplay data ied by M , a division of Premiere Radio NetworksI Songs ranked by hto:'al l;;Iays for the alrpla)I' week
f 3/23-3/29. Bullet e S I ll t fi evi k. If tw tied in total the song with the larger increase in plays is " -
glaced first. So?nqes sb:mla&: HZOO:?: r?ltlctl;tl!gtg :ZSU‘:::{“ aatltglrngo :le;:;n o':lr m'eo'é::': eMost A?!::(;I ?ss tar:: t:tal nu‘r)nbe? :¥sneweaddsgomc1ally repgoned to R&R gy t)alach R&R Station Plavlms hpve moved 1o the web.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.raflioandrecords.com.
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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in the industry — yet again — | thought
this would be a good time to get on my
soapbox. I'm very sorry for those who
have recently found themselves unem-
ployed, but that has inspired me to give
the rest of us a halftime locker-room
chat to help us stay focused on our
game plan. Whether we are in ra-
dio, at labels or at management com-
panies, or we're promoters, agents or
even artists, we are all dealing with constant change.
We are asked to accomplish more with fewer resources
and less time on a daily basis. We all need to find ways
to make our product compelling and creative, because
that’s the element that consistently translates into great
entertainment. ¢ In my job at Q Prime Management,
I'm able to interface with many creative and talented
people in all of these fields. This has given me an unfil-
tered look into how many different ways there are to
market a product. it's clear that the people who prioritize creativity are
the winners in their fields. In a time of downsizing and budget cuts,
I'd like to encourage everyone to strive to achieve their best. This is
what drew us to the wonderful positions we all have. Often we have to
be reminded what a difference one person can make — now more than
ever. Stretch yourself and the people around you to not just go
through the motions, but to embrace change and always be as creative
as possible at every point in their jobs. Being compelling and creative
is contagious — may it spread to every corner of our business.

Witk

Warren Christensen
VP/Promotion, Volcano/Q Prime

Smile Empty Soul! “Bottom of a
Bottle” scores 19 adds for Most Added at
Active right out of the gate. And deserv-
edly so, | might add ... 12 Stones
“Crash” into second place with 13 Active
adds (plus six at Rock) as their artist de-
velopment story continues to grow ...
RCA is back with Cave In and 12 adds
on “Anchor,” including WCCC/Hartford,
KRAB/Bakersfield, KAZR/Des Moines and WJJO/Madison. Last week
WAAF/Boston and WRTT/Huntsville, AL got the party started ... “Still-
born” is starting to grow with another 10 adds for Black Label Society
plus a 10-point bump up the chart ... Both Presence and Powerman
5000 are sweeping up the debris of remaining stations to join the ac-
tion on “Tonz of Fun” and “Free,” respectively ... It can be easy to dis-
count a three-position increase on the chart, but don’t forget to look at
the number of spins it took to achieve that. Evanescence’s “Bring Me
to Life” added +174 plays to rise 24-21 this week (P.S.: Men love this

Rock/Active Rock |

After a week of some major changes |

armist: Powerman 5000

weel: DreamWorks
By FRANK CORREIA /ROCK SPECIALTY EDITOR

Undoubtedly, it takes guts to plug in
and give it your all as a performer.
As a performer signed to a major label
deal and following up a platinum album,
it takes even more guts to pull the plug
entirely. Nevertheless, that’s exactly
what Spider, frontman for DreamWorks’
Powerman 5000, did back in 2001 be-
fore the release of Anyone for Doomsday?
the group’s followup to 1999’s break-
through album Tonight the Stars Revolt!

“We were literally two weeks in front
of this thing hitting the shelves when we
decided to pull it,” he explains. “We had
ads, we had a tour booked, we had post-
ers and whatever — all done and ready
to go.”

They even had a big, full-page feature
in that year's R&R rock special, where I
talked about how great the album was.
But I digress.

Pushing the detonate button on Dooms-
day allowed Spider and company to rede-
fine their mission to the masses. Gone
were the spacesuits that defined the

TELL US WHAT
YOU THINK!

Share your opinion
about this column — go to
www.radioandrecords.com and click
the Message Boards button.

NIRRT

group’s image in the late '90s. Unfortu-
nately, also gone were original drummer
Al3 and bassist Dorian 27.

“One thing I said to everybody was,

‘Throw the rules out,” Spider recalls.
“Forget what you think this band should
be; forget what you think our fans expect.
Just follow your instincts. Shortly after I
made that statement, Al and Dorian quit.
I don’t know if the freedom to do what-
ever scared them or what, but they de-
cided to bail. And that made the stakes
even higher.”

After recruiting new bassist Siggy
Siursen and drummer Adrian Ost,
Powerman 5000 were ready for Trans-
form, the aptly titled new album that
shows the group raging against the ma-
chines that helped define their early
sound in favor of a stripped-down, organic
blast of rock 'n’ roll.

For a sense of Powerman 5000’s meta-
morphosis, lend an ear to “Free,” the léad
single, which is enjoying a steady trajec-
tory up the Active Rock chart. With solid
rock riffage and a hook-laden chorus,
“Free” shows that the band has come
back down to earth as a leaner, meaner
fighting unit. Don’t expect them to pull
the plug this time.

song.) ... Live's “Heaven” is welcomed by six Actives and six Rockers || ™\
.. Over at Rock, Lynyrd Skynyrd are reclaiming a place with heritage
stations as interest begins to roll on “Red White and Blue” The sorg = ,T_szo SF_E_CIALTYARTIST.E_,
was written before the war, and it was always intended to be the first °
single. Funny how that works out. Nevertheless, it's striking a chord with “ 0
the audience ... Despite rumors about TVT being for sale, our sources [ ) .
at the label say that's not true. With that out of the way, you can return 2. HEART OF ROADRUNNER (Roadrunner/I0JMG) “Rules Of Evidence”
to the basics as you listen to Closure, TVT's new band. “Look Out Be- 3. BIOHAZARD (Sanctuary/SRG) “Kill Or Be Killed”
low” is getting started with five Actives and two Rockers ... Congrats to b
Roadrunner and Nickelback on Silver Side Up selling five-times plati- 4. E-TOWN CONCRETE (fazor & TieJ "Baptism
num! Kudos also to Stone Sour for hitting gold. MAX PIX: STAIND 5. GRADE 8 (Lava) “Brick By Brick”
“Price To Play” (Elektra/EEG) ) ) 6. HAUNTED (Earache/ “One Kill Wonder”™
e T o e e 7. STRAPPING YOUNG LAD (Century Media) “Aftermath”
8. CRADLE OF FiLTH (Red Ink/Epic/ A Bruise Upon The Silent Moon”

N 9. BLACK LABEL SOCIETY (Spitfire) “Stillbom”
Record Of The Week | 10. (HED) PLANET EARTH (Valcanaive) *Suck it Up”
ARTIST: Rob Zombie/Various Artists 11. 40 GRIT (Metal Blade) “Bomb Bottom”
TITLE: House of 1,000 Corpses 12. VOIVOD (Chaphouse/Surfdog) “Gasmask Revival”
LABEL: Geffen 13. GOD DETHRONED (Metal Blade/ “Into The Lungs Of Hell”

Not to be outdone by younger brother Spider — who has 18. MINISTRY (Sanctuary/SRG) “Animosity”
a new album with his group, Powerman 5000 — Rob Zombie . -
graces us with his long-awaited horror flick House of 1,000 | 15. HEAVILS (Metal Blade) *Colorblind
Corpses, as well as a killer {and we mean killer) soundtrack. 16. CATARACT {Lifeforce/ “Devon”
Yodeling cowboy Slim Whitman, country legend Buck Owens "
and seminal punkers The Ramones have tracks interspersed with new psychohohc slag b [LLHLT: HEAD' //‘ioa‘dfllllllenf//ﬂJMG/ U b
from Zombie and movie dialogue. Zombie finds that sinister groove with “Pussy Li- 18. MUDVAYNE (Epic/ “Silenced
quor” and the like, but check out his unlikely-yet-loveable collaboration with Lionel 19. EMPEROR (Candlelight/ “Curse You All Men”
Ritchie and Trina on "Brickhouse 2003" — and yes, it's a cover of the Commodores e w -
classic. Fiendishly fun. 20. OVERKILL (Spitfire) “Devil By The Tail
— Frank Correia, Rock Specialty Editor Ranked by total ber of shows reporting artist.
/N /
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TheEssence Of Evanescence

The Alternative format does its job

The doom-and-gloomers among you will have no pa-
tience for the column this week. You have my permis-
sion to move along. Go read the charts, the Action
pages and the great doings of the rest of the industry.

No, wait — I take it
back. You need to give me
a couple of paragraphs of
attention before you bail
out. I demand that of you
this week. If you don't
like what you see after
that, then you are free to
g0. But you'd be crazy to
pass up an opportunity to
witness our format in its
finest hour as it creates what will
become one of the biggest success
stories of the year.

Ancient Hits

The old industry adage that a hit
is a hit is a hit is as true today as it
was almost 2,000 years ago when it
was inscribed on the Dead Sea
Scrolls. Archeologists who deci-
phered the scrolls think the ancient
wise ones were referring to the ear-
ly songs of The Rolling Stones. In-
teresting how the criteria have not
changed over the years.

Which brings us to Evanescence,
the upstart band from Little Rock on
Wind-up Records, who, in just over
eight weeks, now stand at No. 2 on
the Alternative charts. (At this point
you are asking yourselves how I can
go from the Dead Sea Scrolls to Ev-

Shanna Fischer

anescence in one sen-
tence. It's magic!)

Much has been made
in the past six months
about the lack of hot rock
babes, or hot babes in
rock bands, in the Alter-
native format — and in
the Active and main-
stream Rock formats, too,
for that matter.

Who will take the baton from
Courtney and Gwen? Shirley and
Tori? Sarah and Poe? We have
thrown many of our finest women
into the gladiator pit of rock: Kittie,
The Distillers and The Donnas, to
name a few. But Evanescence seem
to have struck the right chord at the
right time.

“Bring Me to Life” starts like Lil-
ith Fair and ends like the Warped
tour. In between it grabs you by the
ear and waltzes you around the ball-
room like the Batman ride at Six
Flags. Simply put, the song is a hit.
A stealth hit? Call me crazy, but it
seems like the run to No. 2 hap-
pened overnight.

It's Simple, Really

Wind-up Sr. VP/Promotion Shan-
na Fischer says I think that only be-

FRAMIOSLAVE Audioslave do Atlanta as they tape a performance at the
Tabernacle for WNNX's Live X series. Seen here (I-r) are WNNX OM and
Morning X host Leslie Fram, Morning X co-host Rich, Audiosiave’s Tom Morelio
and Epic’s Jeff Davis.

cause it happened so fast. It's rare for
a newcomer. In today’s climate we
usually only see that from estab-
lished bands like, oh, say, Linkin
Park, right? Or Foo Fighters. But
Wind-up was on the case back in
early autumn of 2002, setting up
“Bring Me to Life” at radio by bold-
ly asking for spikes, battle-of-the-
band features and the like.

Says Wind-up VP/Rock Formats
Alan “The Savvy Celtic” Galbraith,
“This song lit the phones up after
justone spike or battle — sometimes
enough to make the most request-
ed list off that one spin.”

Once again, very impressive for
some unknown kids from Little
Rock. But that's exactly how this for-
mat works. Every band on the chart
was once a collection of unknown
kids from wherever. Three years ago
Universal couldn’t get arrested at
radio with Godsmack. Now look at
them.

I was reminiscing re-
cently with Peter Katsis
from the Firm about the
early days of Korn. I re- |
member being in his of-
fice {pre-Firm, many
moons ago) and viewing
shaky, hand-held home
video of Korn gigs where
the kids were going nuts.
Radiodidn’t want to hear
about it, even though
Epic was pushing mightily. Now
they get their own page in the great
rock history book.

By the way, it's no sin not to get it
at first. Some of our greatest hits
were not “gotten” by some of radio’s
greatest programmers — and if
you're a programmer who claims to
have never missed a hit, you're ly-
ing. I told you my story about
“Smells Like Teen Spirit,” right?
Look up my intro to the Nirvana
piece in the Alternative special (R&R
3/14).

Sometimes it takes a few listens.
Eighty different reporters means 80
different personalities with 80 differ-
ent attention spans and agendas.
The point is, when a song is really
and truly good — and really and
truly connects — radio will happen.

I Don’t Get It

With Evanescende, radio hap-
pened almost right away. WXDX/
Pittsburgh was early in the game,
and you know what a tough nut PD

www americanradiohistorv com

Alan Galbraith

John Moschitta is to crack. Let me
remind you: He's a ball bust ... er,
um, very discriminating when it
comes to music. Yeah, that's it.

“Thad nothing to do withiit,” says
Moschitta. “It was [MD] Vinnie Fer-
guson. Vinnie came in and said,
‘Dude!” The reaction that he got on
the specialty show was huge. Quite
honestly, neither of us got it right
away. At first it just reminded me of
Linkin Park with a female singer.

“Vinnie felt strongly about it, and
I trust him, It had a sound — even
with a female singer — that fit the
radio station. Plus, since every-
body’s bemoaning the fact that we
don't have any female singers any-
more, it seemed interesting that a
song with a female singer was get-
ting a response like this in Pitts-
burgh.”

So, they were early. But the light
bulb really clicked on when WXDX
did a Low Dough Show with the
band at the beginning of the year.
“Vinnie and I were there, and the
place was packed,” says Moschitta.
“The diversity of the crowd was
pretty interesting, There were goth
kids, there were metal kids, and
there were alternative kids.

“The wild thing was, nobody
knew any of the stuff except for the
single. The first song ended, there
was a half-second delay, and the
place went bat shit. [ just kind of
nudged Vinnie and said, ‘We have
something real here.”

I Get It Now

That’s the other un-
| solved mystery of new-

'| comers. Radio has always
had a bizarre sixth sense
about bands. It's an un-
spoken thing, but it's
clear. You can tell if the
band is for real or if they
are just a one-hit wonder.
Everyone agrees that Ev-
anescence are here for the
long haul. “I was always
confident that when people got it,
they were going to get the artist,”
Fischer says.

But she also admits that in the
very, very, very beginning she had
reservations about radio getting it
rightaway. “We don't take anything
for granted,” she says. “We don’t
expect anything to fly onto the
charts. I definitely heard it and
thought, ‘There are gonna be some
people who really get this, and there
are gonna be some people who
really don't.””

One of those who didn’t get it at
first was Tim Richards, PD of
WKQX (Q101)/Chicago. He says, “1
wish [ could say we were geniuses
— and, yeah, this is gonna be the
biggest song of the year — but we
didn't get it.”

So they waited. They let the song
marinate with other stations. They
watched the stations that jumped on
itearly — the ones that were getting
the massive response, the phones,
everything.
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Then they caved and gave it a
shot. “The more you listen, the more
you getit,” Richards says. “It's very
hooky. Her voice is haunting, so it
stays with you. We put it in.” And
now Q101 is banging away like ev-
eryone else.

I Still Get It

It's all part of the battle for those
who do promotion. When I asked
Galbraith about the early hurdles at
radio, he was sanguine in his re-
sponse. “It was really just getting
people to believe that the young
men they program to would not
only accept this, butlove it,” he says.
“Thankfully, we had a strong group
of early stations who were sharing
callout and phone stories with us,
and we were able to use that to our
advantage.”

By the way, it’s no
sin not to get it at
first. Some of our
greatest hits were
not “gotten” by
some of radio’s
greatest
programmers.

Another one of the unspoken
rules of the road is that radio knows
when alabel is firmly and fully com-
mitted. That's another factor that
helped Evanescence to be taken se-
riously.

“Radio knows Wind-upis always
committed to all our artists,” Gal-
braith says. “We've built that repu-
tation over the years, and it's one
we're proud of and intend to contin-
ue to prove.”

Let's look at the big picture again.
Both Galbraith and Fischer like to
point out that this band got its snow-
ball effect almost exclusively from
Alternative. Also, since March 4 the
album has scanned over 300,000
pieces. That’s a mere four weeks, for
those of you who are mathematical-
ly challenged.

Who says our format doesn’t
break bands anymore? When “Bring
Me to Life” is being pounded by
your CHR competitor two months
from now, you better bloody well
take pride in knowing where it came
from.

If you’re a doom-and-gloomer
who has stayed with me this far into
this week’s column, I'm proud of
you. Maybe you learned that the
system actually works from time to
time. Good songs make it. Careers
are created. Albums are sold. Asigh
of relief is heard at a record label.

_Next case.
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VEX  WEX  ARTIST TVILE LABELIS) S oLkt ug%?ons weso o | Most Added
1 0 LINKIN PARK Somewhere | Belong (Warner Bros.) 3193 +141 383488 5 7710 www.rradds.com
2 @ EVANESCENCE Bring Me To Life (Wind-up) 3080 +30 370309 13 50 | uunervme waae R0t
4 0 AUDIOSLAVE Like A Stone (Interscope/Epic) 2915 +54 333880 13 7800 SMILE EMPTY SOUL Bottom Of A Bottle fLava/ 24
3 @ REDHOT CHILI PEPPERS Can't Stop (Warner Bros.) 2911 +14 356265 17 78/0 ga::;’;:;m”;crfg“ [P— fg
5 5 FOO FIGHTERS Times Like These (RoswellACA) 2477 59 236597 12 760 . AL L T L
GOB Give Up The Grudge (Arista/ "
6 o TRAPT Headstrong (Warner 5ros.) 2379 +165 236097 22  74)0 LIVE Heaven (RadicectivelMCA) m
7 7 QUEENS OF THE STONE AGE No One Knows finterscope) 1885 -248 255435 28 76/0 COLDPLAY The Scientist {Capitol! 10
13 €  AFIGil's Not Grey (DreamWorks) 1855  +209 225531 10  77)0 é‘:JVJJ"s';Y";/?:;’;;;/ S — 3
. . - upid Gi effer/intersco,
10 0 GODSMACK Straight Qut Uf. Line /Repub/{c/l/mvefsa// 1795 +83 177513 9 680 POWERMAN 5000 Free (Dreamorks! 7
14 @ WHITE STRIPES Seven Nation Army (Third Man/V2) 1736 +235 230313 7 66/3 SHINEDOWN Fly From The Inside (Atiantic) 7
12 m CHEVELLE Send The Pain Below (£pic/ 1732 +50 170046 10 76/2 12 STONES Crash (Wind-up/ 7
9 12 GOOD CHARLOTTE The Anthem (Epic/ 1662 56 154592 12 69/0
8 13 3 DOORS DOWN When V'm Gone (Repubiic/Universal) 1585 -154 152695 25 63/0
1" 14 ALL-AMERICAN REJECTS Swing Swing (DreamWorks/ 1508 201 149492 16 60/0
20 @ USED Buried Myseif Alive (Reprise) 1445 +131 146500 10 7312
O wm @y | Most
16 18  COLDPLAY Clocks {Capitol) 1326 -101 200169 19 60j0 Increasedplay S onL
18 19 SALIVA Always {Island/IDJMG) 121 -136 127961 27 66/0 PLAY
19 20 FOO FIGHTERS All My Life (RoswellRCA) 1263 60 167707 29 740 | o UeR -
v ALY ’ QUEENS OF THE STONE AGE Go With The Flow finterscops)  +285
24 @ ATARIS In This Diary {Columbia) 1236 +126 145508 8 69/4 WHITE STRIPES Seven Nation Army (Third Man/V2) +235
21 @ FINCH What It Is To Burn (Drive-Thru/MCA) 1186 +11 133937 1" 64/2 LINKIN PARK Faint (Warner Bros.) +214
23 23 DISTURBED Remember (Reprise/ 1066 74 106607 13 46/0 ;FDI oﬁ‘;r'f‘ss P:Jt:f;;vrﬁf;ammwz P *iﬂﬁ
o0ad I'm On (Republic/Universal +
27 @ SUM 41 The Hell .Song {Island/iDJME) 1023 +153 118458 5 66/3 COLD Stupid Gi i Getfen/nterscopel 187
25 @ SALIVA Rest In Pieces //S/ﬁﬂd//UJMG/ 939 +99 73355 q 54“ TRAPT Headstmng (Warner Bros.) +165
29 @ BLUR Crazy Beat (Virgin) 979 +162 125362 3 611 BLUR Crazy Beat (Virgin) +162
28 @)  SEETHER Driven Under (Wind-up/ 957  +100 94918 4 551 SUM 41 The Hell Song fisland//DJMG/ +153
22 28 SOCIALBURN Down (Elektra/EEG) 951 214 1648 - 16 520 | NNINPARK Somewhere| Belong Mamer Bros) ALl
32 @ COLD Stupid Girl (Flip/Geffen/interscape) 840 +187 112868 5 58/7
K] @ REVIS Caught In The Rain (Epic) 7817 +104 51663 5 54/
30 @ {HED) PLANET EARTH Blackout (Volcano/Jive) 149 +62 59196 7 501
42 €D  QUEENS OF THE STONE AGE Go With The Flow (interscape/ 60 205 75553 2 sms | IMOSE
3 €@  LAMLYNCH United States Of Whatever (S-Curve/Astralwerks) 567 +s8 1ws 4 3 | Played Recurrents
37 €  TAPROOT Mine (Velvet Hammer/Atiantic) 585 +75 43621 3 483 TOTAL
A ARTIST TITLE LABEL(S} PLAYS
33 35 HOT ACTION CO!’ Fever For The Flava L ava/ 541 13 32583 B 34/0 TAPROOT Poam (Velvet Hammer/Adantl %52
36 36 D4 Get Loose /F lymy /Vllﬂ/”ﬂ//yWﬂﬂd/ 507 15 43189 9 38/0 SUM 41 Still Waiting {Island/IDJME) 882
48 @ 3 DOORS DOWN The Road I'm On (Republic/Universal) 501 +208 37107 Z 383 NIRVANA You Know You're Right /Geffen/interscape) 868
41 €D  BREAKING BENJAMIN Skin Holywood) 467 +55 33859 4 320 | SYSTEMOF ADOWN Aerials American/Columbic) 846
38 39 ZWAN Honestly (Repriss) 433 73 62735 16 3400 ;‘lgm::: :‘:’; t:';‘;g p’r‘:;’j’ . g:g
43 JACK JOHKNSON The Horizon... (Moonshine Conspiracy/Universal) 387 +47 41264 3 2710 STONE SOUR B:ther (RoadrunneniOJMG) 533
35 41  BURNING BRIDES Arctic Snow (V2/ 376 -149 25844 9 32/0 RED HOT CHILI PEPPERS By The Way (Warner Bros.) 603
40 42 THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/IDJMG) 367 -92 27962 9 30/0 HOOBASTANK Crawling in The Dark fisland/D.JMG) 5712
39 43 JOHNNY CASH Hurt (dmerican/Lost Highway/IDJMG) 354 431 37970 7 321 | PUDDLEOFMUDDShe Hates Me (Fawess/Gefoninterscope) 612
@  LINKIN PARK Faint (Warner Bros.) W2 4214 90581 1 4z | CUBUSIWish You Were tore immoralfnc) ot
e * TRUSTCOMPANY Downtall (Geffenlnterscope) 502
47 @ SIMPLE PLAN Addicted /Lava/ 332 +25 30558 2 26/0 HOOBASTANK Running Away fisland/iDJMG) 498
44 @ MUSIC Take The Long Road And Walk It {Capital/ 33 0 26209 3 26/0 STAIND For You Fli/Flektra/EEG) 479
@  HOT HOT HEAT Bandages (Sub Po/Warner Bros.) 294 133 38488 1 2606 jmm ::: wg:tg fhw::n‘ﬁ: gﬁzmz :;;
5 I
@  TRANSPLANTS DJ DJ (Epitaph) 219 +20 26362 1 21 | pyppig pF MUDD Bury (Fawess/Geffenlnterscape) 258
45 49  STONE SOUR Inhale (Roadrunner/IDJMG) 278 -47 18000 6 210 SYSTEM OF A DOWN Chop Suey /American/Columbia) 434
@  PETE YORN Come Back Home (Columbia) . 266 +89 59521 t 242 | LINKIN PARK In The End Wamer Bros.) 425
SYSTEM OF A DOWN Toxicity /American/Columbia) 407
;zglge,r;’atgenzsponeg Monitored airplay dlata suprglieq by N'Ir?l'abase Re§ean:h, akdmsvl:)n of Premie‘l_'adla_aciiot;lletlwoﬂ:; Songs r;r;lk'ehd Ihy total plays for t:ne airpla‘g w:e'k rsT
o . Bul El r on songs gaining plays or remaining fiat from previous week. 0 SONgS are In tof ays, the song wi larger in¢ in plays i ced first. . "
Songs below No. 2(;) :re moved t?) rgcurre?npaftyesr 20 weeks O?I the chan?Most Adde is the total r?umberl f)t new adgs zfslit:ially regorted 'oen&g b;near?nsreeportinfstsa?ion. Solngs I R&R Station Playlists have moved to the web.
unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week increases in total piays. Gross See all of our monitored reporters at
Impressions equals Average Quarter Hour Persons times number of piays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (@ | | www.radioandrecords.com.
2003, The Arbitron Company). @ 2003, R&R, Inc. L
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So Max calls me and says, “Dude,
I'm at home today and | can’t get ahold
of anyone important, so you'll have to
do. Can you please e-mail me some-
thing about WBCN?” | told him,
“OK, slacker. It's not bad enough that
you asked me to do this on a Monday,
of all days, but you chose the Monday
that it started snowing again on the
East Coast.” Did | mention that | haven't received a
copy of R&R in almost two months? So without ask-
ing why he's home on a Monday, let me tell you a bit
about what’s new here at WBCN/Boston. Johnny
Cash is getting massive phone response and testing
through the roof. We had a good feeling about this
, record, and to see it come home only makes it more
rewarding! Andy Summers publicly thanked WBCN's Oedipus for
being the first DJ in the country to champion The Police, to which Oe-
dipus promiptly responded, “This year's Annual WBCN River Rave will
take place May 25 at the Tweeter Center in Mansfield, MA — can we
count you n?” So far, the band has yet to comment.

with
Josh Aarons
Asst. MD, WBCN/Boston

H ey, guess who's No. 1, again. Linkin
Park! That's right, and more than
800,000 people have purchased the
disc. That Goldklang dude is really busy.
He also has Red Hot Chili Peppers at
No. 4 and Trapt at No. 6 ... Shanna at
Wind-up is keeping the pressure on
Evanescence (see my column in this
issue). They rule at No. 2 ... Audioslave
are bulleted at No. 3 ... Nos. 8, 9 and 10 belong to AFl, Godsmack
and The White Stripes, respectively. Howard Leon from Universal is
tearing it up with both Godsmack and 3 Doors Down ... The Used
make a really nice jump to 15 from 20. Lynn, give yourself a gold star
— | don’t care what Costello says ... The others who are pushing for
top slots include Finch, Sum 41, Saliva, Blur, Seether, Cold, Revis
and (Hed) Planet Earth. Yes, Lorraine, radio does care, just as we
discussed this morning ... “DJ DJ” by The Transplants hops in at No.
48. This could be even bigger than “Diamonds and Guns” ... Most
Added: Smiie Empty Soul, Cave In, Queens Of The Stone Age,
Live, Gob, Coldplay, Zwan, Cold, Powerman 5000, Shinedown and
12 Stones .. Most Should Be Added: Breaking Benjamin, Third Eye
Blind, Acroma, The Donnas, Sahara Hot Nights, Soundtrack Of
Our Lives and Simple Plan.

Alternative

— Max Tolkoff, Alternative Editor

comi
RIGHT

armist: Gave In
tageL: RCA

8y FRANK CORREIA /ROCK SPECIALTY EDITOR

his may be the rock record of the
year, and I'm not just saying that be-
cause I.work for a trade paper.

For those who've kept their eyes and
ears on the evolution of Boston four-piece
Cave In, you already know what I'm
talking about — a group that’s boldly es-
chewed trends while blending seemingly
disparate sounds into a cohesive whole.
pushing the boundaries of guitar-based
rock into new directions like Tool and
Radiohead before them.

Cave In first made a name for them-
selves with two 1998 releases on local
indie label Hydrahead. Beyond Hvpoth-
ermia and Until Your Heart Stops were
quartersticks of metalcore energy that
earned the group a dedicated following.
And although the seeds of experimen-
tation were sown within Cave In’s cal-
culated chaos, more than a few fans
were thrown for a loop by 1999’s Cre-
ative Eclipses EP, which hinted at the
space-rock majesty to arrive a year
later in Cave In’s watershed moment,
the critically acclaimed Jupiter. To
some, the group had sold out before
making a dime.

Then again, the group had reached a
whole new level and audience. With An-
tenna, their major-label debut on RCA,
Cave In take Jupiter's ethereal prog-
metal and bring it down to earth for the
masses. Though they continue to explore
beyond the stratosphere with unearthly
harmonics and Floyd-ian structures that
go well past the dark side of the moon,
Cave In keep their feet rooted in solid
melodies and more accessible song struc-
tures this time out.

nG

Up

That's not to say that the epic sound-
scapes of prior expeditions are gone. The
icy atiosphere of the nearly nine-minute
“Seafrost” is bathed in a wash of frigid
guitars and a distorted bassline that tugs
like an uneasy tide. Stephen Brodsky's
echoing vocals and Adam McGrath's
alien-transmission harmonics finish off
the track by wandering off into an ambi-
ent mindfuck. “Breath of Water” floats
through the headphones with moody ar-
rangements before coming to a monu-
mental resolution that sounds like the
Hoover Dam just collapsed.

The musicianship and lyrics through-
out Antenna show Cave In at the top of
their game. Brodsky has a talent for in-
ventive phrasing. twisting his cerebra}
observations into unique delivery — lis-
ten to “Joy Opposites” and “Lost in the
Air” for an oxygen-high buzz.

For newcomers, the lead single, “An-
chor.” is your first dose of Cave In. Pow-
ered by muscular drumming, full riffs and
infectious melodies, it's one of the more
inventive songs this year, boldly standing
outside of bandwagon genres. As Brodsky
puts it, “Are you safe to leave behind ev-
ery anchor in your mind?”

WHFS 21x
KCXX 25x
WXEG 28x
KNRK 25x
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@ GREAT SALES: Highest Debut on Soundscan
Debut 33 with Over 27,000 Scanned

@ Currently co-headlining the Jagermeister
Music Tour with Saliva

ELACEDT featured on new EA GAMES MVP BASEBALL 2003 in stores now
Rick Sales & Kristen Mulderig for Sanctuary Artist Management
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Total sample size is 525 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike
very much, 5=like very much). Total familiarity represents the percentage of respondents who recognized the
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample
composition is based on persons 12+. TD = Target Demo (Persons 18-34;. Persons are screened via the Internet.
Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are
not meant to replace callout research. The results are intended to show opinions of participants on the Internet only.
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio
stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of

)
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(Eﬁfﬂmﬂfﬂﬂf WJW America’s Best Testing Alternative Songs 124} TopP 20 SPECIALTY. ARTISTS
T i For The Week Ending 4/4/03 s . }
Artist Title (Labe/) TW LW Familiarity Burn TD Familiarity Burn 1. CAVE IN /ACA/ “Anchor”
2. CURSIVE (Saddle Creek/ “Some Red Handed Sleight Of Hand"
EVANESCENCE Bring Me To Life Wind-p/ a1 404 B6%  16% 413 88%  17% 3. LONGWAVE Fenway/RCA) Everywhere You Tum"
4 Y 407 88%
TRAPT Headstrong Warner Brss 409 404 ek ':: 4. THE LIBERTINES (Rough Trade) “| Get Along"
i ; y X 403 -
GUENFELE Dand T T K v 05 383 78K s: 400 ?i: - 5. NOFX (Fat Wreck Chords) “Franco Un-American
Red (£pi a0z 39 9 37 00 sa
BTN - : i 6. POWERMAN 5000 (DreamWorks) “Free"
What It Is To Bum (D a3 7 I .
FINCH What s’ ’ ""’?g"”/":’wa L am e e e s e 7. IDLEWILD (Capital) "A Modern Way Of Letting Go”
LINKIN PARK Somewhe Y Y Y
et s . 8. SUPERGRASS (sland//DJMG) “Grace"
ATARIS In This Diary (Colmbi/ 398 401 59% 5% 392 58% % o .
) 9. FISCHERSPOONER (Capitol) “Emerge
SEETHER Fine Again (Wind-up) 395 394  90%  36% 403 92%  38% e N
. 10. GOB (Arista) “Give Up The Grudge
ALUAMERICAN REJECTS Swig Swing Dresmiforks) 395 3.96  86%  20% 81 8% 2% 0 T s
FOO FIGHTERS Ali My Life (Roswell/RCA/ 392 387 9% 4% 394 9% 4% ' P - eG 0es Hy' -
AFI Gi's Not ey (DreamMorks 380 391 G 9% 369 6% 12% LEla L SERVICE BT T e
SOCIAL BURN Down (Elektra/EEG) 388 386 73%  13% 388 78%  1a% es LA V”y”'/. cmy.B“t
USED Buried Myself Alive (Ragrise) 386 386  73%  13% 374 6% 14% 18. ZWAN (Reprise] “Lyric _
3DOORS DOWN When I'm Gone (Republic/Universa) 385 387  91%  33% 395  98%  39% 15. TAKING BACK SUNDAY (Victory) “Cute w'"."’"t The €
SALIVA Ahways (siand/DMG) 385 378 9%  39% 392 94%  39% 16. MY CHEMICAL ROMANCE (Eyebal] “Drowning Lessons”
AUDIOSLAVE Like A Stone dinferscope/Epic/ 383 384 88%  19% 388 9% 2% 17. WHITE STRIPES ('2/ “Seven Nation Army”
OISTURBED Remember (Aagrise/ 383 395  B4% 1% 383 85%  18% 18. BLANK THEORY (New Line) "Middle Of Nowhere™
SUM 41 The Hell Song (Def JamI/ME) 381 378 69%  12% 370  68%  13% 18. DEPSWA (Geffen) “This Time
FOO FIGHTERS Times Like These (Roswell/ACA) 380 286  85%  19% 381 91%  21% 20. ACROMA fUniversal “Sun Rises Down”
QUEENS OF THE STONE AGE No One Knows fterscope/ 376 378 95%  45% 381 96%  46% Ranked by total number of shows reporting artist.
GOOD CHARLOTTE The Anthem (pic/ 374 376 95%  33% 368 05%  31%
SEETHER Driven Under (Wind-up) 374 368 51% 6% 379 5% 6% 4
(HED) PLANET EARTH Blackout (Valcanaiivel 374 a% 6% 368 45% 7% Record Of The Week
SALIVA Rest In Pieces [ef JamI0JMG) 366 368  55%  10% 362 54%  11% ARTIST: The Kills
MUOVAYNE Not Faling Epic/ 364 368 67%  16% 360 T0%  18% TITLE: Keep on Your Mean Side é K t L I. S
RED HOT CHILI PEPPERS Can't Stop (Wamer Bros) 363 374 91%  31% 360 9T%  38% LABEL: Rough Trade hLE et
GOOSMACK Straight Out Of Line (Republic/Universsl 353 357  718%  19% 356 B81%  20% If The White Stripes are the honor students of the ga- g m
) rage-rock revival, the two members of The Kills are their -
COLOPEAY(Cloxks (eaptol GRS SO B T 3.STRN U R 3a% bad-seed cousins sticking gum in your hair during study hall, §1 1 1: §1} i ." A
WHITE STRIPES Seven Nation Ammy (ThidMan/¥2/ 339 331 64%  15% 329 64%  18% Keep on Your Mean Side finds its groove in the same fasmli. Hday
BLUR Crazy Beat Vigin/ 337 33% 5% 322 3% 8% stripped-down aesthetic, but takes it into an edgier, dirtier and darker territo-

ry (no wonder The Raveonettes consider The Kills musical brethren). Singer
VV (ak.a. former Discount singer Alison Mosshart) has her young P) Harvey
swagger in full effect, while Hotel (a.k.a. Jamie Hince) also brings a sinister vo-
cal vibe to the mix."Cat Claw" gets under the skin with bristling sexual ener-
gy as the duo simultaneously pant,”You got it, | want it!” “Fried My Little Brains”
is a dark dance number that stumbles along with a drunken beat and primal
energy.The Kills have rolled out a must-listen album, reinforcing the adage that
it only takes two to tango.

— Frank Correia, Rock Specialty Editor
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JOHN SCHOENBERGER
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jschoenberger@radioandrecords.com

TRIPLE A

Rosanne Cash Today

Rules of Travel marks her return in more ways than one

It is incredibly difficult for the child of an extremely
successful recording artist to have his or her own ca-
reer outside the shadow of the parent, and few have ac-
complished it with as much talent and grace as
Rosanne Cash. Over the course of the past 25 years
Cash has firmly established herself in her own right,
and, like her father, she has inspired more thar. one
generation of young artists to reach for the stars.

Born in 1955 to Johnny Cash and
his first wife, Vivian Liberto, Ro-
sarne Cash spent most of her youth
in Southern California after her par-
ents divorced. Because of |
her heritage, she strug- |
gled with what she want-
ed to do with her life from |
avery early age. For years
she wasn’t sure whether |
music was going to be
her calling. She was inter- §
ested in writing and even -
took some acting classes,
but as she came of age,
music became a draw she couldn’t
resist.

Cash ultimately signed with Co-
lumbia and in 1979 released Right or
Wrong, which started her career ina
big way in the world of country
music. Through 1988 she released
Seven Year Ache, Somewhere in the
Stars, Rhythm & Romance and King's
Record Shop, ultimately garnering 11
No. 1 songs, several of which
crossed over to the Pop charts.

But Cash had always wanted to
reach beyond the country genre, and

Rosanne Cash

with the release of Interiors in 1990,
she crossed that boundary and es-
tablished herself as an important
American singer-songwriter. The
Wheel, produced by John
Leventhal and released in
1993, drove that point all
the way home.

Both projects were in-
spired by Cash'’s troubled
| marriage to Rodney
Crowell (the couple di-
vorced in 1991). The re-
lease of Retrospective in
1995 marked the end of
her relationship with Columbia
Nashville. Cash had fully broken
from her past.

In the "90s she and Leventhal fell
inloveand, eventually, married. To-
gether they worked on 1996's 10
Song Demo, a collection of stripped-
down tunes that marked Cash’s first
release for Capitol. Everything was
looking up until she got pregnant,
developed vocal-cord polyps and
lost her voice for 2 1/2 years.

With her voice damaged, Cash be-
gan to explore other options for her

FOREGAST: SONNY vanguard artist Sonny Landreth got in and out of
Boulder just before the big blizzard hit. After performing in KBCO's Studio C, he
posed for this shot. Seen here are (I-r) Vanguard's Art Phillips, Landreih and
KBCO PD Scott Arbough.

life. She had always wanted to be a
writer, so she pursued it further. Hav-
ing already published a short-story
collection called Bodies of Water, she
added to that a children’s book and
articles for several magazines.
Today Rosanne Cash is recog-

nized as one of the most important -

songwriters of her generation, and
over time she has continued to defy
easy categorization. Indeed, with
her latest release, Rules of Travel, once
again produced by Leventhal, Cash
has delivered an album that offers
new depths of insight and hope for
Triple A racio to plumb.

R&R: You must have gone through
a dramatic series of emotions after los-
ing your voice.

RC: 1 was pregnant. That's what
was most important to me at the
time; losing my voice didn’t seem
like such a big deal. But when the
baby was a year old and I still didn’t
have my voice back, I got concerned.
I thought that maybe [ might never
get it back. With the help of some
great voice therapists, I was finally
able to regain it. It was the classic
case of not appreciating what you
have until you lose it.

R&R: The experience must have giv-
en you a chance to reflect on your career.

RC: In the early days my goal was
really to just be a songwriter, not a
performer. [ had studied writing in
college and thought that my train-
ing in that area, plus the musical tal-
ent [ inkerited from my father,
would give me the skills to pursue
that goal.

It seemed a very noble kind of
profession to me. I felt it could give
me a quiet life outside of the public
sphere. As it turned out, I began to
interpret my own songs and ended
up with a much more public life
than I may have wanted.

At the same time, I feel incredibly
lucky and blessed that I have en-
joyed the successes I have over the
years. Early on, you don’t realize
how much you touch people’s lives
performing for an audience onstage.
Having the chance to sit back and
look things over a bit has given me
a new appreciation for all that has
happened.

R&R: Do you find a connection be-
tween writing lyrics and writing prose?

RC: it all comes from the same
pool of water for me, but songwrit-

ing is more specific and focused. You
have a very limited framework to fit
itall in. The words have to flow and
rthyme, and they also have to match
the melodic line of the song. Noth-
ing is quite as thrilling as when that
works.

Prose is great, but it's more rope
to hang yourself with. In most re-
gards, you never feel that prose is
finished; it could always be tweaked
alittle more. Occasionally that hap-
pens with a song too. [ guess any-
thing you create is always open to
refinement, especially as your per-
spective on life matures over time.

R&R: Your musical horizon has ex-
panded over your career. What's your
view on that?

RC: Certainly country music is
where I established myself early in
my career, but I would say my tran-
sition to a broader musical palette
began to take shape with Interiors.
Really, what this all means is that I
was solidifying my view of myself
as a singer-songwriter. Once you've
reached that view, you begin to feel
that music is for all people.

“Because of my
experience with my
voice, there was a
dark period when |
thought this album
might never happen.”

These days I hesitate to put a cat-
egory, such as folk or folk rock or
country or anything else, on my
music, because it is really song-de-
termined. Each tune lends itself to a
certain persuasion, and you just
have to go along with it.

R&R: What informs you most for
your songs?

RC: Obviously, relationships be-
tween people are my main concern,
but [ am also into myth, classic ar-
chetypes and the feminine journey
— all that deep stuff of the soul. But
sometimes you can getcaughtup in
that and lose touch with the day-to-
day world. That's why spending my
life with John Leventhal is a very

good thing for me, because he is .

much more into the world and very
rational, and he helps me to resur-
face.

R&R: That brings us to the new al-
bum.

RC: Because of my experience
with my voice, there was a dark pe-
riod when [ thought this album
might never happen. Once things
started to look up, however, I re-
gained an amazing enthusiasm for
the songsand the projectas a whole.

John and I are a real team — not
only in our personal lives, but also
creatively. The stuff we've workea
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on in the past was certainly a team
effort, but with Rules of Travel it was
a true collaboration. We know each
other’s strengths and are willing to
encourage them.

Most of these songs had been
written for a while, but they were
basically put aside when I had my
baby and lost my voice. When we
finally got around to doing the al-
bum, [ had to reconnect myself with
them again. :

R&R: You invited some outside writ-
ers in this time.

RC: For quite some time [ hadn't
solicited outside material. Interiors,
The Wheel and 10 Song Demo were all

’ my own songs. When it was time to
think seriously about this record, I
felt I warited to shop around a bit for
some balance. Frankly, I had reached
asaturation point with myself. I was
sick of my point of view, my
thoughts and feelings. I wanted to
release.

When I heard “Beautiful Pain,” it
was almost embarrassing, because
Craig Northey demonstrated how
well he knew me. [ asked Joe Hen-
ry and Jakob Dylan to write some-
thing too; “Hope Against Hope” is
a song [ couldn’t have written my-
self, yet it feels so familiar. And John
and Marc Cohn crafted “Three Steps
Down” for the album.

R&R: You also invited some guests
to sing on the album, such as Sheryl
Crow, Steve Earle and Teddy Thompson.
This is also one of the few times you've
recorded with your dad.

RC: Certain folks just seemed like
the right choices for the songs they .
contributed to, and this was espe-
cially true with my father. He and I
have had our disagreements over
the years. As you mature, you begin
to realize that love and family ties
are very important, and you even-
tually push aside certain things you
have held on to for far too long.
When [ wrote “September When It
Comes,” I had that in mind.

[ was resistant to asking him to
sing onit, because  have always re-
sisted that — I haven’t wanted to
use him in any way. But John kept
saying, “You really should ask your
dad.” Finally, I realized that if there
was ever a time and song, this was
it. I understood that it doesn't get
any more important than this song.
It is about mortality and closing the
door on the past and accepting
what’s unresolved. So I asked him,
and he said yes.

R&R: There seems to be an underly-
ing message of faith — in love, in a high-
er power and, maybe reluctantly, in one-
self —on this album.

RC: Yes, I think this record is more
optimistic and more generous, in a
way, for me. It's looking outward
and upward more, and not so in-
ward, as | havea tendency to do. It's
a grown-up record. | seem to be
more concemed with my own integ-
rity and with respect for others and
with behaving in a loving way. You
know, it’s all about living up to love
and not expecting love to be an an-
swer in itself.
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The tirst single trom the New West debut "BENEATH THIS

WXRT/Chicago WXPN/Philadelphia WXRV/Boston

KMTT/Seattle KTCZ/Minneapolis KPRI/San Diego
WYEP/Pittshurgh  KTBG/Kansas City WKOC/Norfolk
KGSR/Austin WFPK/Louisville WNCW/Greenville

WRNX/Springfield WMMM/Madison KRSH/Santa Rosa

KTAQ/Santa Fe KMTN/Jackson

Sun May 11 - Annapolis, MD
Mon May 12 - Pittsburgh, PA
Tue May 13 - New York, NY
Thu May 15 - Glenside, PA
Sat May 17 - Long Island, NY
Sun May 18 - Alexandria,VA
Mon May 19 - Lebanon, NH
Tue May 22 - Vancouver, BC
Fri May 23 - Kelowna, BC
Sun May 25 - Edmonton, Alberta
Mon May 26 - Calgery, Alberta
Wed May 28 - Keene, NH

Fri May 30 - Troy , Mi

Sat May 31 - Hartford, CT

\ \ my haby biue

More to come...

newwestrecords.com

& the goners

blue”
ON NEW WEST RECORDS
GRUFF EXTERIOR"

R&R Triple A #2 MOST ADDED!

WDET/Detroit
WRNR/Baltimore
WTTS/Indianapolis
KPIG/Monterey
KTHX/Reno

WNCS/Burlington WDST/Poughkeepsie KOTR/San Luis Obispo WMVY/Cape Cod

Already On: WFUV/New York WRLT/Nashville WAPS/Akron KBAC/Santa Fe

SEEING IS BELIEVING

Ramshead

Rosebud

Irving Plaza

Keswick

The Stephen Talk House
Birchmere

Lebanon Opera House
Orpheum Theater
Kelwona Skysearch Place
Northern Alberta Jubilee Aud.
Jack Singer Aud.
Colonial Theater

Savings Bond Music Hall
Lincoln Center
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: : ZIGGY MARLEY... True To Myself (Private Music/RCA Victor) 2
2 5  COUNTING CROWS Big Yellow Taxi (Geffen/Interscope/ 462 42 35895 12 23/0 FRANKY PEREZ Someting Crazy Lava) 2
8 0 JACK JOHNSON The Horizon... /Moonshine Conspiracy/Universal) 410 +35 28461 5 26/0 LIVE Heaven (RadisactiaMCA) 2
6 7 DAVE MATTHEWS BAND Grey Street (3C4/ 384 -13 19639 14 16/0 | MARIA MCKEE To The Open Spaces (Viewrinder/Maibost) 2
7 8  DAVID GRAY Be Mine (ATG/RCA/ 381 -5 23151 10 24/0 | SAM ROBERTS Brother Down (Republic/Universall 2
10 o FLEETWOOD MAC Peacekeeper (Rgprise/ 374 +27 30042 4 22i0 | TRAIN Cafing Al Angels (Columbia) 2
9 10 RHETT MILLER Come Around (Elektra/EEG) 337 17 22920 14 210 Most
12 m NORAH JONES Come Away With Me (Blue Note/Virgin] 314 +20 20923 21 21j0
15 @  JAYHAWKS Sove It or A Rainy Day Mmercanlost Highway/BMG) 303 +25 1ans & 1an |/nereas edPlays ——
13 @ BEN HARPER With My Own Two Hands /Virgin/ 292 +14 18810 4 231 PLAY
16 @ LUCINDA WILLIAMS Righteously (Lost Highway) 86 +10 132854 5 qp | MTSTTMELEN WeREASE
e ZIGGY MARLEY... True To Myself (Private Music/ACA Victor)  +80
1" 15 PAUL SIMON Father And Daughter (Nicklive) 267 -28 23630 15 170 PETE YORN Come Back Home (Cokumbia) +54
23 @ PETE YORN Come Back Home (Columbia) 251 +54 17736 2 20/0 | TRAIN Caling All Angels (Coumbia/ +53
18 17 TORI AMOS Taxi Ride (Epic/ 248 -2 8393 5 17/10 | JOHN EDDIE Let Me Down Hard (Thrl Show/Lost Highway) ~ +81
22 @ JOHNNY MARR Down On The Corner iMusc/ 228 +28 12341 5 181 | KATHLEEN EDWARDS Si.x 0'Clock New§ lZve/ﬁWW ] +43
26 () KATHLEEN EDWARDS Six 0'Clock News (Zoe/Rounder) 227 +43 16069 7 170 | JACK JOHNSON The Horizon... Moonshine Conspiracyllniversal) +35
@  Z166Y MARLEY & THE MELODY... T To Mysolf Priate MusizFCA Vo 215 +80 13807 1 182 | SOOmAY M Soerts Conied P 2
17 21 BECK Lost Cause (Geffen/interscope/ 215 -39 11965 18 2000 | epaKY PEREZ Something Crazy fLavs) +30
19 22 MATCHBOX TWENTY Unwell (Melisma/Atiantic/ 214 13 14798 7 11/0 | JOHNNY MARR Down On The Corner #usic) +28
21 23  SUSAN TEDESCHI Alone (7Tone-Cool/Artemis/ 210 -5 13303 19 18/0 | JOHN HIATT My Baby Blue (Vew West/ +28
20 24  SOUNDTRACK OF OUR LIVES Sister Surround (Republic/Universall 206 -16 12014 12 15/0 Most
24 @ FEEL Got Your Name On It (Curb/ 195 +4 5642 3 1310
27 @ ALLMAN BROTHERS Firing Line (Sanctuary/SRG/ 180 +11 12609 3 13/0 Play edRecurrents
25 27  MAROON 5 Harder To Breathe (OctonelJ/ 183 -4 5373 13 1210 TOTAL
R ARTIST THTLE LABEL(S) PLAYS
- @ DAR WILLIAMS | Saw A Bird Fly Away Razor & Tie/ 155 +11 5667 5 14/0 | ToRi AMOS A Sarta Fairytale (Epic/ 200
29 @ BRUCE SPRINGSTEEN Waitin' On A Sunny Day (Columbia/ 152 +6 13291 6 12/0 | JOHN MAYER Your Body Is A Wonderand Aware/Columbial 213
30 @ TOM PETTY & THE HEARTBREAKERS Have Love Will Travel (Wamer Bros.) 147 +2 10581 5 15/0 | JACK JOHNSON Flake (Enjoy/Universall 193
26 Triple A reporters. Monitored airplay dat: jed b di 1 P Radio Networks. S ked by total plays for the airplay week of R LS "
riple A reporters. Monitored airplay data , a division of Premiere Radio Networks. Songs ranke 0f ays for the air| week of ’, P
3/23- ;/28 Buil)lels appear on songs galr)l’lnq plays or remmeq flat lrom prevlous week. If two songs are tied in total plays, thegsong with t{e larggr |¥1crease in plfysy.s placed NORAH JONES Don't Know Why (Blue ”ﬂIE/.VIIyIII/ 176
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting | DAVE MATTHEWS BAND Where Are You Going /7C4/ 159
station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week increases | DAVE MATTHEWS BAND Grace Is Gone (RC4/ 153
in totaf plays. Gross impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from .
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. gkoé:’tlll:lrﬂl;m :l;‘;elfr”m“z_ o ::g
O oes (Enjoy/Universa
New & Active SANTANA FIMICHELLE BRANCH The Game Of Love Mristal 137
. RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) 135
THORNS | Can't Remember /Aware/Columbial EDWIN MCCAIN | Want It All /ATC/Red Ink) JOHN MAYER No Such Thing (Aware/Columbia) 121
Total Plays: 130, Total Stations: 15, Adds: 1 Total Plays: 100, Total S:ations: 11, Adds: 1 TRACY CHAPMAN You're The One (Flektra/EEG) 120
SISTER HAZEL Your Mistake (Sixth Man) EVANESCENCE Bring Me To Life (Wind-up/ JIMMY EAT WORLD The Middle DreamWorks/ 118
Total Plays: 127, Total Stations: 11, Adds: 1 | Total Plays: 96, Total Stations: 4, Adds: 0 LUCE Good Day Mettwerk) 9
3 DOORS DOWN When I'm Gone (Republic/Universall | SONNY LANDRETH Hell At Home (Sugar HillVanguard) U2 Beautitu Day finterscope) %
Total Plays: 124, Toa! Station: 5, Adds: 0 || Total Plays: 91, Total Statons: 8, Adds: 0 SHE;;L CROW Sout Y The S A& Mescape o
NICKEL CREEK Spit On A Stranger (Sugar Hil) BETH ORTON Thinking About Tomorrow //siraiwarizNesna/Capitol) . "
Totai Plays: 114, Total Stations: 14, Adds: 1 Total Plays: 85, Total Stations: 8, Adds: 0 INCUBUS Drive fimmartel/Epic/ 2

WILL HDGE Be The One {Atiantic)
Total Plays: 114, Total Stations: 11, Adds: 0

| FOO FIGHTERS Times Like These /Roswel/RCA)
Tofal Plays: 77, Total Stations: 5, Adds: &

Son|s ranked by total plays

’ R&R Station Riaylists have moved to the web.
See all of our monitored reporters at

| www.radioandrecords.com.

51 weeks of R&R pPLus
(5330 valve)

(U.S. Only)

(5150 valve)

e-mail R&R at: Call R&R at: FAX Credit Card Payments To:

2 semi-annval R&R Directories

Subscribe online:

The R&R Annual Subscription Package
Delivers The Most For Your Money

SUBS CRIBES1CRSAVE
$325

®

THE INDUSTRY’S NEWSPAPER
moreinfo.radioandrecords.com 310:788-1625 310-203-8727 www.radioandrecords.com
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added"
www.rrindicator.com
Wk wE aRTST TITLE LaBEL) s skvs |||Pﬁ{€":s§%ns e T amstme uises) Ao0s
5 . JOHN EDDIE Let Me Down Hard (Thrill Show/Lost Highway) 15
1 o LUCINDA WILLIAMS Righteously (Lost Highway) 317 +16 9073 5 2000 | jouN HIATT My Baby Blue (ew West 1
3 0 JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 266 +10 6679 9 1710 | DARIEL LANOIS Falling At Your Feet f4ati 5
2 3 DAVID GRAY Be Mine (ATO/RCA) 254 -32 6990 " 17/0 | SAM ROBERTS Brother Down (Republic/Universall 5
4 @ JOHNNY MARR Down On The Corner (Music/ 248 +4 5041 11 19j0 | WIDESPREAD PANIC Don't Wanna Lose You (Widespread/SRG) 4
10 @ JACK JOHNSON The Hotizon... Moonshine Conspiracy/Universal) 247 +33 63 3 190 ;"&:‘"A“chgﬁggsherg::: :r;em"’;’;"’”/”””””” g
7 @ DARWILLIAMS |Saw A Bird Fly Away (Razor & Tie) 243 +14 7310 200 | e e )
9 o JAYHAWKS Save It For A Rainy Day (American/Lost Highway/IDJMG) 235 +13 1486 6 1810 | 21GGY MARLEY... True To Myself Priate Music/RCA Victor) 1
6 8  WALLFLOWERS How Good !t Can Get (/nterscope) 234 A 4442 13 17/0 | JOAN ARMATRADING Lover's Speak /Denon/ 1
8 9  KATHLEEN EDWARDS Six 0'Clock News (Zoe/Rounder) 223 1 6817 (A 19/0 | AFRO-CELTS Rise Above It (Real Worki/Virgin 1]
11 ) BEN HARPER With My Own Two Hands (Virgin/ 214 +3 7283 4 19/0 | MARTYLLOYD ;us‘med /””"’w 1
5 11 COLDPLAY Clocks (Capitol 208 384 4538 18 15/0 | SUPERGRASS Rush Hour SoulfsandfUMG) !
. CHRIS WHITLEY Breaking Your Fall (Messenger/ 1
14 () FLEETWOOD MAC Peacekeeper /Reprise) 202 +22 4612 3 1510 { pyiL ROY Undeniably Human /07 1
13 @ JOHN MAYER Why Georgia fAware/Columbia) 202 +18 2908 ] 11J0 | SISTER HAZEL Your Mistake /Sixth Man) 1
12 14 JOE JACKSON Awkward Age fRykodisc) 186 7 6579 6 16/0 | TIM EASTON Black Hearted Ways (New West) 1
21 @ 2166Y MARLEY... True To Myself (Private Music/RCA Victor) 180 +37 5121 2 18/1 | PRETENDERS The Losing fArtemis/ !
17 D ROSANNE CASH Rules Of Travel (Capitol 178 421 8014 7 150 :IA,;’:NV;;%;:;:ZK mj;;m zjzm » :
19 @ BETH ORTON Thinking About Tomorrow fAstralwerks/Heavenly/Capitol) 163 +10 4625 3 180
18 @ THORNS | Can't Remember /Aware/Columbia) 161 +4 5121 3 16/0 Mo St
:2 ;g :g::\l:;l:)l;ﬁ: 9;-3“7[[!‘/[58 Sister Surround /Republic/Universal) ::g ;Izl ::?:] 1: :g;g Increa Sed PI ays
axi Ride (Epic, - o
29 €@ PETE YORN Come Back Home (Columbia) 134 +25 3826 2 - 1400 | oo e achease
2 22 PATTY LARKIN Different World (Vanguard) 134 7 5872 8 1310 | JOHN HIATT My Baby Blue (Vew West) +66
26 23 ALLMAN BROTHERS Firing Line /Sanctuary/SRG) 130 1 4099 3 15/0 | ZIGGY MARLEY... True To Myself (Private Music/RCA Victer) ~ +37
25 24  SONNY LANDRETH Hell At Home (Sugar HilfVanguard) 128 -4 4119 8 1410 i‘::: (EELDT': ;9' M:bnowln ;’;fdl (;'M,/Z/‘nglm Highway) +:§
; d - ise Above It (Real WorldVirgis +
2 o T I R s T
DL L . , : MARTY LLOYD Justifed fRazor & T/ +28
24 27 1 GIANT LEAP F/M. STIPE... The Way You Dream (Palm Pictures/Reprise) 123 9 2674 6 150 PALOALTO Breathe In fAmerican/iDJMG) +28
28 € COUNTING CROWS Big Yellow Taxi (Geffer/interscape) 121 +5 1760 10 710 | PETE YORN Come Back Home [Columbia) +25
@  FEEL Got Your Name On It (Curty 108 +17 1786 1 110 | PAULWELLER Leafy Mysteries (Yep oc/ +25
27 30 JOHNNY CASH Hurt (American/Lost Highway/lDJMG) 106 22 4229 6 13j0 | FLEETWOOD MAC Peacekeeper /Reprise) +22
ROSANNE CASH Rules Of Travel {Capitol) +21
20 Triple A Indicator Reports. Songs ranked by total plays for the airplay week of Sunday 3/23-Saturday 3/29. MARK KNOPFLER Devil Baby (Warmer Bras.) +19
© 2003, R&R Inc. JOHN MAYER Why Georgia (Aware/Columbya/ +19
( Bormrt. - o ) .
Reporters National
W%, 3y e i b R Programming
5 AGRASS "Light” un u&rlln Bandyke APD/MO: Mike Wait MD: APO: Sam Ferrara
: s S Sns — Added This Week
s‘sn/ ™ wnc.i‘v%mma on ™ Kﬁ%?':n"'l:ﬁiﬁ%;" KTAO/Santa Fe, NM L GWL{' L
KGSR/Austin, TX * . . bt e AD: Kevin Welth ( anl:, 4 Bt L
5 r“,m. g T B i T Al Castelinni 215-898-6677
i " e waEwMoute, AL S gusee. W DAMIEN RICE Volcano
: Brian Hal APD: Christing Martinez
RNA/B l m ll?: Lee Ann Konik MD: Monell JOHN EDDIE Let Me Down Hard
B e — SR e i eSS o, PHIL ROY Undeniably Human
;. M3 . [3 - IIIIL ari
e Kmmmml"" Hopper KTHX/Renp, NV * ii:"’"‘;-'
i, e SR Acoustic Cafe
3 | g B
K"':x%ﬁ‘:&%ﬂ' i K It Lake City, UT * i
B I pu . T Rob Reinhart 734-761-2043
ashville, TN * BRI LI 3
WBOS Bosion, WA < DMP: Oavidbal b — ""'" s""" gl CATIE CURTIS Kiss The Counted
APDMB II:III! VIIIInm xpm/s.,. Diego, CA * CHRIS WH|TLEY Bl'eakmg Your Fa"
. OMO: Dara Shiieh PETER GREEN Albatross
AV/Boston, MA * WOKI/Xnoxvilte, TN ' I ECat KAEPIS okane, WA *
L S AT e L s 21GGY MARLEY Dragonfly
" o NS Temenon AMD; n:x“n:ml’ll K:g%/s'":n“mw' CA®
A APOIMD: Haley Jonts
WNCS/Burlinglon, VT K’fmﬁhﬂm‘ﬁn o %W?:m’-'ﬁ? a
P:IIM.P;.!_'H.E!_'"_I!"' ; W"l(,ofmlﬂgﬂlk- ma K?J“.ﬁ‘"l':ﬁ‘ Obispo. CA w:lwnlu Moorhouse PLEASE SEND YOUR PHOTOS
1 : Paul Shugrue J "‘:‘E” o J’%L&_“%;':r
WP Cape Co, M i g R&R wants your best snapshots
[ o | Kerv/omana, ue (color or black & white).
wnon/cmmnooga ™ 5 e oran .
PN oert ot KTBGKansas Gity. WO e e Please include the names and
WO: jshasen *Monitored Report . .
WXAT/Chicago L E FLR vi::"“’:"::::':::l" 4; :’Io::I Re:::er:rs titles of all pictured and send
o WMMMMadison, Wi * : - - themn to:
:?::TETn exber T, 1 RS Sy 26 Total Monitored
KBXR/Columbia, MD 0 M.E‘W Down” - s .
POMD: Lana Tretize & JOrHATY S T, R&R c/o Mike Davis:
- WYEPPitsturgh. PA .
KBCO/Denver-Bouider. 0 WPS/Memphis, TN * Il;hrl- lb'gnl ey 10100 Santa Monica Bivd., 3rd
3 o) : t
B3 T A { gawnE ) Floor, Los Angeles, CA. 80067
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‘ On the monitored chart, Coldplay are

Purists will always say that there is no
| need to do a cover tune. “Great songs
should be left alone.” Of course, those
purists tend to love Jimi Hendrix’s “All
Along the Watchtower” and Eric
Clapton’s “I Shot the Sheriff” Heck, “In
Your Eyes” has been one of Jeffrey
Gaines’ biggest songs. Now Counting
Crows take on Joni Mitchell’'s “Big Yellow
Taxi” It's not only a great version of the
song, but it’s a safe bet that listeners will
love it. @ A little perspective here: Your younger demos
may think it's a brand-new song by one of their favorite
bands, but upper demos may prefer the Mitchell track. |
like how original Counting Crows make it sound without
sacrificing the spirit of the song. Let’s face it, comparisons
to the original are inherent in every cover, but how can
you deny instant recognition of song and artist to the
" ? Personally, | think the Crows tend to put some

Whih

Kevin Welch
MD, KINK/Portiand, OR

. of their most solid tracks in the hidden sections of their CDs. Last time it
- was “Kid Things,” a song worthy of another listen — and then

another! & When it's a band as talented as Counting Crows — with a
songwriter as dedicated as Adam Duritz is to not putting out crap — and
a song with timeless relevance, | say don't overthink it. “Don’t it always

. seem to go/That you don’t know what you got till it's gone?” The Crows

have brought it back just to remind you.

<~

now at No. 1 for the 13th week in a Tl'iple A
row! We're gettin’ into U2 territory now for
the longest run at the top slot ... Jason
Mraz is up at No. 2, John Mayer in-
creases to 3%, The Wallflowers climb to
4*, Jack Johnson continues to gain to 6%,
and Fleetwood Mac are at 9*. Knocking
on top 10’s door are Norah Jones, The
Jayhawks, Ben Harper and Lucinda
Williams ... Big movers this week include Pete Yorn (23*-16"), Johnny
Marr + The Healers (22*-18*) and Kathleen Edwards (26*-19%) ... Ziggy
Marley debuts at 20*, and Dar Williams reenters at 28* ... Keep an eye
on The Thorns, Will Hoge, Edwin McCain and Beth Orton ... On the
Indicator chart, Lucinda Williams holds at 1*, Mraz moves up to 2*, Marr
holds at 4*, Johnson jumps 10*-5*, and Dar Williams is back up to 6*.
The Jayhawks move 9*-7*, and Harper is now top 10.at 9* ... Prime mov-
ers this week include Marley (21*-15*), Rosanne Cash (17*-16*), Orton
(19*-17*) and Yorn (29*-21*) ... Feel debut ... It's the battle of the Johns
this week for Most Added: John Eddie grabs 32 total adds (No.1 on both
paneis), and John Haitt pulls in 26 total adds (No. 2 on both paneis).
Also showing a good first week are Sam Roberts with seven total adds,
Daniel Lanois and Maria McKee, both with five total, and four early adds
on Widespread Panic. Some early adds slipped through on the new
Train single, too.

— John Schoenberger, Triple A Editor

RRr1ripEA

A frmist

.

armist: Lucinda Williams

wseL: Lost Highway
By JOHN SCHOENBERGER / TRIPLE A EDITOR

|\ /I ost of us are aware of Lucinda Will-

iams’ fierce determination to main-
tain creative control of her music — so
much so that she has frequently changed
labels, abandoned certain projects and
taken as many as eight years between re-
leases. But as she wandered down this the
winding path, it appears that Williams
knew what she was doing. Not only has
she had the freedom to forge her own spe-
cial hybrid of folk, blues, country and rock,
she has been widely acknowledged for her
immense talent. Williams has won four
Grammys, has been named by various
critics as one of the most important
songwriters of our times and is regularly
cited as a major influence by other artists.

But from Williams’ perspective, she’s
just doing what she does best. While many
artists can be lumped into the Americana
and roots movement of the past decade or
so, very few can be regarded as one of the
original leaders. Furthermore, with every
album Williams somehow manages to
push the envelope without ever abandon-
ing what makes her music so special.

Over the past few years we have seen a
particularly active period in William’s ca-
reer, first with the acclaimed Car Wheels
on a Gravel Road in 1998, then her sultry
Essence in 2001 and now World Without
Tears. Co-produced with Mark Howard
(who has worked with Bob Dylan and U2),
the album represents a more straightfor-
ward and less complicated approach.

It was Howard who convinced Williams
to approach the recording of the album
from a live perspective and try to capture
the warm, intimate element so prevalent
in her music. Joining Williams in the
grand experiment were Doug Pettibone

(guitar, mandolin, backing vocals), Taras
Prodaniuk (bass, backing vocals) and Jim
Christie (drums, keys).

“It’s different than anything I've done be-
fore,” Williams says. “Everything was so
spontaneous and emotional. We recorded it
in this huge 1920s mansion right in the
middle of Los Angeles. We recorded it the way
a live band would record. The rough mixes
sounded so good that I didn’t change that
much. This is a first for me. to do a whole
record live and almost not fix anything.”

Most of the new songs were written
while Williams was on the road in support
of Essence, although she says a couple are
relatively new compositions, and one was
a holdover from earlier sessions. As you
might expect, she again visits the univer-
sal themes of love, loss and desire that she
is so adept at expressing. But she also ad-
dresses some important social issues this
time around, including the long-lasting
psychological damage of child abuse and
the often-misguided intentions of orga-
nized religion.

Whether it’s the piquant qualities of
“Fruits of My Labor,” “Ventura,” “Over
Time” and “World Without Tears,” the
raucous irreverence of “Righteously,”
“Bleeding Fingers” and “Atonement,” or
her poetic, spoken-word approach to
“Sweet, Side” and “American Dream,”
there is no denying that World Without
Tears represents Lucinda Williams at her
creative best.

The March of Dimes and Radio — A Partnership of History and Accomplishment

We salute our Achievement in Radio Awards® winners and finalists, and give thanks

to all who entered or will be entering the competition in: Atlanta, Chicago, Cleveland,
Houston, Memphis, Miami, Milwaukee, Nashville, New York, Philadelphia, Phoenix,

Pittsburgh, San Diego, St. Louis and Washington.

A.ILR. AWARDS

Achievement In Radio

A Broadcost Competition Celebrating
Excalence fn Radie to Brasft she
Mawch of Diswss Birth Defocts Foundation

and Viejas Casino

more it

With your help, we will see the day when every baby is born healthy.

Sponsored Nationally By: Arbitron, Katz Media Group, Metro Networks
Shadow Broadcast Services/Westwood One and R&R

Co-Sponsored By: API, AT&T Broadband, Bonneville International, CURB Records,
Ford, Interep, Miller Lite, Pittsburgh Radio Organization, Potawatomi Bingo Casino /
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Oh

4 N
WX W ARTIST TIMLE LABELES W s WY | Americana Spotlight
1 6 KATHLEEN EDWARDS Failer (Rounder/ 04 +1 4581 by John Schaenberger -
2 @  BEGOOD TANYAS Chinatown (Nettwerk Americs) 589 469 ao11 | Atist: The lguanas
3 @  ROSANNE CASH Rules Of i Rk
N L Teavel (Capital 525 +52 %13 It's hard to believe the New Orleans-based iguanas have been
4 4 BILLY JOE SHAVER Freedoms Child (Compadre) 439 .20 10753 together for 13 years now! Over that time they have released four
albums and gigged from one end of the country to the other many
7 o SONNY LANDRETH The Road Were On (Sugar Hél) 424 +22 391 times over. The guys — Rod Hodges (vocals, guitar, accordion,
i . lap steel), Joe Cabral (vocals, sax, bajo sexto, guitar, keys), Rene
5 6 JOHNNY CASH The Man... (AmericanLost Highway/lOJMG) 820 5 10360 Goman (bass, guitar, keys), Dérek Huston {sax) and Doug Garrison
17 @  LUCINDA WILLIAMS World Without Tears ost Highway) 418 +102 1736 (drums) — now return with their most accomplished effort to
) date. Plastic Silver 9 Volt Heart was produced by Justin Niebank
8 ©  JEANNIE KENDALL Jeannie Kendall (Rounde! 417 +21 2088 — who helmed the band’s debut and sophomore albums so many
i years ago — and features The Iguanas’ unigue synthesis of roots-
6 ©  J0HN HAMMOND Ready For Love fBack Porch/Vinginl 410 +1 2665 rock, New Orleans-style R&B, Tex-Mex and Caribbean rhythms.
9 @ DAVID OLNEY The Whee! /Loud House! 393 +10 1775 | What sets it apart is that the album is more refined, less cluttered and not as barroomy as their
. previous studio efforts. But whether it's the title track (co-written by Dave Alvin), “Yesterday,” “Mexican
1t D JEFF BLACK B Sides And Confessions Voume One (Duatone) 383 +40 1503 | Candy,” "I Dig You * or “The Liquor Dance,” there's no denying that this music has The lguanas
0 @ DELBERT MCCLINTON Room to Breathe New West/ n +4 14213 | Stamped all over it. The band is currently on the road in support of the album, and they have dates
@ booked through August.
18 JAYHAWKS Rainy Oay Music /Lost Highway/ 348 +63 1525 -
v Americana News
16 @ HOUSTOM MARCHMAN ... Desperate Man (independent/ 340 +10 2337 |
KUWR/Laramie, WY (part of the Wyoming Public Radio Network) will not be reporting new music
12 15 TIMEASTON Break Your Mothers Heart ew West/ 338 1 3898 | aqds or playlists while it airs war coverage 24/7. Its reports will be left blank until music programming
15 16 ROCKHOUSERAMBLERS Torch This Town Hayens Fary Rustic) 330 0 2638 | resumes, but it'h remain on the Americana pangl Bn]l 'Ca.rllfle‘ the Grand Ole Qpry sta( whose
abrupt mid-song leaps earned him the nickname “Jumpin’ Bill.” died March 17 at his Nashville-area
27 @ RAY WYLIE HUBBARD Grow| /Phid/ 316 +92 592 | home after years of declining health. He was 94. A Grand Ole Opry member since 1953, Carlisle was
) ) | inducted into the Country Music Hall of Fame in 2002. He made his last Opry appearance on March
u @  MARTY RAYBON FullCirce Doobie o 302 +38 1041} 7 Raul Malo, lead singer of the disbanded Mavericks, told fans at a recent show in Los Angeles
peswe> @) DERAILERS Genuine ducky Dag) 293 +188 500 | that the group is getting back together to record. Look for their release later this year on Sanctuary
t Records ... The Washington Post reports that a group of Patsy Cline enthusiasts in her hometown of
13 20 NITTY GRITTY DIRT BAND Wil The Circle il (Capitoll 285 54 10317 | Winchester, VA is trying to purchase one of the houses she lived in as a teenager and tun it into a
: | museum ... Americana Entertainment, which produces the weekly syndicated radio show This Week
14 A TSI AL ) e . 148 i AMERICANA, announces an exclusive retail partnership with Borders Books and Music for
2 €D  STEPHEN FEARING Thats How | Walk (Phia) 278 +18 2081 | promotion and sales of Americana genre CDs.
. — - - 1
2 @  PINERS Nashvle Pne Brick Houss 268 +4 181 Note: If you have Americana news, please forward it to
23 24 RONNIE BOWMAN Starting Over (Sugar Hill 255 0 5224 || Ischoenberger@radioandrecords.com. J‘
19 25  BIG JOHN MILLS Honky Tonks & Neon Lights dndependent/ 243 -23 4619 "
24 26  BUDDY MILLER Midnight and Lonesome (Hightone/ 227 -26 13110 OSt Added
25 27 WILLIE NELSON Crazy-Demo Sessions (Sugar Hill) 231 -20 1902 ARTIST TITLE LABEL(S) ADDS
Derailers Genuine (Lucky Dt 19
@ DAR WILLIAMS The Beauty Of The Rain /Razor & Tie/ 219 +22 1728 John Hiatt & The Gnne:ls gth This Gruff Exterior (New West/ 18
@  GIBSON BROTHERS Bona Fide /Sugar Hill W 43 agy | PayWylieHubbard Growl Phi) 2
Tom Russell Modern Art (Hightone/ 12
26 30  GUY CLARK The Datk (Sugar Hif} 201 -33 11168 Mark Insley Supermodel (Rustic Records/ 10
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Continued from Page 1
it has only sharpened cveryone’s resolve to press on to-

ward the mark and given us new and better tools. What-
cver you belicve, it's a fact that will not change anytime
soon.

The thick walls that once scparated the mainstream and
Christian music markets have now had huge holes punched
in them by both sides. Rezching more of the population with
this music and its message is, | believe, a
spiritual mandate that is not to be
overlooked. This is a new era in the music
industry. Those from within the Christian
system must continue to expand their sense
of direction and attitudes to hit the varied
markets within the countrv. People. no mat-
ter their nationalities or musical preferences,
arc looking for answers to the questions they
have in everyday lite, anc Christian music
carries the answer.

Labels like Wind-up, MCA. Columbia
and others have alrcady entered the Chris-
tian house. They sce the value and talent ot
thosc jamming in the living room. Their cars arc treated to
incredible sounds that they are not hearing in citics like
New York or Los Angeles. They have come to the Prom-
ised Land 1o find new pop and rock for the future.

This special is a portrai- of where Christian music and
radio are at the moment and where they arc headed. Pro-
graminers, artists, executives and promoters give their
thoughts on the genre. Ther: are many rooms 1o be discov-
cred and cven more to expose to the world for the value
they contain. | am looking forward to the discovery pro-
cess. Bring it on.

The Presidential Suite

Once of the exceutives who has a firm grip on what the
house stands for and what remodeling needs to be done is

Welcome To Our Home

Barry Landis

Warmner Bros. Christian President Barry Landis.

te knows and understands what it will take to raise the
industry to the next level.

After a long, drawn-out time of uncertainty for the Word-
related record labels, AOL Time Warner came calling carly
last year and purchased the company from Gaylord Enter-
tainment. Barry Landis became the leader of the new Warner
Bros. Christian division, and what has transpired since then
has caught the attention of many in the
music industry.

*“1 came on board during the first quar-
ter of last year,” Landis says. *I think ev-
erything has settied in nicely. We needed
most of last year to get our tcam in place.
review the artist roster and put our strate-
gic plan into place. I’'m excited about where
we are and the prospects for the future.

“Warner Bros. in Burbank is interested
in helping to take us to the next level. Tom
Whalley and his staff, and Jim Ed Norman
here in Nashville, have been nothing but
supportive. We've organized the company
in the Warner sysicm and are expericncing some success
hooking up our artists with them.

“Randy Travis has a top 20 Country song with ‘Three
Wooden Crosses,” and Sixpence None The Richer have a
top 20 mainstream AC song with *Don’t Dream It’s Over.”

“We're about to launch Kristy Starling. an artist found
through a Warner Bros. and NBC Toduy show partnership.
This is reality, not just something we're talking about. 1t’s
really happening, and | believe partnerships with people who
can help us reach more people is where the future lies.™

The Future

With the hiring of two key individuals over the past few
months, Landis is looking 1o conquer new territory. “We
have made a concerted effort in two specitic genres, rock

and urban gospel,” he says. “We’ve hired Brian Mciler as aa
addition to our A&R department. He knows way more about
the bands and the rock scene than 1 will ever know.

“We’ve also hired former gospel artist Desmond Pringle
to help us make a splash in that genre. Both efforts arc going
well. We've made some signings, and the evidence should be
out there by the end of this year.

“It’s much harder to get a ball rolling than, to kecp it roll-
ing, and it’s been hard to get a company of this size moving
quickly in the direction of paying huge dividends. But that is
what’s expected. The Warner Music Group paid $84 million
for this company. and they expect to make money.

“Historically, Word has been king of the Christian AC for-
mat, but my mandate is to expand it into other worlds, like
Rock and Urban Gospel, and to be a more diverse company.™

New Directives

With these new directives in place, what's the next step?
What is Warner Bros.” sense of what is happening in the in-
dustry? “I believe that what has been the industry to this point

meaning a sort of emphasis on Christian entertainment
is disappearing. There are still some strong artists and there
will probably always be some strong artists in that world, but
| think things are changing.

*“I see the industry moving in two very distinct dircctions:
Praisc & Worship and mainstream. You can sce it in the charts
cach week. People want to buy music that either fills their
need for being closer to God — Praise & Worship — or they
want musie that is extremely competitive with the mainstream
market.

“Everything that doesn’t define itself by one of these two
arcas is going to find a smaller and smaller audience as we
go forward. and that only makes sense. When our industry
was young, we threw everything into one pot and needed all
the picces to comprise an entire industry.

Continued on Page 98

to the artists, songwriters and record-company personnel who have led the way in creating
more well produced, well written and well performed music. Christian radio sounds better
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Continued from Page 1

All of this took place before the terrorist attacks on American soil occurred and concerns
about war were an everyday headline in our newspapers. We're witnessing an unprecedented
coarsening of American society.

People in our country are noticing and reacting to the lowered standards of the media.
You've seen Studies sayir:g that folks are fed up with sex and violence on television. An Arbitron
study from a few years ago on “What Women Want” showed, among other things, that women

would rather not listen to smutty disc jockeys. If you talk with
people about their children and radio, you're likely to hear
something like, “Please don't do anything to embarrass me in
front of my kids.”

Incredible Opportunity

-

% Those of us in Christian radio have an incredible opportunity.
'Nith people interested in more family-friendly programming, there
has likely never been a better time for us to reach beyond the
traditional core of the Christian radio audience to families —
moms, dads and kids — who have never before given our radio
<tations a thought.

But we can’t achieve this only by keeping objectionable
programming off the airwaves (something that should be a given
at all Christian stations). Tre cozens of other radio choices in every market are slickly
produced, strategically positioned and often highly promoted stations designed to lure every
tenth of a share of audience they can grab. If you are golng to achieve the goal of reaching
more listeners, you will need to be proactive in tooking for ways to reach more people with
compelling, family-safe programming.

Our format has made great strides in this area in the past few years. We owe a big thank you

Chuck Finney

today than ever because of them.

Stations have improved their sound significantly in the past few years. Commercial Christian
radio has exploded into most major markets in America with the debut of Salem’s “Fish”
station model and other fresh, new-sounding.stations. The upgrade has been dramatic at
noncommercial stations, too, where the K-Love Network, WAY-FM and stations like KSBJ/
Houston have led the way in creating more listenable radio stations that appeal to a broad
audience.

Tender Hearts

| urge you to listen carefully this week at the Gospel Music Association Convention for ways
to reach beyond our traditional core. America is hungry for uplifting, positive, family-friendly
programming,-and we are often the only place on the dial listeners are guaranteed that.

In addition to the opportunities facing us, we also have a weighty responsibility. Your radio
station is an oasis in a desert of unsafe choices. Because of this, you will be attacked and
criticized, and you may wrestle with second thoughts about the decisions you are making.

Perhaps an even bigger danger for us is pride — boastfulness about our abilities and
conceit in our successes. We have an opportunity not only to create better-sounding radio
stations, we can also lead the way by taking a higher road in doing so. Please approach your
work with humility, gratitude and an open mind to the possibilities God has placed before
you.

Recently, | received a comment from a listener that | believe communicates how awesome
and humbling our opportunities and responsibilities are. She said, “I have four little ears, four
little eyes and two tender hearts to protect.” Kind of sums up the feelings of a lot of American
parents, doesn’t it?

Knowing we have thousands of people just like that as a part of our audience and, just as
important, thousands more who are not yet a part of our audience gives me great hope in the
wonderful opportunities facing our format and the enormous responsibility we have in creating
and delivering our product.

vvv\/v\/.americanradio{:ismrv.com
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ever in my life have I met someone like Toby

MacKeehan. He is 2 man with strong con-

-victions and a desire to act on every one of
them, That would be a dangerous combination in
some, but MacKeehan has opened the eves of the
industry to his art, his spirit and his heart.

Known to the world as tobyMac. MacKeehan is about
as diverse a guy as you’re going to find. He is a solo artist
and also a member of deTalk. He is also a producer, writer,
label owner, racism activist, husband and dad — and that’s
just the tip of the iceberg.

Toby’s first solo project, Momentuum, came out in Oc-
tober 2001, and he spent much of last year on the road. *“1
did 165 shows last year. which. for me, was a lot 1
guess that’s what you do as a freshman artist,™ he says
with a grin, because, as a member of dcTalk, he’s more
than acquainted with lifc on the road — just not as a lone
gun. “It was my first year as a solo artist, and I paid'my
freshman dues.”

In dcTalk there was a flow to the whole system of be-
ing a member of the group. “In deTalk we had kind of a
schedule that we kept,” he says. “We went to the studio
and hung out and tried to be creative, staying off the road
for a year and a half at a time. Then we would make a
record and tour it for a year and half.

“That was my life for many years. It was a luxury to be
able to be creative and have this outpouring of what was
inside you onto a record. You usually have six months to
take a little break and then the next year to make the record;
that’s how our lifc was.”

Gotee's Good News

A recent tour of Australia and New Zcaland allowed
Toby to learn from another culture. It also allowed him, as
owner of Gotce Records. to hook up with some pretty im-
pressive new artists.

“As 1I’m going along my merry way. | can sec and hear
other artists,” he says. “I’'m given independent discs and
demos. and I've been able to sniff out a few things that
Gotee has signed, which is the way I've always done it.

“There is no bettcr way to find talent than to be out
there on the street. Of course, if 1 didn’t have an incred-
ibly gifted staff at Gotee, I couldn’t meet artists I'd like

“The thing for dcTalk is not when
we can get back in the studio, but
when we are dying to get back

in there together. When we

can’t wait, that's when magic

can happen.”

to align with and help promote: it would be an impossi-
bility. 1 have perfect confidence in my staff at Gotee to
take what I’m hearing and move it to the next level.”
So what's on the horizon at Gotee? *“We have a rootsy
R&B female singer who's getting ready to come out,
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Unity and diversity come together in one unit

=" B
tobyMa¢

Nirva Dorsaint,” Toby shares. “Another interesting
projcct that’s coming out in May is by Sandtown. They’re
a nontraditional children’s choir based out of a project in
the Baltimore arca.

“It’s mostly an African-American choir, and it has
become a beacon of the community. All the families
want their kids in it. The performance is way fun, ur-
ban and infectious. When you sec them live. they will
blow your mind. The energy moves off them into the
audience.”

A new acoustic-driven hip-hop artist who has just signed
with the label also has Toby cxcited. “It’s such an inspira-
tion to work with these types of artists.” he says. “When 1
get to listen to what is being created, vibing off what some-
one else has done, [ walk away inspired to new depths of
creativity and, hopefully, to new heights of passion in my
art as well.”

The Skinny Dn DeTalk

As for dcTalk, the original idea was that the group would
take some time off so the members could pursue solo ca-
reers. They were supposed to come together this past fall
to talk about doing another group project, but that time
has now come and gone. These days Toby. Michael Tait
and Kevin Max have a new plan.

*“In the fall | had a conversation with Kevin and Mike,”
Toby says. “1 think all three of us are going to move for-
ward with other solo projects. We decided that we liked
the artistic release, and. beyond that, we were passionate
about it.

“The most important thing to us is that our relation-
ship stays intact, and that means not making another group
record right now. As creative people, we need to be chal-
lenged. We don’t want to have to think specifically about
what the marketplace wants. If we serve the marketplace,
people will smell a rat in the lack of passion.

“The thing for dcTalk is not when we can get back in
the studio, but when we are dying to get back in there to-
gether. When we can’t wait, that’s when magic can hap-
pen. That time hasn’t yet arrived. | hope people view that
as commendable. From a kingdom standpoint, from an art

o
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standpoint, from every perspective | can think of. it's the
wise thing to do.

“We don’t want to fake it; we want it to be special to all
three of us. If we do it too early, it could ruin it. At the end
of the day, an artist is happiest when he’s in a place where
he feels creative. Right now we’re all three happy to climb
the mountains that we’re climbing. We're hungry again,
and, for the creative mind, that’s important.”

Solo Trip Two

Toby is currently in the midst of writing lyrics and lay-
ing down beats for his second solo disc. Being the diverse
and talented guy that he is, this process isn’t always by the
book. “ForeFront is really gracious to me.” he says. “They
understand how | make records, and I’m blessed in the fact
that they respect how | do it.

“Interesting things are happening with an interesting
combination of people. 1°ve spent time with some of the
guys from Earthsuit writing for this one. We set up shop in
my studio, and some good things came out of it.

“Nashville has really grown up when it comes to hip-
hop-influenced music. |1 remember back in the day when it
was rcally difficult: you'd have to sit there with a beat from
your drum machine and a melody. Now you tell people

“At the end of the day, an artist
is happiest when he’s in a place
where he feels creative.”

that you're making a record, and all of a sudden you have
50 or 60 tracks of beats sitting in front of you.

“The game has changed. Now you have to ask yourself,
‘Who do | want to work with?’ based on what kind of beats
they’re making. Suddenly, there are all these cherries on
the tree, and | don’t know which one to pick.”

Natural Style

Toby’s first solo cffort offered up a broad range of musical
styles, many more than the average artist would venture into.
What will be the focus of the new project? “The artist would
cringe at this thought, but | have to say the lyric is most im-
portant to me,” Toby says. “The thought a song is trying to
get across is more important to me than the style of music.

“There’s a natural style of music that supports that
thought. in my opinion. If you're doing a song called ‘Ex-
treme Days,’ there is going to be a natural musical style
that’s going to support that. If you’re doing a song called
‘Love Is in the House,’ there’s a natural style for that.

“Since 1 can’t sit down at the piano or guitar and play
something, what that is telling me is that I'm not as at-
tached to the actual chord progressions as some people are,
though I do write melodies and lyrics.

“A guy like Mat Slocum from Sixpence, whom | re-
spect immensely, might believe that the most important
thing is what the music gives you. 1’'m sure the lyric com-
pletely matters to him, just as the music matters to me, but
what is really pulling at you? How associated are you with
one sound and how passionate are you about the sound
that’s coming? At the end of the day, if someone hears what
you’re trying to get across, that’s what really counts.”
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IN THE LAST 20 YEARS WE VE SEEN 18 MBUMS < 27 #1SONGS =10 MILLION UNITS 00
IN THE LAST 12 MONTHS WE'VE SEEN... ~ PLATINUM ALBUM - 3 GOLD ALBUMS - 1 PLATINUM OVD

WE CAN'T WAIT TO SEE WHAT’S NEXT!

THANK YOU, RADIO, FOR YOUR CONTINUING SUPPORT!

www.michaeiwsmith.con: - r-' www.reunionrecords.com
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Top PDs discuss the present and future of the Christian radio industry

ome people still don’t understand that Chris-

tian radio is the most diverse form of broad-

casting available. From hymns to inspiring
love songs to funky pop and urban music to some
of the hardest rock you’ve ever heard, Christian
music spans the spectrum of individual taste.

For this special, | spoke with PDs from different genre-
driven Christian formats to get their take on the indusiry
today and in the future. Those participating
arc Adonai Radio Group National PD Bob
Thornton (Christian AC & Rock). WONU/
Chicago PD Bill DeWees (Christian CHR),
KSBJ/Houston PD and NCRS Chairman
John Hull (Christian AC) and WCSG/Grand
Rapids PD Chris Lemke (Inspo).

R&R: What positive trends do you see
in Christian music and radio?

BT: The good news is, as broadcasters,
we are extending our reach. From small com-
panies like ours 10 Salem and stations like
WAKZ/New York, we are seeing more of
Amcrica covered by Christian frequencies.
Musically, we are producing the best-sounding music we’ve
ever had, so the product is good.

BD: We arc offering an increasingly competitive product

Bob Th

on the part of both radio and music. I’m particularly excited
about artists like Stacie Orrico. 12 Stones and Lifehouse.
These artists are successfully penetrating both the Christian
and mainstream markets.

JH: Musically, I’m excited aboui the inclusion of Praise
& Worship in the Christian AC format. So many of our lis-
teners live with this music throughout the weekend at church.
As far as Christian-radio trends go. I’m seeing more stations
realize that the best way to reach their target audience is to
view everything from the listener’s point of view. It sounds
like a basic concept, but, like so many basics, it forms the
foundation for a strong product.

CL: 1 scc positive things happening with some artists and
stations. There seems to be a greater em-
phasis on service and authenticity; however,
I wouldn’t call that trendsetting. What [ do
consider a trend is the priority being placed
on greater entertainment valuc. [ consider
that to be neither good nor bad. ’'m not
knocking entertainment. but | do raise a flag
when that’s the unispoken primary tool used
to spur growth. I have to wonder about our
‘confidence in what really matiers for eter-
nity at that point.

R&R: Where will Christian music be in
a few years? How will your station sound?

BT: As for music, we desperatcly need
more superstars. One of these days — prob-
ably the same day — Steven Curtis Chapman and Michacl
W. Smith are going to move to China to become missionar-
ies. Then we’ll be up a creek. Too many labels are chasing
trends, which provide only short-term results. They’re not
developing enough carcer artists.

1 also believe that career artists can’t be made from wor-
ship leaders or singers who do not write. We need singer-

Chris Lemke

songwriters and bands to come up behind artists like Third
Day. Newsboys, Chapman and Smitty.

BD: My goal, prayer and desire for WONU is to be indis-
tinguishable, from a soric standpoint, from our mainstream
competitors. That js the only hope we have, as an industry, of
being sampled by a larger audience. Once
they taste and see that Christian radio is
good, I pray that they &re drawn in by the
hope presented within our programming and
are changed for the gocd.

JH: If you’ve read
Good 1o Great by Jim
Collins, you’re familiar
with the three-circles/
hedgehog concept. At
KSBI, we’re examining
everything we do not only
in terms of our mission
statement, but also in
terms of these Good to
Great concepts. Practically speaking, that
mcans that if we do our homework right and
kecp our eyes on God’s plan, we’ll end up
like hockey great Wayne Greizky. who,
when asked. “Why arc you such a formi-
dable player?” answered, “Because I skate to where the puck

1
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is going to be

CL: llopefully, we'li be more diverse and
stimulated by more of the prominent inde-
pendent artists and labels that are popping
up. Stations that succeed will become morc
resourceful at integrating greater relevance,
localization and the emerging and converg-
ing media technologies and how our target
uses them.

R&R: How do you feel about the diver-
sity in music in the Christian and gospel in-
dustry? How does that transfer to your
playlist and your audience?

BT: The challenge is that many times
audiences, and even labels, think that be-
cause it is Christian, it should be heard on
our radio station. However, there must be
a strategy. That is why, rather than daypart
or squeeze in somie of the newer rock mu-
sic for our KXOJ/Tulsa audience, we de-
cided to'start up a whole new Christian
Rock radio station. It’s our belicf that as
these progressive genres grow, they de-
serve their own formats, not just a week-
end show.

BD: Diversity is good. It’s becoming
increasingly difficult to typecast our genre.
Although [ believe in overail consistency
in the format, it gives us more colors and
textures to work with in painting the can-
vas of our programming. It’s our job to translate that into
an exciting and compelling end product.

JH: Radio stations are more specialized than ever, and
in some markets that works fine. Obviously, there are for-
mats that have historically done well because thcy reach the
largest slice of the audience pie. But, using Houston as an
example, if KSBJ is going to reach all of Houston, we’ve got

Bill DeWees

john Hull

to be aware that the face of that pie is changing demographi-
cally.

Looking forward, there's a huge Hispanic population that’s
not currently being served as well as we’d like. The same
holds true for the African-American community. Whether
we’ll use the Internet or terrestrial outlets to
reach these growing audiences remains a
question, but there’s no question that we've
got to pay attention and begin to make course
corrections today.

CL: As a whole, | believe diversity is a
good thing. It’ll continue to be tough, because
the markets in many of these genres are small
and have little marketing power, but it is a
start. As to the diversity affecting our playlists,
our stations will walk a fine line between be-

-
-

coming more specialized and diversifying 10
retain a greater audience share. Jt wouldn’t
be surprising at all 10 see a station that reports
to a specific chart but that plays many songs
that could cross over 10 two or three other charts.

R&R: What can the industry do as a whole 1o get pro-

/

grammers to accept different forms of music?

BT: Give us singer-songwriters, first and foremost. I'm
already up to my neck in Praise & Worship covers for this
year. Give us great producers — seasoned, experienced pro-
ducers and, for crying out loud, quit sendingd
out the safe single first. It ruins the pace of
the rest of the record. If a label has some-
thing that will blow everyone’s socks off, how
about starting off with it?

BD: Programmers can be a stubborn
breed. While our desire is to serve our loyal
listeners, we sometimes become too conser-
vative and protective. That denies our audi-
ence exposure to music they may truly be-
come passionatc about. Be patient with us;
give us lots of different mixes. Educate us
about the artists and their impact in the mar-
ketplace. and be persistent with music that
you are convinced we should play.

CL: | think they’re lrying\all the right things. Things
like pre-release albums for comment from key stations and
artist promo tours, for example, One tlting that may be
helpful is more direct communicaion between labels and
stations in order to understand eadh other’s missions and

“I'm not knocking entertainment,
but I do raise a flag when that’s the
unspoken primary tool used to spur
growth. | have to wonder about our
confidence in what really matters
for eternity at that point.”

Chris lemke

reasons for existence. Then again, that’s a tough row to
hoe. because each one has a different bend on a similar
mission.
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TOBYMAC

ON LEADING THE DOVE AWARD NOMINATIONS FOR THE 5TH TIME!

THIS YEAR'S NOMINATIONS INCLUDE: Artist of the Year « Rap/Hip Hop/Bance Recorded Song > “Irene” (artist & songwriter)
Rap/Hip Hop/Dance Recorded Song >“J Train” (antist & songwrieer) + Modern Rock/Alternative Recorded Song » “Get This Party Started”
(artist & songwriter) * Short Form Music Video » “Irene” - Long Form Music Yideo » Momentum DVD
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Salem National PD telis how the format came into being

oward Freeman was instrumental in Salem’s

launch of the Christian AC “Fish” stations

back in 2000. For this special he shares the
story of what was involved in birthing these out-
lets, which now broadcast in several major mar-
kets.

First, though, a little bit about Freeman. He launched
iRadio.com in 1995. He and Mark Cuban of Broadcast.com
have teamed up on several occasions to-make presenta-
tions at NAB and Radio Only conventions. Freeman aiso
helped build the first Sports station in the country, KXTA
(XTRA Sports 690)/Los Angeles.

In the "80s he traveled the nation, programming sta-
tions like KIKK/Houston, W TQR/Greensboro and KEZR/
San Jose, CA. Hc National PD for Salem Communications
until March 24,

R&R: Give us the lowdown on how the idea for the
Fish camne about.

HF: The concept for the format as a growth goal for
the company came from Salem President/CEO Ed Atsinger.
Hec had a vision for doing Contemporary Christian music

“We’re trying to be a positive force
in a corrupt world. We’'ll continue
to mature the stations we have
and grow them.”

ina professional way that would be on par with mainstream
stations. Ed called me and said he couldn’t be specific, but
that we should start thinking about looking for the teain
that would make sense to launch this new format. This
would include specialty personnel and consultants.

IN THE FISHBOWL Curb artist Jim Witter stopped by The Johnny & Mo in
the Morming show at WZFS/Chicago — only to get thrown into the
station’s fishbow! The day for Witter aiso included.performing live for
listeners at the Fish Unhooked concert serigs. Pictured (I-r) are Johnny.
Witter and Mo.

Coincidentally, I had just run into Dan Vallic of Vallie
Richards Consulting at NRB in Orange County. | knew
they were one of the best mainstrcam AC consultants. so
we had a conversation that was based
on the possibility of Salem having
frequencies lined up for this sort of
thing. Dan was at the top of our list
of people we wanted to be involved.

A few months later Ed told me his
idca for this new direction in radio.
Dan had been doing work with Fo-
cus on the Family. so we knew that
he had a general knowledge of the
different formats within the Christian
radio landscape. Thet gave us a tre-
mendous comfort zene to move for-

104

R&R: What was rthe first Fish station? Where did the
name come from?

HF: We acquired the KFSH frequency in Orange
County, and that became the first Fish station. The Fish
namc came, about by way of Dave Armstrong and the carly

ward.

meetings we had to brainstorm ideas and a name for the
format. If you talk to Dan, he would say that he and 1
came up with the name together. Dave kind of helped crys-
tallize the idea as it was birthed in our initial meeting. He
also marketed the rame and deserves all of the credit for
that. We knew what the essence of the format needed to
be, and we needed a name that would stand out, a name
that would be desc-iptive and mean something.

R&R: How did you go about lining up the people to
gel the job done after the initial launch?

HF: After the Los Angeles station launch, we contin-
ued to look for people who could help us launch in other
markets. At a convention in San Francisco I bumped into
John Frost from Audience Development, who had been
calling me and was active in consulting in Christian AC.
After talking with John, | was impressed by his insight on
how to launch an AC-formatted frequency as a lifestyle-
oriented station.

R&R: Why did your team decide to
start up a major-market AC-driven formar?

HF: Salem’s platform has been to try
to have the different formats covered for
family-themed programming. That initia-

company’s portfolio that are going to struggle. The lion’s share

of our stations use the same platform of doing good radio. We

will continue to stress good programming practices to those
stations that may be struggling. We
make all of the tools available that we
can and continue to do research in or-
der to deliver a format that mirrors the
market.

I credit the local team in each mar-
ket for the successes that we have ex-
perienced. The adaptations and adjust-
ments nceded to help each station fit
s marketplace have flowed out of the
local staff. Local radio almost always
wins, and thesc people have done a
tremendous job of mirroring the mar-
ket and fitting the local scene.

R&R: Do you believe Salem would ever launch a CHR-
type station in the future?

HF: It comes down to the individual market. Simply
put, successful radio delivers formats in radio that mirror
the market. This is determined through research. If there is
a market where the research shows it makes sense to launch

“Simply put, successful radio
delivers formais in radio that
mirror the market.”

a pop-sounding station, that would likely be the product
that would be introduced. We just try to deliver a product
that makes sense for each market.

R&R: What does the future look like for Salem. espe-
cially with what is taking place in the Middle East?

HF: We’re trying to be a positive force in a corrupt
world. We’ll continue to mature the stations we have and
grow them. We will endeavor to deliver our core product
and be a positive force in a world filled with problems.

The Fish List

After just a few short years, Salem has grown its Fish brand to include
stations in eight major markets. Here are the current Fish stations and

their PDs and GMs.

tive includes Christian Teach & Talk, Con- aer 2D o
servative Talk and Christian AC. The first 2o
markets that we looked at for the AC- for- KAIM/Honolulu Rick Innamorato TJ Malievsky
mat were those that would be adjacent to KKFS/Sacramento Steve Sunshine Joe Cruz
IREFERo Ul (SHITHLS (A ST PGS KFSH/Los Angeles Chuck Tyler Bavid Armstrong
present in the imarketplace. The process was =
to complete the platform in those cities. KFiS/Portiand, OR Andy West Dennis Hayes

R&R: Severcl of the Fish stations are WFSH/Atlanta Kevin Avery Allen Power
doing well, while others are struggling. WFHM/Cleveland Sue Wilson Errol Dengler h

What is your plan 1o ger the newer sia-
tions moving in the right direction?

WZFS/Chicago

Kevin Robinson David Santrella

HF: I can’t speak to a specific station,

WFZH/Milwaukee

Danny Clayton Bob Emery

but there are always stations in any
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Impacting CHR Radio Now!
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Artists believe the music will continue to build bigger audiences

hris Rice believes that it's difficult to put your

arms around what it means to be a Contem-

. porary Christian artist, and that’s just fine

with him. “There are such a variety of styles un-

der that moniker,” he says. “It’s a hard thing to
define very specifically.”

The musics branching out in creative, unique ways and
appealing more and more to mainstrcam audiences. “It’s
not just for a small group of listeners,” Rice says. “It’s casy
to be comfortable in our Christian world and not- venture
out. When we-do venture out. it doesn’t mean we’ve lost
our faith: it ineans we’ve seen a bigger picture of where
our nusi¢ needs to be.

“I'm not against Christian music, but we’re preaching
to the choir. When we branch out musically, we are being a
part of the culturc and really engaging our culture as nor-
mal human beings.”

Steven Curtis Chapiman agrees that when art-
ists step outside the bounds of the Christian au-
dience, it is cause for celebration. “That's part
of what I've seen change drastically from when
I started.” he says. "I"ve been really excited over
the years. | remember when DC Talk were em-
braced. First, they were a novelty. ‘Jesus Freak®
was hard rock music with weird hip-hop cle-
ments, but it’s great art. really brilliant.

*Now Jars Of Clay and Sixpence None The
Richer are moving the whole thing not only
torward. but in all directions. expanding it. ]
sce good things going on with the openness of
people embracing it.”

That has not always been the case. Chapman says,
remember the Amy Grant challenges. ‘Do we play this?
It’s pop music, not just gospel anymore.” | watched some
of the hard things she and others went through. She blazed
atrail. Now many of us arc benefiting from it with a chance
to be really creative.”

Beyond The Bounds

All Christian artists are not looking to enter the main-
stream music scenc, but many are reaching out to broader
audiences in a number of ways. MercyMe lead singer and
songwritcr Bart Mitlard contends that the group wasn’t
looking to go mainstream with their mu-

“

sic. After years of playing at churches
and colleges -— “Wherever they would
have us,” he says — they were just hop-
ing to make music full-time and pay their
phone bills.

“We weren’t looking for a record deal,”
Millard says. "We were determined to stay
independent. But we were overwhelmed;
we were getting burned out by everything
except playing onstage. It was hard trying to ship CDs out of
the garage.”

While McrcyMe had some hesitancy about working with
a label, Millard says, “They gave us an incredible record
deal. They didn’t want to fix what wasn’t broken. it’s taken
off nonstop, and we’re scratching our heads — ‘What’s going
on? Hopefully, we’re gonna be around for a while.”

Chris Rice

MercyMe

By Angela King

Other artists say they will never look to get their mu-
sic played at mainstream radio stations, but they arc mov-
ing beyond the boundaries in other ways. Jaci Velasquez
applauds efforts by Stacie Orrico, but she doesn’t want to
compete in the CHR market.

“Stacie was so underrated in the Christian market,”
Velasquez says. “l will probably never go out
and make a pop record though. Ever. I don’t
think 1 was born to be a pop artist. 1 don’t
think that’s my calling. I would never want to
go out and start all over again, building a new
career.”

Tapping Into It

Velasquez certainly has enough of a career
already, with her new Christian project, Un-
spoken, her next Latin CD, which will be out
in May, and her acting career.

She enjoys acting in main-
stream movies where she is able to spread her
wings. “I really love acting, pretending to be
a mean girl or a snob,” she says. “I love pre-
tending to be in love with somebody. It’s the
most surreal feeling you'll ever
have. Everybody has the ability to
be a psychotic killer; the mean girl
next door; or the loving, adoraBle,
sweet girl. 1t’s just a matter of tap-
ping into it.”

With so many projects going at
once, Velasquez worked around
the clock to finish the movic Chasing Papi
and her CD. “It was 12-hour days,” she says.
“On the weekend 1 was writing and record-
ing. That took three months.”

The project was recorded in Los Angeles, which is
Velasquez’s new home. She has some issues with the
Nashville music community. “1 still have a love for Nash-
ville,” she says. “They gave me my start. But in Nash-
ville they always have somcthing to say-about me.”

Natalie Grant, a veteran of three record labels, is now
signed to Curb and has a hit, “No Sign of It,” which ap-
pears on the soundtrack to the movie View
From the Top. She is cxcited by the growth
she sees irr the Christian-mu-
sic business. “There arc sev-
eral artists selling over a mil-
lion units,” she says. “It’s in-
credible how the industry has

grown.

people are looking for in

their music. You always hear
the bad press, the stuff in the
media that music is detrimental to children.
They never report about the enormous amount of records
flying off the shelves with positive Christian messages.”

Grant believes that, in today’s world, peoplc still hun-
ger for those messages. “The climate of our country, ev-
ery day there is a new threat,” she says. “Pcople are look-
ing for something to hold on to. They are looking for mu-

(i
r‘v/

Steven Curtis
Chapman

laci Velasquez

“It is a testimony to what e

Natalie Grant

sic with a message. It’s going to continue to grow, and 1
hope I’'m a big part of it.”

Outside The Comfort Zone

When Audio Adrenaline went to record their new project,
Mark Stuart says, they set out to shake things up. “Look-
ing at the big picture, we wanted to do an al-
bum that was kind of old-school lyrically,” he
says.

“The purpose was to push pcople outside
their comfort zone and get them outside the
walls and pews they built to protect themselves,
to get them out into the world, to get them to
get a little messy and hanging out with people
they wouldn’t normally hang out with and
reaching pcople who really nced the gospel.

“We wanted to put out a message to kids,
and adults as well, that the church isn’t a coun-
try club.”

Cacdmon’s Call are also working to stretch the genre
in new ways. Drummer Todd Bragg says, “Early on,
we didn’t like a lot of Christian music, and we had a
lot of problems with the Christian-music community

we still do. And our audience doesn’t
listen to a lot of Christian music on the
whole. They have a lot of the same prob-
lems with Christian nusic that we do.

“In our minds, the biggest way to make an
immpact on things we didn’t like was to be in
the niddle of it. Hopefully, we have made
some sort of impact.”

Positive Impact

Chapman’s latest project stretches his musi-
cal boundaries as well. It’s an album of love songs
and songs about what he calls “carthly relationships.” “I’ve
spent a lot of my creative time writing about relationships
with God and faith,” he says. “I wanted to do an album and
dedicate it to the belief [ have that of all the gifts God has
given us, I think relationships arc the greatest.

“In a lot of ways, on this album [ allowed myself to play
outside the sandbox and color outside the lincs. Before —
not that | have ever felt restricted — I had these
parameters around how 1 was going to try to
communicate.”

As a whole, Chapman believes the genre is
growing in ways he had only hoped to seec.
“I'm so encouraged,” he says. “You can find
Christian music in so many places now. Many
times there arc two or three stations where it's
available.

“The music stands up sonically and artisti-
cally to any other music being made. That’s
really exciting, because that was not always
the case. The passion and the heart were al-
ways there, but it’s a great thing when you can have excel-
lence across the board.”

That excellence includes opportunities to speak to lis-
teners who don’t traditionally seck out this music. “There
is'a huge place for worship music and music that talks about
Continued on Page 98

50 S ey Presisis R

=y

“WWW americanradiohistorv com

il

g

—



www.americanradiohistory.com

A CAREER IS BORN

The oebut atbum
| KUTLESSHavailable now!

Thank you CBA, Chrlismia'n__?ﬂ"no and Promoters for supporting our first year!

* 2002 s best-selling fiew artist (80,000+ sold)
* Dove award nomimated Rock Album of the Year
* #1 ROCK single RUN
* #1 ROCK single YOUR TOUCH
* Top 5 CHR single RUN
* On tour with Mercy Me and Audio Adrenaline on the GO SHOW TOUR
* Headlining the NACRR RQCK Showcase Sunday night of Gospel Music Week

Look for their new single coming soon to radio!

A
Tooth & Nail Records - Anianda MacKinnon lamandagtoothandnail.com,

Big Town Productions & Promotions - Shannon Becker 41shannoniishannonbecker.com
& IHS promotions Donna DelSesto yihsdonnal aol.com:

Platform Artist Management - Darren Tyler of Chance-Hoag (wwwplatformmangagemsest.com
Third Coast Artists - M ke Snider {615.297202%)
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Multigenre music is the foundation for growth of the format

rban gospel, straight-ahead positive pop and

Christian rock are the future of the format.

The greatest leaps in exposing Christian art-
ists to more people have taken place via these forms
of music over the past few years. Artists like P.O.D.,
Sixpence None The Richer and, now, Stacie Orrico
have facilitated the prospect of moving this music
into the mass marketplace.

However, even with the many success stories featuring
progressive types of Christian music, many within the in-
dustry are not highly supporuve of these artists. They may
be a part of the house that makes up the format, but several
are still being kept out on the patio, no mat-
ter their accomplishments. For this special,
1 wanted to highlight a few of these artists.

Getting Into Grits

First up are Grits. This duo is soaking
up props from both sides of the industry
fence. Teron Carter, a.k.a. Bonafide, says,
“It seems as though we have been rediscov-
ered by the industry. on both sides. Our
record before The Art of Translarion had
been out for three years, and there was skep-
tcism.

“The response has been tremendous,
though, and salcs of the new album are al-
ready surpassing sales of the last album. Good shows and
good bookings with opportunitics in Los Angeles with
Nappy Roots, Truth Hurts and others have really improved
our chances of going to the next level.”

Besides getting lots of backdrop play on MTV and cer-
tain television shows, Grits are also beginning to hit the big
time at college radio. “Getting on college radio was our goal
and objective on our last two albums, and on this album we
have really broken through,” says Carter.

“The college market is where people
make the decisions in their lives about who
they want to be from now on. | didn’1 go 10
college because | started on the road before
1 could get there. But a lot of people stay in
love with their college bands. and they sup-
port them throughout their lives. We wanted
fans who would grow with Grits.”

Many Different Flavors

Another urban artist who has made in-
roads on both Gospel and Christian playlists
is Deitrick Haddon. Born and raised in De-
troit, Haddon knows what the gospel side
of the industry is all about. “I was around so much talent
and so many great singers doing their thing,” he says. “It
was cxciting to sce so many gospel artists out of my city
being successful. That really motivated me.

“My first solo project, Lost and Found, on Verity, was a
big deal, since | had worked with my old group, Voices In
Unity, recording six albums with them independently.

“The project is very dear to my heart because there are
songs on the record for the perfecting of the church in the

Grits

Lt g

body of Christ, and there are songs on
there for the lost folks who don’t even
know the Lord as their personal sav-
ior yet.”

In regard to the Christian-music '
industry, Haddon sees many different
gifts reaching different people. “It’s
awcsome that we can have so many
different styles and different artists
who bring unique thirigs to the table,”
he says.

“l don’t like it when everybody
does the same thing. [F you listen to my record, you can
tell I like all types of music. | go from pop to big Christian
songs to a down-home gospel song. 1 like
to represent that on my records.”

K New Breed

Part of the scven-person musical family
“Tunnel Rats are the brother-sister duo New
Breed. They put out a hip-hop album on their
own, Srop the Music, which
has attracted the attention of
underground rap jocks and
Christian specialty shows
over the past several months.

“We traveled between
Boston and Los Angeles
. for four years, building up'
our relationships there, recording and get-
ting it together,” Macho Ortega says. “We
finally moved to L.A. in 2001, and we did
the New Breed record early last year.”

Since that time both he and his sister
Elsic have married. Ortega works full-
time at a drug- and alcohol-recovery program forteen-
agers, then travels on the weckends doing dates all over
the country.

Christian hip-hop was looked down upon
until just a few ycars ago. Now many Christian
rappers are widely accepted in
the mainstream. “Our videos
and music are being played on
the underground hip-hop
shows and college radio sta-
tions,” Ortega says. “Wehave
a good fan base on the Chris-
tian and mainstream side, and
we hope to keep building on
that.

“The Christian industry
is pretty much a self-con-
tained business, and if you’re not in the
middle of that world, you don’t know
what’s going on. We want to bridge that
gap as much as possible and do things that make Christian
hip-hop artists household names, not just church names.”

The Rock That Rolls

Christian rock bands have made huge progress in
reaching the mass population with the positive mes-

New Breed

Pillar

Deitrick Haddon

sage and hope embedded in their mu-
sic. The band Pillar have 1mpressed
not only those in Christian circles,
but have also just signed with main-
stream giant MCA.

Lead singer Rob Beckley says,
“MCA is being very cool about this.
We're going to repackage and
rerclcase Fireproof with all new
mixes. We want (0 continue to be truc
to what we’ve always dong, but, most
important, we want to be a solid band.
We want to be strong and play hard and earn the respect
of the people who go watch the shows. Our expectations
are 10 continue to put on strong live shows and to grow a
new fan base.”

One thing that Pillar have going for them, is a very
strong street tcam. “We’'ve been told they can be too
much, but we think it’s cool for them to believe in what

.we’re doing,” Beckley says. “[t’s encouraging to us.”

Many programmers get annoyed when fans from an-
other state target their station with a mass
Pillar street-teamn attack. “They hit
online, they hit radio stations, and they
do it every day.” Beckley says. “Before
they go to school, while they are at work,
they are voting for us.”

Stepping On Toes

And what about those who believe that
Christian rock music can’t sell? “There
are a lot of naysayers out there, but we
believe in what we arc doing to the ut-
most, and we don’t care what they. think,”
Beckley says. “We know we’re not going
1o make cverybody happy, and we don’t try. We might
step on a few tocs, especially with those who don’t agree
with our style of music.”

Fireproof has alrcady sold over 125,000 copies.

Another rock band with incrediblic talent is Justifide.
They are another in a line of pure rock
artists who will play to a larger audi-
ence in the near future. Drummer and
lead vocalist Jason Moncivaiz says,
“There was a stereotype of Christian
music, and a lot of new bands dispel
Y those notions because they haven’t been
in the scenc for very long. A lot of these
talented and amazing bands will be
blowing away anything else that’s out
there.”

And it’s only a matter of time beforc
the big boys come calling. “We had our
CD release party in our hometown of
Phoenix,” Moncivaiz says. “A main-
stream label guy flew out to sce it. It was so cool. We're
trying to keep the ycar open, waiting for a dcal, because
we wouldn’t wantto be on a tour when the opportunity
presents itself. Then again, we want to keep our chops

”

up.
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Industry promoters share their feelings on where Christian radio is going

eing a radio promoter today is a tough gig.

You get hit from both sides of the spectrum:

Label executives want the moon, while ra-
dio playlists continue to shrink. For this special
interviewed five key promoters and asked them
hard questions regarding the state of the indus-
try. Their answers may come as a bit of a surprise
to some, but not to those who are seeking radical
change within the format, a change that would
allow the reach of Christian music to extend well
beyond the walls of the church.

The experts | talked to were Sparrow Records Man-
ager/National Promotion Rob Poznanski, Warner Bros.
Christian Director/National Promotions An-
drew Patton, Rocketown Records Director/
Radio Promotions Derek Jones, Curb Records
Sr. Director/Promotion & Artist Development
John Butler and ForeFront Records Sr. Man-
ager/National Promotions Kat Davis.

R&R: Whar are vour thoughts on the di-
rection that Christian radio is heading right
now?

RP: Radio has done a great job in the past
five years of partnering with record compa-
nies to sell records, but we are now heading in a very dan-
gerous direction. There are still only a few outlets for art-
ists who hit the Gen-Y audience, the future P1 listener. We
need more major markets to commit to this generation,
not the programmers’ generation.

AC is playing more and more golds and fewer currents.
This will prove to be a dangerous thing a few years from
now, when our core artists have moved on. Radio will be
scrambling to find the next gold artist, who will not exist at
the rate we are going. Radio needs to look at the now and
not rely so heavily on the research that is skewing to the 35-
54-year-old female. How do mainstream CHR/Pop and
Rhythmic stations pay their bills targeting the 18-
34 demo? Most of these stations have top shares
in their market.

AP: | believe programmers are being much
more proactive about finding out through re-
scarch what their audience wants to hear. We
arc beginning to see a move in the direction of
more group programming. This is something our
industry has never scen before, and it will be an
adjustment for stations, labels, promotions and
the format as a whole.

DJ: From the AC radio standpoint. | haven’t
seen any new artists break out of the format. MercyMe
were the last act to break there, and-that was well over a
year ago. There just isn’t anything at.radio that is super-
pioneering right now. Everyone is playing it safe in tough
economic times. No one is taking chances on new artists.
1t's easier to go with what is known and familiar. That isn’t
a good thing for the future of the format.

JB: What happencd to all the females? Hit records are

Rob Poznanski

Andrew Patton

moving through the charts like a hot knife through butter.
Radio is all about hit records, period. The first quarter used
to be a time where a new artist could develop,
but I'm not sure about that now. Radio is send-
ing a big signal to everyone thaf it’s going to
be the fourth quarter all year long now. You
don’t test well, and you're out. It doesn’t mat-
ter who you are.

It’s probably better for radio and ratings in
the short term, but, because of the lack of real
estate in our formats, radio has fewer places to
put a new artist. The fascination with pre-test-
ing records has a good shot of causing radio to
collapse in on itself in the honest and upright
hopes of superserving the core.

While it seems prudent to test a record be-
fore you play it, it treats music like chewing
gum and leaves no room for passion from all
segments of the audience. | be-
lieve that when research becomes
the answer and riot the tool to
finding the answer, radio becomes
a homogenous jukebox or, even
worse, satellite radio.

R&R: With the thin lines sepa-
rating the formats, what can the
industry do to help redefine them?

RP: CHR needs to play more hip-hop and
rock-leaning artists, along with the pop-laden
AC swuff. Stations are getting better, but we
need more consistency. CHR stations can set themselves
apart if they play more progressive music.

Radio needs to be more consistent in what it plays, and
it nceds to take some chances every once in a while. You
may discover that your audience likes a certain style. If
you don’t try it, you won’t know. It’s confus-
ing when a radio station says no to an artist or
song, then turns around and adds a similar song
from a more established artist. This happens
with worship music ail the time.
It’s a'double standard.

AP: If those lines get any
thinner, we will have to go back
and look at what the format is
and whom we are targeting.
Radio’s feedback to labels on
what is working in their markets
and what trends they see happening is key.

DJ: There is still some confusion at the
format level about what constitutes their

sound. Each format needs to discuss what
makes a station a contributor to that format. If you call
yourself a CHR station, looking at what is happening na-
tionally, are you really a true CHR station?

JB: Labels have been doing a good job of fuzzyirfg the
lines for years in the hopes of reaching critical mass. It’sa
question of real estate. The more the lines are blurred, the
more formats at which to put the flag in the ground and the
more places to get played. | believe this is a faulty way to

Derek Jones

N ‘/’;\
John Butler

Kat Davis

approach artist development, as the blurring of these lines

is hurting our ability to break new artists. When everyone
is sharing the same artists, it’s another slot
that’s being taken away from an artist who may
be sonically specific to that format.

KD: Record labels can resort to mimick-
ing smart business proccdures that have
proven to be effective at the mainstream
genres. This is accomplished by releasing only
one single and soliciting airplay from the larg:
cst number of stations possible for maximum
airplay. Splitting singles for AC and CHR has
increasingly caused songs not to reach their
highest potential chart position and exposure,
hindering our artists from being branded as effectively as
they could be with onc across-the-board, multiformat song.

R&R: Worship music has changed the way the indus-
try is thinking about radio, promotions and programming.
Will it continue to redefine the industry, or will
it lose its flavor sometime soon?

RP: Our industry has been focusing so
much on crossing over for the last 10 years
and on reaching the lost that there has been a
subculture that has stayed consistent in its tru-
est form. This means that they don’t care if
they cross over or not; they want to make mu-
sic that reaches the church body.

Now our music is more defined than ever.
We have crossover artists, and we have the
Christian artists who really don’t care if they
get played on mainstream radio. I believe stations can help
us by deciding what they are and sticking to it. Are you a
station reaching the lost or a station that wants to encour-
age the church? Decide on who you are, and then let us
know so that we can assist you with like product.

AP: | believe it will continue in a big way.
Look at the top | 0-selling records each week.
For many weeks. if it didn’t have the word wor-
ship in the title of the record, it had a hard time
making it on the list. It’s obvious to the labels
that the consumer is identifying in a major way
with worship music and is craving more of it.

DJ: Our artists speak on this often. Wor-
ship musie needs to be a call to action. If the
industry is simply putting out worship-driven
singles and projects because it’s the thing to
do, that translates into a trend. Pcople tire of
trends after a period of time. and programmers at some
stations are already tiring of worship music. But I believe
that true worship music is here to stay.

KD: Worship music is something that has stood the test
of time, from the ancient world up until now. The fact that
it’s gained more acclaim recently is just a testimony to the
public’s desire for a tangible outpouring of their hearts.

R&R: If you could communicate one thing to the in-
dustry in an open letter, what would it be?

RP: Radio has done a great job, and labels have made
amazing strides in growing for the future. With Educational

Continued on Page 98
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In 1976, we made a resolution to
bring our industry together.

Scary, isn’t it?
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Continued from Page 85
“Now we are growing up, and we are finding that some
of the newer subgenres within our industry are growing
up. As they do, it will be harder and harder to be a suc-
cessful artist in the world-that we used to understand as
the Christian industry.”
Current Trends

Many new independent labels have been introduced into

the system over the past several months, and mainstream
companies are also hovering about and signing progres-
sive Christian acts at an accclerated ratc. What docs Landis
think of thesc changes?

“I like what’s happening with all the independent la-

bels out there,” he says. “With all the transition over the
past couple of years with executives finding new jobs and
leaving big companies. [ believe there is a growing op-
portunity for developing artists in a more focused setting.
The biggest problem in the industry on the label side is an
A&R problém, and the independent labels can and will
help us solve that.”

|

On the other side of the spectrum is retail and its recent
move to the “‘just in time” system. “I know it’s the wave
of the future, but just-in-time inventory is not the friend

of the record companies,” Landis says. “To break an art-
ist, it takes a lot more units to cover the country. But, be-

Continued from Page 96

Media, Way-FM and Salem in great markets, we are reach-
ing more people than ever. I would love to see more of
these major companies take a chance on CHR and Rock
formats. Why not do what K-LOVE. KXOJ/Tulsa and
KSBJ/Houston have done? Purchase another station in the
market, and target a younger demo in the hope of getting
them to move to your station when they get older. This can
also help us break new acts for the future.

DJ: The partnership between radio and labels needs to
be healthy, and right now we necd to have better communi-
cation with one another to help that along. There is nothing
more frustrating to me than sending several e-mails and

Continued from Page 92

our relatipnships that docsn’t speak a foreign language
to the culture and to the world.

“There’s the old saying, "It isn’t so heavenly-minded
that it isn’t earthly good.” Therc is a need for music that
speaks from the depth of our experience.
We can share our music in an honest way,

and it will continuc to make a positive im-
pact on the world,” Chapman says.
Reaching Out

Many of today’s Contemporary Chris-
tian artists spend time doing shows for and
working with younger. college-age audi-
ences. For Caedmon’s Call, it was that au-
dience that helped make them successful,
according to Bragg. “We were all in college, and we were
writing for our peers.” he says.

“A Tot of kids took our CD off to college with them, to
the other side of the country. They would call and say, *We
want you to come out here and play for us.” We started
playing at as many colleges as we could, and all of a sud-
den we had found this niche in the industry.

“On the bigger scope, the college students want to sce
past all the hype. They want to get down to what you're

cause of financial pressures and the just-in-time mental-
ity, we are putting fewer and fewer units in stores.

“That creates a problein, in that the product is not avail-
able when the customer wants it. Then, one of three things
happens: One, the customer orders the record; two, the
customer chooses something clse, because we are basi-
cally an impaticnt society, and we want what we want now;
or three, the customer downloads it.

“Two of those three options are bad, and I’'m afraid
that option one isn’t happening very much either. it’s just
not the way we are built as a consuming society these
days. Think about it, if you go somewhere and thcy dori’t
have the shirt or chair you want, what do you do?

“You either choose something else that you like nearly
as well or you find a way to get it off the Internet because
you really want it. It doesn’t really matter how much it
costs, docs it? If you want it, you get it. I think that men-
tality is carrying forward into record purchasing, and it’s
hurting our ability to break new artists.”

Closing Thoughts

Giving music buyers what they want and making product
accessible is the end result of the partnership between radio,
retail and record labels Why has this system broken down?

Landis has his own ideas. “We need to figure out a
way to make our music more readily available to consum-

TTeradte War kaam

making calls and never getting a response from a program-
mer. We share a partnership in the big scope of things. Be
honest. Don’t beat arcund the bush. Don’t say you're con-
sidering a single wher you have no plans to add the song at
any point in the future. Communicate openly and candidly.

JB: The reason why this industry is having problems
isn’t because of a scary thing called downloading. People
are still buying music. It’s bumpy because of three things
that are glaring problems in Christian music and in the in-
dustry at large. First, we are not giving our audience a big-
ger-than-life experience with music. Within Christian mu-
‘sic, this is inexcusable. Secondly, we are not mentoring the
next level of executives to step up and succeed. Lastly. we

about and what you are trying to say. We had a very no-
frills approach to what we were doing, and we have always
made oursclves accessible and available. That is the ap-
peal.”

Rice also works with the youth audience, but in a more
personal way. A lot of college organizations and churches
bring me in as a speaker, worship leader or song leader for
retreats and camps. | fell into that natu-
rally; it’s nothing | sought to do as a ca-
reer.

“That was born out of my own high
school years, when I realized that the most
impact on my faith came from the people
around me — older friends, teachers and
coaches. | always wanted to do that for

Caedmon’s Call

younger people, encourage their faith.
Here | am, 40 years old, and 1 still feel connected to that
group as a mentor.”

Qutside The Boundaties

Rice contends that that side of his work is very
different from the artist side. “I’m very relational in the
youth setting, but I'm very introverted in a public setting”
he says. “It’s a huge challenge, because in the public set-
ting, people want that interaction, and I’m not equipped to
handle that much intcraction with strangers.”

\

ers,” he says. “They have spoken, and we have not been
listening. 1 don’t understand why we can’t figure out a way
to get consumers the music they want by way of burning it
in our stores.

“Supply and demand should. teach us that we are going
to have to change our paradigm in order to succeed. I don’t
want stores to be hurt by it, but we should figure out how to
be supportive of our retail partners and empower themn to
supply our music to our consumers in the most current ve-
hicle possible.”

What needs to happen at radio to compicte the puzzle?
“To me, radio station frequencies are like land in Hawaii,”
Landis says. “There are a finite number of them, and they
are going to grow in value as time goes on. It would be a
good idca for someone to take a chance on some new for-
mats in Christian radio. I°d love to see the CHR, Rock, Ur-
ban Gospel and even Praise & Worship genres find some
funding to have more outlets for those types of music.

“Radio has always been a fronticr where you could risk
a little cash and, gencrally, get that investment paid back,
and then some. It might mean we, as an industry, will have
to be prepared to move with the stations in the market, but
I don’t mnind that. 1°d just love to know that | had various
music options somewhere in the large markets. 1 hope the
big guys are listening out there.”

are not developing true artist-management talent.

Solutions? Help provide people with an art form that is
timeless and pure, and treat it like gold. Make it an example.
We also nced to challenge the status quo of how and what
we do every day to reach people with the gift of music.

KD: New talent entering into the Christian radio realm
from the mainstrcam 1s something we should look to as a
great opportunity to learn and improve. The only way we're
going to get better is to tearn from those who have been
successful, whether in our marketplace or outside of"it.
Being teachable and moldable is not only an important char-
acteristic of a Christian, but also of a smart business indi-
vidual.

| e Confemparary Corridar

Rice is also a bit of an anomaly in that he has only re-
cently become a music
fan. “I’ve never been a
deliberate music lover,”
he says. “I've only re-
cently tried to educate
myself, and I'm focus-
ing away from the
Christian side for influ-
ences.”

Some artists worry
that walking outside the boundaries of what has always been
done in the Christian market can pose a risk. Velasquez says,
“When I started out to do the Latin thing, my manager said,
‘I don’t know. You might lose everything you’ve worked
for.’ I was shocked that a lot of my fans were OK with it,
especially because sex sells in that market.”

On her new CD Velasquez offers a varicty of styles. “I was
the main writer,” she says. “Every song is a reflection of what
I've learned and gone througl. The one pop song is called
*Something,” and it’s about a guy who didn’t want me.

“For me, it was important to sing about that. It’s impor-
tant to be able to do those Christian songs, songs that reflect
how Jesus has healed my broken heart. No matter how many
mistakes 1’ve made, He always knows how to pick me back

Audio Adrenaline

up and love me.”
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The GGITE Update

Christian Retail, Radio & Records Newsweekly

CCM UPDATE GALLERY

New Album Spotlight:
Downbhere

So Much for Substitutes to be released June 10

ince signing with Word Records a few years ago, the
boys of Downhere have had quite a ride in the Chris-
tian music industry, both in their native Canada and
here in the U.S. Downhere’s 2001 self-titled debut was
well received by both radio and retail, garnering the
guys a Dove Award nod for Best New Artist, a Cana-
dian Juno award for Best Gospel Album and Covenant
Awards from the Canadian GMA for Rock Album and
Rock Song (for “Larger Than Life”).

This past year Downhere have
spent the majority of their time on
the road playing for young people,
where they say they feel most at
home. In their off time — scheduled
around Nashville Predators hockey
games — the band has been holed
up in various studios recording So
Much for Substitutes, set for release
in June.

From the sound of the pre-release,
the new effort is a departure from
the band’s debut. This time around
the guys played all their own instru-
ments, brought in producer Jimmie
Lee Sloas (Switchfoot, PFR) to cap-
ture the vision and took a first-per-
son approach to songwriting that
they believe has yielded their most
honest songs yet. Downhere’s Marc
Martel (vocals, guitar), Jason Ger-
main (guitar, vocals, keys), Glenn
Lavender (bass) and Jeremy Theis-
sen (drums) talked with THe CCM
Urpare Editor Lizza Connor about
the metamorphosis.

CCM: What did you want to accom-
plish sonically with the new album? It's
quite a change from your last project.

MM: We wanted it to sound more
like our live show. One comment we
often got after concert stops was,
“You guys are a rock ‘n’ roll band!”

JG: We didn’t want it to sound
like a live album, though. We want-
ed to have production, but we want-
ed it to capture the energy.

CCM: It sounds like there's a lot
more than energy that's new on this al-
bum. What prompted the change?

GL: We were trying toavoid what
typically comes out of the contem-
porary Christian-Nashville world.
You'll hear a song on the radio, and
you can immediately tell it's a Chris-
tian song. There are just certain
things we were trying to stay away
from.

JG: This was more of a band ef-
fort. We all played. There are no ses-
sion players on the record — there
were on the first one. The fact that
we all played this time brought out
who we really are.

MM: Also, on the last album we
recorded songs that were three years
old. These were all written over the
last year.

CCM: Did you choose producer fim-
mie Lee Sloas for a specific reason?

JG: We wanted someone who re-
ally liked what we were doing and
wouldn’t try to change it. He was
really keen on making sure we had
ownership in every aspect.

CCM: What was it like to go into the
studio this time around?

JT: 1t was a blast. We spent 21/2
months recording. We had a little bit
better idea what we were doing be-
cause we had the chance to do some
pre-production and get a feel for the
songs. Everything was fresh. We
weren't trying to redo songs we'd
been playing for years.

JG: The pace that Jimmy works at
was great for us. Sometimes you feel

Movers,

grossing tours of the year.

SHAKERS & NEWSMAKERS

Scott Hughes, former Sr. VP/Strategic Marketing, Development & New Media at EMI CMG, announces the creation of
the Next Agency, specializing in strategy, branding and strategic partnerships. EMI CMG is the Next Agency's first client.
Hughes will continue to work with EMI CMG, Word and Provident as Brand Manager for the Wow series of compilations.

New Steelroots Records hard rock band The Combat Junkies recently celebrated the release of their latest CD, Fight or
Die ... Time to Make the Choice and launched the Headaches and Heartbreaks tour, which will play in 30-plus cities.

Inpop recording artists Superchick have inked a deal for a national TV and radio ad campaign with JC Penney. The
campaign, which kicked off March 23, features the Superchick song “One Girl Revolution” and lead singer Tricia Brock
singing the retailer’s slogan, “It’s all inside.” JC Penney has acquired the rights to “One Girl Revolution” for up to a year.
The song was played over the closing credits for Legally Blonde and has been heard in ABC's Alias and MTV's The Real
World, and it's currently in trailers for Legally Blonde 2.

Third Day on April 1 released a full-length documentary feature and concert film, Third Day, Live in Concert: The Come
Together Tour. The concert footage was captured during the band's spring 2002 tour, which was one of Pollstar’s top-

Acappella join the roster at Compassion International.

The GGITH UpdaD

Executive Editor
Rick Edwards

Editor
Lizza Connor
The CCM Uenare is published weekly in RER
by (CM Communications. 104 Woodmont
Blvd.. Suite 300. Nashville, TN 37205.
Ph: 615/386-3011 Fax: 615/386-3380

© 2002 C(M Communications. Contents may not be
reproduced without permission, Printed in the U.S.A.

mainstream AC hit “No Sign of It.”

I WILL BE ON TV Curb recording artist and 2003 Femaie Vocalist of the
Year Dove Award nominee Natalie Grant recently appeared on The 700 Club,
where she performed her hit Single “| Will Be” for a studio audience of
candidates for Regent Universily's graduate program. Pictured on the set of the
Christian Broadcasting Network’s Virginia Beach, VA studio are (I-r) 700 Club
co-host Terry Meeuwsen, Grant and 700 Club co-host Gordon Robertson.
Deeper Life, Grant's Curb debut, was released Feb. 11 and features the current

like you're just pushing on to the
next thing. That's how we felt with
Downhere, like, “Can we squeeze it
all in?” But this time was more re-
laxed, with more time to be creative.

CCM: Would you say that this new
record defines the Downhere sound, or do
you see yourselves evolving sonically?

JT: 1 think we were concerned
about pulling off everything live
without a huge number of boards
and drum machines.

JG: There’s not a whole lot of stuff
we couldn’t pull off live. This is
melody-driven stuff that can stand
without the tracks and the other pro-
duction. Ithink we'll keep changing.
We'll always be a melody- and har-
mony-driven band; those are the
things we'll keep for sure. But we all
have different interests that we'd
like to pull the band into, and we'll
all dial in our opinions, 25% each,
and go from there.

CCM: How did you approach the
songwriting this time around?

JG: We've always wanted to write
about real-life issues. We approach
songwriting from the first person
and try tobe as vulnerable as possi-
ble. At the beginning, we said we
wanted to write about needs — but
what came out didn't really sound
like needs.

MM: [ think now that the record
isdone, there’s stuff in the songs that
we didn’t intend to be so pertinent
to what's going on in the world to-
day. We just noticed that there are a

www.americanradiohistorv.com

“In our lyric writing
we’ve always tried
to steer away from
copying Christian
lingo because it
doesn’t connect
with people.”

Marc Martel

lot of things in the songs [like war ref-
erences and military language] that
were meant to be applicable, but not
directly to what's going on now.

In our lyric writing we've always
tried to steer away from copying
Christian lingo because it doesn’t
connect with people. It doesn’t con-
nect with me, so ljust try to usé real
images that the greatest number of
people can relate to.

GL: In the last few years God has
been showing us that we’d just been
talking to Christians, hanging out
with Christians, going in churches,
etc. We realized that we needed to
try to branch out. That was some-
thing God just worked on through
us, and it comes out in the lyrics a
bit more, so we’re not speaking
“Christianese.”
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WEK WK ARTIST TITLE LABELIG) T s YER s Most Added®

1 © 1 NEWSBOYS He Reigns (Sparrow/ 1915 11 " 5810 | wwrrindicatorcom
2 O JACI VELASQUEZ You're My God (Word/Curb/Warner 3ros.) 1788 +12 L] 60/0 ARTIST TITLE LABEL(S) ADDS
5 O FFH You Found Me (Essentiall 1665 +65 8 5711 KRISTY STARLING Water (Word/CurlyWarner Bros) 8
4 ©  STEVEN CURTIS CHAPMAN Al About Love (Sparrow) 1665 +14 13 551 :Lc;glfnf;‘;:?‘imﬂp}eg::v/gff% ;
3 5  NATALIE GRANT | Will Be (Curty . 1645 18 14 S512 | cooTT KRIPPAYRE Lo: Eafom The S g ) ;
6 @ CAEDMON'S CALL Only Hope (Essential) 1529 +3 13 5410 | THiRD DAY You Are So Good To Me Essantial a
7 0 PHILLIPS, CRAIG & DEAN My Praise (Sparrow) 1504 0 12 52/0 JEREMY CAMP | Still Believe /8EC) [
8 ©  AVALON Everything To Me (Sparrow/ 1340 +42 8 52i2 DEREK WEBB She Must And Shal Go Free /A0) 4
9 9 JARS OF CLAY The Vally Song (Esentia) 1183 58 13 430 :g:’"ﬁ";;‘:rksc?;?y'g‘;m/m”’g” Y e ) ‘:
n @ AUDIO ADRENALINE Pierced (Forefront/ 1073 +99 10 4415 RACHAEL LAMPA Brand New Lite (Word/CurtyWarner Bras.) 3
13 @  RACHAEL LAMPA Brand New Life (Word/Curby/Warner Bros.) 955 +56 10 3413 BEBO NORMAN Falling Down (Essentiall 3
15. @) THIRD DAY You Are So Good To Me (Essential 932 +124 4 43)4 | SARA GROVES Less Like Scars #W0) 3
14 ® REBECCA ST. JAMES | Thank You (Farefront) 819 +102 5 39j2 | ALLEN ASBURY Somebody's Praying Me Through Doxology) 3
10 14 MERCY ME Spoken For (W0 87 -148 27 28/0
12 15 CHRIS RICE The Other Side Of The Radio (Rocketown/ 772 -160 20 29/0 Most
16 ) SONICFLOOD Famous One /N0 738 422 5 wn  (IncreasedPlays
18 @ NICHOLE NORDEMAN Legacy (Sparrow/ 722 +91 3 37 ToraL
19 @ STACIE ORRICO Strong Enough (ForeFront) 579 +18 4 25/0 ARTIST TITLE LABEL(S) INCREASE
17 19  BIG DADDY WEAVE Audience Of One (Fervent/ 554 -83 17 2210 KRISTY STARLING Water (Word/CurlyWarner Bros.) - +144
23 @  JEREMY CAMP 1 Still Believe (BEC/ 518 +13 2 25(4 | THIRD DAY You Ave So Good To Me (Essenria) +124
21 @  JOEL HANSON Broken (Shiver/ 512 428 5 18)0 ;,'g;:::}:':ﬁ:,’;i’; 'fmﬁm, . :}g;
24 @  BEBO NORMAN Faling Down (Essential) 464 +27 2 2413 AUDIO ADRENALINE Pierced (ForeFrant) +99

| 2 @  NICHOLE NORDEMAN Holy (Sparrow/ 454 +3 32 1811 NICHOLE NORDEMARN Legacy (Sparrow) +91
28 @  SARAGROVES Less Like Scars /iV0) 448 +52 3 23j3 | JEREMY CAMP | Stil Befieve /BEC/ ) +13
25 @ 4HIM | Know You Now (Word/CurbyWarner Bros.) 481 +8 25 61| St MPPAINE boreBeeTheSn S <58
22 26 THIRD DAY Nothing Compares (Essential) 429 -47 25 15/0 RACHAEL LAMPA Brand New Lite (Word/CurtyWarner Bros)  +56
30 @) DEREK WEBB She Must And Shall Go Free (V0) 420 +46 2 20/4 PHIL JOEL The Man You Want Me To Be ffapog/ +58
26 28 SALVADOR Worthy (Word/CurlyWarner Bros.) 420 5 4 18/0

@  SCOTT KRIPPAYNE Long Before The Sun (Spring Al 402 +66 1 25 | christian ACtivity

20 30  MICHAEL W. SMITH Lord Have Mercy (Reunion/ 386 -110 18 15/0

by Rick Welke

60 AC reporters. Songs ranked by total plays for the airplay week of Sunday 3/23-Saturday 3/29. PIgthaﬂk Paﬂllel’s
© 2003 Radio & Records.
Third Day's and Rebecca St. James' newest radio

- offerings are running up the chart side by side as they approach
N ew &ACtI ve the top 10. After entering the chart four weeks ago at No. 20,
JOY WILLIAMS Every Moment /Reunion/ VARIOUS ARTISTS Friends 2003 (Reunion) You Are S0 Good to Me” has fiched 2 rce with James' |

very Moment /freunio; T1enas eLnID) U o

Total Plays: 329, Total Stations: 18, Adds: 4 Total Plays: 214, Total Stations: 11, Adds: 1 ;lr;aon;:&l:;da;igz;r%raat[:dz_::x ;?6:;27?;‘{9;592:;2 e
SOULJANZ True Love Waits (Squint/Curt/Warmer Bros.) 4HIM Walk On (Word/CurlyWarner Bros.) d i i iti —
Total Plays: 292, Total Stations: 13, Adds: 0 Total Plays: 212, Total Stations: 9, Adds: 1 FFH E::;nupN“a;:ltls ﬁ:;an; S;ﬁ?:gpggn;)?:yss' f: rg;’:zll;?]lyj:;
PHIL JOEL The Man You Want Me To Be finpop/ KRISTY STARLING Water (Word/CurlyWarner Bros.) Velasquez at No. 1. Audio I'ldrenaline climb up a notch with
Total Plays: 288, Total Stations: 13, Adds: 2 Total Plays: 192, Totaf Stations: 11, Adds: 8 “Pierced” for another top 10 with the followup to their first
PLUMB Sink-n-Swim (Curd/ RUSS LEE Love Is A Cross (Christian) -Dositi “ "
Total Plays: 282, Total Stations: 11, Adds: 1 Total Plays: 191, Total Stations: 9, Adds: 0 everNt:x g‘f;:s:::::si:yﬁ%y Vol?l(:?:mz?r:d newcomer Kristy
SWITCHFOOT More Than Fine (Sparrow) LINCOLN BREWSTER Let The Praises Ring (Vertical Starting should bow on the chart in the next week or two,

Total Plays: 228, Total Stations: 8, Adds: 0 | Total Plays: 170, Total Stations: 8, Adds: 2 after a strong week of adds and play increases.
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Most added AC this week including:

KLOVE, K5B8), KBIQ, KOFR, KLRC, KHIR, WQCK,
WMCU, WPER, WCQGR, WTCR.

Watch for Kristy
LIVE on Today...April 25th!
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2 @  SWITCHFOOT More Than Fine /Sparmow) 1013 +51 12 260 1 @  SWITCHFOOT Meant To Live /Sparraw/ 376 +6 8 360
1 e NEWSBOYS He Reigns /Sparrow/ 1007 +41 1" 25/0 2 2 38TH PARALLEL Hear My Cry (Squant/CurlyWamer Bros,) 358 4 A L]
3 0 PLUMB Sink-n-Swim (Curb/ 906 +13 " 25/0 4 0 SEVENTH DAY SLUMBER | Know /Crowne) 355 +31 7 3712
5 o SHAUN GROVES Should | Tell Them? (Rocketown) 774 +36 12 18/0 3 4 RELIENT K | Am Understood? (Gotee/ 330 13 7 34/0
4 O xutiess Run 8D 751 +1 14 1800 6 © 12 STONES Crash Windup) 326 +6 7 358
7 o STEVEN CURTIS CHAPMAN All About Love (Sparrow/ 691 +22 10 190 7 o PILLAR A Shame (Flicker) 322 +24 & 3m
8 a STACIE ORRICO Security (Forefront) 643 +18 7 22)0 8 a SUPERCHICK Hero finogp/ 314 +38 5 3310
12 o MERCY ME Spoken For /W0) 600 +20 21 15/0 5 8 EVANESCENCE Bring Me To Life Wind-up/ 308 14 8 28/0
10 9 JEREMY CAMP Understand /BEC) 597 -3 23 1710 " o HOLLAND F'm Not Backing Down (Tooth & Nail) 246 +14 8 312
6 10 JARS OF CLAY Revolution /Essential) 578 -140 15 18/0 9 10 PIVITPLEX You Know (Sonic Fish/ 242 -9 10 3013
9 n AUDIO ADRENALINE Dirty (ForeFront) 577 -28 8 20/0 16 m SLINGSHOTS? Better [dea /independent/ 204 +16 4 19)2
1 12 SWIFT Under The Sun (Flicker) 542 53 12 16/0 17 @ CO0L HAND LUKE Herces Will Be Heroes fFloodgate) 201 +20 4 204
14 @ THIRD DAY You Are So Good To Me /Essential 532 +36 3 2112 14 @ DOGWOOD Faith (BEC) 199 +4 5 181
13 m JENNIFER KNAPP By And By /Gotee) 519 +1 200 15 m T00 BAD EUGENE Soli Deo Gloria (Tooth & Naill 195 +6 9 131
15 @ LARUE Tonight /Reunion/ 496 +14 6 210 13 15  EVERYDAY SUNDAY Wait (Flicker) 195 -9 6 2611
17 @ SARAH SADLER Running Into You /Essential) 451 +58 5 141 10 16 KUTLESS Run (BEC) 193 57 20 18/0
16 0 DELIRIOUS? Touch (Furious?) 420 +3 17 13j0 24 0 AUDIO ADRENALINE Church Punks ForeFront/ 183 +47 3 261
25 @ SOULJAHZ True Love Waits (Squint/Curb/Warner Bros.) 316 +62 3 14)0 21 @ MONDAY MORNING Biind findependent/ 180 32 4 ()]
18 19 DAILY PLANET Everything Revolves /Reunion) 2 13 130 19 ) TREES3 s A About To Change finpap) 173 +2 4 260
24 @ NATALIE GRANT | Will Be [Curb) 363 +4 4 1n 28 @ DISCIPLE Back Again /S/ain/ 164 +d1 3 2013
2 @ RACHAEL LAMPA Brand... (Word/Curl/Warner Bros.] 381 +6 5 12{0 @ BIG DISMAL Remember /Wind.up/ 160 +66 1 19/6
2% @  RELIENT K Getting Into You Gotee) 336 +42 3 2 22 @  DENISON MARRS Send Me An Angel Floodgate) 160 +12 6 181
@ SIXPENCE NONE... Don't Dream... (Squint/CurlyReprise/ 304 +87 1 140 18 23 EAST WEST Blame (Floodgate/ 149 -26 3 130
20 24 CHRIS RICE The Other Side Of The Radio (Rocketown/ 298 83 12 120 @ JUSTIN FOX BAND Can't Bring Me Down /ndepandent) 139 +42 122
@ REBECCA ST. JAMES | Thank You (ForeFront) 279 +32 1 131 27 @ PEACE OF MIND | Am /BEC) 128 +4 2 1712
@ BEBO NORMAN Falling Down (Essential) 263 +22 1 12 12 26 JARS OF CLAY Revolution (Essentiall 127 81 16 1M
19 27 PAUL COLMAN TRIO Run /Essentiall 263 122 22 8/0 - @ HALO FRIENDLIES Sellout (Tooth & Naill 124 +13 7 8/0
29 28 12 STONES The Way | Feel (Wind-up/ 262 -1 6 1] @ BLEACH Basetine /BEC) 122 +3 1 1514
30 @ ALL STAR UNITED Sweet Jesus /Furious?/ 261 0 13 L] 23 29  JEREMY CAMP Understand (BEC) 118 -29 6 10/0
21 30  BIG DADDY WEAVE Audience Of One (Fervent/ 260 77 12 8/0 @ ANBERLIN Change The World (Tooth & Nail) 17 +72 1315
28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 3/23-Saturday 3/29. " 43 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 3/23-Saturday 3/29.
© 2003 Radio & Records. © 2003 Radio & Records.
New & Active New & Active
AARON SPIRO Thell/Sparrow/ SARA GROVES Al Right Here N0/ DEMON HUNTER My Throat Is An Open Grave /Sof State/ RADIAL ANGEL She (Squint/CurtyWarner Bros.)
Totaf Plays: 257, Total Stations: 10, Adds: 1 Total lays: 226, Total Stations: 10, Adds: 0 Total Plays: 100, Total Stations: 7, Adds: 0 Totaf Plays: 72, Total Stations: 12, Adds: 1
JACI VELASQUEZ You're My God (Word/CurtyWarner Bros) ~ SUPERCHICK Hero (inpop/ PAX217 I' See You fFovefront/ CADET Nobody BEC/
Total Plays: 247, Total Stations: 9, Adds: 0 Total Plays: 223, Total Stations: 9, Adds: 0 Total Plays: 93, Total Stations: 8, Adds: 0 Total Plays: 72, Total Stations: 11, Adds: 7
ZDEGIRL Plain (Sparmow/ CHRIS TOMLIN Not To Us (Spamow/ 238 Moder Day Prayer (Tooth & Nai ALL STAR UNITED Weirdo (Furious?)
Total Plays: 240, Total Stations: 7, Adds: 0 Total Plays: 184. Total Stations: 7, Adds: 0 Total Plays: 87, Total Stations: 10, Adds: 0 Total Plays: 63, Totaf Stations: 7, Adds: 1
SKILLET Will You Be There /Ardent) GINNY OWENS Something Mare /Rocketown/ PLANKEYE Oawn Ta The Altar (BEC/ GRAND PRIZE Reveal Your Love findependent/
Total Plays: 233, Total Stations: 7, Adds: 0 Totai Plays: 180, Total Stations: 8, Adds: 2 Total Pays: 83, Total Stations: 12, Adds: 1 Total Plays: 49, Total Stations: 7, Adds: §
SEVENTH DAY SLUMBER | Know /Crowne/ §FH You Found Me (Essential) MAE Embers & Envelopes (Tooth & Nad CURBSQUIRRELS Beautiful (OUG/
\Tom Plays: 228, Total Stations: 9, Adds: 2 Total Plays: 151, Total Stations: 6, Adds: 0 Total Plays: 75, Total Stations: 7, Adds: 4 Total Plays: 43, Total Stations: 7, Adds: § )

ROCKTOP30

(7 N

e Meet Rocketown Artists,

Relax with a chair massage,

and enjoy gourmet coffee from

Nashville’s finest coffee house

ROCKETOWN and R&R Invite You to Escape

L%

SPONSORED BY:

J

rocketown

A M 3RD FLOOR, in the needle
V records ‘

the Madness of GMA

Week in Nashville!

Monday, Tuesday & Wednesday
April 7-9, 3pm—-6pPm

GAYLORD ENTERTAINMENT CENTER
301 BROADWAY, across from the Convention Center
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INSPO TOP20 CHR Most Added
LAST THS TOTAL +- WEEKSON _TOTAL www.rrindicator.com
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  CHART  STATIONS S DT, - oS
1 @  PHILLIPS, CRAIG & DEAN My Praise (Sperrow/ 345 +4 11 180 BEBO NORMAN Falling Down (Essential) 2
7 i - THIRD DAY You Are So Good To Me (Essentiall 2
3 5 g
2 1 SHANNON WEXELBERG From The Rising Doxology! 1 170 RELIENT K Gtting o You (ot 5
5 e TWILA PARIS We Bow Down (Sparrow/ 300 +28 9 1710 SEVENTH DAY SLUMBER | Know /Crowns) 2
; GINNY OWENS Something More /Racketown/ 2
To b | 204 53 79
6 Q0 AVALON eyt To b Spromi % ' ANBERLIN Change The Workd Tauth & Nail 2
4 5 ALLEN ASBURY In The Light Df That City (Doxology! 259 -28 15 16/0 EVERYDAY SUNDAY Hanging On Flicker/ 2
" . SARAH SADLER Running Into You Essentiall 1
W 248 6 17
)  SCOTT MRIPPAYNE Lise Te Worship (Sping Hil +17 n RATALIE GRART | Wi B ek ;
3 7 GOFISH Savior fiapop) 231 76 13 160 REBECCA ST. JAMES | Thank You (FareFront) 1
: y AARON SPIRO Thrill (Sparrow/ 1
0 ssent kL 7 163
1w ) CAEDMON'S CALL Only Hepe Essentia) o+ ELMS Bum And Sie Sparow? ;
14 0 GREG LONG | Cannot Hide From You (Discovery Housel 203 +35 4 15,0 SANCTUS REAL Hey Wait (Sparrow/ 1
, DEREK WEBB-She Must And Shall Go Free /IV0) 1
JACI VELASQUEZ You're ... (WordiCurtyWarner Bras.) 85 15 4
v @ P R . AUDID ADRENALINE Pirced (ForeFront 1
11 @) MICHAEL CARD { Left Everything To Follow You M2.4) 180 +3 5 16 EVERYONE Everyone (Furious?) 1
OENISON MARRS Send Me An Angel /Floodgate/ 1
2 ALDENSON Holy Is The LordMe Is Exelted /Saring B 24 1€ 120
o § s 03 JOY WILLIAMS Every Moent fReunio) 1
16 @ SALVADOR Worthy (Word/Curb/Warner Bros.) 168 +21 4 1110 CAEDMON'S CALL Only Hope Essentiall 1
15 14 WAYNE WATSON Cry 0f My Heart (Sping S 156 K| 12 o
O  PARACHUTEBAND AL.. fere To HiWorshp Exemel 143 +31 1 w3 | Rock Most Added
i @ NATALIE GRANT | WiRt Be (Curb/ 140 vl 2 1n www.rrindicator.com
12 17 RAYBOLTZ InYour Name (Spindust 133 42 13 gp | MnSTTE LS Aoos
JONAH33 Al For You (Ardent/ 7
@  SARA GROVES Remember Sumender (N0 121 +i0 1 nm CADET Nobody (BEC) 7
18 19 SANDIPATTY Fields 0f Mercy WondCurtWamer Bros) 118 -14 7 go | BIGDISMAL Remember Windup) g
5 JUSTIFIDE Pointing Fingers (Ardent) 6
@ 4HIM Walk On (Word/Curb/Warner Bros.) 18 +36 1 2 ANBERLIN Change The World (Tooth & Nai) 5
= = - - — GRAND PRIZE Reveal Your Love findependent/ 5
) ] CURBSQUIRRELS Beautiful (0UG) 5
20 Inspo reporters. Songs ranked by éotza[;&;ag: df% g; :‘l:rgrlg)é.week of Sunday 3/23-Saturday 3/29. COOL HAND LUKE Hesoes WillBe Heroes (Floodgate) s
BLEACH Baseline (BFC) 4
MAE Embers & Envelopes Tooth & Nai) [
Rhythmic Specialty Programming I e 4
RN ARTIST TITLE LABEL(S) Inspo Most Added
1 JOHN REUBEN Dein’ {Gotee) rrindicator-com
2 PLAYDOUGH Seeds Of Abraham /Uprok) ':m':T'm' s oS
3 T-BONE Blazing Micraphones /Fiicker/
e T RIVER | Will Go fingrace) [}
aret DENISE DAVIS | Refuse To Be Atraid (4psaim Records) [
5 PEACE 586 Love's Still There [Uprok/ CAEDMON'S CALL Only Hope Essential) 3
6 DJ MAJ Street Credibility /Gatee) PARACHUTE BAND AN The Earth Here To Him/orship Extreme) 3
7 ROYALRUCKUS A Wink And A Nudge (Flicker/ COREY EMERSON Calvary Calls (Discovery House) 3
8  SEVSTATIK M.LC. (Uprok) HIM Walk On (Word/CurlyWarmer Bras.) 2
9 KNOWDAVERBS What You Rock Now (Gotee) ALLEN ASBURY Somehody's Praying Me Through (oxaiagy/ 2
TRIN-ATEE 5:7 Dance Lice Sunday (B-irelivel CHARLES BILLINGSLEY A Loss For Words /Discovery House) 2

—
.

HIGH-IMPACT GRAPHICS [
DURABLE CONSTRUCTION BRO ADC AST
MAXIMUM PORTABILITY

« 10-MINUTE SET-UP PRO DUCTS

INCORPORATED

ProSet.

PORTABLE DISPLAYS

INVENTORY REDUCTION SALE

SAVE $600

6528 CONSTITUTION DRIVE
FORT WAYNE, IN 46804 « USA
(260) 459-1286

1-800-433-8460
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Los Angeles’ New

Tropical ‘La Sabrosa’

SBS targets the city’s growing Central American community

'0s Angeles is the largest Hispanic market in the
United States, with a 12+ Hispanic population of 4 mil-
lion, according to Arbitron. L.A. has more Spanish-lan-
guage stations in its coverage area than any other mar-
ket. This is the city to come to if you're looking to get
a taste of Spanish-language radio. The only catch is that
Tropical-format stations are rare on the West Coast,
especially in Los Angeles, where the largest population

is Mexican.

Mexicans like music with touch-
es of tropical rhythms, particular-
ly cumbias, but that music is nor-
mally considered part of
the Regional Mexican for-
mat because most of the
well known cumbia bands
— for example, Los An- ||
geles Azules and Los
Angeles de Charly —are
Mexican.

But just when everyone
thought there wasn't
room for another Span-
ish-language format in Los Ange-
les, Spanish Broadcasting System
thought otherwise. The differ-
ence? Its new station is not target-
ed to the large and dominant Mex-
ican community, but to the grow-
ing Central American community.
SBS has just introduced Tropical
KZAB & KZBA, “La Sabrosa.”

I spoke with SBS/Los Angeles
Programming Manager Fernando
Pérez about La Sabrosa, SBS’s
game plan and the company’s fu-
ture.

R&R: Why introduce this format
in Los Angeles?

FP: The idea came from our
President and CEO, Ratil Alarcén
Jr. He recognized that the Central
American community in Los An-
geles, 1 million-plus strong, did
not have an option in radio that
would offer them music from their
countries.

We wanted to have a station
that would give the Central Amer-
ican community what they were
lacking. The station’s music base
is Central American cumbia and
traditional Colombian cumbia,
some merengue, a bit of salsa,
bachata and reggaetén.

R&R: Much of the music comes
from bands whose music is 1ot known
in the United States, except by the
Central Americans. You must also

want to attract other communities,
especially the Mexican, to the station.
Houw do you meet that challenge?

FP: We have about 20
| or 30 cumbias by bands,
like Sonora Dinamita,
who are very well known
| in all of Latin America,
and they are an essential
part of our programming.
So, we do program cum-
bias that are very well

Fernando Pérez known by the Mexican

community, but we also
have cumbias like “La Bala,” a
very well known song in the Mex-
ican format, but sung by Los Her-
manos Flores, a Central American
band.

Many of the
SONgs are cov-
ers that have
been hits in
the voices of
artists in other %
genres. For [
example, we
program Cristian Castro’s hit “Por
Amarte Asi,” but in a cumbia ver-
sion and sung by a Central Amer-
ican band. We have a lot to pick
from, a lot of covers that give the
station the special touch we're
looking for.

R&R: Are the bands you play
signed by multinational labels that
distribute their product in the U.S.?
How do you get product?

FP: Most of the bands are not
signed by multinational labels, but
rather by Central American labels.
There’s an important label here,
Music Art Productions, that han-
dles Central American music and
has signed most of the Central
American bands. It’s owned by
Tony Ferndndez. He, as well as we,
saw a market that wasn’t being
taken care of, and he signed these
bands. He controls most of this
music.

ALY
G5Sim

R&R: What has the public's re-
sponse been to the new format?

FP: It's been great. A couple of
weeks ago we did an event, and |
was very surprised at the commu-
nity’s response. From the first
week the station went on the air,
the phones haven’t stopped ring-
ing. That is our only measuring
device at this point, because we
have no numbers from Arbitron
yet. ’

Either way, the audience has re-
sponded very well, and they are
very pleased to have a station like
this in Los Angeles. We had been
on the air no more than a week,
and we were interviewing El Sal-
vador’s and Guatemala’s consuls.
They knew of the stations and
were very pleased to know they
now have a voice in Los Angeles.

R&R: Wit other advantages does
the station provide to the Central
American community?

FP: La Sabrosa will place the
Central American community in
the spotlight. Their events will
have a lot more promotion now. In
the past, many of their events or

causes were sort of hidden
within the other stations be-
cause they didn't
have a voice of
their own.
They had
to adapt to
whatever was
available to them, which was
more Mexican, because that’s the
community that dominates in the
area. [ think there will be an all-
around growth, even in record
sales.

R&R: In what format would you
place this station? Normally, a cum-
bia would be considered part of Re-
gional Mexican.

FP: We define it as a Tropical
station, because, although the base
is cumbia, we also include salsa
and merengue, which makes it
more tropical.

R&R: Do you think this is the next
trend in the Tropical format? Other
cities, like Washington, DC, also have
strong Central American communi-
ties. Is SBS thinking of introducing
this format in other markets?

FP: SBS focuses only on large
markets, so [ doubt that it will in-
troduce this format in other mar-
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kets in the country. Los Angeles is
the only large market where
there’s a large Central American
community. At this point, plans
for this format remain in Los An-
geles. I don’t doubt that other
companies may copy the format
and introduce it in smaller mar-
kets.

R&R: Entravision introduced a
similar format in Los Angeles with
KLYY (;Oye!), which went on the air
before you did. It markets the station
as "Mexican cumbia” to target the
much larger Mexican community.
How do you compete with that? What
are your strategies?

FP: Our plans to launch this for-
mat were in place way before En-
travision launched its station. We
had a specific idea to target a sta-
tion to the Central American com-
munity in Los Angeles. We want-
ed to launch a station with a full
team in place, which we did.

“We wanted to have
a station that would
give the Central
American community
in Los Angeles what
they were lacking.”

When Oye was on the air with
music only, we had a full staff on
the air with jingles and a clear im-
age and, in my opinion, were bet-
ter produced. 1 imagine their sta-
tion will be fully staffed soon, but
we will continue to focus on the
community we've had in mind
since the beginning. I think the
Central American community will
feel at home in La Sabrosa, and
that will make the difference.

R&R: Why are tropical music and
the Tropical format going through
such hard times right now?

“From the first week
the station went on
the air, the phones
haven’t stopped
ringing.”

FP: It's not due to lack of new tal-
ent, but because artists who are al-
ready successful are focusing on
other genres. The Tropical stations
are playing hits by people like Sin
Bandera and Chayanne, who also
record salsa versions of their hits.
Most people would rather hear the
original pop versions. There are very
few artists dedicated exclusively to
the Tropical format, and the genre
needs more of them to grow.

R&R: Is there room for more for-
mats in Los Angeles?

FP: A few years ago 1 didn’t be-
lieve there was, but look at what
we have now. I think there still is,
although I don't know what for-
mat. | imagine it would have to be
a niche of a niche.

R&R: Would SBS consider intro-
ducing a Latin Rock station in Los
Angeles, since that is alse a large com-
munity that is not being addressed, or
would that be too much of a risk?

FP: I don’t think it would be too
much of a risk. It would be a mat-
ter of finding a signal, and I do
think the market exists. I worked
for the old Viva for a while, and |
always wanted to focus that sta-
tion toward Latin Rock, but the
opportunity didn’t present itself.

However, SBS’s position is that
the company is exactly where it
should be. We have three strong sta-
tions in Los Angeles: La Raza, El Sol
[KXOL] and La Sabrosa [KLAX]. To
give birth to a new format like Lat-
in Rock, there would have to be an-
other signal to place it on, and |
don’t think SBS foresees buying an-
other station right now.

MIAMI HEAT Enjoying Miami's hot nights? Apparently sof Here's Carlos
Sarli (1), one of Miami’s top club DJs and a WRTO/Miami staff member, goofing
around with WRTQ air personality Orlando Ledn.
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Tllls Week In Snanlsh-unuunh Music

RadioNews

Frank Gonzalez “Pancho Pistolas”

PD, KHCK/Dallas

We just celebrated
our ninth-birthday
bash with David Lee
Garza & Los Musicales
and Stampede in two
clubs, Desperado Night
Club and New West in
Dallas. Both clubs have
a capacity of about
1,200-1,300, but we
surpassed those
numbers.

Gonzdlez

We've been celebrating our birthday since
the first year we were on the air. We used to
do the event at one club, but it became
impossible to accommodate everyone who
showed up. The event has grown so much
that last year we had to take the artists,
Jaime Y Los Chamacos and Jimmy

Gonzdlez, to two different clubs in the same
night, with both performing at both clubs.
How did we do that? Band A started at club
A and band B at club B. They did their sets,
and during intermission they switched clubs.

We always do a whole production: search-
lights, red carpet and birthday cakes, and we
buy a bunch of gifts to give away. It has
been a very successful event for us, and this
is our way of thanking our listeners for
supporting Tejano music for nine years in
Dallas.

We're already preparing for our 10th-year
celebration, because we know it's going to

be huge. We're looking
KICK

for a huge place,
99.1FM

because we want to
make the celebration
that much bigger.

stations.

BISBAL IN GUADALAJARA David Bisbal visited Guadaiajara recentl, where Universal Mexico
provided him with a “Bismovil” so he could attend his many engagements at the city’s radio and TV

EMI LATIN SIGNS DEAL WITH VENE emi Latin and Vene Music — a label recently
created by Venevision International — have signed a distribution agreement. Vene Music joins the EM!
Latin distribution family in what EMI Latin President/CEQ Jorge A. Pino said is “the beginning of what
is sure to be a fruitful relationship.” The first releases under the joint venture are two tropical
compilations, Diio Bachatero and Dio Merenguero, both due in stores April 8. Seen here (I-r) are EMI
Latin VP/Strategic Marketing & Distributed Labels Guillermo Page, Venevision International President
Luis Villanueva and Pino.

___LATIN FORMATS

News

© The Latin Alternative Music Conference is setting the stage for this year's
event, scheduled to take place in Los Angeles on Aug. 14-16. Some of the high-
lights: two nights of free concerts at Grand
Performances at the California Plaza, La Banda
Elastica Awards at the Universal Amphitheatre, the
LAMC Indie Night show-down at the Knitting
Factory, the LAMC showcase at the Palace and the closing-night party.

The panels, featuring the hottest bands in the genreand
some of the music industry's leading decisionmakers, will be
held at Merv Griffin’s Beverly Hilton Hotel. Past panelists have
included Universal Music Publishing Sr. VP/Latin America Ivan
Alvarez, BMG Latin American Regional
Office VP/Business & Legal Affairs Leslie
Zigel, Tower Records world and Latin
buyer John Coughlan and DLN Distribution President Gustavo
Fernandez. Past performers have included El Gran Silencio,
Pantedn Rococé, Enrique Bunbury, La Ley, Aterciopelados,
Circo, Rabanes, Estopa and Ely Guerra.

ey

Enrique Bunbury

© ASCAP will hold its 11th annual Latin Awards dinner at the
Beverly Hilton Hotel in Beverly Hills, CA on April 29. The
invitation-only dinner will honor 2002’s most performed ASCAP
composers and publishers of Latin music. This year's recipient
of the ASCAP Latin Heritage Award is Puerto Rican artist Olga
Taiién, whom ASCAP says has been a force in Latin music since
1992, when she recorded her first solo album.

0Olga Tanén

¢ Millennia Records has released two interesting produc-
tions by up-and-coming artists: Verénica's first album, the
nortefio-style Te Daré La Espalda, was produced by Luis
Hérnandez. This artist's vocal style is said to be reminiscent of
legendary Mexican ranchera artist and actress Lucha Villa.

Los Adorables

Los Adorables’ second album, Mi Ilucidn, was also produced
by Hernandez. Los Adorables are a young band from Sinaloa,
Mexico. Their musical style is also nortefio, and they've had the opportunity to share
the stage with such Mexican mega-bands as Banda El Recodo, Los Humildes, Los
Rieleros Del Norte and Banda Machos.

© Pepe Aguilar has released his first album for Univision
Records, Y Tenerte Otra Vez, and the single “Me Falta Valor” is
already hitting hard on radio. This album marks the return of

one of Mexico’s most popular ranchera =
singers, who also produced the album. I
“There were 13 songwriters for 14 :
tracks,” Aguilar says. “There are many propositions and
different concepts within Mexican music.” Aguilar is also
credited with creating the romantic style of ranchera music
known as balada ranchera.

Verénica

Please Send Your Photos

R&R wants your best snapshots (color or black & white).
Please include the names and titles of all pictured and
send them to:

R&R, c/o Jackie Madrigal: 10100 Santa Monica Blvd.,
3rd Floor, Los Angeles, CA 90067
Email: jmadrigal@radioandrecords.com
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CONTEMPORARY TOP25 TROPICAL TOP25 '
MrIEIESK ARTIST TITLE LABEL(S) PT(?IYF\T% VEEIESK ARTIST TITLE LABEL(S} I;I(()’ILAYLS
1 SHAKIRA Que Me Quedes Tu (Sony Discos/ 187 1 GILBERTO S. ROSA Si Te Oijeron (Sony Discos/ 120
2 MILLIE CORRETJER En Cuerpo Y Alma (BMG/ 158 2 INDIA Sediceme /Sony Discos/ 108
3 THALIA A Quién Le Importa (EM/ Latin/ 122 3 JERRY RIVERA Herida Mortal (BMG/ 104
4 RICARDO ARJONA £l Problema (Sony Discos/ 119 4 JUANES Mala Gente {Universall 84
5  ALEXANDRE PIRES Amame (BMG/ 189 5  VICTOR MANUELLE £l Tonto Que No Te Olvidd (Sany Discos/ 83
6 JUANES Mala Gente (Universall 109 [ OLGA TANON Asi Es La Vida (Warner M.L) 70
7 RICARDG ARJONA Dame (Sony Discos/ 100 7 NOELIA Ctavame Tu Amor (Fonovisa) 69
8 OLGA TANON Asi Es La Vida {Warner M.LJ 97 8 MARC ANTHONY Barco A La Deriva (Sony Discas/ 69 b
9 DAVID BISBAL Digale (Universal) 81 9 ALEXANDRE PIRES Amame (BMG/ 68
10 JUANES Es Por Ti WUniversall 80 10 BACILOS Mi Primer Milln (Warner M.L.) 67
1 INDIA Sediceme /Sony Discos/ 79 | DANIEL RENE No Me Tortures Univision) 62
12 TIZIANO FERRO Alucinado (EM/ Latin) 77 12 JOSEPH FONSECA Que Levanten La Mano (Karen/ 60
13 THALIA No Me Ensediaste (EM/ Latin) 75 13 TITO ROJAS Después De Dios, Las Mujeres (MP/ 57
14 SIN BANDERA Kilémetro (Sony Discos) 68 14 OSCAR D'LEON Cémo Olvidarte (Universal) 56
15 KUMBIA KINGS f/JJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EM/ Latin) 67 15 TITO NIEVES Dime Que Si (Warner M.L./ 55
16 NOELIA Cléavame Tu Amor fFonovisa) 66 16 NUEVA ERA Amor Eterno (/&4 54
17 LIMITE Papacito Universal/ 65 17 LIMI-T21 Perdéname (EM/ Latin) 52
18 SIN BANDERA Entra En Mi Vida /Sony Discos) 62 18 EDDY HERRERA El Idiota (Sony Discos/ 52

! 19 JDAN SEBASTIAN Barrio Viejo (Balboa/ 58 19 DAVID BISBAL Digale {Universal) 51
20 MARCO A. SOLIS Dénde Estard Mi Primavera {Fonovisa/ 54 20 THALIA A Quién Le Importa (EM/ Latin) 50
21 RICKY MARTIN Tal Vez (Sony Discos) 53 21 GRUPO MANIA Nifia (Universal) 47
22 SIN BANDERA Sirena (Sony Discos/ 53 22 DOMINGO QUINONEZ A Que No Te Atreves WUniversal) 43
23 ENRIQUE IGLESIAS Para Qué La Vida {Universal/ 43 23 JENNIFER PERA Entre El delirio Y La Locura Wnivision) 42
24 ENRIQUE IGLESIAS Quizas (Universal) 48 24 EL GRAN COMBO Se Nos Perdio EI Amor (Combo) 42
25 MANA Mariposa Traicionera (Warner M.L.) 47 25 BANDA GORDA La Cura (MP) 37

Data is complied from the airplay week of March 23-29, Data is complied from the airplay week of March 23-29,
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Add's Going For Add's
JULIO Los Demas /Warner M.L.]
OLGA TANON No Podras (Warner M.L.)
ALEX BAHIA Beso En La Boca (Balboa/
BENNY Cielo (Warner M.L/ TONO ROSARIO Yerba Mala (Warner M.L./
BACILOS Sélo Un Segundo (Warner M.LJ) '
CASH Soraya (EMY) FRANKIE NEGRON Mi Mulata (Warner M.L./
KABAH Por Ti (Warner M.L/
GUILLERMO PLATA Contigo Y Sin Ti (Balsoa/
ALEX LUBAGO A Gritos De Esperanza (Warner M.L.)
_ CAROLINA La Herida De Un Adids (Warner M.L/ )

ALEXANDRE
pll"eS estrella gu1'a

FEATURES
P THE HIT SINGLE
e "AMAME"

ALBUM IN STORES NOW!
BMG
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4 N
REGIONAL MIEXICAN TOP25 TEJANO TOP25
WiL  ARTIST TITLE LABEL(S) SO WEEK  ARTIST THTLE LABELS) s
1 KUMBIA KINGS flJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero /EM/ Latin) 348 1 KUMBIA KINGS f/ JUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero /EM/ Latin) 247
2 CONJUNTO PRIMAVERA Una Vez Més fFonovisa) 338 2 INTOCABLE Muy A Tu Manzra (& Laim) 207
3 LIMITE Papacito Universall 318 3 JIMMY GONZALEZ Y GRUPO MAZZ Dame Un Minuto /Freddie/ 176
4 PALOMD De Uno Y De Todo Los Modos /Disa/ 314 4 JENNIFER PENA Entre El Delirio ¥ La Locura Sl mn
5  TIGRES DEL NORTE Mi Soldado fFonovisa) 297 5  LIMITE Papacito Universall 157
6  INTOCABLE Muy A Tu Manera (EM! Latin) 243 6 IMAN Qué Mala Dida Liweasing 130
7 INTOCABLE Sueiia (EM/ Latin) 173 7 SIGGND Es Que Te Quiero (Lrown) 109
8 JOAN SEBASTIAN Afortunado /Batboa) 172 8 PALOMO De Uno Y [t Trdns Los Mudus (s 105
9 COYOTE Y SUBANDA TIERRA SANTA Te Vas Amor (EM/ Latin/ 161 9 MARCOS DROZCO El Parrandero (Catalina) 100
10 LUPILLD RIVERA Sin Fortuna (Sony Discos/ 136 10 CONTROL Pequeiia ¥ Frigi (EM/ Lafin! 63
1 CUISILLOS No Voy A Llorar (Balboa) 133 n DEYA Prueba Con Un Beso {Catafina/ 60
12 TEMERARIOS No Sé Vivir Sin Ti fFonovisa) 132 12 BIG CIRGO La Maguinita (&M Laoind 60
13 TRINIY LA LEYENDA El Amor De Mi Vida (Universal) 131 13 GARY HOBBS Ella Se Fue (AMMX) 59
14 GERMAN LIZARRAGA Donde Vayas /Disa/ 125 14 DUELD Ouf: Hubsers Sido (Lol 50
15 JOEL HIGUERA El Baile De La Toalita /Disa/ 120 15 JAY PEREZ Quiero Ser Viejo Sony Discos/ a3
16 TEMERARIOS Comer A Besos fFonovisa) 108 16 BOBBY PULIDO Se M:: b Osa ez (EMI Lati! a8
17 TYCANES DE TIJUANA Quiero Que Seamos Novios (Universall 101 17 ZULY No Te Voy A Olvidar (EM/ Latin) a9
18 PESADO No Valgo Nada (Warner M.L.) 101 18 JIMMY GONZALEZ Y GRUPQ MAZZ Yo Te Voy A Amar (Freddie) 45
19 BANDA EL RECODO Las Vias Del Amor (Fonovisa) 96 19 HOMETOWN BOYS Por Un Amor (Tgjas/ a
20 JOAN SEBASTIAN El General Balboa/) 95 20 DINORA Y LA JUVENTUD Duién Eras Tii (Fonovisa) 37
21 ORIGINALES DE SAN JUAN Las Mujeres Més Bellas (EM/ Latin) 95 21 DESPERADOZ La Bailadora (Tejas/ 36
22 BANDA EL RECODO Yo Quiero Ser /Fanovisa) 94 22 CHENTE BARRERA ' Ta Diespracis (M Larin! 3
23 REHENES DE JAVIER Pobre Diablo /Fonoviss) 88 23 INTOCABLE Suefia (EM/ Latin) 3
24 ADOLFO URIAS Corazén Chiguito fFonovisal 76 24 COSTUMBRE Céma Olvidarte (Warmer M./ 30
25  PEPE AGUILAR Me Falta Valor (Batboa/ 74 25  PESADO No Valgo Nada (Warner M.L.) 30
Data is complied from the airplay week of March 23-29, Data is complied from the airplay week of March 23-29,
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Adds Going For Add's
ADAN CUEN Las Mulgs De Moreno (Balboa)
PAGUITA LA DEL BARIO ¥a ;Bn?nrdz:?l’aw g;,:’/%/}ial CLATDISLORER A zase A
IVAN DIAZ Un Afio Més Sin Ti (EM! Latin) ATRAPADO La Ladrona (Freddie/
R e o ain ¥ ﬂn’“r':m’;’;';; Pt LOS CHAMACOS Rubén Vela Special (Freddie)
ZULY No Te Voy A Dlvidar (EM/ Latin]
BM3 El Chupetén (Warner M.L.)
L CABALLO NEGRO Eres Lo Que Més Quiero /Balboa) )
' )
Rock/Alternative Record Pool
TW  ARTIST Title LabeWs) TW  ARTIST Tite Labe¥s)
1 MOLOTOV Frijolero Wniversal 1 VICTDR MANUELLE El Tonto Que No Te Dividé /Seay Discos/
2 INSPECTOR Amargo Adiés {Universal) 2 GILBERTO S. ROSA Si Te Dijeron (Sony Discos)
3 ENANITOS VERDES Amores Lejanos [Universal) 3 TITO ROJAS Después De Dios, Las Mujeres (MP)
4 ATERCIOPELADOS MiVida Brilta (BMG/ 4  SON DE CALI Tan Buena /Univision)
5  CAFE TACUBA Déjate Caer (MCA) 5  MONCHY & ALEXANDRA Polo Opuesto (/&)
6 RESORTE Alcohol (Warner ML) 6  CHARLIE VALENS Disco Malo /MP)
7 JUANES Mala Gente (Universall 7 THAUIA A Quién Le Importa (EM/ Latin)
8  VOLUMEN CERD Tortugas Y Sumos (Warner M.L/ 8  TITANES Dejaria Todo /Fuentes)
9 EL GRAN SILENCIO Super Riddim Internacional (EM/ Latin) 9  FRANKIE NEGRDN Mi Mulata (Warner M.L)
10 CATUPECU MACHU Drigen Extremo (EM/ Latin/ 10 KUMBIA KINGS flJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EM/ Latin)
11 MANA Mariposa Traicionera (Warner M.L.) 11 EL GRINGO DE LA BACHATA A Esos Hombres /Sony Discos/
12 JUANES Es Por Ti (Universal 12 DANIEL RENE No Me Tortures Univision/
13 JAGUARES Te Lo Pido Por Favor /BMG/ 13 JENNIFER PENA Entre El Delirio Y La Locura (Univision)
14 RABANES Acetona (Crescent Moan/ 14 RUBEN DEL RIO La Loca (/&N
15 CARAMELDS DE CIANURD Sanitarios /Latin World Ent.) 15  TIZIANO FERRO Alucinado /EM! Latin)
kSongs ranked by total number of points. 14 Rock/Alternative reporters. Songs ranked by total number of points. 21 Record Pool reporters. )
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NATIONAL

|

WTHE-Mineola, NY-experienced Gospel
host/board operator needed for weekends &
fill-in. Fax resume to 516-742-2878.
Immmediate opening. (4/4)

OPPORTUNITIES >

http://onairjobtipsheet.com =]

EAST

RETAIL SALES MANAGER - BOSTON
SPORTSRADIO WEEI

Here's the Qualities we are looking for in our
Retail Sales Manager:

1. ENERGY - Do you have the Drive and Will
to MAKE IT HAPPEN?
. EXECUTION - Do you and your team
deliver RESULTS?
3. ENERGIZE - Do you bring a high level of
ENTHUS!IASM to your Team?
4. EOGE - Do you make tough, solid BUSI-
NESS OECISIONS?

If you have a proven track record with these
qualities, your best career move may be with
us, NOW! We're SportsRadio WEEL, “The #1
Rated Sports Radio Station in America”, and
home to the Boston Red Sox Radio Network,
the Boston College Athletics Radio Network,
and “Super Bow! Champion New England ‘Pa-
triots Monday'” Programming; and Entercom
Communications, One of America’s most re-
spected broadcasting companies.

We've created a Retail Sales Manager po-
sition to take us from “good to GREAT.” Ideal
candidates should have at least 1-3 years
Sales Management Experience or at least 4-
7 years experience as an Account Executive
and proven success in NTR, Business Devel-
opment and Sports Sales, as we!l as, proven
success in leading a team of highly motivated
Account Executives thru coaching, motivat-
ing and training.

Interested candidates please contact in
confidence Bob McCuin, General Sales Man-
ager, SportsRadio WEEI at 617-779-3506 or
bmecuin@entercom.com. You can also fax
your resume in confidence to 617-779-5483.
Entercom Communications Boston is an
Equal Opportunity Employer.

N

START-UP AM/FM COMBO NEEDS:

SPORTS PROGRAMMER/HOST &
ROCK/CLASSIC ROCK TALENT. IF
YOU CAN FILL EITHER POSITION,
PLEASE RUSH YOUR T&R TO:

Radio & Records, 10100 Santa
Monica Blvd., 3™ Floor, # 1082, Los
Angeles, CA 90067. EOE.

SOUTH

519 AC « KY Absolute Auction
Sat., April 26, 10:07 AM

* 7000' Log Mansion 5 Ac. Lake * Pavilion

*» Hunter's Paradise * Mackville, KY » 40 mi
SW of Lexington  Broker Participation invited

BF Harned, Auctioneer, 1-800-272-€223
Century 21, Realty Group Hagan, For Details
www.billyfrankharned.com

Beasley Broadcast Group
interviewing for Regional Business Man-
ager/Miami Market. Oversee A/P, A/R,
financial statement preparation, payroll
and multiple reporting to corporate. De-
gree in accounting, broadcasting sack-
ground preferred. 5 years experience
within the finance/accounting fieid.
Challenging position for the right indi-
vidual with impeccable organizational
skills and the ability to interact well with
others. Please send resume via fax to
Jerri Flowers at 239.263.8191 or email
to jerri@bbgi.com. EQE.

Classic Rocker, WROQ, Greenville, SC look-
ing for Night Personality. Lots of public ap-
pearances. Females encouraged. Mark
Hendrix, 225 S. Pleasantburg Dr. Ste

B-3, Greenville, SC 29607. EOE. (4/4)

Morning Show
WQCD-FM New York

Smooth Jazz CD101.9 is looking for
a Morning Show Host. You must
know the music, NY lifestyle and
culture, how to communicate with
an adult audience and be outstand-
ing in your on-air delivery. Send
resume and tape to Charley
Connolly, WQCD-FM, 395 Hudson
Street, NY 10014. No phone calls
please. EQE.

HOW TO REACH US rsoi0

one

CIRCULATION: 310-788-1625

MORNING SHOW
PRODUCER-Nashville

Nashville’s top radio station, Mix 92.9
is looking for an experienced morning
show producer. If you have at least 3
years producer experience, understand
the female target , are able to quarter-
back a morning team, have exceptional
production skills, sharp wit and are a
diplomatic problem solver, then this
may be for you. South Central Com-
munications is a privately held, stable,
family owned company where you can
concentrate on doing outstanding ra-
dio. Great compensation and creative,
non-corporate work environment.
EOE, M/F/H/V

Reply in confidence to:

Barbara Bridges

Mix 92.9 Program Director

504 Rosedale Ave

Nashville, TN 37211

E-mail: barbarabridges@aol.com

310-203-8727  moreinfo @ radioandrecords.com

& RECORDS INC, [ 10100 SANTA MONICA

SOouUTH

Reporter needed. Send T&R and writing
samples to: Marshall Adams, WBT-AM, One
Julian Price Place, Charlotte, N.C. 28208. (4/4)

COUNTRY MORNING SHOW.
Rule the market with topical. funny
lifestyle oriented content? Yes? Then we
want you. Teams encouraged. Great
market. All the tools. T & RS to:

Radio & Records, 10100 Santa Monica
Blvd., 3“ Floor, #1083, Los Angeles, CA
90067.

MIDWEST

The legendary KMOX-St. Louis seeks
professional journalist/morning co-
anchor. Ideal Candidate: Network ex-
perience or 5 years in large market; able
to provide in-depth-analysis as wel! as
interact on a conversational morning
show. Community involvement a must.
KMOX, H/R-Prog-RR, One Memorial
Dr., St. Louis, MO 63102. Infinity Broad-
casting - Equal Opportunity Employer.

Rockin’ Hits Y-106 seeks afternoon host.
Contact Chuck @ 812-372-4448
or chuckwolfe@rockinhitsy106.com. (4/4)

Brothers Broadcasting, 3 station Indiana
group looking for motivated PD/Air talent/
imaging. Motivated/talented. Females en-
couraged to apply.

Send materials to: Dan McKay Dir of Opera-
tions, 4002 State Road 25 North, Lafayette,
IN 47905. EOE. (4/4)

POSITIONS SOUGHT

This is no April foo!s joke! 13 yrs in radio
(DJ,promotions,board op) Love to be an asst.
PD or music Dir. Small market to start! E-mail
me now! djmartin88@hotmail.com. (4/4)

Bi!l Elliott Hot new format available. 3DSJ
Request & Dedication Radio. Listen:
www.3DSJ.com. BILL ELLIOTT: (813) 920-
7102, billelliott@3DSJ.com. (4/4)

Sean Hannity did this. [ can do it too. KLSX
fill-in and looking for more! Mike Skibba, 323.
658.8239. NotoriousTHIN@webtv.net. (4/4)

RE&R Opportunities

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought.

Deadline

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2* X 11° company/station letterhead and are
acepied only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to

Vinarasdvadinanareronsia com Address alt 20-word ads to
R&R Free Opportunities, 10100 Santa Menica Bivd., Third
Floor, Los Angeles, CA 90067

R&R Opportunities

Advertising

1x 2x
$175/inch $150/inch

Rates are per week {(maximum 35 word per inch includ-
ing heading}. Includes generic border. If logo, custom
border or larger heading are required, adg 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling

Positions Sought: $50/inch

dividuals seeking t may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by ad-
vance payment. Ads are accepted by fax: (310-203-
8727) or mail. Visa, MC, AmEx or Discover card ac-
cepted. Include card number, name as it appears on
credit card, expiration date and phone number. Blind
box responses are sent to advertisers every Friday by
first-class mail.

To appear in the following week's issue, your ad must
be received by Thursday noon (POT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Blvd., Third Floor, Los Angeles.
CA 90067.

RADIO & RECORDS

10100 Santa Monica Blvd., Thind Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
inc., at 10100 Santa Monica Bivd.. 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves ali rights i material accepted for publication. All letters addressed to R&R or its

Editors will be assumed intended for

Publisher

ion and may
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

be used for this purpose. Letters may be edited

©Radio & Records, Inc. 2003
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Bivd., Third Floor. Los Angeles, California 90067.

OPPORTUNITIES/MARKETPLACE: 310-788-1622

BLVD,, THIRD FLOOR, LOS ANGELES, CA 50067 RIS FN UG EIE e i Xl

310-203-8727  linares @ radioandrecords.com

NEWS DESK: 310-788-1699

310-203-9763 newsroom @ radioandrecords.com

EDITORIAL, OTHER DEPTS:

310-553-4330

310-203-9763 mailroom @ radioandrecords.com

R&R ONLINE SERVICES: 310-788-1635

310-553-4056  kmccabe @ radioandrecords.com

WASHINGTON, DC BUREAU: 301-951-9050

301-951-9051 rrdc @ radioandrecords.com

ADVERTISING/SALES: 310-553-4330

310-203-8450

hmowry @radioandrecords.com

NASHVILLE BUREAU:

www americanradiohistorvy com

615-244-8822

615-248-6655  Ihelton@radioandrecords.com
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MARKETING & PROMOTION VOICEOVER SERVICES VOICEOVER SERVICES

SAM O’NEIL Freshen Up
vo ce imacinc ] SmellBetter

PUBLICITY PRINTS

Lithographed On Heavy, Semi-Gloss Paper

g00-699-1009
Amazing, ffectve voloe-0ver hat nals i

CTHE YOLZE HEAERD ABOVE THE REST i

DEMO: 1-877-4-YOURVO
www.samaoneil.com I Uy Lu:1:2:72:-)]

Mike Carta

VO IMAGING FOR ALL FORMATS
865-691-8989
WWW.Supersweepers.com

* REQUEST FREE
CATALOG AND SAMPLES!

SN st s

W, markdriscoll.com

# PRICES INCLUDE
TYPESETTING & FREIGHT

‘e || |Mark McKay Media

PRICES SUBJECT 1O
CHANGE WITHOUT NOTICE

NGy

EQUIPMENT PROVIDERS

)
Rans 4 HBY
KCBX

& MALE & FEMALE VOICES AVAILABLE DRY TRAX or

’ o ALL FORMATS & MARKET SIZES PRODUCED
’ Send 8x10 phota. checkM O. Visa/MC, instructions o o CLUSTER & GROUP RATES

1667 E. Florida Streal, Dept A Springhold, MO 65603 AFFORDABLE!
TOLL FREE: 1-888-526-5336
TS TI PHONE DEMO: 913-345-2381
> >
PICTURES www.abcplctures.com FAX 345.2351
WEB DEMO: mckaymedia.net

- VOICEOVER SERVICES

brian kelséyeom

voice-over and production.

JOE CIPRIANG

e i e e Howard Stem
P R O M O § New York City 3=
' LA.
AMERICA'S NUMBER 1 VOICE San Fran \T/l':fc1 J um p start
the voice of FOX, €BS and The Grammys Vancouver X Z 2 rl
iy Vancower' | 1spn +wPa“cp | | Esp your radio career!

Seats far April, May and June filling up
One and two day training sessions

Call 914-428-4600 or visit
www.resworks.com/training

www.joecipriano.com [ 2o N
-l P 2. Sacramento NBC
You know the name. LR+ briankelsey.com
Cincinatti
Imaging great Radio Stations
in all market sizes, all formats

(310) 229-4548 Ottawa website download HBO

Seatle . ph:203938.9516 >

‘JIE{EE’E \V.A!S ]bkproduchons get the sound.
ID'S-LIN

DAVE PACK ERS

vVOICEOVE

lmaging thal brings out your station's personality!

Your d on voeur budget. .
WL AT www.radioandrecords.com

PRODUCTION SERVICES

"Give us your production problems."

GANGSTAD PRODUCTIONS
. 425-865-9365

{

P ME T
SOLT

o
< e ,
BRAND BUH-DER It's working for KLOS {LA) « WRKS
3 {KISS/NY) » WBCN {Boston) ¢ WSM AIM/FM (Nashville} » Microsoft e Time
] ““”lns Warner e Perrier, and many, many more. Affordable rolls of plastic that repeat
A

your message over and over again. For event planning help, call Susan V.
5., e 1-800-786-7411 rr@bannersonaroll.com

www.creativeoasis.com

Complete R&R Packages The Reach & Frequency You Need!

m m The leading management daily fax
@A

I EL G ) EXM 1113 Radio's Premiere Web Site

Classified The Industry's Newspaper with the

largest help wanted section

Advertising

Contact LISA LINARES at llinares@radioandrecords.com.or.310.788.1622 for.information.
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® National Airplay Overview: Aprii 4, 2003

CHR/RHYTHMIC URBAN

W w (L] wow
1 8 50 CENT In Da Club /Shady/Aftermath/interscape/ 1 1 50 CENT In Da Club Shady/Aftermath/interscope) 1 1 50CENT In Da Chub (Shady/Aftermathiinterscape/
5 3 DOORS DOWN When I'm Gone (Republic/Universal) 2 R. KELLY Ignition ive/ 2 @ JAY-Z Excuse Me Miss (Aoc-A-Fella/iBJMG)
2 3 JENNIFER LOPEZ FILL COOL J ANl | Have /Epic/ 3 SEAN PAUL Get Busy (40/40/VP/Atiantic) 3 3 R.KELLY Ignition {ive/
7 @ AMANDA PEREZ Angel (Powerhowse/Virgin) 4 FABOLDUS FILIL’ MD Can't Let You Go (Flektra/EEG/ 5 @) SNOOP DOGG Beautiful (Doggy Style/Priority/Capitall
3 5 JARULE FIASHANTI Mesmerize (Murder Inc./iDJMG) 12 BUSTA RHYMES & MARIAH CAREY | Know What You Want &/ 4 5 TYRESE How You Gonna Act Like That &/
6 - 6 KIDRDCK WISHERYL CRDW Picture (Lava/Atlantic) 16 SNODP DDGG Beautiful (Daggy Style/Priority/Capitol) 7 @ LI KIM The Jump Dif fQusen Bee/Atlantic)
4 7 AVRILLAVIGNE I'm With You (Arista/ 6 7 JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG) 8 @) SEAN PAUL Get Busy (40/40/VF/Atlantic)
11 @) JUSTIN TIMBERLAKE Rock Your Body (ive/ 5 8 TYRESE How You Gonna Act Like That 4/ 8 @) AAUYAH Miss You (BlackGround/Universal)
12 €D R.KELLY Ignition (Uive/ 14 @ NASICan (Columbis) 10 €) BUSTA RHYMES & MARIAH CAREY | Know What You Want &/
8 ) MISSY ELLIDTT Gossip Folks (Gold Mind/Elektra/EEG) 8 10 AALIYAH Miss You BlackGround/Universal) 11 Q@) NAS | Can {Columbial
13 @) AALIYAH Miss You (BlackGround/Universal) 15 8 GINUWINE Hell Yean (Epic/ 13 11 GINUWINE Hell Yeah (Epic/
18 {9 DANIEL BEDINGFIELD If You're Not The One fislanc/IDJMG) 15 LIL' KIM The Jump Dff (Queen Beg/Atlantic) 23 8 50 CENT 21 Questions /Shady/Aft
9 13 B2KAND P.DIDDY Bumg, Bump, Bump /Epic/ 9 13 MISSY ELLIOTT Gessip Folks /Gold Mind/Elektra/EEG) 16 WAYNE WONDER No Letting Go /VF/At/antic)
10 14 CHRISTINA AGUILERA Beautiful (RCA/ 21 D) 50 CENT 21 Questisns /Shady/df hiir / 9 14 MISSY ELLIDTT Gossip Folks (Gold Mind/Elektra/EEG)
15 15 EMINEM S (Shady/Aft Rl / 7 15 JENNIFER LDPEZ FiLL CODL J All | Have (Epic/ 18 8 FABDLDUS FILIL' MD Can't Let You Go /Elektra/FEG)
14 16 T.AT.U. Al The Things She Said /interscope) 1116 JA RULE FJASHANTI Mesmerize Murder Inc./IDJMG) 17 B2K Girlfriend (Epic/
16 17 NIVEA Don't Mess With My Man {five/ 13 17 50 CENT Wanksta /Shady/Interscope/ 12 17 JENNIFER LDPEZ FILL CODL J All | Have (Epic/
29 ) EMINEM Sing For The Moment (Shadly/Aftermathyinterscape) 18 B2K Girlfriend (Epici 14 18 JUSTIN TIMBERLAKE Cry Me A River Uive/
20 ) BOWLING FDR SDUP Girl All The Bad Guys Want (Sivertonal/ive/ 20 FRANKIE J. Don't Wanna Try {Columbial 20 D FLDETRY Say Yes (DreamWorks)
25 €D CHRISTINA AGUILERA Fighter (ACA) 17 20 EMINEM S (Shady/Aft Wi / 15 20 BABY FICLIPSE What Happened To That Boy? (Cash Money/Universall
19 €@) TLC Damaged /Arista) 22 2PAC FITRICK DADDY Still Ballin' (Amarw/Death Row/interscope/ 21 JAHEIM Put That Woman First (Divine Mil/ W8/
17 22 JUSTIN TIMBERLAKE Cry Me A River (five/ 25 NELLY Pimp Juice (Fo’ Reel/Universal) 22 VIVIAN GREEN Emotional Rollercoaster /Columbia/
27 € GDOD CHARLOTTE The Anthem (Epic/ 24 DMX X Gon Give It To Ya fRuff Ryders/DJMG/ 19 23 MNIVEA Laundromat {live/
21 24 ND DDUBT Running /faterscope/ 30 STAGGA LEE Roll Wit M.V.P. /ARTIS Tdirect) 26 € RONISLEY F/R. KELLY What Would You Do? (DreamWorks)
24 STACIE ORRICO Stuck (Forefrom/Virgin) 23 25 B2K AND P. DIDDY Bump, Bump, Bump (Epic/ 25 25 JA RULE FIASHANTI Mesmerize (Murder Inc./OJMG)
30 GINUWINE Hell Yeah /Epic/ 33 € EMINEM Sing For The Moment (Shady/Aftermath/interscope) 24 26 MARQUES HDUSTDN That Girl finterscope)
31 MATCHBDX TWENTY Unwell (Melisma/Atiantic) 26 27 MARQUES HDUSTDN That Girl flnterscope/ 29 € BONECRUSHER Never Scared /Arista/
22 28 SIMPLE PLAN t'd Do Anything Zava/ 28 28 2PAC Thugz Mansion /Ameru/Death Row/interscope) 27 28 KILLER MIKE A.D.1.D.A.S. (Aquemini/Columbla)
28 29 CELINE OION I Drove All Night (Epic/ 37 € JUSTIN TIMBERLAKE Rock Your Body Jive/ 31 8 LIL' MD FIFABOLOUS 4 Ever (Ekektra/EEG)
23 30 SMILEZ AND SOUTHSTAR Tell Me (ARTIS Tdirect) 27 30 JUSTIN TIMBERLAKE Cry Me A River (ive/ 33 2PAC FITRICK DADDY Still Ballin’ (Amaru/Death Row/interscopel
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
AUDIOSLAVE Like A Stone fnterscope/Epic/ MONICA So Gone £// MONICA So Gone &/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
MADONNA American Life (Maverick/W8/ 50 CENT 21 Questions (Shady J 50 CENT 21 Questions /Shady/Aft Al el
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE
NAS | Can (Cokunbis/ JOE BUDDEN Pump It Up (Def Jam/IDJMG/ STAGGA LEE Rok Wit M.V.P. (ARTIS Tdirect/
NELLY Pimp Juice /Fo’ ReelUniversal) DRU HILL 1 Love You /Def Soul1DJMG/ PAYBACK Things U Do fanovative/
B2K Girlfriend (£pic/ LYRIC Hot & Tipsy &/ CHINGY Right Thurr (Priarity)
FRANKIE J. Don't Wanna Try (Columbia/ 7021 Still Love You (Motown) HITMAN SAMMY SAM Step Daddy /Universal)
JAY-Z Excuse Me Miss (Roc-A-Falla/IDJMG) RATED R 1n Here Ta Nite (2-4- //Unfversal) DJ KAY SLAY Too Much For Me (Cokumbia/
CHR/POP begins on Page 30. CHR/RHYTHMIC begins on Page 39. URBAN begins on Page 45.

ST RS, T TR R R
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1 CHRISTINA AGUILERA Beautiful (RCA) 1 AVRIL LAVIGNE I'm With You Arista) 2 € AUDIOSLAVE Like A Stone interscape/Epic/

2 SANTANA FIMICHELLE BRANCH The Game Of Love fArista/ 2 KID ROCK WISHERYL CROW Picture /Lava/Atiantic/ 1 2 3DOORS DOWN When I'm Gone (Rapublic/Universai)
3 PHIL COLLENS Can‘t Stop Loving You (Atiantic/ 3 3 DDORS DOWA When I'm Gone (Republic/Universsl) 4 @ FDOFIGHTERS Times Like These (RoswellRCA/

4 FAITH HILL Cry (Warner Bros.) 4 MATCHBOX TWENTY Unwell (Mefsma/Atlantic) 3 4 SALIVA Always fIsiand/iDJMG)

5 5 VANESSA CARLTON A Thousand Miles (A&M/interscope/ 6 UNCLE KRACKER Orift Away (Top Dog/Lava/Atiantic/ 6 THEORY OF A DEADMAN Make Up Your Mind (Roadrunner//\DJMG)
7 8 NORAH JONES Don’t Know Why (Blue Note/Virgin/ 5 6 JOHN MAYER Your Body Is A Wonderland /Aware/Columbia/ 5 GODSMACK Straight Out D Line (Republic/Universal)
8 CELINE DION | Drove All Night (£pic/ 8 @ COUNTING CROWS Big Yellow Taxi (Geffeninterscope) 8 LINKIN PARK Somewhere | Belong (Warner Bras.)

6 8 DARYLHALL & JOHN OATES Forever For You (U-Watch) 7 8 SANTANA FIMICHELLE BRANCH The Game Df Love (Arista/ 7 8 SEETHER Fine Again Wind-up/

n JOSH GROBAN You're Still You (743/Reprise/ 12 @ COLDPLAY Clocks (Capitol 9 9 QUEENS OF THE STONE AGE No Dne Knows diaterscope/
10 SHERYL CROW Soak Up The Sun (A&M/interscope) 10 10 NORAH JONES Don't Know Why (Blue Note/Virgin) 10 8 CREED Weathered (Wind-up/

13 WHITNEY HOUSTON Try It On My Own (Arista/ 11 11 NO OOUBT FILAOY SAW Undemeath It Ab interscope/ 13 TRAPT Headstrong (Warner Bros.)

12 12 KELLY CLARKSON A Moment Like This (ACA/ 14 12 CHRISTINA AGUILERA Beautiful (RC4/ 11 12 SOCIALBURN Down /Elektra/FEG)

14 8 SIXPENCE NONE THE RICHER Don’t Dream...r (Squint/Curl/Reprise) 13 13 SIXPENCE NONE THE RICHER Don't Dream... (Squint/CurtyReprise) 14 O DISTURBED Remember Reprise/

15 FLEETWOOD MAC Peacekeeper (Reprise) MRV JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 12 14 CHEVELLE Send The Pain Below (£pic/

9 15 DIXIE CHICKS Landslide (Monument/Columbia) 16 BON JOVI Misunderstood (isiand/IDMG) 19 8 3 DOORS DOWN The Road 'm On (Republic/Universsl)
21 (D PHIL COLLINS Come With Me {Lullaby) (Face Valva/Atiantic) 18 JOHN MAYER Why Georgia /Aware/Columbis/ 16 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.)
16 17 ROD STEWART These Foolish Things (/) 19 GO0 GOO DOLLS Sympathy (Warner Bros.) 17 17 MUDVAYNE Not Falling (Epic/

20 8 JOHN MAYER Your Body Is A Wonderland /Aware/Columbial 22 FLEETWOOD N AC Peacekeeper (Raprise/ 22 ) SALIVA Rest In Pieces /island/iD/MG/

19 REGIE HAMM Babies (Refugee/Universal South/ . 20 NO DOUBT Running finterscope) 18 19 REVIS Caught in The Rain /Epic/

18 20 DANA GLOVER Thinking Dver (DreamWorks/ 24 LISA MARIE PRESLEY Lights Dut {Capital/ 21 STONE SOUR Inhale (Roadrunner/|DJMG)

22 €3 AVRIL LAVIGNE I'm With You (Aristal 28 EVANESCENCE Bring Me To Life /Wind'up/ 20 ALLMAN BROTHERS Firing Line Sanctuary/SRG)

17 22 SHANIA TWAIN I'm Gonna Getcha Good! (Mercury/IDJMG) 26 CHANTAL KREVIAZUK In This Life (Columbial 26 SEETHER Driven Under (Wind-up/

23 KI0 ROCK WISHERYL CROW Picture {Lava/Atiantic) 25 23 CELINE DION | Drove Al Night (Epic/ - BLACK LABEL SOCIETY Stillbom (Spitfire)

24 UNCLE KRACKER Drift Away (Top Dog/Lava/Atiantic) 21 24 MACY GRAY When | See You (Epic/ 23 24 OLEANDER Hands Dff The Wheel (Sanctuerv/SRG)

26 HOOTIE & THE BLOWFISH Innocence (Atlantic/ 27 NORAH JONES Come Away With Me (Blue Note/Virgin/ - POWERMAN 5000 Free (DreamWorks/

25 JAMES TAYLOR September Grass (Columbial |29 HOOTIE & THE BLOWFISH Innocence (Atiantic/ 27 DOUBLEDRIVE Imprint (Roadrunner/!DJMG)

27 BONNIE RAITT Time Df Dur Lives (Capitoll | 23 27 LUCY WOODWARD Dumb Girls (Atiantic/ 24 27 OUTSPOKEN Farther (Lava/

28 NATALIE GRANT No Sign Of It {Curt/ | 30 @) SISTER HAZEL Your Mistake (Sixth Man/ - UNLOCO Failure (Maverick/Reprise)

30 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal) | 32 €& MAROON 5 Harder To Breathe (Octonel)} - COLD Stupid Girl Fivififan o s
29 30 VONDA SHEPARD Rainy Days lfacket) 31 &) ROBBIE WILLIAMS Feel Vigin/ 25 30 STYX Waiting For Dur Time (CMC/SRG)
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
ROD STEWART They Can't Take That Away... L/ TRAIN Calling All Angels (Colmbia) LYNYRD SKYNYRD Red White And Blue (CMC/SRG/

#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS

JOSH GROBAN You're Still You {/43/Repriss) FLEETNOOD MAC Peacekeeper (Reprise/ BLACK LABEL SOCIETY Stillborn (Spitfire/
TOP NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE
CHRIS EMERSON Broken Heart i#fonomoy/ JOSH KELLEY Amazing (Hollywooo) AFI Girl's Not Grey (DreamWorks/

DANIEL BEDINGFIELD if You're Not The One (/sland//0.JMG/ TLC Damaged (Arista/ BREAKING BENJAMIN Skin (Holywood)
BEN GREEN Without You (ASRC/ BOWLING FOR SBUP Girl All The Bad Guys Want /Sivertane/Jive/ IHED) PLANET EARTH Blackout Volcano/Jive)
FAITH HILL One (Warner Bros.) THIRD EYE BLIND Blinded {When | See You) (Flektra/EEG) TOM PETTY & THE HEARTBREAKERS Have Love Will Travet (Warner Bros./
RIC SANDLER I'll Let Ya Know (Aich 1D/ MADONNA American Life (Maverick/WB/ EVANESCENCE Bring Me To Life (Wind-up/
AC begins on Page 57. AC begins on Page 57. ROCK begins on Page 67.
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1 1 SYLEENA JDHNSON Guess What (ive/

2 TYRESE How You Gonna Act Like That £/

3 VIVIAN GREEN Emotional Rollercoaster [Columbial

5 FLOETRY Say Yes (DreamWorks/

4 JAHEIM Fabulous (Divine Mit/W8)

6 RON ISLEY FIR. KELLY What Would You Do? /DreamWorks/
7 MUSIQ Dontchange (Def SoulIDJME)

8 GERALD LEVERT Closure (Elektra/EEG)
0 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/

9 10 ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson/MCA/
11 11 WHITNEY HOUSTON One Of Those Days (Arisza/
14 8 GERALD LEVERT Funny (Flektra/FEG)

18 HEATHER HEADLEY | Wish | Wasn't 4/

12 14 HEATHER HEADLEY He Is (RC4/

15 8 KEM Love Calls (Morown/Universsl)
20 JAHEIM Put That Woman First /Divine MilyWB/

16 17 AALIYAH Miss You (BlackGround/Universal}
21 @ KINDRED THE FAMILY SOUL Far Away (Hidden Beach/Epic/
13 18 K-Cl1& JOJO This Very Mement /MCA/
23 20 R.KELLY Ignition {/ive/
22 21 JOE FIMR. CHEEKS That Girl (Matown/Universall
26 8 KELLY PRICE He Proposed (Def SoullDJMG)
25 CHICO DEBARGE Not Together flz The Paint/Koch/
24 24 TONY TERRY In My Heart (Goiden Boy/

27 @ INDIA.ARIE The Truth (Motown/

28 26 JEFF MAJORS Somebody Bigger Music One/

30 @ KIM WATERS You Know That | Love You (Shanachie/
28 28 BLACKSTREET Oeep {DreamWorks/

- TOM SCOTT FIANN NESBY You Are My Everything (Higher Dctave)
- KENNY LATT!MOREICHANTE' MOORE You Oon't Have To Cry (Arista/

#1 MOST ADDED -
GEORGE DUKE Guess You're Not The One /8PM)

#1 MOST INCREASED PLAYS
JAHEIM Put That Woman First (Divine Mil/W8/

TOP 5 NEW & ACTIVE |

DAVE HOLLISTER Tell Me Why Motown/Universall
SMOKIE NORFUL | Need You Now (Priavity)
DONNIE MCCLURKIN FiY. ADAMS The Prayer /Verity)
MUL-TY Looking For Love (Unwersall
DEBORAH COX Play Your Part (/)

URBAN begins on Page 45.

ACTIVE ROCK

w W

1 GODSMACK Straight Out Of Line (Republic/Universal)
2 LINKIN PARK Somewhere | Belong /Warner Bros.)

3 TRAPT Headstrong (Warner Bros.)

4 AUDIOSLAVE Like A Stone finterscope/Epic/

6 DISTURBED Remember (Reprise/

5 6 SEETHER Fine Again (Wind-up/

7 7 MUDVAYNE Not Falling (Epic/

L] 8 FOO FIGHTERS Times Like These (Roswel/RCA/

8 SOCIALBURN Oown (Elektra/EEG)

10 10 SALIVA Always (Island/IDJMG/

11 11 CHEVELLE The Red (Epic/

12 12 3 D0ORS DOWN When I'm Gone (Republic/Universal)

14 @ CHEVELLE Send The Pain Below (&pic/

13 14 QUEENS OF THE STONE AGE No One Knows finterscope/
15 15 DISTURBED Prayer (Reprise/

21 ) SALIVA Rest in Pieces isiand/0JMG/

20 Q) STONE SOUR Inhale (Roadrunner//DJMG/

18 ) (HED) PLANET EARTH Blackout (Yolcana/Jivel

22 Q) REVIS Caught In The Rain (Epic/

TAPROOT Poem (Velvet Hammer/Atlantic/

24 @ EVANESCENCE Bring Me To Life (Wind-up/

THEORY OF A OEADMAN Make Up Your Mind (Roadrunner//0JMG/
3 DOORS DOWN The Road I'm On (Republic/Universall
COLO Stupid Girl (Fip/Geffen/interscope)

RED HOT CHILI PEPPERS Can't Stop Warner Bros./
BREAKING BENJAMIN Skin (Hodlywood)

SEETHER Oriven Under (Wind-up/

TAPROOT Mine (Velvet Hammer/Atlantic)

BLINOSIOE Sleepwalking (Flektra/EEG)

I’DWERMM‘ 5000 Free (DreamWorks/

#1 MOSTADDED
SMILE EMPTY SOUL Bottom O1 A Bottle fLava/
#1 MOST INCREASED PLAYS
3 DOORS DOWN The Road I'm On (Repubic/Universal

TOP 5 NEW & ACTIVE
QUEENS OF {interscope}
FORTY FOOT ECHD Save Me (Hollywoed/
ACROMA Sun Rises Oown (Republic/Universall
LIVE Heaven (Radioactive/MCA)
CLOSURE Look Out Below (7¥7/

ROCK bagins on Page 67.
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National Airplay Overview: April 4, 2003

w ™

1 0 DARRYL WORLEY Have You Forgotten [DreamiWorks/
2 JOE NICHOLS Brokenheartsville (Universal South/

3 KENNY CHESNEY Big Star (B¥A4/

4 ALAN JACKSON That'd Be Alright (Aristal

5 TIM MCGRAW She's My Kind Of Rain (Curl/

6 MARTINA MCBRIDE Concrete Anget (RCA/

7 KEITH URBAN Raining On Sunday (Capitol/

8 DIAMOND RIO | Believe (Arista/

L} CHRIS CAGLE What A Beautiful Day (Capitol/

10 RASCAL FLATTS Love You Out Loud {Z yric Street/

12 RANDY TRAVIS Three Wooden Crosses (Word/CurlyWarner Christian/
11 DEANA CARTER There's No Limit (drista/

15 JEFF BATES The Love Song (RCA/

14 PHIL VASSAR This Is God (Anistal
22 (£} LONESTAR My Front Porch Looking In (BNA/

18 JESSICA ANDREWS There's More To Me Than You {DreamWorks/
17 MONTGOMERY GENTRY Speed (Columbia/

19 JIMMY WAYNE Stay Gone (DreamWorks/
20 JO DEE MESSINA Was That My Life {Curt/
21 CRAIG MORGAN Almost Home (Broken Bow/

13 TDBY KEITH Rock You Baby (Dreamiorks/
23 TRAVIS TRITT Country Ain‘t Country (Columbial
24 KID ROCK WISHERYL CROW Picture (Lava/Atiantic]
25 GARTH BROOKS Why Ain’t | Running /Capitoll
26 TRACY BYRD The Truth About Men /RCA/
38 EL) TOBY KEITH Beer For My Horses /Draamiorks/
27 TAMMY COCHRAN Love Won't Let Me (£pic/
30 FE) BRIANMCCOMAS 99.9% Sure (Never...) (Lyric Street)
28 SAMMY KERSHAW { Want My Money Back (Audium/
4 J WARREN BROTHERS Hey, Mr. President /BNA/

#1 MOST ADDED
GEORGE STRAIT Tell Me Something 8ad About...Tell Me Something.. Tulsa (WC4/

#1 MOST INCREASED PLAYS
TOBY KEITH Beer For My Horses (DreamWorks/

TOP 5 NEW & ACTIVE
RADNEY FOSTER Scary Old World (Dusftone/
TRICK PONY A Boy Like You (H2E/W8B/
BRAD MARTIN One Of Those Days (£pic/
MCHAYES I: Doesn't Mean | Don't... (Universal South)
JENNIFER HANSON This Far Gone (Capitol/

COUNTRY begins on Page 50.

ALTERNATIVE

LINKIN PARK Somewhere | Belong /Warner Bros./
EVANESCENCE Bring Me To Life (Wind-up/
AUDIOSLAVE Like A Stone finterscope/Epic/

REO HOT CHILI PEPPERS Can't Stop /Warner Bros.)
FOO FIGHTERS Times Like These (Roswell/RCA}
TRAPT Headstrong (Warner Bros.)

QUEENS OF THE STONE AGE No One Knows finterscope/
AF Girl's Not Grey (DreamWorks/

GODSMACK Straight Out Of Line (Republic/Universall
WHITE STRIPES Seven Nation Army (Third Mar/V2/
CHEVELLE Send The Pain Below /Epic/

GOOD CHARLOTTE The Anthem (Epic/

8 13 3 DDORS DOWN When I'm Gone (Republic/Universall
11 14 ALL-AMERICAN REJECTS Swing Swing /DreamWorks/
20 (® USED Buried Myself Alive (Reprise/

15 16 SEETHER Fine Again Wind-up/

17 17 CHEVELLE The Red /Epic/

16 18 COLDPLAY Clocks (Capitoll

18 19 SALIVA Always fisland/iDJMG/

18 20 FOO FIGHTERS Al My Life (Roswel/RCA/
24 g ATARIS in This Oiary /Columbial
2 FINCH What It Is To Burn (Orive- Thr/MCA}
23 23 DISTURBED Remember (Reprise/

27 SUM 41 The Hell Song (sland/iDJME)

25 SALIVA Rest in Pieces //sland/IDJMG/

29 BLUR Crazy Beat (Virgin/

28 SEETHER Oriven Under (Wind.up/

22 28 SOCIALBURN Down /Elektra/FEG)

k7] 8 COLD Stupid Girl (Fia/Geffen/interscapel

31 REVIS Caughl In The Rain l[pfc/

~ #1 MOST ADDED
SMILE EMPTY SOUL Bottom OF A Bottle fLava/
#1 MOST INCREASED PLAYS
QUEENS OF THE STONE AGE Go With The Flow lnterscope/

TOP 5 NEW & ACTIVE
POWERMAN 5000 Free (OreamWorks/
DONNAS Whe Invited You (Atkantic/

ZWAN Lyric (Reprise/

UNLOCO Failure (Maverick/Reprise)

THIRD EYE BLIND Blinded (When | See You) (Flektra/EEG)

13
10

14
12
g 12

_,
- W N s
000~ 0000+

ALTERNATIVE bagins on Page 73.
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SMOOTH JAZZ

™
€ MINDI ABAIR Lucy’s (GRPIVMG/
2 DAVE KOZ & JEFF KDZ Btackbird (Rendezvous/W8/
3 BONEY JAMES Grand Central (Warner Bros.)
KENNY G Paradise (4nista/
MICHAEL LINGTON Sti# Thinking Of You (3 Keys/
KIM WATERS Waterfall (Shanachie/
BOB BALDWIN The Way She Looked At Me Varada/
8 STEVE COLE Off Broadway /Warner Bros.)
JOAN OSBORNE I'll Be Around {Compendial
n SPYRO GYRA Getaway (Heads Up/
12 GREG ADAMS ‘Sup With That (Ripa/Blue Note/
15 EUGE GROOVE Rewind /Warner Bros.)
17 CRUSADERS Viva De Funk (Verve/VMG/

OENmDONW—-F

16 NDRAH JONES Come Away With Me (Blue Note/Virgin/
10 15 DIANA KRALL Just The Way You Are (Verve/VMG)
18 CHIELI MINUCCI Kickin' It Hard (Shanachie/

18 NATALIE COLE FIDIANA KRALL Better Than Anything (GRP/VMG/

20 GREGG KARUKAS Your Sweet Smile V-Coded)
21 PIECES OF A DREAM Loves Sithouette Heads Up/
25 JEFF LORBER Gigabyte (¥arads/
22 NESTOR TORRES Watermelon Man (Shanachie/
24 J. THOMPSON Tell Me The Truth /AMH)
26 EE) PAUL HARDCASTLE Desire (Trjppin’ n Rhythm!
27 JONATHAN BUTLER Pata Pata {Warmer Bros.)
30 FOURPLAY Ju-Ju (Bluebird/RCA Victor)
- DAVID LANZ Romantica fDecca/
- RICK DERRINGER Hot And Cool (Big3/
28 CRAIG CHAQUICO Afterglow (Higher Dctave)
29 AL JARREAU Random Act Of Love (GRP/VMG/
— €D NELSON RANGELL Look Again (4440 Music Group/
#1 MOST ADDED
RICHARD ELLIOT Comer Pocket (GRP/VMG/
#1 MOST INCREASED PLAYS
KIM WATERS Waterfall /Shanachie
TOP 5 NEW & ACTIVE
GERALD ALBRIGHT Old School Jam (GRP/VME)
WALTER BEASLEY Precious Moments (¥-Coded)/
BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/
LARRY CARLTON Put It Where You Want It (Warner Bros.)
NORMAN BROWN The Feeling | Get /Warner Bros./
Smooth Jazz begins on Page 64.
wow
1 0 COLDPLAY Clocks ({Capitoll
3 2 JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG)
4 8 JOHN MAYER Why Georgia (Aware/Columbis)
[ WALLFLOWERS How Good It Can Get finterscope/
2 5 COUNTING CROWS Big Yellow Taxi (Geffen/interscope/
8 o JACK JOHNSON The Horizon... Moonshine Conspiracy/Universal)
6 7 DAVEMATTHEWS BAND Grey Street (RCA/
7 8 DAVIO GRAY Be Mine (ATO/RCA
10 € FLEETWOOD MAC Peacekeeper (Reprise/
S 10 RHETT MILLER Come Around (Elektra/EEG]
12 NORAH JONES Come Away With Me (Blue Note/Virgin/
15 JAYHAWKS Save it For A Rainy Day (American/Lost Highway/IDJMG/
13 BEN HARPER With My Own Two Hands Virgin/
16 LUCINDA WILLIAMS Righteously (Lost Highway/
1115 PAUL SIMON Father And Daughter iNick/Jive/
23 @ PETE YORN Come Back Home (Columbial
18 17 TORI AMOS Taxi Ride (Epic/
22 @) JOHNNY MARR Oown On The Corner /ifusic/
26 &) KATHLEEN EDWARDS Six 0°Clock News (Zoe/Rounder/
— @Y Z2IGGY MARLEY...... True To Myself (Private Music/RCA Victor)
17 21 BECK Lost Cause (Geffen/interscape)
18 22 MATCHBOX TWENTY Unwell (Mefisma/Atlantic)
21 23 SUSAN TEDESCHI Alone (Tone-Cool/Artemis)
20 24 SOUNDTRACK OF OUR LIVES Sister Surround {Republic/Universal)
24 FEEL Got Your Name On it (Curty
27 ALLMAN BROTHERS Firing Line /Sanctuary/SRG)
25 27 MAROON 5 Harder Yo Breathe (Dctonel/)
— €9 DARWILLIAMS | Saw A Bird Fly Away (Razor & Tie/
29 €®) BRUCE SPRINGSTEEN Waitin' On A Sunny Day (Columbial
30 &)Y TOMPETTY & THE HEARTBREAKERS Have Love Will Travel (Warmer Bros/

#1 MOST ADDED
JOHN EDDIE Let Me Down Hard (Thrill Shaw/Lost Highway!
#1 MOST INCREASED PLAYS
ZIGGY MARLEY & THE MELDOY... True To Myself (Private Music/RCA Victor/

TOP 5 NEW & ACTIVE
THORNS | Can't Remember (Aware/Columbial
SISTER HAZEL Your Mistake (Sixth Man/

3 DODRS DOWN When I'm Gone (Republic/Universal]
NICKEL CREEK Spit On A Stranger (Sugar Hilf
WILL HOGE Be The One /At/antic/

TRIPLE A begins on Page 78.
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By Erica Farber

ill Hearn was literally born into the
business. His father, Billy Ray Hearn,
founded Sparrow Records and continues to
work as Chairman of EMIChristian Music
Group. Bilt Hearn, a 25-year industry
veteran himself, has climbed the ladder
practically rung by rung and is now
President/CEOQ of EMI CMG, overseeing the
Sparrow Label Group, ForeFront Records,
Chordant Distribution Group and EMI
Christian Music Publishing.

Getting into the business: “My father
was a minister of music at Southern Baptist churches
throughout Texas and Georgia as I was growing up. He
started working for Word Records in Waco, TX and created
its Myrrh Records label when I was in high school. I was
always around the artists. They were always in our home.
My mother was kind of a second mother to most of the
artists my dad signed.

“In earty 1976 he moved the family to L.A. from Waco
and founded Sparrow Records, As soon as I got old enough
to work in the warehouse, that’s when I started. I've done
pretty much everything in the business except program
the computer. I became President of Sparrow in 1991 when
we moved the label from Los Angeles to Nashville. That's
when my dad became the Chairman of the company and
headed up our distribution, publishing and labels.”

On EMI CMG as a family-run company: “My family
sold Sparrow Records to EMI in October of 1992, after we'd
been in Nashville for 18 months. We came to the attention
of Jimmy Bowen, who was at Liberty at the time. He felt
Christian music was going to have a similar explosion in
the '90s as country had in the ‘80s; he felt it was the next
thing, given the culture and the family values of the
American population. After about 11 months of them
courting us and us getting to know them, we sold them
the company.

“We had a distribution company, publishing and label.
Sparrow was the first acquisition. Two years later EMI
acquired StarSong Records. In '96 we acquired Forefront
Records. When we did that, we decided to form EMI
Christian Music Group. which is just an umbrella
management company over these three labels.

“The distribution company we renamed Chordant,
then we took the publishing from all those companies and
formed EMI Christian Music Publishing. Our senior
leadership team averages more than 15 years with the
company. We offer a lot of stability, longevity and
experience when it comes to managing and operating the
company. That's been a big part of our success. In
addition, we obviously have great artists.”

His vision for the corapany: “When I was named
CEO, we created a vision that is, very simply, to create
impact and lead. We want to create a challenging and
rewarding environment for each other and those we serve.
We want to impact popular culture and resource the
church with music and related content and services
consistent with a biblical worldview.

“We want to have a rewarding environment for our
people, our artists and our customers. We want to make a
difference in people’s lives with the music we create and
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the content and services we offer. We also want to do it
really well, to be leaders and to be profitable. That's a
responsibility we have to EMI and its shareholders.”

Biggest challenge: “Growing sales. The Christian-
music industry and EMI CMG have reached close to 50
million units a year, and sales growth becomes. more
difficult the more volume you get. What we need more
than anything is a better channel of communication that
reaches more people in order to break more artists
prolifically. We are still very reliant on the same major
artists we were 10 years ago — Steven Curtis Chapman,
Michael W. Smith, Kirk Franklin. Very few new artists have
broken into that gold-to-platinum level of sales in the last
five years — though there are a few examples, Third Day
being th2 most significant.

“We need Christian radio to be reaching more ears. We
need to make better music to get beyond just Christian
radio, television and the mainstream. We're very excited
about the success of Stacy Orrico, one of our artists on
ForeFront we're partnered on with Virgin. We need more of
that, just to grow the base. That's going to take more
exposure via television and more people listening to
Christian radio and our artists continuing to tour heavily,
like they always have. That’s been one of our main
marketing elements.”

On crossing over artists: “About 95% of our artists
are called to create Christian music for the body, the
church — the Christian community throughout the world.
They weuld love it if their music were played on
mainstream radio, but it’s not really their focus.

“Mainstream radio is the goal with about 5% of our
artists. They're intentionally trying to create music that
has the ability to be played on mainstream radio and
television without compromising who they are as artists.
Our main focus is serving our artists. I don't see it as a
priority. but certainly those we feel have the talent and
the calling to do that, we're going to do everything we can
to help them succeed.”

State of the music industry: “We are definitely in a
difficult season. We have issues outside our control — the
war, terrorism, the economy — which are all impacting us.
We have issues within our control, like making better
music and marketing it more effectively.

“What are we going to do about the Internet, illegal
file-sharing and illegal burning? This will be the first year
we've not grown our bottom line in seven years. We're still
profitable, but we have not increased profit this year. CD-
burning has definitely impacted us, in addition to the
economic challenges we're facing.

“Kids — youth groups — are constantly buying one
CD anc burning it for the rest of them. Every single night
at concerts our artists are being asked to autograph
burned CDs. There is just as much ignorance of the law and
lack of awareness of the moral and ethical issues to CD-
burnirg and illegal-file sharing in our market as there is in
the pop world.”

The turning ‘point for the success of Christian
music: “I give some credit to SoundScan. We implemented
SoundScan in Christian bookstores in 1995. Up until ‘96,
the mass media, retailers, radio, TV producers, broadcast
media thought all Christian. music was sold through Tower
Records, Wal-Mart, Kmart, Target, etc. They didn't realize
the massive numbers of units being sold through Christian
bookstores every year.

“Then all of a sudden six titles a week are showing up
on the Billboard 200. That created a lot of attention from
the mainstream labels, not only to look at buying
companies, but also looking at artists. Yolanda Adams is a
great example, and Sylvia Rhone and her success at
Elektra. Lifehouse at DreamWorks. Those guys were going
every Friday night to a church to see Lifehouse perform
when they signed them. It raised the awareness of the
significant level of sales and that consumers really do have
an appetite for this music. Then that gave us more space
at mainstream retail. They said there’s a lot of business
here, and we need to be competing for it.”

His thoughts on Christian radio: “They need to be
playing more of my music! We would certainly like to see
Christian radio progress just a little faster formatically. We
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feel the taste of the consumer, based on what’s selling, is
moving a little faster than Christian radio is moving. That
really gets to the core of the issue. We're here to sell
records, and radio is there to sell advertising, and the two
don’t always mix.

"They use our music in order to support their
business model, and we're trying to use radio to support
our model. We understand the realities of the business.
We're trying to push to have the formats musically become
a little more progressive faster than they tend to want
to.”

Something about his company that might surprise
R&R readers: “The longevity and stability of our
management team. The fact we're a professional record
company, not a farm team. We have successful, talented,
innovative and creative record executives, from A&R
through promotion on down. I would put my team up
against any other label team, Christian or mainstream.
They have a passion for music and making the world a
better place through it.”

Career highlight: "I'm proud of playing a small part
in creating a greater awareness across the country for
Christian music. Now you can walk into any Target or Wal:
Mart in America and you're going to find four to eight feet
of Christian music. I'm excited Christian music is more
prevalent in just about any retail establishment in
America that sells it. I'm very proud of this company and
EMI and theirs investment. They were really the first to
invest in a significant way.”

Career disappointment: “I'm only disappointed that
we still have a long way to go to bring Christian music to
the level of awareness I would like to see it at. Perhaps I'm
disappointed we haven't worked hard enough to partner
with Christian radio and Christian retail and the suppliers
to make a bigger difference in the core market. It's not
that we've done a bad job, but we might have been a little
more aggressive in that area. I think we're doing a good
job given the resources we've had. I don’t have too many
regrets.”

Most influential individual: “Without question, my
father. He taught me how to support and believe in and
establish your company around the needs of the artists,
supporting the artists and developing the artists. My
mother taught me how to be the person I am today.”

Favorite radio format: “I'm a classic pop music fan,
and then, obviously, I'm a Christian listener.”

Favorite television show: “I have been watching
American Idol, but out of research on what's happening
out there.”

Favorite artist: “Right now I am a huge Norah Jones
and John Mayer fan. I love the fact those two records have
been so successful and are now having huge pop success
when not many would have categorized them as pop a
year ago. [ love those artists because they've accomplished
so much in‘a difficult market.”

Favorite book: “The Bible. You don’t really need a
whole lot of others if you're looking for an instruction
manual. It’s all in there, good, bad or indifferent.”

Favorite movie: “One Flew Over the Cuckoo’s Nest.”

Favorite restaurant: “My new favorite is LImpero, in
Manhattan, in Tudor City. Very difficult to find, kind of
out of the way. In Nashville my favorite is F. Scott’s.”

Beverage of choice: “Water. I drink about four or
five liters a day.”

Hobbies: “Golf. I've played since I was 8 years old.
T'm a three handicap. I hang out with my wife, I work,
and I play golf.”

E-mail address: “bheam@emicmg.com.”

Advice for record industry: “Make better music.
Work hard every day to make every record you release the
best it can possibly be. Make better music, and I think a
lot of the problems were facing as an industry will slowly
disappear.”

Advice for radio: "Other than playing more of my
music, stay passionate about the music. Don't let it tum
into an overly researched, overly thought-out, overly
strategized business. At the end of the day, we're all in it
for great music and what it can do for people’s lives. Stay
passionate about it and its ability to impact people.”
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One Voice

WILL MAKE A DIFFERENCE

Introducing Shmuley, a fresh new voice that is guaranteed to build
your audience and grow your ad revenue. F 4
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“. .. Shmuley has dropped into syndicated talk radio like an
unexpected gift out of the blue, and has instantly
established himself as a major player by virtue of his
undeniable talent.”
Michael Harrison, Publisher
Talkers Magazine

Your listeners will be amazed, entertained,
and moved on a daily basis by this vibrant
and compelling communicator as
he covers politics, relationships,
and lifestyles.

Shmuley is heard live:

Monday - Friday, 2 PM. -5 PM. EST

Re-feed via satellite:

: Monday - Friday, 9 A.M. - 11 A.M. EST
RN, Saturday - Sunday, 4 P.M. - 6 PM. EST

\ 6 minutes network, 10 minutes local

o www.talkamerica.com
el. 888.727.8629 (toll-free)
X. 973.438.1637

filiate Sales:
i Powers
adpowers@talkamerica.com
Bruce Wernick
* bwernick@talkamerica.com

Advertising Sales:
Regine Carney

reginecarney@talkamerica.com

Passionate
programming that sells.
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DIGITAL DELIVERY
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Friday, April 4
5:00 am EST

ISCI Code: Staind

IMPACTING
ROCK FORMATS
NOW!
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