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incubus Keep Momentum Rolling

Following the muiti-Platinum success of their last
album, Immortal/Epic’s incubus grab Most Added

I honors this week at

. | Active Rock, Rock and
=" | Alternative with “I Wish
You Were Here,” the
first singte from their

% forthcoming CD,

AUGUST 17, 2001
The Dowe Industrials

An original member of Kent Burkhart’s and Gordon
McCiendon's programming mafia is still shaking it up in
the radio business today.
Ken Dowe started in the
smaliest of small markets,
methodically worked his way
through the ranks and
eventually became head of
McClendon’s stations. His

Morning View. “Wish" -
was added by 129 ”4”/” & ”[[’”ﬁ”l" inspiring story is in this

R&R reporters. www.rronline.com \ week’s Legends, on Page 23.

[coOMING TO POP RADIO SOON... |

MARY'’S CRAZY HOT NEW SINGLE

FAMILY AFFAIR

PRODUCED BY DR.DRE
I e

REQUESTS: Hot 97 #1 KKBT Top 5!
PHONES: KMEL Top5 KPWR Top 10

BIG SPINS:
HOT 97 47x KSFM 44x WZMX 45x
KMEL 55x B96 40x KLUC 51x

Look for Mary on LENO August 22nd!

THE NEW ALBUM |

NO MORE DRAMA @&
AUGUST 28TH
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L.A. Gets A ‘Hot’ New Station

B KCMG flips to ‘Rhythmic Hot AC’ as KHHT

By AvaM JACOBSON
R&R RADIO EDITOR
Jjacobson@ rronline.com

KCMG/Los Angeles, which  Clear Channel calls “Rhythmic
debuted in November 1997 as  Hot AC.” The station has
onc of the nation's changed its call let-
first “Jammin’ Old- ters to KHHT, and
ies” stations under PD Mike Marino is
.then-owner AMFM overseeing its launch,
Inc.. raded its “Mega along with Clear
92.3" moniker for “Hot 92.3* Channel Sr. VP/Programming
and unveiled a new presentation  Steve Smith and co-Market
on Aug. 9 that parent company KCMG/See Page 33

The Question On Everyone’s Minds: Is The Worst Over?

I Some radio leaders say climate is getting better

By Jot. Howarp & Jesrrey Yorkr
R&R WASHINGTON BURFAU
mailroom@ rronline.com

In the nation’s top radio market. many of
the medium’s leading retailers have actually

Il N S I D E

management ¢+ marketing ¢ sales

Is it possible to get inside your client’s
head to better determine how to adjust
your sales style? Sales expert David
Snyder, who wrote the book How to
Mind-Read Your Customers, uses the
principles of behavioral psychology to
teach salespeople how to win over
clients by truly understanding the clients
and their needs. Also, Sales & Marketing
Editor Pam Baker outlines four
personality types. See if you can
recognize anyone from your client list.
This week's MMS section also contains
another episode of Radio 911, our new
guide to generating income from your
station's website. Columnist Rich Carr
discusses the importance of your
website t0 your advertisers’ success.
Our GM Spotlight this week features
Ctear Channe! Regional VP Cindy Weiner

economy will improve in the second halt of
the year.” he said.

But not.all Wall Streeters are ready to say

. the storm has ended. Lehman Brothers ana-

Radio Sales

Figures Improve

NEWSSTAND PRICE $6.50

Schloss. increased their spending so far this year. That  lyst Bill Meyer§ slil! found it necessary to
Pages 10-13 fact. along with enthusiasm from biver s geliilen for S Midutry, The radio-revenue picture 100k a
many industry leaders. gives hope to Saying that his earlier forecast of 7%- slight turn for the better In June. Lo-
HARTFORD IS HOT struggling broadcasters that the adver- 8% growth ror.ra.dig in 2002 may cal royenues were dow 4%, Brid
Two R&R format editors report on the tising downtum is finally coming to an | have gecn oeum'r'?'s;&) N'Iflyer? o‘n national numbers were off 20%, for a
Lo - end. Aug. 8 updat 1S I radio fore- combined revenue 10ss of 8%. Those
superheated action in Hartford this . , . . e Tn , 2 i
week. In CHR. Tony Novia describes the An analysis of the New York Radio cast to a decline of 2%-3% and low- figures, sobering as they are, show
blazi n : fvl nfinity's Rhvthmic Market X-Ray for the first five months ered his 2002 projection to 6% improvement over year-to-year com-
lazing %‘R‘Z;s % h 9'3';3' i dyt . of 2001 reveals that 19 of the top-25 growth. He said the change was nec-  parisons from earfier this year.
sign-on (Hot 93.7). And over in retail radio advertisers in the New York essary because he does not believe For the first time the RAB also re-
Country, Lon Helton commemorates the metro increased their expenditures that radio will benefit from the um- leased quarterly figures. The Q2
CRS-No_nheast by spotlighting Clear over the comparable period in 2000. brella pricing that TV networks. cable numbers almost mirror those of June:
Channel's WWYZ. The biggest increases came from Gen- and newspapers have enjoyed during 4% decline in local, a 21% drop in
Pages 34, 58 eral Nutrition Centers. up 1,306% over an advertising recovery. He also national and a combined loss of 8%.
2000. and Toys R Us. up 1.296%. In warned that turther estimate revisions The year-to-date figures match the
fact. GNC allocated 39% of its bud- may further pressure multiples. thus Q2 numbers. )
IN THE NEWS get 1o radio, compared to only 3.5% “limiting near-term appreciation.” h"::eg ;‘;ﬁ:’:"ﬂ%iss 2%);;"'9:
in 2000; Toys R Us devoted 29%. “The Worst Is Over” ' B
G a a8 itive territory in the
. ared to 6% last year. yart tagpos b
SD'{;":s’ g;asmivt' :al:::l’ns.ml?vs's:?sn' compre asty Throughout the recent barrage of fourth quarter. Left unsald is wheth-
eport quarterty financiat resu Almost Well? second-quarter earnings releases. one er the predicted late recovery will
* Bob Catania appointed VP/Pop A few Wall Street analysts are lend- [l theme has emerged. perhaps best cap- be enough to make up for revenue
Promo for Curb Records ing credibility to the notion that radio  Stakefin  tred by Viacom COO Mel Karmazin: losses incurred during the first
. advertising is almost ofT’ life support. “The worst is over.” While that may or INEPQUTIUEISEGEOpCE gy ing
s David Santrella nqmed VP/GM of On Tuesday morning Prudential Sccurities may not be true. industry leaders and Wall story for predictions gom radio
WYLL & WZFS/Chicago Page 3 market analyst Larry Wachtel told CNBC. “I  Street analysts have alt chimed in on what they ?'Ou" gesssianciialibieetaony
age think we bottomed in the spring.” He added  think lies ahead for the radio business. ysts)-
that he believes that lowered interest rates Karmazin appears to have been the first to
have Kicked in and that the stock market is  proclaim that things are improving, saying June Swoon
picking up steam. The optimism continued  during his company’s Q2 eamings conference
later in the day. following the market's close. ~ call that the weak advertising market has bot- ¢ Local off 4%
omrer AN gy e mon Ry TR et
. ieberman tol ¢ s the mar- . e eter.
e o ket has reached its bottom and that a tum- * Combined loss: 8%
CHR/RHYTHMIC around is in the early stages. I think the QUESTION/See Page 4
« JENNIFER LOPEZ I'm Real (Epic)
« ALICIA KEYS Faliin® (J) )
] - ) - ’
URBAN AC Radio Set For Digital Conversion In ’02
« ALICIA KEYS Fallin® (.J) L 5
By Rox Ropkicues expect to receive NRSC ap-
mﬂou e SR POTON IS CHOR proval, l:n&hm !::gpens. the re-
. ustin (Warner Bros. sults wi passed on carly next
AC h gslsuming bl:all all Z:gl‘l]lalory ylear to the FCC. where iBiquity
. - urdles can be cleared. the ter-  also expects approval.
FAITH HILL There You'll Be (Warner Bros:). restrial American radio industry “We believe the varlcly and
HOT AC will |ake_ l_he N extensiveness
« TRAIN Drops Of Jupiter {Tell Me) (Columbia) leap into digital - L1 ..".. of the tests con-
broadcasting N B ducted on our
SMOOTH JAZZ next year. . I | ?,"!,’,’; ..Y FM system muke
« LEE RITENOUR {/DAVE GRUSIN Get Up ... (GRPVMG) The radio in- | *° 4 : oy itone of the most
ROCK A, it e e comprehen- Boat-b‘ampm In Vegas
« STAIND It's Been Awhile (Flip/Elektra/EEG) tium known as iBiquity last sively tesled broadcast systems
week submitted exhaustive test  in U.S. hislory." remarked Several group heads were on hand foran executive roundtqble mod-
ACTIVE ROCK results to the National Radio  iBiquity President/CEO Robert erated by R&R Publfshe'r/CEO Erica Farber at the Morning Show
«TOOL Schism (Voicana) Svst Commillee. hat PLove Boot Camp at Las Viegas’Mandalay Bay Resort & Casino last week.
ysiems nitice that prove  Struble. N B B Attendance at the annual convention of radio personalities was up
ALTERRATIVE that a d'ﬁ““' b“s"ea'l“ c:n cg' If the company’s timeline this year. Taking time for a quick pic were (I-r) Jetf McClusky & Asso-
exist with current analog broad-  holds. it will begin selling equip- ciates’ Tom Barsanti, Infinity Sr. VP/Programming John Gehron,
* ALIEN ANT FARM Smooth Criminal (DreamWorks, A - ; 4 ; T b '
S casting on the same slice of the  ment that will permit digital Farber, Premiere Radio Networks President/COO Kraig Kitchin, Clear
TRIPLE A A radio band. Channel's Sean Compton and Citadel COO Bob Profiitt.
* AFRO-CELT {/P. GABRIEL When ... (Real WorkdNirgin) Executives at iBiquity fully 1BOC/See Page 33

Spring ratings results from all markets: www.rronline.com
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ADD! Large Rotation
. worw Presents the John Mellencamp “Cuttin’ Heads” Tour 2001 now through September. o)

Written and produced by John Mellencarnp

Don't miss John performing live on The Today Show's Outdoor Concert Series 9/7. www.mellencamp.com
www.columbiarecords.com
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Have A Smooth Christmas

L e

Hitting store shelves soon will be Dave Koz & Friends: A Smooth Jazz Chrisimas, a mixture of traditional tunes,
standards and holiday-inspired original compositions featuring the Capitol saxophonist and special guest ap-
pearances by Brenda Russell, Kenny Loggins, David Benoit, Rick Braun and Peter White. The project grew
out of the annual Christmas tours that Koz, his band and his special guests have made since 1997. Pictured
(I-r) during recording sessions at the Capitol Records Studios in Hollywood are musicians Steve Theard, Paul
Jackson Jr., Benoit, Russell. Koz, White, Brian Simpson and Bill Sharpe and engineer Al Schmitt.

Catania Appointed
VP/Pop Promotion
At Curb Records

Curb Records has appointed
Bob Catania VP/Pop Promotion.
Based in Los Angeles. he reports to
Exec. VPIGM
Dennis Hannon
and officially
begins Aug. 27.

"Bob Cata-
nia’s reputation
speaks for it-
self.” Hannon
said. “His ideas
and enthusiasm
mesh well with
the vision we
have for our pop
division, and we’re excited to have
him join us.”

Catania noted. “The legacy of
Curb Records in the pop and coun-
ry marketplace is alrcady legend-
ary. so it is a great honor for me to
be tapped to lead a re-energized
commitment to the pop market for
the label. As one of the last remain-
ing independents. Curb will have
the ability to set up and develop an-
ists on a long-term basis. [Curb
Records founder] Mike Curb and
his executive staff are dedicated
music people, and | look forward to
joining them for a new era of pop
hits at Curb.”™

A 25-year promotion veteran,
Catania began his music-industry
career in 1976, at Universal Record
Distributors in Philadelphia. He then
segued to RCA Records as a re-
gional promotion executive based in
Philadelphia and in 1981 was pro-
moted 1o a national promotion post
in the company’s rock division.

In 1984 he joined Island Records.
where he was eventually elevated to
Sr. VP. He subsequently held an ex-
ecutive promotion post with Cha-
risma Records and was head of
promotion at Geffen Records. He
most recently was Sr. VP and head
of promotion at Giant Records.

Catania

HOW TO REACH

CIRCULATION:
| MNEWS DESK:
RE&R ONLINE SERVICES:

ADVERTISING/SALES:

By Jo& Howarp
R&KR WASHINGTON BUREAU
Jjhoward @ rronline.com

some of its broadcast colleagues.

Second Quarter Kind To Entravision
Il Beasley, Salem, Sirius see eamings losses

The second quarter of 2001 hasn’t brought the best of news to most
radio companies, but at Spanish-language broadcaster Entravision, rev-
enues soared and losses narrowed in a tale quite different from those of

Entravision's Q2 net revenues jumped 59%, from $35.6 million to $56.9
million; broadcast cash flow jumped 46%, from $14 miltion to $20.5 mil-
lion; and EBITDA surged 43%, from $11.8 million to $16.8 million. All of
this helped net losses improve 25%, from $14.5 million, or 45 cents per
share, to $11 million, or 11 cents. Entravision attributed the improved rev-
enue to its acquisition of Z-Spanish Media, Latin Communications and In-
finity outdoor assets, pointing out that $20 million of the revenue boost re-
sulted from the inciusion of Latin's operations. The company also credited
part of the boost to some of its startup stations.

The news wasn't as grand when reviewed on a pro forma basis. Entra-
vision's net revenues fell 2%, to $56.9 million, and BCF dipped 6%, to $20.5
million. But ATCF was $13.2 million, or 11 cents per share, which bested
the company's guidance of $9.4 million, or 8 cents. And while Entravision’s
radio group posted a 7% decline in net revenues, from $19.5 million to
$18.1 million, that result was also better than company forecasts. The ra-
| | diogroup's BCF fell 6%, from $7.7 million to $7.2 million.

Entravision forecasts more declines for Q3. While the company expects
overall revenues to remain essentially flat at $56.5 million — it reported
Q3 2000 revs of $56.7 million — it predicts revenues for the radio division

EARNINGS/See Page 33

Birch To GFO At Symmetrical Holdings
B Appointment marks reunion with Engel, Livek

Tom Birch has been named to
the newly created CFO post at

Symmetrical Holdings.
the parent company of
Simmons Market Research
Bureau and Symmetrical
| Resources. Birch founded
Birch Research and was its
Chairma/CEO from 1979-
87 and Chairman/CEO of
Birch/Scarborough Re-
search Corp. from 1987-89.
Between 1989-99 he was
principal owner and CEO
of the radio groups Opus
| Media Group. Southeastern Broad-
l casting Co. and Emerald Coast
Communications.
The appointment reunites Tom
Birch with former Birch/Scarbor-
| ough executives Bill Engel and Bill

us

RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5STH FLOOR, LOS ANGELES, CA 90067

Livek. Engel is Chairman of Sym-
metrical Holdings. and Livek is a
partner in the firm.

“The desire to reunite
this powerful team has fi-
nally become a reality.”

metrical is experiencing
rapid growth and is enter-
ing a period of great op-
portunity. Tom has built
businesses from scratch,
negotiated and financed
acquisitions, and engi-
neered the refinancing of
existing entities. There are very few
individuals who possess Tom's cre-
ativity and depth of knowledge of
the media-research industry — and
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' Hay Hired As Dame Broadcasting C00

| PA,; State College. PA: and

| company is led by CEO Al

Engel commented. “Sym- |

Salem Sets Santrella As GM In Chicago

Alan Hay has been [
named COO of Dame
Broadcasting. which owns
13 stations in Johnstown,

Hagerstown.  MD. The

Dame, who sold his Dame |
Media to Clear Channel in |
1999.
Hay was most recently |
VP/GM of Infinity’s WIFK-
AM & WLIF-FM/Balii-
more. He has also served as VP/
Market Manager for American Ra-
dio Systems’ Baltimore cluster.
“Alan’s 24-year carcer has given
him a complete set of skills.” Al
Dame said. “He's demonstrated an

Hay

7] ability to turn around
underperforming proper-
ties. as well as push stron-
i ger performance from ma-
ture facilities. | see this
kind of versatility as a
critical ingredient in our
plans for growth.”

Hay said. “Mr. Dame’s
50-plus years as a success-
ful broadcaster and his en-
ergetic reentry after the
sale of Dame Media to
Clear Channel combined to create
an unusually attractive opportunity.
Dame Broadcasting’s strategy of
acquiring stations and building

HAY/See Page 16

David Santrella has been named
GM for Salem’s Chicago stations, Re-
ligious WYLL and Christian AC
WZFS (The Fish). He succeeds John
Timm, who is now GM of Salem’s
Phoenix station group.

Sanwrclla has more than 19 years of ex-
perience in broadcasting within the Chi-
cago metro arca. He was most recently
GSM of Infinity’s WBBM and was
previously an AE for WMAQ-AM.

Salem Sr. VP George Toulas
commented, “Dave Santrella is one
of Chicago’s most trusted broad-
casters with a proven track record
and extensive knowledge of the
market. His leadership skills and
shared vision will enable Salem to
build on the success of both
WYLL and WZFS. We are ex-
tremely pleased to have Dave join
the Salem family of stations.”

WEBSITE: www.rronline.com

=

¢ ::J " Fax | m L Phone_ “:: » S
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Radio Business

Entravision, Lotus Form New Rep Firm

[J Combined operation debuts with 130 stations

By EvizaseTh Ramos
R&R WASHINGTON BUREAU
eramos@ rronline.com

Entravision Communications and Lotus Hispanic Reps
agreed this week to launch Lotus Entravision Reps, a 50-50 joint
venture. The combined operation will provide national advertis-
ing representation for Entravision’s 61 radio stations, the 24 owned
by Lotus Hispanic Reps parent Lotus Communications and the
stations now served by Lotus Hispanic Reps, for a total of more
than 130 Spanish-language radio stations in 59 markets. Lotus
Entravision Reps’ corporate offices will be based in Los Angeles.
reach close to 80% of the U.S. His-
panic population.” said Entravision
Chairman/CEO Watter Ulloa. “Lo-
tus is an ideal partuer, and it has an

“By packing the Lotus Hispanic
Reps and Entravision stations un-
der a jointly owned company. we
gain a dedicated sales force and

extensive knowledge of the rep
business.”

Lotus Hispanic Reps President
Mary Hawley becomes President
of the new entity. She joined the
company as an AE in 1987 and was
promoted to manage its Los Angeles
office in 1995. She was named
President in 1999.

Ulloa said. “Through the appoint-
ment of Mary Hawley. we gain an ex-
perienced and proven executive with
the ability to capitatize on the oppor-
tunities created by this joint venture.”

Comedy World Assets Go To Auction

By JerrreY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke@rronline.com

Just seven months ago the Comedy World radio network was
looking for Washington, DC-based stringers to file reports from
the George W. Bush inauguration parade. Now the auctioneer hired
by Comedy World’s creditors is looking for someone to buy doz-
ens of executive chairs, boxes of assorted DATS, a production
library and more than 2,000 other items that once comprised the
defunct network’s physical plant.

It was a good product and a good
idea that were badly run.” is the way
one promineat radio consultant
summed up the company’s crash and
burn. Eager venture capitalists had
fueled the operation. buying top-of-
the-line equipment to put together an

was open to the public. and by Octo-
ber AM stations in Syracuse, Spokane
and Attantic City, NJ had begun airing
the networks’ round-the-clock broud-
cast programming. Another AM, in
Reno, NV, came aboard in December
2000, and when a former FM Talker in

online laugh factory that began beta
testing in Aprit 2000, just a month
after the first staffers watked into the
company’s San Francisco web head-
quarters and its Los Angeles studios.

By June the Comedy World website

Charleston. SC signed on and began
delivering callers. the hosts began tak-
ing their work very seriously. Said one
former Comedy World host. “"We
thought things were starting to happen.™
And things were happening -

but not good things. The network.
which had begun packaging some
of its programming. including its
wrestling and computer shows,
separately in the hope of generating
a deeper client list, remained short
of commercials and was running
out of money. In March of this year
another venture capitalist pledged
$5 million. but the full amount was
never paid, and Comedy World's
laughter stopped for good on April
23,

The company’s assets. including
70 trendy Herman Miller Aeron
chairs and dozens of computers. will
be auctioned off Aug. 21. beginning
at 10am, at the company’s Los An-
geles offices. A complete fist of items
to be auctioned and details on how to
make purchases are available at
www.raybleau.com.

Question
Continued from Page 1
Regent CEO Terry Jacobs was
quick to echo Karmazin's sentiment.
In fact. the very next day, during his
own company's earnings teleconfer-

ence. Jacobs actually referred to
Karmazin's “worst is over” remark.
“l agree with Mel.” said Jacobs.
who is optimistic about what lies
ahead for Regent. Jacobs said he
feels a “real optimism about our

future” and added that his company
is looking for more propertics and
is focused on long-term growth. not
on making adjustments solely to see
short-term results.

QUESTION/See Page 8

BUSINESS
BRIEFS

Radio One Closes Blue Chip Deal

adio One has closed on its $190 million deal to purchase Blue Chip

Broadcasting's 15 stations in Cincinnati; Dayton; Columbus, OH;
Louisville; and Minneapolis. Radio One, which now owns 65 stations in
22 markets, financed the purchase with approximately 5.8 million shares
of nonvoting stock and a loan of $105 million. Biue Chip founder and
Chairman Ross Love, who joins Radio One's board, retains his owner-
ship of WDBZ-AM/Cincinnati, which is being operated by Radio One via
an LMA.

Citadel, Arbitron Agree To New Contracts

itadel Communications and Arbitron came to terms last week on

new contracts in 16 markets. Citadel COO Bob Proffitt told R&R that
company Chairman/CEOQ Larry Wilson reached an agreement with Arbitron
on Aug. 5, just as Citadel’s corporate meetings were getting under way. The
radio group had been in talks with Arbitron about markets for which con-
tracts expired during the winter 2000 survey. Proffitt admitted that the hold-
out was primarily based on financial concerns and said, “We came to some
economic terms we could all live with. It's a lot of money, but [Arbitron] is the
only game in town.” He added that the new contract is “essential for the
long-term growth of Citadel” and that his company’s concern about its abil-
ity to put out the best possible product without Arbitron ratings — coupled
with its desire to continue seliing on such criteria as cost-per-point — ulti-
mately led to its signing of the deal. Proffitt said the agreement gives Cita-
de! access 10 Arbitron’s PD Advantage software in additional markets, while
some add-ons were eliminated in other markets.

FCC Actions

adio One has been fined $21,500 by the FCC for violations at WBOT-

FM/Boston, including failure to maintain a station iog and a public in-
spection file and neglecting to install EAS equipment. The FCC forfeiture
order says that Radio One acknowledged every infraction except the lack
of a public inspection file, for which it was fined $10,000. Radio One said
that there had simply been a misunderstanding, but the commission re-
sponded that WBOT's staton manager admitted that there was no file. Radio
One General Counse! Linda Vitardo told R&R, “We will look at the
commission’s decision and see if there's anything there we want to appeal.”
WBOT was also cited for not having a local toll-free phone number in
Brockton, MA, its city of license, and for failure to have operations-monitor-
ing procedures.in place.

Coatinued on Page 8

R&R Stock Index

This weighted index consists of all publicly traded companies that derive

more than 5% of gross earnings from radio advertising.

Change Since

&tomo L2 wi1on! IO W1-&rlom]
R&R Index 324.57 257.69 25497 214% -10%
Dow Industrials  10908.76 1051278 10.416.25 45% -09%
S&P 500 146025 121435 119016  -184% -1.9%

Superadio ... Helping The World’s Greatest Radio Stations Be Their Best.

Call Superadio now to lock up Retro Pop Reunion in your market!

www americanradiohistorv.com

Joe Correz P8 great four-hour show designed to
fill a feature airshift and put a spike
in your ratings. Great stations air
it Friday or Saturday nights, and

Saturday or Sunday mornings.

508.480.9000

The great music from mid-eighties
through the early nineties defines
the culture of the video music era.
__ And it bursts every weekend from
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Radlo Business

DEAL OF THE WEEK |

o WHLZ-FM/Manning
(Florence), SC
$3 million

2001 DEALS TO DATE

Dollars to Date:  $3,008,091,267

(Last Year: $24,933.694,133)

Dollars This Quarter: $146,895,750 .

(Last Year: $16,355,492,000)

Stations Traded This Year: 729

(Last Year: 1,779}

Stations Traded This Quarter: 92
(Last Year: 493)

Cumulus Sells Florence FM To Apex

d Bountrymuymfors?

South Carolina

WHLZ-FM/Manning
(Florence)

PRICE: $3 mililon

TERMS: Asset sale for cash
BUYER: Apex Broadcasting iInc.,
headed by President Dean Pearce. |
Phone: 601-693-2381. It owns three
other stations. This represents its en-
try into the market.

SELLER: Cumulus Broadcasting
In¢., headed by President/CEO Lewis
Dickey Jr. Phone: 404-949-0700
FREQUENCY: 92.5 MHz

POWER: 100kw at 1,171 feet
FORMAT: Country

KHOT-AM/Madera

PRICE: $150,000

TERMS: Asset sale for cash
BUYER: IHR Educational Broad-
casting, headed by President Dou-
glas Sherman. Phone: 530-584-
5700. It owns three other stations.
This represents its entry into the mar-
ket.

SELLER: Entravision Communica-
tions Co., headed by ChairmanvCEQ l
Walter Ulloa. Phone: 310-447-3870
FREQUENCY: 1250 kHz

' WSQR-FM/Genoa | KANA-AM & KGLM-FW/
(Dekalb) ' Anaconda and KDRG-
PRICE: $1.5 milion ' AM/Deer Lodge
TERMS: Asset sale for cash PRICE: $250,000

| owns 28 other stations. This repre-
sents its entry into the market.

| Nelson. Phone: 630-552-1000

million; Clear Channel sells KALL to Mercury

POWER: 500 watts
FORMAT; Spanish Misc.

FREQUENCY: 106.3 MHz
POWER: 6kw at 328 feet

FORMAT: Dark !
KTHO-AM/South Lake |
Tahoe | Kansas |
| PRICE: Not applicable | '
| TERMS: No cash consideration.Para- | KSRX-AM/EI Dorado
| dise has asked for a reassignment of | (Wichita)

the license for KTHO because East-
ern Sierra is in defauit on a $300,000
promissory note owed to Paradise.

BUYER: Paradise Broadcasting

| PRICE: Undisclosed
TERMS: Unavailable
BUYER: T&T Communications, |

, headed by Member Francisco |
Inc., headed by President Thomas | - |
Gillenwater, Phone: 714-842-0100.1t | TTevino. Phone: 918-664-0800. it
owns no other stations. s AT N SN0, |
SELLER: Eastern Sk B jcast- SELLER: Reunion Broadcasting

ing, headed by Trustee Alan Slater. ‘I;:&e:e::::e'm gzr;%r__,l?,bgtanley |
Phone: 530-542-5800 i :

FREQUENCY: 590 kHz FREQUENCY: 1360 kHz

POWER: 3kw day/500 watts night gg;v'f:fg?“‘g":gi 1o
FORMAT: Dark L

* Montana

llinois

TERMS: Asset sale for cash
BUYER: Jim Ray Carroll. Phone:
307-877-4422. He owns four other sta-
tions. This represents Carroll's entry
into the market.

SELLER: Valley Communications,
headed by President Edith Fransen.
Phone: 406-563-8011

BUYER: Crawford Broadcasting
Co., headed by President Donald l
Crawford. Phone: 215-628-3500. It

SELLER: Nelson Enterprises,
headed by President/Director Larry

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’'s MEDIA Access Pro, Chantilly, VA.

| ®KHOT-AM/Madera, CA $150,000

® KTHO-AM/South Lake Tahoe, CA Not applicable

©® WSQR-FM/Genoa (Dekalb), IL $1.5 million

® KSRX-AM & El Dorado (Wichita), KS Undisclosed

© KANA-AM & KGLM-FWAnaconda and KDRG-AM/Deer Lodge,
MT $250,000

® WISL-AM & FM/Shamokin, PA $800,000

© KLOI-FM/Siisbee (Beaumont-Port Arthur), TX $2.1 million

® KALL-AM/Sait Lake City, UT $232,350

© WKBH-AM/Holmen and WFBZ-FM/Trempeaileau (La Crosse), WI|
$1.5 miilion

FREQUENCY: 580 kHz; 97.7 MHz;
1400 kHz

POWER: 1kw day/197 watts night. 210
watts at 942 feet; tkw

Dickey Jr, Phone: 404-949-0700. It
owns 223 other stations, inciuding
KIKR-AM, KQHN-AM, KAYD-FM,
KQXY-FM & KTCX-FM/Beaumont-

FORMAT: AC; Country; Sports Port Arthur, TX.
BROKER: Greg Merrill of Media Ser- | SELLER: Wiltiam Hlll. Phone: 210-
vices Group 493-6015

| FREQUENCY: 101.7 MH2
POWER: 11kw at 472 feet
FORMAT: Country

KALL-AM/Salt Lake City
PRICE: $232,350

Pennsylvania

WISL-AM & FM/
Shamokin

PRICE: $800,000

TERMS: Asset sale for cash

BUYER: Clear Channel Communi- -
cations, headed by President/COO

| FREQUENCY: 1480 kHz; 95.3 MHz

John Hogan. Phone: 706-278-5511.
It owns 1,189 other stations. This rep-
resents its entry into the market.
SELLER: MJR Media Inc., headed by
President Charles Michael Hagerty.
Phone: 570-648-6831

POWER: 1kw; 1kw at 505 feet
FORMAT: Adult Standards; Oldies |

_  Texas
KLOI-FM/Silsbee

(Beaumont-Port Arthur)

PRICE: $2.1 million

TERMS: Asset sale for cash
BUYER: Cumulus Broadcasting
Inc., headed by President/CEO Lewis

TERMS: Asset sale for cash

BUYER: Mercury Broadcasting
Co., headed by President Van Ar-
cher. Phone: 210-222-0973. It owns
four other stations, including KCPX-
FM, KOSY-FM & KRAR-FM/Salt Lake

| City.

SELLER: Clear Channel Communi-
cations, headed by President/COO
John Hogan. Phone: 706-278-5511
FREQUENCY: 910 kHz

POWER: Skw day/1kw night
FORMAT: Talk

COMMENT: FCC market-concentra-
tion restrictions led Clear Channel
to sell KALL after It acquired KTVX-
TV/Salt Lake City.

Continued on Page 8

Invest in

Your Future and

Take Your Career in Programmmg
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As the radio industry changes, you need to change with it.
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If you're a programmer, the Radic Advertising Bureau now offers you the ofiportunity to increase your knowledge of the business and your value
to your station, With your Certified Radio Marketing Consultant Programmers Accreditation (CRMC-PA), you'll combine your expertise |
Programming with the vital, career-bullding knowiedge of Sales.

To get a free copy of the CRMC-PA on CD-ROM, watch for it arriving on your desk soon, call the Radio Advertising Bureau

at 1-800-232-3131 or log on at hitp://www.rab.com.

Get the credit you deserve. Get certified!
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D Advantage 3.0

ARBITRON

Becduse Audiences
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t takes an AE to make a sale, but it

takes a PD to make an audience. And

to know your audience, you need PD
Advantage®—the only service that delivers
insight into critical programming issues
like P1 listening, where listeners go when
they leave a station, occasions of listening
and TSL per occasion.

Reach More P1s with Fewer Dollars

Did you know that on average you can
target just 12 percent of a Top 10 market's
zip codes and still reach 75 percent of a
CHR's P18-34 P1 listeners? And that the
audiences of many stations can be reached
by targeting less than 10 percent of the zip
codes? You will if you use PDA 3.0's Zip
Code Distribution report.

Find Out Where Your New Listeners
Are Coming From

The new Prior P1 report shows what
stations you're stealing listeners from—
and which ones you're losing them to.

Measure Your Branding Efforts

The new Diary ID report shows exactly how
listeners are identifying your station in
diaries. The information might surprise
you—and make you reconsider the way
you brand your station.

ﬁaPD Advantage Version 3.0
F'Ie View [0 Utibties Help  Customer Service Hothne (24/7)1- 800-543- 7300

a ;4@ =

Hamo il Pfﬂ 4 E;;po;- 'f" F*”“'*J Hebl @advantage |

Main Menu

Diary Comments: What are diarykeepers writing
1 How are my Vital Sians Tr. i C aring?

How do my Station's Vital Signs compare against other stations?
2 WIIen I'm P1, who's P2?
3  When i'm P2, who's P12
4 How are my stations trending hour by houi?
5 How are my stations trending by specific age?
6 What age range accounts for most of a station's audience?
7 Whatdoes the Ayge Range Graph look like?
8 How often do my listeners tune in and how long do they stay?
9 How are my 100+ quarter hours diaries trending?
10 What are the residential zips of my listeners?
11 What are the workplace zips of my listeners?
12 Wh e a stati

What does my station’s In_Tab distribution look like?

14 How do listeners identify iny station?
15 What did my P1s listen to most six months aao?

M= K

h

in my market?

Includes
Three
New
Reports!

More Customization, More Information!

¢ Examine workplace zip code
information by location and

e Set quarterhour minimum for
many listening preference reports

(P1-P4+) . daypart
e Review preference listening by o Get station info with new
doypart "Format" button in selected

e See weekly and monthly diary reports
return numbers for any station in

your market

Get PD Advantage Before Your Competition Does

If you don't have PD Advantage, odds are your competition soon will. To learn how the most powerful
information tool ever developed for programmers can help you program more effectiveiy, contact Bob Michaels
at (972) 385-5357 or visit www.arbitron.com/radio_stations/pdadvantage.htm.

© 2001 Arbitron Inc. PD Advantage® is a registered mark of Arbitron Inc.

www.arbitron.com

WWW americanradionisiorv co
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Transactions

Continued from Page 4
' Wisconsin

WKBH-AM/Hoimen and
WFBZ-FM/Trempealeau
(La Crosse)

PRICE: $1.5 million

TERMS: Asset sale for cash
BUYER: Faith Sound Inc., headed
by GM Ray Logan. Phone: 507-
289-8585. It owns one other station.
This represents its entry into the
market.

SELLER: Riverview Communica-

tions, headed by President Pat Delaney.
Phone: 507-895-2065

FREQUENCY: 1570 kHz; 105.5 MHz
POWER: 1kw day/365 watts night; 2kw
at 532 feet

FORMAT: Sports/Talk; Alternative
BROKER: Greg Merrill of Media Ser-
vices Group

For The Record

The correct price for WTAL-AM/Tal-
lahassee, FL (R&R, 8/10) is
$400,000. The correct buyer is Live
Communications, which is headed by
President Rev. R.B. Holmes. The bro-
ker for the transaction is Ron Kemptff
Communications.

Question

Continued from Page 4

During his company’s conference
call. Regent COO Bill Stakelin faulted
some groups that have increased
spotloads or cut rates to make up for
the sagging cconomy. ““The goose with
the golden egg is the consumer, the
listener.” he said, adding that if radio
stations threaten their one-to-one re-
lationship with the listener, the
listener’s loyalty to the station will be
put into jeopardy. “That listener
doesn’t carc about your financial situ-
ation.” Stakelin said.

Saga Sr. VP/Operations Warren
Lada told R&R that a vital key to
weathering a difficult economy like
this one is “doing the basics right.”
He said, “Most broadcasters knew it
was going to be a tough year.™ As for
other companies’ claims that the ad-
vertising market is turning around,
Lada isn’t so sure. "1 don’t think any-
one in the industry can say that.” he
said. “"How do you know?”

While Lada is seeing some new ad-
vertisers coming to radio along with
the retum of some who had fallen
away, he added. “I would not call it a
trend. Whether it's sustainable, [ don't
know.” He said the closest thing he
has scen to an indication that things
are improving is a decline in the num-
ber of ad cancellations. “When they're
not canceling, that’s a good thing,™ he
explained. But, as for whether the ad
market has reached bottom, he said,
“It’s a little bit of a crap shoot.™

But there arc those who do see bluer
skies ahead. Cox Radio CEO Bob Neil
expects his group to outpace the in-
dustry in the second half of the year.
Recently. Neil said that Cox expects
arobust Q3 and Q4 and continued rev-
enue and BCF growth. In response to
a question about current pacings, he
said, “If there are any surprises, it is
the strength of July.” While acknowl-
edging that “visibility into the back
half of 2001 remains difficult.” Neil
expects Q3 pro forma net revenue
growth of 3% to 5% and no more than
a 3% dip in pro forma cash flow. Cox
reiterated its previous 2001 guidance
that assumes modest improvement in
the cconomy and the integration of
recent station acquisitions by the com-
pany. Those estimates include 0%-3%
pro forma net revenue growth and cash
growth of 0%-4%.

But Cox is not without its detrac-
tors. Moody's Investor Service has
downgraded its outlook on the debt
of Cox Radio and Cox Communica-
tions, along with parent Cox Enter-
prises, dropping it from “stable™ to
“negative.” Cox’s total debt is valued
at $13.5 million, and Moody’s cited
declining advertising spending and
the looming possibility of more con-
solidation in the cable industry as
reasons for the downgrades.

Buoyed by its new contracts with
Clear Channel, its biggest customer,
and Citadel, Arbitron last week reaf-
firmed its 200! financial outlook.
which forecasts 2001 revenues of
$225 million-$228 million. The fig-
ure includes $3 million in revenucs
from RADAR,. the network-radio au-
dience-measurement service Arbitron
recently acquired. Arbitron also ex-
pects its 2001 earmings per share to
reach approximately $1.23.

New Optimism On Wall St.

Some Wall Street analysts are cau-
tiously optimistic about a rebound.
Following Salem’s Q2 carnings re-
port. which Robertson Stephens’
James Marsh called remarkable,
Marsh came out swinging for the
group in an industry update headlined
“Salem Blows Past Rest of Radio on
Strength of Its Business Investment
Conclusion.” Marsh said Salem
shares are “poised to outperform the
rest of the radio group in the current
cconomic environment. These results
are strikingly different from the per-
formance of the average publicly
traded radio company in the second
quarter.”

Credit Suisse/First Boston's Paul
Sweeney said, “Investors should over-
weight the radio stocks ... radio’s
outperformance is all the more com-
pelling given the exceptionally weak
current fundamentals.” Initiating cov-
crage on Salem, Sweeney calied the
79-station group “'stable” and an at-
tractive radio play. On rudio in gen-
cral, Sweeney predicted a positive turn
in advertising during Q4, panly due
to holiday spending, and he belicves
that investors will then more fully

embrace radio stocks. Sweency set a .

$32 12-month target price for Salem,
a 21% upside from the current price
level. Sweency said he made the rec-
ommendation based on Salem’s “su-
perior and stable cash-flow growth,
potential to grow by acquisition and
attructive valuation at current levels.”
In initiating coverage of Viacom,
J.P. Morgan analyst Vinton Vickers
said Viacom will continue to outper-
form its peers. even in a weak mar-
ket. due to improved ratings at its TV
and cable networks. Vickers — who
expects the combined Infinity radio
and outdoor divisions 10 see revenue
drop 2%. 10 $3.9 billion, and cash flow
to decline to $1.7 billion in 2001 —
likes the chances for improvement in
2002 and forccasts a 6% revenue in-
crease, io $4.2 billion, and 10%
EBITDA growth, 10 $1.9 billion. Part
of the increase will be due to improved
comps, he said. Vickers rated Viacom
as long-term “buy” and set a 12-
month target price of $61 per share.
Spanish-Language Radio
Salomon Smith Barney’s Niraj

Gupta restated his “buy” rating on
Entravision, maintaining a $13 target

* The FCC has upheld, for the third time, a $4,000 fine against Infinity, owner of Don & Mike Show flagship WJFK/
Washington, and EZ Sacramento, owner of KHTK-AM/Sacramento, for the 1999 airing of a phone call on the syndi-
cated Don & Mike Show without the caller's knowledge or consent. In rejecting the latest petition, the FCC said Infinity
and EZ “merely continue to disagree with the conclusion” that the commission’s rules call for a fine.

¢ FCC Commissioner Kevin Martin has tapped former Harold Furchtgott-Roth Legal Advisor Sam Feder as his
interim Sr. Legal Advisor. Feder has also served as Assoc. Chief of the Common Carrier Bureau's competitive pricing
division. Martin has also named former Mass Media Bureau attorney David Brown interim Legal Advisor for mass-
media and cable issues and former commercial wireless division attomey Monica Shah Desal interim Legal Advisor
for wireless and interational issues. For his permanent staff, Martin taps former Furchtgott-Roth Confidential Assis-
tant Ginger Clark as his Confidential Assistant, a post she also held for Commissioner James Queiio. Dolty Johnson,
who was Staff Assistant to former Chairman Alfred Sikes and Furchtgott-Roth, has been appointed Martin's Staff
Assistant.

» FCC Commissioner Kathieen Abemathy has appointed Stacy Robinson her Legal Advisor for mass-media issues.
Robinson most recently worked as a lawyer with Washington, DC-based firn Skadden, Arps, Slate, Meagher & Flom.

XM To Pay 6M To ‘Encourage’ Subscriptions

M Satellite Radio has agreed to pay General Motors’ OnStar division about $35 million to distribute XM's

satellite-radio service in the service’s first four years of operation. After the fourth year XM will pay GM between $35
million and $130 million per year, for a tota! of around $400 million through 2009, to “encourage the broad instaliation of
XM radios in General Motors vehicles,” the sateliite broadcaster reported in an SEC filing. The deal is renegotiable at any
time after radios capable of receiving service from XM rival Sirius Sateflite Radio become available. Meanwhile, XM has
agreed to buy the Washington, DC buikling and real estate where its headquarters and studios are located for $34
million.

Licensee Flmfbcnmmﬂmlacﬂm

he FCC is seeking to auction the radio-station licenses held by Michael Rice, who was convicted in 1994 of
sexual offenses involving several teenage boys. Rice, who has since served a prison term and been treated for
mental illness and alcoholism, on Aug. 2 filed an application for review of the commission’s denial of his request for a
new hearing on his fitness as a licensee. “This man has done everything humanly possible to rehabilitate himself,”
said Brian DeBoice, Rice’s attorney. DeBoice said that Rice is an upstanding member of society who has friends in
the radio industry and deserves a second chance. Rice holds the licenses for WBOW, WBUZ & WZZQ/Terre Haute,
IN; KBMX/Eldon, MO; and KFMZ/Columbia, MO and has construction permits in Huntsvitle and Cuba. MO.
Rice told R&R that his situation has attracted the attention of the FOX News cable channel, which last week sent
a crew to gather information for a story. He said that FOX asked “probing questions™ for 90 minutes and interviewed
the station manager of KFMZ-FM, as well as Janet Cox, VP/COO of Rice's Contemporary Media. “The FCC still may
put us out of business,” he said, “but at least we're getting the other side of the story out” He also said that facts about
his history of mental iliness and alcoholism were never presented to the FCC during his defense and added, “l
sincerely believe that if the FCC had known this information, there never would have been a revocation.”

Viacom Moves Closer To TV-Ownership Rules

lacom said last week that it will swap UPN affiliates WDCA/Washington and KTXH/Houston for News Corp.'s

KBHK/San Francisco, also a UPN affiliate. The deal lowers each company’s national television reach from 41%
to 39%. The FCC allows a maximum reach of 35% but is not enforcing the rule because it is waiting for a federal court
to rule on challenges to the cap. San Francisco will be the largest market in which Viacom owns two TV stations; it
also owns seven radio stations in the market.

Viacom Headquarters To Be Sold

Equnable Life Assurance Soclety plans to sell the 54-story New York building Viacom uses as its headquarters.
the Real Estate Finance and Investment newsletter reported this week. Citing local brokers, the newsletter said
that Equitable had wanted to swap the building, at 1515 Broadway, in a tax-free exchange for Viacom's CBS Buiiding
at51 West 52nd Street. But, because 1515 Broadway is larger than the CBS building. such an exchange could have
been difficult to arrange. Brokers told the newsletter that the Broadway building could sell for as much as $300 million.

Viacom, which occupies more than half the space in 1515 Broadway, is trying to sell the CBS Building.

Viacom Stock Buyback Continues

s part of the stock-repurchase plan it announced in February, Viacom reported in an Aug. 14 SEC filing that
during Q2 it spent $207 million for 4 million shares of its class B common stock. The filing also said that the
company bought approximately 400,000 shares in July for around $20.3 million and has repurchased 8.5 million
shares for $432 million in the first half of 2001. As of March 31, Viacom had over 1.6 billion shares of nonvoting Class

B common stock outstanding.

price, on the heels of Entravision's
release of its Q2 earnings. “The com-
pany is exccuting well in a difficult
environment,” Gupta said, “and we
are pleased with the company's de-

tailed financial disclosure.”

He noted that Entravision has
added a new head of radio sales to
focus on national business, “which
remains an area of opportunity.” The
group reported after-tax cash flow of
29 cents per share in 2000, and Gupta
predicts 42 cents for this year and
49 cents in 2002. Both years® esti-
mates are a penny lower than First
Call analysts’ expectations. Mean-
while, David Miller at Sutro & Co.
reiterated his “accumulate™ rating on
Entravision. at a 12- to 18-month tar-
get price of $16.50 per share. Merrill
Lynch maintained its “neutral/buy”
rating on the issue.

Gupta is cautiously optimistic
about Hispanic Broadcasting's future
and believes that. in the long term,
the group “will remain the dominant

player in Spanish-language radio.”
But in an industry update, Gupta
wamed that, in the near term, HBC
stock is likely to be under pressure
until 2001 visibility improves. He
gave the issuc an “outperform™ rat-
ing at a target price of $28 per share.

But Spanish-language competition
is getting tight. and analysts arc rais-
ing their eyebrows. Robertson
Stephens’ Marsh is hot on the sector
but wams that the increased number
of broadcasters offering Spanish pro-
gramming could exceed demand.
Marsh said increased competition has
become a major risk factor for HBC
over the past year and cited the
company’s performance- in L.A.,
where rival Spanish Broadcasting
System has become its strongest
challenger, and New York. where
SBS is the dominant Spanish-radio
operator, as key reasons for his rat-
ing. Still, he reiterated his “market
perform” rating and $23 target price
on Hispanic Broadcasting.

Atter releasing its Q2 earnings re-
sults SBS garnered analyst support
too. Lehman Brothers® William
Meyers found the results to be “ma-
terially better” than his own firm’s
estimates. At the same time, SBS's
expenses grew by 39%, much less
than the analysts® 49% estimate. The
company"s broadcast cash flow of
$12.5 million bested Meyers® predic-
tion of $10 million.

Then there is new competition for
traditional radio that could have a far
greater impact on companies’ bottom
lines: satellite radio. Earlier this week
Oppenheimer Funds® William Wilby,
appearing on CNBC, called satellite
radio a very attractive business. He
named Sirius one of his top picks and
said he belicves that satellite radio
will do 10 commercial radio what
cable TV did to network TV. Sirius,
he said, “can truly grow its camings
over a five-year span.” Within three
minutes of his appearance, shares of
SIRI moved up from $8.08 to $8.16.
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CUT INTO

TOTA

Sharpen your competitive edge with Media Market X-Ray.
Strategic, comprehensive and flexible. That’s Media Market X-Ray.

A radio sales management tool that lets you take an aggressive cut at newspaper
and television advertising budgets.

Grip new revenue opportunities.

If there was ever a time to bring new business to radio - it’s now. In this challenging
market, spending in major media, including radio, is down. With Media Market X-Ray,
you can easily qualify prospects who haven’t tapped into the potential of radio.

You’ll learn who's spending what and where, allowing you to take a slice out of

total media expenditures.

Get a bandle on powerful sales information today.

To learn how Miller Kaplan’s X-Ray can
help you take a deeper cut out of total media

spending and expand your market possibilities,
contact George Nadel Rivin, CPA or

Donald Garrett, CPA at 818-769-2010. MEDIA MARKET X-RAY

From Miller Kaplan Arase & Co,, up
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management - marketing - sales

“There is more similarity in the marketing challenge of
selling a precious painting by Degas and a frosted mug of

root beer than you ever thought possible.”
—Alfred Taubman

By Pam Baker A covPple of months ago I

Sales & Marketing Editor
pambaker @ rronime.com

about a problem she was
having with a particular
buyer. “She’s very cold and
cuts mie off midsentence,”
the AE complained. “If only
I could get inside her head
to find out what she’s think-
ing.”

Other than in the movies,
its impossible to get inside
people’s heads and read their
thoughts. Or is it? Sales expert David Snyder
believes that salespeople can learn to quickly clas-
sify clients by basic behavioral types, then adjust
sales styles to sell more successfully to each type.

Snyder is Chairman/CEO of Snyder Inc., which
specializes in marketing strategies, sales training
and educational research for a national client base.
He has written a book called How to Mind-Read Your
Customers that uses the principles of behavioral
psychology to teach salespeople how to win over
clients by truly understanding the clients and their
needs.

“As | go around speaking
with some of the top corporate
executives at some of the
nation’s leading companiesand
financial institutions, [ often
hear them talk about how
difficult it is for their salespeo-
ple to face rejection and the loss
of potential earnings that comes
with it,” says Snyder. “People

who base their sense of worth
on material success are doomed to misery. Even
most millionaires will tell you that.”

Snyder’s theory is that you will be much more
successful as a businessperson, and much richer, if
you base your sense of worth not on your earnings,
but on your professionalism and your presentation
style. By focusing on the latter traits you'll naturally
attract more customers and have a better public
image, and you'll be much less likely to be derailed
by the inevitable rejection that occurs in the sales
world.

“l can point to one trait that all master sales-
people and corporate leaders have in common:
They have a brilliant ability to make every person
they meet feel like the most important person in the
world,” explains Snyder. “Another trait that they
seem to share as well — and this one might come as
ashock, butit’s true — is that most powerful leaders
and salespeople come across as being extremely
modest and humble.”

Sales is a science and a philosophy. “The more
you learn about the science of selling, the better you
become at it,” says Snyder. “Salesmanship is about
finding your true, most powerful self and becoming
truly proud of who you are. The more you project a
calm but unshakable self-confidence, the more
people will want to buy from you.

was talking with an AE .

“Most leading companies have come to realize that
customer service, sales and marketing are not separate
functions, but are one and the same — three corners of
atriangle.”

In order to successfully “read the minds” of your
clients, you must first understand the four basic
behavior types: the driven person, the influential-
sociable person, the conscientious person and the
steadfast person.

Selling to the driven person means facing some of
the most challenging mind games you'll ever
encounter. Most highly driven people put themselves
into highly stressful jobs. ”“Always remember that the
driven person will be trying to test your emotional
strength from the moment you walk into the room,”

“I can point to one trait that all
master salespeople and corporate
leaders have in common: They have
a brilliant ability to make every
person they meet feel like the most
important person in the world.”

says Snyder. “You will only pass the test by remaining
steadfastly strong and cheerful and otherwise un-
emotional.”

Driven people, because they are fundamentally
insecure, need you to let them know that you un-
derstand how busy and important they are and how
valuable their time is.

Snyder says, “With driven people, you must always
present yourself as a worthy adversary. Of course,
there is a catch: You must always let them win.” You
have to leave them with the impression that they are
ultimately in control, while letting them know that you
are tough enough and strong enough to play in their
league. A mind game? “Of course it is,” Snyder replies,
“butjust have fun with it, and the better you become at
playing the game and letting them win, the more
money you will be taking to the bank at the end of the
day.”

=Never be late, never cancel, and never reschedule
* — unless you're in the hospital with two broken legs. If
you only have one broken leg, come on crutches.

* Dress appropriately. The way you dress should
communicate respect, not high fashion.

e Carry a professional-looking briefcase, but make
sure it doesn't look brand-new. !f your briefcase or
portfolio 10oks brand-new, it looks like you've never
been anywhere.

eDon’'t waste the driven person's time. Avold
unnecessary facts, figures and charts, and get to the
bottom line. How will "(adio advertising increase his or

HOW TO READ YOUR CLIENTS’ MINDS

B Using psychological insight to increase sales

her business? How will this sponsorship increase
awareness in the marketplace and provide a unique
sampling opportunity?

¢ You must appear credible and extremely well-
informed. Think quickly, but speak to the point. You
will have to be fast on your feet. Consider in advance
all possible objections, questions or complaints, and
have short answers prepared and memorized. Leave
nothing to chance.

s Look into the customer’s eyes and speak in short,
powerful sentences. Don't appear confused. Do not
look down or away when you are speaking. Other
people might find shyness appealing, but a driven
person will consider it a sign of incompetence or fear.

* Do not flatter! Driven people abhor flattery. Do not
try to bond with driven people. They do not want to
bond. The best way to avoid coming across as a
flatterer is to be consistently businesslike.

® Ask questions about the customer's business.
Show an intelligent interest, but don't talk too much.
Throw in some of the information you've leamed in
your research.

» Give direct answers to all questions. If you do not
know the answer to a question posed by a driven
person, do not lie or make something up. You wili get
caught, and the relationship will be over. Say, *l don’t
know the answer to that, but {'ll find out for you as
soon as | get back to the office and I'll e-mail it over.”

e Strass that you understand the importance of
results and the bottom line. That's what driven people
are interested in, so get to those points as quickly as
possible. If you can show — quickly — how your
product or service achieved results for a similar
customer, prepare a brief speech about that success.

THE INFLUENTIAL-SOCIABLE PERSON

While many influential-sociable people come
across as bubbly and high-spirited, that may not be
how they are inside. Some may even be quite shy, no
matter how much public adoration they seem to
receive. The key trait that really identifies influential-
sociable people is that they exude friendliness. They
consistently display strong interest in other people’s
opinions of everything from clothing to food to music.
They seem to have a stronger desire than most people
tofitin with the so-called “in” crowd and always have
a finger on the pulse of society.

HOW TO SELL T0 THE INFLUENTIAL PERSON

» Don't push! Influential-sociable people detest the
hard sell, especially if they think you are placing
business above a potential friendship. Become
friends first, and you'll have a much greater chance of
selling later.

* Make the presentation fun. Show enthusiasm —
sparkle! Talk about the exciting places you have been
and funny things that have happened to you. Find
something about your potential client that you can
praise.

Continued on Page 12
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( ; ‘-\ CINDY WEINER SCHLOSS
(€L '/ VP/GM of KBQI-FM, KLSK-FM, KPEK-FM, KSYU-FM, KTEG-FM & KZRR-FM/Albuguerque and

| = I 4 Clear Channel Regional VP of KTRA-AM, KAZX-FM, KCOL-FM, KOAG-FM & KKFG-FM/

: = Farmington, NM:KFMQ-FM, KFXR-FM, KGLX-FM & KXTC-FM/Gallup, NM; KBAC-FM & KSF(-
SO tlh CJ T FM/Santa Fe, NM;:.and KABQ-AM & KXKS-AM/Albuguerque

B Fun and profit — a winning combination

I'm most proud of:

“The people |1 work with.
Every day | realize how truly
fortunate 1 am to work with
professionals who are com-

This week’s GM Spotlight honors 22-year radio
enthusiast Cindy Schloss of Clear Channel/New
Mexico. “She’s the greatest motivator and a

brilliant strategist,” e-mails one R&R reader. A Tl"elkak 100.3
I . . . .

Clear Channel executive writes, “Cindy is one of

the brightest managers I've ever encountered. She ) ) mitted to their careers and
deserves the recognition for herself and her Tihe most challenging aspect of being a GM: - really care about making their stations better.
stations.” Congratulations! “Keeping our team motivated, challenged andcre-  Sounds corny, | know, but when you’re not working

ative. Hiring good people is easy; it's helping themto  with great people, going to work every day can get
I decided to enter the world of broadcasting 8rOW tonew levels and to stretch that’s difficult. My  pretty old in a hurry.”

because: goalisto develop great bench strength and to befure The best words of advice I've ever received were:
”] developed a business relationship with a W€T€¢ playing a team sport, not a singles match. “From Murray Green: ‘We’re in this business

man who turned out to be one of the best in the My most unforgettable noment at a radio station:  (or two reasons: for fun and for profit. And without

business, and his enthusiasm for radio was conta- “The day we shared an employee pool of bonus profit, it's hard to have fun.’ Also, a few years ago |

gious. Every time we met, we'd talk about a new money. Last year was an outstanding year for our was at a convention where Peter Drucker was
idea and another reason toadvertise. That,and the ~ Albuquerque cluster. Clear Channel shares a percent- - participating in a Q&A. It was the beginning of
fact that he made me a job offer | couldn’t refuse. I  age of the excess cash flow with employees, based on  radio consolidation, and I had been looking to learn
mean, $100 a week and no list, selling a daytime exceeding certain goals. It was early Mayandadayl from a business or industry that had managed to
Country AM in upstate New York — what more  will not soon forget. | was able to financially reward cope with and maximize the advantages of

could you ask for?” some of the key employees who had an impactonour  consolidation. | asked Mr. Drucker if there was a

First job in broadcasting: cash flow. B?"US money: f" any amount goes a long  business or industry that we could learn from. |
“Street fighter at WNYR, 990 AM, in Rochester, ~WaY: and being able to give substantial amounts to  expected a 10-minute answer, like those he had

NY.” employees who weren’t expecting it was by far my  provided to previous questions. He slowly rose

Career highlights: most l:nforgettable and most rewarding moment in  from his seat, looked straight at me and said, 'No.
“Moving back to Albuquerque to manage radio. Next question.’ I learned a lot that day.”

KZRR, one of the great Rock radio stations in the What MLIZE, story or event generated the most  You'd be surprised to know that....

West. After | moved back, Clear Channel gave me attention, and why? “I am pretty domestic. That always seems to

“The most attention-getting news story was the surprise people the most.”
day we put Tony Lynn on KBQI. Tony had been the

station, KBQI, has, in less than a year, outper- morning host on the other Country station for nine ] KZRR
formed the heritage Country stationinboth billing ~ Y€ars: When his contract there expired, we began -

and ratings.” negotiations and hired him to host our morning ’-"
- show. Tony and his partner, Myles, went on the air at v &
KBQ)], only to be pulled off as a result of a cease-and- 4

the tools and the signal to develop a new Country
station and' hire the best talent available. That

desist from the other station. Tony waited out his y
noncompete and started hosting the KBQI morning ROCIK
show on Dec. 1, 2000.”

The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to pbaker@rronline.com. )

OWN YOUR EVENTS

If no one can see your signs, do they know who staged the event? Make sure you claim
“ ownership at all your events with cost-effective, disposable plastic banners.
N

— We print your Jogo using up to four spot colors.
— Perfect for concerts, events and giveaways.

— Packaged on a roll and easy to use.

— Up to 3’ High and 6' Wide ’

— Weather-resistant |

— Durable

- — e PD Box 550250 Houston, Texas 77275-0250 i"l Wi \
Tel 713/507-4200 Fax 713/507-4295 2 ’
| 1'800‘23 1'60 74 ri@feeﬁndus/tries.cam wwa.feeﬁndtétries.cam ' Ml
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HOW TO READ YOUR CLIENTS' MINDS

Continued from Page 10

* Research the customers’ accomplishments and
mention them in your presentation. You shouid
never forget the following fundamental aspect of
influential-sociable people’s psychoiogy: Their
greatest insecurity'and concern is that what they
have done to help other people won't be recognized
or appreciated.

* Emphasize the cutting edge. Tell an influential-
sociable person that your product will make him or
her a leader. Let these clients know that being
associated with your station makes them appear
cool to the young, hip demographic.

¢ Emphasize the future. Tell influential-sociable
people that, while other companies settle for the
status quo, you are sure they wouid be interested in
moving ahead.

¢ Your goal should be to present just a little
Information about yourself in order to help the
influential-sociable person bond with you. Then let
them talk about themselves.

¢ Use testimonials when appropriate, and don’t be
afraid to drop names. While other people might
dislike name-droppers, influential-sociable people
don't. They want to know that you are plugged In.

* Create a warm and friendly environment for the
sale; beware of any place sterile or impersonal. Get
out to a nice, well:lit restaurant where there's the
smell of fresh bread and the sound of people
laughing. But make sure that the restaurantis trendy
and hot.

* Find out what the influential-sociable person's
dreams are and encourage them.

THE CONSCIENTIOUS PERSON

o

Most conscientious people are conservative and
controlled. They are cautious and suspicious of
strangers; to them, you are guilty until proven
innocent. They are obsessive about quality, accuracy
and details, and they expect you to care about the
same things they care about.

HOW O SELL T0 THE CONSCIENTIOUS PERSON

* Be armed withbackground information. Get facts
and figures and testimonials from reputable people.

* Give the client time to digest the details before
you proceed to the next step of your presentation.

¢ Don't rush the customer or be too talkative. Be
dignified, and be prepared to answer any questions
in a precise, scientific, orderly manner.

* Make sure all of your presentation materials are
neat.

* Keep your presentation speech concise, logical
and orderly.

* Avoid the hard sell — keep your voice even and
calm.

*Show unwavering dedication to your own
company and products, but don’t come off as overly
enthusiastic or showmanlike.

* Recommend that you meet several times so that
the client can have ample time to evaluate the
product and make a decision.

* Reiterate that you stand behind your product
100%.

* Emphasize any loss of time, productivity,
efficiency or money that could be caused by not
buying your product or by delaying the purchase.

* Don’t make promises you can't keep, and make
sure that the printed information in your sales
package matches your verbal presentation.

Steadfast people are extremely moral. They may
be forgiving of other people’s personal lapses, but
they are not prone to develop relationships with
businesspeople who do not have a high code of
ethics.

Snyder says, “Unlike their conscientious cousins,
steadfast people tend to be much more forgiving of
others’ faults, more tolerant and more compassion-
ate. But that does not mean that they do not have
their own high standards.”

Steadfast people are very loyal and will stick to a
project until itgets done, no matter how long it takes.
They are methodical and patient and enjoy a good
team environment. They are very traditional and
value actions over words. They don’t mix well with
“promotional” people and tend to associate with
their own type. Under stress, steadfast people can
become very sluggish and unemotional, or they may
develop grudges or become inflexible, possessive or
territorial.

HOW T0 SELL T0 THE STEADFAST PERSON

¢ The steadfast person Is slow to make changes,
SO be patient.

* Show integrity and a strong work ethic. Be
trustworthy and sincere.

¢ Demonstrate that you are loyal to your company,
your promises, your products, your clients and your
listeners. .

*Don't push innovative or unproven products.
Stick with traditional approaches.

¢ Any time you can associate yourseilf with a
feeling of team spirit or family, do it.

¢ Provide as many statistics, success stories and
recommendations from steadfast sources as you
can. .

s Answer questions in a methodical, iow-key,
matter-of-fact way.

¢ Avoid coming across as arrogant or a blowhard.

*Make it clear that you will have no problem
making repeat visits.

« Ask plenty of questions. The customer needs to
know that you want to provide a perfect match
between his or her needs and your services or
products.

¢ Offer a list of satisfied customers your pro-
spective client can call.

The next time you meet with a “difficult” buyer
or client, take a moment to try to really understand
what their needs are. If you adjust your sales
approach to match your clients’ behavioral
personalities, you can expect only positive results!

CREATIVE COPY EQUALS
SALES RESULTS

Captivating copy. Dynamic production. A commercial
spot that grabs the listeners’ attention and keeps them
from hitting the button. Honoring and encouraging
outstanding radio creative is what the Southern
California Broadcasters Association had in mind when it
developed its Best Spot of the Month award.

In May the SCBA’s General Sales Managers Council,
30 local radio-station sales managers, selected Plummers
Furniture and its agency, Publicis Dialog, for the Best
Spot of the Month for the spot titled “Phone Tree.”

According to Publicis copywriter Jody Horn, ““Phone
Tree’ was specifically a radio idea. With radio you don’t
have a predetermined visual. That allows you to have
people use their own imaginations to create their own
visions. That's what brings radio to life.”

“Radio is very successful for us, especially in Los
Angeles,” said Publicis Dialog Principal Director/
Broadcast Harriet Norris. “Radio allows us to select
stations that reach broad-based audiences. The ‘Phone
Tree’ spot increased both foot traffic and sales. We were
very pleased with the results. It was a successful
campaign.”

David Snyder is Chairman/CEQ of Snyder Inc.,
based in North Carolina. How to Mind-Read Your
Customers is available in paperback at www.
amacombooks.org.

- . " -
A . AADIO SPOT STARS

Accepting the SBCA's Best Spot of the Month award
are Publicis Dialog Principal Director/Broadcast Harriet
Norris, President Stacey Paynter, copywriter Jody Horn
and Exec. Creative Director Tom Kavanaugh.

SCBA'S MAY 2001 BEST SPOT OF THE MONTH

‘PHONE TREE'

Voice: Hello, you've reached Plummers. Due to
the high volume of calls regarding our bedroom
clearance sale, ourautomated system will help you to
address absolutely all of your specific bed needs.

If you are contemporary and looking for beds with
sleek and modern design, press one.

If you are classic and looking for beds with
conservative and time-honored styling, press two.

If you are children and looking for beds with
springy springs and no bogeymen, press three.

If you are newlyweds and looking for beds with
springy springs and springy springs, press four.

Announcer: Hurry down for even-better-than-
usual savings at Plummers’ bedroom clearance sale.
We've got an enormous range of styles, and if you
purchase a bed and matching dresser right now,
you'll get 20% off on a Simmons mattress.

Voice: If you areasleepwalker and looking for beds
with portability and dual airbags, press five.

Announcer: Sale starts Saturday, May 5. Best deals
will go first, so hurry while supplies last. Visit
Plummers at any of our nine Southland locations.
Call store for details. Not all items on sale.
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THE STATION LISTENERS SEE

Since l idolize H.A. Rey’s Cu-

rious George more in adult-
hood than I did in my youth, it
is really no wonder that I love
the Internet. Unlike any other
medium, the Internet is still at
the point where we're finding
new ways to use it every day.
Radio works under one basic
model: pushing information
and selling airtime. But
Internet users are free to find
new ways to make the most of
the ‘Net's two-way communi-
cation. And the Internet will

By Rich Carr

number of new and valuable

hear a client’s commercial on the air, they should be
able to see that client’s offer on your website. Does
your station website list all of your advertisers’
phone numbers, addresses and URLs? If not,
consider developing an advertiser’s index or similar
program.

You may think that all this will be too much work
for your webmaster, but that doesn’t have to be true.
Creating and maintaining advertiser listings should
be simple; it takes only basic web-design skills. If
your webmaster can’t get the things you need done in
a timely manner, hire a company that specializes in
web maintenance to guarantee that you can deliver
on your promises to your clients (and garner nonspot
dollars for your station).

Your job as a radio sales-
person isn’t just to sell

better at every aspect of

certainly continue to reinvent it- 4
self to provide not only entertain-
ment and information, but any e spots. Your job is to get

applications.

®
o
Now here is the key com- @
ponent: When 1 say Inter- @
net, you should think radio
station. (“Internet.” “Radio
station.” Good!) Your job is to .
deliver customers to your clients, plain and simple.
There's the radio station people listen to, on your
AM or FM signal, and there is the radio station
people see, on your website. If you can grasp that
simple concept, you'll see that the Internet should be
an integral part of every proposal you submit — that
is, if you truly want to do some good for your clients.
Whether your advertisers have their own websites
or not, they all need to be on your radio station’s
website.

Armed with this idea, you are now miles ahead of
everybody else and infinitely more valuable to your
customers, both clients and listeners. If listeners can

g11

w%@“ and your employer and to

your job. Your jobis to learn
more, to read more, to be a
media specialist and a re-
source for your advertisers

be as curious as Curious
George. If you take the time to learn about and
understand the Internet’s value to advertisers, you'll
help your clients generate more revenue. Then your
clients will reward you with continued advertising
support, and they’ll refer their friends and associates
to your station. In the end you'll be richer, both
financially and professionally.

Rich Carr is VP of Radio Web Network (www.radio
webnetwork.com), aradio-website saies, management
and promotional network headquartered in Portland,
OR. Carr can be reached at 503-612-0517 or rcar@
radiowebnetwork.com.

MARK YOUR CALENDARS

Important dates and events in the coming months

—

* Aug. 24-25 — Dick Orkin and Dan O’'Day's
International Radio Creative and Productian
Summit. Hollywood Roosevelt Hotel, Hollywood,
CA; register at www.danoday.com

 Sept. 5-8 — 2001 NAB Radio Show. Emest N.
Morial Convention Center, New Orleans; 800-
342-2460

» Sept. 11 — The Recording Academy presents
the Latin Grammy Awards. American Airlines
Arena, Miami; 310-392-3777

s Sept. 19-20 — “Arbitron 101" PD Seminar.
Columbia, MD; contact Bob Michaels at 972-
385-5357

* Sept. 20-Dec. 12 — Fall 2001 Arbitron

¢ Sept. 25-28 — National Association of Black
Owned Broadcasters’ 25th annual Fall Broad-
cast Management Conference. Monarch Hotel,
Washington, DC; 202-463-8970

— -

* Oct. 1-4 — NAB Satellite Uplink Operators
Training Seminar. NAB Headquarters, Washing-
ton, DC; 202-429-5300

* Oct. 8-11 — QuickTime Live! Conference. Beverly
Hilton Hotel, Beverly Hills, CA; 408-354-2500 or
www.apple.com/quicktimelive

¢ Oct. 18 — The 16th Annual John Bayliss
Radio Roast. The Pierre Hotel, New York; 831-
624-1536

¢ Oct. 28-30 — Canadian Association of Broadcast-
ers 75th Annual Broadcasters Convention.
Ottawa, Ontario, Canada; 613-233-4035

* Nov. 7-8 — Arbitron “Beyond the Basics™ PD

Seminar and Arbitron University. Columbia, MD;
contact Bob Michaels at 972-385-5357

¢ Nov. 11-13 — NAB European Radio Conference.
Sofitel Paris Bercy, Paris; contact Mark Rebholz
at 202-429-3191 |

SUCCESS STORIES FROM THE RAB

THE HOME-IMPROVEMENT BOOM

Consumer spending on the home continues to grow, as
demonstrated by the opening of new stores by the Home
Depot Expo and Sears’ Great Indoor Experience chains.
Discount department and home stores Target, Wal-Mart and
Kmart also continue to thrive, despite the slowdown in overall
consumier spending.

Category: Home Improvement
Market: Lansing, MI

Submitted by: Citadel/Lansing, M

Client: McDaniels Kitchen and Bath

Situation: For more than 40 years, McDaniels Kitchen and
Bath has been a leading redecorating and construction
supplier in Lansing, MI, selling everything from $30 faucets
to $30,000 complete kitthens. About 10 years ago McDaniels
added a new retail showroom to display its kitchen and bath
solutions and went from not using any advertising to a
regular mix of 75% radio and 25% television. Its target is
homeowners ages 25-54 with above-average income.
Through a long-standing partnership, Citadel Communica-
tions’ Radio One marketing division in Lansing has helped
McDaniels reach its goals and tap the power of radio to
deliver results.

Objective: McDaniels needed to build on its existing top-of-
mind awareness to address new local competition., Its
marketing goai is to draw customers into its retail showroom
and maintain its status as one of the top three.suppliers in
the state in its product category.

Campaign: Citadel Sr. AE Dan Hagfors put together a totai
audience plan designed to run 10 months a year, rotating
consistently through ali dayparts to build awareness. As part
of the plan McDaniels uses co-op accruals from manufactur-
ers Aristokraft, Kemper and Decora and featured a promotion
to give new clients a free dishwasher or a free product
upgrade with every custom kitchen project purchased.

Results: Dave Kirkey of McDaniels says, “After advertising
with Radio One for over 10 years, our business has qua-
drupled. When people come in, we always ask them how they
heard about us, because we are interested in knowing which
methods of advertising work best. We've found that what
really pushes them was having heard the ad on the radio. !
don’t think we could have done it without advertising on
radio.” The company has increased its presence in the market
over the years by adding Citadel/Lansing stations that reach
its target and by participating in relevant promotions. Smart
companies like McDaniels use radio to stretch their co-op
dollars and realize the maximum return.

——— RABTODIBON——

More marketing information and resources from the RAB

Here you'll find more marketing information and resources
from the RAB. For more information, call the RAB's Member
Service HelpLine at 800-232-3131, or log on to RadioLink at
www.rab.com.

FROM THE RAB'S NTR TOOLS FOR TOOAY'S ECONOMY

One of the best NTR categories in today’s economy is home
improvement. Builders are asking, “What recession?” and are
experiencing sales growth. Manufacturers and retailers are aiso
experiencing sales growth and increasing their budgets for in-
store promotions, marketing and advertising. if you're tired of
slashed ad budgets and clients who are crying about the
economy, turn to the home-improvement category. There are
hundreds of leads to caii on.
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By Brida Connolly Bose Corp.
boonnolty @ monine.com (www.bose.com) has

joined the Internet-radio
appliance business with the Wave/PC, an addition
to the popular high-end audio line that also
includes the Wave radio and radio-CD player.
Some reports have compared the Wave/PC to
3M’s late Kerbango, but the Wave/PC is not a
standalone Internet-audio device. Also, while the
Kerbango never made it as far as consumers, the
Bose system is available right now, for $449.

The Wave/PC is a good-looking box, simitar to the
Wave radio in design and almost exactly the
same size — about that of a large
shoebox. The package includes . '_ R
software for the Internet-radio tuning lw
functions, a cable and a credit-card-
sized remote control that can handle

o)
==

INTERNET

NEWS & VIEWS

Bose Goes Into The
'Net-Radio Appliance Biz

tells R&R that the company contacted venerable
Internet-audio aggregator VTuner to gather content in
the RealAudio format. “What we noticed was that a lot
of stations were often down, especially broadcast
stations,” he says. “VTuner has technology to measure
the reliability of a radio station over time. We wanted
only stations above a certain reliability percentage.” He
adds that reliability was the primary criterion for
stations to appear on the Wave/PC tuner.

The software is CDDB-compatible; that is, it uses
the CDDB music-recognition technology. It rips songs
either as MP3s or, for those who want to mix and burn
their own CDs, in WAV format. While it doesn’t

function as downloading software — “We
wanted to stay away from that,” Carvajal
says — the Wave/PC automatically
locates any newly downloaded MP3s on
the user’s hard drive and adds them to
i its library.

i o W]

i

six presets each for CDs; music files;
and AM, FM and Internet stations.
Because Bose has a licensing
agreement with Real, all 500 or so
stations on the Wave/PC's tuning software are
RealAudio streams; it doesn’t support Windows
Media, streaming-MP3 or other formats. You can still
play other streams through your PC, however, and, as
the Wave/PC replaces your computer’s speakers, those
streams will probably sound pretty good.
Bose Wave/PC Product Manager Santiago Carvajal

Site 0f The Week

The software package
also helps locate
broadcast stations and
select presets, and, when
the PC is turned off, the
Wave/PC works as a
radio. it has no internal CD player but controis CDs that.
play through the PC — and it does have to be a PC; the
system requirements specify Windows 98, 98 SE or
Millennium Edition. As of now, there’s no Macintosh
version planned.

Fancy Programming In A Plain BoomBox

BoomBox Radio (www.boomboxradio.com) is not,
at first glance, very inviting. The framed, navy-and-
white interface is plain and old-fashioned, and the
liveliest thing to be seen is a cute little animated-GIF
antenna in the upper left that throws out semicircutar
“radio waves” — an odd choice of logo foran
Internet-only operation.

Music begins to play as soon as the
site is loaded. It's the “'70s & *80s Dance”
channel, apparently because it's first in
the menu box. The little custom RealAu-
dio player is accessed by way of a banner
that says “Take the Music With You" —
meaning off the BoomBox site — and
includes a single button for both “Play”
and “Pause,” a bitty volume slider and a
drop-down menu with which to switch
stations.

The no-frills look is a nice change from the usual
pack of busy extras, but, post-DMCA, the artist, song
and album title are not really frills, especially on a
website that provides no playlists or other music
information. Of course, BoomBox was launched back
in 1998, a legal lifetime ago. Choosing your station
by way of the “Links” page does bring up a regular
RealAudio player that provides some song informa-
tion, but some tracks are not identified, and others
are ID'd only by title.

The monaura! RealAudio streams run reasonably
smoothly, though they sometimes skip when other
websites are loaded, even on a T1 connection (and
BoomBox has the only 'Net streams I've ever heard that
seem able to prodoce static). In a peculiar glitch, if you
return to the homepage while the custom player is up,
the stream from the player is overridden by the default

: disco channel and has to be restarted.

BoomBox's selection of 60-plus
stations is excellent, including four hip-
hop channels; three Country channels;
four '80s channels, among them “Power”
and “Lite” variations; a dedicated
“Classical Piano” format; half a dozen
Rock stations, including “Glamour
Rock”; the very well-done “Classic
Crooners™; and “Dueling Banjos,” which
is by far the best bluegrass channel I've
ever heard on the ‘Net. And, down at the very end of
the menu, there are “Nature Sounds” — mostly
rainstorms and ocean effects.

For business matters, the “Advertising” link is
sensibly placed on the site’s main toolbar. Though
there are a respectable number of ads on the home-
page, the only spots | heard in the streams were for
BoomBox's own products and those of its Talk sister,
Voice America.

—Brida Connolly
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XACT Radio Names
Nenni VP/Programming

XACT Radio Network, a provider of custom
Internet-radio channels for broadcast stations,
has named Ron Nenni VP/Programming. Nenni
will be responsible for developing the service's
programming strategy and for building its
relationships with record labels and broadcast
affiliates. He was most recently OM of Infinity
Alternative KITS/San Francisco and before that
served as OM/PD of KOME/San Jose. XACT
President/CEO David Juris said, “Ron's experi-
ence and contacts within the radio and recording
industries are critical to our strategy of working
with station management and record labels to
deliver a truly state-of-the-art listening experi-
ence to consumers.”

EMI, Streamwaves Launch
On-Demand Service

EM! Christian Music Group and streaming-
media company Streamwaves have launched
HigherWaves.com (www.higherwaves.com), a
licensed Christian-music subscription service.
Participating in the project are, among others,
EMVI's Forefront and EMI Gospel labels and the
independent Flicker, which is distributed by EMI/
Chordant. The $13.99-per-month HigherWaves
service allows on-demand streaming of tracks
and albums by such artists as Audio Adrenaline,
Avalon, dcTalk, Newsboys and CeCe Winans.

— CYBERSPACE

Hot, new music-related World Wide Web sites, cool
cyberchats and other points of interest along the
information superhighway.

*On Tuesday (8/21) talkk with Platinum-selling
country artist Joe Diffie about his new release, In An-
other World, at 8pm ET, Spm PT (http://chat.yahoo.
com).

* Seventeen.com teams up with Yahoo! to present a
chat with R&B prodigy Res. Catch the action this Wed-
nesday (8/22) at 7pm ET, 4pm PT (http://chat.yahoo.
comy).

o " bn
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*HOB.com begins 24-hour video webcasts of

' Pennywise and Alkaline Trio performances this

Friday (8/17) at 3pm ET, noon PT (www.hob.com).
* Also on Friday, catch an encore presentation of Get-
Music’s interview with R.E.M. at 2pm ET, t1pm PT

| (www.getmusic.com).

|

eCatch an interview with country star Tammy
Cochran this Wednesday (8/22) at 6pm PT, 3pm PT
(www.getmusic.com).

» Elektra aggro-rockers Systematic sit down with
GetMusic this Thursday (8/23) for a video interview and
performance at6pm ET, 3pm PT (www.getmusic.com).

—fFrank Correia
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CD CLOAKING
CROSSES THE

LINE

A few months ago |
suggested that there was @
whole new convenience-
bascd revenue stream
available to the recording
industry if the labels
would offer, for & few
bucks extra, MP3 files of
cuts on CDs to customers
who buy the CDs. In ad-
dition to fighting piracy
by going after file-cxchange sites and the pirates
themselves, why not give consumers a really great
experience and make some cash at the same time?

But the recording industry has quictly begun
going in the opposite direction, and I think it has
made a serious ermor in judgment. As you read
this. the labels are moving CDs that have been
cloaked into the record stores.

What is cloaking? It's the alteration of an au-
dio CD so that when it is placed in a4 CD-ROM
drive to be ripped. the drive does not recognize
it. The CD looks blank to the system and can’t
be ripped to MP3 or MP2 or \WAV files or any-
thing clse: in fact. on most systems it can’t even
be played. Companies like MacroVision.
SunnComm and MidBar have cloaking schemes
that the record companies have been using on
CDs for some time now. beginning with Charlie
Pride’s well-publicized “A Tribute to Jim
Reeves.” which used SunnComm’s MediaCloQ
technology to protect its contents.

SunnComm Chairman/CEO John Aquilino
says his company’s mission is to “'keep the con-
sutner experience intact.” and it offers purchas-
ers of its cloaked CDx the ability to immediately
download Windows Media files instead of MP3s,
complete with digital rights management to pre-
vent those \WMA files from being played any-
where but on the hard drive to which they were
downloaded. Including. unfortunately. that sume
consumer’s handheld devices. portable. MP3
players. MP3 car stercos and other computers.
Got a laptop?

This is. at the very feast. shortsighted. and at
the most it's an invitation to a class action suil.
First. it’s not that hard to simply record audio o
another device if a pirate is determined 1o do so.
If you can hear i1, you
can capture it. And.
more importantly. what
does this say to the
law-ubiding listener who has legally purchased
CDs, who has rejected the notion of stealing his
favorite artists” music on the web and who has
invested in MP3 soltware and hardware? It's a
slap in the face to make it nearly impossible to
convert digital audio to other. more convenient
formats. To do that is not a guaranieed right. but
it’s a lawsuit-proof convenience that the Ameri-
can public has begun to embrace.

Cloaking is nothing short of a PR nightmare
waiting to happen.

David Lawrence

Questions? Comments? david @ netmusiccount
down.com. or post to the “lnternet” folder on the
wiww rronline.com Message Board.
David Lawrence is heard on WGN/Chicago; is the l
host of Onting Today and Oniine Tonight, syn-
dicated high-tech/pop culture radic talk shows I
| trom Dame-Gallagher; and is the host of the ‘Wet
Music Countdown radio shows from United |
Stations. A 25-year radio veteran, Lawrence was a
founder of the American Comedy Network, Is the |
voice of America Oniine and is a-leading expert on
Internet entertainment. ‘

August 17, 2001 R&R @ 15

L et me state something clearfy to correct a misconception that  inadvertently
passed along in an earlier column. I've reviewed the language of Section
1008 of the 1992 Audio Home Recording Act, and it is clear that the act

does not guarantee us the right to convert our music to other formats. All it, --

guarantees is that, if we do, we can’t be sued for it. It doesn’t say that the
record companies have to make conversion easy, or even possible.
Thatsaid, record companies thatare also electronics manufacturers —
Sony and BMG come to mind pretty fast — are going to have internal
squabbles about whether one side of the company can effectively put another
side out of the digital-audio business. If Sony Consumer Electronics makes
a cool portable MP3 player, advertises it like crazy and sells it like fiotcakes,
the people there are going to be pretty angry when Sony Music's CDs can’t
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ARTIST COTitle

LIFEHOUSE No Name Face/ “Hanging™
DESTINY'S CHILD Survivor/ “Booty”
AGUILERA, LIL’ KIM, MYA & PINK Moulin Rouge/ “Lady”
JANET All For You/ “Someone™

STAIND Break The Cycle/ “Awhile”

NELLY Country Grammar/ “Ride”

DAVE MATTHEWS BAND Everyday/ “Space”
TRAIN Drops Of Jupiter/ "Drops”
BLINK-182 Take Off Your Pants And Jacket/ “Rock”
INCUBUS Make Yourselt/ “Drive”

CITY HIGH City High' “Would"

EVE Scorpion/ “Blow™

012 Devil's Night/ “Purple”

ENYA A Day Without Rainv/ “Time”

‘N SYNC Celebrity/ “Pop™
JESSICASIMPSON /rresistible/ “trresistible™
112 112 part i1i/ “Peaches™

0-TOWN O-Townv “Nothing™

SUGAR RAY Sugar Ray/“Over”
BACKSTREET BOYS Black & Blue/“More™

Country

ARTIST CO/Title

OIXIE CHICKS f/y/ “Heartbreak™

LONESTAR /'m Already There/ “Already”

LEE ANN WOMACK / Hope You Dance/ “Call”
TOBY KEITH Pulf My Chair/ “Talkin™
MONTGOMERY GENTRY Carrying Orv “Change™
BLAKE SHELTON Blake Sheltorv “Austin™
BRAD PAISLEY Part i/ “Two"

BROOXS & DUNN Steers & Stripes/ “America”
KEITH URBAN Keith Urbar/ “Blacktop”

JO DEE MESSINA Burrv “Downtime”

JAMIE O'NEAL Shiver/ “Angels”

TRISHA YEARWOOD /nside Out/ “Would've”
CHRIS CAGLE Play 1t Loud/ “Laredo™

TAMMY COCHRAN Tammy Cochrar/ “Waiting”
KENNY CHESNEY Greatest Hits/ “Happen”
OIAMOND R0 One More Day/ “Svieet”
NICKEL CREEX Nicke! Creek/ “Down”

SARA EVANS Born To Fiy/ “Ask”

SHEDAISY 7he Whole Shebiang/ “Holding”
RASCAL FLATTS Rascal Flatts/ “While”

Hot AC

ARTIST CD/Title

LIFEHOUSE No Name face/ “Hanging™

DAVE MATTHEWS BAND Everyday/ “Space”
DIDO No Angel/ “Thankyou,” “Hunter”

TRAIN Drops Of Jupiter/ “Drops*

STAIND Break The Cycle/ “Awhile”

SUGAR RAY Sugar Ray/“Over”

INCUBUS Make Yourself/ “Drive”

MOBY Play/Southside™

AGUILERA, LIL" KIM, MYA & PINK Moulin Rouge/ “Lady”
3 DOORS DOWN The Better Life/ “That™

EVE & Horrorscope/ “Night”

SMASH MOUTH Shrek/ “Believer”

MATCHBOX TWENTY Mad Season/“Mad.” “Gone™
FIVE FOR FIGHTING America Town/ “Superman”
BARENAKED LADIES Maroon “Falling”

LENNY KRAVITZ Greatest Hits/ “Again™

MELISSA ETHERIDGE Siin/ “Love™

NELLY FURTADO Whaa Nelly!/ “Bird

FUEL Something Like Humary *Bad”

DEPECHE MODE Exciter/“Dream*

~ all of our ripping-dependent automation systems to Windows Media? Do

ANOTHER LOOK AT THE AHRA

be used to create files to play in the devices.
What about the CDs serviced to radio? Are we going to get COs that
haven't been cloaked? If not, do the record companies expect us to switch

they expect us to record into our systems with analog audio in real time?
Not likely, in either case. And if they do give us uncloaked CDs, how fong
before those “special” CDs start showing up on eBay and Yahoo! Auctions
or being ripped and passed around by radio people?

Finally, a bulletin in the ongoing arms race between the labeis and
music-loving hackers: Last week MacroVision's cloaking technology was
cracked. Here we go again.

— David Lawrence

i

LW TW ARTIST COTitle

1 1 ALICIAKEYS Songs In A Minor/ “Fallin™

2 2 DESTINY'SCHILD Survivor/ “Booty”

3 3 JNLLSCOTT Whols Jill Scott” “Way™

4 4 D12 Devil's Night/ “Purple”

5 5 JANET Al For Yow “Someone”

13 6 MUSIOAjuswanaseing/ “Love”

— 7 AALIYAH Aaliyal/ “Resolution”

6 8 LUTHERVANDROSS Luther Vandross/ “Take™
9 9 CASE OpenLetter/ “Friend”

8 10 112 Part 1/ "Peaches”

11 11 R.KELLY TP-2.conV “Fiesta”

7 12 INDIA.ARIE Acoustic Soul/ “Brown”

— 13 JENNIFERLOPEZJ. Lo/ "Real”

11 14 JAHEIM Just In Case/ “Case™

10 15 EVE Scorpion/“Blow™

— 16 CRAIG DAVID Born To Do 1/ “Fill"

12 17 SUNSHINE ANDERSON Your Woman/ “Heard”
15 18 JAGGEDEDGE Jagged Littie Thrill “Party”

19 19 F.EVANS & C. THOMAS 7. Ditty And The Bad Boy Famity/“Can't”
14 20 USHER 8701/“Remind”

LW TW ARTIST COTitle

4 1 DAVEKOZ The Dance/“Bright”

1 2 JEFF KASHIWA Another Door Opens/~Around”
7 3 BRIANCULBERTSON Nice And Slow/“Get”

13 4 GERALDALBRIGHT 7o Grover With Love/ "Winglight”
8 5 EUGEGROOVE Euge Groove/ “Sneak”

18 6 MARCANTDINE Cruisin/ "Mas”

9 7 CHUCKLOEB in A Heartbeat/ “North™

10 8 FREDDIERAVEL Freddie Ravel/~Sunny”
— 9 STEVE COLE Between Us/“Start”

S 10 SADE Lovers Rock/ “Scrow™
— 11 ERIC MARIENTHAL Turn Up The Heal/ “Venice”
2 12 LUTHERVANDROSS Luther Vandross/“Take"

6 13 RICK BRAUN Kisses in The Rain/ “Kisses”

— 14 GEORGEBENSON Absolute Bensor/ “Medicine™
— 15 SPYRO GYRA /n Modern Times/ “Open”

3 16 PIECES OF ADREAM Acquainted/ “Ready”

12 17. FOURBOEAST Nocturnal/ “Bumper”

15 18 CRAIG CHAQUICO Panorama/ “Cate”

19 19 MICHAELLINGTDN Vivid/ “Sunset”
— 20 PATTIAUSTIN On The Way To Love/ “Kind”

Altemative

LW TW ARTIST CD/Title

2 1 STAIND Break The Cycle/ “Awhile”

1 2 BLINK-182 Take Off Your Pants And Jacket/ “Rock”
4 3 TOOL Lateralus/ “Schism”

3 4 LINKIN PARK Hybrid Theory/ “Crawling,” “End”
5 5 WEEZER Weezer (2001)/ "Hash,” “Island”

7 6 GORILLAZ Gorifla/ “Clint”

6 7 U2ANThat You Can't Leave Behind/ “Elevation”
9 8 DAVEMATTHEWS BAND Everyday/ “Space”

10 9 LIFEHOUSE No Name Face/ “Cycle”

14 10 SUM 41 AllKiller No Filier/ “Lip”

12 1t 3DOORS DOWN Beffer Life/ “That”

— 12 LIMPBIZKIT Chocolate Starfish and the Hol Dog Flavored Water/ “Boiler”
8 13 RADIQHEAD Amnesiac/ “Knives™

13 14 311 Ffrom Chaos/ “Wouldn't”

18 15 CAKE Comfort Eagle/ “Short”

16 16 ALIENANT FARM Anthology/“Smooth”

11 17 STONE TEMPLE PALOTS Shangri-La Dee Da/ “Days™
17 18 DISTURBED Sickness/ “Down”

15 19 INCUBUS Make Yourselt/ “Drive”

— 20 FUEL Something Like Human/ “Bad”

Gracenote com. Groave Cycle. WonRadho. Kinetic Radio. M

g . Music Chaice, M

E-Charts are based on weekly rankings of CO sales, downloads and streams of artists online compiled and tabulated directly from the fogtiles of reporting websites. Reporters include Alty Radio
Amazon.com, BarnesandNobie.com, bolt Radio, bored.com, BAN Radio, CONow.com. CONow Radw, ChoiceRadio.com. City Internet Radio. ClevelandRocksLive.com. DMX Music. FreeClub.com,
datch, Musicplex, PEEL Radio, Radio.Beonair.Com, Radio Free Virgin, Radio Juntos. Radi on bay 9

Skateboard.com, Spinner.com., the ;amz com. The RacdoAMP Network, and wwawv.com Radio. Data rs vieighted based on trafhc reports by web tratfic monhor MediaMetroe. Charts are ranked with a 5050

methocology of sales data and streaming /airpiay data for the six reporting formats. ©2001 R&R Inc. ©2001 Onhne Today, NetMuskc Countdown. -
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Rider Climbs To
Curb Director/
National Promo

Curb Records Manager/Mid-
Atlantic Regional Promotion April
Rider has been promoted 1o Direc-
tor/National Promotion. She suc-
ceeds Rick Rockhill, who held the

|

position for two years and will |

scgue to Rider’s former post in the
Mid-Atlantic region.

Curb VP/Promotion Carson
James told R&R. “April has
proven herself as a meticulous, de-
tail-oriented individual and couples
that with an intense passion for the
music and her job. That's a rare
combination that will allow her to
excel in her new position.”

Rider joined Curb for regional
promotion duties in August 1999,

Her prior experience includes stints |

at Decca Records and Skip Stevens
Promotions. Rockhill was with
DrecamWorks/Nashville when he
joined Curb in September 1999 as
Director/National Promotion.

Blassingame Named
Entercom/Memphis
VP/Market Manager

Entercom/Memphis has appointed
John Blassingame VP/Market Man-

' Morris: Island Nat'l Dir./Adult Formats

ager for its three-station cluster, con- |

sisting of Urban
Oldies WICE,
Hot AC WMBZ
and AC WRVR.
| He succeeds Cun
Peterson. who
departs the Ten-
nessee rio.
*John’s a qual-
ity broadcast ex-

Blassingame proven  track
record of excellence,” remarked
Entercom Regional VP Stephen
Godofsky. “He has the vision, skills
and leadership qualities to be very
successful for Entercom/Memphis,
and we're glad to have him join us.”

Biassingame said, “I'm rcally
excited about this oppontunity to
assume lcadership of Entercom’s
excellent Memphis radio proper-
ties. I'm looking forward to work-
ing with the stations’ management
team to move us to the top of the
Memphis market.”

A former member of the Country
Radio Broadcasters Assn. board of
directors. Blassingame has also been
GM of WGAR & WMIJI/Cleveland,
held sales and sales-management po-
sitions at WNCI/Columbus, OH and
was a WRIF/Detroit AE.

Ardsley Country Club

ecutive with a |

During the Pratt Institute’s 10th annual Black Alumni Celebration at the
Creative Spirit scholarship benefit dinner in New York, Elektra Enter-
tainment Group Chairman/CEQ Sylvia Rhone received the Creative
Spirit Award for her stellar accomplishments in the music industry. She
then posed with the other award recipients. Seen here (i-r) are Burber-
ry USA Limited VP/Design Martin Cooper, international designer Phil-
lippe Starck, Rhone, Madison Square Garden and New York Mets offi-
cial photographer George Kalinsky and Vibe magazine Editor-in-Chief

Emil Wilbekin.

Island Records has tapped
Patty Morris as its new National
Dircctor/Promotion, Adult [j
Formats. Based in New
York. she reports to Sr. VP/
Promotion Ken Lane and
will focus on the Hot AC,
Modern AC and main-
stream AC formats.

“l have watched Patty
grow as a New York re-
gional. and she has demon-
strated to me the capacity
to build upon existing rela-
tionships and, ultimately.
the ability to assume a greater role,”
Lane commented. “1 am very proud
to make her our National Director/
Promotion. Adult Formats.”

Morris

Morris noted, "I am honored to
be working for a company that pro-
motes the kind of out-of-
the-box thinking that Island
Def Jam thrives on. The
positive reinforcement that
Ken Lane provides to his
staff inspires an unparal-
leled confidence and win-

— this is a dream job.”

Morris was most recently
Regional Marketing/Pro-
motion Director at Virgin
Records, a post she held
for the past 18 months. Prior t0
that she spent five years as Direc-
tor/Field Operations at Virgin
Records.

’BYE/Las Vegas Says Hello To SJ KOAS

Desert Sky Media flipped KBYE/Las Vegas. at 105.7 MHz, to Smooth
Jazz on Aug. 8. The station changed call letters to KOAS and is known
as “The Oasis™ — a handle perfect for the high-desert market. The cali
letters KOAS were last used in Tucson, before Smooth Jazz was aban-

doned in that market.

KOAS OM Vic Clemons said. “We feit it was important to serve vari-
ous underserved audiences in the market, and we hope to provide the best
in radio programming for our listepers.™

Consultant Jim Teeson guided the Smooth Jazz station’s launch. He

consults two other Smooth Jazz outlets: Bonneville’s WSSM/St. Louis
and Styles Broadcasting’s WSJZ/New Orleans.

 Hay

Continued from Page 3
clusters in smaller markets mirrors
the larger-market trends of the past
four ycars, but doing business in
these smaller communitics differs
greatly from broadcasting in the top

L

20 markets. [ grew up with small-
market radio and thoroughly en-
joyed the more tangible sense of
community those experiences pro-
vided. When Al offered me a posi-
tion with this new group, it wasn’t |
a difficult decision.”

Monday, October 1, 2001

The Ardsley on. Hudson Country Club

Ardsley, New York

Contact Gordon Hastings at 203=-862-8577

ning attitude in everyone |

EXECUTIVE ACTION

Warshaw Rises To Emmis/L.A. Dir./Nat’l Sales

ZLANLos Angeles NSM Dick Warshaw has been promoted to Direc-

tor/National Sales for Emmis/Los Angeles, which includes Country
KZLA and CHR/Rhythmic KPWR. The 35-year radio veteran joined KZLA
four months ago. His L.A. radio background includes NSM stints at KCMG
(now KHHT), KTWV and KFWB.

“Dick has done a great job for us at KZLA, and this promotion was a
natural move for us,” Emmis Director/Sales Jeff Federman commented.
“Dick’s long-standing relationships in the national arena will serve both sta-
tions very well”

Warshaw said, *I'm thrilled to add the responsibilities for KPWR, one of
the top radio stations in the country, and to continue my career growth with
Emmis Communications. I'm very fortunate to work with such a great com-
pany and two great staffs”

WBBM-AM/Chicago Elevates Bowen To GSM

eter Bowen has been promoted to GSM of Infinity's News WBBM-

AM/Chicago. Bowen has headed WBBM's sports sales division, over-
seeing sales efforts for the station’s NFL Chicago Bears and NHL
Blackhawks play-by-play programming, since last year. He replaces David
Santrelia, who recently exited the station to become GM at Salem's cross-
town WYLL & WZFS (see story, Page 3).

WBBM VP/GM Rod Zimmerman said, “Peter’s leadership skills, local-
market knowledge and News radio sales experience make him uniquely
qualified to lead WBBM Newsradio 780's sales department to new heights
in the years to come.”

Bowen has been with infinity in Chicago for the past six years, first join-
ing the group as LSM of Oldies WUMK. In 1999 he became GSM for WMAQ,
then segued to WBBN's sports sales division after 'MAQ transitioned to
Sports/Talk WSCR last year. Bowen entered the radio business as an AE
for WPNT/Chicago (now WNDY),

Gwiazdon To Direct South Gentral/Nashville Sales

ales Insights President Dennis Gwiazdon has been named Director/
Sales for News/Talk WMAK-AM and AC WJXA-FM in Nashville, ef-
fective Aug. 27. The South Central Communications
duo had been operating without a sales director.
“Dennis is obviously incredibly qualified and is a
great grower of people,” South Central VP/Radio Divi-
sion Craig Jacobus told R&R. “He also has excellent
training and recruiting skilts. Sales Insights did per-
ceptual studies for advertisers, but Dennis really
wanted to get back to the station side. His prior man-
agement experience was with companies like Brown
Broadcasting and Nationwide. Those companies were
similar to South Central, which is probably why Den-
nis was intrigued about joining us.”
Gwiazdon's resume includes GM stints at KMCG/
San Diego, KPOP & KGB/San Diego, KRWM/Seattle
and KKAT/Saft Lake City.

Burke Becomes SVP Of Northeast Broadcasting

avid Burke has been named Sr. VP of Bedford, NH-based Northeast
Broadcasting. He will oversee day-to-day operations for the company’s
13 stations in Vermont, New Hampshire and Massachusetts.

A 16-year radio veteran, Burke has been VP/GM for AMFM/Denver and
Infinity/San Jose. He has also managed American Radio Systems and
Fuller-Jeffrey stations in Sacramento.

“We are very excited about adding Dave to our growing company,” CEO
Steven Silberberg said. “His knowledge, experience and leadership will
help our stations achieve new levels of excellence. We believe Dave will
help make our already bright future that much brighter.”

Come and golf with
LPGA professional
Jan Stephenson
and a host of
broadcasting and

sports celebrities.

TEE IT-UP FOR THE BROADCASTERS’ FOUNDATION
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Newsbreakers
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© WESTWOOD ONE reaches an
agreement with Journal Broadcast
Group allowing JBG stations to begin
airng WW1 programming. JBG flag-
ship station WTM.J-AMWihvaulba re-
places ABC Radio News with the
WW1-distributed CBS Radio News. For
more information, contact Abby Mc-
Dorman at 212-641-2009; amcdo
Man @ WasiwoodonE. corm,

Also, WW1 presents the following
programs: The two-hour A Thibute fo
Sievie Ray Vaughan, hosted by WAXQY
New York's Bob Buchmann, airs Aug.
26; the two-hour A Tribute to Jimi
Hendrix, hosted by WZLX/Boston's
Chuck Nowiind, airs Sept. 17; and the
one-hour Eminem in Concert, recorded
atthe Barker Hangar in Santa Monica,
CA and featuring D12, Dr. Dre and oth-
ers, airs Sept. 21-23. For more infor-
mation, contact Andrew Scafetta at
212-641-2179; ascafetta @ westwood

one.com.
Radio

© BOB WALDEN joins Radio One as

@ Clear Channel Radio makes the fol-
lowing appointments:

JEFF RICE is named VP/Finance.He
was most recently ConfrollerFiadio Di-
vision.

JANE STEPHENS is named Control-

ler/Radio Division. She was most re-
cently Controllarfinkamat Division.

JOE IAHA

VP/Creative Ser-
vices. He was
most recently
Creative Director
forthe

Geffen/A&M
group.

© HANS HAE-
DELT rises toVP/

NSM of its Richmond, VA cluster a&ﬁ lthCA
(WCDX, WKJS, WJMO & WRHH). He ecords. wgs
was most recently an NSM for Clear most recently Sr.
Channel. Dir/A&R.

¢ RAYSA RODRIGUEZ-LEON rises
to Sales Manager at Katz Hispanic Me-
dia. She was most recently an AE.

 Mian Entertainment makes the follow-
ing promotions and additions:

.

\

KEITH
WALNER rises
to President/
COO of Milan
Entértanment's
U.S. office. He'
most recently
headed the of-
fice’s Business
& Legal Affairs
Dept.

MICHELLE DENTON is upped to
VP/CFO of Milan's U.S. office. She rises
from Dir/Finance & Royalties.

RENE KLAASSEN is appointed Die/
Sales. He has worked with the Caroline,
D@nandﬁodRoeordslabob.'

IANTHE ZEVOS is named Creative

HEATHER LONG joins Milan as Mar-
keting Manager. She was mostrecently
Dir/Marketing, Promotions & Public
Relations at Zeros and Ones Entertain-
ment.

Changes

CHR: WXYK/Biloxi, MS appoints
Darren Kies PD ... KSAS/Boise, ID
MD Tim Davis adds APD stripes ...
WKRZ/Wilkes Barre appoints Kelly
K MD ... At KKUU/Palm Springs,
CA, afternoon driver Ant Dog
segues to APD/mornings, and J
Quest takes over afternoons ...
KDWB/Minneapolis afternoon host
Tone E. Fly takes on mornings at

sistant JT rises to Exec. Producer at
'HFI, and "DWB weekender Shan-
nan Paul joins the "HFI moming
show for news duties. Fly’s pm show
remains on *DWB and his four other
affiliates via the Prophet System ...
WRHT/Greenville, NC morning
driver Chris Kellogg exits ... KISV/
Bakersfield moming co-host Mingo
segues to crosstown KKXX for
nights.

Country: The lineup changes at

KHFVAustin. 'DWB Production As-  KIKK/Houston as Rick Lovett j joins
Attist/Tie Total Plays
"N 8YNC Pop 70
"N SYNC Tell Me, Tell Me...Baby 68
AARON CARTER Oh Aaron... 67
DREAM STREET it Happens Every Time 67
KRYSTAL HARRIS Supergirl ’ 66
LIL’ ROMEO My Baby 64
A°TEENS Halfway Around The World 62
3LW No More (Baby I'ma Do Right) 62
BACKSTREET BOYS The Call . 53
A*TEENS Bouncing Off The Ceiling.:. 35
JESSICA SIMPSON Irresistible 34
DESTINY'S CHILD Survivor 33
BRITNEY SPEARS Lucky 32
AARON CARTER That's How | Beat Shag 31
BRITMEY SPEARS Oops!...| Did It Again 31
3LW Playas Gon' Play 30
SMASH MOUTH I'm A Believer 30
MYRA Miracles Happen 29
| A*TEENS Sugar Rush pa|
HOXU Perfoct Day A 2

‘ @ Playtist for the week ending August 12.

for mornings, Leslie Travis moves
from nights to middays, and Lil’ Joe
segues from momings to afternoons.

News/Talk/Sports: Real Money Talk,
hosted by Jim Cramer, debuts on
WRC-AM/Washington ... Infinity/
Houston hires Neal Taimadge to
lead the Texans Radio Network as
Dir/Texans Sports Sales ... KRKO-
AM/Seattle drops Westwood One’s
Don & Mike Show and adds ESPN’s
Dan Patrick (noon-3pm) and ABC’s
Mitch Albom (3-5pm).

Rock: Allen Harrison joins WVBZ/
Greensboro as pm driver ... Amelia
Ryerse joins WANJ & WXQR/
Greenville, NC as Creative Services
Director/afternoon driver. She re-
places Splatz. who resigns.

Records: Amanda Levine is named
Mgr./Tour Marketing and Jim
Parham is named Sr. Dir/National
Catalog Sales at Jive Records ... Ri-
chard Schaefer rises to Mgr./Tour
Marketing at London-Sire Records ...
Island Records ups Hillary Cooper
to. Mgr/Artist Development and Ja-
son Pritchett to Mgr/Antist Devel-
opment, Island Street Team ... Eric
Ferris is named VP/Marketing at
Virgin Records America ... Gold
Circle Records’ new address is 520
Broadway, Ste. 650, Santa Monica,
CA 90401; phone 310-319-3620; fax
310-451-6731.

Industry: The RIAA names Joel
Flatow GM/West Coast Affairs ...
Glenn Fisher Entertainment clears
WHKQXAC hicagn for its Wireless Prep
service ... Justin Tyme joins MTV/
MTV2 as Dir/Music Programming &
Development ... Gary Milller rises to
VP/Motion Picture & Television Mu-
sic, Clearance and Licensing at Uni-
versal Music Publishing Group.

- NATIONAL 4
RADIO )
FORMATS

Net AC

Stove Nichels
NoAdds
StarStation
Petor Stowart
No Adds

Classic Reck
Chris Miller
No Adds

Touch

Roa Bavis

¥ Adds

Boug Banks Morning Sheow
Sary Ssunders

No Adds

Tom Joyner Morning Show

Vic Ciemons
No Adds

ALTERNATIVE PROGRAMMING
Stove Kanoll » §00-231-2018
Bary Knell

DAYS OF THE NEW Hang On To This
311 You Wouldnt Believe

Alternative

BUTTHOLE SURFERS The Shame Of Lite
ECONDLINE CRUSH You Don't Know What It's Like
STAND Fade

Trigle A
STEVIE NICKS Sorcerer
WEEZER istand In The Sun
U2 Stuck in A Moment...

MARIAH CAREY Nevr Too Far
P OB RTINS S ot 2y

LEONA NAESS | Tried To Rock You...
SUGARBOMS Hello
U2 Stuck in A Moment...

Lite AC

MARIAN CAREY Never Too Far
ELTON JOMN | Want Love

ERIC CLAPTON Bolieve In Lite
PETER WHITE Tum it Out

AVALON Wonder Why
CINDY MORGAN Good Thing

FABOLOUS {NATE DOGG Can't Deny R
H-TEX Round And Round
LIL ROMEO The Girfies

m
Kosn Movlirle o

mmum

Toresa Cook
AFROMAN Bocauss | Got High
BLIK-182 Stay Together For The Kids

v

Active Rock
Stove Youag/Cralg Altmaler

P.0.0. Aive
SLIPKNOT Lot Bohind

[“Neritage Reck

Steve Young/Crolg Alimaier
DAYS OF THE NEW Hang On To This
NatAC -

Stove Nesior
WELLY FURTADO Tum Off The Light

-
Stove Young/Josh Nesier

CHRSTINA BLIAN AM To PM
U2 Stuck in A Moment. ..

Rhythmic R

Stove Neslor
FABULOUS 1NATE DOGG Cant Deny It
AL, $800P DOGG.... Do U Wanna Roll
Seft AC

AMike Betteili

HUEY LEWIS & THE NEWS Let Her Go And Start Over
Malastroam AC

Mike Bottelli

JIN BRICKMAN The Simple Things
Detilah

Mike Bettell]
DRARLAH CAREY Never Too Far

Dave Wingert Shew

Mike Bettelll
MARIAH CAREY Never Too Far

24 HOUR FORMATS
Jon Hellday » 303-784-8700

Adult 1t Radie
JJ Meckay

DIDC Hunter

CRAIG DAVID Fill Me In
TOVA 1 Do

Reck Classics

Jon Holldsy
No Adds
Aduit Contomperary

Rick
0-TOWN AN Or Nothing

RADID ONE NETWORKS
870-949-3339

Chelce AC

Yvoane Bay

OETTER THAN EZRA Extra Ordinary
ENYA Only Time

New Reck

Steve Loigh

No Adds

WESTWOOO ONE RADIO NETWORKS
Charile Cook © §61-294-9000
Bob Biackbern

Aduit Rock & Rafl

Joff Gonzer
AEROGSMITH Fly Away From Hers
U2 Stuck In A Moment...

Seft AC

Andy Fuller

JIN BRICKMANR The Simple Things
Bright AC

Jim Nays

STAND It's Boon Awhile

Radio: Gil Brandt joins as Sr. Foot-
ball Analyst and Chris Russell joins
as weekend host at Sporting News
Radio ... Lou Manfredini joins the
Weekend Radio Network as host of
the weekend program Ask Mr. Fix-It
... Jon & Sherry Rivers join the K-
LOVE Radio Network ... Westwood

One's MTV Radio Network adds
four new affiliates: WKQX/Chicago,
KITS/San Francisco, WPGC/Wash-
ington and WBZZ/Pittsburgh ...
Julia Hart joins Contact Radi-
Project Development Coordin?
Frank Brunke rises to Creay’

rector of Nassau Medi7 R

WV S et == e et e e o —eeras
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MONDAY AUGUST 27

1921/ Acme Packing Co. owner J.E.
Clair buys a pro football fran-
chise for Green Bay. W|. He pays
tribute to the meat packers at his
processing plant by naming the
team the Green Bay Packers.

Green Bay gets a team.

1964/ Actress Gracie Allen, 62, dles of
a heart attack.

1984/ Diane Sawyer becomes the fifth
reporter on the top-rated 60
Minutes.

Born: Lyndon Johnson 1908-1973,
Downtown Julie Brown 1963

In Music History

1965/ The Beatles get a chance to visit
Elvis Presley at his Bel-Air, CA
mansion. It doesn’t go well; a
nervous King spends much of
the four-hour encounter playing
guitar along with the.music on
TV shows.

1978/ Keyboardist Jon Lord joins fei-
low. ex-Deep Purpie member

David Coverdale in Whitesnake. |

A band of a different color.
1990/ Stevie Ray Vaughan, 36, and
four others are killed when their
helicopter crashes outside Troy.
Wi
Born: Daryl Dragon (ex-Captain &
Tennlile) 1942, Alex Lifeson
(Rush) 1942, Willy DeVille
1953

TUESDAY, AUGUST 28

1963/ At the Lincoln Memorial in
Washington, DC, civil rights
leader Martin Luther King Jr.
delivers his “I Have a Dream”
speech. More than 250,000
people witness the now-famous
address.

1996/ After four years of separation,
Charles, Prince of Wales, heir
to the British throne, and his
wife, Diana, Princess of Wales,
formally divorce.

Born: Jason Priestiey 1969

In Music History

1973/ Bobby “Boris” Pickett's “Mon-
ster Mash” goes Gold — but it
took 11 years to do it. The nov-
elty tune, a takeoft on the
“Mashed Potato™ dance craze.
hit No. 1in 1962.

1995/ Shortly after Dead Man's Party
becomes their first album to go
Gold, Dinge Boingo announce
plans to break up.

Born: Dave Hlubeck (ex-Molly Hatchet)
1951, Wayne Dsmond 1951

WEDNESDAY AUGUST 29

National Whiskey Sour Day

DATEBOOCK

1885/ The first motorcycle is patented.

1949/ At a remote test site In Ka-

s zakhstan, the U.S.S.R. success-
fully detonates its first atomic
bomb. code-named “First Light-
ning.”

Born: Elliott Gould 1938, Joel Schu-
macher 1939, Robin Leach 1941,
Richard Gere 1949

1n Music History

1977/ Just a week after Elvis Presley’s
death, three people are arresied
for conspiring to steal his body
from a Memphis cemetery. City
authorities soon give the family
permission to reinter the body on
the Graceland grounds.

1986/ Shanghai Surprise, starring Ma-
donna and then-husband Sean
Penn, opens to dismal reviews.
The movie, puzzlingly taglined “A

romantic adventure for the dan- |
gerous at heart,” grosses just |

$2.3 million.
Born: Chris Copping (ex-Procol Harum)
1945, Michael Jackson 1958

THURSDAY, AUGUST 30

1905/ Ty Cobb appears in his first ma-
jor-feague baseball game, playing
for the Detroit Tigers.

1972/ President Richard Nixon an-
nounces that John Dean has
compieted his investigation into
the Watergate wiretapping scan-
dal and adds that no one from the
White House was involved.

' 1974/ The last original episode of The

1983/U.S. Air Force Lt. Col. Guion

Brady Bunch airs.

Bye-bye, Bradys.

Biuford becomes the first African
American to travel into space,
when the space shuttle’ Chal-
lengerifts off on its third mission.

Born: Ted Williams 1918, Cameron
Diaz 1972

In Music History.

1959/ Bobby Darin’s pop version of
“Mack the Knife” — fromthe
1928 Bertolt Brecht play The
Threepenny Opera — enters the
charts.

1973/ Atter struggling on without a
frontman for a year and a haif.
The Doors call it quits.

1991/Country star Dottie West is in-
volved in a serious car accident
on her way to a show in Nashvilie.
She dies of internal injuries on
Sept. 5 at age 58. ¥

Born: John Phillips (ex-The Mamas &
The Papas) 1935-2001

FRIDAY, AU

National Trail Mix Day

1997/Diana, Princess of Wales, is
killed in a car accident in Paris.
Also kifled in the crash is her mil-
lionaire companion, Harrods de-
partment store heir Qodi Fayed.
An investigation is launched into
whether paparazzi chasing the
couple were a factor in the acci-
dent.

Born: Chris Tucker 1972
In Music History

1963/ “Be My Baby" by The Ronettes
becomes producer Phi'l
Spector’s first No..1 hit. Spector
co-wrote the song with Ellie
Greenwich and Jeft Barry.

1976/ The estate of songwriter Ronald
Mack wins its copyright-in-
fringement case against. George
Harrison over similarities be-
tween The Chiffons’ hit “He’s So
Fine” and Harrison's “My Sweet
Lord.” The judge says the in-
fringement was likely “subcon-
scious” but orders Harrison, to
pay $587,000.

Born: Van Morrison 1945, Rudolph
Schenker (Scorpions) 1952,
Gloria Estefan 1957, Debbie
Gibson 1970

SATURDAY, SEPTEMBER 1

1985/ Seventy-three years after The
Titanic sank, ajoint U.S.-French
expedition locates the wreck
400 miles off the coast of New-
foundiand.

1989/ The Toyota Motor Co. officially
launches its luxury division with
the Lexus. Also ... The federal
government passes safety leg-
islation requiring all newiy
manufactured cars to install air
bags on the driver's side.

Born: Lily Tomtin 1939

In Music History

1972/ David Bowie's U.S. label de-
clines to release the single
“John, I'm Only Dancing” on the
grounds that the lyrics suggest
bisexuality. The words actuatly
lend themseives just as well to
more conventional interpreta-
tions.

1980/ Soon after the end of a disas-
trous summer series on NBC-
TV, Japanese pop duo Pink

. Lady break up for good. The.
network had packaged Keiko
Masuda and Mitsuyo Nemoto
with comedian Jeff Aitman, hop-
ing that would compensate for
the fact that the women spoke
no English. It didn't.

Born: Conway Twitty 1933-1993,
Barry Gibb (The Bee Gees) 1946

SUNDAY, SEPTEMBER 2

1945/ Representatives of the Japanese
government and miiitary agree
to the unconditionat surrender
of Japan aboard the U.S.S. Mis-
souri in Tokyo Bay, ending the
war in the Pacific.

1973/J.R.R. Tolkien, author of the
hugely popuiar Lord of the
Rings trilogy, dies at the age of
B1.

Born: Keanu Reeves 1964, Lennox
Lewis 1965, Salma Hayek 1966

In Music History

1965/1n an appearance on Ready
Steady Go, The Rolling Stenes
sing “I Got You, Babe" to parody
Sonny & Cher (apparently not
realizing that's already superflu-
ous).

1997/ Impuise Co. announces plans to
market Spice Girls deodorants.
The fine makes it to stores,
briefly.

Born: Rosalind Ashford (ex-Martha &
The Vandellas) 1943, Chris
Carter.(ex-Dramarama) 1959.

= Brida Connolly
& Frank Correla

shialalod

'yinescene

Mariah’s Road To Recovery

Marlah Carey has come a
long way toward recovery
since her breakdown, according
to the "zines, which provide an up-
date on her condition. People re-
ports that on Aug. 7 she checked
out of Silver Hill, the hospital in
New Canaan, CT where she
stayed after her breakdown. The
Globe says the peace of the New
England countryside, combined
with intense counseling sessions,
worked wonders for her.

The Star — which provides an
overview of Carey's daily activi-
ties while at the hospital — says
that she kept a journal of her
breakdown, and, as part of her
recovery, she is being encour-
aged by her counseiors to con-
tinue putting her thoughts and
feelings on paper. Something else
that helped, according to the
Globe, were cails from Carey's
former boyfriend, Luis Miguel.
The 'zine says that Carey devised
a“champagne and sitk seduction™
to prompt Miguel to “pop the ques-
tion” — but he didn’t, plunging
Carey into a state of despair that
contributed to the breakdown.

_Rusk, Rush

Speaking of weddings, the Na-
tional Enquirer says that Jennifer
Lopez is “in a rush to get married
... before she gets pregnant.” Now
that she’s found “true love” with
Cris Judd and wants a family of
her own, she insists that marriage
come before babies.

Speaking of babies, their littie,
um, messes never soiled Ma-
donna’s hands, says the Star.The
‘zine claims the artist told pals re-
cently that diaper duty “just isn’t
her thing” and that she’s “never
soiled her manicured mitts” clean-
ing up after either of her two chil-
dren. She has nannies for that.

Don't tell that to Sinead O’Con-
nor, who reveals to the Globe,
“I'm not interested in the music
business anymore. | don't want a
record contract or to tour. | just
want to be at home with my fam-
ily. Alt 1 want to do is have more
babies and look after my hus-
band”

Does Trisha Yearwood see
herseif as a mom in the future?
She tells Redbook, “Sometimes |
think so. My sister has this great
marrlage and these great children,
and sometimes I'm jealous of that.
| guess there are things about my
lite that she envies and admires,
but there are things she has that
I wonder if I'll ever have. There is
obviously something about music
that was not a choice for me. |
think you have to be true to who
you are, and you have to find a
way to have a life in that”

Save Me!

The new book Heavier Than
Heaven: A Biography of Kurt

UNDER THEIR INFLUENCE —
Pete Yorn telis Rolling Stone, “Grow-
ing up in New Jersey, | was a huge
metalhead: lron Maiden, Judas
Priest, Dokken. But when | was 12,
| discovered The Smiths and The
Cure, and | started trying to write
songs like that. Now, when | hear
Mormissey, he just cracks me up.”

Cobain, by Charles Cross, reveals
the struggles Courtney Love
went through trying to save her
husband, Kurt Cobain, from nu-
merous heroin overdoses and Sui-
cide attempts. She couidn’t pre-
vent his final suicide attempt, how-
ever, because she was in a detox
center herself. (National Enquirer)
Nirvana fans’ fascination with
the band is getting downright
weird, says the Star. Love and her
daughter, Frances Bean, got hair-
cuts recently. After they left the
beauty salon, a Nirvana fan en-
tered the salon and bought two
handfuls.of their sheared locks for
$50.
Speaking of hair, Jennifer
Aniston — the Friends actress
who had that notable haircut a few
years ago — tells the Starand Us
Weekly that her husband, actor
Brad Pitt, has given her permis-
sion to have a fling with Aerosmith
frontman Steven Tyler — if the
opportunity ever presents itself.

Rave On

Drowning Pool's Dave Williams
tells Rolling Stone what he “raves”
about. Coors Light and Jager-
meister: “We were on the Ozzfest
tour, and when the third show
ended, we wanted to celebrate. So
we all got a little loopy, and | woke
up in the middle of the night — |
guess | was sleepwalking — and
proceeded to make a bathroom
out of my tour manager's bunk. He
woke me up and said, ‘Dude, what
are you doing?’ I'm like, ‘I don't
know:! | didn't get any on him, but
he was pissed.” T-shirts: “My favor-
ite says, ‘Smoke Crack and Wor-
ship Satan.’ it gets a lot of interest-
ing tooks.” Sarah McLachlan:
“She can make all your troubles go
away. It | could meet her, ever, |
would tell her, “You have gotten me
through a lot of stuff.”

— Deborah Overman

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in

 music news. R&R has not verified any of these reports.
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72 millicn heusehelds

| 75 million heusehelds

Tom Calderone Paul Marszalek
VP/Programming VPMusic Programming
me | ADDS
P.ODOY & THE FAMILY Bad Boys For Like % MARAH CAREY Never TooFar
UM Failip ] MAXWELL Lletime
ALIEN ANT FARM Smooth Criminal B Poys 1 WhoWanisToBe A 2 Feer Factor
ALICI REYS Falln 3
STAIND 1's Boan Auhie ] Millionaire (Sunday) g
g B | TnOroreig (H) > 2 WhoWantsToBeA s s
JAGGED EDGE YMELLY Where The Party AT 2 DAVE MMATTHEWS BARD The Space Betwoen ) 4 SpyTv
JEORFERLOPEL 'm Real % SUGAR AAY When It's Over 3 Millionaire (Thursday)
CAKE Short St ong acket g | SR 2 3 WhoWantsTo Be A (tis) Wayne Brady Show
LI DN e 3 | mewrEnLoreimas ” Misionaire (Tuseday) (tlo) Weakest Link
A 2| swsHmouTHinABsw " 4 Everybody Loves Reymond
VIGLATOR VBUSTA RHYMIES What Rtis 2 FIVE FOR RBNTING Superman (s Not Easy) 16 7 Maicoim in The Middlle
MRSSY ELLIGTT Ong Minute N ) MELISSA ETHEMDGE | Wark To BeIn Love 1 5 Deteline NBC (Monday)
R, FUEL Bad Doy 15 8 Big Brother
S " 1 At i smooncrimes 1 6 Law& Order e
mmn:nm-nsmu :: e 2 . M Triat T Shom
NELLY FURTADO Turn Of The Light 15
LN PARK Crawiny 17| STOMETEMPLEPROTS Days Of T Wock " 8 Weyne Brady Show (Ve) Thus
BLUCANTRELL Hit Em Up Style (Oops!) 7 AEROBMITH Fiy Away From Here 13 9 Weakes? Link
WASEGUYS Stat The Commation s .
MARYJ. l::::m" :; g e i 10 Beciar Source: Nisisen Modia Research
i oyl » ALICIAKEYS fain' 7
SBgEIEIT. GARENAAED LADIES Faling For The Firs Teme 7 COMING NEXT WEEK
DAEAS This s Me 1 AFRO-CELT P, GABRSEL When Youre Faling 7
LUDACASS Avea Codes: 15 MCHELLE BANCH Everywhare 7
D12 Purple Hikts 14 BUACK CROWES Sout Sngng 6 ~Tube Tope Monday, 8/20
msmcmmw ? U00F DOWH e Liw Tl 2
ADIOHEAD Knives Out 4 Aaron Carter and his Backstreet * Stevie Nicks and Sheryl Crow,
L3 AT 2] o B sin 3 Boy brother, Nick Carter, dust when  Jay Leno.
PUOOLEOF MO0 oo 12| MSACOSTALinAFosthe 3 FOX presents the two-hour Teen  © Adema, Lale Late Show With
it ol (e b H Choice Awards, which also features  Craig Kibom (CBS, check local list
MELLY Batter Up 10 USHER U Remind Me 3 . A ¥ i
— X MARY J. BUIGE Family Atair 2 performances by Usher, Shaggy  ings for time).
LIVE Simple Creed 1 i and host Mandy Moore (Monday, 8/ s
WEEZER Isiand In The Sun 10 HALFORD Made In Hell _ 20, 8pm). M m
BAD ROMALD Lef's Bogmn (Shoot....) 10 GAXE Short Slart/Long Jacket — !
DISTURBED Down With The Sickness MACY GRAY Sweet Baly - } Friday, 8/17 *KYSR/Los Angeles aftemoon
TRICK DADOY FinA Thug BAUAN MCIONGHT Love Of My Lie = i i . !
MCHELLE SANCH Eveyere JOHN MELLENCAMP Pracetit World - « Jagged Edge, The Tonight Show  driver "”"swm"" e
STEVIE IICKS Sorcerer - With Jay Lano (NBC, check local list- Revenge, a new series (8pm).
MDY SOORE Crusi PETE YORN Lite On AChain = ings for time). * Monkees, Jay Leno.
CAVSTAIMETHOD e fThe Samel * Black Crowes, Late Show With ~ * MaxweN, David Letterman.
KA Nt et B David Letterman (CBS, check local
112Peaches & Cream listings for me). Wednesday, 8/22
CRAIG DAVIO Fill Me In
3000RS DOWN Be ke That 26 ot ol ~ Saturday, 8/18 * Linkin Park perorm from Cleve-
SMASHRIDBTH Im A Befever Cindy Mahmoud +Bllly Gilman, Mya and and o0 MTVS Lie at the Fock &
JUVENILE Set it Ot VP/gu;’i'c”ir"rg%:mTing SHeDAISY perform from Washing- Roll Hall of Fame (8pm).
i en
O-TOWN Al Or Nothing ton, DC when ABC presents the N;mﬂg:':;:t‘m R:faac’;g
EASTSIDAZ (Luv it hourlong American Celebration at Ao
CITY HIGH What Wouid You Do? VIDEO PLAYLIST Ford's Theater (8pm). Revert (8pm).
LEO ey O Ting LUDACRIS ENATE DOGG Avea Codes *Roger Daltrey starsinand hosts ~ + Mary J. Blige, Jay Leno.
LIVE Simple Creed thology series, Strange Freque ° WEGOnIS, Sevin
JAGGED EDGE {/NELLY Where The Party A? nge Frequency g
MARIAH CAREY Lovertboy USHER U Remind Me : (10pm) Cronin, Politically Incorrect With Bill

311 YouWouldn't Believe
KURUPT /BLAQUE !1's Over Now
RAY-J Wait A Minute
DAVE NAVARRO Rexal
COLD €nd Ot The World
NIVEA Don't Mess With The Radio
LIL JON & EASTSIDE BOYS Ba Ba
A. KELLY Feelin’ On Your Boaty
STAIND s Been Awtiie
AALIYAH We Need A Resolution
AEROSMITH Ry Av/ay From Here
LIFEHOUSE Sick Cycle Carousel
LIL ROMED My Baty

Video playlis! for the week ending Augus! 12,

e T . L N R T I N R N R T - - )

GINUWINE Ditterences

MISSY ELLIOTT One Minute Man
P.DIDDY & THE FAMILY Bad Boy For Lite
JAY-Z{zz0 (HOVA)

JAHEIM JustIn Case

RAP CITY

€00 COO CAL My Projects
REDMAN Smash Sumthin’
LUDACRIS {/NATE DOGG Area Codes
P. DIDDY & FAMILY Bad Boy For Life
OMX We Right Here

JARULE L/ICASE Live it Up
JUVEMILE Set 1t Off

TRICK DADDY I'm A Thug
JADAKISES Knock Yourset! Out
JAY.2iz0 (HOVA)

Video piaylist for the week ending August 19.

» Nelly, Mad TV (FOX, 11pm).

e Lenny Kravitz, Saturday Night
Live (NBC, 11:30pm).

* Avant, Showtime at the Apolio
(check local listings for time and
channel).

Sunday, 8/19

« Twisted Sister, Bohind the Mu-
sic (VH1, 8pm).

Maher (ABC, check local tistings for
time).

Thursday, 8/23

* Willa Ford, Jay Leno.
« Joe Henry, David Lefterman.
* Bacon Brothers, Craig Kiborn.

— Julie Gidlow

Al show times are ET/PT uniess otherwise noted. subtract one hour for CT.
Check listings for showings in the Mountain Sme zone. All kstings sutyect o change.

ALICIA KEYS Faihr’

ALIEN ANT FARM Smooth Cominal
PUDDLE OF MUDD Control

OURS Sometmes

GORILLAZ Chint Eastwood

PETE YORN L OnAChain

KENNA Hell Bent

NELLY FURTADO Tum Oft The Light
TRICKDAODY I'm A Thug
BLUCANTRELL Ht Em Up Style (Oops!)
VIOLATOR /BUSTA RHYMES What it s
CRYSTAL METHDD Name Of The Game
JIMMY EAT WORLD Bleed American
FUEL Bad Day

RADIOHEAD Knives Out

DROWNING POOL Bodies

SUM 41 FatLip

David Cohn
General Manager

2

MISSY ELLIOTT One Minute Man

CAKE Short Skir/Long Jacket

USHER U Rernind Me

JAGGED EDGE /NELLY Where The Party Ar?
SCAPEGOAT WAX Assie 10.

BEN FDLDS Rockin’ The Suburts

ADEMA Giving In

R. KELLY Feeimn’ On Your Booty

Video playlist for the week of August 13-19.

55 million households m Bme“

Peter Cohen, Lyle Lovett, Matthew Sweet,
VRoo Y] Michelle Branch and Peter
Stuart.
Rap Adds Rhythmic Adds Now playing is Session 9, star-
No Adds DARUDE Sandstorm a ring David Caruso and Brendan
ROCk Adds Sexton . MTV's Total Request
Pop Adds NICKELBACK You Remind Me IEJ:::::: ::Aaurss':rpjrzulyce\tltr t:z
DARUDE Sandstorm NONPOINT Endure

PO.D. Alve film, whose Milan soundtrack
SYSTEM OF A DOWN Chop Suey contains original score composed

Urban Adds PRESSURE 4-5 Beat The Work by Climax Golden Twins.
No Adds Adds for the week of August 20. — Julie Gidlow

YTV TET T eE Ta T o [To] aTiSi (e TaVA o o] M — |
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BOX OFFICE TOTA _
{ August 10-12 |
Tite $ Weskend
Distributor {$To Dete) |
1 American Pie 2 $45.11
§ Universal® ($45.11)
2 Rush Hour2 $33.11
New Line ($133.52)
3 The Princess Diaries  $14.21
Buena Vista ($52.09) |
4 The Others $14.08
Miramax® ($14.08)
5 PlanetOfThe Apes  $13.30 |
FOX ($148.71) |
6 Jurassic Park 3 $752 |
Universal ($160.39) |
7 Osmosis Jones $5.27 |
we* $5.27
| 8 America's Swesthearts $4.40 |
H Sony ($83.24) |
9 Legally Bionde $3.77 |
MGM/UA ($78.69)
|10 Original Sin (83.07) |
MGM/UA ($12.51)
“First week in release
Al fgures in milions
Source: ACNigisen EDI {
COMING ATTRACTIONS:

This week's openers include Rat
| Race, staring Whoopi Goldberg,
| Cuba Gooding Jr. and John

Cleese. The film's Beyond

soundtrack sports two renditions of

Baha Men's title cut — the origi-

nal and the “Choir Version™ — as

Baha Men

well as that group’s “Who Let the
Dogs Out” Better Than Ezra's “|
Do;" Colony's “Happy™ and an “ex-
clusive film recording” of Smash
Mouth's “All Star Vintage songs
on the ST include Hot Choc-
olate’s “You Sexy Thing,” Aretha
Franklin's “Chain of Fools™ and
The Four Tops'“I Can't Help My-
self (Sugar Pie Honey Bunch)”
Also opening this week, in ex-
clusive engagements, is All Over
and Adam Goidberg. The movie
features music by Dangerman,
David Gray, The Incredible
Moses Leroy, The Jayhawks,
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Cincinnati’s Attitude Dude

WLW's Darryl Parks cites creative packaging as the ticket

to recall and ratings

any might suggest that FM Talkers are the members of our family that have a monopoly
on that rock 'n’ roll, in-your-face style of imaging and packaging. But Cincinnati’s ven-

to having an irreverent and aggressive on-air attitude.

The driving force behind
the Clear Channel-owned
News/Talker’s on-air style is
Director/AM Programming
Darryl Parks. Like many of
us. Parks stumbled into his
broadcasting carcer and nev-
er looked back. 1 got start-
ed in radio during my col-
lege days in Buffalo.™ he
says.

“1 got fired from my job at
a fast-food restavrant, and a
friend of mine who worked at a ocal
radio station told me they had an
opening for an overnight guy. To
make a long story short, | ended up
getting the job. For a guy who grew
up in a steel town. | thought it was
pretty cool that you could make a liv-
ing playing records all night.”

Evenwally Parks traded music ra-
dio for Talk and joined what was then
Jacor Communications as OM of
WKRC/Cincinnati before moving
north 1o program WTVN/Columbus,
OH for three years. In 1999 Parks re-
turned to Cincinnati to assume his
current position.

When it comes to the importance
of creatively imaging and packaging

) &

Darryl Parks

a News/Talk station, Parks
is passionate. “You really
have to sell the sizzle when
it comies to any product.” he
says. “Face it. News/Talk
stations can get really seri-
ous-sounding really fast.

“We spend most of our
days asking for people's
opinions and talking about a
lot of topics and issues that
aren’t always all that posi-
tive. [ believe that one of the
best ways to offset that problem is to
be a bit imeverent when it comes to
your station promos. When you use
your imaging promos correctly, you
can really help to offset the image
that many AM News/Talkers get.
which is sounding sort of old-line and
stodgy.”

Getting Serious

While irreverent promos may be a
comerstone of Parks™ on-air philoso-
phy. he admiis that there are times
when the seriousness of a situation
demands a more serious approuach to
an imaging package. Such was the
case at WLW during this year's riots
in Cincinnati.

erable WLW is one AM radio station that has refused to cede any ground when it comes

“During the riots we naturally had
a lot of new cume tuning in to the ra-
dio station.™ says Parks. “So we did
throttle back a little on our usual ir-
reverent imaging, because this was
scrious business — people were get-
ting hurt out there.

“Since most of the division behind
the riots fell along black and white
lines, we also tried to be sure that all
of our talk shows were offering
spokespeople and opinions from all
sides of the issue. We immediately
readjusted our promos to focus on our
*When you need to know’ news and
information image.

“Even though WLW has an image
of leaning toward the conservative
side when it comes to our talk shows,
we wanted to be sure that our promos
were speaking to the entire commu-
nity. As an example. one of our main
promos during our coverage said,
*WLW, a community leader bringing
our community together.”

“We also immediately resurrected
a “stop the violence® campaign that
had originally been done by the sta-
tion several years ago. | felt that it
was extremely important for the sta-
tion's imaging to show that we were

orts

ALL AMERICAN TEAM

Striking a pose that clearly reflects WLW/Cincinnati’s irreverent atti-
tude are (t-r) WLW Director/AM Programming Darryl Parks, WCKY/Cin-
cinnati Sales Assistant Jamie Boyle and WLW talk host Bill Cunningham
and Asst. PD and Exec. Producer Rich “The Eagle” Walburg.

speaking to the entire community and

that both our news and talk shows.

were presenting things in a fair and
balanced way.”

Promo Library

Parks says that WLW's coverage of
the riots was one of those times when
he’s been reminded that. while you
should enhance the image of your
talk programming most of the time.
during times of crisis it’s better to fo-
cus on your news and information
product.

“When a major news event is hap-
pening. you need to be aware that a
News/Talker will tend to draw a lot
more listeners who may not be as fa-
miliar or as comfortable with the sta-
tion as its Pls are.” he says. “In gen-
eral. your Pls won't leave you. In the
case of WLW, the partisans are well
aware of our irreverent attitude. and
they are not turned off by it. It's the
P2s and P3s who will go away.

“Whenever you have increased au-
dience coming to your radio station,
I believe it’s really important to usc
your imaging package to try to keep
them there and potentially convert
them into fans.”

Parks is also a big believer in de-
veloping a library of imaging promos
on a wide variety of topics and issucs
that can be called up when the mo-
ment demands it. “We probably have
150 to 175 promos archived right
now and rcady to go.” he says.

“For example. when the weather
tums bad. our promwos change. If. for
instance. there's a severe-thunder-
storm watch, within minutes our pro-
mos will focus on imaging the station’s
severc-weather coverage several
times an hour. And if we have severe
storms one night. the next day we
will still be postselling our image in
that arca.”

Plan Ahead

It’s not just scrvice-element pro-
mos that Parks advocates archiving:
he also plans ahead in order to be
ready for events as they happen. “Al-
though [ hate to sound like the Grim
Reaper. right now. for example. we
have already packaged some cle-
ments in the event of former Beatle
George Harrison’s death.” he says.

“We have song montages. obit
recls and other things alrcady done
and ready to go. The idea is to.think

 The #1 thing we like about

the show is that it's unique.
Anyone who thinks that

The Dave Ramsey Show is

just another money show

is flat out wrong. Because the
show isn't even about money. it's
about personal responsibility. **

- Kelty Caris, PD
WKJK/WHAS - Louisvifle

% |f | were to build another

radio station, | would do a
%y few things differently but
& | would definitely keep
. @he Dave Ramsey Show. ”
¥
: i - Brent Clanton, PD
Business Radio 650AM
] Houston

THE

LIVE 2-5PM ET

MONDAY thru FRIDAY

R. AMS

DAVE

. BN

SHOW

“ Whese life happens: cailer affer coller..”

It's not just about money...

It's about real people.

And, It's all about real life.

For Syndication Information. Call B

www.dave

Borq
raniscy.coin

7 1RTTAI0DAVE [ o o

| StmrGasite [1H, 7.7
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ahead and plan for things so that when
an event that you feel pretty certain
will happen docs, you're ready to re-
spond to it immediately on the air
with your promos and imaging.”

Docs Parker have any particular
tricks for identifying those things he
wants to archive? “Things like the
George Harrison story are pretty
casy.”"he says. ~“As news reports be-
gan to surface that he is fighting
what seems to be a losing battle
with cancer. I met with our news-
people and our creative services di-
rector.

“We came up with a list of songs.

*

“The whole idea is to
make your promos
create a sense in
listeners that if they
miss a day, they miss
a lot.”

e e

sought out other relevant sound
bites and put them all together in a
package that is now sitting on the
shelf. We try to consider things that
could happen and then decide if we
should archive a generic promo for
it. That's something that is an ongo-
ing proccss.

“For example, one day. after there
were a number of school shootings in
the news, | was thinking about what
we would do if something like that
happened here. So we developed a
generic Soft of promo about violence
in the streets.

“Naturally, we couldn’t have antic-
ipated the riots here. but when they
did happen, we had some generic
promos that we were able to get on
the air right away untit we could up-
date them. We've done the same

News/Talk/Sports

thing for many of our service cle-
ments in the event of such things as
traffic tie-ups. severc weather and so
on.”

Culture Of Commitment

Parks says keeping the station’s
image sounding fresh and on top of
events is far from a one-man project.
It is, he says, a culture that pervades
WLW. “I really have to give credit to
our staff when it comes to being on
top of a breaking news event like the
recent riots,” he says. “I was at home
when it started to heat up. and I de-
cided I'd better go in to the station to
be sure we had everything in order.

“When | arrived at the station,
most of the staff were already there.
Nobody called them: nobody toid
them to come in. They all just knew
instinctively that they needed to goto
the radio station. Pretty much the en-
tire news department was already
there, and Scott Stanley, our Creative
Services Director. was also there.
changing out and updating all of our
on-air promos with new sound as it
came in.

*“I remember standing there watch-
ing for a minute. thinking to myself
how cool it was to see the entire team
at the radio station come together. It
really is a part of the culture here.”

Parks also singles out Stanley as
the backbone of WLW's on-air imag-
ing promos. “I actually sat and fig-
ured it out onc time, and I think [ es-
timated that Scott does something
like 70 promos a week,™ he says.
“That gives you an idea of how fast
we update and refresh our promos.

“We have several promo catego-
ries, and some change out as often as
every day. while others may run for
up to a couple of weeks. We have oth-
ers that change out once a quarter. It
really depends on the subject inatter
of the promo and on what's happen-
ing on a particular day.”

Image Impacts Recall

Another thing that Parks says is an
important aspect of keeping your pro-
mos fresh is consistent monitoring

and archiving of your station’s pro-
gramming. “Much of the best sound
we get comes right off the air,” he
says. “For example. on one recent
day (WLW talk host} Bill Cunning-
ham called a caller a bitch after she
hung up. I immediately grubbed the
sound from that and told Scott we
needed a promo — something apol-
ogetic.

“Within a very short time we had
the promo on the air *apologizing® for
what Bill had said, which, of course,
we were able to run over and over
again. We took a bit of heat for it. but,
as [ said before. the station’s Pls are
well aware of our irreverent attitude,
and they aren’t generally oftended by
i.”

Parks believes that great imaging
can definitely impact ratings. revenue

and — perhaps most importantly — .

recall. “It’s all about the total pack-
age.” he says. “It includes your hosts,
the news, your promos and even your
commercials.

“The whole idea is to make your

_

“You have to realize
that, in this format,
you are going to
offend someone
sooner or later, so you
have to be willing to
take the heat.”

e e

promos create a sense in listeners that
if they miss a day. they miss a lot. It's
important that people hear you talk
about the benefits of listening to your
radio station, and you need to instill
in them a sense that if they don't lis-
ten, they will miss out on those ben-
efits. Even if you only get another
five or 10 minutes of listening from
them. that can mean a fot.”

“The idea is to think ahead and plan for things so
that when an event that you feel pretty certain will
happen does, you're ready to respond to it
_immediately on the air with your promos and

imaging.”

e e sy

Watch Your Stopsets

When it comes to great production
values. Parks belicves that your ef-
forts have to extend to your station’s
commercial stopsets. “News/Talk stu-
tions trequently do a lot of direct lo-
cal business and. consequently, air a
lot more in-house production and less
agency stuff.” he says.

“So you need to be sure that you
have enough different good-sounding
voices within the station to meet your
commercial-production needs. Other-
wise, you end up with a lot of bad
voices or clicnt-voiced commercials
on the air. and your stopsets sound
terrible.

“When | hear bad-sounding com-
mercials on stations. [ just shake my
head. The host sounds good. the news
packaging sounds good, the promos
arc on target, and then. all of a sud-
den. these bad-sounding spots come
on. Your production must be of the
highest quality for all elements of
your programming, and that must ex-
tend all the way into your stopsets.”

As far as the basics of what every
station needs to create great promos,
Parks says it’s not that complicated.
“First. if you want to archive, you
need to have a lot of audio available.”
he says. “I am surprised at how many
stations don’t tape and collect their
own audio. You can’t keep it around
forever. you need to recycle it, but
you need to have a lot of your own
audio available for promos. That is.
after all. the product you're trying to
sell to listeners.

“Second. you need a really good
creative services director. I've come
across a lot of production people out
there who are really good at what 1
call cut-and-paste promos. And while
1 do. as I've already said. believe that
you need good production values. |
still hear a lot of people out there
who overproduce things and add a lot
of bells and whistles to cover up bad
writing. When it comes to great im-
age production, it all begins with
writing. That's the most important
quality to look for in a creative servic-
es director.™

Why does Parks think so many
AM News/Talkers are reluctant to
take the lcap and do imaging that is
aggressive and irreverent? “A lot of it
is because most of us have been
trained to belicve that when you
don’t hear any complaints. everything
must be OK,” he says. “This stylc of
imaging will sometimes gencratc
complaints, and too often that results
in a knee-jerk reaction to get that pro-
mo off the air just because somebody
complained about it.

“Don’t get me wrong: As a prograin-
mer. you have to be aware of the busi-
ness. You nieed to be sensitive to sales
issucs, and you need to be aware of the
changing dynarnics that can affect the
way people are listening to your radio
station, and you need to adjust accord-
ingly. You don’t want to be turning
more people oft than you are tuming
on. But you also have to realize that,
in this format. you are going to offend
someone sooncr of later. so you have
to be witling to take the heat.™

Doug Stephan

Doug Stephan's Good [oF:1%

Morning Show

Doug hosts one of the most
yndicated morning

listened-t«
tatk programs in America

YELBNEIGET

Alan Nathan. the centrist with
teeth, advocates a more biting
aggressiveness. “Smart and
Fast, this show has a great

Battle Line with Alan Nathan
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.
Blanquita Cullum
The BQ View
BQ has a lively mix of politics
pop culture, personality and
listener call-ins with a
onservative edge

edge” Tony B‘.—mkleg Mctaughlin
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Nation’s Median Age Rises

[0 Census shows that baby boomers are still booming

little more than 281 million people live in the U.S., according to the U.S. Census
— Bureau’s 2000 census, and the median age of our population is now the highest

it’s ever been.

In fact, the median age is now 35.3 — an in-
crease from 1990's average of 32.9. Adults in the
35-44 demo now account for 16% of the total
population — making it the largest single demo
— with adults 45-54 accounting for another
13.4%.

Naturally. these demos fall right in line with the
target audience for Oldics radio. And while the
data won't allow your sales department to become
mere order-takers, it should provide some addi-
tional ammunition in their big-game hunt for ad
revenue.

The rise in the median age also reflects a 4%
decline in numbers among |8-34-year-olds and a
28% increase in 35-64-ycar-olds. The most rapid
size increasc was the 49% jump within the 45-54
demo, which is a reflection of the continued ag-
ing of the baby boomers.

Overall Increase

Overall population increased from 248.709.873
in 1990 to 281,421,906 in 2000. Of course, that
number may not be totally accurate. because |
honestly don’t recatt completing or retuming my
census questionnaire. Nonetheless, the U.S. Cen-
sus Bureau information is as accurate as we're

going to find without teaming up for our own
door-to-door search.

If the increases were large within the 35-44 and
45-54 demos. that wasn't the case for the 65+
crowd. As Census Burcau demographer Campbetl
Gibson points out in a U.S. Department of Com-
merce press relcase, “While the median age in-
creased by nearly 2 172 years between 1990 and
2000, the growth of the population aged 65 and
over was by far the lowest-recorded rate of growth
in any decade for this age group.”

In case you jump to the conclusion that the
slower rate of growth is because people in this age
group are ... well ... more likely to die, Gibson
says, “The slower growth of the population 65 and
over reflects the relatively low number of people
reaching 65 during the past decade because of the
relatively low number of births in the late 1920s
and carly 1930s.”

The aging of the format’s corc demo remains
one of the biggest concerns of Oldies radio pro-
grammers. In the meantime. the current num-

bers don't lie. so we'll take a look at some of

the more pentinent Census Burcau stats. For the
purposes of these graphs, I've omitted specific
data for those under the age of 10 and over 75.

States: Connecticut, Maine, Massachusetts, New Hampshire, New Jersey,
New York, Pennsylvania, Rhode Island and Vermont

Total Population: 53,594,378 Median Age: 36.8
Demo Number Demo Number
10-14 3.7 million (7.0%) 45-54 7.3 million (13.8%)
15-19 3.5 million (6.7%) 55-59 2.6 million (5.0%)
20-24 3.3 million (6.2%) 60-64 2.1 million (4.0%)
25-34 7.4 million (13.8%) 65-74 3.7 million (7.0%)
35-44 8.8 million (16.4%)

States: lliinois, Indiana, lowa, Kansas, Michigan, Minnesota, Missouri, Ne-
braska, North Dakota, Ohio, South Dakota, Wisconsin

Total Population: 64,392,776 Median Age: 35.6
Demo Number Demo Number
10-14 4.7 million (7.4%) 45-54 8.6 million (13.5%)
15-19 4.7 million (7.4%) 55-59 3.0 million (4.8%)
20-24 4.3 million (6.7%) 60-64 2.4 million (3.8%)
25-34 8.7 million (13.6%) 65-74 4.2 million (6.6%)
35-44 10.2 mittion (16.0%)

States: Alabama, Arkansas, Delaware, District of Columbia, Florida, Geor-
gia, Kentucky, Louisiana, Maryland, Mississippi, North Carolina, Oklaho-
ma, South Carolina, Tennessee, Texas, Virginia, West Virginia

Total Population: 100,236,820 Median Age: 35.3
Demo Number Demo Number
10-14 7.2 million (7.2%) 45-54 13.3 million (13.3%)
15-19 7.2 million (7.2%) 55-59 4.8 million (4.9%)
20-24 6.8 million (6.9%) 60-64 3.9 million (4.0%)
25-34 14.3 million (14.3%) 65-74 6.7 million (6.7%)
35-44 15.9 million (15.9%)

1990
17.1 million (6.9%)

2000
20.5 milifon (7.3%)
15-19  17.7 million (7.1%)  20.2 million (7.2%)
20-24  19.0 million (7.6%)  18.9 million (6.7%)
25-34 43.1 million (17.4%) 39.8 million (14.2%)
35-44 37.5 million (15.1%)  45.1 miltion (16.0%)

Demo
10-14

National Trends

Demo 1990 2000
45-54 25.2 mittion (10.1%) 37.6 million (13.4%)
55-59 10.5 million (4.2%) 13.4 million (4.8%)
60-64 10.6 million (4.3%) 10.8 million (3.8%)
65-74 18.1 mitlion (7.3%) 18.3 million (6.5%) |

States: Alaska, Arizona, California, Colorado, Hawaii, Idaho, Montana, Ne-
vada, New Mexico, Oregon, Utah, Washington, Wyoming

Total Population: 63,197,932 Median Age: 33.8
Demo Number Demo Number
10-14 4.7 million (7.5%) 45-54 8.3 million (13.2%)
15-19 4.6 million (7.3%) 55-59 2.8 million (4.5%)
20-24 4.4 miltion (7.1%) 60-64 2.2 miltion (3.5%)
25-34 9.4 million (14.9%) 65-74 3.6 million (5.8%)
35-44 10.1 million (16.0%)
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The legendary C'om 6 ® “Fits perfectly in our demos.

Steve Goddard gives the
Greatest Hits of a Generation
new life in three fun-filled
hours of music, interviews
with the stars and the
stories showcasing the
vivid history of
The Best Years of Rock n’ Roll!

Goddard’s 35 years on the air
are all packaged in one great 3

hour program!”
Rick Andrews, PD, KOOL 101.3 Albuquerque, NM

©® “We made the right choice!
Goddard's Gold is a fresh change

of pace for my station.”
Brad Majors, PD, Oldies 99WAYS Macon, GA

602-381-8200 & %11 Westem statons

WestSiar

affiiaterelations@weststar.com

The 60’s & 70’s Never Sounded So Good!
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Ken Dowe, Then And Now

‘The only rule is, there are no rules’
Yy

The crucifixion took place over dinner.

“Change the call letters,” said the consultant. “Blow
up the format. This station will never come back.”

Hyman Childs, owner of KKDA (K104)/Dallas lost
his appetite. He turned to his friend, Ken Dowe. “Do
you think it's true, Ken?” he asked. “Is this what’s
going to happen?”

Dowe, who knew all about station ownership,
replied, “No, 1 don’t think so. I don’t think you’ll have
to do all that.”

But K104 was in trouble. Its direct Urban competitor,
Summit’s KJMZ, was hipper, hotter and the acknowl-
edged flavor-of the month, and then there was the
research. In September 1992 Dowe took over )
K104 and methodically went about applying { ™"
the lessons 30 years of radio had taught him: '
Focus on mornings, make the station bigger ¢
than life, become part of the community.

“Ken's always had great instincts about
local programming,” says Infinity President
Dan Mason. “People talk about his radio
stations.”

Two years after Dowe took KJMZ on, the
station left the format. Today K104 is the No.
1 radio station in Dallas, and has been for
quite a while.

Somewhere Gordon McLendon is smiling.

MISSISSIPPI PUKER

Dowe spent his Sunday mornings haggling with
preachers (“If you don’t have the money, Brother
Smith, I can’t let you on”), but his real fight was to get
on the air. He was “working” at his hometown station,
WGBM in Greenville, MS, and, as it was for many of
us former flunkies and gofers, his job was to hang out,
get coffee and not ask too many questions. Some
afternoons, once they got used to seeing him, he'd
show up to watch Eddie Williams play rhythm and
blues records and think to himself, “You know, I can
do that.”

But there was this voice thing. “It came out like
Jimmy Carter’s,” Dowe admits. “Way up in the top of
my throat.”

Lose the accent. Learn to talk like they do in the
movies. Dowe started going to matinees — not for the
stars or stories, but for the voices. Then he’d go home
and practice.

“One day I woke up and didn’t talk like a Mississip-
pi puker anymore,” says Dowe. “] was ever so
grateful.”

His first full-time job was in Hattiesburg, MS. He
arrived, and a nanosecond later the owner named him
PD — not that Dowe knew what to do. Inspiration,

e
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Ken Dowe

however, was only 100 miles away. “I could hear
WNOE/New Orleans like it was local,” says Dowe.
“That made me to want to do this for theé rest of my.
life.”

He says that now and means it, but back then he was
only 19 and worried that radio might not be his pass to
fame and fortune. So he decided to become a fighter pilot.

No kidding.

A CHANGE OF PLANS

During high school Dowe had paged in the Mississip-
pi House of Representatives, so he pulled some strings
and was accepted for training at Kessler Air Force Base.

At the last minute, though, he heard-about
a radio job, junked his plane plans, flew
across the border into Alabama and landed a
job at Bernie Dittman’s WABB/Mobile. His
life was about to change.-

“A guy named Jim Taber was there,”
Dowe recalls, fondly. “Jim was from Dallas
and played me airchecks of KLIF and
KBOX.” Dowe had never heard radio like

that before. “I went nuts,” he says. "I
wondered if [ could ever do it.”
Now we go to warp speed.
Before the year was out Dowe had met
the love of his life, eloped, accepted a job at
KDEO/San Diego and headed for California, where,
after a series of strange events, he ended up in
morning drive. “There was a guy on the air at KCBQ/
San Diego named Happy Hare,” Dowe says. “1 was the
first to ever beat him.”

Then Chuck Dunaway, I’D of KBOX, called (see

Legends 1/19/01).

DALLAS, ATLANTA, DALLAS, CINCINNATI

You may not know about the battle, but KBOX and
KLIF fought it out like cats and dogs in Dallas, and in
1961 there were many, including Dowe, who thought
KBOX sounded better.

Dunaway put Dowe in middays. One day, after only
nine months, one of Dowe’s heroes, KOMA /Oklaho-
ma City’s “Hot Rod Roddy” (The Price Is Right —
“Come on down!”) blasted through the door. “I'm on
my way to WQXI/Atlanta,” said Roddy. “When I get
there, I'm going to get Kent Burkhart to call you.”

Burkhart called, and Dowe went. At first the move
was about money, but it turned out to be about the
tremendous support that Burkhart provided. “Kent
was the first to give me the confidence to really be
somebody on the radio,” says Dowe.

Things were good in Atlanta, but when KLIF called,
Dowe-couldn’t resist. He returned to Dallas. “I did

middays for a couple of heartbeats and then afternoons
for maybe 2 1/2 years,” he says.

So there he was — KLIF. And there he stayed, right?
“I loved everything about it,” Dowe says. Well, not
everything. He wanted to program, but nobody at KLIF
thought he was ready. “They said I was too young, too

valuable on the air.”

Frustrated, Dowe took matters into his own hands.
“Pat O’Day just called from Seattle,” he told his wife,*
Dottie. “He and Les Smith are putting on a new station
in Cincinnati.” So he went to Ohio, but it was the
wrong move.

“The biggest downturn of my entire career,” says
Dowe. He loved O'Day, but from the start the city and
the station ate him up — union hassles, personnel
problems, stress. Where was the magic? He hadn't
signed up for this! When the opportunity arose, he
joined Scripps-Howard at WNOX/Knoxville, and then
McLendon called again: “We want you to come back
and do the morning show.”

KEN, GRANNY AND GORDON

Bill Stewart, KLIF’s PD, had his demons, but the man
knew his business.

“He was like a nasty history professor,” Dowe
recalls. Every moming for 2 1/2 years Stewart tore into
Dowe: “Why'd you do that there? What happened
during that break?”

“He taught me how to do a morning show,” Dowe
says.

“Ken was a nontraditional disc jockey, a real
person,” says New Northwest Broadcasting CEO
Michael O’Shea. “He also had an alter-ego, 86-year-old
Granny Emma.”

“Dallas listeners thought she was real,” Burkhart
confides. “When they discovered it was really Ken, the
city was dumbfounded.” Thirty-eight points worth of
dumbfounded.

Then McLendon took Dowe off the air. “We sat down
in my house until 3 or 4 in the morning,” Dowe explains.
“Gordon told me he needed someone to run his radio
stations.” Are we talking the keys to the kingdom? “I was
his No. 1 guy,” laughs Dowe, “but he never told me my
name was McLendon.” He did, however, name Dowe the
first (and only) Executive VP of McLendon Broadcasting.

“There were two people who had remarkable
relationships with McLendon,” says O’Shea. “One was
Don Keyes, the other was Ken. 1 think Ken understood
Gordon’s philosophy better than anybody.”

In 1975 Gordon McLendon wrote Dowe a letter. In it
was the phrase “I respect you as a creator and an
innovator.”

Dowe is still smiling.

Bob Shannon writes, voices, produces and consults from
his Bainbridge Island, WA-based business, bobshannon-
works. Shannon, who continues to consult his former
employer, TM.Century, can be reached at bob @
shannonworks.com.
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Another 50,000 sold

this week!

“only
time”

R&R CHR/Pop: €D

R&R Hot AC: @

Monitor Mainstream Top 40: 37*
Monitor Adult Top 40: 23*
Monitor Modern AC: 27*

One of the Most Added again this week!
WI0Q/Philadelphia

WKSS/Hartford

ADD!

and many more!

ROTATION+RESEARCH, retail and requests:

#1 KDND
WHTZ
WIOG
KKMG
Wwzz
KIMN
KBIG
#1 KRSK

KKRZ
PRO-FM
KMXV
KZHT
WKRQ
WZEE
KEZR
KPLZ 41x
WRAL  31x

Building at:
KQKQ 17x
WWHT 19x
WIOG 29x
WBMX 16x
KDWB 15x
WDJX 23x
KFMD 30x

49x
59x
49x
63x
K1)
45x
27X

Top 5
Top 5
Top 5
Top 15
Top 5
Top 5

Top 10

KSRZ
WKaQl
WVKS 22x
WJBQ 19x
WZNY 18x
KSMB 16x
WKXJ 48x

20x
16x

32x
K11
50x
61x
29X
30x
26X
92x

Top 10
Top 15
#1
Top 5
Top 15
Top 5
Top 10
Top 5

WPXY 16x
KJYO 26x

WXLK

20x

KXXM 28x
WVSR 25x
WOMX 37x

2001 warner music uk td.  www.enyamusic.com M E

For years CNN was the dominant news
source for cable-TV viewers. Now,
with FOX News gaining ground and
MSNBC remaining a worthy challenger, the
network is seeking a new “Rush” that can
provide strong ratings for the senior news
channel. USA Today
reports that CNN is
talking to Premiere
Radio Networks
syndicated host Rush
Limbaugh and that the
network may create a
show around him.
Other possibilities
include a simulcast of
Limbaugh's daily radio
broadcast, a la
MSNBC'’s coverage of
Don Imus’ syndicated
morning show. While a
CNN spokesperson

Rush Limbaugh

' told USA Today that CNN wouldn’t comment

about anyone the network may be talking to,
the New York Post reports that Limbaugh
addressed the subject on the air Monday by
telling a caller, “CNN is talking to me. Am |
talking to CNN? No. I'm listening.” Limbaugh
spent a good portion of the program
discussing the positives and negatives of
joining CNN and ruled out a simuicast of his
program, saying it wouldn't be fair to radio
affiliates, the Post reports.

. Confirming what has been speculated
about for months, former Interscope/Geffen/
A&M Records President Tom Whalley has
joined Warner Bros. Records as Chairman/
CEO. According to an employee memo issued
Aug. 13 by Warner Music Group Chairman/
CEO Roger Ames, Whalley will work alongside
Warner Bros. Records President Phil Quartara-
ro, who remains in his current position. Accord-
ing to various reports, Whalley agreed to a
five-year deal worth between $30 million and
$40 million. Whalley had been slated to join
the company at the beginning of 2002, when
his contract with Interscope ends. Reports of
his new WB post first surfaced in May 2000, a
few months after the retirement of longtime

| Chairman/CEO Russ Thyret.

WSKQ (Mega 97.9)/New York's morning
show, E! Vacilon de la Manaria, has been the
dominant choice among Spanish-language
radio listeners in the Gran Manzana for several
years. However, it's now come under fire from
the New York chapter of the National Hispanic
Media.Coalition for what that organization calls
indecent programming. According to an article
in the Aug. 13 New York Times, the NHMC may

| challenge the station’s license because of an

alleged incident in which children phoned the
station and uttered obscenities over the air.
NHMC co-Chairperson Marta Garcia says
Mega violated the FCC's indecency guidelines.
Joseph Garcia, SVP of 'SKQ parent Spanish
Broadcasting System, counters that the show
is only as controversial as Howard Stern’s
program and that its popularity demonstrates
how many people enjoy the show's fare. In the

; T e - -
e A e T TTOT IS TOTY  COM

4 Will CNN Land Limbaugh?

12+ ratings El Vacildn trails only WXRK's Stern
and News WINS.

Speaking of SBS, Sr. VP/GM Luis-Diaz
Albertini has exited the company. Carol
Larkin, an SBS Sr. VP and Assistant to the
President, takes Albertini’s former GM duties
for KLAX & KXOL/Los Angeles on an interim
basis.

Elsewhere around the Tri-State area, Clear
Channel/New York Sr. VP/Regional Operations
and WHTZ (Z100)/New York GM John Fullam
has resigned. He'll step down on or about
Sept. 7. In addition to his Z100 duties, Fullam
oversees WAXQ, WKTU, WLTW, WTJM &
WLTW/N.Y. and WALK/Long Island. Fullam was
an AMFM executive when Clear Channel
merged with the company and has been
associated with its Gotham stations ever since.
It was not known at press time who will
succeed him.

A Quick Hello From
Paul Harvey

The ABC Radio News commentator
updated listeners Aug. 9 with a prerecorded
message in which he said, “The rusty pipes
are being renewed, the flaccid vocal muscle is
being exercised, and the long weeks are
ending. Actually, the voice fades into hoarse-
ness as the day progresses, but it's lasting
clearer, longer every day” Severe laryngitis
has kept the octagenarian Harvey off the air
since May, and ABC News Radio VP Chris
Berry says no official return date has been set.

Cox Radio Syndication has informed the
150-plus affiliates of The Motley Fool Radio
Show that it will cease syndication of the
weekly program and “The Motley Fool Minute”
feature as of Sept. 17. A Motley Fool spokes-
person says the financial advice duo behind
the radio show are still “very much in negotia-
tions” with Cox, but Cox’s Paul Douglas telis
ST that negotiations are no longer active.

Eighteen Milwaukee radio stations broke
from regular programming Tuesday at 7:20am
to air a 60-second public-service announce-
ment alerting listeners to the dangers of
Shaken Baby Syndrome. The PSA featured 50
seconds of a crying baby, followed by a
voiceover imploring listeners never to shake a
baby. The effort was spearheaded by a local
ad executive, who came up with the idea two
years ago but believed no station would be
interested in airing such a spot.

Continued on Page 27

Records

¢ Alan Oreman joins Goid Circle as an L.A.-
based Sr. VP/Promo.

¢ Edel Entertainment Atlanta rep Tommy
“Jammer” Muzzillo segues to Houston as its
new Southern Director/Promo.

¢ Former A.l.LR. Modern Rock Promo dude
KC Oneil joins Epic as a Houston regional pro-
mo rep. He's joined by Jon Borris, who shitfts
from Miami.
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AWESOME EARLY SUPPORT!

KDGE KPNT KQRC KLBJ WEBN
WMFS WRIF KKND WXDX WPLA
KZON . WROX WLRS WARQ WLZR KOMP
WLUM KTUX WAQX WJBX KNXX WRXR

KATT WPBZ WWVV AND MANY MORE!!

ON TOUR WITH MATCHBOX TWENTY AND TRAIN!

8/14 DARIEN CENTER, NY 8/24 WANTAUGH, NY

8/15 HERSHEY, PA 8/26 VIRGINIA BEACH, VA
8/17 MANSFIELD, MA 8/28 KNOXVILLE, TN

8/18 HARTFORD, CT 8/29 PELHAM, AL

8/19 SARATOGA SPRINGS, NY 8/31 ATLANTA, GA

8/21 HOLMDEL, NJ 9/1 BILOXI, MS

8/23 CAMDEN, NJ 9/2 JACKSONVILLE, FL

From the new album

- THE ECONOMY OF SOUND

WWW, MAMMOTH.COM  WWW.7M3.COM
2601 HAMHOTH RECORDS, INC. HAMMDTH RECORDS. 99 HUDSON ST. NY, NY 1
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Twenty-nine-year-old WHY!I (Y-100)/Miami
nighttimer Rich Rodriguez (pictured above
with Mandy Moore) has been diagnosed with a
form of brain cancer and has returned home to
San Antonio to start radiation therapy, experi-
mental treatments and, eventually, chemother-
apy. Rodriguez has been diagnosed with a
stage four gliobastoma tumor; such tumors are
highly malignant. Listeners may offer their
encouragement to Rodriguez at www.y100.cc.

Legendary NFL coach Bill Parcells will
host the hourlong Biill Parcells Football Show
for Sporting News Radio on Thursdays at 5pm
ET, beginning Sept. 6. Parcells will be joined
on-air by co-hosts Bruce Murray and Boston
Gidbe columnist Will McDonough. The shows
will air through the 2001-02 NFL season.

Twenty-year KUPD/Phoenix host Dave
“The Morning Mayor” Pratt resigns to spend
more time with his family.

Consolidation Complaints
At ‘Boot Camp’

Attendance was up at this year’s Morning
Show Boot Camp, held last week at the
Mandalay Bay Hotel & Casino in Las Vegas.
Among the many topics of discussion was the
effect of consolidation on the industry. Clear
Channel executive Sean Compton drew
grumbles from the audience when he defend-
ed voicetracking. He said it makes sense to
take his company’'s best resources and spread
them out to all of its stations. Meanwhile,
infinity's John Gehron addressed the touchy
subject of concert promotion during the Group
Executive Session by saying that several of his
company'’s outlets have been stung by Clear

Rumbles

* Mike De Amicis takes GM duties at Root
Communications' Ft. Walton Beach, FL and
Destin, FL properties.

+ KDMX & KHKS/Dallas Director/Marketing
Melissa Burrill becomes Director/Marketing &
Promotion for Premiere Radio Networks® syn-
dicated Kidd Kraddick in the Morning, effective.
mid-September.

* WXNR/Greenville-New Bern Asst. PO/mid-
day host Dave Spain departs.

* WBTJ (106.5 The Beat)Richmond sets its
on-air lineup: Syndicated talent Doug Banks
takes the wakeup shift, Sir RJ takes the 10am-
3pm slot, PD Deja Vu handles the 3-7pm shift,
and Mike Street comes aboard for 7pm-mid-
night duties.

* WLOL/Minneapolis morning host Alan Ka-
bel departs.

e Suburban L.A's KWIZ/Anahelm, CA adds
Tropical titles to its Spanish AC format and
changes its moniker to “Sonido 96.7" under PD
Enrique Mayans.

Street Talk.

...............

..............

Channel Entertainment's decision to pull
concert sponsorships from Infinity stations and
place them on competing Clear Channel
stations. “If | were Clear Channel, I'd probably
do the same thing,” Gehron said. But he hinted
that his stations may resort to “guerrilla” tactics,
such as flying his stations’ banners over
concert venues or sending listeners into the
concerts wearing his stations’ T-shirts. Premiere
Radio Networks head Kraig Kitchin comment-
ed that Clear Channel’s concert division will
most likely relent somewhat over time and allow
non-Clear Channel stations to participate in
station concerts, albeit on a limited basis.

Former KFl/Los Angeles evening hosts Tim
Kelly and Neil Saavedra, who were bumped
from their nightly slot to weekends when the
syndicated Art Bell returned to the airwaves
earlier this year, have officially been dropped
from the station’s lineup. Saavedra will continue
to host a Sunday-morning “religious” show as
Jesus. Meanwhile, Karel Bouley will assume
Tim & Neil's weekend slots and take to the air
for the first time as a solo act. His on-air and life
partner, Andrew Howard, passed away last
May.

XM Satellite Radlo has launched its
cinema advertising campaign. The satellite
radio broadcaster debuted a 60-second spot
Aug. 10 on more than 19,000 movie screens
across the U.S. Commercial service is expected
to debut Sept. 12. .

At 5pm on Aug. 10, Clear Channel's KBIG/
Los Angeles made a special announcement to
its listeners: "K-Big will not be changing
formats. Nyah-na-na-na-na-nah.” It then played
Chumbawamba’s “Tubthumping” and returned
to its Hot AC format. When contacted by ST,
KBIG Station Manager/PD Jhani Kaye ex-
plained that he'd heard rumors of a format
change (many warned ST of a flip to Active
Rock) and thought the best way of defusing the
talk was to simply go on the air and deny it.

WLW'’s ‘Last
Contest’ A Killer!

WLW/Cincinnati OM Daryl Parks (featured
in this week’s News/Talk column) has respond-
ed to a recent rash of shootings in the Queen
City by concocting The Last Contest You'll Ever
Need. How does one win? Be the 100th
shooting victim in the city this year, die from the
gunshot, and you'll win a customizad “700
WLW" casket. “No listening for the song of the
day, no need to be the seventh caller; simply
drop dead as Cincinnati's 100th shooting victim
this year, and you’re a winner,” Parks explains
in a press release. A contest disclaimer says
that, in order to win the contest, the victim must
notify the station within 700 minutes before
being shot, and that “gunshot wound” must be
listed as the cause of death on the victim's
legal death certificate. The victim must be 18
years of age or older, and the fatal wound
cannot be seif-inflicted or inflicted by an
immediate family member or any Clear Channel
employee. A photo of the casket appears on
the homepage of WLW'’s website. By the way, in
case you're wondering, Parks admits the
contest is tongue-in-cheek.

Across town, former WDBZ/Cincinnati talk
host Nate Livingston has followed through on
his long-planned lawsuit against the Urban
Talker and is seeking $4 million and his
reinstatement at the station, which is owned by
Blue Chip Broadcasting CEO Ross Love.

Continued on Page 28
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According to WLWT-TV/Cincinnati, Livingston
is suing for wrongful termination, breach of
contract, unauthorized release of personal
information and defamation of character.
Livingston was fired from the station after
accusing Love of offering a bribe to Cincinnati
Mayor Charles Luken in exchange for an
appointment to the city’s commission on racial
and community issues. Livingston recently
spent several weeks in jail for disrupting-a
speech by the mayor at the city’s Oktoberfest
2000 and, according to several reports, he
announced last week that he plans to run for a
seat on Cincinnati City Council.

The Personal

¢ Charlie Walk boosted to Exec. VP/Promotion at
Columbia Records Group.

* Ken Beck appointed Dir. of News/Talk Program-
ming for Entercom.

¢ Jimmy Steal advances to Regional VP/Pro-
gramming at Emmis.

¢ Laura Morris named GM of KIKK & KILT-FM/

“Radio Chick” Leslie Gold, most recently Houston.

the midday host at WNEW/New York, filled in * Joe Conway made GM of KFY! & KGME/Phoe-

for the vacationing Daytime Divas at her nix.

former station, Talker WRKO/Boston, from

Monday through Wednesday this week. It's not G

¢ Jim Ryan accepts the PD chair
at WLTW/New York.

Trainer for
Your Careerl!

known if 'RKO is considering Gold for a
permanent slot.

Shape Yourself into a Lean,

Mean Selling Machine with
) ; g L. KISN/Salt Lake City morning hosts 'gene bl bf&oé"QeSA V'Z }
FREE Online Tralmng Fisher, Todd and Erin split up as Todd Collard F;;ﬂ:::g:g ol ol

and wife Erin Fraser depart the station. Fisher
will hold solo morning duties until further
notice, the Deseret News reports. Fisher and

¢ Mike Sheppard upped to Di-

Pump up your rector/Programming Operations

ilks in: i- i it for Jefferson-Pilot/San Diego.
Boost your skills in: EoWENto comm Todd had been paired since February 1986; . Chrii ;r:;: a:jgan 5 :s B gSta-
* Moximi$er® cate your #ahons Erin joined KISN in 1994. The newspaper tion Manager of KMTT-AM & »
story—visit reports that Todd has already signed a deal FM/Seattle Jim Ryan
. i ini ith another station in the market and will join ; ,
ArbitronTraining.com, with another statio emarket ant winiol * Bill White tapped as PD of KDKA/Pittsburgh.

® MapMAKER Direct in six months, after his noncompete expires.

¢ PD Advantage®

the free "personal
trainer” for your
radio career!

4

e Judy Reich appointed GM of
WJAS & WSHH/Pittsburgh.
s Jefferson Ward recruited as
OM of WIOQ/Philadeiphia.
¢ Chuck Knight accepts PD du-
ties at WENS/Indianapolis.
¢ Bubba The Love Sponge joins

New Crook & Chase
Chart Show Set

United Stations Radio Networks will begin
distributing The New Crook & Chase Country
Countdown the weekend of Oct. 6-7. Lorianne
Crook and Charlie Chase notified affiliates

¢ Radio Fundamentals
with Arbitron 101

Available anytime
and from anywhere,
ArbitronTraining.com includes training,

, terminology guides and user manuals that

help you: Aug. 9 that their distribution agreement with WYTZ/Chicago for mornings.
Jones Radio Networks has ended. The duo Bubba ’
* Strengthen your command of essential will provide weekly Special Edition Country e v
selling tools like Maximi$er and TAPSCAN Countdown shows in September until the TG

¢ Energize your understanding of the
ratings process and the power of radio

USRN deal begins.

In a surprise move, the University of

¢ Chris Conway rejoins KSDO/
San Diego as President/GM.
* Greg Peck picked as VP/Black

Redlands has dismissed the entire staff —

including PD/MD Mitch McClellan — of * Denise Oliver named Director/

noncommercial KUOR/Riverside-San Bernar- Programming for United Sta-

dino and has entered into an LMA with tions.

noncommercial Jazz KLON/Long Beach-L.A. * Rick Stacy selected as PD of
WHYI (Y-100)/Miami.

* Smokey Rivers returns to Bir- &
mingham as PD of WMJJ.

A4

»Warner Bros. taps Howard Rosen and David

3 s Music for Island.
¢ Zone in on techniques to get more

done faster

Isn't it time you did some-
1 thing to improve your
1 selling fitness? Visit

ArbitronTraining.com,
because when
you know

1M

Denise Oliver

Nicole Sandler, most recently GM/PD of
WorldClassRock.com, packs her Ford Explor-
er and moves from Los Angeles to Taos, NM
to become PD of Triple A KTAO. Sandler has
also been MD of KACD/L.A. and KSCA/L.A.

more g
d : Urso as VPs/Promotion.

you can . I;:l;%ozégrr%gg/g; C? sis"?ig'cm?;‘?: I *Vince Pellegrino promoted to VP/Promotion at

o) it | e b g PolyGram Records.

meant for needy children that was reported
stolen Monday. KMBC-TV/K.C. reports morn-
ing hosts Johnny Dare and Murphy began
discussing the robbery on Tuesday's program,
and donations began to pour in from local
businesses and listeners.

* Randy Lane lands the PD gig at WKQX/Chi-

cago.
* Charlie Minor jumps to ABC Records as VP/
Promotions.

WwWw.ArbitronTyr ,

S s o I S s

aining.com

ST offers its congrats to WTIC-AM & FM/
Hartford News Director John Elliott, who k ‘
celebrated 25 years at the stations on Aug. 10. -
Elliott began his career at the legendary AM in

1976 and shifted over to 'TIC-FM in 1978,
when it dropped Classical for Top 40. He's

MapMAKER Direct*, Maximi$er® and PD Advantage® are
marks of Arbitron Inc. TAPSCAN® is a registered mark of
TAPSCAN Inc., used under license.

morning host of KKHJ/Pago Pago, American
Samoa. Gerek died Aug. 11 of complications

been the morning news anchor there ever related to injuries suffered in a diving accident.
since. His age was not available.

Finally, ST offers its condolences to the
family and friends of Mark Gerek, GM/

| www.arbitron.com

If you have Street Talk, call the R&R News Desk
at 310-788-1699, or e-mail streettalk @ rronline.com
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The first Single

from the debut album
All Roads

in stores Octoher 23rd

production hy
The Neptunes,
Mike Mangini,
Salaam Remi,
Wally Gagel,

and Matrix Music

Impacting Rhythm and
Top 40 Radio August 21st

Produced by Michael Mangini

"WOM and Matrix Music Works

www.elansmusic.com
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STEVE WONSIEWICZ

swonz@rronline.com

Artist Development, Urhan Style

O Keys, India.Arie provide blueprint for breaking new acts

ne of the great things about writing this column is the opportunity it affords me to pick the
— brains of the best and the brightest in the music industry, to watch those pros at work (albeit
from a distance) and to gain insight on the various methods to their madness.

Every executive undoubtedly has his
or her own style — just as artists dif-
fer from one another — but [ still find
it fascinating that veterans adhere to so
many of the same time-tested market-
ing and promotion strategies. Sure.
each exec puts a unigue spin on the
overall process. but they’re all essential-
ly using pages from the same playbook.
As the saying goes. if it ain’t broke....
Business and music ebb and flow, but
the marketing and promo games re-
main essentially the same.

Success And Failure

I also find it intriguing that savvy
pros deftly appropriate tactics used in
other formats and apply them — again.
with an added spin or twist here and
there — to their own antists and genres.
And with musical styles continuing to
blur across genres and programmers
overseeing multiple formats and sta-
tions. we can expect this to happen
with increasing regularity.

Why. then. do some campaigns for
new artists fail while others succeed?
Naturally, the music and the artist’s
ability to connect with consumers are
the major deciding factors. But pre-
cious few projects for newcomers real-
ly take on lives of their own.

Perhaps nowhere else is the thin line
between runaway success and run-of-
the-mill airplay.and sales more evident
than in the hypercompetitive world of
urban music. To get a handle on what
it takes to succeed. | spoke with Mo-
town Records President/CEQ Kedar
Massenhurg, who's enjoying excep-
tional success with India.Arie. and J
Records Sr. VP/Urban Promotion Ken
Wilson. whose label has industry
tongues wagging over the sales and air-
play for Alicia Keys.

In our conversation they detailed the
setup, rollout and crossover their com-
panies undertook for these artists. As
expected, neither exec’s plans included
a new strategy or allocated resources in
any new or differcat way. The com-
mon ground for these labels and execs
was their acute attention to detail at
cach step in the process. as well as a
keen sense of timing over the course of
the campaigns.

Getting Radio Involved Early

For India.Arie. Massenburg began
the setup process a full two years be-
fore the Acoustic Soul album was re-
leased. He recalls, “We had her per-
form at an Impact convention at which
1 was being honored, because | knew
how incredible a pertormer she is.

Kedar Massenburg Ken Wilson

“The whole thing about *neoclassic
soul’ is the artist’s performance. and
once people had the opportunity to see
her — which a lot of programmers
don’t usually get to do — we knew she
would win them over. We followed that
up with a five-song sampler that was
sent Lo programmiers in a very attractive
package to show them how special |
think she is.”

Maotown supported the effort with
comments trom leading music figures,
including Stevie Wonder and Platinum-
plus singer-songwriter Joe. “That real-
ly raised some eyebrows and got the
word of mouth going.” notes Massen-
burg.

Though the label went out on a limb
by calling special attention to
India.Arie. Motown was able to avoid
crossing into hype. “First of all, [ nev-
er hype my artists.” Massenburg says.
“It’s rare that | talk about my arists
pubticly before their records come out.
but every once in a while [ do. especial-
ly for the ones who really stand out.
because [ want to make a statement.™

Soundtrack Feedback

While Motown was working the in-
dustry. it also took steps to get some
early public reaction to India.Arie’s
music. Massenburg included “In My
Head"™ and snippets of five other tracks
on the soundtrack to the Spike Lee
movie Bambooded. Massenburg exec-

utive-produced the disc. which was re-

leased late last September. Concurrent-
ly. Motown placed India. Arie’s music
in theaters while the movie was in the-
atrical release.

Even though the soundtrack didn’t
meet sales expectations. Motown re-
ceived invaluable feedback from con-
sumers. “People took the time to let us
know how much they liked her music.”
Massenburg says. “That was quit€ a
statement, especially since the album
featured antists like Stevie Wonder.
Prince, Erykah Badu and Gerald Le-
vent. That’s when | knew we had a
good chance of doing very well.”

Motown’s next step was to get mu-
sic — including the leadoff single from
Acoustic Soul, “Video™ — into the
hands of radio over the 2000 year-end
holiday season. “It's really important to
get people music over the break,” Mas-
senburg explains.

“That way. if people come back
from the holidays and aren't talking
about your music, you know you're ei-
ther in trouble or that you have a lot
more wark to do. Fortunately. we had
a lot of people giving us very positive
feedback. When | started hearing that.
I wanted to get popping as soon as pos-
sible in the new year.”

Motown also primed the radio pump
by servicing **Video™ remixes to clubs
and mix shows in early "01. *“You can't
turn your back on them, because they
are so important when it comes to
reaching the kids.” stresses Massen-
burg.

The Crossover

When did Massenburg teei that the
song was ready to hit mainstream Ur-
ban radio? “When we had about 250
plays ai the mix shows and people like
[Urban WGCI/Chicago OM/PD)] Elroy
Smith were stepping out early and talk-
ing about the record.” he says.

- _ ==

“It's rare that I talk
about my artists publicly
before their records
come out. But every once
in a while I do,
especially for the ones
who really stand out.”

—_—

Motown officially went for adds
Feb. 6 and racked up 60 for “Video,”
making it the No. | Most Added song
by a new artist at Urban and the fifth
Most Added song for the week.

Once Urban was on board. the next
phase was crossing the song over to
CHR. Massenburg says Motown wait-
ed until “the right s1ations started play-
ing it. like [CHR/Rhythmic] WQHT/
New York.”

By then “Vidco™ was all over radio
and the various video outlets, and Mo-
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“As we continued to develop ‘Fallin’ and requests

and research kept coming in, we knew we had the

right base to begin taking it to Pop and Rhythmic
without alienating Urban and Urban AC.”

e e e

town’s publicity machine had secured
tons of ink and airtime in the form of
reviews and profiles. The net result:
Acoustic Soul scanned over 100,000
its first week at retail in late March.

Massenburg readily admits that he
didn’t cover any new ground in setting
up and breaking India.Arie. “There’s
nothing new under the sun when it
comes to this kind of thing,” he says.
1 just have a blueprint and follow it,
making changes here and there and
closely watching the timing of the en-
tire campaign.”

Is there anything that he would like
to change? “Looking back. I wish we
had gone across-the-board at [CHR/
Rhythinic] earlier. My gut told me to,
but we held.off, and I think we missed
some airplay. But we're still extremely
proud of what we’ve accomplished.
what’s happening now and what's go-
ing to take place in the future.”

Keys To Alicia’s Success

J Records and Alicia Keys traveled
most of the same roads as Motown and
India. Arie on the way to Platinum-plus
success. Before Keys signed with J, her

“Rock With U™ was featured on the

LaFace/Arista soundtrack to the mov-
ie Shafi, which was released on June
13, 2000.

Her first major introduction to the
Urban-radio. retail and video commu-
nities, however. took place last year at
an industry convention. “"When it
comes to radio. that’s where it really
started.” Wilson says. “She turned it
out, just as she turned out R&R Con-
vention 2001 in June. We knew she
had the goods. but we had to make sure
the tastemakers got a chance to see
her.”

J's next step was to service mix
shows with vinyl copies of the song
“Girlfriend™ at the end of last year. “We
realized. given how deep and varied the
album is musically. that people might
think she’s an older artist, even though
she’s only 20,” Wilson explains.

“Putting out ‘Girlfriend’ gave peo-
ple a chance to hear the hip-hop flavor
to her music. We wanted them to vibe
on that song. It was a great identifying
tool that helped set up ‘Fallin®."™

J followed those efforts with an ex-
tensive promo tour during the fourth
quarter of 2000, including stops in
New York. Los Angeles. Atlanta, De-
troit, Chicago, San Francisco and Bos-
ton. In New York and Los Angeles
Keys was accompanied by a full band:
in the other markets she performed
solo.

Those pertormances, says Wilson,
helped build on the buzz generated by
Keys® 2000 industry shows. “Those
shows were very important, because

they achieved two things.” he explains.
*“First. they allowed the industry to see
how truly dedicated to her craft and
profession she is. Second. they allowed
the industry to interact with her on a
more personal level. to see her passion
and energy and hear her vision. People
got to see the entire picture.”

That set everything up tor April 17.
the officiat add date for “Fallin’.”" The
song ended up No. 1 Most Added at
Urban. with 52 stations.

The Rollout Puzzle

With rave reviews coming in from
radio. where the song eventually
reached No. 1 at Urban and Urban AC.
J began looking for the right time to
cross “Fallin™ to CHR. “We let it grow
naturally, which is what we always do.”
Wilson says. “We've been fortunate in
that Urban and Urban AC have em-
braced her so strongly.

“Initially, we had a few Urban pro-
grammers who took a wait-and-see at-
titude because she’s a new artist or be-
cause they just had too much on their
playlists.and had to wait. But as we
continued to develop the record and re-
quests and research kept coming in. we
knew we had the right base to begin
taking it to Pop and Rhythmic without
alienating Urhan and Urban AC. For
the most part, everything just clicked.”

The last piece of the rollout puzzle
came during the week of June 5, when
Songs in A Minor was released. J or-
ganized a major satetlite tour to radio to
prime the retail pump one last time.
Keys also visited several stations just
before the commercial release of the
single and the album.

J's net result: Songs in A Minor de-
buted at the top of the sales charts.
scanning around 230.000 copies in its
first week at retail. To date the disc has
scanned nearly 1.25 million copies.

Despite all the demands on Keys®
time, Wilson says the antist has handled
things professionally every step of the
way. “Alicia has been totally willing
and able to step up to the plate and do
whatever it takes to ensure her suc-
cess,” he says. "She knows what she
wants. I've known other artists who
also. know what they want. but they
don’t know how to connect alt the dots
or don’t give 100% every step of the
way. Alicia does.”

Wilson also cites the support and vi-
sion of the entire J staff. "It all stans
with [J founder] Clive Davis and his
wvision for the artist and company.” he
declares. “But it’s also the incredible
support from J head of urban music
Ron Gillyard. as well as Alicia"s man-
agement. We've all worked extremely
well as a tcam and made sure every-
one's on the same page.”
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Biu l:ann-ell's Monster 'Hit

Pundits” predictions of a No. 1 song for Arista Records
singer Blu Cantrell were rhisclose to coining true this week.
as “Hit "Em Up Style (Oops!)”* climbed from No. 6 to No. 2
at CHR/Pop.

The hip-hop-flavored R&B song also racked up an im-
pressive plays increase of 1,166. the most of any song at
the format, and it cracked
the  100-plays-weekly
(Aug. 7-13) barrier at Pop
stations  KHFI/Austin,
KRBV/Daltas. KCHZ/
Kansas City and WFKS/
Jacksonville and CHR/
Rhythmic KTHT/Hous-
ton, according to Media-
base. The track is receiving
airplay at 131 of the 137
Pop stations monitored.
and only three artists have
more stations supporting their singles at the format.

A native of Providence, the 28-ycar-old Cantrell was
heavily influenced by her mother. a jazz singer. In her official
bio Cantrell remembers, “*She coukdn't afford a baby sitter, so
whenever she would sing. she would take us [Btu and her sib-
lings] with her, and we would sit in the dressing room. 1 would
usually make my way out to the stage to watch her sing.”

It was during a trip to Atlanta that Cantrell hooked up with
RedZone Entertainment’s Tab and C. “Tricky” Stewart.
That led to Cantrell’s singing backup in the studio and on
tour for some of the industry's most popular antists. includ-
ing Faith Evans, P. Diddy. Gerald Levert and Aaron Hall.

Arista Records President/CEO Antonio “L.A." Reid notes
in Cantrell’s bio that he wanted to sign her within 30 sec-
onds of hearing her sing. “Her voice seemed to satisfy that
ycarning in my soul not only for a great singer. but for a
sound that 1 felt was missing in today's music.” he says.

Arista Director/Marketing Phillana Williams had a
similar reaction when she first heard Cantrell, about a year
ago. "Tricky armunged a showcase in Atlanta and wanted
me to see her.” she says. It was one of Blu's first perfor-
mances. She sang about six songs — four of which, I be-
lieve, ended up on the album — and I was blown away
after the first one. She was brilliant. and her music really
spoke to me. Early on | knew in what dircction we should
take her.”

The marketing team targeted women 18-34 and began its
campaign in Junce and July. Williams says. *“We used an in-
dependent marketing company that targets jazz clubs, other
nightclubs. restaurants, beauty salons — anything that appeals
to young urban women. because that's who is really going to
relate to Blu's music.™

The label also worked the streets to help build under-
ground buzz and win over key tastemakers. “Our street
teams did an incredible job working the clubs with sam-
plers. remixes and things like that.” Williams says.

But before all that. back in May. Arista arranged show-
cases for Cantrell, in which she played with a full band in
the top five markets for the Urban radio. retail. video and
print communities. The label followed that up with an ex-
tensive promo tour around the commercial release of the
single in June and July.

“Blu’s main selling points are her live performance and
her band.” Williams says. “Once people see her live, they it
believe in her. and that first roadshow was really important
in winning people over.”

On the radio side. Arista officially went for adds at Urban
and Rhythmic on April 23. Sr. VP Steve Bartels says the la-
bel got an carly taste of the potential of “Hit "Em Up Style”
when it began playing the track for key programmers. “We
felt we had a very active record that would translate.” he says.
“What really set the stage for us was the carly success in the

Blu Cantrell
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life of the project at stations like [Rhythmics] WKTU/New
York. WIMN/Boston,. WPOW/Miami and WWKX/Provi-
dence. It was a feel-good record for the summer.”

In mid-May Arista started finding out about the record’s
prospects at Pop radio. “WKSS/Hartford officially added the
song on May 15 and began playing it solidly,” Bartels says.
“Then WBLIALong Island. WHYI/Miami and some others
followed on June 12, Then WXKS/Boston, WFLZ/ Tampa:
and KSLZ/St. Louis added it a week before our official add
date. To have programmers like [WKSS’s] Tracy Austin,
[WXKS's] John Ivey [now at KIIS-FM/Los Angeles),
{WFLZ’s] JefT Kapugi. IWHYT's) Rob Roberts and [WBLI's)
J.J. Rice all become believers before the official launch told
us we had something special. When WHTZ/New York added
it the following week, we knew it was a home run.”

Cantrell's debut album, So Blie. was released on July 31
and was the cighth-best-selling album in the country inits
first week at retail.

Ready For Takeoff

Fans of alt-pop might want o take a close look at the Dal-
las quartet Chomsky. whose “00:15:00™ — also known as
"15 Minutes to Rock™ — has been receiving airplay at
hometown Altemative KDGE and Triple A KKMR. Exch
station played the song four times between Aug. 7-13. ac-
cording to Mediabase. with KDGE giving it equal airplay in
evenings and ovemights and KKMR playing it once during
middays and three times in evenings.

Signed to the small indie Idol Records. Chomsky have
won their fair share of Dallas-area music awards. including
Best New Rock Act and Best New Release for the album
A Few Poxssible Selections for the Sounditrack for Your Life.
Nevertheless. the band, led by founder Sean Halleck, is tak-
ing things slowly. “We put out our first release in July "9,
and a lot of stuff happened very quickly for us. but nothing
really panned out,” Halleck says. “This time I'm spending
my time making sure we're doing the right things and not
worrying about stuff that's out of our control.”

That includes securing airplay. “We have a couple of
champions at KDGE and KMMR whao have helped us. and
it has really paid off for us.” says Halleck. *"We plan on do-
ing as much as we can to return the favor.™

Chomsky are currently without management. legal rep-
resentation or a publishing deal. Contact Idol Records’ Erv
Karwelis at 214-826-4365 for more information.

— Steve Wonsiewicz

| ACTION FIGURE PARTY

Blue Thumb Recording act Action Figure Party and
friends celebrate the band's recent performance
in New York. The group — a collection of artists
from other bands who are exploring the bound-
aries where jazz meets rock — are currently on
tour with The Barenaked Ladies in support of
their self-titled debut album. Pictured (l-r) are
AFP/Cibo Matto vocalist Miho Hatori, AFP/Banyon
guitarist Woody Aplanalp, AFP/Kurstins keyboard-
ist-vocalist Greg Kurstin, AFP/Kurstins vocalist
Pamelia Kurstin, AFP/Money Mark drummer Pedro
Yanowitz, AFP/Garbage bassist Daniel Shulman,
AFP/Lost Tribe saxophonist Dave Binney and
AFP/Groove Collective trombonist Josh Roseman.

www americanradiohistorv com

Jermaine Joins Jackson Jam

Jackson 5 member Jermaine Jackson has ended his
holdout over Michael Jackson’s star-studded celebration
concerts in New York on Sept. 7 and 10. Jermaine had balked
at participating in the shows, citing high ticket prices and the
lack of charity involvement. In a written statement, Jermames
producer, David Gest, said, “Jermaine
was always an integral part of The
Jackson 5. | am delighted that he has
signed his contract and will be joining
his brothers Michael, Jackie, Marion,
Tito and Randy for these very special
evenings. Personally, all the brothers
and | have been friends since our
early teens, and it is very gratifying
that a dream will become reality as we
Celebrate these events together.
Michael is extremely happy that all his brothers, the original
Jackson 5 and the original Jacksons, will be involved in these
milestone events”

The concerts, which will mark the first Jackson 5 reunion
shows in 20 years, will be filmed for a two-hour prime-time
special, slated to air on CBS-TV during the 2001-2002 sea-
son. In addition to the Jacksons, artists scheduled to perform
include Marc Anthony, Ray Charles, Deborah Cox, Destiny's
Child, Gloria Estefan, Billy Gilman, Whitney Houston, James
Ingram, Quincy Jones & The Legends Of Jazz (Al Jarreau,
Herbie Mann, Les McCann, David “Fathead” Newman, Jimmy
Smith, Clark Terry and Cassandra Wilson), Liza Minnelli,
Monica, Mya, ‘N Sync, Jill Scott, Shaggy, Britney Spears,
Tamia, 3T, Usher and other, surprise guests.

Epic Signs VH1 Winner
Flickerstick

Epic Records has inked rock band Flickerstick, winners
of VH1's Emmy-nominated series Bands on.the Run. The la-
bel will release a remastered and remixed version of the
group’s album Weicoming Home the Astronauts on Oct. 16.
“Beautiful,” tentatively scheduled to be the first single from the
album, is set to be serviced to Rock radio Sept. 11. Epic
Records President Polly Anthony says. “Flickerstick's strong
fan base from relentiess touring and exposure from the VH1
series have already opened many doors for the band. Al of
us at Epic are ready to take advantage of this solid founda-
tion and create even more opportunities for Flickerstick.”

This 'n’ that: Virgin Records is eyeing an Oct. 23 release
for Lenny Kravitz's new studio album, Lenny. The first single
from the 12-song disc. “If | Could Fall in Love,” is expected
to hit radio by the end of August ... Rolling Stone.com reports
that Platinum-plus hard rock outfit Papa Roach have outfit-
ted a bus with recording equipment and begun working on
material for their next album ... Multi-Platinum hard rockers
Korn have begun work on their new album, which could hit
retail by late November ... Fans who buy Robbie Williams'
new album, Sing When You're Winning, will be able to down-
load an exclusive demo version of the single “Eternity”
through MP3.com.

Tour update: Maverick band Tantric begin their first head-
lining tour Sept. 20 with a date in New Orleans ... Also hit-
ting the road as headliners for the first time are pop rockers

Michael Jackson

Lifehouse. The tour begins Sept. 10 in Milwaukee ... Count-
ing Crows hit the road Aug. 18 in Englewood, CO.
pore ,CONCERT PULSE
Pos. Artist (in 0005) Among this week's new tours:
1 ‘N SYNC $2.838.3
2 V2 $2.246.3
3 OAVE MATTHEWS BANO $1.854.8 | AOOISON GROOVE PROJECT
4 ERIC CLAPTON » $952.2
5 AEROSMITH $947.5 OEATHRAY OAVIES
6 OZZFEST 200t $890.7 FLICKERSTICK
7 BACKSTREET BOYS $794.9
8 MICHAEL FLATLEY $654.9 STEVEHRRVEY,
9 TIM MCGRAW $595.5 MOOEST MOUSE
10 T. PETTY & THE HEARTBREAKERS $490.1 WATERGGVS
11 STING $465.7
12 ROD STEWART $444.1
13 DEPECHE MOOE $428.7 | The CONCERT PULSE is courtesy of
14 JAMES TAYLOR 13 [ o the e s e ey
15 BARENAKED LADIES $361.4 Caiifornia 209-271-7900.
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Orzabal: ‘Life’
Without Tears

Wow! Who would have expected a record as vibrant as the forth-
coming album from Tears For Fecars founder Roland Orzabal?
R&R AAA Editor John Schoenberger says its as good as any
Tears record ever. “Low Life,” the first sin-
gle, is available on Music Meeting, and it is
not just for the nostalgic. The perfect crafts-
manship that marked every TFF cffort is there.
Remember, that craftsmanship sold about 30
million albums worldwide.

R&R Convention 2001 offered a number of
performances from legendary artists who have
residual cachet in the marketplace. The brand-
name appeal of John Waite was apparent dur-
ing his performance, which AC and Hot AC
programmers fauded. “Fly” (which, in great
promotional fashion, Waite redubbed “Sky™ during his convention
set — way to butter the bread. John) is on MM as we speak. An-
other convention performer. Jim Brickman, offers two formats a
sample of his latest through MM — for AC there is “Simplc
Things.” for Smooth Jazz, *“Serenade.”

Another brand name returns to AC four years after his last
record — Peter Cetera. AC programmers arc flocking to “I'm
Coming Home™ in droves online, and this bodes well for the
former voice of Chicago. (I once qualified as the “Voice of Chi-
cago That Was Usually Hoarse From the Night Before.” but that’s
another story.)

Some titles tell you all you nced to know. “Because 1 Got High.”
Hmm. I wonder if kids will be interested in finding out what that’s
about? Afroman has got a rcal buzz going (pardon the pun).

Jay-Z, on the other hand, offers a title that 'm unable to deci-
pher: “IZZ0O (H.O.V.A).”" But | do know that he's usually good for
about 400k in first-week sales. so it probably spells “B-A-N-K."

A couple of acts retum to reclaim Altemative airplay this week,
including Harvey Danger with “Authenticity.” (In kecping with
this column’s recurring theme, HD played the R&R Convention
three ycars ago.) Check out this one online now. Boy Hits Car
arc gathering real word-of-mouth on the road. so make sure you
sample “Man Without Skin" on MM this week.
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NEWSMARERS
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Whew, maybe digital-distribution changes are happening
faster than expected in Congress. Earlier this month Reps.
Chris Cannon and Rick Boucher introduced legislation that
— if it doesn't die on the floor — wil change copyright law
and require record labels to offer the same licensing terms to
all online music services. The recording industry pledged to
fight the bill, when it wasn't even 24 hours old.

The bill, calied the Music Online Competition Act, was
drafted with substantial aid from the Digital Media Association,
a trade group that represents dozens of online music
companies.

The RIAA's Hilary Rosen took issue with the bill, saying,
“This is a solution — a very bad solution — in search of a
problem. Many in the industry will fight this bill aggressively
because we know that the marketplace is already moving in
the right direction and that consumers will be served well by
both the current and coming plans for online music services.”

Boucher knew the bill could draw heat. “| would assume
that the recording industry would oppose most strongly the
nondiscriminatory licensing clause,” he said. He challenges
the notion that the bill would create compulsory licensing.
According to Boucher, labels can still decide to whom they
license their content; they are only required Yo offer the same
license terms to similar onfine music services.

It this is the tempo of just the first round, the forthcoming
action could be the thrilla in Web-zilla.

Sky Daniels

I
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NEMW RELEARSES

The latest songs featured this week on Music Meeting
www.rrmusicmeeting.com

CHR/POP

ANGELA AMMONS Always Getting... (Abrupt/Universal)
BETTER THAN EZRA Extra Ordinary (Beyond)

0100 Hunter (Arista)

FOXY BROWN Candy (Violator/IDJMG)

JIVE JONES Me, Myself & | (Jive)

LUDACRIS Area Codes (Murder Inc./Def Jam/IDJMG)

CHR/RHYTHMIC

$™ RING Can't Say (Universal)

FOXY BROWN Candy (Violator/IDJMG)
GORILLAZ Clint Eastwood (Virgin)

JAY-Z |20 (H.OV.A) (Roc-A-Fella/iDJMG)
METHOO MAN Party (island/IDJMG)
TYRESE What Am | Gonna Do (RCA)

URBAN

AFROMAN Because | Got High (Universal)

BATHGATE Bump That (Virgin)

JAY-Z izzo (HOVA)) (Roc-A-Fella/IDIMG)

PROPHET JONES Lifetime (Motown)

PRU Aaroma (Capitol)

ST. LUNATICS Summer In The City (Fo’ ReelUniversal)
TYRESE What Am | Gonna Do (RCA)

URBAN AC

JANET Someone To Call My Lover (Virgin)
PRY Aaroma (Capitol)
TYRESE What Am | Gonna Do (RCA)

COUNTRY

JAMESON CLARK Don't Play Any Love Songs (Capitol)

ADULT CONTEMPORARY

JIM BRICKMAN Simple Things (Windham Hill)
PETER CETERA I'm Coming Home (DDE)
SUZY K Dive Deep (Vellum)

HOT AC
ANGELA AMMONS Always Getting. .. (Abrupt/Universal)

B0B SCHNEIQER Builets (Universal)
SUGARBOMB Hello (RCA)

SMOOTH JAZZ

JIM BRICKMAN Simple Things (Windham Hill)
KEN NAVARRO Wake Up Call {Positive)
RANDY VILLARS Day Break (Positive)

ROCK

i

AFROMAN Because | Got High (Universal)
JETTINGHAM Cheating (Republic/Universal)

ACTIVE ROCK

AFROMAN Because | Got High (Universal)

BOY HITS CAR Man Without-Skin (Wind-up)
JAYA THE CAT Painful Memory (Gold Circle)
JETTINGHAM Cheating (Republic/Universal)
LIFEHOUSE Hanging By A Moment (DreamWorks)

ALTERNATIVE

HARVEY DANGER Authenticity (Gold Circle)
JAYA THE CAT Painful Memory (Gold Circlg)
JETTINGHAM Cheating (Republic/Universal)
SW1TCHED Inside (Immortal/Virgin)

TRIPLE A

LAURA DAWN | Would (Extasy)

DONNA DELDRY Where I've Never Been (Secret Road)
JEFFREY GAINES Shake It Off (Artemis)

RDLAND ORZABAL Low Life (Gold Circle)

Music Meetmo is an online service free to commercmlly Ilcensed broadcast radio

programmers and participating label executives. Each week songs are posted online
in a secure, password-protected system for auditioning and/or downloading. Songs
are categorized using R&R hallmarks such as formats, Most Added, etc.

WWW._americantadiohistonL.com
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Presidents Roy Laughlin and Charlie
Rahiily.

Although the initial word from
Clear Channel was that KHHT would
air a CHR/Rhythmic format targeting
Latinos, the station is playing “today's
hottest mass-appeal R&B artists. like
Jill Scou, Janet Jackson. Brian Mc-
Knight. R. Kelly and Toni Braxton.”
While Hot 92.3 offers a playlist that
could easily be compared to"that of
an Urban AC. Clear Channel calls
KHHT ““a new mass-appeal radio sta-
tion. customized for Southern Cali-
fornia.” The company says Hot 92.3
is the result of a research project de-
signed to determine how the company
could best align its cluster of stations
following last year's acquisition of
AMFM’s stations in the market with-
out compromising or threatening

the strength of any station.

Since its debut. Hot 92.3 has taken
a decidedly gold-leaning approach.
Its first hour featured tracks by The
Gap Band: Fugees: Earth, Wind &
Fire: H-Town: George Clinton: Joc:
Marvin Gaye: and Brandy and the
current single by Jill Scott. Liners po-
sition KHHT as “a station combining
the *Mega’ hits from yesterday and
today’s R&B.”

*“This move on 92.3 completes and
solidifies the L.A. cluster,” Laughlin
and Rahilly jointly stated in a station
release. “*According to our research
and the expertise of Clear Channel’s
most notable radio programmers. the
‘Rhythmic Hot AC” format will be
one of the hippest and most listenable
radio stations for Southern California
adults 18-49. It fits well into our clus-
‘ter of stations here by completing our
Adult Contemporary dominance.
“Top 40" is KIIS. ‘Soft AC" is KOST,

*‘Modermn AC is KYSR, ‘Pop AC’ is
KBIG and now "Rhythmic Hot AC’
is Hot 92.3. “The wall’ of 18-49 adults
is complete.”

Smith added. *With the unique and
exciting music mix and uncluttered.
hip presentation on Hot 92.3. this new
station will undoubtedly attract one
of the most well-rounded and diverse
adult radio audiences in Los Angeles.
To give you a very specific visual of
what this station will sound like, just
imagine a dozen roses. a bottie of
Dom Perignon and Keith Sweat sing-
ing ‘I'tl Give All My Love to You.™

KHHT will remain jockless untit
Aug. 20. At that time Mega afternoon
host Theo is expected to shift to mom-
ings, while legendary recording artist
Smokey Robinson and evening host
Sean Andre will also return to the air.
Former moming host George Lopez
and co-host Irma Blanco are expected
10 host a Saturday-morning program.

iBOC

Continued from Page 1

broadcasting at next year's NAB con-
vention in Las Vegas so that stations
in the six test markets of New York.
Los Angeles. Chicago. San Francisco.
Scattle and Miami can begin IBOC
transmissions by fall 2002. iBiquity
will then begin marketing digital re-
ceivers to consumers at the beginning
of 2003.

The IBOC system has been tested on
stations in Baltimore. Washington, New
York, San Francisco and Las Vegas. The
test stations included a variety of

classes, formats and reception terrains,
Struble said the digital signals were
rock-solid in many areas — including
downtown urban areas. outlying areas
and behind obstructions — where an
analog signal might break up.

What's more. the 150kbps bit-
stream allows for the transmission of
both audio programming and data. At
some point down the road — most
likely no sooner than 10 years from
the beginning of digital broadcasting
—the analog portion of broadcasting
will cease. and broadcasters will have
300kpbs of bandwidth on their FM
signals.

AM broadcasting will also benefit
from iBiquity’s research. but those
developments are about three months
behind FM. Struble expects IBOC-
equipped reccivers to have the abil-
ity to receive both AM and FM digi-
tal broadcasts by the time they are
ready for market 18 months from
now.

In a related announcement,
iBiquity and Korean based Hyundai
AutoNet have agreed to work together
to produce car radios featuring
iBiquity”s IBOC chip. The radios will
be installed in Hyundai and Kia ve-
hicles.

Earnings
Continued from Page 3

will decline 5%. from $19.1 million
0 $18.2 million. Overall BCF is fore-
cast to drop 6%. from $20.7 million
10 $19.5 million. and EBITDA is ex-
pected to decline 4%. from $16.3
million to $15.6 million.

While forecasts of revenue de-
clines can rarely be considered posi-
tive for a company. watching profits
turn to losses is arguably worse. and
that's just what happened to Beasley
Broadcast Group in Q2. The com-
pany reported net income of $987,000
in Q2 2000. but that changed to a net
loss of $4.1 million. or 17 cents per
share. in Q2 2001. While consoli-
dated net revenue increased 1%,
from $27.1 million to $30.2 million.
BCF fell from $8.9 million to $8.5
million. And after-tax cash flow de-
creased from $5.2 million. or 21 cents
per diluted share, to $3.1 million. or
13 cents.

On a same-station basis, Beasley's
consolidated net revenue fell from
$25.4 million to $24 million. while
BCF slid from $8.9 million to $7
million. On a pro forma basis. if the

company s recent acquisition of two
stations in Augusta. GA had been
completed on April 1. consolidated
net revenue would have been $30
million and BCF $8.5 million.

Sirius Satellite Radio saw its Q2
losses expand as the net loss appli-
cable to common stockholders grew
from $45 million. or $1.11 per share.
10 $72.5 million. or $1.35 — still 6
cents better than First Call analysts’
expectations. The company has not
yet brought in any revenue — its sat-
cllite-radio service is set to launch in
Q4 — and its operating loss climbed
from $28.9 million to $46.7 million.
Although engineering expenses fell
from $17.1 million to $14.2 million.
general and administrative costs
jumped from $9.7 million to $20.8
million. and Sirius took an $11.6 mil-
lion charge related to employee stock
options. Still. Sirius CFO John Scelfo
said the company has more than $400
million in cash to carry it through Q3
2002.

Salem Communications’ net rev-
enue soared 37% in Q2. as the Chris-
tian-radio broadcaster reported that
its-net broadcasting revenue jumped
from $24.8 million to $33.9 million,

while BCF improved 12%. from
$11.3 million 10 $12.7 million. ATCF
climbed from $4.4 million. or 19
cents per share. to $5.1 million. or 22
cents — a penny ahead of First Call
analysts’ estimates. However. the
company reported an overall net loss
of $1.3 million, or 6 cents per share,
compared to net income of $1.6 mil-
lion. or 7 cents. in Q2 2000. Still.
CEO Ed Atsinger called the com-
pany's-long-term outlook “very posi-
tive.”

DG Systems had a reason to cel-
chrate: Its EBITDA moved into the
black. growing from a $1.4 million
loss in Q2 2000 to a positive $3.2
million in Q2 2001. While the
company’s net loss still widened.
from $1.8 million to $2.8 million, it
actually improved by a penny on a
per-share basis. from 5 cents to 4
cents. Net revenues skyrocketed from
$3.4 million to $18.6 million. On a
pro forma basis. consolidated net rev-
enues grew 9%. and EBITDA in-
creased 6.6 times.

R&R Washington Bureau Chief
Jeffrey Yorke contribided to this re-
port.

Birch

Continved from Page 3

none. that we know of, who possess
hoth media-research business know!-
edge and financial expertise.”
Livek added, “We're confident
that Tom Birch can play an instru-
mental role in helping unlock
Symmetrical’s and Simmons® full

wWWWwW.americanradiohistorv.com

potential. We know we work well
together and that our skill sets are
highly complementary. The opportu-
nities to grow Simmons and Sym-
metrical are limitless. and Tom will
be spearhecading these initiatives.™
Birch said. “It’s thrilling to be
back with the team that built Birch
Research and Birch/Scarborough
and the Simmons executive team of

President Chris Wilson and Exec.
VP Evan Goldfarb, who have as-
sembled an incredible 1eam of
people and a great stable of prod-
ucts. Their initiatives are really pay-
ing off. Since Symmetrical’s acqui-
sition in 1998. Simmons’ revenues
and operating profits have doubled

and the years ahead look even
better.”
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Infinity’s Hot, Hot, Hot In Hartford

O WZMX goes from almost worst to almost first in one book

sk the executives at Infinity, and they’ll tell you that nothing moves the ratings needle like a new
CHR that’s really connecting with its audience. Earlier this year Infinity executives from all
—— levels of the company analyzed the situation-at WZMX/Hartford. Then, with some guidance
from Jay Stevens — a proven programming winner from co-owned CHR/Rhythmic WPGC/
Washington — on Friday, March 16, at 5pm, Infinity dropped WZMX’s Rhythmic Oldies format in

favor of CHR/Rhythmic.

Out of the box the station
began identifying itself as
“Hot 93.7, Blazin® 18 Jams
in a Row.” In its new hip-hop
direction, the station re-
mained under the direction of
current Infinity/Hartford OM
Steve Salhany and Asst. PD/
MD David Simpson. Just a
few months later KPRR/EI

A

going to work, although we
felt that we had a really
k| good-sounding station. Col-
lectively, we made the deci-
sion to flip to CHR/Rhyth-
| mic.

R&R: Why CHR/Rhyth-
mic?

SS: We felt that the music

Paso PD Victor Starr joined
the team. and they were off
to the races.

They immediately detected a seri-
ous street vibe. After being mobbed
at promotions and hearing the station
just about everywhere they went, they
felt like they were going to have a
good book. But this good? As a
Rhythmic Oldies station, WZMX'’s
last book was a 2.7 12+. As a CHR.
the station catapulted to a 7.7 12+ in
spring 2001, moving into third place.

More importantly, WZMX vaulted
past its crosstown CHR competitor,
Clear Channel’'s WKSS, which fell
8.2-5.9, into sixth place. In Hartford-
New Britain Infinity owns the top
three positions 12+ in the spring
Arbitron: News-Talker WTIC-AM is
No. 1, AC WRCH is second, and
WZMX is ranked third. Just to keep
things interesting, Infinity Hot AC
WTIC-FM is ranked fifth, giving In.
finity four out of the top five stations
in the market.

Just hours after the release of the
spring numbers I caught up with
Salhany and Starr for their insight
into the success of Hot 93.7, how it
got there, and how they plan to keep
it there. First up is OM Salhany, and
next week I'll talk to Starr.

4

R&R: It was obvious that Rhyth.
mic Oldies wasn't working. Who got

the ball rolling 1o make the flip?
SS: Everything here is a team col-
laboration. Some of the people in-
cluded in the early planning and
strategizing were Infinity executives
Dan Mason, David Pearlman and
John Gehron, VP/GM Susan Mc-
° Donald, Jay Stevens, Asst. PD/MD
David Simpson and me. We worked
- as a team and looked at everything.
Our goal was to do what's best for the
listeners, advertisers, group and sta-

Steve Salhany

was hot and that this genre
of music was totally under-
served in our market. As ateam, we
thought it was the best decision.

R&R: So it was a gut call?

SS: Yes.

R&R: You had to feel good about
having Jay Stevens help you with the
launch.

SS: That has been the key to the
success of this particular radio sta-
tion. I am so thankful to be leaming
this format from him. The passion
and knowledge he exudes for this
music and this format are incredible.
Prior to the launch he spent a lot of
time with us on the phone. He flew
in a couple of times, and he was here
the day we switched it.

Today I view him as our consult-
ant. Just as Guy Zapoleon consults

HO
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our sister WTIC-FM and Gary
Berkowitz consults, Jay is our guy. He
knows, lives and breathes the format,
and he makes sure we’re guided in
the right direction. .

R&R: Describe the Hot 93.7
brand.

§S: Our brand is fun and party
music for the demo. Everything we do
is upbeat, very hip and reflective of
what’s happening with the lifestyle
and music right now.

“R&R: It didn"t take you long to
assemble a full staff, and you're live
in every daypart except nights.

8S: Once again, I have to thank
Jay, because he had a 16t of feelers out
there and knows how to reach out to
some really talented people. Within
four weeks of the launch we had jocks

on the air, and by the last month of
the book our new PD/afternoon
driver, Victor Starr, was here. We also
hired our complete mix crey, which
consists of four local mixers and some
part-time folks. We're live all day.
The only time we’re not is in over-
nights.

—

“Infinity is very good
about giving its
programmers the right
tools, the right people,
the right research and
just about anything we
need in order to win.
That makes everyone’s
job a little easier.”

T T

R&R: Did you launch with any
special promotions?

8S: We participated in the Infinity
group contest. In Hartford we called
it The Million-Dotlar Holler. We had
some drops of Jay-Z, and every time
he hollered, you’d call in for a chance
at $1,000 or $10,000. On one particu-
lar day we had three $10,000 winners
from our market. Considering that we
were a brand-new station — and that
there were some really big Infinity

" stations participating in this contest

— we were excited.'

We were very straight with our
listeners and explained on the air
that this was a national contest.
None of our listeners seemed to have
a problem with that. It was a good
trial, because we really haven’t done
group contesting on any of the other
Hartford stations. There is so much
heritage that they do their own
things.

R&R: From the launch, did you
run a full load of commercials?

§S: Yes, we run about 10 units per

MAMALSLaaricanradiahictan . oo

HOT 93.7 GIVES YOU GAS!

throughout the entire spring book.

With gas prices around $2 a gallon, what better way to get people
talking and tie up traffic than to reduce the price of gas by half, to
93.7 cents? This promotion had a unique hook: While most stations
do a one-day event, WZMX (Hot 93.7)/Hartford kept this one going

y

hour and, outside of morning drive,
out of the stopset we are “Blazin’ 18
Jams in a Row.”

RR: After you flipped, did you al-
most instantly feel the vibe?

SS: It was incredible. We launched
it at about Spm on a Friday, six or
seven days before the end of the win-
ter book and the beginning of the
spring book. We played Donna
Summer’s “Last Dance” as our last
song in the “Jammin’ Oldies” format}
hit the ID, and “Stutter™ was the first
cut we played.

Over that weekend I must have had
at least 50 calls from people on my
voice-mail who wanted to work here.
From Day One, the phones were hot.
We did a gas promotion early on, and
the cops had to shut us down because
we had too many people. We brought
Alicia Keys in for a concert, and
30,000 people showed up.

We just did a Lil’ Mo show at Six
Flags, and we had 10,000 people
show up just to see her do three
songs. Anything and everything that
we have done has been huge. Listen-
ers love this station, and they are pas-
sionate about the music. It’s incred-
ible.

R&R: Have your competitors re-
acted? :

§S: I try not to look at what my
competitors are up to. What I do fo-
cus on is this radio station, and every
month we get bigger. Our goal now
is to work on building the cume. We
are the fifth-highest cuming station,
and, in my mind, the cume is still
small. As we market the product, the
cume will grow. Eventually, it'll
peak and probably settle in some-
where, but I don’t think we're near
that point yet.

R&R: The folks at corporate have
to feel pretty good about the success
of this CHR.

§S: Obviously, they're very ex-
cited. We have four out of the top five
radio stations in Hartford. The other
stations are strong stations, so the
company is very excited and very
committed to this format. It shows its
commitment when it does things like
bringing in Jay Stevens to work with
us.

Infinity is also very good ahout giv-

ing its programmers the right tools,
the right people, the right research
and just about anything we need in
order to win. That makes everyone's
job a little easier.

R&R: What will you do to con-
tinue to grow this radio station?

§S: Our focus since the switch has
been on the music and product. Once
we begin to mature a bit, we can do
more with our morning show, do
more lifestyle, fun promotions and do
some marketing. Our primary goal,
though, is to get out there and work
in the community, because that's an
important part of what we're going to
do.

R&R: Looking back, what were
some of the secrets to Hot 93.7's early
success?

§S: Teamwork. As the OM of Hot
AC WTIC-FM, AC WRCH and
News/Talk WTIC-AM, I've never
done this particular format before. We
worked together as a team to pull it
off and get it on the air. From our
marketing director, who put together
a logo, to our moming show, which
adjusted to the new format, we did it
together. Teamwork and execution,
combined with a huge hole in the
market for this music, were the real
keys to success. We put in a lot of
extra work and long hours to make
this happen, and it’s nice to see it pay
off.

Hartford has been waiting for a ra-
dio station like this. We've already
seen the popularity of this music on
similarly successful regional stations
in New York, Boston and Providence.
It’s long overdue for Hartford, and
New Haven didn’t have anything. We
haven’t even discussed New Haven,
where our numbers were fantastic.
We were No. 1 18-34 in New Haven
and tied for No. 3 12+, moving 2.8-
5.8. With the strength of our signal,
we can be a regional station for Hart-
ford and New Haven.

The final piece of the success
puzzle was having all of the necessary
resources from the very top ranks of
this company. More than anything,
they gave us the confidence to be able
1o do the right thing and just to have
fun with radio. Fun is why I'm in this
business.
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Callout America.

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES August 17, 2001
CauLout AmeRicae song selection is based on the top 25 titles from the R&R CHR/Pogp chart for the airplay week of July 22-28.

HED = Hit Potential
ARTIST TITLE LABEL(S)

HEp ALICIAKEYS Fallin’ (J)
HEp USHER U Remind Me (LaFace/Arista)
LIFEHOUSE Hanging By A Moment (DreamWorks)

EVE F/GWEN STEFANI Let Me Blow... (Ruff Ryders/Interscope)

AMERICAN HI-Fl Flavor Of The Weak (/sland/IDJMG)

HEp ALIEN ANT FARM Smooth Criminal (DreamWorks)
BLU CANTRELL Hit ‘Em Up Style... (Arista)

TRAIN Drops Of Jupiter... (Columbia)

HEp SUM 41 Fat Lip (Isiand/IDJMG)

STAIND It's Been Awhile (Flip/Elektra/EEG)
112 Peaches & Cream (Bad Boy/Arista)
EVE 6 Here's To The Night (RCA)

HR)p 3 DOORS DOWN Be Like That (Republic/Universal)
SUGAR RAY When It's Over (Lava/Atlantic)
INCUBUS Drive (/mmortalEpic)
0-TOWN All Or Nothing (/)

HELLY Ride Wit Me (Fo’ Reel/Universal)

CITY HIGH What Would You Do? {Interscope)

DAVE MATTHEWS BAND The Space Between (RCA)
LFO Every Other Time (J)

JENNIFER'LOPEZ I'm Real (Epic)

DESTINY'S CHILD Bootylicious (Columbia)

JANET Someone To Call... (Virgin)

SMASH MOUTH I'm A Beligver {Interscope)
AGUILERAALIL’ KIM... Lady Marmalade (/nferscope)

MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastWest/EEG)

‘N SYNC Pop (Jive)

UNCLE KRACKER Follow Me (Top Dog/Lava/Atlantic)
JESSICA SIMPSON Irresistible (Columbia)

WILLA FORD ! Wanna Be Bad (Lava/Atlantic)

CHR/POP

TOTAL AVERAGE
FAVORABILITY ESTIMATE (1-5)
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Rl ocvocreics | sesons |
5 e Hot Scores
5 IS5 12-17 18-24 25-34] EAST SOUTH WEST WEST By Kevin McCane
] he industry, the entertainment
60.8 9.8 |4.04 4.22 3.8!1 3.97 425 3.8 414 media and, most importantly.
653 17.5]3.95 3.73 3.54 |4.04 3.71 3.68 3.79 | consumers agree: “Fallin™ by Alicia
Keys (J) is a huge hit. with the po-
84.2 273|382 3.73 366 ]3.64 3.92 3.66 3.79 tential to catapult Keys to superstar-
823 23.4 {380 3.86 3.49 [3.50 3.79 3.5 3.87 | dom. Already a No. 1-selling debut
release and a top chart hit at multi-
73.7 13.4 |3.98 3.74 3.29 |3.74 3.58 366 3.89 ple formats, “Faltin'™ now adds No.
536 84 |403 349 331]371 385 329 3.9 I callout to its impressive list of suc-
cesses. “Fallin’™ reassumes the top
744 17.213.78 3.711 3.59 |3.67 3.74 363 3.82 position on Callout America with a
804 237|374 373 362 (366 387 372 359 | +05 total scorc and ranks No. I
4 among all three demos. and it's far
541 91 |3.96 3.727 282 [3.53 3.78 348 4.06 and away the top tester among wom-
en 18-24.
794 222 13.79 3.66 358 364 3.95 353 3.66 “Smooth Criminal” by Alien Ant
653 21.813.80 3.65 3.41 1336 370 3.75 385 Farm (DreamWorks) debuts at No.
6 overall with a 3.71. The ultracatchy
67.0 17.5 |3.94 3.60 3.26 { 3.80 3.69 361 3.61 No. | Alternative hit is poised to
447 91 |395 367 3.19)3.75 374 349 365 | make a strong cross to CHR/Pop.
- “Smooth™ ranks No. 2 in the teen
80.6 23.7 |3.74 3.52 3.54 |366 3.71 3.43 3.68 cell.
0.1 244 |3.76 365 3.32 [3.27 381 365 a.M “Be Like That” by 3 Deors Down
(Republic/Universal) cnters as a
794 23.9)3.72 368 3.32 339 3.69 357 378 Callout America extra with a 3.66
86.8 35.2 |361 360 3.4101337 351 365 3.71 total score. Fecatured on the
: ” = 3 - : = : : soundtrack to American Pie 2, “Be™
799 294 1380 326 3.22 |3.43 355 3.40 358 ranks No. § among teens and No. 10
651 189 [3.42 349 363|361 354 330 ase | mne 8
s * ’ ; . J E : ' Altemative titles continue to dem-
58.6 122 |3.59 3.52 3.20 |3.36 3.62 3.39 3.61 onstrate strong appeal with Callout
America’s weekly national sample.
419 115|362 3.20 3.31 3.4 366 3.26 3.50 This week. ifi addition to “Smooth
81.8 333|359 3.22 3.19|3.26 3.54 3.40 3.34 | Criminal” and “Be Like That.” hits
from American Hi-Fi, Sum 41 and
73.7 254 1348 324 3.35)3.30 3.49 335 337 Staind all appcar in the upper re-
854 20.6 [3.54 3.42 313|341 339 343 329 |gionsofthesurvey.
- = This week's issue of R&R re-
926 493 [3.41 3.42 3.18 |3.37 3-29 *?33‘, 340 flects the second week under our new
chart system. with 100% monitored
76.6 30.9 |3.42 3.36 2.99 |3.05 3.26 3.37 3.60 airplay, Moving 3-1 on the CHR/Pop
73.4 28.0 }3.39 3.30 2.8913.30 3.18 329 332 chant, “Let Me Blow Ya Mind™ by
Eve featuring Gwen Stefani (Ruff
84.4 383 (3.28 3.11 3.43 |3.02 3.30 341 3.39 Ryders/Interscope) also maintains
82.1 32.13.30 331 3.03(3.12 3.26 3.18 3.35 its top five status on Callout Amer-
ica with a 3.74. It ranks No. | in the
59.6 20.1 13.51 3.18 257 |3.11 3.07 3.37 3.33 Midwest region.

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = distike very much, 5 = like very much). Total familiarity represents the percentage of
respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musicat montage in the following regions and
markets: EAST: Baltimore, Boston, Long Istand, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SDUTH: Atlanta, Datlas, Houston, Miami, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portiand, Sacramento, San Diego, San Francisco, Seattle. © 2001, R&R Inc.

Fast Hooks...No Snags

» Custom Production - Callouts & Montages

> Digital, Clear, Consistent

> 50,000+ Song Library

> All Formats & International Titles

» On-Time Delivery
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The World’s Premier Music Hook Service
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Email: hooks @ hooks.com

hooksunlimited @compuserve.com

www.hooks.com
FAX: (573)443-4016
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Columbia, MO 65201-6081
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® August 17, 2001

ARTIST TNLE LABEL(S)

EVE F/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/Interscope) 7815

BLU CANTRELL Hit ‘Em Up Style (Qops!) (Arista)
0-TOWN All Or Nothing (J)

CITY HIGH What Would You Do? (Interscope)
JANET Someone To Call My Lover (Virgin)

LIFEHOUSE Hanging By A Moment (DreamWorks)

STAIND It's Been Awhile (Flip/Elektra/EEG)
TRAIN Drops Of Jupiter (Tell Me) (Columbia)
SUGAR RAY When It's Over (Lava/Atlantic)
DESTINY'S CHILD Bootylicious (Columbia)
JENNIFER LOPEZ I'm Real (Epic)

JESSICA SIMPSON lIrresistible (Columbia)
WILLA FORD | Wanna Be Bad (Lava/Atlantic)
INCUBUS Drive (Immortal/Epic)

WISEGUYS Start The Commotion (Mammoth/Hollywood)

NELLY Ride Wit Me (Fo’ Reel/Universal)
112 Peaches & Cream (Bad Boy/Arista)
SMASH MOUTH I'm A Believer (/nterscope)
LFO Every Other Time (J)

AGUILERA/LIL’ KIM/MYA/PINK Lady Marmalade (/nterscope)
AMERICAN HI-FI Flavor Of The Weak (/sland/IDJMG)

USHER U Remind Me (LaFace/Arista)

UNCLE KRACKER Follow Me (Top Dog/Lava/Atlantic)

EVE 6 Here's To The Night (RCA)

DAVE MATTHEWS BAND The Space Between (RCA)

ALICIA KEYS Faliin' ()

NELLY FURTADO Turn Off The Light (DreamWorks)
JAGGED EDGE Where The Party At (So So Det/Columbia)

CRAIG DAVID Fill Me In (Wildside/Atlantic)

3 DOORS DOWN Be Like That (Republic/Universal)

FUEL Bad Day (Epic)

BLINK-182 The Rock Show (MCA)
MICHELLE BRANCH Everywhere (Maverick)
ENYA Only Time (Reprise)

TOYA | Do (Arista)

D12 Purple Hills (Shady/Interscope)

DARUDE Sandstorm (Groovilicious/Strictly Rhythm)

MANDY MOORE Crush (Epic)

CHRISTINA MILIAN AM To PM (Def Soul/\DJMG)
GiGI D’AGOSTINO U'll Fly With You (Arista)
GORILLAZ Clint Eastwood (Virgin)

TYRESE | Like Them Girls (RCA)

FIVE FOR FIGHTING Superman (Aware/Columbia)

SAMANTHA MUMBA Don't Need You To Tell Me... (A&M/laterscope) 846

SVALA The Real Me (Priority)

MACY GRAY Sweet Baby (Epic)

EDEN’S CRUSH Love This Way (London Sire)
JELLEESTONE Money (Part 1) (Warner Bros.)
LIL’ MO Superwoman (Gold Mind/EastWest/EEG)
U2 Stuck in A Moment... (Interscope)

Bk o WOW
+444 901491 9 1231
7773  +1166 894653 6 1321
7283 -339 808982 17 1311
7082 -335 749180 12 12500
6972  +203 738759 9 1351
6436 -205 737608 26 13211
6134  +320 703668 10 1201
6129 -356 661960 22 12972
5637  +132 628715 12 1251
5101 950 465825 12 126/0
4660  +613 504813 7 1302
450 -839 492605 17 1310
4432 +231 507341 14 1222
4205 -357 498107 21 1150
3907 +607 407143 6 128/4
3880 -546 395089 25 1210
3694  +293 463799 9 1024
3525 4203 353026 8 10972
3403 +188 368421 10 1171
3390 -695 303176 20 13370
3333 -115 480616 21 11771
3280  +503 399805 § 1024
3197 -426 300090 33 125A
MM -544 359563 16  115A1
3123 #4103 355714 10 10502
2875  +1153 360813 3 1210
2569  +476 299843 4 1166
2454 4584 323788 5 10212
239  +281 283233 8 1106
2714 248 212626 11 106/6
1893  +123 200003 9 892
1804 +12 180657 1 9%
1785 +259 175823 5 9m
1664  +230 182855 6 897
1624  +287 167077 3 588
1456  +147 127676 4 658
- 138 5 204682 8 545
1159 +245 107893 3 818
1078 +331 109925 2 834
979  +208 170691 2 3R
973 4362 122605 2 N2
966 230 89520 7 630
882  +144 88069 2 56
+248 97396 2 4%
780 +10 69712 4 501
684  +364 47827 1 Nna
659  +292 78265 1 638
604 211 59615 5 630
551 +10 54290 2 3N
524 +397 57021 1 7010

Powered By |?

Most Added.
www.rradds.com
ARTISTTMLE (ABEL(S) ADOS
JIVE JONES Me, Myself & | (Jive) 46
MARIAH CAREY Never Too Far (Virgin) 36
AFROMAN Because | Got High (Universal) 33

LINDSAY PAGANO Everything U R (Warner Bros.) 20
CHRISTINA MILIAN AM To PM (Def Soul/IDJMG) 14
JAGGED EDGE Where The Party At (So So Det/Columbia) 12

GORILLAZ Clint Eastwood (Virgin) 12
MICHELLE BRANCH Everywhere (Maverick) 1"
JAY-Z 1zo (H.0.V.A.) (Roc-A-Fella/IDJMG) 1"
BETTER THAN EZRA Extra Ordinary (Beyond) 1

CHRIS T INPES
ML AN

o Trn M
i I' [ IDII

Most Added 4 Weeks in a Row!

New This Week:

WKTU/New York
KZ(QZ/San Francisco
WKSC/Chicago

And many more!!

WXKS/Boston
KYLD/San Francisco
WZPL/Indianapolis

Most Increased
Plays o
ARTIST TMLE LABELIS) INCREASE
BLU CANTRELL Hit ‘Em Up Style (Gops!) (Arista) +1166
ALICIA KEYS Fallin' () +1153
JENNIFER LOPEZ I'm Real (Epic) 4613
WISEGUYS Start The Commotion (MammothvHollwood) +607
JAGGED EDGE Where The Party At (So So DetColumbia) +584
USHER U Remind Me (LaFace/Arista) +503
NELLY FURTADO Tum Off The Light (DreamWorks) +476
AFROMAN Because | Got High (Universal) +460
EVE F/GWEN STEFANI Let Me... (Ruff Ryders/Interscope) +444
U2 Stuck In A Moment... (Interscope) +397

Breakers.

/" NOW PLAYING ON 60% OF
THE REPORTING PANEL

ENYA
Only Time (Reprise)

TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS

1664/230 8977

MANDY MOORE
Crush (Epic)
TOTAL STATIONS/ADDS

8778

CHRISTINA MILIAN
AM To PM (Def Soul/IDJMG)

TOTAL PLAYS/INCREASE  TOTAL STATIONS/ADDS

1078/331 8414

CHART

34

CHART

3)

TOTAL PLAYS/INCREASE

1159/245

CHART

®

137 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total
plays for the airplay week of Sunday 8/5-Saturday 8/11. Buliets appear on songs gaining plays or remaining fiat from previous week. If two songs are
tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to songs reaching 60% of reporting panet for the first
time. Songs that are down in plays for three consecutive weeks and below No.25 are moved to recurrent. Gross Impressions equals Average Quarter Hour
Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from The Arbitron Company (Copyright
2001, The Arbitron Company). © 2001, R&R Inc.

Most Added is the total number of new adds officially reported to R&R by
each reperting station. Songs unreported as adds do not count toward
overall total stations playing & song. Most Increased Plays lists the
songs with the greatest week-10-week increases in fotal plays. Weighted
chartappears on R&R ONLINE MUSIC TRACKING.

“The Rbck Show”

From Their New Album Take Off Your Pants And Jacket

©2001 MCA Raco

e Already Over 1.5 Million Albums Sold in the U.S.!
¢ Top 10 Requests / One of the Most Played Videos on
¢ Sold Out Tour with Special Guests New Found Glory

R:02

M-C-R &5 Produced by Jerry Finn  Mixed by Tom Lord-Alge Management: Rick DeVoe www.blink182.com www.mcarecords.com
rds

Parental Advisory / Explicit Content. Edited Version Also Available

WWAW-americantadiohisicndaaina
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CHR/Pop Top 50 Indicator
® August 17, 2001
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added .
ARTISTTITLE LABEYS) ADDS
WKW ARTSTTILE UgELS s s whBbe ERT GH™ | MARIAH CAREY Never Too Far (Virgin) 13
2 @ JANET Someone To Call My Lover (Virgin) 2335 A7 194712 2 43P m%‘;:v“gmg ?f,ﬁhgznﬂ'%} xbﬂfé"/g'gve)'sa’) }g
; 1N arner bros.
vz O-TOWNAIOrNothing () 2302 41 78580 2 AW | e ¢ KRACKER Yeah, Yeah.. (Top Dog/Lava/Atiantic) 8
s @ STAIND it's Been Awhile (Flio/Elektra/EEG) 2206 . 4225 74224 2 430 | sy JONES Me, Myself & Iuive) 7
3 © CITY HIGH What Would You Do? (Interscope) 2133 +71 70613 2 o 420 DREAM STREET It Happens Every Time (UEG/Edel) 6
p © SUGAR RAY When It's Over (Lava/Atlantic) 217 +24 71057 2 G;F;?M:'ll B:c'ause i fot(';igh (Unive;rsal) g
a: Tl | 9 uck in oment... (Interscope,
10 O BLU CANTRELL Hit ‘Em Up Style (Oops!) (Arista) 2018 +281 70796 2 430 EDEN'S CRUSH Love This Way (London Sire) 5
| 8 © EVE F/GWEN STEFANI Let Me Blow... (RU” Ryders/Interscope) 1965 +198 64845 2 430 GORILLAZ Clint Eastwood (Virgin) 5
6 s TRAIN Drops Of Jupiter (Tell Me) (Columbia) 1832 -112 61988 2 3910 ALICIA KEYS Fallin’ (J) 4
' 9 s LIFEHOUSE Hanging By A Moment (DreamWorks) 1691 68 54752 2 3 JAGGED EDGE Where The Party At (So So De/Columbia) - 4
! 7 DESTINY'S CHILD Bootylicious (Columbia) 1561 225 52300 2 390 m‘ﬁ; gaf: gm“if(ggg)(fde/ America/Hollywood) ;
12 12 INCUBUS Drive (Immortal/Epic) 1484 -182 50047 2 310 JESSICA ANDREWS Who | Am (DreamiWorks) 3
1 ® SMASH MOUTH I'm A Believer (Interscope) 1474 +98 46243 2 42/ NATURAL Put Your Arms Around Me (Transcontinental) 3
v @ JENNIFER LOPEZ I'm Real (Epic) 1400 +129 44681 2 430 | SUM41FatLip (Isiand/IDJMG) , 3
w 1w JESSICA SIMPSON Irresistible (Columbia) 1368 341 45547 - 2 330 gmfo%y"'#nf:'(ﬁ:;,’,‘.s(e')”’"’s"’”"”"""”’ :
m @ DAVE MATTHEWS BAND The Space Between (RCA) 1346 +46 ° 42362 2 410
p) @ WISEGUYS Start The Commotion (Mammoth/Hollywood) 1339 +165 45803 2 43N
w @ LFO Every Other Time (J) 1224 +46 39885 2 420
" 1w AMERICAN HI-Fl Flavor Of The Weak (/sland/IDJMG) 1213 -156 42266 2 3N
s @  NELLY FURTADO Turn Off The Light (DreamWorks) 1036 +157 35244 2 431
2 2 3 DOORS DOWN Be Like That (Republic/Universal) 1006 -30 33536 2 410
" 2 EVE 6 Here's To The Night (RCA) 952 304 - 33743 2 300
# @ MICHELLE BRANCH Everywhere (Maverick) 887 +53 29305, 2 42N
5 @  FUEL Bad Day (Epic) 875 +4 27876 2 38/0
2z = AGUILERALIL' KIMMYAPINK Lady Marmalade (interscope) 773 -195 23774 2 291 Most Increased
s @ USHER U Remind Me (LaFace/Arista) 760 4148 26604 2 347 Plays e
v @ CRAIG DAVID Fill Me In (Wildside/Atiantic) 745 4120 23608 2 36/2 | aamsr 1me v s
» @ 112 Peaches & Cream (Bad Boy/Arista) 723 +30 24584 2 3218
] o U2 Stuck In A Moment... (Interscope) +286
© | ® @ ALCIAKEYS Falin' (J) 76 19 24768 2 3944 | gy CANTRELL Hit Em Up Style (Oops!) (Arista)  +261
2 »  NELLY Ride Wit Me (Fo’ Reel/Universal) T 197 23920 2 250 | STAIND It's Been Awhile (Flip/Elektra/EEG) +225
x x  UNCLE KRACKER Foltow Me (Top Dog/Lava/Atlantic) 699 -165 23006 2 221m EVECF/G~ S‘:FANI Let Me... (Ruff Ryders/Interscops) +198
. ALICIA KEYS Fallin’ (J) +196
& Bl B DM e e
A il TINT. (Ares) y NELLY FURTADO Turn Off The Light (DreamWorks) +157
® @ SAMANTHA MUMBA Don't Need You To Tell... (A&M/Interscope) 491 +69 14688 2 3410 USHER U Remind Me (LaFace/Arista) +148
s @ JAGGED EDGE Where The Party At (So So Def/Columbia) 432 +45 14175 2 30/4 | WILLA FORD | Wanna Be Bad (Lava/Atiantic) +131
o @ MACY GRAY Sweet Baby (Epic) 426 +114 16682 2 332 :Bzz'gfgnb"sﬁ "m;‘hez' V(vfpr()L P *:::
: ove This Way (London Sire, +
» @ MANDY MOORE Crush (Epic) 20«67 1258 2 32 | ooy pAvID Fil Me In (Wildside/Atlantic) 4120
] € CHRISTINA MILIAN AM To PM (Def Soul/IDJMG) 415 +94 13354 2 33N GORILLAZ Clint Eastwood (Virgin) 17
a @  FIVE FOR FIGHTING Superman (Aware/Columbia) 370 +66 11900 2 26/3 MACY GRAY Sweet Baby (Epic) +114
@ U2 Stuck In A Moment... (Interscope) 332 4286 10448 1 365 m:ﬂml\(eaa ;@'ﬂh (T(tzp DOQ/LBVZ;/Aﬂanﬁc) ﬂgg
N : : 'm A Believer (Interscope #
© O Ee:rAs CaBEH "';"e I gl b ::; o f: 12349 2 315 | o oiCTINA MILIAN AM To PM (Def SouliDJMG)  +84
¢ @ SVALA The Real Me (Priority) ¥ 8826 2 20 | ppeam STREET it Happens Every Time (UEG/Ede) +80
{ ) @ D12 Purple Hills (Shady/Interscope) 286 +13 9605 2 181 SAMANTHA MUMBA Don't... (A&M/Interscope) +69
"" @ GORILLAZ Clint Eastwood (Virgin) 264 +117 8322 1 25/5 MANDY MOORE Crush (Epic) ) +67
s @ JENNIFER PAIGE These Days (Edel America/Hollywood) 262 +44 8029 2 274 | FIVEFOR FIGHTING Superman (Aware/Columbia)  +66
«  DARUDE Sandstorm (Groovilicious/Strictly Rhythm) 258 9 1347 2 q5p | >THRINGCantSay Universal el
» : MICHELLE BRANCH Everywhere (Maverick) +53
% «  TRICKSIDE Under You (Wlnd-up) 223 -23 6832 2 1800 JANET Someone To Call. My Lover (Virgin) +47
@ TOYAI Do (Arista) 215 435 9583 1 14/2 | LFO Every Other Time (J) +46
@ ©  STELLA SOLEIL Pretty Young Thing (Universal) 175 -66 5937 2 190 ?Aﬂggimmgx: BA#‘D ;h;y Spi;gz gzt\lf)v:;g (/RC/;]) ) ﬁ
: 3 ere The Party... olumbia
s STONE TEMPLE PILOTS Days Of The Week (Atiantic) 167 8 5741 | 1 190 | oNIFER PAIGE These D s (Edel AmericaHollwood) <48
32 CHR/Pop indicator reporters in markets 144-205. Songs ranked alphabetically for the airplay week of Sunday &/5-Saturday 8/11. BLINK-182 Th? Rock Show (MCA) +43
©2001, R&R Inc. TOYA | Do (Arista) +35
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AFROMAN Because | Got High (Universal)
Total Plays: 524, Total Stations: 48, Adds: 33

JENNIFER PAIGE ...Days (Edel America/Hollywood)
Total Plays: 466, Total Stations: 39, Adds: 5

ST. LUNATICS Midwest... (Fo’ Reel/Universal)
Total Plays: 454, Total Stations: 25, Adds: 0

UNCLE KRACKER Yeah... (Top Dog/Lava/Atlantic)
Total Plays: 405, Totat Stations: 41, Adds: 5

JESSICA ANDREWS Who | Am (DreamWorks)
Total Plays: 400, Total Stations: 23, Adds: 2

"N SYNC Gone (Jive)
Total Plays: 385, Total Stations: 22, Adds: 10

TRICKSIDE Under You (Wind-up)
Total Plays: 290, Total Stations: 24, Adds: 0

SUM 41 Fat Lip (Island/IDJMG)
Total Plays: 258, Total Stations: 18, Adds: 6 |

RONAN KEATING Lovin'... (A&M/interscope)
Total Plays: 218, Total Stations: 23, Adds: 0

New & Active

LUDACRIS Area... (Murder inc./Def Jam/IDJMG)
Total Plays: 186, Total Stations: 17, Adds: 4

DREAM STREET It Happens... (UEG/Edel)
Total Plays: 181, Total Stations: 24, Adds: 8

JIVE JONES Me, Myself & | (Jive)
Total Plays: 180, Total Stations: 53, Adds: 46

T.C.P. Gotta Girl (Elektra/EEG)
Total Plays: 142, Totat Stations: 21, Adds: 5

CAKE Short Skirt/Long Jacket (Columbia)
Total Plays: 142, Total Stations: 15, Adds: 6

JAY-Z 1220 (H.C.V.A.) (Roc-A-Fella/IDIMG)
Total Plays: 127, Total Stations: 15, Adds: 11

MARIAH CAREY Never Too Far (Virgin)

| Total Plays: 76, Total Stations: 39, Adds: 36

| LINDSAY PAGANO Everything U R (Wamer Bros.)

Total Plays: 25, Total Stations: 20, Adds: 20

Sengs ranked by tetal plays

Promoting her debut single,

IT ‘EM UP STY

“Hit ‘Em Up Style (Oops!), Arista’s new recording sensation,

‘\

-.‘
&
+ |

Blu Cantrell, hit up staffers during her visit to KZQZ (Z95.7)/San Francisco’s studios. Seen
here (l-r) are KZQZ's Lance Waldeg and Katie Mason, Cantrell and KZQZ PD Casey Keating.

<] FAREWELL, JOHN IVEY

Co-workers, family and friends held a private bash to bid farewell to former WXKS (Kiss
108)/Boston PD John Ivey, who has been with the station since 1995. Ivey was recently
tapped to program KIIS/Los Angeles. He is pictured here, front and center, with a group
of local Boston reps, who presented him with a special gift.

Virgin recording star Mariah Carey found herself surrounded by a bunch of industry group-
ies during her promotional tour. Seen here are (back row, -r) JMA's Rick Cooper, WBBM/
Chicago MD Erik Bradley, KPWR/L.A. Asst. PD Damion Young, Carey, Lawman’s Gary Spangler
and Greg Lawley, Virgin Sr, VP Michael Plen and (front row, l-r) VP Cary Vance and R&R CHR
Editor Tony Novia, clutching a recent issue of Elle magazine (which he only brings out on
special occasions).

[}
12100 GOES BANANAS

—_—
Gorillaz invade WHTZ (Z100) during a promotional excursion in New York. To further pro-
mote the band’s debut single, “Clint Eastwood,” a couple of hardworking Virgin reps walked
the streets of New York dressed as gorillas. Seen here are (l-r) Virgin National Promotion
Dir. Jason McFadden, 2100 MD Paul “Cubby” Bryant, Virgin New York Regional Rob Rosen
and 2100 Asst. Music Director Chris “Axl” Nemetz.

Murder Inc./Def Jam recording artist Ja Rule put a little something on KUBE/Seattle lis-
teners during the station’s annual Summer Jam, where he performed hits from his current
album, including “Put It on Me.” Pictured are (i-r) Ja Rule and KUBE's Damon Knight
hanging out backstage.
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 RateTheMusic. com

BY MEBLARASE™

Artist Title (Labe

LIFEHOUSE Hanging By A Moment{DreamWorks)

EVE 6 Here's To The Night(RCA)

EVE F/GWEN STEFANI Let Me Blow Ya Mind(Ruff Ryders/interscope)
SUGAR RAY When it's Over(Lava/Atlantic)

LFO Every Other Time(J)

JESSICA SIMPSON Irresistible(Columbia)

BLU CANTRELL Hit ‘Em Up Style (Oops!)(Arista)

0-TOWN All Or Nothing(.))

‘N SYNC Pop(Jive)

3 DOORS DOWN Be Like That(Republic/Universal)
INCUBUS Drive(lmmortal/Epic)

AMERICAN HI-FI Flavor Of The Weak(/sland/IDJMG)
BLINK-182 The Rock Show(MCA)

SMASH MOUTH I'm A Believer(Interscope)

FUEL Bad Day(Epic)

TRAIN Drops Of Jupiter (Tell Me)({Columbia)

STAIND it's Been Awhile(Flip/Elekira/EEG)

JANET Someone To Call My Lover (Virgin)

WISEGUYS Start The Commotion(Mammoth/Hollywood)
USHER U Remind Me(LaFace/Arista)

CITY HIGH What Would You Do?(Interscope)

WILLA FORD | Wanna Be Bad(Lava/Atlantic)

CHRISTINA AGUILERA/LIL' KIMMYA/PINK Lady Marmalade(/nterscope)
NELLY Ride Wit Me(Fo’ Reel/Universal)

DAVE MATTHEWS BAND The Space Between(RCA)

112 Peaches & Cream(Bad Boy/Arista)

JENNIFER LOPEZ I'm Real(£pic)

DESTINY'S CHILD Bootylicious(Columbia)

UNCLE KRACKER Follow Me(Top Dog/Lava/Atlantic)
MISSY ELLIOTT Get Ur Freak On(Gold Mind/EastWest/EEG)

3.67

3.67
3.64
3.69
3.61

America’s Best Testing CHR/Pop Songs 12+ For The Week Ending 8/17/01. >

LW Familiarity Burn 1D Familiarity Burn
3.87 95% 35% 3.88 97% 36%
3.88 89% 22% .n 88% 24%
3.85 94% 26% 3.97 95% 27%
3.84 95% 25% 3.79 96% 25%
3.88 % 10% .n 14% 12%
3.82 97% 25% 3.83 97% 25%
3.85 78% 17% 3.72 80% 19%
3.92 95% 29% .71 96% 3%
3.85 9%6% 28% 3.90 97% 25%
3.74 58% % 3.79 55% 1%
3.72 87% 25% 3.72 8%% 24%
3.78 88% - 26% 3.58 89% 32%
3.74 5% 12% 3.62 N% 1%
3.70 86% 15% n 86% 15%
3.66 57% 9% .71 57% %
3.69 93% 3% 3.64 95% 37%
3.62 84% 25% 3.72 85% 4%
3.67 91% 1% 3.60 93% 25%

J 62% 12% 3.59 66% 1%

, 3% 15% 3.57 76% 16%
3.73 8%% 35% 3.38 90% 42%
3.65 82% 17% 3.4 9% 20%
3.50 ° 9% 58% 3.61 100% 59%
3.57 97% 51% 3.34 97% 58%
3.48 8% 22% 3.60 9% 19%
3.4 76% 25% 3.34 7% 29%
3.46 82% 21% 3.30 83% 28%
3.4 97% 40% 3.26 98% 45%
3.41 96% §5% 3.37 99% 57%
3.29 89% 36% 3.27 91% 38%

Total sample size is 773 respondents. Tolal average favarabilily estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity represents the percentage
of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+.
TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results
are not meant to replace callout research. The resulls are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The
RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

 Most Played Recurrents

ARTIST TITLE LABEL(S)

MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastWest/EEG)
JANET All For You (Virgin)

"N SYNC Pop (Jive)

NELLY FURTADO I'm Like.A Bird (DreamWorks)

SHAGGY Angel (MCA)

JENNIFER LOPEZ Play (Epic)

LENNY KRAVITZ Again (Virgin)

CRAZY TOWN Butterfly (Columbia)

DIDO Thankyou (Arista)

MADONNA Music (Maverick/WB)

DREAM He Loves U Not (Bad Boy/Arista)

JA RULE F/LIL’ MD AND VITA Put it On Me (Murder Inc./Def Jam/IDJMG)
JOE F/MYSTIKAL Stutter (Jive)

K-Cl & JOJD Crazy (MCA)

BACKSTREET BOYS More Than That (Jive)

TRICK DADDY Take It To Da House (Slip ‘N Slide/Atlantic)
MOBY F/GWEN STEFANI Southside (12)

MYA Case Of The Ex (Whatcha...) (University/Interscope)

' PINK Most Girls (LaFace/Arista)

AEROSMITH Jaded (Columbia)

PLAY

2538
2338
2281
2194
1846
1598
1589
1515
1438
1266
1229
1162
1133
115
1115
1M
1104
1099
1070
1063

oin‘g For Adds sa/:z101

AFROMAN Because | Got High (Universal)

ALIEN ANT FARM Smiooth Criminal (DreamWorks)
COLONY Happy (Beyond)

ELAN I'm In Love With You, Girl (London Sire)
ELTON JOHN | Want Love (Rocket/Universal)
INVERTIGO Desensitized (Atiantic)

JOY ENRIQUEZ what Do You Want (Arista)

'N SYNC Gone (Jive)

TRICK DAOOY I'm A Thug (Slip’ N’ Slide/Atlantic)

Listen now to these and other hot/new releases on
‘Music Meeting, the industry's No. 1 online destination
for new music. www.rrmusicmeeting.com

JIVE TALKIN' [

Jive's new highly energetic and super-sexy artist, Jive Jones, hung out with WBZZ (B94)/
Pittsburgh staffers during his promotional tour through the city. Pictured are (l-r) B94
MD Adam Haperman, Jive's Denise George, B94 OM Keith Clark and PD Ryan Hill, Jones
and Jive's Doug Hamann.

www americanradiohistorv com
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CHR/Pop Reporters

4 % 4 5 8 s 8 s s s s s s s s s s s v s e s s s aa e s s s e b aaee

Stations and their adds listed alphabetically by market

WFLY/Albany, NY
VP/Prog: Michael Morgan
MD: B¥en Rockwell
DREAMSTREET Happans™
MARAH CAREY Yeer™

KKSS/Albuquergue, NM
PD: Tom Naylor

APD: Big Moon

13 JAGGEDEDGE Pary”

12 LMD Superaoman
1w

9
g AFROMAN B
Recieedl
CHRISTINANRUIAR AN

KGO/Menmha W

WAEB/Allentown, PA *
PD: Brian Check
APD: Laura Si. James
MO: Mike Kelly

T DREAMSTREET Hagpme™
nmm These”

KPRF/Amaritio, TX

PD/MO: Eric Michaels
AR Seare”
UNCLE KRAOG R “Yeah
DREAM STREET Hagoens”

KGOT/Anchorage. AK

PD: Bill Stewart

MO: Mos Rock

S UNCLEXRAOKER Yash'

WSTR/Aiants, GA *

PO: Dan Bowen

M0 J.R. Ammont
MOELLE GO Frrpwtere”
WACY GRAY “Sweal”

WWWiAtianta, GA *

PO: Brisa Phillips

PM: Ed Lamberl

WAYV/Atiantic Clity, NJ *
PD: Paed

BETTER THANEZRA Tea”
X JOMES Wsall

KQXY/Beaumant. TX *
PD: Brandin Shaw
APD: Patrick Sanders
MD: JoJo

2 GORILLAZ T’

OREAM STREET Yappers
JVE JONES Wyl

WXYKBitoxi-Gutfport, MS *
PD: Darren Kies
APUMO J: Kyle Curley

WMRV/Binghamton, NY

OM: Al Brock

PD: Michael McCoy

APD: Marc Spenser

MD: Megan Murphy
CHRSTRAMMLIAN A

WOEN/Bimingham, AL *
PO: Jeft Murray
APOMO: Nick Nice

NSV Gane'

MARAH CAREY Neas ™

IAIOES Wl
KSAS/Boise, 10 *
PO: Hoss Grigg
APDMD: Thm Davis

AN

KZMG/Boise, 10 *
POMOD: Beau Richards
APD: Scooter B

WXKS/Boston, MA *
VP/Prog./PD: Cadillac Jack
APOMD: Kid David
3 WARNONEY N’
SINA R’
CHRSTARR ML A

WAKS/Cleveland, OH *
PD: Dan Mason

Mok

OM: Bobby frwin
PO: Jason Hillery
APD: Valerie Hart

o0*

WNOK/Columbia, SC*
OM: Jonathan Rush
PD: Brad Kelly
MO: Sue Tyler

MoAa:

WBFALolumbus, GA
POMO: Wes Carroll

WNCI/Columbus, OH *
PD: Jimmy Steele
APU/MD: Joe Kelly

1 SRIOMS Vel
ALEMANT FARM Crvwal”

KHKS/Dallas-F. Worth, TX *
OM/PD: Todd Shannon
MD: Dave Morales

Sl

DS Wt

KRBV/Dallas-R. Worth, TX *

OM: John Cook

APD: Alex Valentine
BASEMENT JAXX Farteo”

TROCDADOY “Thyg
WOKF/Dayton, OH *
POMU: Dino Robnaille

EVE HGENSTEN Biow
MARIAH CAREY Never™
2 Nomet

KFMO/Denwer-Boulder, CO *
PD: Jim Lawson
MO: Chvis Pickett

INE S Vsl

KKDM/Des Moines, A *
PD: Greg Chance

MO: Steve Jordan

3 MGGEDEDGE Pary”

CHRISTIAMILAN AN

KISR/Ft. Smith, AR
OM: Rick Hayes

PO: Fred Baker, Jr.
APOMD: Mick Ryder

=l
IE S
MR CAREY Nves™

WYKS/Gainesville-Ocata, AL *
PO/MO: Jeri Banta
APD: Mike Forte

WIO(Green Bay, W1 *
PD: Dan Stone

MD: David Bums

3 DMFRINGE Thee"

3 ENAOW

W21 /Greensbora, NC *
PD: Jeff McHugh
APOMD: Ronie Auulu

WEROQ/Greenville, NC *
OM/PD: Bill 0'Brien

19 BETTER THANEZRA B

S JFFREYGAMES By

3 MARMHOANEY Niner ™

WKFR/Xalamazoo, M!
PO: Woody Houston
MO: Nick Taylor

R Mame

KCHZ/Xansas City, MO *
PO: Dave Johnson
MD: Mike Austin
2 DARUDE Sandsiom™
I JONES sl

KMXV/Kansas City, MO *
PD: Jon Zetiner
APDMD: Dylan

Noods.

WWSTAnoxvitle, TN
PD: Rich Bailey
APOMO: Brad Jettries
T MR DAY Vv
© St JONES ysal
2 Voret”

LA
P0: Bobby Novesad
MO: Aaron Santini
ANGELAALIMONS Getrg”
AEY Vres”
INE JOMES Wyl
WUANLancaster, PA ¢
PD: Mike Browne
APOMD: Toby Knapp
13 LNDSAY PAGAND Trer,Surg
WHZZ/Lansing, MI *
Interim POMO: Dave B. Goode
SAMNTHAMUNEA Neod

KFMS/Las Vegas, NV *
PD: Rik McNeil

MD: Nikki
| SAANTHAMIGA o

WLKT Lexington-Fayeiie. KY *
POAMD: Johany Viacont

KFRLincoin, NE

ICAREY Never™
CHRISTINA ML A
.

OM/PD: Chuts Taylor
MO: 8ill Hughes
NoAads.

WHYIMiami,RL ¢

PD: Rab Roberts

APD: Tony Banks
MARAHCAEY Neer”
IVE NS Wl
LINDSAY PRGANO iy oy

WXSSMitwaukee, Wi *
PO: Brian Kelly
APUMD JoJo Martinez

KDWB/Minneapalis, MN *
PD: Roh Morris

WABEMobile, AL

OM/PD: .lay Hastings

APD/MO: Pablo

|1 m»nmuomr
DARLDE Sandsiorm”

MARAHCAREY Nenves™

N
OM: Mike Kaplan
PD: Gregy Thomas
MD: Kid Knight
Mokdds

WHHY/Montgomery, AL

PD: Jett Donavan
MARUHCAREY Never'
JESSICAMNDREWS Wen™

KZZP/Phoenix, AZ*
PO: Tom Calococci

MD: Joey Carter

15 MMARY.J BUGE Family™
T IVELONES Whal

WBZZ/Pittsburgh, PA *
OM: Keith Clark

PO: Ryan Hill

MD: Adam Haperman

2 TVAD”
1 3DOORS DOWN Be”

WKST/Pittsburgh, PA *
PO: Michael Hayes
APD: Trout

4 ANRONAN Becase’

KKRZ/Portiand, OR *
PD: Tommy Austin
APD: Or. Doug
& ORSTRAMUN A
BRANCH Fuerywhere”
ENNFER PNGE These”
WERZ/Portsmouth, NH *
OM/PD: Mike 0’Donnell
MO: Sarah Sulltvan
Noas

epsie, NY
PD: Scotty Mac
APD: Skyy Walker
MO: Paulie Cnzz

KSLZ/St. Louis, MO *
PO: Mike Wheeler

1 ﬂlYNWm'lun
IR JOHES el

KHTS/Sant Diego, CA *
PD: Diana Laird
APD Rick Vaughn

K202/San Francisco, CA*
PD Casey Keatmq

KSLY/San Luis Obispo, CA IHTT Tuisa, OK *
PD: Adsm Burnes VP/OM: Sean Philiips
™ | W eme tes

2 Vome. E :

5 P
KSXY/Santa Rosa, CA * Lo
TeRe | e

(1 P’ : 2l

! A TANIA T WD: Kim Gowes

VARAHCAPEY ey e kg

IVE JOMES Weld SGREDEDGE

LINDSAY PAGAND Franng Ms
WIZAT/ ,GA POMD: mns
OMPD: John Thomas SAGLEDEDGE Pay’

% m UNCLE KRACKER “Yeah

WANDYMOOFE Tt NNy

o KISX/Tyler-Longview, TX*

AIOAKEYS T OM: Lamry Keni
KBKS/Seate-Tacoma, WA+ | POMO: lesh Beso
PO Mike Presion * e
MD: Marcas D.

9 ALENANT HARM Crmmny .

2 ORSTRAMLAN AN OMPO: Stew Schantz

u 5 mxgmam
PO: Tod Tucker e
JESSICANNDREWS
MD: Paris
m DREASSTREET Happers
, TX
WNDV/South Bend, M m
OM/PO: Casey Danieis #4D: John Oales
MO: Beau Dorek NELLYFURIADO Tum

012 Pupie” JAGGOEDGE

ALICAKEYS Taliny UNDSAY PRGAND'

CRAGDAAD I

EDENSCRUSH 10w gﬂ’fz‘mm -
KZZ\/Spokane, WA * ek
PO:on e e

CHFSSTINANRLIAN AT fi ;n:‘n‘?::}w

ingfeid, IL 3 WAOREY e

MO: Brian Chass .

{INUSAY PRGAND Tranylng 'm

NCLEKWOER PO: Mike Edwards

APOAMD: Soen Solers

OMPD: Dave w ; mnmw
APD: Juy Shamnen

o e PO Do Wi

FERRTIGNG Supwrat APD: Tony Broushi

NoAdss
WY N
HELOES Vol WLDWest Paim Beach, AL *
| R

OM/PO: Tom Mitchell A
APDAD: Soweny Ohoon 3 o

2 RIOAKEYS Yo~ 1 CAGDAD T .
2 NARAHCAEY Wever™ MOELLE BRANCH Tvrymhee
1 NEXNES Wl ase
T yrcane Y PO: Jack Oliver
POMD: APDAID: Hubbard

Moo ? iﬂ&?

PO i O'Conmer AT e
p e WEBHT/MWikes Barre, PA *
DREAMSTREET Tagpers PD: Mok Mckay
1 USHER Rt
m‘ R' NANDY MOORE Cnsh
gty

: PR
o pege 0 Ky &

MARUAMCAREY Nver” MARAH CAREY o™

LNESAY PGAND Tverytog ety

SMartr
WMGYTorre Houte, N
PO Steve Smith
il | v
PD: John Witson
TROMISTEET g APOMD: Wik Rossi

o " g
PD: Bit! Michaels DREAMSTREET Yagperes:
MD: Mark Andrews

§ AU O
1 mnnmm WYCR/York, PA°
1 GORRLAZ Ol PO: Davy Crockett
WKHQ/Traverse City, MI MD: Sally Vicious
OM: Shawn Sheldon o
PD: Ron Pritchard
¢ FVEFOR HGHTING “Superman”

MARAHCAREY Hever™ o
WPST/Trenton, NJ* POMIDEetry M
PD: Dave McKay H Wmﬁ '
APDMD: Chris Puorro O il

MACY GRAY Swest

MR e M

KROQ/Tucson, AZ *
PO: Mark Medina OH°
APD: Ken Car PD: Tom Pappas
MP I;l:-'w;"’VIlhams APD/MO: Jay Kline
NSTNC Tare i
\ANDY MOORE Tnstt
el
*Monitored Reporters

180 Total Reporters

137 Total Monitored

43 Total Indicator

42 Current Indicator Playlists

Reported Frozen Playlist (1):

KFFM/Yakima, WA
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WHTZMNew York
Ctear Channel
(212} 239-2300
PolemanKefly/Bryant

12+ Cume 3,148,200

ARTIST/TITLE
EVE F/GWEN STEFANUL &t Me Biov: Ya Mind
AMERICAN HI-FL¥ lavor Of The Weak
O-TOWN/AI Or Notheg
BLUCANTRELI M2 Em Up Styke..
112/Peaches & Cream

USHERAJ Rermind Me
STAINDs Been Awhde

JAGGED EDGEMhere The Party At
DARUDE Sandsiorm
GiGIFAGOSTINGA T Fly With You
INCLBUS Drve:

CITY HIGHWhat Would You Do?
JSENNIFER LOPEZTm Reat
ALICIAKEYS/ alby

WILLATORDA ana Be Had

JANE T/Someone To Call.

SUGAR RAYAVhen Is Over

LAN VAN DAHI Casties In The Sky
JESSICA SIMPSONArtessstible

LFO/Every Other Time:

EVE GHere's To ThaNight

TRAN Drops OF Jupiter

FUELRad Doy

DAVE MATTHEWS BAND/The Space Betveen
LIFEHOUSE Hanging By A Moment
HSYNCGone

TOYA1Do

MISSY ELLIOTT/Get Li Freak On
ENYAOrly Time
(DEBORAH COXA Never Knew
TAMIAStranges In My House
SAMANTHA MUMEABaty.

MARLAH CAREY/Never Too Far
SuUM 41FaLip

SAMANTHA MUMEA Gotta Tefl You
BLINK-182/The Rock Show

61 (000)
114062

CHR/Pop Playlists

KiiS/Los Angetes

M 07 KHSFM
(818) B45-1027

Ivey/Steeie F 102.7
12+ Cume 1,980,600

PLATS

W T ARDSTTITLE Gl (000)
51 63 JANET/Someorie ToCall.. 53613
47 #0  BACKSTREET BOYSMore Than That 51060
47 59 TRAINDIOpS Of fupder 50209
52 87 O-TOWN/AIOrNottwng 48507
44 55 LFEHOUSEManging By AMoment 46806
56 52 JANET/ANFOrYou 44252
39 43 JSSICASIMPSORresistibie 36593
41 40 DAFT PUNKTne More Time 34040
49 40 NELLYARide W Me 34040
59 38 AMERICAN HI-F U¥lavor Of The Weak 32338
53 389 JENNFERLOPEZPay 32338
50 35 NSYNCPop 29785
3135 INCUBUSDIve 29785
43 35 SUGARRAY/When ifs Over 29785
32 35 DESTINY'SCHIL DAndependent Women. 29785
36 34 SHAGGY/Anget 28934
37 33 EVEGHere's To The kot 28083
26 31 NELLY FURTADO/um Of The Light 26381
28 30 CRAIG DAVIDSWMeln 25530
31 30 DIDOThankyou 25530
34 3 BLUCANTRELLA EmUpSiyle.. 25530
29 21 DREANVItvs Is Me 22977
38 27  NELLYFURTADOY'm LikeA Brd 22971
22 26 DAVEMATTHEWS BAND/The Space Between 22126
8 25  CHASTINAMILANAM ToPM 21275
33 25 SAMANTHAMLMEA Bat. Come Over._ 2215
26 25 NSYNCGone 21275
20 24 CITY HIGHWNat Would You Do? 20424
15 20 PINKMost Garls 19573
27 20 WILLAFORDA Wanna e Bad 19573
21 22 SAMANTHAMUMBADONt Newd You... 18722
1421 LENNY KRAVITZ/Agan 17871
21 21 ATC/Around The World. 17871
15 29 Musc 17020
21 18 STANOS Been Aunie 15318
15 18 ALICE DEEJAY/Better Off Alone 15318
17 17 SMASH MOUTHY m A Belever 14467
15 16 AEROSMITH.taded 13616
12 18 GORHLAZ/Cint Eastwood 12765
" u Feets S0Good 1914

WIE/Chicago

Big City

(312) 573-9300

Shebellegg

12+ Cume 306.900

PLAYS
LW TW  ARTIST/TITLE I (000)
58 63  PLUMET/Damaged 6993
46 62 FRAGMAYou Are Akve 6882
60 81 ALIDAMISIBegin2 Rise 6771
59 60  BASEMENT JAOUHomeo 6660
33 87  DJENCORENSor Right.. 6327
59 ST ULTRANATEGetntp. 6327
61 40 ROCKELLMWN UDId2Me 5328
47 41 PUSAKAOuTre The Worst. -s17
39 47 SULKOnly You 17
60 47 UNDERGHOUND PROJECT/Sumemes Jam 17
43 44 GIGIDAGOSTING T} Fly With You 4884
39 43 SOUL DUJOURMers W am
44 42 KIMENGLISHBumpin’ And Jumpin A662
41 40 JANET/SomeoneToCall.. 4440
22 31 RODGER SANCHEZ/Another Chance 4218
21 36 DAMCE NATIONSunshine 3996
34 35 DABUZZDo You Want Me 3885
42 33 D-DEVILSS Gate 3663
27 32 SUREALYou Take My. 3552
32 31 PUSSY 20001s GonnaBe 3441
27 30 CELESTE PRINGE/inside Yous Secret 3330
25 27 MADISON AVENUERverythng You Need 2997
1125 MARCET CLAUDEA oV You 2175
10 23 JAMIROQUAMLAtleL 2553
41 21 SAFRIDUGBongo Song 2331
42 10 KIMSOZZVeedn Me 1998
44 13 SARINAPARIS/Just About Enough 1665
13 11 ATBAGIUGo 221
13 11 Al/Prece Of Heaven 1221
9 18 ANNELEERTimes 110
7 19 AN VAN DAHL/Castles in The Sky 110
9 18 BEATCHUGGERSForever Man 1110
9 DARUDE Sandsiorm 999
10 9 DABUZZAel MeLove You 999
3 ATHENA 999
10 0 ZEROanaliCypm . 999
7 8 DESTINYS CHILD/Suviver 888
6 8 BOBMARLEVFUNKSTAR Sun Is Shiang 888
9§ MADISON AVENUEWh The Hell Are You 883
8 8 LOVEBITE/Take Your Time 838

WKSC/Chicago

Clear Channe!

(312) 2555100

Philips/Rivera

12+ Cume 784,100
PLAYS
LW TW  ARTISTITLE G (o99)
74 99 SUGARRAYWhen It's Over 26334
99 96  LIFEHOUSEHanging By AMoment 25536
97 96  EVER/GWENSTEFANV ot Me Biow YaMind 25536
70 95 JANET/Someone foCall.. 25270
77 M TRAINDrops Of Jupher..

33 78 STANDMN Been Awhie 20743
39 81 DESTINY'S CHiL (-Bootyicos. 16226
T7 56 .BLUCANTRELLHE EmUp Style. 14896
83 -84 CITY HIGHWhal Would You Do? 14364
49 50  MELLYFURTADOTm Ui A Bud 13300
93 41 O-TOWNAIOrNotheg 12502
38 42 ATC/Around The World 1mze
27 40 NELLY/ide Wit Me 10640
34 40 JNNEERLOPEZPhy 10640
34 40 LFO/Every Other Time 10640
42 38 112Peaches & Creart 10108
62 38 JESSICASIMPSONrressstbie 10108
35 33 WILLAFORD/A Wanna Be Bad 8778
32 33 JNNHEALOPEZFm Heal 8778
37 31 UNCLE KRACKERfollow Me 8246
12 23 CRAZY TOWNSButestt; tull
28 29 JANET/ABFO You ms
33 28 EVEGMere's To The Night 7438
33 20 AMERICAN Hi- U lavor O The Weak T448
- 2 BLAQUESS 7448
16 28 NELLYFURTADO/Turn ON The Light 448
22 21 TRICK DADDY Take 1t To DR House 7182
32 28 LENNY KRAVITZ/Agan 6918
14 24 WISEGUYS/Start The Commoton 6384
12 24 FUEL/BadDay 6384
17 24 USHERAI Remind Me 6384
18 22 SHAGGY/Agdl 5852
28 22 5852
16 22 CRAIG DAVIDFBMein 5852
1422 ALCIAKEYSFalln' 5862
21 19 JELLEESTOMEAoney (Part 1) 5054
10 19 8 NSYNCGone 5064
B3 10 DAVE MATTHEWS BAND/The Space Between 4788
7 10 NSYNCGuimend 478
1717 AGUILERALIL KIM. A ady Marmakide 522

KZQZ/San Francisco
Bonneite

(415) 957-0957
KeatingResd

12+ Cume 676,100

August 17, 2001 R&R

ARTIST/TITLE

BLU CANTRE LLA#M Em Up Sy
EVE FGWEN STEFANLL et Me Blow Ya Mind
TOYAMI 00

MELLY/Ride Wit Me
JANET/Someone ToCall..
112/Peaches & Cieam
DESTINYS CHit [vBootybcious
KSSICA SIMPSON I essstible
JENNKER LOPEZA'M Real
AGUILERALIL 1OM. ALady Marmatade
LIFEHOUSE Manging By A Moment
BACKSTREET BOYSMore Than That
WMYAfree

SUGAR RAYA¥Nen IT's Over
ALICIAKEYS#alln'

NELLY FURTADO/ Turn O The Light
INCUBUS Drive

USHERAT Rermind Me
JANET/ANFor You

SMASH MOUTHT'm A Redever

CITY HIGHAWal Would You Do?
STAINDAT's Been Avtele

JAGGED EDGEAWhare The Party At
DESTINY'S CHIL DSurvivor

LENNY KRAVITZ/Again

HU F AVOR/3 L ftle Words
DESTINY'S GHil DAndependent Wosnen
JOE FMYSTIKAL Stutter

J RNFER L OPE2 ove Don't Cost.
AALIYAH/Try Again

X-C1 & JOUOCrazy

* 41

61 (000)
2185
21402
20880
20358
15921
15921
15138
14616
14355

Wi0Q/Philadetphis
Clear Channel
(610) 667-8100
Bridgman/Newsome
12+ Cume 915.200

ARTISTTITLE

EVE F/GWEN STEFANIL#t Me Biow YaMing
BLU CANTRELLA Em Lip Style .

CITY HIGHWhat Would You Do?
TRAINDrops Of Juprter
O-TOWNWA Or Hothig
STAINOTS Been Awhide
AUCAKEYSFalin

JESSICA SIMPSON Wrresistibie

SUGAR RAY/When Its Over

TAMIASITanger in My House

WILLA FORD/ Wanna Be Bad

DAVE MATTHEWS BAND/The Space Between
SAMANTHA MUMBA/Batry. Come Oves..,
USHER Remind Me

MISSY ELLIOTT Get Ur Freak On

HNNKER LOPEZTmReal

MELANIE G/ Tutn To You
NELLY/Rudde Wit Me
EVEAWNo's That Girl
CRAIG DAVIDF 4 Me In
DARUDE/Sandstorm
JANE 1/AR For You

LHemor
DESTINY'S CHIL DVBootyloous.
EVE GHere's To The Nght

6! (000}

33046
3

KHKS/Dallas-Ft. Worth
Clear Channei
(214) 891-3400
Shannon/Morales
12+ Cume 657.600

ARTIST/VILE

EVE F/.GWEN STEFANIA et Me Biow Ya Mind
BLUCANTRELLHA Em Uip Style
O-TOWR/AB Or Notteng

UNCLE KRACKE R oow Me
TRAINDrops OF Jupder
NELLYRude Wit Me
LIFEHOUSE Manging By A Moment
CITY HIGHWa! Would You Do?
MISSY ELLIOTT/Get U Freak On
JENRIFER1 OPEZTm Reat
GIGIDYAGOSTINGTH Fiy With You
LFO/E very Other Time
112/Peaches & Cream

WILLA FORDA Waniia Be Bad
USHERA Rernind Me
JANET/Someone To Call
JESSICASIMPSON trresistible
PINKMost Gals
JANEY/All For You

JENNIFER LOPEZA ove Dont Cost.
SUGAR RAY/When It's Over

LIL ROMEQMY
SHAGGY:L save 1t To Me
Tett Me

Don
SCLUB TNever tad A Dream
MANDY
NELLY FURTADOA ™ L ke A Bed
WISEGUYS/Start The Commotion
MYACase OFThe Ex_.

SAY-Zfig Pimpint
MOBY F/GWEN STEFANISouthside
DI12Purpie Hils

‘NSYNCATs Gonna Be Me

CHHISTINA AGUILERA/Come OnOver.
CCREEDAWith Armys Wide Open.
DARUDE Sandstorm

N SYNC/Thes | Promese You
DESTINY S CHIL DAndependent Women

G 1900)

25578
25284
23814

20286

KRBY/Daltas-Ft. Worth
Infinity

(214) 630-3011
Cook/Valenline

12+ Cume 452.200

AW TW  ARTIST/TITLE Gl (098}
CITY HIGHWhat Would You Do? 13167
112/Peaches & Cieam 13167
BLU CANTRELLA# Em Up Style. 1167
JENNFERLOPEZTm Real 13167
EVE HGWENSTEFANV et Me Biow YaMind 13187
AFROMAN Because | Got High 10241
D12/Purple Hits 9044
NELLYRide Wit Me 7049
LUDACRIS/Area Codes 6916
DARUDE/Sandstorm 6783
JANE T/Someons To Call.. 6783
DESTINY'S CHIL DBootyRcious 6384
ALICIAKEYSFalin' 63684
WISEGUYS/Start The Commoton 6251
GIGI D'AGOSTINGTT Ay With You 6251
MISSY ELLIOTT/Get Ur Freak On 29
O-TOWN/A O Nothing 5385
USHERAJ Rermind Me 5985
JARULEAIU MO. /Put h On Me 4788
JAGGED EDGE/Promese 3857
UNCLE KRACKE RFollow Me 3857
LIt RORECMy Babyy 3059
JAGGED EDGE/Where The Party At 9
0B FINEST FNASCoctue Wally 2660
LI OBack Back »n27
NELLYAEL 2394
JAY-Z/Big Prmpa’ 234
JUVERILEABack Thal Thang Up 2394
LUDAGRISWrat's Your fantasy 2394
SHAGG YiAngel 261
PINKMos! Girts 261
NSYNCPop 2261
SOMIQUEM Feets So Good 2128
EMINEM FDIDOStan 2128
CRAZY TOWN Butterfly 22128
AGUILERAMLIL KIM .t ady Mai matace 1995

TMs Jackson 1995
LI MO:Supervoman 1862
PINK These You Go 1862
DNOUPasty Up (Up ..} 1862

“WDRO/Deiroit
ABC

{313) 871-9300
Tear/Towers/Cury
12+ Cume 734,500

AW TW  aaTisTTINE 61 (800)
B6 70 SUGARRAYMWhen I's Over 21840
70 70 WILLAFORDA Wanna Be Bag 21840
65 63 BADKSTREET BOYSAare Than That 19656
66 62  STAINDAMS Boen Awhie 19344
54 54 DESTINYS CHILDVBootyscoous 16848
57 33 CITY HiGHWhat Woudd You Da? 16536
§1 53 BLUCANTRELEAS £m Up Siyle . 16536
48 80 SHAGGY/Freaky Gl 15600
52 48 JESSICASIMPSONmesstible 14976
45 45 LIFE By A Moment 14040
40 44 JENNFERLOPEZTm Reat 13728
46 43 O-TOWN/AROY Nothng 13416
50 43 JANET/Someone ToCall.. 13416
37 42 EVEF/GWENSTEFANVLetMeBlow YaMind 13104
48 41 CRAIG DAVID/ ik Me In 12192
44 40 AMERICAN HI-Ffiavor Of The Wk 12480
16 36 NSYNCGone 1232
36 35  EDENSCRUSH1.ove This Way 10920
23 34 ALICAKEYSSFalin' 10608
41 34 112/Peaches & Cicam 10608
36 33 JAGGEDEDGEMWhere The Party At 10296
32 28 WISEGUYS/Start The Commotion 8736
10 24 UNCLE KRACKERYeah, Yeah Yeah 7488
19 23 LFQvEvery Other Time 16
19 23 DAVE MATTHEWS BANIVThe Space Between ~ J176
zn TRAINDrops Of juplier. 6552
2121 INCUBUSDrve 6552
14 21 AGUIERAMLIL KM, Aady Marmatade 6552
30 20 EVE6Mere's To The Nighit 6240
19 18 SOULDECISIONSaded 5616
- 17 AFROMANBecause | Gol High 5304
17 17 NELLYRude Wit Me 5304
19 16 HtINK-182/The Rock Show 4992
18 16 SAMANTHA 1t Need You... 4992
22 15 CRAZY TOWNSButiarty 4680
19 15 DAFT PUNK/One Moxe Teme 4680
19 18 JANE T For You 4680
19 15 DI2Purpierids 4680
14 14 NELLYFURTADQYTun Off The Light 4368
12 14 MADONNADOn't Tl Me 4368

WKQt/Detroit
Crear Channel
(248) 967-3750
Richards/Love

12+ Cume 658,900

ARTIST/TITLE
STARDAS Been Awhide

SUBAH RAY/Mhen it's Over
AMERICAN Hi-f Urtavor Of The Weak
SHAGGY Freaky Gr!

WILLA} (ADA Wanna e Bad
MATCHBOX TWENTYMad Scason
JANET/Someone ToCal..

BLU CANTRELLMI £m b Siyle.
JESSICA SIMPSON Wrresestible
MICHELLE BRANCH vEverywhere
DESTINY'S CHILBootykcious
JESSICA ANOREWSWho | Am
WNCUBUS Drve

CRAIG DAVIDAFil Me In

U By AMoment
BLINK-182/The Rock Show
NELLY/Rade Wit Me

CITY HIGH What Would You Do?
WISEGUYS/Start The Commotion
AFROSMITH Jaced

DAVE MATTHEWS BAND!The Space Between
EVE 6eres To Thefight

NELLY F U TADO/Turn ON The:

EVE FGWE STEFANLA &1 Me Blow Ya Mind
O-T0WNAOr Nottng

JENNIFEH LOPEZTm el

N SYNCPop

SUGGY AN
JEFFREY GAINE S0 Your Eyes
SVALA/The Heal Me
AERCSMITHT Y Away From tiere
JAGGED EDGE/Where The Party At
DAFT P11NK/One More Time
Di2/Purpiehias

JELLEESTONEMoney (Part 1)

4256

Clear Channel

(781) 396-1430 !
kg lC)gfm
12+ Cume 806,400

PLAYS

tw T ARDIST/ITUE 61 (000}
75 80 LIEHOUSEMHangng By AMoment 26160
53 75 SMASHMOUTHTM A Belever 24525
72 65  STAINDS Beon Awhie 21255
55 §1  SUGAR RAY/When If's Over 19947
79 60  BLUCANTRELLAM tmUp Style. 19620
72 59 OTOWNAIO 19293
41 55 AMERICAN HI-F LY tavor OF The Weak 17985
24 S0 XNNIFEH LOPEZPRY 16350
54 4% TRAINDrops Of Juprer 16023
36 47 WISEGUYSStat The Commobon 15369
41 41 NELLY FURTADO/Tum Ot The L ght 13407
41 40 EVE 6Heres To The Night 13080
38 39 JANE[/Someone ToCull.. 1273
39 32  BACKSTREET BOYSMore Than That 10464
19 31 UQEvery Other Time 10137
28 30  JESSICAANDREWSMWHo 1AM 9810
32 29 WILLAFORDA Wanna Be Bad 9483
28 29  3DOORS DOWN/Be Like That 9483
15 28  OESTINY'S CHILDBootykcious 9156
10 27 ALCIAKEYSFaln' 8829
1 24  EVEFGWEN STEFANLL et Me Blow Ya Mind 7848
39 24 DAVE MATTHEWS BAND/The Space Between 7848
12 20 GIGHYAGOSTINGYR Fly With You 6540
33 19 INCUBUSTMNe 61
20 19 FIVEFORFIGHTING/Superman 6213
9 18 MATCHBOX TWENTYAt You're Gone 5886
22 17 JANET/AIFor You 5559
18 17 MICHELLE BRANCHE ves ywhere 5559
1417 XENNFERLOPEZYM R £559
30 18 UNCLE KRACKE Rfollow Me 5232
14 18 'NSYNCGone 5232
1415 BONJOVIMS My (e 4905
18 15 ALROSMITH jaded 4905
12 15 3D00RS DOWNKryphinae 4905
20 15 SHAGGY/Angel 4905
12 95 FUELBadDay 4905
2 15 NELLYARGe Wit Me 4905
15 14 SHAGGYM WasntMe 4578
16 14 U2Stuck InA Moment 4578
1113 MOBY FGWEN STH ANV Southsde 4251

WXKS/Boston

WIKT/Washington, DC
Clear Channel

(301) 468-9429
WyattDee

12+ Cume §

7

ARTIST/TIILE
EVE F/GWEN STEFANEL et Me Blow Ya Mind
BLU CANTREL LA Em Up Stvie.
CITY HIGHWNat Would You Do?
JAGGED EDGE Where Tte Party At
EVE 6/Here's To The Niaht
TRAINDops OF Jupiter
112 Peaches & Cream
STAINDATS Been Avdde
USHERAJ Rerrind Me
JANE T/Someone To Call..
WiLLAFORDA Wanna Be Bad
ALICA

a TOYMDo
JENNIFER LOPEZT m Real
JOE FATYSTIRAL Stutter
TRICK DADDY Take It To D2 House
3LW/MNoMore (Baby..)
(AN VAN DAHLCasties I The Sky
MISSY ELLIOTT/Get Ur Freak On
JANET/AN For You
GIGHD'AGOST INOAY Fly With You
JESSICA SIMPSON/Irresistible

IDE/Sandstorm

DARUI
K-C1 & JOSQ/Crary

i
2 CRAIG DAVIDS# Me In
SAMANTHA MtINBA/Babry, Come Over
JARULEAIL MO...Pl 1t On Me
SHAGGY:
D12/Pusple Hils
AGUILERALIL KiM. AL ady Marmalade
PINK/There You Go
SUGAR RAY/When It's Over
PINKMost Girls
DREAMHe Loves U Not
ATC/Ar0und The World.
SARINA PARISLook AlLls
MONTELL JORDAN/Get tOn... Tonste
ENYADnly Time
2 SUM4tAalLip

G (900)

P 000000000 OOOCOOO0O00000O000000000000000000

WW22/Washington, DC
Bonneville

(708) 5221041
Edwards Seliers

12+ Cume 599.800

PLAYS
LW TW  ARTIST/TTLE 61 (000}
79 88 NCUBUSDIve 1
78 36 EVESHeras To The Night 18576
90 85 TRANDrops Of Jupder 18360
8 85 LFE By A Monent 18360
89 84 EVEF/GWEN STEFANVLet e Bkv/ YaMind 18144
47 48 BLUCANTRELLMA EmUpStyle 10368
25 44 UNCLE KRACKE RFoRow Me 9504
42 44 JANET/Someone ToCall.. 9504
43 44 SUGAR RAYMWrien I Over 9504
61 44 CITY HIGHWhat Would You Do? 9504
44 83 STAINDAS Been Avhie 288
33 43 USHERUIRemwdMe 9288
51 43 DAVE MATTHEWS BAND/The Space Between 9288
41 81 112Peaches & Cream 8856
39 40 JANKT/ANFor You 8640
28 38 WISEGUYSStart The Comemotion 8208
40 34 NSYNCPop 7344
15 33 SMASHMOUTHY ™A Betever 7128
48 32 O-TOWNAIOr Nottg 6912

*] 26 32 JXNNHERLOPEZTm Real 6912
27 91 ALICIAKEYSFalin 6696
15 30 AMERICAN HI-FLTvor OF The Weak 6480
6 26 ENYADol Time 5184
21 24 JOE FMYSTIRAL/Stuier 5184
1723 JAGGEDEDGEMWhere The Party Al 4968
4 21 JESSICASIMPSON Mresstibie 4536
12 17 MICHELLE BRANCHE verywhers %72
9 17 AALIYAWTry Agan %72
10 97 MYATase Of Thex... %72
918 56
10 18 TOMIBRAXTOR e Wasn't Man.. U6
118 NELLY FURTADO/Turn Oft The Light 3240
1115 PINKMostGirts 3240
17 15 WILLA FORDA Waina Be Bad 3240
12 15 ALICEDEEJAY/Better Off Alome 240
8 15 MADONNADOnY TelMe 3240
8 15 DESTINY'SCHIL Dndependent Women 3240
18 14 MOBY FGWEN STEFANVSouthside a4
12 14 JNNWERLOPEZAove DonYCost.. 3024
14 14 DREAMTNS IsMe 3024

MARKET #10

KRBEMoust

Susquehanna

{Sm 266-1000

mina/Whittle N

124 Cume 731.700 KRB
PLAYS
W TW  ARTISFH/TITLE Gl (000)
81 80 STAINDNS Been Awhie 21920
85 80  EVEFGWENSTEFANULetMeBlow YaMind 21920
78 79 O-TOWNAIOK Nothag 21646
977 LEE By A Moment 21098
72 70 AGUILERALIUKIM.. Lady Marristace 19180
59 88 DESTINY'S CHILDSurvivor 15344
58 88 CITY HIGHWhat Would You Do? 15070
51 82 NELLYfURTADOm Like ABad Y4248
45 50 BLUCANTRELI A Em Up Syl 13700
45 48 AT Someone ToCal 13152
46 48 DESTINYS CHILD Bootylcions 12604
38 42 MISSY ELLIOTT/Get Us Freak On 11508
37 36 WISEGUYS/Start The Commotion 9864
31 35 DARUDE 9590
42 34 SUGARRAY/When Its Over 9316
36 38 JANET/A1ForYou 9042
39 33 112Peaches & Cream 9042
30 38 KCr&JOUOCrazy 9042
38 32 SHAGGY/Angel 8768
30 30 TRAMNDMOpS OF Jupster 8220
36 29 CRAZY TOWN/Buttertty 7946
23 20 NELLY/Rue Wit Me 7672
192 NSYNCPop y 6028
19 28 GIGI PAGOSTING/ TS Fiy With You 5480
20 20 1S Deve 5480
17 19 UNCLE KRACKERFollow Me 4332
18 10 JENNFER LOPEZTm Real 49332
17 10 JAGGED EDGEMWhere The Party At 4932
16 17 MELLY FURTADO/Turm Off The Light 4658
16 17 JENNIFER LOPEZA ove DontCost. 4658
15 17 WILLAFORDA Warna Be Bad 4658
16 17 SONIQUET Feels S0 Good 4658
15 17 ALICE DEEJAYBeter 0N Alone 4658
12 18 SARINAPARISLook AtUS 4384
15 18 DEBELAHMORGAN Dance Wit Me 4384
5 1B ALCAKEYSFalin' 410
1715 PINKMos! Gats 410
16 14 O12Purple Hils 3836
12 94 CREEDANh Arms Wade Open 3836
15 14 DIDGThankyou 3836

WSTR/Allanta
Jefterson-Pilot
(404) 261-2970
BowenvAmmons

124 Cume 617,900

ARTIST/TITLE
TRAINDrOps Ot Jupder
DDAVE MATTHEWS BAN{/The Space Between

INCUBUS/Drve:
LIFEHOUSEHangng By A Motnent
FUE

MATCHBOX TWENTYiMad Season
STANDAYs Boen Awne

EVE Gtiere’s To The Nght

MOBY FGWEN STEFANLSouthside
UNCLE KRACKER/F ollow Me
SMASHMOUTHTM A Hekever
VEATICAL HORIPON/Best 1 E ver Hadl..
SUGAR RAY/When It's Over

NELLY FURTADO/ Turrs O The Light
FIVE FOR FIGHTING Superman
DIDO/T hankyou

AGUILERAMLIL KIM._ A ady Marmatade
JANET/Someone To Cal.

U2/Stuck In A Moment
O-TOWN/ARDY Notteng

AME RICAN HI-f 14 vor OF The Weak.
AEROSMITH. kaded

NELLY FUATADO'm Like A Brg
BULINK-182/The Rock Show
JESSICA ANDREWSWho | Am
MADONNAMusIC

FUEL/Bad Day

MADOKNADon't Tell Me

FVAN AND JARONCrazy For Thes Gint
BON JOVITs My Life

SISTER HAZEL/Change Yous Mind
MACY GRAYA Try

ADnly Time
THIRD EYE BLINDNever L&t You GO

www.americanradiohistorv.com
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CHR/Rhythmic Top 50

, (o
................................................. ) Powered By |2

- =R August 17, 2001 el T :
WX wax  ARTSTTME LABES) RS Axs wiEs0s oWt 3 Most Added-

5 @ JENNIFER LOPEZ I'm Real (Epic) 3825 4375 675258 8 610 www.rradds.com

| 2 JAGGED EDGE Where The Party At (So So Def/Columbia) 3587 26 624698 14  58/0 | smsrm: weas xo0s

< @ USHER U Remind Me (L4Face/Arista) 3085 499 622088 12 61/0 | JAY-Zzz0 (HOV.A) (Roc-A-Fella/IDIMG) 3

s @ ALICIA KEYS Fallin’ (J) 3429 4341 628347 8 551 | BRIANMCKNIGHT Love Of My Life (Motown) i

. MARIAH CAREY Never Too Far (Virgin) 17

2 s 112 Peaches & Cream (Bad Boy/Arista) 3209  -280 467495 20 62/0 |\’ RASCALS Hardbal (Independent) 13

5 s EVE F/GWEN STEFAN! Let Me Blow Ya Mind (Ruff Ryders/interscope) 2729 360 456827 20  58/0 | AFROMAN Because | Got High (Universal) 9

©  MISSY ELLIOTT One.Minute Man (Gold Mind/EastWestEEG) 2302 +92 413621 10 58/ | GORILLAZ Clint Eastwood (Virgin) 7

w @ LUDACRIS Area Codes (Murder Inc./Def Jam/IDIMG) 2231 4211 354828 8 senn | BUBBASPARX lé?:?:eg ”}’smgf:fmmy) ¢

8 © BLU CANTRELL Hit ‘Em Up Style (Oops!) (Arista) 2198 +142 359743 16 54A FOXY BROWN Candy (Violator/IDJMG) 6
Breaker ® JAY-Z Izzo (H.ONVA) (Roc-A-Fella/IDJMG) 2134 +149 417985 5  54/43 | RL/SNOOP DOGG/LIL’ KIM Do U Wanna Roll (J) 5

g w  LIL' MO Superwoman (Gold Mind/EastWestEEG) 1808 242 281248 16  56/0 | GINUWINE Differences (Epic) 5

% @ MARYJ. BLIGE Famiy Attar (MCA) 1776 +298 317636 4 56/ ?m;snﬁmgw;gg%”‘(’g Ap—— :

13 s D12 PUrple Hills (Shady/Interscope) 1715 -251 237979 12 520 RUFF ENDZ Cash Money Cars Clothes (Epic) 5

w  u  MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastWest/EEG) 1688  -313 266031 24  60/0

w @ TRICK DADDY I'm A Thug (Slip ‘N Slide/Atlantic) 1662  +324 262540 7 5073

s @ CRAIG DAVID Fill Me In (Wildside/Atiantic) 1578 +95 220366 12 440

» @ AFROMAN Because | Got High (Universal) 1507 4791 266362 2 529

w w TOYAIDo (Arista) 1364  -129 159983 19  33A

© P.DIDDY & THE FAMILY Bad Boy For Life (Bad Boy/Arist) 1343 +196 272308 6  53/0 Most Increased

w = JANET Someone To Call My Lover (Virgin) 1340 22 171447 10 410 Plays
Breaker @  ISLEY BROTHERS F/RONALD ISLEY Contagious (DreamWorks) 1298 +158 204336 5 392 Ly

v =  RAY-J Wait A Minute (Atlantic) 1220  -224 227194 13 52/ | TS MEwems e

»  CITY HIGH What Would You Do? (/nterscope) 1133 109 153358 20  42/0 | AFRDMAN Because | Got High (Universal) +791

% @  FABOLOUS F/NATE DOGG Can't Deny it (Desert Storm/Elektra/EEG) 1112 +229 226915 4 4N JENNIFER LOPEZ 'm Real (Epic) +375

« o  JUVENILE Set it Off (Cash Money/Universal) 1003 130 128930 9 4pp | ALCKKEYSFalin A‘{{mg R ——. o

%  VIOLATOR F/BUSTA RHYMES What it Is (Violator/Loud/Columbia) ~ 806 -10 182413 9 330 JA RULE Living It Up (Murder Inc./Def Jam/IDJMG) +310
@  NIVEA Don't Mess With The Radio (Jive) 668 +20 55098 6 391 MARY J. BLIGE Family Affair (MCA) +298
» @ - GINUWINE Differences (Epic) 614 +«4 143703 5 29/5 | FABOLOUS F/NATE DOGG Cant. (Desert Stom/lektrafes) +229
@  RLSNOOP DOGG/LIL’ KIM Do U Wanna Roll (J) 592 4106 83751 3 3365 ;‘,’f:mi‘g’ﬁfngsmfyf;’gfgé"rg/jgj’ﬂjg’)’”"JMG’ e

k] @  NELLY Batter Up (Fo’ Reel/Universal) 570 +173 56692 2 272 P. DIDDY & THE FAMILY Bad Boy... (Bad Boy/Anista)  +196

s @ JARULE Living It Up (Murder Inc./Def Jam/IDJMG) 567 4310 148272 2 4R

s @ CHRISTINA MILIAN AM To PM (Def Soul/iDJMG) 554 499 60153 2 2IR

s  JAHEIM Just In Case (Divine Mil/WB) 485 4 125130 9 191

% w  KURUPT F/BLAQUE It's Over (Antra/Artemis) 469 12 49342 8 290

@ €@ C00 COO CAL My Projects (Tommy Boy) 446 +23 87527 2 250

s » ATHENA CAGE Hey Hey (Priority) 430 -3 73000 8 290 Breakers.

s« @ R KELLY Feelin' On Your Booty (Jive) . 387 4147 82691 2 343

® »  EASTSIDAZ | Luv t (Dogghouse/TVT) 354 12 57584 3 250 e = ;
©  JADAKISS Knock Yourself Out (Ruff Ryders/Interscape) M1 426 122142 1 20R _ "%‘:’E"'E‘""G ": ::"-E” )
® 1.C.P. Gotta Girl (Elektra/EEG) ‘ 324 4156 3 1 26N TR

o @ LI’ 0 Back Back (Game Face/Atiantic) 31 +8 4230 2 1N
@  PETEY PABLO Raise Up (Jive) 298 +87 55002 1 9 JAY-2

« @ DESTINY'S CHILD Emotion (Columbia) 203 431 34993 2 125 tzzo (H.0.V.A.) (Roc-A-Fella/IDJMG)

@ MAXWELL Lifetime (Columbia) ‘288 472 53650 1 20/2 | TOTALPLWSINGREASE  TOTAL STATIONSADDS CHART

@ &  2PAC Letter 2 My Unborn (AmarwDeath Row/Interscope) 281 49 47559 3 250 2134149 54/43 ®
@ DESTINY'S CHILD Brown Eyes (Columbia) 279 +95 18122 1 1N ISLEY BROTHERS F/RONALD ISLEY

2 a  LIL BOW WOW Ghetto Girls (So So Det/Columbia) 2n 28 37267 2 6R Contaglous (DreamWorks)

s @ JIMMY COZIER She’s Al | Got (J) 255 4 122811 2 N TOTAL PYBINGREASE  TOTAL STATIOSIADOS CHART
@ I TEK Round & Round (Rawkus/Priority) 254 440 58210 1 90 1298/158 392 (21)
@ WRECKSHOP FAMILY Power Up (Wreckshop) 243 44 49138 1 21

62 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by Most Added is the total number of new “MW”mﬁw
totat plays for the airplay week of Sunday 8/5-Saturday 8/11. Bullets appear on songs gaining plays or remaining flat from previous week. if two oach reporting staion. Songs unreporied as 8dds do not count loward
songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to songs reaching 60% of reporting overall tolal stations piaying & song. Most Increased Plays lists the
panel for the first time. Songs that are down in plays for three consecutive weeks and below No.25 are moved to recurrent. Gross Impressions equals 20108 with the greatest week-i0-week increases in total plays. Weighted
Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from The Arbitron chartappears on RER ONLINE MUSIC TRACKING.

Company (Copyright 2001, The Arbitron Company). © 2001, R&R Inc.

ey B&B‘b Year-End Chart Pack...
2\ NOVIAVAIFABIEERS

- Includes year-end charts for all R&R formats from 1974 t]lrauyh 2000!
In @WJ  Call (310) 788-1672, or email “Johne@rronline.com”

et 20 . .’
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ARTIST TITLE (ABEL(S)

JAY-Z Izo (H.O.V.A) (Roc-A-Fella/IDJMG)
BRIAN MCKNIGHT Love Of My Life (Motown)
MARIAH CAREY Never Too Far (Virgin)
DESTINY’S CHILD Emotion (Columbia)

LIL’ RASCALS Hardball (Independent)

BUBBA SPARXX Ugly (Interscope)

SWERVE Are You Down (Antra/Artemis)

CRAIG DAVID Fill Me In (Wildside/Atlantic)
TRICK DADDY 'm A Thug (Slip ‘N Slide/Atiartic)
BLU CANTRELL Hit ‘Em Up Style (Qops!) (Arista)
AZ Everything's Everything (Motown)

R. KELLY Feelin’ On Your Booty (Jive)

MUSIQ Girl Next Door (Def SoulIDJMG)
RL/SNOOP DOGGAIL’ KIM Do U Wanna Roll ()
BABYFACE What If (Arista)

GORILLAZ Clint Eastwood (Virgin)

TYRESE What Am | Gonna Do (RCA)

LIL’ JON & THE EASTSIDE BOYZ Bia Bia (7V7)
FOXY BROWN Candy (Violator/IDJMG)

NELLY #1 (Priority)

| "lh_dica_tbr"

Most Added.

ADDS

o

- ek e e e e e e e e e e - N NN A

' New & Active

LIl WAYNE Shine (Cash Money/Universal)
- Total Plays: 229, Total Stations: 20, Adds: 2

FOXY BROWN Candy (Violator/IDJMG)
Total Piays: 189, Total Stations: 11, Adds: 6

TYRESE Wnat Am | Gonna Do (RCA)
Total Plays: 185, Total Stations: 14, Adds: 2

DREAM This Is Me (Bad Boy/Arista)
Total Plays: 179, Total Stations: 13, Adds: 0

LIL' ROMEO The Girlies (Soulja/Priority)
Total Plays. 172, Total Stations: 25, Adds: 6

TANK Slowly (BlackGround)
Total. Plays: 170, Totat Stations: 12, Adds: 0

MUSIQ Girt Next Door (Def Soul/IDJMG)
Total Plays: 169, Total Stations: 9, Adds: 0

WISEGUYS ...Commotion (Mammoth/Hollywood)
Total Plays: 155, Total Stations: 6. Adds: 0

EDEN'S CRUSH Love This Way (London Sirg)
Total Plays: 152, Total Stations: 11, Adds: 1

BUBBA SPARXX Ugly (/nterscope)
Totat Pays: 151, Total Stations: 8, Adds: 7

ALLURE Enjoy Yourselt (MCA)
Total Plays: 150, Total Stations: 19. Adds: 2

LEFT EYE The Block Party (Arista)
Total Plays: 132, Total Stations: 10, Adds: 0

GORILLAZ Clint Eastwood (Virgin)
Total Plays: 131, Total Stations: 17, Adds: 7

JILL SCOTT The Way (Hidden Beach/Epic)
Total Plays: 124, Total Stations: 6, Adds: 0

MARIAH CAREY Never Too Far (Virgin)
Total Plays: 115, Total Stations: 20, Adds: 17

BILAL Fast Lane (Moyo/interscope)
Total Plays: 110, Total Stations: 6, Adds: 1

BABYFACE What If (Arista)
Total Plays: 103, Tota! Stations: 19, Adds: 3

A2 Everything's Everything (Motown)
Total Plays: 85, Total Stations: 8, Adds: 0

ST. LUNATICS Summer... (Fo' Reel/Universal)
Total Plays: 80, Total Stations: 11, Adds: 2

KRAYZIE BDNE Hard Time Hustiin' (Loud/Columbia)
Total Plays: 72. Total Stations: 10, Adds: 1

Songs ranked by total plays
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BY MFDLABASE™ America’s Best Testing CHR/Rhythmic Songs 12+ For The Week Ending 8/17/01.

Arist Title (Label) iliari Familiarity Burn
JAGGED EDGE Where The Party At?(So So Def/Columbia) 4.15 4.15 94% 17% 421 93% 16%
ALICIA KEYS Faltin’(J) 4.07 413 85% 14% 4.07 83% 14%

112 Peaches & Cream(Bad Boy/Arista) 4.00 4.07 97% 31% 4.02 97% 3%
JENNIFER LOPEZ F/JA RULE I'm Real(Epic) 3.97 3.83 94% 16% 4.06 94% 14%
JAY-Z |zzo(Roc-A-Fella/IDJMG) 3y . 61% 1% 4.01 58% 6%
BLU CANTRELL Hit 'Em Up Style (Oops!)(Arista) 3.92 3.98 92% 22% 3.9 91% 20%
EVE F/GWEN STEFANI Let Me Blow Ya Mind(Ruff Ryders/lntorscopa) 3.91 3.9 88% 1% 3.56 99% 42%
USHER U Remind Me(La Face/Arista) 3.90 3.97 95% 23% 3.91 95% 24%
CRAIG OAVID Fill Me In(Wildstar/Atiantic) 3.89 3.87 % 15% 3.93 76% 15%
NELLY Ride Wit Me(Fo’ Reel/Universal) 3.89 3.93 99% 48% 3.91 100% 48%
RAY-J FALIL’ KIM Wait A Minute(Atiantic) 3.89 3.86 81% 18% 3.89 80% 18%
MISSY ELLIOTT One Minute Man(Gold Mind/EastWestEEG) 3.88 3.95 83% 13% 3.91 83% 12%
TRICK DADDY I'm A Thug(Slip ‘N Slide/Atlantic) 3.85 3.78 67% 10% 3.97 64% 8%
FABOLOUS F/NATE DOGG Can't Deny It(Desert Storm/Elektra/EEG) 3.84 - 45% §% 3.89 42% 4%
GINUWINE Differences(Epic) 3.84 - 45% 5% 3.88 1% 5%
MARY J. BLIGE Family Affair(MCA) 3.719 3.72 46% 6% 3.78 1% 4%
D12 Purple Hilis(Shady/Interscope) .78 3.85 90% 23% 3.90 80% 19%
LI’ MO Superwoman(Gold Mind/EastWest/EEG) 3.7 3.83 85% 26% 3.81 84% 25%
TOYA | Do(Arista) .13 .74 67% 13% 3.81 64% 10%
CITY HIGH What Would You Do?(Interscope) 3.72 3.78 98% 46% 3.76 98% 45%
MISSY ELLIOTT Get Ur Freak On(Gold Mind/EastWest/EEG) 3N 3.81 98% 42% 3.67 98% 44%
ISLEY BROTHERS F/RORALD ISLEY Contagious(DreamWorks) 3.68 3.48 56% 1% 3.64 51% 10%
R. KELLY Fiesta{Jiva) 3.68 n 90% 32% 3.68 90% 31%
LUDACRIS Area Codes(Def Jam/IDJMG) 3.65 3.61 82% 16% 3.72 80% 14%
JANET Someone To Call My Lover(Virgin) 3.63 3.68 1% 30% 3.62 91% 30%
VIOLATOR F/BUSTA RHYMES What It Is(Violator/Loud/Columbia) 3.62 3.58 65% 12% 3.61 61% 13%
P. DIDDY & FAMILY Bad Boys For Life(Bad Boy/Arista) 3.61 3.48 79% 17% 3.68 78% 15%
JUVENILE Set it Off(Cash Money/Universal) 3.57 3.46 54% 10% 3.67 50% 7%
DESTINY'S CHILD Bootylicious(Columbia) 3.37 3.50 99% 46% 3.4 99% 4%
NIVEA Don't Mess With The Radio(Jive) 3.30 - 40% 8% 3.33 37% 6%

Total sample size is 603 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity represents the percentage

of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+.

TD = Target Demo (Persons 12-24). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RaleTheMusic.com results

are not mean! to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The

RTM system is available for local radio slalions by calling 407/523-7272. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

| Most Played Recurrents - R Ming For Adds

l ARTIST TITLE LABELS) PLAY AALIYAH Rock The Boat (BlackGround) 8/21/07
ELLY Ride Wit Me (Fo’ - DJ ENCORE 1/ENGELINA [ See Right Through You (MCA)
i - Rie e (7 Rc'eel/Un/versaI) i ELAN I'm [n Love With You, Girl (London Sire)
DESTINY’S CHILD Bootylicious (Columbia) 842 GREG STREET Thug Like Me (Slip-N-Slide/Atlantic)
: : JOY ENRIQUEZ What Do You Want (Arista)
R. KELLY Fiesta (Jve) 833 PROPHET JONES Lifetime (University/Motown/Universal)
JA RULE F/LIL’ MO AND VITA Put It On Me (Murder Inc./Def Jam/IDJMG) 764 MR. CHEEKS Lights, Camera... (Universa)
REDMAN Smash Sumthin’ (Def Jam/IDJMG)
ERICK SERMON Music (/nterscope) 611 T e o :
. . isten now to these and other hot/new releases on i

JOE F/MYSTIKAL Stutter (Jive) 597 Music Meeting, the industry's No. 1 online destination %
SNOOP DOGG F/TYRESE & MR. TAN Just A Baby Boy (Universal) 563 for new music.www.rrmusicmeeting.com
SNOOP DOGG Lay Low (No Limit/Priority) 545
CASE Missing You (Def Soul/IDJMG) 538
QB FINEST F/NAS Oochie Wally (Columbia) 535
JESSICA SIMPSON Irresistible (Columbia) 515
LUDACRIS Southern Hospitality (Def Jam South/IDIMG) . 509
ST. LUNATICS Midwest Swing (Fo’ Reel/Universal) 508 :
LIL’ JON & THE EASTSIDE 80YZ Bia Bia (TV7) 505
AGUILERALIL’ KIM/MYA/PINK Lady Marmalade (/nterscope) 483
DR. DRE The Next Episode (Aftermath/Interscope) 464 :
TYRESE | Like Them Girls (RCA) 463 THE HOOD IS NOW INFECTED [~

. In support of their hit single “Contagious,” DreamWorks recording artists The Isley Broth-
O 305 dichw (L2 NG e ers stopped by KPWR (Power 106)/Los Angeles’ studios to hang out with the morning
JAY-Z | Just Wanna Love U... (Roc-A-Fella/IDJMG) 416 crew from Big Boy's Neighborhood. Pictured are (l-r) morning show host Big Boy, Ron
JANET Al For You (Virgin) "“ Isley, Ernie Isley, DreamWorks Rep Keri Sutcliffe, morning show sidekick Fuzzy and Dream-

Works Rep Amon Parker (kneeling).
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WKTU/New York
Clear Channel
(201) 420-3700
BlueGerommo
12+ Cume 2.326.200

FIND COMPLETE PLAYLISTS FOR ALL CHR/RHYTHMIC REPORTERS ON R&R DNLINE MUSIC TRACKING

WOHT/New York
Emmis

212) 2299797
Cloherty

12+ Cume 2,400,500

KPWR/Los Angeles
Emmis

(818) 953-4200
StealYoung/E-Man
12+ Cume 1.708.000

WBBM/Chicago
infinity

(312) 944-6000
Cavanah/Bradley
12+ Cume 1,392,400

KMEL/San Francisco
Ctear Channe!
{415) 538-1061
Martin Smider

12+ Cume 772,300

KMELJAMS

QBFINEST FNASAQoche Wally

s [T mars navg . PLAYS
W TW  ARTISTITLE G! (o08) LW TW  ARTISTITLE Gl (@00) (W TR ARTIST/TITLE LW Tw ARUSTITLE Gl {000 W T8 ARTIST/TITLE G (000}
56 77 GIGIDAGOSTIROTNFly With You 85855 48 53 JADAKISSKnock Yourset Out 87556 64 74 LUDACRIS/Mea Codes 54538 37 95 JENNEERLOPEZTmHes 56145 55 64 FATHEVANSCARL /Can'tBeken: 22400
75 74 BLUCANTRELLA tm Up Style 02510 47 52 USHERAIRemndMe 85904 70 72 FABOLOUS F/NATE DOGG Can't Deny |t 53064 83 89 BLUCANTRELLAi EmUp Style 52599 66 B4 JAGGED EDGEMWhere The Party Al 22400
58 73 DABUZZAetMetove You 81395 45 51 ALCAKEYSFal 84252 67 10 JAGGEDEDGEMMere The Party At 51590 48 89 JAGGEDEDGEMWhere The Party At 52599 50 58 ALICIAKEYS#aln 20300
55 71 O-TOWNASOr Notheg 79165 36 47 MARYJ BLIGEFamily Aftait 7644 62 67  EVEF/GWENSTEFANLLel Me Biow Yahlind 49379 88 88 EVEFGWENSTEFAM et Me BiowYaMma 52008 58 S8 USHERAJ Remmd Me 20300
75 41 IAN VAN DAHLCasties in The Sky 52405 47 41 A-ZAZoHOVA) 77644 68 47 SNOOPDOGG/TYRESE. /Just A Baby Boy 49379 86 86  USHERAIRerund Me 50826 43 ST LUDACRIS/Area Codes 19950
12 43 DIGIAL ALLIESWittout You 47945 36 42 JENNIFERLOPEZTM Real 69384 64 82 ERICKSERMONSAsK 45694 8 86 ALUCKKEYSFalin' 50826 43 35 ENNIFERLOPEZAmReat 19250
10 43 AYROMANBecause | GotHigh 47945 37 41 USHERA DontKnow 773 39 56 JENNHERLOREZTm Real annr 54 56 MISSYELLIOTT/One Muoute Man 33096 52 55 MAHY.J BUGEFamsly Altar 19250
25 41 EVE/GWEINSTEFANV et MeBiow YaMing 45715 41 81 JAGGED EDGEMhere The Party Al 67732 43 43 USHERURemindMe 35376 4 510 TOYMDo 30141 51 52 MUSIOLovwe 18200
28 39 ALCAKEYSFalin' 43485 32 40 JAHEIMASt In Case 66080 46 40 AAY-JWatAMinote 35376 10 49 VIOLATORF/BUSTA /What liis 28959 43 S1 MAXWELLA detime 17850
42 39 JANE1/Someone ToCall a0 46 40 JIMMY COZIER/She's AB) Got 66080 49 42 WHSSY ELLIOTI/One Manste Man 30954 50, A CITY HNGHWIa) Would You Do7 28368 54 47 ERICK SERMONAsS 16450
17 35 DEBORAH COX/Absobstely Not 39025 44 33 WISSY ELLIOTY/One Mnute Man 62776 46 42 EASISIDAZILwR 30954 49 47 . LMO? 2 39 46 112/Peaches & Cieam 16100
8 33 MARIAY CAREYNever TooFar 36795 12 38 JARULEAMNGTTUP 62778 29 41 ALSNOOP DOGG../Do L Warna Rol 30217 49 47 cmmvmnnmm Bud 50 48 JIMMY COZRR'Shes AB ) Gol 16100
37 31 SAMANTHAMUMBA Baby. Come Ovet.. 34565 42 N LM 51212 60 39 CHICO&COOWADDAYGh ComeDown 28006 42 46 DY 27186 52 45 MISSYELLIOTT/One Minute Mo 15750
43 31 DESTINY'SCHIt DBootycos U565 23 30 KRMAINE nummm:uwd 49560 45 35 VIOLATOR F/BUSTA../MWhat it is 25795 8 48 mwmmnmlmmm 27186 50 43 FAY-JWat At 15050
56 30 DARUDESandstorm 350 40 30 112/Dance With Me 49560 38 JAVIAau(N.OVA) 25058 27 41 MARY L BLIGEFamdy Altax 4231 45 43 SNOOPDOGG/TYRESE /ustABabyBoy 15050
5 29 MELANIE G Tumn To You 32335 29 29 AALIYAIWe Need AResoksion 47908 21 HOMANBecause | Got High 25058 86 36  112/Peaches & Cream 21276 52 41 8 JAV-2AZ0MOVA) 14350
26 28 JENNIERLOPEZmReal. 31220 27 2% P.DIDDY. /Bad Boy For Lse 47908 un mcum 23584 35 35 MISSYELLIOTI/Get Ur freak On 40 40 JILL SCOTT/AL ong Waik 14000
1420 JANETABFor You 31220 26 29 MISSYELLIOTTAck Shots 47908 27 32 RKELLYFesta 23584 48 35 RAY-JWat A Minte 35 37 LIUMOSuperwoman 12950
79 26 JSSICAFOUKER/To Be Abk To Love 28990 32 28 FABDLOUSF/NATE DOGGTan Deny It 46256 33 XIBIT/Get You Walk On 22847 1132 MAHIAH CARE ViNewer Too Far 18912 36 35 JAHEWLJuStIn Case 12250
68 26 TAMIASEanger in My House 28990 26 28 TRICKDADDYA'mA Thug 45256 22 26 X21BITAront2 Back 19162 37 32 RAXElLYFest 18912 15 33 ISLEY BROSAR. ISLEY/Contageous 11550
29 26 DEBORAHCOX Never Knew 28990 28 20 GINUWINE Diflerences 4625 25 24 MARY L BLIGEFamiy Allae 17688 13 29 EDENSCRUSHA ove Thes Way 17139 3% 32 RIELUYAest 11200
2t 28 CRAIG DAVIDVFl Me tn 21075 20 27 JADAKISSAWe Gon Make it 44604 24 24 112/Peaches & Cream 17688 38 29 O-TOWNAIOrNothing 17139 14 29 MUSKOGel Next Door 10150
6 25  TAMIATeliMe Who 27815 27 27 SUNSHINE ANDERSONA unch Or Dier 44604 35 23 D12Pupletiss 16951 - 28 JANET/Come OnGet Up 16548 30 27  CASEAMssIg You 9450
% 22 UNDERGROUND PROJECT/Summer Jafi 24530 30 26 VIOLATORFABUSTA . /MWhatltis 42952 12 20 2PAC/Lefter 2My Unborn 14740 U 75 EVEWNO' That Gal 1175 25 26 KURUPTFBLAQUEATS Over 9100
21 22 USHERURemwidMe 24530 32 26 SHYNE F/B LEVY/Borsie & Styne 42952 5 19 o BUBBA 14003 37 24 P.DIOOY. /Bad Boy For Lite 14184 12 25 CRAIGDAVIDAM Me In 8750
17 21 MADONNAMusc 23415 24 24 LIUJON./BaBo 39648 24 18 P.OIDDY. /BadBoy For Le 14003 10 22 A-2um@OVA) 13002 21 23 GINUWINE Offerences. 8050
19 99 CITY HIGHWIat Would You Do? 21185 15 23 ATHENACAGEAtey| 3799 17 18 FOXYBROWNCandy 13266 46 18 NSYNC/Gatiend 9456 28 21 MISSYELLIOTT Get Us Freak On 7350
19 1 MYACxe Ex. 20070 23 22 RKELLYfFech' O Your. 36344 1315 LI MOSopervoman 11065 16 18 JANET/Someone ToCull. 9456 31 18 OUTKAST/So Fresh. So Ciean 6300
17 15 LIONEL RICHIEANgel 20070 un ooocoommnums 34692 16 13 BADAZZ F/SNOOP DOGGWION) idea 9581 10 14 DESTINY'S CHILDSurvwor 20 26 18 PDIDDY_/BadBoy For Lie 6300
16 17 ALICE DEEJAY/Bettes O Alone 18955 1719 D1 31388 1313 JUVENILESeth O 9581 11 13 DR DRE/The Next Epsode 7683 27 Low 5950
18 18 SCLUB 2Never Had A Dveam 17840 9 18 wmsywn.ummomam 29736 38 11 SHiKKTHE SHOCKERPop Locks? 8107 10 13 JOEFMYSTIKALStuttec 7683 17 SLLSCOTI/Mhe Way 5950
15 16 JENNKERLOPEZAet's GetLoud 17840 7 18 BILALfasiLane 2432 3 18 HITEKRound & Round 7370 50 12 DESTINVSCHIL 7092 414 NELLYRice Wit Me 4900
115 JSEMMFERLOPEZA ove Dont Cost.. 16725 12 15 LUDACRIS/Area Codes 24780 + 8 8 JERMAINE DUPRVBaN Outta 6633 112 AGUILERALIL KM Aady Marmakac: 7092 25 18 KURUPT FNATE DOGG/Behand The Walls 4900
14 14 RIOKY MARTINShe Rangs 15610 11 14 ERCKSERMONAA s 28 3 8 LUDACRISSouthern Hosphalty 589 13 11 OUTKASIMS Jackson 8501 8 13 BABYIACEWNatR 4550
14 14 PN/ There You Go 15610 12 DMXWe Fight Here 19824 19 9 JARULLENGY 58% |, 10 11 JARULEAIL MO.. /Pt On Me 6501 8 12 BILALfastiane 4200
17 14 SONIQUE Tt Fecks So Good 15610 1112 MUSKIGirl Next Door 19824 1 8. TUTmSenous 5896 1111 NELLY/Rade Wil Me 6501 17 12 BUUCANTRELLMA Em Up Style 4200
1 13 DERBDed 14495 13 11 RIELLYFest 18172 6 7 BABYH Mama 5159 13 11 MONICA/Just Another Gt 6501 29 11 SUNSHINE ANDERSORYeard 1t Al Before 3850
10 13 WHITNEYHOUSTONMY Love s Your Love 14495 10 11 LMoY 18172 2 7 GORILLAZCHnt Eastvood 5159 14 10 AN VAN DAHLCasbes in The Sky 5910 23 10 EVEH/GWINSTEFAN et Me Riow YaMind 3500
8 13 112Peaches & Cream 14435 4 11 MISSYELLIOTT/Get Ui Freak On 18172 4T NELLYRude Withe 5159 12 10 MYACase O TheEx... 5910 6 10 8 BUBRA SPARIUUgY 3500
11 13 WILLAFORDA Wansa Be Bad 14495 3 11 ISLEYBROS . ISLEY.Contagious 18172 5 T MISSYELLIOTI/Get r freak On $159 27 9 DARUDE/Sandstorm 19 8 10 RUFFENDZNo More 3500
KYLD/San Francisco WJMN/Boston WPGC/Washington, DC KBXX/Houston-Galveston KTHT/Houst u
Clear Channel Clear Channet infinity Radio One Cox 0
(415} 356-0949 (781) 663-2500 1301) 918-0955 (713) 623-2108 L {113) 9631200
MarfivArcher O’ HeronWiliams Stevens/Mitchem Powell Allen'Sana G
12+ Cume 928,600 12+ Cume B96.900 12+ Cume 773,700 12+ Cume 658.000 12+ Cume N/A

TS s nars PLATS
LW W ARTISTTITLE W TW  ARTIST/TITLE W W AATISTAME Gi (009) AW TW  ARTISTTITLE G1 1900) W T ARTISTATLE 61 (000)
66 71  BLUCANTRELLHR £mUp Syl 29749 89 90 JENNHERLOPEZTm Real 60 69 JENNIFER LOPEZAM Real 26427 5778 LALALPACa Do That 21930 26 99 BLUCANTRELLMA £m UpSivle 12177
65 70 JAGGED EDGEMWhere The Party At 29330 87 49 MISSY ELLIOTT/One Minute Man 34265 62 68 ISLEYBAOSR ISLEY/Conagous 25278 60 64 ALICA KEYSHall 25536 64 99 ENNIERLOPEZNM Real mn
67 §6  JENNIFEH LOPEZTm Real 27654 88 88  JAGGEDEOGEMWhere The Pasty At 33880 65 84 JAv-Zum(HOVA}Y 24512 55 63 & WRECKSHOP FAMK Y/ Powes Up 25137 96 97 ALICAKEYSFalin' 1133
65 65 MISSY ELLIOTTOne WMenute Ma 27235 77 88 USHER/U Remind Me 33380 64 38 ALICAKEYSFale! 2214 69 62 JUVENHE/Setnon 24738 99 88  112/Peaches & Cream 11685
67 $4  ALCWKEYSfalin' 26816 76 49 MISSYELLIOTT/Get Us Freak On 26565 38 88 GINUWINE Diferences. 21065 S0 81 EVEFGWENSIEFANV e Me Blow Yalind 24339 99 92 EVEF/GWINSTERANU tMeBlow Yalhing 11316
60 50 10YA100 24302 54 $9 8 JA-2z0MOVA) 26565 50 80 USHER Remind Me 19150 61 B8 JENKFERLOPEZTm Roal 23142 54 56 LI OMack Back 6888
54 84 LU 22626 62 84 PRODUCT GABR/Check 20790 43 49 JiLL SCOTV/The Way 18767 57 88 BLEYBHOS M. ISLEY/ 22142 02 8 JUVENILE/Set HON 6888
53 53 APROMANBecause | GolHgh 22207 52 63 TYRESEALNS ThemGrts 20405 22 4% TRICKDADDYAmA 18767 5 53 @ LAY-ZAno(HOVA) 21147 52 55 WRECKSHOP FAMILYPoveer Up 6765
52 49 112Peaches & Cream 20531 4 S8  LUDACRIS/AreaCodes 19250 53 49 JAGGEDEDGEMWhere The Party At 18767 41 82 USHERAI Remnd Me 20748 20 84 DESTINY'S CHiL DiEmoson 6642
S0 49 LUDACHIS/Area Codes 20531 42 49 CHAISTINA MILLANAM To PR 18865 123 WZAowAgn 11873 59 48 JAGGEDEDGEWhere The Party At 19152 61 54 LILAIPACanDo That 6642
“ Mrmnsnmuuuznowhmm 7179 43 0 RULEANIG 1t Up 18865 41 31 INDIA ARK/Brown Skin 11873 46 46 MISSYELLIOTI/One bwste Man 18354 26 83 MELLYAatler Up 6519
38 37 USHERARemmnd 15509 29 46 ALICAKEVSFalin' 17710 27 38 R.KELLY.Feobn On Yous.. 11490 53 40 112Pwmaches & Cream 17556 57 53 NNSSY ELLIOTT/One Mnute Man 6519
3 32 JAYI/WD(NOVA 13408 69 44 EVEF/GWINSTEFAMLetMeBlowYaMing 16940 27 29 PDIDDY. /BadBoyFor Ll 1107 42 41 LiL BOW WOW/Ghetto Gas 16359 88 63 JAGGED EDGE/Where The Party Al 6519
11 20 FABOLOUS FANATE DOGGTan Dey 1t "3 57 40 R XELYFesta 15400 B Siowty Mo7 40 40 TRICKDADDY/YmA Thug 15960 21 52 FABOLOUS#NATE DOGG/Can1 Deny R 6396
36 10 JANET/Someons ToCall 1 44 W 112Praches & Creaam 13860 42 29 112Peaches & Crewn 1107 39 48 GINUWINE Differences 15960 46 $1  USHERA Rermind Me 6273
25 28 KURUPTFANATE DOGG Betind The Walts 10475 42 38 LI MOSupsrwoman 13475 28 28 i TEXRound 8 Round 10724 19 39 NELLYBater Up 15561 55 51 TRICKDADDYTmA Thug 62713
22 2§  P.DIDDY. /Bad Boy For L e 10475 33 29 BLUCANTRELLMA EmlipSivie.. 19165 2828 MAMWELLA fletme 10724 39 37 TANKMaybel 14763 50 61 8 JAY-2AZ0 HONVA) 6273
2175 MELLYRdewa e 10475 - 28 DMXWe Right Here . 10010 15 26 PETEY PABLOMase Up 9958 39 36 LUBACRISAra Codes 14364 26 51 AYROMANBecause | Got High 6273
31 25 R KELLYfiesta 10475 29 12 KC18 00Ny 8470 32 2 LUDACRIS/Area Codes 9958 10 34 TYRESEWrat Am | Gonna Do 13566 52 44 ISLEYBROSAR. ISLEY/ 5412
35 24 MISSYELLIOTT/Get Ur freak On 10056 21 21 P.0OIDDY. /Bad Boy borLile 8085 21 25 MARY.J BUGEFamdy Altas 9675 20 31 DESTINY'S CHil DBootycious. 12369 36 37 CRAGDAVIDF®Me In 4551
22 21 SARINAPARIS st About Enough 8799 22 21 LUDACRIS/Southern| 8085 31 38 MISSY ELLIOTT/Gel Us Freak On 957% 34 31 MUSIQGar Next Door 12369 25 30 JANET/AXFor You 3690
23 21 MARYJ BLIGEFamdy Aftas 8799 7 20 CRAIGDAVIDFillMein 7700 27 24 MISSYELLIOTT/One Manute Man 9192 32 3 MARY J BUIGES amily Aftax 10374 $1 38 L MOSuperwoman 3690
22 1 KURUPT FBLAQUEATS Over 8360 19 19 2PACAotter 2 My Unborn 315 1722 MUSIQGNexd Door 826 2428 LUJON BaBa 10874 27 38 CITY HiGHWhat Would You Do? 3630
11 28 RAY-JWatA Minute 8380 16 10 EMINEMBach Please Part2 15 191 JARWLEAMNgR Ly 8043 40 24 P.DIODY./BadBoyfort e 9576 29 30 QBFINEST F/NASDochie Walty 3690
22 17 D12PuwpleHils na 21 19 NELLY/Ride Wit Me 5 192/Dance Wieh Me nn © 1b 192Dance Wan Me 5985 28 21 NSYNCPup 321
6 17  COPPROXCTAomasts na 21 19 JARULER MO /PuttOnMe 15 DAD(We Right Here nn 9 14 ANLIVAHTry Agan 5586 28 27 AGUHLERMIUKIM. /Lady Marmatade 21
16 16 MADISON AVENUE/Dont Call e Baby 6704 35 18 2PACUE The End 6930 AALIYAHRook The Boat G894 1 14 RUFF ENOZ/Mo More 5586 24 27 WRSSY ELLIOTT/Get Ur Freak On 33t
14 16 ALICE DEEJAY Better ON Alone 6704 17 18 DR.DRE/The Next Epsode 6930 TYRESEMMat Am | Gonna Do 6128 1413 CITY HIGHWhat Woukd You Do? 5187 28 28 LILROMEOA Baby 3198
13 13 OUTKAST/So Fresh, So Clean 5447 19 18 DABRATF/IYRESEWhat'chu Like 6930 EVEF/GWENSTEFANV et Me Bow VaMing 6128 12 13 AGUHERAMIU KM Aady Marmokace 5187 25 28 DESTINY'S GHit DiSusvwor 3198
9 12 DA DRE/The New Epsode 5028 718 nm!mz/nnwn 6330 AFROMAN Because 1 Gol Hioh 6128 13 12 TONtBRAXTOM Y Wasn't Min 4788 2526 AKELIYTesta 3198
10 12 SONKUEMFeels So Good 5028 20 17 SNOOPDOGGA 2y 6545 ERICK SERMON AR 4596 8 12 DONELL JONE S Know What's Up 4788 17 248 VIOLATORFBUSTA. Whatttis 2952
24 12 SNOOP Low 5028 9 17 MRMWIMH-Q!’ 6545 JAV-2/ Jusst Wanna | ove. 213 12 11 3UWiNo More (Baby. 4389 21 12 LUDACRIS/Area Codes. 2706
8 10 702Where My Gels A? 4190 16 17 MELLYEL 6545 JARULEAIL'MO. MnnOan 3830 7 10 TONBRAXTON st fie A Man 3990 16 22 LI WAYNE/Shine 2706
9 10 GIGID'AGOSTINOTIFly With You 4190 17 16 CITY HIGHWhat Would You Do? 6160 JANET Someone ToCal... 3830 = 18D BRIAN MCKNIGHT/Love Ot My Lite 3990 9 20 MARYS. BUIGEF iy At 2460
3 19 DIANAFOX/Running On Emply 4190 15 3§ JUVENKE/Back That Thang Up 6160 TANKCMaybe | Deserve 3064 - 10 USHERUGot B 3990 2119 OLMAS 3
6 9 AMIYAHIryAgan am 13 15 EMMEMDrug Balad 5775 LIl JON. /B Ba 3064 1190 DESTINY'S CHILDSay My Name 3990 1717 LUDACRISHO 2091
6 9 WISE GUY ORCHESTRAMambo ftakano 3Im 15 14 LUDACRISWhatS Yo Fantxsy 5390 FABOLOUS f/NATE DOGGCan Denry 1 3064 7 19 FABOLOUS FANATE DOGGTant Denty 1t 3990 39 18 LIL BOWWOW/Gheno Girts. 1968
6 9 MODUOLady (ear ) am 10 14 LI KIMF/SISO0 How Many Licks 5390 BEANIE SIGE L /Boarse (Mack B ***) 2681 9 18 ERICKSERMONMASK 3990 6 18 LUDACRISSouthern Hospkaity 120
8 9 DUEANLaunch m 14 14 WYCLEF X ANPerfact Gerdieman 5390 BRLAN MCKNIGH AL ove Ot My L te 2681 9 18 DESTYSCHRDBug ABoo 3990 7 18 DESTINYS CHIL [V independent Women 1230
19 BLAGUEMDS am % " DESTINYS il B Survivor 2298 16 8 RKLLYAesD 3591 12 10 MYACEeOt Thebrt 1230

WBTS/Atlanta WPOW/Miami

Cox Beasley

(404) 897-7500 {308) 653-6796

OBrianvMiles CurryMix

12+ Cume 446.500 12+ Cume 673400

PLATS PLAYS

LW TW  ARTIST/TITLE 61 (000) (W I ARTIST/TITLE

94 33 TOYADo 17484 73 70 JAGGEDEDGEWhere The Party At
88 92 192Veaches & Crean 17296 53 §2  MISSYELLIOTT/Get Us Freah On
68 91 USHERAI Reniex Me 7108 S1 61 JNNIFERLOPEZTm Heal

86 90 JANETSomeone foCal. 16920 49 §1 USHERY Remad Me

84 84  EVEFGWENSTEFANILE MeBlow YaMed 15792 60 58 ALICAKEYSFalin'

54 54 BLUCANTRELLAH £mUp Sivle 10152 28 57  AFROMANBecause 1Got High
56 84  RAY-SWatAMinute 10152 66 53 112/Peaches & Cream

54 54 XNNIFERLOPEZTm Real 10152 59 53 RAYuAWaIAMauie

S1 50 JAGGEDEDGEWhere The Party At 61 51  TRICKDADDY/'m A Thug

73 50 CITY HIGI¥What Would You 00? 400 63 50 LI MO/Supervoman

49 43 AUCAKEYSFalin' 9024 45 45 GIGI D'AGOSTINOANFly With You
46 44 DIZPupleHEs &2r 46 4 RKEUYFesta

42 44 CRAIGDAVIDF#IMe o 8272 31 43 SLEYBROS.R ISLEY: s
30 43 MISSY ELLIOTI/One Meuse Man 8084 §7 42 ANGIE MARTINEZLve At Jrmmyy's
47 42 TRICKDADDY/Take It ToDa House 7896 42 39 TCP/GottaGal

36 40 LUDACRIS‘AreaCodes 7520 43 35  STHRINGTanYSay

17 39 JAY-ZLzo (HOVA) 3% 26 29 MISSYELLIOTI/ON Minute Man
21 30 O-TOWNAIOr Notheg 5640 18 26 LUDACRIS/Avea Codes

15 28 TCPGotaGal 5452 17 22 VIOLAIORFBUSIA Wrail ks
27 24 LI MOSuperworman 4512 14 21 P.DIDDY. BadBoyFor Lite

13 23 MARY JBLIGE Famiy Altax 324 12 19 DI2/PurpieHils

21 23 JOEFMYSTIKAL Stutter a2 19 18 8 JAY-2AZ0(HOVA)

24 22 RDIDDY./BadBoy for | e 4% 1197 MARY J. BUGEF

19 21 SHAGGY/Angel 3048 15 16 CRAIG DAVIDAWMeIn

18 20 DESTINYSCHILDJumpin' Jumpin’ 3760 1115 JAY-ZAJust Wanna Love..

19 20 DREAMMe LovesUhot 3760 17 15 THRILLSEEKIRS Synassthesia
19 20 CRAZY TOWNBunert; 3760 13 13 ALICE DEEJAY Befter Off Alone
21 19 OUTKASTAMS Jackson 3572 14 13 BLUCANTRELLHS EmUpSivie
20 19 PINK'You Make Me Sick 3364 15 13 JARULEAIL MO../Put it OnMe
19 17 NELLYRide Wa Me 3196 14 13 LUDACAISSouthern Hospaalty
36 17 MISSYELLIOTTAGet Us Freak On 1% 15 13 AN VAN DAHLCasties In The Sky
13 17 JAGGEDEDGEN er's Get Married 9% 12 12 TRICK DADDY/Take tt To Da House
15 16 LUDACRIS What's Yow Fantzsy 3008 16 12 DARUOE/Sandstorm

15 16 CHRISTINAAGUILERACOme On Over. 3008 1112 MYSTIKAL FNIVEADanger (Been SO..)
415 AGUILERALIL KIM.. /Lady Marmatacke 2820 9 11 DAFT PUNKOne More Time
1215 JAY-2/8g Pmon’ 2820 14 19 DARUDESoel The Beat

12 15 K18 J0000ay 2820 9 10 QBFINESTF/MASOochee Waly
20 14 JARULEAIL MO. /P itOn Me 2632 5 10 2PACUN TheEnd Ot

12 14 EVEWNo's That Gl 2632 10 10 FATHEVANSCARL /Canl Believe
21 14 MONICARst Another Girl 2632 8 10 MADONNAMRGL it Feels

KUBE/Seattie-Tacoma
Ackerley

(206) 285-2295
Hart/PowersPilat
12+ Cume 421,700

PLAYS
LW TW  ARTIST/IITLE 61 (000)
68 75 JNNIERLOPEZTm e 15000
75 73 JAGGEDEDGEMere The Party Al 14600
68 71 USHERA RemindMe 14200
7V T EVEFGWENSTERANV eMe Biow YaMind 14200
70 0 112/Peaches & Crsan 14000
47,85  ALICIAKEYSFaln' 13000
65 53 CRAIG DAVILVFUIMein 12600
47 58 (UDACRIS/Avea Codes 11600
49 52 3 -2 (HOVA) 10400
14 46 BLUCANTRELLM Em Up Style. 2200
29 45 RL'SNOOPDOGG.../Do U Wanna Holl 9000
8 45 MARYJ.BUIGEFaméy Attar 9000
25 36 CITY HIGHWNa Would You Do? 7200
2235  SNOOPDOGGAZyLow 7000

33 Tovaito 6600
30 32 FABOLOUSFNATE DOGG/CanY Derry i 6400
5132 JANET/ARFoI You 6400
27 31 MISSYELLIOTTGet Ur Freak On 6200
3829 DIZPupeHls 5800
26 28 P.DIDDY. /Bad Boyfor L 5600
44 27 MISSY ELLIOTT/One Mincte Man 5400
2 23 NELLYRide Wn Me 4600
23 20 JOEFAAYSTIKALStutter 4600
18 21 IMXTlap You Hands 4200
1720 JARULEZLILMO./PuiOnMe 4000
10 20 LUDACRISMEY' Yous Fantasy 4000
17 20 A/ROMANBecause | Gol High 4000
16 16 JANE1/Somoone ToCall_ 3200
6 13 NIVEADONYMess With 2600
1213 JAY-Z st Wanma Lo 2600
7 10 SHADE SHEISTAWhere | Wanna Be 2000
710 SHAGGYingul 2000
S 10 MYSTIKAL FNIVEADanger (Been S0..} 2000
5 10 MUSIQGaiNext Door 2000
T 10 SHAGGYMWastMe 2000
15 9 LUDACRISSouthern Hospaalty 1800
9 8 OUTKASTMs Jarkson 1600
6 7 SISO0Thong: 1400
5 7 MEUYEL 1400
B 7 MYSTIKALShake YaAss 1400

KKFR/Phoenix

Emmis

(602) 258-6161

mes/Huerd YOS 1HOTTES T wetmt

12+ Cume 315,600
PLAYS
LW TW  ARTIST/TIRLE G (000}
72 78 112Feaches & Cream 15132
60 78 JAGGEDEDGEMWhere The Party Al 15132
nn Mlmnsmnuuwsmvmm 14938
5774 D 14356
43 86 Jmuumlmmmw 12804
32 49 USHERAIHernnd Me 9506
S0 4T XZIBIT/Get Your Walk On 9118
29 45 FABOLOUSF/MNATE DOGG/Can erry 8730
42 40 MISSY ELLIOTT/One Minute Man 7760
22 39 ALICAKEYSFaln' 7566
2 38 LUDACRIS/Ase Codes 6904
32 36 SNOOP DOGG/TYRESE.. /Just A Baby Boy 6984
2435 LLMOS 6790
70 33 NELLYRxte Wt Me 6402
22 32 P.DIDDY. /Bad oy For Lile 6208
10 29 » WY ZAZO(HOVA) 5626
50 28 SNOOPDOGGA yLov 5432
36 21 EASTSIDAZALuvh 5238
24 25 MARYJBLIGEFarmidy Allas 4850
40 25 SLLUNATICSMdwestSwing 4850
28 24 BADAZZF/SNOOP DOGGM0ng kdea 4656
30 21 KURUPTF/NATE DOGGBehnd The Wals 400
2419 RKELLYfiesta 3686
16 196 MISSY ELLIOTT.Get Ur Freak On ¢ JI04
15 15 OUTKAST/SoFresh. S0 Clean 2910
26 15 ERICKSERMONMssC 2910
3 15 RUSNOOP DOGG../Do U Wanna Aol 2910
15 14 VIOLATORF/BUSTA Wrat It s 6
21 14 EMINEMTrug Balkad e
17 14 X281 £ront2 Back ne
13 13 INDLCED Yous Hands 232
19 13 PHILLYSMOST WANTE WPrease Donthied 2522
7 12 JOE FAYSTIKAL Stutier 328
14 12 JARULEARMO. P11 On Me 2328
12 12 LUDACRIS/Southern HosphaMy 2328
8 12 MYSTIKALFNVEADange (BeenSo..) 2328
1310 JAY-2A Just Wanna Love. 1940
1110 2PACAcetier 2My Unborm 1940
15 10 CITY HIGHAhat Would You Do? 1940
3 18 ISLEYBROS R ISLEY/Contagious 1340

XHTZ/San Diego
Caltormula
(619) 575-9050
Karshing/Solivan
12+ Cume 318,900

22

PLAYS

W Tw  ARTISIATILE GI {000
48 62 USHERA Remend Me 8618
50 $6  DESTINYS CHil [Bootykouous 784
55 54 JENNIERLOPEZTM Real 7506
53 53 P.DIDDY.. MBad BoyFor Like 7367
45 50 SHAGUILLE ONEAL Tonnected 6350
45 40 ALCAKEYSFallv 6672
39 40 JANET/Someone ToCall 6672
45 45 D12Purpie il 6255
40 45 RAY-yWai ANsute 6255
29 39 CRAIG DAVIDFliMe In 5421
40 38 JAGGED EDGE MWhere The Party At 5004
22 38 fBatier Up 4865
35 35  TRICK DADDYAmA Thug 4865
37 35 KURUPT FBLAQUEATS Over 4865
40 35 LUDACRISArea Codes 4365
33 33 GINUWINE Ustter ences 4587
35 33 ERICK SERMON Myse: 4587
28 31 ALSNOOPDOGG.. /Do U Wanna ol 4309
32 31 MISSY ELLIOTT/One Musute Man 4309
29 31 MAWELLA 4309
24 30 SLEYBROS R ISLEY/Contagous 4170
19 28 ATHENA CAGEHey Hey 3892
3427 JAER st in Case 753
38 27  FAITHEVANSCARL /Can'l Beheve 3753
20 27 BLLCANTRELLHE Em Up Sty 3753
25 25 KRAYZIE BOMEHard Tume Hustin M7
19 25 AALIVAIWe Need A Resoiubon us
25 21 S1ISOOsUance For Me 2919
21 21 MARIAHCAREYA ovesboy 2913
13 20 FABOX OUS FANATE DOGG/Can’t Deny it 2780
1119 3 JAv-ZApo (HOVA) %640
29 17 LI RONMEOQMAy Baby 2363
29 17 LIU W Superwosman 2363
36 17 112/Peaches & Cream 2363
19 16 JLWFkayas Gon' Prry kool
14 18 HITEKRound & Round 2085
1 15 R KELLY ook On Your 2085
8 14 MARYJ BUIGEFamey Ata 1946
19 14 MYSTK/TheLe 1946
13 14 LU WAYNE/Stine 1946
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P | CHR/Rhythmic

® August 17, 2007
1 JAGGED EDGE Where The Party At? (So So Def/Columbia) [
2 MISSY ELLIOTT One Minute Man (Gold Mind/EastWest/EEG)
3 LUDACRIS Area Codes (Murder Inc./Def Jam/IDJMG)
4 LIL’ MO Superwoman (Gold Mind/EastWest/EEG)
5 JENNIFER LOPEZ I'm Real (Epic)
6 112 Peaches & Cream (Arista)
7 MARY J. BLIGE Family Affair (MCA)
8 P. DIDDY & THE FAMILY Bad Boys For Life (Bad Boy/Arista)
9 EVE 1/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/Interscope)
10 JAY-Z 1zz0 (H.O.V.A.) (Roc-A-Felia/IDJMG) , I know this track is going for adds at CHR/Pop next week, but | had to give a little !
:; ""‘?:SE;‘ g_a%"#‘gx%rﬂfrg%‘:‘”;gl o Mind/EastWesEEG) ipk to Epic r.ecording ar-tist Ja.miroqua.i's new single. “Litt}e L."” After struggling to
13 BLU CANTRELL Hit 'Em Up Style (OODS'L(AHS&) find something to spotlight this week, it was quite refreshing to hear a great dance
14  ALICIA KEYS Faliin’ (J) § track. [ fell in love with this tune seconds after | pressed “play.” Though the album !
15 VIOLATOR f/BUSTA RHYMES What It Is (Vioiator/Loud/Columbia) * version of the track is no more than five minutes long, | found myself listening to ‘
16 FABOLOUS {/NATE DOGG Can't Deny It (DS/Elektra/EEG) nearly 27 minutes of “Little L” thanks to the Bob Sinclar and Boris Diugosch
17 R. KELLY .Fiesta.(Jive) ] remixes. @ Four albums and 16 million copies ago, this London-born skate-kid
:g 2::::: :@:v:owwaiingi’gwrs)cape) emerged from that city's underground as one of the industry's hottest and most
20 DESTINY'S CHILD Bootylicious (Columbia) promlglng entenalners: tlay Ka.ly, known.to his fgns as Jamiroquai, swept the disco
21 JANET Someone To Call My Lover (Virgin) and acid jazz communities. His funky disco fusion and techno-dance groove took ¢
22 JUVENILE Set It Off (Cash Money/Universal) § on a worldwide buzz. Kay's last two albums, Traveling Without Moving and 3
23 AFROMAN Because ! Got High (Universal) ©  Synkronized, sold a total of 11 million copies and picked up four MTV Awards and |
24 TOYA Do (Arista) | a Grammy along the way. The single “Virtual Insanity” topped charts across the |
gg g?g F(,:OO CAL My Projects (Tommy Boy) | globe, and his followups, “Cosmic Girl” and “Alright,” also dominated the top 10. |
M &r‘;:lse :;t?hgﬂagggggﬁéafgéf Jam SouthVIDIMG) s Maintaining his 'su'ccess ?n the f.unky disco a.nd techpo-dance undergrgund, this |
28 QB FINEST t/NAS Oochie Wally (Columbia) breakthrough acid jazz artist continues to provide the hits. ® The lead single from i
29 SNOOP DOGG f/TYRESE Just A Baby Boy (Universal) Kay's fifth project, A Funk Odyssey, is nothing less than a smash. Personally, | don't e
30 JAY-Z | Just Wanna Love U (Give It To Me) (Roc-A-Fella/IDJMG) & often listen to dance music, but after recalling the impact that “Virtual Insanity” had
@ 37 CHR/Rythmic Mix Show Reporters i on me, | was curious about this one. “Littie L" definitely has that disco-ball effect, 3
with its funky rhythm and techno groove reaching out from underneath Kay's dis-
tinct vocals. @ The lyrics are simple, but the siren, drums, guitar twangs and cos-
_ mic sounds get you hooked. If you don't dance, you'll want to. Kay's edgy discofunk |
Contributing Stations . has been known to hide hymns of radical debate and protest, but this time it's just
) the simple complexity of L-0-V-E. “Why does it have to be like this, | can never tell/
KOBT/Austin, TX KSEQ/Fresno, CA KOONMorterey-Salings,CA | KBMB/Sacramento, CA % Cause you make me love you baby, with a little L,” sings Kay as he struggles to try
KISV/Bakerstield, CA KiKiMonolulu, HI WOHT/New York, NY KSFM/Sacramento, CA f: to understand what man hasn't been abie to since beginning of time: woman. @ You
WBHJ/Birmingham, AL | KXMEManolulu, HI | WNVZMortoit, VA | KTEwsan Antonio, TX don’t have to be a techo-dance or acid jazz music lover to appreciate “Little L." Don't
WONNBosion, MA | KBXKMooslon-Gaveston, TX | KOCH/Omaka, NE e Fainaca 8 wait for this one to be No. 1 in Paris, Britain, Japan, Europe and the U.K. before you
WBBM/Chicago, IL KLUCALas Vegas, NV WPYD/Orlando, FL XYLO/San Framciseo, CA wake up and smell the cofee. If you're a PD, MD or consultant who's tired of all the
:ﬁ:’:ﬁ:’;’“‘ °:;""'“ . :::T",:"‘ :::':;“‘ | ::::"’m'::“':;""-“ | KUBESaatie-Tacoma, WA same of’ bull that crosses your desk, you'll enjoy this cool, funky, phat, pop-dance-
as0, em 3 X, " .y 5
WJFIFL. Wayne, (N WPOW/Miami, FL | KxJM/Portiand, OR Kw;;:::;::: sl b — Rened Bell
KBOS/Fresno, CA | KTT8/Minneapolis, MN WWKX/Provideace, R WPGC/Washington, 0C Asst. CHR Editor
| O R (IR S sam Il | SN "

The . 680 Heinberg St., Pensacola, FL 32501
P.O. Box 1753 Pensacola, FL 32598

ss==\ROck ME ROCK ME_ROCK

Vinyl Bumperstrips/Decals ¢ Static Cling Window Stickers
Wristickets « Safety Strips ¢ Scratch-Off Games
Membership Cards ¢ Barricade Tape ¢ Cassette Labels
Temptoos-Temporary Tattoos ¢« And Much More!

FREE’ Set-up Charges and Printing Plates on "ALL” Existing Designs!
[

1-800-481-7669 or 1-850-438-7334
Fax 850-434-0192 or E-Maiil: thelabelco @aol.com
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Reporters

Stations and their adds listed alphabetically by markef

August 17, 2001 R&R @ 47

WAJZ/Albany, NY * WBO0T/Boston, MA ° WENZ/Cleveland, OH * WDTJ/Detroit, Ml * WRJH/Jackson, MS ¢ WG2B/ L ouisville, KY * WQUE/New Orleans, LA* | WDKX/Rochester, NY * | WHBX/Tallahassee, FL
POMO: Sugar Bear PD: Steve Gousby PD: Lance Panton OM:Monica Stamr PD: Steve Poston VP/Prog.- Tony Fields In. OM/PD: Angela Watson PD: Andre Marcel POMD: Kevin Gardner
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WALT LOVE

babylove@rronline.com

[PART TWO OF A TWO-PART SERIES |

News And Information
On Urban Radio

1 News directors discuss this controversial issue

rban radio stations are fortunate enough to serve unigue communities and to have influ-
—ence that could be very helpful to those communities. But news and public-affairs pro-
gramming continue to be absent from most Urban stations — and that’s a shame.

A couple of weeks ago (8/3) 1
spoke with WEUP-AM & FM/
Huntsville. AL's Tony Jordan and
KMJM-FM/St. Louis” Deneen Bus-
by about the issue of news on Urbun
radio. This week we'll hear from
Wayne Gillman, Director/News &
Public Affairs at WLIB-AM &
WBLS-FM/New York. and KKBT
(The Beat)¥Los Angeles News Direc-
tor and Steve Harvey Moming Show
member Dominique DiPrima.

I spoke with Gillman first. and he
began by talking about having been
with tnner City Broadcasting for 27
years. “I have had opportunities to
move on. but it’s worked out well for
me,” he said. “But I would say that,
in the last couple of years. 1've been
beginning to sce the handwriting on
the wall in the way that music radio
is-being dealt with in terms of infor-
mation and news programming.

“A lot of this goes back to the
1980s. when Reagan was in office
and he deregulated a lot of indusiries.
including removing FCC public-in-
terest requirements and things like
that. The one thing that really both-
ers me today is that we're confined
10 90 seconds. We've been relegated
to that, and there’s not much you can
getout in 90 seconds. | maintain that
people want to be entertained. but
they also want to be informed.

“Our owners have been very sen-
sitive to the importance of news to the
people in our community and to our
listeners in general. but changes have
particularty happened on WLIB. That
station, for 20-plus years, has been
mostly Talk and Caribbean music. In
recent months there has been a deci-
sion that it isn’t economically viable
to continue doing the Talk, and WLIB
has segued o more music.”

Some Voices Silenced

“ have nothing against that.” Gill-
man continued. “I'm Caribbcan by
birth. I came here as a child. and I'm
very much into iy roots. But I still
maintain, particularly for AM radio.
and particularly for WLIB. that the
black progressive voice. whether it’s
somcone doing the news or a talk
show. is suddenly being silenced.

“People in the industry cite the
cconomy. Everyone says that it is too
costly to maintain the Talk format. yet

Wayne Giliman Dominique DiPrima

there are places in the country where
it's being done. I haven't seen those
stations” revenue shares, but I would
tend to think that if they are continu-
ing in the format. it's solvent. And if
you are black and conservative and re-
actionary. you can easily get a job at
a white-owned operation.

I point to the dismissal of Tavis
Smiley from BET.  know that’s TV and
not Urban radio. but he was silenced
there for some reason, and | perceive
that they wanted to put a muzzle on his
brand of reponting. Thank God there are
other operations that have decided to
pick up on his talents.

“Again, that comes with some re-
strictions, and the kinds of things you
might be allowed to do at a black-
owned-and-operated company might
be different. In a general-market
structure you can't get away with the
same things. Our ownership and man-
agement have always allowed us to
tackle the issues that needed to be
tackled for our community.”

Dumbing Down The News

I wondered if Gillman had any-
thing to say to operators and program-
mers of stations designed to reach the
African-American public. | would
tell them that it is certainly important
to maintain support for what we do.
regardless of where we are in the
country.” he said. “In my years here |
have scen businesses get started that
benefit the public predicated on
things we’ve done at WLIB.

*The public has to be vocal in Jet-
ting radio ownership and manage-
ment in their cities know that they
want to be on top of what’s important
to them when it comes to news and
the community — especially the
things that may have an effect on
them and their loved ones.

I just read an article in a local

newspaper here in New York that
talked about what's happening at Ur-
ban radio across the country. It’s ob-
vious that our ranks are being dimin-
ished. in terms of news. whether
we’re working in the general market
or at Urban radio. .

“It scems like, in some instances,
we're being trivialized — or. if not
that, we're being perceived as trivi-
al. Programmers have actually asked
newspeople to engage in a certain
amount of buffoonery. thinking that
may be entertaining io a certain au-
dience. It's almost like dumbing down
your show to attract a certain element.

“T'mold enough to remember what
was happening when [ started, and I'm
still young enough to sec the transitions
that we've gone through and to have
reverence and respect for the things that
were done in the past. It’s alimost like
some programmers have taken issue
with maintaining credibility so they
can sort of facilitate getting a certain
clement into the audience. It's almost
like stretching the truth is the way to
2o about grabbing listeners. It doesn’t
necessarily have to be that way.”

I mentioned to Gillman that [ had
just spoken to a major-market PD
who told me. “Well, you know how
it is. News can go over the intro to a
record.” I was horrified. So if we have
another terrorist attack in a major city,
the public — excuse me, the Urban-
radio-listening public — might actu-
ally have to be told about it over the
intro to a record? Lord help us!

A Position Of Responsibitity

The Beat’s Dominique DiPrima
had this to say about our subject: “I
think it's important for us to challenge
ourselves and not just follow a formu-
la for ratings and also to look at our
responsibility as people on the pub-
lic airwaves.

“Our community in general,
whether you're talking about African
Americans or Latinos or about the 18-
34 demo. is starved for knowledge.
News does not have to be boring: you
can make it part of your entertain-
ment package.

“Putting news aside is a big mis-
take. People want it if you can find a
way to make it relevant to their lives
rather than just reading what comes
off the wire. What’s relevant to your

“I still maintain, particularly for AM radio, that the
black progressive voice, whether it's someone doing
- the news or a talk show, is suddenly being
silenced.”
 Wayne Gillman |

—— T ———

community? What's rclevant to your
listeners? If you can get fo that type
of substance rather than just using the
Internet or the AP wire, news can
become a much more integral part of
your programming.

“It’s important to integrate topical
stuff. even into a comedy show. Part
of Steve Harvey's genius is that he
can take a heavy news story and do
an insightful commentary on it, then
turn it around and make it funny for
the audience. He feeds on the news,
but it’s not just a joke. He is the mas-
ter at doing things like that.”

Advocate For Unity

About her weekly public-affairs
program. DiPrima said, “What [ get
to do on Streer Science is really an
ideal combination. With the news you
try to be objective. and you try to tell
both sides of whatever the story is. 1
try to cater the news to our listeners,
but my plan is to be objective as a
Joumnalist. With it public-affairs show
you can be more of an advocate.

“Among the stories that have been
ignored is the spate of black and
brown murders that have been taking
place in Compton. CA. I've worked
with a lot of peace activists — the
grass-roots people. not really the
mainstream organizations. The result
of that is that some of these organi-
zations that had been regarded with
suspicion by law enforcement have
now been hired by Los Angeles
County Sherift Lee Baca to help stop
the black-brown violence inside the
county jails.

“That's partly because the attention
of mainstream media is now on the
issue after it was first addressed on
The Beat. The mainstream media
would not have taken those groups
seriously because the mainstream me-
dia are not in the neighborhood. They
don’t have the grass-roots contacts that
we do to tell them this is really legit.
this is really making a difference on
our block. How do we know? Because
we live here every day.

“When we first started working
with these activist groups several
years ago. Jaw enforcement would not
give them the time of day. If anything,
they would have profiled the mem-
bers, because many of them are
former gang members who are now
working for peace. Since they’ve had
this program inside the county jails.
they haven’t had one incident of
black-brown violence.
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“These kinds of things need to be
known, and that’s the kind of advo-
cacy role you can play on a public-af-
fairs show — bringing these kinds of
issues to light. People really do care
about these issues once they know
about them. They may not dig
through the newspaper or they may
not. get the press release. but when
they hear something. they will call
and ask you about it. It does make a
difference when the people have ac-
cess to the information.”

A Certain Kind Of Loyalty

“News and public-affairs shows
that are targeted toward the commu-
nity do help your ratings and your
bottom-line revenue,” DiPrima con-
tinued. I know, the rescarch says
whatever the rescarch says. but I feel
and | know that what news does is
give you brand loyalty, because peo-
ple start to look to you for informa-
tion. They also look to you for help.
and that creates a certain kind of loy-
alty. | don’t know how you measure
that with research.

“I know that if you went out and
did perceptuals and really dug deep
on this issue, you would find that
brand loyalty, and then more people
would do news — not because it's
something that they should do be-
cause they owe it to the community,
but because it’s something they can
do that will enhance their corporate
image and their success with consum-
ers through brand-naine loyalty.

“The people in charge will discov-
cr this in the future, and doing news
will be seen as a big new trend
when it’s really nothing but the same
thing that we've been doing since back
in Africa. when we had griofs, or sto-
rytellers, who told what was happen-
ing in all the towns, traveling up and
down the coast or through the jungles.

“A lot of times our pecople want to
be told. They might not want to read
about it or go on the Internet; they'd
much rather be told the story. The gri-
ots were like newscasters before
broadcast media. They would make
up songs and tell stories to inform the
people of what was happening in oth-
er villages and towns.”

Whether or not you agree that we
nced more news and information on
Urban radio. 1 hope these columns
have led you to think about the issue
and to consider whether your station
is serving the community as well as

it can,

~ rmrr
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Urban Top 50
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Powered By

WEC Wk ARTIST TITLE LABELS) W s xw%%ﬁsous bl Most Added. |
v 1 ALICIAKEYS Fallin’ (J) 2863 73 472817 16 610 www.rradds.com
3 © ISLEY BROTHERS F/RONALD ISLEY Contagious (DreamWorks) 2799  +62 459091 8 63/0 ARTISTTITLE LABEL(S) 2008
2 s JAGGED EDGE Where The Party At (So So Def/Columbia) 2614 -193 446184 13 630 JAY-Z 1220 (H.O.V.A) (Roc-A-Fell/IDIMG) 59 1
« @ JENNIFER LOPEZ I'm Real (Epic) 2491 +187 379573 8 610 | LIL MO Gangsta (Love..) (Goid Mind/EastWesUEEG) 41 !
N ) LIL’ RASCALS Hardball (independent) 36
s @ USHER U Remind Me (LaFace/Arista) 2250 15 367314 13 630 | Curres Lighs, Camera Action (Universa) 34
Breaker @ JAY-Z 1z0 (HOVA) (Roc-A-Fella/IDJMG) 2165 +237 351630 5 61/59 | PROPHET JONES Lifetime (Motown) 25
7 © GINUWINE Differences (Epic) 2075 +167 358082 9 61/0 | KENNY LATTIMORE qukend (Arista) V4]
s @ MISSY ELLIOTT One Minute Man (Gold Mind/EastWestEEG) 1928 +185 295470 7 6370 | LINAI's Alright (Atiantic) f;
w @ MARYJ. BLIGE Family Affair (MCA) 1965 37 200611 5 630 |t et e -
2 @ LUDACRIS Area Codes (Murder Inc./Def Jam/IDJMG) 1701  +102 269835 6 610 | UGK Let Me See It (Jive) 7
1 @® TRICK DADDY I'm A Thug (Slip ‘N Slide/Atiantic) 1635 +107 279886 6 591
" @® P.DIDDY & THE FAMILY Bad Boy For Life (Bad Boy/Arista) 1598 +113 245246 7 590
1 ®  JUVENILE Set It Off (Cash Money/Universal) 1565 +87 204394 9 55/0
% @® JILL SCOTT The Way (Hidden Beach/Epic) 1500 +24 210434 13 510
3 1 ERICK SERMON Music (/nterscope) 1477 2711 242768 14 600
v ©  JAHEIM Just In Case (Divine Mill/WB) 1452 -23 201767 15 58/0
0 7 112 Peaches & Cream (Bad Boy/Arista) 1400 -214 211526 22 590
% @ R. KELLY Feelin’ On Your Booty (Jive) 1182 +182 196622 6 582
w 1 JIMMY COZIER She's All | Got (J) 1167 31 203926 17 580 Most Increased
n @ PUBLIC ANNOUNCEMENT John Doe (RCA) 1130 +70 152103 10 52/0 Plays ‘
3 »  DESTINY'S CHILD Bootylicious (Columbia) 999 -272 101981 < 11 56/0 i3
» 2 R. KELLY Fiesta (Jive) 999 116 172088 20 55/ | AAmST e waas —
s = VIOLATOR F/BUSTA RHYMES What It is (ViolatorLoud/Columbia) 951  -98 156324 11 510 | 1yRese what Am | Gonna Do (RCA) 330
% «  EVE F/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/interscops) 937 -112 140774 19 53/0 | JAY-Z izzo (HO.V.A) (Roc-A-Fella/IDJMG) +231
5 = FAITH EVANS F/CARL THOMAS Can't Believe (Bad Boy/Arista) 894 152 154224 18  48/0 | AALIYAH Rock The Boat (BlackGround) +234 ‘
z =  LILBOW WOW Ghetto Girls (So So Def/Columbia) 862 33 147263 6 4N m:mﬂfg‘fmwﬁ”&%g bt
% z CRAIG DAVID Fill Me In (Wildside/Atlantic) 849 36 90423 11 3970 | JENNIFER LOPEZ I'm Real (Epic) +187
| @  BRIAN MCKNIGHT Love Of My Life (Motown) 847 +47 135379 4 540 MISSY ELLIOTT One... (Gold Mind/EastiWest/EEG) 185
x @ TANK Slowly (BlackGround) 810 +20 118864 7 517 | R.KELLY Feelin’ On Your Booty (Jive) +182
© @ FABOLOUS F/NATE DOGG Can't Deny It (Desert Storm/Elekird/BEG) 808 4210 123306 2 5173 | LiL-ROMEQ the Gires (SoujaPriort) AT |
Agw : erences (Epic) +167
2 @ MAXWELL Lifetime (Columbia) 795 +52 120247 4 S5/ | JADAKISS Knock Yourself Out (Ruff Ryders/Interscope) +167
% @ MUSIQ Girl Next Door (Def Soul/IDJMG) 786 +89 121266 4 540
2 s LUTHER VANDROSS Take You Out (/) 698 -125 100749 14 420
» @ LIL' JON & THE EASTSIDE BOYZ Bia Bia (TV7) 634 +17 103592 10 310
a @ 112 Dance With Me (8ad Boy/Arista) 691 497 119000 3 4
» @ PETEY PABLO Raise Up (Jive) 669 +56 72645 4 493
E" @ C00 COO0 CAL My Projects (Tommy Boy) 648 434 68670 8 40n
5 » D12 Purple Hills (Shady/Interscope) © 637 -7 86069 6 30
@  TYRESE What Am | Gonna Do (RCA) 621 +330 107034 1 602
2 @  SUNSHINE ANDERSON Lunch Or Dinner (Soulife/Atlantic) 594 +38 77280 4 40 .
® ® JARULE Living It Up (Murder Inc./Def JanvIDJMG) 541 4198 88677 2 0n Breakers.
a“ @  BILAL Fast Lane (Moyo/Interscope) 525 +66 73669 2 e T =
) @  NELLY Batter Up (Fo' Reel/Universal) 506 +34 37834 3 3 7~ NOW PLAYING ON 60% OF
@  AALIYAH Rock The Boat (BlackGround) . 488 4234 85861 1 33 *~_THE REPORTING PANEL
& @ PHILLY'S MOST WANTED Please Don't Mind (Atiantic) 475 440 64462 5 402 S
s @ HITEK Round & Round (Rawkus/Priority) 12 AT TI68 2 200 JAY-Z
@ JADAKISS Knock Yourself Out (Ruff Ryders/interscope) 409 +167 5345 1 42 lzzo (H.0.V.A.) (Roc-A-Fella/IDJMG)
@ «  CASE Not Your Friend (Def Jam/Island) 405 4  63%1 T 34/1 | rorw pavemCREASE  TOTAL STATIONSIADOS cwar |
o @ LI WAYNE Shine (Cash Money/Universal) 384 80 47170 2 32N 2165/237 61/59 L6 |
€@ THREE 6 MAFIA Baby Mama (Universal) 366 +85 38279 1 25/4
64 Urban reporters. Monitored airplay data supplied by Mediabase Ressarch, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Most Added s the totel number of new adds oficially reporied 10 R&R
week of Sunday 8/5-Saturday 8/11. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song being by each reporting station. Songs unreported as adds do not count
played on more stations is placed first. Breaker status is assigned 1o songs reaching 60% of reporting pane! for the first time. Songs that are down in plays for three :“w”;ﬁmmmﬁ”#
consecutive weeks and below No.25 are moved 1o recurment. Gross impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Weighted chert appears on RAR ONLINE MUSIC TRACKING.
Quarter Hour Persons used herein with permission from The Arbitron Company (Copyright 2001, The Arbitron Company). © 2001, R&R Inc.
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MAURICE J. “Say You W

“No bells and whistles, Maurice J. sings about
the realistic conditions of life and love.”

| 3

-

DOUG WATTS Orphkess  Information (313} 962-5100

v 1 e Y 2%
MICHAEL J. POWELL
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THE SOUNDTRACK THAT BREAKS THE SILENCE
RADIO'S NEXT #1 SMASH IS ON YOUR DESK NOW!

B Impacting
8/20 & 8/21

} | b

-~ Mg ]
s =

“It’s gonna be a HIT!!!”
Robert Scorpio. PD/KKBT-Los Angeles

“#1 — 1 gotta play #1”

Cedric Hollywood, PD/WEDR-Miami
“The Nelly is winning in

our Kiss It Or Diss It and

generating phones!”
Daryl Huckaby, PD/WKYS - D.C.

“Bangin’!!! ”
Luscious Ice, PD/WPHI-Philadelphia

JINININ(@
DA THE SOUNDTRACK

[mm””““ ALBUM IN STORES SEPTEMBER 11, 2001
ELPLICIT CONTENT MOVIE OPENS SEPTEMBER 25, 2001

Soundtrack Executive Producer: David Ehrlich

www.americanradiohistorv.com
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52 ® RaR August 17, 2001 | UI’ ban P Iay liS ts

S 8 a4 e 4 4 @ s e e s r e @B s e B e E A s e e

WBLSNew York KKBTAos Angeles WGCI/Chicago WPWX/Chicago WPHI/Philadelphia
Inner Crty .5 Radwo One Ciear Channel Cravrord Radro One
(212) 447-1000 (323) 634-1800 » (312) 986-6900 {219) 933-4455 {215) 884-9400
Brown/Womack Scorpio/Fuller Smith/Boatner Tforbhip-Hop ad R&8 Alan/Reynolds loe/George
124 Cume 1,470,100 12+ Cume 1,284,600 12+ Cume 918,200 12¢ Cume g 12+ Cume 334,600
PLAYS AT
AW TW  AATISTTITLE 61 (908} W TW  ARTISTTIRE 61 (000) ARTIST/TITLE 61 (000 LW TW  ARTISTTITLE G (000}
57 61 [SLEYBROS/R ISLEY.Contagauss 50996 50 60 MISSY ELLIOTTOne Menste Man 46240 53 82 ALICAKEYSFali 40092 [ 58 60 ALICIAKEYSFaln' 11220
62 53 ALICWAKEYSS allr 48488 § 4 |64 66  ERIONSIRMONMAST 44880 58 43 VIOLATORF/BUSTA. /What!ils 37008 Codes [ 54 S3  ISLEYBAOS R ISLEY,Cortaguuss 10846
44 ST GINUWINEDflerances 47652 52 62 USHERA) Remind Mc 42160 53 46 ISLEYBROS,R ISLEY/Comagous 35466 MISSY ELLIOTT/One Mitwute Man 0 48 52 8 AY-2Az0 (HOVA) 9724
56 58 JAHEINVJust InCase 46816 52 62 LUDACRIS/Avea Codes 22160 45 44 JAGGEDEDGEMMere The Party At 33924 2 RLKELLY/Foekin' On Youx... 0 48 S GINUWINEOffferences 9537
53 56 JAGGEDEDGEMMere The Party At 46816 54 59 JENNIFEHLOPEZTM Real 40120 42 43 USHERMU Remind Me v 353 4 8 JAY-2z0 HONVA) 0 49 40 JAGGEDEDGEMhere The Party Al 9163
51 49 JIMMY COZE R/She's Al Got 40064 41 58 8 JAV-Zuzo(HOVA) 39440 38 42 MARYJ BUGEFamdy Atar 32382 % ALICA KEYS#alin [ 44 47 USHERASRemindMe 8789
37 48 USHERARermndMe 40128 65 57 JAGGEDEDGENMere The Party Al 38760 40 41 JIMMY COZIER/She's Axlt Gol 3611 a USHER Rermmd Me 0 43 48 JNNFERLOPEZTm fed 8415
38 33 ERICKSERMONMuSC 27588 55 53 ALICAKEYSfaln' 36040 40 38 DAVE HOLLISTER/Take Care Of Home 29298 “ JIMMY COZIER/She's AT1 Got [ 38 44 PHILLYSMOSTWANTEDPrease DontMi 8228
26 20 MAHYJ BUGEAamdy Aftas 23408 S7 51  SNOOPDOGGTYRESE. /hmiABabyBoy 34680 33 35 FAITHEVANSCARL /CanlBelieve 26985 " JENNIFL A LOPEZTm feal 0 40 41 P.DIDDY../Bad Boy For Lile 7667
27 20 CASEMOt Your Friend 23408 32 48 ISLEYBROS/R SUEY/Contagous 32640 49 35 LUTHER VANDROSS/Take You Out 26985 44 35 P.DIDDY_/BadBoyFor Ll 0 40 40 MISSY ELLIOTT/One Maute Man 7480
43 77 TANKSowy 2572 43 48 Li'MOSuperwoman 31280 3433 RKELLY/Feeln On Your.. 25443 31 31 MARYJ. BUGEFamiy Attax 0 39 38 MAHYJ. BUGEFamiy Aftar 7106
33 24 INIWA ARIEBrovm Sion 20064 26 46 FABOLOUS F/NATE DOGG/CariY Deny It 31200 36 32 GINUWINEDHleronces. 24672 28 29 VIOLATORFBUSTA. Whattis [ 35 36 BEANIE SIGEL/Beanse (MackB ™ *") 6732
30 24 112/Peaches & Cream 20064 40 42 MARYJ BUIGEFamily Atta 28560 30 31 8 JAY-Zz20 (HOWVA) 23901 33 28 JAMEWGStinCase 0 34 38 112Peaches & Cream 6732
17 24 JENNIFERLOPEZAm Reat 20064 52 41 EVEF/GWENSTEFANULetMeBlow YaMind 27830 44 31 ERICK SERMONASC 23901 31 20 FATHEVANSCARL . Can' Beleve 0 35 34 LLBOWWOW/Ghetio Girls 6358
1B 24 12/Dance Wit Me 20064 26 38 LILBOW WOWGhetto Girls 24480 35 31 RAY-uWanAMinute 23901 19 27 112Dance With Me 0 27 34 LIL'WAYNE/Shine 6358
17 23 MISSYELLIOTT/One Mucwte My 19228 4 35 RKELLYFiesta 23800 36 20 MUSIQGt Next Door 21588 ax ences 0 39 33 |UDACRIS‘Area Codes 6171
22 22 MAXWELIAfetme 18392 30 33 GINUWINEDfercnces 22440 24 21 TRICKDADDYYmA Thug 20817 2 27 TRICKDADDYAmA T [] 3431 172/Mance Wth Me 5797
23 22 BRIANMCKNIGHT Love OfMy Lo 18392 32 31 NICOLEAm Lookin® 21080 10 28 JENNIFERLOPEZAm Real 20046 26 28 AALIYAHWeNoco A Resokton 0 28 31 TRICKDADDYAmA Thug 5797
19 22 EVERGWENSTEFANW.e MeBlow YaMind 18392 22 30 TYRESEWMat Am | Gonna Do 20400 32 25 AALIYAHWe Need A Resohstion 19275 24 28 DESTINY'S CHILO/Bootykcious [ 17 28 JADAKISSWe Gon Make It 4362
41 22 BLAULovelt 18392 20 30 CASEAMSSINg You 20400 23 25 112Peaches & Cream 18275 16 23 PHILLY'S MOST WANTEDPlease Dont Maxi [ 5 25 R KELLY/Feelsy On vou 4675
16 21 BIALTastiane 1755 8 28 TRICKDADDYTmA Thwg 19040 16 25 RKELLYFiesta 19275 25 23 ERICKSE [ 22 24 LIUROMEQ/The Gries 488
1120 NELLYHide Wit Me 17556 22 24 EASTSIDANLw It 16320 24 24 P.DIDDY. /BadBoy For Lile 18504 43 22 JAGGED EDGEMMere The Party Al 0 26 22 HITEKRound & Round an
17 20 CRAIG DAVIDAE Me In 16720 14 18 P.DIDDY. BadBoy For Lke 12240 15 24 MISSY ELLIOTT/One Micute Man 18504 20 19 BLUCANTRELL A EmUp Sivee 0 23 21 DI2PurpieHas 3927
25 19 JLLSCOTT/The Way 15884 9 Y4 MUSIQGri Next Door 9520 16 24 LUDACRIS/Avea Codes 18504 27 19 JALSCOTT/The Way 0 12 21 JuL SCOTT/The Way 3927
18 19 3 JAY-2AZ0(HOVA) 15884 113 8 BUBBASPARXUUQY 8840 25 23 JAHEWVJust I Case 17733 2 19 JARULEMhugLde 0 13 20 JUVENHE/SetuiOn 3740
22 18 TYRESEMMatAm ) Gonna Do 15048 21 12 TANKMaybe | Deserve 8160 28 20 BRIANMCKKIGH ALove O My Lile 15420 1418 TANKSIoMy ] 30 19 FAITHEVANSCARL Can1Bebeve 3553
18 18 RAY-JWatAMnate 15048 1191 TASowly 7480 14 17 MUSIOMy GoRound 13107 23 18 RAY-JWat AMnute 0 19 19 SUNSHINE ANDERSONHeard 1t Al Belore 3366
17 18 MISSYELLIOTI/Get Ui Freak On 15048 5 11 SNOOPDOGGA cosen’ Control 7480 15 15 TANKAASe | Deserve 11565 13 17 EVEF/AGRYEN STEFANVLet Me Blow Ya Ming [ 10 18 JAY-Z Just Wanna Love. 3366
19 18 MUSKYGal Next Door 15048 8 11 RKELLYAesin OnYou 480 13 18 JILLSCOTTAeLoves Ma 11565 1617 U VRN e [ 29 18 DESTINYS CHiL IBoctAcious 3366
1418 JAY-ZN Just Wanioa Love.. 15048 8 18 OUTKASH/Sof+esh. So Cean 6300 20 13 MISSY [1LI0TTCot Ur Fraak On 11565 1418 LI M0 Sgermonan [ 19 17 MISSY ELLIOTI/Get U Frask On 3179
e —

WUSL/Philadelphia KBFB/Dallas-Fi. Worth KKDA/Dallas-F1. Worth WOTJ/Detrott WJLB/Detroit

Clear Channel Radio One Service Radio One Clear Channel
(215) 483-8900 {214) 521-4661 (972) 263-99t1 (313) 259-2000

Cooper/TynetLani Kelty Cheatham Spudd

12+ Cume 733,000 12+ Cume 399,800 12+ Cume 498,500 12+ Cume 519,700

PLAYS PLAYS PLAYS PLAYS

LW TW  ARTIST/MITLE Gl (090) W TW  ARNST/RILE 61 (900) LW TW  ARTIST/TITLE Gt (000) LW TW  ARTIST/TITLE G (008)
44 42 8 -2z (HOVA) 20160 55 59 JAGGEDEDGE/MWhere The Pasty Al 14986 54 62 SLEYBROSM ISLEY . Contagrous 23498 $4 67 PDIDOY /Bad BoyFor Lde 18851 54 63 (SLEY BROSL ISLEY/Contagious 22
50 41 GINUWING Diferences 19680 47 38 JUVENILE/SetnON 14732 48 68 PUBLIC ANNOUNCEMENT John Doe 210 61 63 ALICAKEYSFalin 15939 55 68 MY COZIER/She's AJ | Got 20220
37 30 MISSYELLIGT 1/One Mincte Man 18240 38 S8 MARYJ BLIGEFamiy Attax 14224 36 60 JAGGEDEDGEMhere The Party At 2140 63 82 JAGGED EDGE/Where The Party At 15686 56 59  ALICIAKEYS#aln' 19883
41 37 ISLEYBROS./R ISLEYContagrous 17760 45 80 JENNKERLOPEZTm Reat 12700 57 67 TRICK DADDYA'mA Thug 21600 55 81 MCBREEOClubbin' 15433 45 54 GINUWINEDfferences 18198
37 35  JAGGED EDGEAWNve The Party At 16800 47 LUDACRIS/Area Codes 11938 57 8 3 V-2 MOVA) 21224 48 §¢  VIOLATORF/BUSTA. MWhatitis 14327 43 54 TRICK DADOYAmA Thug 10198
31 M PHILLYSMOST WANTIDPaxse DontMind 16320 43 46 AICAKEYSFale' 11684 54 58 MARYJ. BLIGEFamdy Aftar 27224 62 88 LU'JOK. Bafe 14674 61 84 VIOLATORF/BUSTA Mhatitss 18198
37 34 FAITHEVANSTARL. /CantHeleve 16320 35 43 ISLEYBROS M. ISLEY/Contagious 11430 59 85 GINUWINE Differences 20845 5 67 (SLEYBROS R ISLEY/Contagous 14421 63 82  MCBREEDCLtbn’ 17524
49 34 ALICIAKEYSFaln' 16320 46 44 8 JA-ZAZo(HOVA) 1m76 59 83 JOSWFER LOPEZYm Real 20087 43 49 LUDACRIS/Area Codes 12397 45 40 LIUJON SBaba 16176
17 33 JARULEAmng tUp 15840 34 40 DI2Pupkeiiss 10160 50 §1  JIMMYCOZIER/She's Al I Got 19329 39 47 JXNWSERLOPEZAm Real 183 55 47 D12/PurpleHily 15839
30 33 TRICKDADOYAmMA Thug 15840 M 7 NISSYELLIOTT/One Minute Man 9398 55 88 ALCAKEYSFalln' 18950 43 42 & AV-ZumHOVA) 10626 29 43 LUDACRIS/Area Codes 1449¢
32 32 SMFTRLOPEZYmReat 15360 22 3% TRIOKDADDYFmATThug 83%0 47 47 UL BOW WOW/Ghetto Girts 17813 39 41 TRICKDADDYTmA Thug 10373 43 43 JAGGED FOGE/Where The Party Al 14491
14 31 R KELLY/Fesin' On Yous. 14880 33 M RKELLYAlesta 8636 43 47 112Peaches & Cream 17813 29. 41 LIL BOW WOW/Ghetto Gris 10373 25 41 8 JAY-ZZ0 (HOWVA) 13817
29 31 MICOLETm Lookin' 14880 25 32 LN BOWWOWGhetto Gats 8120 26 39 MISSY ELLIOTT/One Minute 1t 1478 37 48 ROYCE DA 5'9/You Can't Touth Me 10120 52 40 AALIYAHWe Noed A Resolution 13480
26 29 (NDIAARIEBrown Skin 13920 32 PUBLIC ANNOUNCEMENT John Doe 8128 35 38 LUDACRIS'Aea Codes. 14402 37 37 MMSSY ELLIOTT/One Minute Man 361 36 39 FAITHEVANSCARL Can't Bebeve 13143
41 20 MISSYELLIOTT/Get Ur Freak On 13440 37 M FRICKSERMONAASK 7366 25 38 JAHEJuStin Case 14402 41 37 GINUWINE/Derences 9361 15 30 RKILLVM On Yous 12806
24 27 112/Dance With Me 12960 44 I8 P.DIDOY./BadBoyfor Lile nz 27 38 MISSYELLIOTT/Get Uy Freak On 13265 30 35 2PACALeter 2My Unborn 8855 36 37 LI MO/Superworman 12469
34 26 UL SCOTTHeLoves Me 124%0 34 2% LI ROMEQAY Baby 6604 30 31 SitKAWe're Callin' U 11749 43 34 ERICKSERMOR Musc 8602 1% 38 Imﬁwmﬂﬂl 12132
28 25 LUDACRIS/AreaCodes 12000 27 26 DESTINY'S CHILD/Bootylicious 6604 47 30 ERICK SERMONMLUSIC 1370 25 31 USHERA Rernd Me 7843 14 34 R.DIDDY. /Bad Boy For Lile. 1458
125 MSQMoe 12000 21 28 112Peaches & Cream 6604 24 28 RDIDDY.BadBoyfortie 10612 aon IISIMSQIW 7843 23 30 DRUNKEN MASTER/SO Payaz Deep 10110
24 28 L BOW WOW/Ghetto Gats 11520 24 28 JAHEIMUUS inCase 6604 2321 JWVENLESstinOn 10233 30 31 LA WAYNE/Shie 7843 29 23 ERICK SERMONMuSC st
25 21 VIOLATORFBUSIA Mhatitis 10080 15 22 FABOLOUS FANATE DOGG/Can't Deny it 5588 8 28 USHERAIRemind Me 969 20 % KAM(SK![M(MB"") 7590 33 23 L SCOTI/The Way 51
7 17 BHIAN MOKNIGHT Love Of My Lile 8160 27 18 USHARAU Resnnd Me 4826 19 21 LUDACRIS/Seck'em Up 7959 2130 HIEKRound & 7590 26 23 USHERAJRemand Me 751
16 17 SHYNE F/B.LEVY/Bonnie & Styne 8160 17 19 GINUWINE Dfterences 4826 33 20 MUSKLove 7580 nn Dlzﬂml- 7337 32 22 MISSY ELLIOTT/Get Ur f reask On 414
25 18 JLLSCOTT/The Way 630 36 17 LL'0BackBack 4318 9 20 JILLSCOTT/The Way 7580 23 28 FAITHEVANSTARL. /Can't Bebove 7084 16 22 MARYJ BLIGEFamily Afta 414
29 15 P.DIDDY /Bad BoyFor Lile 200 28 18 LILFLIPACan Do That 4064 5 19 LIUJON. BaBa 3790 27 27 MLSCOTV/The Way 6831 22 22 2PACAUot The End Of_ 744
14 15 L'MOSupsrworman 200 2 18 TYRESEMWhatAm i Gonna Do 355 12 90 OUTKAST/So Fresh, So Clean 3790 20 27 FABOLOUSF/NATE DOGG/Can1 Deny It 6831 24 21 A KELLY/ Don'tMean ft 7077
13 18 RAY-AWATA Moute 7200 14 14 L0°JON._BaBa 3556 2?2 % 6SHOIMrvaDog un 32 27 “MARY.JBLIGEFamiy Affas 6831 2120 JULL SCOTTHe(oves Me 6740
12 14 EVERGWENSTEFANU et M Biow YaMed 6720 7 13 BAUNMOKNIGHTA.ove Of My Lile 3302 10§ RKELLYFies U 27 26 JUVEMILE/SetitOft 6578 21 20 MISSYELLIOTTOne Mnute Man 6740
14 14 MARY J BLIGE Family Afur 6720 1 13 KURUPT FABLAQUENS Over 302 5 9 LIL'OBackBack un 12 2 JARULEAWmg N Up 6578 34 19 BBALL & MIGBuck Bounce 6066
13 13 EVENVho's That Gl 6240 15 13 C-MURDERDown for My N's 3302 6 8 C MyNs 3032 23 28 EVEF, Yahend 6072 7 18 JUVENILE/SethOn 6066

WBO0T/Boston WKYSMashington, DC WHTA/Atlanta WEOR/MIami

Radio One Radio One Radio One OX

617) 272222 {301) 306-1111 {404) 765-9750 (308) 623-7711 g
Gousby/Robinson/Clark HuckabyZo B/CameronDebraux Hollywood 2

12¢ Cume 230,100 X 12+ Cume 847,700 12+ Cume 365,300 12+ Cume 623,600 Wonai o . Lesddale
PLAYS PLAYS PLAYS

W TW  ARTISTTITLE 61 (000) AW TW  ARTISIATILE LW TW  ARTIST/TITLE LW 1w ARTIST/TITLE Gl (000)
49 80 USHERAIRemind Me 7800 43 53 8 JAYV.2AZ0(HOVA) 748 B8 USHERNU RemudMe 1352 9 52 34 39 TRICKDADDYAmAThu 18012
52 60  AUCIAKEYStan 7800 50 81  ISLEYBROSMR ISLEYXontagious 54.82  JUVENILESet nON 10664 50 50 41 37 AICIAKEYSFaln 17538
49 $3 MISSY ELLIOTT, One Miwta Man 6890 47 51 ALICAKEYSfalin' 61 80 JAGGEDEDGEMhere The Party Al 10320 8 48 46 38 JAGGEDEDGEWhers The Party A 17064
4151 AKILLYFes 6630 30 49 GINUWINEDSterences 62 89 LUDACRISAveaCodes 10148 43 44 JENNIFEA LOPEZTM Reat 2716 30 38 JENNFERLOPEZTm Red 16590
41 51 3 JARZAZDHOVA) 6630 33 49 JNNFERLOPEZTm Real 16562 46 59 MISSYELLIOT/Get Us Freak On 10148 40 44 TRICKDADDYTmA Thug 2716 31 34 USHERNU Remmndle 16116
S5 49 JAGGED EDGEMhere The Party At 6370 25 48 MISSY ELLIOTTOne Mioute Man 15548 60 58 3 JAY-IAZD(HOVA) 9976 49 43 ISLEYBROS/R.ISLEY/Contagious 177 31 34 ISLEY BROS, R ISLEY/Contagious 16116
49 47 FRICKSERMONMuse 6110 51 45 JAGGEDEDGEMMere The Party At 15210 52 43 AUCIAKEYSFali 25 35 38 JUVENILE/Seth O 20482 33 34 8 AALIYA'VRock The Boat 16116
45 46 JXNNSERLOPELTmReal 5980 35 37 JILLSCOTI/The Way 12506 18 47 COOCOOCAL/My Proects 8084 27 37 MUSKMLove 19943 29 32 JItL SCOTT/The Way 15168
37 43 VIOLATORF/BUSTA Whattits 5590 43 37 USHERURemmd Me 12506 16 42 PETEY PABLOHarse Up 7224 32 33 RAY-JAVatAMaie 17787 38 31 R.KELLY/ eehy On Yous. 14694
38 42 ISLEYBROS /R ISLEY/Contagous 5460 29 32 MARYJ BLIGEFamdy Attar 10816 28 39 P.DIDOY../Bad Boy For Lile 6708 34 32 112Pmches & Cream 17248 30 29 LUTHER VANDROSS Take You Out 13746
MU 41 LUOACRISArea Codes 5330 34 30 H TEKRownd & Round 10140 20 39 JENNFERLOPEZTM Heal 6708 24 3¢ JILLSCOTT/TheWay 16170 27 29 P.DIDOY. /Bad Boy For e 13746
33 40 DESTINYSCHROSoohhoous 5200 42 29  P.DIDDY..BagBoyForLie 9802 41 39 TRICKDADOYAmAThug 6708 % 29 AKELLYfesta 15631 29 27 MARY L BLIGEFamily Attair 12796
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@ LOVE DOCTOR Slow Roll It(Mardi Gras) 128 +6 9076 1 S0
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Total Pus: 53, Total Suations. 5. Adds: 0 | Total Pays 0. Totat Stabons: 12, Adds 12 the s0ngs with the greatest week-to-week increases in total plays.
ALLURE Enjoy Yourselt (MCA) Weighted chart appears on R&R ONLINE MUSIC TRACKING.
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“More Than What | Wanted”

#1 Most increased spins of any record
in the Top 15 (Mediabase)!

R&R Urban AC O - @
R&B Adult Monitor 14*- 11* Greatest Gainer
R&B Adult Audience 21* - 12*.

new add this week @: WCFB/Orlando

Look for Cece’s hot new video airing now... Y, Y]
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come back to the voice
that has sold millions...

| "Until You Come
Back To Me’

the captivating new single
from her highly anticipated
debut album...

the art of a woman
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ARTIST: USHER
ALBUM: 8701

taBeL: LAFACE/ARISTA

While writing the Urban HOTFAX this
wecek, ignoring two-way messages and convers-
ing with Openn Mic's Nino Litte, I found the
stress of an incredible Tuesday diminishing.
“What you eating”" | said to my future East
Coast husband. “Turkey. potatocs and green
beans.” he replied. It was obvious that he had a
full plate, as [ heard cvery
chew and swallow.

“Hey, you know what's a
good CD?" he said between
bites. “No, what?" | replied,
not really caring. “Usher. That
CD is sick! (I was thinking,
“The young generation and
their slang.” but 1 pretended to
be intcrested.) “Oh, yeah,” 1
said. “Well, I'm going to have
to listen to it to see if your taste
is solely in your mouth.™

Later that evening I put 870/ in the CD
player. Of course. I love “U Remind Me.” And
the video is sick! (See, I'm easily trained.... Any
single guy interested?)

The simple beat is captivating, and the blunt
lyrics fit the assertive, ambitious and active im-
age of its young vocalist. (The chorcography in
the video is my doing.)} I didn’t need Nino to tell
me about Usher’s appeal, as | had heard some
songs when I was in New York last August, but
1 let him feel like & man and reveal some newly
discovered findings to me.

Whoa! What a way to spend the night with
the one you're feelin'. *“Twork It Out™ is defi-
nitely on my list of Things to Do With Your
Boyfriend/Husband/Distant Cousin. Usher sings
about “kissing, rubbing and making sweet love™
in this sex-inducing tune. Preferring a night with
babygirl to going {o the club. he just wants to
chill. have a bite to cat and sip chardonnay.

And once babygirl is nice and redy for an
invasion of the Usher kind, he proclaims be won't
stop until she screams his name. (I wonder if sign
language counts?) “U Got It Bad™ hit home with
me instantly. When thoughts of the one you love
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Usher

prohibit you from completing your life’s daily
functions. you do have it bad — obsessively bad.

Love can be captivating, but damn! It should
capture and nurture your essence. not imprison
your spirit. It's a nice concept, but this song
borders on obsession. (Note to the reader: | may
be a bit jealous, *cause no one has it bad for me

— here is where the violins begin to play.)

A certain [talian who shall remain nameless
(Hey. Nino baby. the rabbit died!) suggested that
I take a long. hard listen to “Can U Help Me”
and “How Do | Say.” The sentimental message
in *Can U...."” did strike an emotional chord
within my heart. In this tender ballad Usher
pleads for reconciliation. Comparing a prison
to being in love alone. Usher begs for the free-
ing attribute of babygirl’s love.

So that's why Nino's feelin® “How Do I Say.”
The Latin feel of this exotic
song provides the backdrop for
an island rendezvous. (Hmmm.
Could this be Nino's way of
asking me to join him in the
Bahamas?)

Songs like " Don't Know.”
“If 1 Want To” and “U-Tum”
give us achance to practice our
best dance moves — I'm Cab-
bage Patching right now. Hold
up! | feel the Running Man
coming on. Talk about bold!

Arrogance is spread throughout the prcsump-
tuous “If I Want To.” Dude doesn’t care who
homegir is with. If he wants her in his space,
then. dammit. that’s where she’s gonna be ...
and her girlfriends too! The heavy guitar pres-
ence in I Can’t Let U Go™ supplies a funky
edge to the unrelenting situation.

Ooh, I've found my groove! “Good OI’
Ghetto" has a jazzy, funky feet that is truly hyp-
notic. Talking about a girl he used to ... um ...
date, Usher refers to her as “good ol” ghetto.™

Upon first listen. 1 was offended. But Ush
isn 't taking anything away from babygirl; in fact,
he's placed her on a pedestal. “Good ol’ ghetto™
refers to her mentality and ability. This down-
to-carth sista is real, and her sexual prowess is
on point. (I'm changing my name to “Good Ol
Ghetto O’Quinn.” It has a nice ring to it.)

In 8701 a maturc Usher samples different
blends to find the right mix — and on some
tracks he truly has found it. Uptempo tracks,
midiempo rhythms and slow grooves are all rep-
resented on this joint. Peace.

— Tanya O’Quinn
Asst. Urban Editor
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ARTIST.TITLE (ABEL(S)

 LINA It's Alright (Atlantic)

JAY-Z |1zzo (H.O.V.A) (Roc-A-Fella/IDJMG)
AFROMAN Because | Got High (Universal)
PROPHET JONES Lifetime (Motown)
BABYFACE What If (Arista)

KENNY LATTIMORE Weekend (Arista)

ALLURE Enjoy Yourseif (MCA)
UGK Let Me See it (Jive)

LIL' RASCALS Hardbail (Independent)
BATHGATE Bump That (Virgin)

HI TEK Round & Round (Rawkus/Prionity)
LIL BUDDY Que Bo Gold (Universal)

RZA 1t Must Be Bobby (Atlantic)

BUBBA SPARXX Ugly (Interscope)
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Most Added.
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LI’ ROMEO The Girlies (Soulja/Priority)
Total Plays: 333, Total Stations: 38, Adds: 6

MYSTIC The Life {Good Vibe/Jcor)
Total Plays: 312, Total Stations: 29, Adds: 6

NICOLE I'm Lookin' (Goid Mind/EastWest/EEG)
Total Plays: 312, Total Stations: 28, Adds: 1

LIL' MO Gangsta... (Goid Mind/EastWesVEEG)
Total Plays: 292, Total Stations: 42, Adds: 41

2PAC Letter 2... (Amarw/Death Row/interscope)
Total Plays: 249, Total Stations: 24, Adds: 1

JESSE POWELL Something In The Past (Silas/MCAJ
Total Plays: 241, Total Stations: 27, Adds: 4

JON B Now I'm With You (Edmonds/Epic)
Total Plays: 222, Total Stations: 29, Adds: 0

ALLURE Enjoy Yourself (MCA)
Total Plays: 215, Total Stations: 26, Adds: 4

T.1. I'm Serious (Arista)
Total Plays: 154, Total Stations: 28. Adds: 1

BABYFACE What if (Arista)
Total Plays: 152, Total Stations: 27, Adds: 13

KURUPT F/BLAQUE It's Over (Antra/Artemis)
Total Piays: 150, Total Stations: 20. Adds: 1

AZ Everything’s Everything (Motown)
Total Plays: 142, Total Stations: 29, Adas: 0

UGK Let Me See It (Jive)
Total Plays: 130, Total Stations: 7, Adds: 7

DANTE Lawdy, Lawdy (RCA)
Totai Plays: 129, Total Stations: 17, Adds: 0

MR. CHEEKS Lights, Camera, Action (Universal)
Total Plays: 118. Total Stations: 34, Adds: 34

EASTSIDAZ | Luv It (Dogghouse/TVT)
Total Plays: 117, Totat Stations: 17, Adds: 3

RELL If That's My Baby (Roc-A-Fella/Elektra/EEG)
Total Plays: 106, Total Stations: 13, Adds: 0

ST. LUNATICS Summer In The City (Fo’ Ree//Universal)
Total Plays: 86, Total Stations: 23, Adds: 4

BATHGATE Bump That (Virgin)
Total Plays: 83, Total Stations: 10, Adds: 1

AFROMAN Because | Got High (Universal)
Total Plays: 76, Total Stations: 11, Adds: 11

PROPHET JONES Woof (University/Motown)
Total Plays: 75, Total Stations: 7, Adds: 0

LINA It's Alright (Atiantic)
Totai Plays: 55, Total Stations: 21, Adds: 21

Songs ranked by total plays

Most Played Recurrents

TOTAL

ARTIST TITLE LABEL(S) PLAYS
MISSY ELLIOTT Get Ur Freak On(Gold Mind/EastWest/EEG) 942
LI’ MO Superwoman(Gold Mind/EastWest/EEG) 881
RAY-J Wait A Minute(Atlantic) 873
BLU CANTRELL Hit ‘Em Up Style (Qops!)(Arista) 7
AALIYAH We Need A Resolution(Virgin) 699
SUNSHINE ANDERSON Heard It All Before(Soulife/Atlantic) 688
MUSIQ Love(Def Soul/IDJMG) 679
INDIA.ARIE Brown Skin(Motown) 620
JANET Someone To Call My Lover(Virgin) 566
OUTKAST So Fresh, So Clean(LaFace/Arista) 41
TANK Maybe | Deserve(BlackGround) 408
MARIAH CAREY Loverboy (Virgin) 391
CASE Missing You(Def Soul/IDJMG) 373
JA RULE | Cry(Murder Inc./Def Jam/IDJMG) 358
oing For Adds s2101

DRUNKEN MASTER 50 Playaz Deep (FB/Universal)
GREG STREET Thug Like Me (Slip ‘N’ Slide/Atlantic)
KEKE WYATT f/AVANT Nothing In This World-(MCA)

NELLY #1 (Priority)

REDMAN Smash Sumthin’ (Def Jam/IDJMG)

USHER U Got It Bad (Laface/Arista)

Listen now to these and other hot/new releases on p
Music Meeting, the industry’s No. 1 online destination
for new music.www.rrmusicmeeting.com

ing For Adds s/z1/01

0'JAYS Let's Ride (MCA)
USHER U Got It Bad (Laface/Arista)

Listen now to these and other hot/new releases on
Music Meeting, the industry's No. 1 online destination
for new music.www.rrmusicmeeting.com
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Country Reporters

Stations and their adds listed élphabetically by market

August 17, 2001 R&R @ 57

WOMX/Akron. OH * WKNN/Biloxi-Guttport, MS *
OM: Kovin Mason PD: Kipp Greggory
MD: Toni Fox M0D: Brad Austin
2 STEVEHOLY Momeg™ 2 CAROUNDAWIOHASON Corvka
2 JEFFREY STEELE “Somethng”
WHWK/Binghamion, NY
WGNA/AIbany, NY ° PO Ed Waller
P0: Buzz Brindke APDMD: John Davison
MD: Bill Earley 4 JEFFREYSTEELE “Someth”
2 JAMEONEAL Stver” T LONESTAR W'
NM* | WZZKBi AL
PO: Tommy Carrers PD: Rick Shockley
MD: Sammy Cruise APOMO; Scott Shewart
2 T0BYKEITH Tk 2 TRISHAYEARWOOD Wouldve™
SHANNON BROWN L™
COLLINRAYE Novody
KIZN/Boise, 10 *
OM: Rich Summers
KRST/Aibuquerque, NM PO/APD/MD: Spencer Burke
: John R JAMIE ONEAL “Shrver™
MO: Ben Walker EFFREYSTEELE “Somethig™
S JOE DIFFIE “Arother
1 STEVE HOLY Moming
1 TRACYBYRD ks’
EFFREYSTEELE Somehng” | WIKLB/Boston, MA ©
PO: Mike Brophey
APDMD: Ginny Rogers
WCTO/Allertown, PA * S
PO: Chuck Geiger
APDMOD: Bobby Knight
16 EFFREYSTEELE Sometng | WYRN/Buftalo, NY °
T M OUPHCARPENTER Leavng] PD: John Paut
BALAN MCCOMAS Nght™ APOMD: Chris Keyzer
TIMRUSHLOW “Crazy Nokds
CURY WALKER ool
KENNY ROGERS “Beauetur
KHAX/Codar Rapids. 1A
| T
POTmble 23 JODEE WESSA Dovetme”
- P 8 0
17 LONESTAR "M 3 LONESTAR Me™
3 TRAVIS TRIFT “Woman
WNCY/Agploten, W1 °
Mt JuB McCarty WEZL/Charteston, SC ©
PD: Rondy Shaenn PO:TJ. Rilgs:
MO: Marcy b MO: Gary Grifln
1 STEVEHOLY “Morming 2 BRIANNCOOMAS Nt
TRACY BYRD “Ast” 2 MONTGOMERY GENTRY "Cold™
LONESTAR e 2 TRACYBYRDast’
BRIANMCOOMAS Nt CHAD BROCK Tel"
ALISONKRAUSS Ludky”
LONESTAR ‘Me”
JAMIE ONEAL Stwver
WICSF/Ashoville, NC
OMPO: JoBl Dol
NO: Andy Weods:
e WNCT Chariaston, 5C *
PO: Loyl Foud
[
1 M.CHAPN CARPENTER ‘Leavig
WIG/Atlanta, GA ¢ KENNY ROGERS “Beathu”
OMPD: Done Hellom JEFPREY STEELE “Somethong
MD: Julwy Groy
1 TRACEADKINS “iryn™
et WOBEChamesten, WV
OMPD: Jull Whikshesd
17 JOE DIFFE “Arother”
WYAY/Miasta, GA * 13 CONFEDERATE RARLAOAD
0M: Done Hatlom “Bromers’
PO: Shove Miichell S KENRY CHESNEY “Tr™
MOD: Subwuy Gray
1 BADOKS § DUNN Dy’
TMMCGRAY Mgy’ WKT/Chariotie, NC *
POAMO: Kovia King
KENNY CHESNEY T
WPUR/Atiantic City, RJ *
GM: Den Sullven
PD: Jue Koty WSOC/Charlotte, NC *
Nokas PO: Kavin O'Neel
M- Rick McCrachen
NoAdss
WKXC/Augusta, GA *
Vowo o —
3 WUSY/ TN
2 SGREYSTELE Somene” | pry expy i
MO: D Poindeuter
1 MARK MCGUINY Pan
KASE/Austin, TX * vy
PD: Mac Donints STEVE LY MR
MO: Bob Pickett
1 TRICKPONY g™
PERFECT STRANGER His” WUSN/Chieago, IL *
PO Juslin Cane
MD: Tricia Biondo
KUZZ/Bakersfield, CA * L
P Evan Bridwel
MD: Kris Donisls
4 TRACYBYRD " Just” WUBE/Cincinnati, OH *
2 MONTGOVERY GENTRY 00 | o ory Tien Clogaon
MO Dule Hamillon
NoAdss
WPOC/Baftimore, MO *
P0: Scolt Lindermuider
7 VARTINAMCBRIDE “God™ WYGY/Cincinnati, OH *
S ALAN JACKSON Come PO Jay Philis
APD/MD: Dawn Michaels
No Adas
WXCT/Baton Rouge, LA *
PD: Randy Chase
L WGAR Cleveland, OH *
PO: Clay Hunnicutt
MD: Chuck Collier
STEVEHOLY “Momng™

WYNK/Baton Rouge, LA *
: Paul Ot

APDMD: Austin James
9 LONESTAR Me
2 ALAN JACKSON “Come

KAYO/Beaumont, TX *
PO: Jim West

APOMD: Jay Bernard
TRACY BYRC “Just

KKCS/Cotorado Springs, CO *
PD: Shannon Swone
MD: Stix Franklin

NoAods

WCOS/Columbia, SC *
OMPD: Ron Brooks
MD: Glen Garrett

NoAdds

WCOL/Columbus, OH ° KSKS/Fresno, CA * WXB{/Johnaan City, TN *
P Gall Avstin PD: Mim Potorson POMD: B# Hogy
MO: Oan £. 2uko MOD: Steve 16 ROAD Brothers”
3 REBAMCENTIRE “Surwvor™ NoAdss 14 JOE DIFFIE “Ancthes”
JAMIEONEAL “Shwer™ & KENNY CHESNEY T
WBCT/Grand Rapids, MI *
WHOX/Columbus. OH * OM/PD: Doug Mongo WMTZ, PA
PO: Chariey Laiw MD: Dave Taft PD: Steve Walker
MO: George Wolt 1 TRACEADKING “Tryn™ MD: Lara Mosty
NoAds COLLINRAYE Nobody™ JEFF CARSON “Ue'
CLAY WALKER ool
KRYS/Corpus Christi, TX * | WTQH toro, NC *
PG| P e KBEQKansas Ciy. MO *
MD: Cacts Lo MD: Angle Ward PO: Mike
GARY ALLAN War NoAdas MD: T.J. McEntire
COLLIN RAYE "Nobody” o Ads
WRNS/Greenville, NC * | 1
KPLXDallas-F. Worth, TX *| pOAD: Wayne Calyie KEKF/Xansas City, MO
PD: Brian Philips LOMESTAR ‘Me™ PD: Dale Carter
APD: Smokey Rivers JOFHEARTS “Ariona” APO/MO: Tony Stevens
MD: Cody Alan Nohads
9 TRACY LAWRENCE Lie'
5 MARKWILLS S’
3 WESC/Greenville, SC *
SRR OM/PD: Bruce Logan WDAF/Xansas City, MO *
APOMD: John Landrum POMO: Ted Cramer
7 REBAMCENTIRE “Sunmvor 4 REBAMCENTIRE “Survvs™
KSCS/Dallas-Ft.Worth. TX * 3 xmsrfzg:“w
PO: Dean Jomes CONFEDERATE Brovwy
APOMO: Linde 0'Brian 1 SIBEHILY Vorkg?
NoAdds WSSU/Greenville, SC °
(OMPD: Bruce Logan
APDAD: Kix Layton T -
7 LONESTAR We" m"ﬂ"’"‘""m
WGNE/Daytona Beach, RL * | 2 JEFFREY STERLE Sometg
POMO: Bill Kramer MO: Coltoon Adair
1 COLLINRAYE “Nobody™ NoAdss
ELBEAT WEST “Unpredct™
GEORGE JONES War™ WAYZHagersiown, MO
LOKESTAR W’ PO/MD: Desnis Huphas we
CHAD BROCK “Te” 14 ELBERT WEST Unorest =
MO: Soam Rliey
5 BRADPNSLEY “Wrapped
KYGO/Demer-Eoalder,CO * | WRET/ Harrishury. PA © 4 TRACYBYRD “Ast”
PD: Jool Bl PO: Sholly Esston 3 JEFFREYSTEELE “Somethng™
MO: Tod Svondoen D Jowy Dosn
HOLY Momng” 2 BRIANMCOOMAS "Nt
KMOL/Latayette. LA *
PD: Svuce Minils
K0/Oes Moines. 1A * PA° M 1.0. Smilh
PO: Juck Oirinn: PD: Som McGulre 2 BRUNMCOOMAS Night”
MD: JC Wolr APD: Koy bis: 2 TRACY BYRD st
NoAass MD: Dondolion
2 LONESTAR W'
1 ORI WPCVALaieland, AL *
CHAD BROCK Tl 3
1CJJY/Des Moinss, 1A * TRACY BYRD -t Mt Siove Houmed
PO: Juth O'Bvion STEVEHOLY Morning PD: Dowe Whight
MD: Ediie Halllol BRUNMOCOMAS Mo MO: Joni Toyter
TRICKPONY Ngpt* JEFFREY STEELE “Someswg BRAD PASLEY “Wrapped™
WYCOD/Detrol. M * WWYZMarttord, €T * WIOVALancaster. PA *
PO: Lina Rotman PD: Joy McCaly PO S Fadler
APOMD: MO: Joy Thowas MD: Sevie Sommar
NoAds Nt TRACY BYRD "Just
WOJA/Osthan, AL KNOGHowsion-Galveston, TX * | WITLALaaging, M °
POMD: Dovid Somens Gowp PD: Dowen Dl PO LI MeCre
9 BRADPAISLEY Wrapped” APOMD: Jobn Tapane MD: Cris
8 STEVEHOLY “Momung” NoAdds 1 STEVE HOLY ‘Morrng™
5 COLLINRAYE “Nobody 1 JEFFREY STERLE “Somethng
5 ANRONTIPPN“Abays
LT Houston-Galveston, TX * -
Group PO: Dosven Oonis: KWNRA2S Vogas, NV *
KHEY/E Pase, TX * PD: Dawven Onvis: PD: John Makn:
POAMD: Oz Mol APOMD: Jobn Tapene MD: Bousizs O'frien
Nodats NoAdds 7 MARTINANCBRIOE “God”
3 REBAMCENTIRE “Suner
100ALEugene-Springlold, OR | yraQ/touston, TX *
PO Jom Do PD: Michoo! Cre e
0 Mait Jomes. MD: Chigti Brosks POMOD: Ric Larson
NoAdss BN SHELTON"Austn” 3 JERFCARSON L
WKDO/Evansvitle, IN WICAHunti WV WV L guingion-Fayetie, KY *
PO: Jon Prell Hlﬂlhiw POAD: Srian Landmam
D X.C. Totd S CHADBROCK “Tef” NoAds
TRACYBYRD “hst” 5 JAMEOMEAL Stwer
LONESTAR “We” 5 LONESTAR e
STEVEHOLY “Morning™ 5 STEVEHOLY Momng
R 5 TRACYBYRO-Aal” M NE
TOBY KEITH Tak™ 5 PERFECT STRANGER s’ PD: Brion Jonnings:
D: Carol Turmer
- & T0BYKETH Tak
KKIX/Fayetieville. 1 LONESTAR Wi
PD: Yo Tranis. WORM/Huntsville. AL *
m:l-m_ OMPD: Julumy Randoiph
2 BRIANMCCOMAS Nt wu;h:mmh KSSNALitse Rock, AR *
S 1 mb:z “Ather”
. NC *
m—:- R
S TRACE ADKINS “Wyn™ N
. . WFMS/indianapolis. IN
Ti
AARON TIPPIK “Aboays b
MD: J.0. Cannon 3
KUAD/R. Colfins, €O * Nodds IZLALas Angeles. CA
PO Mark Caaghan OMPO:R.J. Ctis
MO: Brian Gary MD: Tm&nwsv
TRACE ADKINS “Tryn™ WMSiJackson, MS * f mm*;w
PO: Rick Adams H =
LONESTAR "Me
MD: Van Hare
WCKT/R. Myers FL © LONESTAR We*
PD: Kerry Babb BRIAN MCOOMAS “Nght*
D Dave Logan JEFFREYSTEELE Sometng” | WAMZA ovisville, KY *
oA PD: Coyole Cahoun
watJacksonvle, FL < | MO Nl
WWGR/Ft. Myers, FL PO: Gail Austin 3 KR CARSON-LA
POMD: Mark Phillips APDMD: John Scott GEORGE JONES Man
17 LONESTAR e’ 2 MARTINAMCBAIDE "God”
1 KENNY CHESNEY “Tin™
WOHICFL. Wayne, IN * KLLLAubbock, TX
GSM: Bob Swinehart WRO0/Jacksonvilte, FL * PD: Jay Richards
OMPD: Dean Meheil PD: Gail Austin MD: Neily Yates
MD: Mark Allen ‘MO: John Scoft NoAdds
o Adds 5 TAMMY COCHRAN “Kngets

TIM RUSHL OW “Crazy™

KTEX/McAllen, TX *
PO Jojo

MO: Paiches

1 TRACE ADKINS Ty

WGIOUMemphis, TN *

PO Greg Mazingo

APD: Brian Driver

MD: Mark Billingsley
PHIL VASSAR “Surmmer™

WKISMiaml, FL *

PO Robert Walker

APD: RLJ. MeCoy

MO: Darions Evars
TRACE ADINS “Tryn™
CHADBROCK “Telr
LONESTAR We™
BRANMCCOMAS ‘Nght”

WML Milwankee, W1 *
OM: Kewry Wolle
APD: Scolt Ouiphin

Lt L
NoAdds

WHNOENew Orleans. LA *
PO: Les Acree
MO: Cavey Carter

NoAds

WYNY/New York. NY ©
PDMOD: Marty Mitcheli

6 TIMMCGRANAngry’

1 MARTINAMCBRIDE God™

WCMSNorfolk. VA ©
PD: John Crenshow
NoAats

WGH/Norfolk, VA *
PDMD: Randy Brooks
No Aods

KGEE/Ddessa-Midland, TX
PO/APDMD: Boomer Kingston
TRACY BYRD “Just
TRICK PONY “Nght”
TRAVIS TRITT “Worman

WTST/Okishoma Ciy, OK *
OMFPD: Tod Stacier

APD: Cragh
LONESTAR Ve
BRADPAISLEY Wrapped™

KXXY/Oklahoma City. OK °
OMPD: Ted Stecker
MO: Bill Reed

KENNY ROGERS “Beauth™

KXKT/Dmana, NE *

PO: Tont Goodwin

MO: John Glenn
LONESTAR "Me™
CHAD BROCK Tei™
BRIANMCCOMAS Heght™

KMXM/Omaha, NE *
POMD: Tom Land
No Adds

WWKADrlando, FL *

PD: Len ShackeHord

MD: Shadow Slevens
JESSICAANDREWS “Helplessy™

KHAY/Oxnard, CA *
POMD: Mark Hift
NoAdts

WPORPortisad, ME

POAMD: Clrrs Duggen

13 KENNY CHESHEY “Tin®

12 LONESTAR "M
BRADPAISLEY “Wrapped™
ALAN JADKSON “Come™

PD: Mark Jonnings
APOMO: Don Lunnie

2 REBAMCENTIRE “Survwor™
1 CLAY WALKER Feel”

1 JEFFREY STEELE “Somettng”
1 TIMRUSHLOW CTray”

WCTK/Providence, Ri *
PO Rick Everett

MD: Sam Stevers

5 JOE DIFAE “Another”

1 LONESTAR e

WLLR/Quad Cities, IA-L *
PD: Sm O'Har

MD: Ron Evans

1 LONESTAR Me™

WODRRaleigh-Durham, NC *
P Brant Curtiss
APOMD: Robin D'Brian

No Adds

CLAY WALKER Feel”

WKHK/Richmond, VA °
POMD: Jim Tice

15 ALANJACKSOM “Come”™
15 REBAMCENTIRE Sunwvor
S MARTINA MCBRIDE “God™

KFRAG/Riverside, CA *
OMPD: Ray Massie
MD: Don Jefirey

Mo Agds

WKCO/Saginaw, M ©

OMPD: Rick Wallar

MD: Dove Jacimen
STEVE HOLY “Momng”

JANNE ONEAL “Shrver™

WIL/3t. Lauis, MO *

APOAD: Dosy Meston
Nohaas

KIAT/Sakt Lake Clty, UT *

APD: Biy Wiliame:
4 AU JADKSON Come”
2 ANDY GRIGGS "Coor™

KUBL/Sat Lake Cidy, UT °
OMPD:EAHR
D Pat Gasret

BRANMOCOMAS
REBAMCENTIRE “Survwor®
JEFFREY STEELE “Somethng”

KAJA/San Antonio, TX °

APDAID: Josmis Jomes:
NoAdds

KCYY/San Astonio, TX *
OMPD: Steve Gasttari
NoAots

KCSON/San Diego, CA *
VP/GM: Damel Goodin
Greg Frey
2 TRACEADIGNS “Trym™
1 BRAD PAISLEY “Wrapped”
LONESTAR We™
TIM RUSHLOW Crazy”

KYCY/San Francisco. CA *
OM: Brian Thomas.
APD: Steve Jordan
MO: Alichard Ryan
NoAdds

KRTY/San Jose, CA *

PO Jutie Stevens.

APD: Nate Deaton
NoAgds

WCTQ/Sarasota, FL ©
POMD: Mark Witson
3 REBAMCENTIRE “Survwor

2 TRACY BYRD st |

WJCL/Savannah, GA Ki{M/Tucson, AZ *
POME: Bill West PD: Buzz Jackson
NoAdds MO: John Coliins
TIMRUSHLOW “Crazy
KMPS/Seattie-Tacoma, WA *
PD0: Becky Bremner KV00/Tulsa, OK °
MID: Tony Thomas GM: Jay Werth
NoAdds OMPD: Dave Block
MOD: Scoll Woodson
1 TOAMCGRAW Ay
KRMD/Shreveport. LA
OMPO: Greg Cole
MD: James Anthony WWZD/Tupelo, MS
2 TRICKPONY "Ngit” OMPD: Tom Freeman
COLLINRAYE “Mobody™ APOMD: Matt Chatham
JEFF CARSON L
WBYT/South Bend, IN
PO: Tom Oules KNUE/Tyter-L ongview, TX *
APOMD: Lisa Kosti OMPD/MD: Larry Kent
10 TRACEADIGKS “Tym™ 6 TRACYBYRD kst
STEVE HOLY Moy
JEFFREY STEELE “Someftung™
ONESTAR ‘N
KORK/Spokane, WA * :mmmsmr
OMPD: Ray Ewarts CLAY WAKER el
APOMO: Tony Trovato
1 CHADBROCK el _
: MOUPNCARPENTER Laawng”| KJUGNVisalia, CA ©
TRACY BYRD “hsst™ POMD: Dave Darviels
CHADBROCK “Tel”
TRACY BYRD" Jst™
STEVEHOLY ‘Momag
KIXZ/Spokane. WA *
OM: Scoll Ruesk
: LM;Y:W WACO/Waco, TX
3 TRACYBYRD At POOM: 2ack Owen
2 CHADBROCK Tl APOMO; Jerniter Allen
JANESON CLARK Pay” NoAats
WPIOUSaringfield. MA * | WMZOMWashington, DC *
POAMD: Chip Mier ONFPD: il Wyatt
1 JOE OFFE “Aother” APO/ND: Jon Athory
KENNY ROGERS Beauths™ 7 LONESIAR Me'
BRIANMCCOMAS Nght" 7 TOBYKEITH Tak"
3 TRAVIS TRITT Woman™
WFMB/Springlield, iL
PO: Dove Shapel WOEZ/ Wausaw, Wi
LOMESTAR "Me™ OM: T.X. Michools
PO: TX. Michosls
MO: Low Stewart
. COLLINRAYE Nobody”
um"n%ﬂum'dl . 40 AONTIPPIN Ancays™
MD: Chwis Comen
NoAdss
WIRK Voot Paim Boach, AL *
PD: Mich Maban
Nye | APOMDJR. jackoon
POMD: lck Jovdas L
2 AW JACKSON Come:
EFFREY STEELE “Somethyy
KFDU/Wichita, KS *
PD: Moon Mulies
R APOMD: Pat Jomas
OO Erkc Logme TRACY BYRO st
PO: Goacher Marin
APOAMD: Joy Rokerts
Nohass KZSHAWChita, KS *
OM: Juck Ollver
X PO Brad Shrooter
WRI/Tampa, AL * MO Cnn Moy
PO: Eic Logan koS
Nokdds
WGGY/Wikkas Barre, PA *
WTHYTerre Havte, IN PD: Mo Krink
MD: Pary Marty 1 TOBY KEMH ok
‘m Adds BLLY GILMAN Elecadetn”
MARSHALL DYLLON "Gorra™
WioW/Topeka. KS 1000/ Yakiema, WA
PD: Novin Wogner PDD: Dowsy Boynion
MO Pall Chost LOESTAR Ve
14 LONESTAR e
14 PATGREEN "Cany”
6 CHADBROCK “Ter”
S TRACY BYRD " hust” WGTY/York, PA *
4 SWHONEROMN'LET | OMPD: John Pollegin
MD: Tom Jackson
KENAY CHESNEY T’
WTCM/Traverse City, M
PD: Mark Stayoer WOXK/
D Pyen Dabry Vpulony-
10 GRADPNSLEY Wapper | Wamen. OH
10 TRACYBYRO"ast POMD; Burion Lee
10 JAMIE ONEAL Stwer™ NoAos

*Monitored Reporters

183 Total Reporters

150 Total Monitored

33 Total Indicator
31 Current Indicator Reporters

Did Not Report For Two Consecutive
Weeks; Data Not Used (2):
WXTA/Erie, PA

WGTR/Myrtle Beach, SC

www.americanradiohistorv.com
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LON HELTON

thelton@rronline.com

Take In WWYZ While In Hartford

[ PD Jay McCarthy describes his station and his favorite places to go

With a few hundred country folks descending on Hartford for CRS Northeast this weekend, it
— seems like a good time to catch up with the PD of that city’s sole Country outlet, WWYZ’s

Jay McCarthy.

This month McCarthy is cclebrat-
ing two years at the station. which
changed to Country 12 yecars ago and
has cnjoyed solid
success almost
from the time it
debuted. McCar-
thy was elevated
to PD in April of
2000. when Mike
Moore left for the
PD post at WSIX/
Nashville. Mc-
Carthy came to
Hartford from

Jay McCarthy & TND/Pough-
keepsie. NY, where he spent a year
as PD/mornings. Before that he spent
three ycars at WTRS/Gainesville-
Ocala, where he was MD/evening tal-
ent when he left.

A Different Ballgame

Offering an overview of WWYZ,
McCarthy explains, “Music is the star
of the station, but we try to make the
things between the songs — whether
it's jocks or liners — entertaining. It’s
another reason to listen. In the liners.
for example. we try not to just have a
positioning statement that tells the lis-
tener what we're doing: we try to have
some fun with it.

“Our personalitics have been here
long enough that they have a bond
with the audience. They can pursue
whatever they're doing with a little
more latitude than someone who is
brand-new. They all know the mar-
ket and the people they're talking to
very well.

“We position ourselves as being a
bunch of people who wear polo shirts
and khaki pants who happen to play
country music rather than as a bunch
of country people who have a radio
station. We very nuch try to be part
of what Connecticut is angd what New
England is — a completely different
batlgame than anywhere else in the
country.”

Asked to describe a WWYZ pro-
motion that might not be considered
usual for a Country outlet, McCarthy
points to the station’s recent Be a
Hero to Your Kids contest. “We gave
people the opportunity to win a flya-
way for a family of four to see 'N
Sync.

“Our listeners’ kids are into "N
Sync. of course. And when their par-

ents arc forcing them to listen to
Country radio in the car on the way
to school in the moming and the kids
hear that they can win *N Sync, all of
a sudden we aren’t such a bad rudio
station to the kids.”

Return To Musical Heritage

WWYZ is also not in the Country
norm when it comes to music. “We're
irying to do some things that step out-
side the normal Country box. recog-
nizing that Hartford is a very Adult
Contemporary market.” McCarthy

“The two biggest stations here are
a Lite AC and a Hot AC. They hold
the lion’s share of the audience, and
we're trying to chip away at that by
putting on a great pop music station
that happens to play country music.
We're really a pop station — it’s just
that pop music to us is country.”

McCarthy has made some major
changes to WWYZ’s musical mix in
the last six months. *“We brought back
songs that put country music on the
map in Connecticut 13 years ago,
when this station came on the air,”
he says. “We've brought back songs
by The Eagles, Jimmy Buffett. The
Doobic Brothers and The Allman
Brothers, and Marc Cohn’s ‘Walking
in Memphis.’

“*About five or six years ago some-
one convinced people here that they
couldn’t play that kind of music on a
Country radio station. WWYZ went
from being consistently first, sccond
or third to consistently third. fourth
or fifth. We brought it back because
it's part of the heritage and character
of this radio station. We tested it and
were amazed at how well it tested.”

Taking A Shot

WWYZ also benefits from playing
such music because it's little-played
elsewhere. “The dominant station in
the market is AC, and it plays a little
of that music,” McCarthy says. “That
is also the station that we have the
largest shared audience with. Since
we don’t have a direct format com-
petitor. when we go looking for new
cume, we tumn to the AC station, be-
cause that’s where some of our peo-
ple are going. .

“If we can provide thosc people
with some stuff that we originally
played when we came on the air that

is shared music with that station but
still fits the sound of this station, then
maybe they won’t tunc over there as
often. and maybe some of our people
who arc spending more time there
will come back here.”

While WWYZ has readded pop
tunes 1o its gold librury. most of the
time its current playlist favors coun-
try hits. And whilc McCarthy and MD
Jay Thomas don’t scour the AC charts
looking for records they can play on
WWYZ, they will take an occasional
flyer. “When we look at stuff to play.
we ask ourselves, ‘Is it a great song.
and does it fit what we're doing?" If
so, we'll take a shol.

“For instance, we played *Breath-
less’ by The Corrs with a good dcal
of success. We played it because it

= . A

- “We're trying to chip
away at AC stations by
putting on a great pop
music radio station that
happens to play country
music. We're really a pop
station — it's just that
pop music to us is
country.”

e T s

was on the AOL commercial, it was
on the NBC promo. it was on the
Volkswagen commercial, and no onc
else in the market was playing it. We
were on it before the CHR, before the

"Hot AC and before the AC. It was a

Shania Twain record. for cryin® out
loud! I wouldn’t recommend that any-
one else in the entire country play that
record, but it worked for us.”

The Airstaff

While you're in Hartford. here are
the folks you'll be listening to when
you tune to WWYZ.

Mornings: Neil Hedley & The
Morning Crew. Hedley has been with
WWYZ for three years and is joined
by Cory Myers, who's been there

[————=—=__-.-". =

“We position ourselves as being a bunch of people
who wear polo shirts and khaki pants who happen to
play country music rather than as a bunch of country

people who have a radio station.”

E-—————— .

eight years — the last five as mom-
ing producer. Among their bench-
marks are “The Battle of the Sexes™
and “The Morming Mystery Oldie.”
McCarthy describes the show as “top-
ical, conversational. listener-interac-
live — a right-up-the-middle mom-
ing show.™

Middays: Wendy Stcele has held
this shift for cight years. McCarthy
says you will find her “bright, triend-
ly and engaging the listeners with a
ton of phone calls.” He adds. “She’s
incredibly interactive. and she does
an all-request lunch at noon.”

Afternoons: McCarthy laughs
when describing pin driver Floyd
Wright as ““a humble curmudgeon.™
McCarthy says the 15-year station vet

~ three years longer than WWYZ
has been Country — is the anchor of
the radio station. “For years he was
known as “Friendly Floyd.” because
people thought that would warm him
up to the audience,” McCarthy says.

“He's worked at about cvery sta-
tion in-Hartford and has a direct. *70s-
style. Top 40 delivery. He's sarcastic
with an acerbic wit. He does a bunch
of preproduced interactive bits and is
pretty topical. He does a great Clin-
ton. a great Rodney Dangerfield. and
he is working on his George W. Bush.
His phone interaction is kind of to
take the call and chop it up to make it
say what he wants it to say.

“He pokes fun at everything. includ-
ing himself. I don’t know if he would
work as well as he does here anywhere
cise in the country, but he personifies
what Connecticut is. People in Con-
necticut are not quite as willing to ex-
tend themselves as much as, say, the
folks in Georgia. They tend to be a lit-
tle buttoned-up and to keep people at
arm’s length. Floyd captures the es-
sence of what Connecticut is. and he's
in tune with what the people like.
That’s why he's No. 2 [2+.”

Evenings: MD Jay Thomas has
been with WWYZ about a year and
has hosted nights for two months.
McCarthy characterizes Thomas® on-
air persona as “a friendly, good guy.”
He adds. “Because of his connection
to the music industry. he gives a lot
of artist information. He also does a
lot of phone calls. He doces a great job
and is a great complement to every-
body else.”

Overnights: WWYZ has just add-
ed AfterMidnite with Blair Gamer.

Weekends: Afternoon driver
Wright and middayer Steele alternate
momings and middays every Saturday.

The Saturday-moming show is prepro-
duced. which gives cach of them ev-
ery other weekend off. Saturday after-
noon you'Il hear Gienn Richards. who
has been with the station eight years.
During the week he toils for the state
in the Employment Department.

Erin Reilly is the newest member of
the WWYZ family. coming aboard
about six months ago. McCarthy is
working with her in building an inter-
active Saturday-night show — alisten-
er-request, live party that he says is very
much in the development stage.

Sunday morming you’ll wake up to
Country Countdown USA. Late nis-
ers will catch Dennis Donovan at
noon. He's an cight-year vet who
works a variety of nonradio jobs dur-
ing the week. Of his weekend war-
riors, McCarthy says, “I've been
blessed with part-timers who've been
here a long time.” To that list he wants
to add longtime weekender Pete Mill-
er, who recently left the station due
to illness.

Hartford Highlights

Finally. even though CRS NE at-
tendees will only be in Hartford a
short time, there may be a few mo-
ments to sncak away and enjoy some
of the local scenery. | asked McCar-
thy for some of his favorite cateries
and watering holes.

Restaurants: “Morton’s is an ob-
vious choice. It opened about six
months ago and has been christened
by the record people who come to
town. Max Downtown is great. It’s
similar to Morton's — upscale, with
steaks and great cuisine. There's Hot
Tomatoes, which is in the train sta-
tion. It’s upscale cuisine with some
really cool dishes. It’s Itatian-themed.
but they don’t serve spaghetti. It's a
neat place to cat.”

Clubs: “If pcople want country,
they'll have to drive to the Cadillac
Ranch in Southington, which is about
20 minutes west on 1-84.

“There’s a three-square-block arca
about two blocks from the hotel that
has lots of great places. There’s the
Brickyard, which was Mike Moore’s
favorite place when he was here. and
it continues to be mine. They have a
sports bar upstairs, a dance club in
the middle and a Fat Tuesdays down-
stairs, with frozen drinks. There’s also
Polyesta’s, Black-Eyed Sally's
which has great blues — and Velvet,
a progressive dance club.”

Here's hoping to see you in Hart-
ford!
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ROBERT EARL KEEN -

~
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Dear CMA member, B ,
I've been nominated for the 2001 CMA i-lorizon Award. What an honor!

I've spent the last ten years working the road and making records. My songs have
been recorded by The Dixie Chicks, George Strait, Johnny Cash and Jeff Foxworthy.
-I've made Pollstar’s prestigious top fifty grossing acts chart for the past three years.

| hold the beer sales record at the San Antonio Rodeo and this past year Lyle Lovett
and | played to a sell out crowd at the Houston Rodeo. I've sung on the Opry and
played the Ryman. | also worked for a year at Hatch Show Print.

!

I've eaten jalapeno cheeseburgers with Steve Earle, played golf with Willie, drunk
whiskey with Harlan Howard and won $28 from Vince Gill in a poker game at the bar
in the Bluebird Cafe. Roger Sovine is a personal friend of mine.

I've yet to have a hit, but if you've never heard of me, I'll wager you won't have to go
to far to find one of my fans. Ask John Boy and Billy. Ask Jenna and Barbara Bush.

| don’t expect to win the Horizon Award, but if you could vote me into the final cut,
you'd be putting the “TRY” back in country.

Thank you.

Sincerely, :

Keod b K

Robert Earl Keen -

wwWw americanradiohistorv com . AN
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CALVIN GILBERT

Superstars At Work

Summer closes with news from several major acts

Nashville

arth and “The Possum” record. The Chicks announce their first concert of the year. Brooks
——& Dunn close the Neon Circus & Wild West Show tour.

That’s the news as Nashville eases
out of summer and moves toward the
CMA Awards in November.

Garth Brooks and George Jones
were in a Nashville studio last week
10 record their duct of “Beer Run.”
a track designated for Jones' up-
coming Bandit Record album. Af-
ter the initial sessions, Brooks said,
“We are having a blast. We're try-
ing a lot of different things. When
you have somcone like Jones in the
studio, you’re tempted to put him on
everything. He truly is what coun-
try means to me.”

“Beer Run” was written by five -

songwriters — Kent Blazy, George
Ducas, Keith Anderson. Kim Will-
iams and Williams' daughter. Aman-
da Williams.

Chicks Roost For Texas Show

The Dixie Chicks’ first — and
possibly only — live performance of
2001 is set for Sept. 15 at the Aus-
tin Music Hall. The acoustic perfor-
mance with the Austin Symphony
takes place at the Texas Twilight
Gala, an invitation-only event to ben-
¢fit the Pediatric AIDS League of
Texas, the University of Houston
Pediatric HIV Program and the Pe-
diatric AIDS Network of Dallas.

The evening will also feature per-
formances by Grammy winner
Shawn Colvin and Texas favorite
Terri Hendrix. The Chicks’ appear-
ance at the Gala had been widely
reported, although it wasn't known
that the event would mark the first
time the trio have performed witha
full orchestra.

Pediatric AIDS League of Texas
Executive Director Clif Loftin said,

“PAL’s relationship with The Dixie
Chicks began with the birth of
Natalie Maine’s son, Jackson Slade.
when she requested that donations
be made to the organization in lieu
of baby gifts. We are honored to
continue that relationship and be the
beneficiary of this special Dixie
Chicks® performance, knowing the
impact the monices raised will make
on the fight against pediatric AIDS
in Texas.”

Neon Circus Dims

Brooks & Dunn closed down
their Neon Circus & Wild West
Show tour with an Aug. 5 show in
Pittsburgh. Ferrying an entourage
that included Toby Keith, Mont-
gomery Gentry and Keith Urban,
the tour’s 12 buses and 10 semis
covered 30,228 miles. Despite
keeping ticket prices well within the
means of the average country-mu-
sic fan, the Neon Circus & Wild
West Show was named Pollstar’s
Top-Grossing Country Tour for the
first half of 2001. It sold 528,265
tickets for a $14-million dollar
gross.

Some interesting trivia surround-
ing the tour:

¢ A total of $217,000 was spent
on 145,080 gallons of diesel fuel for
the buses and trucks.

e Approximately 15,000 break-
fasts, lunches and dinners were
served to the musicians, crews and
local promoters.

* Ronnic Dunn hurled 1,851
drumsticks to the crowds.

* Brooks tossed 39 bluck cowboy
hats to the audience. (Sorry about
breaking the news that your town

ASCAP/Nashville recently hosted a party to honor Gary Baker, Frank
Myers and Richie McDonald for writing Lonestar’s six-week No. 1 single
“I'm Already There.” Pictured are (I-r) Lonestar’s Michael Britt, ASCAP’s
Connie Bradley, McDonald, Myers, Lonestar's Keech Rainwater, Baker,
producer Dann Huff and Lonestar’s Dean Sams.

wasn’t the only place that he left
one of them.)

Dunn declares the tour a huge
success, saying. “If you'd told me
we’d laugh this much. cover this
much ground or do some of the crazy
stuff we have, I probably wouldn’t
have believed you. But the numbers
don’t lie, nor do the fans, and this
has been everything we hoped when
we started figuring out something
new to do.”

Even though their current tour is
over. Brooks & Dunn remain on the
road. They have concert dates
booked at least through the end of
September.

Johnson Launches Live
Broadcast

WSIX/Nashville is launching
New Country Café, a monthly two-
hour broadcast featuring live acous-
tic performances from the Country
Music Hall of Fame and Museum’s
new SoBro Grill. Arista’s Carolyn
Dawn Johnson kicks off the scries
Aug. 21 at | lam. New Country Café
will air.every third Tuesday of the
month through December from the
restaurant, located in the Hall of
Fame’s 11,000-square-foot public
conservatory. Muscum attendees
receive free admission to the live
broadcasts.

In more news involving Johnson,
the newcomer has scored 10 nomi-

_ nations during the first year she was

cligible for the Canadian Country
Music Awards. Johnson is a native
of Alberta, and her nominations in-
clude Album of the Year (for Room
With a View) and Female Artist of
the Year. She’s also up for the Fans®
Choice Award and the Rising Star
Award.

Johnson’s “Complicated” and
*Georgia” were cach nominated for
Single of the Year, SOCAN Song of
the Year and Video of the Year. The
Sept. 10 awards show will be tele-
cast live from Calgary’s Pengrowth
Saddledome on CMT.

Elliott’s TV Series Debuts

Island/MCA Nashville recording
artist Alecia Elliott debuted her new
NBC-TV comedy series. All About
Us, Aug. 4. The show focuses on the
adventures of four teenage girls who
live and attend high school in Chi-
cago.

The 18-yeur-old singer stars as
Alecia Alcott, who moved north from
a small town in Alabama. Elliott will

Thou? soundtrack.

In a genre where an album 1hat sells 100,000 is considered a major
triumph, the O Brother soundtrack’s success exceeded everyone's
expectations and gamered mainstream acceptance for a sound that
many had never even heard before. It was no surprise, then, when the |
nominees for the 12th annual International Bluegrass Music Awards |
were announced last week in Nashville and 10 of those nominations
went to Dan Tyminski, who provided George Clooney’s singing voice on
*I Am a Man of Constant Sorrow” in the O Brother film.

Tyminski is still content to serve as a member of Alison Krauss’
band, Union Station, but the recognition and airplay for “l Am a Man of
Constant Sorrow” played a key role in his other IBMA nominations,
including Male Vocalist, Guitarist and Emerging Artist of the Year.
Additionalty, Tyminski's solo album, Carry Me Across the Mountain, is
nominated for Album of the Year alongside the O Brother soundtrack
and Ricky Skaggs’ all-star Big Mon: The Songs of Bill Monroe.

Steve Wariner will host this year's awards show, which takes place
Oct. 4 at the Kentucky Center for the Arts in Louisville.

Americana Conference

Allison Moorer, Guy Clark, Detbert McClinton, Billy Joe Shaver and
Lee Roy Parnell top the list of performers at the Americana Music
Association's second annual membership meeting and conference, set
for Sept. 14-15 at the Hiiton Suites Hotel in downtown Nashville.

Other talent performing at two locat clubs include Kevin Gordon,
Blue Highway, Duane Jarvis, Irene Kelley, The Domino Kings, Phil Lee,
Tift Merritt, Tim O'Brien, Matthew Ryan, Greg Trooper and Drive-By
Truckers. BMI hosts the Sept. 14 kickoff party. Daytime panel sessions
will center on radio, retail, distribution, marketing, touring and more.

“O brother, what a year we've had in bluegrass music,” says
International Bluegrass Music Association Director Dan
Hays. Those aren't hollow words, either, considering the
l double-Platinum success of the O Brother, Where Art

Outside Country’s Mainstream

be singing her original songs in select
episodes. The show’s Executive Pro-
ducer is Peter Engel, whose credits
include Saved by the Bell. All About
Us airs Saturdays at 10:30am.

Davidson Recovering

It’s taken Clay Davidson and his
band longer than expected to re-
cover from minor injuries sustained
during a recent bus accident. In the
meantime, a few additional concerts
have been canceled while everyone
gets final approval from their doc-
tors to return to the road. *“I want to
apologize to all the fans and talent
buyers for any inconvenience they
were caused duc to this accident,”
Davidson says. “I look forward to
getting back on the road as soon as
possible.”

Bits °N’ Pieces

* Vince Gill and Kenny Chesney
will be among the special guests
when singer-songwriter Richard
Marx hosts the first annual All-Star
Music Bash to benefit the Cystic
Fibrosis Foundation. The Oct. 1
event at Nashville’s Opryland Ho-
tel will also feature Kenny Loggins,
Michael W. Smith, Tammy Cochran
and SHeDAISY.

* Trisha Yearwood recently opened
John Mellencamp’s show at the Red
Rocks Amphitheatre near Denver,
joining the headliner onstage to per-
form his hit “Pink Houses.” Yearwood
will serve as spokesperson for Procter
& Gamble’s “Bring Out the Beauti-
ful You” campaign, which benefits the
Society for Women's Health Re-
search. The campaign kicks off next
month.

¢ Billy Ray Cyrus’ PAX-TV drama.
Do, is listed at No. 2 on the Parents
Television Council’s annual list of
Top 10 Best Television Shows. Top-
ping the list was CBS-TV's Touched
by an Angel.

» Kenny Rogers’ April 22 show
in Sikeston, MO raised $75.000 for
the Kenny Rogers Children’s Center.
which assists children with special
physical needs in ninc counties of
southeast Missouri. Rogers leamed
last week that the Lion’s Club inter-
national has donated another $75.000
as its only matching grant this year in
the US.

 Trace Adkins was in Toronto last
week to film the video for his new
single, “I'm Tryin"."

¢ The producers of Jerry Lewis’
MDA Telethon have invited Tammy
Cochran to perform “Angels in Wait-
ing” during this year’s cvent. Her ap-
pearance takes place Sept. 2.

» The Bill Monroc Foundation will
officially dedicate the newly restored
childhood home of the late “Father of
Bluegrass Music™ on Aug. 23 in
Rosine. KY. After that date the home
will appear on the National Registry
of Historic Places. Kentucky Gov.
Paul Patton will attend the dedication.
which will include a reunion of those
who played in Monroe’s band, The
Blue Grass Boys.

* CMT will provide a six-hour live
telecast of Farm Aid 2001. set for
Sept. 29 at the Verizon Wireless Mu-
sic Center near Indianapolis. The
musical guests are still TBA. hut the
show will feature performances by
Farm Aid founders Willie Nelson,
John Mellencamp and Neil Young.
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Counitry Top 50

®  August 17, 20071
ARTIST TITLE LABEL(S)

BLAKE SHELTON Austin (Warner Bros.)

TOBY KEITH I'm Just Talkin’ About Tonight (DreamiWorks)
KEITH URBAN Where The Blacktop Ends (Capitol)

JAMIE O’NEAL When | Think About Angels (Mercury)
CYNDI THOMSON What | Really Meant To Say (Capitol)
JO DEE MESSINA Downtime (Curb)

RASCAL FLATTS While You Loved Me (Lyric Street)
CHRIS CAGLE Laredo (Capitol)

BROOKS & DUNN Only In America (Arista)

TRISHA YEARWOOD | Would've Loved You Anyway (MCA)
TIM MCGRAW Angry All The Time (Curb)

PHIL VASSAR Six-Pack Summer (Arista)

LEE ANN WOMACK Why They Call It Falling (MCA)
CAROLYN DOAWN JOHNSON Complicated (Arista)
OIAMONDO RIO Sweet Summer (Arista)

ALAN JACKSON Where | Come From (Arista)

MARTINA MCBRIOE When God Fearin’ Women Get... (RCA)
OARRYL WORLEY Second Wind (DreamWorks)

TAMMY COCHRAN Angels In Waiting (Epic)

SONS OF THE DESERT What | Did Right (MCA)

TRICK PONY On A Night Like This (H2EWB)

TRAVIS TRITT Love Of A Woman (Columbia)

DIXIE CHICKS Heartbreak Town (Monument)

REBA MCENTIRE I'm A Survivor (MCA)

ANDY GRIGGS How Cool Is That (RCA)

MARK WILLS Loving Every Minute (Mercury)

JEFF CARSON Real Life {I Never Was...) (Curb)

CHELY WRIGHT Never Love You Enough (MCA)

TRACE ADKINS I'm Tryin’ (Capitol)

WARREN BROTHERS Where Does It Hurt (BNA)

GARY ALLAN Man Of Me (MCA)

MARK MCGUINN That's A Plan (VFR)

KENNY CHESNEY The Tin Man (BNA)

JESSICA ANDREWS Helplessly, Hopelessly (DreamWorks)
TERRI CLARK Getting There (Mercury)

CLAY WALKER If You Ever Feel Like Lovin’ (Giant/WB)
JOE DIFFIE In Another World (Monument)

MARSHALL DYLLON She Ain't Gonna Cry (Dreamcalcher)
STEVE HOLY Good Morning Beautiful (Curb)

AARON TIPPIN Always Was (Lyric Street)

LONESTAR With Me (BNA)

TIM RUSHLOW Crazy Life (Scream)

COLLIN RAYE Ain’t Nobody (Gonna Take...) (Epic)

TRACY BYRD Just Let Me Be In Love (RCA)

KORTNEY KAYLE Unbroken By You (Lyric Street)

NICKEL CREEK When You Come Back Down (Sugar Hill/Vanguard)

TOBY KEITH | Wanna Talk About Me (DreamWorks)
GEORGE JONES The Man He Was (Bandit/BNA)

BRIAN MCCOMAS Night Disappear With You (Lyric Street)
MONTGOMERY GENTRY Cold One Comin’ On {Columbia)

TOTAL
PLAYS

6120
5444
5250
4884
4474
4389
4190
4051
3968
3839
3147
3081
2946
2841
2750
2685
2622
2582
2504
2446
2317
2145
2027
1m
1756
1753
1730
1466
1437
1306
938
924
891
845
626
576
554
425
a14
385
368
353
273
253
249
233
226
217
215
175

+/-
PLAYS

+148
+28
+102
-497
+404
+209
+186
+130
+190
+298
+474
+128
+5
+134
+64
+613
+222

+7 -

+124
+119
+31
+188
+88
+325
+54
+14
+78
+77
+228

+25
+150
-1
+114
+145

GROSS WEEKSON  TOTALSTATIONS/
CHART ADDS

590600
559170
560909
476328
470307
449481
413938
441409
40741
373806
332532
305296
303846
284997
292378

282781 .

270629
246852
244404
234808
242832

224735
- 202502

169726
180954
173506
151196
16971
128666
93161
89794
83475
88333
60889
68279
51765
35872
47326
30678
37874
35215
20425
28589
28225
24941
31261
20126
26021
22202

18
14
19
22
21
20

22

27
g
2
6
1
19
18
15
6
9
20
2
27
16
10
8
5
15
18
14
13
6
13
8
10
4
11
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Most Added.

150 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total
points for the airplay week of Sunday 8/5-Saturday 8/11. Bullets appear on songs gaining points/plays or remaining flat from previous week. If two
songs are tied in total points/plays, the song being played on more stations is placed first. Breaker status Is assigned to songs achieving airplay
at 60% of reporter base for the first time. Songs that are down in points/plays for three consecutive weeks and below No. 1 are moved to recurrent.
Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with
permission from The Arbitron Company (Copyright 2001, The Arbitron Company). € 2001, R&R Inc.

150/1 www.rradds.com
149/0 | asmsTrme wses) AD0S
148/0 | LONESTAR With Me (BNA) 23
1490 JEFFREY STEELE Something In The Water (Monument) 21
TRACY BYRD Just Let Me Be In Love (RCA) 19
145/0 | gRiAN MCCOMAS Night Disappear With You (Lyric Street) 17
149/0 | STEVE HOLY Good Morning Beautiful (Curb) 1%
147/0 | REBA MCENTIRE I'm A Survivor (MCA) 8
145/0 CHAD BROCK Tell Me How (Warner Bros.) 8
148 TRACE ADKINS I'm Tryin' (Capitol) 7
n COLLIN RAYE Ain't Nobody (Gonna Take...} (Epic) 7
141/1 | JAMIE O'NEAL Shiver (Mercury) 7
142/4
1411
146/0
1311
133/0
1275
138/5
134/0
128/
127/0
12573 Most Increased
1301 P, Iay C TOTAL
122 /1 ARTIST TITLE (ABEL(S} NI?EXSE
121/8 | ALAN JACKSON Where | Come From (Arista) +613
115/1 | TIM MCGRAW Angry All The Time (Curb) +474
119/1 | CYNDI THOMSON What | Really Meant To Say (Capitol) +404
120 REBA MCENTIRE I'm A Survivor (MCA) +325
2072 TRISHA YEARWDOD | Would've Loved You... (MCA} +298
114/0 | LONESTAR With Me (BNA) +232
107/7 | TRACE ADKINS I'm Tryin® (Capitol} +228
110/0 | MARTINA MCBRIDE When God Fearin' Women... (RCA)  +222
831 JD DEE MESSINA Downtime (Curb) +209
80/1 BROOKS & DUNN Only In America (Arista) +190
95/5
96/1
64/0
62/4
70/6
621
5314
so0n
39/23
435 Breakers.
5077 )
i /" NOW PLAYING ON 60% OF
360 THE REPORTING PANEL
131
53
26/4 KENNY CHESNEY
28117 The Tin Man (BNA)
63% of our reporters on it (35 stations)
63 5 Adds * Moves 35-33
Most Added is the totai number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count
toward overall total stations playing a song. Mos! Increased Plays
lists the songs with the greatest week-to-week inCreases in total
Plays.

Impacting Radio
August 27th

PAT GREEN

CARRY ON

“What an infectious song. On a scale of 1to 10, | give ita 13!”

“Nothing blastic about this one. Great Lyrics! Crank it up!”

Album in stores
August 16th

— Bill Dotson, KSSN

— T.J. Phillips, WEZL
“It’s really an exciting new sound.”
— Ken Boeson, KWJJ
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ARTIST TITLE LABEL(S) .

BLAKE SHELTON Austin (Warner Bros.)

TOBY KEITH I'm Just Talkin' About Tonight (DreamWorks)
KEITH URBAN Where The Blacktop Ends (Capitol)
RASCAL FLATTS While You Loved Me (Lyric Street)
BROOKS & DUNN Only In America (Arista)

CYNDI THOMSON What | Really Meant To Say (Capitol)
CHRIS CAGLE Laredo (Capitol)

JAMIE O’NEAL When | Think About Angels (Mercury)
TRISHA YEARWOOO | Would've Loved You Anyway (MCA)
JO DEE MESSINA Downtime (Curb)

SONS OF THE DESERT What | Did Right (MCA)

PHIL VASSAR Six-Pack Summer (Arista)

DARRYL WORLEY Second Wind (DreamWorks)

LEE ANN WOMACK Why They Call It Falling (MCA)
CAROLYN DAWN JOHNSON Complicated (Arista)
DIAMOND RIO Sweet Summer (Arista)

ALAN JACKSON Where | Come From (Arista)

MARTINA MCBRIDE When God Fearin’ Women Get... (RCA)
TIM MCGRAW Angry All The Time (Curb)

TRICK PONY On A Night Like This (H2E/WB)

TRAVIS TRITT Love Of A Woman (Columbia)

DIXIE CHICKS Heartbreak Town (Monument)

TAMMY COCHRAN Angels In Waiting (Epic)

REBA MCENTIRE I'm A Survivor (MCA)

MARK WILLS Loving Every Minute (Mercury)

ANDY GRIGGS How Cool Is That (RCA)

CHELY WRIGHT Never Love You Enough (MCA)

TRACE ADKINS I'm Tryin’ (Capitol)

JEFF CARSON Real Life (I Never Was...) (Curb)

KENNY CHESNEY The Tin Man (BNA)

JESSICA ANDREWS Helplessly, Hopelessly (DreamWorks)
GARY ALLAN Man Of Me (MCA)

WARREN BROTHERS Where Does It Hurt (BNA)

MARK MCGUINN That's A Plan (VFR)

LONESTAR With Me (BNA)

JOE DIFFIE In Another World (Monument)

CLAY WALKER If You Ever Feel Like Lovin’ (Giant/WB)
TERRI CLARK Getting There (Merctry)

AARON TIPPIN Always Was (Lyric Street)

COLLIN RAYE Ain't Nobody (Gonna Take...) (Epic)
GEORGE JONES The Man He Was (Bandit/BNA)
MARSHALL DYLLON She Ain't Gonna Cry (Dreamcalcher)
STEVE HOLY Good Morning Beautiful (Curb)

BRAD PAISLEY Wrapped Around (Arista)

PERFECT STRANGER The Hits (Curb)

TRACY BYRD Just Let Me Be In Love (RCA)

TIM RUSHLOW Crazy Life (Scream)

NICKEL CREEK When You Come Back Down (Sugar HillVanguard)

ELBERT WEST Unpredictable (Broken Bow)

CONFEDERATE RAILROAD That’s What Brothers Do (Audium)
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33 Country indicator reporters in markets 144-205. Songs ranked by total plays for the airplay week of Sunday 8/5-Saturday 8/11.

Most Added »

ARTISTTITLE LABEL(S)

LONESTAR With Me (BNA)

TRACY BYRD Just Let Me Be In Love (RCA}
COLLIN RAYE Ain't Nobody (Gonna Take...) (Epic)
STEVE HOLY Good Moming Beautiful (Curb)
BRAD PAISLEY Wrapped Around (Arista)

CHAD BROCK Tell Me How (Wamer Bros.)
TRAVIS TRITT Love Of A Woman (Columbia)
TRICK PONY On A Night Like This (H2E/WB)
KENNY CHESNEY The Tin Man (BNA)

JEFF CARSON Real Life (I Never Was...) (Curb)
AARON TIPPIN Always Was (Lyric Street)
ELBERT WEST Unpredictable (Broken Bow)
SHANNON BROWN Baby | Lied (BNA)

JAMIE O'NEAL Shiver (Mercury)

TOBY KEITH | Wanna Talk About Me (DreamWorks)
ALAN JACKSON Where | Come From {Arista)
CAROLYN DAWN JOHNSON Complicated (Arista)
TRACE ADKINS I'm Tryin® (Capitol)

DIAMOND RIO Sweet Summer (Arista)

JO DEE MESSINA Downtime (Curb)
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Most Increased

Plays —
ARTIST TITLE LABEL(S) &XSE
LONESTAR With Me (BNA) +132
KENNY CHESNEY The Tin Man (BNA) +74
TRAVIS TRITT Love Of A Woman (Columbia) E)
REBA MCENTIRE I'm A Survivor (MCA) +59
TIM MCGRAW Angry All The Time (Curb) +54
TRACE ADKINS I'm Tryin’ (Capitol) +A7
STEVE HOLY Good Morning Beautiful (Curb) +39

CYNDI THOMSON What | Really Meant To Say (Gapitol)  +38
TRISHA YEARWOOD | Would've Loved... (MCA) +38

TRICK PONY On A Night Like This (H2E/WB) +38
BRAD PAISLEY Wrapped Around (Arista) +37
COLLIN RAYE Ain't Nobody (Gonna Take...) (Epic)  +36
TRACY BYRD Just Let Me Be In Love (RCA) +28
ALAN JACKSON Where | Come From (Arista) +26

FAITH HILL If My Heart Had Wings (Warner Bros.)  +26
"CONFEDERATE RAILROAD That's What... (Audiurn)  +25

JOE DIFFIE In Another World (Monument) +23
TOBY KEITH How Do You Like Me Now? (DreamWorks) +23
ALISON KRAUSS The Lucky One (Rounder) +23
BROOKS & DUNN Only In America (Arista) +22
MARTINA MCBRIDE When God Fearin’... (RCA) +21
PERFECT STRANGER The Hits (Curb) +20
SHANNON BROWN Baby | Lied (BNA) +20
ELBERT WEST Unpredictable (Broken Bo