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PRE-BOOK PROGRAMMING PREP

With the spring Arbitron starting soon,
PDs will benefit from a 54-item checklist
by consultant Gey Zapoleon in this week's
Management/Marketing/Sales section.
You'll also get five valuable tips from
Walter Sabo on cluster marketing, 10 low-
cost ways to motivate your staff from John
Lund, six ways to avoid delegation
mistakes from Dave Van Dyke and Laurie
Kahn’s six hidden costs of hiring. Jeffrey
Hedgquist offers a 60-Second Copywriter,
while Irwin Pollack tackles the popular
objection “Our customers don't listen to
your station.”

Pages 8-10
ROCK RATINGS DIP

The fall 2002 ratings in Rock are the
subject of a two-part series by consultant
Fred Jacobs. In the second installment,
Jacobs points to competitive sports as a
key contributor to the ratings decline
experienced by many Rock stations.

Page 63

 NUMBER ONES

CHR/POP
*J. LOPEZ f/LL COOL J All | Have (Epic)

CHR/RHYTHMIC
* 50 CENT In Da Clut: (Shady/Aftermath/interscope)

URBAN
= 50 CENT In Da Clut (Shady/Aftermath/interscope)

URBAN AC
« SYLEENA JOHNSON Guess What (Jive)

COUNTRY
« JOE NICHOLS Brokanheartsville (Universal South)

AC
« DIXIE CHICKS Lancslide (Monument/Columbia)

HOT AC
< AVRIL LAVIGNE I'm With You (Arista)

SMOOTH JAZZ
« BONEY JAMES Grand Central (Warner Bros.)

ROCK
+ 3 DOORS DOWN When 'm Gone (Republic/Universal)

ACTIVE ROCK
* GOOSMACK Straight Out Ot Line (Republic/Universal)

ALTERNATIVE
« LINKIN PARK Somewhere | Belong (Warner Bros.)

TRIPLE A
« COLDPLAY Clocks (Capitol)

CHRISTIAN AG
« NEWSBOYS He Re.gns (Sparrow)

CHRISTIAN CHR
« NEWSBOYS He Re gns (Sparrow)

CHRISTIAN ROCK
« SWITCHFOOT Meant To Live (Sparrow)

CHRISTIAN INSPO
« PHILLIPS, CRAIG & DEAN My Praise (Sparrow)

SPANISH CONTEMPORARY
« SHAKIRA Que Me tluedes Ta (Sony Discos)

TEJANO
* KUMBIA KINGS... No Tengo Dinero (EM/ Latin)

-REGIONAL MEXICAN
« LIMITE Papacito (Universal)

TROPICAL
« INDIA Sediceme (Sony Discos)
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Stations Find Their Niche

Innovative formats are in bloom across the dial

By Keith Berman
R&R Associate Radio Editor
kberman@radioandrecords.com

In the post-Telecom Act
world it's quite common to
hear radio described with
words such as repetitious, dull,
lacking in variety and boring.
But as this harsh winter fades,
spring is coming to radio as a
plethora of innovative, fresh,
new formats debut.

Originality in radio has usu-

ally been taken with a grain of
salt. In some cases it required
nothing short of a cattle prod to

get upper management to at-
tempt something new. These
days, however, some of the
larger companies are letting

FORMATS - See Page 25

By Tony Novia
R&R Sr. VP/CHR Editor
tnovia@radioandrecords.com

On Sept. 11, 2001 radio
managers and program-
mers had to respond to a
crisis like none they had
ever seen. For the first time,
many didn’t have
answers to vital
programming and
sales issues: When
should I play mu-
sic again? When
can we run com-
mercials again?
How about con-
tests? What can
we do to respond
and help our local |
community? How
do we get through this cri-
sis together?

With little or no experi-
ence dealing with this type
of disaster, most guessed,
and there were no right or
wrong answers. Radio re-
sponded quickly and, as

“Listeners are
more patriotic
than ever. Many

report placing
flags on their
houses and on
their vehicles.”

you will read, performed well
in the eyes of the majority of lis-
teners.

The question today is
whether your station is pre-
pared to deal with any future
crises. What better way to pre-
pare than by learning from his-
tory and listening to
our listeners?

In October 2001
Arbitron conducted a
formal study of 1,500
diarykeepers, includ-
ing 30 probing one-on-
one conversations, to
compile “Radio’s Role
During a National Cri-
sis.” This study, which
examined radio’s re-
sponse to the 9/11
tragedy, was designed to help
group owners, managers and
program directors maintain and
increase listening during a na-
tional crisis and to identify
radio’s strengths in serving and
supporting the community.

» See Page 27

Radio Responds To Escalating Conflict

Radio’s role during a national crisis: What
we learned from Sept. 11, 2001

Remark by Dixie Chicks singer ill-timed
amid America’s situation with Iraq

By Angela King
R&R Nashville Bureau
aking@radioandrecords.com

For some, it harks
back to the furor
caused when John
Lennon made the infa-
mous comparison be-
tween The Beatles and |
Jesus Christ. Certainly,
it has been at least that
long since there were
public demonstrations
and calls for a boycott of a par-
ticular artist’s music.

But Natalie Maines of The
Dixie Chicks got a similar re-
action last week when she told
a London concert crowd that
she was ashamed to be from
the same state as President
George W. Bush.

Despite an apology issued
by Maines through a public re-
lations firm late last week, a
number of individual radio sta-
tions pulled The Dixie Chicks’
music from rotation. And at
least one broadcast company,
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The Dixie Chicks

Cumulus, opted to ban the
group’s music on its 42
Country stations until a pub-
lic apology was made.
Several Cumulus stations
also staged public demonstra-
tions against The Dixie
Chicks, including KRMD/
Shreveport, LA. KRMD held
a “Chicks Bash” event and
had listeners bring their Dixie
Chicks’ CDs to be crushed un-
der a tractor. PD Bob Shannon
described the event as a “pro-
America rally” Cumulus

DIXIE CRICKS = See Page 25

Kagan Panels
Discuss War,
Radio’s Future

By Joe Howard
R&R Washington Bureau
jhoward@radioandrecords.com

NEW YORK — The effect a war
with Iraq could have on radio
was just one of many issues
that panelists at the Kagan Ra-
dio Summit addressed during
the daylong event, held here
last week at the Helmsley Park
Lane hotel. Also highlighted
were the health of the acquisi-
tion market, the possible return
of Randy Michaels to radio and
at least one panelist’s belief that
the future of radio lies in min-
ing nontraditional revenue
streams.

Kicking things off was Enter-
com President/CEO David

KAGAN - See Page 4

VISIT OUR SUITE AT THE BELLAGIO

PATRICK

and WBAP/Dallas’ Hal Jay.

BAYLISS SERVES UP ROASTED HARE it wouidn't be a radio
event unless someone was thoroughly insulted! The “dis-honoree” of the
17th annual Bayliss Radio Roast was ABC-Radio Division President John
Hare, who was roasted on March 13 at the Pierre Hotel in New York City.
The event raises money for the John Bayliss Scholarship Fund to benefit
college students pursuing a career in radio — so they might one day be
able to skewer one of their colleagues at a future Bayliss Roast. Seen
here after a job “well done” are (back row, I-r) ABC Radio Station Group’s
Mitch Dolan, Regent Communications’ Bill Stakelin (who served as the
event’s MC), former ABC Radio executive Don Bouloukos, Katz Media
Group’s Stu Oids, (front row, I-r) ABC Radio Networks' Traug Keller, Hare
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Quartararo &
Gavin To Lead
Split EMI Dist.

By Frank Correia

R&R Music Editor
fcorreia@radioandrecords.com

In a move designed to align
its sales, distribution and mar-
keting opera- || F
tions with the |
changing music
marketplace,
EMI Recorded
Music North
America is split-
ting its EMI
Music Distribu-
tion unit inteo
two groups, in-
cluding a newly
created marketing entity to be
led by EMI Recorded Music
North America Exec. VP Phil
Quartararo. Physical distribution

EMI = See Page 3

Quartararo

(410) 740-0250

www.patcomm. com
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On Tour Everywhere
This Summer!

GRAMMY AWARD WINNER!

Best Pop Collaboration with Vocals
“The Game Of Love” feat. Michelle Branch
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WLIT'W/New York Takes
Over As Top Radio Biller

KKBT/Los Angeles the first Urban to crack top 10

By Jeff Green

R&R Executive Editor
Jjgreen@radioandrecords.com

Clear Channel again held on to
the top two positions on BIA Finan-
cial Network’s annual list of the top
10-billing radio stations for 2002,
but the company’s rapidly rising
WLTW /New York knocked out
two-year champ KIIS/Los Angeles
to take the crown with $65.1 million
— an increase of nearly $9 million
from 2001 and 6.2% ahead of KIIS's
performance in 2001. Two years ago
WLTW ranked fourth.

While rankings shifted among
the leaders, only Radio One’s Ur-
ban KKBT/Los Angeles is a new
face on the list, climbing from 18th
to 10th and giving the Urban for-
mat its first-ever position on the
leader board; the station ranked
30th in 2000. Last year CHR /Rhyth-
mic KPWR/Los Angeles, which
ranked 11th two years ago, became
the first Urban-criented station to
make the list. KKBT’s impressive
growth knocked WHTZ/New York
out of the top 10, resulting in a tie

between Infinity and Clear Channel
for the most stations on the list,
with four.

In addition to KPWR, other no-
table advances include KROQ/Los
Angeles, which has steadily im-
proved from seventh in 2000 to
No. 3, while KOST/Los Angeles
has risen from 17th to seventh in
two years and also registers the
best percentage increase (15.8%) of
incumbent stations.

As usual, all 10 stations on the
list are in New York and Los Ange-
les, and the threshold for making
the top 10 increased $3.5 million in
2002. The combined revenue of the
top 10 for 2002 outperformed the
country as a whole, rising 7.7% to
$516.5 million, compared to 7.2%
growth among all Arbitron mar-
kets. Nine of the top 10 stations in-
creased revenue, with KIIS being
the lone exception. Having previ-
ously been tied for the most stations
on the list, L.A. has edged ahead of
New York, claiming six of the top
spots.

Rank Rank  Calls/City Est. Revs Format Owner
020 (in miltions)
12 WLTWAY. $65.1 AC Clear Channel
2 1 KIS/LA. $60.5 CHR/Pop Clear Channel
3 5  KROQL.A. $53.9 Alternative Infinity
4 4 WINSMN.Y. $53.6 News Infinity
5 3 WFANN.Y. §523 Sports Infinity
6 8 KPWR/L.A. $49.0 CHR/Rhythmic  Emmis
7 10  KOST/L.A. $46.9 AC Clear Channel
8 6  WXRKN.Y. $46.2 Alternative Infinity
9 7 KYSRLLA. $45.0 Hot AC Clear Channel
10 18  KKBT/L.A. $44.0 Urban Radio One

Source: BlAfn

Carlos Santana teamed up with Antwone Fisher actress Joy Bryant to film the
video for-his latest single, “Nothing at All.” The video, which was recently
added at both VH1 and BET, was shot in San Francisco and directed by Mark
Webb. Bryant adds her name to the list of famous people involved with the
song, as “Nothing at All” also features vocals by Musig. Seen here enjoying a
picture-perfect moment are (I-r) Bryant and Santana.

Infinity’s Johnson, Rivers
Now VPs/Programming

Infinity has promoted
two more executives to
VPs/Programming: Kurt
Johnson, in Dallas, and
Smokey Rivers, in St.
Louis.

Johnson is now oversee-
ing programming for all six
Infinity stations in the Dal-
las cluster, which com-
prises KLLI, KLUV, KOAI,
KRBV, KRLD & KVIL. He retains
his post as OM/PD of KOAI &
KVIL and reports to Infinity /Dallas
Sr. VP Dave Siebert.

“Kurt's strong leadership abilities

Johnson

make him a natural for this
position,” Siebert said.
“He’s done a remarkable
job with KVIL & KOAI,
and this promotion is well-
y deserved. I'm thrilled to be

with Infinity, applying his
considerable skills and ex-
perience to all of our sta-
tions and building our clus-
ter to even greater leadership in the
Dallas market.”

Johnson said, “I'm grateful for

INFINITY - See Page 12

EMI

Continued from Page 1

| pack and ship) will now report di-

|
Moore Now KMOX/St. Louis PD |

Three-year KMOX/St. Louis Pro-
gram Manager Steve Moore has
been promoted to PD of the Infinity
News/Talker. Moore takes over the
programming chores that were pre-
viously handled by Tom Langmyer,
who was recently elevated to VP/
GM of the staticn. Moore will con-
tinue to report to Langmyer in his
newly expanded role.

“Steve has a strong understand-
ing of KMOX and what it means to
the community,” Langmyer told
R&R. “He is a strategic thinker and
has the skills to lead the KMOX
programming team.”

Moore began his radio career at
KFRU-AM/Columbia, MO. Before
joining KMOX in fall 2000 he was
PD at KTRS/St. Louis. Moore's
Gateway City radio resume also in-
cludes stops at KFNS-AM and
KSD-AM.

“The best thing is that I got an of-
fice upgrade,” Moore joked to
R&R. "My old office had a window,
but it was painted on the wall. My
new one has a real one, so now I
can look out and see the smoke-
stacks from the diner next door.”

On a more serious note, Moore
continued, “I'm grateful for the
recognition and the opportunity
to continue as part of the KMOX
team. The truth is, I was born here
in St. Louis, and I grew up listen-
ing to KMOX. It's been part of my
life for a long time. ['ve also
known Tom for many years, and
I've learned a lot from working

with him directly for the past |

three years. He understands the
essence of this station better than
anyone [ know, and I'm glad I

will continue to benefit from his |

experience and knowledge.”

rectly to Ivan Gavin, EMI Recorded
Music North America’s COO.

The new marketing entity, to be
called EMI Music Marketing, is be-
ing established as a central unit that
will service three key groups: EMI’s
North American labels, its retail
customers and, ultimately, consum-
ers. The group is designed to de-
velop new revenue streams, work
more efficiently with EMI’s label-
marketing functions and serve key
market segments in traditional
retail and nontraditional channels.

EMM will target such specialty
markets as sports and lifestyle, as
well as areas focusing on licensing
for soundtracks and synchroniza-
tion. EMM will also encompass the
company’s sales, catalog-develop-
ment and special-markets efforts
and include a new area focusing on
the development of music DVDs
from EMI's artists.

In addition to overseeing EMI's
physical distribution operations,
Gavin, who reports to EMI Re-
corded Music North America Chair-

wWWwWWwW.americanradiohistorv.com

man/CEO David Munns, will con-
tinue to oversee all of EMI Re-
corded Music North America’s
business operations across the com-
pany.

“To meet rapid changes in de-
mand for new platforms and new
formats for offering music, we
needed an organization that would
help EMI’s recorded music business
in North America become even
more flexible, fluid and stream-
lined,” Munns said. "EMM will al-
low us to move quickly and more

able to expand Kurt's role |

responsively in meeting the music- |

bliying community’s needs.”
Quartararo said, “This move will
make EMI a more marketing-ori-
ented organization than ever before,
one that allows us to better listen to
and respond to what our customers
and music consumers demand. EMI
Music Marketing’s structure is
designed to service the music mar-
ket as it is today and where it’s
going tomorrow. Our aim is to
miake muisic even more accessible in
traditional outlets and to get greater
penetration into more nontraditional
outlets. The concept of a muitifaceted,

EMI - See Page 12
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Medina Heads
‘Super Estrella’
At Entravision

Veronica Medina has been
Director

named Format
Entravision
Radio’s Spanish
Contemporary
“Super Estrella”
network. A 15-
year radio vet-
eran, Medina will
be based at the
company’s San
Jose headquarters
and report to VP/
Programming Haz Montana.

Medina was previously PD/
morning host at Big City’'s WXXY
(Viva 103.1)/Chicago. Before that
she was PD at Hispanic Broad-
casting’s crosstown WOJO. At Su-
per Estrella, she will also hold the
afternoon airshift.

“Veronica brings a wealth of expe-
rience to Entravision Radio as a For-
mat Director and on-air talent,”
Montana said. “Her knowledge of
the Spanish-language radio industry
will be invaluable as we continue to
enhance the programming on Super
Estrella.”

Medina replaces Araceli Rivera,
who launched Super Estrella with
Montana in 1999. Rivera will now
serve as on-air host on the
company’s AC “Radio Roméntica”
network and will play an instrumental

MEDINA - See Page 13
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Univision-HBC Merger
Postponed

FCC questions force delay of closing

By Joe Howard

R&R-Washington Bureau
jhoward@radioandrecords.com

hile the companies had hoped to finalize the deal
by March 14, Univision and Hispanic Broadcasting
have postponed indefinitely the closing of their
multibillion-dollar merger. The reason: a last-minute
request from the FCC for more information about
Univision’s stake in Entravision.

On March 10 Univision and
HBC received letters from the FCC
asking for additional information
about the influence Univision’s
nonvoting interest in Entravision
has over Entravision’s operations.
That meant that instead of closing
on the deal — originally valued at
$3.5 billion but now, with declines
in HGC's stock price, estimated at
closer to $2.2 billion — Univision
notified Standard & Poor’s that
the closing would be delayed.

Univision has already agreed to
reduce its 27% stake in Entravision

to ease antitrust concerns, but the
FCC wants to know more. In a let-
ter filed with the FCC on March 11,
Univision questioned why the is-
sue is being raised now, pointing
out that the Department of Justice
has already cleared the transac-
tion.

Univision said in the letter that
its Entravision stake complies with
FCC attribution regulations and
drew parallels with NBC’s high-
profile merger with Telemundo,
which was granted despite NBC’s
large minority interests in both

Telemundo and the Paxson TV
network.

Univision noted that its interest in
Entravision is smaller than NBC's
stake in Paxson and pointed out that
it is surrendering its right to name
members to Entravision’s board,
while NBC still appoints members
to the Paxson board.

Finally, Univision said that al-
lowing NBC to keep its interests in
Paxson and Telemundo while sug-
gesting that Univision’s stake in
Entravision may violate the rules
is unfair to minority broadcasters.
“Such disparate treatment,”
Univision said, “would directly
hinder the ability of minority-ori-
ented and fledgling networks like
Univision to compete on a level
playing field.”

MERGER  See Page 6
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Web Convenience Plus Personal Guidance

Get the interaction and flexibility of on-site training with
the convenience of a Web training session—check out
the new live interactive training at ArbitronTraining.com.
o See demonstrations in real time

o Ask questions and interact with Arbitron's

« New sessions every week

No waiting for trainer visits, no juggling schedules—just
information to help you tell your story to advertisers and
make more money. To check out this week's live sessions
go to Live Web Training at www.ArbitronTraining.com!
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BUSINESS BRIEFS

Westwood One Forecasts Q1 Declines

|n updated guidance issued Tuesday, Westwood One said it expects
its revenue and operating cash flow to come in slightly down in Q1,
revising earlier guidance that predicted low- to mid-single-digit revenue
growth and double-digit operating cash flow growth. The company aiso
lowered its forecast for 2003: It now expects low- to mid-single-digit
revenue growth and high-single-digit operating cash flow growth.
WW1’s earlier full-year guidance was for mid-single-digit revenue
growth and double-digit growth in operating cash flow, to the $210 mil-
lion-$215 million range. WW1 CEQ Joel Hollander said, “in light of the
extraordinary uncertainty surrounding an imminent war with irag, we
have been experiencing a softening of advertising sales over the past
four weeks as advertisers try to ascertain the duration of the conflict
and its possible effect on their business.”

Clear Channel Plans New Note Offer

Clear Channel plans to sell $200 million worth of 4 5/8% senior
notes due 2008, adding to the $300 million worth of notes it is-
sued on Jan. 9. A registration for the new note has been filed with the
SEC; the proceeds will be used to pay down other Clear Channel debt.

in other Clear Channel news, Fortune magazine has once again in-
cluded the media conglomerate in its list of America’s most admired
companies. Clear Channel rises to No. 3 in the entertainment category,
up from No. 5 in 2001. Human-resources consultant the Hay Group

Continued on Page 13

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross earnings from radio advertising.

Change Since
31402 311103 3/14/03 V14002 3/703-3114103
R&R Index 251.28 183.S§ 185.57 -26% +1%
Dow [ndustrial_s 10,517.14  7,740.03  7,859.71 -25% +1.5%
S&P 500 1,153.04 828.89 833.26 -28% +0.5%
Kagan o e rold Kagan atendecs th

Continued from Page 1

Field, who echoed the sentiments
of many in the industry by insist-
ing that any softness in March ad-
vertising is directly related to ad-
vertiser uncertainty over war.

“It’s all about the war,” Field
told a standing-room-only crowd
in his keynote address, pointing to
the solid revenue performance ra-
dio delivered from July 2002
through February 2003 and solid
Q2 pacings as proof that war jit-
ters have created an “island” in
March.

RAB President/CEO Gary Fries
agreed, noting during the “Radio
Economics 2003” panel that, con-
sidering the absence of any other
economic explanations, it’s the
threat of war that’s making adver-
fisers skittish. In fact, aside from
advertiser concerns over possible
U.S. military involvement in Iraq,
Fries said business is robust.

He added that fear of a war dis-
rupting business is leading many
advertisers to delay “pulling the
trigger” on ad campaigns that, in
some cases, are already planned
and warned that if the conflict re-
mains unresolved, advertiser skit-
tishness will continue. “If this
drags on, the sidelines play is go-
ing to stay,” he said.

But Fries also pointed out that
radio will be a big beneficiary once
the conflict is resolved. “When
money is sidelined,” he said, “ra-
dio springboards after it comes
back.”

And he believes radio could fur-
ther be helped by increasing its
commitment to exploring nontra-
ditional revenue sources. In fact,

at some point radio’s growth com-
pared to other media will peak,
and that will force the industry to
tap new sources of revenue.

“We might as well accept reali-
ty,” Fries said. “We have tried the
inventory game, and we really are
not going to be able to raise inven-
tory in our core formatics in the
radio business. Different formats
are going to be able to carry more
inventory than others, but we
pushed inventory, and we got a lit-
tle slap across the hands from the
advertising community. I think
everybody has resigned them-
selves to the fact that that’s not the
solution to the problem.”

Rather, Fries said, stations
should learn to “monetize their
relationships” with listeners and
search for ways to bring in new
dollars through nontraditional
sources. “People are intimately
involved with the radio stations
they listen to,” Fries told R&R.
“We have never put a value on
that relationship. They’re not just
an audience; they’re people.”

Fries said stations need to tap in
to the lifestyles of their listeners
and plan events that will attract
advertisers who are trying to reach
those listeners. “Advertisers will
deal with radio because of those
listeners,” he said, noting that
things like concert sponsorships
and consumer shows offer both
radio stations and advertisers a
new way to reach out to commu-
nities.

But Interep CEO Ralph Guild not-
ed that getting companies to make
a firm commitment to pursuing

Continued on Page 6
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Kagan
Coptinued from Page 4

NTR opportunities is a challenge.
He said that even when compa-
nies hire a full-time staff person to
pursue those opportunities, the
NTR department is often the first
to be cut when business gets
tough.
Radio “Trivialized” By
Ownership Caps

During his keynote speech Field
took aim at detractors of consoli-
dation, telling the crowd that be-
fore the Telecom Act of 1996, radio
was “trivialized” in the overall ad
market. He said pre-Telecom Act
regulations prevented radio from
effectively competing with larger
media, and he believes consolida-
tion has allowed radio to better
challenge larger media for a piece
of the advertising pie.

“We were reduced to fighting
for crumbs among ourselves,”
Field said. “But today, because of
consolidation, that’s changed. Our
clusters now build massive reach,
which enables us to compete fair-
ly with those competitors, wheth-
er it’s television, print or other
media. We now outreach those
entities and are ina position where
we can demand the far more
meaningful customer relation-
ships that were never available to
us before.”

While the pace of consolidation
has slowed considerably, due in
part to the high prices today’s sell-
ers are demanding, support for
taking a more thoughtful ap-
proach to buying up stations came
from an unlikely source.

__RADIO BUSINESS _

“This may be odd to say for
someone who makes his living
trying to put deals together,” said
Navid Mahmoodzadegan, UBS
Warburg’s head of broadcasting
investment banking. “But I actu-
ally think it's a good thing thatit’s
hard to do deals.”

Appearing on the “State of the
Industry” panel, Mahmoodzade-
gan said that having to work hard
to strike deals makes companies
“really analyze whether they can
add more value and do a better
job operating the stations.” He
added that the tough market may
also weed out less committed
players.

“It does matter who's out there
trying to put the deals together,
spending the time, doing the work
and pounding the pavement,” he
said. “It’s not just about money
anymore; it’s about being creative
and figuring out how to get a deal
done that makes sense.”

VOX Radio Group co-manag-
ing partner Jeffrey Shapiro might
not want Clear Channel to take
that advice: He said the nation’s
largest radio company can’t com-
pete in the small markets where
his stations operate.

“Weloveit when Clear Channel
buys our competitors,” said Sha-
piro, whose company owns prop-
erties throughout New York and
New England. Shapiro believes
that Clear Channel’s method of
bringing in market managers with
a lack of familiarity with the mar-
kets they’re asked to oversee cre-
ates a “revolving door of manage-
ment” for the company.

“They bring in somebody from
the outside, and that person lasts

for six months,” he said. “Then the
next person comes in, and what
was a six-month project actually
becomes a yearlong project. And
the third guy needs two years to
try to resuscitate those radio sta-
tions.”

While Clear Channel ousted
former Radio Division CEO Ran-
dy Michaels from the division last
year, at least one Kagan panelist
told attendees to expect Michaels
to return to the radio fray. “I'll be
surprised if we don’t hear from
Randy,” said Qantum Communi-
cations President/CEQ Frank Os-
born during the “State of the In-
dustry” session, although he add-
ed that Michaels is just one of
many past radio players who
could mount a return should the
acquisition market reignite.

“There are a large number of
entrepreneurs who wish to be
buying radio stations right now,”
Osborn said, “and there are not a
large number of people trying to
sell. The marketplace is tougher
today than it has been in a long
time.”

But Regent COO Bill Stakelin
reminded the crowd that while
many investors dre eager to gob-
ble up stations, operating those
stations must always be a priori-
ty. “People are paying attention to
operators vs. portfolio builders,
and I think that’s very important,”
he said. “We are at a point in con-
solidation that, sooner or later af-
ter purchases are made, somebody
has to run the stations. Somebody
has to go sell something, and
somebody has to get ratings.
That’s what this business is all
about.”

Merger
Continued from Page 4

But one longtime opponent of
the merger believes approval of
the deal Will create a playing field
that is anything but level. In a
March 17 letter to the FCC, the
National Hispanic Policy Institute
said that, considering the agency’s
misgivings about Univision and

Entravision, the commission must
take a hard look at whether the
merger will serve the public inter-
est.

“Univision has refused to be
fully forthcoming,” the NHPI
charged in the letter, recommend-
ing that the FCC designate the
merger application for an eviden-
tiary hearing. The NHPI, which
has vehemently opposed the

merger for some time, alleges not
only that Univision exerts control
over Entravision, but that Clear
Channel exerts similar control
over HBC.

“If the proposed merger is
granted, these entities will not
compete,” the group wrote. “Stat-
ed another way, the parties — es-
pecially Clear Channel and Univi-
sion — will exert significant influ-

i
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All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

o KJOL-AM/Grand Junction, CO Undisclosed

e WDGR-AM/Dahlonega, GA $500,000

e WBRI-AM/Indianapolis, IN $1.5 million

e KCIJ-FM/Atlanta and KNOC-AM/Natchitoches, LA

$348,000

¢ WCRQ-FM/Dennysville, ME $195,000
°* WMYQ-AM/Newton, MS $150,000
o WGFG-FM/Branchville and WIGL-FM/Orangeburg, SC

$1.25 million

* WQKI-AM & FM/St. Matthews, SC $900,000
® WSTX-AM & FM/Christiansted, St. Croix, VI $290,625

Full transactions listings, posted daily, can be found at

www.radioandrecords.com.

JEAL U

HE WEEK

o WXIR-FM/Plainfield (Indianapolis), IN

PRICE: $5.6 million
TERMS: Unavailable

BUYER: ABC Inc., headed by President/Radio Division John

Hare

SELLER: Radio 1500, headed by President Edwin Torberg
BROKER: Bill Schutz of Schutz & Co. and John Pierce of

John Pierce & Co.

2003 DEALS TO DATE

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year:

Stations Traded This Quarter:

ence over the core operations of
HBC and Entravision.”

Despite the obstacles the merg-
er has encountered, Merrill Lynch
analyst Jessica Reif Cohen said in
aMarch 14 report that she doesn’t
believe the FCC’s concerns will

$663,388,630

(Last Year: $5,401,168,106)

$663,388,630

(Last Year: $276,180,711)

204

(Last Year: 819)

204

(Last Year: 113)

block the transaction in the long
run. “We do not regard the Entra-
vision matter as a deal-breaker,”
she said.

Additional reporting by Adam Ja-
cobson.

For gods sake
answer the

A listener is calling.

RadioVoodoo is magic telephone and web technology that answers all your listener calls.
It turns the calls into demographic data and audio files you can use instantly: to know your
audience better, to sell your advertisers more spots, and to improve your programming.

All without bending an elbow.

ermecones oo, [AC10V00A00

Contact Liz Laud at liz@radiovoodoo.com or call 800.798.5663 for a demonstration.
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GOSPEL MUSIC WEEK 2003
ZEAL WITH KNOWLEDGE

| KNOVWNEDGE

GOSPEL MUSIC WEEK 2003

MICHAEL W. SKITH

REBECCA ST. JAMB

STEVEN CURTIS GHZPMAN
KIRK ERANKLIN

J JACI VILASDREZ
SWITCHFOOT THIRD DAY

OVER 20 CONCERTS AND SHOWCASES!

4 FEATURED SPEAKERS SEMINAR HIGHLIGHTS
. * “PIRACY AND FLLEGAL DOWNLOADING: WHAT IS
: THE FUTURE OF THE MUSIC BUSINESS?”
= : "UNDERSTANDING THE CHRISTIAN MUSIC CONSUMER”
r R =B “EINANCIAL FREEDOM THAT IMPACTS YOUR LIFE
* LBUSINESS”
m . — e~ ‘ "PRODUCER’S PARADISE: TODAY’S HOTTEST
s MSISuNoAWmGs rommmero  muxemcrarnwornw  URBAN/GOSPEL PRODUCERS AND TIPS ON
PEACE AUTHOR DISNEY ENTERTAINMENT RESBURCES {REATING HIT SONG,;,,
| GOSPEL MUSIC WEEK 2003 |
APRIL 5-10, 2003 j q g
NASHVILLE CONVENTION CENTER & 5 FOUR CONVENTIONS IN ONE!
RENAISSANCE NASHVILLE HOTEL EADIO PROFESSIONALS
NASHVILLE, TN | BROADCAST LEADERSHIP / PROGRAMMING / SALES LEADERSHIP /
| NON-COMMERCIAL
~ DON'T MISS THE 34TH ANNUAL DOVE AWARDS BUSIC & VIDEO RETAILERS

LIVE AT THZ GAYLORD EMTERTAINMENT CENTER,
APRIL 10, 2003 TICKETS AVAILABLE THROUGH
TICKETMASTER AT NWW.OVEAWARDS.COM!
LIVE INTERNET BROADCAST! LOG ON TO
WWW.DOVEAWARDS.COM FOR ALL OF THE
UPDATES!

CONCERT PROMOTERS & ARTIST MANAGERS
MUSIC INBUSTRY

FOR REGISTRATION INFORMATION, VISIT WWW.GOSPELMUSIC.ORG, OR CALL GMA AT 615-242-0303

(SEMINARS. SPEAKERS. AMD ARTIST APRULARANCES SUBJIECT 1C CHANGE.)
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Five Easy Pieces
To Cluster Marketing

% here are several easy, cheap ways to get more mar-
keting power for your station if it’s part of a cluster. But
first, here are two marketing tactics you must not try.

Do not promote one sta-
tion in the cluster on the air
of another station in the clus-
ter. This wacky scheme is of-
ten foisted on local manage-
ment by evil corporate
M.B.A.s. Nothing could be
more dangerous.

The Arbitron diary mea-
sures unaided recall. If you
haven’t had the experience
of going to Arbitron and re-

viewing actual paper diaries from
your city, go next week. Look at the

Walter Sabo

lifeblood of your business
and your career. See how
many diaries are thrown
out because people confuse
your call letters and dial
position. See how many
people think your morning
man works on a competing
station.

Before any ad agency
creates a campaign for your
station, before any station

exec spends a dime on marketing, it
should be mandatory that they go to

Mana GEMENT MARKE TING~SALE§ :

By Walter Sabo

Arbitron and look at the horror up
close. It will become instantly appar-
ent that the goal is capturing mem-
ory spacein the diarykeeper’s mind.
That’s very, very different from gath-
ering audience.

The diary can’t measure listening.
It measures memory. Putting the
name of another station on your air
puts the process of winning recall for
your station in diaries at significant
risk.

Simply stated, it’s confusing.

The second mistake is to confuse
your brand with another station
brand in the real world. Memories
are built on context. People remem-
ber things more easily if they make

Wwww.americanradiohistorv.com
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Do not promote one station in the cluster on
the air of another station in the cluster. This
wacky scheme is often foisted on local
management by evil corporate M.B.A.s

sense within a total picture. When
people goes to an event sponsored
by your station — a street fair, con-
cert or retailer appearance — they
expect to see your station.

If listeners show up and see other
radio stations’ logos, it will damage
your relationship. If they happen to
dislike one of the other stations, they
will disconnect their memory cir-
cuits from your name and won’t be
willing to admit in writing to listen-
ing to your station.

Maximize Your
Cluster Clout

1. Make a group deal with the lo-
cal newspaper. Your station formats
probably synch up with newspaper
sections: The AM Talk station goes
with the news and opinion section,
the Hot AC with the living section
and so forth. Here's a secret we
learned from creating Parade Radio:
Newspapers are very eager to have
a relationship with your radio sta-
tion. They give you information ser-
vices, you give them coolness.

2. “Flanking” is stupid. Creating
a weak station to protect a stronger
one is a defeatist, not strategic,
worldview. Procter & Gamble has
multiple brands with identical ap-
peal. If the greatest appetite in your
market is for country music, why not
have four Country stations? (Calm
down, you know I'm right.)

3. Link the websites. It's astonish-
ing how often one station’s website
does nothave links to the sites of oth-
er stations in the group. If a station
is owned with other local media,
such as a TV station or a newspaper,
add those links to your site.

4. Put your target-marketing
skills to work. You're a target-mar-
keting genius. Other industries be-

lieve that there is great mystique to
creating radio. They believe we are
experts at target marketing. We are.
Profit from that. Start a consulting
branch. Sell your staff’s expertise.
Your staff will gain a new perspec-
tive on the business community, and
their self-respect will flourish. Poten-
tal advertisers will see your team for
what they are: marketing experts.

5. Attack other media on the air.
No, really. Rather than running
wimpy ads that promote your clus-
ter to advertisers, use the airtime to
attack the profound weakness of
other media. Clutter? Look at a spot
break on a TV station. Annoying
commercials? Compare that with a
billboard.

Another tip: Listen to the new
guy. The new guy — the employee
just out of school — has only known
radio as a consolidated industry. The
walls of the past do not exist in his
mind. That employee will see the
possibilities of consolidation.

Ownership structure has not
changed the way the audience uses
the radio. The listening experienceis
the same: one listener listening to
one station, one moment in time.
Each station has to make the best
show possible.

Walter Sabo has led consulting
firn Sabo Media since 1984. His
team includes a number of major
media companies, including
Millennium Broadcasting and
Standard Broadcasting, and all
100 channels of Sirius. Before
starting his own company Sabo
was VP/GM of ABC Radio
Networks and Exec. VP in charge
of NBC-owned FM stations.
Reach him at 212-681-8181 or
walter @ sabomedia.com.

S

SCORE ONE FOR BLACK COLLEGES American Urban Radio
Networks recently celebrated the 29th annual SBN Sports Black College All-
American Awards in Atlanta, which, in conjunction with sponsors Chevrolet and
Pfizer, has raised over $1 million in scholarships for historically black colleges
and universities over the past three decades. Shown here are (I-r) AURN
President Jay Williams Jr., actress and event co-host Vivica Fox and AURN
President/Operations & Affiliations Jerry Lopes.
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A Strategic Programming Checklist

Winning radio stations understand their target and
deliver tothat audience’s expectations, creating a com-
pelling product with the famous “Three M’s”: music,
mornings and marketing. Zapoleon Media Strategies’
Guy Zapoleon offers the following checklist for PDs
and GM:s to gear up for the spring book, which begins

March 27.

Your Players

v Is the staff the best it can be?

v Do all the players clearly un-
derstand the station’s mission, their
own roles and how they contribute?

v Is there a backup for every key
member of your staff?

v Assign all players a second job,
making them a greater part of the sta-
tion’s success. -

Ratings Objectives

v Clearly define your
Arbitron share and rank
goals. Are your goals real-
istic?

v Do you know what
numbers you need in
cume and TSL to reach
your share goal®

v Have you registered
all of your key identifiers with Ar-
bitron?

Strategic Planning

v Is your strategic plan based on
a clear understanding of listener
needs as determined through percep-
tual research?

v Hold a quarterly summit meet-
ing to update your plan. Use listener
research for a SWOT (strengths,
weaknesses, opportunities and
threats) analysis of your station and
its competition.

v Know your marketing warfare
position and the appropriate actions
to take — offensive, defensive, flank-
er, etc.

¥ What are the biggest obstacles

Guy Zapoleon

v Are you too close to a problem?
Do you have enough outside feed-
back for ideas and perspective?

Branding & Positioning

v Do your call letters, station
name and positioning statement
clearly sell the station brand? Are
they easy to remember? Is your
brand as top-of-mind as it can be?

’ v How many times

per hour are you using

your entire positioning
statement?

' v Is the station brand
| sold inevery quarter-hour
| throughout the day?

v Are you wasting any
branding opportunities?

v Are all key elements
teased and recycled
through every daypart?

v Do you have a music-quantity
position?

Usage

v Do you have a clear under-
standing of the needs of your demo-
graphic and music lifegroup?

v Do you know exactly how,
when and where your P1 listeners
use your station?

Marketing & Promotion

v Have you addressed your
quarterly Arbitron goals through ex-
ternal, database and event market-
ing?

¥ Do all marketing and promo-
tional strategies contribute to the
brand?

v Does your marketing and pro-

to your success?

60-Second Copypwriter
Radio Is Theater Of The Gut

World-famous radio legend Chuck Blore once told me

By Jeffrey Hedquist

that instead of being “theater of the mind,” radio is reaily
“theater cf the gut,” because of its emotional impact.

Let's face it: People buy emotionally. They may justify it logically
and objectively, but most of their purchases are emotional. Always
remember to describe the positive feeling that purchasers will have
once they have the advertised product or service — or how miserable
their lives will be without it. We're talking benefits, not features. The
quickest route to a purchasing decision is through the emotions.

When writing a commercial, ask yourself, “How will somebody feel
once they have purchased this? How will somebody feel once they
have signed up for this subscription? How will they feel if they don’t try
this service?”

Reach deep and construct a set of feelings that will resonate with
the psyche of your target audience. Your tools are all the basic
emotions: fear, greed, iust, envy, love, security, happiness, self-
esteem. Uge them to your advantage.
Jeffrey Hedquist gets emotional about radio every day in lowa, which is
a highly emotional state. You can contact Jeffrey at Hedquist Produc-
tions., PO 3ox 1475, Fairfield, IA 52556. Phone: 641-472-6708; fax:
641-472-7400; e-mail jeffrey @ hedquist.com.

motion plan leave room to seize key
promotional opportunities?

¥ Make certain the marketing
budget adequately provides for both
tactical and strategic marketing.

v Focus marketing on your key
usage target. Are you marketing to
the workplace?

v Do you have too many messag-
es on the station at one time to be ef-
fective?

Mornings

¢ Is the morning show the door-
way to all the major benefits and
events on the radio station?

v Do the morning show players
understand their position in the mar-
ket? Isita “nice” show or an “outra-
geous” show?

v Do all the players have well-de-
fined roles that they understand?

v Do mornings promote listener
interaction through phone topics,
contesting, etc.?

v Are there enough benchmark
features?

v Is there enough flexibility for
the show to jump on big events?

Competition

v Always look for competitive
changes that affect you or your sis-
ter stations.

v Have you blocked all potential-
ly damaging attacks from competi-
tors?

v Do you have the tools neces-
sary to fix your weaknesses while
taking advantage of your competi-
tors” weaknesses?

Audio

v Is your signal the best it can
possibly be? Always look for new en-
gineering techniques and products
that can improve your audio.

v Are your playback systems and
source material the best they can be?
Your Company & Cluster

¥ Do the stations in your cluster
form an age-and-sex wall (for exam-
ple, the cluster owns women 18-49)?

¥ Do you network with the key

people in your company to gain ev-

ery competitive advantage possible?
Music

v Make every quarter-hour a per-
fect slice of your musical universe.

v Texture music for tempo and
style to serve your listeners’ moods
and expectations of your product.

v Do you have a music check-
and-balance system in place that
doesn’t waste a lot of time?

Research

v Remember that listeners’” musi-
cal and cultural tastes change over
time. Do enough perceptual research
to evaluate changes in your target lis-
tener, station and competition.

v Is your music research regularly
evaluated to reflect your potential lis-
teners, as well as your core listeners?

v Do you know where research
analysis stops and intuition and ex-
perience take over?

Daily Planning

v Take the time to get out of the
office and listen to the radio station
this week.

www americanradiohistorv.com

Ten Low-Cost Ways
To Motivate Your Staff

By John Lund

With increasing pressure to put every dollar on th2
bottom line, trade spiffs and other personnel perks are
harder to come by. Here are some simple moves manag-
ers can make to let the staff know you care and want
them to succeed.

1. Practice management by walking around.
Spend 10 minutes sticking your head in doors,
saying hello and asking if everything is OK and how
you can help. Good MBWA results in employees
saying things like, “Bob is the first GM who really
cares. He doesn't just sit in his office.”

2. Honor an employee of the month. It costs
little to award a special parking space at the front
door, to put a photo in a special frame in the lobby or
to give a day off or some other perk.

3. Use promotional teams. It takes teamwork to
create major promotions, so have a programming
staffer and a salesperson join your promotions director on a committee
to oversee the campaign or event. The team members will aimost
certainly learn to appreciate each other a bit more. Give the commiittee
the necessary authority and accountability to succeed.

4. Show up with refreshments. Meeting your morning t2am with
coffee and doughnuts when they arrive will make a big impression. It
says you care, that you listen to the early part of their show and that
they are important to you.

5. Recognize good results and deeds in writing. Merros, e-mail
and bulletin-board posts are all good ways to acknowledge & job well
done. Praising employees with a note that says “Great work!” is almost
as good as a raise.

6. Send birthday cards. Create a positive impression: Mail the
card to the employee’s home. For extra credit, send cards to spouses
on their birthdays too.

7. Invite employees to interview job candidates. This may not
work in every instance, but for some positions, your staff can tell if a
person is a good fit for the job. In some cases, group interviews bring
out a different side of an applicant that isn't seen one on ong:.

8. Clean up the place. If your station looks like a mess; trade for
cleaning or new carpet. Have a painting party. Attitudes change when a
station goes from dumpy to shiny.

9. Celebrate achieved goals. When you issue a challenge to your
staff to achieve certain sales, promotions or ratings goals, b2 sure to
celebrate with a party or dinner when the goals are met. Sharing
success makes the failures easier to handle.

10. Help employees set growth goals for themselves, and
follow up! As you do annual evaluations, talk about what tne person
wants to achieve next month or next year. Follow up on tho:se points in
critiques and individual meetings, and constantly use the employee’s
own goals to motivate them out of their safe zone and to a higher level
of performance.

John Lund

John Lund is President of the Lund Consultants to Broadcast Manage-
ment and Lund Media Research, a full-service multiformatsadio
consulting and research firmin San Francisco. Reach him.at 650-692-
7777, john@lundradio.com or through www .lundradio.com.

v Prioritize your daily schedule
to accomplish the critical elements of
your plan.

v Do you meet with groups and
individuals to communicate key
steps of the station plan, to delegate,
to follow up and to critique perfor-
mance?

v Areyour meetings short and ef-
fective or time wasters?

v Do you prepare a path of criti-
cal steps to completion?

v Have a daily awareness of all
key sources of pop culture.

Spirit

v Is your station spirit positive? Is
it protected from top-down stress so
your staff can do their jobs effectively?

v Do your staff members feel like
they are an integral part of the mis-
sion, or are they lone wolves?

v Are there enough get-togethers
away from the station so the team can
bond?

Guy Zapoleon is President of
Zapoleon Media Strategies,
which offers guidance on
management, programming
and promotion. Reach him at
281-980-3665 or via
www.zapoleon.com.
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Six Delegation
Perils And Pitfalls

in a recent article (MMS 3/14) I noted that if you can
reach deep and relax about giving more responsibility
to your support players, you’ll enhance the work ex-
perience for them and be freed up to be a more effec-
tive managers. That’s a big part of smart time manage-

ment.

A key to making your delegation
efforts work is to build on successes

so-called help is neither asked for nor
needed, and it inhibits employee

with your staff, not on
failures. Below are some
of the most common rea-
sons delegation efforts
fail.

* You don’t communi-
cate the expected result.
Most employees don't
have the ability to read
your mind. While most i
managers tell what they
want done when they
delegate an assignment, they don’t
directly articulate the results they
need to see in the completed task.
Employees may learn of the manag-
er’s real expectations through trial
and error or from a comment like,
“That’s not what I was looking for on
this project. That’s not how this is
supposed to look.”

* You tell the employee how to
do the job. When you tell your em-
ployees to do assignments and give
them step-by-step instructions, you
stifle both their desire and their abil-
ity to take on responsibility and think
for themselves. Effective delegation
means encouraging and developing
your employees. Managers who
function best as doers often fail in this
area because they focus on how to get
a job done instead of on the results
they need.

The following story illustrates the
point: Rhonda, a new station em-
ployee, was assigned by her manag-
er, Tom, to develop the station’s new
sales marketing brochure. Based on
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her experience and her creative flair, |

Rhonda was excited to take on this
assignment. In fact, getting involved
in work like this was one of the rea-
sons she’d taken the job.

Then Tom started to explain what
the project entailed. In great detail, he
described each step to take in getting
the brochure developed and the
proper way to do it. Rhonda’s at-
tempts to let Tom know she knew

how to do this kind of work were |

brushed aside as Tom insisted on not
being interrupted in his delegation
initiative. The more Tom lectured, the
more passive Rhonda became. By the
time he was through explaining how
to do the job, Rhonda’s enthusiasm
for the project was gone.

* You, as delegator, don't let go,
and you even get in the way. In es-
sence, you're still trying to do the as-
signment yourself, often under the
guise of just trying to help out. This

commitment and perfor-
marnce.

* The assignment you
delegate is beyond the
person’s capabilities. If the
assignment is not appro-
priate to the employee’s
knowledge, experience or
| skill level, that leaves the
i employee unable to per-
form competently or pro-
duce the right results. The
danger here is that employees are
often willing to take on duties they
aren’t really ready to handle, and
many are reluctant to speak up even
if they know the job is beyond their
capabilities. After all, who wants to
admit he or she isn’t ready to do
something the boss is finally handing
over? The employee is given the job
with a sink-or-swim approach, which
usually leads to the employee
drowning.

I worked with a GM who did this
knowing the person wasn’t capable
but hoping it would expand the em-
ployee’s abilities. Nice sentiment, but
when the project ultimately failed,
the manager ended up paying the
price.

* You don’t provide any review
during the process. In this case, you
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give the assignment — and that’s it.
You abdicate any responsibility for
what is produced. When you give a
staff member autonomy in an assign-
ment, make sure you give progress
reviews along the way to help the
employee and to see how he or she
is performing.

* You give responsibility without
giving support. When you delegate,
support takes many forms: initial
guidance and training, information,
equipment, a budget to work with,
decisionmaking authority or access
to staff or material resources.

When support is lacking, a man-
ager assigns a project and says,
“Here, get this project done,” and
that ends the conversation. The lack
of support is then an obstacle the
employee has to expend energy to
overcome.

Use this list as your checklist of
what not to do when delegating.
Note that these reasons for delega-
tion failure are all manager-driven;
that is, the manager is the source of
the problem. That also means that the
manager can correct them.

Dave Van Dyke is a former
VP/GM of KCBS-FM/Los
Angeles and currently advises
GMs through his company,
RadioMentor. He is also
President/COO of finology, a
Los Angeles-based invest-
ment banking firm with
broadcast interests. Reach
him at 888-790-1102 or
dvd @radiomentor.com.

what someone has told you?

$50 bill! No purchase necessary!

you're doing is you.

without being invited?

What if a prospect says firmly, “Our
customers don't listen to your station™?
This objection can be difficult to
overcome because the business
prospect has solid, if false, perceptions
about your station and his or her
customers. Here’s how to respond:

1. That's an interesting statement. Is that your
perception based on experience, or is it based on

2. Who do you think they do listen to? Why?

3. Let's talk specifically about who your customers are. How old are
they? How far do they drive to get to your store? What dre your hot ZIP
codes? How much do they spend on an average visit? What's their
frequency of visits in a typical week? Month? | didn’t tell you this yet,
but our listeners tend to be the most loyal customers in their age group.
Our only objective is to convince them to come here once — then you
don't need our station if you don't feel we're a preference match.

4. | see. You know, many of our largest advertisers felt the same
way the first time we spoke to them. Here's what they found out about
our listeners and their customers [offer evidence].

5. Let me show you how many do! I'll run five free ads next
Tuesday saying that anyone who comes in during that time will get a

Listen To Your Station’

By Irwin Pollack
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6. You and | may not love the station. However, | can guarantee
you that some of your customers do — just how many is not that
important. But doing business without advertising on our station is like
winking at someone in the dark. The only person who will know what

7. Many of our listeners don’t shop here because you aren't talking
to them! You know, people go where business is invited. Let's talk
about going to a party. When was the last time you went to a party

Boston-based radio sales and management trainer Irwin Pollack
provides hands-on, results-oriented seminars and in-house consulting
for clusters and individual stations. He can be reached toll-free at 888-
723-4650 (RADIO 50) or through www irwinpollack.com.

The Hidden Costs Of Hiring

.t RAB2003 Chicago-based Media Staffing Net-
work founder and President Laurie Kahn offered a
checklist of costs to consider when recruiting new sales
managers and salespeople. She cited a report from
Motorola, which found the cost of bringing a new hire
aboard equaled double the recruit’s starting salary.
Here’s where the money goes, in addition to salary,
commission, benefits and incentive programs:

1. Advertising. Kahn [I58
said there are many tradi- [
tional and new-media
companies, as well as |
competing stations, that
are interested in the same
candidates you are. Many
of the best people will al-
ready be under contract, |5
s0 you may have to go
outside the market and

Laurie Kahn

spend on advertising to
get the best prospects. As
a heads-up, she noted
that, compared to sales-
people in other media, ra-
dio salespeople are more
creative, better at think-
| ing out of the box, a little
{ more tenacious and, over-
all, possess very good
skills. Top producers —

www.americanradiohistorv.com

and that means yours — can and will
be hired away:.

2. Outside assistance. Figure in
the costs of hiring a recruiter or run-
ning a career fair to find the right
people.

3. Research. Profiling can run
$125-$500 per person or more, and
you’ll need to budget for reference,
background and drug checks.

4. Training. This expense, which
can run over $10,000 per employee,
should be calculated separately from
the costs of materials, travel and time
away from work. Include lost busi-
ness from both those involved in
training the recruit and the new statf-
er.

5. Transition. If an employee is
being replaced, figure in the costs of

By Laurie Kahn

severance, legal expenses, unem-
ployment claims and lost productiv-
ity while the position remains va-
cant.

6. External and internal repercus-
sions. How is your turnover going
to affect your current clients? Will
you lose or gain business, temporari-
ly or permanently, with your staff-
ing decision? How will the changes
affect your company’s stability pro-
file? Are you taking care of your cur-
rent staff as well as you are the new
person? And, just as important, how
will your staff react to the change?

Laurie Kahn can be reached
at 312-944-9194, ext. 108 or
L laurie @mediastaffingnetwork.com.
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DIGITAL MEEDIA

Heard The Discouraging Word?

Education isn’t overcoming downloaders’ bad attitudes

=

rhe results of the latest digital-media study from
market researcher Ipsos, “Tempo: Keeping Pace With
Digital Music Behavior,” can be taken in a couple of
different ways, neither of them very hopeful. Either the
record labels’ efforts to educate file-traders on the evils
of outlaw downloads are failing, or the downloaders
have heard all about it and they just don’t care.

This time out n the quarterly se-
ries of studies, Ipsos asked respon-
dents who had downloaded music if
they agree or disagree with the state-
ment “Downloading free music off
the Internet is wrong.” The depress-
ing response: Just 9% agree.

The statement “I think record la-
bels are justified in shutting down
file-sharing services, such as Napster
or Audiogalaxy” did a little better,
with 16% agreeing. It’s nice that at
least that proporfion of downloaders
think the labels have a right to defend
themselves, but  would quibble with
the statement Ipsos provided: The
labels can’t “shut down” anything;
they can only file suit and hope, and
none of their suits against peer-to-
peers has yet come to trial.

Of the P2Ps named in the question,
Audiogalaxy was never offline but
became a Listen.com affiliate after be-
ing sued by the RIAA and other
rights owners. Neither was Napster
“shut down”; it turned off file-shar-
ing without a court order and went
bankrupt while its case was in
progress.

Whatever Happened
To MUSIC?

Remember Music United for
Strong Internet Copyright (www.
musicunited.org), launched in Septem-
ber 2002? MUSIC was supposed to be
the beginning of a huge anti-piracy
education campaign, and full-page
ads explaining the damage done by
piracy and signed by dozens of big-
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name artists went into newspapers
nationwide.

TV spots featuring artists were
aired — Britney Spears, if you recall,
was among those willing to go public
and risk becoming the next Lars Ul-
rich — and there was a week or so of
media hoopla (in which R&R cheer-
fully participated) about how the
labels and the two dozen other mu-
sic-industry groups in MUSIC were
getting serious about educating file-
traders about the harm they’re doing.
Everyone, including the RIAA, knows
that illegal file-trading isn’t going
anywhere, and education is one of
the best hopes of slowing it down.

But MUSIC hasn’t been in the
news since October of last year, and
if it was supposed to get people to
consider the harm they’re doing to
their favorite artists when they steal
asong, it hasn’t done so yet: Just 21%
of the downloaders Ipsos asked agree
that “Free downloading and peer-to-
peer file-trading hurt artists.”

Yet, even with all the discouraging
news, Ipsos did get one seemingly
anomalous response: Just 39% of
downloaders agree that “Making
copies of music to give to your
friends is OK.” Perhaps that’s a sign
of a lingering “Get your own copy”
conservatism that music-industry
groups can exploit if they pick up
their educational ettorts.

Downloading Rolls On

Ipsos also asked more general ques-
tions about downloading behavior,

* RIAA atiorneys have sent letters to 300 companies detailing

RSSO

copyright infrngement taking place on those companies’ computers
and warning :hat the infringement must stop. The letters reportedly
went out with such specifics as IP addresses and logs of files being

offered for upload from the companies’ servers. The RIAA wouldn't
name the companies that received the letters, but said the largest
share — about 35% — went to technology businesses.

» Beethoven.com, Boomer Radio, Ultimate-80s.com and other well
known streamers are aggregating their audiences and combining their
ad-sales effo-ts as the Internet Radio Marketing Group. The six
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streamers in the IRMG claim a combined audience of about 500,000 and
say their programming reaches an upscale target of 25-54 listeners.
Industry observers — including Arbitron and Edison Media Research, in
last month's “Internet 10” report — have long said webcasters will have

to dggregate to attract advertisers, but this is the first move by well
known independent streamers to combine their sales efforts.
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By Brida Connolly

Associate Managing Editor

including both legal and illegal down-
loading, and it's the teenagers, not
surprisingly, who lead: Forty-eight
percent of 12-17-year-olds report that
they’ve downloaded an MP’3 or other
file from the Internet in the past
month. Forty-two percent of 18-24-
year-olds say the same, and then the
numbers drop off sharply, with 19%
of 25-34s, 11% of 35-54s and just 3%
of those 55 and older saying they’ve

" downloaded in the past month.

Downloading's explosive post-
Napster growth does seem to have
leveled off a bit, however. In the lat-
est “Tempo” study, 18% of respon-
dents overall say they've download-
ed within the past 30 days. That’s
nearly even with the 19% reported in
the previous “Tempo” study, and,
says Ipsos, up only slightly from its
survey of a year ago.

Ipsos doesn't report if it asked di-
rectly whether the price of CDs is a
factor in the decision to download,
but price was an element in two of
the agree-disagree statements it of-
fered. First, 73% of downloaders
agree with “I like being able to sam-
ple music before making a purchase.”
Putting up the price of an album
without having heard it has evident-
ly become, now that sampling is easy
and free, a greater risk than many
downloaders are willing to take. Ad-
ditionally, 69% agree with “T down-
load songs I want without having to
buy an entire album.” These folks
apparently don't find the idea of an
album very attractive at all.

When P2P users justify their be-
havior among themselves, the cost of
CDs and hating being “forced” to
buy albums to get the songs they
want are the rationalizations heard
most often. The labels are quite aware
of this, and they’re trying to make
albums, their most profitable prod-
uct by far, attractive again. More CDs
enhanced with video and access to
special online content are appearing
all the time.

It's too soon to know if the en-
hancements really add enough ap-
peal to albums to make them worth
the price to the file-trading genera-
tion, but they’re at least an acknowl-
edgment of the problem. Letting peo-
ple legally stream album tracks from
artist and label websites is another
way of addressing anti-album feel-
ing, and the practice is gradually be-
coming more COmmon.

It'll all help, and the attractive le-
gal alternative to P2Ps that has to
materialize one of these days will be
the best reply to outlaw file-trading.
But, at least based on what Ipsos
found, education has to get back to
being a priority for music rights-
holders, and right now. So far, they're
not getting through.
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www.gracenote.com
charts @gracenote.com

racenote.
< Jgracenot

If you play CDs on an Internet-connected computer, Gracenote prob-
ably knows about it. Every day Gracenote’s CDDB music-recognition
service supplies artist and track information to more than 1 million
people who play music through CDDB-enabled audio players; at the
same time, Gracenote collects information about the music those people
are listening to. That data is then anonymously aggregated for Grace-
note's charts. Below are last week’s 50 most played CDs.
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ARTIST Album Titte Weeks On
50 CENT Get Rich Or Die Tryin’ 6
NORAH JONES Come Away With Me 47
EMINEM The Eminem Show 44
COLDPLAY A Rush Of Blood To The Head 29
EVANESCENCE Fallen 2
R. KELLY Chocolate Factory 4
AVRIL LAVIGNE Let Go 40
VARIOUS ARTISTS 8 Mile 20
RED HOT CHILI PEPPERS By The Way 36
CHRISTINA AGUILERA Stripped 19
JOHN MAYER Room For Squares 50
OIXIE CHICKS Home 24
AUOIOSLAVE Audioslave 17
JUSTIN TIMBERLAKE Justified 19
NELLY Neliyville 38
ROLLING STONES Forty Licks 24
SHANIA TWAIN Up! 17
FABOLOUS Street Dreams 2
VARIOUS ARTISTS Chicago — Music From The Motion Picture 9
JOSH GROBAN Josh Groban 37
SYSTEM OF A DOWN Toxicity 80
U2 The Best Of 1990-2000 19
T.A.T.U. 200 Km/H In The Wrong Lane b
VARIOUS ARTISTS Daredevil Soundtrack 6
JAY-Z The Blueprint 2: The Gift & The Curse 18
NAS God's Son 13
SEAN PAUL Dutty Rock 5
PINK Missundaztood 63
AFI Sing The Sorrow 1
MASSIVE ATTACK 100th Window b
CREED Weathered 69
ELVIS PRESLEY Elvis 30 #1 Hits 25
PINK FLOYD Echoes (The Best Of Pink Floyd) n
JENNIFER LOPEZ This Is Me ... Then 16
DAVID GRAY A New Day At Midnight 5
NIRVANA Nirvana 20
SUM 41 Does This Look Infected? 12
ALICIA KEYS Songs In A Minor 86
ELTON JOHN Greatest Hits 1970-2002 13
KYLIE MINOGUE Fever 4
KID ROCK Cocky 9
NICKELBACK Silver Side Up 78
BEE GEES Their Greatest Hits: The Record 1
JOHNNY CASH American IV: The Man Comes Around 1
ZWAN Mary Star Of The Sea 7
BEN HARPER Diamonds On The Inside 1
SHAKIRA Laundry Service 69
SANTANA Shaman 21
JENNIFER LOPEZ J-Lo 54
GOOD CHARLOTTE The Young And The Hopeless 6
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Rollins To WGBT/
Greensboro As PD

Clear Channel has tapped Chris
Rollins as PD of WGBT/Greens-
boro, which debuted on Feb. 24 as
CHR/Rhythmic “94-5 The Beat,”
playing such artists as 50 Cent,
Ashanti, Christina Aguilera,
Eminem, Jay-Z, Missy Elliott, Nelly,
P. Diddy and Justin Timberlake. A
13-year radio veteran, Rollins was
most recently Creative Director for
Clear Channel’s-KHKS/Dallas.

Rollins’ road to Greensboro also
included stops in San Diego; Co-
lumbus, OH; Omaha; and Colum-
bia, SC. He engineered The Beat's
launch with the help of Clear Chan-
nel/Philadelphia’s Todd Shannon,
and his involvement with the sign-
on made him a prime candidate for
the PD nod.

“It’s always a great feeling when
you find someone who gets it,
wants it and can do it,” WGBT OM
Tim Satterfield said. “Chuis is going
to show our local competitors and
the industry how a winner is pro-
grammed.”

Rollins said, “I can’'t wait to get
back to the Eastern time zone and
program 94-5 The Beat. The sign-on
was incredible, and the listener re-
action has already been phenom-
enal. I look forward to keeping the
momentum going and taking this
bad boy to the top.”

Infinity

Continued from Page 3

the confidence in me from Dave
Siebert [and Infinity executives]
Brian Ongaro and Andy Schuon.
We have a remarkable team of pro-
gramming professionals here, and
my new responsibilities will allow
me to work with them to grow our
brands and to create new opportu-
nities.”

Johnson’s resume includes a six-
year stint as WLTW /New York PD,
two years as WAXQ/New York PD

NEWSBREAKERS

HAIL FROM THE CHIEF virgin Entertainment Group held its annual
Management Conference earlier this month in Los Angeles and bestowed
awards on its employees, including Marketer of the Year and Store Manager of
the Year. Mavis Graham (1) won the 2002 President’s Award, which was
presented to her by Virgin Entertainment Group, North America CEO Glen Ward.

WORD & WYRD Tap Thiele As PD

Peter Thiele has been named PD
at Entercom News/Talk si-
mulcast WORD & WYRD/
Greenville, SC. Thiele was
most recently PD/morning
talk - host at WVNN/ &
Huntsville, AL and suc-
ceeds Hal Brown, who ex-
ited the Greenville stations |
earlier this year.

“I am so proud to have
worked at WVNN for Bill
Dunnavant, one of the last of the lo-
cal broadcasters,” Thiele told R&R.
“Bill knows great radio and de-
mands the best. WVNN will con-
tinue to be the cradle of great talk

fisdil
Thiele

show hosts, and I have learned

Prior to his five-year stint
at WVNN Thiele spent
nearly a decade at KSTP-
| AM/Minneapolis, serving
| in a variety of positions at
| the Hubbard-owned News/
" | Talker. He will begin his

new job on March 31.
£24 "Iam thrilled to be work-

ing with [GM] Tom Durney,
[Entercom Director of News/Talk/
Sports] Ken Beck and the talented
staff at WORD,” Thiele said.
“Working at a station like WORD is
a dream come true.”

and four years as PD of WYXR/
Philadelphia.

Rivers, OM of KEZK & KYKY/
St. Louis, adds programming over-
sight responsibilities for KMOX/St.
Louis, where Steve Moore has just
been named PD (see story, Page 3).
Rivers has been affiliated with

KYKY (Y98) since June 1993, when
he was named the station’s PD.

“I am energized by the daily
challenge and thrill of today’s radio
business,” Rivers said. “It is an
honor, a privilege and a rush to
now be associated with KMOX, as
well as Infinity’s KEZK and Y98 ...

great lessons in Huntsville.” |

Chicago station group.

important market for the company.

like a miracle.”

Chicago.

EXECUTIVE ACTION
Stinehour Set As Cumulus/Toledo Market Mgr.

Kathy Stinehour has been named Market Man-
ager for Cumulus’ eight-station Toledo cluster:
Country WKKQO, Sports WLQR, Oidies WRQN, Al-
ternative WRWK, Country WTOD, CHR/Pop WTWR, |
Hot AC WWWM and Classic Rock WXKR. She was
most recently Market Manager for Clear Channel’s |

When asked why she decided to take the Toledo
post, Stinehour told R&R, “First, Cumulus is poised
for greatness, and we all know that there is room for
a third great company. | hope to be on the ground
floor of helping Cumulus in Toledo, which is a very

“Second, this decision was totally personal. | am from Michigan, and |
just wanted to be closer to home, and Toledo gets me there. There are
not that many market manager jobs available these days, and to get one
with a growing company in the geographic area | was considering is just

Stinehour took over Clear Channel's Chicago stations in 1999 after serv-
ing as GM for WAXQ & WTJM/New York under then-owner AMFM. Prior
to that she served as GM of KLOL/Houston for AMFM and GSM for WLUP/

Stinehour

Emi

Continued from Page 1
centralized marketing entity is not
new, but this mechanism is.”

As part of this transition, EMI has
also announced new executive posts
for EMM, based in Los Angeles and
reporting to Quartararo:

* Sr. VP/Sales Ronn Werre is
named Sr. VP/Sales & Catalog Mar-
keting at EMM.

* Cynthia Sexton, formerly Sr.
VP/Strategic Marketing at EMI’s
Virgin Records label, moves to
EMM as Sr. VP/Strategic Market-
ing, overseeing film licensing,
soundtracks, and film, TV and
radio synchronization and working
with all the company’s North
American labels.

¢ Jay Krugman is named to the
newly created post of Sr. VP/DVD

no Limbaugh pun intended.”
Rivers has also been PD at
WAVA /Washington and KIOI/San

Francisco. From 1990-93 he was

OM at WMC-AM & FM/Memphis.

Product Development, where he
will spearhead the development and
marketing of DVDs from EMI's cur-
rent and catalog artists.

* VP/Retail Marketing Lynne
Leger becomes VP of a newly
formed consumer research group.

* Darren Stupak is promoted to
VP/Sales, reporting to Werre. He
will oversee the company’s major
account group and vendor managed
Inventory processes.

Remaining in their posts are Presi-
dent/EMI Special Markets Eli Okun,
CFO Mike Mooney and VP/Com-
mercial Services David Miller.

“EMM will be a valuable re-
source for our own label market-
ing team and will help us more ef-
fectively synch Virgin’s efforts to
the central EMM sales and mer-
chandising teams,” said Virgin
Chairman/CEO Matt Serletic.
“EMM will help us better partner
with retail and will add even
more value to the music Virgin is
offering.”

OWN YOUR EVENTS

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.
— Perfect for concerts, events and giveaways.

— Packaged on a roll and easy to use.

— Up to 3' High and 6 Wide

— Weather-resistant

— Durable

PO. Box 750250 Houston, Texas 77275-0250
Tel 713/507-4200 Fax 713/507-4295

ri@reefindustries.com  www.reefindustries.com

ROLUFA
PLASTIC A,

BANNERS

1-800-231-6074
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National Radio

o WESTWOOD ONE presents NCAA
Final Four Radio Row, featuring WW1’s
Don Geronimo ard Mike O’'Meara and
personalities from radio stations includ-
ing XTRA-AM/Los Angeles, WFAN/
New York, KTCK/Dallas and KNBR/
San Francisco conducting interviews
with NCAA basketball personalities,
April 5-7. For more information, con-
tact Abby Krasny at 212-641-2009 or
abby_krasny @ westwoodone.com.

Records

e JEFF ROUGVIE
is appointed VP/
A&R & Special
Projects for Ryko
Label Group. He
returns to the com-
pany from a term
as an independent
consultant. Ba-
tween 1987-99 he

Rougvie

_INEWSBREAKERS

March 21, 2603 R&R @ 13

CONDOLENCES

Grand Ole Opry star “Jump-
in' BIll Carlisle, 94, March 17.

signed such artists as Lloyd Cole, Nils
Lofgren and Kelly Willis to the Ryko-
disc label and acquired the catalogs
of, among others, David Bowie and
Elvis Costello.

Industry

o MICHELE DIX becomes Sr. VP/Mu-
sic & Talent Programming for MTV and
MTV2. She has been in talent devel-
opment for the cable nets since 1995
and has worked on such programs as
mtviCON and Snoop Dogg's Doggy
Fizzle Televizzle.

Changes

News{Talk: WABC/New York adds
“Lou Manfredini’s Home Improve-
ment Minutes” to its daily lineup.

Triple A: WMVY/Martha’s Vine-
yard, MA is now streamed through

RealNetwork’s subscription Real-

One RadioPass service.

Records: Jeff Dean becomes Presi-

dent of Silverline Records ... Dan
Smalls is named Director /Lifestyles
Marketing & Promotion at MCA
Records.

Industry: Tami Corbin becomes
VP/Human Resources for ABC;
Lorine Gloady is named VP/Com-
pensation & Human Resources In-
formation Systems ... Benjamin
Trust becomes GM of Megatrax Pro-
duction Music ... Nigel Cox-Hagan

- is tapped as Sr. VP/Creative Direc-

tor for VH1.

BUSINESS BRIEFS

.

Continued from Page 4

compiled the report for Forbes, asking 10,000 executives, directors and securities analysts worldwide to assess
companies in their own industries, considering such criteria as social responsibility, innovation, employee talent,
quality of products and services and quality of management. Viacom is the most admired company in the entertain-
ment industry, according to Forbes, followed by Walt Disney Co.

Lehman To Dump Stake In Sirius

irius’ recent $1.2 billion recapitalization put its stock value at 93 cents a share and made globai investment

bank Lehman Brothers the satcaster's largest shareholder, but Lehman has now sold 34.6 millien shares, or
24% of its stake, for prices ranging from 42-58 cents per share. That's a loss of $14.5 million, and Lehman plans to
sell its remaining 110 million shares at 42 cents, making its potential loss, including accrued interest, about $95
million. Lehman acquired its stake in Sirius in 2002 in exchange for a $150 million loan that helped Sirius avoid
bankruptcy with a debt-for-equity swap. Oppenheimer Funds is now the single largest investor in Sirius, which,
since the recapitalization, says it has enough funds to operate through Q2 2004.

SAG-AFTRA Merger May Raise Dues For Radio

ir personalities with high salaries may see a significant increase in their union dues if the proposed merger of

SAG and AFTRA goes through. Variety reported this week that the new umbrella union would adopt SAG's
current $5,200 annual cap on dues; AFTRA's cap is $1,840. Those who suppor} the merger say it would give union
members more clout in their talks with the media conglomerates that control a growing share of studios, television
networks, music companies and radio and TV stations. For a merger to go through, it must be approved by at least
60% of the membership of both unions.

Arbitron: Presidential Tune-Outs Turn To Radio

he latest data from Arbitron's Portable People Meter trial in Philadelphia shows that people whe didn't care to

listen to President Bush's March 6 press conference turned to music on the radio instead. Among teens 12-17,
listening soared 89% during the 8pm ET hour on that date. Listening rose 66% among African Americans over age
6, with Urban formats showing a whopping 189% gain, and overall gains among persons 18-34 (10%) and 25-54
(18%) were seen as well. News/Talk listening, on the other hand, dipped 67% during the same perioc.

In other news from Arbitron, the company is offering subscribers 50 live sales-training sessions each month
through the www.arbitrontraining.com website. Among the topics: How to take ad dollars away from newspapers,
how to improve presentations and what a station's ratings can reveal about its audience. Users can participate in
the interactive sessions from any Internet-connected computer.

Tribune Broadcast Revenue Climbs In February

Tribune Co.'s radio and entertainment revenue increased 6%, to $7.3 million, in February, while its television
revenue increased 16%, thanks to strength in the auto, movie, retail and telecom categories. Overall, Tribune
saw a 6% increase in revenue, but it predicted that March retail revenue will be affected by the shift of Easter from
March in 2002 to April in 2003.

FCC ACTIONS _

Clear Channel Seeks Denver Metro Signal For KTCL

Clear Channel is seeking the FCC's permission to relocate the tower
of Altarnative KTCL, a 100kw class C licensed to Ft. Collins, CO,

to Wheat Ridge, CO, six miles west of Denver, and reclassify the station
as a class CO0. The change would greatly increase KTCL's coverage in
Denver and communities south of the city. For the move to be.allowed,
Clear Channel must also get the FCC’s OK to exchange a vacant class A
at 93.3 MHz in Westcliffe, CO for one at 97.7 MHz, alleviating any pos-
sible interference with KTCL after it moves to the Denver market, 100
miles northeast of Westcliffe. The closest potential interference to a new
station at 97.7 MHz in Westcliffe is Cool Radio’s KZYR/Vail, CO, which
operates a class C2 150 miles to the northwest. Clear Channel said a
move to Wheat Ridge for KTCL would give the community its first aural
transmission service and would result in a net service gain of 44,000
people. The FCC is seeking comments on the proposed amendments,
and interestad parties may file comments no later than May 5; reply com-
ments are due May 20.

FCC Dismisses 484 LPFM Applications

The FCC has dismissed 484 applications for low-power FMs that did
not comply with the congressionally mandated third-adjacent chan-
nel protection for existing full-power services. The applications that were
dismissed were not amended after the applicants were notified that their
original applications didn't meet the requirements. All rejected applicants
have 30 days to file petitions for reconsideration.

Medina
Continued from Page 3

role in the development and ad-
vancement ot Entravision Radio’s
new projects.

“I'm excited to return to Califor-
nia and join Entravision Radio’s
dynamic team of radio profession-

als as we continue to build out the
Super Estrella format,” Medina
said. “Entravision Radio has estab-
lished a unique position in the
Spanish-language radio industry by
targeting not only the Spanish-
dominant audience, but also young,
bilingual Latinos with formats like
Super Estrella.”

NBC News Radio Affiliate Count Reaches 100

Westwood One has signed on 100 affiliates for NBC News Radio, which will launch March 31. Among those
signed up are WPHT/Philadelphia, KTCT/San Francisco, KPRC/Houston and KJR-AM/Seattle. NBC News
Radio newscasts will be anchored by Tom Brokaw, Brian Williams, John Seigenthaler and other NBC and MSNBC
personalities. Additionally, 30 Saga stations will now air WW1-affiliated CBS Radio News CNN Radio News and
NBC News Radio.

XM Standard In New Acuras

Il 2004 Acura RL models will come with factory-equipped XM Satellite Radio-capable receivers. XM will be
available as a dealer-installed option on 2003 Honda Accord and Pilot models later this spring, and the service
is expected to be a factory-installed option on the 2004 Accord later this year.

In other XM news, Adweek reported that, according to the magazine's sources, the satcaster is reviewing its
advertising account. XM spent about $55 million on media through November 2002 and has been using the ser-
vices of TBWA\Chiat\Day, but Adweek said the agency is not actively trying to retain the account. XM spokesman
Chance Patterson did not return R&R’s call seeking comment.

Broadcast Museum Closes On New Home

hicago's Museum of Broadcast Communications has closed on its purchase of a four-story structure at

State and Kinzie Streets that will be transformed into an expanded facility devoted to broadcast history, includ-
ing the National Radio Hall of Fame & Museum. The new museum is scheduled to open in 2004, anc the MBC will
stay open at its current Chicago Cultural Center site through Dec. 31, 2003. The museum is seeking tax-deductible
contributions through its website, www.museum.tv.

Call Letters Available On eBay

egacy Communications is attempting to sell the rights to five sets of call letters — KACE, KBET, KENT, KITT
and KNFL — through online auction site eBay. Qualified FCC licensees and permit holders are eligible to bid,
and the reserves range from $20,000 to $50,000: As of R&R's press time, none of the reserves had been met.

Talk America Launches Weekend Package

Talk America Radio Networks is offering weekend best-of rebroadcasts of some of its weekday programs,
including shows hosted by Shmuley Boteach, Dr. Gabe Mirkin, Lowell Ponte, Barry Farber and Bruce Williams.
Talk America Networks COO Trang Nguyen said the company plans to further expand its weekend offerings in the
coming months.

RTNDA, Media Groups Seek Homeland Security Act Reforms

he Radio-Television News Directors Association is among several organizations that have asked U.S. Sens.

Susan Collins, Orrin Hatch, Joseph Lieberman and Patrick Leahy to consider an amendment to the Homeland
Security Act that would loosen restrictions on media access to information the RTNDA considers critical to public
health and safety. Specifically, the groups are asking that some sections of the law be replaced with wording
developed last year by the Senate Government Affairs Committee that would adjust the law's exemptions to the
Freedom of Information Act.

www americanradiohistorv.com
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NATIONAL MUSIC FORMATS

Music
CHOICE'

23 million homes
27,000 businesses
Availabie on digital cable and DirecTV
Adam Neiman e 646-459-3300
HIT LIST

Seth Neiman

CHRISTINA AGUILERA Fighter
EMINEM Sing For The Moment
LINKIN PARK Somewhere | Belong
NELLY Pimp Juice

PRYMARY COLORZ If | Could Change
TLC Damaged

VINES Ms. Jackson

SOFT ROCK

Seth Neiman

FLEETWOOD MAC Peacekeeper

NATALIE GRANT No Sign Of It

BONNIE RAITT Time Of Qur Lives

UNCLE KRACKER {/DOBIE GRAY Drift Away

R&B & HIP-HOP

Damon Williams
COMMON Come Ciose (remix)
K.FOX Lite (L.A. To Chicago)
MONICA So Gone

RAP

Damon Williams
D.0.C. Gorilla Pimpin®
EMINEM [/OMX Go To Sieep
FREEWAY Fult Effect

LIL KIM Magic Stick

THREE 6 MAFIA You Scared ||

ROCK

Gary Susalis
3 DOORS DOWN The Road I'm On
POWERMAN 5000 Free

TODAY’S COUNTRY

Liz Opoka
PINMONKEY { Drove Alf Night

PROGRESSIVE

Liz Opoka

COLDPLAY Politik

JOHN MAYER Back To You

NORAH JONES Tum Me On

SONDRE LERCHE You Know So Well
SOUNDTRACK OF OUR LIVES Still Aging
TRACY CHAPMAN Another Sun

AMERICANA

Liz Opoka

BUDDY MILLER Little Bitty Kiss

NICKEL CREEK This Side

RAMSAY MIDWOOD Shoot Out At The OK Chinese

866-MVTUNES

21,000 movie theaters

WEST

1. CHRISTINA AGUILERA Beautitu!
2. FLEETWOOD MAC Peacekeeper

3. ROBBIE WILLIAMS Feel

4. NIVEA Don't Mess With My Man

5. AMERICAN Hi-Fi The Art Of Losing

MIDWEST

1. ROBBIE WILLIAMS Feei
2. NIVEA Don't Mess With My Man
3. FLEETWOOD MAC Peacekeeper
4. CHRISTINA AGUILERA Beautiful
5. SOCHI When | Hold You

SOUTHWEST

1. CHRISTINA AGUILERA Beautitul
2. ROBBIE WILLIAMS Feel

3. FLEETWOOD MAC Peacekeeper
4. NIVEA Don't Mess With My Man
5. JOHN MAYER Why Georgia

NORTHEAST
1. ROBBIE WILLIAMS Feel
2. CHRISTINA AGUILERA Beautitul
3. FLEETWOOD MAC Peacekeeper
4. AMERICAN HI-FI The Ant Of Losing
5. NIVEA Don't Mess With My Man

SOUTHEAST

1. CHRISTINA AGUILERA Beautitu!

2. FLEETWOOD MAC Peacekeeper

3. ROBBIE WILLIAMS Feel

4. NIVEA Don't Mess With My Man

5. TIM MCGRAW She's My Kind Of Rain

C o)

MAA AT Lori Parkerson
~ = * 202-380-4425
s

200020 (XM20)

Kane

GINUWINE Hell Yeah

GOOO CHARLOTTE The Anthem
NO 00UBT Running

TLC Damaged

BPM (XM81)

Blake Lawrence

CHRISTINA AGUILERA Beautiful

CIRC Destroy She Said

DANIEL BEDINGFIELD If You're Not The One
REINA No One's Gonna Change You
STARCHASER Love Will Set You Free

Squizz (XM48)
Charlie Logan

GRAOE 8 Brick By Brick
OUTSPOKEN Father

TAPROOT Mine

U-POP (XM29)

Ted Kelley

DANIEL BEDINGFIELD |-Can't Read You
DANN# MINOGUE | Begln To wonder
DYSFUNCTIONALS Payback Time

GARETH ‘GATES Spirit In The Sky

LES NUBIANS Me & Me

MYA & COMMON Real Compared To What
NO JAZZ & MANGU Candela

OK GO Get Over It

RICHARD X VS. LIBERTY X Being Nobody
VINES Ms. Jackson

The Loft (XM50)

Mike Marrone

DAVID WILCOX Apple A Day

FLEETWOOD MAC Peacekeeper

GLEN PHILLIPS Back On My Feet

RODDY FRAME Your Smile Stops The Hands Of Time
RODDY FRAME Crossing Newbury Street
ROSANNE CASH Last Stop Before Home

WARREN ZANES First On The Moon

Raw (XM66)

Leo G.

CASSIDY Tic Toc

DIPLOMATS Dipset Anthem

GANG STARR {/JADAKISS Right Where U Stand

Watercolors (XM71)
Trinity

WALTER BEASLEY Go With The Flow
WALTER BEASLEY My Pleasure
WALTER BEASLEY Let Me Watch You

XM Café (XM45)

Bill Evans

ANI DIFRANCO Evolve

BEN HARPER Diamonds On The Inside
JACK JOHNSON On And On

PETE YORN The Day | Forgot

X Country (XM12)

STAN MARTIN | Got The Roadhouse Blues
SHELLEY KING Califomia

ROD PICOTT Stray Dogs

MARK SELBY Dirt

MARK SELBY Whiskey Bent & Hellbound

DAVID OLNEY Big Cadillac

JACKIE GREENE Gone Wanderin’

HOUSTON MARCHMAN Desperate Man
LANGFORD & SADIES Drugstore

IGUANAS Sugar Cane

EMORY JOSEPH Daddy John

TIM EASTON Poor Poor L.A

KATHLEEN EDWAROS 6 O'Clock News

MICKY & THE MOTORCARS Cold Northern Town
JOHN CATE BAND It's All Right

SUSAN GIBSON Everywhere | Go

BILLY JOE SHAVER Freedom’s Child

LAST HOMBRES St. Estephe

DEKE DICKERSON | Might Not Come Home At All

PRILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 SHAKIRA $1,099.1
2 BONJoOVI $989.4
3 GEORGE STRAIT $753.3
4 CHER $658.7
5 AEROSMITH $604.3
6 NEIL DIAMOND $549.6
7 KENNY CHESNEY $434.7
8 TOBY KEITH $343.7
9 MANNHEIM STEAMROLLER $335.7
10 DAVID COPPERFJELD $270.2
11 JAMES TAYLOR $260.6
12 BILL GAITHER & FRIENDS $226.1
13 DAVID GRAY $200.2
14 LORD OF THE DANCE $195.6
15 MICHAEL W. SMITH $189.9

Among this week’s new tours
50 CENT
BOSTON
DE LA SOUL
RA
STEVE EARLE
2z TOP
The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’

On-Line Listings, 800-344-7383;
Califomla 209-271-7900.

~

10 million homes 180,000 businesses
Rick Gillette » 800-494-8863

DMX Inflight
Stephen Lama

The hottest tracks in the air on 31 airlines
worldwide. targeted at 25-54 adults.

MASSIVE ATTACK Everywhen

BEN HARPER With My Own Two Hands
THE BE GOOD TANYAS The Littlest Birds
INSPECTOR Amargo Adlos

MANA Mariposa Traicionera
SUPERGRASS Rush Hour

JOSEPH DIAMOND Not Your Typical New Yorker
ARVO PART Orient And Occident
DONNIE Cloud 9

SCOLOHOFO Oh!

BLUR Crazy Beat

DAR WILLIAMS The Beauty Of The Rain

This section features this week’s new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson
CHRISTINA AGUILERA Fighter
GOOD CHARLOTTE The Anthem

CHR/RHYTHMIC

Mark Shands

HITMAN SAMMY SAM Step Daddy
PEGGI BLU Livin' On Love

URBAN

Jack Patterson
50 CENT 21 Questions
NELLY Pimp Juice

ALTERNATIVE
Dave Sloan

THE DATSUNS In Love
HOT HOT HEAT Bandages

ROCK

Stephanie Mondello
BLINDSIDE Sleepwalking
DOUBLE DRIVE Imprint

ADULT ALTERNATIVE
Stephanie Mondello
FEEL Got Your Name On It
VIENNA TENG The Tower

ADULT CONTEMPORARY

Jason Shiff

TLC Damaged

SISTER HAZEL Your Mistake

MAROON 5 Harder To Breathe

JASON MRAZ The Remedy (I Won't Worry)

INTERNATIONAL HITS

Mark Shands
EMINEM Sing For The Moment

COUNTRY

Leanne Flask
No Adds

DANCE

Danielle Ruysschaert

FUNKRYDERS Woman Of Angels (Rascal Mix)
ORBITAL FEATURING DAVID GRAY liluminate
BUZZ TOWNSHEND Fashion Boy, Fashion Girl
GROOVE ARMADA Final Shakedown (J Majik Remix
GROOVE ARMADA Easy

RAP/HIP-HOP

Mark Shands

LIL KIM Magic Stick

LiL KIM Hold It Now

LiL KIM Can't Fuck With The Queen
LIL KIM Can You Hear Me Now?
LIL KIM Get In Touch With Us
LiL KiM Tha Beehive

LiL KIM Came Back For You
KILLER MIKE Monster

KILLER MIKE Rap Is Dead
KILLER MIKE Scared Straight
KILLER MIKE Creep Show

FAT JOE Take A Look At My Life
FAT JOE Bust At You

FAT JOE Tum Me On

FAT JOE Crush Tonight

SIRIUSA/

Planet Dance

Swedish Egil

0J ICEY Dreams

GOTAN PROJECT Santa Maria
H-FOUNOATION New Funk Theory
SCHATRAX Misspent Years

The Pulse

Haneen Arafat

GO0 GOO OOLLS Sympathy
u.s. 1

Bill Hammond

EMINEM Sing For The Moment
KID ROCK /SHERYL CROW Picture
AMANDA PEREZ Angel

Hot Jamz

Ken Spellman

MARY J. BLIGE Hooked

Hip Hop Nation

Ken Spellman
DIPLOMATS Dipset Anthem
New Country

Jim Kressler

TAMMY COCHRAN Love Won't Let Me
JIMMY WAYNE Stay Gone

The Beat

Geronimo

50 CENT In Da Club

ANASTACIA Love Is A Crime (Ernie Lake Mix)
110 At The End

The Trend

Joel Salkowitz

FLEETWOOD MAC Peacekeeper

JAYHAWKS Save tt For A Rainy Day

JACK JOHNSON The Hornzon Has Been Defeated
MATCHBOX TWENTY Unwell

LUCINDA WILLIAMS Righteousty

Aol Radio @ Network

Ron Nenni 415-934-2790
Top Country

Lawrence Kay

JESSICA ANDREWS There's More To Me Than You
JENNIFER HANSON This Far Gone

BRAD PAISLEY Celebrity

Top Pop

Mark Hamilton

50 CENT In Da Club

R. KELLY Ignition

Top Alternative

Cameo

BEASTIE BOYS In A World Gone Mad
FICTION PLANE Everything Will Never Be 0K
TRANSPLANTS DJ DJ

IWAN Lyric

Top Jams

Davey D
FABOLOUS Damn
JURASSIC 5 Thin Line
MC LYTE Ride Wit Me

@RADID NETWORKS

Phil Hall» 972-991-9200
Hot AC

Steve Nichols

BON JOVI Misunderstood

JASON MRAZ The Remedy (i Won't Worry)
Touch

Vern Catron
RON ISLEY {/THE ISLEY BROTHERS What Would You Do?

4

Music Programming/Consulting
Ken Moultrie » 800-426-9082
Alternative

Steve Young/Kristopher Jones
BLUR Crazy Beat

HOT ACTION COP Fever For The Flava

JACK JOHNSON The Horizon Has Been Defeated
SEETHER Driven Under

Active Rock

Steve Young/Kristopher Jones
REVIS Caught in The Rain

Soft AC

Mike Bettelli/Teresa Cook

NORAH JONES Don't Know Why
Mainstream AC

Mike. Bettelli/Teresa Cook

NORAH JONES Don't Know Why

Dave Wingert Show

Mike Bettelli/Teresa Cook
PHIL COLLINS Come With Me (Lullaby)

Mainstream Country

Ray Randall/Hank Aaron

JO OEE MESSINA Was That My Life

BRAD PAISLEY Celebrity

JIMMY WAYNE Stay Gone

New Country

Hank Aaron

SARA EVANS Back Seat Ot A Greyhound Bus
Lia

Ken Moultrie/Hank Aaron

JEFF BATES The Love Song
MONTGOMERY GENTRY Speed

24 HOUR FORMATS
Jon Holiday « 303-784-8700

Adult Hit Radio

JJ McKay

BOWLING FOR SOUP Girl All The Bad Guys Want
GOO GOO DOLLS Sympathy

AMANDA PEREZ Angel

Adult Contemporary

Rick Brady

WHITNEY HOUSTON Try It On My Own

US COUNTRY

Penny Mitchell
TRICK PONY A Boy Like You

GREAT AMERICAN COUNTRY

Jim Murphy « 303-784-8700

CHRIS CAGLE Don't Ask Me No Questions
EMERSON DRIVE Only God (Could Stop Me Loving You)
ASHLEY JAY Almost Home

NICKEL CREEK Speak

WESTWOOD Ot

Charlie Cook * 661-294-9000
Adult Rock & Roll

Jeff Gonzer

GEORGE THOROGOOD You Don't Love Me, You Don't Care
Soft AC

Andy Fuller

SIXPENCE NONE THE RICHER Don't Dream ft's Over
UNCLE KRACKER Drift Away

Bright AC

Jim Hays

FLEETWOOD MAC Peacekeeper

MACY GRAY When | See You
Mainstream Country

David Felker

LONESTAR My Front Porch Looking In
Hot Country

Jim Hays

KID ROCK I/SHERYL CROW Picture
Young & Elder

David Felker

TRACY BYRD The Truth About Men

TERRI CLARK Three Mississippi

After Midnite

GARTH BROOKS Why Ain't | Running

LONESTAR My Front Porch Looking In
CRAIG MORGAN Almost Home

%
WASTY NADS? AK Tt

Alternative

Chris Reeves » 402-952-7600
BEASTIE BOYS In A World Gone Mad
OEEPDOWN Nothing's Real
TRANSPLANTS DJ DJ

Country

Jim West

EMERSON DRIVE Only God (Could Stop Me Loving You)
LONESTAR My Front Porch Looking In

BRAD PAISLEY Celebrity

Artist/Title Total Plays
HILARY DUFF | Can't Wait 75
JENNIFER LOPEZ Jenny From The Block 74
AVRIL LAVIGNE Complicated 73

JUSTIN TIMBERLAKE Cry Me A River 73
HAMPTON THE HAMPSTER Hampsterdance 73

LIL BOW WOW Basketball 73
LMNT Jullet 72
AARON CARTER America A O n
CHRISTIAN AGUILERA Beautiful 70
JUMP 5 All | Can Do 36
LALAINE You Wish 35
PLAY Us Against The World 3
LAS KETCHUP The Ketchup Song 32
SMASH MOUTH I'm A Believer 3

VANESSA CARLTON A Thousand Miles 3
KELLY CLARKSON A Moment Like This 30
CHRISTINA MILIAN Call Me, Beep Me 30

BAHA MEN Who Let The Dogs Out 29
PINK Get The Party Started 28
SIMON & MILO Get A Clue 27

@ Piayfist for the week of March 10-17.
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72 million househalds

Tom Calderone

VP/Programming
Plays
50 CENT In Da Club 46
EMINEM Sing For The Moment 45
JAY-Z Excuse Me Miss 42
SNOGP DOGG {/PHARRELL Beautiful 36
GOOD CHARLOTTE The Arthem 36
LINKIN PARK Somewhere  Beiong 3
AUDIOSLAVE Like A Stone- 26
TYRESE How You Gonna Act Like That 24
MISSY ELLIDTT #/LUDACFIS Gossip Folks 23
COLDPLAY Ciocks 20
LIL KIM t/MR. CHEEKS The Jump Off 17
NAS 1 Can 17
SIMPLE PLAN Addicted 15 .
ALL-AMERICAN REJECTS Swing, Swing 14
SEAN PAUL Get Busy 13
RED HOT CHILI PEPPERS Can't Stop 12
THE USED Buried Myself Alive 12
BABY /CLIPSE What Happened To That Boy 12
JUSTIN TIMBERLAKE Rock Your Body 1R
AALIYAH Miss You n

Video playlist for the week of March 10-17.

DavidCon N

General Manager 2

50 CENT tn Da Club

R. KELLY Ignition

JAY-Z Excuse Me Miss

SNOOP 00G6 Beautiful

LINKIN PARK Somewhere | Belong
MISSY ELLIOTT {/LUDACRIS Gossip Folks
NAS | Can

EMINEM Sing For The Mement

SEAN PAUL Get Busy

FABOLOUS Can't Let You Go
AUDIOSLAVE Like A Store
EVANESCENCE Bring Me To Life
COLDPLAY Clocks

GOOD CHARLOTTE The Anttiem
ALL-AMERICAN REJECT3 Swing, Swing
NEW FOUND GLORY Head On Collision
RED HOT CHILI PEPPERS Can't Stop
ATARIS [n This Diary

LIL KIM f/MR. CHEEKS The Jump Off
WAYNE WONDER No Letting Go

Video playlist for the week of March 10-17.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and
titles of all pictured and send

pics to:
R&R. c/o Mike Davis:

mdavis@radipandrecords.com

75 millian househalds

Paul Marszalek
VP/Music Programming

ADDS

no new Adds

Plays

_TELEVISION

March 21, 2003 R&R @ 15

3 DOGRS DOWN When I'm Gone

KIO ROCK 1/SHERYL CROW Picture
JENNIFER LOPEZ {/LL COOL J All | Have
AVRIL LAVIGNE I'm With You

LISA MARIE PRESLEY Lights Out

NO DOUBT Running

NORAH JONES Come Away With Me
JASDN MRAZ The Remedy (| Won't Worry}
CATHERINE ZETA-JONES And All That Jazz-
BON JOVI Misunderstood

RED HOT CHILI PEPPERS Can't Stop
COLDPLAY Clocks

CELINE DIDN { Drove All Night

FAITH HILL Cry

JOHN MAYER Why Georgia

AUDIOSLAVE Like A Stone.

JOHNNY CASH Hurt

SHANIA TWAIN Up!

INDIA.ARIE Can | Walk With You
COUNTING CROWS f/V. CARLTDN Big Yellow Taxi
AALIYAH Miss You

€00 FIGHTERS Times Like These
SANTANA 1/MUSIQ Nothing At All

KELLY ROWLAND Can't Nobody

BRUCE SPRINGSTEEN Waiting On A Sunny Day
TLE Hands Up

MARIAH CAREY Through The Rain

SNOOP 0066 Beautiful

JUSTIN TIMBERLAKE Rock Your Body
ROBBIE WILLIAMS Fee!

AMANDA PEREZ Angel

CHANTAL KREVIAZUK In This Life

LUEY WOOOWARD Dumb Girls

Video airpiay for March 17-24.

36 million households

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

25

24

23

22

20

LIL KIM f/MR. CHEEKS The Jump Off
MISSY ELLIOTT #/LUDACRIS Gossip Folks
SNOOP DOGG {/PHARRELL Beautiful
GINUWINE t/BABY Hell Yeah

R. KELLY Ignition

SEAN PAUL Get Busy

NAS | Can

JAHEIM Put That Woman First

BABY {/CLIPSE What Happened To That Boy
TYRESE How You Gonna Act Like That

RAP CITY TOP 10

50 CENT In Da Club

JA RULE 1/ASHANTI Mesmerize

LIL KIM {/MR. CHEEKS The Jump Off

JAY-Z Excuse Me Miss

BABY {/CLIPSE What Happened To That Boy
NAS | Can

FAT JOE §/TONY SUNSHINE All | Need

JA RULE Reign

EMINEM Sing For The Moment

CHOPPA Choppa Style

Video playtist for the week ending March 23.

CM I

COUNTRY MUSIC TELEVISION

65.9 miflion households:
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

JIMMY WAYNE Stay Gone
NICKEL CREEK Speak

TOP 20

JOE NICHOLS Brokenheartsville
MARTINA MCBRIDE Concrete Ange!
JENNIFER HANSON Beautiful Goodbye
BLAKE SHELTON The Baby

KENNY CHESNEY Big Star

TIM MCGRAW She’s My Kind Of Rain
DIXIE CHICKS Travelin’ Soldier
ALISON KRAUSS & UNION STATION New Favorite
DEANA CARTER There's No Limit
SHANIA TWAIN Up!

KEITH URBAN Raining On Sunday
TRACE ADKINS Chrome

KID ROCK f/SHERYL CROW Picture
JOHNNY CASH Hurt

ALAN JACKSON That'd Be Alright
FAITH HILL When The Lights Go Down
VINCE GILL Next Big Thing

AARON LINES You Can't Hide Beautiful
MONTGOMERY GENTRY Speed

CHRIS CAGLE What A Beautiful Day

HEAVY

BLAKE SHELTON The Baby

DIXIE CHICKS Travelin® Soldier

JOE NICHOLS Brokenheartsville
KEITH URBAN Raining On Sunday
KENNY CHESNEY Big Star

MARTINA MCBRIDE Concrete Angel
MONTGOMERY GENTRY Speed
SHANIA TWAIN Up!

TIM MEGRAW She's My Kind Of Rain
VINEE GILL Next Big Thing

HOT SHOTS

BERING STRAIT Bering Strait
JOHNNY CASH Hurt

KIO ROEK I/SHERYL CROW Picture
NICKEL EREEK Speak

Heavy rotation songs receive 28 plays per week
Hot Shots receive 21 plays per week.

Information is frozen.
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Jim Murphy, VP/Programming
19 million households

ADDS

PHIL VASSAR This [s God
DARRYL WORLEY Have You Forgotten?

TOP 10

DIXIE CHICKS Travelin’ Soldier

JOE NICHOLS Brokenheartsvilie
SHANIA TWAIN Up!

CHRIS CAGLE What A Beautiful Day
KEITH URBAN Raining On Sunday
ALAN JACKSON That'd Be Alright
BLAKE SHELTON The Baby
MARTINA MCBRIDE Concrete Angel
TRACE ADKINS Chrome

TIM MCGRAW She's My Kind Of Rain

Information is frozen

TELEVISION

TOP TEN SHOWS
Total Audience

(105.5 million households) ;

csi

American Idol (Tuesday)
Survivor: Amazon

Friends

ER.

Everybody Loves Raymond
CSI: Miami

Fear Factory

American Idol (Wednesday)

QWONIIO MW

-

Law & Order: Special Victims Unit |

March 10-16

Teens

12-17
American Idol (Tuesday)
American Idol (Wednesday)
The Simpsons
Malcolm In The Middle
Fear Factor
Bernie Mac
Malcolm In The Middle (9:30)
Oliver Beene
Survivor: Amazon
10 That ’70s Show

|

WO NDIIOREWN

Source: Nielsen Media Research

COMING NEXT WEEK

Tube Tops

Performers at this years Acad-
emy Awards on ABC include U2 and
Paul Simon, whose respective
tunes are nominated in the Best
Song category (Sunday, 3/23, 8pm
ET/5pm PT).

Friday, 3/21

* Shania Twain, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

« Ja Rule, Late Night With Conan
O'Brien (NBC, check local listings
for time).

* The Used. Late Late Show With
Craig Kilbomn (CBS, check local list-
ings for time).

* 50 Cent. Last Call With Carson Daly
{NBC, check local listings for time).

» Freeway & Beanie Sigel per-
form and Fred Durst ends a week
of co-hosting on Jimmy Kimmel Live
(ABC, 12:05am ET/PT).

Saturday, 3/22

* Foo Fighters, Saturday Night
Live (NBC, 11:30pm ET/PT).

Monday, 3/24
» Hall & Oates perform on A&E’s
Live by Request (9pm ET/6pm PT).
* Ringo Starr, Live With Regis &
Kelly (check local listings for time

* Deana Carter, Jay Leno.

* Rhett Miller, Conan O’Brien.

« Mandy Moore, Craig Kilbom.

« Unwritten Law, Carson Daly.

* Slash begins a week of guest-
hosting on Jimmy Kimmal Live.

Tuesday, 3/25

* CBS airs Celine Dion in Las Ve-
gas: Opening Night (9pm ET/PT).

* Brian McKnight, Regis & Kelly.

* Sean Paul, Jay Lero.

¢ The D4, Late Show With David
Letterman (CBS, check local listings
for time).

* Ringo Starr, Conan O'Brien.

* The BenTaylor Band, Carson Daly.

¢ Deana Carter, The V/ayne Brady
Show (check local listings for time
and channel).

Wednesday, /26

* Vince Gill, Jay Lerro.
 Seether, David Letterman.
* Sigur Ros, Carson Daly.

Thursday, 327

* Sum 41, Conan O'Brien.

* Queens Of The Stone Age,
Craig Kitborn.

* The Music, Carson Daly.

* Paula Abdul is interviewed and
Craig David performs on Wayne
Brady.

and channel). — Julie Gidlow
FiLms
BOX OFFICE TOTALS
March 14-16
Title Distributor $ Weekend S To Date
1 Bringing-Down The House (Buena Vista) $22.05 $61.28
2 Agent Cody Banks (MGM/UA)" $14.06 $14.06
3 The Hunted (Paramount)* $13.48 $13.48
4 Tears Of The Sun (Sony) $8.70 $30.72
5 Chicago (Miramax) $7.10 $124.84
6 Old School (DreamWorks) $6.67 $60.77
7 How To Lose A Guy In 10 Days (Paramount) $4.68 $93.72
8 Willard (New Line)* $4.01 $4.01
9 Daredevil (Fox) $3.03 $96.03
10 Cradle 2 The Grave (WB) $2.97 $31.68

“First week in release. Al figures in
miflions. Source: ACNielsen EDI

COMING ATTRACTIONS: This
week’s openers include View From
the Top, starring Gwyneth Paitrow.
The fiim's Curb soundtrack con-
tains LeAnn Rimes’“Suddenly; Jo
Dee Messina's “Was That My Life,’
Natalie Grant’'s “No Sign of It
Kaci’s “'m Not Anybody’s Girl,” Six-
pence None The Richer’s “I've
Been Waiting,” Plumb’s “Boys
Don’t Cry," Sofia Loell’s “Utopia,”
Anna Wilson’s “The Bus Ride,”
G.G.’s version of “Sincerely;” Katie
Cook’s cover of “Time After Time”

and two cuts by Tamara Walker:
“Circle of Love” and “Everywhere |
Look, There’s You (View From the
Top)”

Also opening this wesk is Piglet’s
Big Movie, whose Disney sound-
track includes seven new songs by
Carly Simon.

Opening in exclusive engage-
ments this week is Spun, featuring
Deborah Harry in a sapporting role
and music by Zwan frontman and
former Smashing Pumpkins singer

Billy Corgan. _ julie Gidlow
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R&R March 21, 2003

apeterson@radioandrecords.com

One-On-One With
ESPN’s Dan Patrick

A candid chat with one of Sports radio’s biggest stars

e

" ome guys love sports. I mean, they really love
sports. The lucky ones grow up to be Dan Patrick.

It doesn’t take long to find out that
Patrick — the popular anchor of ES-
PN’s nightly SportsCenter and host of
his own daily, three-hour ___
ESPN Radio Network
show — is one of those
guys who really loves
sports. Along with his ra-
dio and TV duties, the
award-winning sports an- §
chor-reporter-talk host
also pens Outtakes, the
most popular page with
readers of ESPN the Maga-
zine.

Recently, [ managed to snag a few
minutes with the always-on-the-run
Patrick. We talked about why he loves
doing Sports radio and what he sees
that’s good about the Sports radio
broadcasting business in 2003.

R&R: Did you always want to be in
sports media?

DP: I was always consumed by
sports. I knew from the time I was 12
yearsold that it was what I wanted to
do, but I didn't know if I wanted to
be a writer, a broadcaster or what at
that point. I wanted to play, but that
didn’t happen.

W
Dan Patrick

R&R: What was your first break in
radio?

DP: I worked at the campus radio
station at the University of
| Dayton. My brother had
4 | preceded me there. Had it
not been for that, I don't
‘B know where my radio
break would have come
from.

R&R: What's the attrac-
tion of radio for you?

DP: Radio, to me, is the
purest form of what we do
in the media — whether it’s
writing, TV or broadcasting. With ra-
dio, you can create pictures, you can
create tension, you can give an opin-
ion and immediately get somebody
else’s opinion. [ love the tennis game
of emotions that you are able to vol-
ley back and forth on the radio.

On television I speak in 20- or 30-
second sound bites. On radio you can
take the time to discuss things in
depth when you need to. And radio
has a little bit of that high-wire act
going: Who will be the guest? Will the
questions be good? How do you
know when to keep it going and when
to stop? I really enjoy that.

Mitch Albom

Making Sense

“Radio, to me, is the
purest form of what
we do in the media
— whether it’s
writing, TV or
broadcasting.”

R&R: You are among a relatively elite
group that does both radio and TV daily.
What's the hardest part of making that
transition?

DP: The hardest part is probably the
hours. [ meet with the radio staff every
morning at around 11, and we do about
two hours of prep work to get ready for
the 1pm radio show. After spending
three hours talking and giving my opin-
ions, [ have to refuel to write and prep
SportsCenter and get myself back up to
be the best I can for that show, which airs
from 11pm-midnight. You have to be at
your best for what you get paid to do,
so getting back up to that level at the end
of the day for SportsCenter is the hard-
est part for me.

R&R: Who influenced you as a broad-
caster?

Donoho and Dave Stone welcomed World Championship Boxing promoter Don
King for a recent in-studio visit to ESPN Radio’s West Coast flagship. Seen here
(I-r) are Donoho, King and Stone.

DP: Al Michaels was the voice of
the Cincinnati Reds for a couple of
years back in the early '70s. Listening
to Al and Marty Brenneman — who
followed Al in the Reds’ broadcast
booth — taught me how exciting it
was tobe able to capture and describe
an event on the radio.

The late Ray Scott, who was a great
football announcer, taught me about
how less is really more. He'd be call-
ing a Green Bay Packers game and say
something like, “Starr ... Dowler ...
first down.” He let you think along
with him. You got to ride along with
him — maybe in the back seat, but
you were still along for the ride. There
was brilliance in the simplicity of Ray
Scott’s broadcasts that I never forgot.

Today we never stop talking. |
think broadcasters would do them-
selves a great service by remembering
how guys like Ray did it. They
shouldn’t be afraid to let the back-
ground noise and ambience help car-
Iy a game.

Keith Jackson is someone I have
always admired and also gotten to
know over the years at ESPN. Imag-
ine being the voice of something, like
Keith is to college football. And Vin
Scully — to listen to him speak is like

“Mitch Albom dominates afternoon drivetime.
A compelling talk show host who gets his audience talking
and generates ratings...now that makes sense!”

Steve Stewart, Operations Manager, News/Talk 760 WJR Detroit

www.-americanradiohistorv.com

pouring honey out of a jar; it just
flows. Those are some of the guys who
have infiuenced me over the years.

R&R: First name that comes to mind:
Who twas your toughest interview?

DP: Barry Bonds and Dale Earn-
hardt Sr. They were probably the two
hardest. [ did an interview with Bonds
two years ago.  wasabout 15 minutes
into it, and he still wasn't playing. I
was just about to say, “You know
what? I'm wasting your time, and
you're wasting my time.” Instead, I
asked him one more question about
sharing information with his team-
mates during games.

For whatever reason, that set him off
onasoliloquy on why he doesn’t share,
and then we talked for an hour. It was
that one question — and you never
know what it's going to be — that trig-
gered him to respond. I had a chance
to have a conversation with himagain,
and he was completely different from
how he was the first time.

I talked with Dale on a Friday after
he had been in a pre-race meeting for
a while. When he came out of the
meeting to the interview he already
had his race face on. He was dead

Continued on Page 18

Making Sense
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One-0n-One With ESPN’s....

Continued from Page 16

serious, and it was really difficult to
get him to come out of that and open
up. It was a tough interview. He was
scheduled to be back three weeks lat-
er, but, tragically, he died, and I never
got to do that followup. interview.

“Babe Ruth was
Elvis before Elvis.
Without any
television — just
being on the radio —
he became this
bigger-than-life,
mythological figure.”

R&R: If you could interview anyone
in sports history, who would it be?

DP: There are probably way too
many of them to pick just one, but 1
think Jackie Robinson would be right
up there. If he were able to see what
has happened with regard to race re-

_NE ws/ TA LK /SPORTS

lations and black athletes in profes-
sional sports today, I'd like to ask him
if he thought it was worth all that he
went through. I'd like to know if
we’'ve progressed as much as he
thought we would by now.

Of course Babe Ruth, just for the
pure fascination of knowing what it
was like to be around someone who
was a one-man Beatles. Babe Ruth
was Elvis before Elvis. Without any
television — just being on the radio —
he became this bigger-than-life, myth-
ological figure. Think about it: If
Michael Jordan had played during a
time before there was TV, would we
view him any differently than we do
now? Would he maybe be even big-
ger?

Ré&R: Do you think Sports Talk gets a
bad rap from those who criticize it for hav-
ing too much frat-boy style content and
humor?

DP: It's an ingredient that goes into
the recipe. I'm guilty of it at times, too,
but, after all, it is guy radio. No mat-
ter how you sliceit, what we dois guy
radio. If women listen and enjoy it,
that's wondertul, but my demo is men
18-34. Whether I'm talking about Joe
Millionaire or The Bachelorette or a
woman who won't stand facing the
flag before her games — whatever it
is — I'm trying to tap in to what 18-
34s want to talk about today.

R&R: The broadcast business has

NEWS/TALK’S BEST GM:s in a heavily attended session, managers from some of America’s most successful stations
shared a dais at TRS 2003, including (I-r) panel moderator Walter Sabo of Sabo Media/New York, WINS/New York's Scott
Herman, WTOP/Washington's Joe! Oxley, WRBZ/Raleigh’s Brian Maloney, WLS/Chicaga’s Zemira Jones and KNX/Los
Angeles’ George Nicholaw.

changed a lot since you got your first
break. Any advice to would-be Sports Talk
hosts?

DP: You have to be willing to do
whatever it takes. If you are getting
into the business for money or éx-
posure, you are getting in for the
wrong reasons. If you want to get a
start, you need to be willing to go
anywhere and do anything. It's the
most competitive job field there is,
because everyone sits at home and
listens to or watches you and says,
“I could do that.”

Or people think you get a degree
and then you go out and get a job, but
it just doesn’t work that way. Some-

WHY TALENT MANAGEMENT IS JOB ONE That was the topic discussed by this panel at TRS 2003, Seen here
are (I-r) WABC/New York's Phil Boyce, Moceri Media’s Greg Moceri, KFi/Los Angeles’ Robin Bertolucci, N.S. Bienstock's
George Hiltzik, WLS/Chicago’s Michael Packer and KABC/Los Angeles’ Brian Whitman.

times I wonder if I could even get the
jobs 1 did if I were trying to go about
it today the way I did 15 years ago.

This is a really competitive busi-
ness. You have to be willing to go in
to a station and tell them you’ll do
whatever they need, with or with-
out getting paid for it. Because the
next guy you talk to will see on your
resume this station or that channel
and say, “OK, here’s somebody with
some experience who I can work
with!”

You need to get an audio- or vid-
eotape or, if you are writing, a sam-
ple of your work that you can put in
somebody’s hand. Once you do that,
you are already far ahead of everyone
else. And always be ready for the
phone call — be ready tobe the right
person in the right place at the right
time, because luck does play a role in
it all.

R&R: You have had — and no doubt
will continue to have — a great career in
sports broadcasting. But if it all ended to-
morrow, what would yoir do with your
life?

DP: I'd probably pack up and go to
Europe or some deserted island or
something. I would need to depro-
gram myself a bit, because 1 think it
would be impossible for me to be so
close to the business without being
able to be a part of it. I could not be
on the outside of the sports business

looking in, because it’s really.been my
life.

I can tell you when my kids were
born because I know what happened
those days, sportswise. For instance,
Ididn’t go to the Minnesota Twins-At-
lanta Braves World Series — one that
many consider to be among the great
World Series of all time —because my
son was born during that series. It's
something I hold over his head to this
day, when it suits the occasion.

R&R: Any gonls that have eluded you
so far?

DP: 1 long for that perfect show or
perfect interview. I used to listen to
tapes after every show, but I had to
stop doing that, because I was never
satisfied. I always think I could've
done something better. Look, [ know
I'mina young man’s game and some-
day it's going to happen, but I-never
want to hear anyone say, “He's
peaked,” or, “There’s an expiration
date on his career.”

Also, I don’t ever want to lose the
passion that you need, that should go
with this job. Idon’t care what you do;
even if you are a Playboy photogra-
pher, sooner or later — when you do
it for 12-13 hours a day — you're go-
ing to reach a point where it's just an-
other model. If you want to have a
successful career, especially in this
business, you have to keep your level
of passion for the job high every day.

Will you be live?

whatif allhellbreaksioose at 2:21am

Americalive with Ernie Brown delivers breaking news,
instant analysis and realtime debate — Midnight to 8am ET.
When it's high noon in Baghdad - it’s live overnight on Americalive.

AMERICAlive

news - talk - overnight

Cail Amy Bolton: 800.611.5663
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International House Of Incidents

resident Bush may not be able to get French President
Jacques Chirac on the phone — but “Jerry Lewis” could!
As a goof, KROQ/Los Angeles morning entertainment re-
porter and voice guy Ralph Garman from The Kevin & Bean
Show decided to call Chirac in the guise
of Lewis. Nobody thought for a minute
it would work. But, it did. And no one
was more shocked than Ralph when,
after somehow getting past Chirac’s
secretary, he was actually put through
to the French leader (at least that’s what
we're led to believe). Ralph had to
scramble and deftly ad-libbed a conver-

Not Ralph Garman

sation with Chirac that included ques-

tions about France’s position on a probable U.S. war with
Irag. We're not sure what happened behind the scenes af-
ter the call, but no one at the station seems anxious to re-
live the experience at this time.

ST has learned of several late-breaking developments in
the “Guess the New Format” saga concerning Infinity’s CHR/
Pop-for-the-season WNEW/New York. First, ST has con-
firmed that Spencer Mindich, most recently with regional
cable network Metro TV, has been hired as a “Talent Ex-
ecutive” for WNEW. Hours later ST intercepted a commu-
nique reportedly sent from the station to a select list of re-
cipients that asks, “Save the Date for a Night in New York
City. A New 102.7 FM. Thursday, April 10, 7:30pm.”
Hmm.... We'll share any details as soon as we get them.

Free Speech Comes At A Cost

Just prior to the Dixie Chicks flap that got the act’s music
banned from a whole bunch of radio stations, a similar inci-
dent happened at Active Rocker WAAF/Boston. While
onstage during the station’s Indoor Beach Party, Mudvayne
lead singer Chad Gray seriously dissed President Bush,
comparing him to Saddam Hussein and Osama Bin Laden.
WAAF morning guy Greg Hill was unamused. “As my own
form of protest against his comments, | decided to boycott
their music on the morning show for the week,” he tells ST.
The following day Mudvayne drummer Matt McDonough
appeared on Hill's show for what PD Keith Hastings de-
scribed as “an hour of spirited debate.” Hill says, “He thinks

what I'm doing is censorship and robbing him of his chance
to make a living. It’s clear that he doesn’t understand the
concept of censorship. | prefer to call what I'm doing a prod-
uct boycott.”

Hastings is supporting his jocks’ right to
exercise their freedom of speech. “We don't
hire DJs just to push buttons,” he says. “We
hire people who have something interesting '
to say and aren’t afraid to say it, and this cer-
tainly fits that category. Whether you agree
with the singer’s comments or not, it's heart- Greg Hill
ening to see debate of this nature take place
in the greatest and free-est country in the world.”

Several air personalities from Clear Channel’s WLTW,
WKTU, WHTZ, WAXQ & WWPR/New York are plan-
ning to attend an AFTRA rally on March 27 in New York's
Bryant Park as a show of solidarity against the company’s
use of voicetracking. AFTRA Asst. Exec. Director and lead
negotiator Peter Fuster tells ST the rally is being held to
“raise public awareness of the potential effects of what would
happen if Clear Channel’s voicetracking plans are put into
place.” ST wonders if the jocks will have to voicetrack their
shifts in order to attend.

Harry Harrison: Unplugged

Gotham'’s legendary “Morning Mayor” is

t New York radio, Harry Harrison has hung
! up the headphones. Harrison hosted his last
L | morning show for WCBS-FM on March 19,
live from New York’s Museum of Television
and Radio. Harrison first found fame in the
mid-1950s as the “Morning Mayor of Peo-
ria” at WPEO-AM. He joined then-Top 40
WMCA/New York in 1959 for the 10am-Ipm slot and in
1968 became New York’s “Morning Mayor” by joining
WABC. He arrived at WCBS-FM in 1980.

Harry Harriso
at WMCA

In other changes involving Infinity air talent, longtime
WUSN/Chicago host Big John Howell shifts to afternoons at
co-owned Oldies WJMK/Chicago. He officially replaces Pat
O’Kelly, who departed the station in November. He unofficially

calling it quits. This week, after 44 years in

(
REmeLille

|

* Larry Wilson exits Citadel's Chairman post.
* Bob Jamieson named Chairman of RCA Music Group.
* Greater Media elevates Peter Smyth to President/CEO.

J
¢ Jacor ups Vance Dillard to Dir./Soft AC Programming.
* Robert Johnson elevated to Exec. VP/COO at Bonne-
ville.
* Steve Kline head of Top 40 promotion at Geffen Records;

Kevan Rabat and Tracy Skelly named Directors/Top 40
for East and West Coasts, respectively.

W) iissico |

¢ Brad Chambers named KPLX/Dallas
PD.

* Shamrock merges with Malrite Commu-
nications in $300 million deal.

Y5 /RS AGO

VEARS AGO

rad
Chambers

* Andrea Ganis upped to VP/Pop Promo- |
tion at Atlantic Records.

» David Meszaros promoted to VP/GM of
WZLX/Boston.

* Mark Tudor named OM of KAJA/San
Antonio.

Andrea Ganis

* Trip Reeb returns to WCMF/Rochester as PD.

* Plough Broadcasting promotes Bob Abernathy to GM of
WCAO & WXYV/Baltimore.

* Ted Stecker leaves WKHX/Atlanta to.start a Country con-
sultancy. B =

W) VEARS AGO

¢ Frank Felix named PD of KXKX/Denver.
¢ “Machine Gun” Kelly joins KTNQ/Los
Angeles.
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succeeds longtime Windy City air talent Bob Dearborn,
who had been covering WJMK’s 3-8pm slot on an interim
basis since November 2002. Dearborn had been a part-timer
at WIMK since June 2002, WJMK PD }im Smith tells ST.
Dearborn first cracked the mike in the Windy City at WCFL-
AM, where he worked from 1970-76. His syndicated Night
Time America aired on WFYR-FM/Chicago from 1981-85, and
after working in other markets Dearborn returned to Chi-
cago by joining WJMK in 1989. He then left for a five-year
stint at W]JD/Chicago before returning to WJMK last year.

Stern ‘Hot’ Under The Collar

Howard Stern is suing Telepictures and ABC on the
grounds that they stole his idea for the ABC-TV program
Are You Hot? Stern is seeking more than $10 million in dam-
ages and alleges unfair business practices, unfair competi-
tion and misappropriation of trade secrets. Stern claims he
had a similar concept in place with an undisclosed network
but says the deal was yanked after the ABC show hit the
air. In an ironic twist, one of the executive producers of Are
You Hot? is Scott Einziger, the former producer of Stern's
daily show on czble network E! Furthermore, former Stern
sidekick Jackie “The Jokeman" Martling is a Hot consuilt-
ant.

People In The News

* After 20 years with Emmis/indianapolis, Market Man-
ager Chris Woodward-Duncan is leaving the company, ef-
fective June |. Woodward-Duncan's husband is Jim Duncan
of Duncan’s Ragio Guide, who recently broke into station
ownership in Santa Fe, NM,

* Listen sharp on Sunday when you tune into the Acad-
emy Awards telecast on ABC-TV. The voice you hear will
be that of veteran radio and TV announcer Randy Thomas,
who will once again be behind the mike at this Sunday’s
Academy Awards broadcast.

* Harry Legg joins WKTU/New York as its Creative Ser-
vices Director.

* WJMN (Jam’n 94.5)/Boston afternoon driver Kobe is
moving to L.A. to pursue a career in voiceover work and
recently signed with ICM for representation. To supplement
that budding career, Kobe will do weekends at KIIS-FM. Back
at Jam'n, night jock Bobby Blaze moves up to afternoons
as mix show jodk Geespin takes over nights.

March 21, 203 RaR @ 21
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Bond. Bruce Bond

After sitting out his one-year noncompete, Harrisburg ra-
dio fixture Bruce Bond returned to the air on Thursday
morning. Bond exited WNNK/Harris-
burg in December 2001 and went to
work for Citadel’s crosstown WRKZ
on June 24, 2002. A court injunction
filed by Cumulus on Oct. [, 2002 ef-
fectively prohibited Bond (and side-
kick Stretch Raback) from airing on
WRKZ until Bond honored the |2-
month noncompete that WNNK
owner Cumulus says he agreed to

Free atlast

while an employee. “I'm glad it’s

| over,” Bond tells ST. “It’s been tedious, and my former sta-

tion has been extremely nasty. | urge all radio personalities

| to be careful about noncompete clauses if they sign any con-

| tracts. We live in America, and | should be able to do the
on-air work | love to do.”

The Programming Dept.

* WYOK/Mobile PD Danny Wright exits for famity rea-
sons. He can be reached at 251-621-7977 or danny
wright555@hotmail.com.

* WOOD-FM/Grand Rapids PD John Patrick adds PD
duties at Clear Channel sister Hot AC sister WVTI.

* Michelle Matthews is the new OM of Saga’s five-sta-
tion cluster in Springfield, IL. In her spare time she'll also pro-
gram CHR/Pop WDBR/Springfield, IL.

* Former KMXW/Wichita OM/PD J.J. Morgan takes the
PD post at Cumulus CHR/Pop WZOK/Rockford, IL, where
he will also do afternoons.

Formats You'll Flip For

| * Clear Channel Oldies KOLL/Little Rock flips to AC as
i “Mix 94.9,” filling the void left when Citadel flipped Soft AC
KVLO to Country in December 2002.

* WKTU/New York weekend personality Sunny Joe is
the new morning guy at Cumulus CHR/Pop WAOA-FM/
Melbourne, where he'll team with Timmy Vee. Eric
DeNiro moves out of wakeups to nights, while Sabrina is

| named PD of co-owned WINT-FM (soon to be Smooth Jazz
| WSJZ) in Melbourne. What the dillio with WINT? The calls

] L
It's a bird, it's a plane, it's Gasman! Gas giveaways are once
again the rage, and Wi0Q (Q102)/Philadelphia is puthng a
superhero spin on it. “With gas prices over $2 a gallen,
‘Gasman’ is here to save the day!” says Chio in-the Morning
Exec. Producer Joey B. Here he is, but who is Gasman? Ssh...!
It's @102 morning road guy Diego.

and the station’s Music Of Your Life format shift to Adult
Standards WAOA-AM.

Condolences

* Veteran L.A. traffic reporter “Big John’ McElhinney,
known for his role on Robert W. Morgan’s morning show
at the old KMPC-AM/Los Angeles, died March 14 of con-
gestive heart failure and fung cancer. He was 77.

* Citadel/Little Rock mourns the passing of Elues person-
ality Lee (Mr. Lee) Hart, who died March |9 from com-
plications due to a stroke. He was 72. Hart has hosted a
show on KOKY/Little Rock for the past five years. From
1992-97 his show aired on KIPR/Little Rock.

Rumbles

* XHTZ (Z90)/San Diego MD/night jock Palilo Sato joins
The Morning Misfitz, sharirg airtime with Mia and Jamal.
i Former morning anchor Billy Blast takes Satc's old airshift.

* WGTZ/Dayton inks Scott Mallory for mzming co-host
| duties with Campy.

* KRQQ/Tucson morning hosts Johnjay & Rich welcome
| new sidekick Kris Daniels, who crosses the street from
| Country KIIM.

* Murphy in the Morning co-host Britt Whitmire exits
| WKZL/Greensboro.

“At Zimmer Radio group, Powergold has made our Program Directors’ lives so much easier in regards to achieving
the balance and flow we want in our music product, on-air. Powergold’s features are flexible, user-friendly and the
product support is awesome! I’'m glad that Powergold is in our programming arsenal of weapons!”

— Tony Richards, Regional Director Of Operations/Zimmer Radio Group

Powergold zo0z

THE LEADERS IN ADVANCED MUSIC SCHEDULING SOFTWARE FOR WINDOWS

Designed For Microsoft
Windows 95/98/ME/NT/200/XP

Call us and we’ll make it EASY for you to switch.

Sales: 1-800-870-0033 e Support: 501-821-1123

Download a free trial version at www.powergold.com e email: info@powergold.com
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From Album To Event

Linkin Park and Warner Bros. pull out all the stops

to set up Meteora

E,f there’s a page the record industry can rip from the
movie industry’s playbook, it’s the art of the trailer —
particularly the teasers for highly anticipated releases.
Star Wars fans buy tickets to movies they couldn’t care
less about to get a glimpse of George Lucas’ next flick,
and the buzz among moviegoers is tangible whenever
a trailer for Matrix or Lord of the Rings sequels hits the

screen.

Besides TV commercials, the
band created their own Internet TV
channel with LPTV. Warner Bros.
VP/Rock Formats Mike Rittberg

says the idea grew out of a similar

campaign the label did for Faith Hill.
“If you bought the CD, you could go
watch Faith Hill TV,” he explains.

“We decided to take that concept

and apply it to radio and the Inter-

Earlier this year I experi-
enced a similar sense of ex-
citement when [ saw a TV
spot for, of all things, an up-
coming record release. An
attractive young woman
wearing a breathing appa-
ratus stood armed and
ready with a spray-paint
can held like a gun by her
side. When the paint dried,
viewers were looking at

net ahead of time, as well as
continue it after the record
is out.”

Starting in early Febru-
ary, fans could log on to
www.linkinpark.com weekly

the-scenes episode of the
provides people who are

real fans of the band an in-
side look at Linkin Park

Linkin Park’s distinctive LP
logo with an album release

Linkin Park

and their personalities,”
Rittberg says.

date under it.

The TV spot is just one piece in
an excellent build to the release of
Linkin Park’s Meteora, the followup
to their multiplatinum break-
through, Hybrid Theory, the best-sell-
ing album of 2001. From Linkin Park
TV (LPTV) episodes online and a
fan-club-friendly tour to radio snip-
pets and countdowns to the album'’s
release date, band and label have
worked in tandem to turn Meteora
into not just a new record, but also
an event.

Somewhere They Belong

“This band is extraordinarily cre-
ative and has a tremendous sense of
who their audience is,” says Warner
Bros. VP /Marketing Peter Standish,
who serves as product manager for
Linkin Park. “We have tremendous

respect for their vision on how to
reach their audience.”

The label took the band’s sugges-
tion on the TV spots and used an up-
and-coming director to create dis-
tinctive ads. “We had early TV spots
in the January-February time frame,
then we came out with this most
recent phase in mid-February,”
Standish says. “We wanted to do
something that was more conceptu-
al than your traditional spot, where
you pull from the video.

“This band is always striving to
do things differently, and they cer-
tainly achieved it with these spots.
They wanted to create the type of
spot that would make people ask if
an ad agency had created it. We're
thrilled about it, and we feel they
really pulled it off.”

“This band is extraordinarily creative and has
a tremendous sense of who its audience is.
We have tremendous respect for their vision
on how to reach their audience.”

Peter Standish

get to see glimpses of the recording
process. Here, you get actual video
and audio of what the band is like.
Once the disc is out, you have to
have a disc to watch the remaining
episodes.”

In an age when young consum-
ers are increasingly of the opinion
that music should be free via down-

loading, LPTV shows what kind of

work goes into an album. “I think
you learn to appreciate how much
hard work they put into making
their records,” Standish says. “You
get to see how talented these guys
are firsthand.”

One Step Closer

The LPTV conceptalso tied in with
the label’s setup at radio, as stations
could put LPTV on their own web-
sites and help create a buzz for the
lead single, “Somewhere I Belong,”
and Meteora with countdowns to the
album’s release. “We wanted to get
radio involved and give them some
content to help drive folks to the web-
site,” Rittberg says.

“We gave people who put up
LPTV a 30-second snippet of the
song as a reward. A week later we
released an interview disc with
some 1Ds and stuff promoting our
world-premiere broadcast. We then
gave a 14-second snippet of the
song. Normally, with a superstar
band, the record drops on Wednes-

WwWWW.americanradiohistorv.com

to see the newest behind-

| band creating Meteora. “It

“Normally, you never

day, people play it and add it Tues-
day, and that's it.

“We wanted to make the delivery
of the single an event. The whole
point of radio is going back to theater
of the mind. We'll give radio the tools,
and they can create it and take it as
far as they want to take it. They could
create whatever they wanted and
personalize it for the radio station.”

Additionally, the band will do a
nationwide syndicated show featur-
ing live performances, interviews
and a full broadcast of the album on
March 24, one day before the album
hits retail.

The LP Underground Tour

Another key tie-in for radio is the
LP Underground tour. Throughout
March Linkin Park are playing inti-
mate theater shows for members of
their official fan club, LP Under-
ground. Current fan clubmembers are
offered first-come, first-served free
tickets to the shows as a thank you.

“This shows how
much hard work
Linkin Park put into
not only their music,
but also the art they
create around
everything they do,
whether it’s the
packaging, the TV

spots or their videos.”
Peter Standish

“The shows are meant to super-
serve their hard-core fan base and
members of the LPU,” Standish
says. “Inaddition to that, in conjunc-
tion with the band, we used those
dates as an opportunity to do pro-
motions with local radio stations.

“We also made them into listen-
ing parties. They’re a chance for
winners to hear the album — which
has been under very tight security
— early. We took one event and sort
of hit three birds with one stone.”

Membership in the LPU certain-
ly has its advantages. “The band
want a value in their fan club, and
they want to reward people who are
loyal to them,” says Rittberg. “The
first year they sent out a T-shirt and
a copy of their first EP, which was
from before they were signed. This
year’s package is a new T-shirt, a
new EP, a keychain, bumper stick-
ers and a bunch of stuff.

“This year they also decided to hit
some cities and let some fans in for

free. For $20, that's an amazing deal.
You can’t even buy a concert ticket
these days for $20. If you're an Un-
derground member, not only do you
know about stuff a day or two be-
fore the public does, it's also a great
reward to have a ticket to the show.”

Hybrid Theory In Action

When it comes to the release itself,
Meteora is providing more bang for
fans” bucks by including the types
of extras normally reserved for a
greatest hits package or boxed set.

The enhanced digipack CD
comes with a 40-page booklet that
includes band commentary on each
song and rare photos, a 17-minute
film detailing the band’s creation of
the album art, the video for “Some-
where I Belong,” a website tool kit
that allows fans to create their own
website with elements of Linkin
Park’s packaging and further access
to LPTV episodes.

“It shows how much hard work
they put into not only their music,
but also the art they create around
everything they do, whether it’s the
packaging, the TV spots or their vid-
eos,” Standish says. “They’re very
involved with every aspect of their
career, which is great for us.”

Superserving their fans is impor-
tant to Linkin Park, Rittberg says.
“They want to make sure their fans
get something,” he explains. “We're
seeing that more and more, withart-
ists trying to give extra stuff on the
disc, whether it’s videos or en-
hanced content.

“In some cases, like with Tom
Petty or Josh Groban, we've made a
package that has the disc and a bo-
nus DVD. You get two different
things, and you get a little bit more
for your money. Music’s great, but
you get something you can play in
your DVD player too.”

Linkin Park also play the DVD
card with a special limited-edition
version of Meteora, which, in addi-
tion to the aforementioned features,
includes a 34-minute DVD featuring
behind-the-scenes footage of the
band and a collector s slipcase. Fur-
thermore, fans pre-ordering Meteo-
ra through the band’s website can
geta T-shirt/CD bundle ($19.95) or
a CD/DVD and T-shirt bundle
($24.95).

“It’s giving people more for their
money, and it’s an extra way to reach
thekids,” says Rittberg. “It's impor-
tant to superserve those fans.”

“We wanted to
make the delivery
of the single an

”
event.
Mike Rittberg
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¢ THE INDUSTRY’S NO. 1 RETAIL CHART March 21, 2003
Lw ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 50 CENT Get Rich Or Die Tryin' Shady/Aftermath/interscope 274,232 -23%
7 2 NORAH JONES Come Away With Me Blue Note/Virgin 235,580 -25%
5 3 R.KELLY Chocolate Factory Jive 125,111 21%
7 4 DIXIE CHICKS Home Monument/Columbia 123,436 -12%
6 5 EVANESCENCE Fallen Wind-up 94,964 -36%
9 6 SOUNDTRACK Chicago Epic 92,163 +10%
- 7 AFL Sing The Sorrow DreamWorks 91,859 i -
8 8 KID ROCK Cocky Atlantic 89,762 -12%
3 g FABOLOUS Street Dreams Elektra/EEG 88,498 55%
-- 10 KILLER MIKE Monster Agquemini/Columbia 86,408 -
4 1" LIL’ Kivi La Bella Mafia Atlantic 67,089 -63%
14 12 SEAN PAUL Dutty Rock VP/Atlantic 64,078 +17%
10 13 AVRIL LAVIGNE Let Go Arista 56,882 -16%
16 14 COLDPLAY Rush 0f-Blood To The Head Capitol 52,936 +3%
- 15 BLACKSTREET Level li DreamWorks 52,133 -
12 16 JOHN MAYER Room For Squares Aware/Columbia 48,553 -15%
18 17 EMINEM Eminem Show Aftermath/interscope 46,402 1%
1 18 SOUNDTRACK Cradle 2: The Grave Bloodline/IDJMG 46,169 -27%
26 19 AUDIOGSLAVE Audioslave Epic/interscope 45,163 +3%
- 20 BEN HARPER Diamonds On The Inside Virgin 44,935 -
22 21 FREEWAY Philadelphia Freeway Roc-A-Fella/l0JMG 44,914 5%
20 22 MISSY ELLIOTT Under Construction Gold Mind/Elektra/EEG 44,617 -8%
21 23 GOOD CHARLOTTE Young & Hopeless Daylight/Epic 43,555 -9%
23 24 TATL 200 KM/H In The Wrong Way Interscope 41,590 12%
15 25 KIDZ BOP KIDS Kidz Bop Vol.3 Razor & Tie 40,888 -22%
- 26 EVERCLEAR Slow Mation Daydream LCapitol 39,590 -
25 27 JENNIFER LOPEZ This Is Me Then Fpic 37,875 -17%
17 28 JOSH GROBAN Josh Groban 143/Reprise 37,484 -26%
24 29 SOUNDTRACK Daredevil Wind-up 36,856 -22%
13 30 VARIOUS Grammy Nominees 2003 WSM 36,612 -34%
31 3 JUSTIN TIMBERLAKE Justified Jive 36,184 -4%
32 32 CHRISTINA AGUILERA Stripped RCA 35,887 1%
- 3 ANI DIFRANCO Evolve Righteous Babe 34,600 -
37 34 SIMPLE PLAN No Pads No Helmets... Just Balls Lava 33,223 +8%
29 35 TYRESE | Wanna Go There J 32,412 14%
33 36 THE ALL AMERICAN REJECTS The All American Rejects DreamWorks 32,272 -8%
801 w1137, NELLY Nellyville Fo’ ReelflUnivérsal 32,063 -15%
35 38 SOUNDTRACK 8 Mile Shady/Interscope 31,899 -2%
40 39 3 DOORS DOWN Away From The Sun Regublic/Universal 30,613 +11%
19 40 THE ATARIS So Long, Astoria Columbia 30,232 3 -37%
38 4 SNOOP DOGG Paid Tha Cost To Be Da Boss Doggy Style/Priority/Capitol 29,666 0%
34 42 SHANIA TWAIN Up Mercury/lDJMG 28,726 -13%
36 43 ROD STEWART Great American Songhook gl 28,209 -10%
28 44 JOHN MAYER Any Given Thursday Aware/Columbia 25,962 -32% +
43 45 TIM MCGRAW . Tim Mcgraw & The Dancehall... Curb 24,347 +8%
44 46 CHEVELLE Wonder What's Next Epic 24,279 -2%
- a7 TOBY KEITH Unleashed DOreamWorks 24,040 -
4 48 LLCoOLJ 10 Def Jam/IDJMG 23,326 -15%
27 49 WAYNE WONDER No Holding Back VP/Atlantic 23,280 -45%
- 50 MATCHBOX TWENTY More Than You Think You Are Melisma/Atiantic 22,464 -

© HITS Magazine inc.
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More Bits On Four Bits

50 Cent maintains a hold on No. 1 and a pair
of debuts enter the
top 10 as the US.
enters wartime.
We'll do our best to
avoid the use of
such terms as ex-
ploding, it's the bomb
and shelling cut.

The Shady/
Aftermath /Inter-
scope rap sensa-
tion spends his sec-

Chicago

ond straight week

in the top spot, making this his fourth chart-top-
ping week. But he isn’t the only artist on a roll:
Blue Note/Virgin’s unstoppable Norah Jones is
right on Fitty's tail NSRS 3
atNo. 2. i
Jive’sR. Kelly # '
had another solid
week, winding up
at No. 3, and
there’s no shame
in Monument/
Columbia’s Dixie
Chicks coming in :
at No, 4 as the cit- A.FlL
izens of Louisiana
plunk down their dollars so they’ll have plenty of
copies of Home to crush with bulldozers. Wind-
up’s Evanescence, holding strong in their second

week and buoyed by heavy airplay at Alternative
and Active Rock, nail down the No. 5 slot, in ad-
dition to driving the Daredevil soundtrack, which
remains in the top 30.

DreamWorks Goth punks A.EL and Co-
lumbia rapper Killer Mike bow at Nos. 7 and
10, respectively, while Epic/Sony Music
Soundtrax’s Chicago (No. 6 and building mo-
mentum as the Academy Awards approach),
Lava/Atlantic’s Kid Rock (No. 8) and Elektra
rapper Fabolous (No. 9) fill out the top 10.

A second DreamWorks act, R&B group
Blackstreet, bow at 15, and Virgin’s Ben Harp-
er (20), Capitol’s Everclear (26) and Righteous

Babe’s Ani DeFranco (33) are the week’s other |

charting debuts.
Epic/Interscope’s Audioslave are proving to
be a force to be reckoned with as they roll from

26 to 19 powered by radio and MTV play and
nearly catch Capitol’s Coldplay (14) and
Aware/Co- ®
lumbia’s John
Mayer (16 —
while his live
album is at 44).

Double-
digit increases
are registered —
by the Chicago
soundtrack
(+10%), VP/Atlantic dancehall toaster Sean
Paul (12, +17%) and Universal’s 3 Doors
Down (39, +11%). ~

&

S

Evanescence

Next week: With any luck, Linkin Park and
Celine Dion hit retail — hard.

www.americanradiohistorv.com
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GOING FOR ADDS

'

® March 21, 2003

Trying Times

It looks like we're in for trying times. War looms — if it hasn’t
already begun by the time you read this — and the future of the
economy is uncertain. In times like these, people often need an “out”
to escape from it all or to channel their emotions through. Through-
out history, music has served as an excellent vehicle for this, and,
fortunately, next week we’ve got a ton of new music coming our
way.

Madonna introduces “Ameri-
can Life,” the lead single and ti-
tle track from her upcoming al-
bum, to Pop, Rhythmic and Hot.
AC next week. According to a
press release from Madonna's
website, the video, directed by Jo-

nas Akerlund, will be a “penetrat-
ing examination of our national
psyche” and will depict the sing-
er as a superhero. As for the al-
bum itself, Madonna says, “All of
these songs reflect my current
state of mind. I feel like I have just woken up out of a dream. They
range from dismay and anger to joy and certainty. Hopefully, I have
taken the personal and made it universal.” The Androids happen
to be Going for Adds at Alternative with a song titled “Do It With
Madonna,” in which Madonna tops the list of female pop icons the
bandmembers would like to make love to.

Chicago (the film, not the city or the band) has won the hearts of
moviegoers, and next week it hopes to spread its wings at radio.
“And All That Jazz,” performed by Catherine Zeta-Jones, goes for
adds at Pop and Hot AC next week. The film’s soundtrack has just
gone Platinum, and the video for
“Jazz” is getting significant air-
play at VHI.

More film music goes to these
two formats as Evanescence
present “Bring Me to Life,” the
lead single off their debut album,
Fallen, and a feature track from
the movie Daredevil. Featuring
guest vocalist Paul McCoy of fel-
low Wind-up act 12 Stones,
“Life” is giving Linkin Park a run
for their money for the No. 1 spot
at Alternative. The song has also taken off on R&R’s Pop and Hot
AC charts, landing at No. 47* and debuting at No. 37*, respectively.

Still more flavor is being added to the musical soup at Pop and
Hot AC as former New Kid On The Block Danny Wood unleashes
“When the Lights Go Down” next week. Wood’s debut solo CD, Sec-
ond Face, will hit stores this spring.

Thugs run rampant at Rhythmic this week. Bone Thugs-N-Har-
mony present “Home” to the format — a song that includes their
take on the Phil Collins’ hit “Take Me Home.” Mo Thugs {/Felicia
and Bone Thugs member Layzie Bone are also Going for Adds at
Rhythmic, with “All Life Long.”

Country radio is in for a treat as McHayes present “It Doesn’t
Mean I Don’t Love You.” The duo comprises Oklahoma natives
Wade Hayes and Mark McClurg, who have already made their in-
dividual marks in music. Hayes had many top 10 hits in the "90s,
and McClurg was a member of Alan Jackson’s road band, The Stray-
horns, for 12 years.

Powerman 5000 are ready to
energize Rock, Active Rock and
Alternative with “Free,” the lead
single from their May 20 release, |
Transform. The Boston band pro-
duced the album with Joe Barresi,
and the legendary Chris Lord-
Alge stepped in for mixing du-
ties. '

Finally, Afro Celts (formerly
known as Afro-Celt Sound Sys-
tem) are coming to Triple A with
“Rise Above It,” an upbeat single
from their March 25 release, Seed. Says guitarist Simon Emmerson
about the band’s sound, “It's taken seven years of gigging to get here
and develop a musical language of our own. It’s very hard to listen
to our music and say what genre it fits in. It's just Afro Celts.”

— Mike Trias

Madonna

Danny Wood

Powerman 5000

i
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Week Of 3/24/03

CHR/POP

AVRIL LAVIGNE Losing My Grip {Arista/
B2K Girlfriend (Epic/
CATHERINE ZETA-JONES And All That Jazz (Epic/

DANNY WOOD When The Lights Go Down
{Empire Musicwerks/BMG)

EVANESCENCE Bring Me To Life /Wind-up/
JENNIFER LOVE HEWITT Can | Go Now (Uive/
LILLIX 1t's About Time (Maverick/Reprise]
MADONNA American Life (Maverick/WB)
SEAN PAUL Get Busy (VP/Atlantic)

CHR/RHYTHMIC

BONE THUGS-N-HARMONY Home (Ruthlecs/Epic)
DANI STEVENSON Yo, Yo, Yo {Universal)

DJ KAY SLAY Too Much For Me [Columbia)

JOE BUDDEN Pump It Up (Def Jam/IDJMG)
MADONNA American Life (Maverick/WB)

MO THUGS f/FELICIA AND LAYZIE BONE Al Life Long (23

SNOOP DOGG Girls, Girls Universal)

URBAN

DANI STEVENSON Yo, Yo, Yo (Universal)
DEBORAH COX Play Your Part (/)

DJ KAY SLAY Too Much For Me (Columbia)
JOE BUDDEN Pump It Up (Def Jam/IDJMG)
NOVEL Peach (Rawkus/MCA)

SNOOP DOGG Girls, Girls (Universal)

URBAN AC

D'MELLO f/MOBB DEEP Best Love Story (Watner Bros.)

DEBORAH COX Play Your Part (/)
DONNIE Cloud Nine ({Universal)

KENNY LATTIMORE & CHANTE MOORE
You Don't Have To Cry (Arista)

COUNTRY

BRAD MARTIN One Of Those Days (Epic/Monument)
JENNIFER HANSON This Far Gone (Capitol)

MCHAYES It Doesn’t Mean | Don't Love You
{Universal South)

MEMARIE | Need A Change (Cupit/
TOBY KEITH Beer For My Horses (DreamWorks/
TRICK PONY A Boy Like You (Warner Bros.)

AC

KRISTY JACKSON With All My Broken Heart (Fever Pitch/

HOT AC

ALL-AMERICAN REJECTS Swing, Swing (DreamWorks/
BUTCH WALKER Sober (Arista)

CATHERINE ZETA-JONES And All That Jazz fEprc/
DANNY WOOD When The Lights Go Down (Empire/
EVANESCENCE Bring Me To Life (Wind-up/

JENNIFER LOVE HEWITT Can | Go Now (Jive/

LILLIX It's About Time (Maverick/Reprise)

LUCIA So Clever (Republic/Universal)

MADONNA American Life (Maverick/WB)
WALLFLOWERS How Good It Can Get (/nterscape/

SMOOTH JAZZ

ABOVE THE CLOUDS f/MICHAEL MCDONALD
If | Ever Lose This Heaven (Earth/Fahrenheit)

CHRIS BOTTI Miami Overnight (Columbia)
FORTUNE VINSON CRUSE Creek Lane (FVC)

LUIS VILLEGAS Whittier Bivd. (TSR

TOM SCOTT Holding Back the Years (Higher Octave)

ROCK

BLACK LABEL SOCIETY Stillborn (Spitfire)
BOSTON Someone (Artemis)

CLOSURE Look Qut Below (TV7)
POWERMAN 5000 Free (DreamWorks/
PROCOL HARUM Shadow Boxed (Fagle/
SOUTH FM Dear Claudia (M/CA/

ACTIVE ROCK

BLACK LABEL SOCIETY Stillborn (Spitfire)
CLOSURE Look Qut Below (TV7)
DATSUNS In Love (¥2)

POWERMAN 5000 Free (Jreamiforks)
SOUTH FM Dear Claudia (MC4/

ALTERNATIVE

ANDROIDS Do It With Madonna (Universal)

DATSUNS InLove (V2)

HOT HOT HEAT Bandages (Sub Pop/Sire)

JUST When It's Over (Opaline)

LUCIA So Clever (Republic/Universal)

POWERMAN 5000 Free (OreamWorks)

SOUTH FM Dear Claudia (MCA)

THIRD EYE BLIND Blinded (When | See You) (Flektra/EEG)
ZWAN Lyric (Reprise)

TRIPLE A

AFRO CELTS Rise Above It (Real World/Virgin)

CHRIS WHITLEY Breaking Your Fall (Messenger/

GRAND DRIVE Wheels (RCA Victor)

KYLE DAVIS God Love Me (Universal)

MARTY LLOYD Justified (Razor & Tie/

PALOALTO Breathe In (American/iDJMG)

PAUL WELLER Leafy Mysteries (Yep Roc/

PROCOL HARUM Shadow Boxed fEagle/

SOOZIE TYRELL White Lines (Treasure)

TOMMY. GUERRERO Sou/ Food Taqueria (Mo Wax/Beggars)

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

gmaffei@radioandrecords.com.
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Dixie Chicks

Continued from Page 1
Director/Country Programming Bob
Raleigh said, “We want to hear
Natalie herself. Otherwise, it could be
a press release from a spin doctor. She
spoke her feelings at a public forum;
she should make her apology in a
public forum.”

At press time there was no word
from Sony Music about a possible
public apology, and none was ex-
pected. The label did, however, issue
astatement late Tuesday that the com-
pany “supports its artists’ First
Amendment rights to speak their
minds. The Dixie Chicks hold very
strong beliefs regarding the impend-
ing conflict with Iraq and have repeat-
edly clarified recent remarks they
made in order to clear up any poten-
tial misunderstanding with their pub-
lic. We feel that the group’s members
have displayed great character in
dealing with this situation.”

While the boycott continues, The

singer's comment:

Format Total Plays
Country 9,173
CHR/Pop 3,670

| AC 2,485
3,118

\ Hot AC

Dixie Chicks’ “Travelin’ Soldier,”
which had been No. 1 on the Coun-
try chart, dropped to No. 2 this week
and is expected to continue to decline.
Their label, Epic/Monument, now
plans to seek airplay for “Travelin’
Soldier” at AC and Hot AC outlets.
Also joining the hue and cry
against The Dixie Chicks was Colum-
bia/Nashville artist Travis Tritt, who

Dixie Chicks Airplay Drop

According to Mediabase 24/7, The Dixie Chicks have experienced a 20%
airplay decline across four formats following Natalie Maines’ remarks
about President Bush. Here are airplay statistics by format fallowing the

+/- Plays % Change

-3,706 -29%
-469 11%
-173 7%
-230 7%

took aim at “recent comments made
by some of my fellow entertainers.”
Tritt told fans, “The best way to have
an impact is to hit ‘em in their pock-
etbook. Don’t spend your money on
what they're selling.”

Although the two acts have deals
on different imprints, both are under
the umbrella of Sony Music/Nash-
ville.

Formats
Continued from Page 1

programmers execute some new
ideas on the air.

For many pundits, it's refreshing to
see the cycle spin back to Dance, as
evidenced by a number of new
Dance-formatted stations that have
popped up all over the country. The
past two years have seen Dance sta-
tions launch in many major markets,
including Los Angeles, San Francisco,
Miami, Orlando and Denver.

“We believe there was an obvious
place in the market for it,” SBS Exec.
VP/Programming Bill Tanner says,
referring to his company’s KPTI
(Party 92-7)/San Francisco, which
went on the air in May 2002. “The
music is popular. You hear it around
agood bit, yet it wasn’t on the radio.”

Party is a brilliant attempt to bring
new listeners to radio, those whose
tastes run more toward music heard
only in clubs and who had survived
on mix tapes from friends or CDs
bought in stores based on name rec-
ognition for particular DJs. “We’ve
gone in and created a station that has
some 200,000 listeners every week,”
Tanner says, “and we think that’s

pretty good.”
The invention of outlets like Party

92-7 and its format brethren, com-
bined with listeners” demand for
more dance product, nurtures both
radio and the record labels. Radio
gives mass-market exposure to dance
acts that had previously only been
heard at raves and dance festivals.
That, in turn, sells records and gener-
ates audience desire for new artists to
be played on those stations. That gives
Dance stations a bigger library to se-
lect from, and so on.

Digging In The Closet

In some cases, companies didn’t
look to the underground for artists to
play; they found these artists in their
pasts. Just over a year ago Simmons
launched a unique Alternative Oldies
station in Salt Lake City, KJQN (KJQ).
While the outlet’s playlist has since
expanded to include a few currents,
the primary focus of the station is on
New Wave hits from the ‘80s and
early "90s.

“People are absolutely thrilled
about the station,” KJQ PD Todd
“Nuke "Em” Nvker says. “We've
found people who hadn’t listened to
the radio in a decade but are now lis-
tening to us. It's something com-
pletely different, because you don't
hear this stuff on the air.”

Given that the music was already

proven — and, as Noker points out,
was popular in many markets where
Alternative stations played artists like
Oingo Boingo and Depeche Mode in

the ‘80s — his station is having no

trouble connecting with listeners who
loved hearing it ther. “I get people
from different markets who listen
online and are die-hard fanatics,”
Noker comments. “They e-mail us
and say, ‘Oh, this reminds me of my
local station back in 1985.”

Watering The Buds

Where to from herewith these new
formats? The Dance stations are hav-
ing measurable success in major mar-
kets, and KJQ's audience response
shows that the demand for older mu-
sic still holds. “Dange is not unlike
other small formats that have started

-over the years,” Tanner remarks. “Ut-

ban and Spanish Language come to
mind; they started out on small day-
time stations at the wrong end of the
AMdial, and now, when they’ve been
put on big sticks with big marketing
behind them, they do pretty well.”

So, before you givein to the media-
bashing of radio and the charges of re-
petitive playlists, arm yourself with
the knowledge that spring is coming,
and the trees are starting to bloom
again.

TLC WITH THE Z Arista recording artists TLC recently made an appearance at the New York studios of music-video
channel MuchMusic USA, and some staffers from WHTZ (Z100)/New York crashed the gathering. Seen here smiling for the
camera are (I-r) Z100 Marketing Director Paul Miraldi, MMUSA Marketing Director Jennifer Wolfe, Arista’s David Dyer, TLC
manager Bill Diggins, bandmember Rozonda “Chilli” Thomas, Z100 MDyafternooner Paul “Cubby” Bryant, TLC Tionne “T-
Boz” Watkins, Arista’s Steve Bartels and MMUSA hosts Marianela and Steven and VP/Marketing Mary Corigliano.
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For More Information
Please Contact:

The Red Hot Chili Peppers
Hold The Record For The Most
#1 Singles In Modern Rock History!!

US TOUR BEGINS MAY 1st!

Label Contacts

Debbie Cerchione
(212) 257-4601

Debbie.Cerchione@wbr.com

Dale Connone
(212) 275-4558

Dale.Connone@wbr.com

Felicia Swerling Suslow
(818) 953-3611

Felicia.Swerling@wbr.com

Mot
liona Information

CTy . .

Audio, vigeo, g-Cards, AO-
a

el Contact Information And

Vonitoreq And Indicator RS

(Country & Christian)

Jessica Harrell (615) 244-£822
jharrell@radioandrecords.com

(Spanish)
Linda Johnson (305) 766-0054
ljohnson@radioandrecords.com

(Mainstream)

Greg Maffei (310) 788-1656
gmaffei@radioandrecords.com

(Urban)

Ern Llamado (310) 788-1655
ellamado@radioandrecords.com

www.americanradiohistorv.com


www.americanradiohistory.com

Tony Novia

tnovia@radioandrecords.com

March 21, 2003 R&R ® 27

_CHRIPOP

Radio Responds To Escalating Conflict

Continued from Page 1

With war looming, this week I de-
cided to revisit this report, which was
completed with crucial input from
programming consultants Nick An-
thony, Alex Demers, Fred Jacobs, Bill
Pasha, Walter Sabo, Jack Swanson, Jim
Richards and Ted Ruscitti. If you visit
wiww.arbitron.cont and view the entire
study, you'll find plenty of useful in-
formation to help your station sell ad
time during a crisis.

Americans seeking information on
that day.

* While it was not the primary
information source in many cases,
there is a unanimous opinion that
radio did an incredible job handling
the event. Over 95% of those que-
ried felt their station reacted appro-
priately to the attacks.

« [nitial coverage of the attacks be-
longed to television, but in interview

The study
also offers me-
dia buyers a be-
hind-the-scenes
look at radioc

ARBITRON

after inter-
view it was
stated that
the healing
process and

that could en-
courage their increased use of radio
during times of crisis.

Learning From The Past

The Arbitron study discovered that
radio did an incredible job on Sept. 11,
2001. Of those polled, 91% gave radio
a five, six or seven on a one-to-seven
scale when asked how well radio cov-
ered the attack on Day One.

The study says, “The power of ra-
dioreally kicked in after Sept. 11, 2001
when radio became a coping mecha-
nism, offering listeners a sense of com-
munity and connection.

“Whether inviting listener call-ins
or supporting a fundraising drive for
victims’ families, stations offered peo-
ple something positive to do (one in
five respondents contributed to a ra-
dio station’s fundraising efforts). Six-
ty-five percent of listeners said radio
helped them deal with the crisis.

“Most listeners (94%) remain loyal
to the stations that were their favor-
ites before Sept. 11, 2001 in part
because these stations changed their
programming during the crisis and
listeners were able to stay abreast of
what was hapoening. About 30% of
Americans believe that they are
spending more time with radio since
the attacks.”

Tap In To What Matters

Arbitron revealed findings that
should be used by radio stations of all
formats in case of war and crisis.
Radio, with its ability to touch listen-
ers on a deeply personal and local lev-
el, will have the most success of any
media.

After watching the same footage
over and over again on TV, people
who wanted relief turned to the radio
for music, personalities and a sense of
community. What follows are some of
Arbitron’s key findings:

» The attacks of Sept. 11 were a
visual event — and, perhaps, the
biggest event of our lifetime. Tele-
vision was tke primary choice for

promotion
of community were clearly radio’s
roles and strengths.

» In the words of one person in-
terviewed for the study, radio
“mopped up” and helped “stitch”
the country back together.

*» More than half of all Americans
felt radio helped them deal with the
Crisis.

* Some verbatims:

“Music is better than medication.”

“Radio helped by keeping normal-
¢y in your life.”

“Radio made me feel part of the
community and connected to a group
of people.”

“On radio I could listen to all the
people talk about what they were go-
ing through.”

“Radio made you feel like you
weren't alone.”

“I was happy to get away from the
TV and listen to music.”

“Radio stations keep your mind off
it and bring you back to normal.”

Different Reactions

* Although this was a national
story, there were different reactions
among U.S. citizens. The differenc-
es were according to age and geog-
raphy. Only radio has the ability to
serve all groups.

« The power of radio to target
specific ages, regions and races al-
lowed radio to meet our unique
needs in a way network television
could never consider.

* To the surprise of many, most
Americans did not leave the station
they were listening to at the time of
the attacks. It’s worth noting that
most stations immediately changed
programming and worked to meet
the informational needs of their lis-
teners, minimizing the need for lis-
teners to leave.

« Almost 60% of all listeners
were aware of stations sponsoring
fundraising events. Of this 60%,
about one in four personally con-
tributed.

« Listeners felt positive about ad-
vertisers contributing to a relief
fund.

» The attacks changed our way of
thinking. Most agree, things will
never be the same again.

« Almost half of all listeners re-
port an increased interest in religion
and their spirituality.

« Listeners are more patriotic
than ever. Many report placing flags
on their houses and on their vehi-
cles.

Diarykeepers Speak

One of the primary goals of this
study was to uncover for radio the
steps to take in the event of another
national crisis. Ed Shane and Keith
Rovell of Shane Media conducted
one-on-one interviews with 30 diary-
keepers from the summer 2001 survey.
They asked respondents to offer ad-
vice to radio stations in the event that
a similar attack or national crisis oc-
curs.

Most listeners (94%)
remain loyal to the
stations that were
their favorites before
Sept. 11, 2001, in
part because these
stations changed
their programming
during the crisis and
listeners were able
to stay ahreast of
what was happening.

A Milwaukee respondent asked
that stations check facts. Similarly, a
man in Philadelphia suggested, “Con-
centrate totally on emergency news,
and give all strict details immediate-
ly, telling you everything, leaving
nothing out. Don’t panic the people.
Tell the people all the information.”

For music stations, Shane and Rov-
ell said there was a call for “more
newsand less normal programming,”
asa Virginia Beach man said. Howev-
er, that feeling was not universal. Any-
one who followed the events on tele-
vision could only speculate what their

www.americanradiohistorv.com

multiple formats.

updates.”

parodies. Good job, 101.9!"

US.A’

Listener Concern

The diary comments of radio listeners continue td be a pri-
mary research tool provided by Arbitron. The following
comments by radio listeners from the company’s study
“Radio’s Role in a National Crisis” demonstrate the high
level of interest that many Americans have in such situa-
tions. Though these comments pertain to the terrorist ac- |
tivity of Sept. 11, 2001 in New York; Washington, DC; and |
Pennsylvania, they indicate that the U.S.-led invasion of |
fraq will be of primary interest to radio listeners across

* “| appreciate that on the day of the terrorist attacks 104.7 had
a news affiliate on and reported the disaster.”

* “{ think it's tragic that the terrorists attacked America. it's good
that the radio stations ask for donations and keep up with the

* “Tuesday, Sept. 11 was a difficult day for most Americans. |
found that 101.9 had the best coverage of the situation. The DJs
never voiced an opinion, stuck to the facts and played no song I

» “Listening to the radio over the past week has been the
biggest and best comfort to me after this horrible tragedy in the

favorite radio station was doing.
How long should music stations
carry news and not regular program-
ming? The consensus, according to
Shane and Rovell's research, is that
they should run news until there’s
nothing new, which, they say, is a
judgment call for the stations.

Sales Recommendations

After talking with 1,500 diarykeep-
ers ages 12+ about media usage on
Sept. 11, 2001, their perceptions of ra-
dio’s response to the attacks and their
lifestyle changes since, Arbitron de-
veloped the following sales findings
and recommendations:

* Americans feel obligated to sup-
port the economy. Very few Ameri-
cans have postponed a purchase of
any kind because of the crisis.

* Advertisers should give serious
consideration to getting involved in
the relief effort. This is especially
true for retailers catering to a
younger consumer. Forty percent of
all Americans will support those
who support the relief efforts.

 Listeners support continuing
radio contesting.

 Targeting consumers on radio
remains very easy. Overwhelming
numbers of consumers stayed with
their favorite stations.

« Radio did a remarkable job dur-
ing the crisis. Over a third of all
Americans report listening to more
radio now than they did before the
attack on America. This is especial-
ly true for black and Hispanic radio
consumers.

* One in five music-station listen-
ers participated in their favorite sta-
tion’s fundraising effort. This
underscores the powerful role local
radio plays in the lives of Ameri-
cans during these troubled times. It
also highlights radio’s power to pro-
mote community.

« Life is different. An over-
whelming number of Americans
feel “things™ have changed forever
as a result of the Sept. 11 attack. As

0f those surveyed,
58% said it was 0K
for radio stations to
play commercials the
first day or two after
a terrorist event.

a trusted and immediate source of
information, radio is poised for fu-
ture growth.

* Of those surveyed, 58% said it
was OK for radio stations to play
commercials the first day or two af-
ter a terrorist event.

* About 61% actually indicated
that advertisers should have contin-
ued running their commercials a
day or two after.

* According to some of the in-
depth interviews, listeners perceive
commercials as part of the return to
normalcy so many crave.

Random sampleof summier 2001 Phase
3, Week 3 (Sept. 6-12} and Week 4 (Sept.
13-19). Arbitron diarykeepers age 12+.
1,500 telephone interviews were complet-
ed from Oct. 19 to Nov. 5, 2001. Inter-
views were approximately 10 minutes
long. Topics included media usage on Sept.
11, 2001, perceptions of radio’s response
to attacks and lifestylechanges since Sept.
11, 2001.

Analysis of summer 2001 survey data
and fall 2001 survey data. Consultant Fly-
In Brainstorming Session to determine
which data was relevant to radio stations.
One-on-one probing conversations with
30 diarykeepers fron: the summer 2001
survey. Special thanks to Arbitron’s Thom
Mocarsky. © 2002 Asbitron Inc.
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THE 2ND SINGLE FROM THE BLUEPRINT®
THE 4x PLATINUM ALBUM

THE BLUEPRINT®

TIHE GIFT & THE CURSE

EARLY ADDS AT:  Y100/Philadelphia KRBV/Dallas TOP 5 PHONES: 920, WWBZ, WJWZ

WDRQ/Detroit WFLZ/Tampa WKST/Pittsburgh  Top 10 PHONES: WCHH, WQSL,
WAKS/Cleveland WKFS/Cincinnati  KXMG/Austin KKFR, KMEL, KYLD, KBOS, WMBX,
WQZQ/Nashville WEZB/New Orleans WKSE/Buffalo KXHT, KBTU, WHZT

KTFM/San Antonio WXSS/Milwaukee TOP 5 CALLOUT: WZMX. KMEL, WPHI
RHYTHM MONITOR 15* - 14* (+225) TOP 10 CALLOUT: WCHH, WQSL,
R&RRHYTHMIC () - €) (+397) Top 10 Most Increased! 1;’.)

R&R URBAN o-e (+242) @( @'2 J‘: . WHW. Ill]ElHl

TOP 10 mUSIC st
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VK WK ARTIST TITLE LABEL(S) TS slavs mp%%%sﬁms e s | Most Added”
1 1 JENNIFER LOPEZ F/LL COOL J Alt | Have (Epic) 8009 -571 871563 12 128/0 www.rradds.com
4 6 50 CENT In Da Club (Shady/Aftermath/interscope) 7503 +657 936959 6 12111
2 3 AVRIL LAVIGNE I'm With You (Arista) 7190 -359 753229 15 130/0 ST TILE LABEES -
. ] EMINEM Sing For The Moment (Shady/Aftermath/interscope) 46
3 4 JA RULE HASHANTI Mesmerize /MU/dE/ /ﬂC//DJMG/ 7077 -255 791241 1 123’0 JUSTIN TIMBERLAKE Rock Your Bndy (Jive) 22
5 6 KID ROCK W/SHERYL CROW Picture (Lava/Atlantic) 6696 +122 708390 19 120/0 ALL-AMERICAN REJECTS Swing Swing (DreamWorks/ 20
10 @ 3DOORS DOWN When 'm Gone (Republic/Universal) 5889  +585 659299 13 1222 | R.KELLY Ignition Live/ 13
. AVRIL LAVIGNE Losing Grip (Arista/ 18
12 0 AMANDA PEREZ Angel /Powe//mwse/l//rg/n( 5390 +485 547005 8 12212 AUDIOSLAVE Lke A Stone fnterscapelic 18
6 8  B2K AND P. DIDDY Bump, Bump, Bump /£pic/ 5258 -1263 561560 13 126/0 NAS | Can (Columbia) 17
7 9  CHRISTINA AGUILERA Beautiful (RCA) 5127 750 474505 17 125/0 SANTANA FIMUSIQ Nothing At All (Arista) 17
8 10 T.A.T.U. All The Things She Said fInterscope/ 4622 -739 505335 14 130/0 RACHEL FARRIS I'm Not The Girl (Bi3/ 17
| CHRISTINA AGUILERA Fighter /RCA/ 14
1 11 EMINEM Superman (Shao’y/Afterm.?th//ntt?rscope/ 4591 520 436951 10 120/0 SEAN PAUL Get Busy (40/40VP/Atiantc 1
9 12 JUSTIN TIMBERLAKE Cry Me A River (Jive/ 4475 -882 478014 14 1280
15 @ MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 4279 +301 438117 8 110/3
13 14 NIVEA Don't Mess With My Man (Jive/ 3925 -267 437626 20 12410 Most
14 15  DIXIE CHICKS Landslide (Monument/Columbia) 2 303 amm 13 1020 | IncreasedPlays
17 @ AALIYAH Miss You (BlackGround/Universall 3744 +437 441868 9 10213 e
16 17 SIMPLE PLAN I'd Do Anything {Lava/ 3187 77 396916 13 114/0 ARTSTaTHLERLAEEL 5] INCREASE
23 ) BOWLING FOR SOUP Girl All The Bad Guys Want (Sivertone/Jive) 2989  +359 351333 g 1102 ;U:R':YT:M_BE“#% Rock Your Body e/ +:g;3
R . 3 gnmon Ve +
30 @ R. KELLY Ignition (Jive/ ' 2938 +1089 378167 3 101119 CHRISTINA AGUILERA Fighter (RC4 978
34 @ JUSTIN TIMBERLAKE Rock Your Body (Jive/ 2910 +1374 357881 2 122122 | Goob CHARLOTTE The Anthem Enic) +704
20 @ SMILEZ AND SOUTHSTAR Tell Me (ARTIS Tdirect) 2904 +93 293665 1 831 50 CENT In Da Club (Shady/Aftermathiinterscope) +657
27 € DANIEL BEDINGFIELD If You're Not The One f/sland/IDJMG) 2897  +594 293555 4 1186 ;":;"‘:Erﬂsi'g? Fng ITEhleD'\'/‘fO;"em /fvﬁad#fgfmzf;’//ﬂ(%% +ggz
. N ou're Not The One //slam +
29 @ TLC Damaged 4 ) 2136 +575 319777 3 312} 30000 hOWN When Im Gone (ReputiUnivrsal) +585
24 @ N DOUBT Running finterscape) 2732 +172 294363 7 1201 { T0C Damaged Arista) +575
18 25  JC CHASEZ Blowin’ Me Up (With Her Love) (/ive/ 2505 780 324211 1 115/0 | AMANDA PEREZ Angel (Powerhowse/Virgin) +485
21 26 JAY-Z FIBEYONCE' '03 Bonnie & Clyde (Roc-A-Fella/iDJMG) 2418 -390 299246 16 115/0
28 @ CELINE DION.I Drove All Night (Epic/ 2357 +89 225797 7 103j0 Most
22 28  PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) 2340 -339 221555 20 112/0 PI ave d Re
currents
N @ STACIE ORRICO Stuck (Forefront/Virgin) 2194 +353 203666 5 109/5 y
19 30 DFDUB Country Girl (Columbia) 2170 -788 158971 9 106/0 ARTIST TITLE LABEL(S) TOTAL PLAYS
26 31 BOOMKAT The Wreckoning ({DreamWorks) 2062 -319 201562 8 112/0 JOHN MAYER Your Body Is A Wonderland (Aware/Calumbia) 2332
25 32  GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic/ 1818 -605 186339 17 115/0 EMINEM .lose You.rself (Shady//n!erscope) 2021
35 € MATCHBOX TWENTY Unwell (Melisma/Atlantic) 1799 +202 148493 4 75 | WK Famiy Porrit hrsta 1970
] Iy NO DOUBT F/LADY SAW Undemeath It All finterscane) 1635
33 @ BON JOVI Misunderstood (/sland/IDJMG) 1758 +89 187181 8 86/1 SANTANA FIMICHELLE BRANCH The Game Of Love (Arists) 1578
37 @ GINUWINE Hell Yeah (Epic/ 1748 +365 171143 4 81/4 DANIEL BEDINGFIELD Gotta Get Thru This f/sland//DJMG) 1399
42 € 600D CHARLOTTE The Anthem (pic/ 1691  +704 270955 2 9812 fEE;h‘:FZ’:ELL(]l:E';‘JJWM“F'D D"TT"; /f:’gff?j/‘/"mﬁ//‘ Egg
. , 5 enny rrom Inhe Biock (£p1¢)
32 37  NELLY Air Force Ones (Fo’ Reel/Universal) 1622 -183 143654 17 104/0 MISSY ELLIOTT Work It (Gald Mind/Elektra/EEG) 1251
36 @ LUCY WOODWARD Dumb Girls fAtlantic/ 1566 +119 186534 6 88/0 CREED One Last Breath (Windup/ 1176
39 @ KELLY ROWLAND Can't Nobody (Columbia/ 1409 +132 143376 4 71N AVRIL LAVIGNE Complicated /Arista) 1126
38 @ VI3 Eyes Closed So Tight €A/ 1393 +60 126085 6  66/0 :“E‘mﬂ" TEL Ma /l';f'c;-F;/l/j//WMZ/ :gg
. Hot In Herre fFo’ Reel/Universai
40 @ BLU CANTRELL Breathe (Arista/ N 1263 +118 112570 5 61/0 JUSTIN TIMBERLAKE Like | Love You (i) 1054
4 @ NORAH JONES Don't Know Why (Blue Note/Virgin/ 1242 +97 154394 19 34/0 NICKELBACK How You Remind Me /Roadrunner/[DJMG) 1051
@® CHRISTINA AGUILERA Fighter (RCA4/ 1240  +974 139397 1 119114 | LINKIN PARK In The End Warner Bros.) 1042
26 @ COUNTING CROWS Big Yellow Taxi (Geffen/interscape) 1140  +286 84102 2 654 :J SAJMMI &Z‘;ﬂlﬁ; Ht'jven (Robbins/ 13;3 ‘
: - INK Just Like A Pill (Arista
Debut
@ EMINEM Smg. For The .Moment (Shady/Aftermath/interscope) 1139  +637 150959 1 79186 |\ rec CARLTON A Thotsand Mies (&M iarscope -
44 @ FIELD MOB Sick Of Belng Lone|y MCA) 1062 +184 112097 3 5917 JIMMY EAT WORLD The Middle [DreamWorks) 829
47 @ EVANESCENCE Bring Me To Life (Wind-ug/ 964 +184 30070 3 26/12 | PUDDLE OF MUDD Blurry (Flawless/Geffen/intersccpe) 791
45 48  LISA MARIE PRESLEY Lights Out (Capitol) 874 4 106146 3 68/0 | CALLING Wherever You Wil Go /RCA) 758
@  SIXPENCE NONE THE RICHER Don't Dream It's Over (Squint/Curty/Reprise) 723 +104 48885 1 4113 m‘l‘[ fAsll('iffEFsi'“ag é‘ga/; ,f,’s‘ff’ 2
@  COLDPLAY Ciocks (Capitol 709 4219 62736 1 56112 | \wicHELLE BRANCH All You Wanted (Maverick/ W) 722
130 CHR/Pop reparters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
f 3/9-3/15..Bullets appea gaining pla remaining flat f evious k. If two songs are tied in total plays, th ith the farger i in plays i . :
! Slaced first. Slcjmgss bSI%WrNoo[T ;%ngrse mIO\'/ed [t)o }r,:c?:rrrent alft::r 20awer;2 EL zaeuchv;ff Mostwl?ddedgis tLe {éclnallnnuomabeprac}/fsnev;3 :ggg ;Nf;icialls re?orrtégc{ga;zw Sy Zaclﬁ R&R Station Playlists h.ave moved to the web.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission trom the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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‘ CHR/POP CALLOUT AMERICA. By ¢Bullseye

o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES March 21, 2003
CatLout AmERIcA® SONg selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of March 2-8.

HP) = Hit Potential ®

ARTIST TITLE LABEL(S)

50 CENT in Da Club /Shady/Aftermath/interscope)
JENNIFER LOPEZ f/LL COGL J All | Have (Epic/
AALIY AH Miss You (BlackGround/Universal)
AMANDA PEREZ Angel (Powerhowse/Virgin)

HP)p TYRESE How You Gonna Act Like That (/)

JA RULE fIASHANTI Mesmerize (Murder Inc./IDJMG)
B2K and P. DIDDY Bump, Bump, Bump /Epic)

AVRIL LAVIGNE I'm With You (Arista)

EMINEM Superman (Shady/interscope)

SMILEZ AND SOUTHSTAR Tell Me /ARTIS Tdirect)

HPp R. KELLY Ignition (ive/

KID ROCK f/SHERYL CROW Picture (At/antic)

HP) FIELD MOB Sick Of Being Lonely /#/C4)

NIVEA Don’t Mess With My Man (Jive/

CHRISTINA AGUILERA Beautiful [RCA/

MISSY ELLIOTT Gossip Folks (Gold Mind/Flektra/FEG)
JUSTIN TIMBERLAKE Cry Me A River (Jive/

DIXIE CHICKS Landslide (Monument/Columbia)

3 DOORS DOWN When I'm Gone (Republic/Universal)

JAY-Z f/BEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella//DJMG)
PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope)
GOOD CHARLOTTE Lifestyles 0f The Rich and Famous /Epic/
SIMPLE PLAN I'd Oc Anything flava/

BOWLING FOR SOUP Girl All The Bad Guys Want (Moja/Jive)
NO DOUBT Running flnterscope)

JC CHASEZ Blowin" Me Up (With Her Love) (ive/

DF DUB Country Girl ([Columbia)

T.A.T.U.All The Things She Said //nterscope)

CHR/POP

TOTAL AVERAGE
FAVORABILITY ESTIMATE (1-5)

™wW

407
3.97
3.96
3.90
3.88
3.87
3.80
n
375
374
3713
372
372
in
in
3.70
3.69
3.66
3.56
3.56
3.50
3.50
3.3
323
3.19
317
3.15
313

LW

410

4.01
3.94
3.85
3.87
3.89
3.60
in
3.69

3.69
3.66
n
3.74
3.65
3.67
3.62
354
358
333
KXY
323

3.20
3.0
3.0

2W
414
3.92
4.00
3.87
377
3.93
3.54
3.76
372

3.67
3.70
3.80
3.69
3.72
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3.66
3.62
3.68
340
3.42
337

3.23
3.1
3.27

A
L MMIUAH/TV

Tty Bugy,

WOMEN WOMEN ~ WOMEN

3w 12-17 18-24  25-34

o7

4.00 203 1428 408 383 |435 3.93

385 954 340|406 399 386 |409 393

411 917 269 |4.12 394 383 {424 1375

381 774 19.1.(402 394 374 {377 391

- 93.1 143 (391 396 377 {393 363

38a 969 323|396 375 3.91 |400 3.76

389 97.1 41.1]392 384 363 [376 3.77

361 877 237|383 378 364 |3.78 3.76

376 829 21.7 {413 3.68 376 3.63

373

337

381 897 286|382 3.76 3.52

3.93

3.66

3.76 86.6 21.7 373 353 |3.76 390

354 754 171 | 370 381 366 |354 371

375 889 24.0 1386 3.67 3.63 |391 358

3.82 38.0 (381 370 364 (3.88 365

3.64
3.60

372 969 346|370 368 3.76 [3.70

372 909 300 (391 371 346 (384

383 954 326 382 3.68 358 |3.94 3.68

357 834 243 (350 357 3.88 [365 355

365 820 243354 346 367 [341 3.60

363 963 46.0 {359 357 351 (362 354

335 814 269369 345 3.36 [339 349

341 769 229 )380 311 355|344 3.61

335 723 197 | 354 3.19 3.26 |3.20 3.25

304 339

3.38

- 60.6 19.1 | 338 3.14 318

- 646 19.1 |3.31 304 323 {290

317 703 226|306 340 3.03 |295 342

322 611 220336 3.06 3.01 287 3.10

328 769 2571337 315 286 13.11 3.17

EAST SOUTH WES

MID

4.08
3.87
3.92
3.85
3.92
3.87
3.88
379
3.89
3.70
3.59
391
3.80
362
3.78
in

3.63

3.68
3.56
3.59
3.44
348
3.34
3.15
2.98
3.22
3.51
3.10

T WEST

3.90
4.00
3.93
4.07
4.02
3.84
3.9
3.75
3.72
4.01
3.64
373
3.56
3.70
372
3.68
3.51
3.76
3.67
348
3.68
3.46
3.56
33
3.42
3.03
312
3.16

CALLOUT AMERICA®

HOT SCORES

By ANTiiONY ACAMPOR 4

’I:lrese posts a stellar debut on Call-
out America this week with “How You
Gonna Act Like That” (J). The song en-
ters at No. 5 overall and scores solid
demo results across the board: “How”
ranks ninth with teens, third with wom-
en 18-24 and sixth with women 25-34.

Amanda Perez moves up the R&R
CHR/Pop chart from 12-7* as her sin-
gle “Angel” (Powerhowse/Virgin)
moves up to No. 4 on Callout Ameri-
ca. The song ranks fifth with teens,
fourth 18-24 and eighth 25-34.

50 Cent remains No. 1 with “In da
Club” (Shady/Aftermath/Interscope).
The song continues to be tops with teens
and women 18-24 and ranks fourth
among women 25-34.

Aaliyah is closing in on the top 10
on the chart and posts a third-place
ranking on the Callout America survey
with “Miss You” (BlackGround/Univer-
sal). Aaliyah ranks third with teens and
fourth 18-24 and 25-34.

Smilez and Southstar move into the
top 10 this week with “Tell Me”
(ARTISTdirect). “Tell” has several sto-
ries, with top 10 rankings among wom-
en 18-24 and 25-34.

R. Kelly enters at No. 11 this week
with “Ignition” (Jive). After a huge 30-
19 chart leap, Kelly is testing with teens
(seventh) and women 25-34 (10th).

Other notes: Field Mob move up to
No. 12 with "Sick of Being Lonely”
(MCA) ... 3 Doors Down are top 10 with
women 25-34 with “When I'm Gone”
(Republic/Universal) ... Missy Elliott is
top 10 among teens with “Gossip Folks”
(Gold Mind/Elektra/EEG).

Check out Callout America on the
web at www.bullsi.com, where R&R ra-
dio-station newspaper subscribers can
access the data for free each week. This
week’s password is palmese.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=disfike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R’s CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atianta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Las
Vegas, Los Angeles, Phoenix, Portland, Sacramento, Salt Lake City, San Diego, Seattle.
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TWO POPULAR SIZES TO CHOOSE FROM:

IRREGULAR: LARGE 1" w, 13"d, 5" « SMALL 8" w, 10"d,17"h

ALL THE SAME LOW PRICE!

All boxes are shipped flat and are easy to assemble.

1-25 BOXES  $4.95

26-49 BOXES 4.75
50-99 BOXES 4.25
100-249 BOXES 3.95

250+ BOXES 3.75
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e March 21, 2003

R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added"
LAST ™S TOTAL GROSS  WEEKSO! e
WEEK WEEK  ARTIST TITLE LABEL(S) PLAes p’u’\v-s mpa?ﬁlons cn'im" TOT‘LAgTo‘smW ARTISTTITLE LABEL(S) —
1 @ JENNIFER LOPEZ FILL COOL J Al | Have Epic/ 2881 +28 82893 10  50/0 | ALLAMERICAN REJECTS Swing Swing (Dreamiorks 20
2 2 AVRIL LAVIGNE I'm With You (Arista) 2651 87 73681 15  4gjo | EMINEM Sing For The Moment (Shady/Aftermatt/interssope) 16
6 € 3DOORS DOWN When 'm Gone (Regublic/Universal 2597 4170 71586 14 S0 | por AT\',mEE"{:S'I‘nZ 2‘:;* ok 3
3 4 KID ROCK W/SHERYL CROW Picture (Lava/Atlantic/ 2552 107 70900 19 430 EVANESCENCE Bring Me To Life (Wind'up/ 8
7 o JA RULE FIJASHANTI Mesmerize (Murder Inc. /I0JMG) 2526 +124 70125 9 49/0 CHRISTINA AGUILERA Fighter (RCA) 7
5 6  T.A.T.U. All The Things She Said finterscope/ 2524 28 74482 17 510 | P KELLY lgnition Liie/ —_— !
4 7  CHRISTINA AGUILERA Beautiful (3C4) 2020 202 67830 16 430 | phi h oA ke 1:‘;’3{”}2“;,8’22;/”;;}%’””6’ :
10 o 50 CENT In Da Club (Shady/Aftermath/interscope) 1986 +282 59883 5 511 REOD HOT CHILI PEPPERS Can't Stop /Warrer Bros.) 4
3 9 B2K AND P. DIDDY Bump, Bump, Bump (Epic/ 1941 143 45731 11 43/0 | SEAN PAUL et Busy (40/M4OVP/Atiantic) 4
12 ) AMANDA PEREZ Angel (Powerhowse/Virgin) 1807  +237 49800 7  46/0 | TYRESEHow You Gomna Act Lke That 1 4
9 11 JUSTIN TIMBERLAKE Cry Me A River (ive) 1661 388 46709 13 40j0 ﬁfcl';:‘:ag“gjSMY,:?;‘;B’M”’””"/””’V‘”‘“’” -
16 @ NO DOUBT Running finterscope) 1413 +87 39511 9 50/0 G000 CHARLOTTE The Anthem /Epic/ 3
19 @ BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive) 1276 +144 36738 8 380 | COLOPLAY Clocks (Capital 3
14 14 SIMPLE PLAN I'd Do Anything (Lava/ 1254 128 36121 11 350 | GINUWINE Hell Yeah (pic/ , *
13 15  EMINEM Superman (Shady/Aftermathiinterscope) 1213 12 31910 8 410 iﬁgfo“s"'l::’f""l‘lﬁ'g g’f;:;“fln‘:;,:i'ofe'/’;;‘z / -
24 @ DANIEL BEDINGFIELD If You're Not The One (/sfand/IDJMG) 1211 +286 36693 3 48(5 SMILEZ AND SOUTHSTAR Tell Me (ARTIS Tdirect) )
11 17 DIXIE CHICKS Landslide (Monument/Columbia) 1161 475 32616 12 330
22 @ MATCHBOX TWENTY Unwell (Melisma/Atiantic) 1112 +77 32964 5 421
15 19 NIVEA Don’t Mess With My Man (Jive 1109 -241 33104 17 30/0
23 €@ CELINE DION | Drove All Night (pic/ 998 +55 26880 6 3N
26 €@ MISSY "MISDEMEANOR" ELLIOTT Gossip Folks (Gold Mind/Elektra/CEG) 969 +156 23726 6 381
27 @ AALIYAH Miss You (BlackGround/Universal) 923 +185 22139 5 KA TK]
17 23 GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic/ 892 427 26291 16 31j0
18 24 BOOMKAT The Wreckoning (DreamWorks) 889 -302 24574 8 40/0
28 @ LUCY WOODWARD Dumb Girls (At/antic) 826 +101 23068 7 KL IMOSt dPI
33 €@ COUNTING CROWS Big Yellow Taxi (Geffen/lnterscope) 813  +172 25898 5 400 nEroase ays
20 27 JC CHASEZ Blowin’ Me Up (With Her Love) Wive/ 805 278 18028 10 27/0 oL
25 28 DFDUYB Country Girl (Columbial 785 108 18465 7 30 | ARTSTTULE LasEs) _ INCREASE
36 @ TLC Damaged Arista) . 758  +288 22143 2 313 éﬂ::;%mfézulfzﬁRF[:gc:t:f;;;cB;fy el :;g:
41 € JUSTIN TIMBERLAKE Rock Your Body (ive/ 755 +423 26085 2 AONO | e e
29 @  BON JOVI Misunderstood fisland/iDJMG) 743 +47 21132 8 330 DANIEL BEDINGFIELD If You're Not The One fisknd/0UMG)  +286
32 €D SMILEZ AND SOUTHSTAR Tell Me (ARTIS Tdirect) 728 +76 17802 7 30/2 | 50 CENT In Da Club (Shady/Aftermathinterscope) +282
31 €D STACIE ORRICO Stuck (Forefront/Viigin) 21 +56 17987 4 311 | P KELLY lgnition Live) » £
AMANDA PEREZ Angel [Powerhowse/Virgin) +237
21 34 PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) m 343 18521 20 2500 | Goop cHARLOTTE The Anthem i !
40 @ GOOD CHARLOTTE The Anthem (Epic) 582 +233 15087 2 30/3 AALIYAH Miss You (BlackGround/Universal) +185
38 @ GO0 GOO DOLLS Sympathy (Warner Bros.) 480 +52 14316 3 2911 COUNTING CROWS Big Yellow Taxi (Geffen/interscape/ +172 |
34 37 NORAH JONES Don't Know Why (Blue Note/Virgin) 476 44 9278 15 170 :A I“s‘;‘:{“;ﬂm G“i's“:‘ lFTnkEO?;aZEZ%/Z%ZZ”G; ::Zg
30 38  JAY-Z FBEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella/{DJMG) 469 212 11956 14 4900 | pourwcroncoup G‘i’d 1 The Bad Goys W Sherimativel + 144
€D CHRISTINA AGUILERA Fighter (RCA/ 395  +305 12208 1 30/7 | JA RULE FIASHANTI Mesmerize (Murder IncJIDJMG! 2
44 @ COLDPLAY Clocks (Capitol 392 +83 10371 2 19/3 | EVANESCENCE Bring Me To Life (Windup/ +116
@® R KELLY Ignition Uive/ © 366 +258 10425 1 237 | AVRILLAVIGNE Losing Grp (rista «1
48 @ DONNAS Take It Off Lookout/Atantic) 30 461 9503 2 200 | Loy woobnn o e e ot e
a7 @ VI-3 Eyes Closed So Tight MCA) 320 +51 10448 2 20/0 EMINEM Sing For The Moment (Shady/Aftermath/interscopel ~ +97
46 @ STACIA Angel (Raystone) 320 +42 7447 2 152 NG DOUBT Running finterscape/ +87
50 @ LAVABABY Sex Junkie fLiguid 8/ 313 +76 7669 2 19)2 :A‘llfc";;‘;xc';x; ﬁﬂﬁ”ﬂ PR +g; i
42 46  BLU CANTRELL Breathe /rista) 304 9 10186 32U | e aun SOUTHSTAR Tel Me ARTISTvecy e
35 47  NELLY Air Force Ones (Fo’ Reel/Universal) 303 178 6299 16 13/0 LAVA BABY Sex Junkie Liguid 8/ +76
45 48  STEREO FUSE Everything (E0/Wind-up) 286 A4 7287 18 10/0 | ALL-AMERICAN REJECTS Swing Swing (DreamiWarks/ +62
49 (@ SIXPENCE NONE THE RICHER Don't Dream It's Over (Squint/CurtyReprise) 284 +32 9068 2 18)2 33?3.’250.1?.2 [']‘ gt“ f”,’}ﬁfﬁ;,/f,::fﬁm, +:;
@  KELLY ROWLAND Can’t Nobody (Columbia) 252 +23 6381 1 160 | oot Why”geomia Mwa,e’/’gt’)’,'mia/ e
52 CHR/Pop Indicator reports. Songs ranked by otal plays for e airpiay week of Sunday 3/9-Saturday 3/15. g:lolNﬁfoglg“[']:ln;’;:n?:axsh;wf f,’; /, o) I:g
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“\.CHRI/POP.

ON THE
RECORD)

With

Steve Smith
PD, WMGI (100.7 Mix-FM)/
Terre Haute, IN

Terre Haute sits right near the Indi-
ana-lllinois border, in the heart of the
Midwest. We have three major col-
leges in town and quite a few trailer
parks. The Midwest is traditionally
known as a rock area, but we have

quite a bit of success with both rock
~ and rhythmic. The key at WMGH is the

balance. Current requests buzzing

the phone lines inciude 50 Cent’s “In
da Club,” Boomkat’s “The Wreckoning,” Amanda
Perez’s “Angel,” 3 Doors Down’s “When I'm Gone” and
T.A.T.U’s “All the Things She Said” Coming off one
of the snowiest winters on record, we are very excited
about both spring and the new releases from Justin
Timberlake, R. Kelly, Christina Aguilera, The All-Ameri-
can Rejects and Nelly. They will be great tunes to
launch us into the spring book! & Being the only Top
40 in town with no current Rock or Alternative compe-
tition puts us in a unique situation to go early on some of the alterna-
tive product. We can play stuff that other CHRs can’t. Our mission at
100.7 Mix-FM is to play all the hits that fit for the Wabash Valley —
and that’'s what we deliver.

J ennifer Lopez successfully defends
her place as queen of R&R’s CHR/
Pop chart as “All | Have” (Epic) remains
in the No. 1 spot. However, 50 Cent’s
“In da Club” (Shady/Aftermath/Inter-
scope) rises 4-2* and could topple her
next week ... Missy Elliott breaks
| another song into top 15 territory as
. “Gossip Folks” (Gold Mind/Elektra/EEG)
% climbs 15-13* ... Bowling For Soup score top 20 status with “Girl All
the Bad Guys Want” (Silvertone/Jive), which moves up 23-18*. Jive
also scores big moves with R. Kelly’s “Ignition,” which powers up 30-
- 19*, and Justin Timberlake’s “Rock Your Body,” which vaults 34-20*.
Timberlake also scores Most Increased Plays this week, gaining 1,374
plays ... Ginuwine gets a positive response from radio on “Hell Yeah”
(Epic), which jumps 37-35" ... Last week’s Most Added song, Chris-
tina Aguilera’s “Fighter” (MCA), debuts at No. 43 ... Eminem sings
foudly to programmers, who bestowed Most Added honors on “Sing
for the Moment” (Shady/Aftermath/Interscope) with 46 adds. The song
makes its first appearance on the chart this week at No. 45 ... Other
debuts include Sixpence None The Richer and Coldplay.

et ——————— i —

— Keith Berman, Radio Editor
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arTist: Red Hot
LaseL: Warner Bros.

By MIKE TRIAS/ASSISTANT EDITOR

Red Hot Chili Peppers co-founders An-
thony Kiedis and Flea are both 40
years old now, but, just like wine, they
have improved with age. As the band en-
ter their 20th year of existence, their first
four albums — Red Hot Chili Peppers,
Freaky Styley, The Uplift Mofo Party Plan
and Mother’s Milk — have just been reis-
sued as a collector’s set by their original
label, EMI, complete with new pictures,
bonus tracks and liner notes by Flea.

And as we enter a third decade of life
with RHCP, their popularity continues to
grow, as evidenced by the success of their
latest album, By the Way. Though the al-
bum is much more laid back than earlier
efforts, songs like the title track, which
took airwaves by storm last summer, still
display sonic signs of the band’s rambunc-
tious past.

The appropriately titled “Can’t Stop” is
the latest juggernaut to be unleashed by
RHCP. It plowed its way to the top of the
Rock charts and now has its eyes on a
new target: Pop radio. The tune has ev-
erything that the Pop format could ask
for: It’s a catchy song, due mostly to its
simple melody (the verses feature a two-
note, rhythmic hook with oceasional out-
breaks of rapping by Kiedis); bassist Flea
and guitarist John Frusciante team up to
deliver a funk-inspired, yet alternative-
sounding, instrumental; and right when
it seems like “Can’t Stop” may just hit a
musical brick wall, in come the back-
ground vocals. “Ah ah ah” go the falsetto
voices — an angelic countermelody in
theory, yet its execution is more like what
a castrato must have sounded like in the
old days. To the band’s credit, not only
does the combination work, it works to
pleasing.and memorable effect.

The thing that will push “Can’t Stop”
over the top is the song’s outrageous
video. Directed by Mark Romanek

(Audioslave, Madenna), the clip was ac-
tually inspired by the One-Minute Sculp-
tures of artist Erwin Wurm. RHCP do
their own interpretations of the sculp-
tures by taking everyday objects and
playing with them in ways not originally
intended. The quartet is seen running
through the halls of an abandoned ware-
house using fluorescent lights as back-
packs. Drummer Chad Smith attempts in
vain to hide himself under a cardboard
box. Flea stands still as his bandmates
stick markers in his ears and nostrils and
film containers in his eyes. Frusciante
plays his guitar in a forest of lamps, then
a forest of blue chairs that he later chops
down with his musical axe. The typically
hyperactive Kiedis finds himself literally
stuck inside a brick wall. These images
and more will likely add up to a victori-
ous night for the boys at MTV’s Video
Music Awards later this year.

Just like the song, RHCP can’t stop.
They recently finished a huge tour of Ja-
pan, Australia and Europe, and they will
be headlining the second day of the
Coachella Valley Music and Arts Festival
in Indio, CA on April 27. Then they will
kick off a North American tour starting
May 1 in St. Paul, MN and ending in Salt
Lake City on June 21. Mars Volta and
Queens Of The Stone Age will open the
first leg of the tour; Snoop Dogg will re-
place QOTSA for the second leg.
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RatelheMusic.com America’s Best Testing CHR/Pop Songs 12+ New & Active
\ BY MBI For The Week Ending 3/21/03
et TYRESE How You Gonna Act Like That (/)
Artist Title (Label) TW LW Familiarity Burn  TD Familiarity Burn Total Plays: 705, Total Stations: 62, Adds: 11
3 DOORS DOWN When I'm Gone (Republic/Universal) 403 414 86%  18% 411 88% 18% i .
GOOD CHARLOTTE Lifestyles Of The Rich And Famous Epic/ 387 397 94% 35% 380  95% 37% | | NAYNEWONDER No Letting Go (VF/Atlantic)
SIMPLE PLAN ['d Do Anything (Lava/ 397 406 84% 19% 388  83% 21% | | [otalPlays: 646, Total Stations: 36, Adds: 8
AVRIL LAVIGNE I'm With You {Arista) 393 398 98% 42% 3.96 98% 47%
BOWLING FOR SOUP Girl All The Bad Guys Want (Majo/Jive/ 392 4.03 69% 13% 3.82 68% 14% GOO GOO DOLLS Sympathy (Warner Bros.)
PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope/ 385 3.87 96% 40% 3.95 97% 42% Total Plays: 608, Total Stations: 33, Adds: 1
AALIYAH Miss You (BlackGround/Universal) 377 3.82 12% 19% 3.73 713%  20%
| 50 CENT In Da Club (Shady/Interscope) 376 379 83% 25% 3.81 84% 25%
CHRISTINA AGUILERA Beautiful (RCA/ 374 3.82 98% 52% 3.83 99% 54% SNOOP DOGG Beautiful (Doggy Style/Prionity/Capitol}
DIXIE CHICKS F/SHERYL CRDW Landslide /Monument/Columbia) 371 3865 93% 38% n 95% 43% Total Plays: 565, Total Stations: 40, Adds: 4
JUSTIN TIMBERLAKE Cry Me A River (Jive/ 363 3.68 98% 45% 3.92 98% 41%
EMINEM Superman (Shady/Interscope) 369 363 92% 28% 373 92% 27% .
JC CHASEZ Blowin’ Me Up (With Her Love) (ive/ 369 367 82% 25% 384  85% 23% | | SEANPAUL Get Busy (0/d0)VF/Atlantic)
T. A. T. U, All Tre Things She Said (interscpe/ 367 365 89%  31% 350  91% 37% | | 10t@lPlays: 536, Total Stations: 38, Adds: 13
ND DDUBT Running {/nterscope/ 367 3.67 68% 12% 3.63 0% 13%
TLC Damaged {Arista) 3.65 . 49% 8% 3.70 50% 6% AVRIL LAVIGNE Losing Gflp {Arista)
DANIEL BEDINGFIELD if You're Not The One (/sland//DJMG} 3.63 < A4% 9% 3.70 45% 8% Total Plays: 510, Total Stations: 37, Adds: 18
JA RULE FIASHANTI Mesmerize (Murder Inc./IDJMG) 361 3.49 89% 38% 3.52 90% 42%
KID RDCK FISHERYL CROW Picture /Atlantic) 359 3.66 94% 38% N 96%  38%
BOOMKAT The Wreckoning (DreamWorks) 357 35 41% 10% 364 42%  10% DONNAS Take It Off (Lookout/Atlantic]
MISSY ELLIOTT FILUDACRIS Gossip Folks (Gold Mind/Elektra/EEG) 355 341 78% 25% 362 719%  23% Total Plays: 406, Total Stations: 37, Adds: 1
NIVEA Don’t Mess With My Man (Jive/ 352 361 86% 40% 350 88% 43%
B2K FIP. DIDDY Bump, Bump, Bump (Epic/ 351 343 92% 47% 355 95%  50% ) . , .
SMILEZ AND SOUTHSTAR Tell Me (What's Gair'’ On) (4RT/STdirect 351 364 5% 6% 354  51% 16% | | NELLY Pimp Juice (Fo’ ReelUniversa)
JENNIFER LOPEZ FILL COOL J Alll Have Epic/ 348 350 95%  47% 347  96% 50% | | 10talPlays: 399, Total Stations: 35, Adds: 8
DF DUB Country Girl (Columbia) Jaa 347 54% 15% 3.39 54% 15%
AMANDA PEREZ Angel (Powerhowse/Virgin) 343 351 65% 23% 3.36 68% 26% CLIPSE When The Last Time... (Star Trak/Arista)
JAY-Z FIBEYONCE' '03 Bonnie & Clyde (Roc-A-Fella/IDJMG) 339 336 90% 46% 3.35 92% 47% Total Plays: 353, Total Stations: 16, Adds: 0
NELLY Air Force Ones (Fo’ ReelfUniversal) 33s 340 89%  42% 3.45 89% 42%
CELINE DION | Drove All Night (Epic) 338 3.36 68% 21% N 76% 21%
Total sample size is 702 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity NAS | Can (Columbia) .
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the Total Plays: 343, Total Stations: 34, Adds: 17
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internét. Once passed, they can take the
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions
of participants on the Internet only. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling Songs ranked by total plays
\818-377-5300‘ RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. g & )
" I 7 \

LAUGH IT UP 10116 recording artist Ja Rule had a few laughs with stand-
up comic MikeERollen at the University of Missouri. Seen here (I-r) are KFAL &
KKCA/Fulton, MO PD Jeremiah Washington, Ja Rule and MikeBRollen.

Please Send Your Photos

R&R wants your best snapshots

(color or black & white).

Please include the names and titles of all pictured
and send them to:

R&R, c/c Mike Davis: BLING BLING some giris aren’t gold diggers — they're diamond diggers. WIOQ/ Philadelphia morning guy Chio had 13
) . female listeners “Diggin’ for Diamonds” in a 30-foot-by-30-foot cake for over three hours before one lucky listener found the
mdavis@radioandrecords.com rock, which was worth $5,000.
. A
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CHR/POP REPORTERS _

WZNY/Augusta, GA *
OM: John Shomby
PD: Steve Matthews
MD: Drew Young

No Adds

KHFVAustin, TX *
PD: Jay Shannon
MD: 8oogie.
24 EMINEM “Moment
SMILEZ AND SOUTHSTAR “Ta

WFMF/Baton Rouge, LA *
PD: Kevin Campbel
AWIL LAVIGNE 'Lusm;'

SEM PNJLW
IXPENCE

KOXY/Beaumont, TX *
OM: Jim West

PD: Brandin Shaw

APD Parick Sanders

D: Jodo
i
RACHEL FARRIS "G

WXYKAiloxi-Gultport, MS *
PD/APD: Kyfe Curley
MO: Lucas

SANTANA FAUSIO “Nettwig™

WMRV/Binghamton, NY
DM: Jim Free

WOEN/Birmingham, AL *
DM: Doug Hamond
PD: Johnny Vincent
APD/MD: Madison Reeves
9 EMINEM “Voment”
AUDIGSLAVE "Stone™
NELLY Pamp”

KSAS/Boise, ID *

PD: Hoss Gri
ALL-AWERICAN REJECTS “Swmg™
AVRIL LAVIGNE "Losing™
B2K “Gattriend™

RACHEL FARRIS “GiT
TYRESE “Gonna™

KZMG/Boise, 10 *
PD/MD: Beau Richards
APD: Scooter

T EMINEM “Momert”

WXKS/Baston, MA

VP/Prog /PD: Cadillac Jack

APDMD:&RMdH
ALLAMERICAN REECTS “Swny”
L i
WAYNE WONDER "Letting”

WKSE/Buffalo, NY *
PD Dave Universal

: Brian B. Wilde

8 TYRESE -Gonm
1. BUSTA

BABY F/EUPS( “Hagpenad
COUNTING CROWS ‘Tln

WZKiCanton, OH *
PO: John Stewart

18 JUSTIN TIMBERLAKE

13 B2K “Grttend” ey

THEORY OF A DEADMAN "Make™
AUDIOSLAVE "Stone™

KKMG/Colorado Springs, CO *
OM: Bobby Irwin
PD: Scofty Valenline

RACHEL FARRIS ‘BT

STACIE ORRICO “Stuck”

WNOK/Columia, SC *
DM: Jonathan Rush
PD: Brad Kelty
APD/MD: Keli Reynolds
Assi. MD: Pancho

g %RIL LAVIGHE “Losing™

EVMESCENCE e

WBFAColumbus, GA

PD/MD: Wes Carroll

AI;D T{lgama Lister.

1

N
AIDSL

WCGQ/Columbus, GA
DM: Bob Quick
POMD: Al Haynes
i .
| S OAL ey
SHOOP DOGG “Beautur”

WNCL/Columbus, OH *
PD. Jimmy Steele

D: Jog Kol
1 ”.dnsnu nvsﬂ!{m “Bocy”

KHKS/Dallas-Ft. Worth, TX *
DM/PD: Brian Bridgman
APDMD: Fernando enura

KRBV/Dallas-Ft. Worth, TX *
PD: Dan Kieley
APD Alex Valentine

Paris

3 MISSY ELLIOTT “Gossip™
2 DANIEL SEDINGAELD "One™

WDKF/Dayton, OH *
PDMD: Matt Johnson

2 EMINEM “Moment”

2 GO0D CHARLOTTE "Anther”
BUSTA RHYMESMARIAH “Know™

WGTZ/Dayton, DH *
DM: J.D. Xunes
MD Scansm

E “Lde”
3 AN e By
CHRISTINA AGUILERA “Firter™

\:lDVYB/Daylnna Beach, FL *

WVE
NELLY "
SANTANA F/

KFMO/Denver-Boulder, CO *
PD: Jim Lawson
MD: Gerry Dixon

UL Time™

WS Tan”

WAYNE WONDER “Leting”
COLOPLAY ’ﬂtus'm

KKDM/Des Mpines, 1A *
PD: Greg Chance
MD: Steve Jordan
ALL-AMERICAN REIECTS “Swing”
EVANESCENCE it
NAS “Can”

MD: Dﬁan

SANTMA FMUSID 'NWIW

KMXF Fayetieville, AR
DM: Tom Travis
o /M% lke D.
AVRIL LAVIGNE "L
10 SO TWBERLAKE ooy

12 ALL-AMERICAN REJECTS “Svang™

WOSM/Fayetieville, NC *
PD: Jason Adams
APD: Susanna James
MO: Kid Carler
3 GOOD CHARLOTTE “Anthem™

2 TLC “Damaged”
SANTANA FIMUSIC “Notheg™

WWCK/Flint, Ml *
DM: John Shomhy

PO: Scotf
10 AMDAPWM

WJMX/Fluregce SC

11 SMILEZ AN{) SOUTHSTAR ‘Teir

£
=]
g
2
Ef

JUSTIX TIMBERUAKE “Bosy”

KVSR/Fresnn CA*
PD‘ Mike Ye:
SHTAA EMUSO “Nothung™
3:: AALIVAH "Ms™
6 COLDPLAY "Clacks™

KSME/Ft. Collins, CO *
PD: David Cam
MD: Jojo Tumbeaugh

R KELL "

PD Chris Cue

KISR/Ft. Smith, AR
OM: Rick Hayes
PO: Fred Baker, Jr.

SMILEZ AND WAR 'le'

KZBB/FI. Smith, AR
APD/MD: Cmdy Wilson
APD/Imagl : Todd Chase

RICAN REIECTS “Swing”
i SEONGAELD O
UCY WOOOWZR!

WYKS/Gainesville-Ocala, FL *
PO/MD: Jeri Banta
A;U: Mike Forte

WSNX/Grand Raplds M
APD/M
JAV-Z‘Em
7 WY P
T4 UL KM “ump”

EMINEM “Momen™
STACIE ORRICO “Stuck™

w

WKEEMuntington, WV
PD: Jim Davis
APOMD! Ga][!v Milier

GREGORY SCOTT Chosing’

WZYPMHuntsville, AL *

PD: Bill West

MD: Ally

20 EVANEM “Moment”
AUDIOSLAVE “Stone”
RACHEL FARRIS "Gt
SANTANA FMUSIO "Nothag”

WNOUAndianapolis, IN *
OM: Greg Dunkin

PO: David Edgar

APD: Chris Ot

MD Doc Milier

WAYNE WONDER

FIELD MOB L m
ALL-AMERICAN REJECTS "Swing”
LRLIX Time"

RAGHEL FARRIS 6™

WOBT/Jackson, MS *
PD/MD: Jonathan Reed
APD: Adam Axe
2 G000 CHARLOTTE “Artherr”
NAS “Can”

WYOY/Jackson, MS *
PD: Nick Vance
APD: Jason Williams
MO: Kris Fisher
% SR T o
AUDIOSLAVE “Stone™

R KELLY "
RM}N&FW‘GIF
SNOOP DOGG “Beautihu™

WAPE/Jacksonville, FL *
OM/PD: Cat Thomas
APD/MD: T

USTIN TIMBERLAKE “Body”

WFKS/Jacksonville, FL *
OM/PD: Bo Matthews
MD: Lee Adams

6 R KELLY "lgntion”™
2 GOOD CHARLOTTE “Anthem™
1 JUSTIN TIMBERLAKE “Body™

WAEZ/Johnson City, TN *
PD: J Patrix
APO/MD: tzzy Real

3 600D CHARLOTTE “Arthern®

G F 4 A

WGLU/Johnstown, PA

PD: Mitch Edwards

APD/MD: Jonathan Reed
JUSTIN TIMBERLAKE “Body™
SISTER HAZEL “Mstake”

WKFR/Kalamazoo, M
PD: Woody Houslon
MD: Nick Taylor

16 EMINEM “Moment™

2 DANIEL BEDINGAELD "One”

KCHZ/Xansas City, MO *
DM/PD: Dave Johnson
APD Eric Tadda

KMXV/Kansas City, MO *
DM/PD: Jon Zeliner
APD: Panch
MO: Jana Sutler
2 WAYNE WONDER "Lattng™
HOOTE.. “innocence”

KIIS/Los Angeles, CA *
VP/Programming: John Ivey
APDMMADS: Julie Pilal

1

WOJXLouisville, KY *
PD: Shane Collins
APD/MO; Jim Allen
2 JUSTIN TMBERLAKE 'ﬂooé
1 ALL-AMERICAN REJECTS “Swrg”
COLDPLAY “Clocks™

WZKF/Lovisvilie, KY *
PD: Chris Randolph
SEAN PALL “Busy”

K2l ubbock, TX
OM: Wes Nessman
POMOD: Kidd Carson
TYRESE Gorea”
SHOOP DOGG
e e o
CHRISTINA M}UIL%'

@Ed

WZEEMadison, W1 *
PD: Tommy Bodean
MD: Laura
2% EVANESCENCE “Lite"
GINUWINE “Hel”
AVRIL LAVIGNE "Losing™
COLDPLAY “Clooks™

WJYYManchester, NH
PD: Harry Kozowski
APU/"I) mﬁl Dukette

q )

AL meam.wm “Swng”
EMINEM “Moment™

KBFM/McAllen-Brownsville, TX *
OM: Billy Santiago

PD: Tony Forina

APD/MD: Jett DeWitt

2 ERLAKE Tody”
T SHOOP DOGG “Beausit”

CHRISTINA AGUILERA “Figheer™

WADAMelboume, FL *
OM: Ted Tumer
POMD: Lamry Ml
1 MISSY ELLIOTT “Gossy
COLDPLAY "Clocks™

WHYIMiami, FL *
OM/PD: Rob Roberts
APO: Ghris Marino
MD: Michael Yo
8 EMINEM “Woment”
e
TYRESE “Gonna™

WXSS/Milwaukee, W *
PD: Brian I(ell'y'a
AP[)/MI) Jodo Martinez

KDWB/Minneapolis, MN *
PD: Rob Moris
APDMD: Derek Moran

HAS “Can”

WABB/Mobile, AL *
OM/PD: Jay Hastings
APO/MD: Pablo
3 DAMEL BEONGPELD e
-AMERICAN REALTS “Sweg™

ALDI
EMINEM ‘Momevl’
RACHEL FARRIS “Ga™

WEZB/MNew Orleans, LA *
OM/PD: John Roberts
APD: Michael Bryan
Lo .
L LAVIGNE X
23
BMINEM “Momen™

WHTZNew York, NY *
VP/Prog.: Tom Poleman
MD Paul “Cuhb&) Bryant

STACIE ORRI(
6 THIRD EYE BLING “Banded”
5 'DANIEL BEDINGRELD "One”

KBAT/Odessa-Migland, TX
PD: Leo Caro
MD: DJ Sic-Motion

5 EVANESCENGE Lie”

5 R KELLY “ignbon”

KCRS/0dessa-Midland, X
Pﬂ Kld ZM&”
REKCTS “Swg™

TP(WWADU\DMAN'M'

KJYO/Oklahama City, OK *
PD: Mike
29 ALL-AMERICAN REIECTS “Swing®

B2K “Girtiond™
RAGHEL FARRIS Gt
SIXPENCE. "Dream”

KQKQ/Omaha, NE *
PD: Tommy Austin
APD: Nevin Dane
MD: Lucas
2 R KELLY “gnbon”
NAS Car®
SHOOP DOGG “Beaitti”

WXXL/Orlando, FL *
OM/PD: Adam Cook
APDMD: Pete DeGrafl

WPPY/Peoria, IL
PO Mike Stechman
7 TLC “Damaged

3 KELLIE COFFEY “Lie

WiDQ/Philadelphia, PA *

PD: Todd Shannen

APOMD: Marian Newsome
FRANKIE J. “Warra™

WBZZ/Pitisburgh, PA *
DM: Keith Clark
APD: Ryan Mill
13 CHRISTINA AGUNLERA “Fighter™
bt

8 DPLAY
6 SANTANA FMUSIO “Natting™
6 TYRESE “Gonna™

WKST/Pittshurgh, PA *
PD: Jason Kidd
APD/MD: Dino Aobitailie

2 SEAN PALL “Busy”

WJBQ/Portland, ME
PD: Tim Moore
MD: Rob Steeie
13 EVANESCENCE "Lie™
4 muuv\»gm Losing”
GKNUMNE “Hell

WAY'E W(W‘ R "Leting”

WRVQ/Richmond, VA *
PD: Bilty Surt
MD: Jake Glenn
11 ARLIVA “Mss”
11 GINMINE “Herr
CHRISTINA AGUILERA it

WJJS/Roanoke-Lynchburg, VA *
PD: David Lee Michaels
APD Mellsm Morgan

2 Gnoo CHARLOTTE “Anthern”
2 WAYNE WONDER "Letng”
2 ALL-AMERICAN REJECTS Swing”
1 EMINEM "Moment”
RACHEL FARRIS Gl
AVRIL LAVIGNE “Losing™

WXLK/Roanoke-Lynchburg, VA *
PD: Kevin. Scoft

WKGS/Rochester, NY *
PD: Erick Anderson
MD: Don Vincent

WPXY/Rachester, NY *
OM/PD: r;l'ke Danger

MD:
1 EMINEM “Moment”
1 TYRESE “Gom™
CHRISTINA AGUKERA “Fgite:

WZDK/RucIduru IL

KDND/Sacramento, CA *
Station Mgr.: Steve Weed
APD Heather L:e

19 5‘3 CENT m
2 TYRESE "G
2 THIRD EYE BUMJ "Binded™

WIOG/Saginaw, MI *
PD: Man( Anderson
MD: M
4 M.Lmemun RLECTS Swg”
RACHEL FARR, "

KSLZ/3I. Louis, MO *

PD: Mike Wheeler

APD: Boomer

BUSTA RHYMESMARIAH "Know™
NS T

KUDD/Sait Lake City, UT *
OM/PO: Brian Michel
MD: Rob Olson

No Adds

KZHT/Salt Lake City, UT *
PD: Jelt McCartney
MD: Jagger,
ALL-AMERICAN REECTS "Swing™
EMINEM “Moment™

KTFM/San Anlnmu ™"

6 JAV 'Ense

5 SEAN PAUL
BUSTA RHYMESMARIAN “Know™
JUSTIN TIMBERLAKE “Body™

WOBR/Springfield, IL
Interim PD: Dave Daniels
MD: Fig

ALL-AMERICAN REJECTS “Swig™
EVANESCENCE 1"

WNTO/Syracuse, NY *
OM/PD: Tom Mitcheit
APOMD: Jimmy Olsen
2 JUSTIN TIMBERLAKE “Booy”
KACI G

WWHT/Syracuse, NY *
PD: Erin Bristol
MD: Jeft Wise
10 “Goona”
1 STAGGA LEE “Roi’
1 B2 “Gitiend”
EMINER Moment”

WHTF/Taliahassee, FL
POMD: Brian 0'Conner

7 RED HOT CHLL “Siog”
5 ALAMERICAN REELTS Swrg®
5 SEN PRI “Busy”

WFLZ/Tampa, FL *
OM/PD: Jett Kapugi
APD: Tth"mpp
MO: Stan Priest

25 FRANKIE ) ‘Wava"
6 AVRIL LAVIGNE “Losing”
RAS “Can”

WMGTerre Haute, IN
PD: Steve Smith
MD Mat! Luecking

3 AIElLl AMERICAN REJECTS “Swing™
10 AR e 1

10 COLDPLAY Cicks =

EMIN{M Homenx”
: SEAN PAUL "Busy”

WVKS/Toledo, OH *
PD: Bill Michaels
APD/MD. Mark Andrews

[ Jusnn TIMBERLAGE Sy

5 EMN(M

WKHO/Traverse City, MI
OM: Shawn Sheidon
PD: Aon Prilchard

9 R KELY "ignibon”

;-
WFLY/Alzany, NY * KZWCedar Rapids 1A WDR(Q/Detroit, M! * WDXO(/Green Bay, Wl * WWSTXnoxvilie, TN WBBU/Monmuulh Ocean, NI * KKRZ/Portland, OR * 100(M/San Antonio, TX * WPST/Trenton, NJ *
VP/Prog: Michael Morgan PDMD: PO: Alex Tear OM: Dan Stone OM: Jeft Jarnigan Thomas PD: Michaei szes PD: Krash Kelly PD: Dave McKay
PD: Donnie Michaels ALl ANER‘CAN REXCTS “Swang” APD: Jay Towers POMD: David Burns PD: Rich Bailey B ALLAMERICAN REJECTS “Swing” 1 EMINEM “Moment MD: Nadia Canales APD: Gabrielte Vaughn
MD: Elien Rockwell MD: Keith Curry 1 MSTN TIMBERlME “Bogy” APD/MD" Scott Bohannon EMINEM “Moment CHRISTINA muum “Fghter” 3 EVANESCENCE "Lte™ |n AVRIL LAV!GNE “Toseg”
5 SEAN PAUL "Busy” 4 SEAN PAUL Busy” JASON MAAZ mu 3 JUSTIN TIMBERLAKE - FELD MOB "Lonely™ 28 LINKIN PARK “Somewhere™ M "Moment”
1 CHRISTINA AGUILERA “Fighier™ DANIEL afmman “One* THEGRY OF A M 3 GOOD CHARLOTIE “Arther NELLY Pamg” 7 R KELLY "ignibon” z m Ammm Rums “Swing”
ALAERCA TECTS Swmy WSSX/Charleston, SC * FRANNE ) “Warva" . 3 DANEL BEDINGRELD “Ore” A WOHCHR et
nM/Pg Ml’l;e Edwards "l)JmZ/Ponsmnum, NH * EMINEM Momenr”
T EMING D: Mike D’Donnell
ALL-AMERICAN REECTS "$ ) WKZL/Greenshoro, NC * WHHY/Munlgomery. AL g
. b 2] WKQUDetroit, MI * PO Jofl McHugh KSMB/Lafayette, LA * PD. Karen Rite A0 Jay(Midhaels KROQ/Tucson, AZ *
WKKF/Albany, NY MCHEIRRRS T e OM/PD: Dom Theodore APD: Terrie Knight PD: Bobby Novosad Nolias Vo i 2 OM/PD: Steve King
PD: Rob Dawes SANTANA LA O hativg MD: Beau Daniets MD: Wendy Gatlin MD: Aaron Santini KHTS/San Diego, CA APDMO: Ken Car
15 EMINEM “Moment . - - . PD: Diana Laird
;e ! S v T | o o el
eI NeLLY “Pimg” ALL-AERICAN REECTS “Swng” - ) 2 SNOOP DOGG "Beautul” SANTANA FMUSIO “Nathrg”
7 Buss WVSR/Charleslon, WV U SRR A g gl ot WVAGMorgantown, WY WSPK/Poughkeepsie, NY T SN PAL sy
STAGGA LEE "Rk 3 Dir./Prog.: Lacy Neft ) BUSTA RHYMESMARIAH "Know’
OM: Jeft Whitehead WAVNE A Loty MD: Brian Mo PD: Scotty Mac
PD: Chris Carmichael RELD MOB “Lovely” 25 LAVA BABY “Juke® APD: Skyy Waiker
MD: Apalie ) WIZND/Dothan, AL WUANALancaster, PA * ALAVEC BEECTS Sung’ Mgi Paulle (Y:IIM";ERLAKI — KHTT/Tuisa, OK *
'ﬁg'%ﬁ'm’.ﬂ"& A %msgowm T Ao o™ PO. Michael Mscc:,'y RED HOT ChL) St LR R KSLY/San Luis Obispo, CA %‘_'g:ﬂy‘af‘ksi'
7 GG Tor O e WO: Kae Sicoe WERO/Greenville, NC * APD: J.T. anch FEORY OF A DEADUAN TR AR A gy ;g{ “c:':"‘m"“’;j":ﬁ APD; Matt The Brat:
1 HOOTEE,  inccenoe” LG - PD: Tony Banks MO: Hol Loey” W MD: Eric Tyler
AL ARG REECTS Svg” AL e recrs “Swig Iyl . cnmumz “Anthem” T 3 GO0D GHLOTE ‘e
AVRIL LAVIGNE Losng™ APD/MD: Chris Mann s KRE0 B
WNKS/Charlotie, NC * CrISTINA AGULERA el S o e SR e o wwx ie Beach, SC ) RACHL AR
OM/PD: John Reynolds CHAISTINA AGUILERA Tightes™ SANTARA FAMSID "Nothng™ MMY" e Beach, S WFHN/Providence, MA * ausu nmwmw “Keow”
WAEB/Allentown, PA * MD: Kell Reynalds AUKELLY gndion’ M mm . PO: Jim Reitz WZAT/Savannah, GA
;DD' L':;ra&l. James ) omr EMINEM “Moment” APD: Christine Fox aw&h:c'"“ Thomas
: Mike JOHN MAYER Georga™ WLVY/Elmira-Coming, NY WHZZA ansing, MI * MD: David Duran g £
E ST A B ST AT ey POMD: Mike Srobe WRHT/Greemville, NC * POMD: Dave B. Goade o s e et Wwﬂuﬂgﬂ. M
: Brian Sto ; i No Adds . 3 PD/MD: Rick Stevens
16 AVRIL LAVIGNE "Losng" %"? D: o Reiity WQZQMNashville, TN * NN A
KPRF/Amarillo, TX WKX./Chattanooga, TN * LR Mo Bk Lorson 0. Marto
3 3 L ) 82K “Grttione™ s .
POMD: Marshal Blevins PO: Tommy Chuck | B LS YA e i (ALY KRRGALaredo, TX AV By ! WPRO/Provid Ale g?aﬁeimzhmma' WA
7 TYRESE Borra” 7 EMINEM “omer 10 EMINEM Mo AUDIOSLAVE St PD: Jerome $. Fleich S Aot cencer M D KISX/TVIer Longview, TX
5 STACIE ORRICO Sk FELD MOB Soney” SANTANA PRI Nothog” B e S. Fleicher SEAN PAUL “Busy” DM: Ron St. Pierre MD: Marcus 0. g
2 AALIVAH Mis” YRESE & MD: Monica Salazar PD: Tony Bristol 4 B2 “Girtend” ) PD: Lucky La
o ML By APOMD. Davey Morris 2 THIRD EYE BLIND “Binday 5 swmung:
AMER “Swing” g .
WKSZ/Appleton, WI * JUSTIN TIMBERLAKE “Body” ; . 4 AVRIL LAVIGNE “Losig COLDPLAY “Clocks’
OM: Greg Gell WKSC/Chicago, IL * XHTO/E| Paso, TX * o Ly IRV tuile, TH ! R S S ey
PD:Dayton Kane PD: Rod Phillins’ POMD; Francisca Aguime Wch/G_’e?“V'"e- SC 8 MSSY ELLIOTT Gasse™ KRUF/Shreveport, LA *
APOMD. Hodj] MD: Jeft Mu prirag oL :",Jﬁ/"“'?‘n';'s"’ 5 Gy ‘gt POMD: Chris Callaway
ALLAMERICAN RECTS “Swng” AVRIL LAIGNE "Losing 31 EMINEM “Moment” WLKT/LexlngInn Fayetie, KY * raye e K ities. 1AL * N WSKS/Utica-Rome, NY
COUNTING CROWS Tad" 10 JOHN MAYER “Geargs oMm: Fox BEA/Quad Cities, IA-IL Ao S OM/PD: Siew Schantz
WATCHBOX TWENTY “Unvel” H e 0 pary ko POMO: Mati Williams EMINEM ALLAVERICAN REJECTS “Swng™
SANTANA FMUSIQ “Nothing” WRTS/Erie. PA 4 GINUWINE “Hel” Pl;/ﬂlﬁogm . 9 EMINEM “Moment™ THEORY OF A DEADMAN “Mare™ EMINEM “Moment™
KLRS/Chico. C /Erie, i i . ALLAMERICAN REECTS “Swing” CHRISTINA AGUILERA “Fighter™ RENA -
/Chica, CA PO; Jeft Hurley e T . WBLI/Nassau-Suffolk, NY I MAYER “Goorge VA eren Leang”
mmgiﬁgﬁ Brown AGD/I:\?R K&'ﬁ'éu !:Iaim, B P OM: Nancy Cambino
WSTR/Atlanfa, GA * T 1L LAVGNE 1 WHKFMarrishurg, PA * - PD: L.J. Rice
PO: Dan Bowen o S S it SEAN FALL Busy” APOMD. Al Leviee WHTS/Quad Cilies, 1AL * WNDV/South Bend, IN
APD: J.R. Ammons 3 NELLY & GOOD CHARLOTTE "Anthem’ uad Cities, d ¢
“Pimg” FELD MOB 1. o 4 OM/PD: Casey Daniels
MD: Michael Chase AN YOG o e M/PD: Tory Waitekus MDA Cason
CATHERINE ZETAJORES "Ja” o sum Lﬁwﬁ? incoln. NE MD: Kevin Walker KWTXMWaco, TX
Rl RN WKFS/Cincinnali, OH * KDUK/Eugene-Sgringfield, OR IPD(I ','x‘s Lincoln, N 3 BNV PR OM: Zack Owen
v ¢ h . Sonny Valentine N Dmlﬂ BED\M#EUJ PD: Jay Charles
OM: Scoft Reinhart PD: Valerie Steele APD: Lamry Freeze 2 JUSTIN TIMBERLAKE “Boty
Interim POMD: Donna Decoster MD: Steve Brown D Mar?Mmhaels WKCi/New Haven, CT * W'Qm”m'ﬁ" pnav::i
WWWO/Atlanta, GA * APD: “Action Jackson” CELINE DION Nt WKSSMHartford, CT * T CHRISTNA AGULERA PD: Danny Ocean 1 THEORY OF A DEADMAN ‘Mo
C b 5 DAEL BEDINGELD "One” JUSTIN TIMBERUAKE "B PD. Rick Vaughn 13 JUSTH TWBERLAG "8 MD: Kemry Callins !
DM/PO: Dylan Sprague o RKBLLY ‘gt D o B 3 7' WSTN TIMBERLAKE “Body” WDCG/Raieigh-Durham, NC * KZZU/Spokane, WA *
MD: Jeft Miles iy : Jojo Bro ALL-AVERICAN REECTS “Swig” 6 EMNEM “Momert” PD: Chris Edge i
Oir Prog.. Leshe Fram WATNE WONDER Letng™ 1 A Moen; oD, Andige - DM/PD: Brew Michaets
ULLX “T g mmiers APD/MOD: Casey Christopher : P
R LT o WSTO/Evansville, IN e 1D ue T WIHT/Washington, 0C
PO: Jeff Scolt KLALALittie Rock, AR * WQGNNew London, CT EVANESCENCE 6" o R it Wyat
WAKS/Cleveiand, OH * N A OM/PD: Randy Cain PD: Kevin Palana s BELD OB
WAYV/Alantic City, NJ © PD: Dan Mason hogel” KRBEMouston-Galveslon, TX * %D: Ed .Ior;_nson APO/MD: Shawn Mu WO Bl
b | : ; : ALLANERICAN . i
E-Eabelly - ‘?”Sﬂm ‘Mn:nm' :ppn/%?{:sslsmmm 5 RACHEL FARRIS "GiT : AR uwauzw i’ KNEV/Reno, NV * iéHM}%/S&ﬂn%eﬁs 1d, MO
ADOSLALE Sorw 3 Bay ) M esll W 1 ENNEM “Mamerr 5 EMINEM Momert” PO Clift Tredway 1 DHYE, SEONCEELD e
e BUSTA RHYMESMARIAS "Know” KMCKFayetieville, AR R. KELLY “igntion” 1St G § Ukagi e fyth [ DANEL 86D
RACHEL FARRIS "GiT OM: Jay Phillips THEDRY OF A DEADMAN “Make 5 SANTANA FMUSIO Notheg A TMBERLAKE Boc 1 SR LR
PD: Brad Newman RACHEL FARRIS "Gif" R KELLY “ignlior™

WLDIMWest Palm Beach, FL *
:,%Joman Walsh

. Dave la
AVRIL LAVIGNE Losny’ "
EMINEM “Moment™

KKROMWichita, KS *
PD: Jack Oliver

5
AVR\L u\lﬁasw

WBHTMWilkes Barre, PA *
PD: Mark McKay
APDMD: AJ.

3 JUSTIN TIMBERLAKE “Body™

1 CHRISTINA AGLMLERA “Fgieer”

WKRZ/Wilkes Barre, PA *

PD: Jerry Padden

MD: Kelly K

1 THRD EYE BLIND Binded”

AUDIOSLAVE “Stone™
CARISTINA AGUILERA gl
EMINEM “Momen™ R
JOHN MAYER “Georga™

WSTW/MWilmingion, DE *
DM: Bob Mercer

PD: John Wilson

APD/MD: Mike Rossi
Evmsscmcz e

Eoco

CHRSTIR Aot i g’
ALL-AMERICAN REECTS “Swng”

WYCR/York, PA *
PD: Davy Crockett
MD: Sally Vicious

1 RKHLY J
AL LAVBHE Losng”

M
POMD: Jerry Mac
BUSTA RHYMESMARIAH “Xnow™
JAY-Z “Excuse”

WHOTNoungsipwn-Warren, OH *
PD: Trout
Interim MD: Lisa Reynolds
AL WG sty
INEM “Moment”

*Monitored Reporters
182 Total Reporters

130 Total Monitored

52 Total Indicator

47 Current Indicator Playlists

Did Not Report, Playlist Frozen (5):
KGOT/Anchorage, AK
WRZE/Cape Cod, MA

WMGB/Macon, GA

WAEV/Savannah, GA

WIFC/Wausau, WI
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— The Big Picture, By Total Spins
Here are the top 50 records thus far this year and their spins at various formats,
. Rank/Artist/Titie/Labe! Total Spins ggpﬂ/ ﬂhcy(HIﬁ/n o AC Hot AC  Country Urban U‘Iqbc!n TripIaA: w Alt. Rock
l 1 JENNIFER LOPEZ L COOL J All Have (Epic) 126,201 | 62401(42,834) 0 216 0(20590 160 oY =gl o
2 CHRISTINA AGUILERA Beautiful (ACA) 112707 74316/10063/1289515368 0 64 1 of o o
3 B2K{/P. DIDDY Bump, Bump, Bump (Epic) 110,087 | 52,193| 38,475 0 15 019,256 148 0| f 0
T o o o 4 AVRIL LAVIGNE I'm With You (Arista) 108937 76438| 1376 247527617 0| 0 0| 338 0| 693 O
elr Orl ln 5  JARULE {/ASHANTI Mesmerize (Murder Inc/IDJMG) 105,848 44,299I 42,120 0 9 019412 8 0 0 0 0
6  DIXIE CHICKS Landslide (Monument/Columbiz) 105,308| 31,839|  45[22,661(30,842/19917| of o| 4/ of o ©
7 JUSTIN TIMBERLAKE Cry Me A River (Jive) 95455 63,335/ 18,8683| 0| 5921 0f12659] | o "o & o
A lOOk at IIlllSiC’S ¢ big picture’ 8 3DOORS DOWN When I'm Gone (Republic/Universal) 94,602 | 28661 38|  13(15.828| 0 0|  0[1,022]16,132|24,096(8,812
9 50 CENT In Da Club (Shady/Aftermath/Interscope) 89,969 21,731} 40,752 0 6 0]27,463 9 0 0 8 .0
‘ 10 NELLY Air Force Ones (Fo’ Reel/Universal) 85,846 | 34,961|33,418 0 3 017,456 8 0 0 0 0
w 11 KID ROCK /SHERYL CROW Picture (Atiantic)  83.845( 51,812 102 1,963[24,851] 4,203] © 0| of s40{ 61 309 4
, 12 JAY-Z'03 Bonnie & Clyde (Roc-A-FellIDJMG)  81,808| 4302528667 0| 0]  o|10042| 74f o of o o
e’ve all come. across records th.at we thought 13 AALIYAH Miss You (Blackground/Universal) 80,815] 1554036412 17| 6|  0]268991.941] of o] o o0
would never make it that later turned into smashes. I | |, suyranaymicHELLE BRANCH Game Of Love arniss) 78,815 | 24,400 200{21570130217 o] o 22f2113] o 200 3
remember the first time I heard Nelly’s “Country | 15 NveaDont Mess With My Man (Jive) 75034| 54.437|17,806] o] 344| 0| 1961} 3% o -of o o
Grammar” and thought how cheesy it was. I've since | 16 M. ELIOTT {LUDACRIS Gossip... (Goid MindElektrafEG) 73,897 | 18543 34782) 0 5| 0(20857| 7| o 0 3 0
learned my lesson, and I've also kept a more open | 17 EMNEM Lose Yoursel (ShadyAtermativinterscope) 72.136| 42012(17.176| 0| 157 1) 6468| 2 6 ~99] 6212 3
mind. I've also learned that sometimes the cheesjest | 18 PUDDLEOFMUDDShe HatesMe (RawkessGefenint) 67516 | 42208 185 0 3771) 0| 0| 0| 377| £181|1097035824
L. 19 JOHN MAYER Your Body IsA Wonderand (AwareCoumbi) 64,2761 30,151 77| 4119]27.207] 0| o] ©02488] 0| 234 0
records become radio hits. 20 MISSY ELLIOTT Work it (Elektra) 61283 26895/20915] o 8| o|13a34| 12| o o 19 o
Thereisnothing ﬂ'\atcompares to the play an important part in a record’s 21 EMINEM Superman (Shady/Aftermath/interscope) 60,842 | 31,347{ 27,507 0 5 0| 1,855 0 0 0| 128 0
pleasure of being the first person to ex-  eventual chart success. 22 NO DOUBT Underneath It Al (nterscope) 58,282 | 27,986| 1,268| 1,010/26,560 0 1| 0| 839 0| 618 O
pose a hit record to the masses; howev- From a record-label standpoint, 23 R. KELLY ignition (Jive} 53944 3717(18,868] 0 4|  0[30359] 996 O 0 o o
er, on first listen programmers areoften  having these procedures on point is | 24 MARK WILLS Nineteen Somethin’ (Mercury) 52,805 11 o o 2js2s02| o o o o o o
unsure of how big a record may be for ~ essential to making a record asmash. | 25 BLAKE SHELTON The Baby (Warner Bros.) 49,990 o of. o odogeo] o o o o o o
theirstation or if it willbeanacross-the-  The proper marketing and promotion | 56 gogp CHARLOTTE Lifestyles Of The... (Epicy 49499 | 41122  135| o 2083] 0| o | 164 143| 5745 121
board smash. That is where proper  schemes make it much more likely | o7 g \yp vays istanarnime) 48008/ 56/ o o 751k 0 0| o 196[17.392(23568/6.045
record-company setup comes intoplay. - that a record will get played atradio. | o o cent wankcta (Sragyttermativinterscope)  47.778| 2041|28535| o o]  o|o2| 10| o o d o
Record executives are the first peo-  Since radio is where hits are created, 29 TVRESE How You Gomna ActLike That (/) - 47456|  606|19.343 ; , g o D I R
ple to hear records in their infant stag-  getting a record exposed there and & ' ' U
es. From the recording process making sure it is heard enough times 30 TERR! CLARK | Just Wanna Be Mad (Mercury) 47,330 0 0 1 047,329 0 0o 0 ) 0 0 0
through the marketing and promotion  that the audience gets familiar withit | 31 TAT.U. Al The Things She Said (intrscope)  46.294| 43627| 2162 8 4%5| 0| 0 0 0 0 2 0
campaigns, record-company employ-  is the ultimate goal. No matter what 32 JENNIFER LOPEZ Jenny From The Block (Epic) 46,283 | 34,908| 8,307 0| 798 0| 219 72| 0 i 0 2 0
ees are involved in setting records up ~ format you're involved in, all of these |33 GARY ALLAN Man To Man (MCA) 45,231 0 0 0 0}45,23] 0 0 0} "0 0 0
to be hits. Proper setup time at radio, ~ elements are very important for cre- 34 PINK Family Portrait (Arista) 45012| 41,114 1299 77| 2517 0 5 0 0 0 o o0
a video and overall artist exposure  ating hits at radio. 35 VANESSA CARLTON A Thousand Mies (A&M/nterscope) 44,467 | 8,312} 60{20,380/15,453 0 o 1| 263" ‘o o o
36 SMILEZ & SOUTHSTAR Tell Me (ARTISTdirect) ~ 43.968| 16.926/15853| 0] 20 o|11160] 9| o o o o0
37 OUEENS OF THE STONE AGE No One Knows (Inferscope) 426641° 19| of 0| 150 o|- 0| 0| 275[11997|26917/3,336
CHR / Rhythmi C’ S 38 AARON LINES You Can't Hide Beautiful (RCA)  423% of of o o436 o o o o o 0
39 "CREED One Last Breath (Wind-up) 40385| 16,0s3| 32| 7018325 0| 0| O] 561| 1.485{ 2,354/1,535
M t Pl d 40 SEETHER Fine Again (Wind-up) 40203 205| o o e o o o olt5509/199874521
0s ﬂye 41 2PAC Thugz Mansion (Amarw/Tha Row/Interscope) 39.646| 1505/269511 , of ol  o|118s| s "of o o -0
42 CHEVELLE The Red (Fpic) 39582| 108 o o 52 o o o] 10[15090[20913(3408
Here’s a look at the most-played records at CHR/ 43 NORAH JONES Don't Know Why (Blue Note/Mirgin) 39,059 | 9.423F 14| 7.45619,446}~ 1| « 124] 175[2.4070 -20| 11| =2
Rhythmic from January 2003 through March 13, 2003. 44 EMERSON DRIVE Fall Into Me (DreamWorks) ~ 39.026] o o o ofeos| o/ o o o o o
Rank ARTIST Title (Label) Total Spins 45 FAITHHILL Cry (Wamner Bros,)  * ' 38833) 3656l 0[22217| 9,920,300 * 07 0 Ok o] O 0
1 JENNIFER LOPEZ f/LL COOL J All | Have (Epic) 42,834 46 AVRIL LAVIGNE Complicated (Arista) 38,001 13,254  483| 7,062|16,901 0 0| of @ 0] 2100 0
2 JA RULE t/ASHANTI Mesmerize (Murder Inc/IDJIMG) 42,120 47::AMANDK PEREZ Angel (Powerhiouse/Virgin) - ¥ 37,388) 22,275/ 13,705, 0| ~ 9 o] 1,704| 205} o©of © & 0
3 50 CENT In Da Club (Shady/Interscope) 40,752 48 JOE NICHOLS Brokenheartsville (Universal South) 37,050 0 ol 0| 037050 o o o o o o
LSy AT S 52 SR 49 MATCHBOX TWENTY Diséase (Aflantic) 37,004 11,112 14F® 2022,127| .. o] b ,oj2.ess/f o] 20780
e E SRS 50 FIELD MOB Sick Of Being Lonely (MCA) 3797 241017657 of 3| olwmi| 7| o o o o
6 MISSY ELLIOTT {LUDACRIS Gossip... (Gold Mind/Elektra/EEG) 34,782 . o - P
7 NELLY Air Force Ones (Fo’ Reel/Universal) 33,418
8 JAY-Z '03 Bonnie & Clyde (Roc-A-Fella/IDIMG) 28,667 Rhythmic Radio Vital from Pop (74,316). B2K’s “Bump, Looking at this chart, you can see
9 50 CENT Wanksta (Shady/Aftermath/Interscope) 28,535 For New Acts Bump, Bump” was in third placewith  how music continues to evolve and
10 EMINEM Superman (Shady/Aftermath/interscope) 27,507 110,087 total spins. Pop spun thesong ~ what types of songs are consistently
11 2PAC Thugz Mansion (Amaru/Tha Row/Interscope) 26,951 So what format produces the big- 52,193 times, and it had 38,475 spins  achieving multiformat success. I've
12 TYRESE How You Gonna Act Like That (J) 19,343 gest hits, from a chart perspective? To  at Rhythmic and 19,256 at Urban.  also included a chart that shows the
13 BABY {/P. DIDDY Do That (Cash Money/Universal) 19,269 answer that, I checked out thebig pic-  Even Urban AC touched “Bump, most-played songs at Rhythmic thus
14 R. KELLY ignition (Jive) 18,868 ture, as determined by Mediabase 24/ Bump, Bump” 148 times. far this year.
15 JUSTIN TIMBERLAKE Cry Me A River (Jive) 18,863 7. The chart on this page shows the 50 There is no doubt that Rhythmic
16 FIELD MOB Sick Of Being Lonely (MCA) 17.657 songs with the most spins at radio  radio played a vital part in breaking | TALK BACK TO R&R!
17 EVE Satisfaction (Ruff Ryder/interscope) 16,640 thus far this year and how many spins 50 Cent. In just a short amount of time
18 TRINA f/LUDACRIS B.R. Right (Slip-N-Slide/Atlantic) 15,358 these songs got at various formats. “In da Club” garnered 89,969 spins, Do you have questions,
19 SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol) 14,447 In the lead was, surprisingly, Jenni- ~ most of them at Rhythmic (40,752 comments or feedback
20 LL COOL J /AMERIE Paradise (Def Jan/IDJMG) 13,783 fer Lopez's “All [ Have.” Building from  spins). Nivea also has a huge record regarding this column
21 KILLER MIKE A.D.I.D.A.S. (Aguemini/Columbia) 12,677 Rhythmic, the record amassed a total  this year, scoring mainly at Pop and or other issues?
22 GINUWINE Hell Yeah (Epic) 11,699 of 126,201 spins, with 62401 of them  Rhythmic. “Don’t Miss With My
23 JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG) 11,153 comingat Pop and 42,834 at Rhythmic.  Man” had 54,437 spins at Pop, mak- Call me at 201-459-0750
24 CHRISTINA AGUILERA Beautiful (RCA) 10,063 A distant second was Christina  ing it a top five hit at the format. That or e-mail:
25 LIL KIM The Jump Off (Queen Bee/Atlantic) 9,438 Aguilera’s “Beautiful,” witha total of  nearly triples what the song did at | dthompson@radioasdrecords.com
i 112,707 spins, the bulk of which came ~ Rhythmic, where it had 17,896 spins.
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W Wk ARTIST TITLE LABEL(S) PLAYS PLATS |Mpg%(s;§%us s owseos' | fMost Added”
1 1 50 CENT In Da Club (Shady/Aftermath/interscope) 6344 -38 917602 1 7710 www.rradds.com
5 9 R. KELLY Ignition (/ive/ 4702 +816 651380 14 7411 ARTIST TITLE LABEL(S) RDDS
2 3 JENNIFER LOPEZ F/LL COOL J All | Have (Epic/ 3907 537 121 13 74/0 RATED R In Here Ta Nite (2-4-//Universal) 24
4 4 MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 3658 -581  3944M 12 73/0 LYRIC Hot & Tipsy ./ 23
i 5 JA RULE FIASHANTI Mesmerize (Murder Inc.//IDJMG) 3649 -634 412806 13 720 | ;gSQTEmITTZIl;ﬂgERLAKEg;c;Y/% Body //7.////'ve) ) fg
. 5 uestions ady) ermat Il{é’/SCUpE )
7 6 AALIYAH Miss You (BlackGround/Universal) 3509 -42 556902 17 72/0 EMINEM Sing For The Moment (Shacl/Aftermattinterscape) 8
6 7 50 CENT Wanksta /Shady//ﬂterscope/ 3486 -191 466500 15 55/0 TALIB KWELI Get By (Rawkus/MCA) 7
10 o JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG) 3269 +397 442310 7 7501 B2K Girlfriend fEpic/ 6
8 €@  TYRESE How You Gonna Act Like That (/) 3269  +177 429377 15 7200 :S'A“E :Hldfz-'\'-"/‘ﬂﬂ;"g/\"%f}; /ﬁufﬁ;ess/fﬂif/ g
g F AUL Get Busy (40/4: tantic,
14 @ FABOLOUS FJLIL' MO Can’t Let You Go'/E/ektra/EEG/ 3040 +498 415294 6 76/2 FRANKIE J. Dor't Wamna Try (Columbia 5
15 m SEAN PAUL Get BUSY /40/40/‘//0//4{/5”{/0/ 2946 +644 432480 6 76’5 WAYNE WONDER No Letting Go (VP/Atlantic) 5
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