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Brooks & Dunn Hit The Bullseye

Enduring Arista recording duo Brooks & Dunn rank
No. 1 in two key
Country spots this
week: “Ain’'t Nothing
'Bout You" remains at
| the top of the heap in
Bullseye's callout
research, and It moves
to No. 1 on the R&R
Country airplay chart.
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Butterfly-Free Ballots

The highly anticipated 2001 R&R Industry
Achievement Award nominations and ballot appear
in this week’s issue. Your votes determine the final
winners, who will be
announced at R&R
Convention 2001, set
for June 14-16 in Los
Angeles. Nomination
coverage begins on E=ZN
the next page. RR convention: 2001

(Advertisement)

Stella Soleil #1 Most Played Video At

“KISS, KISS” BURNING UP TOP40 CHARTS WITH DEBUT SINGLE

Currently at No.@ the CHR vhan, Stella Soleif's “Kiss Kiss " is be-
coming the nation’s hottest record. With some of the biggest radio stations
in the country playing this track (WHTZ/New York, WKSC/Chicago,
WIOQ/ Philadelphia. KHKS/Dallas. KRBV/Dallas, WDRQ/Detroit.
WWZZ/Washington. KRBE/Houston). the
stage has been set for this talented artist.
Retail can’t wait until Stella Soleil s album.
Dirty Little Secrets, is released on 5/22.
MTV. MTV2 and VHI have all embraced
the video for “Kiss Kiss.” It is now the No.
| most-played video at MTV, with 24
plays. and is bubbling under in TRL world.
The biggest breakthrough artist of the year
is the 6-times Platinum Nelly. With total

sales approaching 7 million. currently the
No. | record in the country at CHR/Rhyth-
mic for six weeks, a single approaching
top five at Pop. a sold-out college tour and
a summer tour with Destiny's Child in the
planning stages. “Ride Wit Me" is poised
1o be one of the biggest songs of the year.
The song is No. | overall and 18-24 at

- ——— i
Callout America.

Universal and MCA/ Nashville joined

forces last summer and launched the Country smash "/ Hope You Dance,”
by Lee Ann Womack. to CHR, Hot AC and AC radio. The record was
launched on 7/24 and has been No. | for the past five weeks. The record
peaked at No. 23 at CHR and is still rising at Hot AC. @- @ Coinci-

dentally, Lee Ann is No. 3 overall at
Callout America and still getting huge
scores with teens (No. 8) and females
25-34 (No. 2).

Speaking of Callout monsters, 98
Degrees are launching their new single
from the two-times Platinum album
Revelation, “The Way You Want Me
To.” Furthermore. with the launch of the new single, “Be Like That,” from
their four-times platinum The Better Life album and after snagging lead
track honors on the soundtrack to the sequet of the successful movie Amer-
ican Pie. 3 Doors Down are set to mirror their success with “Kryptonite”
which was No. | at CHR/Pop for six weeks. The group are currently on a
sold-out tour.

Universal’s 2001 R&R Industry Achievement Award Nominations
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Godsmack Score Sixth
Gonsecutive Top 10 Hit

3DD REGAIN THE NO. 1 POSITION WITH “DUCK AND RUN”

"Greed." the second single from Godsmack’s multi-Platinum album

- Awake, moved into the top-10 Rock airplay slot this week. This makes
“Greed” the group's sixth consecutive top-10 single. The group also recently
k& walked away with four Boston Music Awards:
Act of the Year, Album of the Year. Rock Song
of the Yeur and Best Male Vocalist, which went
to lead singer Sully Ema.

The red-hot Universal team has three songs
in the top 10. Besides "Greed.” the other tracks
are "Are You There” by Oleander and the latest
trom five-times Platinum 3 Doors Down. "Ditck and Rin, * which currently
still holds the number one spot at Rock. Coincidentally. all three bands are l y
now o lour.

This summer will see Godsmack headline a shed tour supported by The Deftones. 3 Doors Down will
help launch the American Pie 1 soundirack with the lead single. "Be Like That.” Concurrent with the single.
3DD will tour extensively. supported by Lifehouse and Tantric.

Up next. Team Universal has Teutonic rockers Rammstein. with their followup 1o the Platinum CD
Sehnsuchi. Muiter. currently represented by the radioactive track “Links, 2, 3.
4." During the album’s first two weeks of release. Rammisiein have scanned
nearly 40,000 units. Mutter recently topped the Metal radio charts. MTV2
just added the video, and a half-hour special
will air throughout the month. The depth of the
record is reflected by the Jast-minute add by Las
Vegas Rock powerhouse KXTE. which decided
to go a difterent route and add "Rein Raus."”
Plans are underway for a headline U.S. tour
during the summer, complete with pyrotechnics.

Another Universal rock act touring this summer is Australian export
Powderfinger. who launch their inaugural U.S. tour with radio dates at 99X and
e |L';'-. '|.|.||:| HES Bestia
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"My Happiness” will be "Wairing for the Sun," which goes for adds May 8.

Now on tour with Train is Universal singer-songwriter Bob Schneider, who hails from Austin, where he
has broken all sales records at the local diskery Waterloo thanks to airplay from KGSR. "Metal & Steel”
currently resides at No. 28 on the Adult Altenative chart. Bob swept the Austin Music Awards by winning an
unprecedented 10 trophies. Look for him on your television in May as he co-headlines the original music
series Austin City Limits.

Universal's place in the rock universe seems secure with new and upcoming acts including Zoo Story.
Shades Apart, Ike Reilly, Lifer. Speak No Evil and Minibar and followup tracks from Oleander, 3DD,
Godsmack and Powderfinger.

St. Lunatics Featuring Nelly
In-Stores June 5th

UNIVERSAL SET TO LAUNCH RED HOT TRACKS FROM MS. TOI,
NELLY, THE ST. LUNATICS, JUVENILE AND SNOOP DOGG

The St, Lunatics f/ Nelly and their debut single. "Midwest
Swing.” had a tremendous first week, securing airplay at over 45
CHR/Rhythmic stations and 30+ Urban stations. While “Ride
Wit Me" is currently the No. | record in the country for the sixth
consecutive week, “Midwest Swing” debuts @on the R&R
CHR/Rhythmic chart.

While Nelly's sales have been tremendous. the label is very enthu-
siastic about the upcoming releases by the St. Lunatics and Ms. Toi and the third album from multiplatinum artist
Juvenile, Ms, Toi 's first single, “Hand Clap.” which launched this past week, was
one of the most-added records at CHR/Rhythmic. Her new album. Thar Girl. has
a 6/26 street date.

But there is no doubt that one of the most-anticipated records coming out this
spring will be the Snoop Dogg single “Baby Boy " featuring Tyrese. This is the
first single from the Baby Boy soundtrack. The film is director John Singleton's
followup to Boyz in tha Hood. Already getting airplay from KPWR (Power
106)/Los Angeles. as well as KYLD and KMEL in San Francisco. this is shaping
up to be another huge hit for Snoop. The impact date at CHR/Rhythmic and Ur-
ban radio is 5/15. with a street date of 6/12 for the soundtrack.
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management + marketing ¢ sales

Meet the R&R Industry Achievement
Award nominees for General Manager of
the Year and Marketing/Promotion
Director of the Year as Sales & Marketing
Editor Pam Baker asks the candidates
why they love the radio industry. This
week’s MMS section also features John
Parikhal's Competitive Edge, discussing
today's New Entertainment Economy.

Pages 10-15
A BURKHART MOMENT

Convincing management to play Elvis
Presley records, cleaning up the payola
“rate card,” witnessing a Preparation H
meltdown — these are just a few of the
moments in Kent Burkhart's career. Read
more in this week's Legends spotlight as
Burkhart comments that, “Satellite and
Internet radio are not going away, and
within 10 years buffering won't be an
issue.”

Page 29

"IN THE NEW
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Arbitron names Portable
People Meter team

Univision launches music-group,
Jose Behar named President

© Chuck Tisa becomes PD
of WPTP/Philly

» KFSD/Escondido-San Diego to flip
to Alt; Mike Halloran joins as PD

= Chuck Stevens tapped as
PD for WLTJ/Pittsburgh

e Chris Claus named CEQ
of Zing Interactive

Page 3

| THIS #] WEEK |

CHR/POP i

« JANET All For You {Virgin)

CHR/RHYTHMIC

* DESTINY'S CHILD Survivor (Columbia)

URBAN

« SUNSHINE ANDERSON Heard It All ... (Soulife/Atiantic)
URBAN AC

* MUSIQ Love (Def SoulIDJMG)

COUNTRY

+ BROOKS & DUNN Ain't Nothing "Bout You {Arista)

AC

< LEE ANN WOMACK | Hope You Dance (MCA/Universai)
HOT AC

+DIDO Thankyou (Arista)

NAC/SMOOTH JAZZ

* RICK BRAUN Kisses In The Rain (Warner 8ros.)
ROCK

+3 DOORS DOWN Duck And Run (Republic/Universal)
ACTIVE ROCK

« STAIND It's Been Awhile (Flip/Elektra/EEG)

ALTERNATIVE
« STAINO It's Been Awhile (Flip/Elektra/EEG)

ADULT ALTERNATIVE
« TRAIN Drops Of Jupiter {Tell Me) (Columbia)
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Winter 2001 Arbitron ratings
have arrived, and Emmis’ CHR/
Rhythmic WQHT (Hot 97) has
regained the 12+ crown in New
York. WQHT vaulted over pe-
rennial Gotham topper WLTW
with 2 5.5-6.0 climb. Among the
other big winners in the Big
Apple: Tropical WSKQ (Mega
97.9), which moved up to fourth
place with a 4.0-4.4 move; NAC/
SJ WQCD, which leaped three
places into the top 10; and Clas-
sical WQXR, which narrowly

APRIL 27, 2001
WQHT (Hot 97) Regains Top Spot In N.Y.

New York
Station (Format)
WOHT-FM (CHR/Rhy) 5.5
WLTW-FM (AC) 5.6
WHTZ-FM (CHR/Pop) 4.2

WSKQ-FM (Tropical) 4.0
WCBS-FM (Oldies) 41

Fa'00 Wi'01

6.0
5%
44
4.4
40

COMPLETE RESULTS FROM NINE

MARKETS: PAGE 24

missed a top- 10 finish following

a 2.5-3.0 performance.

Membership Split Puts NAB On The Fritts

I President/CEQ is frank ahout
division in the ranks

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @ rronline.com

LAS VEGAS — Las Vegas is a gambling
town. but that didn’t make NAB President/
CEO Eddie Fritts reckless. In a calculated
move that left even the most jaded media
folks impressed, Fritts immediately ad-
dressed the much-ballyhooed departure of
some 35 CBS and 180 Infinity Broadcast-
ing stations from the NAB (R&R 4/13)
in his specch to kick off NAB 2001 Mon-
day. The CBS and Infinity departure from
one of Washington, DC’s most powerful
lobbying associations could easily have
been seen as an awful slap in the face, par-
ticularly embarrassing just weeks before
the NAB’s biggest annual event. The
meeting is the association’s largest rev-
enue generator, and this year it attracted
112,776 people, nearly 30,000 of them
from outside the U.S.

Fritts was careful not to mention the
quitters by name or make disparaging re-
marks, but he also didn’t appear fazed by
their obvious absence from the big meet-
ing in the desert. He said, “Rather than
focusing 100% on meeting the chal-
lenges from without, all of a sudden we

NAB 2001/See Page 21
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(From top I-r) NAB President/CEO Eddie
Fritts, R&R Publisher/CEO Erica Farber,
NAB Radio Board Chairman and
Susquehanna President/COO David Kennedy and NAB
Exec.VP/Radio John David enjoy the opening-day festivi-
ties at NAB 2001, held this week in Las Vegas. (Center) The
busy exhibit hall at the Sands Convention Center. Cousin
Brucie Morrow is inducted into the NAB Radio Broadcasting
Hall of Fame.The Radio Computing Services iSelector
Intemet tuner, introduced at NAB 2001.

NAB Show A

Techie’s Dream

By Ron RODRIGUES
R&R EDITOR-IN-CHIEF
ronr@ rronline.com

LAS VEGAS — Neither consolidation
nor a simmering economy have
i made themselves apparent on the

NAB 2001 exhibit floor. The show
boasted some 2 million square feet
of broadcasting gear, and the NAB
l intends to add another million square
feet next year, when the Las Vegas
| Convention Center expansion is

complete.

It's very difficult to find any stuff
that isn't digital or PC-based, particu-

larly at the nearby Sands Conven-
tion Hall, which played host to the
so-called “new media” exhibitors, in-
cluding Microsoft and RealNetworks.

Nothing revolutionary was unveiled,
but prices on a lot of gear are down,
and a number of companies have

emphasized their vinual-jocking and

ad-insertion technologies.

Among some of the notable prod-

uctintros:

« Radio Computing Services intro-

duced iSelector, an application that

allows listeners o a radio station’s
TECHNOLOGY/See Page 28 f

WBBM-FM, WHTZ Snare Six R&R Award Nominations Each
I Balloting begins for fourth annual Industry Achievement Awards

r,r-—- 1

Infinity’s WBBM-FM (B96)/Chicago
and Clear Channel’'s WHTZ (Z100)/New
York each snagged six nominations in
R&R’s 2001 Industry Achievement
Awards. B96 was nominated as Radio
Station of the Year in markets 1-25 and in
the Marketing/Promotion Director na-
tional category, and also in the Station of
the Year, PD of the Year, MD of the Year
and Personality of the Year categories in
CHR/Rhythmic. Z100 was nominated in
the identical categories on the CHR/Pop
side.

DreamWorks Records, powered by the
likes of Toby Keith, Lifehouse and Jessica
Andrews, snared 11 Label of the Year
nominations in the Gold division — more
than any other label this year. Columbia
Records, whose year was led by Destiny’s
Child. eamned nine Label of the Year nomi-
nations in the Platinum division. Between
those nominations and eight Promotion Ex-
ecutive of the Year candidates, Columbia

AWARDS/See Page 8

Field

Wilson

Michaels Rose

Labels Promote

Explicit Music To
Minors, FTC Says

By Joe Howarp
R&R WASHINGTON BUREAU
Jjhoward@rronline.com

On Tuesday the Federal
Trade Commission released a
report criticizing the music in-
dustry for ignoring the agency’s
earlier call to cut back on mar-
keting of explicit material to mi-
nors. The report, a followup to a
similar study released seven
months ago, finds that the music
industry “has not visibly re-
sponded” to the earlier report’s
appeals for self-regulation by the

industry.

The FTC found that “all five
major record companies placed
advertising for explicit-content
music on television programs
and magazines with substantial
under-17 audiences” during a

FTC/See Page 8

See Bill Clinton at R&R Convention 2001: www.rronline.com

www americanradiohistorv com



www.americanradiohistory.com

I Might Be Wrong

Amnesiac.

Stations that are NOT wrong:
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Tisa Tapped As
WPTP/Philly PD

Chuck Tisa has been named PD
for Beasley Broadcast Group’s *80s
WPTP (96.5 The Point)/Philadel-
phia. He was formerly PD of cross-
1town WXXM/
| Philadclphia.

Tisa, a Phila-
delphia native,
has more than
15 years of ex-
perience in the
Philly market.
During his ca-
reer he has ser-
ved as PDor MD
at three mar-
ket stations, in-
cluding his most recent stint as PD
for Urban Oldies WXXM.

WPTP GM Dave Donahue an-
nounced Tisa’s arvival, along with
the appointments of Brent Evans
as Promotions Manager and Kim
Douglas as the station’s midday

Tisa

personality. *We are building a |

great station team with the appoint-
ments of Chuck, Brent and Kim,
three radio veterans who are as pas-
sionate about *80s music as our lis-
teners,” Donahue said.

“Their unique skills and intimate
knowledge of the Phitadelphia mar-
ket underscore our commitment to
bringing the best programming pos-
sible to our listeners while providing
a valuable format for our advertisers.”

TISA/See Page 28 |

Kellogg Enters
The Zone/Boston

Sporting News Radio has named
Michael Kellogg GM of the
company’s Boston 0&0, WWZN-

AM (The Zone). The move marks |

a return to the market for Kellogg,
who spent nearly a decade in Bos-
ton at Sports/Talker WEEI-AM. He
served at WEEI in various capaci-
ties between 1988 and 1997, in-
cluding account executive, Sales
Manager and Sports Sales Man-
ager. For the past four years he has
been GM of Infinity’s WFNZ-AM
& WSOC-FM/Charlotte, NC.

Sporting News Radio President
Chris Brennan said, “Mike is a sea-
soned veteran in Sports radio, and
he’s a seasoned pro when it comes
to the Boston sports scene. His pre-
vious experience in Charlotte and
Boston will enable him to make an
immediate impact at The Zone.”

Commenting on his return to
Beantown, Kellogg said, “It’s excit-
ing to return to Sports radio in Bos-
ton, especially when I’m able to hit
the ground running with the
Celtics. I look forward to coming
home and building a winning team
in Boston.” Kellogg will begin his
new job April 30.

11
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The Recording Academy's Washington, DC chapter presented its He-
roes Awards recently to outstanding individuals in the Washington, DC
region who have improved the environment for the creative commu-
nity. Honorees included Senator Orrin G. Hatch (R-Utah); Congress-
man John Conyers Jr. (D-Michigan); Elektra artist-producer Missy
Elliott; and DC'’s performing arts high school, the Duke Ellington School
of the Arts. Pictured (I-r) are Recording Academy President/CEO
Michael Greene, Elektra Entertainment CEQ Sylvia Rhone, Hatch, Con-
temporary Christian artist Natalie Grant, Elliott and Conyers.

Arbitron Expands People Meter Team

m Tolchin, Guyther, Smith now SVPs

Arbitron has made sev-
eral changes to its world-
wide Portable People
Meter marketing team. The
company has elevated Les
Tolchin to Sr. VP/PPM
Business Development and
Jay Guyther to Sr. VP/In-
ternational PPM Market-
ing, and Kevin Patrick
Smith has been named Sr.
VP/Cable Services & PPM
Business Development.

Totchin, who will continue to
serve as Sr. VP/National Radio
Sales & Marketing and report to
Arbitron Domestic Radio Sr. VP/

Guyther

News/Talk 25 Adult Contemporary 83

Classic Rock/Oldies 27 AC Chart 85

CHR 42 AC Tuned-in 86

CHR/Pop Chart 46 Hot AC Chart a9

CHR/Callout America 48 Hot AC Tuned-In a0

CHR/Pop Tuned-In 50 NAC/Smooth Jazz g2

| CHR/Rhythmic Chart 54 NAC/Smooth Jazz Chart K}

CHR/Rhythmic Tuned-in 57 NAC/Smooth Jazz Action 94

Urban 60 Rock a7

.|| Urban Chart 64  Rock Chart ag

7 GM Scott Musgrave, will | | jrpan Action 66 Rock Tuned-In 100

l work with Smith to help Urban Tuned-In 67  Active Rock Tuned-In 102

| promote the PPM to U.S. | | yrban AC Chart 70 Active Rock Chart 105

| cable networks’ senior ex- Urban AC Tuned-In 71 Rock Specialty Show 107

ecutives. Smith, who will Country 72 Alternative 108

manage Arbitron’s cable Nashville 73 Alternative Chart 10

division and report to Gountry Chart 74 Alternative Action 12

Arbitron President/U.S. Country indicator 75 Alternative Tuned-In 113

Media Services Owen Country Callout 76 Alternative Specialty Show 17

Charlebois, was most re- Country Action 77 Adult Alternative 118

cently VP/Advertising ountry Tuned-n 79 Adult Alternative Chart 119

Sales, Research & Target- | Christian 122

ing for Wink Communica- | Christian Chart 123

tions. Guyther is elevated from VP/ | bl et

International PPM Marketing and | "~ The Back Pages 126

ARBITRON/See Page 28

Art Astor’'s KFSD/Es- [
condido-San Diego will
drop the station’s Classical
format May 1 in favor of
cutting-edge Alternative
under new PD Mike
Halloran. The station will §
compete against heritage
Clear Channel Alternative
XTRA-FM (91X), where
Halloran used to program
in the early *90s.

KFSD Station Manager
Chris McKay tells R&R that rev-
enue concerns are the principal rea-
son for the change in formats and

Halloran

San Diego’s KFSD Readies Ait. Flip

that Alternative “will give
us a broader spectrum and
give us a younger end.”

When asked about
KFSD’s new format,
McKay said, “You can
probably assume the
recipe is the same as the

area trimulcast KLYY,
KSYY & KVYY] and
The Flash [XHRM/San
Diego]. It will be focused
on what San Diego radio is all

KFSD/See Page 28

L

Stevené s'elected'i'h. Piogram WLi‘.I/P'itt#b-uigh

Cumulus/Youngstown, OH OM
Chuck Stevens has taken WLTJ/
Pittsburgh’s programming chair.
He succeeds John Gallagher, who
remains with the Steel City Media
AC as midday host. WLTJ's on-air
handle has been changed from
“Lite FM” to “Lite Rock, 92.9.”

Stevens told R&R, “It’s nice to
be able to devote all my time and

energy to just one station. One
thing we’re working on is reinvent-
ing our heritage Gary & Beth
morning show.

“We’ve done our musical home-
work and have already evolved the
music. The station was a little soft,
and we've gone to the Lite Rock

STEVENS/See Pape 28
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Behar To Head Univision Music Group

Univision Communications, the
leading Spanish-language TV op-
erator in the U.S., has tapped vet-
eran music executive Jose Behar to
head its newly formed record divi-
sion, Univision Music Group. The
division will be distributed by Uni-
versal Music Group.

Additionally, Univision has pur-
chased 50% of Monterrey, Mexico-
based Disa Records, the world’s
second-largest independent Span-
ish-language record label, from the

Chavez family. The Chavezes will
maintain 50% ownership in Disa
and will continue to manage the
business. Terms of the transaction
were not disclosed.

Univision Chairman/CEO A.
Jerrold Perenchio said, “Univision’s
entry into Spanish-language music
is a natural extension of our busi-
ness and clearly positions the com-
pany as a broad-based, multifaceted

UNIVISION/See Page 28

I:iadio' Vet Clahé Bécomes Zing GEO'

Chris Claus has joined
Zing Interactive as CEO
for U.S. Operations. Claus
spent more than 16 years
as VP/GM of Infinity and
Group W stations in Los
Angeles, Philadelphia and
San Diego.

Zing’s first product,
Zing321, allows consum-
ers to use their cell phones
to purchase music and
concert tickets or obtain

discount coupons when
they hear offers on the ra-
dio. The service will be
available on Clear Chan-
nel’'s WIJZ & WLCE/
Philadelphia in June, with
additional markets set to be
added in the fall.

Zing was also set to an-
nounce a deal with RCS at
NAB 2001 in Las Vegas
this week.

CLAUS/See Page 28
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Radio Business

By Kary DaLey
R&R WASHINGTON BUREAU
kdalev@rronline.com

Viacom Sees Record Earnings With Q1 Loss

Several of the radio industry’s biggest companies reported their
quarterly earnings this week. While multimedia giant Viacom
posted a loss, it saw record earnings; powerhouse Disney posted
a gain despite lower ratings at ABC-TV and diminished ad rev-
enue; and newly independent Arbitron had gcod news for inves-
tors during its first-ever first quarter.

Viacom, which owns CBS and In-
finity. saw its revenue increase 90%
during QI. taking in a record $5.7
billion. EBITDA rose a staggering
145%, to $1.15 billion, and after-tax
cash flow came in at $691 million —
an improvement of 114%. On a pro
forma basis. Viacom revenue im-
proved 6%. to $5.75 billion, EBITDA

rose 15%, 10 $1.15 billion. and ATCF
increased 8%. to $753 million, or 42
cents per share. Despite the record
revenues. Viacom reported a net loss
of $7 million. which translates to
0005 cents per share. The company
attributed the loss to “significantly
higher amortization of goodwill”
from the CBS merger.

The only segment of Viacom’s
portfolio to witness a decline in QI
was Infinity. which reported a 4%
drop in pro forma revenue, to $3835
million, and a 5% dip in EBITDA, 10
$322 million. Viacom CFO Fredric
Reynolds was quick to point out that
Infinity is facing tough comparisons
to last year’s Q1 due to the boom in
dot-com advertising during that quar-
ter and added that he believes Infin-
ity will see a resumption of revenue
growth in the second half of the year.

Viacom President/COO and Infin-
ity Chairman/CEO Mel Karmazin
remained confident in the strength of

EARNINGS/See Page 8

FCC Loosens Network-Ownership Rule

1 Change allows Viacom to own GBS and UPN

By Joe Howarp
R&R WASHINGTON BUREAU
Jhoward @ rronline.com

As expected. the FCC amended its dual-network ownership
rule during its April 19 meeting, clearing the way for major tele-
vision networks to own, operate, maintain or control emerging
networks. The effect will be immediate, as the action opens the
door for Viacom to own both CBS and UPN.

The FCC said it amended the rule
because “‘the economics of the broad-
cast television network indusiry have
changed to the point that retention of
the current rule was no longer in the
public interest.” Viacom. which was
two weeks away from having to shed
its stake in UPN in order to keep CBS.
was obviously pleased by the change.
The company said in a statement, “We
are encouraged by the FCC’s willing-
ness 1o revisit and amend its tradi-
tional positions in light of the reali-
ties of communications in the 21Ist
century.”

Gloria Tristani was the sole com-
missioner to dissent from the ruling.
She believes the decision “will only
further erode the already tenuous level
of diversity on the public airwaves.”
She continued, “Decreasing the num-

ber of owners of broadcast networks
is simply not @ means to achieve
greater viewpoint diversity. Sadly. the
train of consolidation continues to
run on time.”

FCC Chairman Michael Powell
pointed out that the original dual-net-
work rule was more than 50 years old
and said that the commission “has a
responsibility to examine all of its
rules in the modern context and ei-
ther validate or eliminate them.” He
added that this action will help.foster
diversity on the airwaves. “Continued
ownership of UPN by CBS is essen-
tial to the continued viability of UPN
and its local affiliates.” he said. “The
failure of this network would result in
a loss of programming diversity at the
national level — programniing that
makes an important contribution to

minority and urban audiences.”

Telecommunications attorney
Frank Jazzo called the action *a mea-
sured deregulatory move that makes
sense,” and David Oxenford, a part-
ner at the law firm of Shaw Pittman,
told R&R that he thinks the action
was a good move for the industry.
Oxenford commended the FCC for
recognizing that “diversity of pro-
gramming doesn’t mean there needs
10 be a diversity of owners.”

While Powell hasindicated that the
FCC might review station-ownership
caps in the future, the commission has
immediate plans to review its exist-
ing broadcast/newspaper cross-own-
ership restrictions, which currently
prohibit a company from owning a
radio or TV station and a newspaper
in the same market.

Jazzo feels the time is right for re-
view-of this rule as well. He told R&R
that there seems to be a lot of pres-
sure building around the issue and said
that while Powell would probably like
to see the rule completely repealed,
Jazzo doubts that will happen.

Bloomberg_
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HBG Gets KQQK/Houston Signal For $80 Million

H ispanic Broadcasting has agreed to purchase the 106.5 MHz facility
now occupied by Tejano KQQK/Houston from El Dcrado Communi-
cations for $80 miltion in cash. According to El Dorado President Tom Castro,
KQQK will relocate to KRTX-FM's 100.7 signal in suburban Winnie, TX in
approximately 60 days, pending FCC and DOJ approval of the deal. Castro
said, “We will use the $80 million to pay down our debt and to pursue new
opportunities in the booming Latino media niche. The recently released
census figures make it clear that businesses in Houston end naiionally are
missing a big opportunity if they aren’t reaching out to Hispanics.”

Study: Radio Use Heavy In Major Markets

he Interep study “Marketing Within the Nation's Largest Metros,” re-

leased lastweek, found that consumers in the top-10 metros are heavier-
than-average users of radio. Radio reaches between 94% and 96% of all
2dults in those regions each week. The study also reported that radio
reaches 62% of adults age 18 and older during morning drive (6-10am)
and 52% during afternoon drive (3-7pm). Indeed, radio use is helped by
heavy driving patterns in major metros: Sixty percent of adults ¢rive more
than 100 miles each week in three of the top-10 regions.

Royalty Payments Affirmed For Radio ’Net Streams

he U.S. Copyright Office has amended its regulations to Clarify that

retransmissions of broadcast signals over the internet are subject to
copyright regulations and royalty payments, Reuters reported Monday. The
ruling reaffirmed the office’s Dec. 11, 2000 decision that web simulcasts
aie not exempt from fees. The earlier ruling led to a lawsuit against the
Copyright Office by the NAB and six major radio groups. That suit, filed in
February in U.S. District Court, is not affected by the ruling.

Radio One Execs Sell Shares

adio One Chairperson Cathy Hughes and company President/CEQO

Alfred Liggins each sold 175,000 shares of Radio One class D
nencommon stock, valued between $16.25 and $17.13, cnMarch 6 and 7.
According to the Washington Post, Hughes now directly ana indirectly holds
7.7 million shares of the company, and Liggins has 10 million shares. Radio
One COO Mary Catherine Sneed sold 125,000 shares of tre class D stock
at $16.15 each March 5 and now holds 336,844 shares.

Continsed on Page 6
R&R Stock Index

This weighted index consists of all publicly traded companies that derive
mare than 5% of gross revenue from radio advertising.

Change Since

4/20/00 S13/01 4120001 13100 $/13/01-4/20/01
R&k Index 296.21 246.12 272.01 -15% +10.8%
Dow Industrials  10,844.05 10.126.94 10,693.71 +1.3% +5.5%
S&P 500 143454 118350 1253.70 +13% +5.9
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You'tl discover fresh quotes and stories at PARADE magazine's new radio prep service. Entertal and exclusive. Nearly 80 million radio
listeners read PARADE every week. That's eye-level. Go to: www.paraderadiofax.com. Free stones dally, Premium, exclusive audio service,
Live interviews with top writers such as James Brady and Waiter Scott's Personality PARADE. PLUS, an amazing Fall promotion that could put
your station on the pages of PARADE. You could offer listeners the ultimate prize: FAME! PA"‘_’ ‘

CALL TOM TRADUP OF SABO MEDIA FOR DETAILS AT (972)966-8255. Aot i e
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DEAL OF THE WEEK

Dollars to Date: $657,925,601

(Last Year: $24,941,287,133)

o KQQK-FM/Galveston e, SO TO0
(Houston), TX i .

$80 million Stations Traded This Year: 493

(Last Year: 1,600)

Stations Traded This Quarter: 55

(Last Year: 276)

2001 DEALS TO DATE

Hispanic Broadcasting Gets KQQK’s Home

U Longtime Tejano station to take suburban KRTX's signal:
Barnstable divests AM on Long Island

KQQK-FM/Galveston
(Houston), TX
PRICE: $80 million
BUYER: Hispanic Broadcasting
Corp., headed by President/CEQ
McHenry Tichenor Jr. It also owns
KLAT-AM, KRTX-AM & FM, KLTN-FM,
KLTO-FM, KOVA-FM & KOVE-FM/
Houston.
SELLER: E) Dorado Communica-
tions, headed by President Tom
Castro. It also owns KEYH-AM &
KXTJ-FM/Houston.
FREQUENCY: 106.5 MHz
POWER: 100kw at 1,322 feet -
FORMAT: Tejano
COMMENT: Pending FCC and DOJ
approval of this deal, the intellectual
property and calls for KQQK will move
to the current home of KRTX-FM/
Winnie, TX, located at 100.7 MHz. EI
Dorado will then operate the station
via a three-year LMA with an option to
purchase the facility at any time. The
_ switch in frequencies is expected by
late June.

ArkLaTex Texarkana
Purchase

PRICE: Undisclosed

TERMS: Terms unavaitable

BUYER: ArkLaTex LLC, headed by
William Cate. Phone: 903-793-4671.
It owns no other stations.

SELLER: KATQ Radio Inc., headed
by President John Bell. Phone: 903-
793-4671

Arkansas
KFYX-FM/Texarkana
FREQUENCY: 107.1 MHz
POWER: 3kw at 479 feet
FORMAT: Country

Texas
KTFS-AM/Texarkana
FREQUENCY: 940 kHz
POWER: 3kw day/11 watts night
FORMAT: News/Talk

WIRA-AM/Ft. Pierce
PRICE: $350,000

TERMS: Asset sale for cash
BUYER: Port St. Lucie Broadcast-
ers Inc., headed by President Carol

Wyatt. Phone: 561-340-1590. It owns
one other station, WPSL-AM/Ft.
Pierce-Stuart-Vero Beach.
SELLER: Genesis Communica-
tions Inc., headed by President/CEO
Bruce Maduri. Phone: 678-324-0170
FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: News/Talk

WBTR-AM/Carroliton
PRICE: $575,000

TERMS: Asset sale for cash
BUYER: Steven Gradick. Phone:
770-830-1055. He owns two other sta-
tions. This represents his entry into the
market.

SELLER: Dallas Tarkenton. Phone:
706-548-7813

FREQUENCY: 1330 kHz

POWER: 500 watts

FORMAT: News/Talk

WFXW-AM/Geneva
(Joliet)

PRICE: $55,000

TERMS: Asset sale for cash
BUYER: Nelson Enterprises,
headed by President/Director Larry
Nelson. Phone: 630-552-1000. It
owns six other stations, including
WCSJ-AMMorris (Joliet) and WSPY-
FM/Plano (Joliet).

SELLER: Valley Communications
Ine., headed by President Louls
Pignatelli. Phone: 630-232-6464
FREQUENCY: 1480 kHz

POWER: 1kw day/500 watts night
FORMAT: Dark

WCUP-FM/LAnse

PRICE: Undisciosed

TERMS: Stock purchase. The Ke-
weenaw Bay Indian Community, which
owns 30% of licensee UAnse Broad-
casting, will purchase the remaining
70% by paying off the current debt of
S&S Broadcasting. After the stock
purchase Keweenaw will own 100%
of WCUP.

BUYER: Keweenaw Bay Indian
Community, headed by Secretary
William Jondreau. Phone: 906-353-
7031. It owns no other stations.
SELLER: S&S Broadcasting,

wWWwWwW americanradiohistorv.com

headed by President Sandra Shulz.
Phone: 906-884-9668
FREQUENCY: 105.7 MHz

POWER: 51kw at 856 feet
FORMAT: Country

E‘T—.' ._:'.:.._.:_"-"--_. -';-‘,* /.- -.:-_I.'-:q-.-. .|
WGSM-AM/Huntington
(Nassau-Suffolk)

PRICE: $2.5 million

TERMS: Asset sale for cash
BUYER: K Radlo Inc., headed by
President Young Kwon. Phone: 718-
358-4219. It owns no other stations.
SELLER: Barnstable Broadcasting

-Inc., headed by President/COO

Michael Kaneb. Phone: 617-527-
0062

FREQUENCY: 740 kHz

POWER: 25kw day/43 watts night
FORMAT: Ethnic

FM CP/Fairview (Erie)
PRICE: Undisclosed

TERMS: Terms unavailable

BUYER: NextMedia Group, headed
by President/co-COO Skip Weller.
Phone: 303-694-9118. It owns 56
other stations, including WFNN-AM,
WLKK-AM, WFGO-FM, WRKT-FM &
WRTS-FM/Erie.

SELLER: Fairview Radio Inc.,
headed by President Teri Anzivino.
No phone listed.

FREQUENCY: 93.9 MHz

POWER: 6kw at 253 feet

FORMAT: N/A

WWNL-AM/Pittsburgh
PRICE: $900,000

TERMS: Asset sale for cash
BUYER: Wilkins Communications
Network Inc., headed by President
RobertWilkins. Phone: 864-585-1885.
It owns seven other stations. This rep-
resents its entry into the market.
SELLER: Mortenson Broadcasting
Co., headed by President Jack
Mortenson. Phone: 859-245-1000
FREQUENCY: 1080 kHz

POWER: 50kw

FORMAT: Contemporary Christian

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

® WIRA-AM/Fort Pierce, FL $350,000

® WBTR-AM/Carroliton, GA $575,000

©® WFXW-AM/Geneva (Joliet), IL $55,000

® WCUP-FM/L'Anse, M| Undisclosed

® WGSM-AM/Huntington (Nassau-Suffolk), NY $2.5 million
® FM CP/Fairview (Erie), PA Undisclosed

® WWNL-AM/Pittsburgh, PA $900,000

® WICE-AM/Pawtucket (Providence), Rl $2.46 million

® WHRC-AM/West Warwick (Providence), Rl $410,000
® WISM-FM/Altoona (Eau Claire), Wi $2.4 million

® KIML-AM & KAML-FM/Gillette, WY $1.2 million

BROKER: John Pierce of John
Pierce & Co.

" Rhod

WICE-AM/Pawtucket
(Providence)

PRICE: $2.46 million

TERMS: Asset sale for cash
BUYER: ABC Inc., headed by Presi-
dent/Broadcast Group Bob Cailahan.
Phone: 212-456-6118. It owns 54
other stations, including WHRC-AM/
West Warwick (Providence) (see be-
low).

SELLER: AAA Entertainment,
headed by President/CEQ John
McGuire. Phone: 401-726-1550
FREQUENCY: 550 kHz

POWER: 1kw day/500 watts night
FORMAT: Children’s

WHRC-AM/West
Warwick (Providence)
PRICE: $410,000

TERMS: Asset sale for cash
BUYER: Hall Communications,
headed by Chairman of the Board
Bonnie Hall Rowbotham. Phone:
863-682-8184. It owns 17 other sta-
tions, including WCTK-FM/Provi-
dence-Warwick-Pawtucket.
SELLER: ABC Inc., headed by Presi-
dent/Broadcast Group Bob Callahan.
Phone: 212-456-6118
FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: Children’s

! . ! .- =l ;Ll Iq'J
WISM-FM/Altoona (Eau

Claire)

PRICE: $2.4 milion

TERMS: Asset sale for cash
BUYER: Clear Channel Communi-
cations, headed by Radio CEQ
Randy Michaels. Phone: 859-655-
2267.1towns 1,178 other stations, in-
cluding WBIZ-AM & FM, WATQ-FM,
WMEQ-FM & WQRB-FM/Eau Claire.
SELLER: Alpenglow Communica-
tions Inc., headed by President David
Barrett. Phone: 715-836-9476
FREQUENCY: 98.1 MHz

POWER: 25kw at 328 feet

FORMAT: Classic Rock

KIML-AM & KAML-FM/
Gillette

PRICE: $1.2 million

TERMS: Asset sale for cash
BUYER: Riverboat Acquisitions
LLC, headed by Principal Lary Aus-
tin. No phone listed. It owns no other
stations.

SELLER: Gillette Broadcasting Co.,
headed by President Roy Mapel.
Phone: 307-682-4747
FREQUENCY: 1270 kHz; 96.9 MHz
POWER: Skw day/1kw night; 100kw
at 456 feet

FORMAT: Country; AC

BROKER: Larry Patrick of Patrick
Communications

Bloomberg

Continued from Page 4
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XM Director Invests In Company’s Future
he Washington Postreported Monday that XM Satellite Radio Director
Randy Segal purchased 2,000 shares of the company's class A com-
mon stock, valued between $9.31 and $9.68, on March 1. Segal now holds

2 000shares.

Seattle News, Traffic Reporters Prepare Strike

etro Networks employees in Seattle are preparing for a strike. Metro/

Seattle employees chose to be represented by AFTRA in March 2000
and have been bargaining for a first contract for aimost a year. The union’s
Seattle local said last week that talks have faltered over wages, severance
pay and Metro’s demand that part-timers be ineligible for such benefits as
vacations, sick leave and severance pay. “We want to give cradit to the
company for a significant number of agreements during bargaining,” AFTRA

Continued on Page 8
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IS WHY STATIONS RUN
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AQH Share

superstar all-hn Suests, like
Janet Jackson, Shaggy,

M-F SATURDAY " SUNDAY M - SUN Madonna, Destiny’s Child,
7P - 12M 7P -12M 7P - 12M 6A - 12M 2 .
Lenny Kravitz, Dido, Nelly, and
Z95/San Francisco/W 18 - 34 » Z95/San Francisco/P 12+ Nelly Furtado.
& €
aFe oS v - .
. ajnd J“’.‘)‘) — .’ sale artment gets

a premium program they can
sell to sponsors at premium
rates.

o |r;‘ } i g
e

M-F SATURDAY SUNDAY
TP-12M TP-12M TP-12M

gets the biggest party on the

planet to promote you as the

In these competitive CHR/Hot AC times  weekend party headquarters
you need to lock up Open House Party station in your market.
before you have to program against !

M-F SATURDAY SUNDAY M - SUN
TRI2M TP12M TP-12M 6A - 12M

And the incredible electric
Call Rich, Sean or Gary at Superadio energy of host John Garabedian
,, at once for mfo and to check makes your competition sound
. | availability in your market. Iike feeble wimps.

Source: Arbitron AQH share, San Francisco, Fall, 2000

508.480.9000 - www.superadio.com
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Continued from Page 4

his companies, especially their abil-
ity to weather a soft market. He com-
mented. “We've said in the past. and
we'll reiterate it today, that if there is
10 be a recession, we just aren’t go-
ing to be there. We're just not going
1o participate. Advertising is alive and
well and living at Viacom.”

Meanwhile, Disney — which op-
erates its fiscal year between Septem-
ber and August — reported a 4% de-
crease in pro forma revenues, to $6
billion. for the quarter ended March
31. Net income increased 33%, how-
ever, to $391 million, and earnings
per share jumped 36%.

For the first two quarters of fiscal
year 2001 pro forma revenue in-
creased 2%. to $13.5 billion, and seg-
ment operating income increased
15%. to $2.3 billion. Net incoine in-
creased 31%. 10 $908 million, and
earnings per share increased 30%.
Disney also reported that its Media
Networks division’s pro forma rev-
enue was $2.2 million; $1.4 million
was from the broadcasting segment.

Arbitron Sees Growth
In Debut Q1

In its first quarter as a publicly
traded company Arbitron reported
revenue of $60.2 million. an increase
of more than 8% over Q1 2000, when
the company was a division of
Ceridian Corp. EBITDA was $28.4
million for Q1 2001. an increase of
close to 12%. Net income for the
quarter was $16.3 million. an increase
of 10.8% from last year. Pro forma

(basic and diluted). up 9.8% from
2000. Looking toward Q2, Arbitron
predicts that revenues will reach $51
million, with earnings of $4 million,
or 13 cents per share. Full-year guid-
ance called for revenue growth of be-
tween 8% and 9%.

In other media-related company
earnings reports:

* Tribune blamed a decline in ad-
vertising for a steep drop in profits,
from $82.7 million, or 31 cents per
share, to $65 million, or 19 cents.
EBITDA for Tribune’s broadcasting
and entertainment division fell 11%,
to $100 million, while operating profit
for the segment declined 16%. to $71
million. Radio-division operating rev-
enues slipped from $5.8 million to
$5.7 million.

» Harris Corp.’s Q3 overall sales
rose 10%. up from $437 million to
$479 million, while sales in the
company’s broadcast communica-
tions business climbed 25%. That di-
vision also set a record for new or-
ders, which surpassed $100 million
for the quarter. Harris’ earnings per
share were 23 cents, meeting man-
agement’s expeciations.

» NetRadio reported Q1 net income
of $3.1 million, or 31 cents per share.
which includes an “extraordinary”
gain of $5.5 million, or 54 cents per
share. related to the March forgive-
ness of debt by Navarre Corporation.
Excluding the gain, the net loss for
the quarter improved to $2.3 million.
or 23 cents per diluied share, com-
pared with a net loss of $4.3 million,
or 43 cents per diluted share, in the
same period last year.

FTC

Continued from Page 1

study it conducted between Decem-
ber 2000 and March 2001. The
agency further alleged that oniy
25% of print ads and 22% of televi-
sion advertisements for explicit-
content labeled music indicated that
the music was labeled with paren-
tal-advisory stickers.

The FTC said that even when ads
feature parental-advisory labels, the
label is frequently so small that the
words are illegible, and the ads don’t
indicate why the album received the
label. The agency said, “There has
been neither self-regulatory guidance
from the RIAA nor commitments
from individual music companies to
limit placement of advertisements for
music recordings stickered with the
parental-advisory label.”

FTC Chairman Robert Pitofsky
said. “Because government intru-
sion in decisions about content
raises important First Amendment
concerns, self-regulation continues
to be the preferred solution. Unfor-
tunately, the music industry has
been disappointing in its failure to
institute positive reforms.”

In the report the FTC also scolded
the RIAA for backing off from its
stated policy against targeting
young people. In particular. the FTC
criticized the RIAA for changing its
position on the issue after the release
of the agency’s first report.

The RIAA revised its parental-ad-
visory program in August of 2000,
saying that explicit material
shouldn’t be marketed to young

people. However, it withdrew from
that policy before its effective date
after the FTC and several state attor-
neys general threatened to take ac-
tion against entertainment companies
that did not follow “voluntary guide-
lines.” In fact, a lawsuit has been filed
in California alleging that one com-
pany did not enforce voluntary guide-
lines related to the marketing of a
movie.

In a letter to the FTC at the time
the RIAA said, “A disincentive to
voluntary participation in a parental-
advisory system was established by
[the FTC’s] actions.” It then aban-
doned the policy.

RIAA President Hilary Rosen re-
leased a statement in response to the
FTC report. She defended the record-
ing industry, pointing out that one
FTC finding showed that 75% of par-
ents support the parental-advisory
sticker program and that her organi-
zation has recently taken steps to
strengthen its guidelines.

Rosen wrote, “First we established
a policy to include the parental-ad-
visory label not just on explicit sound
recordings, but also in print adver-
tisements for theserecordings. Sec-
ond, we established uniform guide-
lines urging all of our online retail
pariners to prominently display the
parental-advisory label for all
stickered products. Unfortunately,
the FTC report followed too quickly
on the heels of our implementation
of these new-efforts.”

A Sony Music spokesperson con-
tacied by R&R had no comment, and
calls to Warner Music and MCA
Records were not returned by press
time.

Continued from Page 6

Exec. Director John Sandifer said, “but {Metro owner] Westwood One is low-balling us on important economic issues,
saying Seattle is not a significant market and that our employees don’t require the same level of wages and benefits
as employees elsewhere.” Metro representatives had not.returned R&R's calls by press time.

SBS Fails To Disclose Auditors’ Fees

panish Broadcasting System failed to disclose how much it annually pays its auditing firm as required by a
Securities & Exchange Commission rule that took effect Feb. 5. A survey conducted by the University of Mem-
phis found that SBS was one of 54 companies that filed annual reports or proxy statements after Feb. 5 but failed to
include the information, the Wall Street Journalreported. SBS spokesperson Jason Shrinsky told the paper that he

doesn't know why the company didn't disclose what it paid KPMG and referred questions to SBS' attorney.

Interep Announces Revenue Campaign

nterep on Tuesday announced a $1.5 million campaign to increase national sales over the next 18 months. The

campaign will include a $200,000 matching donation to Arbitron’s proposed Radio Effectiveness Lab (R&R 4/6),
additional funding to support RAB initiatives for industry advancement, money to create more effective ads, a series
of “power event” seminars to educate advertisers and agencies on radio’s effectiveness, a press effort tc raise radio’s
visibility in business publications and a plan to help company sellers develop new business. The plan will also target
national advertisers to promote the benefits of radio advertising, especially during economic downturns.

GlobalMedia.com Loses Nasdaq Appeal, Names Chairman/CEO
lobalMedia.com lost its appeal before Nasdaq last week and was taken off the Nasdaq National Market on April
17.The stock is now trading on the NASD Over-The-Counter Bulletin Board under the symbol “GLMC." The
company received notice Feb. 21 that its common stock had failed to maintain the minimum bid price of atleast $1 that

is required for a continued Nasdagq listing.

In other news from GlobalMedia, Adam Radly has been named the company’s Chairman/CEQ. His Australia-
based Radly Corp. is merging with GiobalMedia in a cash and stock deal. Radly Corp. owns about 45% of Isis
Communications, whose broadcast media subsidiary focuses on sports and entertainment broadcasting. Set to
close fater this month or in early May, the deal is intended to help Global implement a restructured business plan that
focuses on Internet video, websites and wireless technologles for the sports and entertainment industries. Michael

Metcalfe is currentiy GlobalMedia President/CEQ.

Awards
Continued from Page 1

bagged 17 total nominations this year
— the most of any record company.

Back on the radio side, Group Ex-
ecutive of the Year nominations have
gone to Entercom’s David Field,
Infinity’s John Gehron, Radio One’s
Alfred Liggins, Ciear Channel’s
Randy Michaels, Emmis’ Doyle Rose

and Citadel's Larry Wilson. Michaels
was last year’s Group Executive of the
Year. A complete list of the national
radio nominees follows. The various
record and radio nominees are listed
throughout the issue.

These nominees were selected in
an initial round of balloting of R&R
readers that occurred in February.
Nominations for the final ballot were
then distilled to a maximum of six

candidates per category.

The final-round ballots are en-
closed with this week's issue of R&R
sent to radio stations, -ecord compa-
nies and other eligible members of
the radio and recording industry. They
must be returned by May 11 to the
accounting firm of Miller, Kaplan,
Arase & Co., and the results will be
revealed at R&R Convention 2001,
June 14-16 in Los Angeles.

GROUP EXECUTIVE OF THE YEAR
David Field - Entercom
John Gehron - Infinity
Alfred Liggins — Radio One
Randy Michaels — Clear Channel
Doyle Rose —Emmis
Larry Wilson — Citadel

STATION OF THE YEAR (MARKETS 1-25)

WBBM-FM/Chicago
KPLX/Dallas-Ft. Worth
KROQ/Los Angeles
WEDR/Miami
WHTZ/New York
WBEB/Philadelphia

STATION OF THE YEAR (MARKETS 26-100)

WRCH/Hartford
WRBO/Memphis
KPIG/Monterey-Salinas
WCDX/Richmond
KFRG/Riverside
KISS/San Antonio

STATION OF THE YEAR (MARKETS 101+)

KQXR/Boise, D
WUSY/Chattanooga, TN
WZFX/Fayetteville, NC
KMGQ/Santa Barbara, CA
WPST/Trenton, NJ
KBLZ Tyler-Longview,TX

GM OF THE YEAR (MARKETS 1-25)

Bob Call - Jefferson-Piiot/Denver
Judy Ellis - Emmis/New York
Steve Ennen —WUSN/Chicago
Mike Glickenhaus - Clear Channel/San Diego
Drew Horowitz — Bonneville/Chicago
Roy Laughlin —Clear Channel/l.os Angeles

GM OF THE YEAR (MARKETS 26-100)

Janet Armstead - Clear Channel/Norfolk
Linda Byrd — Clear Channel/Oriando
Suzanne McDonald - Infinity/Hartford
John Moen - Clear Channel/Oklahoma City
William Saurer —Citadel/Buftalo
Chris Wheat — Clear Channel/indianapolis

GM OF THE YEAR (MARKETS 101+)

Cary Camp - Access 1/Shrevepart, LA
Gary Grossman — Clear Channel/Corvalis
and Albany, OR
Bob Jung — Midwest Communications/Nausau, Wi
Tony Richards - Federated/Ft. Wayne, IN
Jake Russell - Pamal/Newburgh-Middietown-
Poughkeepsie, NY
Gary Spurgeon — Regent/Erie, PA

MARKETING/PROMOTION DIRECTOR
OF THE YEAR

Mike Biemolt—WBBM-FM/Chicago
Lauri Brooks -WYCD/Detroit
Bonnle Hotfman - WBEB/Phllade phia
Jennifer McElroy —-WEBN/Cincimnati
Sammy Simpson -WHTZ/New York
Amy Stevens — KROQ/Los Angeles

SYNDICATED PERSONALITY/
SHOW OF THE YEAR

American Top 40 With Casey Kasem— Premiere
Radio Networks
Bob & Tom - Premiere Radio Networks
Rick Dees Weekly Top 40— Premiere Radio
Networks
Delilah—- Broadcast Programming
Tom Joyner Morning Show— ABC Radic: Networks
Howard Stern Show— Don Buchwald & Assoc.
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The trustees of the Foundation of American Women
in Radio and Television invite you to celebrate
quality programming by, for and about women at...

e

Anne Heche

May 31, 2001 The Plaza Hotel New York City

Emcee & Honorary Chair

Black Tie Dinner and Awards Program 6:30.— 10:00 p.m.

Gracie Allen Awards™ Sponsorship and Gala Registration

Individual Tickets

Q Advarce purchase (by 5/21) ... .. $175
Q AWRT member

Q Tickets at the door

Fcr more information, contact AWRT at (703) 506-3290.

Payment Information
Q Check/Money Order (payable to AWRTF)
QVISA Q MasterCard Q American Express

Card Number

Expiraticn Date

S gnatur2

Total Enclosed

Name

Title

Company

Full Adcress

City/Stzte/Zip

Phone

Fax

Sponsership Opportunities

Q President’s Circle | $10,000

* 10 VIP passes to the 2001 Gracie Allen Awards™
fone -able}

¢ A full-page ad in the awards p-ogram

* QOppcrtunity to distribute a prcmotional item at
the event
Recojnition as a sponsor in p-ess releases,
mark2ting collateral and on-site event signage

Q Producer | $7.500

» Six V P passes to tre 2001 Gracie Allen Awards™

» A ful-page ad in the awards grogram

* Opportunity to distribute a promotional item at
the event
Reccgnition as a sponsor in gress releases,
marketing collateral and on-site event signage

Q Director | $5,000

« Four VIP passes to the 2001 ‘3racie Allen
Awa-ds™

* A half-page ad in the awards program

» Recognition as a sponsor in press releases,
marketing collateral and on-s te event signage

Send with payment to

AWRT

1595 Spring Hill Road, Suite 330
Vienra, VA 22182

Fax: '703) 506-3266

Phone: (703) 506-3290
wwvvawrt.org

All proceeds benefit the
Foundation of AWRT

Gracies Spansors
T1eFouncatien cf AWRT
g-a"efully ackngauidges

. thefollowing?2(Cl Gracre s

Samnsors n&ma T genesgis
support aad comnBuLonE

Comporate

» ABC, lc.
ABC Fad c Netweorss
CBS, lmc. p; i
CNN e E
ETV Endowment of SEN/SLE!
nside Ecition k
_ifetire Television 7
or Womz1 ‘e
-oreen: Arous Froductions, Jnc:
\latio~al Baszetball Assaciation

= \IBC, Inc.
New Lin2 Telzv sicne
NFL Fims
Nightly Bus ress Repori

» Oxygzn Med a
Philig Morris
Companies, nz.

= Prud=nte!
= SonyCcracration of

Amer-ce

Telep cuwes Produstions/
The Fosi2 0" Donnell S7cw
United Paramoun:
Netvaor< (LPN

WE: WCMEM'S
ENTERTAINMENT

WNYZ Rad'c

Publicat ons
* Broadcast g X Ceblls

» * Elecwonc Media®

* Fim& J/dea ]
* Radid & Re-fc;dsi,

For more information about sponsorship, contact Maria Brennan at (703} 506-3290.
For meava information, contact The Larose Group.at (415) 546-9608.

* Radid Ink

AMERICAN WOMEN ™
IN RADIO & TELEVISION ) YEARS
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J u ne 1 4 —1 6 The Century Plaza Hotel & Spa
, Los Angeles, California

e

information: registrationfees:

* OMLINE registration st WWW.rronline.com (0)-3ORMORE* ON OR BEFORE MAY 4,2001 3+ $375 EACH
e FAX this form to: (310) 203-8450 (O SINGLE ON OR BEFORE MAY 4, 2001 s+ $425 EACH
*» MAIL to: (O 3 0R MORE* MAY 5 - JUNE 8, 2001 i+ $450 EACH
R&R CONVENTION 2001 () SINGLE MAY 5 - JUNE 8, 2001 s+ $475 EACH
1010C Santa Monica Blvd., 5th Floor
Los Angeles, CA 90067-4004 O EXTRA THURSDAY COCKTAIL TICKETS e $ B5EACH

- 8,2001 2. EACH
Please print carefully or type in the form below. Full payment must O Op-S1= HEGETRSHONAETERSILNE ER

accompany registraticn form. Please include a separate form for * )
each registration. Photocopies are acceptable. All 3 Attendee Names Must Be Submitted Together
Registrations are non-transferable.

mailing address: method of payment:

o | Amount Enclosed: $ -
Name
Visa O MasterCard O AMEX O Discover O Check O
Thie
Cali Leh—e-rsa'n;ny Name Format Account Number Exp. Date:
Street =7 il >y i .Prlnl Cardhoider's Name I T
City State  Zip Cardholder's Signature 4 3
B 3 = o, N A L ]
Telephone # Faxd CANCELLATION POLICY: All cancellations must be submitted in writing.

A fult refund less a $75.00 administrative tee will be issued after the convention

if notification Is received on or before May 4, 2001. Cancaellations received
E-mall ] between May 5-13, 2001 will be subject to a $150.00 canceliation fee.

No refund will be issued tor cancellations after May 18, 2001 or for “no shows”

THE CENTURY PLALA

HOTEL & SPA Tell them it's the Radio & Records Convention.

) WESTIN HOTELS & RESORTS. Please do not call R&R for hotel reservations. Thank you.

TYPE OF ROOM CONVENTION RATES * To confirm your reservation, your arrival must be
PLAZA SINGLE (1 PERSON) $200.00 guaranteed by charging two nights deposit to a major
ST. REGIS (1 PERSON) $265.00 credit card, or you may send payment by mail.

+* Deposits will be refunded only if reservation is

225.00

PLAZA DOUBLE (2 PEOPLE) $: cancelled by May 24, 2001,
ST. REGIS (2 PEOPLE) §290.00 i+ Reservations requested after May 24, 2001 or after
PLAZA SUITES $500.00 and up the room block has been filled are subject to availability
ST. REGIS SUITES $775.00 and up and may not be available at the convention rate.

** Check in time is 4:00 pm; check out time is 12 noon.

For RESERVATIONS, please call: Mailing Address: The Century Plaza Hotel & Spa

(31 0) 551-3300 or 1 (800) WESTIN-1. 2025 Avenue Of The Stars, Los Angeles, CA 90067
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¢ Industry Achievement Award Nominees continue, Page 13

*» Marketing/Promotion Director nominees, Page 14

o The Competitive Edge with John Parikhal, Page 15

management' mafkeﬁng

sales

“Management is efficiency in climbing the ladder of
success. Leadership determines whether the ladder is

leaning against the right wall.”
— Stephen R. Covey

By Pam Baker Eachyear R&R pays tribute to
Taws & Murkeirg [dir radio and record executives
Jambator@mouizecom  with the R&R Industry
[ Achievement Awards. The
awards were created to honor
| those individuals whose con-
tributions display an unparal-
! leled level of hard work,
creativity, dedication and pas-
sion for their stations and
record labels.

Ithought you'd like to know
a little about the nominees for
General Manager of the Year and Marketing/
Promotion Director of the Year, so, in addition to
listing the stations they are responsible for, I've
asked the nominees to share some information
about their accomplishments and why they love the
radio industry.

Ballots appear in this issue — don’t forget to mail
yours! All entries must be received by Miller,
Kaplan, Arase & Co. by May 11. Winners will be
announced at R&R Convention 2001, June 14-16 at
the Century Plaza Hotel in Los Angeles.

GENERAL MANAGER OF THE YEAR (MARNETS 1-25)

m BOBCALL

| | SR, VP/GM OF KCKK-AM, KKFN-AM, KJCD-
FM, KQKS-FM & KYGO-FMVDENVER
' (JEFFERSON-PILOT)
My greatest accomplishment in
the past year....

“While I don’t consider this my
greatest accomplishment, 1 am
most proud of our launch of
Smooth Jazz CD 104.3 [KJCD] in
September 2000. Listeners and clients have been
extremely enthusiastic. I am also very proud of the
fact that KYGO won Major Market Station of the
Year from the Country Music Association. That
recognition was the result of an outstanding effort
by the entire KYGO staff.”

I love the radio industry because....

“After all the change we've endured in the past 10
years, it is still about putting together a great-sounding
product with passion and emotion that connect with
the listener. Creating a great-sounding radio station
and seeing the results in the satisfaction of our staff,
listeners and clients is as much fun for me today as it
was when I got into the business. I look forward to
coming to work each day as much as ever.”

JUBY ELLIS
SR. VP/MARKET MANAGER OF WQCD-FM,
WOHT-FM, WRKS-FNUNEW YORK (EMMIS)

My greatest accomplishment in
the past year....

“Not pissing off [Emmis Presi-
dent/CEO] Jeff Smulyan or [Radio
Division President] Doyle Rose
enough to get fired.”

R&R INDUSTRY ACHIEVEMENT AWARD NOMINEES
HONORING GENERAL MANAGERS AND MARKETING/PROMOTION DIRECTORS

I'love the radio industry because....
“It is filled with wonderfully talented and creative

people.”

g STEVE ENNEN
VP/GM OF WUSH-FI/CHICAED (NFINITY)

My greatest accomplishment in the
¥ past year....

| “Starting a scholarship in memory
. of my son Erich for a radio student at
Southern Illinois University. Raising
$1.2 million during WUSN’s Radio-
thon for St. Jude’s Children’s Cancer
Research Hospital. WUSN's becom-
ing the No. 1-billing radio station in Chicago. Being
asked to serve on the board of directors for the Country
Music Association and on the alumni advisory board
of directors for the Southern Dllinois University School
of Mass Communications and Media Arts.”

I'love the radio industry because....

“I love radio for the people who work in it and the
constant change. Radio lives in a very creative and
innovative environment, and people who are attracted
to work with constant change enjoy the challenge.
Radio is personal to the listeners and to the people who
choose to work in it. Radio is immediate and mobile,
two key factors that other media are still dying to
duplicate. Also, each radio audience is a community.
Radio recognizes that and does great public service and
charity work that represents that community.”

MIKE GLICKENHAUS

YP/MARKET MANAGER, FM STATIONS: NGB,
KHTS, KI0Z, KJQY, KMSX, XHRM & XTRA/SAN
DIEGO (CLEAR CHANNEL)

My greatest accomplishment in the
past year....

“Clear Channel allows us to put a
percentage of every dollar by which
we exceed our budget into an
employee bonus pool. This past year
— due to the tremendous success we had in blowing
away our budgets — we shared more money with our
employees than ever before.

“T am also very proud of the fact that we are in the
process of moving all of our stations into the same facility.
That has consumed a great deal of the last year, but when
it'scompleted, it will further change the ways in which we
are able to perform for our listeners and advertisers, and it
will create an outstanding environment for our em-
ployees.”

I love the radio industry because....

“The magic that comes out of the speakers can be
amazing. The excitement and the constantly changing
nature of this business are totally addictive. I love the
passionate and creative people who make up this
industry. I love the industry because of the way we can
make cash registers and phones ring for our clients and
give bells and whistles to our listeners. I guess I am
totally hooked.”

DREW HOROWITZ

SR. VP OF BONNEVILLE INTERNATIONAL AND
PRESIDENT/GM OF WTMX-FN/CHICAGO
(BONNEVILLE)

My greatest accomplishment in the
past year....

“Winning the NAB Crystal
Award. We had been nominated the
previous two years, and we had the
entire station focused on winning. It
brought the staff together with a common goal. Being
a Bonneville station, we already had the culture that
makes Crystal Award winners. We do so much for the
community every year, and it was nice to have all the
hard woik recognized. Winning the Crystai show-
cases what is good about radio.”

I love the radio industry because....

“It is fun and makes a difference in people’s lives. I
get to work inan industry that is always changing and
creating new challenges. It is one of the few business
models that integrates entertainment with business to
deliver the bottom line. The industry is surviving one
of the largest consolidations ever with the landscape
changing daily, but the core remains the same: Play
the hits and have fun. It's not as much fun as it once
was, because we are taking ourselves too seriously.
We are allowing Wall Street instead of Main Street to
direct where we are going. But radio has faced far
greater threats over the decades, and we are sti'l here.
Radio may have temporarily lost its way, but it has an
uncanny knack for survival.”

ROY LAUGHLIN

LOS ANGELES MARNET PRESIDENT: KFI-AM,
KLAG-AM, KXTA-AM, KBIG-FM, KCMG-FM,
NIIS-FM, KOST-FM & KYSR-FM (CLEAR
CHANNEL)

My greatest accomplishment in the
past year....

“Last year I was President/GM of
KXTA & KIIS, managing the Dodg-
ers games and more on the AM and
Rick Dees and more on the FM. My greatest
accomplishment last year was managing the longest-
running and highest-billing Sports station in Los
Angeles, KXTA, and managing the No. 1 biller in the
radio industry, KIIS-FM.”

I love the radio industry because....

“ Anything is possible.”

BEMERAL MANAEER DF THE TEAR (MARKETS 26-100)

JANET ARMSTEAD

VP/GM OF WBHH-FM, WJCD-FM, WOWI-FM &
WSVY-FWUNORFOLK (CLEAR CHANNEL)

My greatest accomplishment in the

past year....

§  “Keeping our heads above water
and swimming with the sharks
without getting eaten alive amid the
Urban-format competitors in Norfolk.

Continued on Next Page
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There are nine signals with programming content
aimed at Norfolk’s Urban listeners —and rumor has
it there’s another on the way.”
I love the radio industry because....

“lt's fast-paced, fun, challenging, ever-changing
and the best form of mental aerobics anywhere.”

LINDA BYRD

VP/MARKET MANAGER: WFLF-AM, WQTM-
AM, WJRR-FM, WMGF-FM, WSHE-FM,
WTKS-FM & WXXL-FM/ORLANDO (CLEAR
CHANNEL)

My greatest accomplishment in
the past year....

“Being honored by Clear Channel
as General Manager of the Year.”
I'love the radio industry because....
“We can make a difference in people’s lives.”

SUZANNE MCDONALD
VP/GM OF WTIC-AM, WRCH-FM, WTIC-FM &
WZMX-FNVHARTFORD (INFINITY)

| My greatest accomplishment in
| the past year....

“Celebrating my 30th anniversa-
ry in a career that has afforded me
the opportunity to learn so much
and have so many great times along
the way.”

I love the radio industry because....

“It incorporates so many of the aspects of life that
are important to me — a family atmosphere, per-
sonal enjoyment, career opportunities and commu-
nity involvement.”

JOHN MOEN

VP/MARKET MANAGER OF KEBC-AM, KGYN-
AM, KTOK-AM, WKY-AM, KJVO-FM, KOSR-
FM, KTST-FM & IXXY-FNVOKLAHOMA CITY
(CLEAR CHANNEL)

y My greatest accomplishment in
the past year....

“Having our great staffs win the
Oklahoma Association of Broad-
casters Station of the Year Award
for CHR/Pop KJYO and a record four awards for
News/Talk KTOK and our Soft AC, KQSR,
becoming No. 1in the format in a short time. Overall,
maintaining No. 1 in ratings and revenue for our
cluster in Oklahoma City amid new and more
intense competition.”

I'love the radio industry because....

“Even amid all the changes, radio continues to
fuel passion and excitement. Radio achieves terrific
results from client marketing strategies with various
brands that allow customer-to-customer advertising
opportunities. Consolidation has allowed the radio
industry to compete more than effectively with other
media through the unparalleled reach it now
represents. Additionally, radio is committed to the
community when it's needed. When we faced the
Oklahoma City bombing and an F5 tornado over a
relatively short time, our employees quickly became
a resource for the community, in addition to raising

thousands of dollars for the most needy. We were co-
winners of the NAB's Service to America Guardian
Award and the governor's Humanitarian Award.
Making a difference by helping people in need is the
real payoff.”

BILL SAURER
VP/GM OF WHLD-AM, WMNY-AM, WEDG-FM,
WERF-FM & WHTT-FN/BUFFALO, NY (CITADEL)

My greatest accomplishment in the
past year....

“Taking care of and guiding our
people during the transition from
Mercury Radio Communications to
Citadel Communications.”
1love the radio industry because....

“It pervades everything. Radio is part of every
person’s life and every business every day. That's a lot
of power and responsibility.”

CHRIS WHEAT

REGLOMAL VP AND GM OF WNDE-AM, WFBQ-FM,
WRZX-FHAKDANAPOLIS AND THE BOB & TON
SHOW (CLEAR CHANNEL)

My greatest accomplishment in the
past year....

“During a tumultuous year, devel-
oping our station cluster into a family
unit.”

I love the radio industry because....

“Is this a real job? Real fun and real business, all
rolled into one.”

GEMERAL MANAGER OF THE YEAR
(MARKETS 101 AND SMALLER)

| CARY CAMP
' GM of KOKA-AM, KBTT-FM, KDS-FM, KLXL-FM,
KSYR-FM, KTAL-FM & HYLA-FM/Stirevepord, LA
(Access 1)
s, ﬁ My greatest accomplishment in the
|-, past year....
“Was to sell our small group of
stations in Shreveport to Access 1
Communications and help negotiate
to purchase two other groups of
stations in the market to form the largest radio group in
Shreveport.”
I love the radio industry because....
“Each and every day presents new challenges. There
is never a dull moment.”

GARY GROSSMAN

VYP/GM OF KLOG-AM, KRKT-AM, KEJO-FM, KFLY-
FM, KLOO-FM & KRIT-FAWALBANY, OR (CLEAR
CHANNEL)

' My greatest accomplishment in the
past year....

“Was the growth of my staff and
stations in the midst of ongoing daily
change.”

I love the radio industry because....

“Radio is a driving force for good when we do it to
the best of our ability, from entertainment to informing
the community to making lives better for listeners,
clients and the people who work in the industry. Radio
has a rich past and a bright future.”

BOB JUNG

VP/GM OF WRIG-AM, WSAU-AM, WDEZ-FM,

A WIFC-FM, WIZD-FM & WOFM-FN/WAUSAU,
" WI (WIDWEST COMMUNICATIONS)

My greatest accomplishment in

the past year....

“Hiring more great people who
have helped our company reach
new levels of success.”

Ilove the radio industry because....

“Itis my passion. It challenges, excites, stimulates
and motivates me every day. It is an industry that
continues to grow and change in a positive way. 1 feel
lucky to be a part of it.”

TONY RICHARDS

GM OF WONO-AM, WOWO-AM, WMEE-FM
& WOHK-FM/FT. WAYNE, IN (FEDERATED
MEDIA)

My greatest accomplishment in
the past year....

“Contributing to the accomplish-
ment of our goal of having the Fed-
erated Media stations in Ft. Wayne
rank first, second, third, fourth and
fifth in the spring 2000 Arbitron.”

I love the radio industry because....
“I learn something new every day.”

JAKE RUSSELL

VP/GM OF WLNA-AM & WHUD-FM/
WESTCHESTER AND WBNR-AM &
WSPN-FRUPDUGHKEEPSIE, NY (PAMAL
BROADCASTING)

My greatest accomplishment in
the past year....

“Last July started my 31st year in
the broadcasting industry — all of it
in radio.”

I love the radio industry because....

“It has never provided me one ounce of boredom.
Indeed, it has provided me many pounds of anxiety,
anguish, laughter, security, insecurity and all the
other trappings of a wild and crazy roller-coaster
ride — but never once boredom.”

GARY SPURGEON

VP/GM OF WRIE-AM, WXKC-FM & WXTA-
FNVERIE, PA

(REGENT COMMURICATIONS]

My greatest accomplishment in
the past year....

“Guiding, working and growing
with this staff through incredible
changes in 2000, both from an
internal operations standpoint and
by introducing new digital technology. Our entire
staff rose to the occasion and are now thriving on the
new systems. My hat is off to the openness, dedi-
cation and faith that the staff at Regent Communica-
tions/Erie had in me, these systems and the
technology.”

I love the radio industry because....

“Because of the creativity and diversity of people
and personalities and because of the significant
impact that we can make in the local community and
the important part we play in the daily lives of our
listeners. Eachday is very different. And this is show
business!”

Continued on Page 14
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R&R INDUSTRY ACHIEVEMENT AWARD NOMINEES

Continued from Page 13

MARKETING/PROMOTIONS DIRECTOR OF THE YEAR

MICHAEL BIEMOLT

MARKETING & PROMOTION DIRECTOR
OF CHR/RHYTHMIC WBEBM-FM (B-86)/
CHICAGO (INFINITY)

My greatest accomplishment
in the past year....

e
A e

- “There are many, but pro-

- ducing the eighth annual B-96

F Summerbash to asellout crowd
.ﬁmﬁw,. W of 60,000 was the highlight, as

it is every year.”

My top five reasons for being part of the radio
industry: .

1. “B-96, B-96, B-96 — the best station in the
country.”

2. “Creating promotions that generate a lot of
revenue.”

3. “All the friends I have made over the years.”

4. "My outstanding staff.”

5. “The ‘big’ paychecks.”

LAURI BROOKS .

DIRECTORMARKETINE & PROMOTIONS

o OF WYCD-FM (COUNTRY 99.5)/DETROIT
i (INFINITY)

My greatest accomplishment

in the past year....

1 would have to say with-
out a doubt that organizing the
second annual Couptry 99.5
Cares for St. Jude Kids Radio-
thon and raising more than $1
million has been my greatest accomplishment this
year. The Radiothon was held this past February.
Not only is Country 99.5 now a member of the
‘million-dollar club,’ we’ve broken the record in
Detroit for the most money raised by radio for any
charity in the metro.”

My top five reasons for being part of the radio
industry:

1. “It’s a different job every day. Some days I go
on client calls and spend a lot of time on the phone.
Other days I get out of the office and work great
promotions like the Detroit Tigers opening-day live
broadcast.”

2.”Igettomeetalotof people. Ilove toget outon
the street and talk to our listeners. I also enjoy
meeting our clients and the occasional star or two.”

3. “There’s always room for growth, profession-
ally and personally, and always room to move up.”

4. “Thaven'thad to buy concert tickets, CDs or T-
shirts in years.”

5. “I've been in radio since I was 16. What else
would I do?”

BONNIE HOFFMAN

DIRECTOR/MARKETING & PROMOTIONS FOR
,  ACWBEB-FM (B101)/PHILADELPHIA

§  (WEAZ-FM RADIO INC.)

. My greatest accomplishment in
the past year.... .

“Ym very proud of B10l's
success with our Holiday Stock-
ing Stuffer program. This is our
holiday promotion where we
collect toys for disadvantaged
children in the Philadelphia area. Area schoolchildren
and corporate teams work together to solicit do-
nations. This program is completely spearheaded by
B101 — we do everything from sending letters to the
schools inviting them to participate to calling large
corporations and asking them to put together teams to
securing stores to be drop-off points for the toys to
picking up the stockings and delivering them to the
Salvation Army. The year 2000 marked our most
successful year to date, with 31,000 stockings
collected — it surpassed our goal of 26,000. It's also a
very gratifying promotion to work on, because you
know you're making a difference in the lives of the
children.”

My top five reasons for being part of the radio
industry:

1. “Radio is fun!”

2. “Radio is an industry that is always changing.
The day-to-day activity is never the same, and it's
always very challenging.”

3. “Radio allows you to be creative — after all,
you're only as good as your last book.”

4. “Radio is a business that encourages innovation.
It's very competitive, and you need to look at every-
thing around you to try to outpace the competition.”

5. “The radio audience is very special. Your
listeners are very passionate about the programming,
and part of the fun is learning what makes them tick
and coming up with different ways to keep them
coming back.”

JENNIFER MCELROY
PROMOTIONS DIRECTOR FOR ACTIVE ROCK
; WEBH-FAVCIMCINMATI (CLEAR CHANMEL)

7 : I ' My greatest accomplishment in

¥ . the past year....

d “Giving away $11,000 from a
* ' [ deadguy who never existed. Rest
s, | " {i @ inpeace, Gary Willis.”

\ k My top five reasons for being
part of the radio industry:

i
A

A
1. “High pay.”
2. “Short hours.”
3. "Friendly sales staff.”

4. "Job security.”
_ 5. "Hot sex with listeners I meet at remotes.”
SAMMY SIMPSON
DIRECTOR/MARKETING & ADVERTISING
FOR CHR/POP WHTZ-FNUNEW YORK
(CLEAR GHANNEL)
My greatest accomplishment
in the past year....

“Going through my first
year at Z100 — everything
from Jingle Ball to Zootopia to
helping launch our Z-VIP
programs. To be on the Z100
team is the best experience of my career and truly a
dream come true.”

My top five reasons for being part of the radio
industry:

1. “Working with a superstar team. John Fullam,
Tom Poleman, Kid Kelly, Les Hollander, Sharon
Dastur, Darren Pfeffer and the entire Z crew totally
get it and make it fun to come to work every day.”

2.“A great company. Clear Channel is rewriting
the book onhow to be the ultimate communications
resource. Who wouldn’t want to be involved in
history in the making?”

3. “New opportunities. I love the Internst and
think it’s a great opportunity for us to extend our
reach to even more consumers and help build even
more loyalty. It's so exciting to help build an online
program like Z100's Z-VIP and watch it grow from
nothing to more than 180,000 members in one year.
I think radio has such an advantage with the
Internet and programs like Z-VIP.”

4. “I can’t imagine doing anything else. 1 have
been in radio since I was 16 years old, and I still get
very excited about great-sounding stations, great
personalities and great promotions.”

5. “I love working with our listeners, customers

-and staff. It sounds cheesy, but one of the biggest

highs for me is the customer-service side. Giving
away a great prize, creating a great promotion or
giving someone a deserved pat on the back are the
things I remember most.”

AMY STEVENS

PROMOTION DIRECTOR OF
ALTERNATIVE KROQ-FMAOS ANGELES
(INFINITY)

My greatest accomplishment
in the past year....

“Not spending a single
night on the sofa in my office!”
My top five reasons for being
part of the radio industry:

1. “Kevin Weatherly.”
2. “My crew. They truly make me look good.”
3. “Scott Chatfield. He gave me my first radio
gig.”
4. “Robin Rockwell, my counterpart [at KITS-
FM] in San Francisco. She inspires me.”
5. “I get paid to do this. What's not to love?”
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CONNECTING WITH TODAY'S NEW ENTERTAINMENT ECONOMY

By John Parikhal ~ Consumers use entertain-

ment to make connec-
tions. They connect with their
deepest inner needs, with
their spirits and with their
souls. They connect with
friends by sharing emotional
experiences and sharing their
opinions. They connect with
performers by seeing them
live, by chatting about them in
e-mail or by joining fan clubs.

Consumers are becoming
accustomed to having more control over the formats
in which they get their entertainment, in the ways
their entertainment is configured and even in the
ways in which they share it. On the other hand, the
big are trying to get bigger. Clear Channel wants
2,000 radio stations and the concert business too.
Viacom wants more TV. Time Warner and America
Online have merged. Record companies are con-
solidating very fast. Bertelsmann even bought into
Napster.

Each of these cases is an attempt to re-create the
old entertainment economy. The old economy meant
trying to own as many “transmitters” as possible so
that consumers would have nowhere else to go for
entertainment. But by focusing on consolidation,
technology and digitalization, we risk missing a more
fundamental change — a change that means the old
entertainment economy is no longer king. This
change means that the most talented people in the
radio, television, film and recorded-music businesses
will use their skills in new ways if they want to
survive and remain successful.

SURVIVAL OF THE MOST CREATIVE

The old entertainment economy won’t end
quickly. It will be a lot like newspapers — even
though they’re slowly dying, they still make a lot of
money. However, the biggest opportunities for a
smart individual or a small, nimble company are in
the New Entertainment Economy. Here's why.

The old entertainment economy followed a
pattern. In the beginning the transmitters of
entertainment had all the power. If there were only
one or two radio stations or one or two TV stations or
a single cable provider in an area, the public had no
choice. All the power lay in the hands of those who
controlled the transmitters.

But after a while there were more and more
transmitters — more radio stations and more TV
stations. Then the power shifted to the formatters.
Those were the talented individuals who figured out
ways to package entertainment to reach bigger
audiences. Gordon McClendon and Todd Storz
created Top 40 radio. Barry Diller invented the Movie
of the Week. Someone created the first greatest-hits
record. Smart formatters gained more and more
power.

But after a while a lot of people got very good at
formatting. At that point power shifted to the
creators. When Bill Cosby’s Cosby Show was on top,
Cosby made more money than the president of NBC.
Jerry Seinfeld, Rush Limbaugh, Dr. Laura Schlessing-
er, Howard Stern and so many more have been able
to write their own tickets. In the New Entertainment
Economy, things have been turned upside-down.
Instead of beginning with transmitters, things begin
with creators.
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On March 25, 1925 KFWB-AM debuted in Los Angeles with 250 watts of power. Warner Brothers Studio founder Sam
Warner bought the radio station to finance his movie projects. The call letters, KFWB, stood for Keep Filming
Warner Brothers,

In this upside-down world, creators believe they
have the most power. They take their product and look
for packagers and formatters, for people who can focus
creativity in this overcommunicated world. Creators
have become better at marketing, hype and public
relations- and at using their notoriety to attract such
transmitters as radio, TV, cable or websites.

The Blair Witch Project, a famously inexpensive
independent movie, used the Internet and smart public
relations to generate huge publicity, which led to a deal
for good old-fashioned movie distribution and attention
from all the other media.

Stephen King decided to skip his transmitter, the
publisher, and issue a book directly on the Internet,

“At this time consolidated radio
companies are not taking full
advantage of their skills in pro-
motion, public relations, market-
ing and packaging. They are
taking many of their most tal-
ented people and forcing them to
do mundane jobs on five or six
different radio stations, limiting
those people’s ability to create
and innovate.”

negotiating a price per chapter. His first attempt, with
book one of The Plant, was successful, and people paid
what he asked. The second time King tried it, with The
Plant, Book 2, people weren’t paying as much as he
wanted, so he stopped posting new chapters.

Many recording artists are hoping to skip the old
model and go directly to the customer by way of the
Internet. Model and self-declared “Internet phenome-
non” Cindy Margolis has used the Internet to make
herself famous, which led her to become a fixture on
many media transmitters — she even has her own TV
show.

In other words, in the New Entertainment
Economy hype, public relations, marketing and
packaging are the most important skilis of all. The
recorded-music business and the film business have
the most experience with those skill sets, and, if they
can take full advantage of them, they should thrive in
the New Entertainment Economy.

FORMIDABLE TEAMS

You can thrive too. If the best promotion people
left radio and went looking for creators to work with,
they could make formidable teams. If the best
programmers turned their packaging skills toward
the Internet or joined with creative talent, they could
thrive in the New Entertainment Economy.

At this time consolidated radio companies are not
taking full advantage of their skills in promotion,
public relations, marketing and packaging. They are
taking many of their most talented people and forcing
them to do mundane jobs on five or six different radio
stations, limiting those people’s ability to create and
innovate. If radio is to thrive in the New
Entertainment Economy, the focus must change.

The newer technology providers aren’t much
different. Whether it's satellite-radio companies,
wireless companies or broadband providers, they all
have one thing in common: They can't rely on their
power to transmit alone. They need to focus their
people on creating compelling entertainment, they
need to package that entertainment and hype it, and
they need to produce entertainment that makes
consumers feel like they are in control.

In the New Entertainment Economy consumer
connection and consumer control are the keys. If
consumers feel they have those things, they are much
more likely to pay to participate in a fair, negotiated
deal with the entertainment providers. If they feel
bullied by old-economy providers, they will use their
technological savvy and shared knowledge to stick it
to those transmitters.

This renegotiation of power promises to be very
exciting — and very stressful. Stay tuned.

John Parikhal, CEQ of Joint Communications, is a
glabal kender in media strategy and implementation.
Hia company spacializes in identifying, capturing and
keeping sudiences, He can be reached at 203-656-
4660 or al parikhal @aol. com,
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INTERNET

Unclear Legal Requirements
Tough On Wehcasters, Lahels

M Lawyers, limits and legislation could harm both industries

By Paul Maloney Webcasters have it
RAIN: Radio And Interet tough these days.

Wewsietten Many see themselves
as pioneers, trying to stake

.~ a claim in a not-yet-estah-

# lished industry. The technol-
ogy of streaming audio is far
W from perfect — stream
performance is erratic, and
there are still no real
technical standards. In fact,
it’s so far hefore show time
that most of the audience
hasn’t showed up yet. And
until it arrives, there won’t be much in terms of
advertising revenue.

PAUL
MALONEY

But these kinds of difficulties are to be expected.
Nobody goes into business, especially in a brand-
new industry, thinking it's gonna be a -
breeze. And the record labels aren't on
Easy Street, either. They've been badly
singed by file-sharing, and the industry
isn't enjoying the sensation of control of
its property being taken out of its hands.
The labels intend to be more proactive when it
comes to music and the Internet — both in getting
legal digital music out there and in stopping
unauthorized file-sharing.

But nobody could have expected the rat's nest of
legal issues that is forcing webcasters to question

everything they do. The recent uproar over AFTRA

fees for made-for-radio spots that run online and the
resulting shutdown of hundreds of web simulcasts
by major broadcasters (R&R 4/13)
is but one of the hairy issues with
which online-audio companies are
dealing.

But the AFTRA affair is a
concern only for simulcasters of broadcast stations.
The Digital Millennium Copyright Act is the biggest
source of legal confusion for the industry as a
whole, and it's led to many months of wrangling
among Internet-onlys, traditional broadcasters-that
are simulcasting online and those who hold the
copyrights on recorded music.

First, there’s the issue of royalties. The DMCA
requires that royalties be paid on music streamed
over the Net, and in December 2000 the Copyright
Office ruled that the record labels, as well as song
publishers, must be paid royalties on streamed
music, and it reaffirmed this week that royalties will
apply to web simulcasts as well as Internet-onlys.
Last week the parties went before the Copyright
Office asking it to set the royalty amounts (R&R 4/
20). When the amounts are set, the payments could

be retroactive to October of 1998 — an expense that
would cripple many webcasters.

Who has control of streamed content is another
issue that could end up in a long court battle.
Copyright holders, represented primarily by the RIAA,
want to maintain as much control as possible over
the use of their copyrighted music, and the DMCA's
limits on song and artist rotations and program
availability seem designed to help them do that. For
Internet broadcasters, the DMCA controls and the
demands by record labels td police how web radio is
programmed are added obstacles to operating their
businesses. 1n fact, the level of control the record
labels have been given by the DMCA and by the
Copyright Office over the nascent webcasting
industry strikes many webcasters as unfair and even,
perhaps, unconstitutional.

What's A Streamer To Do?

The Copyright Office-and the courts will
end up deciding what's fair and constitu-
tional, but it would be tough to find
anyone in the webcasting business who
isn't at least a little confused. What is a
webcaster that wants to stay legal to do?

At RAIN we come across a lot of novel, innovative
ways that webcasters are making the most of new
technology to provide value to their listeners. And
why shouldn't they use the potential of the Internet to
make their listeners’ experience extra special? But
we're not so sure that everything we're seeing is
legal, or will be legal when ail the details are ironed
out.

Most — but far from all — webcasters provide a
“Now Playing” feature on their
websites or tuners. That's fine:
The DMCA says that webcasters
are obligated to-identify the song,
artist and aibum at the time each
song is played. But broadcast radio is free to leave
listeners to guess what they're hearing; most songs
on the radio are never identified either before or after
they're played. In light of that, can the requirement
that webcasters identify every song hold up in court?
If it does, will there be penalties for webcasters that
don't provide “Now Playing” features?

Many of the recording industry’s efforts to
enforce its DMCA-granted rights have been directed
at preventing the features of streamed audio that
could conceivably cut into music sales. Allowing the
existence of an “All Aretha, All the Time” web-radio
channel could conceivably lower record sales of
Aretha Franklin material — why buy a CD when you
can hear her music for free all day? Fair enough, and

Continued on Next Page
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| Agency Rep: Streams
Were ‘Unauthorized’

According to the negotiator who
" represented advertising agen-

cies during last year's AFTRA
contract tatks, media buyers were
unaware when they negotiated the
contract that radio stations were
streaming their signais on the
Internet.

Ina discussion streamed live
= on Radio Ink's website last week,
Ira Shephard, counsel and chief
negotiator for the American Asso-
ciation of Acvertising Agencies
and the Association of National
Advertisers, said, “Some stations chose to stream their
entire broadcasts without talking to advertisers to see if
they wanted it.” That is, he said they sirsamed without the
knowledge or authorization of media buyers.

A BT R A

Last year Shephard negotiated the terms of a new
three-year contract with AFTRA. In the protracted talks
the agencies agieed tc pay an additional 300% fee to
AFTRA talent in exchange for initiating Internet use ofa
spot made for radio. The fee buys the agencies unlimited
use of a spot an the Internet fcr one year with no
additional residuals, and use can be renewed for nine
months for an additionzl fee.

The current ciisis in webcasting is based on this:
AFTRA is arguing that when agencies buy spots on a
station that streams its signal on the tnzernet, that should
be considered initiation of Internet use. Shephard takes
the position that the stations’ webcasting of AFTRA spots
was “unauthorized” and that the agencies did not
approve or pay for media time on web simulcasts.

AFTRA Asst. National Exec. :
Director Mathis Dunn, who
also took part in the Radlio Ink
webcast, said the unior coes
not believe it has aclaim against radio stations; its ciaim,
based on the language of the confract, is against ad
agencies. But Shephard said that the agencies would
deny AFTRA's claim. and that, in fact, they could “im-
plead” —that is, sue —radio stations as the responsibie
parties.

But of course media buyers knew that stations were
streaming their signals! Internet streaming has been
prominently featured in most stations® madia kits and
sales pitches. Furthermore, the “hot new medium” of
Internet radio was one of the biggest news stories of
2600. There have been frequent stories about
webcasting in the Vew York Times, the Wall Street
Journal, the Industry Standard, Ad Ag2, Vired, R&R and
dozens of other publications that cne can reasonably
assume that media buyers read. Net only that, but in-
market Internet listeners are included in the Arbitron

By Kurt Hansan

RAIN: Radio And
Internet Newsletter

Continued on Next Page
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ABC Develops (:usmm Streaming

According to ABC Radio Exec. VP/New Media Geoff
Rich, ABC has temporarily taken down its webcast
streams as part of a larger plan to implement what
may turn out to be the industry’s most sophisticated
system for turning broadcast content into streams
customized for the Internet. Rich told R&R, “ABC is
rebuilding its streaming infrastructure in order to
handle the many digital-rights issues that have
emerged in the past four months, including music
rights, advertising and third-party content.

“For us, 2001 is the year that the Internet has got
to grow up. It can't do everything it wants to do. It
used to be, ‘It's the Internet, it's cute.’ But this is the
year that intellectual-property issues have got to be
addressed.”

Many ABC Radio stations have performed very
well in the Internet ratings. Talk WABC/New York,
Classic Rock KGRS/Minneapolis and News/Talk KGO
& KSFO/San Francisco have all been consistently
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Webcasters

Continued from Page 16
it means that any free on-demand service is
probably also prohibited. If | can go to a website
and listen to any Rolling Stones song | want to for
free, why buy their CDs?

Broadcast radio stations tease what's coming up
next all the time — some stations even let listeners
know when they're going to play entire albums. But
the DMCA's “sound recording performance
complement” specifically bans webcasters from
providing advance song or artist playlists for their
listeners. OK, then, what about features that let
users assemble their playlists from a limited
number of choices? Check out EGBS’s
IfltRocks.com (www.ifitrocks.com) and
HitMusic.com (www.hitmusic.com), which let users
assemble 10-song playlists. The music is streamed,
not downloadable, and it could reasonably be
argued that the sites are promoting the music,
potentially leading to sales. But do they give
listeners an illegal fevel of control? What about the
very common “What's Next” feature that teils only
the next artist who will be played? Or the popular
“Skip” button? Do they gives users so much control

near the top in MeasureCast’s weekly top 25, and
WABC has frequently taken the top spot in the
Arbitron Webcast Ratings.

ABC now streams through RealNetworks, but
Rich said that the company is developing new,
proprietary systems that can feed different com-
mercials, music beds, sweepers, jingles and
promos on stations’ webcast streams. He ex-
plained, “On the air we'll be able to have a jingle that
says '95.5 WPLJ' while on the Internet the jingle
can say 'WPLJ.com.” It's a studio-level solution, as
opposed to a server-level solution. Think of it as
having a separate mix for the Internet stream. We're
audio entertainers, and we're trying to make the end
user's experience as enjoyable as possible.”

So when will all this be rolled out? Rich said,
“We're hopeful that all of our stations will be up
with the new system in the next 60 to 90 days.”

—Kurt Hanson

RN T 7}

that they turn web stations into outfawed “interac-
tive” streams?

Testing The Limits

Los Angeles-based RadioFreeVirgin
(www.radiofreevirgin.com) is among the webcast-
ers that are testing the limits of the law with
systems that allow users to record music from
webcasts. It is considered fair use of home
recording equipment to tape music from broadcast
radio, and RadioFreeVirgin's software includes
security measures to. prevent users from sharing
recordings or transferring them to other players.
But the DMCA says webcasters must take steps to
defeat copying by listeners, and that seems to rule
out a system like RadioFreeVirgin's or the some-
what similar Bitbop tuner {Internet News & Views 3/
30).

Webcasters, the RIAA and all of their lawyers
can say what they will about the motivations and
tactics of their opponents, but it's clear that better
thought-out and more concise legislation that takes
into account the rights of all parties and leaves
room for new technology to develop and thrive is
needed.

Streams

Continued from Page 16

broadcast ratings on which media buyers base their
purchases.

| suspect that this dispute has arisen from a poorly
thought-out clause in the contract between the
agencies and AFTRA. “Passive” streaming of a spot—
when an agency doesn’t explicitly make an Internet
buy, and the streaming is incidental to a simulcast —
should probably have been exempted from the addi-
tional fees. But it wasn't.

It looks very much like the decision to tell stations
to stop streaming was made by ad agencies’ legal
departments. it seems that someone higher up in the
agencies’ chain of command should realize that it's
worth a few hundred extra dollars to have spots
played on webcasts. Let's do the math: Three
hundred percent of the standard $220 session fee is
$660. Fifty plays of a spot on, say, 50 different station
webcasts with AQH audiences of 50 people each
would give an agency 125,000 additional gross
impressions. That's a CPM of $5.28 —a good value!
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READER FEEDBACK

This week RAIN readers give their opinions on Ira
Shephard’s claim that ad buyers were unaware of
streaming, on whether the extra AFTRA fees are a
good value and on ad insertion as a solution to the
AFTRA talent-fees dispute.

From Cox Interactive Media's Mariene Kruelle:

How large was Ira Shephard’s sample size
regarding the awareness of streaming among media
buyers? Ten peopie? Any media buyer who is not
aware that radio stations are streaming should not be
buying media. Kurt Hanson is right: There have been
articles about streaming in many online and off-line
trade magazines. Many media buyers ask for banner
ads on websites as added value, and one would think
that they’d check out the radio station’s website to
make sure the content is acceptable for their client
and that the site is updated frequently and promoted
heavily on the air.

From a RAIN reader:

As an owner of an agency buying airtime on six
radio stations in Southern California, | disagree with
the assessment that it's worth the money to get spots
played on webcasts. That may be trus for national
advertisers, but 90% of my clients are local and
would derive no extra benefit from their spots’ being
webcast. “Gross impressions,” indeed. Well, I'm not
impressed! In my situation, I'd have to raise my rates
and perhaps lose business.

Kurt Hanson replies: He's right! | was thinking of
major-market and national buys in my analysis. For
the 1%-2% increase in impressions that this buyer
would get, a $660 increase in talent fees is absurd.
The AAAA and ANA did not do this buyer any favors.

From a RAIN reader:

Why should stations have to “sign up for the
technology that permits covering broadcast spots
with Internet-only ads” [Internet News & Views 4/
20]? Broadcasters have been up in the air about this
whole Internet and streaming thing from the be-
ginning. This AFTRA fee was just one more reason to
respond with a knee-jerk reaction, and everyone has
followed suit. The problem with the whole ad-
insertion thing is this: Where's the revenue? Turn
over my inventory to a company that will strip out my
local advertisers and AFTRA spots, then let them sell
my inventory and send me a check at the end of the
month? Forget it! | was a broadcaster. | think like a
broadcaster, and broadcasters believe “If they can do
it, we can do it” — and keep 100% of the money.

From WBZX & WEGE/Columbus, OH’s Hal Fish:
Right now our brightest and best minds have set

Continued on Page 18
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Hiwire Moves To Improve Ad Audio Quality

HiWire has signed a deal with B2B audio
solutions provider Octiv to use the OctiMax
program, which is designed to improve the audio
quality of streamed ads. OctiMax also lowers bit
rates, which can reduce broadcasters’ band-
width costs. The Internet ad-insertion company
has also inked an ad-insertion deal with
MusicMatch, making MusicMatch the first
company to use Hiwire's MP3 ad-insertion
technology. Hiwire now has the first system that
utilizes all three major streaming formats. In
related news, Lightningcast and M have
teamed in offering terrestrial and internet
broadcasters a single unified and standardized
method of setting up ad-insertion systems and
reporting tracking data to ad agencies by using
the iM IT ad-insertion apparatus and Light-
ningcast’s sales department.

INTERNET

NEWS & VIEWS

AudioBasket Inks Audio
News Deal With Spinner

Customized audio news and on-demand
information provider AudioBasket has teamed
with AOL Music’s popular Spinner.com to
provide up-to-the-minute content to Spinner
users. News and information are being provided
by a variety of content providers, including CNN,
the Wall Street Joumal's online edition, People,
BBC News and Entertainment Weekly. Users
may access the new features by visiting the
“News & More” section, which is accessible from
anywhere at www.spinner.com.

Live365 Ups Daley To CFO

Kathryn Daley has been elevated from VP/
Finance to CFO for Live365, which broadcasts
streaming-MP3 content on the Internet.

In Asseclation With
Radio And
Internet Newsletter

Hot new music-related World Wide Web sites,
cool cyberchats and other points of interest alongl
the information superhighway. I

 Elektra’s Angie Martinez gets Up Close and
Personal about her hip-hop sounds in an audio chat
Monday (4/30) at 8pm ET, 5pm PT (www.yanoo.com).

» They were the first act signed to Marilyn Manson's
Posthuman label. Talk to Godhead about their scary
mentor and their own industrial metal sounds Tuesday
(5/1) at 8pm ET, 5pm PT (www.getmusic.com).

o I o

i * Despite their mild-mannered name, Capitol's I

idiewild play hard-2dged punk. Talk to the Scottish
foursome Thursday (5/3) at 6pm ET, 3pm PT (www.
getmusic.com).

* New Found Glory take a break from the Warped
Tour to chat with fans Thursday (5/3) at 7pm ET, 4pm
PT (www.launch.com). |

OnTheWeb

READER FEEDBACK

Continued from Page 17

about the task of solving- the technical issues
surrounding ad-insertion for our Internet broadcasts.
Previously, most ad-insertion discussions began and
ended with the solutions being offered by such third-
party providers as HiWire and Coollink, with some sort
of revenue-sharing plan at the heart of those solutions.
| believe the best solutions will be those that put radio
stations in total control of their online revenue streams,

providing us with the tools to sell, implement and
account for online inventory on the local level. While
recent developments have given some broadcasters
pause with regard to streaming — and have given others
anexcuse to give up on it entirely — in the end radio will
figure out what's best for radio.

The views expressed in Reader Feedback are those of
the writers only. The writers are Solely responsible for
their content. R&R reserves the right to edit Reader
Feedback.

» Spend a day with one of the last real hat acts: House
of Blues streams video of a 2000 Los Angeles show by
Dwight Yoakam for 24 hours, beginning Sunday (4/29)
- at3pm ET, noon PT {www.hob.com).

* From Ziggy Stardust to the Thin White Duke: David
E Bowie’s award-winning BowieNet V. 2.0 launches two
. all-Bowie Internet radio channels for BowieNet mem-
bers (a 30-day trial membership is free). Check it out at
www.davidbowie.com.

-

—Brida Connolly

Are You Legal?

It sometimes seems that.
webcasting’s ultimate fate
will be decided in the
courts rather than by the
market. Do you know |55

what you need to do to &% ZEx Trnas. ™ e

stay legal? Are you worried about retroactive royalties? Let us
know what you think ebout the latest developments at
feedback@kurthanson.com, and read RAIN every day at
www. kurthanson.com.

Today's level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-
sored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners

costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new sign at every public event. They even make great cost-effective promotional

give-aways. Just roll of f what you need and cut.

Durable banners for an affordable price.

$ UV stabilized plastic won't fade indoors or outdoors.

Simply FAX yaur logo and ¢olor separation information

for a free price quote.

©2000 Reef Industries, Inc.

PLASTIC
BANNERS

Reef Industries
9209 Almeda Genoa
Houston, Texas 77075
1-800-231-6074
713-507-420C Fax: 713-507-4295
E-mail ll@f‘GE‘l industries.com
www.reefindustries.com
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Soundioad:
Online MP3
Organization

It’s been a while since a piece of software or a
websiie has been interesting enough to make me
stop at a trade show. That’s partly because of me-
too alphabet soup (“We're a B2B ISP..."") and
partly because innovative ==
thinking has been a bit
deadened by the gloom in
the dot-com space.

Count Soundload.com
among the truly innova-
tive.

As [ walked around the
New York Music and In-
ternet Expo, a show held 3 e
at Madison Square Gar- David Lawrence
den this past weekend. all the booths were the
same size. and it was interesting to see compa-
nies that usuaily build huge. pavilion-style areas
in the same square footage as the local club-DJ
consortium. | noticed a T-shirt and a shoulder bag
pinned on the wall behind Soundload’s table and
naturally gravitated toward a possible freebie.
Drawn in by the swag. | was captivated by the
product.

Think of Soundload as the ultimate organizer
and web-based enhancement to that huge MP3
collection you've now got taking up space on
your hard drive. A visit {o the site gets you a free
download of an applet that works in conjuinction
with the Soundlioad website to categorize and add
information to your MP3 files. Rather than hav-
ing to organize files in folders. you can put them
wherever you want. Soundload scans your hard
drive and organizes them for you by genre and
artist,

The program then adds information to each
artist’s files in a way that is simple but innova-
tive: It displays bios. photos. fan sites. concert
schedules and, soon, up-to-the-minute news
about the artists whose MP3s you have, through
partnership with the likes of Muze and
Listen.com. You can make playlists. let Sound-
load blend a playlist tor you and even synch your
collection 1o its servers for access anywhere you
have a web connection. Information you share
with Soundload is tracked and used to guide you
to other options based on your most-played ma-
terial — it discloses the database-gathering in its
terms of use.

It’s all done in an ingenious, incredibly well-
designed way. The interface is slick and Europe-
an in nature: playing with this site is like using a
Braun appliance rather than a General Electric —
the designer has executed both the Flash and the
pure HTML components of the site flawlessly. It
is a joy to play with.

The friends-and-family-funded company is
based in New York, and
it's small and agile. The
entire company may
have been behind the
banquet tables set up
for its display. but the proof was on the screen.
Check it out at rutp://soundioad.com.

NEY MUSIC COGNTHOWN
i David

Questions? Commients? david @ netmusiccoun
tdown.com, or post 1o the Internet folder on the
www rronline.com message board.
— 1
David Lawrence is heard on WGN/Chicago; is the
host of Online Today and Online Tonight, syn-
dicated high-tech/pop culture radio talk shows
from Dame-Gallagher; and is the host of the et
Music Countdown radio shows from United
Stations. A 25-year radio veteran, Lawrence was a
founder of the American Comedy Network, Is the
voice of America Online, and is a leading expert on

Internet entertainment.
— Ll ‘]

TERLtCLE e S i =

The Agility Of A Start-Up

and the technology that matter, not whatever path their company might
take in the future.

But don’t mistake flexibility for laziness: The people at Soundload
work very hard to make their product world-class and take a great
amount of pride in spending seed capital wisely. It's just that they-
don’t worry about flipping or not flipping the company for a quick
profit. How .do they plan to make money? Soundload has an
advertising and product-fulfillment aspect to its applet and site, and
it's working on label-oriented marketing reports based on usage
patterns. The path will make itself clear to this small but agile group.

n the train ride back to DC after the New York Music and Internet |

Expo, | was musing about agility and size and dedication of ateam. |
Soundload’s team is led by David Zeigler and includes two other
developers, Alex Heller and Folkert Gorter, and a designer. Three others
round out-the team. They all really love music, and | suspect that they
created Soundload for themselves rather than as a product designed to
market to the world. it feels like something that became more than a cool
thing for their close-knit group, and they simply decided.to unleash it.

“We're in a mode for either growing the company or welcoming
an acquisition,” said CEQ Rich Nelson, explaining that they got where

they are so far with money invested by friends and family. in other .
— David Lawrence

LW TW ARTIST CD/Title LW TW ARTIST CO/Title
2 1 0IDO NoAngel/“Thankyou” 1 1 SHAGGY HotShol/ "Angel,” “Wasn't"
1 2 SHAGGY Hot Shot/“Angel" — 2 2PAC Until The End Of Time/ “End”
3 3 LENNYKRAVITZ Greatest Hits/“Again” 6 3 OUTKAST Stankonia/“Frash”
4 4 JENNIFERLOPEZ . Lo/“Play,” “Cost” 2 4 JILLSCOTT Who s Jil Scott? “Walk"
5 5 AEROSMITH Just Push Piay/ “Jaded” 5 5 JARULE Ruie 3:367“Put”
12 6 K-Cl&J0JOX/“Crazy” | 3 6 JOE My Name s Joe/ “Stutter”
9 7 LIFEHOUSE NoName Face/ “Hanging” | 7 7 LUOACRIS Back For The First Time/"Southern”
8 8 CRAZYTOWN Gift Of Game/ “Buttertly” 10 8 INOIA.ARIE Acoustic Soul/ “Video™
6 9 MADONNA Music/ “Tell" | 4 9 MUSIOAjuswanaseing/“Love”
10 10 MOBY Play/“Southside” 12 10 NELLY Country Grammar/ “Ride”
11 11 COLDPLAY Parachutes/*Yefiow” | 11 11 R.KELLY 7P-2.com/“Woman's”
13 12 OAFTPUNK Discovery/ “More” | 9 12 KOFFEE BROWN Mars/Venus/“Party”
— 13 JANET Al For You/“You" i — 13 JANET All For Yow/“You"
14 14 ATC Pianet Pop/“World" | 8 14 JAGGEDEOGE JE Heartbreak/“Promise”
19 15 INCUBUS Make Yourself/ “Dirive” 14 15 TANK Force Of Nature/ “Maybe”
15 16 DUTKAST Stankonia/ “Jackson” | 13 16 112 Partlll/ “Peaches”
17 17 SCLUB7 7/“Dream” 17 17 SUNSHINEANDERSON Your Womary/ “Before”
— 18 3LW3LW/"More” 18 18 JAHEIM Ghetto Love/“Could”
20 19 NELLYFURTADD Whoa Nelly!/ "Bird" - 19 AVANT My Thoughts/ “First”
— 20 NELLY Country Grammar/“Ride” | 15 BOYZ || MEN Nathan, Michael.../ “Pass”
_ ~ e S I B
Country | NAC/Smooth Jazz
LW TW ARTIST CO/Title LW TW ARTIST COTitle
2 1 FAITHHILL Breathe/“Wings” 1 1 SADE Lovers Rock/“Side”
3 2 LEANNRIMES / Need You/“Do” 7 2 DAVEKOZ The Dance/“Love”
1 3 JESSICAANDREWS Who!Am/“Who™ 8 3 KIRKWHALUM Unconditional/ “Forever”
6 4 DIXIECHICKS Fiy/“Fall” 6 4 CRAIGCHAQUICD Panorama/Cafe”
5 5 TOBYKEITH How Do You Like Me Now/ “Kiss 4 5 BONAFIOE Royal Function/ “Hip”
4 6 DIAMOND RID One More Day/ “Day” 9 6 GEORGEBENSON Absofute Bensor/ “Medicine”
9 7 TRAVISTRITT Down The Road / Go/ “Great” 13 7 KIMWATERS One Special Moment/ “Groove”
17 8 GARY ALLAN Smoke Rings In The Dark/“Right” 12 8 JEFFGOLUB Dangerous Curves/Drop”
16 9 MARTINAMCBRIDE Emotion/ “Time” 10 9 RICKBRAUN Kisses i The Rain/“Rain”
11 10 TIMRUSHLOW Tim Rushiow/ “Misses” — 10 RIPPINGTONS Life In The Tropics/“Breeze”
12 11 BROOKS & DUNN Steers & Stripes/ “Nothing” 18 11 DAVID BENOIT Professional Dreamer/ “Miles”
7 12 LEEANNWOMACK / Hope You Dance/“Ashes” 11 12 RICHARD ELLIOT Chiff Factor/ “Who?"
10 13 KENNY CHESNEY Greatest Hits/ “Happen” ~— 13 RICKBRAUN & BONEY JAMES Shake /t Up/“R.S.V.P."
8 14 KEITHURBAN Keith Urban/“Grace” 5 14 FOUR80EAST Nocturnal/“Bumper”
— 15 SHEDAISY The Whole SheBang/ “Lucky” 2 15 JEFF KASHIWA Another Door Opens/*“Hyde”
14 16 TIMMCGRAW Greatest Hits/ “Thirty” 15 16 ERIC ESSIX Southbound: Southern Style.../ “Rainy”
13 17 SARAEVANS Born To Fly/“Ask” — 17 CHIELI MINUCCI Sweet On You/“Sunday”
15 18 TRICK PONY Trick Pony/“Pour” — 18 JEFFLORBER Kickin'/t/ “Snakebite”
— 19 PHIL VASSAR Phil Vassar/ “Rose” 17 19 JAZZMASTERS The Greatest Hits/ “Shine”
19 20 JODEEMESSINA Burn/“Burn™ — 20 NORMANBROWN Celebration/ “Paradise”
© HotAC N Alternative
LW TW ARTIST CDfitle LW TW ARTIST CO/Title
2 1 0100 No Angel/“Thankyou™ 1 1 COLDPLAY Parachutes/“Yellow”
1 2 LENNY KRAVITZ Greatest Hits/“Again” ! 2 2 DAVEMATTHEWS BANO Everyday/ “Space,” “Did"
~ 3 3 U2ANThat You Can't Leave Behind/ “Beautiful” 4 3 MOBY Piay/“Southside”
§ 6 4 CREEOHumanClay/“Arms” 6 4 INCUBUS Make Yourselt/ “Drive”
~ 4 5 MAOONNA Music/“Tell” 3 5 U2ANThat You Can't Leave Behing/ "Walk *
§ 5 6 COLDPLAY Parachutes/“Yellow" 7 6 LIFEHOUSE No Name Face/“Hanging”
§ 11 7 MOBY Play/“Southside” 5 7 LINKINPARK Hybrid Theory/ “Crawling,” “Step”
N 16 8 INCUBUS Make Yourselt/ “Drive 8 8 LIMPBIZKIT Chocoiate Starfish.../ “Way'
§ 9 9 DAVEMATTHEWS BAND Everyday/ “Did” | 10 9 3000RSOOWN Better Life/“Duck”
~ 7 10 AEROSMITH Just Push Piay/ “Jaded” 9 10 CRAZY TOWN The Gift Of The Game/ “Butterfly
t 10 11 LIFEHOUSE Mo Name Face/ “Hanging” 11 11 AARONLEWIS & FREO OURST Family Values Tour 1999/ “Outside”
t 8 12 MATCHBOX TWENTY Mad Season/ “Gone” 16 12 TRAIN Drops Of Jupiter/ “Drops”
Y 13 13 NELLYFURTAOO Whoa Neily!/ “Bird" 12 13 FUEL Something Like Humar/ “Innocent”
§ 18 14 TRAIN Drops Of Jupiter/“Drops” 13 14 AMERICAN HI-FI American Hi-Fi/ “Flavor”
~ 14 15 THECORRS /nBive/“Breathless” 15 15 REOHOTCHILIPEPPERS Cafifornication/ “Parallel”
N 17 16 VERTICAL HORIZON Everything You Want/ “Best” 14 16 PAPAROACH /nfest/“Angels’
12 17 3000RS OOWN The Better Life/ “Kryptonite” 17 17 APERFECT CIRCLE Mer De Noms/ “Hollow”
19 18 FUEL Something Like Human/“Hemorrhage” 18 18 OLEANOER Unmwind/ “There”
— 19 LEEANN WOMACK / Hope You Dance/“Dance” 19, 19 OFFSPRING Conspiracy Of One/“Want"
15 20 EVANANO JARON Evan And Jaror/ “Crazy” — 20 ORGY Vapor Transmission/"Qpticon™

words, whatever.-It's cool. And you get the sense that it’s the music

TN,

E-charis are based an weekly rankings of CO sales. d ofartists iled ly from the logfiles of reporting websites. Reporters include AtfyRad o, altavista:
radio, Amazon.com, Artist Direct.com. BamnesandNable.com, bolt Radio. B&N Radio, CONow.com, CONov: Radio, ChoiceRadio.com, City intemet Radio, DMX Music. FreeClub.com. Gracznote.com,
iWonRadio, Lycos Radio, MediAmazing, MSN-Chat. Music Choice. Musicplex, MusicMatch, NBCi Radio, PEEL Radio. Radio.Beonair.Com. Radiowave.com, Radic Free Cash.com, RadioFree Virgin, Radio

Juntos, Radio on bay 9. Rolfing Stene.com, Spinner . com The Nemurk lhe;amz.com The RadicAMP Network and UBL com. Data i

wwWw americanradiohistorvy com
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Walet Finds South
Central/Knoxville
Cluster GM Post

Taylor Walet, most recently VP/
National Sales for Clear Channel and
the former Jacor
Communica-
tions, has been
named GM of
South Central
Communica-
tions’ six-station
b | Knoxville cluster.
Walet has relo-
cated from New
York to Tennes-
see and will now
oversee Sports
WTXM-AM & FM. Classic Rock
WIMZ, AC WJXB, Alternative
WNFZ and Hot AC WRMX, which
recently signed on the air.

Walet reports to South Central
President/Radio Division Steve
Edwards. Asked why he decided to
accept the position, Walet told
R&R, “The opportunity was quite
unique, and I like the fact that
South Central is a small. privately
held company. I've heard a lot of
good things about the company,
and 1 like the competitive situation
in Knoxville. I'm from New Or-
leans, and. after weighing the pos-
sibilities. 1 decided to make the
move.”

Walet adds that although his
former position with Clear Channel
was eliminated, he still has the
highest regard for the company.
“Do not put Clear Channel in any
light but positive.” he said. “There
was an opportunity for advance-
ment, but I decided to move for per-
sonal reasons and to spend more
time with my family.”

Before joining Jacor five years
ago Walet served as GM for
KEZO-AM & FM & KKCD/
Omaha. He began his career in
1988 at WYNK/Baton Rouge.

Walet

Silva Segues To
Q Records As
Dir./Nat’l Promo

Q Records, the full-service record
label owned by cable shopping chan-
nel and e-com-
merce company
QVC, has tapped
George Silva as
Dicector/Na-
tional Promo-
tion. Silva re-
ports to GM
Alan Rubens.
Concurrently,
the label also
named Dana
Kasha-Murray

Silva

Sr. Director/A&R.

Commenting on Silva’s appoint-
ment, Rubens said, “I believe that
George’s experience and expertise
will forge greater relations with ra-
dio stations for the label. With two
Grammy Award nominations under
our belt, more than 50 releases
since our inception and the launch.

SILVA/See Page 28

XM Satellite Radio has added a
bevy of programming personnel to
its roster. The Washington, DC-
based company has hired eight new
PDs, sx MDs, nine production di-
rectors and two news anchors. Join-
ing XM as PDs are Lou Brutus,
George Taylor Morris, Tim Farley,
B.K. Kirkland, Mike Marrone, Ken
Smith, Johnny Williams and Dave
Zeimer.

Brutus most recently held the
morning shift at Alternative WHFS/
Washington. He has also hosted
shows at former Active Rocker
WRCX/Chicago and Rockers
WMMR/Philadelphia and WHJY/
Providence. It was not known at
press time what channels Brutus will
program for XM.

Morris, who was VP/Program-
ming of DiscJockey.com and who
has also programmed Adult Atema-
tive WBOS/Boston, will program one
of XM’s Classic Rock channels.

Among the other programmers:

» Farley will program XM's
NASCAR channel. He most recentiy

XM Lures 25 New Programmers

B Seven added as PDs, nine join as MDs

served as OM for WRNL & WRVA/
Richmond, in addition to Virginia
Radio Networks.

» Kirkland will program one of
XM's R&B channels. He has worked
at several Washington, DC stations
and has also consulted for KBLX/
San Francisco.

* Marrone will serve as PD for
XM's “Singer-Songwriter” channet.
He formerly served as the Manag-
ing Producer of Internet entertain-
mentcompany iCast.

» Smith, who had been an air tal-
ent at KLDE/Houston, joins XM to
program its '50s channel. He's also
been an air talentand MD for KQQK/
Houston.

* Williams will program a “Love
Songs” channel. He has worked at
a variety of radio stations and served
as host of WNIC/Detroit's Pillow Tatk
program for six years.

XM Chief Programming Officer Lee
Abrams said, “It's an incredibly excit-
ing time at XM as we're populating

XM/See Page 28

cently PD of WOCUL/Orlando.

set of pros.”

for his new role.

Alan Burns Taps Allen As Client Services Dir.

urke Allen has joined Washington, DC-based consuiting firm Alan
Burns & Associates as Client Services Director. Allen was most re-

CEO Alan Burns commented, “Burke has just the right combination of
programming knowledge and ambitious imagination to add to cur existing

Allen’s other programming credits include KISN/Salt Lake City, KMZQ/
Las Vegas and WAEV/Savannah, GA. He will relocate to Northern Virginia

VH1 Appoints Fils-Aime Sr. VP/Marketing

ntertainment giant Viacom has hired Reggie Fils-Aime as Sr.VP/
Marketing for VH1. Based in New York, he reports
to President VH1/CMT: Country Music Television John
Sykes. Sykes said, “Throughout his career Reggie’s
demonstrated the kind of strategic and creative think-
ing that has led to revenue and profit growth under
extremely competitive conditions. His approach to mar-
keting is aggressive and results-driven — exactly what
will help take the VH1 brand to the next level.”
Fils-Aime was most recently Chief Marketing Of-
ficer for Derby Cycle Corp., a manufacturer of Raleigh,
Diamondback and Univega bicycles.

Fils-Aime

Kriegler, Flint Get GC/Atlanta PD Stripes ' Gaylord Names Reed Pres./CEO, Rose Chairman

Clear Channel has selected new
PDs for two of its Atlanta proper-
ties. Dale Flint. who most recently
programmed Urban-Rock combo
WEBZ & WPPT/Panama City, FL.
has accepted similar duties at
WLDA (Wild 96.7). He succeeds
Jeff Murray. who recently trans-
ferred to the PD post at Clear
Channel’'s WQEN/Birmingham.

Concurrently. Paul Kriegler has
been named PD of Atlanta’s
WMXV (Mix 105.7). Kriegler pre-
viously programmed KEDJ/Phoe-
nix and has also served as PD of
KOZN/Kansas City and KMYZ/
Tulsa. WMXV made its on-air de-

but as a Hot AC last fall and re-
cently evolved to Classic Rock.

WLDA recently retooled its playlist |

and has shifted from CHR/Rhyth-
mic to Urban.

Commenting on the addition of
Flint and Kriegler. Clear Channel/
Atlanta OM Tim Dukes said, “Dale
and Paul have not only been re-
cruited to serve as chief caretakers
and visionaries of their respective
properties, but to round out the
Clear Channel/Atlanta program-
ming team. The way we see it.
when the company picks up an-
other couple of stations here, we'il
have a pretty good softball team.”

Linn Gets Columbia VP/Mktg. Stripes

Columbia Records has
promoted Greg Linn to
VP/Marketing. Based in
New York. he reports to Sr.
VP/Marketing & Media
Larry Jenkins.

Jenkins said, “Greg has
developed a reputation as
one of the most capable
and respected marketing
executives in the business.
He understands the impor-
tance of the big picture, yet
he remains extremely detail-ori-

| ented. His ability to work effec-
tively and creatively on projects for

| superstars and developing artists

| makes him an extremely valuable
member of our marketing team.
This is a well-deserved promotion,
and I look forward to continuing to
work closely with Greg.”

Linn said, “I want to thank [Co-
| lumbia Records Group Chairman]
| Don lenner and Larry Jenkins for

giving me the opportunity to work
with the greatest roster of talent in
the music industry. Columbia has a

wwWwW americanradiohistorvy com

Linn

heritage of developing
great artists who go on to
enjoy long and successful
careers. I'm grateful for
the opportunity to play a
part in the company’s on-
going legacy as we meet
the challenges of the fu-
ture.”

Linn began his music-in-
dustry career in 1984 as an
intern for BMG Dis-
tribution’s St. Louis branch.
From 1986-87 he served as a Field
Marketing Representative for the
Boston branch. He was appointed
Sales Representative shortly thereaf-
ter and in 1989 was promoted to
Manager/Marketing. In 1990 he
joined RCA Records as Manager/
Product Development. He was el-
evated to Associate Director in 1992
and two years later became Direc-
tor/Product Development.

Linn joined Columbia in October
1995 as Director/Marketing and
was promoted to Sr. Director/Mar-
keting in April 1999.

Hotel and entertainment operator
Gaylord Entertainment has ap-
pointed Colin Reed President/CEQ
and Michael Rose Chairman. Con-
currently, E.K. Gaylord II will step
down as company Chairman.

Reed joins Gaylord from
Harrah’s Entertainment, where he
was CFO and a member of the of-
fice of the president. He has also
held various senior management
posts at the hotel chains Promus
Companies and Holiday Corp.
Rose has been Chairman/CEO of
Promus. Harrah's and Holiday.

Commenting on the appoint-
ments. E.K. Gaylord said, “Colin
Reed and Mike Rose will bring
unique management strength to our
company based on their proven
track records of success. Colin is a
great thinker with excellent leader-
ship skills. In his role at Harrah's
he has been instrumental in build-
ing a distribution network and a
brand that have led the industry.
Colin understands the value of a
national franchise, is excellent with
investors and is commitied to flaw-
less financial execution.

“Mike Rose has been recognized

on numerous occasions as CEO of
the Year by the hotel and gaming
industries, and he has earned sig-
nificant respect from Wall Street,
sharcholders, management, em-
ployees and customers.”

Reed said. T am excited by the
opportunity to lead a company with
such well-known and highly re-
garded assets as the Opryland Ho-
tel and the Grand Ole Opry. Hav-
ing Acuff-Rose, Word Entertain-
ment, WSM Radio and other re-
spected businesses makes Gaylord
Entertainment a company with a
rich asset base.

“The planned growth of the
Opryland Hotels into Florida and
Texas, along with the established
music, media and entertainment
businesses, provide a platform for
growth and the creation of share-
holder value in the future. I believe
my experience in leveraging
brands, developing distribution
channels and enhancirg share-
holder value will be useful at
Gaylord Enterrainment. Working
with Mike again has been a goal for
me, and I look forward to his coun-
sel and thinking as we get to work.”

Elektra Entertainment
Group has elevated Jeff
Bardin to VP/Radio-Field
Promotions. Bardin is
based in New York.

Commenting on the ap-
pointment, Elektra Sr. VP/
Promotion Dennis Reese
said, “Jeff has worked ex-
tremely hard, becoming an
invaluable assct to the
Elektra family. The excel-
| lent relationship between
| Jeff and the field staff will continue

Bardin

Elektra Names Bardin VP/Radio-Field Promo

to grow as he begins in his
new capacity as vice presi-
dent.”

Bardin was most recently
Sr. Director/Top 40 Promo-
| tion and before that was
" Nationa! Director/Top 40
Promotion. He joined
Elektra in 1988 as its New
York local promotion rep-
resentative.

Bardin began his music-
industry career as a college
rep for SBK Records.
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are challenging ourselves from
within,” referring to what he called
“the split between the affiliates and
the networks.” Fritts noted that the
split comes at “an unsettling time"
and added, “There are those who
worry about the future of our asso-
ciation and our industry.” But he said
he is confident that the NAB will
continue to be “‘a vibrant, aggressive
advocate for free broadcasting.”

Fritts said that broadcasters face
new and tougher challenges, but,
thanks to a new President, a new
Congress and a new FCC, they can
expect to benefit from a lighter regu-
latory approach, although some is-
sues will be more difficult to handle.
He observed that the economic play-
ing field has been reversed and that
the industry faces its most difficult
period for advertising in 10 years.

Broadcasters are also threatened
by increased competition from sat-
ellite. cable, broadband and the
Internet, all of which are emerging
as radio faces new challenges from
digital media. However, Fritts said,
“The signs look good for the
iBiquity system providing in-band,
on-channel digital radio.”

On the low-power front, he said
that the victories of the LPFM ad-
vocates are temporary and that Sen.
John McCain has introduced legis-
lation that will roll back the LPFM
rules. He also called on broadcast-
ers to fight against the McCain-
Feingold campaign-finance reform
legislation that, he said, gives poli-
ticians “special privileges unavail-
able to the fast-food restaurant or the
auto dealership in the local market-
place.” Fritts was pleased to quote
House Commerce Committee Chair-
man Billy Tauzin, who asked. in re-
gard to the lowest unit-rate provision
of the McCain-Feingold bill, “Why

should a politician pay a lower rate
than a Ford dealer?”

Valenti Promeotes First
Amendment Rights

In his NAB 2001 keynote address
Motion Picture Association of
America President Jack Valenti fired
on what he called the “‘ever-mount-
ing laceration of the First Amend-
ment” on college campuses and “the
epidemic of campus political correct-
ness.” which, he said, shuns lively de-
bate. But perhaps what Valenti was
really doing was bracing for the
Tuesday-morning release of the FTC
report on the way Hollywood and the
recording industry portray violence
and how violence affects American
youth (see story, Page 1).

Valenti emphasized that he has one
objective: “To fortify the rights of art-
ists to create what they choose with-
out fear of government intervention
of any kind., at any level, for any rea-
son.”

During the Tuesday-morning
“FCC Chairman’s Breakfast,” newly
installed Chairman Michael Powell
said. “There is no effective way to
measure diversity.” During a ques-
tion-and-answer session with ABC-
TV's This Week co-anchor Sam
Donaldson, Powell stressed that hav-
ing multiple owners of radio stations
does not necessarily mean diverse
choices for consumers and said he
rejects the idea that the only way to
achieve diversity is by government
mandate.

About LPFM, Powell said, “We
are just going to follow through on
what we've been told to do [by Con-
gress]. We'll see where we end up.”
He also does not expect to extend the
commiission’s regulatory oversight to
the Internet. “The vehicle on which
the Internet rides is already heavily
regulated.” he said. referring to the
telephone companies that deliver
most Internet service. He added that
while he, too, sometimes raises an

Artisl/Tile . Total Piays
3LW No More (Baby I'ma Do Right) 67
BACKSTREET BOYS The Call 66
A*TEENS Bouncing Off The Ceiling (Upside Down) 66
DESTINY’S CHILD Survivor 65
DREAM He Loves U Not 65
’N SYNC Bye Bye Bye 65
AARON CARTER That's How | Beat Shaq 64
BRITNEY SPEARS Lucky 63

| AARON CARTER Aaron’s Party (Come...) 35
BAHA MEN Who Let The Dogs Out 33
SMASH MOUTH All Star 33
EIFFEL 65 Blue (Da Ba Dee) 33
BRITNEY SPEARS Stronger 33
AARON CARTER | Want Candy 33
S CLUB 7 Never Had A Dream Come True 32
HAMPTON THE HAMPSTER The Hampsterdance 2 31|
LESLIE CARTER Like Wow 29 |

| DAFT PUNK One More Time 24

| MARCUS Pop Musik 22

% Playlist for the week ending April 22.

eyebrow at what is available on the
Internet, he has no in interest in regu-
lating online content.
Sirius, XM ‘Unlikely’
To Succeed

On Tuesday Deutsche Bank Alex.
Brown media analyst Drew Marcus
told a panel session on satellite
broadcasting. I think that it is un-

likely that [Sirius Satellite Radio and

XM Satellite Radio] will make it in
their current form.” Marcus argued
that both companies will need sig-
nificant additional financing to
launch and program their projects,
and he believes that obtaining fi-
nancing will grow more difficult in
the current economy.

That’s coupled, he said, with the
high cost of gaining subscribers,
which he puts at about $75 a head.
and the reluctance of people to pay
for radio, which they already get for
free. However, he and co-panelist
Bishop Cheen of First Union Secu-
rities both believe that satellite
broadcasting has a bright future, and
they project strong growth for the in-
dustry — once service begins.

If Sirius and XM do survive their
start-ups, Cheen predicts that both
will become acquisition targets for
much larger media companies within
two to three years. He added, “The
advertising community is rooting for
satellite radio, because it gives seam-
less entry into America’s homes.”

But satellite broadcasters could
face other obstacles. Sirius and XM
are concerned about reception for
their signals in such urban areas as
San Francisco and New York, where
hilly terrain and skyscrapers can in-
terfere with satellite signals. The
companies are expected to obtain
FCC clearance for on-ground repeat-

ers, but they could face protests from -

terrestrial broadcasters concerned
that the repeaters would be used for
local ad insertion. On Tuesday the
FCC'’s Bruce Romano told a session
looking at “The Future of Radio:
Technology, Regulation and Your
Business™ that the parties are nego-
tiating so that their concerns can be
resolved before Sirius and XM ap-
proach the FCC.

Romano also addressed the LPFM
legislation signed by President
Clinton late last year, which called
for a series of listener tests and
analyses to be performed in regard
to licensing of roughly a dozen
LPFM stations around the country on
frequencies that do not have third-
channel adjacency protection for
other stations. Temporary testing fa-
cilities will be used to learn whether
their signals impede those of more
powerful existing stations, and lis-
tener information will be collected
and analyzed to determine the level
of objectionable interference. Also
under scrutiny, Romano said, will be
the impact of LPFM on listening au-
diences and its economic impact,
particularly on existing small-market
and minority broadcasters, FM trans-
lators and radio reading services for
the blind.

NAB Honors

Radio One founder Cathy Hughes
was presented Monday with the
NAB's Distinguished Service Award
for making “a significant and lasting

NATIONAL |
RADIO |
FORMATS

ABC RADIO NETWORKS
Phil Hall » 972-991-9200

Hot AC
Steve Nichols
MATCHBOX TWENTY Mad Season

StarStation
Peter Stewart
ENYA Only Time

Classic Rock
Chris Miller
No Adds

Touch
Ron Davis
No Adds

Doug Banks Morning Show
Gary Saunders
No Adds

Tom Joyner Morning Show
Vic Clemons
No Adds

ALTERNATIVE PROGRAMMING
Steve Knoll » 800-231-2818
Gary Knoll

Rock

AEROSMITH Just Push Play

STEVIE NICKS Every Day

SEVEN MARY THREE Wait

BRUCE SPRINGSTEEN American Skin (41 Shots)

Alternative

SEVEN MARY THREE Wait
SUM 41 Fat Lip

WEEZER Hash Pipe

CHR
BACKSTREET 80YS More Than That
JESSICA SIMPSON Irresislible

Mainstream AC
CHANTAL KREVIAZUK Before You
DAVE MATTHEWS BAND The Space Between

Lite AC
BRITNEY SPEARS Don't Let Me Be The Last.
UNCLE KRACKER Follow Me

NAC

ERIC CLAPTDN Reptile

BRIAN CULBERTSON Get It On
ENYA Only Time

' H

EVE /GWEN STEFANI Let Me Blow Ya Mind
LIL ROMEO My Baby

RAY-J Wait A Minute

SILK We're Cahin’ U

JONES BROADCAST PROGRAMMING |
Ken Moultrie » 800-426-9082

Alternative

Teresa Cook

R.E.M. Imitation Of Life

STABBING WESTWARD So Far Away
SUM 41 Fat Lip

U2 Elevation

WEEZER Hash Pipe

Active Rock

Steve Young/Craig Altmaler
BLACK CROWES Lickin’

LINKIN PARK Crawling

Heritage Rock

Steve Young/Craig Altmaier
R.E.M. {mitation Of Lifs

U2 Elevation

Hot AC
Steve Young/Josh Hosler
INCUBUS Drive

CHR

Steve Young/Josh Hesler
JESSICA SIMPSON Irresistitle
STELLA SOLEIL Kiss Kiss

Rhythmic CHR
Steve Young/Josh Hesler
JESSICA SIMPSON Irresistible

ST. LUNATICS Midwest Swing

3LW Playas Gon' Play

Soft AC
Mike Bettelli
0100 Thankyou

Mainstream AC
Mike Bettelli
SHAWN.COLVIN Whole New You

Delilah
Mike Bettelli
No Adds

Dave Wingert Show
Mike Bettelli
SHAWN COLVIN Whole New You

JONES RADIO NETWORK
Jon Holiday  303-784-8700

Aduit Hit Radio

JJ McKay

JOE /MYSTIKAL Stutter
MATCHBOX TWENTY Mad Season

Rock Classics
Rich Bryan
No Adds

Adult Contemporary
Rick Brady
No Adds

RADIO ONE NETWORKS
970-949-3339

Choice AC
Yvonne Day
No Adds

New Rock
Steve Leigh
No Adds

WESTWOOD ONE RADIO NETWORKS
Charlie Cook * 661-294-9000
Bob Blackburn

Adult Rock & Rall
Jeff Gonzer
No Adds

Soft AC
Andy Fuller
No Adds

Bright AC
Jim Hays
COLDPLAY Yellow

contribution to the American system
of broadcasting” Hughes’ story began
more than 20 years ago, when she
started her company with the pur-
chase of WOL/Washington. Radio
One is now a $2 billion enterprise fo-
cused on Urban radio properties.

At Tuesday's NAB Radio Lunch,
veteran New York host and nation-
ally syndicated talent Cousin Brucie
Morrow recalled how he was im-
pressed by the power of radio at age
9, when he returned home from
school on April 12, 1945 and found

www americanradiohistorv com

his mother and two neighbors stand-
ing on the family's front stoop in
Brooklyn, NY, crying. The women
were listening to a live news reports
on their Philco radio announcing the
death of President Roosevelt. Mor-
row, who was inducted into the NAB
Broadcasting Hall of Fame, said he
is as much seduced by the medium
today as he was then. He called on
PDs, GMs and owners to foster tal-
ent and give them room to grow. He
said, “Let them dream. Give them
space to dream. It works.”
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DATEBOOK

MONDAY, MAY 7

National Roast Leg Of Lamb Day

1915/ Returning to England from New
York, the British ocean liner
Lusitaniais torpedoed by a Ger-
man U-boat off the coast of Ire-
land. The liner is carrying a
cargo of ammunition from the
U.S. to Great Britain, which Ger-
many cites as the reason for the
sinking. More than 2,000 civil-
lans are on board, and 1,198
lives are lost.

7945/1n Reims, France, Germany
signs the agreement to uncon-
ditionally surrender on all fronts,
ending the European phase of
World War II.

1998/ Apple unveils its iMac personal
computer. It sells some 800,000
units in its first four months of
release.

S

Say hello to iMac.

Born: Gary Cooper 1901-1961
In Music'History

1966/ The Mamas & The Papas top
the charts for the first time, with
“Monday. Monday.

1991/ Ending round one of what would
become an elght-year court
battle, a Macon, GA judge rules
that there is no evidence that lis-
tening to Dzzy Dshourne's mu-
sic caused two teenage boys to
shoot themselves.

Born: Gary Glitter 1941, Janis lan
1951

TUESDAY, MAY 8

Ia Music History
1975/CBS Records runs a trade ad
claiming that crooner Andy
Williams has recorded the “de-
finitive version” of “Feelings.”
It's quite a claim; according to
ASCAP, the tune has been re-
corded at least 50 times.
1989/ Up-and-coming country star
Keith whitley, 34, is found
dead of acute aicohol poison-
ing in his Nashville home.
1990/ Sinead 0’Connor refuses to
appear on Saturday Night Live
after discovering that famed
misogynist Andrew “Dice”
Clay will host the show.
Born: Tommy Roe 1943, Richie
Furay 1944

THURSDAY, MAY 10

National Shrimp Day

1869/ The Union Pacific and the Cen-
tral Pacific Railways meet, in
Promontory, UT. A golden spike
is driven into the final railroad
tie on the nation’s first trans-
continental railway.

1872/ Chosen for the ballot by the
National Woman Suifrage As-
sociation in New York, Victoria
Claflin Woodhull becomes the
first woman to be nominated
for president of the United
States.

1994/ Nelson Mandela is sworn in as
South Africa’s president, be-
coming the country’s first black
head of state.

In Music History

1993/ Pete Townshend is nominated
for a Tony for his Broadway
adaptation of Tommy. He later
wins.

National Coconut Cream Pie Day

1886/ Coca-Cola is introduced on.this
day. Or. John Pemberton first
sells the secret elixir for medici-
nal purposes.

1984/ The Soviet government an-
nounces that it will boycott the
1984 Summer Olympics in Los
Angeles.

Born: Harry S. Truman 1884-1972,
Don Rickles 1926

In Music Hjstory

1972/ Singer, keyboard player and oc-
casional Beatles sideman Billy
Preston becomes the first rock
performer to headline Radio City
Music Hall.

1990/ Gravel-voiced singer-songwriter
Tom Waits wins $2.5 million in
his suit against Frito-Lay, which
used a Waits soundalike in a
Doritos ad.

Born: Rick Nelson 1940-1985, Keith
Jarrett 1945, Bonnie Tyler 1953

WEDNESDAY, MAY 9

National Teacher Day

1868/ A small town in northwestern
Nevada is officially named Reno.
Later, Johnny Cash shoots a
man there just to watch him die.

1960/ The FDA approves Enovid-10,
the world's first commerciatly
produced birth-control pill.

Old thrill, new pill.

Tommy takes a Tony.

1995/ The Black Crowes headline a
concert at the Oklahoma city
Music Hall to benefit the vic-
tims of the Murrah Federal
Building bombing.

1997/ More than 1,500 people gather
atL A.'s Universal CityWalk for
anappearance by Hanson. The
teen rockers do even better the
next week — 6,000fans come
to hear a set-at a mall in Para-
mus, NJ.

Born: Dave Mason 1947, Sid Vicious
1957-1978, Bono 1960

FRIDAY, MAY 11

Bob Marley Day (Jamaica)
1858/ Minnesota enters the union as
the 32nd state.

1946/ Ferrari autos make their racing
debut, in Piacenza, Italy.
1927/ The Academy of Motion Picture

Arts and Sciences, which
awards the Oscars, is founded.
Born: Salvador Dali 1904-1989
In Musie History
1983/0n the second anniversary of
the death of reggae legend Bob
Marley a statue of the singer
is unveiled in Kingston, Ja-

maica. Locals unhappy with
the likeness soon begin pelting
the statue with rocks and fruit,
and a new one has to be com-
‘missioned.

1987/ Shoe-flinging fans nail Billy
Idol twice at a San Francisco
show, driving him from the
stage. The venue’s announcer
warns the crowd, and Idol re-
turns to finish the set.

1990/Ritchie Valens gets a posthu-
mous star on the Hollywood
Walk of Fame.

Born: Eric Burdon (ex-Animals, War)

SATURDAY, MAY 12

National Hospital Day

1847/While crossing America’s
plains in his covered wagon,
Mormon pioneer William
Clayton invents the odometer.

1932/The 21-month-old son of
American aviator Charles
Lindbergh is found dead. The
infant had been kidnapped
from the Lindbergh home sev-
eral months before.

1940/ The Nazi invasion of France be-
gins.

Born: George Carlin 1937, Emilio
Estevez 1962

In Music History

s GRS

1963/Bob Dylan walks out of a
scheduled appearance on the
Ed Sutlivan Show because CBS
won't.let him sing “Talking
John Birch Society Blues.”

1980/ In spite of Elvis Costello’s criti-
cism that her covers of three of
his tunes were “a waste of vi-
nyl,” Linda Renstadt's Mad
Love goes Gold.

Born: Steve Winwood 1948, Billy
Squier 1950, Matt Walker (Fil-
ter) 1969

SUNDAY, MAY 13

Mother’s Day
1607/ Along the west bank of
Virginia’s James River more

than 100 English settlers found -

Jamestown, the first perma-
nent English settlement in
North America.

1997/Barnes & Noble joins the race
for online book sales with an
online superstore. Just one
day before, B&N filed a lawsuit
challenging Amazon.com’s
claim to be the world's largest
bookstore.

Born: Harvey Keitel 1939, Dennis
Roedman 1961

in Music History
1974/More than 50 people are hurt
as frustrated fans riot when
they can't get tickets to a
Jackson 5 show in Washing-
ton, DC.

1985/8Bruce Springsteen marries
Julianne Phillips, an actress
best-known for her appear-
ance in .38 Special's video for
“If I'd Been the One." They di-
vorce in '88.

1992/ Red Hot Chili Peppers guitarist
John Frusciante quits in the
middle of the group’s tour of
Asia.

Born: Ritchie Valens 1941-1959,
Stevie Wonder 1950

— Brida Connolly
& Frank Correia

www americanradiohistorvy com

It seems consefvativism is at
war with freedom of expression.
Well, isn’t that special!' A church
lady — Welsh singer Charlotte
Church, to be exact — disses
Britney Spears in the Globe by
slamming Spears' raunchy dance
moves and choice of skimpy out-
fits and saying that Spears “goes
too far in her steamy videos.” And
according to the Star, Jennifer
Lopez's new boyfriend, Cris
Judd, is begging Lopez to tone
down her sexy image by not wear-
ing such revealing clothing. The
'zine says that while Lopez's ex-
boytriend, Sean “P. Diddy”
Combs, encouraged her to flaunt
her “considerable assets” be-
cause he enjoyed watching other
guys drool over her, Judd feels
she is too tatented to look like a
bimbo in public.

Church has something in com-
mon with Spears — she wrote a
book too. Her autobiography, Voice
of an Angel: My Life (So Far), is
critiqued in People. Spears’ boy-
friend, 'N Sync's Justin Timber-
lake, aiso wrote a book. And
Entertainment Weekly includes a
critique of a new bio of The Talk-
ing Heads.

Talking Heads frontman David
Byrne tells /nterview that there
could be a great creative outpour-
ing if America becomes more re-
pressive: “Some of the great psy-
chedelic Brazilian records were
made in the late '60s and early
'70s, when they were living under
the army dictatorship. Artists
twisted themselves into knots to
write in complex metaphors so
that their audience would know
what they were trying to say. In
Russia, there was some great art
made during the most oppressive
years that came to light during the
glasnost period. But when Russia
completely opened up and be-
came a capitalist society, every-
thing got squashed. If there's still
art being produced there now —
and I'm sure there is — very little
of it seems to come to the sur-
face”

Tinseltown Tightwads

The Star dishes that while art-
ists live in posh mansions and
drive fancy cars, some are cheap-
skates when it comes to tipping.
The ‘zine provides examples:
Britney Spears ate for free at a
Las Vegas restaurant while a
waiter had to run to a nearby
Starbucks 1o get her a special cof-
fee drink, but she skipped out
without leaving a dime..Cab driv-
ers don't get any “Satisfaction”
from Mick Jagger — he once
tipped a cabbie a measly 25
cents. Rod Stewart, a soccer fa-

Stop Shaking Your Booty!

GET A LIFE! — The late Joey
Ramone (a.k.a. Jeffrey Hyman)-
graces the cover of Spin’s salute to
the history of punk rock. And Us
Weekly includes an obituary of the
artist. Up until his passing, accord-
ing to the obit, Ramone iemained
true to punk’s rebel ethos but never
adopted its nihilism. “The doom and
gloom stuff is kind of pathetic,”
Ramone once said. "With 'he death
of Kurt Cobain, a lot of people
thought, ‘What are we goirg to do?"
Il tell you. Go out and live life!”

natic, made the staff of a Chicago
eatery jump through hoops to tune
their satellite dish so he could
watch a game broadcast trom En-
gland. Afterward Stewart ieft with-
out even a thank you. And Diana
Ross is so notoriously chzap that
a veteran bartender in a VIP
lounge at the Los Angeles Airport
says, “I'd rather live in hell than
deal with her. | excuse myself
when | see her coming.”

Elton John is finding he needs
to tighten his belt too. The National
Engquirer says he has been hit with
a whopping $11.5 million l2gal bill
atter losing a nearly $20 million
lawsuit against his former financial
manager. To help cover the tab, the
artist will auction off a fleet of 19
luxury cars.

Make A-Joyfu! Noise

That's the title of an article in O:
The Oprah Magazine that cel-
ebrates female artists and their
music. in the article, artists such
as Patti LaBelle, The Dixie
Chicks, Darlene Love, Emmylou
Harris, Jennifer Holliday and Jill
Scott talk about how music brings
them joy and how they convey that
joy to their audience.

Country artist Mindy Mc-
Cready is making a noise that is
definitely not joyful to her neigh-
bors in her Nashville condo com-
plex, according to the Giote. Her
neighbors have complained so
much about McCready's ali-night
jam sessions and other noise such
as loud televisions and stereos
that they've slapped her with a
lawsuit aimed at kicking her out of
the building, and they’ve obiained
a restraining order to silence her
until she leaves.

— Deborah Overman

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.
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FILMS

Show Prep _

72 million households 75 miition households

TELEVISION

Tom Calderone Paul Marszalek
VP/Programming VP/Music Programming TOP TEN SHOWS B 0 X 0 F FIC E TOT A L s
ok ADDS APRIL 16-22 Adults 18-34 April 20-22
o Total Audience i
NELLY Ride Wit Me 2 BO;G0ISUniorgven (95.9 million households) 1 Survivor lf I;’glslfribu(ur ?s‘f’r:eg:;‘s
STELLASOLEIL Kiss Kiss 2 0AVID GRAY Piease Forgve Me o e - e
AGUILERA, LIL' KIM, MYA & PINK Lady Marmalade 21 1 Survivorll .M. 1 Bridget Jones's Diary  $10.52
JANET A0)For You 19+ || *MEGAOET! MoiaEisycto 2 ER 3 The Simpsons Miramax (825.65)
DESTINY'S CHILD Sunvvor 17 JDAN OSBORNE Love s Alve 3 csi - 2 Spy "(’ds $10.20
LIFEHOUSE Hanging By A Morent 7 o e 4 Malcolm inThe Middle Miramax. ) ($86.06)
FATBOY SLIMWeapon O Choice 1 ner el as fale) 4 WhoWantsTo Be A 5 Friends 3 Along Came A Spider ~ $9.10
INCUBUS Drive 14 Pays Millionaire (Sunday) . Paramount (847.10)
OUTKAST So Fresh, S0 Clean | | s 5 The Practice 6 The Weakest Link 4 Crocodile Dundee $8.00
SUNSHINE ANDERSON Heard It Al Before 1 6 TheWeakest Link (Wednesday, 10pmj) In Los Angeles
MISSY ELLIOTT Get Ut Freak On " JANET All For You % n 7 csl Paramount*® ($8.00)
SNOOP 0066 LayLow 1 T p (Wednesday, 10pm) ] 5 Freddie Got Fingered ~ $7.26
EVEN/GWEN STEFANILet Me Biow Y2 Mind 1 ’ 7 WhoWantsToBe A 8 Will & Grace FOX* (7.26)
JOE IMYSTIKAL Sttec 3 MOBY HGWEN STEFANI Southside % Mitlionaire (Tuesday) 9 BootCamp 6 Blow $6.00
JENNIFER LOPEZ Pay 12| JENNIFER LOPEZ Play 7 8 Friends A - New Line (835.25)
DREAM This s Me 1 ust Shoot ivie 7 Joe Dirt $5.40
9 Evel Love:
UNCLE KRACKER Folows Me 10 TRAIN Drops Of Jupiter {Tell Me) 7 R" rybo:y oves) ffe] | e Sony ($19.21)
2PAC/RL Until The End Of Tame 10 NELLY FURTADD I'm Like A 8ird 17 0 L:y n;ogrd 8 Kingdom Come $4.70
TYRESE | Let Them Girls 10 w er - N ; FOX Searchlight  ($16.55)
ing B Source: Nielsen Media Research g i
STAIND I's Been Awhile 10 LIFEHDUSE Hanging By AMament 17 (Wednesday, me) uf 9 Josie And The Pussycats $3.10
DAVE MATTHEWS BANO 1Dl [t 9 U2WakOn 17 Universal ($11.66)
LIMP IZKIT My Way LI PO—— . COMING NEXT WEEK 10Enemy AtThe Gates  $2.10
o : Paramount ($46.45)
INDIA. ARIE Video 8 DESTINY'S CHILD Survvor 16 — - -
Tube Tops * VH1 looks back on the music of
AL KELLY Fista & earaor sumWespon01Choce 1 i i “First week in release
BACKSTREET BOYS The Cal 7 i . 1972 on Behind the Music (9pm). TR
PAPA ROACH Benveen Angels And Insects 7 UNCLE KRACKER FollowMe 16 Sting guest-stars as himself on All figures in millions
TANTRIC Breakdovin 7 LLSCOTT ALong Walk % FOX's Ally McBeal. Larry (Robert ) ] Source: ACNielsen EDJ
JAY-ZHR. KELLY Guilty Unti Proven Innocent 7 Downey Jr) represents the rocker Monday, 4/30
7 MATCHBOX TWENTY Ma Season 15

TRICK DADDY I/SNS EXPRESS Take [t To Da House
LINKIN PARK Cravving

LUDACRIS Southesn Hosprality

SAMANTHA MUMBA Baby, Come Over {This...}
AEROSMITH Jaded

AMERICAN H1-Fl Flavor Of The Weak

SALIVA Your Disease

0-TOWN Ali Dr Nothing

BRITNEY SPEARS Don't Let Me Be The Last..
CITY HIGH What Wouid You Do?

SUM a1 Fatlip

NELLY FURTADO i'm Like A Bird

TRAIN Drops Ot Jupiter (Tell Me)

COMING ATTRACTIONS:
This week's openers include One
Night at McCools, starring Liv
Tyler. The film's Universal
soundtrack contains Joan
Osborne’s‘“Love Is Alive,” A-ha's
“Velvet,’ Jungle Brothers'“Sexy
Body" Ween's “Take Me Away
Village People’s “YMCA/
Morcheeba's "Love Is Rare” and
Johnny Cash’s “Wanted Man.

after a couple sues him for giving a
performance so touching that it ru-
ins their marriage (9pm).

BON JOVI Say Itisn't So 115

¢ QutKast, Late Show With David
Letterman (CBS, check local listings
for time).

FUEL Hemorrhage {In My Hands) B

R.E.M. Imitation Of Life 15

INCUBUS Drive 10

Friday, 4/27

COLOPLAY Yellow: 10

*The Bee Gees perform from
New York's Hammerstein Ballroom
on A&E'’s two-hour Live by Request
(9pm).

Tuesday, 5/1

STELLASOLEIL Kiss Kiss 7
SAOE King 01 Sorrows *Eden’s Crush, The Tonight
Show With Jay Leno (NBC, check

local listings for time).

INDIA. ARIEVideo

COLO NoGne BRITNEY SPEARS Don't LetMe Be The Last. ¢ Our Lady Peace, Late Night S OB Cuts by Thomas Rusiak
.
3LW Playas Gon' Play NINAGOROON Nov | Can Die 4 With Conan O'Brien (NBC, check Tu.ggle |l2 F na;;o nen (“Whole Lot of Things™), Bottlefly
MUDVAINE D local listings for time). slelbanaliCragiKiborm, (“Got 2 B Luv"), Caleb (“She
En:n 'S CRUSH Get Over Yourself «Five For Fighting, Late Late « Ted Nugent, Politically Incomrect Likes Attention™) and Touch &
ODSMACK Greed JOSHJOPLIN GROUP! 0 3 . = X isti ime). 4

e, ROUP Carmera One Show With Craig Kilborn (CBS, (ABC, check local listings for time) Go (“So Hot") round out the ST.

ALIEN ANT FARM Movies SHECEMLYNRE T K g check local listings for time). Also opening this week is
CASE Missing You SUNSHINE SNOERSON Heard It Al Betore 2 Driven, starring Sylvester
GINUWINE There ILIs e ~ Wednesday, 5/2 Stallone and Burt Reynoids. The

ere iame tn

TANKMaybe | Deserve ¢ Saturday, 4/28 « Staind, Jay Leno. film's Curb soundtrack features
3000RS ODWN Duck And Run MUSID Love | ) Tantric’s “Breakdown.” Jo Dee
JAGGED EOGE Promise JON B DontTak 4 * Green Day, Mad TV (FOX, : Dav'(_j Gr?_’y’ Da‘_”d Lgrre ’ Messina’s “Burn; Doyle Bram-
- 11pm) * Semisonic, Craig Kilborn. BT i y .

OAFT PUNK One More Time JOE4/MYSTIKAL Stutter 1 : i a : | ?mokestécks‘
MUSID Love Greenlight Girt,’ LeAnn Rimes'

AGUILERA. LIL KIM., MYA & PINK Lady Marmaiade ~ —
THREE THE HARD WAY Let's Get It

AARDN CARTER That's Hov: | Beat Shag

“Soon,” Mary Griffin's I Wanna
Get Back With You,” Leroy's

Thursday, 5/3

]

(]

(]

6

6

6

6

[}

6

5

5

5

4

4

3

3 OEPECHE MODE Oream On
3

3

3

3

3

3

3

3

2

2

2

2

2 WALLFLDWERS Letters From The Wasteland
2
2
i
1

OLEANDER Are You There CRAIG DAVID FiltMe In * Prince, Jay Leno. “Good Time!" Insolence’s “Poison
PDE Hey Pretty OsTFG LIF « Stevie Nicks, David Letterman. Well” Rob Dougan’s “'m Not
GDDO CHARLDTTE The Motivation Prociamation Driving Anymore” BT's “Satelitte;
JDSIE & THE PUSSYCATS 3 Smalt Words STAIND i’ Been Awhie “Mothe g

AARDN LEW!S & FRED OURST Outside . —— = — Julie Gidlow E RAF r,""Tamala Walke.fs_
MANDY MOORE In My Pocket 1 Falling for Me” and Hank Will

NEW FOUND GLORY Hi Or Miss 1 TANTRIC Breakcosm ; iams [Ils "Hang On"The ST also

All show-times are ET/PT unless otherwise noted; sublract one hour for CT.
| Check listings for 5hovings in the Mountain tme zone. All istings subject to change.

features Tim McGraw's “Take Me
Away From Here,” Rare Blend's
“For the Love of Money” and
Steve Holy's ‘Break on Through.”

Gurrently in theaters is Josie

Video piaylist for the week ending Aol 22. Video airplay for Aprit 30-May 6.

STAIND It's Been Awhile

- FATBOY SLIM Weapon Of Choice David Cohn i
7_/ ‘T‘ 36 million households et e Wsnasonages and the Pussycats, slarrln'g
2N /) Cindy Mahmoud U2 Walk On Rachael Lee Cook. The fim's
VP/Music Programming ALIEN ANT FARM Movies Play Tone/Riverdale/Epic
& Entertainment JURASSIC 5 The influence )
MISSY ELLIDTT Get Ur Freak On 2 sounditrack features music by the
GODSMACK Greed i ; i
NEW FOUND GLORY Hit O Miss. fictitious girl group and their male
VIDEO PLAYLIST RAP CITY SUM41FatLip INCUBUS Drive counterparts, Du Jour. CDNow
GORILLAZ Clint Eastvood INDIA.ARIE Video -
2PAC 1/RL Until The End Ot Time JTMONEY Hi-Lo AMERICAN HI-FI Flavor Of The Weak TRAIN Drops Of Jupiter (Tell Me) -com reports that most of Josie's
GINUWINE There ftls SNDOP DOGG Lay Lo TANTRIC Breakgorn DEPECHE MODE Dream Or vocals are sung by Letters To
OUTKAST So Fresh. So Clean OB FINEST/NAS Oochie Wally CRAIG DAVID Fill Me In NELLY Ride Wit Me
MuSIa Love EYELCTER STEFAMILe e B Ya EVE I/GWEN STEFANI LetMe Slow Y2 Mind DAVE MATTHEWS BAND 1 Did Cleo frontwoman Kay Hanley;
R. KELLY )JAY-Z Fiesta ni y MUDVAYNE 0 DAFT PUNK One More Time ici in-
TANK Maybe | Qeserve TRICK OADDY /SNS EXPRESS Take It To Da House i e SALVAVON: Chiease other musicians on the ST i
INDIA. ARIE Video DUTKAST So Fresh, So Clean SUNSHINE ANDERSON Heard -l Before STELLA SOLEIL Kiss Kiss clude Matthew Sweet and Bif
CASE Missing You JAY-ZH/R, KELLY Guilty Until Proven innocent €OLD NoOne UNCLE KRACKER FoliowMe Naked.
SUNSRINE ANOERSON Heard It All Before 2PAC t/RL Until The End Of Time SNOOP DOGG Lay Lov MUSIO Love )
JANET A For You THREE THE HARD WAY Let's Get It DUTKAST So Fresh. So Clean 2PAC I/RL Until The End C1 Time
STEREOPHONICS Mr Wier

Video playtist for the week ending Aprit 29,

GOOD CHARLOTTE The Motivation Proclamationt

Video piaylist for the week 0f Aprit 16-22.

www americanradiohictorvy com

— Julie Gidlow
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12+ WINTER 2000 ARBITRON RESULTS
New York - #1 Los Angeles - #2 Chicago - #3 Philadelphia - #5
Station (Format) Owner Fa '00 Wi "0t Station (Format) Owner Fa '00 Wi '01 Station (Format) Owner Fa '00 Wi '01 | Station (Format) Owner Fa '00 Wi '01
WOHT-FM (CHR/Rhy) Emmis 55 60 | KSCA-FM (Reg. Mex) Hispanic 4.3 4.8 WGCI-FM (Urban) ClearChan. 68 6.9 | KYW-AM (News) Infinity 6.2 638
WLTW-FM (AC) ClearChan. 56 57 | KIS/KVVS(CHR/Pop) ClearChan. - 48 46 WGN-AM (N/T) Tribune 62 56 | WBEB-FM(AC)  WEAZ-FMRadio 66 6.7
WHTZ-FM (CHR/Pop)  ClearChan. 4.2 4.4 | KLVE-FM (Span. AC) Hispanic 49 46 WBBM-FM (CHR/Rhy) Infinity 56 5.3 | WDAS-FM(UrbanAC) ClearChan. 54 57
WSKQ-FM (Tropical) SBS 4.0 4.4 | KROQ-FM(Alt) Intinity 44 45 WBBM-AM (News) Infinity 52 4.8 | WUSL-FM (Urban) ClearChan. 5.0 57
WCBS-FM (Oldies) Infinity 41 4.0 | KPWR-FM (CHR/Rhy) Emmis 4.3 39 WLS-AM (Talk) ABC 50 48 | WIOQ-FM(CHR/Pop)  ClearChan. 4.9 51
WKTU-FM (CHR/Rhy)  ClearChan. 35 3.9 | KTWV-FM (NAC/SJ) Infinity 3.7 3.8 WVAZ-FM (Urban AC) ~ ClearChan. - 3.7 4.3 | WJJZ-FM (NAC/SJ) ClearChan. 47 43
WINS-AM (News) Infinity 37 37 KOST-FM (AC) ClearChan. 38 3.7 WNUA-FM (NAC/SJ) ClearChan. 3.8 3.9 | WYSP-FM (Act. Rock) Infinity 4.8 4.3
WOCD-FM (NAC/SJ) Emmis 32 36 | KKBT-FM (Urban) RadioOne 36 36 WTMX-FM (Hot AC) Bonnevile 35 35 | WOGL-FM (Oldies) Infinity 4.0 41
WXRK-FM (Alt) Infinity 3.7 33 | KFI-AM (Talk) ClearChan. 30 3.1 WJIMK-FM (Oldies) Infinty 2.8 3.2 | WPEN-AM(AdultStd)}  Gr Media 4.1 4.1
WBLS-FM (Urban) InnerCity 34 341 |  KRTH-FM (Oldies) Infinity 3.1 3.1 WUSN-FM (Country) Infinity 3.4 3.1 | WPHT-AM (Talk) Infinity 29 4.0
WOXR-FM (Classical)  NYTimes 25 3.0 = KBUA/KBUE (Reg.Mex) Liberman 2.8 3.0 WNND-FM (AC) Bonneville 2.9 2.9 | WMGK-FM (CI. Hits) Gr.Media 3.0 33
WRKS-FM (Urban AC) Emmis 38 3.0 | KZLA-FM (Country) Emmis 26 29 WKQX-FM (Alt.) Emmis 29 28 | WMMR-FM (Rock) Gr.Media 37 33
WABC-AM (Talk) ABC 37 29 KLOS-FM (CI. Rock) ABC 26 27 WLEY-FM (Reg. Mex.) SBS 28 27 WXTU-FM (Country) Beasley 4.2 3.3
WOR-AM (Talk) Buckley 26 28 KNX-AM (News) infinity 25 2.7 WXRT-FM (Adult Alt.) Infinty 2.4 2.6 | WIP-AM (Sports) Infinity 3.5 3.0
WCBS-AM (News) Infinity 3.0 2.7 KBIG-FM (Hot AC) ClearChan. 23 25 WAIT-AM (Adult Std.) ~ NextMedia 2.1 25 | WPHI-FM (Urban) RadioOne 2.9 26
WPAT-FM (Span. AC) SBS 25 27 | KYSR-FM(HotAC) ClearChan. 2.7 25 WUIT-FM (AC) ClearChan. 32 25 | WPLY-FM (Alt) RadioOne 3.1 26
WTJM-FM (Rhy/0) ClearChan. 23 27 KCMG-FM (Rhy/0) Clear Chan. 22 2.3 WLUP-FM (Cl. Rock) Bonnevile 23 25 | WLCE-FM (RockAC)  ClearChan. 33 23
WAXQ-FM (Cl. Rock) ~ ClearChan. 25 2.5 = KCBS-FM (Cl. Rock) Infinity 26 2.2 WKSC-FM (CHR/Pop)*  Clear Chan. 2.5 24 | WPTP-FM ('80s)* Beasley 22 22
[ WFAN-AM (Sports) infinity 2.8 2.5 | KFWB-AM (News) infinity 1.8 2.1 WZZN-FM ('80s) ABC 21 22 | WEJM-FM (Rhy/O) Gr.Media 21 20
WPLJ-FM (Hot AC) ABC 26 23 KLAX-FM (Reg. Mex.) SBS 18 21 WEMT-FM (Classical) Chicagokd. 1.6 1.9 | WDAS-AM (Rel.) ClearChan. 1.2 1.6
WCAA-FM (Tropical) Hispanic 1.8 1.9 | KLSX-FM (Talk) Infinity 21 2.1 WOJO-FM (Reg. Mex)  Hispanic 22 1.9 | WPST-FM (CHR/Pop) Nassau 12 14
WADO-AM (Span. N/T)  Hispanic 1.9 1.6 | KABC-AM (Talk) ABC 23 18 WCKG-FM (Talk) Infinity 2.1 1.8 | WHAT-AM (Talk) Inner Gty 0.8 1.3
WNEW-FM (Talk) Infinity 2.0 15 |  KJLH-FM (Urban AC) Taxi 15 17 WSCR-AM (Sports) Infinty 1.7 1.6 | WKXW-FM (Taik) Press 1.1 1.0
WWZYMWYNY (Country)  BigCity 09 12 |  KLYY-FM (Span.Con.) BigCity 14 16 WDEK/WKIE (CHR/Pop)  BigCity 1.4 1.3 |
WFME-FM (Rel.) Family 07 1.0 KMZT-FM (Classical) MtWilsonfM 1.3 16 WODRV-FM (CI. Hits)**  Bonneville 1.7 13 * Was WWOB-FM (Talk) until November 6
WLIB-AM (N/T) InnerCity 09 1.0 | KSSC/KSSD/ WGCI-AM (Gospel) ~ ClearChan. 12 1.0
KSSE(Span. Con.)* Entravision 1.7 16
. KHJ-AM (Reg. Mex.) Liberman 14 15 * Was WUBT-FM (Rhy/0) until January
Detl'ﬂlt = #7 KLAC-AM (AdultStd)  ClearChan. 14 14 “* Was WNIB-FM (Classical) until March 15
Station (Format) OSherl Fa00 Wil ot KRCD/KRCV(Sp??|sn/0) Hispanic 1.6 1.3
WNIC-FM (AC) ClearChan. 7.6 7.6 | KRLA-AM (Talk)" salin) DTN
WJR-AM (Talk) ABC 5.7 6.0 KTNQ-AM (Spanish/0) Hispanic 1.3 1.0 NHSS&U'SUffO”( = #1 8
WWJ-AM (News) Infinity 54 58 . s D' #16 | 5 R o A
WJLB-EM (Urban)  ClearChan. 5.8 53 KSSC-FM and KSSD-FM were KACD-FM and an viego - e o wner 72 '00 Wi ‘01
WDRQ-FM (CHR/Pop) ABC 39 49 | KBCO-FM until February Station (Forma) ouner Famowivor | WRKEMGAD o Cearlhen 82 87
WOMC-FM (Oldies) nfinty 46 49 | " Was KIEV-AM untl late December KOGO-AM (Talk) ClearChan. 63 64 | WHTZEN(CHAPop) — ClearChan. 44 52
WRIE-FM (Act Rock) G Media 49 49 KNTS-FM (CHRPop)  ClearChan. 46 48 | o FRCREFOP) o 30 4
WVMV-FM (NAC/SJ) Infinity 5.1 45 KFMB-FM (Hot AC) Midwest V. 3.9 47 WLTW-FM(AC) Clear Chan 3'1 3-8
WMXD-FM (Urban AC)  Clear Chan. 3.7 4.2 KYXY-FM (AC) Infinity 5247 [ \yeas AM (News) Infinty 38 37
WKQI-FM (CHR/Pop)  ClearChan. 35 4.1 KIFM-FM (NAC/SJ) Jeft-Piot 40 441 ypan M (Sports) Infinty 43 3.7
WYCO-FM (Country} Infinity 4.9 4.0 KJQY-FM (Oldies)* ClearChan. 3.2 44 WBABWHEM (Rock) Cox 3.8 3'5
WDTJ-FM (Urban) RadioOne 4.7 39 XHTZ-FM (CHR/Rhy)  Califormula 4.8 4.3 WCBS-FM (Oldies) Infinity 35 35
WCSX-FM(CL.Rock) Gr.Meda 2.8 3.2 Boston - #8 XTRA-FM (Alt) XTRACOm 47 42 | pecuoul\dinsis) Bamsiable 32 35
CIMX-FM (Alt.) CHUM 25 28 |  station (Format) SvasrllEs o0 ko1 KIOZ-FM (Act.Rock)  ClearChan. 45 4.0 | WABC-AM (Talk) i ABC 43 33
CKWW-AM (Adult Std.) CHUM 26 28  WBZ-AM(N/) Infinty 7.8 8.1 KSON-FM (Country) JeffPilot 4.1 4.0 | WOCD-FM (NAC/SJ) Emmis 29 30
WGRV-FM (Rhy/0) Gr.Media 2.1 24 WMJX-FM (AC) Gr. Media 52 54 KGB-FM (CI. Rock) Clear Chan 42 36 | WAXQ-FM (Cl.Rock)  Clear Chan 3'0 2.8
WXYT-AM (Talk) Infinity 3.0 23 WXKS-FM (CHR/Pop)  ClearChan. 53 4.9 KLNV-FM (Reg. Mex.) Hispanic 34 3.6 WOHT-FM(CHWRh = , -
i | y) Emmis 2.7 2.8
WPLT-FM (Hot AC) ABC 1.9 19 | WJMN-FM(CHR/Rhy) ClearChan. 4.9 48 XHRM-FM (Rhy/0) BiNational 3.6 2.9 WKTU-FM (CHR/Rhy)  ClearChan, 29 27
WLLC-FM (C. Hits)*  ClearChan. 2.1 1.8 | WCRB-FM (Classical) CharlesRiver 4.0 45 KPOP-AM (AdultStd)  Clear Chan. 2.0 2.8 WBZO0-FM (Oldies) Barnstable 2.7 25
WKRK-FM (Tatk) Infinity 22 16 WRKO-AM(N/T) Entercom 42 45 KBZT-FM ('80s)"~ Jeff-Pilot 24 24 WKJY-FM (AC) Barnstable 2.2 2.5
WDFN-AM (Sports) ClearChan. 1.4 1.1 WO00S-FM (Oldies) Infinity 44 44 KMSX-FM ('80s)"** ClearChan. 2.1 24 VWNEW-FM (Tak) Infinity 3'0 2'5
WOMK-FM (Urban AC)  RadioOne 1.0 1.0 | WBMX-FM (Hot AC) Infinty 40 4.1 KFMB-AM (Full Serv)  Midwest TV 22 2.2 | \\ie am (News) Ifity 25 24
WGPR-FM (UrbanAC)  WGPR-FM 14 1.0 | WBCN-FM (Alt) Infinity 40 36 | KPLN-FM(CLHits) Infinity 2220 1 op AM (Talk) Buckley 2.6 24
WROR-FM (Oides)  GrMedia 30 35 | KLOVFM(Span.AQ)  Hispanic 11 19 |y buiiiae ABC 25 22
* Was WWWW-FM until October | WZLX-FM (CI. Rock) Infinity 4.0 3.4 | KFSD-FM(Classical) CAstor 1417 g WLIR (AlL) sarad 20 18
| WEEI-A (Sprts) Entercom 37 33 | XTRA-AM(Sports) - XTRACom 21 16 | woypem ciassical)  NYTimes 1.7 17
WKLB-FM (Country) Gr.Media 35 29 KXST-FM (Adult Alt.) Compass 2.0 14 WTJM-FM (Rhy/0) Clear Chan 1'4 1'7
3 " FI-AM (Talk) ClearChan. 15 1.3 y e wd  Fou by
St Lau S = #19 WOSX-FM (HotAC) Entercom 22 27 K . WWXYWYNY (Country) ~ BigCity 09 16
. [} WAAF-FM (Act. Rock)  Entercom ~ 28 26 | KCBO-AM (Talk) sam’ 10 12 | e Cen dimany ey 14 15
Station (Format) Owner Fa 00 wi'ot | WPLM-FM (Soft AC) Plymouth Rock 2.1 2.3 XHCR-FM (Country) ~ Califormula 1.4 1.2 |\ ye bne {Rock AC)*  Barnstable 10 14
KMOX-AM (N/T/S) Infinity 13.7 10.0 |  WBOT-FM (Urban) RadioOne 2.0 2.0 XLTN-FM (Span. AC)  Califormula 1.5 1.1 1 yeyn em (Tropical) SBS 14 14
WIL-FM (Country) Bonneville 67 7.1 | WBOS-FM(AdultAit)  Gr.Media 21 19 KNX-AM (News) nfinity 0.9 1.0 ypsr em (Span. AC) BS 12 13
KEZK-FM (AC) Infinity 6.6 6.6 WTKK-FM (Talk) Gr.Media 21 19 XMOR-FM (Span. Rock) CadenaBaja 0.9 1.0 WRKS-FM(Urba.nAC) Emmis 1:1 1:1
KSLZ-FM (CHR/Pop)  ClearChan. 5.0 5.1 |  WAMG/WLLH (Tropical) Mega 1.1 11 WRCN-EM (CI. Hits) Barnstable 0.8 1.0
KMJM-FM (Urban AC)  ClearChan. 4.2 4.8 WFEX/WFNX (Alt)  Phoenix Media 1.3 1.1 'WaSSSfLACuntilmovemberﬂ ' R
KPNT-FM (Alt.) Emmis 33 42 |  WILD-AM (Urban RadioOne 1.3 1.1 ** Was Qldies until November 10 . A mid-
WVRV-FM (HotAC) Bonnevile 3.6 4.2 WXKS-AM((AduFt)Std.) ClearChan. 15 1.1 *"* Was Hot A until November 11 T g
KIHT-FM (CI. Hits) Emmis 39 41 WGIR-FM (Act. Rock) ~ CiearChan. 09 1.0
WSSM-FM (NAC/SJ) ~ Bonnevile 3.1 4.1 WXRV-FM (AdultAlt)  Northeast 08 1.0
KSHE-FM (Cl. Rock) Emmis 4.4 4.0
KLOU-FM (Oldies) ClearChan. 4.6 3.7
KYKY-FM (Hot AC) Infinty 4.0 3.6 I H
KTRS-AM (Talk) Dorsey 4.4 3.4 Fﬂl'mat Abbl'e\llatlﬂlls
KFUQ-FM (Classical) Lutheran 2.6 3.3 o
KATZ-EM (Urban) CiearChan. 33 3.1 - B AC-Adult Contemporary, Adult Aft-Adutt Alternative, Aduit Std. - Aduit Standards, B/EZ-Beautiful/Easy Listening,
WRTH-AM (AdultStd.)  Bonnevile 2.8 29 SAME-D A’Y CHR/Pop-Contemporary Hit Radio/Pop, CHR/Rhy-Contemporary Hit Radio/Rhythmic, Cl. Hits-Classic Hits,
KSD-FM (Country) Clear Chan. 21 26 RESULTS Cl. Rock-Classic Rock, Full Serv-Full Service, Hot AC-Hot AC, Misc-Miscellaneous, NAC/SJ-New AC/Smaoth
WFUN-FM (Urban) RadioOne 2.4 26 RATINGS Jazz, Reg. Mex-Regional Mexican, Span. AC-Spanish Aduft Contemporary, Spanish Con-Spanish
KATZ-AM (Gospel) ClearChan. 21 25 n Contemporary, Span N/T-Spanish News/Talk, Spanish/0-Spanish Oldies, Urban/AC-Urban Adult Contemporary,
WMLL-FM (Alt/0) Emmis 2.6 23 rronline.com Urban-Urban Contemporary, Urban/0-Urban Oldies.
KFNS-AM (Sports) MO Sports 1.5 1.2
©2001 Arbitron. May not be quolted or reproduced withoul prior written permission from Arbitron.
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Learn To Sell Controversy

When controversial talent and topics make

advertisers nervous

ne of the most talked-about panel sessions at the recent R&R Talk Radio Seminar 2001 in
Los Angeles was “Selling Controversy: Don’t Take No for an Answer.” It featured a five-

star group of Talk radio executives who shared their strategies for dealing with advertisers

that sometimes find Talk radio hosts and topics just a little too hot to handle.

On the dais were Premiere Radio
Networks President/COO Kraig
Kitchin. KLSX-FM/Los Angeles
VP/GM Bob Moore. KGO & KSFO/
San Francisco OM Jack Swanson.
Clear Channel/Orlando Director/
Sales Mark Kanak and Sabo Media/
New York President Walter Sabo,
who moderated the panel.

Members of this group have been
involved with marketing some of the
format’s most controversial and suc-
cessful air talents and programs. in-
cluding Dr. Laura Schlessinger. Rush
Limhaugh, Howard Stern, Michael
Savage. The Monsters of the Midday.
Dr. Ruth Westheimer, Tom Leykis
and more.

Controversy Is Everywhere

Getting things off 10 an interactive
start, Sabo offered attendees an illus-
tration of how corporate advertisers
who balk at controversial talk hosts
have no problem with running their
ads in other controversial media. He
asked a volunteer (0 read aloud sev-
eral magazine-cover headlines he had
circled on an unidentified publication
that contained ads for companies like
Procter & Gamble, General Motors,
Colgate-Palmolive and the American
Dairy Association within its pages.

= i ok
Kraig Kitchin Bob Moore

The unidentified volunteer pro-
ceeded to the microphone and read to
the room “Sex and Marriage.” “Red-
Hot Sex.” “The Advanced Orgasm
Course,” “Is She Addicted to Her Vi-
brator?” “Your 56 Top-Secret Sex
Questions Answered™ and “Expand
Your Erotic Horizons.”

Sabo then asked if anyone in the
room could guess what magazine’s
cover carried these racy headlines. “Is
it Cosmopolitan or Playboy?” he
asked. After several incomect guess-
es he said, *No, it’s Redbook! And
the word that you can be sure will ap-
pear most often in the upper left-hand
corner of Redbook is sex.”

While the magazine’s identity was
greeted with some surptise and
laughter from attendees, Sabo’s point
was well-made. “Controversy is not

Walter Sabo

Jack Swanson

exclusive to Talk radio,” he said. “It
is, in fact, all around us every day.”

Education Is The Key

Turning his attention to the panel-
ists seated in the front of the room.
Sabo said, “There are two major rea-
sons why WTKS-FM/Orlando is the
success that it is today. One is all of
the talent on the air there, and the
other is Mark Kanak. And the reason
he has been so successful is because,
while other GSMs whine, Mark
wins. Because of that winning atti-
tude, WTKS has been the No. | lo-
cal biller in Orlando book after
book.”

Kanak continued with the theme of
controversial magazine headlines by
citing topics on the covers of several
publications he had brought along

e

Géneratinn Jones Rocks!

At R&R's recent TRS 2001 author and pop-cuiture expert
Jonathan Pontell offered attendees insights and observa-
tions on Generation Jones — those aduits between 35-44
who aren't really baby boomers but who certainly are not
I Gen X-ers either.

Attracting them requires attention to both topics and presentation. With
that in mind, here is a list of the “Top 20 Hottest Bumper Songs for Gen-
eration Jones,” as researched and compiled by Houston-based Shane
Media Research. My thanks to Shane Media's Keith Rovell for sharing

the list.
1.“Don't You (Forget About Me)”
2.“Carry On Wayward Son”
3. “Sweet Home Alabama”
4.“Who Can It Be Now”

6."“La Grange”
7."Don’t Fear The Reaper”
8.“What | Like About You”
9. “Heart Of Glass”

10. “The Joker”

11.“Walk This Way”

12. “Centerfold”

13. “Barracuda”

15. “Start Me Up”

16. “White Wedding”
17."Life In The Fast Lane”
18. “What You Need”
19."Jack And Diane”

20. “Money For Nothing”

5. “| Still Haven't Found What I'm Looking For”

14. “Everybody Wants To Ruie The World"

Simple Minds
Kansas

Lynyrd Skynyrd
Men At Work

U2

ZZ Top

Blue Oyster Cult
Romantics
Blondie

Steve Miller Band
Aerosmith

J. Geils Band
Heart

Tears For Fears
Rolling Stones |
Billy Idol |
Eagles

INXS

John Mellencamp
Dire Straits

with him. These topics included
“How to Drive Your Mate Loco With
Lust,” “Seven Playmates, One Bed
and a Bowl of Viagra” and “The Sex
Trick Busy Couples Swear By.”

“You all have advertisers who
would balk at buying time on your
Talk station if you promoted these
topics on the air as these magazines
do on their covers,” said Kanak. “But
by just thumbing through a few of
them quickly. I found ads for Volvo,
British Airways. Citibank and Pep-
peridge Farm — four of the most
conservative advertisers out there to-
day.

“Ads for all of them are scattered
throughout these magazines. Ironical-

RADIO
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What's Next?

78 million boomers are asking.

Weissbach takes 35 - 54's on a quest

for the answers. Trailblazing nighttime talk
from Jones Radio Networks.

WEISSBACH

www americanradiohistorv com

ly, they’re seen by red-cheeked kids
in the supermarket checkout line who
are there with the same moms who
cringe because we air Howard Stern
in the morning and our local talk tal-
ents the rest of the day.”

Kanak suggested that, as is often
the case. education is the real key to
successfully selling controversial tal-
ent and topics. “Not just education of
the sales staff — which. of course. is
certainly first and foremost.” he said.
“but also education of the support
staff. the on-air personalities. the cli-
ents and the agency buyers.”

He then went on to articulate
WTKS’ basic premise for selling:

Continued on Page 26
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Continued from Page 25

“It’s not the buyers’ job to attempt to
financially dictate community stan-
dards,” said Kanak. “It’s their job to
get results for their advertising cli-
ents. It is around this premise that we
have built our entire educational
training program at WTKS over the
past five years.”

Carving Out A Niche

Sabo next introduced Moore, who
presides over Infinity FM Talker
KLSX, which is the L.A. home to
Howard Stern; Tom Leykis; Sam Ru-
bin; Heidi, Frosty and Frank; Conway
and Steckler; and John and Jeff. De-
spite a lineup that is continually con-
troversial with regard to topics and
content, KLSX is regularly among
the market’s highest local billers. But
it wasn't always that way. Moore has
been a witness to KLSX's long evo-
lution as a Talk station, and he re-
called to those gathered that getting
respect and billing wasn’t always
easy.

“As part of my introduction to sell-
ing controversy. some of you may re-
call that when KLSX flipped from
Classic Rock to Talk our initial line-

up included Kato Kaelin,” said
Moore. “If you want to generate some
controversy, just hire a witness to a
double murder and put him on the air
as a host. That, I can guarantee you,
will give you a pretty good shot at
generating controversy!”

Moore has. no regrets about
KLSX’s rocky start as a Talker, say-
ing, *“The flip from Classic Rock to
Talk was the single greatest thing that
ever happened © our radio station.”
On the subject of controversy, he add-
ed, “Controversy has been very good
to us. It’s helped us to build our ra-
dio station’s image, and it’s helped us
carve out a niche in the market.”

And what a niche it’s become.
“Last year our controversial radio sta-
tion billed $47 million in L.A.,”
Moore told the crowd proudly. “And
while there are many reasons for that,
one major one is that KLSX has a
sales staff that embraces the prod-
uct.”

The Basics

Moore then went on to suggest
that, along with sales embracfng the
product, there are four basic things
that everyone sheuld remember when
selling controversial talent and topics.
“First, if you have an incident that

happens on the air, you must act, not
react,” he said. “I cannot stress that
enough. When you react, you simply
feed your critics.

“Second, make sure when you are
selling your talents that you put them
together with their real competition.
In the case of KLSX, that means not
selling it against other Talk stations,
but rather as a Rock station without
the music. I want advertisers to com-
pare us with shows like [Classic
Rock KLOS’) Mark and Brian,
[CHR/Rhythmic KPWR’s) Big Boy
or [Hot AC KYSR's} Jamie and
Danny — not [Talk KIEV’s] Dennis
Prager or Rush Limbaugh. That’s not
my competition.

“Third, establish the qualitative
aspects of your station’s audience.
Show buyers who the audience real-
ly is, as opposed to letting some buy-
er impose their judgment on it. As
Mark said earlier, it’s an education
process, and that must cut across ev-
eryone in the station and in the ad
community.

“Finally, never accept the notion
from a buyer that there is a client dic-
tate that says they cannot buy a par-
ticular station or host. While there is
the occasional exception, almost ev-
ery time we have dug into one of

' JOEY REYNOLDS
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“Controversy has been very good to us. It’s helped
to build our radio station’s image, and it’s helped
us to carve out a niche in the market.”
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those so-called ‘client dictates,’ it’s
usually really just some individual in
the buying chain who is imposing his
or her personal opinions; it is rarely
ever really a dictate from a client.”

No Stranger To Controversy

“Kraig Kitchin is no stranger to
controversy,” said Sabo as he intro-

duced the panel’s next speaker. Most-

would agree that is an understate-
ment, since Kitchin oversees Pre-
miere Radio Networks' collection of
high-profile syndicated Talk radio tal-
ents, including Rush Limbaugh, Dr.
Laura Schlessinger, Art Bell, Jim
Rome and Phil Hendrie, to name a
few.

Kitchin began his portion of the
presentation by revisiting a couple of
the problems he has dealt with dur-
ing his tenure at Premiere and assess-
ing candidly what he learned in deal-
ing with them.

“The first one I'll make mention of
happened back in November, when
Rush Limbaugh was speaking about
voters in West Palm Beach. He men-
tioned in passing — using a term that
might have been more commonly
heard in the *60s than today — that
he thought they were all a bunch of
‘retards.”

“In the year 2001 that is a pretty
politically incorrect statement. With-
in about two weeks we received more
than 200 letters from various organi-
zations that represent and look out for
the rights of the mentally retarded in
this country. Most of them detailed
what they planned to do in order to
make sure that Rush Limbaugh
would be taken off the air.

“The other problem I'll cite hap-
pened earlier in the year, when we
experienced something with Dr.
Laura’s program that today we sim-
ply refer to as ‘the incident.” That
was, of course, when Laura ex-
pressed some pretty plainly spoken
views on how she feels about gay ori-
entation and same-sex marriages.”

Be Proactive

Kitchin suggested that those expe-
riences have taught him to be more
proactive when it comes to dealing
with controversial comments by Pre-
miere’s personalities. “We learned
something important in the year
2000,” he said. “And that is that you
do have to react when something hap-
pens.

“What I mean by that is that you
need to be proactive. When Laura
made her comments, we were not
proactive. We didn’t take a stand, and
we didn’t communicate effectively
with all of our advertisers and affili-
ates about what it was she had said.

“What we did, in fact, was wait
too long to have a conversation with

our affiliates and advertisers regard-
ing some of the repercussions that
were coming our way and theirs. We
lost a lot of revenue, and we were
forced to rebuild our advertiser base
for the program. The lesson we
learned from that experience was that
you must absolutely be proactive.”

Getting back to Limbaugh, Kitch-
in said the lessons that he and Pre-
miere learned in the earlier Dr. Laura
controversy came in handy as they
dealt with the fallout from Lim-
baugh’s comments. “We communi-
cated right away with all 220 of those -
folks who contacted us. We passed
along our apologies, and we offered
to meet with them wherever and
whenever they would like. In the pro-
cess we were able to contain things a
litle better and move on within about
four weeks without losing even one
ad dollar.

“When you walk out of here today
and ask yourself, “What can I tangi-
bly learn from all this?” I would say
it’s this: No. 1, know your program-
ming well. And No. 2, be in touch
with the producers of your shows to
be sure they know that when they
think something may be 4itting the
fan, they need to be proactive about
it right away. That in itself may be
the most proactive thing ycu can do.”

Kitchin’s parting advice to those
assembled was simple: “Embrace
your station’s personalities, and take
great pride in them. Communicate
that pride six ways from Sunday —
within your staff, outside of your sta-
tion and with your advertisers. Try to
make yourself independent of any
single "blue chip’ advertiser, and go
out and find yourself the most eclec-
tic group of advertisers you can —
advertisers that you know your per-
sonalities have a passion for and a
connection with. Then go out and
start selling.”

Swanson’s Dirty Words

The panel’s final speaker was the
always unpredictable and entertain-
ing Jack Swanson, who offered a pro-
grammer’s perspective on controver-
sial talent and topics. Those who at-
tended TRS 2001 will no deubt long
remember Swanson’s performance,
most of which we’re unable to share
with you on these pages. Just go dig
up your old copy of George Carlin’s
“Seven Dirty Words,” imagine it up-
dated for today’s world, and you’ll
get the general idea. X

It was a truly masterful presenta-
tion by the winner of this year’s R&R
News/Talk Industry Achievement
Award for Programmer of the Year.
Swarison used a lot of humor and a
little shock-talk to get attendees to
think outside of the box when it comes
to controversial talent and topics.
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Readers Select This Year’s Giants WCBS i unt WG“”B“""' Bouler
Ll B WKLH 96

: : : ‘CassoHs

reetings froxp the R&R Spa and Resonjt, nestled in a super-secret location | weps FMNewYork  KOOL-FM/Phoenix WalTHlotmeon Ghy
sornewhere in the United States. Classic Rock Editor Adam Jacobson and WKLH/Milwaukee
1 are presently on siesta, having worked countless hours on the first-ever Old- T K oON []

3 5 . . O - ¥ | ETEETEED

ies & Classic Rock special (4/13). MKI X 197 101 | 1077 KRXO 26.9

. . . . . . ot ' ATL . -
This week we turn our attention (o this year’s nominees for Industry Achievement Awards in GO0D TIME OLISES

KVMX/
Portland, OR KONO-FM/San Antonio KRXO/Oklahoma City  KSEG/Sacramento

both the Classic Rock and Oldies formats. Who determines the winners? You! A ballot can be
found in this issue, and if you're an eligible subscriber, you're able to cast your vote. Best of luck
to all the nominees!

= OLDIES PROGRAM DIRECTOR OF THE YEAR ===

Jay Kelly Joe McCoy Keith Mitchell Mike Phillips Gary Springfield Bill Stedman
KBSG/Seattle- WCBS-FM/New York WMOJ/Cincinnati KRTH/Los Angeles KOLA/Riverside WOMC/Detroit
Tacoma

OLDIES PERSONALITY OF THE YEAR s

Ron Chapman Brian Beime John “Records” Landecker John Lanigan & Dick Purtan Bob Shannon
KLUV/Dallas-Ft. KRTH/Los Angeles WJMK/Chicago Jimmy Malone WOMC/Detroit WCBS-FM/New York
Worth WMJI/Cleveland

s OLASSIC ROCK PROGRAM DIRECTOR OF THE YEAR = s

Den Morgan KC Carsqn Jeff Couch Tommy E‘dwards Dave Hamilton Mike Thomas
WAAL/Binghamion, NY WROQ/Greenville, SC KRX0/0Oklahoma City KCBS-FM/Los Angeles KQRS/Minneapolis WFBQ/indianapolis

swssn GLASSIC ROCK PERSONALITY OF THE YEAR

92]KQRS!

Bob & Tom Carter Alan Coop & Patty Dave, Shelly & Chainsaw The Radio Men Tuttle & Brent R. Wilcox
WFBQ/Indianapolis WZLX/Boston WPDH/Poughkeepsie, NY KGB/San Diego (C. Foster Kane, Jim Amold and Luna Moon) KQRS/Minneapolis

KKZX/Spokane
wwWw americanradiohistorv com
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Silva
Continued from Page 20

of a home-video line, Q Records is |

poised.to be very compelitive in the
music marketplace, particularly with
the addition of George.”

Prior to joining Q Records Silva
held a variety of positions in the mu-
sic and entertainment industries. His
recent positions include VP/Promo-
tion at Beyond Music and National
Director/Promotion. East Coast for
Red Ant Entertainment. He has also
worked for Rick Salvador Promotion.
Motown Records. Elektra Entertain-

Arhitron
Continued from Page 3

reports to President/Worldwide
People Meter Development Marshall
Snyder. Guyther and Tolchin will be
based in New York, and Snith will
work out of Arbitron’s Philadelphia

| office.

ment, EMI Records. Philly World

Records and Schwartz Brothers Dis-
tribution.

Univision
Continued from Page 3
entertainment company. Qur agree-
ment with Disa, which has a success-
ful history of representing many of
the leading regional Mexican artists,
combined with our exclusive arrange-
ment with Universal Music Group.
will give Univision an immediate
presence in the music industry and an
outstanding platform to leverage our
strong brand and reach throughout the
world.”
About Behar, Perenchio observed.
“I am also pleased that Jose Behar
will lead the new Univision division.
His track record in the Spanish-lan-
guage music industry is unparalleled.

Snyder told R&R, “By promoting
Jay and Les and by bringing Kevin
Smith back on board at Arbitron,
we're creating a sharper focus in our
efforts to promote the Portable People
Meter to radio, TV and cable in the
U.S. and abroad. Our goal is to work
with all players in the worldwide
media business to {ulfill the promise
of the Portable People Meter as a
more reliable and powerful means of
audience measurement.”

He launched and built EMI’s ex-
tremely successful Latin-music label.
Jose has also been credited as one of
the pioneers in the Latin-music cross-
over movemernit. We are delighted that
he will spearhead this endeavor.”

Behar, who was President/CEQ of
EMI Latin Records from [989 to
March 2001, said, “1 have always
admired Univision for its efforts to
advance the interests of the Hispanic
community. I am thrilled to now have
the opportunity to be part of a com-
pany with such an outstanding repu-
tation for producing quality entertain-
ment for the Spanish-speaking
world.”

Claus
Continued from Page 3

“We’re pleased to round out our
exccutive staff’ with the experience
and drive found in Chris Claus,” said
Zing founder/President Dor Skuler.

= ———1

“Our team will soon deliver a service
that lets peopie interact with radio
content through voice-activated wire-
less communication. Chris’ ability to
drive that concept to business leaders
and the radio industry will be key to
our success.”

| Technology

Continued from Page 1

Internet “side channels”™ to customize
their song selections. For example,
listeners can choose to hear a song
less or more, or they can choose to
hear additional cuts from an artist's
album — or ban an artist attogether.

RCS President Philippe Generali
said that radio stations have ultimate
| control as to how much less or more
a song will be played, as well as the
depth of additional cuts from an al-
bum and the length ot time an artist
ban remains In place.

¢ Zing Interactive Media, led by
former radio executive Chris Claus
(see story, Page 3), unveiled a mo-
bile-phone application known as
Zing321. The company has negoti-
ated deals with all of the nation's ma-
jor mobile-phone companies 10 aliow
tisteners to press #321 to retrieve
detaits about recently ptayed songs
or commercials on the radlo. The
company will test the system on
Clear Channel's Philadelphia stations
in June.

A couple of products at the show
allow nonprofessionals to operate
their own Internet radio stations.
Kickworks Personal Broadcast Radio
Network, set to go live later this year,

will offer the tools necessary for ci-
vilians to host their own music pro-
grams. The company has secured
the rights to all RIAA-affiliated songs.
But the home-grown DJs hosted by
Kickworks won't be able to select
their music on a song-by-song basis
— they'll only be able to select
“genres” of music to ensure they stay
in compliance with Digital Millennium ‘
Copyright Act restrictions.

Dutch company Radio 538 is offer- |
ing Webstation, another application
that sets up a deskiop “radio station”
and makes it easy for consumers to
record and upload radio shows.

Chicago-based GMV Network was
touting its Audio Edge hardware.
GMV's technology allows radio sta- |
tions- to stream thelr signals using |
MP3 compression compatible with all
of the major media players, inCluding
Microsoft's Windows Media and |
Real's RealAudio players. GMV sald
it holds an advantage over compet-
ing streaming technologies because
it doesn't scale its software cost ac- |
cording to the number of streams.it |
added that its technology can handle |
many times the number of streams
served up by competing companies. I

More technology-related news will I
appear next week in R&R'’s Internet
News & Views pages.

wWWW americanradiohistorv com

Continued from Page 3

| about and won’t be just a cookie-cut-

I

ter format. With Halloran in charge,
I’m looking forward to hearing the
station. Jt will be awesome.”

KFSD will be the fifth Southern
California frequency for which
Halloran has worked. He first came
to San Diego from Detroit in 1986,
when 91X hired him as a nighttime
DJ. He eventually worked his way up
to PD. After he left in 1996, he pro-
grammed KUPR in 1997, then
XHRM in 1998. He was most re-
cently Asst. PD at Big City Radio’s
Y-107 in Los Angeles and is currently
working with MP3.com.

Astor also owns Talk KCEO and
Adult Standards KSPA in the market.
Astor placed the Classical format and
KFSD calls on then-Country KOWF
inJanuary 1997, following the sale of
the former KFSD to Clear Channel.

‘ XM :
Continued from Page 20
|

our studios with America’s brightest
radio talent. XM is truly a creative
oasis.”

Joining XM as MDs are Luis
Barro, who'll work with two of XM's
Dance channels; Bladerunner,
who'll work with XM’s Hard Rock |
| channel; Jim Bonner, who'll over-
see the music for the Children's
channel; Colonel St. James. who'll
head music on the '50s channel,
Joel Haas, who'll direct XM's Com-
edy channel; and Shirley Hayes,
who takes music duties for one of
XM's Jazz channels.

XM has also obtained the ser-
vices of Chris Barnes and Chris
Cruise as news anchors. Barnes
was most recently ND for Boch
Broadcasting’s four Cape Cod, MA
| radio stations. Cruise previously
served as an anchor on CNN Ra-
dio and CNN Headline News. The !
company also hired nine new pro-
duction directors, each of whom will
work in various capacities.

Stevens
Continued from Page 3

concept. Some production elements
have also changed, and there’s a new
jingle package in place. For lack of a
better term, WLTJ will stiil be a main-

- stream AC, but it will be a bit more

uptempo.”

Prior to the 13 years he spent in
Youngstown. Stevens programmed
WBUF/Buffalo, NY. He has also con-
sulted Country stations for Cleveland-
based McVay Media.

Tisa
Continued from Page 3
Evans most recently served as
Promotions Director for Classic
Rock WOCT/Baltimore. Douglas,
another Philadelphia veteran, most
recently worked as an air talent at
crosstown AC WBEB (B101) and
is a regular guest on WPVI-TV/
Philadelphia’s Philly After Midnight.
She becomes the station’s first air
talent since Talk WWDB-FM
flipped to *80s as WPTP in Novem-
ber.

RPN .
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Kent Burkhart: He Did It All

“The R word [retire] is not in my vocabulary”

It wasn't easy.

Still, he sat down and, in longhand,
wrote 30 letters to people he knew, people
who understood that his true love was

programming. Suddenly, he had a dozen -

clients, then 13, then 14. Within a year, he
needed help.

The day after their first phone call, Kent g
Burkhart met Lee Abrams. Abrams was
still in his teens, Burkhart wasn’t, but age
didn’t matter. “It was like instant love,”
recalls Burkhart.

it began in the early '70s, with a
handshake. By the end of the decade it
was the largest and, some say, most
influential radio consultancy in the nation,
Burkhart/ Abrams.

If this were a movie, the screen would get fuzzy
now, and we’d start time-tunneling.

Indulge me.

BAY CITY ROLLER

Bay City is south of Houston, Burkhart was south of
14, and Johnny Long owned a radio station.

“I went to him,” says Burkhart, “and said, ‘Listen,
I’d like to play music for 15 minutes a day for all the
kids. Is that OK?"”

“Sure. When do you want to be on?” Long replied.

By the time Burkhart graduated high school in 1952,
he had his jock chops down. “You’d call him laid
back,” says Texas radio legend Chuck Dunaway.
Burkhart did the night show at KXOL/Ft. Worth while
attending TCU and filled in during summers at
McLendon’s KLBS/Houston.

Burkhart says, “[ stayed in college 3 1/2 years and
then had an opportunity to go to New Orleans with
McLendon. I thought, "Hell, I'll get my degree later.””
He never did.

He stayed at WNOE /New Orleans for a year.

By 1956 Burkhart was 22, had been in radio for nine
years and had already worked for Gordon McLendon.
He was about to come face to face with Todd Storz, the
other father of Top 40.

TO ROCK ‘N’ ROLL OR NOT?

Believe it or not, there were major discussions within
the Storz Group about rock ‘n’ roll. “Todd wasn't in
favor of it,” Burkhart says, “but Bill Stewart and 1
argued ‘How the hell can vou ignore Elvis Presley?”
They compromised by playing only the softer Elvis, but
once that cat was out of the bag, there was no putting it
back.

Burkhart’s next move was about records too.

In 1958 Storz sent him to WQAM/Miami to clean up

-, aARTH
Kent Burkhart

a payola mess. “WQAM had a‘pavola’ rate
card,” Burkhart says. The GM was oblivious,
but the PD and one of the jocks — a big
{ personality with a 40 share — were cashing
checks.

The first day, Burkhart fired the PD and
cleaned up the playlist. On the second day a
record guy showed up with two henchmen
who looked like words weren't their
strength. “I want my records back on the
air!” the promoter demanded. “! paid for
them.” Burkhart stood his ground. “Talk to
the guys who made the deal,” he said.
“Maybe they need to reimburse you.”

You takes your chances.

A LITTLE TEXAS TOWN

Five grand down and $456.10 a month.

Burkhart bought KTXL in San Angelo, TX and
learned how to do everything. Up at 4, on the air, out
at 9, sell, back at 6, write, produce, sweep — you get it.
After a year he said “Enough”’ and started making
calls.

Earl Fletcher, GM of KXOL /Ft. Worth, needed
programming help. “I'm running the Mays stations
now,” he said, “and I can use you in Waco and
Oklahoma City.” It wasn’t full-time, it was consulting
for $200 a month per station, but Fletcher upped the
ante by calling in markers with friends with stations in
Little Rock and Lake Charles, LA.

Not big money, but it put food on the table. Pack up
the babies and drive. Two weeks in a rundown
apartment, always praying the checks would catch up
before he hit the road again. It was frightening and
wasn’t going to work very long,” Burkhart says.

After eight months he realized he needed a real job.

“In the spring of 1961 Barry Sherman, Esquire
magazine’s radio guy, told me Esquire was going to
build a radio group,” Burkhart says. Their tirst station
was WQXI/ Atlanta, and it was in trouble. “We’ve lost
50% of our ratings and 50% of our revenue,” said
Sherman. “We don’t understand.”

Burkhart flew to Atlanta, parked himself at the old
Riviera Hotel and listened. “It was one of the worst
radio stations 1'd ever heard,” he says. “Total clutter —
wrong music, wrong people.” When he discovered
that Esquire had run a full-page newspaper ad that
announced “Big-time radio by Esquire magazine from
New York City comes to Atlanta,” he could only shake
his head.

For $12,000 a vear Burkhart took the programming
reins at WQXI but never went out of his way to let
people in Atlanta know that his boss’ name was
Sherman.

PREPARATION H AND SCAPEGOAT

Now it gets sticky.

Burkhart cleaned up ‘QXi, and things were on a roll
until John Smart, Esquire’s Chairman of the Board, came
to town and heard a Preparation H spot on the air. He
went ballistic. Within 24 hours the station was on the
block.

Fast-forward. New owners came, fired the GM and
gave Burkhart six months to prove he could be a large-
market manager. “My test,” he says.

Fast-forward again. During Burkhart’s tenure at
WQXI ratings doubled, an Atlanta FM was acquired
and, when the company expanded in 1967, Burkhart
was named President/ Pacific and Southern Broadcast-
ing.

%{is job was to acquire new stations, and, in quick
succession, he bought KIMN/Denver; KYXI/Portland,
OR; and KRHM-FM/Los Angeles — the station that
would become Kiss FM. Looking back, Burkhart
attributes much of the group’s success to its National
Program Director, George Burns.

Fast-forward one more time. The chairman of the
parent company wanted a New York City presence.
Burkhart told him that the station he’d selected, W]RZ,
had a lousy nighttime signal. They went back and
forth: buy it, don’t, buy it, don’t. The chairman was
always pro, Burkhart always con.

You know what happened.

When the station started hemorrhaging red ink, Mr.
Chairman blamed Burkhart. “We came to blows,”
Burkhart says, “and even though the radio division
was making a pot-load of money, the board elected to
say goodbye to me.

“The next day I was jobless.”

FULL CIRCLE

Now we’re back to the birth of Burkhart/ Abrams.
After all he’s done, and all he’ll do in the future,
Burkhart gives the impression that that's what he holds
most dear. “1 couldn’t have asked for anything better in
my life,” he says.

Still, in 1995, after 23 years, he sold the company to
Mike McVay and set his sights on the future.

Today, among other things, he directs the program-
ming for American View, a boutique (his words)
syndication company.

Tomorrow? (Remember, he was a co-founder of SMN
and has a sense about these things.) “Satellite and
Internet radio are not going away,” he says, “and
within 10 years, buffering won’t be an issue.”

As for consolidation, “In the next three or four vears
the listeners will tell us, but my ears tell me that what I
hear ain’t as good as it used to be.

“It's not going to be easy.”

He's right.

Bob Shannon writes, voices, produces and consults from
his Bainbridge Island, WA-based business, bobshannon-
works. Shannon, who continues to consult his former
employer, TM Century, ¢an be reached at bob @
shannonworks.com.
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Hey jocks...
want something
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Comedy World Has Its Last Laugh

he dot-com community has lost

another establishment, as Comedy

World has ceased operations. An
official announcement was made to staffers at
a meeting Monday afternoon, at which CEO
Jody Sherman told employees that they'd
have to make appointments with security to
clear out their personal belongings. Sherman
also discussed the possibility of selling
equipment to pay salaries, and it was unciear
whether Comedy Worltd personnel would be
paid for services since their final payday of
April 15. Those affected include GM Jay
Clark, executives Tamara Rawitt and Terry
Danuser and on-air
personalities Ahmet
Zappa, Kennedy, Ken
Ober and Frank Murphy.
Comedy World was
launched in April 2000 as an Internet-only,
high-intensity Talk format. In recent months
stations in such markets as Syracuse and
Atlantic City, NJ signed affiliation agreements
with the company.

Multimedia entertainer and KKBT/Los
Angeles wakeup host Steve Harvey has
stormed into second place in the market’s
morning-drive race. Harvey climbed 4.5-4.8 to
become the top English-language morning
personality. KROQ's Kevin & Bean and KIS’
Rick Dees tied for fourth — and second
among English hosts — as they dipped 4.5-
4.2 and 4.9-4.2, respectively, 12+. KSCA's
Cucuy de la Mafiana — Renan Aimendares
Coello and company — surged 6.8-8.2 to
retain its first-place status.

It's official: ABC Radio Networks and
Emmis Urban AC reached an agreement April
18 to bring the syndicated Tom Joyner Morn-
ing Show to WRKS/New York, effective April
30. Joyner will be joined on the station by
current morning host Isaac Hayes, who'll now
serve as the local anchor for the show.

After seven years, Broadcast Architecture
PD Renee DePuy will step down from her
day-to-day duties at the end of June. She will,
however, continue to write Legends of Jazz
and maintain regular involvement with The
Dave Koz Radio Show.

Rumors continue to fly around Southern
California that a new Active Rock station is
about to be launched by Clear Channel. The
target of the talk is Hot AC KBIG, and many
have said that a format flip may happen as
soon as early May. Among the rumors being
circulated: Longtime L.A. air personality
Poorman (a.k.a. Jim Trenton) is all but set to
take mornings — or is it KSJO/San Francisco-
San Jose's Lamont & Tonellj via satellite from
the Bay Area? The rest of the day would
supposedly be voice-tracked from sister Active
Rocker KIOZ/San Diego. Would a flip to
Active Rock for KBIG also provide Clear

wwWwW americanradiohistorv com

Channel with a synergy partner with subsidiary
SFX in Southern California? Regardless of
whether the 'BIG talk is true or not, Classic
Rockers KLOS and KCBS-FM (Arrow 93)
have already tweaked their respective presen-
tations. KLOS sounds a bit more contemporary,
while Arrow shifts its primary positioning
statement from “All Rock & Roll Classics” to
“Nothing But The Best Classic Rock.”

> Kidd Kraddick Inks

Syndication Deal
Longtime KHKS/Dallas

morning host Kidd Kraddick

will now be heard in syndica-

tion, thanks to a multiyear

contract with Premiere Radio

Networks. Kidd Kraddick in the

Morning, which also features |

co-hosts Kellie Rasberry and

“Big Al” Mack, will make its

debut for a national audience in

July. No affiliates for the

program were announced at
press time.

<

Kidd Kraddick

Jim de Castro is back in the news. He’s
invested in UsherPro, which provides ticket-
management and ticket-exchange software for
sports teams and entertainment venues,
allowing those entities to track and resell
season-ticket holders’ unused tickets. De
Castro, who resigned as Vice Chairman of
AMFM and Chairman/CEO of AMFMi belore
the company completed its merger with Clear
Channel last year, also becomes an UsherPro
board member. Specific details on his invest-
ment were not disclosed.

Andy Yocum will retire at the end of June,
after more than 38 years in broadcasting.
Yocum has been with Window to the World
Communications for the last 22 years, and
presently oversees WFMT-FM & WTTW-TV/
Chicago as Sr. VP/Broadcasting.

John Styll, founder and president of
Salem subsidiary CCM Communications,
resigns after 23 years with the company.

J. Paul Emerson, a 35-year radio veteran
who once served as News Director of such
stations as KUPD/Phoenix and WQHT/New
York, died April 9 at his home in Carlsbad, NM.
Emerson, whose real name was Jimmy
Coleman, was 58. A New Mexico native,
Emerson began his career in Albuquerque in
1966 and was most recently morning host of
KSFO/San Francisco. No services are
planned, and cremation has taken place.

As expected, KZZP/Phoenix adopted the
moniker “104.7 KISS FM" Monday after playing
Prince’s “Kiss” continuously over the weekend.
Rikk Idol shifts from afternoons to middays

Continued on Page 32
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under the name “Joey Carter” and becomes
Asst. PD/MD.

KilS/Los Angeles has unveiled its lineup
for this year's two-day Wango Tango super-
concert, and it's loaded with some of the
world’s most popular acts. The show begins
June 16 with Ricky Martin, Backstreet
Boys, Moby, Joe, Krystal, Jessica Simp-
son and Shaggy. It concludes the next day
with Jennifer Lopez, Aerosmith, American
Hi-Fi, Nelly Furtado, Vertical Horizon,
Dream and The Bee Gees. By the way,
Wango Tango just happens to coincide with
R&R Convention 2001 in Los Angeles. Not
that we told you.

} WFLZ Fools eBay Again! ‘

WFLZ/Tampa morning host MJ Kelli and
co-horts Froggy and Fester pulled another
fast one on eBay last week, placing the U.S.
spy plane involved in the recent incident with
China up for sale on the site. It seems the
'FLZ wakeup guys posed as Chinese military
officers who had possession of the plane and
created a listing that included a photo of the
plane and a description of it written in broken
English, the St. Petersburg Times reports.
EBay became aware of the prank Thursday
and subsequently removed the listing. Kelli
and former co-host BJ Harris recently created
an eBay listing that featured parts from the
crashed Mir space station.

Amos Blair, a.k.a. former WKGN/Knox-
ville PD/MD Blair Braxton, has been sen-
tenced to 10 years in a Florida state prison
after being convicted of one count of a lewd
act on a child. Public records show that Blair
is presently incarcerated while awaiting a May
4 motion to set bond pending appeal and that
his sentence also carries a five-year sex
offender’s probation.

The FCC has cited Mike Goettina of
Jackson, WY for broadcasting without a
license and forced Goettina to shut down his
pirate radio station after almost one year on
the air. Goettina tells AP that he started the
station from the back of an old GMC bus
because he was fed up with the advertising

| on the four licensed radio stations that serve

Jackson. He and other supporters copied
CDs onto hard drives and downloaded songs
through Napster. “The Shack” eventually
accumulated more than 10,000 songs and
became known to local listeners despite
having just 150 watts. Gotettina says he will
refuse to pay any fines associated with his
illegal broadcasts.

Records

* Maverick ups promo assistant Kerri Kleiner
to L.A. local and names ex- WDRQ/Detroit staff-
er Mishele Lynn as its new Motor City rep.

* Former Virgin/Nashville statfer Amy Henden
is now Promotion Coordinator for Broken Bow.

* Universal Twin Cities rep Marina Parrera re-
signs to pursue interests outside of the music in-
dustry.

www americanradiohistorv com
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KROQ/L.A. moring monsters Kevin & Bean ven-
tured out to Hermosa Beach, CA's pier April 20 to
commemorate the arrival of "4/20" with KROQ lis-
teners hip enough to understand what a 420" is.
(For those unfamiliar with the police code, 420 rep-
resents a bust for marijuana possession and us-
age). The "Wake and Bake” promotion featured
whatever tunes the duo could pull out of the
“Kevin & Bean Party Machine,” as a huge throng
of fans sang along to the strains of “Don’t Bogart
That Joint, My Friend.” Shown here surrounded
by festive foliage are (l-r) sports guy Money, Kevin
Ryder, Gene “Bean” Baxter and morning show
member Lisa May.

A general-interest talk program hosted by
Fox Sports Radio Network host Steve Mason
has been added.to PBS’ fall lineup. The Steve
Mason Show has already inked such guests as
Johnny Depp, Sen. Russ Feingoid, Bono,
Ashley Judd, Darryl Strawberry and Gwyneth
Paltrow. The show is set to debut September 1.

Lawmakers in Utah’s state legislature are
investigating the format flip of the University of
Utah's noncommerical KUER/Salt Lake City
from Classical to News/Talk. The politicians are
concerned about the use of state monies to
fund the perceived liberal bent of KUER's
programming, which is provided by NPR, the
Salt Lake Tribune reports. KUER GM John
Greene tells the Tribune that the station is
simply “concentrating on what it does best with
the best interest of Utahns in mind.”

Dave Wingert has returned to KLSY/
Seattle ... sort of. The former KLSY middayer
brings his Jones BP-syndicated Dave Til Dawn
to the AC, effective April 30.

The Radio Hall of Fame has revealed its
2001 nominees. Nominated in the Network or
Syndicated-Active category are Westwood
One's Jim Bohannon, ABC Radio Networks’
The Rest of the Story with Paul Harvey and
National Public Radio jazz expert Marian
McPartland. The Local or Regional-Active
category features KLUV/Dallas morning man
Ron Chapman, WOMC/Detroit wakeup host
Dick Purtan, WPLJ/New York morning person:
ality Scott Shannon and Milwaukee Brewers
play-by-play man (and co-star of TV’s Mr.
Belvedere) Bob Uecker. A complete list of
“Pioneer’ nominees appears at
www.rronline.com.

Ten stations have received NAB Crystal

Continued on Page 34
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Awards for their efforts “to-improve the quality
of life in their surrounding communities” The
stations received the awards at NAB 2001 in
Las Vegas. They are WLEN/Adrian, MI;
KUZZ-AM & FM/Bakersfield; WJJY/
Brainerd, MN; WPEG/Charlotte; WENS/
Indianapolis; KNX/Los Angeles; WUSL/
Philadelphia; WRAL/Raleigh; KZQZ/San
Francisco and KELO/Sioux Falls, SD.

KFY!/Phoenix adds Tom Liddy, son of
Westwood One syndicated talker and Water-
gate figure G. Gordon Liddy, to the Ciear
Channel News/Talker's lineup. The younger
Liddy will host a Sunday-night program from
6-8pm. He's been a substitute host on KFY1
since December and often fills in on his
father's show.

ST sends its best to Sabo Media Presi-
dent Waiter Sabo, who tied the knot with

Kathleen McMenamin on April 21 in New York.

Frank Zwygart Sr., better known as
longtime KMOX/St. Louis broadcaster Rex
Davis, passed away April 21 of complications
from cancer. Davis was 91. Davis is best-
known for hosting KMOX’s Total Information
morning program and retired in 1981 only to
return to KMOX in '85 as a part-time voice on
the late Bob Hardy’s morning show.

James Snyder, who launched WTOP/
Washington’s News format while VP/News for
Post-Newsweek Stations, died April 19 of
complications related to strokes and heart
disease. He was 76.

Congrats to WFAN/N.Y. morning man and
WW1 syndicated host Don Imus, who raised
upward of $2.9 million during WFAN's 12th
annual radiothon for Tomorrow’s Children’s
Fund, CJ Foundation for SIDS and the Imus
Ranch.

Kudos to Vivendi Universal Exec. Vice
Chairman Edgar Bronfman Jr., who has
been selected as this year's City of Hope
“Spirit of Life” honoree. Bronfman will be
saluted at an October 11 black-tie gala in Los
Angeles. Universal Music Group Chairman/
CEO Doug Morris will serve as Dinner Chair

| for the evening.

If you have Street Talk, call the R&R News Desk
at 310-788-1699, or e-mail streettalk @rronline.com

Rumbles

» Cumulus/Toledo OM Tim Roberts adds OM
responsibllities for the company’s Youngstown-
Warren cluster.

* Randy Chase retumns to Guaranty Broadcast-
ing as Director/Programming for the company’s 11
stations in Louislana.

* WTJM/New York Director/Marketing Andy
Sarnow exits.

» Stella Schwartz rises from moming show pro-
ducer to Asst. PD at KOST/Los Angeles.

s Rock KLPX/Tucson drops currents in favor of
“Classic Rock That Really Rocks.”

s Rhythmic Oldies KGMG/Tucson adds a sec-
ond signal at 104.9 MHz to improve its market
coverage.

www americanradiohistorv com
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¢ Alan Sledge set as Djrector/Programming Op-
erations for Clear Channel/Phoenix.

¢ Anne Gress grabs WJJZ/Philadelphia OM post.

* Steve Woodbury joins KARP/Glencoe, MN
(now KTTB/Minneapolis) as VP/GM.

¢ Michael Doyle named VP/Market Manager for
Entercom/Rochester.

* Dave Kelly and Herb Jones join Music Meet-
ing as Marketing Directors.

v

* Gene Bryan elevated to GM of SBS/New York.

*Tim Pohlman advances to VP/GM of KTWV/
Los Angeles.

* KlIS/Los Angeles sets John Cook as PD and
Charles Rahilly as VP/GSM.

* Mac Daniels accepts PD cap for WMZQ-AM &
FM/Washington.

¢ Jeff Garrison gets PD gig of KMLE/Phoenix.

4

* Granum Communications sets Peter Ferrara
as COO and Michael Weinstein as CFO.

* Gary Zenobi appointed VP/GM of WTIC-AM &
FM/Hartford.

*Brent Osborne named GM for KFRC-AM &
FM/San Francisco.

* Rick Balis recruited as PD of WLUP-FM/Chi-
cago.

* Mason Dixon becomes OM/morning man of

WMTX/Tampa.

« Infinity buys KROQ/Los Angeles for $45 mil-
lion.

* Phil Newmark becomes VP/GM of KPWR/Los
Angeles.

» Arista Records recruits Phil Quartararo as VP/
Singles.

* Tom Barnard joins KQRS/Minneapolis for

mornings.

* RKO appoints new Presidents: Jerry Lyman for
FM Radio Division and Bill Hogan of RKO Ra-
dio Sales.

s Vincent Benedict Jr. becomes VP/GM of
WCAU-FM/Philadelphia.

* Neal Mirsky elevated to Ops. Dir. of WSHE &
WSRF/Miami; Sonny Fox named PD of 'SHE.
s Freddie Snakeskin upped to Asst. PD of

KROQ/Pasadena-L.A.
* Walt “Baby” Love joins R&R as Black Radio

Editor.

* Russ Thyret appointed President/Promotion for
Warner Bros.

» Christy Wright named Nat'l Music Coordina-
tior for RKO Radio.

* Mike Wagner joins KIIS-FM/L.A. for overnignts.

A 4
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“In rotation at Z100! Mandy Moore has aelivered a groundbreaking song!”
~Axl and Cubby, £199

4 love this neeordi:KIS FM is jecking Mandy Moore!”
= Dan Kieley, K4S

“We think this will b'eMandy;s biggest hit yet! Her music continues to evolve.”
= Bnlan Bridgman, WIiOQ

“Wow...I'm shocked about the=dlfferent saund....... ThlS song sounds like a HITI”
- = Todd Shannon, KHKS ;

“We expect great things from Mandy Moéf‘e s ‘In My Pocket'. The first
time it was ‘Candy’; the second lime it's a meall!l”
— Alex Tear;: Jay Towers, and Keith Curry, WDRQ

“Mandy Moora s In My Pa.ket’ stands out from the
crowd of other female pop tracks!"
: ~ Mike Pmston, I@KS

“This song should be ‘in the pocket' for summer! Mandy is
really coming inz‘a -her owri as & woman and a singer.”
-~ Rob Man'Is, KDWB

“This could'ba Mandy's biggest radio song This is definitely a

great Top 40 record. itis ‘raally strongl”
_ =Jimmy Steele, WNCI :

I love this songl One listen...this is a radio NO BRAINER. It is
a muc_:h more matura sound for Mandy!”
- = Jeff McCartney, zQHT

“Songs like this are what should give Top 40 statlons high ratings. TOTAL SMASH!”
— Dave Umversal, WKSE

A\

“Finally a teen artist that [sn ‘t pulting_-:ou} a tee_'n sounding song. It's her most
mass appeal sounding track to date and I'm sure it will sound great on the air.”
—Dan Mason, W._AKS ;

‘1 love the sang. It shows progression of Mandy as an artist.”
— Diana Laird; KHTS

Produczd by: Emilio Estefan, Jr. & Randall M. Barlow for Crescent Moon, Inc. « Management: Jon Leshay at Storefront Entertainment, LLC.

www.mandymoore.cor  www.mandym oorefan.com  www.epicrecords.com
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RECORDS

Record-Industry Nominations

ongratulations to all of this year’s R&R Industry Achievement Award nom- RECORDS
nees for record labels, promotion executives and independent promotion com-

—— panies. Winners will be announced at R&R Convention 2001, which will be

held June 14-16 at the Century Plaza Hotel in Los Angeles. Eligible voters will

receive a ballot in this week’s issue.

' vﬂ
Keynoting this year's convention is none other than William Jefferson Clinton. the 42nd Presi- [@ ‘ “’ilEllll

dent of the United States. Register by May 4 and save up to $175. Check the newspaper for Trceans

INTERSCOPE

registration forms or register online at www.rronline.com. Listed below are the nomi Good
luck to everyone!

= SR. PROMOTION EXECUTIVE OF THE YEAR

Craig Lambert Ken Lane Joe Riccitelli Brenda Romano Hilary Shaev Charlie Walk
MCA Istand Def Jam Jive Interscope/Geffen/A&M Epic Columbia
Music Group

T A VN e S O INDEPENDENT PROMOTION FIRM OF THE 'Y IE A IR /o0 e

Jerry Brenner Bishop Bait & Tackle Lawman Promotions Jeff McClusky & McGathy Promotions Tri-State Promoticns
Promotions Associates

-LOCAL PROMOTION EXECUTIVE OF THE YEAR

Y

BeBop Hobel Leah Kiyonaga Jon Lewis Mark Potter J.R. Rizzo
RCA (Atlanta) Reprise (Los Angeles) Elektra Entertainment Epi¢ (Minneapolis) - Jive (Chicago)
Group (Miami)

Dave Bouchard
Island Def Jam Music
Group (New York)

www americanradiohistorv com
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Wind-up On A ‘Cloud’ Over Reaction To Boy Hits Car

Add Wind-up Records alt-rock outfit Boy Hits Car to
the list of bands who have paid their dues for over decade
and are finally getting it shot at the bruss ring. Garnering
impressive airplay. the group is storming radio with the
single “I'm a Cloud.”

——
Boy Hits Car

The cut. from their eponymous Wind-up debut. has re-
ceived before-the-box airplay at key Alternatives such as
WNNX (99X)/Atlanta. WFENX/Boston. KEDJ/Phoenix.
WKQX/Chicago. WPNT/St. Louis. WKRL/Syracuse,
WMRQ/Hartford and WXSR/Tallahassee. FL. Active
Rockers jumping the add gun include WNOR/Norfolk:
WJJO/Madison, WI: WRXR/Chaitanooga. TN; and
WCPR/Biloxi-Gultport. MS.

BHC — comprised of Louis Lenard (guitar). Scott
Menville (bass), Craig Rondell (vocals and guitar) and
Mike Ferrari (drums) — began to take shape in Los An-
geles in 1990. when childhood friends Lenard, Rondell and
Menville decided it was time to form a band after years of
hanging out together. Three years later the group added
Ferrari and hit the club circuit with a vengeance.

n May *98 the band released their first album. My Anind,
on a small indie label. As Menville remembers. “We gave it
alt we had. but the label guve it no promotion. Two weeks af-
ter its limited release and low sales. they dropped us.”

The band continued to live on the road. and toward the
end of "99 label interest began to heighten. That culminated
ina January 2000 showcase with Wind-up. Wind-up head
of A&R Diana Meltzer remembers, “1 talked to them on
the phone. but I okl them before | really did anything, they
had to do a showcase for us. The day of the showcase was
the first day | was back in the office after being sick fora
while. but when the band came out and performed for us,
they blew me and cveryone else away.

“We signed them right on the spol. I've been in the
music business all my life. and |"ve never seen a band with
s0 much energy and passion in their show. their music and
their lyrics. There's just no other sound or band like this.”

Despite having a completed album by the end of lust
summer, Wind-up elected not 10 go to radio and retail in
the busy fourth quarter. Melizer notes, “As with all of our
ANSts. we want 1o make sure we have enough time to set
up each project. It's just not u very good time to release a
new hand like this.”

In order to aliow plenty of setup time. Wind-up set an
end of May add date. The promo department entered “I'm
aCloud™ into a music contest at a February industry gath-
ering. Since November of 2000 the marketing department
has handed out around 100.000 BHC CD samplers at vari-
ous concerts.

The long lead time proved invaluable. St. VP/Promotion
Shanna Fischer comments, “This really is an amazing
band to see live. so we used every opportunity during the
band’s performances on the Sno Core tour early this year
and at other shows to get radio out to see them. It also gave
our field staff enough time to talk 1o radio and ge1 a feel-
ing about the band and the music.”

It worked. The enthusiastic eurly reception to “I'm a
Cloud” forced Wind-up to move up its add date by a
month. “A lot of people already knew about the band and
were really passionate about them,” says Fischer. “But once
staions like WNNX. WENX and KPNT began playing the
song. it changed everything. Forunately. the album already

had been released, so we didn't have to deal with a retail sin-
ation.”

One major BHC fan is WNNX APD/MD Chris Will-
iams. “Nonnally. 99X wouldn’t jump out two months early
on an artist. but Wind-up had already set up the album at
retail, released the CD and shot the video before they ever
walked through our front door,” he says. “There was no rea-
son to wait.”

As 1o why he likes the song. he notes. “This is an impor-
tant track for 99X. BHC is aggressively smart. These arc
great hit songs. pop and rock, that are tun to sing along to.
‘I"'m a Cloud” stands apart because it is commercially acces-
sible and emotionally engaging. It’s striking on the air be-
cause it feels honest.”

Williams says he’s very encouraged by the results he’s
seen. “I'm a Cloud” became the station’s No. 1 night record
after three weeks on the air.

Another big supporter, WFNX PD Cruze, shares his
thoughts on the song: “This may sound a little silly. but it
was really a kind of a ‘feeling” as to why I added the record.
The last time I heard a song that made me react this way was
‘Sugar’ by System Of A Down. WFNX was the first Alter-
native station to add and to really play System Of A Down,
so I thought. ‘Well, we were right about that one; maybe 1
should tollow the instinct again.™

Cruze. who says the song has been top-five phones for
the past two weeks, believes listeners are drawn to “I'm a
Cloud” because of its energy. “[t has some rage and anger,
but it's not one-dimensional,” he says.

BHC hit the road with labelmates Finger Eleven and
Drowning Pool beginning in May. They’re also slated to
appear on the second stage at this year's OzzFest.

Ready For Takeotf

Is another Memphis rock band about to sign with a ma-
jor label or top indie? It certainly seems so with local upstarts
Beanpole. The group’s new song. “Change.” was recently
added at hometown Active Rocker WMFS — the same sta-
tion that helped open the door for bands like Dust For Life,
Saliva and Broken. From 4/6-4/22, "MFS played “Change™
10 times. with six of those plays during momings, afternoon
drive and middays.

Beanpole

PD Rob Cressnmuun says he's impressed with the band’s
growing fan base. “People are really siarting 10 pay atien-
tion to them. Each time we play the record. we get calls. and
not just from the band’s triends and family.

Formed in "92, Beanpole have yet to sign a publishing
deal. The group have already released three albums: *96’s
Jelly Filled, '97"s Oba Na Men and 2000’s The Stonewall
Sessions. Manager Brett ™
MeCall. of the Chicago-
based artist-management {
firm MMG, says his main
priority over the past several months “has been to refocus
the band on larger markets and get them the exposure they
deserve, because they have the experience and talent to
make it work.”

For more information. call McCall at 312-226-8877.
Also, check out “Change™ in the “Set Up™ section in Alter-
native and Active Rock at Music Meeting's website at
H"VH'.I'I'Illll.\'i('llll’elillg.COIll.

— Steve Wonsiewicz

www americanradiohictorv com
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VH1 Opts For Fewer Videos

Following in the footsteps of sister cable network MTV, VH1
will begin showing more nonvideo programming this summer
when it debuts an extensive slate of new series, specials and
movies. Some of the new shows slated to debut are Cover
War, a weekly program hosted by Paul Shaffer (Late Show
With David Letterman) that pits cover bands against each
other; VH1 Undercover, a weekly half-hour comedy show in
the vein of Candid Camera; Strange Frequency, a horror-dark
comedy series about rock music; Hollywood Hills, a reality-
based show about the music business; and Camp Chaos, a
30-minute animated sketch-comedy show satirizing the
record industry. VH1 Sr. VP/Original Programming & Devel-
opment Lauren Zalaznick noted, “We're continuing to take
advantage of the sheer breadth that we feel music program-
ming can expand to. In the process, we're attracting some of
the industry’s best directors, producers and artists to VH1."

Moby’s Area: One Bows 7/11

Platinum-plus pcp-electronica artist Moby formally an-
nounced plans for his Area: One tour, which begins July 11
in Atlanta and concludes August 5 in
Los Angeles. In addition to Moby,
OutKast and Incubus will headline the
East Coast leg of the tour, while New
Order will anchor the West Coast leg.
Also participating on the Intel-spon-
sored tour will be Paul Oakenfold, The
Orb, Carl Cox, The Roots, Rinocerose
and Nelly Furtado on select dates. At
venues Intel will present a special area
where concert-goers can hear music from performers on the
bill. Visitors will also be able to create their own music vid-
eos, mix music, create and send e-mail postcards to friends
and family and sample tracks on audio players. The festival
also includes the Ford Focus Area, an air-conditioned tent
featuring music being spun.by DJs like Paul Oakenfold, The
Orb and Timo Maas.

In other touring news, Robert Plant embarks on a brief
solo tour beginning May 25 in Boston. The shows will report-
edly feature a mix of Led Zeppelin and Plant material ...
Depeche Mode have tapped Poe as an opening act on their
forthcoming tour, beginning June 11 in Quebec City ... Shawn
Colvin begins a brief headlining tour May 9 in Madison, W1
... Sade begins her first tour in eight years, on July 15 in Se-
attle.

This 'n’ that: The Los Angeles Times reports that Stone
Temple Pilots have added a bit of Brazilian flavor to their
trademark hard-rock riffs on their
new album, Shangri-La-Deeda. Gui-
tarist Dean DelLeo told the newspa-
per, “We got into areas we always
wanted to tap into but wete wary
about, because | don’t think even
our fans or even our label were will-
ing to allow us to go there.” The al-
bum hits retail June 26 ... Metallica
have begun work on their eighth studio album with longtime
producer Bob Rock ... Carlos Santana will be featured on a
song from Michael Jackson’s forthcoming album ... Former
Clash frontman Joe Strummer will refedse his third album,
Global A Go-Go, July 24.

Stone Temple Pilots

Avg. Gross

Pos. Artist {in 000s) Among lhis week's new tours:
1 ELTON JOHN/BILLY JOEL $2.246.8

2 BACKSTREET BOYS $1,822.8

3 AC/IOC $514.3 AEROSMITH

4 MATCHBOXTWENTY $344.2

5 ALAN JACKSON $261.7 BLAKE BABIES

6 SARAHBRIGHTMAN $244.2 LIVING END

7 BLUE COLLARCOMEDYTOUR  $2308

8 DON HENLEY $230.7 MADONRNA

9 KIDROCK 5207.4 SADE

10 BARENAKED LADIES $204.5

11 REO SPEEDWAGON/STYX $189.0 SEVENINATIONS

12 GODSMACK $178.9

13 ERYKAH BADU §175.1 | The CONCERT PULSE is courtesy of

Polistar, a publication of Promoters’

14 PANTERA $1675 | On-Line Listings. 800-344-7383:
13 OUTKAST $159.2 California 203-271-7900.
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Radiohead Is
Not ‘Wrong’

How excited is Music Meeting about delivering the latest sin-
¢gle from Radiohead, “1 Might Be Wrong’? Considering that
Radiohead can be considered the most criti-
cally acclaimed and influential new act in the
world. we are honored! As Music Meeting
helps generate interest in new music-deliv-
ery systems, it is appropriate that we associ-
ate ourselves with a band whose material’s
themes otten touch on technology. Let us as-
sure Mr. Yorke and company, Music Meet-
ing is friendly technology.

Plenty of records are getting friendly with
programmers through Music Meeting. Shel-
by Lynnme is getting a lot of interest at Hot
AC, and programmers are excited about what is being dubbed
“a radio record.” Let’s see. Best New Artist Grammy + hit movie
+ more press than anyone.... Yeah, that might warm up an audi-
ence.

Another act following a path similar to Ms. Lynne’s is Whis-
keytown. They ve built up an amazing following with their live
shows, and the critical acclaim for this act has been second-to-
none. Whiskeytown founder Ryan Adams is being groomed for
solo stardom. but the group’s track “Don’t Be Sad™ will make
Aduit Alternative programmers very happy.

Let’s stay on the critics’ darlings tip by letting everyone know
how Smooth Jazz is flocking to Erykah Badu’s "Cleva.” You
can expect this format to continue to appreciate the craft that
we've come to expect from this artist.

Finally. I have got to personally tip my hat to Mr. Art Alex-
akis of Everclear fame. Everclear continue to wear Alexakis’
romantic notion of the relationship between rock fans and the
radio on their sleeves. First it was the pacan “AM Radio.” now
they cover one of radio’s greatest summer songs ever. Van Mor-
rison’s “Brown Eyed Girl.” As a child who grew up with the
transistor radio glued to my ear. 1 appreciate Art’s love of our

FDIA

NEVWSNMVAKERS

Sky Daniels

Radiohead iBlip

Capitol Records’ new-media de-
partment, led by Robin Bechtel, was
given a lot of credit for the explosive
{and to some degree unexpected)
first-week sales for Kid A,
Radiohead’s last, Grammy-nomi-
nated album. What Bechtel and
company did was tap into the band’s
loyalists who use the web. “We spent time researching all
sorts of Radiohead fan sites, compiled a major database of
some 800 sites and offered them our iBlip, which contained
video, music and exclusive interviews with the band,” she says.

“Those sites passed along the iBlip and created this amazing
“Net team’ that targeted the most tech-savvy and devoted
Radiohead fans.”

For Radiohead’s upcoming Amnesiac, the Capitol team is
hoping to repeat its amazing success, which included
participation from a high number of radio websites. “We expect
an even bigger response to this iBlip, because the precedent
has been set,” Bechte! explains. “We are offering radio websites
a special contest. The station that generates the most entries
at their site will send winners to see Radiohead.”

You can log on to Capitol’s iBlip site through Music Meeting
by auditioning “I Might Be Wrong.”

I
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The latest songs featured this week on Music Meeting
www.rrmusicmeeting.com

CHR/POP

BROOKE ALLISON The Kiss-Off... (2K Sounds/Virgin)
BACKSTREET BOYS More Than That (Jive)

FATBOY SLIM Weapon Of Choice (Virgin)

JEFFREY GAINES In Your Eyes (Artemis)

K-Cl & JOJO All The Things ... (MCA)

MULBERRY LANE Yo-Yo (Refuge/MCA)
POWDERFINGER My Happiness (Republic/Universal)
BRITNEY SPEARS Don't Let Me Be... (Jive)

CHR/RHYTHMIC

JOY ENRIQUEZ Shake Up The Party (LaFace/Arista)
FAITH EVANS W/C. THOMAS Can't Believe (Bad
Boy/Anista)

CHRIS G.0.T.T.1. Love Me Or Hate Me (Universal)
K-C1 & J0J0 Al The Things I... (MCA)

MS. T0! Handclap (Universal)

TURK It's In Me (Universal)

TWISE Un-Unh (Universal)

URBAN

CASE Missing You (Def Sout/IDJMG)
KOFFEE BROWN Weekend Thing (Arista)
PRODUCT G&B Cluck Cluck (Yclefi))
PRU 183 Miles To Empty (Capitol)

PRU What They Gone Do? (Capitol)

URBAN AC

ERYKAH BADU Cleva (Motown)

CASE Missing You (Def Soul/IDJMG)
INDIA.ARIE Brown Skin (Motown)

ALICIA KEYS Fallin’ (J)

PRU 183 Miles To Empty (Capitol)

PRU What They Gone Do? (Capitol)

CHARLIE WILSON One Way Street (Major Hits)
BEBE WINANS Jesus Children... (Motown)

COUNTRY

3 OF HEARTS Love Is Enough (RCA)

ALABAMA Will You Marry Me (RCA)

NEAL COTY You Got Lucky (Mercury)

CAROLYN DAWN JOHNSON Complicated (Arista)
LONESTAR I'm Already There (BNA)

MARK WILLS Loving Every Minute (Mercury)

LEE ANN WOMACK Why They Call It Falling (MCA)

ADULT CONTEMPORARY °

ANGELA AMMONS Big Girl (Universal)
DIDO Thankyou (Arista)

HOT AC

ANGELA AMMONS Big Girl (Universal)

NIKKI COSTA Like A Feather (Virgin)
EVERCLEAR Brown Eyed Girt (Capitol)

JEFFREY GAINES In Your Eyes (Artemis)
PJHARVEY You Said Something (/siand/IDJMG)
SHELBY LYNNE Kitlin' Kind (/siand/IDJMG)

NAC/SMOOTH JAZZ

ATWIST OF MARLEY Get Up Stand Up (GRPVMG)
JEFF GOLUB Dangerous Curves (Verve}

PAPRIKA SOUL He Loves You (Higher Octave)
CUNNIE WILLIAMS Life Goes On (Higher Octave)

ROCK

COLOR Are You With Me? (Melisma/Arista)

CRASH PALACE Perfect (Trauma)
PRIME STH I'm Stupid... (Giant/Reprise)
SHADES APART Beat By Beat (Republic/Universal)

ACTIVE ROCK

COLOR Are You With Me? (Melisma/Arista)
CRASH PALACE Perfect (Trauma)

PRIME STH I'm Stupid... (Giant/Reprise)

SHADES APART Beat By Beat (Republic/Universal)
SR-71 Another Night Alone (RCA)

ALTERNATIVE

BADLY DRAWN BOY Disillusion (Beggars Banquet)
CRASH PALACE Perfect (Trauma)

PRIME STH I'm Stupid... (Giant/Reprise)

PJ HARVEY You Said Something (/sland/\DJMG)
SHEA SEGER Last Time (RCA)

WEEZER Hash Pipe (Geffen/Interscope)

ADULT ALTERNATIVE

BADLY DRAWN BOY Disillusion (8eggars Banquet)
PJHARVEY You Said Something (/siand/IDJMG)
ANDREAS JOHNSON Glorious (Reprise)

DAVID MEAD Standing Here In Front Of Me (RCA)
SHEA SEGER Last Time (RCA)

g,

L J
liguid audio

Music Meeting is an online service free to commercially licensed broadcast radio programmers
and participating label executives. Each week songs are posted online in a secure, password-
protected system for auditioning and/or downloading. Songs are categorized using R&R
hallmarks such as formats, Most Added, etc.

www americanradiohictorvy com
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Stations and their adds listed alphabetically by market
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TONY NOVIA

TODATS HIT MUSIC

GCompetition Tightens For CHR/Pop Awards

|

he 42nd President of the United States, Bill Clinton, will keynote R&R Con-
vention 2001 — and he, along with everyone else at R&R, wants you to
vote for your favorite CHR/Pop or CHR/Rhythmic stations, record compa-

Pz,

o WHTZ/New York
nies and executives in this year’s R&R Industry Achievement Awards.
The awards spotlight some of radio’s and records’ best. and the ballots are included in this
week’s issue of R&R. We encourage you to fill out the ballot and mail it back. postmarked no later &
than May 11. Winners will be announced at R&R Convention 2001, June 14-16. at the newly
refurbished Century Plaza Hotel in Los Angeles. 1°0f-
WXKS/Boston

STATION OF THE YEAR

102.7

KBFM/McAllen-Brownsville k||S/Los Angeles

WNKS/Charlotte

[ A . ]
WRISSE=

WXSS/Milwaukee

“LABEL OF THE YEAR
PLATINUM GOLD
Columbia Artemis

Records Group DreamWorks
Epic

Hollywood
Interscope/ .
Geffen/AGM - Maverick
. 2
Jive .
MCA Wind-up
Universal

————————————————PROGRAM DIRECTOR OF THE YEAR

(%

Tony Bristol
WPRO-FM/Providence

Brian Check
WAEB-FM/Allentown

Tom Poleman
WHTZ/New York

Dan Kieley
KIIS/Los Angeles

R S e i ]

John Reynolds
WNKS/Charlotte

J.J. Rice
WBLI/Nassau-Suffolk

LABEL EXECUTIVE OF THE YEAR = oosmmmmmmmmmmn o s

Dale Connone Mike Easterlin Charlie Foster Denise George
Warner Bros. Island Def Jam Universal Jive
Music Group

s rssmnerearsned. MUSIC DIRECTOR OF THE YEAR

Lee Leipsner
Columbia Records
Group

Chris Lopes
Interscope/Geffen/
A&M

I e

5

Paul “Cubby” Jeff DeWitt - Joe Kelly Jason McCormick
Bryant KBFM/McAllen- WNCI/Columbus, OH WNKS/Charlotte
WHTZMNew York Brownsville, TX

R S R e, T O T e S ey PEBSGNALITY/SHOW OF THE YEAR

Hitman Haze
KHTS/San Diego

Michael Steele
KIIS/Los Angeles

Elvis Duran
WHTZ/New York

Rick Dees

Bruce Bond .
KIiS/Los Angeles

WNNK/Harrisburg WFLZ2/Tampa

wwwW americanradiohistorvy com

M.J. Kelli & B.J. Harris

Kidd Kraddick
KHKS/Dallas-Ft. Worth

Matt Siegel
WXKS-FM/Boston

e
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of graduating from high school and
ring goodbye to the only world I had
\ ever known for 18 years! I love listening
\_Sbnd thinking about everyone and everything
" thet made an impact in my life.”

— Magan from Detroit, MI
(via the EVE 6 website)

OVER 60 ADDS including:
WSTR WXKS WKOQI
KBKS WNOU WZPL
WBZZ WNKS WRVW
KRQQ WAKS WIXX
KQKQ WKXJ WSSX
KSMB WZAT WNTQ
WNNK WZNY and more!!

“THE GRADUATION THEME SONG OF 2001!”

s

HERE’S To THE NIGHT

THE NEW SINGLE AND VIDEO FROM

ALREADY OVER THEIR SOPHOMORE ALBUM HOITOFSCOpE
1700 BDS SPINS! IN STORES NOW

16* Modern Adult Monitor! ' COTD

23* Adult Top 40 Monitor!

#1 MOST ADDED at Top 40 GO TO THE LINK BELOW TO SEE THE VIDEQ
http://www.eve6.com/video/herestothenight h.ram

% Propucen iy Dox (‘n\| )m an m' lml l.nkr ALGE M\hAGl-\H‘\‘I sﬂ ‘ART S(mm AND Ak THUK Seiv. YAK FOR S#1¥ak ENTERRAINMEN
reacs WWW. eve6 Com The CA Revwrds Labed b 2 st ant £2030 = - -
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CanB96/Chicago Do Again? = Som e Cesoemeres
B96/Chicago Dolt Again NG o

I n last year’s CHR/Rhythmic Awards Infinity’s WBBM-FM (B96)/Chicagowon | 07 oo Ao KBXXHouston- Columbia  DreamWorks
2 for Station of the Year, PD of the Year and MD of the Year. We’ll find out [

during R&R Convention 2001 if B96 can sweep the awards again.

Interscope/ Edel
Geffen/A&M

Island Def Jam

Last year's Rhythmic Industry Achievement Awards Jam was a great success, and R&R will Restless

once again co-host a party to announce the Rhythmic award winners at this year’s convention.

During the party some of the format’s hottest hitmakers will be making the rounds, mingling with KPWR/Los Angeles  KYLD/San Francisco Music G Tommy BOV
the nominees and toasting the winners. | usic Group

If you'd like to be part of the convention action, registration information is available on R&R Jive T
ONLINE (www.rronline.com). You can firm up your room reservations at the Century Plaza Hotel
by calling 310-551-3300: be sure to ask for the special R&R rate. = ' Universal

Below are the CHR/Rhythmic nominees for 2001, in alphabetical order.

|

Todd Cavanah Tracy Cloherty Kid Curry J.D. Gonzalez Michael Martin Orlando
WBBM-FM/Chicago WQHT/New York WPOW/Miami KBBT/San Antonio KMEL & KYLD/ WLLD/Tampa
San Francisco

WBBM-FM/Chicago WQHT/New York

PROGRAM DIRECTOR OF THE YEAR

LABEL EXECUTIVE OF THE YEAR

i _ |
F _._-_;E;A : |
Nino Cuccinello Val DeLong Lisa Ellis Tom Maffei Bruce Reiner Marthe Reynolds
Interscope/Geffen/ Universal Columbia Arista MCA Island Def Jam
A&M {now with Priority) Music Group

A R e

e s s MUSIG DIREGTOR OF THE YEAR

- ‘- &
Jazzy Jim Archer Erik Bradley E-Man Geronimo Julie Pilat Jay West
KYLD/San Francisco WBBM-FM/Chicago KPWR/Los Angeles WKTU/New York KUBE/Seattle- WNVS-Norfolk
. Tacoma

pEE T s ssssasesamoceemaveansereneos PERSONALITY/SHOW OF THE YEAR  woeammoons e s s ot s Ui ey mn v

Big Boy Tha Dogg House Dr. Drex, Roberta Varela Eddie & Jo Bo Donnie Simpson T-Man
KPWR/Los Angeles KYLD/San Francisco & Miss Ree WBBM-FM/Chicago WPGC-FM/Washington KUBE/Seattle-Tacoma
KTFM/San Antonio

www americanradiohistorv com
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KLCA/Reno - 1045 spins!
KFMD/Denver - 982 spins!

KZHT/Salt Lake City
777 spins!

NORTH SIDE
KBKS/Seattle — 1049 spins!
KCDA/Spokane - 843 spins!

KKRZ/Portland - 708 spins!

KXXM/San Antonio - 1307 spins!
KKPN/Corpus Christi - 1057 spins!
KAMX/Austin - 910 spins!

“SOUTH

WWW americanradiohistorv com

EAST SIDE
WCPT/Albany ~ 1167 spins!
WSSR/Tampa - 720 spins!
WHTZ/New York
481 spins!
(50x/week)

« Through April 21st. All data provided by Mediabase.

A
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CHR/Pop Top 50

© April 27, 2001
Wk WX ARTIST TICE LABEL(S) A AT mv%%é%%us o A Most Added.-
2 ©  JANET All For You (Virgin) 10125 +395 1070951 8  176/0 | aamstime wees) ADDS
4 ©  DESTINY’S CHILD Survivor (Columbia) 9874 +472 1074857 8 AT/ | EVE6 Here's To The Night (RCA) 64
3 © DIDO Thankyou (Arista) 9524 +59 0928402 15 172/0 D. THOMAS F/PRAS Miss Califonia (Rat PackEastiWestEEG) 51
s O  LIFEHOUSE Hanging By A Moment (DreamiVorks) 9249 +704 944968 11 16972 “gtkg;ggg 'ngign&gfﬂf (L?;at/Aglaf;ﬂc) g;
O il | - ‘7713 923872 16 1850 ?ESSICA SIMPSON lrresistiblzn(()o?un('ltz;la)) 23
7 @ UNCLE KRACKER Follow Me (Top Dog/Lava/Atlantic) 8981 +639 832669 17 167/0 | TRICK DADDY Take It To Da House (Stip ‘N Siide/Atiantic) 17
5 7 CRAZY TOWN Butterfly (Columbia) 7878 -891 781947 16 165/0 | BAHA MEN Best Years Of Our Lives (DreamWorks) 16
8 s S CLUB 7 Never Had A Dream Come True (A&M/Interscope) 7786 -301 749041 12 173/0 | O-TOWN Al Or Nothing (J) 13
" @ NELLY Ride Wit Ve (Fo’ ReelUniversal) 7751 +876 865607 9 15371 m’éﬁgﬂss F;‘;{’Vg"(‘;f,',';n(gl)mpm ) 8
1 @ AGUILERA, LIL’ KIM, MYA & PINK Lady Marmalade (/nterscope) 7403  +1659 . 746830 4 17110
3 @ JENNIFER LOPEZ Play (Epic) 7112 +588 695193 5 171/0
9 2 AEROSMITH Jaded (Columbia) 6440 -039 589832 15 161/0
10 1 LENNY KRAVITZ Again (Virgin) 6404 -675 640843 27 166/0
15 @ NELLY FURTAQO I'm Like A Bird (DreamWorks) 5882 +417 666299 18 159/3
16 ® JOE F/MYSTIKAL Stutter (Jive) 5797 +498 614497 11 160/2
12 ©  K-Cl & JOJO Crazy (MCA) 5719 -817 625813 19 145/0
7 @ MOBY F/GWEN STEFANI Southside (/2) 4681 +194 483208 16 150/7
X @® SAMANTHA MUMBA Baby, Come Over (This [s...) (A&M/Interscope) 4041 +207 363335 9 158/5
21 @® OREAM This Is Me (Bad Boy/Arista) 3999 +486 371820 7 164/3
2% @ COLOPLAY Yeliow (Neftwerk/Capitol) 3444 +275 279087 8 138/3
@  TRAIN Drops Of Jupiter (Tell Me) (Columbia) 3405 +425 293500 7137
® »  3LW No More (Baby 'ma Do Right) (Epic) 3207 1075 377434 19 1380 Most Increased
2 @ MATCHBOX TWENTY Mad Season (Lava/Atlantic) 3175 +463 253694 3 1390 Plays
7 @  JARULE F/LIL’ MO AND VITA Put... (Murder Inc./Def Jam/IDJMG) 2932 +148 316381 10 12173 TofAL
Breaker @  MADONNA What It Feels Like For A Girt (Maverick/WB) 2897 41510 295264 2 163/11 | aArisT TMLE LaBEL(S) INCREASE
1 % MYA Free (University/Interscope) 2849  -1369 302357 13 139/0 | AGUILERA, LIL'KIM, MYA & PINK Lady... Interscops) +1659
| = 2 JENNIFER LOPE,Z, Love Don't Cost A Thing (Epic) 2698 602 288086 20  142/0 m"s‘l’&’\“;m“;ts'(‘)m;‘mff(gz J%:;"C’VWB) :}g:lg
% »  MADONNA Don't Tell Me (Maverick/W8) 2541 512 216901 20 138/0 BACKSTREET BOYS More Than That (Jive) +1006
3 @  SARINA PARIS Look At Us (Playland/Priority) 2399 +147 242920 9 109/6 | NELLY Ride Wit Me (Fo’ ReelUniversal) +876
» @ LEE ANN WOMACK | Hope You Dance (MCA/Universal) 2291 -351 222343 16 101/0 | LIFEHOUSE Hanging By A Moment (DreamlWorks) +704
s @ AMANDA Everybody Doesn't (Maverick) 2231 4311 218704 5 14077 | UNCLEKRACKER Follow Me (Top Dog/ava/Atiantic) +639
JENNIFER LOPEZ Play (Epic) +588
3 @  BBMAK Ghost Of You And Me (Hollywood) 2120 +288 200527 4 13110 JOE F/MYSTIKAL Stutter (.ive) +498
k] €  STELLA SOLEIL Kiss Kiss (Universal) 1940 +284 193695 4 142/11 | DREAM This Is Me (Bad Boy/Arista) +486
k| 1 ATC Around The World (La La La...) (Republic/Universal) 1912 -475 350451 16 130/0
0 @  INCUBUS Drive (Immortal/Epic) 1903 +248 161701 5 113/12
» x  OUTKAST Ms. Jackson (Laface/Arista) 1863 -373 172645 17 100/0
3 €@ BRITNEY SPEARS Don't Let Me Be The Last To... (Jive) 1840 +270 160264 3 12573
€@  JESSICA SIMPSON Irresistible (Columbia) 1784  +1307 206409 1 153/23
% €@  AMERICAN HI-Fl Flavor Of The Weak (/sland/IDJMG) 1777 +260 159764 5 116/8
% @ TAMIA Stranger In My House (Elektra/£EG) 1729 +261 192090 5 1021
“ @ EVAN AND JARON From My Head To [y Heart (Columbia) 1643 +119 132928 4 110/6
@ @  EDEN'S CRUSH Get Over Yourself (743/London Sire) 1624, +269 227672 3 103/9
4 ©  FUEL Hemorrhage (in My Hands) (Epic) 1409 231 124916 20 49/0
«  «  BLACK EYED PEAS Request Line (Interscope) 1401 482 105583 7 990 Breakers-
@® BACKSTREET BOYS More Than That (Jive) 1399  +1006 140873 1 142/30
— @ O-TOWNAIOr Nothing () 1364 4265 128053 2 10273 | _MADONNA ,
s o VERTICAL HORIZON Best | Ever Had (Grey Sky..) (RCA) 1331 -a01 141887 14 e | \WhatltFeelsLike For A Girl (Maverick/WE)|
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
@ LIMP BIZKIT My Way (Flip/lnterscope) 1199 +187 102433 1 99/10 2897/1 510 163/11 @
¥ «  DAFT PUNK One More Time (Virgin) 1181 -572 135070 11 99/0
%0 s PINK You Make Me Sick (LaFace/Arista) 1120 ) -165 177009 18 94/0
Y g 177 CHR/Pop reporters. Mopitored airplay data supplied by Mediabase Research, a division of Pferniere Radio Neh{vqus. Songs Most Added is the fotal number ;' new adds officially reported to R&ﬁ
ranked by total plays for the airplay week of Sunday 4/1 5-Satqrday 4/21. Bullets appear on songs gaining plays or remaining fla( from by each reporting station. Songs unreported as adds do ol count
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to toward overall total stations playing a song. Most Increased Plays lists
songs feaching 2500 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions the songs with the greatest week-to-week increases in total plays.
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission Weighted chart appears om R&R ONLINE MUSIC TRACKING.
from The Arbitron Company (Copyright 2001, The Arbitron Company). © 2001, R&R Inc.

Ainng On

KIiiS LOS ANGELES

Already on these stations:
Z100 New York * WKSC Chicago * KHKS Dallas « WKQI Detroit * WBTS Atlanta

1 Hour Weekdays A SuiXAMMRIAB  Coll 818.377.5300

carson daly>>most requested | '{ﬂ
‘

PRAEMIERE TALENT -~ PREMIERE TALLENT - PREMVIEAE TALENT - PREMIERE TALENT - PREMVIEAE TALLENT » PREMIERE TALENT

www americanradiohictorv com
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AN HISTORIC #1 DEBUT SINGLE
HE TOP 5 SMASH DEBUT ALBUM IS NOW PLATINUM

a BIIANB NEW SEASON OF “MAKING THE BAND”
JUST BEGINNING...

:! l‘l" "

all or nothing ¥ - h

Z

records

© 2001 J Recoras LLC

THE SINGLE YIIII’\"E BEEN WAITING FOR
EXPLODES FROM THE GATE.

BLDWING UP AT:

100 KHKS WKOI WDROD WXKS WWzz2 KRBE
BOb6 KHTS WBLI KSLZ WXYV KZHT KDND
WPRO WXXL WKSL WPXY wBBO WPST KLUC

CALLING DUT AND REQUESTING AT:

WAKS #1 WZPL #1 WKSE #2 WKST #2 WXss #3 WNOU #4 WIOOQ#5S

MTV PRODUCTIONS Produced, recorded and mixed by Steve Mac [ www.o-town.com lwww.'rrecords.com I

CONTINENTAL
RECCROE

FANIONISTONY COn

AMNNVW ATNETNICA
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Callout America.

s e = =

=

April 27, 2001

LSS

=" EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES

. i

CaLLout Auericas song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of April 1-7.

19.5
1.6
8.9
14.8
16.0
16.3
30.5
9.1
1.3
23.6
23.2
27.8
18.2
26.4
13.1
155
14.3
14.8
155
18.2
30.8
20.4
9.4
27.8
23.9
15.0
261

38.9
28.3

§
FAVORABILITY ESTIMATE (1-5) P
ARTIST TITLE LABEL(S) ™WwWoow 2w 3w 5§
NELLY Ride Wit Me (Fo’ Reel/Universal) 3.93 3.83 394 — 69.7
LIFEHOUSE Hanging 8y A Moment (DreamWorks) 3.92 391 383 3.92 616
Hf) JAGGED EDGE Promise (So So Def/Columbia) 382 — 376 373 3712
LEE ANN WOMACK | Hope You Dance (MCA/Universal) 3.82 3.63 3.74 3.66 56.2
JOE F/MYSTIKAL Stutter (Jive) 3.81 360 3.83 3.86 55.9
H» JARULE #/LIL’ MO & VITA Put It... (Murder Inc./Def Jam/IDJMG) 3.80 3.59 3.75 3.69 64.3
SHAGGY Angel (MCA) 3.76 3.53 3.70 374 803
HEY INCUBUS Drive (immortal/Epic) 3.68 3.46 3.77 3.73 47.0
LIMP BIZKIT My Way (Flip/interscope) 367 3.51 3.80 3.67 55.7
DESTINY'S CHILD Survivor (Columbia) 3.65 3.47 373 363 764
K-Cl & JOJO Crazy (MCA) 3.62 355 3.64 3.60 69.5
CRAZY TOWN Butterfly (Columbia) 3.59 338 3.62 352 76.8
HI‘ MYSTIKAL F/NIVEA Danger (Been So Long) (Jive) 359 3.41 364 3.48 57.9
DIDO Thankyou (Arista) 357 3.66 3.57 374 756
AGUILERA, LIL’ XIM... Lady Marmalade (/nterscope) SOOI = 61.1
UNCLE KRACKER Follow Me (Top Dog/Lava/Atlantic) 3.54 3.61 3.67 3.56 64.5
MYA Free (University/Interscope) 353 3.36 3.58 3.40 47.0
§ CLUB 7 Never Had A Dream Come True (A&M/intersccpe) 353 360 373 365 63.8
NELLY FURTADO I’m Like A Bird (DreamWorks) 3.52 3.60 3.57 3.61 59.6
JANET All For You (Virgin) 3.51 3.29 3.65 3.65 62.8
LENNY KRAVITZ Again (Virgin) 351 352 362 355 754
AEROSMITH Jaded (Columbia) 3.50 3.52 353 342 675
SAMANTHA MUMBA Baby, Come Over... (A&M/interscoge) 30 — — — 433
3Lw No More (Baby I'ma Do Right) (Epic) 3.44 338 3.50 3.40 66.7
MOBY F/GWEN STEFANI Southside (V2) 341 3.62 340 —  64.0
JENNIFER LOPEZ Play (Epic) 335 313 — — 495
THE CORRS Breathless (743/Lava/Atlantic); 3.33 3.42 3.38 3.50 70.0
JENNIFER LOPEZ Love Don't Cost A Thing {Epic) 326 3.13 332 3.24 793
MADONNA Don't Telt Me (Maverick/WB) 3.24 324 331 322 709

.3.77 3.43 3.36

376 330 3.10

WOMEN  WWOMEN  WOMEN
1217 18-24 25-34

4.05 4.01 3.64
415 3.85 3.67
402 3.61 3.82
3.88 3.715 3.82
3.86 3.70 3.88
3.92 3.77 3.62
391 372 360
3.75 3.74 3.43
3.82 390 3.09
3.85 3.80 3.15
396 343 3.31
3.52 3.76 3.49
3.61 3.55 3.63
3.42 356 375

3.73 3.42 342
3.60 349 3.39
398 325 3.18
3.47 338 3.77
3.66 3.28 3.58
3.39 3.50 3.67
3.68 3.53 3.20

359 3.20 3.42
341 340 341
3.51 3.06 3.50
330 3.20 352
332 316 3.32
3.28 321 3.24

MID-
EAST SOUTH WEST

4.00
3.83
3.74
3.70
N
3.74
3.89
3
3.58
3.62
3.54
3.66
3.51
3.66
3.31
3.68
3.80
3.35
3.48
3.68
3.38
3.42
3.55
3.60
3.44
3.35

3.29.

3.23
3.19

3.83
4.03
4.00
3.67
3.90
3.66
3.52
3.50
3.87
3.72
3.1
3.49
3.63
3.64
3.62
3.43
3.47
3.6
3.45
3.36
3.32
3.60
3.65
3.54
3.15
3.64
3.30
3.27
3.05

3.90
3.8
3.67
4.20
3.70
3.98
n
3.76
3.79
3.60
3.68
3.33
3.69
3.27
3.74
3.59
3.50
3.57
3.54
3.35
3.63
3.58
3.18
3.46

WEST

3.99
4.02
3.87
3.63

3.90
3.84
3.9
3.95
3.50
3.67
3.5¢
3.85
3.54
373
3.57
3.45
3.36
3.56
3.59
3.61

3.66
3.41

3.64
3.19

3.37_3.59

3.06
3.09
3.40
3.43

3.40
3.65
3.16
3.27

CaLLour AMERICA®

Hot Scores

By Kevin McCagk

elly’s “Ride Wit Me” (Fo™ Reel/

Universal) moves back to the
top of Callout America with a 3.93
overall score. It ranks No. 1 among
women 18-24 with a 4.01 and is the
top-testing track in the East region
this week with a 4.0. “Ride Wit Me”
is following the same successful path
in callout as Nelly’s previous hit
“Country Grammar.”

“Promise” by Jagged Edgz (So So
Def/Columbia) re-enters Callout
America at No. 3 overall with a 3.82.
A proven hit at Rhythmic and Urban,
“Promise” shows enormous Pop hit
potential among women 25-34 and in
the teen cell. where it ranks No. 2
and No. 3, respectively.

“I'm Like A Bird” by Nelly Furta-
do (DreamWorks) continues tc make a
strong impact. This week it ranks No.
4 among women 25-34 with a 3.77.

Each week in the R&R format
Hotfax publications you will find the
12+ results for RateTheMusic.com,
the industry’s most-trusted Internet
music research. With the power of
Mediabase behind it, RateTheMusic,
com is defining the Internet model for
quality research.

If you hadn’t noticed, the sample
sizes are expanding to unprecedent-
ed levels, with most formats ranging
in mid- to high hundreds each week.
RateTheMusic.com has demonstrat-
ed real value in taking the pulse of
consumer tastes in radio and music.
As the sample sizes have surged, the
information has proven even more
reliable. As the exclusive print pro-
vider of RateTheMusic.com results.
we urge you to take a closer look and
put the information to work.

Total sample size is 400 respondents with a +/-5-margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP)
represents songs that have yet to chart in the top 25 on R&R's CKR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to 8 CHR/Pop musical montage in the following regions and
markets: EAST: Baltimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, San Diego, San Francisco, Seattle. © 2001, R&R Inc.

OWKYS KOMC WXTU WBT WQLZ KEES WEDR Radio Alegria WNVZ WKIX WKXP KSMB Scot-FM WNEL WPRM Radio Venus WQOK WENN KOKU

-

PO BOX 2500 for you.
ELKHART, IN 46515 ¢« USA

(219) 293-4700

BROADCAST
1-800-433-8460 ERODUCTS

RATED

KSMB Scot-FM WNEL WPRM Radio Venus WQOK WENN

www americanradiohistorvy com

When you’re ready to take it to the streets, the
Thunder Truck™ is a great, customized remote
N vehicle. Built-in remote studio, custom graphics, LED
¢ message signs .... create an impact when your station
vehicle pulls up to a remote! Call for more Information,

nuc ™ \ because the vehicle can be

completely customized

NXON NNIM MODM SNUBA OIPEY INAdM TINM IN4-300S FINSH dXIM XDIM ZANM BLIBBIY OIPBY JAIM STIN ZTOM LM NLXM JNON SAHM

Bojy O1pey ¥AIM SIIN Z1OM LEM NLXM JNON SAAM
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New & Active

YANESSA AMOROSI Absolutely Everybody (Universaf)
Total Plays: 347, Total Stations; 37, Adds:-3

P.Y.T. Same OI Same OF (Epic)
Total Plays: 338, Total Stations: 39, Adds: 1

SODA Handsome (Turnmusic/Edel)
Total Plays: 284, Total Stations: 28, Adds: 5

EVE 6 Here's To The Night (RCA)
Total Plays: 261, Total Stations: 73, Adds: 64

MARCUS Pop Musik (J)
Total Plays: 231, Total Stations: 33, Adds: 13

DANTE THOMAS... Miss... (Rat Pack/EastWest/EEG)
Total Plays: 168, Totai Stations: 55, Adds: 51

NIKKA COSTA Like A Feather (Cheeba Sound/Virgin)
Total Plays: 161, Total Stations: 32, Adds: 10

JOEY MCINTYRE Rain (0)
Total Plays: 130, Total Stations: 19, Adds: 8

WILLA FORD [ Wanna Be Bad (Lava/Atlantic)
Total Plays: 78, Total Stations: 49, Adds: 47

JAGGED EDGE Promise (So So Def/Columbia)
Total Plays: 1068, Totat Stations: 58, Adds: 0

DEBELAH MORGAN | Remzmber (DAS/Atiantic)
Total Plays: 996, Total Statians: 73, Adds: 1

TRICK DADDY Take It To Oa House (Slip N Shide/Atiantic)
Total Plays: 935, Total Stations: 77, Adds: 17

WYCLEF JEAN Perfect Gentleman (Ruffhouse/Columbia)
Total Plays: 743, Total Stations: 30. Adds: 3

BROOKE ALLISON The Kiss-0ff... (2KSounds/Virgin)
Total Plays: 699, Tota! Statinns: 73, Adds: 4

| STING Atter The Rain Has Fallen (A&M/interscope)
Totai Piays: 657, Total Stations: 54, Adds: 1

OLIVIA Bizounce (J)
Total Plays: 603, Total Stations: 43, Adds: 1

LIONEL RICHIE Angel (/siand/IDJMG)
Total Plays: 584, Total Stations: 51, Adds: 1

CARLY HENNESSY I'm Gonna Blow Your Mind... (MCA)
Total Plays: 455, Total Stations: 50, Adds: 7

OUTKAST So Fresh, So Clean (LaFace/Arista}
Total Pizys: 408, Total Stations: 26, Adds: 7

Songs ranked by total plays

Not only did she blow them away with her incredible voice, she fed them as well. 2KScunds/
Virgin recording artist Brooke Allison performed her debut single, “The Kiss-Off {(Goodbye),”
for WWZZ (Z104)/Washington, D.C. staffers. To show her appreciation for their continuous
support, she brought lunch for the entire staff. Stuffed are (l-r) APD/afternoon driver
Sean Sellers, Allison, PD Mike Edwards and Virgin rep Diane Lockner.

|_NEW Z-100 SIDEKICK

Island/IDIMG megastar Lionel Richie has first dibs on a new sidekick gig on the KKRZ (Z-
100) morning show in Portland, OR. In support of his new single, “Angel,” Richie joined
morning quy John Murphy (pictured) in the studio.

NIKKA COSTA'S MAN-MADE HAMMOCK

Nikka Costa has the guys of WKTU at her feet. During a recent promo tour to New York City,
Virgin's rising star Costa stopped by ‘KTU studios in support of her debut single “Like A
Feather.” Proving that she’s like a feather are (l-r) ‘KTU's Bill Schultz, Frankie Blue, Geronimo
and Jeff Z.

Tom Joyner Morning Show co-host/comedian J. Anthony Brown woke up KPWR (Rawer 106)/
Los Angeles listeners with Big Boy's Neighborhood recently. In addition to working alonoside
Joyner, Brown is also the executive producer of the up-coming comedy documentary, No
Joke — a behind-the-scenes peek at the world of Black comedy. Pictured are (L-r) moming
show co-hosts Fuzzy, Joe Grande and Luscious Liz; Brown; and morning show hast Big Boy.

— TWO GOOD CANDIDATES }

DreamWorks recording artist Canela stopped by KKFR (Power 92)/Phoenix studios curing
her promotional tour in support of her single “Sponsor (I Need...).” She found a couole of
candidates while she was there. Pictured with Canela are (L-r) APD/MD Charlie Huero and
PG Bruce St. James.

www americanradiohistorv com
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R&R/MEDIABASE 24/7

TUNED-IN

— —
CHR/POP :
Most Played Recurrents
DREAM He Loves U Not (Bad Boy/Arista) 100 WHTZ/New Y. KUSEM
. T NN ] L) =0 -
3 DOORS DOWN Kryptonite (Republic/Universal) = ew York 1027 KliS-FM/Los Angeles
SHAGGY It Wasn't Me (MCA) 3am 3am
CREED With Arms Wide Open (Wind-up)
g e JENNIFER LOPEZ Love Don’t Cost A Thi
PINK Most Girls (LaFace/Arista) DESTINY’S CHILD Survivor DIDO Thankyou ove Demtiost A Thlng
OESTINY’S CHILD Independent Women Pt. 1 (Columbia) STENRCE gk 8 A Mot MADONNA Music
AEROSMITH Jaded S
SOULDECISION Faded (MCA) JANET Al For You P/mf Ge o
. Most Girls
MYA Case Of The Ex (Whatcha...) (University/Interscope) K-C1 & J0JO Crazy MIKAILA So In Love With 2
CREED Higher (Wind-up) N SYNC (God Must Have Spent) A Little... AEROSMITH Jaded
- . B a0l WILD ORCHID Stuttering (Don't Say)
MADONNA Music (Maverick/WB) LENNY KRAVITZ Again NELLY FURTADO I'm L ie A i
EVAN AND JARON Crazy For This Girl (Cofumbia) gf,:g Z;‘; :”: f""e’”y § CLUB 7 Never Had A Dream Come True
) g
MATCHBOX TWENTY Bent (Lava/Atlantic) SUGARIRAY Someday,
c . TONI BRAXTON He Wasn't Man Enough
VERTICAL HORIZON Everything You Want (RCA) 11am BEE GEES This /s Where | Came In
SAMANTHA MUMBA Gotta Tell You (A&M/Interscope) RICKY MARTIN Loaded
"N SYNC This | Promise You (Jive) . ROl
. — K-C1 & JOJO Crazy
PINK There You Go (LaFace/Arista) i CRAZY TOWN Butterly 11am
DEBELAH MORGAN Dance With Me (DAS/Atlantic) EDEN’S CRUSH Get Over Yourself
DESTINY’S CHILD Jumpin’ Jumpin’ (Columbia) FRCL Bt VERTICAL HORIZON Best | Evr Had (Grey...)
A — ‘ s SONIQUE It Feels So Good
SONIQUE It Feels So Good (Farmeiub/Republic/Universal) JENNIFER LOPEZ Play CRAZY TOWN Butterly
NINE DAYS Absoluteiy (Story Of A Girl) (Epic) 3LW No More (Baby I'ma Do Right) MIKAILA S0 in Love With 2
MOBY t/GWEN STEFANI Southside TLC Baby-Baby-Baby
98 DEGREES My Everything DIDO Thankyou
ATC Around The World (La La La...) SHAGGY Ange!
i VERTICAL HORIZON Everything You Want MADONNA Music
CHR/POP Goij. - JANET All For You :
oin Fo Y d A dds 5/1/01 BEE GEES This Is Where | Came In
g ’ ALANIS MORISSETTE Head Over Feet ENRIQUE IGLESIAS The Rhythm Divine
: PINK Most Girls
3LW Playa’s Gon’ Play (Epic) dpm AERODRH ot
AEROSMITH Fly Away From Here (Columbia) i
K-Cl & JOJO All The Things | Should Have Known (MCA) 4
KUMBIA KINGS Say it (EM/ Capitol/Capitol) K-C1 84040 Crazy pm
KRYSTAL HARRIS Supergirl (KBNHA/The Label/Geffen/Interscope) L ENRERE oy M
MANDY MOORE In My Pocket (Epic) Z;MIA Strangerl7 My House DREAM He Loves UNOI _
OUTKAST So Fresh, So Clean (LaFace/Arista) DE:’;%:’,Z?;ZZ;TNW %A:;;'C' gAngwgr/// Bt
Al oulife/Atlanti ' Gl o
SUNSHINE ANDERSON Heard It Ali Before (Soulife/Atlantic) TRAIN Drops Of Jupiter (Tell Me) WELLY FURTADO ' Like A Bird
. . . . o < RUFF ENDZ No More JENNIFER LOPEZ Play
Register now for Music Meeting, the industry’s No. 1 DIDO Thankyou LENNY KRAVITZ Again
online destination for new music: www.rronline.com ATC Around The World (La La La...) DESTINY'S CHILD Survivor
GO GOO DOLLS Iris CRAZY TOWN Butterfly
AGUILERA, LIL’ KIM, MYA & PINK Lady Mar- SAMANTHA MUMBA Gotta Tell You
fraladg ' JOE IMYSTIKAL Stutter
CHARLOTTE Skin SHAGGY Angel
AMERICAN HI-Fi Flavor Of The Weak
8pm
8pm
MATCHBOX TWENTY if You're Gone JOE t/MYSTIKAL Stutter
JARULE f/LIL’ MO & VITA Put It On Me SHAGGY Angel
REEL 2 REAL | Like To Move SAMANTHA MUMBA Baby, Come Over (This...)
O-TOWN All Of Nothing LENNY KRAVITZ Again
NELLY FURTADO I'm Like A Bird ‘N SYNC This | Promise You
MOBY {/GWEN STEFANI Southside JARULE {/LIL' MO & VITA Put It On Me
TAMIA Stranger In My House JENNIFER LOPEZ Love Don't Cost A Thing
EMINEM 1/DIDO Stan INCUBUS Drive
S CLUB 7 Never Had A Dream Come True ALICE DEEJAY Better Off Alone
ALICE DEEJAY Better Off Alone PINK Most Girls
JENNIFER LOPEZ Play AMERICAN HI-Fi Flavor Of The Weak
{ DIDO'S INTO PIERCINGS _ ' JAY-Z/INAMIL Can | Get A... CHRISTINA AGUILERA What A Girl Wants
There’s nothing sexier than a man with extra holes in his face. When Arista recording PR B i LR B el JANET All For You
artist Dido dropped by KHKS/Dallas studios to visit with staffers, she was especially
fond of MD Dave Morales, who is pictured here with Dido showing off his lip, ear, nose ‘} P Monitored airpfay data supplied by Mediabase Research, a division of Premiere Radio
and eyebrow piercings. 5 Networks. Tuned-In is based on sample hours taken from Monday 4/16.© 2001, R&R inc.
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WHTZ/New York
Clear Channal
(212) 239-2300
Poleman/KellyBryanl
12+ Cume 3,389,800

ARTIST/TITLE

DESTINY'S CHR D/Surver
NELLY FORTADOTm ke ABd
JANET/ANFor You

ATCAsound The World

52 70 LEE By AMoment
NELLY/ide Wi Me

UNCLE KRACKERFollow Me:
K-Cl8.

S CLUB 7/Never Had A Dream .
EDEN'S CRUSH/Gel Over Yoursel
MOBY FGWEN STEFANLSouthside
AGLILERA, LIU'. Aady Marmalade

R
TAMIA/Stranger In My House:
JOE FAMYSTIKAL/Stutter
SHAGGY/Angel
DDV Thankyou
41 29  AEROSMITHAaded

AW/MNo More (Baby. )
MELANIE 1 Turn To You

MYAFree

JARULEALIL MO. /Putl OnMe
MACHBOX TWENTY/H You'se Gone:
P You Make Me Sick
AMANDAEverybody Doesn't
STELLASOLEILAGsS Kess
TRAINDrops Of Juper. .
BACKSTREET BOYS/More Than Tha
THE CORRS/Breathiess.

KANDVDOR't Thenk F'm Not
BON JOVVThank You For
LITAMy Ovm Worst Enenty
RRUFF ENDZ/No More
TONIBRAXTONHe Wasn't Man

KlIS/Los Angeles
Glear Channel
(816) 845-1027
Kieley/Steele

12+ Cume 2,015,800

CHR/Pop Playlists

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

ARTISTAITLE

NELLY FURTADOA'm Like A Bird
LENNY KRAVITZ/Again

NELLY/Pide Wil Me

AMERICAN HI-FIFiavar Of The Weak
JOE F/MYSTIKAL/Stutter

JENNIFER LOPEZ/Pay

MIKAILA/SO In Love With Two

BBMAK/Ghos1 O You And b
DESTINY'S CHILEVindependent Women...
MOBY FIGWEN STEFANVSouthside
J0ENBeseve InYou
JLW/MNo More (Baby )

ellow

JENNIFER LOPEZLove Dont Cost.
AGUNLERA, LIL. ALady Marmatade
DREAM/Ths Is Me

U2/Beauthd Day

ATC/Around The Word...

MODJOAL ady (Hear.
MAWIWWMIIF

AMANDAEvesybody Doesn)
BEE GEES/This IsWhere .
SONIOUEM Feals So Good

INCUBUS/Dive
S CLUB 7/Never Had A Dream .
JESSICA SIMPSON/Irreszshible

TIAIE THIOAAE TR Ve ol -
VERTICAL |IWIAI Beni | Ever Had.
JARULEAIL'MO /Put1OnMe
'NSYNG/Thes | Promise You

WKIE/Chicago

Big City
(312) 573-9400
Viegy
12+ Cume 453,900

PLAYS
LW TW  ARTIST/TITLE Gl (008)
63 65  TAMIASiranger in My House 6630
JANET/NI For You 6528
JENNIFER LOPEZ/Play 6528
| AVENUE/Who The Hell e You 6426
DABUZZLet Me Love You 6426
DDELERIUM F/MCLACHAN/Silence: 6324
NEW LIFE CRISIS/Daylight 5406
IAN VAN DAHL/Castles In The Sky 4896
ANNE LEE/2 Times. 4692
MALINABY Your Side 4385
SODAHandsome 4386
FRAGMA/Everytime You... 4284
FRAGMA/Toca's Miracie Q4
MOBY F/GWEN STEFANVSouthside 4284
LAH MORGAN/A Remember “g
MIRWAISNawve Song ag
INAAWNai R Feets.. 3876
IDEFeed The Boat kel
CHILIHIFLY/S 11 L ove? 3366
OPERATI 3368
ASHLEY 2958
DESTINY'S CHILD/Survwor 2958
KAREN RAMIREZA ooking For Love 2058
MELANIECA Turn To You 2142
Goss.. 1836
' Me 1632
20MBIE NATIONXernkrah 400 1530
DAFT PUNK/One More Time 1428
MODIVLady (Hear ) 1428
SONIOUEM Feels So Good 1326
BECCA/You Make Me Feel.. 1224
PARIS/Look At Us 1224
ATC/Asound The Worid... 1224
CHICANE F/B. ADAMS/Don) Give Up nz
ALICE DEEJAY/Better Ot Alone 1020
AMBERSenual (L1 Da D) Ng
ATBFields Of Love 98
DARUDE/Sandstorm 98
LOVE BITE/Take You Time 98
MADONNADOn' Tel Me: 916

WKSC/Chicago
Ciear Channel
(312) 255-5100
Jones/Riveria

12+ Cume 630,700

ARTIST/TITLE

DIDO/Thankyou
WANET/AN For You
K-C1 & JONOOrzy

SOULDECISIONFaded
AGULERA, LIL.. Aady Marmaiade
LIFEl A

CHILD/Independent
MARTIN F/AGUILERANobody Wants._.
3UW/Ma More (Baby..)

6 (000)

K2Q2/San Francisco
Bonneville

{415} 957-0957

Keaty

12+ Cume 781,900

April 27, 2001 R&R © 51

ARTIST/TITLE

AGUILERA LIL'..Lady Marmalade
SHAGGY/Angel

CRAZY TOWN Butiestyy
JENNIFER LOPEZ/Lowe Dor ) Cost...
LENNY

NELLY/Rude Wit Me
SCLUB 7Never Had ADream
DESTINYS

AALIGE DEEAY/Better Off Alone
TONI BRAXTON/He Wasnl Man. .

T02/here My Girts A1
AMERICAN HI-FUFia 20¢ Of The Weak

Wt0Q/Philadelphia
Clear Channel
(610) 6678100
Brdgman/MarinoNewsome
12+ Cume 979,500

ARTIST/TITLE
NELLY/Rude WitMe

By AMomen!
A Ciavound The World
D:STINYS CHILD/Survwos

NELLY FURTADO/ m Uke ABwd
MELANIE C/ Turn To You

100/ Thankyou

JANET/AN For You

SCLUB 7/Mever Had A Dream
IKAL/Stutter

AGUNLERA LIL'_/Lady Marmatade
JARULEAIL MO /Pu 11On Me
3. WMo More (Baby )

UNCLE KRACKERF ollow Me
PINKYou Make Me Sck
SHAGGY/Anget

CRAZY TOWN/Buttertty

MOBY F/GWEN STEFANUSouthside
31 20 MYAFree

ASHI EY BALLARD Hotte

STELLASOLEILAGSS Kiss.
JENNIFER1 OPEZA ove Don't Cost
DREAM/Thrs Is Me
TAMIA/Stranges In My House

4 17 3 BACKSTREET BOYS/More Than That
MATCHBOX TWENTY/If You're Gane:

LIMP BI/KITMy Way
CREEDMh Arms Wide Open
16 14 NSYNC/ByeBye Bye
Q-TOWN/A Or Nottwg
RUFF ENDZ/No More
'SONIQUEA Feets So Good
DR DRE/The Nex Epesode
FUEL Hemorrhage

KHKS/Dallas-Ft. Worlh
Clear Channe!
(214) 891-3400
Shannon/Morales
12+ Cume 736,900

SCLUB 7/Never Had A Dream. .
JENNIFER LOPEZ/Love Don CosL...
JENNIFER L(

NELLY FURTADOM Like A Brd
MARTIN F/AGUILERANobody Wanis..
CREE D/With Arms Wide Open
PINIKYou Make Me Stk

CREE

TONIBRAXTONHe Wasn't Man.

MOBY GWEN STEFANISouthside
SOUL DECISIONFaded
3DOCAS tonde

JESSICA SIMPSONrressstibie

JANE 1/Someone To Call..
QUTKAST/SoFresh. So Clean
BEMAK/Ghost Of You And Me
DESTINY'S CHIL Dvindependent Women..
AMANDA: Doesn'l

verybody |
DREAW/This 1s Me
MADONNAMuSI

KRBV/Dallas-Ft. Worlh
Infimty

{214) 630-3011
Cook/James

12+ Cume 494 000

ARTIST/MTLE 61 (B
JOE F/MYSTIKAL Stutter AR
DESTINYS CHILO/Survivor AR
LENNY KRAVITZ/AGan o
NELLY/Rwde Wit Me: e
S CLUB 7/Never Had A Dream Soasn
AGUILERA, LIL'.Lady Marmatade 15570
JANET/ABFor You 1904
il g
1ngel nE
K-C1 & JOJOVCrazy RLL
T WEX)
SARINA PARIS/LoOK At Us e
MATCHBOX TWENTY/Bent an
By AMom:nt ]
QA Asms Wide Ogen 91
STELLA SOLEILKsSS Kiss A
ASHLEY BALLARDMottie ]
JENNIFER LOPEZ/L ove Don't Cost. SpM
SAMANTHA MUMBA/Baby, Come Over.. 5724
SHAGGY/M Wasn't Me 5512
3 DOORS DOWNAGyplonite: e
CITY HIGHWhal Would You Do? ey
(OUTKASTMs. Jackson oM
“NSYNGAs Gonna Be Me uE
LUDACRISMMats Yous Fantasy WA
DREAM/He Loves U Not o
JAGGED EDGE/Promese w5l
98 DEGREES/My Everything T
JUVENILE/Back That Thang Up g
‘N SYNC/Thes | Promuse You 23
PINK/Most Gris s
QUTKAST/S0 Fresh. So Clean o7
MYA/Case Of The Ex.
(DREAM/TIS Is Me:
MADONNAMus
PINIGThere You Go
JENMIFER LOPEZ/Play
OLIVIABizounce:
BRITNEY SPEARS/Don't LetMe Be
WILD ORCHIDVShutienng,.

WDRQ/Detroit
ABC

{313) 871-3300
Tear/Towers/Curry

12+ Cume 680,900

ARTIST/TITLE
JANET/AN For You

MOBY FAGWEN!
AGUILEM LIL. ALady Marmatade

CRAZY TOWNButtertly
UNCLE KRACKE R/Follow Me:
NELLY/Rude Wit Me

JENNIER LOPEZ Pty
JOE FANYSTIRAUShiter
DIDGVThanikyou
K-C1 8 JOJ0/Crazy
MADONNAANtl It Feeis...
SHAGGY/Agel
SCLUB7/Mever Had A Dream

VERTICAL HORIZOR/Bes! | Ever Had...
AEROSMITH jaded

DREAM/He Loves U Not

BRITNEY SPEARS/Don't Let Me Be..
NELLY FURTADOA'm Like A 8ird

N SYNC/W's Gonna Be Me

WKQI/Detroit
Clear Channel
(248) 967-3750
Richardg/Love

12+ Cume 859.300

ARTISTAITLE

M0BY F/GWEN srsrm»w
LIFEHOUSE/Hangung By

LEE ANN WOMACKA aneVou Dance
UNCLE KRACKERFollow Me

VERTICAL HORIZOWBest | Ever Had .
SCLUB 7/Never Had A Dream.
JANET/AN For You

TOWNButtrty
AGUILERA. LI /Lady Marmatade
TINY'S CHILD/Survivor

SHAGGYiAgel

NELLY FURTADOV'M Like A Bard
YouAnd Me

THE CORRS Breatiiess

LENNY KRAVITZ/Again

K-C1 & JOJO/Crazy

MATCHBOX TWENTY/Mad Season

ATC/Aound The Workd

DADOVThankyou

DREAM/THS Is Me
EVANAND JARON Crazy For Thes G rl
JOE FAMYSTIKAL/Stutter

BARENAKED LADIES/Toa Littie Too Late
INCUBUS/ Drve:

1Telme
O-TOWN/ANOr
FAITHHILL/The Way Ycu Love Me

MARKET =8
WXKS/Boston

Clear Channel

(781) 396-1430 f
IveyDavd

12/ Cume 858,400 103,
PLAYS

LW W ARTISTTILE Gl (008)
77 76 LIFEHOUSE/Hangg By AMoment 2
77 75 AEROSMITH.Jaded 26275
34 54 UNCLEKRACKERFoklow Me 20058
51 53 MOBYF/GWEN STEFANVSouthside 19981
37 52 NELLYFURTADOTM Like A Bird 19604
57 50 THE: 18850
50 50 DESTINYSCHILD/Survnvor 18850
35 A4 LEE ANN WOMACKA Hope You Dance 16588
46 44 ATCrAround The Workd 16588
63 43 SHAGGV/Angel 16211
2% 40 T 1

34 35 JAMET/ANFor You 13195
2 33 O hupser. 12441
32 32 AGULERALIL' AadyMarmatade 12064
43 32 DIDO/Thankyou 12064
2 2 NFeels. . 12064
19 29 SCLUB 7/Never Had A Oveam.. 10933
49 28 10556
40 26  DREAMMeLovesitNot 9802
20 24 BBMAK/Ghost Of You And Me 9048
26 24 MADONNA/DON't TelMe 9048
122 IMRINFIAGUIIIRMMM R
11 20 DIDOMere With 7540
23 18 mmnmwmwm 7163
17 19 U2Boustiul Day 716
16 19 JENNFERLOPEZPUy 7163
16 18 3DOORS| 6706
16 13 6786
19 17 VEATICAL HORIZONEverything You Want 6409
11 16 DREAWTHE ks Me 6032
17 16 DAVEMATTHEWS BANO/The Space Between 6032
15 15 LADIES/Pinch Me 5655
19 1§ CHILOANdepandent Women.. 5655
15 15 LIONEL RICHIE/Angel 5655
13 15 SANTANAF/ROB THOMAS/Smooth 5655
17 18 el You 5655
17 18 STEVIE 5655
25 14 MATCHBOX TWENTYA You're Gone 5278
12 14 Over... 5278
12 13 O-TOWNALOr Nothing 4901

WW2Z/Washington, DC
Bonnevitie

(703) 522-1041
Edwards/Sellers
12+ Cume 527,600

AANSTAITLE

JOE FMYSTIKAL/Siutter
NELLY/Rode Wit Me

NELLY FURTADO/'m Like A Berd
AGUILERA, LIL'_Lady Marmakade
ATC/Around The World...

Wi More (Baby . )

MYAFro8

CRAZY TOWNButertly
PINICYou Make Me Stk
MELANIE C1 Tur To You

LENNY KRAVITZ/Again
JENNIFER |

KRBEHouston-Galvesion
Susquehanna
(713) 266-1000
Domina/Whitle
12+ Cume 831,300

PLATS
LW TW  ARTIST/TITLE
42 83 K-CIJOGCmRzy
83 91 (Acgel
83 90  CRAZY TOWN/Butierty
83 70 DESTINY'S CHILD/Survmvor 29016
5178 NELL/RideWaMe 28212
85 71 DIDOMhankyou 26412
8489 LENNY KRAVITZ) 25668
16 55 AGUILERA, LI /Lady Marmatade 20460
a1 a9 scmm'vumnwrun 18228
448 17856
51 48 17856
s1 48 17856
29 45 16740
443 15996
R 13764
3334 12648
35 34 12648
29 33 12278
21 30 11160
020 10416
30 28 10416
29 27 3LW/NoMore (Baby..) 10044
85 25  CREEDMWMN, Open 9300
1425  CREEDAHgher 200
20 24 DREAM/ThisisMe 8528
32 23 SOULDECISIONaded 8556
1823 MATCHBOXTWENTY/H Youre Gone 8556
20 23 SONBY FOUR/PurestOf Pain... 8556
1819 JARULEAILMO../PithtOn e 7068
OUTKASTAMS. Jackson £696
MLIYA Iy Agan 6696
ALICE DEEIAY/Bettor Off Alone: 8696
ENRIOQUE IGLESIAS/Ballamos. 8324
SHAGGY/It Wasnl Me 5952
‘SOMOUEt Foels So Good 5952
JAGGED EDGE/Promise sgs2
(COULECTIVE SOUL/Perfect Day S208
DEBELAH MORGAN/Dance With Me 5208
PINK/You Make Me Sick 5208
WYCLEF JEAN/Pariect Gentleman 5%

WSTR/Atianta
Jefferson-Pilo!
(404) 261-2970
Bowen/Ammons
12+ Cume 667,900

MADONNA/DoN'l Tell Me
EVAN AND JARON/Crazy For Thes Girl
FUELHemorrhage...

U/Beaubul Day
NELLY FURTADOA m Like A Brd.
VERTICAL HORIZON/Bos1 | Ever Had.

ER 31

34434 1

WWWiAtlante
Susquehanna
(404) 266-0997
Phillips/Lambert
12+ Cume 0

ARTISY/TITLE
DESTINY'S CHILD/Sunvivor
SHAGGYiAngel

LENNY KRAVTT Zigain
NELLY/Foke Wi Me

AGUILERA, LI A.agy Marmatade
JANETABFor You
OIDOMariyou

JOE FMYSTIRAL Stuter

CRAZY TOWNButierty

SCLUB 7/Never HadA Dream.
DDREAM/He Loves LI Not
JENNEER LOPEZLove Domt Cost..
3DOORS DOWNAryprone

K-Ct 3 JOJOCrary

NELLYEL

SARINA PARISLook A1 Us
JARULELI MO. /P4 On Me

]
©05000000000050000660000000000000000a0008
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WHYI/Miam|
Clear Channel
(954) 862-2000
Roberts/Banks

12+ Cume 531,600

ARTISTIITLE
JANET/AN For You
AEROSMITH taded

CRAZY TOWN/Butiestly
DESTINY'S CHILD/Survvor
Dil

MATCHBOX TWENTYA! You're Gone:
NELLY/Rude WitMe.

KRACKER/Follow
JOE F/MYSTIKAL/Stutter
DAFT PUNK/One More Time
NELLY FURTADOA'm Lika A Bird
STELLA SOLENAGss Kiss
SCLUB 7/Never Had A Dream
MADONNA/WhL i Feels .
SADE/By Your Side

TANIA/SNanger n My Houss

JARULEAIL MO /PR OnMe

DREAM/This s Me

MOBY FIGWEN:

NARTIN F/AGUILE Wants...

TRICK DADDY/Take h To Da House
Me

And
'SPEARS/Don'l Let Me Be...
EDEN'S CAUSH/Gel Over Yoursell
SAMANTHA| . Come Over...

AND JARONFrom ..
GLORIA ESTEFANOut Of Nowhere
SHAGGViAnget

BLINK-182/A1 The Smal Thigs

96 DEGREES/Give e Just One..
LENNY KRAVITZ/AgSin

JAGGED EDGE/Promise

ENRIQUE IGLESIASRhythrn Divine
ENAIGUE IGLESIAS/Ba With You
JENNIFERLOPEZ/Love Dont Cost...
NSYNC/This | Promise You

KBKS/Seatile-Tacoma
Infinity

{206 805-1061
Presion/Marcus b

12+ Cume 419,400

CHR/Pop Playlists

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

IDO/Thankyou
AGUILERA, LIL" Aady Marmatage

MOBY F/AGWEN STEFANVSouthside
LERNY KRAVITZ/Again
DESTINY'S CHILD/Susvivor
JENNIFER LOPEZ/Play

JOE

MADONIA/DonY Tell Me:
CRAZY ¢

S CLUB 7/Never Had A Dream...
NELLY FURTADO/'™ Like A Bird

K2ZP/Phoenix

SHAGGYinge!
DESTINYS CHILD/Sunvvor
i

HELLY/Rida Wil e
LUDACRISWhat's

Your Fantasy
JARULELIL MO.../Pul 1 Or Me:
K-Cl & JONOCrazy
SANET/ARFor You

FGWEN STEFANUSouthsice
SD.LBMIN'MADr-n
MYAfres

ATC/Around The Word .
PINKMoS! Girls
DREAMAHe Loves UNot
JENNFER LOPEZ/Play
3LW/MNo Mors (Baby_)
MATCHEOX TWENTY/Bert

WHEATUS Teerage Dirtbag
JENNIFER LOPEZ/Love DonY Cosl...
AMERICAN HIHF/Favor Of The Weak
DOORS DOWNACryplonile

KANOVDonY Think I'm Not
PINK/You Make Me Sick
VERTICAL HORIZON/You're A God

EDEN'S CRUSHGat Over Yoursel
MATCHBOX TWENTYA! You're Gone:
MYAGase Of The Ex...
TON) BRAXTONHe Wasn't Man...

a NELLY FURTADO'm Like ABrd

& (o)
7878

7474
7070

KHTS/San Diego
Clear Channel
(619) 291-9191
Laird/Haze

12+ Cume 444,200

Kows/Minneapolls

ARTIST/DITLE

NELLY/Ride Wi Me

JANET/AN For You .
SO0/ Thankyou

CRAZY

S CLUB 7/Never Had A Oream...

JOE F/

UNCLE KRACKERFollow Me
IFEHOUSE/Hanging By AMoment
JARULEAL MO../Pul 1 On e
K01 8. JOJOCrazy

NELLY FURTADQTm Liks ABird
AGUILERA, LIL'. ALady Marmaiade
MYNFroe

JENNIFER LOPEZPly

SHAGGY/AngH

JLWMo Mors (Baby_)

AEROSMITH(fadw)
SAMANTHAMUMBABaby, Come Over...

MOB EOWEN STEFASoumice

itz

STELLA SOLERAGss Kiss
EVAN AND JARON/Crazy For This Garl
SOULDECISIONFaded

CHRISTINA AGUILERA/Come On Over...
WG ELL JORDAN/Get it On...Tonke

of...
RUWENDZMoMon

WBLI/Nassau-Sutfolk
Cox

(631) 669-9254
Rice/Levine

12+ Cume 404,900

WARKET 418

ARTIST/IILE

D00/ Thankyou

DESTINYS CHILDVSurvwor
LIFEHOUSEHanging By A Moment
JANET/AN For You

NELLY/Ricke Wit Me.

THE!

CORRS Breathiess
AGUILERA, LIL ALady Marmalade
JENNIFER LOPEZPlay

SARINA AtUs

JENNIFER LOPE2/Love DonY Cost...
,Come Over...

DREAMThis s Me

3DOORS DOWNAryplone

AMBER/Seaal {Li Da Diy

CREE

‘WSYNC/yeBreBye

MADONNAMuSiC

BBMAK/GRost Of You And Ma

PINK/Most Girs:

KSLL/St. Louis
Clear Channel
(314) 692-5100
Wheeler/Boomer/

12+ Cume 356,200

ROSMI
SCLUB7/Meves Had A Dream_..

THA MUMBABaby, Come Over._
PINK/You Make M Sick

Jacison
NELLY FURTADQ/'m Like A Bard
DDREAMMa Loves U Not
NELLYE.L.
SHAGGY/ Wagnt Me
JESSICA SIMPSON/Wresistible
MATCHBOX FIREESTY% ] B
JARULEAN' MC../Put 1 On Me

BBMAK/Ghost Of You And Me
‘MADONNA/DonY Tell Me
‘SOULDECISION Faded

WXYV/Baltimore
Infinity

(410) 828-7722
PashaMel

12+ Cume 451,200

DDREAMMHe Loves Uot
JENNIFER LOPEZ/Love DonYCost ..
JARULEAIL'MO../Pul k On Me

geg

WFLZ/Tampa
Clear Channel
(813) B
FapmiTupri Frist
12+ Cume 625,100

27

MARRET 521

ARTIST/TIILE
SHAGGY/

OESTINY'S|
NELLY/Ride WR Mo
JNETINIFor You
CRAZY TOWN/Butirfly
SCLUG Mo Had A Drarm,
MY KRAVITZ/AGan

mesenmauuum

MADONNAMWhat 1t Feals.

AGUN FRA. 1 1_A ady Marmaiade:
UNCLE KRACKER/Follow Me

AL Zamckion v

JOE FAMYSTIAL/Suer

MARTIN FAGUILERAMOobody Wants.
DIOO/Thankyou

DREAM/Thes s e
3LW/No More (Baby...)

K-C1 & JON0Crazy
AEROSMITH.Jaded
JARULEALIL MO../Put OnMe
SAMANTHA| . Come Over_
PINICYou Make Me Sick
PLUMET/Darmaged

BACKCSTREET BOYSTha Cab

JARULEFC mmmmmm
B it

gt

WBZZ/Pittshurgh

T

BN AL
today's Mt music

ARTISTTITLE 61 {808)
JANET/ANFor You 18334
U By AMoment 18318
SHAGGY/Angel 18318
UNCLE KRAGKERFoiow Ma 18060
16254
SCLUB /Never Had A Dream.. 14964
'NELLY/Ride Wit Me 13674
JENNIFER LOPEZPhay 13416
DESTINY'S CHILD/Survivor 12126
JOE FMYSTIKAL/Stutter 11968
AEROSMITHaded 10062
AGUILERA.LIL ALady Mermainde 9804
MYAFree 9804
FWNo More (Baby..) 9288
SAMANTHA MUMBABaby, Come Over... a2
8256
MADONNADon Tol Me 79%
PINKYou Make Me Sick 7224
CRAZY TOWN/Butizdtly 6192
NELLY FURTADON m Like A Bird 504
COLDPLAY Velow 676
OREAWVTHiS ts Me 5676
TRAIN/Drops Of Jupiter.. 5676
SOULDE! 5160
KANDVDGA Y Think I'm Not 4902
4902
KLl 4644
ANERICAN H-FLFavor Of The Wesk 64
DREAMHe Loves Ut 4644
BRITNEY SPEARS/Don Y Let Me Be... 4644
3DOORS 4386
TON| BRAXTOR/He Wasn Man.. 4386
THE 4386
EDEN'S CRUSH/Gat Ovar Yoursel! 4386
JARULEAIL' MO../Put It On Me 4396
DESTINY'SCHII - 4128
PANK/There You Go 4128
MATCHBOX TWENTY/Mad Season 3870
HORIZON/Best | Ever Had... 3870
VERTICAL HORLZON/You'rs A God 3870

WKST/Pitisburgh
Clear Channal
(412) 9371441
Hayes/Trout

12+ Cume 228,700

ARTIST/IITLE

LIFEHOUSE Hangwig By AMoment
DESTINYS CHit OVSurvmor
SHAGGV/Angel

UNCLE ve
NELLY/Ride Wit Me

S CLUB 7/Never Had A Drearm..

JANET/AR For You
AGULERA LI 0y amasde
RALOPEZPay

JARULEAIL' MO /Put  On Me
OBF) FMAS/Oochie Wally
BLACK EYED PEASRequest Line

LUDACRISAWhat's Your Fantasy
‘SARINA PARIS/Look Al Uis.
EDEN'S CRUSH/Get Qver

LENNY

- KFMO/Denver-Boulder

Clear Channe!

R
Lawson/Pickett i<

12+ Cume 173,800

PLAYS

W TW  ARTIST/TITLE 61 (000)
59 83  LIFEHOUSEManging ByA Moment 8134
84 78 CRAZY TOWNButterfly 644
78 78 MOBY F/GWEN STEFANLSouthside 7644
54 77 VERTICAL HOREZON/Best ) Ever Had... 7546
80 76  DIDO/Thankyou 7448
41 59 JENNWERLOPEZPay 5782
57 56  DESTINY'SCHILDSurvvor 5488
76 54 JANET/AUFo! You 5292
79 51 UNCLE KRACKERFoliow Me 4998
46 49  COLDPLAY/Yelow 4802
21 48 AGUILERA LIL' MMM AT04
21 44 AEROSMITH. 4212
66 41 NELLVFURYAWI'ML“ABIG 4018
45 40  FUELHemorhage .. 3920
51 40 &MGGWW 3920
37 36  THE CORRS/Breathiess 3528
26 35  LENNYKRAVITZ’Agan 3430
51 34 SCLUB7/MNeves Had A Dream... 3332
24 34 3DOOAS 3%
29 34 3332
26 32 DESTINY'S CHiLDvindependen! Women.. 3%
36 31 JENNIFERLOPEZALoveDonYCost_ 3038
43 29 tTellMe 2842
29 20 MATCHBOX TWENTY/Mad Season 2842
34 28 SOULDECISIONFaded 274
8 29 MADONNAMWNaH Feels... 2744
16 28  MATCHBOX TWENTYAS You're Gone: 274
52 26 K-Cl&JONOCrazy 2548
31 26 MADONNAMusic 2548
- 25  BACKSTREET BOYSMore Than That 2450
32 24 DREAMThisis Me 2352
11 23 BARENAKED LADIESinch Me 254
5 22 AMERICARHI-FiFlavor Of The Weak 2156
26 22 2156
26 22 TRAMDrops Of Jupier_. 2156
12 21 NELLY/Ride Wit Me 2058
%0 | AND JAROW/Crazy For Thes Girl - 2058
24 20 EVANAND JARONFrom My | 1960
4 19 JOEF 1862
27 17 SHAGGYAWasntMe 1666

WAKS/Cleveland

(216) 781-9667
Mason/Kasper
12+ Cume 217,260

ATIST/TITLE

DESTINY'S CHILD/Survivor

5 CLUB 7/MNever Had A Dream...
JENNIFER LOPEZPlay
SHAGGY/

1Anges
LIFEHOUSEHanging By AMoment
NELLY/Fics W tde

D)

UNCLE KRACKERFollow Me
AGUILERA, LIL_/Lady Marmalade
H0BY F/GWEN STEFANYSouthsxte
O-TOWN/A Or Nottwig

JOE FAYSTIKALStutler

OWN/Butiertly
EDEN'S CRUSH/Get Over Yourselt
NELLY FURTADG/'m Like A Bird
3LW/No More (Baby. }
JANET/Al For You
ATC/Around Theworld...

MADONNAMuS
JARULEAIL MO.../Pul 1 On Me
MYA/Case Of The Ex._

KANDLDon't Think 'miMot
DREAMHe Loves L Not

BUZKITMy Way
AMERICAN HI-FUFlevor Of The Weak

KXRZPortland, DR
Clear Channs!
(503) 226-0100
Austin/Dr. Doug
12+ Cume 304,000

ARTISTTITLE

5 CLUB 7/Neves Had A Dream...
AGUILERA. L IL'. Lady Marmaiade
DESTINY'S CHILDVSurvivor
JANET/AN For You

CRAZY

NELLY/Ride Wi Me
NELLY FURTADON'm Like ABrd
OPEZ/Paay

WKFS/Cincianati
Clear Channel
(5t3) 763-5477
Phillps/Ocean

12+ Cume 299,300

ARTISTIITLE

IFER LOPEZ/Ply

SCLUB 7/Never Had A Dream

JANET/AN For You

AGUILERA, LIL' ALady Marmalade
Come Over .

JOE FMYSTIKAL/Stutter

JENNIFER LOPEZ/Love DonCost.

NELLY FURTADG/m Like ABNG

MATCHBOX TWENTY/Mad Season

RUFF ENDZ/No More

MOBY F/GWEN:

KANDDON' Thenk I'm Kot
DESTINY'S CHILOvindependent Women
BLAQUER0S

AEROSMITHfaded
NSYNC/This ) Promiss You
CRAZY TOWN Butiery
DMParty Up (Up ..}
DREAMThis isMe
3LW/No More (Baby._)
JOE/ Wanna Know
98 DEGREESMy Everything
JARGLEAIL'MO. /P 1t On Me
IDACRISAhAr' Your Farkasy
'SOULDECISIONDoh i's Kinda Crazy
NELLY Grammas
House

T tnbly
TONYA MITCHELL /Broken Promises
MYACaseOf The Ex...

www americanradiohistorvy com
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il
513) 699-5102
FrankiDouglas
12+ Cume 321,800

ARTISTMITLE
DHDOThankyou

SHAGGY/Anget

UNCLE KRACKERFollov: M
(2/Beaubtul Doy

LEE ANN WOMACH Hope You Dance:
LENNY KRAVITZ/Agun

THE CORRS Beeathless

AEROSMITH laded
SOULDECISIONFaded

FUE| Hemorhage

FAITH HILL'The Viay You Love Me

MATCHBOX TWENTYA! You'ie Gone
NELLY FURTADO/ m Like A Bwd
INCUBLIS Deve:

BARENAKED LADIESPinch Me

ST Inm)aen Rose

MATCHBOX lwrNW/Mho Season
MACY GRAYA Try

"NSYNC/This | Promise You
VERTICAL HORIZON/Everything You Want
SANTANAFROB THOMAS/Smooth
BOR JOVIATS My Lde

CREEDAM

DELERIUM FMCLACHLAN/Sdence
CREED/Wih Arms Wide Open

DIDO tere With Me

JANET/ANFo! You

MATCHBOX TWENTY. Bont
VERTICAL HORLZON/Bes1 | Ever Had.
RED HOT CHILL. /Scas Tissue

MOBY FAGWEN STEFANL Southside
EVAN ANDJARON/Crazy For This Gl
MADONNAWRA it Feels
JOSHJOPLIN GROUP/Camera One:
BROOKE ALLISOW/The Kiss-Oft..
TAMIA/Stranger In My House
RICKY MAATINLst La Vida Loca

G1 1000}
7848
7521

KDND/Sacramento
Entercom

{916) 3347777
Weed/Lee/Chrrs K
12+ Gume 262,400

ARUISTAITLE

LIFEHOUSE Hanging By A Morment
HELLY/Ride Wit Me.

JOE FAMYSTIKAL Stulter
DESTINY'S CHILDSunvivor

YAFree
JANET/AN For You
AGUILERA LIL ALady Maratade

DREAM/TRS Is My
SHAGG/Angel
UNCLE KRACKE AT oow Me:
3LW/No More (Baby )
K-L1 8§ QIO Crazy
LENNY KRAVITZ/Agam
MADONNADON' Te Me
ATC/Around The Workd
SAMANTHA MUMBABaby, Come Oves.
JESSICASIMPSONessstible
INCUBUS Drve
MOBY FIGWEN STEFANUSouthside
EDEN'S CRUSHGet Oves Yourselt
JENNIFERLOPEZPRy
SCLUB 7/Never Had A Dream.
BBMAKGhost 01 You Ani Me
MADGHNAATa ItFeels

DOORS DOWNKryplonite
AMERICAN HI-FLFtavor Of The Weak
COLOPLAY Yelow
Jmnrm LOPEZLove Du\\ Cost

DMT PUNK/One Marg ﬁrl\e

MATCHBOX TWENTYA! You're Gonz
MATCHBOX TWENTYMad Season
TRAINDrops Ol Jupriet.
DREAMMHeLoves UNot

AEROSMITH Jaded

NINE DAYS/Absokutetn..

SARINA PARIS ook At Us

VERTICAL HORIZON/Everything You Want

G1{000)

KCHZ/Kansas City
Syncom

{816) 356-2400
Johnson/Austin

12+ Come 215,100

ARTISTAITLE
DESTINY'S CHILD/Susvwvor
NELLY/Rige Wit Me.
JANET/A)IFor You
CRAZY TOWN/Butiertly
AGUILERA. LIL',.Lady Marmatade
JOE FAMYSTIKAL Stutler

K-Cl & JOJO/Crazy
3AWHo More (Baby...)
SARULEAIL MO, /Put 1tOn Me

SCLUB 7/Never Had A Dream
MYAfiee

BRITHEY SPEARS/TIon’ Let Me Be.
AEROSMITH Jaded

BBMAK/Ghost 01 You And Me
DREAMHe Loves UNot

MARTIN FZAGUILERAMNobody Wets.
TRICK DADDY/Take I To Da House
PINK/You Make Me Sick
SOULDECISION/Oon Ifs Kinda Crazy
SHAGGY/ Wasnthde

PINKMost G

OANTE THOMAS FPRASMiss Czlforna
LUDACRIS/MRatS Your Fartasy
QUTKAST/MS Jackson
JESSICASRAPSONMresistible

JENNIFERLOPEZA ove Do Gost..
UNCLE KRACKER Follow Me
DAST PUNK/One Nigre Time:

DESTINY'S CHILD/ndependent Women .

BIACK EYED PEASRequest Line
NS e
SOULOECISIONFaded
AMAHDAR verybody Doesn't

61 {099)
n2
na
7566
6864
6552
6318
6162
5460
5304
4368
3900

KMXV/Kansas City
Infinity

{B16) 756-5698
Zeliner/Dylan

12+ Cume 312,100

ARTISTAVITLE

UNCLE KRACKER¥ollov: Me
DID0Thankyou

LIFEHOUSEAHanging By A Mament
SHAGGY/Angel

Aznostv.m:o

HELLY/Ride Wil e

CRAZY TOWNBulterfly

LENNY KRAVITZ Agan

JANET/AN For You

KLl & JONVCrazy

JENNIFER LOPE.

AGUILERA LIL' Aady Marmatade
THE CORRSBreathless.

LMHemor!

LEWIS W/DURST/Outside
MATCHBOX TWENTYA! You're Gone
TRAINDrops Of Jupitex..

ANN WOMACKA Hope You Dance
MAICHBOX TWENTY/Mad Season
MOBY FFGWEN STEFANLSouthside
JOE FMYSTIKAL /Stutier
MADOKRNAWNat It Feels
DAFT PUNK/One More Time
DESTINY'S CHILD/Survvos
JENKIFERLOPEZ/Lave Don'1 Cost..
SOULDECISION Faded
AMERICAN HI-FLFlavor Of The Weak

el My

EVANAM)JAW!W\ Mytead
EVERCLEARWondertul

OREAWTIS s Me
COLDPLAY Yelicv:

CREEDAWith Arms Wide Open
SHAGGYM wasntMe
BARENAKED LADIES Pinch Me
BBMAK/Ghost Of You And Me
FAITH HILL/The Way You L v Me
MADONNAMusic

WXSS/Milwaukee
Entercom

{414) 520-1250
Kelly/Martinez

12+ Cume 285,600

ARTISTMTLE

SHAGGY/

JOE FMYSTIKAL/Shtes

LENNY KRAVITZ/Agan

K& 0

NELLY/Rede Wil Me

MONICAust Another Girl
DIDOVTha

SARINA PARIS/Look At Us
EVEMWNO'S That Girl
JARULEAIUMO../PLt it OnMe
LEWIS W.DURSTOQutside

DAFT PUNK/One More Time.
CRAZY TOWNBatierthy

JAGGED EDGEPromise
DESTINYS CHILD/Survivor
JANET/ANFor You

AGUILERA LI Lady Marmaind
WILLAFORD/ Wanna Be Bad
BLACKEYED PEASRquest Line
JENNIFER LOPEZPly
LIFEHOUSEHanging By A Moment
3LW/No More (Baby...)

MOBY FGWEN STEFANUSouthside
MYAfrce

SCLUB /Never Had A Dreana
OR. DRE/The Nex! Episode

LIMP BIZKIT/My Way

MATCHBOX TWENTY/Mad Season
PAPAROACH ast Aesort
VERTICAL HORIZONBest | Eves Had
COLDPLAY Yelow

EVANAND JARONCrazy For Thes Gat
ATC/Acound The Viorig.
OUTKAST/Ms. Jackson

DAVE MATTHEWS BAN{WThe Space Behween

MYSTIKAL FNIVEA Danger (Been So...)
LEE AN WOMACK Hope You Danc:
O-TOWN/ANOr Notting
TAMIAStranger In My House

REDHOT CHILI Cafornication

Apnl 27, 2001 R&R ® 53

KXXM/San Antonio
Clear Channe!
(210} 736-9700
Kellyiames

The 28 thom

..b

12+ Cume 295,800 Today’s Best Music!
PLAYS

IW 1w ARTISTATITLE 61 (00)
50 91 LEWIS W/DURST/Outsie 13559
85 89 LIFEHOUSEManging By A Moment 13261
79 88 LINGLE KRACKERfFolov Me 13112
88 88 0IDG/Thankyou 13112
83 69 AERDSMITH.Led 10281
50 65 INCUBUSDIve 9685
44 50 THECORRSBreathiess 8046
49 53 DESTINY'SCHILD/Survar 7897
40 53 NELLYFURTADOMm! ke ABid 7897
48 52 COLDPLAYNelow 7748
52 52 JANETARFor You 748
55 50 3DOORS DOWNLoses 7450
50 49 CRAZY TOWN/Butesty 7308
B3 49 FUELMemorthage. 7301
12 4B AGUILERA.UL' AadyMarmalde 7152
42 4% MOBY FGWENSTEFANVSouthside 6109
39 38 BONJOVLIS MyLike 5662
40 38 DEXTERFREEBISHA caving Tovm 5662
36 38 U2Beauttul Day 5662
34 36 TRAINDrops Of Jupder 5364
36 35  EVANANDJARON/Crazy For This Girl 5215
32 35 TAMIAStianger Inty House 5215
36 34 LENNY KRAVITZIAGIn 5066
33 34 INCUBUS/Stetar 5066
32 33 CREEDMith Aums Wide Open 4917
27 33 MATCHBOX TWENTY/Mad Season 4917
35 31 SHAGGY/Angel 4613
32 29 DREAMMHeLovesUNot 321
13 29 MADONNADoNt TelMe 4321
21 24 NELLY/Rde Wit Me 3576
3 21 DEPECHE MODEMreanOn 129
1420 LIMPBIZKIT/My Way 2980
13 20 DREAM/TisKs Me 2980
12 20 REHAB Don'tMatter 2080
12 19 JENNIFER LOPEZ/Pray 2831
1119 JOEFMYSTIKAL/Shutter 283t
18 17 EVAN ANDJARON/FromMy Head 253
23 1T MAICHBOX WENTY/H You're Gone 253
9 16 JENNWERLOPEZA ave Donl Cost 2384
2 14 AMERICAN HI-FUFlavor Of The Weak 2086

WNCI/Columbus, OH
Clear Channel
(B4} 430-9624
SteelesKelly

12+ Cume 329,000

ARTISITINLE
UM:LEKR‘CKEWFOIMW

SHAGGY/Angel
NELLY FURTADOm ke ABirg
NELLY/ e Wit Me
K-CL& JOJOTrary
DIOCThankyou
AEROSMITriiJaded
AGUILERA,LIL"_/Lady Marmalace
DESTINY'S Critt D/Survivor
JANET/A For You
JENNIFERLOPEZPay
SCLUB 7:Never Had ADieam
MYAS e
MOBY FGWEN STEFANUSouttsice
TRAINDrops O hupites
THE CORAS/Breattiess
LIFEHOUSEManging By A Moment
CRAZY TOWN Buttetly

JOE FARYSTIKAL Stutier
AMANDAE verybody Doesnl
LEE ANN WOMACK/ Hope You Dance
VERTICAL HORIZONEves ythang You Want
3000AS DOWNKryplonte

Here

DREAMTRS Is Me:
SANTANA F/ROB THOMAS Soott
EDEN'S CRUSHGet Over Yourselt

N SYNC/Thes | Promise You
MADONNAMus

MATCHBOX TWENTY/I You're Gone
MATCHBOX TWENTY/Mad Season
JENNIFERLOPE Z/Love Don't Cost .
JESSICA SIMPSONArresistible
MADONNADON Teible

LEWIS W/DURST Outside
MYA/Gase 01 The Ex...

@ D>

61 {000)
11492
1323
10647
10140
10140

9802
8619
7605

7267
6760
6591
6591

8 12

WPRO/Providence
Citadel

(401) 433-4200
BristoiMorms

12+ Cume 394,900

ARTISTMITLE

JANET/AllFor You
LIFEHOUSEManging By A Morrent
01D Thankyou

SHAGGY/Angel

UNCLE KRACKER Follow: Me
BARENAKED LADIES/Too Ldve Too Late
JENNIFER L

SAMANTHA MUMBA/Baby, Come Over.
VERTICAL HORIZON/Best | Ever Had.
DESTINY'S CHILD/Survivor
AEROSMITHJaded

NELLY FURTADOA ' Like A B
SCLUB/Never Had A Dream
AGUILERA LIL" Lady Marmatade
TAMIAStranger In My House

ILW/No More (Baby..)

LEE AN WOMACKA Hope You Dance
host Of You And Me
DESTINY'S CHILDAndependent Vdornen
EVAN AND JARONCrazy For This Gir
STING/AMter The Ram.
EVAN AND JARONF1om My -ead
SARINA PARIS/L0ok A1 Us
BON.JOVIITS My Lite
STELLASOLEIUKiss Kiss
AMANDAEverybody Doesn't
INCUBUSDrmve
MATCHBOX TWENTYH You're Gone

AMERICAN Hi-F UFlavor Cf The Weak
LENNY KRAVITZ/Agan
ANASTACIATM Outta Love
O-TOWKAR Or Nothing

SONIQUEN Feels So Good
SOULDECISIONF aded

LENKY KRAVITZ/Asmerican Woman

KZHT/Salt Lake City
Clear Channel
(801} 908-1300
McCartney/McCarthy
12+ Cume 222,100

ARTISTITLE

LIFEHOUSEHanging By A Moment
DESTINY'S CHILD/Survivor
SCLUB #/Never Had A Dream
UNCLE KRACKERFollov: Me
NELLY FURTADOTm Like A Bid
JANET/AN For You

Kl

SARINA PARIS/Look Al Us
AGUILERA. LIL". AL ady Marmalade

SHAGGV/Angel
JENNIFER LOPEZPaay

MYAFree

JOE EMYSTIKALStutier

OREAMThis IS Me

3LWiNoMare (3aby. }

CRAZY TOWNButterly

NELLY/Ride Wit Me

OANTE THOMAS FPRASMs Calforéa
AERGSMITHJaced

JESSICA SIMPSONItesistdle

LENNY KRAVITZ/

DEXTER FREEBISHA eaving Town
INCUBUSDrive

IO Thankyou

AMERICAN HI-FUFkavor Of The Weak
THE CORRS Breathiess

EOEN'S CRUSH/Get Over Yourset
JARULEAIL' MO _/Put On Me

Doesn'l
SAMANTHA MUMBA/Baby, Come Over.
TRAINDrops Of Jupder
MARTIN F/AGULERANabody Vants
SOULDECISIONDoh t's Kinda Crazy
MADONNAAWT! i Feels.
BON JOVLYS My Lde
3 DOORS DOWN/Kypionde
PINK/You Make Me Sick
MADONNADonY Tel Me
JOSH.JOPLIN GROUP/Camera Cre

61 (000)
6336
6072
6072
5896

WNKS/Chariofte
Infinity

(704) 3319510
Reynolds/McCormick
12+ Cume 276,600

ARTISHTITLE

LIFEHOUSEManging By A Morment
UNCLE KRACKE R/Foliow Me

DESTINY'S CHIL iSurvvor

NELLY FURTADGT m Like A Baref
AGUILERA, LIL"./Lady Marmalade
JANET/AR For You

AEROSMITH Jaded

MOBY F/GWEN STEFANISouthside:
MATCHBOX TWENTY/Aad Season
COLDPLAY Yeow

NELLY/Ride Wit Me

BBMAK/Ghost Ot You And Me.
TAMIA/Stianger In My rouse

JOE FAYSTIKAL Stutter
MADONNAWhat It Feels.
TRAINDrops Of Jupter

JENNIFER LOPEZ/Love Don't Cost..,

JENNIFER LOPEZPiy

WILD ORCHID/Stutienng

BRITNEY SPEARS/Don't Let Me B2
3D00RS DOWNKryplonte
DREAMMe Loves U Not

MYA/Case Of The Ex..

OUTKASTMs: fackson

MATCHBOX TWENTY: You'te Gone
AALIYAHTry Agan

702/ Where My Girls Ar?
MADONNADOn't Tell e

'N SYNCAI's Gonna Be Me

LEE ANK WOMACKA Hope You Dance
PINK/There You 6o

SHAGGY/t Wasn't Me

PINK-Mos! Girks

KFMS/Las Vegas
Clear Channel
(702) 732-7753
McheNikki

12+ Cume 149,200

ARTISTAITLE
NELLYRide Wit Me
JANET/AN For You
JOE FAMYSTIKAL/St

utter

JARULEAIL MO P 1t On Me

SHAGGY/Amgel

WYCLEF JEANPertect Gentioman
JOWN/Burttcs

MYSTIKAL FNIVEADanger (Been So..)

AGUILERA, LIL. ALatly Marmalade

DESIINYS CHILD/Survvor

JENNIFER LOPEZ/Pray

BLACK EVED PEAS/Reques! Lin

MYATree

ATC/Around The World

3AWiNo More (Baby..)

K-Cl & JJOCrazy

LENNY KRAVITZAGW

SARINA PAHISA 00K At Us

OUTKASTMS, Jackson

JENNIFER LOPEZ/ ove Don’ Cost.

Of VABuouce

JAGGED EDGE/Promese
HYA/Cas2 01 The Ex,

R KELLYAWiSh

DEBELAH MORGAN Remernbes
SHAGGY/It Wasn'tMe

JW/Playas Gon' Phay

BRITNEY SPEARS/Don'l Let Mo Be.
TRICK DADDY/Take It To DaHouse
EVEMWNG's Thal G

(QBFINEST HNASOachie Walty
DREAM/This Is Mo
LUDACRES/Southern Hosprairy
LUDACRISMRGL Your Fantasy
OUTKAS!/SoFresh. So Ctean
JAY-Z Just Wanna Love

SAMAN THA MUMBA/Baby. Come Over.
98 DEGREES/Give Me Just One...

WNOU/Indianapolis
Emmls

(317) 2369300
Edgar/On

12+ Cume 169,600

ARTISTTITLE

NELLY/Ride Wil Me
LIFEHOUSEHanging By A Moment
JOE FAAYSTIKAL Statter

DESTINY'S CHILD/Survevos

JANE T/AN For You

AGUILERA LIL Aady Marmalade
INCUBUSDrmve

JENNIERL

SCLUB 7/Never Had A Dream.
K-Ct& JOJ0Crazy

MYNFree

3DOORS DOWN1 aser
AEROSMITHaded

DAVE MATTHEWS BAND/ The Space Betveen

TRAINDrops Of Juprier
JARULEAIL MC . /Put ItOn Me
SHAGGY/Angel

UNCLE KRACKE R/Foliow Me
DREAW/TIWS Is Me

LEWIS W/DURST/Qutsice
MADONNAWRat Il Feets.
OREAM/He Loves U Not
O-TOWN/AILOY Notling
SHAGGY/M Wasnl Me
MATCHBOX TWENTY:Mag Seasort
‘N SYNC/Thss 1 Promese You

BRITNEY SPEARSTion I Let Me Be.

LIMP BIZKIT/AMy Way
CRAZY TOWN/But

terfly
CREED/WIN Arms Wide Open
J!NNWYRLOPEIJLO»RDM tCost.
MYA/Case Of The
WILDORWID/SM!HW
DESTINY'S CHIL DVindependent Women. .
DIDOThankyou
LEE ANN WOMACH/1 Hope You Dance

=D
[y =TV}
53./

61 (a0}

WZPL/Indianapolis
My Star

217 816-4000
Sands/Decker

12+ Cume 185,000

ARTIST/ITLE

UNCLE KRACKE RiFolow ke
DIDQ/Thankyou
LIFEHOUSEManging By A Moment
LENNY KRAVITZ)

LEE ANN WOMACK? Hope You Dance
INCUBUS/Drive

AEROSMITHJaded

THE CORRS/Breathiess

MOBY FGWEN STEFANUSouthside
SCLUB 7/Never Had A Dream
NELLY FURTADO.Tm Like 4 Bird
CRAZY TOV/NButtestty

DREAMHe Loves U Not
DREAM/Ths Is e

U2/Beauttul

BACKSTREET BOYS/More Than That
MADONNAWhal It Feels.
MATCHBOX TWENTY/Bent
MATCHBOX TWENTY/R Yeu're Gone
TRAIN/Drops O Juptter
COLDPLAY/Yelos

AMERICAN HI-F/Plavor Of The Weak

DAVE MATTHEWS BAND/The Space Between

BARENAKED [ ADIES/Pinch Me
MADONI

INAMuST
3000RS DOWNXryptonite
EVAN AND JARONFiom My Head.
JANET/ANFor You
MATCHBOX TWENTY/Mad Season
DAVID GRAY/Babylon
CREEDAtH Asms Wide Open
O-TOWN/AN Or Hothing
VERTICAL HORIZON/Bes1 1 Ever Had.
SOULDECISIONFaded
EVERCLEARMWoNGerfl
"N SYNCAT's Gonna Be Me
NINE DAYS/ADsOWted...
STING/ARer The Ram.
THIRO EYE BLINDNever Lel You Go
JESSICA SIMPSONAesistibie

doy's Best Muri

Gl (00g)
5402
5032

WXXL/Orlando
Clear Channel
(407) 916-7510
Cook/DeGraatf
12+ Cume 388,000

ARTIST/TITLE

DESTINYS CHILD,Survivor
SCLUB 7/Never Had A Dream

JOE FMYSTIKALStutter
NELLY/Ride Wit Me

0100 Thankyou

K:C) & JOJOCrazy
AERCSMITHuaded

NELLY FURTADOAm Like ABita
CRAZY TOWNButiertty

LENNY KRAVITZ/AGan

ANET/AN For You

UNCLE KRACKER ol Me
MADONNA What It Feess.
LIFEHOUSE/anging By A Moment
AGUILERA LIL' ALy Marmatace
LEE ANN WOMACKA Hope You Dance
SHAGGVifinge

SAMANTHA MUMBABaby. Come Over..
JNNIFERLOPEZPlzy
DREAM/TNS Is Me

JARULEALIL' MO /Put 100 Me
3LW/NG More (Bat..)

EDEN'S CRUSH/Get Over Yoursell
NSYNC/This | Promise You
JENNIFE R LOPEZ/Love Don't Cost
3D00RS fonte
SCIENCEMasquerae
O-TOWN/AIl Or Notting
ATG/Around The World..
DREAMHe Loves UNot
MYA/Case Of The Ex..
AMANDAEverybody Doesril
KS/Lown Feekn’

TONYA MITCHELL/Broken Promises
EVAN AND JARON/From My Head.
PINKMost Guls

PINK/You Make Me Sick
NSYNC/Bye Be Bye

STELLA SOLEIAXGss Kiss.

VERTICAL HORIZOWEverything You Viant

KUMX/New Orleans

Clear Channel

(504) 6797300 W‘-
StewartWade " AlLHI Muste

12+ Cume 240,100

PLAYS

LW Tw  ARTISTMITLE Gl {o00)
63 99 DIDOThankyou 8019
63 99 MADONNADONT TenMe 8019
99 99 MATCHBOX TWENTY/t You're Gone 8019
99 99 CRAZY TOWNBumerly 8019
99 95 SHAGGV/Anger 7938
40 97 CREEDMgher 7857
52 95 SHAGGYMWzsntMe 768
49 52 DAEAMHe Loves UMot 4212
45 51 JENNIFERLOPEZR ove DonCost. a1
82 45 SAMANTHAMUMBAGONA Tell Yau 3726
44 45 LENNY KRAVITZ/Again 3645
30 45 SOMIQUEA Feels S5 Good 3645
44 47 9BDEGREESMy Everything 3402
36 47 MYACase Of Thel 3402
36 41 AGUILERA, LIL. a0y Marmatde 3321
3140 TONIBRAXTCHHe Wasn'iMan 3240
6 39 SPLENDERA Think God Can 3159
37 38 FAITHHILL/Breathe 3078
32 35 AEROSMITHAtaded 2835
7435 CREEDMWh Arms Wide Open 2835
99 34 JANET/AForYou 2754
38 34 LIFEHOUSE/Hanging By AMoinent 2754
4333 MADONNAMusc 2673
37 33 JENNIFERL 2673
27 R vamne\mm 2673
41 33 UNCLEKRACKERFolow Me 2673
36 3t Disnuvsmlw&wmr 2511
26 29 SCLUB 7Mever Had A Dream 2349
33 28 FAITHHILL/The Way You Love Me 2268
28 26 NSTEFANUSoutisde 2106
20 24 JOEFMYSTIKALStuter 1944
2319 AMANOAE Doesnt 1539
17 19 EVANAND JARONFrom My ead 1539
1119 MATCHBOX "WENTY/Mad Sason 1539
20 18 SAMANTHA MUMAA/Raby, Come Over.. 1458
17 18 BRITNEY SPEARSDont Let e Be... 1458
14 16 CHRISTINAAGUILERATome On Over. 1296
12 16 BBMAKGhostOt YouAnd Me 129
12 16 DREAMTHsisMe 1296
5 14 BACKSTREET BOYSMore Than That n34

www.americanradiohistorv.com
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WK WS ARTIST TITLE LABEL(S) S WPRESSONS
(00)
1 DESTINY’S CHILD Survivor (Columbia) 4058 -83 566331 8 [
3 2 NELLY Ride Wit Me (Fo’ Reel/Universal) 3734 -91 486766 18  65/0 oy
JARULE F/LIL’ MD AND VITA Put It On Me (Murder Inc/Def JanviDJMG) 3388 -541 436769 17 680 | BLUCAN..
s @  JANET All For You (Virgin) 3326 433 381 g 7op | MS TOIHanddap,
. RHONA Satisfied (Epic)
4 JOE F/MYSTIKAL Stutter (Jive) 3187 234 386712 16  68/0 WILLA FORD | Wanna Be Bad (Lave, 1
@ 0B FINEST F/NAS Qochie Wally (Columbia) 2825 +13 423210 10 63/0 NIKKA COSTA Like A Feather (Cheeba Sourn. il
@  MISSY ELLIDTT Get Ur Freak On (Gold Mind/EastWest/EEG) 2531 4375 414572 8 674 gmﬂmslﬁgsv Say(geﬁM/ 5/%5//527/‘!0/) g
s JAGGED EDGE Promise (So So Def/Columbia - BSRIENOu(HER0U
© OUTKAST So Fresh, So C(lean (LaFace/Arista)) :igg +1 g: gg:?:g :; :gjg ke St ) it ;
) MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastWest/EEG) 4
i @ CITY HIGH What Would You Do? (Interscope) 2192 +417 263504 4 622 SUNSHINE ANDERSON Heard It All Before (Soulif/Atlantic) 4
3 n  LUDACRIS Southern Hospitality (Def Jam South//DJMG) 2187  -200 298933 15  50/0 EVEKE/EL f:?e';?:"(ﬁe’}ﬂe Blow... (Ruff Ryders/interscope) :
3 @ TRICK DADDY Take It To Da House (Slip ‘N Slide/Atlantic) 2065 +126 243098 ] 65/2 ; 852
@ AGUILERA, LI KIM, MYA & PINK Lady Marmalade (iferscope) 2031 +613 263686 3 538 | s prayss i piy T e el
12 ©  OLIVIA Bizounce (J) 1997 +8 157502 11 54/0 SILKK THE SHOCKER Pop Lockin’ (No Limit/Priority) 4
10 5 SHAGGY Angel (MCA) 1938 -238 334792 22 55/0
15 @ SNOOP DOGG Lay Low (No Limit/Priority) 1924 +00 336894 9 57/0
17 @ SUNSHINE ANDERSON Heard It All Before (Soulife/Atlantic) 1896 +169 290192 7 60/4
B ® TYRESE ! Like Them Girls (RCA) 1827 +214 217040 5 611
i 1w K-Cl & J0JO Crazy (MCA) 1763 -180 286262 26 53/0
2 @  EVE F/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/interscope) 1658 +484 250477 4 57/4
% @ R. KELLY Fiesta (Jive) 1569 +341 308158 6 54/4
» @ 112 Peaches And Gream (Bad Boy/Arista) 1556  +380 283115 4 5073
4] @  2PAC Until The End Of Time (Amaru/Death Row/interscope) 1553 +205 245499 6. 5172
0] ] JENNIFEB !.OPEZ Play (Epic) 1414 -98 173390 5 50/0 Most Increased
% @  CASE Missing You (Def Soul/IDJMG) 1355 +182 228538 12 545 Plays
2 %  MYSTIKAL F/NIVEA Danger (Been So Long) (Jive) 1304 -157 226000 18  57/0 TOTAL
» =z CRAZY TOWN Butterfly (Columbia) 1281 152 115641 14 330 | aamst e ey NOREASE
px = TAMIA Stranger In My House (Elektra/EEG) 1017 -244 189007 12 48/0 AGUILERA, LIL’ KIM, MYA & PINK Lady... (nterscope) +613
s @ MUSIQ Love (Def SouliDJMG) 980  +62 181951 6 28/ %Fﬁlvsimvgﬁgt'mmg ?L’fn gﬁ"z Iﬁgﬁ%@jmpf’)ﬁf‘;
0 @»  EVE Who's That Girl (Ruff Ryders/Interscope) 963 -187 214282 14 42/0 112 Peaches And Cream (Bad Bby/Arisra) +380
a s MONICA Just Another Girl (Epic) 933 =252 1227172 14 3300 MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastiVesyeEG)+375
k4 »  LIL BOW WOW F/JAGGED EDGE Puppy Love (So So Def/Columbia) 906 =21 117064 6 381 R. KELLY Fiesta (Jive) +341
% @ PROJECT PAT Chickenhead (Hypnotize Minds/Loud/Columbia) 782 +6 98687 9 301 g:wlgg;\:s'%w'gxs;;fg)"g (Fo" Reel/Universal) 1233
3 % JENNIFER LOPEZ Love .Don’t Cost A Thing (Epic) 766 -175 101651 20 43/0 JESSICA SIMPSON Irresistible (Columbia) +264
% @  K-Cl & JOJO All The Things | Should... (MCA) 765 +262 57866 2 472 K-Cl & JOJO All The Things | Should... (MCA) +262
@ @ TOYA I Do (Arista) © 758 +172 71178 3 32/2
3 7 INDIA.ARIE Video (Motown/Universal) 713 <70 127218 i 25/0
kY JON B Don't Talk (Edmonds/Epic) 664 -206 63035 13 28/0
TANK Maybe | Deserve (BlackGround) 655 -26 90200 7 191
@ 3LW Playas Gon' Play (Epic) 637  +2711 83475 1 394
@ ST. LUNATICS Midwest Swing (Fo' Reel/Universal) 615 +336 64324 1 55/3
@ LIL ROMEO My Baby (Soulja/Priority) ' 607 +260 62041 1 40/3
® 5 WYCLEF JEAN Perfect Gentleman (Ruffhouse/Columbia) 606 177 82337 13 2300
@ @ JAY-Z FR. KELLY Guilty Until Proven Innocent (Roc-A-Fella/IDJMG) 576 -10 133169 5 380
4 s GINUWINE There It Is (Epic) 531 -68 79829 12 211
Ei @ ANGIE MARTINEZ Coast To Coast (EastWest/EEG) 484 +74 68054 2 30/5 Breakers.
© 2 DMX No Sunshine (BlackGround) 470 -56 43884 4 2811 o
8 %  ATC Around The World (La La La...) (Republic/Universal) 428 -108 129155 12 19/0 Bltz:::gfa?::l;'glesd&:;k
k3 «  DAFT PUNK One More Time (Virgin) 414 -197 98284 14 22/0
« so 112 It's Over Now (Bad Boy/Arista) 414 -132 139170 20  17/0
72 CHR/RHythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs Most Added is the total numbear of new adds officially reported to RER
ranked by total plays for the airplay week of Sunday 4/15-Saturday 4/21. Bullets appear on songs gaining pidys or remaining flat from by each reporting station. Songs unreported as adds do not count
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to toward overall total stations playing a song. Most Increased Plays lists
songs reaching 1000 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions the songs with the greatest week-to-week increases in total plays.
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission Weighted chart appears on R&R ONLINE MUSIC TRACKING.
from The Arbitron Company (Copyright 2001, The Arbitron Company). © 2001, R&R inc.
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 TOTALPLAYS T

LW TW  ARTIST TITLE LABEL(S) ™ w TOTALA%TI;;IONSI
+ @ MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastiVestEEG) 4692 4128 138/4
3 €@ QB FINEST FNAS Oochie Wally (Columbia) 4361 4279 133/0
2 3 OUTKAST So Fresh, So Clean (LaFace/Arista) 4346 4361 13972
1 2 JARULE... Put it On Me (Murder Inc./Def Jam/IDJMG) 4281 4909 130/0
s € TRICK DADDY Take It To Da House (Slip ‘N Siide/Atlantic)3521 3412 13511
s & NELLY Ride Wit Me (Fo’ Reel/Universal) 3509 3738 105/0
7 7 LUDACRIS Southern Hospitality (Def Jam South/IDJMG) 3071 3366 125/0
s @ SNOOP DOGG Lay Low (No Limit/Priorty) 3034 2830 1330
1 @ EVE F/GWEN STEFANI Let Me... (Ruff Ryders/interscope) 2773 2156  133/8
w0 ) 2PAC Until The End Of Time (Amaru/Death Row/nterscopg) 2610 2336 12773
9 1 LIL BOW WOW... Puppy Love (So So Def/Columbia) 2427 2467 11772
2 12 MYSTIKAL F/NIVEA Danger (Been So Long) (ive) 1810 1990 1120
1 @ JAY-Z FR. KELLY Guitty Until... (Roc-A-Fell/IDJMG) 1660 1574 116/
13 14 EVE Who's That Girl (Ruff Ryders/Interscope) 1547 1942 109/0
19 ® LIL ROMEO My Baby (Soulia/Priorty) 1455 874 107A2
w ) JT MONEY Hi-Lo (Freeworld/Priority) 1280 1247  99/0
15 17 PROJECT PAT Chickenhead (Hypnotize Minds/Loud/Columbia) 1248 1390 914
7 18 DMX No Sunshine (BlackGround) 1094 1236 837
— @ RAY-J Wait A Minute (Atlantic) 913 694 79/4

- @D ST. LUNATICS Midwest Swmg (Fo’ ReeVUn/versal) 910 555 10172

are ranked by total plays for the airplay week of Sunday 4/15-Saturday 4/21. For complete

72 CHR/Rhythmic and 86 Urban reporters combine into a custom chart. Hip Hop titles
reporter lists refer to CHR/Rhythmic and Urban sections. © 2001, R&R Inc.

PD: Robb Royale

APD: Mr. Clean

MD: Papl Chula
TANK “Deserve”

KFAT/Anchorage, AK
OM: Mark Carlson
PD: Steve Kicklighter
APD/MD Mamn  Nugent
(vz FMN STtean “Biow
G:r

D “Bag
YA (ST Fesmer
ONA ~Satssted”

WBTS/Atlanta, GA *
PO: Dale D'Brian

MISSY 1L e
Moo oA enar
W "Payas®

WZBZ/Atiantic City, NJ
PD: Ted Noan

1 Dico
6103 nmos‘?ﬂw Wy
LAY VOO “Pocke
WISE GUY ORCHESTPA “Shaw”

KQBT/Austin, TX *
PD: Scooler B. Stevens
APD: Mark McCray
7 AW P
T ANGIE MARTINEZ “Coast™
SHAGGY G~
WILLA FORD “Bag”

KISv/Bakerstield, CA *
PD: Bab l.nll:

WERQ/Ballimore, MD *
PO: Dion Summers

APD: Neke A Night

MO: Damren Brin

17 BABYFACE “Therg

5 DONNE MCCLURKIN “Down’

WBHJ/Birmingham, AL *
PD: Mickey Johnson
APOIMD: Mary Kay

SR o

BT e

WJMN/Boston, MA *

Station Mgr.: Cadillac Jack

APD: Deanis D'Heron

MD: Michelle Williams
PAC -Urnd”

WSSP/Charieston, SC *
PO: Kelll Reynolds
SHAGGY “Giri™

KYLZ/Albuguergue, NM *

WBBM-FM/Chicago, IL *
P0: Toge Cavanah
MO Erik Bratley

6 INA “F
gl
SHAGGY Ges™

KZFM/Corpus Christi, TX *
PD: Ed Deanas

Mn Arene Madail
SHAGGY “Gar®
51, LONATICS -Miawes

KQKS/Denver-Boulder, CO *

PD: Cat Collins

HO: Join . Kage

7 'NAU Best”
PY.T. "Same”

KXUU/Oenver-Boulder, CO
PD: Michael Knight
SHAGGY “Girt”

KPRR/EI Paso, TX *
PO/MD: Victor Starr
No Adds

WBTT/Ft. Myers, FL *
PD: Bo Manhews
APO: Big Mama
SUNSHINE ANCERSON Heard
WILLA FORD “Bad”

WCKZ/Ft. Wayne, iN
OM Bob Shannon

R KELLY “Woman's™
||2 “Peaghes”

H EVANSICARL. “Beves”
ILICIA KEYS “Fathn™

K. Bd
mum RELL et

NIKKA COSTA “Feamer™

WILLA FORD “t

WJFX/Ft. Wayne, IN *
PD: Phil Becker

MD: weaset
SHAGGY “Gut”

KBOS/Fresno, CA *
PD: E. Curtis Johnson
APD: Greg Hoftman
MD: Travis Loughran

"

KSEQ/Fresno, CA *

PO: Tommy Dei Rio

#D: Jo Jo Logez

2 IAN VAN DMI. “Ca
SHAGGY

2
E
‘_.9
F4

wn.u 10D 830
ILIGK THE SHOCKER “Pop™
%0 e lap”

NERD Lapdance (Virgin)
Total Plays: 227, Total Stations: 23, Adds: 1

New & Active

BLU CANTRELL Hit 'Em Up Styte (Oops!) (Arista)
Total Plays: 405. Tota! Stations: 30, Adds: 21

AZUL AZUL La Bomba (Sony Discos)
Total Plays: 378, Total Stations: 14, Adds: 2

JT MONEY Hi-Lo (Freeworld/Priority)
Total Plays: 371, Total Stations: 23, Adds: 0

KURUPT F/NATE DDGG Behind The Walls (Avatar)
Totai Plays: 358, Total Stations: 9, Adds: 1

JESSICA SIMPSON Irresistible (Cofumbia)
Total Plays: 345, Total Stations: 30, Adds: 1

SAMANTHA MUMBA Baby... (A&M/Interscope)
Total Plays: 285, Total Stations: 11, Adds: 0

F. EVANS F/C. THOMAS Can't Believe (Bac' Boy/Arista)
Total Plays: 283, Total Stations: 14, Adds: 2

LIl MO Superwoman (Gold Mind/EastWest/EEG)
Total Plays: 252, Total Stations: 11, Adds: 2

LIL' JON & THE EASTSIDE BOYZ Bia Bia (7VT)
Total Plays: 202, Tota Stations: 13, Adds: 3

XZIBIT Front 2 Back (Loud)
Total Plays: 172, Total Stations: 9, Adds: 0

SILKK THE SHOCKER Pop Lockin® (No Limit/Priority)
Total Plays: 170, Total Stations: 9, Adds: 4

P.y.T. Same OI' Same OV (Epic)
Total Plays: 153, Total Stations: 13, Adds: !

RAY-J Wait A Minute (Atiantic)
Total Plays: 150, Total Stations: 14, Adds: 1

MADONNA What It Feels Like For A GH {Maverick/'W8)
Total Plays: 150, Total Stations: 10, Adds: 2

ALICIA KEYS Fallin’ (J)

Total Plays: 127, Total Stations: 10, Adds: 1

KUMBIA KINGS Say !t (EM/ Latin/Czpitol)
Total Plays: 109, Total Stations: 12, Adds: 6

CHICD & CODLWADDA High Come Down (MCA)
Total Plays: 105. Total Stations: 7, Adds: 2

NIKKA COSTA Like A Feather (Cheeba Sound/Virgin)
Total Plays: 98, Total Stations: 24. Adds: 7

MALINA By Your Side (Tommy Boy)
Total Plays: 94, Total Stations: 7. Adds: 1

WILD ORCHID Stuttering (Don't Say) (RCA)
Total Plays: 73. Total Stations: 7, Adds: 0

WILLA FORO | Wanna Be Bad (Lava/Atlantic)
Total Plays: 35, Total Stations: 14, Adds: 13

SHAGGY Freaky Girl (MCA)

Total Plays: 4, Total Stations: 36, Adds: 36

MS. TOI Handclap (Universal)
Total Plays: 3, Total Stations: 16, Adds: 15

RHONA Satlsfied (Epic)

“Total Plays: 1, Total Stations: 14, Adds' 14

Songs ranked by total plays

CHR/Rhythmic Reporters
Stations and their adds listed alphabetically by market

WJMH/Greensboro, NC *
QOM/PO: Brian Douglas

APD: Kendall B

MD: Boogie D

30 RAY-J “Mingte

WZMXMartiord, CT *
OM: Steve Sathany

APD/MD: David Simpsan
SMAGGY “GaT™

KiKl/Honolulu, HI *
PO: Fred Rito
MD: Patla Salo

BLU CANTRELL ~N1~

CHCG B CO0MAODA g

Rians Soaved
SHAGGY “Gul™

KXMEMonolulu, HI *
Interim PD: K C.
MI) szm Akitake

21 QUTKAST ~Ciean”
SURSHINE ANDERSON “Heara™
o

SHAGGY g

310 caThELL e

KBX{MHouston-Galveston, TX *

Interim PD/MD: Kasan Powell
o Adas

KTHTMouston-Galveston, TX *

PD: Russ Allen

MD: Sana G
KUMEIA W
AGUILERR LK. “Lady
TRICK DADOY “House
S 2

WHHH/ndianapolis, IN *
PD: Scolt Wheeler
MD: Can Frye

SHAGGY 'pul'

NIXIA COSTA “Featne:™
UL 008"

WJBT/Jacksonville, FL *

PO: Aaran Maxwell
10 EVE FGWEN STECAN! “Blow"
& TIMBALAND & MAG00 “Drcp

WXtS/Johnson City, TN
PO: Blage Michaels
MD: Todd Ambrose

SHAGDY

Gt

W\I\A'Dﬂn “Bac
KLUC/Las Vegas, NV *
PO: Cat Thomas

APD: Mike Spencer
MD: 4.8, King

30 O-TOWN “Nothing”
9 MISSY ELLIOTT “Fraai
T MADONNA Feets™

KHTEALitlle Rock, AR *
Dir/Prog.: Larry LeBlanc
MD: Peter Guan

SHAGGY "Gt

KPWRALos Angeles, CA *
VP/Prog: Simmy Steal
APD: Damion Young
MD: E-Man
012 P

KLZKA ubbock, TX
PO: Tony Manero
MD: Jackie James
XM KAGS S5y
RNDNA “Sahst
SHAGGY "Girl™
WILLA iORD M
KANE &

KXHTMemphis, TN *
PD: Les Cagle
MO: Devin Steel

o Adds.

KHTN/Merced, CA
POD: flene Roberts
APDIMI‘I an Stone
s wmm “H
[ER
Su\ e a
swm( THE SHOCKER “Pog™

WPOW/Miami, FL *
PD: Kid Curry

APD: Tony The Tiger

MD: Eddie Mll

43 OUTKAS

S Dwsenross p
4RO sm i oo

FOuR
W COSTA Toamar®

KTTB/Minneapolis, MN *
PD: Serap Jackson
MD: Laun Jones

SHAGGY ‘G
RHONA “Satstug™
NS 101 “Handciap
LU CANTRE

KDON/Monterey-Salinas, CA *

PO: Dlnnls Mamnez

IIISSV ELUD" an

\GKE MAR
M(m'

NAGGV K0

g

WJWZ/Montgomery, AL
PD/MD: D-Rack

BLU CANTRELL

WKTUMNew York, NY *
VP/Ops : Frarkie Blue
MD: Geronimo
5 WiLLA FCAD “Ba¢”
SHAGGY “Gurl™

WOHTNew York, NY *
PD: Tracy Cioherty
MD: Sean Taylor

CADILLAC TAH “Pov
18 THA LIKS “Bast™

OXY BROWN “Anthem™
2 GINUWINE “There”

WNVZ/Nortolk, VA *
PO: Don London

MD: Jay West
SHASGY “Gut”

KBAT/Odessa-Midland, TX
PO: Leo Caro
MD: DJ SID Muhon

Wieta roan "Bas”
SHAGGY

KKWO/Oklahoma City, OK *
PO: Sl.n English

GY "Gt
FROCECY SAT “Cr
SUNSHINE ANDERSO'« “Hearg”
WILLA FOF
gt

KQCH/Omaha, NE *

PO: Enl Jnhnsnn
f
18 s' .umlcs gmesr

WJHM/Ortando, FL *
Dir/Ops./PD: Jahn Aaberts
APD: Stevie DeMann
MD: Jay Love

INAULE Ty

WPYD/Orlando, FL *
PO: Phil Michaels
MO: ¥ic The Latino
2 THRILLSEEKERS
GIGI FAGOSTING
BLU CARTRELL “Hr"

KCAQ/Oxnard-Ventura, CA *
APD: Big Bear
MD: Erika

MS. TO “Handclip®

KKUU/Palm Springs, CA

PO: Pattie Moreno

ch IADOA “HGH*
BLUCANTRELL “He -
NS 10 “Hangétag™
WA FORD Ba”

e tnecen o

KKFR/Phoenix, AZ *
PD: Bruce St. James

APD/MD: Charlig Huero
18 EVE FGWEN STEFAN! “Biow”
7 ROKELLY Fesa”

KXJM/Portland, OR *
Dir/Prog.: Mark Adams
APD: Mario Devoe

MD: Pretty Boy Donfay

17 MGE MATTINE Cone

0
H 8y AR
ROMEQ “Baby”

WWKX/Providence, Rl *
PO: Jemry McKenna
MI) Buﬂley nyan

KWNZ/Reno, NV *
PD: Bill Schulz

MISSY ELLIOTT - hul
BLU CANTRELL
SHAGGY “Gin™
RHONA “Sahghed™

KGGIRiverside, CA *
PD: Jesse Duran

Interim MD: COM

w :ECI.‘LV FURTADQ “Birg™

6 s:uvso'»?‘umc
US

Rl s

KBMB/Sacramento, CA *
DIr/Prog.: Ibrahim “Etro” Jam
APD/MD: Big Kid Beotz
BABYFACE “Thers”

BLU CANTRELL “Ht™

THAEE THE HARD WAY "Lats"

Y "G~
DAVE HOLLISTER “Homa®
RHONA “Sabstied”
NS 01 “Handelag®

KSFM/Sacramento, CA *
PD: Byron Kennedy
HD: Makersha Russ
5 ANGIE MARTINEZ “Coast”
s To i

WOCQ/Salisbury, MD
PD: Wookie
MD: Deelite
&UW'RHL M
A} eale™e:
0l Waa

KUUU/Salt Lake City, UT *

DM: Kayvon Motiee
MD: ZIC Davis

o “any

KBBT/San Antonio, TX *
PD: J.0. Gonzalez
APD: Danny B
MD: Romeo
8 SUNSHINE ANDERSON “Hearg™
4 AGUILEAR UL Lady”

LN g0 B

KTFM/San Antonio, TX *
Interim PO/MD: Sleve Chavez
112 “Peacnes”

XHTZ/San Diego, CA *
CM/PD: Lisa Karsting
MD: Dale Solivan
26 KURLPT F/NATE DOGG “Walis*
RHONA “Satisted
BLU CANTRELL “Wd”
AZUL AZWL “Bomba®

KMEL/San Francisco, CA *
VP/Prog.: Michael Martin
APD/MD: Glenn Aure

No Ases

KYLD/San Francisco, CA *
VP/Prog.: Michael Martin
APD/MD: Jazzy Jim Archer

26 KUMBIAKINGS "Say°
3 R KELLY “hesta”
CASE “Migsmg”

KWWV/San Luis Obispo, CA
PD: Bob Lewis

MD: Suave Javi
SHAGGY “Girt™

KUBE/Seattle-Tacoma, WA *
OM: Shellle Hart
PD: Enc Powers
APD/MD: Julie Pilat
10w Puyes”

KSYR/Shreveport, LA *
PD: Howard Clark
MO: Craig Cooper

SHASGY G

KWIH/Stockion, CA *
VP/Prag.: John Christian

Hangeiap’
BLU CANTRELL “H
FHONA “Satshea”

WLLD/Tampa, FL *
PO: Orlande
APD: Stantman

AER

& ., “Lapcance”
ASUILERA UL N2y
ARULE Ty’

KOHT/Tucson, AZ *
PO: Faco Jacobo
MD: D-Wayne Chaver

KBLZ/Tyler-Longview, TX
PD/MD: Luscious lce
€ L FLP "Do”
40 WR(CK SHOP “Powsr”
“Haddao’
SNAGGV r.n'

steg”
L
KANE 8 ABEL “Stow”

WPGC/Washington, DC *
PD: Jay Stevens

MD: Thea Mitcher

11 A RULE Cry"

& UL M0 “Supermoman

KGGS/Wichita, KS *
PD: Greg Willizms
M Jo Jo Collins

GS “Sar”

oo
£E
E’

ANESSA SRS, noscvey
r
NIKKA COSTA “Feather™

* = Mediabase 24/7 monitored

72 Total Reporters

72 Current Reporters

72 Current Playlists

No Longer A Reporter (1):
WOWZ/ Utica-Rome,NY

www americanradiohistorv com
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D | Mix Show Top 30

»Y:
A4 ¥
Y April 27, 2001

LUDACRIS Southern Hospitality (Def Jam South/IDJMG)

QB FINEST #/NAS Qochie Wally (Columbia)

MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastWest/EEG)
SNOOP DOGG Lay Low (No Limit/Priority)

JA RULE f/LIL’ MO... Put It On Me (Murder Inc./Def Jam/IDJMG)
JOE $/MYSTIKAL Stutter (Jive)

OUTKAST So Fresh, So Clean (LaFace/Arista)

NELLY Ride Wit Me (Fo’Reel/Universal)

R. KELLY Fiesta (Jive)

10 JAY-Z | Just Wanna Love U (Give It...) (Roc-A-Fella/IDJMG)

11 SUNSHINE ANDERSON Heard It All Before (Soulife/Atlantic)

12 EVE {/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/Interscope)
13 MYSTIKAL #/NIVEA Danger (Been So Long) (Jive)

14 JANET All For You (Virgin)

15 EVE Who's That Girl (Ruff Ryders/Interscope)

16 112 Peaches And Cream (Bad Boy/Arista)

17 TYRESE | Like Dem Girls (RCA)

18 JAY-Z #/R. KELLY Guilty Until Proven Innocent (Roc-A-Fella/IDJMG)
19 CITY HIGH What Would You Do? (Interscope)

20 TRICK DADDY /SNS EXPRESS Take It To Da House (Slip-N-Slide/Atlantic)
21 DESTINY’S CHILD Survivor (Columbia)

22 JAY-Z Change The Game (Roc-A-Fella/IDJMG)

23 DAFT PUNK One More Time (Virgin)

24 KURUPT/NATE DOGG Behind The Walls (Avatar)

25 112 it's Over Now (Bad Boy/Arista)

26 MODJO Lady (Hear...) (Barclay/MCA)

27 2 PAC #/RL Until The End Of Time (Amaru/Death Row/Interscope)
28 JON B Don't Talk (Edmonds/Epic)

29 DR. DRE The Next Episode (Aftermath/interscope)

30 GIGI D’AGOSTINO I'll Fly With You (Arista)

WO~ U &N =

36 CHR/Rhythmic Mix Show Reporters

Contributing Stations

KQBT/Austin, TX KSEQ/Fresno, CA

KISV/B i CA KIKI Hi
WBHJ/Birmingham, AL KXMEHonolulu, Hl
WJMN/Bosion, MA KBXXHouston-Galveston, TX
WBBM/Chicago, IL KLUC/Las Vegas, NV
KZFM/Corpus Christi. TX | KPWR/Los Angeies, CA
KPRR/EI Paso, TX KXHT/Memphis, TN
WJFX/Ft. Wayne, IN WPOW/Miami, FL
KBOS/Fresna, CA KOONMonterey-Salinas, CA

WQHT/New York, NY
WNVZ/Norfalk, VA
KQOCH/Omaha, NE
WPY0/Drlando, FL
KCAQ/Dxnard-Ventura, CA
KKFR/Phoenix, AZ
KXJM/Portland, DR
WWKX/Providence, Rl
KBMB/Sacramento, CA

KSFM/Sacramento, CA
KTFM/San Antonio, TX
XHTZ/San Diego, CA
KMEL/San Francisco, CA
KYLD/San Francisco, CA
KUBE/Seatle-Tacoma, WA
WLLD/Tampa, FL
KOHT/Tucson, AZ
WPGC/Washington, DC

CHR/Rhythmi

T e T e T e

64 M O Fl A U G E rock: “Cut Friends”
ot Universol

This camouflaged CD catches my eye when | open a package addressed to Tony Novia. But
that's not really important. | take it and pop it in my CD player. A male voice with a Southern
accent comes from the speaker, demanding, “Come here, little mama.” But a womazn shuns
him, replying, “I got a man.” The guy doesn’t back off. He wants to know if they could hook up
anyway — her man doesn't have to know a thing. He wants to mess around with her and keep
it on the low, camouflaging their sexual lunacies with a fake but friendly “Hello" if they see each
other again outside the bedroom. Following that shocking intro is a track that has just become
one of my favorites, Camoflauge's “Cut Friends.” ® Shortiy after an introduction, Camoflauge
gets straight to the point: “Late night creepin’, and yo man won't even suspect you cheatin’/And
if | see you in the street, | ain't lookin’ to speakin’.” He assures the young lady that he's not
looking for a relationship, just a booty call. “Tell your daddy that you're going out with your
homegirls,” suggests Camoflauge as he begins visualizing their first engagement. “We could
pop a couple of bottles just to make it right/And after that 'ma try to break yo back/Hit you from
the back/Ask you, "How you love that?” After apologizing for his forwardness — despite mean-
ing every word — he even offers to drop her off back at the house quietly, so as not to disturb
her man. He aims to please. @ *Cut to the Chase” should be the title of this track. A “cut
friend” is nothing more than a late-night creep or someone to have sex with — no dating,
kissing, hugging, cuddling and, more importdntly, no hickeys. Camoflauge will be making some
noise in the industry. His untamed tongue and gallant charm will undoubtedly win over the
women — strange but true. And after an arousing evening with Camoffauge, he will disappear
into the night until next time. — Reree Bell
Asst. CHR Editor

INDUSTRY! "/ {(1]7]43,

Jeft Miles, APD/MD/afternoons
WBTS (95-5 The Beat)/Atlanta

As for how my career got started, it is a bit unusual. | was stuck in a very small town in Texas
(Brownwood) and looking for any job that | could find. No such luck — not even at McDonald’s,
Wal-Mart or the local Kroger. So | walked into a Country rad o station (the town wasn't big enough
to have a Top 40) and BS'd the PD into giving me a shot. Since then | have worked at KWTX/Waco,
TX; KRUF/Shreveport, LA; KHFI/Austin; WQZQ/Nashville; and KRBV/Dallas. e 1 got lucky when
Hollywood Hamilton and John Pepe of NBG Radio Networks gave me a call about an opening here.
Since we were going through some changes in Dallas, it was time for me to move on. (If you're in
radio, you know what that means.) Now, | am the APD/MD/afternoon-drive personality for The Beat,
and so far I am loving life here in the town known as “The ATL.” We have a great staff with “he recent
addition of Woody and the Morning Beat. P.J. is holdin’ it down in middays, and our night guy,
Kannon, will be one of the most sought-after night jocks in no time. Our station sounds great in the
hands of Dale 0'Brian, our PD, and J.J. Rice, our Format Coordinator. If you've listened to our
station, you can really get the vibe of what Atlanta is all about.

Visit us on the web:

www.bannersonaroll.com

Banners on 3 Roli® Is a cegistered tradomack of Lahrer & Van Allen, inc. AU materials ©1999 Laheer & Vaa Allen, inc

Banners on a Roll »:.durable weatherpi;'obf plastic banners

that feature your brand,logo, or visual

identity as an image that repeats over

Q - and overand overagain.c,

Toll Free: 1-800-786-7411

Fax: 425-883-4499
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'Most Pla yed Recurrent

g

OUTKAST Ms. Jackson (LaFace/Arista)
JAY-Z | Just Wanna Love U... (Roc-A-Fella/IDJMG)
LUDACRIS What’s Your Fantasy (Def Jam South/[DJMG)
3LW No More (Baby I'ma Do Right) (Epic)
SHAGGY It Wasn't Me (MCA)
MYA Case Of The Ex (Whatcha...) (University/interscope)
J. RULE F/C. MILIAN Between Me And You (Murder Inc./Def Jam/IDJMG)
DESTINY’S CHILD Independent Women Pt. 1 (Columbia)
DR. DRE The Next Episode (Aftermath/Interscope)
NELLY E.I. (Fo' Reel/Universal)
DREAM He Loves U Not (Bad Boy/Arista)
JAY-Z Big Pimpin’ (Roc-A-Fella/IDIMG)
AALIYAH Try Again (BlackGround/Virgin)
NELLY Country Grammar (Fo’ Reel/Universal)
OMX Party Up (Up In Here) (Ruff Ryders/IDIMG)
PINK Most Girls (LaFace/Arista)
CASH MONEY MILLIONAIRES Project Chick (Cash Money/Universal)
MYSTIKAL Shake Ya Ass (Jive)
JAGGED EDGE Let's Get Married (So So Def/Columbia)
JOE | Wanna Know (Jive)

m;ing For Adds s/101

98 DEGREES The Way You Want It (Universal)

AZ Problems (Motown/Universal)

BABYFACE There She Goes (Arista)

CO-ED Been Around (Universal)

FOXY BROWN BK Anthem (Def Jam/IDJMG)

KUMBIA KINGS Say It (EMI Latin/Capitol)

LIL> MO Superwoman Part 2 (Gold Mind/EastWeSt/EEG)
PASTOR TROY This Tha City (Universal)

PRODUCT G&B Cluck Cluck (J)

online destination for new music: www.rronline.com

TUNED-IN

KBBT/San Antonio

11am

CITY HIGH What Would You Do
112 Peaches And Cream

CASE Missing You

NELLY Ride Wit Me

TLC Silly Ho

QB FINEST t/NAS Oochie Wally
SNOOP DOGG Lay Low

81800 incompiete

OUTKAST So Fresh, So Clean
LUDACRIS Southern Hospitality
PRODUCT G&B Cluck, Cluck
EVE Who's That Girl

§1SQ0 Thong Song

GUY Let's Chill

4pm

JARULEHLIL’ MO & VITA Put it On Me
112 Peaches And Cream

JAY-Z I Just Wanna Love U (Give It To Me)
CITY HIGH What Would You Do

NELLY Ride Wit Me

JUVENILE Back That Thang Up

SPM Mexican Radio

JOE t/MYSTIKAL Stutter

0B FINEST /NAS Oochie Wally

JANET All For You

DMX Party Up (Up In Here)

MARY J. BLIGE Real Love

B.G. Bling Bling

OLIVIA Bizounce

8pm

QB FINEST 1/NAS Qochie Wally
MISSY ELLIOTT Get Ur Freak On
SPM Mexican Radio

CITY HIGH What Would You Do
2 PAC 1/DR. DRE California Love
MYSTIKAL I/NIVEA Danger (Been So Long)
OUTKAST So fresh, So Clean
EVE Who's That Girl

JA RULE Holla Holla

JOE YMYSTIKAL Stutter

T0YA Do

R. KELLY Fiesta

DR. DRE The Next Episode

R&R/MEDIABASE 24/7

WiD

949

11am

OUTKAST So Fresh, So Clean
MYA Case Of The Ex (Whatcha...)
MISSY ELLIOTT Get Ur Freak On
112 It's Over Now

NELLYE /.

JAGGED EDGE Promise
ANGELINA Without Your Love
AGUILERA, LIL'KIM, MYA & PINK Lacy...
SNOOP DOGG Lay Low
DESTINY'S CHILD Survivor

JOE t/MYSTIKAL Stutter
MOUSSE T Horny

4pm

CITY HIGH What Would You Do
AZUL AZUL La Bomba

0B FINEST t/NAS Oochle Wally
MISSY ELLIOTT Get Ur Freak On
GIGI D'AGOSTING I'll Fly With You
MYSTIKAL t/NIVEA Danger (Been So Long)
NU FLAVOR 3 Little Words
TYRESE I Like Them Girls
LUDACRIS Southern Hospitality
CYNTHIA Change On Me

112 It's Over Now

ANGIE MARTINEZ Coast To Coast (Suavemente)

NELLY Ride Wit Me
8pm

MC SHY D Shake It

NELLY Country Grammar
OUTKAST So Fresh, So Clean
DR. DRE Explosive

ST. LUNATICS Midwest Swing

DESTINY'S CHILD Independent Women Part 1

GIGI D'AGOSTING I'll Fly With You

ANGIE MARTINEZ Coast To Coast (Suavemente)

LUDACRIS Southern Hospitality
JAGGED EDGE Promise

112 it's Over Now

KUMBIA KINGS Say it

JARULE WLIL’ MO & VITA Put it On Me

Register now for Music Meeting, the industry’s No. 1 r}m@ﬁ

1 Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
s Networks. Tuned-In is based on sample hours taken from Monday 4/16.© 2001, R&R Inc.
3 2

Complete [RIEC

assified Advertisin

R&R Packages The Reach & Frequency You Need!

R&R Today: the leading management daily fax
= rronline.com: Radio's Premiere Web Site
R&R: The Industry's Newspaper with the largest help wanted section

d

Contact Karen Mumaw at kmumaw(@rronline.com or (310)788-1621 for information.

www americanradiohistorvy com
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FIND COMPLETE PLAYLISTS FOR ALL CHR/RHYTHMIC REPORTERS ON R&R ONLINE MUSIC TRACKING

gnug):- York WOHT/New York KPWR/Los Angeles WBBM/Chicago KMEL/San Francisco

lear Channel Emmis Emmis Infinity Clear Channel

(212) 649-5300 12) 229-9797 818) 953-4200 12) 944-6000 15) 538-1061

Biue/Gerommo Q gon:«y/lw (SmllewEMzn g san{\uure KME—L—J—AMS

12+ Cume 2,469,900 12+ Cume 1,804,700 12+ Cume 731,980

JORS: 12+ Cume 2,482,000 12+ Cume 1,367,100

PLATS PLAYS PLATS PLATS
W TW  ARTIST/TITLE 61 {p00) ARIST/TITLE Gl {000} W TW  AATISTTITLE £l (00) W TW  ARTISTTITLE &1 {900) W TW  ARDISTMITLE G (000}
66 75 TAMMASSIranger in MyHouse R KELLY/Fiests 9772 72 D0 0B FANESTFNAS/Dochie Wally 67040 83 §5  NELLY/RideWit Me 54985 58 69  MISSY ELLIOTT/Gal Ur Froak On 24150
70 73 ATC/Around The Worid... Uy 78516 66 78 OUTKAST/SoFresh, SoClean 65364 86 84 JARULEAN MO../Put ltOn Me 54348 85 63 U 22050
70 70 SHAGGY/Angel 86730 MESSY ELLIOTT/Get Ur Fresk On 74888 8375 DOGGAay Low 86 B4 R.KELLYFesta 54348 62 62 OBFNEST F/NAS/Dochie Wally 21700
76 69 DESTINYSCHI ' 85491 THREE THE HARD WAY/Lel's Gett 68376 80 73 KURUPT F/NATE DOGG/Behind The Walls 81174 87 B2 JOEFARYSTIKAL/Shtter 64 59 OUTKAST/SoFrash. So Cloan 20650
64 64 AGINLERA, LN Aady Marmalade 79296 BIG PUMSHER/How We Roll 66748 58 87 Hosplality 7766 43 81 EVEMNoS That G 52407 47 55 LUCY! 19250
43 53 JAMET/AIFor You 85667 1128 Over Now 65120 43 5§ 112/Peaches And Cream 46928 “ s FAMNVEADanger (Been So..) a3 67 50 SNOOP DOGGAY 17500
52 46 AUs 60238 52 50 F/NVEADang (Been S0..) 41900 79 54 CHILOVSUrvivor 4638 54 58 SUNSHINE ANDERSONTeard nAl Bakors: 17500
23 44 SCLUB 7/Neves Had A Dream... 54516 112/Peaches And Cream 56960 45 46 JAY.Z/Change The Game 47 52 JENNIFERLOPEZPly 33844 45 46 EVEF/GWEN STEFANWLelMe Bow YaMind 18100
30 39 JENNNFERLOPEZPhy 48321 MUSKLove 55352 39 45 K-C1&JONOCrary krall 51 45 JANET/ABFOrYou 2115 19 41 RKELLYSFiesta 14350
35 38 AZULAZULA2Bomba 47082 JAY-Z /R KELLY /Gulty Untd... 55352 34 44 SILKKTHE SHOCKERPop Lockin' 36872 47 45 MONICA/ust Another Girl 2115 7 3 13300
37 36  DAFT PUNK/One More Time 44604 FAITH EVANS/CARL.. Can'l Believe: 53724 54 44 NELLY; Rz Wit Me 36672 43 44 CRAZY TOWNButierly 28468 52 36  JAGGEDEDGE/Promise 12600
40 35 MODJOAady (Heer..) 43365 ICONZ/Get Crurshed Up 52006 48 42 SR FEIETEAShin %196 48 42 MISSYELLIOTT/Get L Framk On o 18 33 TRICKDADOY/Taks 1t To Da House 11550
22 32 FRENGH AFFAIRAMY Heart Goes... 39648 DESTINY'S! 50468 24 41 CHC0& 34358 16 42 JAMET/Someons ToCall... 27174 17 32 2PAC/Unt The End 11200
20 26 K<C14.J0J0/Crazy 32214 'S That Gin 47212 38 39 SUNSHINE EvMETFivims tARBelore 32682 2 38 24586 32 32 TAMIASEanger in My House 11200
27 26 MELANECA TumTo You 2214 BLUCANTRELLA# m Up Style... 45584 41 31 SHAGGY/Anged 31006 7 34 K018 JON0Crzy 21998 29 31 AVANTAMyFirstLove 10850
25 25 BLUCANTRELLYE EmUpStye... 30975 OUTKAST/SoFresh, So Clean 45584 49 37 XZIBIT/Get Your Wak On 31006 29 34 DR DRE/The NextEpisode 21998 22 31 112Praches And Cream 10850
18 24 SAMANTHA MUMBAGota Tell You 29736 REOMAN F/0J KOOLALst's Get 45584 26 38 2PACANMITheEnd(X... 30168 29 32 JENNIFERLOPEZAoveDonl Cost. 21351 33 31 JONBDontTak 10850
30 22 DEBORAH COXANever Know 27258 TRICK DADOY/Take 1t To Da House 45584 19 33 MISSY ELLIGTT/Get Us Freak On 27654 26 32 20704 18 28 | 9800
19 22 RICHIE/Angel 27258 CCADILLAC TAH/Pov City Anthem 45584 73 -~ 27854 28 32 AGUILERA, LI Aady Marmatade 20704 33 26 112130v Now 9100
21 20  JENNIER LOPEZALove Dont Cost... 24760 SHOOP 45584 22 28 EVEF/GWENSTEFAMVLetMeBlow YaMind 23464 42 32 LENNYKRAVTZ/Again 20704 28 24 KOFFEE BROWN/Ater Party 8400
16 20 SUNSHINE ANDERSONMeard ft AllBeiore 24760 SHAGGY/ 43956 17 28 JAGGEDEDGE/Promise 21788 31 32 SHAGGY/Angel 20704 15 23 JARWEACy 8050
n 1 2541 SHYNE /8. LEVY/Bonnie & Shyne 43956 21 26 JAY-ZFR KELLY/Gully Unti... 2768 21 29 TYRESEALNKe Them Gats 18763 25 23 LIUJON.BaBa 8050
18 13 IANVAN DAHLCasties In The Sy 2302 43956 30 24 JANET/ANForYou 20112 5 20 WILLA FORDA Wenna Be Bad 18118 19 28 EVEMWRO's Tht Gir 7350
12 17 ANASTACIATM Outla Love 208 JAY-ZKChange The Game 43956 16 24 LILBOWWOW..Puppy Love 20112 24 25 JARULEF/C.MILANDstweon MeAnd You 16175 20 21 MYSTIKAL FNIVEADangw (Besn S..) 7350
15 18 DABUZZALet MeLove You 19824 DU CLUEBack To Like 40700 19 22 NERDAapdance 18438 33 24 EDEN'S CRUSHGs! Over Yourselt 15528 19 20 LW BOWWOW._ Puppy 7000
14 16 SOMIOUEM Feels So Good 19824 ANGIE MARTINEZ/Dem Thangs. 40700 7 22 MA.SHOAT KHOP/Dolaz, Drank & Dank 18436 19 22 OBFINEST FMAS/Oochie Wally 1424 THE 7000
23 16 MADONNADOn Tell Me 19824 NELLY/Ricke Wit e 40700 56 19 MOS DEFMATE DOGG/Oh No 15822 122 12940 6850
15 15 MADONNANMuT 18585 BENET/Love Don Y Lowit e 39072 17 16 AKELLYFiesta 13408 1 Women. 9705 8650
1 " MUMBA/Baby, Over... 17346 R. KELLY/A Woman's Threat 39072 13 15 JERMAINE DUPALLay it Dovn 12570 14 15 SHAGGYMWasntMe 9705 6650
11 14 HOUSTOME IGLESASCould IHave This.. 17346 The End OX... 37444 12 15 TRICK DADOY/Taka &t Yo De House 12570 9 14 6300
15 13 MYACaseOfThex.. 16107 TALIG KWEL 1M1 TEK/The 30932 41 ' MO../Put it Onids. 10894 13 13 702/Mhere My Giris AL 841 6300
12 13 ALICE DEEJAY/Betior Ot Aione 16107 F/GWEN STEFANIL#\ M Blow YaMing 30832 9”2 10056 113 8411 5850
15 13 TONIBRAXTOMHe WasntMan... 18107 THA LIKS/The Best You Can 23304 12 12 JAY-ZA hstWanna Love.. 10056 15 13 Jackson 84N 5600
10 12 ALIVAWTryAgein 14868 FOXY| 27678 2 12 STLUNATICSMidwes! Swing 10056 18 12 JAY-2A.JustWanaLove... 64 4900
10 12 [/Surmmer Jam 14868 JADAIGSS/Pet Your | 2m 2zn ROMEOAYY| 9218 " 12 4900
11 11 LARAFASIANA W Love Agan 13629 PUBLIC ANNOUMNCEMENTAn Alnt Suppose... 22782 13 9 THALKS/TheBest YouCan 7542 27 12 MYMCase Ol TheEx. 7764 4900
12 11 AMBER/Sewst(LiDeO) 13628 3AW/Playas Gon' Play 164 L) MARTINEZ/Coas! To Coasi 6704 111 O-TOWN/AI Or Nothing ns? 4550
10 10 DYNAMD(DOAYWant.. 123%0 ANGIE MARTINEZ/Coast To Coast 1 4 7 XZBITFront2 Back 5066 13 9 LILKIMF/SISO0How| Licks 5823 3350
10 MADONNAWhat HFeets. .. 12290 ANOERSONHeard &t Al Befors 19536 1 7 BACKBONEFive Deucs Four Tre 5866 3 9 K16 JONVAN The Things|.. 5623 3500
9 19 PWNKThere YouGo 12390 12 3 GMUWINE There i is 19536 4 6 ICECUBERMACK 10/You CanCo Soz8 6 3 DREAMAHeLoves Ubot 5176 3500

KYLO/San Francisco WJMN/Boston

WPGC/Washington, DC KBXOUHouston-Galvesion KTHT/Houston-Galveston
Clear Channe! Radio One Cox
(415) 356-0349 (713) 623-2108 {713) 963-1200
Martin/Archer Powell Allen/Sana G
12+ Cume 956,300 12+ Cume 648,100 12+ Cume

PLATS PLATS A
ARTIST/TITLE LW TW  ARTISTITLE 01 {0et) LW TW  ARTIST/VILE &1 (008} LW TW  ARTSTTITLE 61 (000}
08 65 B3 ItAlBefors 24192 84 67 Hospltality 52 49 DESTINY'S CHRLD/Survivos 0
47 59 MRSSY ELLIOTT/Get Ur Fresk On 22656 65 61  PROJECT PAT/Chuckenhesd 26474 99 99 JARULEAIL'MO../PuiiOn Me 0
45 67 MUSILow 21888 59 80 NELLY/RideWR Me 20040 7999 0
65 CASEMissing You am0 60 52 WOW.../Puppy Love 99 99 NELLYRideWit [}
54 52 INOIAAREMO®0 19968 60 50 21700 81 89 MISSY ELLIOTT/Gat Ur Fresk On 0
OISR Ptk S0 Clesn 20072 S5 85 WYDLET LRATwlec Gorllewan 27820 45 42 JRLLSCOTE/ALong Wk 16128 §5 49 RKELLY/Foeln'On Your 21208 97 94 [
D EWIN ST M B FaMid 20812 58 59 IROOFIOGLLaylow 25252 42 40 DESTINY'S CHILDSurvivor 15360 $5 4 19964 66 78 PROJECT [
KLte. 19844 40 54 3UWNoMore (Baby..) 2112 3037 14208 43 45 CITY HIGH/What Would You Do? 19530 55 60 Wally o
ISSY ELLIOTT/Get U Freak On 19360 55 83 112/Peaches And 44 37 QUTKAST/So Fresh. So Ciean 14208 37 45 MISSY ELLIOTT/Gat Ur Freak On 19530 38 58 LILBOWWOW. /Puppy Love 0
CITY HIGHAVhat Would You Do? 17908 49 52 MOMCAust Gl 2266 48 36 JARULEAI MO_/PutitOn Me 13824 45 45 TANKAaybel Deserve 19530 26 56 R.KELLY/Festa 0
JARULEARL MO.../Put it On e 17424 28 47  BLUCANTRELLAR EmUpStyle... 20116 34 31 BLUCANTRELLAR Em Up Style... 11904 33 42 JANET/ANForYou 18228 54 56 MONICA/Jst Another Girl 0
DAFT PUNK/One dore 16940 43 46 CASEMissing You 18688 18 29 TANKMaybel 11138 7 a2 KELLYFistts 18228 56 56 0
JAGGED EDGE/Promise 16940 48 45 JARULEAIL'WO../Putk OnMe 19260 26 28 NELLY/RideWit Mo 10752 46 40 112Poachos And Cream * 81 55 JAGGED 0
LUDACRIS/Southern Hospitalty 16940 48 44 EMONEMVBICK Ploase Part 2 18832 20 26 AGUILERA LIL..AadyMarmalade 9984 36 40 TYRESEA Like Them Girls 17360 S6 55 JANET/ANFor You 0
DESTINY'S CHILOVSurvivor 15004 37 44 TYRESEA Uk Them Girls 18832 21 26 JANET/ARFor You 9964 39 39 2PACANMTheEnd O 16926 81 54 K-Cl1&J0UOCrazy 0
MYSTIKAL FANIVEA/Danges (Beon S0...} 13068 34 33 NELLYMideWRMe 143124 21 24 ALCAKEYSfFalin' °16 46 39 JARULEAIL MO./Pul ROnMe 16926 80 51 (Been S0} 0
TOYM Do 13068 22 3 EVEF/GWEN STEFANVLM MeBlow YaMnd 13268 2623  AKELLYFesua 8832 34 36 LIUO/BackBack 38 51 EVEF/GWEN STEFANULet MeBlow YaMind o
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