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Clapton Most Added — 5 Times! == b B WAMO’s Golden Anniversary

Kudos to Reprise Records for : Fifty years ago, a Homestead, PA

scoring No. 1 Most Added at five radio station went on the air,
® R&R formats with Eric Clapton’s [ : destined to become a Pittsburgh
# newest single, “My Father’s Eyes.” ‘ j legend. WAMO was purchased by
" Clapton tops Most Added at CHR/ ‘ Sheridan Broadcasting 25 years ago
Pop, AC, Hot AC, Rock, and / , and remains among the handful
Adult Alternative. His 7 / \ ‘ 4 of surviving black-owned,
forthcoming album, major-market radio stations.
Wait Love chronicles the

Pilgrim, hits st ;
- NEWSPAPER ISviwietiiing

"We thought we would never play THEM, but they just crossed aver to the soul side of
town and guess what... the town is lovin' 'em...the Spice Girls ‘Too Much’ is a hit!"
Joey Arbagey - PD/KMEL
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the new smash from the triple-platinum album Spicewsrid
Produced by Absolute

= The first group to have two albums in the Billboard Top 10 in over 20 years

= 8 million total albums soundscanned in one year

- Spice #1-selling album of 19977

Y = 2 home videos in the Top 5

- American Musit Awards Favorite Group, Favorite New Artist 6 Favorite Album

- Billboard Music Awards Top New Pop Artist, Top Hot 100 Singles Group and Album of the Year

 The movie Spiceworld $25 million and counting

 UPN television special “Too Much Is Never Enough” seen by over 8 million people

- Spice Girls In Goncert-Wild! the highest-rated music pay-per-view in seven years--rebroadcast on February 17
AOL Keyword: Spice Girls

://www.virginrecords.com ;/r‘ ’
Monitor Mainstream Top 40 31*-25* R&R Mainstream @-® it o
Monitor Rhythmic Top 40 37*-28* R&R Rhythmic @-@ L i
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We’re the hardest working station in Seattle. A top 40 CHR format with
a rhythmic edge, we keep listeners dancin’ the night away 24-hours a day. Stickers
are a key promotional item. We use them to improve TSL, so we go to the
streets where the listeners are. Stickers on cars have year-round impact. They
make people feel like they’re part of the station. We've used CGl a lot especially
with our logo. They’re a great promotional partner.

JAY HARMON. PROMOTION DIRECTOR .*.*.:':.-;;.-p_qmmunlcanon
'y ..'. . 0 o l [} l lGranhlcs I“c

1765 North Juniper, Broken Arrow, OK 74012 « 1-800-331-4438
918-258-6502 » Fax 918-251-8223 < radio@cgilink.com

WORLD'S LEADING PRINTER OF STICKERS AND DECALS.
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GM/PD MARRIAGE TUNE-UP

To commemorate Valentine’s Day, R&R
N/T Editor Al Peterson discusses what
should be the No. 1 marriage at your
station — that between the GM and PD.

TAP INTO THE CORPORATE
SPONSORSHIP BONANZA

Page 28

Corporate sponsorships are a $7 billion
business ... almost half the size of the

radio industry. Tony Novia explains how
you can cut yourself a slice of this ever-

growing revenue pie.

Page 36

IT'S MOVIE MADNESS WEEK
What will next year’s list of Academy
Award nominees look like? The answers
might be inside! Check out our listing of

upcoming movie releases.

L
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Ftm = e )
L

John Kijowski appointed GM, Allan
Fee OM for KPNT & WVRV/St. Louis:
Mike Richter becomes WVRV PD

Steve Williams appointed PD
of KSSJ/Sacramento

Barry Pinlac, Sherri Trahan take Sire
Records Group VP/Promo posts

= Benny Pough appointed VP/R&B

Promotion for MCA

= WTEM/DC to move from 570 to

WWRC’s 980 spot, Bloomberg
Business News to take over 570

Page 3

= Philip Mataragras Named VP/

RAB Celebrates High-Water
Mark At This Year’s MLC

I Membership, confab attendance at all-time highs

By Ron RODRIGUES
R&R EDITOR-IN-CHIEF

DALLAS — RAB Pres-
ident/CEO Gary Fries
now admits he was con-
cerned following pas-
sage of the Telecom act
two years ago. He wasn’t
sure how the flurry of
consolidation would af-
fect RAB membership,
which. at that time,
counted some 4000 sta-
tions in the U.S.

So — with no small measure of pride — Fries announced to at-
tendees at this year’s Managing Leadership Conference that his orga-
nization’s membership roll stands at just a hair under 5000, not in-
cluding radio stations and broadcasting organizations from an addi-
tional 40 countries. Yes, indeed, the radio industry’s emphasis on sales,
combined with its desire to erect a united front against competing
media, has helped the RAB fight the tide of consolidation.

Attendance at the conference — which, at 2323 paid registrants,
was slightly higher than last year’s event — reflected an industry that

RAB President Gary Fries (I) and RAB Board
Chairman Skip Finley at MLC "98.

Crossover Promo. Kathi R. Moore
VP/Urban Music Marketing & Promo

at Red Ant

Page 10

CHR/POP

o CELINE DION My Heart Will Go On (550 fdusic)

CHR/RHYTHMIC
o K-Cl & J0JO All My Life (MCA)

* UNCLE SAM | Don't Ever Want... (Stonecreek/Epic)

URBAN AC
*BOYZ H MEN A Song For Mama (Motown)

COUNTRY

*A. COCHRAN & S. WARINER What If... (Warner Bros.)

NAC/SMOOTH JAZZ

JRLL

o RICHARD ELLIOT if You... (Metro Blue/Blue Note)

HOT AC
Lk, 1]
* MATCHBOX 20 3am (Lava/Atlantic)

Ta

(=1

o GELINE DION My Heart Will Go On (550 Music)

AGTIVE ROCK
* PEARL JAM Given To Fly (Epic)
ROCK

* PEARL JAM Given To Fly (Epic)

ALTERNATIVE
* GREEN DAY Time Of Your Life... (Reprise)

ADULT ALTERNATIVE

« LOREENA McKENNITT The Mummers’... (Quinian Road/WB)

NEWSSTAND PRICE $6.50

has a better handle on how to structure their sales departments in this
post-Telecom era, but still can’t agree on a long-term mission.
*“Two years ago, winds of change were blowing through the build-
ing,” Fries said. “Last year, we accepted that change. We are ready to
commit to that change. [The industry doesn’t] know where the road

Arbagey Gets PD
Nod At KMEL/SF

KMEL/San Francisco inter-
7 im PD Joey
1 Arbagey has
been given the
i official PD
i nod at the
"2l Chancellor
-+| CHR/Rhyth-
‘| mic outlet. Ar-
-1 bagey replaces
/| Michelle San-
i| tosuosso, who
moved to
Chancellor
sister KKBT/Los Angeles as PD
(R&R 11/7/97).

KMEL Sr. VP/GM Dick Kelly
told R&R, “I am thrilled to make
this appointment official and to
take the ‘interim’ away from
Joey’s title. He’s been doing a
great job for the last 90 days and
has gained all the confidence in
the world of Jimmy de Castro,
John Madison, Steve Rivers, and
me. We are expecting great

ARBAGEY/See Page 21
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RAB/See Page 15

Flash Cooley
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Clinton’s Air War Has Begun ...
But It’s With Capitol Hill

M Free time debate ignites fire from Congress

By JEFFREY Y ORKE

R&R WASHINGTON BUREAU CHIEF
President Clinton may have to

redeploy UN negotiators from

the Persian Gulf region to Capi-

“Mandating free broadcast
time cannot and should not be
done by a regulatory agency,”
McCain said in a prepared state-
ment. “The FCC is already over-

tol Hill be- stepping its au-
cause the shell- thority here.
ing from there | Chairman McCain and | strongly | While [ believe
has already agree this issue is not within that campaign
begun. On | the reaim of the FCC. We must ﬁ“a"cel refo':j“
Tuesday, Com- is sorely need-
mercey Com- rem,ind M.I'. Kennard that the FCC ed and t)l;at free
mittee Chair- is an independent agency television time

man Sen. John
McCain (R-
AZ) and Sen.
Conrad Burns
(R-MT) said
they intend to offer an amend-
ment that would prevent the FCC
from mandating free TV time for
political candidates. The duo said
they would offer the amendment
to the Supplemental Appropria-
tions Bill.

created by Congress, not an
arm of the White House.
— Sen. Conrad Burns

tor candidates
| 1 a crucial and
key compo-
| ment of any

- —— campaign fi-
nance reform, only Congress can
enact such reform.”

A working draft of the soon-
to-be-proposed amendment notes
that its purpose is “io prohibit the
FCC from increasing require-

AIRTIME/See Page 21

NAACP Sues KOA, Talk Host

M Organization’s Denver president says she
was emotionally abused by station’s Desi Cortez

BY PaTrICE WITTRIG
R&R WASHINGTON BUREAU

Lately, KOA-AM/Denver talk
show host Desi Cortez has been
splitting his time between the
courtroom and the microphone
due to a lawsuit filed February 3
against him and KOA-AM by the
president of the NAACP’s Den-
ver chapter, Menola Upshaw.

Upshaw, who filed the suit in
the Colorado District Court, al-
leges Cortez (a.k.a. Darnel Mill-

er) has, in the last three years, ha-
rassed her by using abusive and
profane language on her answer-
ing machine, and placed her in
imminent danger about a year
ago by pounding and kicking her
office door. Upshaw says she suf-
fered emotional abuse from the
increased frequency and intensi-
ty of the “abusive and threaten-
ing messages.”

NAACP/See Page 21

Clarke Brown: All The Right Instincts

M Jefferson-Pilot’s radio chief expresses a level of enthusiasm that’s
reflected in his management style

By MATT SPANGLER
R&R WASHINGTON BUREALU

In 1978, television writer
Hugh Wilson needed a model
for one of the characters on a
pilot he was developing for
MTM: a “cheapo” salesguy at
a struggling Cincinnati radio
station. Wilson looked back to
the days when he was an ad
man in Atlanta and ran around
with WQXI/Atlanta salesman
Clarke Brown. Brown —
now president of the radio di-
vision of Greensboro, NC-
based Jefferson-Pilot Com-
munications (JP) — would
serve as the inspiration for
“Herb Tarlek” on WKRP In
Cincinnati, and then-WQXI
GM Jerry Blum would be-
come owner “Arthur Carlson.”

“But he dresses better than
Herb,” jokes Bob Call, St. VP

of JP’s Denver properties
(KKFN-AM, KYGO-AM &
FM, KQKS-FM, and KCKK-
FM), who has known Brown
since 1980. That is seconded by
Rick Jackson, GM of WBT-AM
& FM/Charlotte, who has known
Brown since 1992. “Clarke is a
GO kind of guy. He’s one of the

ippiest dressers. He wears
$4000 TItalian suits, and he
always looks like a million
bucks. He always leoks like
he stepped out of a magazine
cover” At one time an “‘ob-
sessive” gun collector, Brown
now prefers wine. “He knows
exactly what wine to get with
what meal.” Jackson says.

Brown is also “an incredi-
bly good blues guitar player,”
adds Jackson, with a collec-
tion of 50-odd vintage axes.
(The one Lindsay Bucking-
ham used on his last tour with
Fleetwood Mac tops his “to
get” list.) He has played with
Gene Vincent, Little Richard,
and Neil Sedaka, and, in
1958, even had a “fairly suc-
cessful” hit, “The Fickle
Chicken,” with a band called
the Atmospheres.

See Page 14

It’s just days away: The R&R Talk Radio Seminar '98, Feb. 19-21 in Washington, DC
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- DAVID COREY - WXKS/Boston/APD
' "I've been a BIG fan of this song
since the album came out.
It has become my favorite song
and we're ADDING it out of the
box this week!"

Already On The Air In These Markets:

Philadelphia Dallas Minneapolis
Baltimore Denver Providence
Norfolk Hartford Las Vegas
Memphis Oklahoma City  Louisville
Richmond  Knoxville Wilkes-Barre
Wilmington Columbia Lansing

Flint Johnstown Wheeling
Rockford Appleton Ft. Wayne
Lafayette Charleston Peoria
Columbus  West Palm Beach Johnson City
Melbourne  Montgomery Spokane
Sioux Falis Dubuque Worcester
Newburgh  Utica Monterey
Reno Santa Barbara  Colorado Springs %

...and many more

R&R AC CHART &)
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Sinclair/St. Louis
Resets Mgt.

KPNT-FM & WVRV-FM/St.
Louis have tapped John Kijowski
as GM of the Sinclair Alternative-
Adult Alternative duo. Kijowski re-
places Linda O’Connor, who exits.
Meanwhile. KPNT PD Allan Fee
has been promoted to OM for “The
Point” and “The River”” And WVRV
MD Mike Richter has risen to PD
of that station to replace Scott
Strong, who left to join SBR Radio
as a consultant.

“This has been an exciting week
for everyone here at The River and
The Point,” Kijowski stated. *I feel

l

J

The Fever Rises Again!

ol il

Here they come — The Bee Gees are back in action! WKTU/New York |
recently hosted its rescheduled Saturday Night Fever 20th Anniversary
party for a sold-out crowd of 5,000 listeners. Also performing that evening |
— Yvonne Elliman, Kool & The Gang, and '70s stalwart K.C. & The Sun-
shine Band. In the afterglow of the evening are (I-r) Barry Gibb, 'KTU GM |
John Fullam, Robin and Maurice Gibb, anc 'KTU PD Frankie Blue.

PAGE THREE
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NEWS & FEATURES

we have a terrific team in place, and

we are looking forward to a great
1998 and beyond, as soon as we get
all the new business cards printed!”

Other changes at KPNT: Produc-
tion Director/Creative Director
Marty Linck is named Asst. PD;
air personality Traci Wilde be-
comes MD; air personality Donny |
Mueller is appointed Music Coor-

ST. LOUIS/See Page 10

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
Syndicated talk hosts Ollie North,
Mary Matalin, and Jim Bohannon
— and local talkers Joe Palka &
Morris Smith, Joe Madison, and
“The Working Girls” — can join
Clarence “Frogman” Henry in aren-
dition of his “Ain’t Got No Home”
... at least not in the nation’s capital.
As of February 6, the entire air
staff at WWRC-AM/Washington
was sent packing, when Chancellor
Media announced it would move its
5000-watt all-Sports WTEM-AM
from 570 AM to WWRC’s recently

R&R Observes
Presidents’ Day

n observance of the Presi-

dents’ Day holiday, R&R's Los
Angeles, Nashville, and Wash-
ington, DC offices will be closed
on Monday, February 16.

B
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LOOKING BACK

Presidents and Personalities

here’s a solid connection between radio and g
the presidency. KDKA/Pittsburgh's first &
commercial broadcast carried the 1920 presiden- §
tial election results (Warren G. Harding won that i

‘Dial Move Makes ‘Team’ Scream
" | WTEM replaces 50,000-watt WWRC at 980 AM

upgraded 50.000-watt signal at 980
AM — and transplant Bloomberg
Business Radio into the 570 AM slot
— beginning March 9.

But the Talk format at WWRC,
which had never achieved more than
anemic ratings in its 10-year histo-
ry, was dropped immediately and re-
placed with Bloomberg Business
Radio. For now, Bloomberg also
continues to be heard on Douglas
Broadcasting’s newly acquired,
1000-watt WBZS-AM at 730 AM.

“WTEM and Bloomberg are both
getting significant upgrades in sig-

WTEM/See Page 21

Sire crovim.s
Pinlac, Trahan
VPs/Promo
et

Radio Business 4 Street Talk 22
Business Briels 4 Sound Decisions 3z
Transactions f Mashville 63
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" The Back Pages 106 _

Williams Joins KSSJ/Sacramento As PD

By CAROL ARCHER
R&R NAC/SMOOTH JAZZ EDITOR

KSSJ/Sacramento GM
John Geary has named one
of the NAC/Smooth Jazz
format’s most esteemed
programmers, former
WQCD (CDI101.9)/New
York PD Steve Williams,
as PD for the Entercom
property.

An ecstatic Geary told >
R&R, “Steve loves North- |
ern California, has a rela- Williams
tionship with someone
nearby that is very important to him,
and has family in the area, too, so

all of the stars were aligned.
He has a deep sensibility
about — and a passion for
— the product. He’s not go-
ing to do Smooth Jazz by
connecting the dots; no, he
feels it, tastes it, and he
hears it. KSSJ now has an
upgraded technical plant
with a full metro signal for
the first time, so with
Steve's experience and skill
level added to the equation.

WILLIAMS/See Page 21

one, and a few years later he was the first to in- it -4

stall a radio set in the White House). ;
Of course, Franklin D. Roosevelt is remem- §

bered for his fireside chats, but former WHO/Des

Moines football announcer Ronald Reagan

P .
bably made the most use dio in office. '
probably m: ost use of radio in office. In

March of 1982, R&R reported that President
Reagan would begin making weekly radio broad-
casts. It's a tradition that’s carried on to this day.

Ronald
Reagan

Sticking With Radio For 25 Years
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| MCA Records has boost-
ed Benny Pough to VP/Pro- |
motion, R&B Music.
Pough, who will be based |
in Los Angeles, joined the
label last year after an 18-
month stint at Arista
Records, where he was
Mid-Atlantic Director/Pro-
| motion. Prior to that he
served in senior marketing
and promotion capacities at
Motown Records and Per-
spective Records.

Trahan

Pinlac

Sire Records Group has tapped
Barry Pinlac and Sherri Trahan
as VPs/Promotion. Trahan. who will
be based in Los Angeles. joins SRG
from Maverick Records, where she ‘
was National Director/Alternative
Promotion. Pinlac, who will be
based in New York, most recently '
was National Director/Top 40 Pro-
motion for EMI Records.

According to SRG Exec. VP/GM
Randy Miller, “Barry and Sherri are

SIRE/See Page 21
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“Benny is full of fire, drive. talent.
and winning energy,” MCA Sr.
Nancy Levin said. “Besides. there’s

MCA Ups Pough To VP/R&B Promotion
- |

a stand-up club in Burbank
that wants him for Sunday
nights, so we had to move
him out.”

Pough noted. “I’m hon-

| ored to accept this position.

It’s certainly a milestone in
my own career. I'm sure that
with our great staff and
amazing artists. we'se going

i to have a sensational year

and many more great years
after that. MCA's executive

team. led by [President] Jay Boberg,

VP

[Exec. VP/GM] Abbey Konowitch,

POUGH/See Page 10
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RADIO BUSINESS

Jacor Pays $20 Million For (:P

(J Broadcaster rushes to beat deadline before CP was to hit auction block

By Mart SPANGLER
R&R WASHINGTON BUREAU

While some in the radio industry may have winced at the
amount of money Jacor Communications Inc. agreed to pay
last week for a construction permit (CP) the Portland suburb
of Vancouver, WA, others say that, based on the going rate in
the market and the rush to beat an FCC deadline, the $20.6

million price tag may have been right on target.

On February 5, Jacor agreed to  lion in escrow, pending closure of the
purchase a CP for a 50,000-watt FM  deal. In turn, Jacor agreed to front the
station from Smith Broadcasting Inc.  $18.4 million necessary for Smith to
for $2.2 million, including $2 mil-  settle with the other applicants for this

v o
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EXCL CEO On Rumored Deal
‘No Offer From Heftel’

EXCL Communications Chairman/CEO Chris Marks told R&R that itis
not selling its radio station group to the Dallas-based Spanish-language
broadcaster. Athough published reports pointed o Heftel Communications
as the likely suitor, Marks insists that — if anything — his company would
“love to buy Heftel at the right price” Barring that, he says, EXCL has had
refinancing talks, is considering new partners, and only wants “to continue
to grow” Heftel CEQ Mac Tichenor Jr. declined to comment on the matier.
While stressing that anything is a possibifity, Marks said, “There was as
much credence fo that published report as there was to Jacor buying ARS”

o

Eureka-147 Recommended As DAB Standatd

The Consumer Electronics Manufacturers Association (CEMA)
has determined that “only the Eureka-147/DAB system offers the
audio quality and signal robustness performance that listeners
would expect from a new DAR (digital audio radio) service.”

In areport called Technical Eval-
uations of Digital Audio Radio Svs-
tems filed with the FCC two weeks
ago, the industry association said
the IBOC (in-band, on-channel)
system being developed by USA
Digital Radio and Westinghouse
Wireless Solutions is “not feasible
at this time due to deficient perfor-
mance” in audio quality and other
factors.

“Despite these results,”
CEMA President Gary Shapiro,

said
“last

spring we halted advocacy of the
adoption of any system at the request
of the broadcasters, who said they
needed more time to correct the flaws
of the IBOC system.”

USADR is currently testing a new
version of the IBOC system in con-
junction with Bell Labs/Lucent Tech-
nologies and CBS Radio. CBS VP/
Engineering Glynn Walden told
R&R that the CEMA report consists
of “really out-of-date information.”

— Matt Spangler
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EARNINGS

BS Corporation’s radio sales

more than tripled in the fourth
quarter, thanks {o its acquisition
strategies. Revenues surged from
$152 million in the fourth quarter of
1996 to $410 miillion this year; radio
cash fiow increased nearly three
times, to $177 million. On a pro-
forma basis, radio revenue rose
21% and cash fiow was up 34%.
Fourth-quarter revenue for all CBS
operations gained 45%, from $1.02
billion to $1.47 billion. The compa-

e A S A

Record Revenues Reached
By GBS, Clear Channel, Sinclair

S

| ny shrank its fourth-quarter foss to
| $10 million from $63 mitlion,

For the fuil year 1997, CBS re-
ported a net income of $549 million,
compared to $95 million in 1996.
The resuits were partially attributed
to the cost-cutting and consolidation
efforts undertaken by CBS Radio
President/CEO Mel Karmazin.

“All the businesses did welf, with
the radio business exceedingly
strong,” said Salomon Smith Barney

EARNINGS/See Page 8

CP. Still, it’s $20.6 million for a sta-
tion that exists only on paper.

That’s in line with the going rate
for a station in that market, accord-
ing to Media Venture Partners broker
Charles Giddens. Washington, DC-
based communications attorney Jim
Weitzman told R&R that $20 mil-
lion is “not an unheard of " sum to
pay for an FM CP. “If you look to see
what the last sale was in that market,
and you see what the stations are
cash-flowing and what the radio rev-
enues are in the marketplace and how
many stations are dividing up that
revenue, it may not be an outrageous
sum at all,” he said.

Loses Bid For Sinclair

Giddens said that Jacor needed to
increase its coverage in Portland af-
ter it lost out in the bidding for seven
Sinclair Broadcast Group Inc. prop-
erties (three in that market and four
in Rochester, NY).

Jacor may have also felt pressure
to settle among the competing appli-
cants before the CP hit the auction
block. A notice of proposed rulemak-
ing (NPRM) the FCC is currently
considering gave competing appli-
cants until February 1 to settle con-
tested licenses or CPs before they
were turned over to the commission
for sale to the highest bidder. Had that
happened in the case of the Vancou-
ver CP, all monies paid in by the ap-
plicants would have been a donation
to the U.S. Treasury, and the CP
would still have to be auctioned.

FCC Audio Services Chief Linda
Blair told R&R that in the 80-day
window between the November adop-
tion of the auction NPRM and the
February | deadline, the division re-
ceived 154 settlements affecting 610
applications for CPs — all of which
had become available since the 1994
“Bechtel freeze” that overturned the
comparative hearings process.

Jacor also announced on Tuesday
that it would purchase KRSS-FM/
Pocatello, ID for $800.000. The com-
pany adds that station to KWIK-AM
& KPKY-FM/Pocatello.

For the Record

In the recent year-end wrap-up
(R&R 1/23/98), the Broker Score-
card incorrectly credited Gordon
Rice with two stations worth
$800,000. Rice brokered a total of
eight stations worth $16.9 million.
The new broker scorecard total is
986 stations brokered, worth $12.41
billion.

‘Bloomberg

T Brers
FGC Scrutinizing Concentration In Deals

he commission is reviewing at least one radio transaction that is not

subject to Hart-Scott-Rodino review by the Department of Justice, ac-
cording to a senior FCC Mass Media Bureau official. The staffer, attending
an informal meeting sponsored by the Federal Communications Bar Asso-
ciation, said the FCC is concerned about anticompetition: The deal could
give one group 85% of the market's advertising revenue. “It's not out of the
realm of possibility that we'll have a public interest concern even if the DOJ
doesn’t,” said another FCC official in the same gathering. The first official
also said deals that give companies a majority of market’s ad revenues
might move through the FCC slower than others. No definite ad percentage
was given.

Psychic Friends Net Parent Declares Bankruptcy

B altimore-based Inphomation Communications filed for Chapter 11 pro-
tection in the U.S. Bankruptcy Court in Baltimore this week. The com-
pany listed $1.2 million in assets and $26.3 million in liabilities in the filing.
Attorneys representing inphomation would not comment on how the bank-
ruptey filing affects its lawsuit against Burns Media Strategies, which alleg-
es the Falls Church, VA-based consulting firm used confidential informa-
tion obtained in their former partnership to start up the competing Psychic
Radio Network.

Sinclair-Heritage Radio-TV Combos Cleared

he FCC last week approved waivers of its one-to-a-market rule, allow-

ing Sinclair Broadcast Group Inc. common ownership of radio and
television properties in six markets (Kansas City; Milwaukee; Norfolk-
Virginia Beach-Newport News; St. Louis; Portland, OR; and Rochester,
NY). The waiver clears the way for Sinclair's acquisition of 24 radio and
seven TV stations from Heritage Media Group. The waivers are subject to
the outcome of the commission’s pending radio-TV ownership proceed-
ing. The Department of Justice has already cleared the deal, which is
expected to close in this quarter. Meanwhile, the FCC also approved yes-
terday a conditional one-to-a-market waiver to allow Maranatha Broad-
casting Co. ownership of WFMZ-TV/Allentown and WEST/Easton, PA. it
is buying the latter from Citadel Communications Corp.

FGC Proposes ‘Microradio’ Rules

he FCC has asked for public comment on its plan to allow broadcasting

at one watt or less at a maximum antenna height of 50 feet and in a
coverage area no more than a few square miles. Petitioners Nickolaus and
Judith Leggett say that this “microradio” service would enable “very local-
ized and/or specialized broadcast service to the public” The NAB says,
however, it “continues to oppose low-power radio stations because of the
potential for interference to existing broadcasters” Comments are due by
March 5.

Pirate Broadcaster Grounded

he FCC on February 6 shut down a micropower broadcaster who was

interfering with air-traffic-control frequencies two weeks ago at Luis
Mufoz Marin International Airportin San Juan, PR.The commission said
that despite its warnings, Hector Guerra, of Bahia Vistamar, Carolina,
PR, refused to terminate his broadcasts at 98.1 MHz. Acting in conjunc-
tion with the U.S. Attorney for the District of Puerto Rico and the Federal
Bureau of Investigation, Compliance and Information Bureau investiga-
tors seized Guerra’s equipment from his residence. No fine has yet been
levied against him.

R&R/Bloomberg Radio Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since

4/1/97 1/30/98 2/6/98 41 2/6
Radio Index 100.37 193.93 210.19  +109.42% +8.38%
Dow Industrials 6611.05 79065  8189.49  +23.88% +3.58%
S&P 500 759.64  980.28 1012.46  +33.28% +3.28%

The Lund CunsuitantsmThe Exi)erts in Radm Prﬂgmmmmg Cuns:.zltmg

One consultmg and research firm for mult|opoly strategy, and format specialists for programming,

music, talent development and station launch.
Cail John Lund today!
-

The Lund Consultants to Broadcast Management, Inc.

650-692-7777

Email: lundradio@aol.com

ADULT CONTEMPORARY ¢ COUNTRY ¢ TOP 40 « ROCK ¢ CLASSIC ROCK « OLDIES « NEWS-TALK
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The “Dirty Little Secrets” of Auditorium Music Testing ~ #5 in a Series

Who listens 10
the radio
sitting in a hotel room
at night with a
W bunch of strangers?

‘ Nobody we know. Let’s face it, that’s about as far from a realistic
listening environment as you can get. Until fairly recently, however,
it’s been the only decent choice we had to test music. Sure, people don’t react
to songs you’re testing in that strange environment as they do in a real
listening environment. But, after all, what were researchers supposed to do...
go to every person’s home and administer the test?

Well, it’s 1998 and now, with INTERACTIVE testing, that’s exactly
what we can do...and the test participants love it. They can take the test in the
comfort of their homes, at their own pace, in short 20 to 25 minute sittings
whenever it’s convenient for them. There are no strangers around to affect their
scoring, no fatigue, and, if they get distracted, they just hang up the phone.
When they have time to take more of the test, they call in and the system
picks right up where they left off.
| After all, it is 1998 and we can test songs in a real listening environment...
why should you use “circa 1981” technology to test your music?

What’s So Good About INTERACTIVE Music Tests?

NO WEIRD TEST ENVIRONMENT. JUST-REAL PEOPLE IN A
REAL LISTENING SITUATION.

Music Technologies LL.C

First in Fully-Digital
Music Library Testing

205 East Cheyenne Mountain Boulevard, Colorado Springs, Colorado 80906  (719) 579-9555

To answer all your questions about Interactive music testing and Music Technologies’
advanced testing system, call us for a free copy of the 32 page booklet “What’s So Bad
About Auditorium Testing / What's So Good About INTERACTIVE Testing?”

waanar amaricanradinhictoryy com
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DEAL OF THE WEEK
|

¢ Golonial Broadcasting Co.
stations $38.75 million

* WMSP-AM, WNZZ-AM, WLWI-FM &
WMXS-FM/Monigomery, AL

® WUSY-FM/Chattanooga

%
£

£ PEE A

TRANSAL‘HIINS

RADIO BUSINESS

NS B S T, B £

(Last Year: 24)

e S

1998 DEALS TO DATE

Dollars To Date: $426,085,846
(Last Year: $631,115,105) :
Dollars This Week:  $112,536,100
(Last Year: $38,558,364) ‘
| Stations Traded This Year: 173
| (Last Year: 224) z
; Stations Traded This Week: 0

Cumulus Gount Keeps CGlimbing With Golonial Gatch
O Grand Junction, GO quartet also in forecast

5 i
R }?& OR"'K

Colomal Broadcasting Co
PRICE: $38.75 million

TERMS: Stock sale for cash
BUYER: Cumulus Broadcasting
Inc., headed by President Bill
Bungeroth, is acquiring alt of the stock
of Colonial Broadcasting Co. Phone:
(414) 283-4500

SELLER: Robert Lowder. Phone:
(334) 240-5008

BROKER: Don Sailors

WMSP-AM, WNZZ-AM,
WLWI-FM & WMXS-FMW/
Montgomery, AL
FREQUENCY: 740 kHz; 950 kHz; 92.3
MHz; 103.3 MHz

POWER: 50kw day/173 watts night;
1kw day/44 watts night; 100kw at 1096
feet; 100kw at 1096 feet

FORMAT: Sports/Talk; News/Talk;
Country; AC

WUSY-FM/Cleveland, TN
(Chattanooga)

FREQUENCY: 100.7 MHz
POWER: 100kw at 1190 feet
FORMAT: Country

S v&'-x-xa-x«a m*}&vwgﬁ"i
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KBKL—FM, KEKB-FM &
KMXY-FM/Grand

Junction
PRICE: $5 million

s»& >'W3=¥‘ Mv e

TERMS: Asset sale for cash

BUYER: Cumulus Broadcasting Inc.,
headed by President Bill Bungeroth.
Phone: (414) 283-4500

SELLER: Jan-Di Broadcasting Inc.,
headed by President Jan Maynard.
Phone: (970) 242-5665
FREQUENCY: 107.9 MHz; 99.9 MHz;
104.3 MHz

POWER: 100kw at 974 feet; 79kw at
1380 feet; 100kw at 1460 feet
FORMAT: Oldies; Country; Hot AC
BROKER: Exline Co.
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WRZN-AMIHernando
(Gainesville)

PRICE: $650,000

TERMS: Asset sale for $145,000 cash;
athree-year, $100,000 promissory note
at 1.5% interest; assumption of a
$216,000 promissory note; and
$189,000 worth of stock

BUYER: Hernando Broadcasting
Inc., headed by President Tom Kear-
ney. Phone: (914) 955-1946

SELLER: Management and Market-
ing Synergy Inc., headed by President
Frank Watson. Phone: (850) 671-5151
FREQUENCY: 720 kHz

POWER: 10kw day/250 watts night
FORMAT: Nostalgia

. idabie |
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KRSS-FM/Pocatello

PRICE: $800,000

TERMS: Asset sale for cash

BUYER: Jacor Communications Inc.,
| headed by President Randy Michaels

e e
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SELLER: CSN International Inc.,
headed by President Charies Smith.
Phone: (800) 357-4226
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WLOC-AM & WMCC-FM/
Munfordville

PRICE: $225,500

TERMS: Asset sale for cash

BUYER: Royse Radio Inc., headed by
President Henry Royse Il it owns
WCLU-AM & WGBV-FM/Glasgow, KY.
Phone: (502) 651-9149

SELLER: Citicasters Co., a wholly
owned subsidiary of Jacor Communi-
cations, headed by President Randy
Michaels. Phone: (606) 655-2267
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KAOK-AM/Lake Charles

PRICE: $150,000

TERMS: Asset sale for cash

BUYER: Pittman Broadcast Servic-
es LLC, headed by President Marcus
Pittman. Phone: (504) 892-3661
SELLER: TootToot Communications
Inc., headed by President Sidney
Simien. Phone; (318) 436-7541
FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: News/Talk
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WFMD-AM & WFRE-FM/
Frederick
PRICE: $10.5 million

TRANSACTIONS AT A GLANCE

® KBKL-FM, KEKB-FM & KMXY-FM/Grand Junction, CO $5 million
® WRZN-AM/Hernando (Gainesville), FL $650,000

® KOLV-FMW/Olivia, MN $335,000

® KZPI-FM/Deming, NM $45,000

® KRSS-FM/Pocatello, ID $800,000

® WLOC-AM & WMCC-FM/Munfordville, KY $225,500
® KAOK-AM/Lake Charles, LA $150,000

® WFMD-AM & WFRE-FM/Frederick, MD $10.5 million

® KITN-FM/Worthington, MN $1 million

* WWDR-AM & WDLZ-FM/Murfreesboro, NC $100

® KMAD-AM & FM/Madill, OK $200,000

® WMXH-AM/Olyphant (Wilkes Barre-Scranton), PA $77,500
® KPUR-AM & FM/Amarillo, TX $820,000

® KUNO-AM & KSAB-FM/Corpus Christi, TX $2.96 million

® KRQX-FM & KYCX-FM/Mexia, TX $98,000

® KSFA-AM & KTBQ-FM/Nacogdoches, TX $700,000

® KCHG-AM/San Antonio $750,000

® KRIO-FM/San Antonio $9 miltion

§
H

® KXRK-FM/Provo (Salt Lake City), UT $10.4 million

® WYRV-AM/Cedar Bluff, VA $150,000

® WFIR-AM & WPVR-FM/Roanoke, VA $8.5 million

® FM CP/Vancouver, WA $20.6 million

® WPVL-AM & FM/Platteville, WI (Dubuque, 1A) $825,000

N oo

TERMS: Stock sale for cash |
BUYER: Capstar Broadcasting Part- |
ners, headed by President Steve |
Hicks, is acquiring Jim Gibbons Ra-
dio Inc. Phone: (512) 340-7800
SELLER: James, John,Terrence, and
Thomas Gibbons; Lynn Brown; Mary
Grunwell; and Sharon Nicholson. i
Phone: (301) 530-5968
FREQUENCY: 930 kHz; 99.9 MHz [
POWER: 5kw day/2.5kw night; 9kw at |
1110 feet |
FORMAT: News/Talk; Country |
COMMENT: The stations will be man-
aged by Atlantic Star Communications. |
|

KOLV-FM/Olivia

PRICE: $335,000

TERMS: Asset sale for $75,000 cash,
two promissory notes, and assumption
of a promissory note

BUYER: Bold Radio Inc., headed by
President Lynn Ketelson. Phone: (507)
345-4537

SELLER: Olivia Broadcasting Co.,
headed by owner George Blum.
Phone: (320) 523-1017

KITN-FM/Worthington

PRICE: $1 million

TERMS: Asset sale for $450,000 cash,
a $350,000 promissory note, and a
$200,000 non-compete

BUYER: Nobles Broadcasting Co.

O
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Ltd., headed by President Donald Rab-
bit. Through an affitiate, it owns KLGR-
AM & FM/Redwood Falls, MN. Phone:
(920) 921-1135

SELLER: Minnesota Valley Broad-
casting Co. Inc., headed by VP John
Linder. Phone: (507) 345-4537
FREQUENCY: 93.5 MHz

POWER: 50kw at 512 feet

FORMAT: AC/Country

BROKER: Johnson Communica-
tions Properties

g s

o e
SRR

; H S
e e B B e o SRR

KZPI-FM/Deming

PRICE: $45,000

TERMS: Asset sale for $5000 cash and
a $40,000 promissory note

| BUYER: Paulino Bernal Evangelism,

headed by President Paulino Bernal.
Phone: (210) 686-6382
SELLER:Tres Hermanas Education-
al Media Foundation Of Texas Inc.,
headed by President Lonnie Horton.
Phone: (505) 544-7376
ﬁé‘s@*s PR %e*wxwgw
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WWDR-AM & WDLZ-FM/
Murfreesboro

PRICE: $100

TERMS: Asset sale for cash

BUYER: Edwards Broadcasting Inc.,
headed by President M. Scott Ed-

Continued on Page 8

MANCOW

In Syndication

KICKS ASS

KAZR-FM *
Des Moines, lowa

Summer

Persons 13-34

21.6

15.3 22.4

hlm!

WXEX-FM *
Providence, Rl

“Source

'97 Arbitron
(Des Moines/
Providence)

31.4

Persons 18-34

Men 18-34

Market dominance beyond Chicago

WAMAE=aHR-E 1 caRFaehehister—ear——

Syndication information: Robert Eatman Enterprises (210) 458-3728
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Fall Ratings Report:

Chapter One

This year, at Music Technologies, we expect to do more library
music testing than any other research company in America. Why?

It's simple...Interactive is the new “Gold Standard” in music testing
and it gets great ratings, even for the tough to win points in highly
competitive battles. Just look at the numbers...

A.C. KOSI Denver: 11.4 (No. 1)
25-54 Women

Classic Rock WGFX Nashville: 11.0 (No. 2)
25-49 Men

Country KIIM Tucson: 16.5 (No. 1)
25-54 Persons

CHR WAPE Jacksonville: 10.1 (No. 2)
18-49 Persons

A.C. WLTQ Milwaukee: 5.9 to 6.8
Fall 96 to Fall 97, 25-54 Women

Alternative WRAX Birmingham: 4.5 to 8.2
Fall 96 to Fall 97, 18-49 Persons

A.C. KRBB Wichita: 12.8 (No. 1)
25-54 Women

All figures quoted are from Arbitron, Fall 97 (unless otherwise stated) and are Monday-Sunday 6am-Mid.

Musw Technologleb, LLC |

mﬁﬂm MUSIC LIBRARY TESTING

205 East Cheyenne Mountain Boulevard, Suite 100 « Colorado Springs, Colorado 80906-3768 - Phone 719.579.9555 « Fax 719.579.9526

FIRST IN FULLY—DIGITAL

S ________ g amaricanradiohictorvy caom .


www.americanradiohistory.com

8 R&R February 13, 1998

TRANSACTIONS

Continued from Page 6

wards. Phone: (919) 332-5618
SELLER: C’'n’W Inc., headed by Pres-
ident Bruce Whitehead

COMMENT: Formerty WYCM & WBCG

i A

KMAD-AM & FM/Madill

PRICE: $200,000

TERMS: Asset sale for cash

BUYER: Robert Sullins. Phone: (405)
795-2345

SELLER: Steve Landtroop. Phone:
(405) 924-3100

WMXH-AM/Olyphant
(Wilkes Barre-Scranton)

PRICE: $77,500

TERMS: Asset sale for promissory note
BUYER: Fennessy Broadcasting Sta-
tions Corp., headed by President Kevin
Fennessy. Phone: (717) 963-7439
SELLER: C.V.Nardone Broadcasting
Inc., headed by President Carmen
Nardone. Phone: (717) 823-7386
FREQUENCY: 750 kHz

POWER: 1.6kw

FORMAT: Nostalgia

ol
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KPUR-AM &

PRICE: $820,000

TERMS: Asset sale for cash

BUYER: Cumulus Broadcasting Inc.,
headed by President Bill Bungeroth.
It owns or has agreed to acquire KZRK-
AM & FM, KARX-FM & KQIZ-FM/Am-
arillo. Phone: (414) 283-4500
SELLER: Westwind Broadcasting
Inc., headed by President Keith Ad-
ams. Phone: (806) 371-9797
FREQUENCY: 1440 kHz; 107.1 MHz
POWER: 5kw day/1kw night; 3kw at
300 feet

FORMAT: Talk; Oldies

BROKER: Norman Fischer & Assoc.

/Amarilto

KUNO-AM & KSAB-FM/
Corpus Christi

PRICE: $2.96 million

TERMS: Asset sale for cash

BUYER: Gulfstar Communications
Corpus Christi Inc., a wholly owned

subsidairy of Capstar Broadcasting |
Partners, headed by President Steve |
Hicks. ft owns KRYS-AM & FM, KMXR-
FM & KNCN-FM/Corpus Christi.
Phone: {512) 404-6840 ‘
SELLER: KDOS Ltd., a wholly owned |
subsidiary of Tichenor Media System |
Inc., headed by President Luis Munoz |
FREQUENCY: 1400 kHz; 99.9 MHz
POWER: 1kw; 100kw at 954 feet
FORMAT: Spanish News/Talk; Tejano
BROKER: John Barger

KRQX-FM & KYCX-FM/ .
Mexia

PRICE: $98,000

TERMS: Stock sale for 80%

BUYER: R. Hughes Dillard is acquir- ‘
ing Groveton Broadcasting Group
Inc. Phone: (254) 562-5328

SELLER: Matthew Groveton. Phone:
(254) 552-5328 l

KSFA-AM & KTBQ-FM/ |
Nacogdoches ’

PRICE: $700,000

TERMS: Asset sale for cash
BUYER: GulfStar Communications |
Inc., a wholly owned subsidiary of Cap- |
star Broadcasting Partners, headed
by President Steve Hicks. Phone: (512)
340-7850

SELLER: Class Act of Texas Inc.,
headed by President George Wilkes.
Phone: (409) 560-6677

BROKZR: Whitney Media

KCHG-AM/San Antonio

PRICE: $750,000

TERMS: Asset sale for cash

BUYER: Marantha Broadcasting Inc.,
headed by owners Mary, Sadie, and
Myron Wade. Phone: (210) 656-7937
SELLER: A.G.A Inc.

FREQUENCY: 810 kHz

POWER: 250 watts |
FORMAT: Religious

KRIO-FM/San Antonio

PRICE: $9 million

TERMS: Asset sale for cash ‘
BUYER: Spanish Broadcasting Sys-
tem, headed by CEO Raul Aiarcon. It |
owns 10 other stations. Phone: (305)
444-9292

SELLER: John Barger. Phone: (210)
340-1234 ‘

FREQUENCY: 94.1 MHz
POWER: 25kw at 695 feet

FORMAT: Tejano

COMMENT: Cox Radio originally pur-
chased the option to buy this station in
December.

KXRK-FM/Provo (Salt
Lake City)

PRICE: $10.4 million

TERMS: Asset sale for $5.5 miilion
cash and a five-year, $4.9 million prom-
issory note at 7% interest

BUYER: Simmons Family Inc., head-
ed by President David Simmons. It
owns KDYL-AM, KRSP-FM, KSFI-FM,
KTKL-FM & KXRK-FM.

SELLER: ACME Broadcasting Inc.,
headed by President James Facer.
Phone: (801) 521-9696
FREQUENCY: 96.3 MHz

POWER: 38kw at 2952 feet
FORMAT: Alternative
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WYRV-AM/Cedar Bluff

PRICE: $150,000

TERMS: Asset sale for cash

BUYER: Faith Communications Inc.,
headed by President Rick Compton Sr.
Phone: (540) 963-6828

SELLER: Raslor Corp., headed by
President Acie Rasnake. Phone: (540)
964-9619

WFIR-AM & WPVR-FM/
Roanoke

PRICE: $8.5 million
TERMS: Stock sale for cash
BUYER: Capstar Broadcasting Part-
ners, headed by President Steve
Hicks, is acquiring Jim Gibbons Ra-
dio Inc. Phone: (512) 340-7800
SELLER: James, John,Terrence, and
Thomas Gibbons; Lynn Brown; Mary
Grunwell; and Sharon Nicholson.
Phone: (301) 530-5968
FREQUENCY: 960 kHz; 94.9 MHz
POWER: 5kw; 100kw at 1979 feet
FORMAT: Talk; Classic Rock
COMMENT: The stations will be man-
aged by Atlantic Star Communications.
' 1‘; s k§ 1
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FM CP/Vancouver

PRICE: $20.6 million

TERMS: Construction permit sale for
cash in escrow (pending closing)
BUYER: Jacor Communications Inc.,
headed by President Randy Michaels.

" EARNINGS

Continued from Page 4

analyst Paul Sweeney on the
fourth-quarter results of CBS
Corp., released February 4.

ourth quarter gross revenue for

Clear Channel Communica-
tions grew 101% from the same
period in 1996, to $258.1 million.
The company attributes these re-
sults to improvement in existing op-
erations and additional acquisitions
last year. During the quarter, Clear
Channe! completed, among other
deals, the purchase of 43 radio sta-
tions, six radio networks, and 350
billboards from Paxson Communi-
cations for $629 million. After-tax
cash flow was up 95%, from $39.2
million in 96 to $76.3 million. For
the tull year 1997, gross revenue in-
creased 98%, from $398.1 million
in 1996 to $790.2 million. Also in
1997, after-tax cash flow increased
99%, from $107.3 miltion in 1996 to
$213.4 million.

S inclair Broadcast Group, Inc.
reported record net revenue
and broadcast cash flow for the
fourth quarter and year ending De-
cember 31, 1997. Revenue for the
period increased 7.6%, up to $152.1
miltion from $141.3 million during
Q4 1996. Broadcast cash flow grew
12.8%, to $80.5 million, in the quar-
ter. For the full year 1997, revenue
was up 36.4%, from $378.5 miliion
to $516.4 million. Broadcast cash
flow grew 28.6% to $243.4 million
- in 1997. “The Sinclair Radio Divi-
sion closed out a tremendous year,

with 16% net broadcast revenue
growth and 19% broadcast cash flow
growth,” said Sinclair CFO David
Amy. He also said that ad spend-
ing for the first quarter of 1998 was
already outpacing the same peri-
od last year. On Tuesday, BT
Alex.Brown analyst Drew Marcus
reiterated a “strong buy” rating for
Sinclair.

arnings for Jefferson-Pilot

Communications, released
last week, decreased from $28.2 mil-
lion in 1996 to $27.5 million. Broad-
cast cash flow, however, grew 12%,
from approximately $58 million in 1996
to about $65 million last year. Jeffer-
son-Pilot Corp. Asst. VP Elizabeth
Heard told R&R the eamings loss was
due to a $2.5 million 1997 tax refund
to the communications givision.

ufitzer Publishing Co. re-

leased its fourth quarter and fult
year 1997 results February 6, show-
ing“solid results in 1997 said Chair-
man/CEO Michael Pulitzer, “despite
a $12 million decline in political ad-
vertising revenues” In the fourth
quarter of '97, broadcasting reve-
nues dropped 0.6% from the same
perlod in 1996, to $62 million; the
fourth quarter of ‘96 included $7 mil-
tion in campaign advertising reve-
nue. For the full year 1997, howev-
er, broadcasting revenues were up
0.9%, to $227 million. Broadcasting
cash flow fell only 0.1% percent in
the full year, down from $105.7 mil-
lion to $105.6 million. Pulitzer owns
five radio and nine television stations.

EARNINGS/See Page 21

Phone: (606) 655-6523
SELLER: Smith Broadcasting Inc.

WPVL-AM & FM/
Platteville (Dubuque, I1A)

PRICE: $825,000 |
TERMS: Asset sale for cash

BUYER: QueenB Radio Wisconsin |
Inc., a wholly owned subsidiary of Tele-
vision Wisconsin Inc., headed by |
President Elizabeth Murphy Burns.
Phone: (608) 271-4321 ‘
SELLER: Platteville Broadcasting

Inc., headed by President Paul Brau-
er. Phone: (608) 242-9725
FREQUENCY: 1590 kHz; 107.1 MHz
POWER: 1kw day/500 watts night; 6kw
at 236 feet

FORMAT: B/EZ; Oldies

Last week, Cumulus Broad-
casting’s purchase of WOSC-
FM & WWFG-FM/Ocean City-
Salisbury, MD was estimated at
$3.25 miliion. it has now been con-
firmed at $7.5 million. The year-to-
date dollar figure has been adjust-
ed to reflect the change.

 \wWAAA amaricanratheahieter-eett—r————
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~ Music testing...

a better way

The company that pioneered two-week survey turnaround also offers a unique,

a faster music testing method that is less expensive than auditorium testing.

| Edison Media Research has conducted hundreds of music tests for stations in

help your station.

=

B

* Ad Age, 1996/1997 Report

markets from Los Angeles to Lafayette. Our technique is so efficient, you
may find you can afford more testing for the same amount of money.

We eliminate all the biases and hassles associated with standard auditorium
testing. But, ours is not an “in-home” method where people are unsupervised,

distracted, or listening to a tiny telephone speaker.

Call Edison Media Research today to learn how our music testing can

The Faster Way
The Less Expensive Way
The Better Way
The Edison Way

We are working with
some of the premier radio
operators in the country:

Dene Hallam,
VP/Programming
93Q/Houston:

“Edison Media Research
has been a key component
of 93Q Country’s success.
We’ve relied on their music
research for years.”

John Duncan,

Program Director
KLOS/Los Angeles:

“KLOS listeners are spread |

out all over. I love the way |

Edison’s music testing
method allows me to
sample people from the
entire L.A. Metro.”

Susan Murray,

General Manager
WMAS/Springfield:
“For me, the best part
about Edison’s music
testing is that I can afford
to do more frequent music
tests, and the quality is
better than auditorium.”

edison media research

America’s 2nd Fastest Growing Market Research Company¥*

(732) 560-8787 / fax (732) 560-8989 / e-mail LarryRosin@aol.com
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Mataragas, Moore
Earn VP Stripes
In Red Ant Promo

Moore

Mataragas

Red Ant Entertainment has ap-
pointed Philip Mataragas as VP/
Crossover Promotion and elevated
Kathi R. Moore to VP/Urban Mu- |
sic Marketing & Promotion. Both |
are based in New York and report to
Exec. VP/Urban Music & Pop Pro-
motion Ruben Rodriguez.

“We're very fortunate to have a
promotion executive of Phil’s cali-
ber to help take our artists to the next
level,” Rodriguez said. “His enthu-
siasm and sheer determination for
winning will certainly prove to be
key ingredients in Red Ant’s con-
tinued success.”

Mataragas joins Red Ant from
EMI Records, where he was Sr. Di-
rector/Crossover Radio. He has also
worked as Director/Crossover Ra-
dio. Northeast Regional, and Direc-
tor/Club Promotion for Relativity ‘
Records and Sony Music and as
National Club & Retail Director {or
Mic Mac Records.

Noting Moore’s promotion, Ro-
driguez added, “T'm very proud to
be able 10 promote trom within to
fill this position. As a department di-
rector. Kathi proved herself to be a
true leader and team player, and 1
know that she will greatly help ac- |
celerate the careers of our exciting |
artist roster.”

Moore joined Red Ant last No-
vember as National Director/Urban
Music Promotion & Marketing at-
ter a two-year stint as National Di-
rector/Black Music for Critique
Records. During her 12-year career
she’s also worked as National Di-
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Be Afraid, Be Very Much Afraid! |

‘453 : z ”‘ Pt e Y . -
Jars Of Clay got absolutely. positively freaked out as their latest release,
Much Afraid, topped the 500,000-soid mark. Seeing collective gold are (I-r) |
bandmember Dan Haseltine, Silvertone/Jive Sr. Dir./Nat'| Sales Bob Ander-
son, manager Rendy Lovelady, Silvertone/Jive Sr. VP/GM Tom Carrabba, |
Silvertone Label Dir. Michael Tedesco, and Jars Of Clay's Matt Odmark,
Stephen Mason, and Charlie Lowell.

Kornmeyer Now Gaylord Comm. President

Gaylord Entertainment has promoted Carl Kornmeyer to President
of its Communications Group and President of the Country Music Televi-
sion International network. |

Kommeyer, a 14-year Gaylord veteran, previously served as Sr. VP of
the Communications Group. He assumed management of the group’s op-
erations after CMT and The Nashville Network (TNN) were purchased by |
CBS in October.

Noting Kornmeyer’s lengthy involvement with the two networks, Gay-
lord Entertainment President/CEO Terry London said, *“With Carl’s opera-
tional and business talents, the leadership of our broadcasting and cable
television properties is in very capable hands.”

Kornmeyer succeeds David Hall, who went to CBS when it bought TNN
and CMT. In addition to the cable networks. Gaylord’s Communications
Group oversees WSM-AM & FM and WWTN-FM/Nashville and KTVT-
TV/Dallas. It also operates CMT/Asia-Pacific Rim, CMT/Latin America,
and Gaylord Syndicom, the company’s TV syndication division.

Pough

Continued from Page 3

and [Sr. VP Marketing & Sales]
Jayne Simon, is second to none. and
I’m thrilled to work with them as
we continue to cultivate the indus-
ury’s tinest R&B department. The
team in place right now is enthusi-

astic, positive. and looking forward
to the months ahead.” |

St. Louis

Continued from Page 3
dinator; and KPNT & WVRYV Pro-
motions Director/Local MD Matt |
Costello picks up on-air duties.
o At WVRV: Production Director/
rector/Urban Promotion for RCA | Creqtive Director Chuck Jeffries is
Recerds, National Director/Market- | o4 A oot PD; air personality
ing & Video for Arista Records, | pavid Myers rises to MD. In addi-
Northeast Regional Promotion tion. KPNT & WVRV hires former |
Manager for Virgin Records, and | wGRD/Grand Rapids Promotions
National Secondury Promotion | DireclorKevin“WOOdy”Justik as |
Manager for Epic Records. Promotions Director.

Coburn Becomes A&R Executive At Geffen

raig Coburn has been named A&R executive at Fill

Geffen Records. He previously was head of Top [
40 Promation at the label.

“Craig’s boundless enthusiasm for music and exten-
sive background in Top 40 promotion are tremendous
assets.” stated head of A&R David Simoné, to whom
Coburn reports. “He is already a key player in helping
us diversify the company’s roster of artists and, as any-
one who knows Craig is well aware, his energy and }
determination are contagious.”

Coburn joined Geffen in 1987 as a receptionist in the
promotion department. After moving to AC promotion,
he entered Top 40 promotion in 1989. Coburn assumed
his most recent post in 1995.

Coburn

Curtin Rises To Shadow President/GM, L.A.

T im Curtin has been elevated to President/GM, Los Angeles of West-
wood One-owned Shadow Broadcast Services. Curtin, who was hired
in January '96 as an L.A.-based GSM, reports to Exec. VP/COO and Phil-
adelphia GMWarren Maurer and GM/New York A. Richard Marks.

“Tim has done a terrific job as GSMin Los Angeles and was instrumen-
tal in making 1997 a record year,”both Maurer and Marks stated.“We look
forward to his continued success in his new role with the Shadow Broad-
cast Services team””

Curtin oversees traffic and news programming for 40 English- and Span-
ish-language radio stations in the nation’s second-largest radio market. Be-
fore joining Shadow, he served as GM for KTPI-FM and KVOY-FM/Lan-
caster-Palmdale, CA and has also been GSM at KKZZ-AM, KTRO-AM,
KCAQ-FM, and KELF-FM/Oxnard-Ventura, CA.

Metro Networké Names Five E;(ecs To New Posts

etro Networks has named Randy Chepigan and Robb Johnson

Directors/Operations for Philadetphia and Fresno, respectively. Chep-
igan has worked for Metro/Philadelphia since 1990; prior to that, he served
as PD, Operations Director, and Public Relations Director for a local traffic
reporting service. Johnson joined Metro in 1995, when the company ac-
quired his former employer, Valley Watch Broadcasting, and has been a pro-
ducer and anchor at various Fresno radio stations.

“Randy possesses the right combination of experience, talent, knowl-
edge, and personality to manage our operations center as it continues to
grow,” Philadelphia GM Mike Shields said of Chepigan’s appointment. Fresno
GM Renny Thomas said of Johnson, “Robb’s experience and understand-
ing of affiliate needs will be fundamental in the continuing development of
this market”

Meanwhile, Betty Berneman has been promoted to U.S. Marketing Man-
ager for the company’s Metro Source information service. She rises from
National Affiliation Director/News Division. Reporting to Berneman are Metro
Source’s newly tapped Regional Affiliate Directors Geri Rosenberg (West-
ern) and Christine Desrosiers (Northeast). Rosenberg most recently was
Metro's Director/Affiliate Marketing in Phoenix, while Desrosiers spent the
last seven years as Metro’s National Media Manager in New York.

VP/GM-News John Tomlinson commented, “Betty’s background and pas-
sion for the radio news business will lend themseives very well to helping us
market this new product nationally.”

Summers: 6.7

AC’s never seen
anything like Delilah!

AC’s Seven to Midnight Solution™

Want more Women? Start with Delilah!

Delilah sizzles in Phoenix!
KESZ-FM Women 25-54, 7-12M

Fall: 11.3 — #1

*Source: ARBITRON, AQH M-F, subject to limitations published in the reports.
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Selectad
dates still
available for
your spring
music test!

Faux: 650.373.26382
e ail: EKG@gaodratings.com

DIGITAL
‘DIAL’

TECHNOLOGY

Now You Have A Choice ...
EKG RESEARCH:

¢ 10+ years practical broadcast research experience ...
¢ Successful results for major market clients ...

¢ Digital ‘Dial’ Technology for less ...

EKG RESEARCH saves you money on Auditorium
Music testing with no compromises!

The same wireless dials you'veheard about—
with more accurate results ...

Not owned by a broadcastgroup—
no hidden agendas ...

Real time results—
on-site client viewing ...

New, advanced software—
simple to view results.

CALL TODAY
(561)540-4352

|| EKG |
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Music Intensive o Celebxity Interviews e
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“Act One® is unlike any other syndicated
offering out there. It’s got all the elements
that every contemporary radio station is

looking for —— great music, interviews

and a live, interactive game show!”

Pat Paxton
ZAPOLEON MEDIA STRATEGIES

“This radio show is a blast...
listeners actually play the game

H s ',,
The 1997 AMERICAN COMEDY AWARDS with the celebrity guests!

“BEST FEMALE STAND-UP COMIC.”
You’ve seen her on Leno, Letterman,
Rosie O’Donnell and HBO; plus she’s
hosted NBC’s “Later” and is all

over Comedy Central.

Bob Laine, VP & General Manager
CHUM RADIO NETWORK

demo...

Callers dial toll-free and team up with l Check out who’s on the
our Superstar guests. The celebs act out scenes

from movies and TV shows while your listeners try and

guess the title. Major prizes are always at stake... like J @
trips, TVs and more. Plus, the show is packed with the Chart-topping 3
hits and interviews with the absolute biggest celebri- Lisa Loeb

ties in music, film and television.

r

S i Golden Globe Nominee
fq?ﬂ\ % Jenna Elfman

of the smash hit sitcom

“Dharma & Greg”

e One Hour (Sundays from 6:00 to 7:00 p.m. PST)

e [jve (via Satcom C-5, Transponder 19, Channels 14 & 15)

e Barter (6 min /6 min Split) Grammy Nominee
e Also available in plain-wrap Duncan Sheik
e www.actoneradio.com

e Celebrity Liners! e Local retail tie-ins

e Market Exclusive

Already cleared with over 3 million listeners!
Find out if “Act One® with Wendy Liebman” is still available

in your market. Call the Affiliate Relations department —i ‘
at Captive Audience Entertainment: 310-360-9449.
CAPTIVE AUDIENCE

E N TERTAI N ME NT

8833 Sunset Bivd., Suite 400 ¢ West Hollywood, CA 90069
Ph: 310-360-9449 e Fx: 310-360-9555 « E-Mail: info@captiveaudience.com e Web Site: www.captiveaudience.com
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® MELISSA MCCONNELL has be-
come GM of noncommercial KVHS/
Concord, CA. She is currently a mem-
ber of the Academy Of Country Music
Board Of Directors and previously
served as PD at KKIS AM & FM/Con-
cord, CA.

 Records

© FRANK HAMLIN has been appoint-
ed Director/Operations for Arista
Records/Nashville. Prior to this position,
Hamlin had taken a two-year sabbati-
cal and served as Assoc. Dir./Market-
ing for the label before doing so.

e MICHELLE
MURRAY rises
from Director to Sr.
Director/Marketing
{ for Elektra Enter-
tainment Group.

Murray

® AMY MACY is elevated to Sr. Direc-
tor/Sales & Marketing at RCA Label
Group. She was formerly Dir./Sales &
Marketing at the label.

o ED FRANKE is named Nat'l Direc-
tor/Sales for MCA Records, and DAR-
LENE EDWARDS has become Dir.
Regional Promo/Southwest for MCA/
Nashville. Franke rises from his previ-
ous MCA position of East Coast Reg.
Sales Director, while Edwards joins
MCA from her post as Product Dev.
Rep. for WEA Records.

® JANET A. SMITH has been appoint-
ed National Director/Urban Music Mktg.
& Product Mgmt. for Red Ant Entertain-
ment. She comes to the label from her
previous post of Project Coordinator for
Hard Core Marketing.

© PHILIPP EMBUIDO and MELISSA |

SILVER are promoted at Atlantic
Records. Embuido rises from Reg'l
Promo Coordinator/West Coast toWest
Coast Reg'l Promotion Manager, while
Silver is upped from Dir./Press & Pub-

Our Programs Are So Good,
We Don't Need Leverage
To Get Them Cleared

NEWSBREAKERS _

BirmHs
Disney Music Publishing Dir.
Brian Rawlings, wife Jennifer, son
Elijah Brian, January 17.

licity of Big Beat Records to Sr. Direc-
tor/Media Relations for parent compa-
ny Atlantic.

© MAMMOTH RECORDS and Dust
Brothers-led NICKELBAG RECORDS
have entered into a 50/50 joint venture
to sign and develop new artists as well
as continue soundtrack projects.

e CAPTIVE AUDIENCE ENTER-
TAINMENT debuts Act One With
Wendy Liebman, its radio “celebrity
game show.” Music and film celebri-
ties act out famous movie or TV mo-
ments, and listeners call to guess
and win. The one-hour program airs
Sundays at 6pm PST.

—(310) 360-9449

o SJS ENTERTAINMENT announces
the following live Radio Tours for its up-
coming schedule:

February 17: Jody Watley

February 18: Luke Skywalker

February 19: Daryle Singletary

February 20: Maureen O'Boyle

— (212) 679-3200, ext. 223.

o WESTWOOD ONE has announced
its complete live coverage of the NHL
Playofts beginning Wednesday, April 22.
Coverage will run through the Stanley
Cup Finals starting June 9.

Also, Westwood One unveils the fol-
lowing guests for its Celebrity Connec-
tionlineup:

February 13: astrologer Genie Easy

February 17: Wade Hayes

February 18: Sports lllustrated swim-
suit models

— (212) 641-2052 or 2057

o FILIPPO BERIO OLIVE OIL and DON
GIOVANN! PRODUCTIONS have
launched Don Giovanni’s Italian Carou-
sel, a national program focusing on the

On Your Station.

Give us a call.

(408) 420-1400

| music of Italian-American entertainers
mixed with Italian recipes in between.
—(607) 772-2893

o DICK BRESCIA ASSOCIATES an-
nounces the addition of Leonard Malt-
| in’s Video Views o its program lineup. It
will be presented in a two-minute for-
mat, five times a week.

—(201) 385-6566

® Sony’s SW NETWORKS presents the
following guests for its upcoming live
satellite interviews:

February 18: Mila Mason; Carroll
O'Connor

February 19: Sports lllustrated man-
aging editor and its Swimsuit Edition

cover model.
—(212) 833-7320

Products & Services

o NAVARRE CORPORATION, a nat’l
distributor of music, computer software,
and interactive CD-ROM products, has
created a marketing group. TERRI

BONOFFisVP. oo\ cas a3

o CINDY HOLLADAY has left LBJS
Broadcasting to open MEDIA STRAT-
EGIES, a marketing, advertising, and
PR agency for the broadcast industry.
The new venture will work primarity with
radio station groups and television com-

anies.
panies — (512)462-3333

PROS ON

THE LOOSE

Dave Hilton— MiddaysWTMX/
Chicago (847) 299-5769

Tom Scott— Mix After Midnite
host KYMX/Sacramento (916)
488-1347

Bryan Sargeant — MD/after-
noons WLAC-FM/Nashville (615)
832-8070

Travis Tory — Nights WIKZ/
Hagerstown, MD (717) 375-4998

Ed Tyl — Afternoons KABC-
AM/Los Angeles www.EdTyll.com

Steve Morgan— Momings/pro-
duction dir. WENN/Birmingham
(205) 788-4900

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall = (972) 991-9200

Starstation

Peter Stewart
KENNY G Loving You

Hot AC

Gary Leigh
CHUMBAWAMBA Amnesia
ERIC CLAPTON My Father's Eyes

Touch

Monica Logan

MARY J. BLIGE Seven Days
JONATHAN BUTLER Lost To Love
PHIL PERRY One Heart One Love

R B R e i

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock
PEARL JAM In Hiding
WHISKEYTOWN Yesterday's News

CHRMot AC

AQUA Turn Back Time

PAULA COLE Me

NATALIE iMBRUGLIA Tomn

SHANIA TWAIN You're Still The One

Mainstream AC
PAULA COLE Me
NATALIE IMBRUGLIA Torn

Lite AC

SAMANTHA COLE Without You

DAKOTA MOON A Promise | Make

DONNY OSMOND The Echo Of Your Whisper

NAC
BRAXTON BROTHERS Happy Again
BONEY JAMES Atter The Rain

uc

NOTORIOUS B.1.G. Nasty Boy
7 MILE Just A Memory
SMOQTH Strawberries

BROADCAST PROGRAMMING
Walter Powers » (800) 426-9082

Casey Keating

ERIC CLAPTON My Father's Eyes
NATALIE IMBRUGLIA Tom
TUESDAYS It's Up To You
USHER Nice & Slow

Digital AC

ERIC CLAPTON My Father's Eyes
ELTON JOHN Recover Your Soul

Hot AC
ERIC CLAPTON My Father’s Eyes
NATALIE IMBRUGLIA Torn

ELTON JOHN Recover Your Soul

Digital Soft AC

Mike Bettelli
PAULA COLE | Don't Want To Wait

Digital AC Mix
SPICE GIRLS Too Much

Delilah
DAKOTA MOON A Promise | Make
Alternative

Teresa Cook

BRAN VAN 3000 Drinking In LA
FASTBALL The Way

HUM Comin’ Home

A L

JONES RADIO NETWORK
Phil Barry  (303) 784-8700

Aduit Hit Radio

JJ McKay
NATALIE IMBRUGLIA Torn
EDWIN MCCAIN I'll Be

Rock Alternative

Doug Cllifton
EVERCLEAR | Will Buy You A New Lite
SMASH MOUTH Why Can’t We Ee Friends

Soft Hits

Rick Brady
SAVAGE GARDEN Truty Madly Dzeply

e e e i

RADIO ONE NETWORKS
Tony Mauro * (970) 949-3339

Hot AC

ERIC CLAPTON My Father's Eyes
EDWIN MCCAIN I'll Be

JIMMY RAY Are You Jimmy Ray?
TONIC Open Up Your Eyes

Alternative

AGENTS OF GOOD ROOTS Smiling Up The Frown
CHERRY POPPIN’ DADDIES Zoct Suit Riot
CHRIS CORNELL Sunshower

HUFFAMOOSE Wait

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » (805) 294-9000
Tracy Thompson

Aduit Rock & Roll

Jeff Gonzer
ERIC CLAPTON My Father's Eyes

Soft AC

Andy Fuller
BACKSTREET BOYS As Long As Ycu Love Me
SAVAGE GARDEN Truty Madly Deeply

Bright AC

Jim Hayes

BEN FOLDS FIVE Brick

GREEN DAY Time Of Your Lite (Goed Riddance)
NATALIE IMBRUGLIA Torn

THIRD EYE BLIND How's It Going To Be

VERVE Bitter Sweet Symphony

-

FISHER

ENTERTAINMENT

_ ____ann amaricanradinhistons.com
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Clarke Brown: All The Right Instincts

Continued from Page 1

Brown had had enough of the rock
’n’ roll lifestyle when he enrolled in
the journalism school at the Univer-
sity of Missouri in 1963. Upon grad-
uating, he took a job as a radio and
television producer/director with an
advertising agency in Atlanta. But
that quickly wore on him. “Much to
my chagrin,” he recalls, “I would pro-
duce a roast beef sandwich or some-
one’s dry cleaning or gas in their car,
as opposed to what I had in mind,
which was wearing a cool hat and
drinking martinis. It didn’t work out
that way.”

After suffering through that job for
a year, he went to Atlantic Law
School, an extension of the Univer-
sity of Georgia. Meanwhile, he had
taken a job as a salesman at what was
then Beautiful Music daytimer WIIN/
Atlanta. Soon after, in 1967, Blum
offered him a sales position at leg-
endary Top 40 station WQXI, which
had just been sold to Jupiter Broad-
casting by Esquire Magazine. Brown
graduated from law school, but he
started having so much fun in radio
that he stuck with it.

In 1976, he was made GSM of
’QXI and then moved on to KSON-
AM & FM/San Diego in 1985. He
returned to Atlanta to become radio
president in 1990.

JP — which got into the radio busi-
ness during the Great Depression
when it repossessed the piano and tow-
er of a Greensboro station that couldn’t
pay its bills — also owns WSTR-FM/
Atlanta; WLNK-FM/Charlotte;
WAXY-AM, WLYF-FM, and WMXJ-
FM/Miami; and KBZT-FM and
KIFM-FM/San Diego. In addition, the
company’s Jefferson-Pilot Radio Net-
works broadcasts ACC and Southern
Coast Conference basketball and foot-
ball games and has expanded into
gymnastics and ice skating.

The communications company,
which also operates three television
stations and offers syndicated
sports and entertainment program-
ming, is a subsidiary of insurance
giant Jefferson-Pilot Corp. Last year,
the parent company bought the
Chubb Corp.. which is also in the in-
surance business. As part of that deal,
the communications arm got a new
president: former Morgan Stanley

ONE"ONE

with

mergers and acquisition specialist
Terry Stome. She has the highest re-
gard for Brown, with whom she has
worked only nine months: “He is a
complete radio pro,” she says. “He
has all the right instincts and has cho-
sen great general managers. They’re
all different in personality, but they
all really like working for Clarke.”

This is validated by his people.
“There are people here who don’t
want to work for anyone else,” WBT
PD Randall Bloomquist says.

Jackson agrees. “He’s incredibly
autonomeus. He hires people he
wants, and — unless things aren’t
going well — he lets them do it the
way they want to do it.”

@

The good news is
that we have money
for acquisitions
available to us at
almost any level at
any time. The bad
news is that we have
fo meet the
insurance company’s
criteria for an

investment.
— Clarke Brown

Brown is 57. He says this makes
him “an old fart,” but Jackson says
Brown’s in great shape for his age. In
fact, Brown is currently training for
his first half-marathon with his wife.
R&R caught up with him to discuss
JP’s corparate philosophy and how it’s
changed in the almost quarter-centu-
ry he’s been with the company.

R&R: What are the future plans
Jor IP’s expansion? Do they include
medium er small markets?

CB: We're looking at everything,
but we really have a bias toward the
top 50. Charlotte is our smallest mar-
ket, although we have television in
Charleston and Richmond, which are
demonstrably smaller.

R&R: So you are looking bevond
the top 20?

CB: Absolutely. So much of this
is driven not by market size, but by
opportunity to grow a product there
and for it to make sense to us. We
have no geographic or format bias
whatsoever.

R&R: What makes sense to you?

CB: We’re owned by a very suc-
cessful insurance company. The good
news is that we have money for ac-
quisitions available to us at almost
any level at any time. The bad news
is that we have to meet the insurance
company’s criteria for an investment,
We’ve got to deliver a certain return
on equity and return on investment.
We have a hurdle rate to hit. So what
makes sense to us is something that
matches that criteria, and, obvious-
ly, that’s driven by acquisition price,
market growth, and our ability to turn
around a radio station that needs turn-
ing around or grow a radio station that
has room for growth.

We've looked at a lot of deals. We
were very interested in and made a

-very high offer for the Park proper-

ties when they were available. We
were very interested in Nationwide.
But we reach a certain level where
it no longer meets the insurance
company’s criteria, and we’re out of
the ballgame. And it’s not like we
can go next door. I know money is
available, but we don’t have the dis-
cretion to go outside of the compa-
ny to get money.

That’s where we are. We’re not in
a frenzy to acquire, acquire, acquire.
We’'re doing extremely well with
what we have. We’ve got growth left
with what we have. We have added
properties along the way. We’ve been
doing it a little at a time when it made
sense. And those deals made sense
because they were in-market. Most
of them were in need of a dramatic
turnaround, and some of them were
just underachieving. We’ve been able
to grow those products and make
them strategically viable for our strat-
egy in those marketplaces. We’re con-
tinually looking, we’re continually
making offers, and we’re continual-
ly rejected, because there’s some peo-
ple out there who are willing to pay
a lot more than we are.

R&R: It'’s difficult for insurance
companies to carry debt. Does the
Nationwide-Jacor deal mean that

THE ROA

SECOND IN A THREE-PART SERIES

DTo

How You Gan Survive, And Even
Prosper, During Radio Mergers

Does radio industry consolidation worry you? Are you
concerned that you could lose your job and then not
readily find a comparable one? In this three-part series, Il
tell you how to protect yourself and actually benefit from

the dramatic transition taking place.

My advice to you in part two is to expand your network. By that, howev-
er, | don’t mean in the form you may have done previously, because the
industry is changing too fast. Think in terms of different types of contacts.
For example, meet the key radio station brokers. You see their names men-
tioned almost daily in trade publications. Why brokers? Because they are
working closely with the owners who are buying and selling the stations. In
fact, they are directly involved in consolidating your industry and therefore
impacting your livelihood and your future! The owners listen to them for
advice, and if they don’t know who you are, you could find yourseif on the
outside looking in regardiess of how long you've been in the business or
even how important your contributions have been.

You can meet these brokers at major industry conferences or by simply
picking up the phone to introduce yourself. Tell them briefly who you are,
ask any questions you might have about consolidation, and offer to be helpful.
Remember, that broker could refer you to an owner who may create your
next job or terminate your current one. The choice is up to you as you
explore new paths on your “Road To Success.”

By Dick Kazan

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road To Success, the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan @ix.netcom.com.

there is a possibility that JP will be-
come a separate company too?

CB: We have never seen anyone
demonstrate to us that there is a
benefit for our situation that would
drive that. Certainly, it’s been dis-
cussed, it’s been looked at, and it’s
been analyzed. At this point in time,
our position is that the way we're
presently structured is the best way
for us.

R&R: You've said, “There is no
corporate mandate to have a certain

amount of properties by a certain
time.” Nevertheless, how long can
you continue to go on as an 18-sta-
tion group without buying or being
bought? What is the future of JP in
the current megagroup environment?

CB: 1 don’t think it’s an issue. [
think it’s an individual property is-
sue. I think it’s what comes out of
that two-inch speaker in the automo-
bile that makes a difference.

There are a lot of people, as far as

Continued on Page 21

GETS PEOPLE TALKING ABOUT WHAT THEY HEARD

A series of daily 90 second commentaries by Steve Forbes, Editor-in-Chief of Forbes
STEVE FORBES Magazine, writer of the magazine’s “Fact and Comment” column, intimate observer of the

IT WILL BREAK NEWS AND

world wide scene

* Seven fresh, timely programs each week

* Delivery by satellite or overnight tape

* Straight barter

* Custom promos

. .
Loanricanradinhictorn, oona

Complete demo package call, toll free, 800-235-9756
fax - 972-377-4536 e-mail - HHcast@aol.com

Produced by Harry O’Connor
Distributed by H&H Communications

P.O. Box 66736, Falmouth, ME 04105-6736

MAKE NEWS
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Continued from Page 1

is going, but you trust the road.”

As an example, while it is not po-
litically correct to sell your radio sta-
tion against a radio competitor, the
practice is still rather common. And
even when that doesn’t happen, in-
dustry pundits can’t agree on wheth-
er radio’s laser beams should be fo-
cused on traditional media, such as
broadcast TV and newspapers, or
better-targeted emerging competitors
including direct mail, cable TV, and
the Internet.

Fries doesn’t believe that argu-
ment matters as much as another he’s
been promoting for years: that radio
must morph from a spot-carrying,
commodity-oriented, demographic-
intensive advertising medium into a
market brand that targets and sells
lifestyle groups rather than faceless
age classifications. And he believes
the industry is beginning to sit up
and take notice of that call in suffi-
cient numbers.

But he warned that radio still com-
mands only 7% of ad monies spent
on measured and non-measured me-

Mgr. atWPLY-FM/Philadelphia.

search as Sales Acct. Mgr.
a Regional Mgr.
the following appointments:

to Dir./Sales for KRKQ & KJJY-FM.

AE of crosstown WNEW-FM.

Salespeople On The Move

* Roy Deutschman is appointed GSM of WJFK-AM & WLIF-FM/Balti-
more and the Baltimore Ravens Radio Network. Deutschman was previ-
ously GM of crosstown WGRX-FM and served asVP/GM of WCAO-AM &
WXYV-FM/Baltimore from 1988-95.

« Jefferson Ward is promoted from NSM to Sales

« Jill Gossettis now LSM at WMAQ-FM/Chicago.
» Jonathan Hopmeyer joins Strategic Media Re-

* Gaylen Palmer joins Broadcast Programming as
* Two Rivers Broadcasting of Des Moines has made
Gary Pizzati ascends from KRKQ-FM’'s GSM post

Pepper Riccirises to NSM at the combo. She’s been
a sales executive for Two Rivers since 1990.

Julie Montgomery becomes Exec. Sales Coordinator. She has been in
sales for the company for the past year.

* Barbara Mattera is named LSM of WHTZ/NY. She formerly served as

* Tom Mulso is now LSM at KXXR/Minneapolis. He had most recently
been Station Mgr. of KEDG/Las Vegas.

¢ Joseph Lembo llljoins WWBB-FM/Providence as LSM.

* Michael Regnier joins KNX/Los Angeles as an AE.

dia, and that in addition to growing
that percentage, it might be better
served if it changes its focus to ad-
vertisers’ much larger marketing
budgets.

Among other events at the con-
vention:

¢ Capstar President/CEO Steve
Hicks said at a gathering of group
heads that his company’s business
plan calls for ownership of up to 500
stations. The revelation came in re-
sponse to a question about the ex-
tent of consolidation. Hicks said the
Tumber is about what his company
can “‘comfortably” own with its cur-
rent infrastructure. Based on what
Capstar currently owns and operates,
that gives the company room for an-
other 174 stations in its portfolio.
Other panelists at the session, which
included Jacor Radio President Dave
Crowl, ARS ¢0-COO David Pearl-
man, and Triathlon CEO Norm Feu-
er, said their companies are still
adapting to the rapid pace of con-
solidation.

¢ Radio’s familiar “CRMC” (Cer-
tified Radio Marketing Consultant)
designation has given way to
“CRMM” (Certified Radio Market-

Ward

ing Manager), with its training to be
handled strictly by correspondence
course.

¢ Arbitron frequently uses the
RAB meeting to float new ideas and
initiatives. This year, the company
unveiled preliminary results of an
“at-work ZIP code” study it conduct-
ed last summer. In a nutshell, 88%
of working radio listeners took the
time to enter the ZIP code of their
at-work location in their Arbitron
diaries. Since 10% of the work force
doesn’t stay in one location (i.e.,
truck drivers), 88% was considered
to be an optimum response. The in-
formation could serve as a useful
programming and sales tool as the
importance of at-work listening in-
creases. Arbitron GM Pierre Bou-
vard said there still are many steps
involved before at-work ZIPs are
implemented officially, but that
could come as early as 1999.

* Arbitron also unveiled the re-
sults of a unique advertising effec-
tiveness study, which measured the
consumer impact of radio advertis-
ing. The company conducted this
research primarily because compet-
ing media — especially newspapers
— do this kind of research as a mat-
ter of course, and because no sort of
radio effectiveness study has been
done in several decades. The result
of this leaves media buyers with the
impression that radio doesn’t deliv-
er results as good as other media’s,
according to previous research.

The Arbitron test involved various
participating stations in major mar-
kets. Respondents were chosen
when they were also contacted for
callout music testing. And the bot-
tom line? While results varied, Ar-
bitron was able to show measurable
and, in many cases, dramatic impact
as a result of radio exposure. The
company said stations that conduct
callout research can add a few ad-
vertiser effectiveness questions with-
out disturbing the reliability of their
music research. (Details of this study
will appear in R&R in a few weeks.)

* The next MLC occurs February
4-7, 1999 in Atlanta. That’s where
the "96 confab was held, but 1999’s
will be staged at the Hyatt Regency,
across the street from 1996’s venue.
The 2000 MLC is scheduled for
Denver.
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SUCCESS STORIES FROM THE RAB

Tickets Sold Like ‘Greased’ Lightnin’

SITUATION: Competing with another theater in the market
as well as playhouses in metro Washington, DC, Baltimore’s
Mechanic Theatre presents Broadway plays after they have
been staged in New York or, in some cases, before they make
it to Broadway. During its 25+ years in business, the theater
had used newsprint, direct mail, some television, and some
radio in its effort to sell advance tickets to each production.
The price for tickets is typically $30-$55, attracting a generally
upscale audience.

OBJECTIVE: The theater asked for help from WQSR to pro-
mote its upcoming performance of the Broadway musical
Grease and maximize the sales of advance tickets.

CAMPAIGN: Starting six weeks prior to opening night, WQSR
conducted a special pre-sell event. Listeners were advised
thatWQSR on-air personalities would be helping sell advance
tickets at a special price, one day only, for two hours. In addi-
tion to the 22-24 :60-second commercials per week, the sta-
tion provided a number of promotional announcements for the
event, including“theme” weekends sponsored by the Mechanic
Theatre.

RESULTS: The client anticipated the sale of 40 to 100 tickets
prior to the start of this WQSR promotion. However, 224 ad-
vance tickets were sold during the two-hour event! In addition
to the $8000 in prepaid tickets, the musical sold out aimost
every show during the 10 days Grease was preserited.

~ RABTOOLBOX—

More marketing information and resources from the RAB

FROM MEDIA TARGETING 2000

Fifty-three percent of those who attend performing arts events are female;
47% are male. Slightly more than three-quarters (76%) own their homes,
and 45% earn more than $50,000 annually.

FROM RAB’S INSTANT BACKGROUND COLLECTION --
THEATERS AND CONCERTS

According to Variety, A Chorus Line remains Broadway’s most popular
musical, with 6137 performances through June 1, 1997. Cats is second
with 6117 shows, and the revival of Oh! Calcutta! ranks third with 5852
performances.

FROM ENTERTAINMENT MARKETING

LETTER, AUGUST 1997

“The new trend on Broadway is to promote upcoming shows, particularly
big musicals, as much as a year in advance of opening. An up-front period
of activity that had once been four to eight weeks has, in recent seasons,
expanded to six to eight months.”

For more information, cail RAB’s Member Service HelpLine at (800) 232-
3131, orfog on to RadioL ink at http:\lwww.rab.com.

STRETCH YOUR ADVERTISING DOLLARS

Today's level of fierce competition demands that you prominently dis
play your name every charce you get (location broadcasts, concerts,

station sponsored au Lu@rap‘n S5€55I0NS, etc. ). With theft, vandalism

F \‘u ) . 5 .
lamtnn\\ a8 expensive signs and banners. Roll-A-Sign™ offers a better way.

With Roll-A-Sign banners you get up to four vibrant colors printed on

.

play a oright new sign at every public event. They even make great cos

Reef Industries, Inc. PO, Box 750250 Call today
Houston, TX 77275-0250 800/231-6074
713/507-4200 713/507-4295 FAX ¢ acrc Canada

BANNERS

© (998 Reef Industries, Inc.

800/847-5616
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ou’re invited to attend the industry’s largest

gathering of radio and reccrd executives, June 11-13,
1998 at the Century Plaza Hotel in Los Angeles,
California to celebrate R&R’s 25th anniversary and the
dawning of a new era in radio. It’s the essential event
that will prepare you to take your place in the rapidly
evolving radio and record industries. Three days and
nights of inspiring speakers ... informative panels ...
and superstar entertainment. It’s also a fantastic
opportunity to meet, greet, and exchange ideas with the

industry’s best and brightest.

5
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CONVENTION

INFORMAT
FAX this form to

Or MAIL ro:

5 s

(310)203-8450

R&R CONVENTION ’98
10100 Santa Monica Blvd., S5th Floor
Los Angeles, CA 90067-4004

Please print carefully or type in the form below.
Full payment must accompany registration form.
Please include separate form for each registration.
Photocopies are acceptable.

~ MAILING ADDRESS

Name

Title

Call Letters/Company Name

Street

City

State Zip

Telephone #

E-mail

@ % 2 & & &# & & & % B ¥ & 3 2

CENTURY PLAZA HOTEL AND TOWER
We look forward to hosting you for R&R Convention
*98. Thank you for requesting reservations at the
Century Plaza Hotel. Our staff would like to take the
opportunity to extend a warm welcome to you during
your upcoming meeting.

* In order to confirm your reservation, rlease
guarantee your arrival with a major credit card, or you
may send a one night’s deposit. Deposits will be
refunded only if reservation is cancelled 48 hours prior
to arrival.

* Reservations requested after May 18, 1998 or
after the room block has been filled are subject to
availability and may not be available at the

convention rate.

¢ Check in time is 3:00 pm; check out time s 1:00 pm.

CONVENTION 1
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REGISTRATION

REGISTRATION FEES

3 OR MORE BEFORE APRIL 3, 1998 $350 EACH
SINGLE BEFORE APRIL 3, 1998 $400 EACH
3 OR MORE AFTER APRIL 4, 1998 $435 EACH
SINGLE AFTER APRIL 4, 1998 $465 EACH
EXTRA COCKTAIL TICKETS (THURS) $ 75 EACH
EXTRA SUPERSTAR SHOW (SAT) $100 EACH
DAY PASSES (SESSIONS ONLY) $150 EACH
ON-SITE REGISTRATION $525 EACH

METHOD OF PAYMENT

Amount Enclosed: $

Visa D MasterCard D AMEX D Discover D Check D

Account Number Exp. Date:

Cardholder’s Signature

Print Cardholder’s Nume

CANCELLATION POLICY: All cancellations must be submitted in writing. A full
refund less a $75.00 administrative fee will be issued after the convention if notification
is received on or before April 3, 1998. Cancellations received between April 4 and
May 15, 1998 will be subject to a $150.00 cancellation fee. No refund will be issued
tor cancellations after May 15, 1998 or for “no shows.”

TYPE OF ROOM CONVENTION RATES
SINGLE (1 PERSON) PLAZA $185.00
SINGLE (1 PERSON) TOWER $235.00
DOUBLE (2 PEOPLE) PLAZA $195.00
DOUBLE (2 PEOPLE) TOWER $245.00
SUITES PLAZA $250.00 and up
SUITES TOWER $600.00 and up

For RESERVATIONS, please call:

(310) 551-3300 or 1-800-WESTIN-1.
Tell them it’s the Radio & Records Convention.

Please do not call R&R for hotel reservations. Thank you.
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FRANK MINIACI

SCREEN SCENE

MARKETING & PROMOTION

Radio Goes To The Movies

Movie openings can make for great promotion ideas. And the
time to create a promotion based around a forthcoming release is
now. R&R will detail some of the major movies set to be released
in the coming months. For information on creating a promotion
for a specific movie, call the studio’s regional/field representative
for your market. Check out movies opening this week and chart-
ing movie soundtracks on Show Prep (pages X and X).

February 20 .

DANGEROUS BEAUTY (Bed-
ford Falls) — Veronica Franco (Cathe-
rine McCormack) is brilliant, gifted,
and beautiful, but the handsome, high-
born man she loves, Marco (Rufus
Sewell), cannot marry her because she
is penniless and of questionable fami-
ly. Veronica’s mother (Jacqueline Bis-
set) teaches her daughter how to be-
come a courtesan — an exotic, illicit
companion favored by the rich men
of Venice. Veronica rises to become
the most celebrated courtesan and fi-
nally get the love she thought she had
lost forever.

PALMETTO (Castle Rock) —
Harry Barber (Woody Harrelson)
has just been released from prison,
where he was sent two years ago as
a result of trying to be honest by not
taking a payoff. Now, he’s bitter and
disillusioned, and his girlfriend,
Nina (Gina Gershon), is the only
thing keeping him in Palmetto. He
meets Rhea (Elisabeth Shue), who
offers him a chance to collect
$50,000 by taking part in a phony
kidnapping of her aged and dying
millionaire husband’s daughter
(Chloe Sevigny).

February 27

DARK CITY — A sci-fi thriller
about a man (Rufus Sewell) who
discovers his memories, and reality
as he knows it, are artificial creations.
Co-starring Kiefer Sutherland and
Jennifer Connelly.

HOMEGROWN (TriStar) —
Jack, Carter, and Harlan are journey-
men practitioners of their craft in a
world that doesn’t appreciate fine
craftsmanship anymore. After they
witness the murder of the owner of
the plantation where they’ve been
farming pot, the three try to take over
the business themselves. Starring
Billy Bob Thornton, Kelly Lynch,
Hank Azaria, and Ryan Phillippe.

LES MISERABLES (TriStar/
Mandalay) — Victor Hugo’s epic
tale of love, honor, and obsession
hits the big screen. Starring Liam
Neeson, Uma Thurman, Claire
Danes, and Geoffrey Rush

‘March’ 6

IN GOD’S HANDS (Tnumph)
- Let’s go surfing now, everybody’s
learning how.... Three young surf-
ers go on a roller-coaster action tour
of the globe’s most exotic and dan-
gerous surf spots.

THE BIG LEBOWSKI (Gram-
ercy) — Jeff Lebowski, a.k.a. “The
Big Dude” (Jeff Bridges), is one of
the most principled men in Los An-
geles. He’s also one of the laziest,
and likes hanging with his best bud,
the highly excitable Walter (John
Goodman). One afternoon, three
thugs break into Jeff’s Venice apart-
ment, rough him up, and tell him he
owes a bundle of money to one Jack-
ie Trechorn. Turns out the thugs were
after the other Jeff Lebowski, a mil-
lionaire who lives in Pasadena.
When “The Dude” tries to find his
namesake to clear things up, he gets
even more involved in a baffling kid-
napping case.

3 NINJAS: HIGH NOON AT
MEGA MOUNTAIN (TriStar) —
Three unstoppable ninja brothers
take a vacation to Mega Mountain
amusement park, where they look
forward to seeing their favorite TV
action superstar, Dave Dragon. But
the evil bandit queen Medusa and
her vicious henchman take over the
park by force of arms. The brothers
decide to help rescue Dragon and
save the park. Hulk Hogan, Loni
Anderson, Jim Varney, Victor
Wong, Mathew Botuchis, and
Michgel J. O’Laskey II are among
the co-stars.

US. MARSHALS (Wamer Bros.)
— In this sequel to The Fugitive,
Wesley Snipes is a secret govern-
ment operative and ruthless assassin
who is on the run from police while
trying to discover who implicated
him in the murders of two diplomat-
ic secarity agents. On his trail is te-
nacious federal cop Samuel Gerard
(Tommy Lee Jones), newly teamed
with cocky young government agent
Royce (Robert Downey Jr.). Let the
chase begin!

WILD THINGS (Columbia/
Mandalay) — An irreverent tale of
revenge, lust, and murder played out
in the murky swamps of the Florida
Everglades and the tony yachting
enclave of Blue Bay. The lives of
four ¢unning characters twist and
turn amid a bizarre labyrinth of truth
and iliusion. Starring Kevin Bacon,
Matt Dillon, Neve Campbell, Bill
Murray, and Theresa Russell.

Mamh 13 “..::;;- '

WDO (working title) (New
Linej — Hindsight turns out to be
20/20 when Jada Pinkett and
Tommy Davidson are set up on a

blind date and embark on a disas-
trous and unforgettably hllarlous
night in Manhattan.

‘March 20.

NEWTON BOYS (20th Century
Fox) — Matthew McConaughey,
Ethan Hawke, Skeet Ulrich, and
Vincent D’Onofrio are the Newton
boys, arguably the most prolific
bank robbers in American history.
This true story, set in the 20s, chron-
icles their biggest job ever — the $3
million heist of a mail train — which
also was their downfall. Julianna
Margulies portrays McConaughey’s
love interest.

PRIMARY COLORS (Univer-
sal) — Henry Burton (Adrian Lest-
er) is an idealistic young black man,
the grandson of a Civil Rights lead-
er, who is looking for the something
or someone to believe in. He joins
the presidential campaign of Jack
Stanton (John Travelta), the pro-
gressive governor of a small South-
ern state. During the long, roller-
coaster campaign, which is riddled
with sexual scandal, Henry grows
closer to the campaign staff and the
governor and his wife. Co-starring
Emma Thompson, Billy Bob
Thornton, and Kathy Bates.

SOUR GRAPES (Columbia/
Castle Rock) — Steven Weber and
Craig Bierko star in a story about
two cousins whose lives are ruined
when one hits the jackpot on a slot
machine in Atlantic City after bor-
rowing the winning quarters from
the othcr.

THE OBJECT OF MY AF-
FECTION (20th Century Fox) —
Social worker Nina (Jennifer Anis-
ton) and gay schoolteacher George
(Paul Rudd) become fast friends.
Out of desperation, George moves
into Nina’s spare room. When Nina
finds out she’s pregnant with her
boyfriend’s baby, she decides she
would rather raise the child with the
man who’s closest to her — George.
Co-starring Tim Daly, Alan Alda,
and Nngel Hawthome

LOST IN SPACE (Ncw me) ==
Danger, Will Robinson! (Had to say
it.) Big-screen version of the TV se-
ries about a family’s ill-fated interga-
lactic voyage aboard a sabotaged
spaceship. Starring Gary Oldman,
William Hurt, Matt LeBlanc, Mimi
Rogers, and Heather Graham.

MERCURY RISING (Univer-
sal) — Art Jeffries (Bruce Willis), a
disillusioned, outcast FBI agent, is
the only person who can protect an
orphaned 9-year-old autistic savant
(Miko Hughes) when he becomes
the target of assassins after inadvert-

WAWW M ericaiiksskadk i St ad=aaiaa——rr—

Promo of the Week

After losing a Super Bowl bet with WIRX/St. Joseph, MI morning host John
Jay, the station's sportscaster, Holden McCrang, took a leisurely stroll with
not much more than a Bronco on his chest.

ently deciphering a top-secret gov-
emmment military code. Lt. Colr
Nicholas Kudrow (Alec Baldv

the National Security agent assigned
to ﬁnd the source of the code’s leak.

April 8 = .
THE PLAYER’S CLUB (New
Line) — Ice Cube’s directorial de-
but takes a provocative peck behind
the scenes of a small-time gentle-
man’s club. Starring Jamie Foxx,
Bernie Mac, Adele Givens, and
Chrystale Wilson.

..... April 10¢"

BABY GENIUSES (Columbia)
— Dr. Elena Kinder (Kathleen
Turner) is the intelligent, scheming,
and wildly ambitious woman who
heads up BABYCO, the world’s
largest manufacturer of baby prod-

ucts. However, she also funds a se-.

cret research lab with her partner in
crime, Dr. Heap (Christopher
Lloyd), which is devoted solely to
cracking the code to a special baby
language that she is certain exists.
Co-starring Kim Cattrall, Peter
MacNicol, and Dom DeLuise.
GO NOW (Revolution/Gramercy
Pictures) — Robert Carlyle plays
Nick, a Scotsman making a life for
himself in Bristol, England. Things
get better when he meets Karen
(Juliet Aubrey), falls in love, and
moves in with her. But then it all
starts to unravel. Something is
wrong with Nick, and he begins to
qucstion what mattcrs most to him,

LAND GIRLS (Gramercy Pic-
tures) — As WWII rages, the young
men of England have been called to
the front to fight. So, back at home,
a new regiment is formed. The sol-
diers? The Women’s Land Army, or
“land girls,” young women of En-
gland who are dispatched across the
countryside to pick up the slack.
Stella (Catherine McCormick), Ag
(Rachel Weisz), and Pru (Anna Fri-
el) arrive at a remote farm to help.
The women form a strong camara-
derie and then must work with the
farm owner’s volatile son, Joe, who
eventually falls for one of them.

BLACK DOG (Universal) —
Patrick Swayze is ex-con Jack
Crews, a professional trucker who
breaks parole when he is duped into
driving a semi loaded with illegal
weapons from Atlanta to New Jer-
sey in order to keep from losing his
home. Chased by FBI agents and
double-crossed by his gun-running
employer, Crews is forced to dodge

-~ _.adly obstacle after another and

.afront past demons in order to
prove to his estranged wife and
daughter that he can provide for
them once again. Co-starring Meat
Loaf and Randy Travis.

May 8

CLAY PIGEONS (Gramercy
Pictures) — Easygoing gas station
attendant Clay Bidwell’s (Joaquin
Phoenix) day goes to hell when his
best friend Earl isn’t very under-
standing when he finds out that
Clay’s been sleeping with his wife.
It gets worse after Earl engineers his
own demise in front of a horrified
Clay, who is then framed for the
murder. Co-starring Georgina
Cates, Vince Vaughn, Janeane
Garafolo, and Scott Wllson

May 20 -

GODZILLA (Universal) — Nu-
clear scientist Nick Tatopoulos is
ripped from his research for the
greatest project of his life — to help
the U.S. track the beast behind sev-
eral mysterious disasters. As Nick
begins his investigation, the enor-
mous creature descends upon NYC,
causing complete chaos. The army
mobilizes its troops to attack, but the
monster swiftly and effortlessly dis-
appears. Phillipe Roche, an enigmat-
ic insurance investigator, leads an
odd team to assess the destruction
left in the creature’s wake. He and
Nick must join forces to unravel the
mystery behind the incredible crea-
ture. Starring Matthew Broderick,
Jean Reno, Maria Pitillo, and
Hank Azana

THE MASK OF ZORRO (Tn-
Star) — A sweeping romantic adven-
ture of love and honor, tragedy and
triumph, set against Mexico’s fight
for independence from the iron fist
of Spain. Twenty years have passed
since Don Diego de la Vega (Antho-
ny Hopkins) fought oppression as
the legendary hero Zorro. He now
must find a successor to stop the ty-
rant Raphael Montero, who stole ev-
erything he loved and left him to rot
in prison. Don Diego chooses Ale-
jandro Murietta (Antonio Ban-
deras), a bandit with a troubled past,
and transforms him into the fearless
romantic hero he once was.

Dates are subject to change. .

* Gompiled by R&R Associate ,
Egsngrmm Ravet; (310) 788 -



www.americanradiohistory.com

mg AT | W b

CYBERSPACE

Hot, new music-related World
Wide Web sites, cool cyberchats,
and other points of interest along
the information superhighway.

Net Chats

Syndicated radio personality
Dr. Joy Browne, Friday (2/13) at
8pm ET/5pm PT, America Online
(keyword: BARNESANDNO-
BLE).

Matchbox 20, Saturday (2/14)
at 3pm ET/noon PT, America On-
line (keyword: ATLANTA CHAT).

Patrice Rushen, Tuesday (2/
17) at 9pm ET/6pm PT, America
Online (keyword: ELECTRA).

CeCeWinans, Wednesday (2/
18) at 10pm ET/7pm PT, America
Online (keyword: ELECTRA).

On The Web

The Bogmen, live chat and
record release party, Friday at 6pm
ET/3pm PT (www.rocktropolis.com).

Ben Folds Five, live from Chi-
cago, Sunday (2/15) at 10:30pm ET/
7:30pm PT (www.station.sony.com,
www.jamtv.com).

Joe Jackson, live perfor-
mance, Monday (2/16) at 8:15pm
ET/5:15pm PT (www.jamtv.com).

CURRENT

.« TITANIC
Single: My Heart Will Go On/Celine Dicn (550 Music)

.« GOOD WILL HUNTING (Capitol)

. * GREAT EXPECTATIONS (Atiantic})
Singles: Sunshower/Chris Cornell

Featured Artists: Elliott Smith, Dandy Warhols, Luscious Jackson

Lady, Your Roof Brings Me Down/ScottWeiland
Other Featured Artists: Poe, Duncan Sheik

« AS GOOD AS IT GETS (Columbia)

Featured Artists: Shawn Colvin, Art Garfunkel, Nat King Cole

* SPICEWORLD (Virgin)
Featured Artists: Spice Girls
« WAG THE DOG

Single: Wag The Dog/Mark Knopfler (Mercury)

" « TOMORROW NEVER DIES (A&M)

Featured Artists: Sheryl Crow, Moby, k.d. lang

« HALF-BAKED (MCA)

Singles. Along Comes Mary/Bloodhound Gang

Marbles.../Black Grape

Other Featured Artists: Luscious Jackson, Days Of The New

« ANASTASIA (Atlantic)

Featured Artists: Deana Carter, Richard Marx & Donna Lewis
e | KNOWWHATYOU DID LAST SUMMER (Columbia)

Single: Clumsy/Our Lady Peace

Other Featured Artists: Korn, Soul Asylum

COMING

¢ HURRICANE STREETS (Mammoth/Capitol)
Single: Sex And Candy/Marcy Playground
Other Featured Artists: Seven Mary Three, De La Soul,Vic Chesnutt

 SENSELESS

Single: Got Be ... Movin’ On Up/Prince B f/Ky-mani Marley (Gee Street)
* THE WEDDING SINGER (Maverick/WB)
Single: Video Killed The Radio Star/Presidents Of The United States

Of America

Other Featured Artists: Police, New Order, David Bowie

e SLIDING DOORS

Single: Turn Back Time/Aqua (Jersey/MCA)

MONDAY, FEBRUARY 23 l 1987/Frank Sinatra's guest appear-

1972/Elvis and Priscilla Presley separate.

1978/TheEagles’ “Hotel California” wins
a Best Record Grammy, though
the group boycotts the ceremo-
ny. Fleetwood Mac’s Rumours
wins Best Album, and Debby
Boone is named Best Artist.

1979/Dire Straits begin their first Amer-
ican tour in Boston.

1995/0riginal Temptations singer
Melvin Franklin. 52, dies of a
brain seizure.

Born: Johnny Winter 1944, Brad Whit-

ford (Aerosmith) 1952, Michael |

Wilton (Queensryche) 1962
Releases:Billy Joel’s “Piano Man” 1974

TUESDAY, FEBRUARY 24

1971/Janis Joplin's Pear/ goes gold.

* 1981/John Lennon posthumously wins
a Best Album Grammy for Double
Fantasy. Sheena Easton wins Best
New Artist.

1988/Campaigning as a member of the
“Wild Party,” Alice Cooper an-
nounces he'll run for governor of
Arizona.

1992/Nirvana’s Kurt Cobain and Hole's
Courtney Love masry in Hawaii.

1993/Eric Clapton wins six Grammys,
including Best Record and Song
for “Tears In Heaven” and Best
Album for MTV Unplugged. Ar-
rested Development wins Best
New Artist.

Releases: the Police’s “Roxanne” 1979

WEDNESDAY, FEBRUARY 25

1957/Buddy Holly records “That'll Be
The Day.”
1963/Vee Jay Records releases the
Beatles’ first U.S. single, “Please
- Please Me.”

ance on Magnum P/. gives the
show its highest ratings in two
years.

1995/Lyle Lovett breaks his collarbone
riding a motorcycle in Mexico.
Lovett was practicing for an up-
coming segment of ESPN's Moto
World. The accident causes him
to miss accepting two Grammy
awards.

Born: George Harrison 1942

THURSDAY, FEBRUARY 26

1917/The first jazz recording is made
at New York’s Victor Studios by
the Original Dixieland Jazz
Band.

1977/Bluesman Booker T. Washingion
dies.

1988/ Hairspray, starring Sonny Bono
and Debbie Harry, opens.

Born: Fats Domino 1928, Johnny Cash
1932, Mitch Ryder 1944

Releases: the Rolling Stones’ “19th
Nervous Breakdown” 1966, the
Eagles’ “Hotel California” 1977

FRIDAY, FEBRUARY 27

1967/Pink Floyd record their first single,
“Amnold Layne.”

1970/The Jefferson Airplane is fined
$1000 for using profanity dur-
ing an Oklahoma City show.

1990/ Time magazine quotes Milli Van-
illi's Rob Pilatus: “Musically, we're
more talented than any Bob Dy-
lan or Paul McCartney. Mick Jag-
ger can’t produce asound. I’'m the
new Elvis.”

1991/James Brown is released from a
South Carolina jail to a work-
release program.

- Born: Neal Schon (Journey) 1955

st
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SATURDAY, FEBRUARY 28

1984/Michael Jackson takes home a
record eight Grammy Awards, in-
cluding Best Album for Thriller.
Culture Club are Best New Artist,
and Duran Duran win the first Best

Wham! — break us up,
before we go-go.

1986/George Michael announces the
breakup of Wham!

1992/The RIAA announces that U.S. la-
bels have agreed to eliminate the
longbox package for CDs and sell
only jewel boxes.

1993/Naomi Judd and Travis Tritt make
acting debuts in the CBS-TV movie
Rio Diablo, co-starring Kenny
Rogers.

Born: the late Brian Jones (Rolling :

Stones) 1942

SUNDAY, MARCH 1

1968/Johnny Cash and June Carter are
married in Franklin, KY.

13969/Doors frontman Jim Morrison is
arrested for allegedly exposing
himself to a Miami audience.

1977/After 12 years of marriage, Sara
Dylan files for divorce from Bob.

1995/R.E.M. drummer Bill Berry has to
leave the stage during a Switzer-
land concert after having a brain
aneurysm.

Barn: Harry Belafonte 1927, Roger Dal-
trey 1944

Releases: Muddy Waters’ “| Got My Mojo
Working” 1957

— Frank Correia

February 13, 1998 R&R ® 19

— —l___:—__

ﬂ' NE[—scene

Madanna: Ray Of Hype!

Madonna’s on the interview
circuit to push her latest, Ray
Of Light. She graces the cover of
Vanity Fair (which, coincidentally
debuts an eight-page Versace ad
campaign with Courtney Love)
and a whopping 13-page pictorial/
interview inside. On her new al-
bum: “I'm trying to affect people in
a quieter way. | am only trying to
deal with my truth now."

On her talent: “The hardest thing
has been letting go of the idea that
| didn’t have a good singing voice.
Even if you don’'t want to believe
the things they write, they sink into
your subconscious.”

It must be a kinder, gentler Ma-
donna. According to Jane, celeb-
rity personal assistants label their
bosses “masters” or“angels.” Ma-
donna'’s assistant. Caresse Nor-
man, calls her an“angel”

Entertainment Weekly also fea
tures the close-to-being-over-
exposed singer with an article
questioning the newsworthiness of
her new album (you figure it out)
it mentions how her debut single,
“Frozen,” was supposed to quietly
bow in Singapore, but was soon
on the Internet fan page “The Sin-
gapore Madonna Link.” Says WB
Sr. VP/Worldwide Communica-
tions Bob Merlis, “This is not a
ploy — it’s stolen property.”

Sniffs a marketing exec from
Virgin Records, “People will buy
it out of curiosity, but | seriously
doubt she'll spend more than a few
weeks at No. 1"

Stumble Behind
Your Woman!

‘Without lke, pop music might
be substantially different. Without
Tina Turner, we must observe, it
would be substantially the same”
— Spy examines the manager
boyfriend phenomena in an ex
pose titled “Behind Every Great
Woman Is A Drunk Man (With A
Wispy Mustache)”

“Whitney Hooked On Jailbird
Bobby — It's Destroying Her”
cries the Globe headline. Says a
friend, “It seems the worse he
treats her, the more she clings to
him. It's a sickness.”

Love Is In The Air!

“Faced with the threat of an ex-
plosive custody battle, Lisa Marie
Presley has finally dumped Micha-
el Jackson for good — and she’s
back in the arms of first hubby Danny
Keough” (National Enquirer)

teAnn Rimes juggles two
hunks, soap star Jensen Ackles
and country singer Bryan White
(Globe).

Looking Out For No. 1

Debbie Rowe is encouraging
Michael Jackson to give sis Janet
the cold shoulder. Debbie dislikes

Janet because she'’s sa triendly
with Michael’s ex-wife, Lisa Marie
Presley (Star)

*People write so much crap. |
think it's because I'm the young-
estand I'm the cutest, so it makes
me the target” — Baby Spice at-
tempts to figure out why the me-
dia assumed she and former man-
ager Simon Fuller were romanti
cally linked (Us)

Eric Clapton has plunked down
$1.5 million to build a rehab clinic
on the sunsplashed Caribtean is-
land of Antigua so his rock-star
buddies can kick their habits in
style (Globe).,

We Care A Lat!

‘| don’t want loads of little kids
listening to our tracks. It'snot right
There’s a loss of innoceénce in our
music that | don’t want them to
hear” — Verve frontman Richard
Ashcroft (Elle)

Star Style

Among People's Top 10trendset-
ters of '98: Maxwell (for his open
shirt and choker), Gwer Stefani
(track pants), Brandy (prom
dress), and George Strait (man-
darin-collar tuxedo). People also
features “Music Makeowvers” and
runs before and after shots of Deb-
orah Gibson, Courtney Love, Jon
Bon Jovi Janet Jackson, Micha-
el Bolton and Reba McEntire

Excuses, Excuses,
Excuses

James Brown says his drug-
induced tirade was caused by
watching a television documenta-
ry on children living in poverty (Na
tional Enquirer)

‘There's a lot I'm confused
about” — Tracy Lawrence on his
recent conviction for battering his
wife. Since the downfall, eight
women have quit his staff, and he
stands to lose a potential $1 mil
lion in income because of his tar-
nished image (Star).

Sticks & Stones

We lovingly know him as
‘AFKAP; but friends in Minneapolis
remember him as“Skippy. Michael
Jackson was known as “Big Nose”
"Nuff said (Marie Claire).

Er, The Beautiful
People ...

Us' Fashion Police panel dis-
cuss Marilyn Manson. Ben Still-
er says, “Marilyn Mansen is not
afraid to challenge all our assump-
tions about the way human beings
should look and act. This picture
says, ‘Hey, look at me! | might be
a hermaphrodite.

John Henson adds “I'm afraid
if | comment, he'll steal my eternal
soul”

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.
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MUSIC TELEVISI
59.4 million households
Patti Galluzzi,
VP/Music Programming

MUSIC FIRST
50.8 million households
Wayne Isaak, Sr. VP/Music & Talent Relations

| ADDS ]

| ADDS

LSG f/L.L., BUSTA & MC LYTE Curious (FastWesvEEG)
MADONNA Frozen (Maverick/W8)

MASTER P Make "Em Say Ugh! (No Limit/Priority)
RONI SIZE Brown Paper Bag (7atkin' Loud/Mercury)
VERVE Bitter Sweet Symphony (Hut/Virgin)

| HEAVY |

BEN FOLDS FIVE Brick (550 Music)
BUSTA RHYMES Dangerous (Flektra/EEG)

MADONNA Frozen (Warner Bros.)

TONIC Open Up Your Eyes (A&M)

RADIOHEAD Karma Police { Capitol)

CARLY SIMON Evry Time We Say Goodbye (Arista)

| XL

CELINE DION My Heart Will Go On (550 Music)
JANET Together Again {Virgin)

MADONNA Frozen (Wamer Bros.)

MATCHBOX 20 3am (Lava/Atiantic)

SAVAGE GARDEN Truly Madly Deeply (Columbia)

MARIAH CAREY {/BONE THUGS. .. Breakdown (Columbia)
CELINE DION My Heart Will Go On (550 Music)

GREEN DAY Time Of Your Life (Good Riddance) (Reprise)
MADONNA Frozen (Maverick/W8)

MARCY PLAYGROUND Sex And Candy (Capitol)
MATCHBOX 20 3am (Lava/Atlantic)

METALLICA The Unforgiven Il (Elektra/EEG)

PUFF DADDY & THE FAMILY Been Around... (Bad Boy/Arista)
ROLLING STONES Saint Of Me (Virgin)

SAVAGE GARDEN Truly Madly Deeply (Cofumbia)

WILL SMITH Gettin’ Jiggy Wit It (Columbia)

THIRD EYE BLIND How's It Going To Be (Elektra/EEG)
USHER Nice & Slow (LaFace/Arista)

VERVE Bitter Sweet Symphony (HutA/irgin)

| STRESS I

PAULA COLE Me (/mago/WB)

CREED My Own Prison (Wind-Up)

DAFT PUNK Around The World (Virgin)

FOD FIGHTERS My Hero (Rosweil/Capitol)

NATALIE IMBRUGLIA Torn (RCA)

K-C1 & JOJO Al My Lite (MCA)

LORD TARIQ & PETER GUNZ Deja Vu (Codeing/Columbia)
MASE t/TOTAL What You Want (Bad Boy/Arista)
LOREENA MCKENNITT The Mummers'... (Quinian Road/W8)
BRIAN MCKNIGHT Anytime (Mercury)

BILLIE MYERS Kiss The Rain {Universai)

NOTORIOUS B.1.G.4112 Sky's The Limit (Bad Boy/Anista)

OASIS All Around The World (Epic)
OUR LADY PEACE Clumsy (Columbia)
WYCLEF JEAN Gone Till November (Ruffhiouse/Columbia)

| BREAKTHROUGH |

RONI SIZE Brown Paper Bag (Talkin' Loud/Mercury)

| ACTIVE , |

ALL SAINTS | Know Where it's At (London/isiand)
BACKSTREET BOYS As Long As You Love Me (Jive)

BIG WRECK The Oaf (Atlantic)

MARY .. BLIGE Seven Days (MCA}

MEREDITH BROOKS What Would Happen (Capitol}

DAYS OF THE NEW Shelf In The Room (Outpost/Geffen)
DESTINY’S CHILD No, No, No (Grass Roots/Columbia)
BOB DYLAN Not Dark Yet (Columbia)

EVERCLEAR | Will Buy You A New Life (Capitol)

ICE CUBE We Be Clubbin’ (Heavyweight/A&M)
JAY-Z/BLACKSTREET City Is... (Roc-A-Fella/Def Jam/Mercury)
JD 1/DA BRAT & USHER The Party...(So So Def/Columbia)
JONNY LANG Missing Your Love (AGM)

LSGfAL.L., BUSTA & MC LYTE Curious (EastWest/EEG)
MACK 10 f1CE CUBE Only In California (Priority)
MASTER P Make 'Em Say Ugh! (No Limit/Priority)
PRESIDENTS OF THE... Video Kilied... (Maverick/WB)»
QUEEN PEN All My Love (Lil' Mandnterscope}

DUNCAN SHEIK Wishtul Thinking (Atfantic}

SMASH MOUTHWhy Can't We Be Friends? (Interscope)
SPACEHOG Mungo City (Hif/Sire/WB)

SUBLIME Badfish (Gasofine Aliey/MCA)

SWV Rain (RCA)

TIMBALAND & MA’GOO Luv 2 Luv U (BlackGrouna/Atiantic)
UNCLE SAM | Don’t Ever Want To... (Stonecreek/Epic)

Video ai/pqay frozen from February 16-22.

|LARGE

BEN FOLDS FIVE Brick (550 Music)

MARIAH CAREY Breakdown (Columbia)

PAULA COLE Me (/mago/ W8}

FLEETWOOD MAC Landslide {Reprise)

NATALIE IMBRUGLIATorn (RCA)

LOREENA MCKENNITT The Mummers'... (Quinian Road/W8)
BILLIEMYERS Kiss The Rain (Universaf)

ROLLING STONES Saint Of Me ( Virgin)

THIRD EYE BLIND How's it Going To Be ( Elektra/EEG)

| MEDIUM

MEREDITH BROOKS What Would Happen (Capito/)
ALANA DAVIS 32 Flavors (Flektra/EEG)

BOB DYLAN Not Dark Yet (Columbia)

JIMMY RAY Are You Jimmy Ray? (Epic)

CARLY SIMON Evry Time We Say Goodbye (Arista)
SPICE GIRLS Too Much (Virgin)

SHANIA TWAIN You're Still The One (Mercury)
VERVEB tter Sweet Symphony (Hut/Virgin)

| cCUSTOM |

BRYAN ADAMS Back To You (A&M)

ALL SAINTS | Know Where It's At {London/isiand)
ERYKAH BADU Tyrone (Kedar/Universaf)

BDYZ Il MEN A Song For Mama (Motown)

DRU HILL We're Not Making Love No More (L aFace/Arista)
GREEN DAY Time Of Your Life (Good Riddance) ( Reprise)
ARETHA FRANKLIN A Rose Is Still A Rose (Arista)
K-CI & J0J0 Alf My Life (MCA}

CHANTAL KREVIAZUK Surrounded (Columbia)
JONNY LANG Missing Your Love (A&M)

MARCY PLAYGROUND Sex And Candy (Capitol)
BRIAN MCKNIGHT Anytime (Mercury)

OASIS All Around The World (£pic)

RADIOHEAD Karma Police { Capitof)

DUNCAN SHEIK Wishful Thinking (Atlantic)
SISTER HAZEL Happy (Universal)

SWV Rain (RCA)

TONIC Open Up Your Eyes (A&M)

UNCLE SAM | Don't Ever Want... (Stonecreek/Epic)
USHER You Make Me Wanna... (Laface/Arista)
JODY WATLEY Off The Hook { Atlantic)

Video airplay from February 16-22.
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‘' TOPTEN SHOWS

FEBRUARY 2-8
Total Audience

(98 miilion hoqseho_lds)

1 ER

2 Seinfeld

3 Winter Olympics (Sunday)

4 Veronica’s Closet

5 Winter Olympics Opening
Ceremonies

. 6 Friends

. (tie) 60 Minutes

. 8 Frasier (Thursday)

9 Dateline NBC (Tuesday)

10 Frasier (Tuesday)

Adults 18-49

1 ER

2 Seinfeld

3 Veronica’s Closet

4 Friends

5 Frasier (Thursday)

6 The X-Files

7 Winter Olympics (Sunday)
8 Frasier (Tuesday)

9 King OfThe Hill

10 Home Improvement

Source: Nielsen Media Research

Coning Mext WEEK

All show times are ET/PT un-
less otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain
time zone. All listings subject to
change.

Tube Tops

ABC presents Motown 40:
The Music Is Forever, a two-
part special hosted by Diana
Ross and featuring Smokey
Robinson, Aretha Franklin,
Babyface, Michael Bolton,
Boyz Il Men, Lionel Richie,
Dick Clark, Mariah Carey, Rick
James, Little Richard, Ash-
ford & Simpson, En Vogue,
James Taylor, Cornell West,
Don Cornelius, Sean*Puffy”
Combs, Berry Gordy, and
more (Sunday, 2/15, 9pm; part
two airs Thursday, 2/19, 9pm).

Friday, 2/13

* K-Ci & Jo Jo, Vibe (check
local listings).

* Sounds Of Blackness, The
Tonight Show With Jay Leno
(NBC, 11:35pm).

* LeAnn Rimes, Late Show
With David Letterman (CBS,
11:35pm).

* Kenny Wayne Shepherd,
Late Night With Conan O'Brien
(NBC, 12:35am).

Saturday, 2/14

¢ Marcia Ball, IrmaThomas,
and Tracy Nelson perform on
PBS’ Austin City Limits (check
local listings).

* HBO premieres The Bee
Gees In Concert, a condensed
version of last year's pay-per-view
show from Las Vegas (10pm).

* Missy“Misdemeanor” El-
liott, Saturday Night Live (NBC,
11:30pm).

Sunday, 2/15

* Usher guest-stars on WB'’s
The Parent 'Hood (8pm).

Tuesday, 2/17

* Toby Keith and Little Jim-
my Dickens, Prime Time Coun-
try (TNN, 9pm ET/6pm PT).

¢ Vince Gill and Patty Love-
less perform with the host when
TNN debuts The George Jones
Show (10pm ET/7pm PT).

* Patti LaBelle, Jay Leno.

¢ Paula Cole, David Letter-
man.

Wednesday, 2/18

 Carl Perkins is profiled on
TNN's The Life And Times Of...
series (8pm ET/5pm PT).

* Naomi Judd, Vibe.

* Michael Bolton, Jay Leno.

Thursday, 2/19

* David Bowie is profiled on
Bravo's Profiles series (7pm ET/
4pm PT).

* David Kersh, Prime Time

Country.

_I 36 milfion households
) ‘ Lydia Cole,

N\ VAN \VPiusic Programming
| Video Playlist |

USHER Nice & Slow (LaFace/Arista)

PUFF OADOY & THE FAMILY Been Around... (Bad Bay/Arista)
NOTORIOUS B.1.G. Sky's The Limit (Bad Boy/Arista)
MISSY “MISOEMEANGR™ ELLIOT Beep Me 911 (EastiVestEEG)
SWVRain (RCA)

LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia)
WILL SMITH Gettin' Jiggy Wit It (Cofumbia}

L.L. COOL JFather (Def Jam/Mercury)

MARY J. BLIGE Seven Days (MCA)

WYCLEF JEAN Gone Till November (Ruffhouse/Columbia)

Video playlist for week ending February 13.

|  RapCityTop 10 |

NOTORIOUS B.1.G. Sky's The Limit (Bad Boy/Arista}
LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia)
2PAC | Wonder If Heaven Got A Ghetto (Amaru/Jive)
MACK 10 #/ICE CUBE Only In California (Priority)
WYCLEF JEAN Gone Till November (Ruffhouse/Columbia)
FIRM Phone Tap (Track Masters/Aftermathvinterscope)
GANG/STARR You Know My Steez (Noo Trybe/Virgin)
DUTKAST in Due Time (L aFace/Arista)

ALKAHOLIKS All Night (L oua/RCA)

MASE Tell Me What You Want (Bad Boy/Arista)

Video playlist for week ending February 13.

T H E
21 miffion households
Peter Cohen,
VP/Programming

MUSIC TELEVISION
YOU CONTROL.

| National Top 20 |

MASTER PMake 'Em Say Ugh (No Limit/Priority)
CELINE DION My Heart Will Go On (550 Music)

K-CI & JOJOAll My Life (MCA)

LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia)
USHER Nice & Slow (L aFace/Arista)

MARY . BLIGE Seven Days (MCA)

SALT-N-PEPA Gitty Up (Red Ant/London/island)

SPICE GIRLS Too Much (Virgin)

SNOOP DOGGY DOGG & KURUPTRide On (Noo Trybe/Virgin)
MASE {/TOTAL What You Want (Bad Boy/Arista)

LUNIZ f/REDMAN Hypnotize (C-Note/Noo Trybe)

MISSY “MISDEMEANOR" ELLIOT SockIt. (FastWestFEG)
"N SYNC | Want You Back (RCA)

ARETHA FRANKLIN A Rose Is Still ARose (Arista)

ICE CUBE We Be Clubbin’ (Heavyweight/A&M)

NEXT Too Close (Arista)

QUEEN PEN All My Love (Lil’ Man/Interscope)

MARIAH CAREY f/BONE THUGS... Breakdown (Columbia)
CHICO DEBARGE Love Still Good (Universal)

ALL SAINTS | Know Where It's At (L ondon/Isiand)

Most requested from the week ending February 6.

PRILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 ROLLING STONES $3368.8

2 U2 $1740.6

3 YANNI $989.4

4 FLEETWOOD MAC $843.7

5 ELTON JOHN $638.5

6 PHISH $516.2

7 REBAMCENTIRE/BROOKS & DUNN $495.8

8 PUFF DADDY & THE FAMILY $440.5
9 “AFKAP” $393.9
10 AEROSMITH $344.4
11 AMY GRANT $336.4
12 ALAN JACKSON $223.8
13 BARRY MANILOW $207.7
14 JANE’S ADDICTION $193.5
15 TIM MCGRAW $168.8
Among this week's new tours:
CHERRY POPPIN’ DADDIES
CRAMPS
“GEORGE STRAIT COUNTRY
MUSIC FESTIVAL’
JAI
RADIOHEAD
SPACEHOG
VANILLA ICE

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters' On-Line Listings, (800}
344-7383; California (209) 271-7900.

S SER Rt 1
WEEKEND BOX OFFICE .
FEBRUARY 6-8 ;
1 Titanic $23.02
(Paramount)
2 The Replacement $8.04
Killers (Sony)*
3 Good WillHunting  $6.82
(Miramax)
4 Blues Brothers 2000 $6.12
(Universal)*
5 Great Expectations $5.30
(Fox)
6 As Good As It Gets  $5.02
(Sony)
7 Spice World (Sony)  $4.01
8 WagThe Dog $3.37
(New Line)
9 Desperate Measures $3.00
(Sony)
10 Deep Rising $2.51
(BuenaVista)

All figures in millions
* First week in release

Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include The
Wedding Singer, starring Adam
Sandler and Drew Barrymore. The
film’s Maverick/WB soundtrack
sports the Presidents Of The
United States Of America’s cov-
er of the Buggles’ “Video Killed
The Radio Star” as well as '80s
tunes by Culture Club (“Do You
Really WantTo Hurt Me”), the Po-
lice (“Every Little Thing She Does
Is Magic”), the Smiths (“How
Soon Is Now?"), Psychedelic
Furs (“Love My Way"), the
Thompson Twins (“Hold Me
Now"), Elvis Costello (“Everyday
| Write The Book”), Billy Idol
(“WhiteWedding”), David Bowie
(“China Girl”), New Order (“Blue
Monday”), and Musical Youth
(“Pass The Dutchie”). Adam Sand-
ler contributes “Somebody Kill Me;
while co-star Ellen Dow does
“Rapper’s Delight (Mediey)” with
the Sugarhill Gang.

Also opening this week is Hur-
ricane Streets, directed by Morgan
J.Freeman. The film’s Mammoth/
Capitol soundtrack features the
current single by Marcy Play-
ground (“Sex And Candy”), along
with Seven Mary Three’s “Black-
wing,” De La Soul’s “ltsoweezee
(Hot),” Pure’s “Denial,” Vic Ches-
nutt’s “Gravity Of The Situation,”
Shadez Of Brooklyn’s “Change;’
Xzibit's “The Foundation,”
Guster’s “Great Escape,” Peter
Salett’s “Walking Dream,” Dead
Hot Workshop's“Lead Thoughts;’
Atari Teenage Riot's “Atari Teen-
age Riot,” and Supple’s version of
the Bee Gees’ “Stayin’ Alive”

k3

3
H

NEW THIS WEEK
* ERIC CLAPTON: LIVE IN
HYDE PARK (Warner Reprise)
Taped in June 1996, this 90-
minute video showcases Clap-
ton’s appearance at a free concert
in London, which also featured
Bob Dylan, the Who, and Alanis
Morissette. Selections include
“Layla,” “| Shot The Sheriff,’ and
“Wonderfui Tonight”

waann amaricanyadiohictonLcors
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Brown

Continued from Page 14
the talent pool goes, who want to
work for a company like ours, with a
size dimension comparable to ours
and a corporate culture like ours. It
really does take care of the employ-
ees and gives them an opportunity to
buy in on stock-option plans and all
of those kinds of tangible benefits.

We’ve really not been disadvan-
taged. We may have been slightly in-
convenienced on occasion, but we
haven’t felt any impact by being the
size we are vis-a-vis the size some-
body else is.

R&R: You've been with JP for a
verv long time. Would vou say that
the corporate culture is compara-
ble to when you came on board, es-
pecially in light of what’s changed
in the radio environment in the past
few vears?

CB: I think the corporate culture’s
always been very professional, and
it’s been very employee-driven. It's
customer- and growth-driven as well.
The corporate culture has always
been unique in that regard.

R&R: What's been the biggest
change?

CB: The continuing growth of the
existing properties. We have a new
president who has added a tremen-
dous dimension to our company. She
has really opened all of our eyes to
new ways of thinking about things.
Most of us have been here so long
that we have become myopic. We
think radio and television are some-
what of an island. So. that’s been a
tremendous benefit to us. And [ think
in the future she will really enhance
our ability to grow the company. She
knows how to do deals: she knows
how to structure things that make
sense.

R&R: In this age when the big
players — Mel Karmaczin, Randy
Michaels, Lowry Mays, Scott Gins-
burg — are all broadcast veterans,
Stone is a Wall Street veteran. What
does that herald for JP?

CB: It’s created a brand-new di-
mension. On this end, we're all long-
term operators with very little expe-
rience outside the broadcasting are-
na. She really looks outside and
around the areas we traditionally fo-
cus on. [ think that dimension has
enhanced our ability.

R&R: What does it mean that she
was an M&A specialist?

CB: It means that we can get to
situations quicker and digest them
faster. She has credibility with the
board and with the big boss,
[Jefferson-Pilot Corp. President/
CEO] David Stonecipher. If she goes
in and recommends something, they
know it makes sense.

R&R: March Madness is coming
up. Who do you like as national
champions this vear: Carolina or
Duke?

CB: I gotta like Carolina—— WBT-
AM is the flagship station of the
Carolina Tarheels.

Airtime
Continued from Page 1

ments on broadcasters for political
broadcasts.” It also proposes that “no
amount appropriated under this or any
other Act may be used by the FCC to
impose or enforce any obligation on
radio or television broadcasters with
respect to the use of broadcasting sta-
tions by candidates for elective office
that was not specifically required by
stature as of January 1, 1998

The free-time fireworks began Jan-
uary 27 when, during his State of the
Union Address, President Clinton
said he would call upon the FCC *to
act to require media outlets to provide
candidates with free or discounted air-
time for campaign advertising.” FCC
Chairman Bill Kennard kept the fire
burning the next day, when he pro-
posed to come up with a plan in 60
days that would achieve the presi-
dent’s proposal.

Then, on February 5, Clinton sent
a letter to Kennard officially asking
that the FCC carry out the task, be-
cause he believes “free and discount-
ed time will reduce the need for
more campaign money, and will al-
low candidates to spend less time
fund-raising and more time address-
ing the concerns of our country.”

In his one-page letter, Clinton also
noted that “spending on congressional
campaigns has risen six-fold in the last
two decades, more than three times
the rate of inflation, and spending on
television is the primary reason.”

That letter spawned an immediate
response from Ranking House Com-
merce Committee member John Din-
gell (D-MI), who, in a three-page let-
ter to Kennard, said he has “serious
doubts about the FCC’s authority to
act in this area, absent any express au-
thority from Congress.” (Dingell is a
bureaucrat’s living nightmare. In
1989, he and his staff began a thor-
ough and long-running investigation
into the national generic drug scandal

that left many physicians and ranking
bureaucrats at the FDA sleepless at
night and cranky and confused in the
daytime, paralyzed with fear that his
investigators were waiting outside their
office doors. When it was over, several
government employees were impris-
oned along with about a dozen former
drug company managers.)

In another letter to Kennard sent the
same day as Dingell’s, Asst. Majority
Leader Sen. Don Nickles (R-OK) also
wrote Kennard, wamning that any ac-
tion taken by the FCC to force broad-
casters to reduce spot fees would “ex-
ceed the regulatory authority of the
agency.’

McCain — who has been a strong
supporter of campaign finance reform,
and who spent a great deal of 1997
trying to enact legislation to reform
spending — and Burns believe they
have Capitol Hill’s support in delin-
eating power between elected officials
and non-elected regulators, “Chairman
McCain and I strongly agree this is-
sue is not within the realm of the FCC,”
Burns said. “We must remind Mr. Ken-
nard that the FCC is an independent
agency created by Congress, not an
arm of the White House. While [ be-
lieve mandatory free time amounts to
an entitlement for politicians, there is
a wide bipartisan belief that this is a
question for Congress, not the FCC,
to answer.”

CBS Inc. Chairman Michael Jor-
dan said to a Bloomberg reporter in
Japan Tuesday, *“We have, in concept,
supperted an increased public service
role for the networks, but we also
believe that has to come in the con-
text of a really comprehensive cam-
paign reform ... We'd love to have the
British system where you get it all
done in six weeks. 1 think the net-
works would be supportive of some
campaign reform role. but right now
[ think the unilateral call for just the
networks and the broadcasters to give
up free time is not going to make it.”

NAACP

Continued from Page 1

Cortez has referred on-air to the or-
ganization as the “National Association
for Clowns and Politicians™ and “Na-
tional Association for gang bangers,
prostitutes, or poverty pimps.”

“What caused Upshaw to file was the
nature and number of the calls,” Up-
shaw’s attorney Anne Sulton told R&R.
“Over the last few months there were
at least five calls.”

Sulton also said Cortez tried to join
the local chapter of the NAACP after
he had left the harassing messages on
Upshaw’s machine, but was denied
admission due, in part, to the calls.

“KOA radio in my view,” said Sul-
ton, “only hired him because he’s a
black person who’ll criticize other black
people.” Sulton also said that conser-
vative African American Ken Hamb-
lin’s talk show stature is of the same
nature as Cortez’s.

In response to that comment, KOA

EARNINGS

Continued from Page 8

cast group of The New York
Thmas Co, which consists of two
radin and sight television slations,
rose 1% 10512, miflion in the fourth

perating profits for the broad- '

e dwfﬁﬁ%.x e s NS

quarter of 1997. Revenue for the
company as & whole was up from
£719.8 million in the fourth quarter
of 1996 to $768.4 millicnlast year,
For the full year 1997, revenue for
the whole company want up from
$2.63 billicn to 5267 bitlion.

Operations Director/PD Robin Ber-
tolucci told R&R, ““I take great offense
to that. People are hired because they're
entertaining, intelligent, interesting, and
provocative. [ defend his right to his
politics and opinions,

“It's true a lawsuit has been filed and
Desi has said those things on the air.
He doesn’t much agree with the
NAACP’s politics. And although you
may choose to disagree with his views
and opinions, we will vigorously de-
fend his right to voice those opinions.”

The suit comes after a permanent re-
straining order was placed on Cortez.
Sulton said the lawsuit has been served.
The defendant has 20 days to file a re-
sponse. R&R’s calls to Cortez’s attor-
ney Daniel Satriana were not returned.

“We'd like the radio station to apol-
ogize™ Sulton told R&R. “The sta-
tion is responsible for his behavior. On
three separate occasions, we told them
to tell him to stop. The employer is re-
sponsible for an employee’s behavior
when they have been notified.

“Mr. Cortez now wants (o wave the
flag and protect himself with the First
Amendment, and the FirstAmendment
doesn’t cover making people fearful.
He can do his job, but his job can't in-
clude kicking in the door and verbally
harassing Ms. Upshaw.”

News/Talk Editor Al Peterson contrib-
uted to this article.

____unany amaricanradiohictons com

Williams |
Continued from Page 3 |

Sire
Continued from Page 3
a perfect complement of experience

‘ and the results-oriented tearn that Sire

we think we’ve got a sleeping giant.”

“I've exceeded the goals I set five |
years ago for myself, goals that
seemed nearly unattainable at the \
time,” Williams told R&R. “The
*QCD sales department used to wear
ball caps with 3.2 printed on them, |
because that was the hoped-for goal. |
But we earned that 3.2, then 3.5, 4.0, |
4.8, 5.0, and 6.0. I've reached a point
in life where it’s no longer important
to keep a scorecard, and there are im-
portant life issues being met with this
move. I'm grateful to both Tribune
Broadcasting and Emmis for giving
me such an enormous opportunity to |
do the thing 1 love most, radio, and |
for their commitment to excellence. ’
There is always something to be
learned in new situations, and I'm
very excited about the move to KSSJ.
I'm going with an open mind and an )
open heart.”

Widely regarded among his peers
as one of the NAC format’s visionar- \
ies, Williams began his radio career
at AORs WEBN/Cincinnati and |
WRIF/Detroit, and served as PD of
heritage NAC outlet WJZZ/Detroit. |
Later, he became Asst. PD of WIZE/
Washington before joining WQCD |
five years ago as Asst. PD/MD.

e e e S ‘
WTEM

Continued from Page 3 |

nal strength, and the result is a win-
win situation for listeners of these
program formats.” said Chancellor
Sr. VP Catherine Meloy.

WWRC Talk veteran Madison
told R&R he has “no animosity to-
ward the new management at
WWRC. Being in the Talk business
for many years, [ have learned to
accept business decisions such as
these as part of the business.”

The move also means the power
elite on Capitol Hill will soon be able
to hear Imus In the Morning on the
all-Sports station known as “The \
Team™ without a struggle. But it
leaves a hole in commercial radio’s
political talk market with Imus, Lim-
baugh on WMAL-AM, and G. Gor-
don Liddy on WIFK-FM all by their
lonesome. Still, American Universi-
ty’s noncommercial WAMU-FM
continues to get enormous ratings
with National Public Radio, and
C-SPAN’s two-month-old WCSP-
FM runs the cable TV station’s au-
dio version of politics nonstop.

Arbagey

Continued from Page 1

things from Joey and know he is go-
ing to thrive and have all of the suc-
cess in the world in his new position.”

Arbagey added, “My goal is to re-
turn KMEL to market dominance,
especially in the 18-34 demograph-
ic. Working with some of the best
programmers in the country, such as
[former KMEL PDs] Keith Naftaly,
Dave Shakes, and Michelle S., has
prepared me for this position.”

Arbagey began his radio career at
KMEL in 1991 as an intern. He then
moved up the ladder, serving as Pro-
gramming Asst./Public Affairs Direc-
tor, Program Coordinator, MD, Asst.
PD, and interim PD.

needs to lead its promotion effort and
to get our great artists and music on
the radio and heard by the public.
Together, their combined talents pro-
vide for expertise in every radio for-
mat that is important to Sive, as well
as field promotion and strategy. The
enthusiasm, passion, and drive they
bring to the company is dynamic. and
[SRG President/CEO] Seymour Stein
and I are proud to have them on the
Sire team and to provide them the

’ leadership opportunity that they each

so richly deserve.”

Pinlac’s career includes stints as
Promotion Manager far RCA
Records; he’s also worked with
MCA Records and BMG Entertain-
ment. Trahan has worked for MCA
Records, Enigma Records. and Rest-

less Records.

|
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“sex'andhéahdy”

the first single from the self-titled album
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marcy ‘.playground ‘

o

Exploding at Radio with over 1500 spins
at Top 40 and Adult Formats!

Modern Adult Monitor 23*-19*
Top 40 Monitor 74*- 43*

R&R CHR/Pop Debut @
Added This Week At:

WBZZ WALC
WFLZ KBBT
KSLZ Kzz0
WZPL WPNT
WLSS WWHT
WFLY KJYO

Major Airplay At:
KFMB-50x  KYSR-40x
WDCG-53x KALC-46x

KBKS -21x  WSTR-22x
WPLL-28x  WZNY-34x

Album Certified GOLD
Scanning Over 30k Per Week!

Early Callout At:
WSTR - 60 Total Spins
Only 54% Familiar
Already #19 In Overall Callout Scores
KBKs - #5 Qverall After 61 Spins

5
3

ON TOUR
EVERYWHERE!

Produced by John Wozniak Management: Blake & Bradford
www.marcyplayground.com Csoctol.

MUSIC TELEVISION®

Heavy

MUSIC FIRST

Custom

R R Y T

ET TALK.

Three Of Hearts: Radio Celebrates Valentine’s Day

hen Cupid’s arrow strikes, radio

promotion directors are more

than willing to help the cause.
Here are a few of this year’s more intriguing
efforts.

First a wedding, then a fastbreak:
Consider the case of WOAI-AM/San
Antonio’s Valentine Promotion — a
wedding performed during a timeout at the
San Antonio Spurs/Phoenix Suns basketball
game at the AlamoDome. The lucky couple
was selected from contestants who
submitted entries detailing why they love
the Spurs so much and why they wanted to
be married during the game. The reception
was held in a luxury suite at the arena, and
the couple will be flown to Phoenix for a
honeymoon.

Cupid canned in Columbus: Jacor/
Columbus teamed up with Budget Car
Rental and a local hotel for a different kind
of valentine tradition: The station awarded
free weekend car rental and a night at the
inn to the first 100 people who dropped by
Budget on Valentine’s Day with a bag of
canned goods and a blanket. All donations
go to a local homeless charity.

For The Unlucky In Love ... KMXB-
FM/Las Vegas is hosting its “I'm A Loser II”
Valentine’s Day mixer again — this year on
Friday the 13th! More than 400 “losers in
love™ got together at last year’s soiree. On
this year's unluckiest day, the station is
making it even more difficult to avoid
making a love connection: To ensure a
higher singles turnout, the station awarded
listeners tickets in groups of three!

} Z100 Skating On Thin lce!‘

Was that really Tonya Harding spotted
rinkside at the Winter Olympics in Nagano,
Japan for Tuesday night’s pairs finals? Nah,
just a blow-up doll that KKRZ/Portland’s
Dan O’Clark and John Murphy dressed in
a blue velvet skating outfit and a photocopy
of Harding’s face. To complete the
ensemble, they stuffed a cigarette in her
mouth and placed a sign on the doll's
backside that read “Shrine to Tonya
Harding.”

Late Flash: Jacor has entered into an
agreement to buy KTCL/Denver from
Tsunami Communications. The company
takes over with a time brokerage agreement
today (2/13). Jacor Classic Rock (and
former KTEG/Albuquerque) PD Mike
O’Connor will oversee operations; longtime
PD John Hayes exits.

XTRA/San Diego PD (and four
handicap golfer) Bryan Schock received
somewhat of a shock last week when — as
a last-minute addition to the Buick
Invitational Pro-Am tournament — he found
he’'d been paired up with phenom Tiger
Woods. “At the time | walked off the last
green, | had no idea what | scored,” Schock
says. Schock, who turned down a standing
offer of $50,000 to give up his spot with
Woods, shot an 88.

Wondering what kind of direction MTV
might take under new Exec. VP/Development
Brian Graden? Word out of New York has
the network green-lighting pilots for more
than a dozen new shows, including
comedies, dramas, and music-themed talk
shows. If the new slate of shows makes it to
air, there may be even /ess “M” in MTV.

} Wanted: Dead Or Alive {

The FCC is hot on the trail of Southern
Nevada Radio Inc. over an unpaid
indecency fine — even though the company

Continued on Page 24

Rumors

* Is Arnon Milchan's New Regency talking turkey with
Trauma Records’ Rob Kahane about a merger? Does
Disney fit in this picture?

* Are the i's being dotted and thg t's being crossed
on the deal to bring RCA Sr. Dir./Rhythm Crossover
Jerry McKenna into the open PD chair at WWKX/Prov-
idence?

* |s KKBT/L.A. APD/MD Mariama Snyder about to
jump to the “records” side of the industry?

* Will the new owners at KWNZ/Reno move it back
in more of a Rhythmic direction?

* Will WBCN/Boston 20-year afternoon vet Mark
Parenteau join Classic Rock WAXQ/NY by the time
you read this?

WAWWW-americanradiehisterr-eerm—
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#1 Most Added Two Weeks In A Row/!

R&R Debut®

Modern Rock Monitar Debut 33*

On Over 30 Stations in the First Two Weeks!

New Adds Inchude: ’B(llg Spins At:

WXRK - 20x
KITS KOME 30x
WHFS KNRK 24x
99X WXDG 25x
KEDJ WBRU 15x
WPLT WFNX 16x
WLUM WRAX 33x
WBZU WRXG 30x
WRXR WENZ 19x
KFRR KPNT 13x
KFMA KROX 16x
and many more! KNDD 14x
KEDG 19x

the first single from the new album

ALL THE PAIN MONEY CAN BUY

Adult Alternative

Most Added Two Weeks In A Row!

New & Active

On Over 20 Stations In The First Two Weeks!
New Adds Include:

WBOS KAEP KRSH WDOD

&i&s ins At:
RV 11x WXPN 7x WRNR 13x
KZNZ 25x KGSR 11x KXPK 9x

Hot AC

Most Added Two Weeks In A Row!
New & Active
On Over 15 Stations!
New Adds Include:
WBMX KINP KVSR KOSO
Big Spins At
SR 22x WPNT 23x KSTZ 20x
KLLY 8x WAKS 5x

produzed by Julian Raymond and Fastball -
Mixed by Chris Lord-Alge HOllyWOOd
Russell Carter Artist Management =

http:/ /www.hollywoodrec.com/fastball B E € O R D S
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PRINCE BE

featuring KY—MAN' MAR LEY

“GOTTA BE...
MOVIN® ON UP”

from the movie SENSELESS

XHTZ

WBTT
KUBE
KQKS
KHTS
WHHH
KYLD
WNVZ
KCAQ
KWNZ

GEESTREET [ 12

Continued from Page 22

no longer exists. The commission last
Thursday (2/5) issued an order to SNR to
pay up on the $8000 notice of apparent
liability it received in August 1994, when it
owned KKLZ-FM/Las Vegas. The station
apparently ran afoul of indecency

standards on two occasions in March 1994,

when its Johnson and Tofte Morning Show
aired material that included a children’s
tune about anal sex. But the next year —
before the FCC could collect on the fine —
SNR sold KKLZ to Max Media Properties
and subsequently disbanded, according to
a station source. That won't deter the
commission, according to Enforcement
Division Asst. Chief Edythe Wise. She told
R&R that if SNR’s principals cannot be
focated, the case could be referred to the
Department of Justice.

Will consuitant Randy Lane be
working with KYSR/L.A’s new morning
show when it hits the airwaves Monday?
Meanwhile, current morning host Larry
Morgan s'egues to middays; Merilee Kelly
and late-nighter Gary Thompson exit.
Also, Bradiley joins from KROQ for late-
nights, and Leigh Ann, formerly of
crosstown KIBB, joins for weekends. Are
more changes on the way?

Clear Channel VP/Tampa
David Manning is named
VP/Tallahassee, overseeing
its five stations there.

Cumulus resets the
management tier at its
Amarillo, TX stations:

Rumbles Pt. 1

* WKXB/Wilmington, NC MD Joey D adds PD duties.

* Former WWWW/Detroit AM driver Karen
Dalessandro picks up wake-ups at WMIL/Mil-
waukee.

« Eighteen-year WLS-AM/Chicago personality
Catherine Johns joins John Records Landecker in
mornings at crosstown Oldies WIMK-FM.

* WHZZ/.ansing personality Mike Sinclair exits for
PD duties atWZOQ/Lima, OH.

* KIXY/San Angelo, TX PD/morning driver Beau
Richards segues to the PD chair at WNST/Charel-
ston, SC.

» WSKS/Utica-Rome, NY names former WSPK/
Poughkeepsie PO Stew Schantz PD. He replaces Bill
Catcher, who resigned to become OM/PD at WILN/
Panama City, FL.

* Former WFLZ/Tampa PD Jeff Kapugi brings
aboard 'FLZ morning stars MJ & BJ via satellite for his
new station, co-owned Jacor CHR KSLZ/St. Louis.

* Former KZHT/Salt Lake City MD/afternooner
Dr. Doug takes the MD/mtdday opening at KKLQ/
San Diego.

e KHOM/New Orleans flips calls to KUMX tomatch
its Mix 104.1 handle.

- - *KHTT/Tuisa OM Sean Phillips adds consumng
duties at KDRE/Little Rock. .

* WZEE/Madison, Wi appomtsTommyBo Dean MD.

« WSTW/Wilmington appoints APD/morriing driver
JohnWiison PD; MD Wike Rossiadds APD stripes.
-« Tralyn Broadcasting's WLMNF-FM/Bilcx, MS names -
WBHV/State College, PA PDiafiernoon driver Dave
Daliow OM/afternoon personahty :

achabietar—eese:

David Manning

Crosstown KGNC-FM Station Manager Dan
Gorman joins the company as Market
Manager, while 21-year Amarillo radio vet Tim
Butler is named Market OM. Cumuius is in the
process of buying KPUR-AM & FM, KQiZ-AM
& FM, KZRK-AM & FM & KARX-FM there.

WROV/Roanoke, VA VP/GM Joe
Conway is promoted to Market Manager
for Atlantic Star’s six Roanoke stations.
WYYD GM Barbara Rexrode and GSM
Mike Slendski exit.

WSKQ-FM/NY morning host Junior
Hernandez died last Wednesday (2/4) after
suffering from a heart attack outside the
station’s studios. He was 34.

} - Nautical By Nature {

Thanks to the Gavin convention, many of
the industry’s finest gathered for some fun in
San Diego. Of course, when you get that many
industry foiks together, there are bound to be
some, uh, interesting anecdotes. We found two
seafaring stories particularly amusing.

Incident No. 1: Time to give Epic
promo whizzes John Boulos and Dale
Connone “props,” so to speak. After a
discussion of expert boatmanship, the two
took a powerboat out for a spin.
Unfortunately, the guys ended up on the
rocks... and we're not talking cocktails.

Incident No. 2: This one took place on
a dock where a party boat was tethered.
With more than 300 conventioneers
gathered, the dock apparently couldn’t
handle the strain. After a while, it started to
sink, and surprised partygoers soon found
themselves knee-deep in San Diego Bay!

Speaking of the Gavin, after taping the
“Legends Of The Airwaves” panel, “Radio’s

Continued on Page 26

Bt

PROMO OF THE WEEK — Why hand out business
cards when you can offer a bookmark ? WB/Nashville
Sr. VP Bob Saporiti has taken a “novel” approach to
networking... the bookmark’s got all his info plus a "yes-
terday and today” look at the Country promo domo.
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Re-add to HEAVY 1 Medium

Soundscan' 30-23* (42,300 Units This Week!!!/Certified Gold!!!)
BIS Modern Rock 4-4*!M,odern AC 11-7*/Hot AC 23-18"

- Top 40 Mamstream Debut 40*

n&n Attematwe O/Hot AC @D- @

CHR/Pop @-€D

»*NIKE has selected “Bitter Sweet Symphony” to kick off their new “| Can” promotional

campa:gn Also watch for TV spot during Nagano, Olympnc Games

22 New Adds This Week Inc!ud!ng_.

KilSILos Angeles
KCHZ/Kansas City

'WPRO/Providence
KSMG/San Antonio

I )
I

Great Spins:

KYSR/Los Angeles 36x

KKPN/Houston 21x
WBMX/Boston 32x
KDMX/Dallas 26x
WVTY/Pittsburgh 26x
KALC/Denver 17x
KPLZ/Seattle 28x
KBKS/Seattle 25x
WNKS/Charlotte 21x
KZZP/Phoenix 26x
KAMX/Austin 38x
KOSO/Modesto 25x
WNTQ/Syrasuse 16X
KRUF/Shreveport 21x
WZNY/Augusta 20x
WPHOfProwdence 14x

WPLJ/New York
WALC/St. Louis
KMXB/Las Vegas
WSSX/Greenville

kA

WKCI/New Haven
KISN/Salt Lake City
KKRD/Wichita
-..and many more

 KLLC/San Francisco 21x

KHMX/Houston 24x
WXKS/Boston 26x
WPLT/Detroit 32x
WKRQ/Cincinnati 41x
WFLZ/Tampa Bay 31x
WLNK/Charlotie 23x
WDCG/Raleigh 42x
KYiS/Oklahoma City 39x
WABB/Mobile 28x
KBBT/Portland 35x
KJYO/Oklahoma City 15x
KTNP/Omaha 21x
KLLY/Bakersfield 22x
WFLV/Tallahassee 40x
WKQI/Detroit 16x

“*+Say | Can and Just Do It***

WNND/Chicago 27x
WSTR/Atlanta 30x
KPMB/San Diego 47x
WZPU/Indianapolis 24x
WLCE/Buffaio 40x
KKLQ/San Diego 30x
WSHE/Orlando 25x
WKZL/Green Bay 26x
WNCI/Columbus 15x
WMTX/Tampa Bay 26x
WPTE/Norfolk 25x
KVSR/Fresno 25x
WWLD/Tallahassee 21x
KLAZ/Little Rock 35x
w11cn-lart|'ord 30x

o
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Rumbles, Pt. 2

* WBIX (Big 105)/NY names RCS technician Russ
Egan MD. Sally Jesse Raphael producer Wendy
Lowy becomes Exec. Producer for Danny Bonaduce'’s
morning show, which also brings aboard Universal
Studios (Florida) Radio Broadcast Center Coord. Sta-
cy Horton as producer.

* WRKS/NY morning show Exec. Producer Wayne
Mayo adds MD duties.

* WFRY/Watertown, NY PD {.B. Green becomes
PD at co-owned WFRG/Utica, where he also does
PMdrive.

* Controversial KABC/L.A. talk host Larry Elder
reclaims his 3-7pm slot.

» KLDZ/Santa Barbara, CA debuts at 107.7 FM
with an Oldies format. Keith Royer accepts PD du-
ties. KIST-AM, which is simulcasting KLDZ until the
end of month, wil go all-Sports once the baseball sea-
son begins.

* Alternative WWCD/Columbus PD Jane Purcell
relinquishes her post for a 90-day leave of absence,
after which her status at the station will be resolved.
MD Andy Davis is named interim PD.

* KISN/Salt Lake City PD Burke Allen exits.

* KELO-FM/Sioux Falis, SD PD/MD Reid Holsen
is elevated to OM, and Nancy Carlsonbecomes APD.

* KRNB/Dallas APD/PM driver Mark Holland joins
KJCE-AM/Austin as PD.

* After spending 12 years managing Walt Disney’s
San Francisco-based attractions, Sue Muzzin returns
to KGO-AM & KMKY-AM as Dir./Mktg.

» Congratulations to Elektra Dir/Nat'| Promo Erik
Olesen and his wife Debra on the February 6 birth of
Ryan Joseph.

* Adam Sandler was busy, so Universal Records
New York regional David Nathan reportedly will have
to settle for Sister Hazel and Chumbawamba as the
entertainment when he marries fiancee Bradi on
March 21.

» Carey Davis named VP/GM of Spanish
Broadcasting Systems/NY.

* Curtiss Johnson upped to Station Mgr. of
KRXQ/Sacramento.

= Scott O'Brien appointed PD of WPOC/Baltimore.

v

« Infinity takes over Unistar Communications, with
Infinity Pres /CEO Mel Karmazin becoming CEO
of the network.

* Steve Candullo chosenVP/GM of WYNY/NY.

* R.J. Curtis returns to KZLA/L.A. as PD.

* John McCrae returns to KRQR/SF as PD.

* Craig Ashwood tapped as PD of KABL/SF

v

» David Gingold elected Pres./Barnstable Broadcasting.

* RKO Radio sets Dan Griffin as VP/GM and Lorna
Ozmon as Station Mgr. of WRKO & WROR/Boston.

* Harvey Pearlman appointed WMAQ/Chicago
VP/GM.

* JohnWetherbee promoted to PD of WFYR/Chicago.

* Lobster claws his way to mornings at KRQR/SF.

4

* Steve Edwards upped toVP of Malrite/California.

* Rich Robertson recruited as GM of
KOMO/Seattle.

* Carey Pall promoted to PD of WXKX/Pittsburgh.

* The Digital Revolution reaches radio as WDHA/
Morristown, NJ broadcasts the first CD in the

United States.

= Bob Payton returns to program X-ROCK/E! Paso,
which returns to 150,000 watts.

*» Ted Brown advances to mornings at
WNEW-AM/NY.

« John LaBella joins KLOL/Houston for mornings.

* Bill Balance hired by KFMB-AM/San Diego for

evenings.
‘Ed Levine lands at WKTK/Baltimore for evenings.‘
up in arms at NARAS over its handling of
the Grammys. Giuliani, reportedly red-hot
over an incident in which one of his
staffers was allegedly verbally abused, has

been quoted as saying that if NARAS
wants “to go back to L.A., they can”

Continued from Page 24

Best Friend” Art Vulo lost the digital
videotape of the event. He’s offering a
reward to anyone who’s captured the
event: (248) 355-0022.

Thirty-year Bay Area fixture KDIA/San
Francisco returns to the airwaves in the
1640 AM frequency formerly held by
Urban/Oldies KXBT. The new KDIA
promises to uphold the KDIA tradition of
commitment to the African-American
community.

A

PROMISE MAKERS

WBLI Long Island KSLZ St. Louis
WMGB Macon WBHT Wilkes-Barre
WYCR York WKCI New Haven
WNNK Harrishurg KYLZ Albuquerque
WQGN New London WKHQ NW Michigan
WWXM Myrtle Beach WJET Erie

and more!

® Debut (@ R&R CHR/Pop!
® A MOST ADDED at AC third week in a row!
o ¢X) - ¢ R&R Mainstream AC!

© Unbelievahle Showcase at Gavin
Top 40 Awards Lunch!

e Starting to buzz at Rhythm Crossover!

WBT/Charlotte PD Randall
Bloomquist is researching a book on
legendary talk show host Joe Pyne. If you
know or have worked with Pyne, contact
Bloomquist at (704) 374-3681.

Send us your StreetTalk! Contact Frank Miniaci
at 310-788-1650 or by e-mail at
miniaci@rronline.com.

> Big Apple, Sour Grapes 4

New York mayor Rudolph Giuliani is

® Phones starting everywhere!
® KEEP THE PROMISE!

JUST DAMN HAPPY TO BE ALIVE — Caught together-at a recent gathering are (I-r) Interscope Sr. VP Brenda
EIEKtT Romano and VP/Alternative Promo Lynn McDonnell, KLLC/SF PD Louis Kaplan, and KIS/L.A. PD Dan Kieley.
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AL PETERSON

The GM/PD Marriage

CJ Improving the most important relationship at your station

Among the recent crop of films from Hollywood is one
based on the Charles Dickens novel Great Expectations. That
phrase pretty nicely sums up the feelings between a PD and the
GM when their relationship first begins.

Unfortunately. much like in a
new mairiage. important matters
are too often left undiscussed.
They get clouded by the euphoria
that takes over when the relation-
ship is new. But once the “honey-
moon’ is over. too often one or
both individuals are disappointed
upon learning that there were un-
spoken expectations that were not
clearly articulated before the “cer-
emony.” The result is the all-too-
frequent quick departure of the
PD, accompanied by a terse press
release citing those good old
“philosophical differences.”

Like it or not, the lion’s share
of the responsibility for develop-
ing a good relationship between
the GM and PD falls squarely on
the shoulders of the GM. What
follows are some thoughts on
ways that both parties can improve
this most important of relation-
ships at your station. Because
when the PD and GM are work-
ing in sync, the biggest winner is
always the station.

PDs’ No. 1 Complaint

Time and time again I hear, “My
GM has me so busy with admin-
istrative duties that I rarely have
time to even think creatively about
the radio station. I should be do-
ing more competitive monitoring,
more talent critiques, and just
plain more thinking about what
can make the station better.” The
fact is, those who reach the GM’s
office at a radio station frequently

The single most
important training
any GM can give to a
PD about the
business of radio is
to teach them how
to read a P&L
statement, how to
formulate a budget
(both expenses and
revenue goals), and
then how to live
within that budget.

come up through the ranks as first
a salesperson, then a sales man-
ager. Most GMs, for better or
worse, tend to be goal/results-
oriented people. It’s the way they
have been trained. They feel more
comfortable when they can actu-
ally see tangible signs that people
are working.

Programming, however, is at
least as much art as it is science.
So, as a GM. it might be a good
idea to rethink how you are man-
aging your PD. While it may be
correct management style to have
salespeople turn in daily sales re-
ports and written reports of who

NEWS/TALK

they cold-called this week, that
sort of structure is counterproduc-
tive for PDs. Their ultimate suc-
cess should be judged on the rat-
ings they produce for the station.
A good GM should always hire the
best and most creative-minded PD
he or she can find. Then be sure to
hire them a good clerical assistant
to handle most of the paperwork.
Try to avoid overburdening the PD
with too many things that have lit-
tle or nothing to do with what is
coming out of the speakers. Be-
cause, ultimately, isn’t creating a
great product what you hired them
to do?

GMs Weigh In
With Their Concerns

As a GM (who preferred to re-
main anonymous) told me recent-
ly, “My PD is a good guy, but he
really seems to have no clue about
the business side of radio. He's
creative, and everybody likes him,
but he too often makes decisions
with no regard for how they could
affect our business.” While that
statement certainly isn’t true for all
PDs, it is, nevertheless, a common
complaint. )

This isn’t to say that a good pro-
grammer should make all of his or
her programming decisions based
on how they will affect the sta-
tion’s business. Frankly, in many
stations there can be far too much
concern as to how a client or group
of advertisers will react to a par-
ticular host’s opinion or a subject
being discussed on a talk show.
Every good talk manager knows
that advertisers simply cannot dic-

Continued on Page 30

N (and budget) Iocked up early

Value-Added Promotions

B Tips on avoiding on-air clutter

hy do salespeople call them “value-added” promotions,

when the PD cant see much value to them at afl? You
know what we're talking about here — those clutter-building
promotions that were once primarily the problem of music-
formatted stations. But with News/Talk stations garnermg
more and more of their share of radio advertising budgets,
value-added promotlons are something you'd best learn to
live with, With that in mind, here are a few tips on how you
can better manage your station’s promotlons that involve ad-
vertiser parﬂcnpatlon

. Generally speaking, there are two types of promotions mvolwng adver-
tisers, so you first need to define which type you are dealing with. First,
there are “strategic promotions.” These are the ones that you create as a
benefit to listeners, but which can (or must) involve a participating advertis-
er. Second is the“client-benefit’ promotion. These are usually presented to
you in prepackaged form, or you may be asked to develop an idea in order’
to secure a potential station buy. Client-benefit promotions shouid always .
be discussed and agreed upon internally before the buy is contracted. And
you should always set a limit up front as to how many of these can be on
your station at any one time.

* Learn the client's goals up front. What aspect of a product or service is
important to the client? Who are they trying to reach? What other media do
they plan to use to support the promotions? What are their expectations, °
and what will define the success or failure of the promotion?

* Do *Reach and Frequency” promo studies. Don't just assign a ran-
dom number of promos to a promotion. And don’t let a client dictate the

. number of promos, either. If the client (or your station’s salesperson) would
‘be comfortable with & buy of 25 or 30 commercials to get the job tone,

don'taccept the notion that it will take 50-100 promo spots to getthe job
done for the promotion! Remember, most listeners identify promos (es-.
pecially those with sponsor mentions) as commercials. Beware of per-
ceived clutter when you have too many “promos” on the air that are actu-

: any just mini-cormmercials for the participating advertiser.

¢ Set up standard promo packages. Work with your salas r'nan.-lgar to

. develop standard promo packages that offer clients a fixed number of pro-

mo spots based on reach and frequency and the dollar value of the buy to
the station. This way every salesperson can sell by the same set of rules
with regard to promonons on the station.

* Put a value on promos. it's amazing how most statsons simply pull a
number out of the air to “fatten up™a promotional proposal to a client.
Here’s an example of how to set realistic values an promos: Let’s say you. '
have a “standard” promo package of 35 promos a week (4 times'a day/ -
Bam-midnight, with a bonus promo in overnights}. Multiply that by 50% o
80% of the client’s top rate to come up with a value. For example, if the iop
rate is $40, 80% of that is $32. Therefore, $32 x 35 promas $1 120 in
promotional value. :

* Pian ahead. Don’t wait for an opportunity to come up to pﬁch a stme- '
gic promotion to a client. Think ahead! For example, pitch Christimas and’:" :
News Year's promotions in July or August Get the advertisar's &xpportf .

. Contituédon Page_so" -

See you there!

MR. HAMBLIN GOES TO WASHINGTON

Kent Burkhart, Director

Ken Hamblin will broadcast his daily show from Washington
. during the R&R Talk Radio Seminar. Meet him in the halls,
. by the elevator, in sessions, or in the lobby.

e > Ask him a question and he will definitely have an opinion.
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THE BLOOMBERG
MORNING SHOW

Nobody covers business news like Bloomberg.
Tapping Bloomberg's vast, worldwide news

resources, the BLOOMBERG MORNING SHOW '_
jump-starts the day with hi-test news—top

breaking stories, market updates, interview

and insight and analysis on the people and

events that move the markets. From Ted Turne

to Bill Gates to the gurus of Wall Street, the 4
&
BLOOMBERG MORNING SHOW delivers the %
)

news your audience wants. Lively, topical, and

up-to-the-minute—ready to drive in morning

drive-time listeners.

.- SEE US ATTHE |
R&R TALK RADIO SEMINAR
FEBRUARY 19-21

Airing 5 a.m. - 6 a.m. live for all time zones. o

Be the exclusive affiliate in your area. BlO
Call Mike Morrison at 212-318-2638. N e w
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The GM/PD Marriage

Continued from Page 28

tate the content of your station’s
talk shows.

On the other hand, good pro-
grammers understand that you do
have to maintain some balance.
And every programmer worth his
or her salt also knows that if their
radio station is not a profitable
operation, even the most creative
programming in the world will be
thrown out the window. The PD’s
job is to create entertaining pro-
gramming that will draw listeners
and advertisers to the station.

The Other Side
Of The Coin

Surprisingly. many PDs over the
years have told me that they are
virtually unaware of how the bud-
geting process at their station
works. They know that sometime
around November the sales man-
ager, business manager, and GM
are huddled for days on end in an
office, then, for the next 12
months. the PD has to ask the GM
if he or she can spend money on
one project or another. They fre-
quently hear how sales are “up”
or “down.” but don’t really know
how this is affecting expenses or
the station’s revenue goals.

Good GMs understand that it’s
important for their PDs to be inti-
mately involved in annual budget-
ing. Be sure that both your PD and
sales manager are actively a part
of this process. Just as you ask

here’s still tima for last- -
minute registrations for
the 3rd-Annual R&R Talk
Radio Seminar atthe Grand
Hyatt in Washington DC,
February 19-21. Call Carol
" Holt at (310) 788-1619 to-.
" day for registration informa-,
tion! Don't miss out! -

your sales manager to set revenue
goals, the PD must also sign on to
those projections and be clear on
how their department’s expenses
will impact those goals. They also
need to understand how ratings
will affect those goals.

This is something that GMs
routinely teach to their sales man-
agers in small-, medium- and
large-market operations. But, in
all but the largest markets, you’d

Like it or not, the
lion’s share of the
responsibility for
developing a good
relationship between
the GM and PD falls
squarely on the
shoulders of the GM.

be surprised at how many PDs are
relatively uninvolved in budget-
ing. Is it any wonder then that
they don’t think of the business
of radic when making their deci-
sions? The single most important
training any GM can give to a PD
about the business of radio is to
teach them how to read a P&L
statement, how to formulate a
budget (both expenses and reve-
nue goals), and then how to live
within that budget.

Setting Goals

It goes without saying that no
GM would ever call the sales man-
ager in a week before the end of
the month to say, “By the way,
here are your sales goals for this
month.” It just wouldn’t be fair.
Remember, PDs need goals set for
them, tco. As the GM, do you meet
regularly to discuss the company’s

NEWS/TALK

ratings goals for your station? A
PD needs to have a clear idea of
what the GM expects with regard
to 12-plus and target demograph-
ic goals. Ratings goals should be
set through mutual agreement of
what is realistically attainable, just
like revenue goals are set with a
sales manager. Periodic check-
point meetings should also be held
to review the goals and the
progress that is (or isn’t) being
made toward reaching them.

Honesty Is A Cornerstone

The relationship between the
PD and GM should contain the
cornerstone of any good relation-
ship — honesty. As a manager, al-
ways shoot straight with your PD
and expect the same from him or
her. There is nothing more dam-
aging to any relationship than the
breakdown of honesty. Here is a
personal example: Early in my ca-
reer, | programmed a station where
it was rumored that all the person-
nel were going to be let go and that
the station would then be automat-
ed. When I asked my GM, he tdld
me there was absolutely no truth
to the rumors.

One evening. I stopped into the
station after hours to pick up
something I’d left in my office.
Imagine my surprise when I dis-
covered the engineers unloading
a truck full of automation equip-
ment! When I confronted the GM
with my discovery the next morn-
ing, he told me that the equipment
was for another station the com-
pany owned. His face and body
language told me I was not get-
ting the truth. Shortly thereafter, I
resigned — not because the sta-
tion was to be automated, but be-
cause I knew the GM was not be-
ing honest with me. And from that
point on, I knew our relationship
could never be the same. (P.S.: The
station did automate about two
weeks after my departure!)

As the GM in any company,

Contlnued from Page 28
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Value-Added Promotmns

« Find common ground Most r;:lpam—genaratad pn:umnmns will come to”

* your desk complately one-sided. Don't react by simply rejecting it or send-
«. g a counterproposal that i just as one-sided to the station's benefit. Work
togethertoflnd away to satisfy both the station’s and the adverfisar's needs.

* Present and foliow up all promotions in writing. All promational propos-

“als involving clients should be agréed to by both the stafion and the adver-
atiser In writinig, 50 that there i no confusicn or miscommunicaticn abeu.

. what is being promisad and who will provide what It's also a good idea to
* do a written assessmant after the promation to“Monday morning quarter-
back" how things went — would you do it agatn how could it have been

" e Set limits. A good rule.of thumb is to have no more than ong “major"
and two “minor” promotions on your station at any given time. And ahways
be sure that the promation thatis on your air for imaging purposes is getting
the primary exposure on your station. Don't hand over the keys to the sta- -
tion to an advertiser's promotion no matter how big the buy!

there are, understandably, certain
business issues that you cannot
discuss with everyone in the sta-
tion. But you must trust your PD
and involve him or her as far as
you possibly can. Teach them that
an honest and straightforward re-
lationship is what you offer and
what you expect in return. And
encourage them to have that same
approach with their staff, too.
There is no substitute for an hon-
estenvironment in which to work.
Any business expert will tell you
that the breakdown of honesty is
always the undoing of even the
best of organizations.

Be Realistic

In some stations, depending on
market size, the sales manager may
carry a small list of house accounts
(or, sometimes, no accounts at all),
so that they can devote most of their
attention to maximizing the efforts
of the salespeople and raising sta-
tion revenues. Yet, in that same sta-
tion, the PD may be asked to be the
PD (with all of the duties required
of that position), the promotions di-
rector, the marketing director, and,
frequently, an on-air host (some-
times six days a week!). A heads-
up GM knows that you can stretch
your PD too thinly by expecting
them to be the manager of all things
short of sales. The result? A PD

who is bound to fail in one or more
critical areas, and who, conse-
quently, falls short of expectations.

So, what’s the bottom line? As
I mentioned at the top of this col-
umn, GMs must take the largest
share of the responsibility for the
development of a good mutual re-
lationship between themselves
and the PD. Teach your PD to be-
come a better manager by getting
him or her more involved in the
day-to-day business of the radio
station. Be sure to set mutually
agreed upon and realistic ratings
goals up front. And make your PD
learn how to develop and plan a
budget and then how to stay with-
in it.

In other words, hire the best PD
you can find, clearly communicate
your goals and expectations, then
stand back and let them do their
job. Certainly, as a good GM,
you’ll keep a watchful eye on their
progress, but try to avoid constant
second-guessing. You can only
develop a better manager by be-
ing a better manager.

TALK BACK TD R&R!

If you have questions or com-
ments that you'd like to add,

call Al Peterson at (619) 486-
7559, fax (619) 486-7232, or
e-mail alpeterson@ aol.com.

Your talk station could have these demos
(by Spring!)

#1 Adults 25-54 Total Week
#1 Adults 18-34

..Just like “Real Radio 104.1” WTKS Orlando.
But we have to get started now.
Hey, we're good at this.

SABO vEDIA

Programming, Marketing
Bigger shares, younger demos

212.808.3005

email: Sabomedia@compuserve.com
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Stirring Up Your Oldies ‘Pool’

[ Veteran researcher Bill Moyes places emphasis on keeping the water fresh

Choosing music for your Oldies station isn’t brain surgery. In
fact, it’s more a matter of hydraulic engineering.

When veteran researcher Bill
Moyes refers to the “pool,” he’s talk-
ing about the oldies music catalog,
of course. If you still haven’t picked
up on the water analogy, you’ll have
a greater understanding when you
immerse yourself in Moyes’ philos-
ophy,

He elaborates,
“In CHR or Hot
AC, you don’t
have a large num-
ber of records that
you play. It’s a
small pool. On
the other hand, it
has a big river
running through
it, so there’s al-
ways fresh water.
It doesn’t sound
on January 8 like it sounded on No-
vember §.

“That’s not true in Oldies, and I
think some people have overlooked
that fact. If you don’t freshen the
music and keep abreast of the listen-
ers’ changing tastes, I don’t think an
Oldies station gets as big of a share
as it really could get. If you're the
only Oldies station — which is the
case in most markets today — a lot
of people think, ‘Well, ’'m going to
get the share that Oldies gets.’

“Oldies is only as good as you
make it. If you let it get stale, it will
get stale.”

What’s an Oldies PD or MD to do?
Moyes responds, “If I'm seeing any
movement that’s making a sizable
impact on the ratings, it’s that people
throughout the country are moving
toward more frequent tests each year.
It’s getting fresher.”

The use of Music Technologies’
Interactive music testing has provid-

Bill Moyes
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Fresh ways to image oldies stations:

WJMK .

ed programmers with more reliable
data concerning listeners’ musical
tastes. And once those tests corre-
spond to higher ratings, well, it gets
everyone’s attention.

“For most Oldies stations, we had
been doing one study a year, because
most people figure music never
changes,” Moyes says. “Now we’re
starting to do two and sometimes
three a year for some stations.”

Tastes Change In Oldies

Moyes admits that was easy for
some Oldies programmers to reach
the misconception that their audi-
ence’s music tastes don’t change.
“They're playing a lot of records. The
album stations are playing 900
records,” he says. “Those that are not
playing albums may be playing
around 550. That’s a lot of records.
The problem is that it’s a big pool,
but it’s a static pool. Unless you run
some water into it once in awhile, un-
less you check it out and refresh it, it
will remain static. And static water
can get stagnant.”

Noting that there are no hard-and-
fast rules when it comes to selecting
music, Moyes adds, “People are also
starting to realize that a music test at
any point in time in Colorado Springs
can be quite different than it is even
in Denver — never mind in Jackson-
ville. Looking at national lists and
deciding, ‘I'll move my records along
with the station I track in Philadel-
phia.’ doesn’t work as well as doing
it yourself in your own town. Tastes
are very local. They’re based on what
they’ve had in that market and what
they’ve had in that market recently.”

By tailoring their playlists through
music tests, programmers stand a
much better chance of capturing the

“

e Promo and ID Beds
e Punctuators * Stagers
e Listener Reactions ¢ Promo Parts

You get a 100 Track Kick-Off Kit and
a Brand New CD Every Two Weeks!
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key demos in their particular markets.
Moyes says, “Where Oldies really
takes off is with people in their 40s,
but it’s still doing well in 35-39 in a
lot of markets. Those are the stations
that are testing the music to tell the
full range of 35-50.

“You can make a nice living with
35-50. If you let it get older and older
— because you’re playing the same
Oldies or not staying in touch with the
tastes of the 30-50-year-olds in your
market — then it can get stale on you.
Your 25-54 shares can start to go down.
Your 12+ might stay okay, but your
25-54 shares will start to wane.”

Explaining that the gender of listen-
ers is another key component, Moyes
says, “When you look at the female
side of the equation, you have to real-
ize that females are very sensitive to
music. People who are making mis-
takes musically — not keeping up with
the tastes of their market — are see-
ing trouble in their female numbers,
particularly younger females.

“One of the great tip-offs to this
is that they’re too heavily male-
weighted. They may be male 55%
or 60%. In most markets, if you're
really optimizing a total share, it
should be about the opposite; 55%
or 60% should be female.”

Old Vs. New Music Testing

Moyes admits that Oldies pro-
grammers have been slower to em-
brace the Interactive music testing
program. Once they grasp the pro-
gram’s potential, though, they’re sold
on the technology.

“They’'ve always done it the old
way,” Moyes explains. “Auditorium
testing is not as old as Oldies is, but
it was started in 1981. It’s a more
than 20-year-old methodology. so it’s
really a big deal for some of these
stations to be changing to the new
methodology. But they’re getting

G
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was originally anticipated.

that never was”

First Broadcasting Shelves Rock & Roldies

irst Broadcasting Networks has abandoned plans to launch Rock &

Roldies, a 24-hour Oldies satellite service programmed by the leg-
endary Bili Drake. The company announced plans for the service in Sep-
tember, during the NAB Radio Show in New Orleans.

First Broadcasting VP David Gates says the decision was made after
reanalyzing the original business plan. When they reached the bottom
line, the cost of bringing the service to the marketplace required-a much
larger capital outlay — for a significantly longer period of timg — than

“We provided the best Oldies product available,” Gates says. “Qur
costs to do that were significant. In programming staff salarigs alone,
we were spending a million dollars a year.”

Gates says sales efforts for Rock & Roldies were redesigried and
relaunched in mid-December. Noting that the network was i the pro-
cess of cultivating an affiliate base, Gates says, “The programming sound-
ed terrific. it was up and on the satellite. Bill Drake had done a great job
putting the team together and getting that world-class Bill Drake sound”

As one programmer noted after spending extensive time on the Dal-
las-based Rock & Roldies listen line, “it was the greatest radio station

back better results, and they’re see-
ing better results in their numbers.
From what I've seen, Interactive
technology is yielding better an-
swers and better results.”

Why were Oldies programmers
hesitant o use Interactive music test-
ing? “Oldies stations are steeped in
tradition,” Moyes observes. “The
whole thing is steeped in tradition.
Particularly at Oldies stations, there’s
some reluctance to go with the new
methodology. It’s just like there was
some reluctance from a lot of people
to go to computers. It’s just human
nature. But once they get on a com-
puter and see what it can do, there’s
no going back. The first time I ever
had voice mail, I thought, ‘What the
hell do I need voice mail for? Leav-
ing a message with my secretary
works pretty well” Now, I don’t know
how I lived without it.”

Explaining the Interactive music
testing procedures, Moyes says, “In-
stead of getting people in a hotel
room in the middle of the night with
a bunch of strangers, it’s taking place
where you listen to radio — which
is the home. Unlike a living room
test, it is a controlled environment,
in that the people are taking the test
over the phone.”

Potential candidates are screened
to determine their listening habits.
After being identified as a P1 of Old-
ies, the listener is provided with a
toll-free number to call. “You take
the test over the phone,” Moyes says.
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“The hooks are played down the
phone line to you. You hear the hook,
but you can’t vote until all of the
hook is played. Then you vote, and
it’s recorded.”

The digital technology goes be-
yond the audio being played for the
test-takers. “With analog, when you
do an Oldies test, what do they listen
to? They listen to hooks 1-700 or
whatever you're testing. The last 200-
300 songs, the votes will be marked-
ly lower than the first 200-300. You
know why? They get tired!

“In an Interactive music test, they
never get tired. If they get tired or
distracted, all they have to do is hang
up the phone. When they call back,
they put in their PIN number again,
and it starts right where they left off.”

The digital format also means that
all listeners are not presented the
musical hooks in the same order.
“The first person listens to songs 1-
700, Moyes says. ‘“The next person
starts at song 10, the next starts at
20, and the next at song 30. There is
a rotate command through the whole
thing, so there’s no order bias. The
scores are very consistent throughout
the whole test. It’s so much better.”

Moyes began using Interactive
music testing three years ago at sta-
tions he owned. After the system was
fine-tuned. the current version hit the
market in October. “Anytime a PD
learns about it, they never go back,”
Moyes says. “They learn what’s
wrong with the auditorium test.”

these and over 100+
stations have already
signed on.

Tons of special work parts:

* Year Collages °* Song Setups
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e ==,
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—_—
——

e Artist IDs * Birthday Greetings
e Special Weekends * Features

Make your oldies station glitter with GOLDMINE Production Parts! Call Radio Today at (212)581-3962
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Alternative Moving With
A Swing In Its Step

Natural growth, not hype, fueling interest in swing’s potential at the format

Chasing down styles of music and discovering ways to pro-
mote and program them to mainstream audiences — that’s an
integral part of this column and why it’s so much fun to write

each week.

While that’s a roundabout way
to talk about how a handful of
jazzy swing records have surfaced
at Alternative,
it’s important to
keep in mind,
because how ra-
dio and record
execs deal with
| swing has im-
plications for
other formats as
well. These pros
have to address
issues includ-
ing: When does
the buzz from the street become
loud and credible enough that the
music warrants airplay? Is the
music and the accompanying life-
style compatible with listeners’
expectations? And, if it fits the
format, what’s the proper way to
expose it?

o
It’s easy to get so
excited about these
new trends and to
want to play it all
because the songs
sound so hip. But you
can really overdo it in
the blink of an eye.
— Shellie Hart

Shellie Hart

Swing has been popular for
years with the alternative crowd,
thanks to its feel-good, retro vibe.
During the new-wave ’80s,
records from Joe Jackson and
Buster Poindexter (a.k.a. David
Johansen) livened up many a par-
ty, nightclub, and bar. That accep-
tance continues with today’s
younger consumers and is em-
bodied in the indie film Swingers
and the growing number of cigar
and martini bars and swing clubs
like the Derby in Los Angeles.
It’s also reflected in the popular-
ity of specialty lounge program-
ming at many College and Alter-
native stations.

Breaking To Mainstream

That street support ¢ventually
surfaced at mainstream radio last
year and resulted in enormous air-
play and sales for Carolina swing-
sters Squirrel Nut Zippers. Yet, it’s
only within the past month or so that
other bands — Cherry Poppin® Dad-
dies and Royal Crown Revue —
have walked through the doors
opened by the Zippers.

Alternative KEDJ/Phoenix PD
Shellie Hart says she first be-
came aware of the swing scene
about seven months ago and re-
alized that it was a valid move-
ment. Nevertheless, she says she
has had to rein herself in and not
gettoo carried away. “We’re pick-
ing and choosing our records
carefully. Obviously, we want to
acknowledge the vibe on the
street, so after a little research we
decided to pick the swing anthem
in our market, and that turned out
to be *Zoot Suit Riot.” They are
all great records, but it’s more like
a flavor of the format as opposed
to defining it.”

The excitement of exposing
something as fun as swing, says
Hart, presents a unique challenge.
“It’s easy to get so excited about
these new trends and to want to play
it all because the songs sound so hip.
But you can really overdo it in the
blink of an eye. We don’t want to
sound like we’ve jumped on anoth-
er bandwagon.”

Har:’s caution is a result of the
lesson she learned with grunge
and, most recently, ska. “We don’t
want o overfill the glass, and I
think many stations did with ska.
Listeners just got tired of listen-
ing to too many records that
soundead alike.”

Hart agrees that swing adds an-
other dimension to the format.
“Alternative is in such a great
space right now, because there are
so many different types of sounds
with a ton of street credibility.
Our job is to pick the best songs
of each genre and play them. It
takes us right back to where the
format was 10 years ago. And I
love it, because you get a little bit
of ska, rock, hip-hop, reggae, and
now swing.”

Listeners Open To
New Sounds

While it’s to be expected that a
left-of-center genre like swing
would work in larger cities, smaller
heartland burgs also are embracing
the sound. According to Alternative
WRAX/Birmingham PD Dave
Rossti, “My awareness of the popu-
larity of the sound goes back to
when I was in the Carolinas and saw
how people were groovin’ to the
Zippers. It’s just fun stuff. We
brought them here for our spring
concert and they went over very
well, and both singles were very
successful.” .

g As to why he
| continues to keep
| swing on the
| playlist, Rossi
i observes, “We'’re
1 taking advantage
of the nature of
the Alternative
listener, that they
are open to differ-
ent sounds and
like to be sur-
prised. You're not
going to see us go overboard. They’re
more flavor. But the listener per-
ceives thern as a cool break from nor-
mal programming. It keeps the sta-
tion unpredictable in a positive way.

“There comes a point when peo-
ple go, ‘What’s the opposite of
grunge?’ For every Sex Pistols there
is going to be a Bryan Ferry. It’s kind
of like when the Red Hot Chili Pep-
pers did a Stevie Wonder cover, and
all of a sudden I started seeing all

This album poked its
head up from the
rest of our releases
and sold 50,000
copies without any
mass media other
than college radio
and touring.

— Steve Leeds

Dave Rossi

of these skateboard punks into
Stevie Wonder. They did it because
the Peppers thought he was cool.”
Rossi doesn’t see any downside
in swing if the song fits. “Enough

R

m .

What | don’t want is the oversaturation
we saw with ska, where we played so
much that people got burned out. But,
on the other hand, what ska also
showed us is that there is a desire for
different sounds. Radio just screwed up
by shoving it down their throats.
— Dave Rossi

different sounds have worked, so
why not give it a shot? You can be
conservative and believe that what
you don’t play can’t hurt you, but if
you present it in the right way,
records like this could take you from
a six to a seven share. If an Alterna-
tive station can play Metallica,
which embodies a genre, then
what’s the risk in playing this?”

Rossi acknowledges the role ska
played in the emergence of swing
at the format and its immediate fu-
ture. “What I don’t want is the over-
saturation we saw with ska, where
we played so much that people got
burned out. But, on the other hand,
what ska also showed us is that there
is a desire for different sounds. Ra-
dio just screwed up by shoving it
down their throats.”

Numbers Vs. Lifestyle

On the label side of the business,
breaking swing acts presents a for-
midable challenge in loday S mar-
ket. As one label :
promo vet says,
Alternative has
become such big
business that
numbers take
precedence over
trends or life-
styles. Moreover,
it’s difficult to
convince aPD in
middle America
that something
cool is happening in Los Angeles.

It’s this type of hurdle that keeps
label execs focused on the basics.
Comments Universal Sr. VP/Pro-
motion Steve Leeds, “There’s a lot
of scratching and searching that has
to be done. Shellie was one of the
first people to do it, and I'm sure
there are similar scenes developing.”

Leeds draws several parallels be-
tween swing’s potential and ska’s
breakout. “It’s not the same audi-
ence, although there are similar at-
titudes. There’s a commonality be-
tween kids into ska and into the
Cherry Poppin’ Daddies.

“We’re looking at this as being
fortunate to have a song from an
album that poked its head up from
the rest of our releases and sold
50,000 copies without any mass
media other than college radio and
touring. That’s similar to what hap-
pened with Reel Big Fish. We were
able to take that initial buzz and
move the project further and ex-
pose it to a larger audience. Now
we have a gold album. But it’s all

Steve Leeds

*

about having the right song. We're
lucky to have the swing vibe,
which is added-value, because it
makes it hip and cool and adds an-
other element to it.”

Yet, until the doors open more
widely, Warner
VP/Alternative
Promotion Tom
Biery says labels
will continue to
Stress grass-roots
marketing and
promotion. “Re-
sistance has come
down, but it’s still
kind of hard. Part
of the reason it’s
coming down is
that these bands develop themselves.

“Royal Crown Revue has toured
and toured and toured. And they’ve
scanned about 75,000 records on the
album Mugsy without much airplay.
I’ve seen them go from playing the
Derby to a bunch of zoot suit kids
jitterbugging, to selling out the Pal-
ace and there’s no room to dance.
There’s a natural progression. Itisn’t
being hyped. People are starting to
catch the vibe.”

While no one’s saying swing will
be the savior for Alternative, Biery
says it’s important for the format to
embrace music and bands that have
developed in the way Royal Crown
Revue, the Zippers, and the Daddies
have. “Other formats are cherry-
picking Alternative, and the records
are leaving the format so quickly
that there’s no real artist develop-
ment. Here’s a style of music where
some acts have basically developed
themselves for the format. And
since not many people think the
music is going to cross over very
soon, Alternative can have it for a
long time. It becomes more vital for
the format.”

Other formats are
cherry-picking
Alternative, and the
records are leaving
the format so
quickly that there’s
no real artist
development.

— Tom Biery

Tom Biery
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Priestly ‘Pig’ Roaring Back ‘Two’ Rock

If consumers think this is the same
old Rob Halford, they’ve got anoth-
er thing coming. The former Judas
Priest frontman has come roaring
back with a project on Nothing/In-
terscope called Two and a new sin-
gle, “I Am A Pig,” that’s making im-
pressive inroads at Active Rock and
select Alternative and Rock stations.

N

break and then started playing the
music right after the new year.

One early supporter is KEGL PD
Greg Stevens. “It’s the perfect mar-
riage of sounds for the format,” he
says, “because, as programmers, we
have to deal with the older heavy-
metal fans and the kids who are to-
tally into the *90s stuff. But right

Two (faturing Rob Halford)

The single, executive-produced
by Trent Reznor, picked up out-of-
the-box adds at Active Rock heavy-
weights WRCX/Chicago, WYSP/
Philadelphia, KXXR/Minneapolis,
KIOZ/San Diego, WMMS/Cleve-
land. WXTB/Tampa, KBPI/Den-
ver, KUFO/Portland, and KSJO/
San Jose. Stations jumping the gun
included WRIF/Detroit, KEGL and
KTXQ in Dallas, WBZX/Colum-
bus, and KILO/Colorado Springs.
Also supporting the song are Alter-
native WXRK/New York, WXEX/
Providence, KCCX/Kansas City,
and KXTE/Las Vegas.

Signed to Reznor’s Nothing label,
Halford writes in his promo bio that
“when my last project wasn’t as big
a commercial success as 1 hoped it
would be, I felt it was time to get rid
of all the expectations people had for
me.” He writes later in the piece that
“Trent offered guidance and insight
to the songs, which I feel made them
stronger. And while there are many
character similarities between us, I
don’t feel either of us paint with the
same colors.”

Halford’s teaming with Reznor
has opened the doors at radio. In-
terscope Head/Rock Promotion
Rob Tarantino agrees that people
didn’t know what to expect when
the label initially informed radio of
the record. “They kind of let their
imagination go. But once they
heard who was involved, they were
very open. And once they heard the
song, we were able to get commit-
ments, because they were so excit-
ed about it.”

In setting up the project, Inter-
scope stuck to the basics. The la-
bel targeted Active Rock and select,
harder-edged Rock and Alternative
stations. Staffers began talking the
record up just before the holiday

now, the song’s appeal is skewing
younger, because it has much more
of a NIN feel than Judas Priest.”

Like many programmers, Stevens
started testing the song at night. “We
started getting immediate phones
from both camps. And when our
night jock told me about the calls,
and his opinion matched mine, we
decided to go with it”

WYSP PD/MD Neal Mirsky
agrees with Stevens that Halford,
Reznor, and producers Marlette and
Dave Ogilvie nailed the song.
“When I started playing it for peo-
ple, no one could guess it was
Halford, which is great in a
way. It means people were
judging it on the merits of the
song. I wasn’t that impressed
with his previous project, and
now he’s reinvented himself B
with the help of Trent. And it
works.”

Mirsky believes the song
could have a long shelf life
at Rock radio. “The song has
a very subtle hook that stays
in your head, kind of like the
first Days Of The New sin-
gle. Those songs tend to be
slow builders, but they can
last forever.”

Two’s album, Voyeurs,

Alternative, and Adult Alternative.
The list of stations playing the
song reads like a who’s who of the
industry: Alternatives KROQ/Los
Angeles, WNNX/Atlanta, and
WKQX/Chicago; CHRs WXKS/
Boston, WSTR/Atlanta, and
KKRZ/Portland; Hot ACs WPLJ/
New York, KYSR/Los Angeles,
KFMB/San Diego, and KALC/
Denver; and Adult Alternatives
WBOS/Boston, WVRV/St. Louis,
KGSR/Austin, and KXPK/Denver.
The 23-year-old Australian and
former star of the TV soap opera
Neighbours has already racked up
impressive sales and airplay in the UK
and other countries. The single.
which was one of her first demo re-
cordings, has sold over 1 million cop-
ies in the UK, and the album is plati-
num. Not surprisingly, her songs have
also been posted on the Internet.
Interestingly, the Internet connec-
tion has helped grow her U.S. fan
base, even though the single has only
recently been released to U.S. radio.
Comments Hot AC WKLI/Albany
PD/MD Louie Diaz, “The first time
we played it, our request lines lit up,
and some of those people told us they
had heard it on the Internet. They
thanked us for finally playing it.”
The airplay action in Albany also
highlights the song’s multiformat ap-
peal. Also reporting the cut are Al-
ternatives WQBK and WEQX,
Adult Alternative WXLE, and CHR
WEFLY. Diaz continues, “I think ra-
dio was starving for this type of
record. It’s going to be a war.”
Alternative WPLT/Detroit APD
Alex Tear shares Diaz’s feelings
about the song’s potential. “We had

Natalie Imbruglia

goes to retail on March 10. An
international tour is expected to be-
gin in March, with U.S. dates start-
ing in April.

Imbruglia Tearing
Up The Charts

Add Natalie Imbruglia’s new
single, “Torn,” to the list of records
that are tailor-made for instant, mul-
tiformat airplay. Over the past sev-
eral weeks, the song from the RCA
UK-signed artist has been the No. 1
most-added at CHR/Pop, Hot AC,

‘to move quickly, because we wanted

to take ownership.”” And the reason
he wanted to own it was because “‘the
song is perfect for our station. The tem-
pois greatly appreciated. It has a great
pop sensibility and flows and has
enough of an edge to give it credibili-
ty. It’s not pure pop candy. I also like
the way it sequences; we won’t have
any problem coming out of a Tonic
song and into a Ben Folds Five.”
Imbruglia’s album, Left Of The
Middle, hits stores on March 10.

e

~ Remembering A King;
= \e:.;> o HMQA _Folk“ero - i

Universal Music Group compilation and back catalog
imprint Hip-O will release the album Living The Dream
— A Tribute To Dr. Martin Luther King, Jr. on March 24.
The 14-track collection features God’s Property, Aretha
Franklin, Blackstreet, Mary J. Blige, Erykah Badu,
Patti LaBelle, and Imma-
ture. A portion of the pro-
ceeds will go to the Martin
Luther King, Jr. Center For
Nonviolent Social Change in
Atlanta ... Some of folk mu-
sic’s biggest fans will partic-
ipate in a Pete Seeger trib-
ute album set for release on
March 17. Titled Where Have All The Flowers Gone:
The Songs Of Pete Seeger, the two-disc set will feature
songs by Bruce Springsteen, Jackson Browne, Ani
DiFranco, and Judy Collins. Speaking of folk music,
former Blasters frontman Dave Alvin and Ramblin’ Jack
Elliot head up the Monsters Of Folk tour, beginning April
7 in Seattle. Tom Russell and Chris Smither are also
on the bill.

Studio Ses‘gions Set Stage For
Forthcoming Releases

Shirley Manson and the rest of Garbage are in band-
member Butch Vig's studio, putting the finishing touch-
es on their upcoming release, tentatively titled Version
2.0. The disc is expected to arrive in stores this spring
... The Butthole Surfers are close to wrapping up their
next album, After The Astronaut. Look for an April re-
lease ... Mick Hucknall and Simply Red are just about
finished with their forthcoming album, tentatively slated
for a spring release. With work on the album out of the
way, Hucknall has been asked to join a task force to
review the British government’s policy toward the music
industry. Other notable members include Beggars Ban-
quet chairman Martin Mills and Creation chairman Alan
McGee ... Meanwhile, word has it that Hole’s new disc
could be in stores as early as May 19 ... In other release
news, platinum-plus Georgia rockers Collective Soul
are set to begin work on their fourth album. The record
is expected on shelves in August or September.

Pete Seeger

Video Channel

A new music-video and entertainment channel is set
to debut this spring, with projected penetration to an
estimated six million homes. Access Entertainment
Network — an infomercial content provider — has inked
retailer Best Buy and such labels as A&M, Elektra, TVT,
and Virgin as charter program providers. Debut pro-
gramming will include genre-specific half-hour shows, a
30-minute show co-produced by Best Buy, and similar
features. initial programming will be televised several
times a day at hours yet to be determined ... And speak-
ing of Best Buy, the performer known as “AFKAP” has
signed on that retailer, Blockbuster Music, and Sam
Goody/Musicland to sell his limited-edition, four-CD set,
Crystal Ball. Street date is March 1.

' Their Aim Is True

Rhino is planning to release an album of Elvis Cos-
tello covers that features tracks from the likes of Paul
McCartney, Chet Baker, Johnny Cash, Dave Ed-
munds, and the late Roy Orbison ... A duetby Ken-
neth“Babyface” Edmunds and StevieWonder has
become an added highlight at the 40th Grammy
Awards. Also added to the performance roster lineup
are Leann Rimes, George Strait, and Luciano Pa-
varotti ... Lastly, sad to report the death of Beach
Boys founding member Carl Wilson. The guitarist
for the revolutionary surf-rock group died last week of
brain cancer at age 51. Additional condolences go
out to the family and friends of Slaughter guitarist
Tim Kelly and Austrian hitmaker Falco.
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'R&R’s exclusive sub-chart combining airplay from Hot AC, Alternalive, Adult Alternative, and CHR/Pop :

— TOTAL PLAYS o TOTAL i
o LW TW ARTISTTITLELABEL(S) ™ LW STATIONS/ADDS :

~+ 1+ MATCHBOX 20 3am (Lava/Atiantic) 1890 1938 41/
~ + € LOREENA MCKENNITT The Mummers' Dance (Quinian RoadWB) 1615 1537 430
s 3 THIRD EYE BLIND How’s It Going To Be (Elektra/EEG) 1564 1597 4100

5, 4+ SMASH MOUTH Walkin’ On The Sun (/nterscope) 1527 1684 3500
- 5 @ GREEN DAY Time Of Your Life (Good Riddance) (Reprise) 1516 1421 4300
o (@ BEN FOLDS FIVE Brick (550 Music) 1287 1209 42A
-7 7 LISALOEB | Do (Geffen) 1265 1276 3500
& & SARAH MCLACHLAN Sweet Surrender (Arista) 1261 1296 3800
1 @ VERVE Bitter Sweet Symphony (HutVirgin) 1237 1093 3972
s 10 TONIC If You Could Only See (Polydor/A&M) 1166 1231 341 RS b g
- 13 (D) BILLIE MYERS Kiss The Rain (Universal) 1095 1027 29A
— (D NATALIE IMBRUGLIA Tom (RCA) 923 580 38/
1413 ALANA DAVIS 32 Flavors (Elektra/EEG) 913 G222 3N
15 (O MARCY PLAYGROUND Sex And Candy (Capitol) 878 745 34N
1115 CHUMBAWAMBA Tubthumping (Republic/Universal) 876 1077 290
12 16 SUGAR RAY Fly (Lava/Atiantic) 864 1043 290
15 17 PAULA COLE | Don't Want To Wait (Imago/WB) 806 848 2500
w (D MEREDITH BROOKS What Would Happen (Capitol) 799 T4 230
— (D SAVAGE GARDEN Truly Madly Deeply (Columbia) 792 660 2072 _
19 € SISTER HAZEL Happy (Universal) B 152 e it i e

El Farwerd-thirki ives | i ives abo
. This chart reflects airplay from February 2-8. Songs ranked by total plays Contributing stations combine srwand-thinking swscutives lend thelr perspecinies aboul

from the Custom Chart functuon on R&R ONLINE ©1998, R&R Inc

New & Active Contributing Statmns

EOWIN MCCAIN I'll Be (Lava/Atlantic) CORNERSHOP Brimful Of Asha (Luaka Bop/WB) KPEK/Albuguerque, NM (HAC) KKPN/Houston, TX (HAC) WOCG/Raleigh, NC(CHR/F)
Total Plays: 641, Total Stations: 24, Adds: 4 Total Plays; 274, Total Stations: 12, Adds: 0 KAMX/Austin, TX(HAC) KOZN/Kansas City, MO (HAC) WZNE/Rochester, NY (HAC)

Pop/Alarnaotive music ond formatics each weelk.

PAULA COLE Me (/mago/WB)
Total Plays: 469, Totat Stations: 27, Adds: 3

CELINE OION My Heart Will Go On (550 Music)

Total Plays: 431, Total Stations: 11, Adds: 1

JIMMY RAY Are You Jimmy Ray? (Epic)

Total Plays: 360, Total Stations: 15, Adds: 0

BARENAKED LADIES The Old Apartment (Reprise)

Total Plays: 284, Total Stations: 10, Adds: 0

| PISTOLEROS My Guardian Angel (Hollywood)
Total Plays: 250, Total Stations: 13, Adds: 1

PEARL JAM Given To Fly (Epic)
Total Plays: 237, Total Stations: 12, Adds: 2

TONIC Open Up Yeur Eyes (Po/ydor/A&M)
Total Plays: 166, Total Stations: 11, Adds: 2

0ASIS All Around The World (Epic)
Totai Plays: 157, Totai Stations: 7, Adds: 0

KLLY/Bakersfield, CA(HAC)
WBMX/Boston, MA (HAC)
WLCE/Buffalo, NY (HAC)
WLNK/Charlotte, NC (HAC)
WTMX/Chicago, IL (HAC)
WXEG/Dayton, OH (Alt)
KALC/Denver, CO (HAC)
KXPK/Denver, CO (AA)
WPLT/Detroit, MI{Alt)
KVSR/Fresno, CA (HAC)
WJBI/Ft. Myers, FL (AA)
WKS|/Greensboro, NC (HAC)
WKZL/Greensboro, NC (HAC)

KMXB/Las Vegas, NV (HAC)
WLIR/Long Istand, NY (Alt)
KYSR/Los Angeles, CA (HAC)
WPLL/Miaml, FL (HAC)
WPNT/Milwaukee, Wl (HAC)
K0SO/Modesto, CA(HAC)
WPTE/Norfolk, VA (HAC)
WSHE/Ortando, FL (HAC)
WPLY/Philadelphia, PA(Alt)
KZON/Phoenix, AZ (Al)
KZZP/Phoenix, AZ (HAC)
WVTY Pittsburgh, PA (HAC) |
KBBT/Portiand, OR (HAC)

KZ20/Sacramento, CA tHAC)
WALC/St. Louis, MO (HAC}
WVRV/St. Louis, MO (AA)
KENZ/Salt Lake City, UT (AA)
KFMB/San Diego, CA (HAC)
KLLC/San Francisco, Ci (BAC)
KRUZ/Santa Barbara, CA {HAC)
WHPT/Tampa, FL (AR}
WMTX/Tampa, FL (HAQ)
WMBX/West Paim Beaeh, FL (HAC)
WXLO/Worcester, MA (HAC)

43 Total Stations

Songs ranked by total plays HAC-Hot AC Alt-Altemative AA-Adult Alttemative CHR/P-CHR/Pop
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Tapping Into The $7 Billion
Sponsorship Market

{1 CRM has successfully utilized a variety of non-spot and nontraditional
opportunities to bring in revenue

What'’s $7 billion between friends? That’s how much mon-
ey the International Event Group (IEG) estimates will be spent
by companies on sponsorships in 1998. If you want to put things
into perspective, that’s almost half of what was spent on all

radio advertising in 1997.

Here’s the coolest thing: These
sponsors typically don’t care about
cost-per-point, TSL, or gross
ratings points — some of the
very areas that have been |
holding back radio revenue
compared to that of newspa-
pers and TV. What these
companies do care about is
selling their product, gaining
exposure, and creating con-
sumer traffic, all of which
happen to be radio’s
strengths.

In part two of our inter-
view with Julie Wilson, VP/Market-
ing for Clear Results Marketing
(CRM) — the sponsorship and pro-
motional sales subsidiary of Clear
Channel Communications — she dis-
cusses some of what she has learned
over the past year, since CRM’s in-
ception. Currently, CRM employs a
staff of seven and is located in the
WHY1 (Y-100) office in Miami. But

Clear Channel is in the process of-

putting all its Miami stations and
Clear Results into one large building.
Opening Wallets

CRM'’s mission is to get advertis-
ers who have never spent money on
radio to open up their wallets for,
among other things, sponsorships and
event-marketing. What’s most amaz-
ing is that the majority of CRM’s
business does not include spots on the
radio station. Therefore, the compa-
ny is truly bringing in additional dol-
lars that advertising agencies rarely,
if ever, see.

Always looking for opportunities
to score non-spot and nontraditional
revenue, Wilson tells how Y-100
morning driver Footy recently pro-
vided one. “We have two other divi-
sions of Clear Results Marketing, a
print division and a product division.
Our product division is selling
Footy’s Hot Sauce as a spinoff of his
long-running charity event, the ‘Wing
Ding.’ We have placed the hot sauce
in grocery stores, and half of the pro-
ceeds from the product will go to the
charity, with the other half going to
CRM. That is another totally differ-
ent type of business that has nothing
to do with radio, yet is great promo-
tion for our station and morning
show.”

Another way CRM generates rev-
enue without using spots is through
its printing division. Wilson points
out, “We do printing for our whole
chain and save them money. We also

JulieWilson

go after clients who are currently
spending advertising dollars with us,
and we try to get their print
budgets as well.”

Wilson mentions Sandals
Resorts as an example of a
business that was not spend-
ing radio dollars, but that she
was still able to sign up as a
printing client. “I went to the
powers-that-be at Sandals
and asked, ‘Who does all
your printing?” We sent our
print guy in, and he now
does all their brochures and
other printing projects. We get a com-
mission. and they still save tons of
money.” Wilson estimates CRM typ-
ically saves their clients about 15%
to 25% of their printing budgets.
CRM’s print division is simply a
mark-up business, and CRM does the
marking up. Other companies the di-
vision has done work for include
Sunkist and Royal Caribbean Cruise
Lines. They also do projects like cal-
endars for the radio stations.

Avoiding Value-Added
Headaches

With time and money so precious,
CRM has been effective in helping
their clients to cut down on waste in
both of these areas. “We save many
of the participating Clear Channel
stations a lot of time by letting the
stations refer advertiser requests for
value-added promotions to us,” says
Wilson. “Stations are constantly
asked to do things on a value-added
basis for their clients.

“Now the stations have the ability
to say, “We can’t give you the spon-
sorship to the Wing Ding, because we
have a company called Clear Results
Marketing, and all of those products
belong to it, and they charge money
for them.’ It gets the station out of
that value-added monster. You know
they are still going to have to do the
‘Office Of The Day’ and things like
that, but from now on we don’t have
to be at the mercy of those clients who
are saying, ‘Give me the title spon-
sorship of the Wing Ding, because
I’m an annual supporter of the radio
station.” Now all of that inventory has
been shifted away from the radio sta-
tion.”

When Wilson and her staff go in
search of companies and their spon-
sorship dollars, they usually find them
with the help of the IEG or Brands
Week. “Once we call on a prospec-
tive company, we get to the VP of

marketing, because they have market-
ing dollars to create programs. They
have totally separate budgets from the
advertising departments.

“The reason we called the compa-
ny Clear Results Marketing instead
of something like Clear Channel Mar-
keting is because we did not want to
be sent to the advertising/sales depart-
ments of these companies. We were
afraid that if we picked up the phone
and said we were from Clear Chan-
nel Radio, we would immediately get
transferred to the advertising depart-
ment, where everyone else is attempt-
ing to get traditional advertising dol-
lars. Instead, we go to the marketing
department, which has huge budgets
typically not geared for radio expen-
ditures. It also avoids any conflict
with our sales department or adver-
tising agencies. As CRM, we are
viewed as a separate entity from the
radio stations; we just have them as
our partners.”’

See Me, Hear Me
« Buy Me?

Why did it take so long for radio
totap into these available sponsorship
and event dollars? Wilson feels that
it may not have been radio missing
out as much as it was a new directive
from the companies themselves who
don’t want to just hear their names
on radio stations anymore. “Coca-
Cola doesn’t want to hear, ‘Present-
ed by Coca-Cola.” That doesn’t do
them any good. If they can’t get to
their people and touch them, they are
not going to win in the marketplace.
They have created a demand for new
projects and new events instead of just
hearing a tag line. Today, they have
entire departments to do just that, so
we tap into those departments.”

If you think getting to these VPs
of marketing is an impossible task,
Wilson insists CRM hasn’t run into
any difficulties. Out of fairness, we
must point out that Clear Channel also
has a national agency (Clear Chan-
nel Radio) that helps open doors at
the Burger Kings and AT&Ts.

Wilson and Y-100 have been the
launching pad for CRM. Not all the
Clear Channel stations have set up
CRM offices yet. Clear Channel
prides itself on being decentralized,
so each radio station group or market
has the option to run each of their sta-
tions as they see fit. But with the rev-
enue success of CRM, most Clear
Channel properties have definitely
heard the message and are generat-
ing non-spot and nontraditional busi-
ness off of the events they do at their
radio stations.

“What we attempt to do here at
the national level is look through-
out our 168 radio stations and use
the power in our numbers. Say, for

== e emB -l

Sponsorship By The Numbers
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According to IEG. Inc. Chicago, IL

Approximately $14 billion will spent on radio advertising in 1998. Accord-
ing to IEG, $6.8 billion will be spent on sponsorships, creating tremendous
opportunities for radio stations to tap into.

Growth Vs. Traditional Media

e increase in 1998 spending over 1997
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During 1998, total dollars spent on traditional media such as sales promo-
tion are projected to grow 4.2%; advertising is estimated to gain 6.2%. In
the nontraditional media category, dollars spenton sponsorship are pegged
ata 15% growth rate.

1998 Spending Prolectmns

67% on sports it e
10% on entertainment tours gnd al:trantmns
9% on festivals, fairs, and ammai wuntﬁ .
8% on causes i

6% on arts/culture

If your station is going to go after the available sponsorship dollars, you
need to know where to go. There is a reason WFAN/NY is the No. 1 biller
in America. With 67% of sponsorship money being spent on sports, that's
an available pot of over $4.5 billion. The other $3 billion or so is being spent
by companies looking to sponsor entertainment tours, festivals, causes,

and the arts.

example, 45 of our radio stations
are running ‘Date Line,” which is
a telephone service. We think it
would make more sense to go to
Revlon, for example, and charge
them $100,000 to sponsor 45 of
these than to have each station at-
tempt to sell it individually. It’s just
putting all of your abilities togeth-
er. We try to leverage and find all
the synergies within all our mar-
kets and formats, and then combine
them to leverage them nationally.”

When CRM began about a year
ago, the original plan was to do this
for just the South Florida market.
However, when Wilson was given
the opportunity to pitch the idea
to Clear Channel Chief Lowry
Mays, he liked it once he under-
stood that it was going to be an-
other profit center.

“Mays really saw the big picture
and the synergy of it,” remarks Wil-
son. “He knew that Clear Channel
was going to explode, and it was re-
ally his vision to interweave us all
together, where initially we were just
focused on this market. The corpo-
rate office just loves it, because it
turns a profit and they’ve created a
business that they didn’t have to go
buy a license for or a tower. There is
not a tremendous amount of invest-
ment or capital; it just takes a lot of
brainpower. The way we look at it,
the radio station sells the doughnuts
and we sell the doughnut holes. We
don’t leave anything on the table,
and we don’t waste anything. We sell
every opportunity we have.”

Julie Wilson can be reaehed
at (954) 463-9299 x 876 or at
jwilson@clearresults.com

ananas aaaricanradinhicton: oo


www.americanradiohistory.com

CHR/POP

FEBRUARY 13, 1998

LR s

LS

37

 E— TOTAL PLAYS E— TOTAL

3w W W ™w ARTISTTITLE LABEL(S) ™ LW W 3w STATIONS/ADDS
;2 1+ € CELINE DION My Heart Will Go On (550 Music) ~ 7421 7286 6820 5445 132A
11 2 @ SAVAGE GARDEN Truly Madly Deeply (Columbia) 7149 7079 6951 6804 13300
s o 4 € MATCHBOX 20 3am (Lava/Atlantic) 6267 5995 5531 5470 13211
« 3 3 @ BACKSTREET BOYS As Long As You Love Me (Jive) 6146 6126 6079 6109 130/0
3 a4 s 5 SMASH MOUTH Walkin’ On The Sun (Interscope) 5153 5375 5896 6139 121/0
o ¢ o @ JANET Together Again (Virgin) 4646 4569 4432 4328 115/0
& s & 7  USHER You Make Me Wanna... (LaFace/Arista) 4465 4633 4891 5219 105/0
5 7 o6 & ROBYN Show Me Love (RCA) 4457 4815 5087 5452 110/0
i 1 1w @ BILLIE MYERS Kiss The Rain (Universal) 4306 3886 3428 2949 123/5
2 s 7 1o CHUMBAWAMBA Tubthumping (Republic/Universal) 3779 4787 5670 6265 109/0
3 19 14 @  JIMMY RAY Are You Jimmy Ray? (Epic) 3731 3233 2581 1642 1314
s 14 13 @  GREEN DAY Time Of Your Life (Good Riddance) (Reprise) 3459 3412 3125 2956 118/1
1 100 1 13 LISALOEB | Do (Geffen) 3233 3677 3856 4030 96/0
i 15 15 &) THIRD EYE BLIND How's It Going To Be (Elektra/EEG) 3217 3074 2961 2838 115/0
s 2 v @ ‘NSYNCI|WantYou Back (RCA) 3132 2674 2064 1235 120/5
s 1 1 16 SUGAR RAY Fly (Lava/Atlantic) 2968 3416 3719 4471 104/0
% 2 1 ) LOREENA MCKENNITT The Mummers'... (Quinlan Road/WB) 2801 2530 2327 2035 112/4
27 2 20 )  ALL SAINTS | Know Where It's At (London/Island) 2649 2517 2305 1951 11773
12 1 16 19 MEREDITH BROOKS What Would Happen (Capitol) 2624 2976 3141 3107 87/0
5 2 2 @  AEROSMITH Pink (Columbia) 2482 2444 2388 2226 100A
BREAKER @  SPICEGIRLS Too Much (Viginy 2352 1980 1638 1138 108/
2 18 19 2  SARAH MCLACHLAN Sweet Surrender (Arista) 2255 2528 2615 2383 83/0
BREAKER @ K-l & JOJO All My Life (MCA) : 2244 1881 1553 925 1028
BREAKER @ WILL SMITH Gettin’ Jiggy Wit It (Columbia}. 2223 1960 1696 1609 93/6
1 17 2 25 PAULA COLE | Don’t Want To Wait (/mago/WB) 2198 2335 2738 2996 81/2
2 2 2 2 INOJLove You Down (So So Def/Columbia) 1772 1970 2233 2445 53/0
19 21 22 2 NUFLAVOR Heaven (Reprise) 1748 2208 2440 2566 62/0
13 20 2 28  ALLURE All Cried Out (Track Masters/Crave) 1714 2093 2533 3097 611
23 25 25 20 BLESSID UNION Light In Your Eyes (Capitol) 1713 2152 2301 2312 57/0
77 1 22 3  BRYAN ADAMS Back To You (A&M) 1669 2438 2904 2885 64/0
— a3 € BEN FOLDS FIVE Brick (550 Music) 1626 1211 921 560 90/8
s 3% 2 € BOYZI MEN A Song For Mama (Motown) 1440 135 1174 992 68/2
— — @ € AQUATurn Back Time (MCA) 1413 834 198 5 9512
s w wu € UNCLE SAM | Don't Ever Want To See You.. (Stonecreek/Epic) 1349 1258 1129 1069 66/6
2 3 3 € NOTORIOUS B.I.G. Mo Money Mo Problems (Bad Boy/Arists) 1260 1194 1303 1407 41A1
€ NATALIE IMBRUGLIA Torn (RCA) 1255 319 77 22 100/36
2 28 a1 a7 ALANA DAVIS 32 Flavors (Elektra/EEG) 1244 1675 1911 1862 58/0
— & « €D VERVE Bitter Sweet Symphony (Hut/Virgin) 1189 865 642 522 6710
a7 35 3 3 MASE Feel So Good (Bad Boy/Arista) 1138 1173 1235 1226 58/0
s 33 33 4  SISTER HAZEL Happy (Universal) 1114 1286 1368 1356 54/0
29 3 35 a1 SOMETHIN’ FOR THE PEOPLE My Love Is... (Warner Bros.) 997 1210 1436 1788 391
— & « (P EDWIN MCCAIN I'll Be (Lava/Atlantic) 947 799 677 572 6173
— a7 4 € SHANIA TWAIN You're Still The One (Mercury) 857 722 601 390 61/4
39 4 4 4  BOYZ I MEN 4 Seasons Of Loneliness (Motown) 807 874 950 1130 26/0
a3 3 45 LOS UMBRELLOS No Tengo Dinero (Flex/Virgin) 798 921 977 972 3110
@ MARCY PLAYGROUND Sex And Candy (Capitol) m 490 292 160 63/16
@ TONIC Open Up Your Eyes (Polydor/A&M) 710 439 100 — 58/4
@ DAKOTA MOON A Promise | Make (Elektra/EEG) 705 370 13 — 6712
@ 4 45 49 LUTRICIA MCNEAL Ain’t That Just The Way (Crave) 699 740 740 682 37/0
@ JONNY LANG Missing Your Love (A&M) 639 551 356 51 52/6

BREAKERS.

SPICE GIRLS
Too Much (Virgin)
TOTAL STATIONS/ADDS

108/4

K-Cl & JOJO
All My Life (MCA)
TOTAL STATIONS/ADDS

102/8

WILL SMITH

Gettin’ Jiggy Wit it (Columbia)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS

2223/263 93/6

TOTAL PLAYS/INCREASE CHART

2352/372

TOTAL PLAYS/INCREASE CHART

2244/363

CHART

MOST ADDED -

ARTIST TITLE LABEL(S)

ERIC SLAPTON My Father’s Eyes (Duck/Reprise) 86
TUESOAYS It's Up To You (Arista) 52
NATALIE IMBRUGLIA Torn (RCA) 36
PAULA COLE Me (Imago/WB) 18
RICHIE SAMBORA Hard Times Come Easy (Mercury) 17
USHER Nice & Slow (Laface/Arista) 17
MARCY PLAYGROUNO Sex And Candy (Capitol} 16
AQUA Turn Back Time (MCA) 12
DAKOTA MOON A Promise | Make (Elektra/EEG) 12
CHUMBAWAMBA Amnesia (Republic/Universal) 10

ADDS

VERVE Bitter Sweet Symphony (Hut/Virgin) 10
MOST INCREASED
PLAYS ToTaL
ARTIST TITLE LABEL(S) {NCREASE
NATALIE IMBRUGLIA Torn (RCA) +936
AQUA Turn Back Time (MCA) +579
JMMY RAY Are You Jimmy Ray? (Epic) +498
‘N SYNC | Want You Back (RCA) +458
BILLIE MYERS Kiss The Rain (Universal) +420
BEN FOLDS FIVE Brick (550 Music) +415
ERIC CLAPTON My Father's Eyes (Duck/Reprise) ~ +374
SPICE GIRLS Too Much (Virgin) +372
K-Ci & JOJO All My Life (MCA) +363
PAULA COLE Me (Imago/WB) +335
OAKOTA MOON A Promise | Make (Elektra/tEG)  +335
HOTTEST
RECURRENTS

ARTIST TITLE LABEL(S)

MATCHBOX 20 Push (Lava/Atlantic)

SISTER HAZEL All For You (Universal)

THIRO EYE BLINO Semi-Charmed Life (Elektra/EEG)
LEANN RIMES How Do | Live (Curb)

JEWEL Foolish Games (Atfantic)

BACKSTREET BOYS Quit Playing Games (With...) (Jive)
ROBYN Do You Know (What It Takes) (RCA)
WALLFLOWERS One Headlight (/nterscope)

OMC How Bizarre (Huh!/Mercury)

MARK MORRISON Return Of The Mack (Atlantic)

Breakers: Songs registering 2000 ptays or more for the first time. Bullets

This chart reflects airplay from February 2-8. Songs ranked by total plays. Highlighted songs indicate Breaker.
135 CHR/Pop reporters. 134 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc.

ded to songs gaining plays over the previous week. if two 30ngs are
tied In number of plays, the song being played on more stationa |s placed
first. Most increased Plays ists the songs with the greatest week-to-week
increases in total plays. Welghted chart appears on R&R ONLINE.
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EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIM:

CALLOUT AMERICA.

3, 1998

CaLLout Americae song selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of January 19-25.

3w

4.14
3.88
3.83
3.66
3.62
3.67
3.44
3.68
3.67
3.60
3.43
3.49
3.60
3.43
3.58
3.46
3.62
3.56
3.52
3.24
3.13

3.22

2.94

TOTAL%
FAMILIARITY

85.6%

81.9%

76.9%
43.7%
66.3%
36.2%
75.4%
14.7%
96.1%
76.9%
62.5%
83.1%
69.0%
86.6%
45.7%
91.1%
46.2%
92.3%
96.8%
66.0%
93.1%
52.1%
39.7%
17.4%
49.4%
38.7%
63.0%
35.0%
94.3%
35.0%
29.5%
44.4%

TOTAL%
BURN

13.2%
17.9%
21.8%
10.2%
13.6%

1.4%
20.1%
18.6%
14.9%
22.3%
15.9%
25.3%
20.6%
31.0%
10.9%
42.4%
10.4%
41.4%
14.4%
17.9%
15.1%
15.9%
10.2%
28.5%
11.7%
10.4%
23.3%

9.4%

- 17.6%

9.9%
7.4%
16.6%

CHR/POP
ARTIST TITLE LABEL(S) ™ w 2W
CELINE DION My Heart Will Go On (550 Music) 430 433 4.28
SAVAGE GARDEN Truly Madly Deeply (Columbia) 3.88 3.86 3.92
USHER You Make Me Wanna... (LaFace/Arista) 3.87 3.90 3.83
K-CI & JOJO All My Life (MCA) 3.72 3.83 3.59
WILL SMITH Gettin' Jiggy Wit It (Columbia) 370 3.73 3.52
DRU HILL 5 Steps (/sland) 3.66 — —
MATCHBOX 20 3am (Lava/Atlantic) 3.66 3.70 3.57
JANET Together Again (Virgin) 3.64 352 3.50
BOYZ Il MEN A Song For Mama (Motown) 3.63 3.80 3.65
BACKSTREET BOYS As Long As You Love Me (Jive) 3.61 359 3.64
THIRD EYE BLIND How's It Going To Be (Elektra/EEG) 3.60 3.62 3.65
ROBYN Show Me Love (RCA) 3.56 3.64 3.49
INGJ Love You Down (So So Def/Columbia) 3.95 3.51 3.49
SMASH MOUTH Walkin' On The Sun (/nterscope) 3.55 3.67 3.68
BLESSID UNION Light In Your Eyes (Capitol) 353 337 3.42
SUGAR RAY Fly (Lava/Atlantic) 3.52 3.60 3.58
NU FLAVOR Heaven (Reprise) 3.50 350 3.48
CHUMBAWAMBA Tubthumping (Republic/Universal) 3.48 365 3.70
AEROSMITH Pink (Columbia) 3.47 339 3.48
GREEN DAY Time Of Your Life (Good Riddance) (Reprise) 346 3.49 3.49
MEREDITH BROOKS What Would Happen (Capitol) 3.41 315 3.33
BILLIE MYERS Kiss The Rain (Universal) 3.37 331 3.20
SISTER HAZEL Happy (Universal) 337 — —
LISA LOEB | Do (Geffen) 3.34 342 3.29
SPICE GIRLS Too Much (Virgin) 3.32 — —
ALANA DAVIS 32 Flavors (Elektra/EEG) 3.24 312 3.32
| SARAH MCLACHLAN Sweet Surrender (Arista) 3.24 310 3.13
ALL SAINTS | Know Where It's At (London/Island) 3.18 3.01 —
LOREENA MCKENNITT The Mummers’ Dance (Quinlan RoadWB) 3.16 3.24  3.13
‘N SYNC | Want You Back (RCA) 3.14 — —
BRYAN ADAMS Back To You (A&M) 3.05 3.08 2.88
JIMMY RAY Are You Jimmy Ray? (Epic) 29 279 —
Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total
familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song.
Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST: Baltimore, Boston,
Buffalo, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Orlando,
Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis. WEST: Los Angeles, Portland, Salt Lake City, San Diego, San Francisco, Seattle.
Songs are removed from Callout America after 20 weeks of testing. © 1998, R&R Inc.

CaLLouT AMERICA®

Hot Scores

By ANTHONY ACAMPORA

Is the pendulum beginning to
swing again? After a significant
period of big callout scores for Pop/
Alternative music, six of this week’s
top 10 testing songs on Callout
America are rhythmic.

“You Make Me Wanna...” by
Usher (LaFace/Arista) leads the
rhythmic pack with a 3.87 total fa-
vorability score. “Wanna” is third
among teens and 18-24s and ninth
25-34.

“All My Life” by K-Ci & JoJo
(MCA) climbs to fourth overall,
posting a 3.72 score. “All” is sixth
with teens, seventh 18-24, and 12th
25-34.

“Gettin’ Jiggy Wit It” by Will
Smith (Columbia) — which sam-
ples Sister Sledge’s 1979 disco clas-
sic “He’s The Greatest Dancer” —
ranks fifth this week with a 3.70.
“Jiggy” is fifth with 12-17s, 10th 18-
24, and 11th 25-34.

*5 Steps” by Dru Hill (Island)
places sixth overall with a 3.66 as a
Callout America extra. “Steps” is
fourth with teens, posting a 3.99 and
— as with many ballads — showing
potential with 18-24s and 25-34s.

“Together Again™ by Janet (Vir-
gin) continues its climb, showing a
four-week trend of 3.44-3.50-3.52-
3.64. “Together” ranks fourth 25-34
with a 3.77.

“A Song For Mama” by Boyz I1
Men (Motown) remains a solid per-
former with a 3.63 total favorability
score. The Babyface-penned track
is eighth 18-24 and fourth in the West
region.

A few Pop/Alternative titles
showing demo strength are “How's
It Going To Be” by Third Eye
Blind (Elektra/EEG) and
Meredith Brooks’ “What Would
Happen” (Capitol), which rank
fourth and sixth 18-24, respective-
ly. “Happy"” by Sister Hazel (Uni-
versal) debuts strong, tied for fifth
25-34.

or outdoors

¢ Durable banners for a throw-away price
e UV stabilized plastic won't fade indoors

e Simply fax your logo and color separation
information for a free price quote

Cost effective plastic banners for your station. We print any picture, logo or design
in up to four colors. Perfect for concerts, public appearances, expos and giveaways.
Packaged on a roll and easy to use. Put up brand new signs at every event.

1-800-231-2417

Canada 1-800-847-5615

Fax (713) 507-4295

WWW-americanradiohistaonscom
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"d STHPS™ 10 DOUBLE PlﬂIlNl!M | %
Z] / 7 #Bm;v”r:gll
L
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% 7" » Releasad July 1336, becomes the fst ##1 ORU HILL Single at R & B
g o Peeks & #11 ot Grossaver in e 1696 and beemes a GOLD single
« Accumalates a total of 62,500 Spins at radio

Callout

g»;-: . Step two. o oot noun
=2

o Mlbum in skeres on 11/18/96 and immadiately
begins to Soar up the charts

e
‘:i?’ ” atep ”II‘I_!E “In My B’
» 2nd consecative 21 single at B & B
»The R & B Billboard Manitor song of the year
» #3 0n the Billbozrd Hat 100 Singles chast
» Mbum and single certified PLATINUM and aceumulates a total of
113,000 spins at radio
o= .
pa ) o
%; o otep four “wewer ware p Pronise

e o Becomes DRU KILL's 3rd canseeutive #1 8 & B smash
e « Poeks Top Five at Grassover
SEC Rt
el o hecumnlates a total of 56,000 spins at radio

step five “rive Steps”
":f’ ’  DRU HILL wing four Billoeard Music Awards
« Nominated for two American Music Awards ]

‘,9 o ON TOUR with PUFF DADDY March § - 23
@ ﬂ%’?\'. o DRU HILL becomes the most played artict at

L B & B radio for 1991
« DRU HILL has aceumulated nearly 300,000 spins at radio

UNITY IN THE COMMUNITY

oxccumn saescueceos s ON'T MISS THE N[I{ I STEP - PLAY “5 STEPS” NOW!!

e
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JANA Near Me (Curb)
Total Plays: 619, Total Stations: 38, Adds: 2

BACKSTREET BOYS Everybody (Backstreet's Back) (Jive)
Total Plays: 208. Total Stations: 9, Adds: 2

PAULA COLE Me (imago/WB)
Total Plays: 603, Total Stations: 67. Adds: 18

ROBYN Do You Really Want Me (RCA)
Total Plays: 197, Total Stations: 13, Adds: 7

PUFF DADOY & THE FAMILY Been Around... (Bad Boy/Arista)
Total Plays: 544, Total Stations: 47. Adds: 1

SERMON, MURRAY & REDMAN Rapper’s Delight (Priority)
Total Plays: 164, Total Stations: 14, Adds: 1

USHER Nice & Slow (Laface/Arista)
Total Plays: 445, Total Stations: 46, Adds: 17

DRU HILL 5 Steps (/siand)
Total Plays: 139. Total Stations: 14, Adds: 4

GARY BARLOW Superhero (Arista)
Total Plays: 417, Total Stations: 35, Adds: 0

ROCKELL In A Dream (Rabbins)
Total Plays: 138. Total Stations: 4, Adds: 0

ERIC CLAPTON My Father's Eyes (Duck/Reprise)
Total Plays: 374, Total Stations: 86, Adds: 86

MARIAH CAREY F/BONE THUGS... Breakdown (Columbia)
Total Plays: 134, Total Stations: 5, Adds: 0

FLEETWOOD MAC Landslide (Reprise)
Total Plays: 314, Total Stations: 23, Adds: 1

MISSY “MISDEMEANOR” ELLIOTT Sock tt 2 Me (EastilestEEG)
Total Plays: 125, Total Stations: 3, Adds: 0

CHUMBAWAMBA Amnesia (Republic/Universal)
Total Plays: 225, Total Stations: 20, Adds: 10

TUESDAYS It's Up To You (Arista)
Total Plays: 117, Total Stations: 54, Adds: 52

AMBER One More Night (Tommy Boy)
Total Plays: 210, Total Stations: 8, Adds: 0

ALEXIA Number 1 (Popular)
Total Plays: 115, Total Stations: 4, Adds: 1

CORNERSHOP Brimful Of Asha (Luaka Bop/WB)
Total Plays: 209, Total Stations: 16, Adds: 0

DAFT PUNK Around The World (Virgin)
Total Plays: 114, Totaf Stations: 4, Adds: 0

Songs ranked by total plays

bl T 8 = " "

AS LONG ASYOU POSE WITH ME !!'— WFZ/Tampa vibes with Jive Superstars Backstreet
Boys during their pre-concert get together. In attendence were WFLZ OM/PD BJ. Harris (middle)

Jarred Harris (in front of Dad), APD/MD Domino (2nd From Right) and James Heathfield (far
left).

~SOEFT CONCERT

i in Schook

A LOVING MOMENT—Lil’ Marvinterscope artist Queen Pen (center) gives love to KIIS/Los
Angeles air personality Valentine and APD/MD Tracy Austin, while out promoting her single “All
My Love”.

Apbbs FeBruArY 17

Chris Braide “if 1 Hadn’t Got You” (Atlantic)

Joey Lawrence “Never Gonna Change My Mind” (Curb)
Meja “How Crazy Are You” (Columbia)

She Moves “It’s Your Love” (Geffen)
Tuesdays

“It’s Up To You” (Arista)

Wyclef Jean “Gone Till November” (Ruffhouse/Columbia)

DOYOUWANT A LITTLE CHEESEWITHTHAT SMILE— Sharing smiles from ear to ear with
Robbins artist Debra Michaels (2nd From Right) after jammin’to her new dance virsion of “How
Do I Live” are, WBBO/Monmouth-Ocean morning personality Michelle Dawn Mooney, former
Morning B-ster Michael Lynn, Debra Michaels, and Morning Show Producer Carlos Vasquez.

HAVING CROSSED THE BRIDGES TO BABYLON...—The Rolling Stones’ Mick Jagger (r)
describes ‘the journey’during an exclusive interview with (I-r) KKRZ/Portland's Nelson and John

Murphy.

Ay amanricanradinhicton/—eaRr——— i » R —
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CHR/POP REPORTERS

Stations and their adds listed alphabetically by market

February 13, 1998 R&R ® 41

WAEB/Allentown, PA
PO: Brian Check

MD: Chuck McGee
13 ERIC CLAPTON "
RICHIE SAMBORA Ham

KMZ/Amarillo, TX
PD: Eric Stevens
ERIC CLAPTON “Eyes”™
DESTINY'S GHILD “No™
TUESDAYS "You®
K.P. & ENVYI "Swing”

WRZE/Cape Cod, MA
PD: Mike D’Donnell
MD: Kevin Mattews

DAKOTA MOON “Promise”
GREEN DAY “Time®

WSSX/Charleston, SC
PD: Caivin Hicks
MD: Christine Cmss

PAULA COLE
EHIC ELAPT(]N Ezes

VERiE Symphony

KDUK/Eugene, OR

PD/MD: Barry MacGuire
2 ERIC CLAPTON Eyes

AYS "Y
MATALIE |MBRUGLIA “Yorn®
PAULA COLE "Me"

WSTO/Evansville, IN
PD: Barry Witherspoon
MD: Tim Michaelson

USHER “Nice™
TUESDAYS “You™
EDWIN MCCAIN "I'Il"
ERIC CLAPTON “Eyes”

KRBEMHouston, TX
PD: John Peake
APD: Scotty Sparks
MD: Jay Michaels

No Adds.

WZYPMuntsville, AL
PD: Biil West

MD: Chris Callaway
2 ERIC CLAPTON Eyes
K Cl & JOJO “Lie’
N SYNC “Want'

KDRE/Little Rock, AR
PO: Neal Ardman
MD: Aiyne Hoover

HANSON “Weird”
TUESDAYS "You"
ERIC CLAPTON “Eyes’
USHER “Nice”

WBLI/Long Island, NY
VP/Prog.: Gene Michaels
PD: Ken Medek

MD: Ai Levine

18 NATALIE IMBRUGLIA “Tom"
16 DAKDTA MOON “Promise™

WKCI/New Haven, CT
PD: Kelty Nash

DAXOTA MOON “Promise”
VERVE ~Symphony™

WQGN/New London, CT
Prog. Mgr.: Jim Reiz
DM: Michael Rock

APD: Brent McKay

MD: Franco
13 ERIC CLAPTON *G
15 DAXOTA MOON “Fromise”

NATM.IE IMBR&WIA “Torn®

WSPK/Poughkeepsie, NY
DM: Brian Krysz
APD/MD: Casey

NATALIE IMBHMLIA “Tom®
ERIC CLAPTON “E

MARCY PLAVGF!OUND “Sex”
TUESDAYS

WPRO/Providence, Rl
PD: Tony Bristol

MD: Dave Morris

13 N SYNC Want™

12 VERVE “Symphony”

ERIC CLAPTON “Eyes”
NATALIE IMBRUGLIA "Torn®

KBKS/Seattle, WA
PD: Mike Preston
MD: Chet Buchanan

8 TUESDAYS
ERIC CLAPTON Eyos

KRUF/Shreveporl, LA
PO/MD: Gary Rohmson

k) ERIC CLAPTO!
RICHIE SAMBORA hilﬂ
ALLU

DESTINY S CHILD “No*

KHTT/Tulsa, 0K
DM: Sean Fhillips
PD/MD: Carly Rush

BROOKL™ EOUNCE "Bounce”
USHER “Wice”
REACT “Hanes™

WWKZ/Tupelo, MS
PD/MD: Rick Stevens

RICHIE SAMKORA “Hard”
ERIC CLAPTON “Eyes”

KISX/Tyler, TX
KGOT/Anchorage, AK 8 y
DM: Mark Murghy WVSR/Charleston, WV KMCK/Fayetteville, AR WZPLAndianapolis, IN WNDU/South Bend, IN ;ll))._ m}gl:eﬂ :;orm
PD: Paul Walker PD: Bilt Shahan PD: Scott Joh PD: Tom Gjerdrum KilS/Los Angeles, CA WHTS/Quad Cities, IA-IL Interm PD: Casey Daniels : Mick Fuigham
1 Koo L 2 sehrouns :lvz “Briek" MD M'I:l?e Ch:s:mn MD Dave Decker PD: Dan Kieley ’ KUMX/New Orleans, LA OM: Ton Walteku£ I R Al mgc%ﬂvenovnn “Sex
VS | B R Eu CTon guans jurs | APDMD: Ty Austi OM: Dave Stowart MD: Bian Scat A LT K Lg e
e A e b R B = L il o
4 USHER *Nice™
WSTR/Atianta, GA S ” ) g?ll{?npagz?ﬁsWA WSKS/Utica, NY
PD: Dan Bowen W harlotte, WWCK/Flint, M) ' WDCG/Raleigh, NC . PD: Stew Schantz
MD: J.R. Ammans PD: Brian Bridgman PD: Scatt Seiple mgg‘hnm""gf !{)D:.Icﬂ b_é_“',;‘:::,'.‘:&fv WEZB/New Orleans, LA | DM: Brian Burns MD: John Comer MD: Gina Jones
e i3 ,ﬂ?ﬁ'ﬂ{;‘gﬂ} . MD: Nathan Reed MD: Kevin Vaughan APD/MD: Karen Rite e . UEL L 3 oo MokeaNTT womnen | 1] BRI
CLAP L e oy 9 ERIC CLAPTON “Fyss- ERIC CLAPTON “Eyes” LT LI APD/MD: Chris Edge TR s
SPICE GIRLS mn TUESDAYS “You* TUESDAYS ~You* NATALIE YMBRUGLIA “Torn® ERIC CLAPTON “Eyes” TUESDAYS ~Tou™
bty s WOBR/Springfield, IL
PD: Tommy Frank 4
APDMD: Paul Kelly WKRQ/Cincinnati, OH | WaMXFlorence, 5 WAPE/Jacksonville, FL | KzZli/Lubbock, TX WHTZMNew York, NY | WRFYMeading, PA MD: Rk Blade o, TX
B e Sonk e PD: Bill Klaproth ND: h;'( ma;‘ U DM/PD: Cat Thomas PD: Jay Shannon PD; Tom Poleman PD: Al Burke 000 T PD: Flash Phillips
EDWIN MCCAIN 11" MD Rodney Lear ¢ D APD/MD: Tony Mann MD: Chris Kelly APD: Kid Kelly MD: Scatt Parks MD: Jett Miles
JAMES HORNER “South” bl 16 LOREENA MCKENNITT “Mummers™ TUESDAYS “You" MD: Cubby Bryat TUESDAYS “You" ATALE OAUGLIA Tor®
HATALIE IMBRUGLIA Tor® e s«evs ERIC CLAPTON “Eyes” - Lubtiy Bryai ERIC CLAPTON “Eyes” T e
TUESOAYS *You* 11 AQUA “Tum’ 5 NATALIE IMBRUGLIA "Torn’
EﬂlC ELAPTON “Eyes” v ﬁ EIII‘LIIEIECLMAVPEYRDSN'%:;:_
WINY/Augusta, GA KHTO/Springfield, MO
PD: Bruce Stevens . WMGB/Macon, GA DM: Dave Alexander
MD: Michael Chase WXKB/RL Myers, FL WAEZ/Johnson City, TN poym: James Gregory WRVORichmond, VA | PD: Ray Mickaels WWZZasalngion, 0C
10 ERIC CLAPTON "Eyes WZJM/Cleveland, OH it s OM: Bill Hagy 3 DAKDTA MOOK “Promise . ANA PD: Dale 0'Brian
el PD: Dave Eubanks PD: Chris Cue PD/MD Gary Blﬂl 3 NATALIE MBRUGLIA Tam" WNVZ/Norfolk, VA PD: .Llsa McKay Ewé) cmorg H APD /MD: Ron Ross
MD: Action Jacks MD: Randy Sherwyn ONNY LANG s - e PD: Don London interim MD: Travis Dylan UARCY PLAYGROUND “Sex wmm‘g‘mﬂ o
M |5 e L MD: Jay Wes 8 e MR oy
rybody G eps 2 DRU NIL L “S2ps’
K i LT W g, EE
RICHIE SAMBORA “Hard* LP. wing’
I;I')ml( kel WZEE/Madison, Wi
rash Ke on,
MD: Lesie Bm‘r'merg KISR/Ft. Smith, AR PD/MD: Jimmy Steele WXLK/Roanoke, VA WNTQ/Syracuse, NY
HATALE MSRUGLITor KKVGColorao Springs, 00 | POMD: Fred Baker WGLU/Johnstown, PA D ngggnupn WKPK/NW Michigan DM/PD: Russ Brown PD: Tom Mitchell WIFC/Wausau, Wi
Tt PD: Michael Stan o, mon.’ o PD: Rich Adams = PO: Rob Weaver L L] L Lt Aol
7 SOMETHN FOR.. St MD: h - ERl yes™
s i O B oo e BRI e
‘lwy 10 ERIC CLAPT( NATALIE IMBRUGLIA “Torn™ DESTIW 'S CHILD “No*
RICHIE SmWﬂA “Hard™ ERIC CLAPTON “Eyes™
VERVE “Symphony”
WXYV KBFM/McAllen, TX
o Dove Forgutan DM: Billy Santiago WWHT/Syracuse, NY e
APb' MD Thr:bh WNOK/Columbla, SC WMEE/Ft. Wayne, IN APU/MD Jgﬂ DeWitt PO: Ed b 4 PD: Jack Oliver
J g : OM: Dean McNeil USHER s KJYO/Okiahoma City, Ok | WPXY/Rochester, NY fecom . MO: Cralg Mubbard
MD: Albie Dee PD: Jonathan Rush POMD: Chls Didier | WKFR/Kalamazoo, Mi VATCHBOK 70 ‘s a City, OM: Clarke Ingram 2 MARCY PLAYGROUND “Sux ERC CLATTO e’
19 BROOKLYN BOUNCE “Bounce” MD: T.J. McKay R Captain . ey "CKE""JP L Munners” | PD: Mike McCoy B R
R 17 R CLAPTON Eyes” APD: Ange Canessa PD: Dave Michaels IMBRUGLIA “Tor MD: JIHIW Bam APDMD J.J. Rice 793 %@2"
20 gg:fp%ﬁ??rvgf m:r Mn cmlg Rm" LA COL " ERIC CLAPTU“L‘:,N 'UESDA! 0"
o i | "
CHUMBAWAMBA “Amnesia”
WLSS/Baton Rouge, LA | WNCUColumbus, OH %Am::?::m, A o O 25508, FL | b wites Barr, PA
PD: Ruobert Elfman PD: John Dimick WYKS/Gainesville, FL TUESDAYS ¥ " ERIC CLAPTON “Epas” PD: Steve McKay
MD: Todd Lf,,":t'g APD/MD: Neal Sharpe PD/MD: Jerl Banta KMXVK City, MO g,:g,g;;;,t:;g';ow Sex KQK0/Omaha, NE WZOK/Rockford, L v e MD: Mark McCarthy
i R Ay APD: John Harlow ' JONNY LANG "Missing” PD: Mike J. Steele PD: Scott Chase ERIC CLAFTON °E
Wy Puveaouun “Ser om o Carton e PD:_ Jon Zellner APD/MD: J.J. Morgan MD David Jay oA :oau;aum%"
ﬁﬁi@mﬁ i 1’“ b: ERIC CLAPTON “Eyes® Tongshs o e S S < FIEHE SauBek
PAULA COLE “Me’ ing”
TUESDAYS “You™ }3 H‘ES&;?S'!% . wiLL Sl‘m‘aw wﬂmampa FI.
KHKS/Dallas, TX WKSL/Memphis, TN OM/PD: B..J. Harris
KOXY/Beaumont, TX | DM: John Cook P Thes Taylor _ ‘“’“M“ Domino WKRZMWikes Barre, PA
a[[)): ‘IIJ:IU Baird ;IIJJ E:hkaﬂl:;l:ol’ll“ WSNXGrand Rapids, MI 28 BACKSTREET BOYS “Bvroody wDMxx' Alﬁf:mﬂ WTCF Saginaw. MI gzu ggws e g PO: Tony Banks
uarcy, 5g‘snouun Sox' " ROBYN "Realy” PD: John Thomas WWST/Xnoxvilie, TN CHUMBAWAMESLAmes ) APD/MD; Pets DeGraatt PD: M/'S:(qmmﬁ eyt B MD 'sl'gcv Plddnn
il s s Ean 0" g APDME: Joll day RiERE
[ MD: Jake Edward PALA COLE e CHUMBAWAMBA “Amnasia® RICHIE SAMBORA
e e NATALIE (MBRUGLIA “Tom™ SPICE GIRES "Much”
WGTZ/Dayton, OH WHYI/Miami, FL
e e OWPD: Mighal Luczak PD: Rob Roberts !{,’fﬁ:ﬁ?ﬁﬂzﬁ“" N
;IIJ) :::':Yv \sl':;u by IMamﬁ'u “Tom" WIXX/Green Bay, Wi :ﬂ%DDIAOIdEOhll'%V WioQ/Philadelphia, PA KSLZ/St. Louis, MO MD. David WSTW/Witmington, OE
BEN FOUDS IV B ROV MEN “Sor PO: Dan Stone KSMB/Lafayette, LA 1 e u::;;«yuem “Tom® ;IIJ) ?"?“ Kallna PD: Jeff Kapugi Eﬁé@%“cé‘famm o APD/MD: Mike Rossi
. - AYS “You'
:'Q'gsji:vg?'f,’:f’ ~ R e Pumﬁskﬂahmm * oA S ] ﬁ , ::;"m Interim MD: Rich Stavens ERIC CLAPTON yes 9 ERIC CATTOR “Eye”
CELINE DION “Heart” e SRERDE NS Y AT io0n Promss” Lﬁi‘%‘gfn;am “Hard®
< slg:icvgusml:mﬁym ROBYN “Reaily"
WKMX/Dothan, AL
PD: Phil Thomas WVKS/Toledo, OH
WMRVBinghamton, NY | M7 TOOPNE Te e o HE KOWB/Minneapolis, MN | - WBzz/Pitisburgh, PA |\ 7yr it ake City, UT 536}2&“;‘?1'::.’ mels KFFM/Yakivrm, WA
OM: Bill Sherldan MR AD e APD/MD: Gina Gray WLAN/Lancaster, PA s m)'! mgh":): s PD: David Edgar el il Ll PD: Jim Alien
;IIJ) i:cko UESBAYS “You S AR e PD: Jordan Walsh o Adk MD: Laurs Lilley MO: Jot MeCartney SN e MD: Harrisan Wood
: Louie G. DUNCAN SHEI “Wishtul APD/AMD vmu D’Ambrosio UELCRGUN RS SAINT ERIC CLAPTON "Eyes® L2EES
13 ERIC CLATON “Eyes” [UESOAES oy 9 umcv Puvsnouun “sex”
SRS cvou: e Ao ONCLE St e
WNK/Elmira, NY WABE/Mobile, AL R
. 1 ) OM: Rick McCausiin
st WFBC/Greenville, SC PD: Wayne Coy D WPST/Trndon. KJ OO Doy Crouhwt
KZMG/Boise, 10 " Tuesours PD: Rob Wagman WHZZLansing, MI i) MD: Keith Scott KKLO/San Diego, CA MD: Andy West | MO: Saly V.
PO/MD: Mike Kasper FICHIE SAMBORA “Hard APD/MD: J. Love PD/MD: Woody Houston FICHE SAMBORA arg 2 CHUMBAWANBA “Amnesi” pn Todd Sha ! 8 JEWEL Foolish” A
e e o s 1 ERG CLTON s R CTARTON e TUESDAYS ~You" TUESDAYS You® Shannon 8 SPICE GIALS Much TUESOAYS "ou™
PAULA COLE “Me” L Ey TUESDAYS “You" ERIC CLAPTON “Eyes o NOTORE'O%S BLG. "Money” ERIC CLAPTON yes® DAKOTA MOOR “Promise
[IUESCRYE RXG AQUA “Tum" 2 TUESOAYS o RIS
8 'Ji
NATALIE |mlm “Torn*
UNCLE SAM “Ever”
WVAQ/Morgantown, WV KROQ/Tucson, AZ WHOT/Y OH
WJET/Erle, PA PO/MD: Lacy Neft . ; Cungstoun,
H WLKT/Lexington, KY . KKRZ/Portiand, OR OM: Tim Richards PD: Tom Pappas
mm’ MA Interim PO/MD: Dino RobRaile %N'jwmgm, PA | pp.lil mnﬂio £ EATION s PD: Ken Benson APD: Mark Medina MD: Mike Tuomas
- nmue S BBLIA T DESTINY'S CHILD *No" APD/MD: Tommy Austin MD: Dan (Dino) Nespoli AR N e
‘Anmlzg‘gc%x’}gu g:rey DAKOTA MOOK Promse MD mﬂawa‘s JONNY LANG ssing® RS o S gfﬂ%/gag al.u“lsc?'lrl'm:.h ErA ssgE Eércagap?:usm “Torn
e A L WWXH Myte Beach, S Mo: AdamBums |
. BILLIE MYERS “Rain’
e o " 135Total Reporters
WRTS/Erie, PA KFRX/Lincoln, NE DAKDTA MOON “Promise* 135 Current Reporters
PD/MD: Jon Reilly PD: Jerry Valletta 134 Current Playlists
e APD: Both Ann WeBride | WKSSHartlord, CT APD: Larry Freeze OMIPg, Jack Ganen | K202/San Francisco, CA
- | - - i .
APD/MD: Dave Universal g o A el MD:Jacklee WRVW/Nashvitle, TN CO-MD: Jay Michaels | PD: Mike Edwards Did Not Report, Playlist Frozen (1):
NATALIE WBRUGLA Ton JUSIAERA X DESTRSIGILDEN: EAC CLPTON -bes” DM: Charlie Quinn CD-MD: Chris Tyler APD/MD: Danny Ocean WFLY/Albany, NY
e et O sl s T g e PO/MD: Tom Peace B e ‘-\_z;:s"!m"‘ ot A——
- A TUESDAYS “You Note: KHOM/New Orleans, LA has
changed call letters to KUMX
_ -y amoricanradiahictan o, o S
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WHTZ/New York Kil$/Los Angeles KZQZ/San Franch WI00Q/Philadelphia 1061 KISSFM KHKS/Dallas
(212) 239-2300 (818) 845-1027 (415) 957-0957 (610) 667-8100 : (214) 891-3400
Poleman/8ryant 102.7 Kieley/Austin Edwards/Ocean Kalina/Towers Cool/Lambert/Reynolds
PLAYS ARTISTITLE PLAYS ARTISTAITLE PLAYS ARTISTAITLE PLAYS ARTISTAITLE PLAYS ARTIST/ITLE
3w 2w L IW W LW TW W IW W TW IW 2w W IWIW LW TW
66 64 65 65 CELINE DIONMy Heal Wil Go On 74 79 78 77 JANET/Together Again 69 71 68 71 KLl & JOJO/AN My Life 51 44 60 68 CHUMBAWAMBA/Tubthumping 48 76 75 77 CELINE DIONMy Heart Wil Go On
34 32 43 65 SAVAGE GARDEN/Truly Madly Deeply 72 .75 76 75 CELINE DIONMy Heart Wil Go On 72 69 69 69 SAVAGE GARDEN/Truly Madly Deeply 37 50 58 67 CELINE DIONMy Heart Wil Go On 73 74 66 71 ROBYN/Show Me Love
65 62 63 63 JANET/Together Again 75 76 75 74 USHERNou Make Me Wanna... 50 65 71 69 JANET/Together Again §1 46 59 64 SUGAR RAY/Fy 47 61 57 67 BACKSTREET BOYS/As Long As You..
64 61 39 63 USHERYou Make Me Wanna.. S0 75 74 74  SAVAGE GARDEN/Truly Madly Deeply 15 36 61 68 CELINE DIONMy Heart Wil Go On 35 45 57 64 DEBRA MICHAELSMow Do | Live - 36 50 63 SAVAGE GARDEN/Truly Magly Deeply
57 58 62 59 SUGAR RAY/Fy 69 60 74 63 NU FLAVORMeaven 64 68 71 68 BACKSTREET BOYS/As Long As You... 34 36 45 61 DIANA KING! Say A Little... 62 51 49 59 USHERNou Make Me Wanna..
30 31 35 41 INOILow You Down 23 37 37 52 PAULA COLEN Dont Want To Wait 70 62 65 66 NU FLAVORMHeaven 10 24 25 53 BOYZ Il MEN/A Song For Mama 70 64 67 49 BOYZ Il MENA Seasons Of...
37 29 40 40 BACKSTREET BOYS/As Long As You... 36 44 54 A7 MASEFesl So Good 19 21 56 63 KAVSay Youl Sty 40 49 60 43 SAVAGE GARDEN/Truly Madly Deeply 69 70 70 48 NU FLAVORMeaven
31 29 63 37 NOTORIDUS 8.G./Mo Money Mo Problems 37 37 36 40 NOTORIOUS 81.G/Mo Money Mo Problems 50 58 55 50 WILL SMITH/Gettin' Jiggy Wit It 51 49 59 41 USHER/You Make Me Wanna... 61 46 47 47 THIRD EYE 8LIND/Sem-Charmed Life
64 63 63 37 CHUMBAWAMBA/Tubthumping 22 33 33 40 SOMETHIN' FOR..My Love Is The Shhh! - 24 43 48 MATCHBOX 20/3am 29 24 27 39 JANET/Together Again 47 45 47 46 MATCHBOX 20/Push
34 28 31 37 PAULA COLEA Don't Wart To Wait 51 63 37 40 BACKSTREET BOYS/As Long As You... 49 50 48 48 ROBYN/Show Me Love 47 36 34 37 BACKSTREET BOYS/As Long As You.. §1 52 48 45 INOJiove You Down
30 33 32 35 LEANN RIMESHow Do | Live 22 18 39 38 SHE MOVES/Breaking Al.. - - 30 44 USHERMIce & Slow 46 23 26 37 ROCKELLAN A Dream S0 48 47 44 ALLURE/AN Cried Out
29 26 38 34 MATCHBOX 20/Push 34 36 34 38 CHUMBAWAMBA/Tubthumping §2 24 23 43 CHUMBAWAMBA/Tubthumping 21 19 17 33 AMBER/Dne More Nigit 40 43 38 42 UNCLE SAMA Don't Ever Want...
35 32 30 33 ROBYN/Show Me Love 31 25 35 38 MATCHBOX 20/3am 54 47 37 41 MATCHBOX 20/Push 48 24 26 33 ROBYN/Show Me Love 18 37 42 42 PUFF DADDY.AY Be Missing You
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- - 38 53 BACKSTREET BOYS/Everybody... 40 41 39 35 PAULA COLE/ Don't Want To Wait 41 39 38 40 BACKSTREET BOYS/As Long As You.. 11 10 20 29 JANET/Together Again 61 63 47 48 NOTORIOUS B.1L.G/Mo Monvy Mo Problems
51 58 51 50 SAVAGE GARDEN/Truly Madty Deeply 33 38 36 35 SAVAGE GARDEN/Truly Magly Deeply 68 59 32 40 NDTORIDUS B..G/Mao Mongy Mo Problems - 15 27 29 SPICE GIALS/Too Much 22 30 42 39 BOYZ Il MEN4 Seasons Of.
45 44 35 42 REAL ONEA Like Pina Colada 2 29 30 33 BILLIE MYERS/iss The Rain 30 21 18 38 BOYZ Il MENA Song For Mama - 17 29 28 JMMY RAY/Are You Jimmy Ray? 26 34 48 38 ALLURE/AIl Cred Dut
- 16 16 38 N SYNCA Want You Back 35 38 35 33 THIRD EE BLINOMHow's ft Going To Be 44 37 36 38 MATCHBDX 20/3am 26 31 30 28 ALL SAINTSA Know Where 1ts At 19 30 32 34 BILLIE MYERS/Kiss The Rair.
16 38 37 36™ ALL SAINTS/H Know Where Its At 40 41 42 32 MATCHBOX 20/Push 32 36 39 37 IMANI COPPOLA/Legend Of A Cowgirl 21 26 25 28 ‘N SYNCA Want You Back 43 42 35 33 AERDSMITHPink
26 30 33 34 SMASH MOUTHWaliin' On The Sun 59 59 50 32 LEANN RIMESHow Do | Live - 32 31 36 AQUATum Back Time - - 15 27 BILLIE MYERS/Kiss The Rain - 22 33 33 WILL SMITH/Gettin' Jiggy Wit 1
12 85 91 32 PUFF DADDY & FAMILY/Been Asoung... 17 36 24 31 BACKSTREET BOYS/As Long As You.. 24 35 35 35 ALL SAINTS/ Know Where Its Al 32 52 39 26 BLESSID UNION/Light In Your Eyes 29 31 32 33 MASEfFeel So Good
8 45 40 32 SERMON, MURRAY. /Rappers Delight 27 28 30 30 JANET/Together Again 12 19 26 34 GREEN DAY/Time Of Your Life. 2B 28 25 25 ROBYN/Show Me Love - - - 32 JAMES HORNER/Southampton
- 30 33 32 Kl & JOJO/AN My Life 35 38 45 30 JEWELFooiish Games 39 32 40 33 JIMMY RAY/Are You Jimmy Ray? 29 28 28 25 INDMove You Down 14 27 31 31 LOREENA MCKENNITT/The Munmers’ Dance
46 27 27 32 THIRD EYE BUINC/Semi-Charmed Life 27 33 32 29 SISTER HAZELMappy - - - 33 RDBYNDo You Really... 16 22 34 24 UNCLE SAMA Don't Ever Want... 31 30 25 30 UNCLE SAMA Don't Ever Want .
48 53 42 29 BOYZ il MEN/ Seasons Of .. 16 17 21 23 JIMMY RAY/Are You Jimmy Ray? 32 25 15 32 SHE MOVES/Breaking All... - 16 21 24 L0S UMBRELLOS/No Tengo Dinero 33 31 29 30 ‘N SYNG/ Want You Back
32 26 29 29 ALLURE/AI Cried Out 22 22 21 22 DUNCAN SHEIK/Barely Breathing 8 26 26 28 VERVE/MBitter Sweet . 39 20 23 21 SUGAR RAY/Fy 25 20 23 25 SUGAR RAYFly
52 29 30 28 BACKSTREET BOYS/As Long As You... 22 18 22 21 THIRD EYE BLIND/Semi-Charmed Life 28 26 28 26 GINUWINEMhen Doves Cry 64 39 27 21 CHUMBAWAMBA/Tubthumping 15 21 30 24 SPICE GIRLS/Too Much
- - 21 26 USHERMNice & Stow 22 23 23 21 WALLFLOWERS/One Headlight 32 27 23 25 SPICE GIALS/Too Much 28 49 35 21 NU FLAVDR/Heaven 36 35 30 24 CHUMBAWAMBA/Tubthumpeng
53 29 32 22 SUGAR RAY/Fly 34 34 33 20 SARAH MCLACHLAN/Sweet Surrender 28 30 33 24 LISA LOEBI Do 22 16 21 21 ROBYN/Do You Know (What.} 21 21 25 24 THIAQ EYE BLIND/Semi-Charmed Life
- 37 14 20 JIMMY RAY/Ase You Jimmy Ray? 18 20 22 20 MEREDITH BRDOKS/Bitch 33 23 25 24 THIRD EVE BLINDHows It Gaing To Be - - 11 20 BAIAN MCKNIGHT/Anytime 27 30 26 22 PAULA COLEA Don't Want Ta Wait
- - - 19 BROOKLYN BOUNCE/Get Ready To Bounce 29 28 32 18 ALANA DAVIS/32 Ravors 20 22 25 23 MATCHBOX 20/Push 20 20 20 20 GOD'S PRDPERTY/Stomp 28 27 23 21 MARIAH CAREY/Honey
11 11 13 15 LIl SUZYMemores 19 18 22 18 NATALIE MERCHANTMWonder - - 11 22 TONIC/Open Up Your Eyes 17 17 9 20 WALLFLDWERS/One Headlight 29 24 25 19 THIRD EYE BLIND/How's It Goire To Be
44 30 40 10 MATCHBOX 20/3am 18 19 20 18 SISTER HAZEL/ANl For You 5 "4 10 21 N SYNCA Want You Back 20 17 19 20 MASEFeel So Good 8 5 5 18 ELTON JOHN/Something Abcit..
10 11 11 10 GREEN QAY/Time Of Your Ufe... - 18 19 18 ALANIS MORISSETTE/Head Over Feet 22 27 26 20 BOYZ Il MEN/4 Seasons Of . - 11 23 19 CHUMBAWAMBA/Amnesia - 5 5 16 BOYZ Il MENA Song For Mama
- 7 10 10 BEN FOLDS FIVE/Bnck 20 19 20 18 SMASHING PUMPKINS/1979 20 21 22 20 TONICA You Could Only... 19 17 16 19 BLACKSTREETNo Oiggity 10 17 13 14 ALL SAINTSA Know Where It5 At
13 11 13 6 SPICE GIRLS/Too Much 20 21 - 17 SHERYL CROW/Everyday Is.. - -+ 19 NATALIE IMBRUGLIA/Torm - - 9 19 LOREENA MCKENNITT/The Mummers' Cance 24 18 16 14 MATCHBOX 20/Push
- - - - AQUA/Turn Back Time - - 19 17 ALANIS MORISSETTE/Ironic 8 8 14 19 WILL SMITH/Gettin' Jiggy Wit It - - 10 18 GREEN DAY/Time Of Your Life... 5 9 19 14 SEAMON, MURRAY. /Rappers Celight
- - 15 LOREENA MCKENNITT/The Mummers' Cance 9 9 12 17 MEREDITH BROOKSAWhat Would Happen 26 22 22 18 BOYZ Il MEN/ Seasons Of - - 14 10 JIMMY RAY/Are You Jimmy [3ay?
- - - 14 BEN FOLDS FIVE/Bnck 14 19 15 16 OLIVENou're Not Alone 15 15 15 17 LL COOL JPhenomenon - - - 6 ERIC CLAPTONMy Father$ Eyes
- - 14 PAULA COLEMe 28 25 16 15 ALLURE/AN Cred Out 8 13 15 15 PUFF QADDY & FAMILY/Been Around. - - - 6 NATALIE IMBRUGLIATTorn
o - 14 VERVE/Bitter Sweet. 11 11 10 14 ALANA DAVIS/32 Flavors 22 17 18 15 SPICE GIRLS/Say You'll Be There 31 23 11 5 GREEN DAY/Time Of Your Leh.
15 15 16 10 USHERNou Make Me Wanna. 14 13 15 13 BACKSTREET BOYS/Quit Piaying. - 11 10 15 DAU HILL Steps - - 5 5 JONNY LANGMissing Your Love
- - - - MARCY PLAYGROUNO/Sex And Candy - 6 15 12 LDREENA MCKENNTT/The Mummers' Dance 16 15 7 15 BOYZ Il MEN/A Song For Mama - - - 5 BENFOLOS FIVE/Bntk
32 34 23 12 MARIAH CAREYMoney 16 14 10 14 MAX-A-MILLION/Sexual Healing - - - & ROLLING STONES/Samt Of Me
38 25 14 11 SUGAR RAYFy 27 26 18 14 ALLURE/AI Cried Qut
»
; ¥ WKRQ/Cinginnati “ KMXV/Kansas City WPRO/Providence WNCI/Columbus, OH WNVZ/Noriolk
ﬂ’% (513) 763-5500 (816} 756-5698 (401) 433-4200 Maﬂm‘? (614) 224-9624 (B04) 497-2000
il Klaproth/Lear 3 fM Zellner/Dylan Bristol/Morris Dimick/Sharpe London/West
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44 42 40 66 GREEN DAY/Time Of Your Life.. 52 54 58 60 CEUNE DIONMy Heart Will Go On 60 60 57 56 CELINE DIONMy Heart Will Go On 63 68 71 75 CELINE DIONMy Heart Will Go On 71 69 71 71 MASEFeel So Good
42 43 42 66 LOREENA MCKENNITT/The Mummers' Dance 58 S8 58 58 MATCHBOX 20/3am 54 55 53 54 SAVAGE GAROEN/Truly Madly Deeply 62 61 57 59 BACKSTREET BOYS/As Long As You.. 57 71 71 71 BOYZ Il MENA Song For Mama
67 64 66 66 SARAH MCLACHLAN/Possession 52 56 56 58 SAVAGE GARDENTruly Madly Deeply 55 56 52 53 MATCHBOX 20/3am 60 61 61 58 SAVAGE GAROEN/Truly Madly Deeply 56 71 72 71 WILL SMITHGettin' Jiggy Wit &t
65 67 65 64 SMASH MOUTHMWalkin' On The Sun 54 54 56 56 LISA LOER Do 54 53 51 53 SMASH MOUTHMWalkwy' On The Sun 4B 60 57 57 PAULA COLEN Don't Want To Wait 70 72 72 71 UNCLE SAMA Don't Ever Want.
45 44 44 45 ALANA DAVIS/32 Favors 5B 5B 58 54 SMASH MOUTHWalkin' On The Sun 55 57 51 52 LISA LOEBI Do 53 56 54 57 BLESSID UNION/Light In Your Eyes 70 70 72 70 BACKSTREET BOYS/As Long At You.
65 66 66 45 CELINE DIONMy Heart Will Go On 58 58 54 54 ROBYN/Show Me Love 25 25 31 52 GREEN DAY/Time Of Your Life . 38 36 42 54 THIRD EYE BUNC/Semi-Charmed Life §6 72 71 69 MISSY ELLIDTT/Sock It 2 Me
43 45 41 44 MEREDITH BRDOKS/MWhat Would Happen 56 54 52 52 JANET/Together Agan 57 55 55 52 BACKSTREET BOYS/As Long As You . 63 59 56 54 CHUMBAWAMBA/Tubthumping 32 38 37 55 CELINE DIONMy Heart Will Go Dri
46 45 46 43 FONA APPLE/Cniminal 46 44 42 50 BACKSTREET 80YS/As Long As You. 27 24 35 38 AEROSMITH/Pink 40 40 41 44 ROBYN/Show Me Love 31 40 37 43 SPICE GIRLS/Too Much
66 67 64 43 MATCHBOX 20/3am 28 28 30 46 BILLIE MYERS/Kiss The Rain - 26 26 38 BILLIE MYERS/Xiss The Rain 53 39 42 40 SMASH MOUTHWalkin' On The Sun 26 35 35 39 USHERMce & Slow
30 39 38 43 VERVEBrter Sweet . 46 46 44 44 ALLURE/AN Cred Qut 32 33 34 35 SUGAR RAYFl 35 39 4D 40 MATCHBOX 20/3am 41 37 38 39 KLI& JOJO/AN My Life
43 39 40 43 BILUE MYERSKiss The Rain 28 28 30 42 USHER/ou Make Me Wanna. 26 36 30 35 SARAH MCLACHLAN/Sweet Surrender 58 S0 40 37 SUGAR RAY/Fy 21 28 36 38 LUTRICIA MCNEAL/Am® That lust.
42 41 40 40 SAVAGE GARDEN/Truly Madly Deeply 38 40 38 40 MEREDITH BROOKS/MWhat Would Happen 33 34 33 35 MEREDITH BROOKS/What Would Happen 40 31 23 37 MERECITH BROOKSAVhat Would Happen 30 38 39 37 MARIAH CAREY. /Breakdown
40 40 40 39 LISA LOER Do 34 34 34 34 GREEN DAY/Time Of Your Lite. 24 23 24 34 JIMMY RAY/Are You Jimmy Ray? 25 37 40 37 JANET/Together Again 28 37 36 36 DESTINYS CHILDMNo, Ne, No
39 41 39 39 BEHAN JOHNSONMorld Keeps Spinning 24 26 26 32 BEN FOLDS RVEBnck 33 36 36 34 THIRD EYE BLIND/How's it Going To Be 35 37 20 36 SISTER HAZEL/AN For You 70 23 62 35 USHERNou Make Me Wanna...
40 38 34 37 CHANTAL KREVIAZUK/Sutrounded 26 26 26 30 JIMMY RAY/Are You Jimmy Ray? 37 37 37 34 ROBYN/Show Me Love 34 42 46 35 MATCHBOX 20/Push - B 16 34 SAVAGE GARDEN/Truly Madly Deeply
- 32 39 37 JANANear Me - - 16 26 VEAVE/Bitter Sweet.. 32 34 32 32 TONICA You Could Only.. 33 30 30 35 BOYZ I MENA Seasons Of... 9 18 36 32 PUFF DADDY & FAMILY/Been Around..
- - 32 36 JIMMY RAY/Are You Jimmy Ray? 18 18 20 24 LOREENA MCKENNITT/The Mummers' Dance = 29 BLESSID UNIDWLight In Your Eyes 18 21 37 33 LISA LOEBD Co 13 20 19 31 "N SYNG Want You Back
37 38 38 35 SARAH MCLACHLAN/Sweet Surrender 14 14 18 22 °N SYNCA Want You Back 15 26 BEN FOLDS FIVEMBrick 41 32 22 32 WILL SMITHMen In Black 4 20 13 21 LDS UMBRELLOS/No Tengo Diwern
32 29 32 35 SISTER HAZELMappy - - 14 20 NATALIE IMBRUGLIATorm 22 25 SPICE GIRLS/Too Much 38 33 32 32 TONICAT You Could Only.. 36 63 39 17 JANET/Together Again
5 18 18 31 JONNY LANGMissing Your Love 22 22 24 18 THIRD EYE BLINDYHows 1t Gong To Be 12 18§ 20 24 LDREENA MCKENNITT/The Mummers' Dance 32 30 30 28 JEWELTFoolish Games 23 25 20 15 ALL SAINTSA Know Where IS Al
28 26 27 31 BEN FOLDS FIVEBnck - - 14 16 MARCY PLAYGADUND/Sex And Candy = - 16 SHANIA TWAIN/You're Still The One 19 21 21 17 JIMMY RAY/Are You Jimmy Ray? - 12 12 14 JMMY RAY/Are You Jmmy Ra?
- 31 31 30 TONIG/Open Up Your Eyes 10 10 10 14 SHANIA TWAIN/You're Still The One 22 29 24 16 WALLFLOWERS/One Headlight 18 16 19 15 BILLIE MYERS/Kiss The Rain - - - 14 QUEEN PENAI My Love
30 27 27 28 THIRD EYE BLIND/How' ft Going To Be - - - 14 ERIC CLAPTONMy Fathers Eyes 19 15 17 14 JANET/Together Again 14 15 15 15 GREEN DAY/Time Of Your Life. -7 12 12 SERMON, MURRAY. /Rappers Delght
27 26 26 27 SUGAR RAYMHly - - - 14 PAULA COLEMe 10 17 14 14 PAULA COLEA Don't Want To Wart 14 13 27 14 CHANTAL KREVIAZUK/Surrounded 36 38 22 11 LSGMy Body
25 22 25 27 WALLFLOWERS/One Headhght 7 10 10 AQUA/Tum Back Time - - - 14 OMCMow Bizarre 15 16 17 14 ALL SAINTS/ Know Where its At - - - 10 CHUMBAWAMBA/Amnesia
16 15 21 27 PAULA COLE Dont Want To Wait - - - 10 TUESDAYSAts Up To You 32 37 33 13 CHUMBAWAMBA/Tubthumping 40 40 34 14 USHER/ou Make Me Wanna . - - 9 9 BRIAN MCKNIGHT/Anytime
19 25 24 25 THIRD EYE BLIND/Semi-Charmed Life - - - - ALL SAINTSA Know Where Its At 17 17 11 13 "N SYNG/ Want You Back 14 15 12 14 UNCLE SAMA Don't Ever Want.. - - - 9 PRINCE BE, KY-MANI./Gotta Be
22 14 1B 24 DAVE MATTHEWS BAND/Crash Into Me 53 54 51 13 WILL SMITH/Gettin' Jiggy Wit It - - 13 13 N SYNCA Want You Back - - - & NBXT/Too Close
25 26 23 24 SISTER HAZEL/ANl For You - - - 13 SISTER HAZEL/All For You -9 13 13 LOREENA MCKENNITT/The Murnmers’ Cance 10 9 13 6 BUSTA RHYMES/Dangerous
21 17 19 24 BLESSID UNION/Light In Your Eyes - - - 13 DUNCAN SHEIK/Barely Breathing -5 13 13 FLEETWOOD MAG/Landsfide - - - 5 MASE F/TOTALMMat You Want
24 24 24 22 TONICA You Could Onby... 12 18 16 12 VERVE/Bitter Sweet. 16 15 14 12 NU FLAVOR/Heaven - - - - KP & ENVYUSwing My Way
14 13 19 21 MATCHBOX 20/Push 15 - 15 12 NO MERCYAWhere Do You Go 8 9 13 12 THIRD EYE BLIND/Hows It Going To Be
- - - 20 JAMES HORNER/Southamptan - - - 11 98 DEGREESAnvisible Man 15 23 32 12 SARAH MCLACHLAN/Sweet Surrender
19 18 23 19 DUNCAN SHEIKBarely Breathing - - - 10 SHAWN COLVINSunny Came Home - - - 11 ERIC CLAPTONMy Fathers Eyes
8 7 11 18 JEWELFoolish Games - - - - [RIC CLAPTONMy Fathers Eyes - - 8 9 SPICE GIRLS/Too Much
24 25 15 17 MIGHTY MIGHTY. /The Impression... 12 12 15 - NATALIE IMBRUGLIA/Tom - 510 9 VERVEMBitter Sweet..
23 24 19 16 BARENAKED LADIES/The Oid Apartment & oo 7 10 8 8 SISTER HAZELMappy
22 22 19 14 SAVAGE GARDEN' Want You 5 S o 7 10 8 & ALLURE/AN Cried Qut
43 40 17 13 BRYAN ADAMS/Back To You - - - - NATALIE IMBRUGLIA/Tom
12 9 - 9 VERVE PIPE/The Freshmen
KZHT/Salt Lake City WNKS/Charlotte W2ZPLAndianapolis 106.7Fm~ WXXL/Orlando KUMX/New Orleans
(801) 263-9950 (704) 331-9510 (317) 816-4000 {407) 339-6539 (504) 679 7300
Summers/McCartney O5.1FM Bridgman/Wright Glerdrum/Decker Cook/DeGraaff Stewart/Kiutch
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63 78 78 78 CELINE DIDNMy Heart Will Go On 59 65 66 67 SAVAGE GARDEN/Truly Mady Deeply 67 67 69 70 CELINE DIONMy Heart Will Go On 58 54 58 58 SAVAGE GARDEN/Truly Madly Deeply 68 68 68 70 CELINE DIDNMy Heart Wil Go (i
57 50 50 76 BACKSTREET BOYS/As Long As You.. 60 61 61 63 SMASH MDUTHMWalkin' On The Sun 65 68 64 60 CHUMBAWAMBA/Tubthumping 28 36 32 58 NOTDRIOUS B..G/Mo Money Mo Probiems 67 63 63 68 SMASH MOUTHMWalkin' On The Sun
76 78 78 74 SAVAGE GARDENTruly Madly Deeply 50 59 59 61 CELINE DIONMy Heart Will Go On 43 57 62 58 SMASH MOUTHMalkin' On The Sun 57 52 49 55 USHER/ou Make Me Wanna... 56 66 66 68 BACKSTREET BOYS/As Long AsYou.
50 50 50 73 ROBYN/Show Me Love 43 43 52 58 BACKSTREET BOYS/As Long As You.. 58 58 58 58 SUGAR RAY/Hy 50 60 58 55 CELINE DIONMy Heart Wil Go On 66 67 67 67 USHER/You Make Me Wanna
49 56 56 49 USHER/You Make Me Wanna.., 53 51 52 53  PAULA COLEN Don't Want To Wait 59 61 57 58 MATCHBOX 20/Push 52 32 48 52 SMASH MOUTHMWalkin' On The Sun 66 63 63 67 SAVAGE GARDEN/Truly Madly Dweply
31 44 44 48 USA LOEBA Do 61 57 53 51 CHUMBAWAMBA/Tubthumping 45 41 43 44 SAVAGE GARDEN/Truly Madly Deeply 61 46 46 49 BACKSTREET BOYS/As Long As You... 35 36 36 59 JANET/Together Again
36 48 48 45 SMASH MOUTHMWalkin' On The Sun 43 45 52 48 MATCHBOX 20/3am 42 42 42 42 BLESSID UNIONLight In Your Eyes 51 56 52 43 MATCHBDX 20/3am 62 65 65 57 8ILLIE MYERS/XKss The Rain
72 72 72 44 ALLURE/AN Cried Dut 44 42 45 46 THIRD EYE BLIND/Semi-Charmed Life 40 44 41 42 TONICH You Could Only... 37 42 44 43 JANET/Together Again 29 29 29 56 MATCHBOX 20/3am
56 76 76 43 JANET/Together Again 45 41 41 42 ROBYN/Show Me Love 41 43 40 39 JEWEUFoolish Games 43 45 41 41 OLIVEYou're Not Alone - 25 25 49 JIMMY RAY/Are You Jimmy Ray?
34 34 34 36 BILLIE MYERSKiss The Rain 47 48 32 37 SUGAR RAY/Fly 40 27 26 36 LEANN RIMESHow Do | Lnve 44 44 44 39 RDBYN/Show Me Love 36 32 32 49 LISA LOEB Do
30 34 34 34 MATCHBOX 20/3am 37 32 35 37 TONICH You Could Only... 32 32 27 35 SARAH MCLACHLAN/Sweet Surrender 49 56 51 38 CHUMBAWAMBA/Tubthumping 32 32 32 41 SPICE GIALS/Too Much
10 17 17 32 KL & JOJO/AN My Lite 36 32 30 33 MATCHBOX 20/Push - - 15 35 ELTON JOHN/Something About... 23 32 37 38 N SYNCA Want You Back 32 21 21 40 ALL SAINTSA Know Where Its A
17 20 20 30 JIMMY RAY/Are You Jimmy Ray? 26 30 31 30 BILLIE MYERS/Kiss The Rain 24 30 29 33 JIMMY RAY/Are You Jimmy Ray? 33 33 36 37 BILLIE MYERS/Kiss The Rain 35 33 33 37 N SYNCA Want You Back
10 6 6 29 LDREENA MCKENNITT/The Mummers' Dance 20 24 26 30 BACKSTREET BDYS/Quit Playing... 35 35 42 31 BACKSTREET BOYS/As Long As You.., 31 39 32 34 TONICH You Coud Dnly.. 67 65 65 36 CHUMBAWAMBA/Tubthumping
53 42 42 28 LEANN RIMESHow Do | Lve 31 29 31 28 THIAD EYE BLINDMHows tt Going To Be 26 26 28 31 GREEN DAY/Time Of Your Life.. - 10 33 34 JIMMY RAY/Are You Jimmy Ray? 46 66 66 34 ROBYN/Show Me Love
13 24 24 28 N SYNGA Want You Back 20 25 25 26 LDREENA MCKENNITT/The Mummers' Dance 19 23 25 30 BILLIE MYERS/iss The Rain 10 21 30 32 ALL SAINTS/I Know Where It's At 36 34 34 32 ALLURE/AH Cried Out
60 42 42 27 CHUMBAWAMBA/Tubthumping 21 24 25 25 BEN FOLDS FiVE/Brick 32 28 48 29 MATCHBOX 20/3am 21 20 25 29 SPICE GIALS/Too Much - - - 32 NQTDRIOUS B.LG/Mo Money Mo Problems
30 23 23 25 PAULA COLEN Dont Want To Wait 28 23 23 23 SISTER HAZEL/AH For You 27 27 32 28 AERDSMITH/Pink 28 31 32 29 SUGAR RAYFly 14 16 16 31 OMCMow Bizarre
50 25 25 24 SUGAR RAY/Fly 13 15 19 22 VERVE/Bitter Sweet... 24 26 26 27 SPICE GIRLS/Too Much 24 42 56 28 INOWLove You Down 12 - - 30 JEWELFoolish Games
27 26 26 24 WILL SMITHMen In Black 18 24 20 22 JANET/Together Again 36 31 29 26 LOREENA MCKENNITT/The Mumnmers' Dance - - 18 27 AQUATum Back Time 12 13 13 30 BACKSTREET BOYS/Qutt Playing.
32 - - 24 JEWELfFoolish Games 11 18 17 21 JIMMY RAY/Are You Jimmy Ray? 26 28 30 25 MEREDITH BROOKSAVhat Wouk Happen - - 10 26 WILL SMITH/Gethn' Jiggy Wit It - - - 30 WALLFLOWERS/One Headiight
19 21 21 22 INOJiove You Down - - 15 21 AERDSMITH/Pink 23 23 26 25 SISTER HAZEL/ANl For You 25 21 15 25 DIANA KINGA-L-Lies 50 26 26 29 BOYZ I MENA Song For Mama
17 20 20 22 THIAD EYE BLIND/Hows It Gong To Be 18 16 20 20 N SYNCA Want You Back . - 15 26 25 VERVE/Bitter Sweet.. 24 30 25 25 NU FLAVOR/Heaven 10 - - 28 MATCHBOX 2(/Push
24 19 19 22 THIRD EYE BLIND/Ser-Charmed Life 33 26 20 20 LEANN RIMESHow Do i Live 56 43 45 24 DAVE MATTHEWS BAND/Crash into Me 23 23 20 24 LDS UMBRELLOSMNo Tengo Dinero 24 21 21 27 MASEfFeel So Good
18 21 21 21 ELTON JOHN/Something About... - - 20 19 EDWIN MCCAINTI Be 20 25 25 24 THIRD EYE BUND/Semi-Charmed Lie - B 18 21 KL & JOJO/AN My Lite 4 11 11 27 SHANIA TWAIN'You're Stll The Cne
18 28 28 21 AEROSMITH/Pink 17 15 24 19 BOYZ If MENA Seasons Of... 24 25 23 24 MEREDITH BRODKS/Bitch 19 21 20 21 AERDSMITHPink - - - 27 NODOUBT/Dont Speak
- - - 21 NO MERCYMMere Do You Go - - - 18 NATALIE IMBRUGLIA/Tom 25 23 26 23 ROBYNDo You Know (What.) - - 11 20 LDREENA MCKENNITT/The Mummers' Dance 33 28 28 26 NU FLAVOR/Meaven
17 18 18 20 MASEFeel So Good 21 17 15 15 USHER/You Make Me Wanna. - - - 22 SHAWN COLVIN/Sunay Came Home 38 12 25 20 ALLURE/A Cried Dut - 14 14 26 MARK MORRISONReturn Of Th Mack
11 14 14 19 NO DOUBT/Don't Speak - 7 16 13 SHANIA TWAINYou're Still The One 25 23 20 20 THIRD EYE BLINDMows it Going To Be 25 30 34 19 THRD EVE BLINDHows It Going To Be 7 12 12 23 K1 & JOJO/AU My Life
22 20 20 19 ADBYN/Do You Know (What. } - - - 13 AQUA/Tum Back Time - 19 20 19 PAULA COLEMMere Have All. 21 23 24 18 BOYZ Il MENA4 Seasons Of.. - 12 12 20 PAULA COLEA Don't Want To Wak
17 13 13 18 MATCHBOX 20/Push 18 17 18 12 GREEN DAY/Time Of Your Life.. 17 16 15 19 EN VOGUEDon' Let Go (Love) 20 16 23 17 GREEN DAY/Time Of Your Life. 41 42 42 17 LOS UMBRELLOSNo Tengo Dinero
- - - 18 NOTDRIDUS B.L.G/Mo Money Mo Problems - - - B JANAMNear Me - 15 22 18 JONNY LANGMissing Your Love - - - 16 IMANI COPPOLA/Legend Of A Cowgir 33 35 35 13 IMANI COPPOLAAegend Of A Cawgul
15 17 17 18 ALANIS MDRISSETTEAronic 4 10 B8 6 SARAH MCLACHLAN/Sweet Surrender 22 17 18 17 WALLFLOWERS/One Headlight 18 19 14 15 LUTRICIA MCNEAL/Aint That Just. 33 30 30 13 INOJ/Love You Down
22 20 20 17 BACKSTREET BOYS/Qut Playng.. - - - - [ERIC CLAPTONMy Father's Eyes 20 15 15 16 JEWEL/You Were Meant... 28 20 24 14 LISA LOEB/ Do - - - 13 UNCLE SAMA Don't Ever Want..
15 16 16 17 BLESSID UNIONLight In Your Eyes - - - - SPICE GIRLS/Too Much 17 - - 16 SAVAGE GARDEN] Want You 13 10 10 12 BLESSID UNION/ight in Your Eyes - - - 4 USHERNice & Slow
16 19 19 16 LOS UMBRELLOS/MNo Tengo Dinero 19 16 16 14 TONI BRAXTON/You're Makin' Me.. - - - 11 NATALIE IMBRUGLIATom
- 2 2 16 VERVEMBitler Sweet .. - - - 11 CHUMBAWAMBA/Amnesia 34 27 17 10 MEREDITH BRODKS/What Would Happen
- - - 15 BEN FOLDS FIVE/Brick = - - 10 NATALIE IMBRUGLIATom - - - 10 VERVE/Bitter Sweet..
- - - 13 WILL SMITHGettin' Jiggy Wit It - - - - BENFOLDS FIVEBrick - - - - BOYZIIMENA Song For Mama
== - 11 JEWEL/You Were Meant... - - - - ERIC CLAPTONMy Fathers Eyes - - - - PAULA COLEMe
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31 39 47 44 CELINE DIONMy Heart Wil Go On 33 41 59 61 JANET/Together Again 37 60 69 68 CELINE DIONMy Heart Wil Go On 26 33 46 55 CELINE DIONMy Heart Wil Go On 65 65 68 75 CELINE DIONMy Heart Wil Go On
39 41 38 40 MATCHBOX 20%3am 55 52 54 61 MATCHBOX 20/3am 36 38 58 67 JANET/Together Agam 26 29 43 55 MATCHBOX 203am 46 46 65 71 SMASH MOUTHMalki' On The Sun
38 41 39 40 SAVAGE GARDEN/Truly Madly Deeply 59 54 57 60 SAVAGE GARDEN‘Tuly Madly Deeply 66 58 63 66 USHER/You Make Me Wanna.. 32 41 52 54 SAVAGE GARDENTruly Madly Deeply 72 72 71 69 SAVAGE GARDENTruly Madly Deeply
42 41 37 39 SMASH MOUTHValur' On The Sun - 53 57 59 CELINE DIGNMy Heart Will Go On 43 39 57 65 BACKSTREET BOYS/As Long As You . 36 42 51 53 TONIGH You Could Only... 71 71 69 §9 USHERYou Make Me Wanna .
38 41 40 39 BACKSTREET BOYS/As Long As You 48 52 55 59 USHERNou Make Me Wanna... 70 70 65 64 SAVAGE GARDEN/Truly Madly Deeply 55 46 42 51 PAULA COLEA Don't Want To Wait 48 48 69 68 NU FLAVORHeaven
40 39 41 38 CHUMBAWAMBATubthumping 39 44 55 56 WILL SMITH/Gettn' Jiggy Wit i 38 55 65 54 ALLURE/AI Cned Out 56 45 35 36 ROBYN/Show Me Love 74 74 66 62 BACKSTREET BOYS/As Long As You...
30 30 30 34 JANET/Together Agan 29 23 45 54 NU FLAVORMeaven 38 37 38 48 KL & JOJOM My Life 34 34 34 34 LISA LOERT Do 65 65 61 §0 MATCHBOX 203am
25 29 30 32 BILLE MYERSKsss The Rain 32 32 49 51 ROBYNShow Me Love 33 40 42 47 N SYNCA Want You Back 25 30 32 34 BACKSTREET BOYS/AS Long As You. 48 48 45 48 JANET/Together Again
32 28 28 31 ELTON JOHNSomething About. . 46 47 40 40 SMASH MOUTHMWalkin' On The Sun 16 15 39 45 WILL SMITHGetin' Jiggy Wa It 26 25 28 34 BLESSID UNIONAIght In Your Eyes 70 70 48 47 ROBYN/Show Me Love
30 29 29 31 ROBYN'Show Me Love 54 49 43 40 INOJLove You Down 20 20 25 43 SOMETHIN'FOR..My Love Is The Shhnt 43 55 41 32 SMASH MOUTHMakin' On The Sun 47 47 48 47 CHUMBAWAMBATubthumping
31 31 31 31 BRYAN ADAMS/Back To You 24 26 35 37 KLl & JOJO/AI My Lite 50 48 48 43 NOTORIOUS B..G/Mo Money Mo Problems 26 26 28 32 BRYAN ADAMS/Back To You 38 38 48 46 MASEFeel So Good
31 31 33 31 THIRD EYE BLINOMows It Going To Be 27 16 30 35 BOYZ If MEN4 Seasons Of.. - 22 34 42 SPICE GIRLS/Too Much 28 29 28 31 GREEN DAY/Time Of Your Lite.. 48 48 48 46 WILL SMITH/Getr Jiggy Wit It
31 31 29 31 LISA LOERM Do 35 37 29 32 NOTORIOUS B.LG/Ma Money Mo Problems 44 42 44 42 INOJLove You Oown 19 25 29 31 SARAH MCLACHLAN/Sweet Surrender 31 31 37 46 UNCLE SAMA Don't Ever Wart .
26 28 30 30 LOREENA MCKENNITT/The Mummers' Dance 31 41 29 32 98 DEGREEnvisible Man 37 40 40 42 ROBYN/Show Me Love 47 39 40 29 MATCHBOX 20/Push 44 44 45 44 BOYZ Il MENA Seasons O1..
26 24 24 29 GREEN DAY/Time Of Your Lif... 48 41 34 32 LISA LOEBA Do 69 67 48 41 SMASH MOUTHMalin' On The Sun 32 35 34 27 SISTER HAZEUM For You 44 44 48 44 KL & JOJOAN My Lik
27 25 23 28 SARAH MCLACHLAN/Sweet Surrender 34 37 38 32 BACKSTREET BOYS/As Long As You.. 33 35 36 40 MATCHBOX 20/3am - B 20 24 JIMMY RAY/Are You Jimmy Ray? 44 44 47 a2 ALLURE/AI Cried Out
15 21 24 26 BLESSIO UNIONAight In Your Eyes 39 38 32 31 MATCHBOX 20Push 65 68 45 39 LEANN RIMESHow Do | Live 27 24 27 24 MEREDITH 8ROOKSMWhat Would Happen 36 36 40 40 ALL SAINTS/ Know Wher Its At
17 22 23 26 JIMMY RAY/Ase You Jimmy Ray? 25 24 22 28 ALEXIAMumber | 40 36 31 38 TONICH You Could Only . 13 24 25 24 CHANTAL KREVIAZUK/Surrounded 38 38 39 40 ‘N SYNGA Want You Back
26 23 24 25 MEREDITH BROOKSMhat Would Happen 25 24 23 26 N-TRANCEDa Ya Think fm Sexy 43 41 39 36 ROBYNDO You Know (What ) 57 47 32 24 SUGAR RAYFY 32 32 36 39 JMMY RAV/A® You Jmmy Ray?
14 15 14 21 BEN FOLDS FIVE/Bnck - - 5 26 DIANA KINGA Say A Litte.. 41 44 36 35 MATCHBOX 20/Push 15 11 18 23 BILLIE MYERSKiss The Rain - - 36 33 THIRD EYE 8LINDMows t Going To Be
25 23 22 21 FIONA APPLECriminal 51 59 46 26 ROCKELUA A Dream 36 30 30 33 AL SAINTS Know Where fts At 20 20 20 20 SHAWN COLVINSunny Came Home - - 5 33 PAULA COLEA Don't Want To Wat
41 34 30 20 SUGAR RAYFy 15 25 26 24 JIMMY RAY/Are You Jimmy Ray? 39 39 33 32 BOYZ If MENA Seasons Of.. 53 53 37 18 CHUMBAWAMBA/Tubthumping - - - 29 BACKSTREET BOYS/Everybody..
5 13 14 18 SHANWA TWAINYou're Stil The One - - 16 24 BARENAKED LADIESMWhen | Fal 27 27 28 27 PAULA COLEA Dont Want To Wat 21 20 20 19 DUNCAN SHEIK/Barely Breathing 27 27 29 28 MATCHBOX 20/Push
31 31 31 18 TONICH You Could OnYy... - - 18 23 TUESDAYSAts Up To You 27 34 27 26 LISA LOER1 Do 21 19 18 19 JEWELFoolish Games - - 1 18 SPICE GIRLS/Too Much
12 13 14 15 HANSONMmm Bop 21 23 25 23 ALL SAINTYI Know Where I's A 41 40 27 24 NU FLAVORMeaven 13 14 14 18 AEROSMITH/Pink 69 69 44 15 INOJLowe You Down
- 12 13 14 SPICE GIRLS/Too Much 24 20 23 23 N SYNGA Want You Back - - 15 18 AQUATum Back Time - - - 18 ERIC CLAPTONMy Fathers Eyes - - 1 13 USHERMice & Siow
18 16 20 14 ALANA DAVIS/32 Ravors - - 14 23 PAULA COLEA Oont Want To Wait 16 19 21 18 MASEfeel So Good - 11 15 18 BEN FOLDS FIVE/Brck - -2 13 DIANA KINGA Say A Litte...
32 17 12 14 AMY GRANT/Takes A Litte Time 24 29 20 22 TONICA You Coukd Ony... 12 10 15 16 UNCLE SAWI Dont Ever Want. 33 32 25 18 THIRO EYE 8LIND/Semi-Chamed Life 10 10 10 16 GOD'S PROPERTY/Stomp
- 10 13 13 JONNY LANGMssing Your Love - - 17 21 BACKSTREET B0YS/Everybody... - 5 16 15 EDWIN MCCANI' Be 17 18 20 18 ROBYNDo You Know (What.) - - 10 10 AZ YETMard To Say I'm...
12 12 13 13 NO MERCYAVhere Do You Go 29 29 24 20 LL COOL J/Phenomenon 22 21 23 15 DIANA KING/L-L-Lies 16 23 21 18 ALLURE/AD Cried Out 10 10 10 10 SUGAR RAYFYy
12 13 12 13 LA BOUCHE/Sweet Dreams 19 21 21 19 UNCLE SAWI Don't Ever Want.. - - B 14 BACKSTREET BOYS/Everybody.. 6 15 17 17 JANET/Together Again 10 10 10 10 98 DEGREESInvistle Man
10 12 12 12 THIRD EYE BLIND/Semi-Chiarmed Life 24 21 19 19 SOMETHIN FOR..My Love Is The Shnh! 13 19 17 13 LUTRICIA MONEAUAIN That Just . 21 19 20 17 WALLFLOWERS/One Headiight 10 10 10 10 BACKSTREET BOYS/Quit Playing..
12 10 11 12 DISHWALLAGounting Blue Cars 18 14 20 18 BOYZ It MENA Song For Mama 18 17 15 11 AEROSMITHPink 13 22 20 15 AL SAINTSA Know Where Its At - - 8 g PUFFDADDY & FAMILY/Been Around...
10 11 - 12 PAULA COLEMhere Have AL 46 46 32 18 SUGAR RAYFY 11 15 15 10 THIRD EVE BLINDMows It Gog To Be 13 12 15 15 LOREENA MCKENNITT/The Mummers' Dance 3 3 6 6 LOREENA MCKENNITT/The Mummers' Oance
12 12 12 11 SISTER HAZEL/AI For You 14 16 14 15 OMCMow Buare 8 10 11 10 SISTER HAZELMappy 14 13 14 14 THIRD EYE BLINDHowS t Going To Be -~ - < - AQUAum Back Time
11 - 10 11 WALLFLOWERS/One Headight 9 14 13 14 PUFF OADDY & FAMILY/Been Around... -6 11 10 BOYZ Il MEN/A Song For Mama 11 10 11 13 BACKSTREET BOYS/Quit Playing... - - - - CHUMBAWAMBA/Amnesia
10 12 - 1) MEREDITH BROOKS/Bitch 15 15 16 13 MARK MORRISONRetum Of The Mack 7 5 9 8 BILUIE MYERSKiss The Ran 1112 12 13 DONNA LEWISA Love You Always. .
12 12 12 11 HOOTIE & BLOWFISHOnly Wanna Be... 32 38 23 13 CHUMBAWAMBATubthumping - 5 B 8 KAVSay Youll Stay 12 - 12 12 OMCHow Bizare
11 11 11 11 DUNCAN SHEIK/Barely Breathing 12 14 15 13 WALLFLOWERS/One Headlight 14 19 15 8 BRYAN ADAMS/Back To You -~ - - 12 NATALIE MERCHANT/Jeatousy
12 12 12 11 OMGHow Bizarre 15 14 12 13 WILL SMITHMen In Biack - 10 12 6 PUFF DADDY & FAMILY/Been Around.. - 11 - 11 SAVAGE GARDENT Want You
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46 57 61 61 CELINE DIONMy Head Will Go On 55 59 56 56 MATCHBOX 20/3am 71 71 74 72 SAVAGE GARDEN/Truly Madly Deeply 52 57 53 66 CELINE DIONMy Heart Wil Go On 76 72 72 77 CELINE DIONMy Heart Wil Go On
49 58 58 59 BACKSTREET BOYS/As Long As You . 39 36 36 52 VERVEMifter Sweet 71 70 70 72 NOTORIOUS B G Mo Money Mo Problems 63 61 63 61 SAVAGE GAROENTruly Mady Desply 42 40 65 71 .MATCHBOX 20/3am
52 43 54 53 PAULA COLEN Don't Want To Wat 54 52 51 52 MARCY PLAYGROUND/Sex And Candy 42 43 72 70 CELINE DIONMy Heart Will Go On 32 37 44 61 MATCHBOX 203am 60 70 71 71 BACKSTREET BOYS/As Long As You
41 42 46 53 SAVAGE GARDEN/Truly Madly Deeply 54 50 51 48 EOWIN MCCAINI Be 71 72 71 69 USHERMou Make Me Wanna.. 64 61 59 60 SMASH MOUTHMalkr' On The Sun 61 58 69 71 SAVAGE GAROEN/Truly Madly Desply
57 59 53 50 SUGAR RAYFYy 56 57 56 48 CHUMBAWAMBATubthumping 58 72 70 61 BACKSTREET BOYS/As Long As You.. 65 64 61 59 BACKSTREET BOYS/As Long As You.. 73 72 72 68 USHERNou Make Me Wanna..
49 52 49 50 ROBYN/Show Me Love 37 37 34 46 LOREENA MCKENNITT/The Mummers’ Dance 43 43 42 52 MATCHBOX 20/3am 57 57 56 56 ROBYN/Show Me Love 43 45 38 43 BILLIE MYERS/Kiss The Rain
62 59 57 49 CHUMBAWAMBATubthumping 26 30 33 45 EVERCLEAREverything To.. 58 46 43 46 INOJRove You Down 58 64 55 55 INOJLove You Down 38 44 43 42 THIRD EYE BLINDMows It Gomg To Be
33 28 28 41 SISTER HAZELMI For You 26 34 38 45 CORNERSHOP/Brmiul Of Asha 43 43 42 44 JANET/Together Agam 24 32 31 50 LOS UMBRELLOSMNo Teago Dinero - - 43 42 AQUATum Back Time
55 52 53 40 LEANN RIMESHow Do | Live 48 51 52 41 SMASH MOUTHWalkn' On The Sun 35 34 42 42 BOYZ Il MENA Song For Mama 31 37 36 39 MEREDITH BROOKSMWhat Would Happen 40 42 38 41 NU FLAVORMeaven
35 33 35 38 BILLIE MYERSKiss The Ran 52 46 46 40 BEN FOLDS FIVE/Bnck 38 40 40 41 JMMY RAY/Are You Jimmy Ray? 19 39 39 37 LISA LOERM Oo 24 29 39 40 *NSYNC Want You Back
32 37 36 37 ELTON JOHNSomething About.. 58 57 57 36 SEVEN MARY THREE/ucky 38 39 38 37 SUGAR RAYFY 40 25 27 33 ALLUREAN Cred Out 43 44 39 40 SPICE GIRLS/Too Much
31 31 31 37 MATCHBOX 20/Push 34 36 37 35 SARAH MCLACHLAN/Sweet Surrender 41 41 44 36 SOMETHIN' FOR..My Love Is The Shiht 10 19 23 32 AEROSMITH/Pink 40 44 41 40 BOYZ !l MENA Song For Mama
37 31 36 37 JIMMY RAY/Are You Jmmy Ray? 32 34 34 28 GREEN OAYTime Of Your Lie. 30 29 32 34 LEANN RIMESHow Do [ Lie 12 32 30 31 BILLIE MYERS/Kiss The Rain 35739 34 33 JMMY RAY/Are You Jimmy Ray?
40 38 36 37 SMASH MOUTHAValin' On The Sun 12 20 23 26 311/Beatful Disaster 19 16 31 31 UNCLE SAM Don't Ever Want.. 2 28 21 26 JMMY RAY/Are You Jimmy Ray? 11 11 33 33 GREEN DAY/Time Of Your Lite.
35 31 36 36 MATCHBOX 20/3am - 17 23 23 NAKEDRaning On The Sky 33 33 33 29 PUFF OADDY /Il Be Missing You 11 31 28 25 SARAH MCLACHLAN/Sweet Surrender 71 71 28 23 SMASH MOUTHWalkn' On The Sun
- - 26 35 N SYNCT Want You Back 30 25 20 23 PAULA COLEMe - 18 27 28 SHAWN COLVIN'Sunny Came Home 25 25 25 24 SPICE GIRLS/Too Much 27 30 27 22 ROBYN/Stow Me Love
28 28 30 33 THIRD EYE BUIND/Sem-Charmed Life - - - 23 NATAUE IMSRUGLINTom 27 27 26 27 MASEeel So Good 28 24 24 23 THIRD EYE BUNDHowS ft Gong To Be 27 30 25 22 CHUMBAWAMBATubthumping
40 24 31 31 JEWELFoolish Games 15 15 14 22 QUR LAOY PEACE/Clumsy 12 20 20 27 N SYNGA Want You Back - - 10 18 AQUATum Back Time 71 73 31 22 JANET/Together Agan
18 21 21 30 CELINE DIONTo Love You More - - - 20 DUNCAN SHEIKMshful Thinkng 27 28 27 27 WALLFLOWERS/One Headight - - 12 17- SHANIA TWAINNou'e St The One 13 12 22 21 VERVE/Bitter Swest..
- - 5 28 NATALIE IMBRUGLIATom 19 19 21 20 BECK/Deadweght 27 33 32 26 SPICE GIRLS/Too Much - - - 17 N SYNC Want You Back 9 9 25 21 ALL SAINTS! Know Where Its At
20 28 28 28 JANET/Together Agam - 13 14 20 TOAD THE WET. MWhatever | Fear - 16 29 26 OMC/How Buzarre - 13 18 17 AL SAINTS/I Know Where fts At 14 13 18 20 AEROSMITHPK
30 27 29 28 NOTORIOUS 8..G/Mo Money Mo Problems 22 21 22 20 SUGAR RAYFY 22 20 19 26 EN VOGUEDont Let Go (Love) - - - 16 LOREENA MCKENNITT/The Mummers' Dance 169 17 20 BRYAN ADAMS/Back To You
37 28 28 28 BACKSTREET 80YS/Qut Playig . 16 15 16 19 FAR T0O JONES/As Good As You - 17 22 26 MARK MORRISONRetum Ot The Mack 21 17 23 16 GREEN DAY/Time Of Your Lie -~ 14 17 18 JONNY LANGMissing Your Love
22 22 23 28 ROBYNDo You Know (What ) 37 26 23 17 TOAD THE WET /Crazy Life 18 21 18 25 K1 & JOJOAN My Lie - - - - ERIC CLAPTONMy Fathers Eyes 19 19 16 17 MASEfFee! So Good
6 12 18 23 GREEN DAY/ime Of Your Lfe - 10 15 16 MATCHBOX 20/Push - - 19 21 CHUMBAWAMBA/Amnesia 40 49 18 16 SOMETHIN' FOR./My Love Is The Stihht
16 18 18 17 SHANIA TWAINNou'e Stil The One 16 18 18 15 TONICA You Could Only 30 39 41 20 ALL SAINTS/ Kniow Where Its At 18 18 17 16 WILL SMiTHGethn Jiggy Wit -
20 15 20 15 JOCK JAWJock Jam 16 15 14 15 BARENAKEQ LAOIES/Bran Wilson < - 17 19 WILL SMITHGetlin' Jiggy Wi It 14 13 13 12 LUTRICIA MCNEAL/AR That Just
11 15 14 15 INOJLove You Down 21 21 17 14 USALOERI Do -7 17 15 MATCHBOX 20/Push - - 5 12 BEN FOLOS FIVE/Bnck
- - - 15 ERIC CLAPTONMy Father’s Eyes 23 20 15 12 CHANTAL KREVIAZUK/Surrounded < 10 17 11 BACKSTREET BOYSQut Playing. - 12 14 12 GARY BARLOW/Superhero
12 27 11 14 AL SANTSA Know Where Its At - - 12 11 MONOAfe In Mono - - - 6 NATALIE IMBRUGLIA/IOm - - 5 12 OAKOTA MOONA Promise | Make
< 12 16 14 WILL SMITHGett' Jiggy Wit It - - 11 11 SUBLIMEMhat I Got - - - - BILLE MYERSKss The Ram . - - 5 11 ALLUREALast Chance
S- 11 K1 & JOUOAI My e 17 18 19 11 INOIGO GIRLS/Shame On You - - - - USHERMice & Siow <10 11 11 JANAMNear Me
17 10 12 11 LOREENA MCKENNITT/The Mummers’ Dance - 10 11 11 WALLFLOWERS/One Headiight - - - - AQUATum Back Time © 11 11 11 SHANIA TWAINYouTe Stil The One
7 7 7 10 SLESSIO UNIONight In Your Eyes - 10 12 11 THIRD EYE BLING/Semi-Charmed Life 15 14 14 11 LOREENA MCKENNITT/The Mummers' Dance
7 7 7 8 THIRD EVE BLINDHows 1 Gong To Be 19 17 18 11 SISTER HAZELAN For You 14 13 14 10 EDWIN MCCAINTI Be
1311 9 8 AEROSMITHPInk - - - 10 BARENAKED LADIESThe OId Apartment 1923 10 9 MEREDITH BROOKS/What Would Happen
- 5 5 B SISTER HAZEL/Mappy 15 16 14 10 PAULA COLEA Oont Want To Wat 12 12 8 8 LSGMy Body
- - - 6 PAULACOLEMe - - - 10 SARAH MCLACHLANBuiding A Mystery 1114 7 7 PUFF DADDY & FAMILY/Been Around .
- 6 5 5 PUF OADDY & FAMILY/Been Around.. - 812 6 THRO EYE BLINDHows 1t Going To Be - - - T MARCY PLAYGROUND/Sex And Candy
- - - - SPICE GIRLS/Too Much - - - - ERIC CLAPTONMy Fathers Eyes 8 9 8 7 KLI&JOJOANMyLe
KJYD/Oklahoma City WGTZ/Dayton WRVQ/Richmond M WFBC/Greenville, SC 4“«75 - | |KHTT/Tulsa
(405) 840-5271 (937) 294-5858 (804) 576-3200 o (864) 271-9200 i -]"-_'!EE (918) 492-2020
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3W 2W LW TwW IW W LW Tw IW 2W W TW W 2w LW TW 3w 2W LW TwW
50 69 70 71 CELINE OIONMy Heart Will Go On 71 70 69 71 SAVAGE GARDENTruly Madly Deeply 58 69 67 70 SAVAGE GARDEN/Truly Madly Oeeply 55 53 54 56 USHER/You Make Me Wanna.. 5 73 98 98 CELINE DIONMy Heart Wit Go On
71 71 70 71 SAVAGE GARDEN/Truly Madly Deeply 42 68 73 69  CELINE DIONMy Heart Wil Go On 16 63 67 69 CELINE DIONMy Heart Wil Go On 39 51 54 56 INOULove You Down 98 48 98 98 BACKSTREET BOYS/AS Long As You..
29 45 71 71 BACKSTREET BOYS/AS Long AS You. 46 47 65 69 MATCHBOX 20/3am 54 64 65 66 MATCHBDX 20/3am 16 48 52 55 ALLURE/AN Cned Out 72 98 97 98 SAVAGE GARDENTruly Madly Deeply
70 71 70 70 SMASH MOUTHMalkin' On The Sun 42 61 67 66 BLESSID UNION/Light In Your Eyes 62 67 63 63 ALLURE/AI Cried Out 37 38 48 54 BOYZ ! MEN4 Seasons Of 98 98 98 97 CHUMBAWAMBA/Tubthumping
54 32 71 70 ELTON JOHN/Sometting About. 64 66 68 66 ROBYN/Show Me Love 44 37 52 60 SISTER HAZEL/AI For You 19 30 36 53 CELINE OIONMy Heart Wil Go On 71 71 71 72 USHERMou Make Me Wanna.
71 70 70 69 MATCHBOX 20/3am 42 38 41 62 SUGAR RAVFY 52 45 48 54 TONIC/f You Could Ony.. 43 51 54 45 CHUMBAWAMBA/Tubthumping 41 42 72 71 SMASH MOUTHWalkin' On The Sun
37 39 37 52 USHERMou Make Me Wanna . 64 47 43 60 ALLURE/AI Cred Out 53 51 53 50 USHER/You Make Me Wanna, 54 41 42 41 MATCHBOX 20/3am 48 49 49 50 ROBYNShow Me Love
29 27 34 31 JANET/Together Agam 49 48 58 46 BACKSTREET BOYS/AS Long AS You. - 28 47 49 JEWEUFoolish Games 56 55 41 40 SMASH MOUTHMWalki' On The Sun 49 50 33 48 ROBYNDO You Know (What )
- - 29 30 NATALIE IMBRUGLIATom 65 64 67 46 CHUMBAWAMBATubthumping 52 51 49 49 MATCHBOX 20/Push 40 41 38 40 ROBYNShow Me Love 98 49 50 42 NOTORIOUS B..G/Mo Money Mo Problems
17 19 26 30 JIMMY RAY/Ate You Jimmy Ray? 61 44 42 44 LISA LOER Oo 46 46 49 48 BACKSTREET BOYS/As Long As You. 15 36 41 40 THIRO EYE BLINDMows It Gomg To Be 30 42 42 42 NU FLAVORMeaven
25 23 28 30 BLESSID UNIONAUgh In Your Eyes - 22 43 43 SPICE GIRLSToo Much 49 49 47 47 ROBYNShow Me Love 4D 41 40 40 EOWIN MCCAINTI Be 41 41 42 41 OAFT PUNK/Around The World
23 25 28 30 BILLIE MYERSAGss The Ran 48 43 42 43 MEREOITH BROOKSMhat Would Happen 61 60 52 47 JANET/Together Again - 38 41 38 FIONA APPLE/Chmin 41 41 41 41 JANET/Together Again
24 24 21 27 INOJLove You Down 43 43 45 42 INOWLove You Oown 21 33 43 44 N SYNCA Want You Back 40 39 37 37 BACKSTREET BOYS/As Long As You. 41 41 40 41 SOMETHIN' FOR./My Love s The Shih!
30 31 26 26 GREEN DAY/Time Of Your Lie.. 24 28 44 42 JIMMY RAYiAre You Jimmy Ray? 42 44 46 44 LISA LOER Oo 54 42 39 37 SAVAGE GARDEN/Tuly Mady Deeply 6 13 29 41 N SYNCI Want You Back
21 19 24 26 LOREENA MCKENNITT/The Mummers' Dance 40 45 46 42  BILLIE MYERS/Kiss The Rain 49 38 41 43 NU FLAVORMeaven - - 25 30 BILLIE MYERS/Kss The Rain 36 17 18 36 WILL SMITH/Gettin' Jiggy Wit t
21 20 19 25 THIRD EYE 8LINDHows It Going To Be 30 28 29 41 THIRO EYE BLINOMows it Gong To Be 26 41 44 42 NOTORIOUS B1.G/Mo Money Mo Problems 41 40 40 29 BLESSIO UNIONAight In Your Eyes 3 36 34 34 MASEFeet So Good
7 12 17 25 SISTER HAZEUMappy 65 63 45 41 SMASH MOUTHMakin' On The Sun 27 45 46 42 K-l & JOJOAI My Life 31 31 29 27 MEREDITH BROOKSMhat Would Happen 32 33 33 34 SISTER HAZEL/AN For You
18 21 29 23 LISA LOEBN Do 39 39 38 40 GREEN OAY/Time Of Your Lie.. - 22 39 41 BILLE MYERS/Kiss The Rain 30 31 30 27 SARAH MCLACHLAN/Sweet Surrender 31 50 32 33 BACKSTREET 80YS/Quit Playing .
25 29 25 22 AEROSMITH/Pink 64 46 25 40 IMANI COPPOLALegend Of A Cowgid 46 41 46 40 SMASH MOUTHMalkin' On The Sun 22 25 22 27 TONICA You Could Only... 98 49 33 32 SUGAR RAYFl
7 7 11 21 ALL SAINTS Know Where Hts At -~ - 33 39 "N SYNCA Want You Back 43 39 40 40 SPICE GIRLS/Too Much 38 28 24 27 SUGAR RAYFY 41 41 41 31 MATCHBOX 20Push
15 18 13 13 OLVENou're Not Alone 19 12 27 34 MATCHBOX 20/Push 33 43 44 36 WILL SMITH/Gettin' Jiggy Wit it - - 27 26 LOREENA MCKENNITT/The Mummers’ Dance - - - 29 ROBYNDo You Realy..
-3 12 13 BOYZ I MENA Song For Mama 17 38 28 31 SARAH MCLACHLAN/Sweet Surrender - - 23 33 GREEN DAY/Time Of Your Life . 20 22 22 25 BOYZ Il MEN/A Song For Mama 41 27 29 29 NO AUTHORITY/Don' Stop
-~ 8 12 12 ‘N SYNCA Want You Back 20 30 28 28 LOREENA MCKENNITT/The Mummers' Dance 30 29 30 32 SOMETHIN' FOR.My Love Is The Shhit 25 28 22 25 JANET/Togeter Again 32 16 17 17 JEWELFoolish Games
16 12 11 11 VERVE/Bitter Sweet.. 32 33 28 28  LUTRICIA MCNEAL/AIN® That Just.. 29 27 28 29 ALL SAINTS/ Know Where Its At 24 21 24 24  PAULA COLEA Don't Want To Wait 12 14 17 14 ALEXIANamber 1
- 5§ 7 10 BEN FOLDS AVE/Bnek 29 31 24 26 ALANA DAVISI32 Favors 23 24 22 29 MASEFed SoGood 23 22 24 23 SISTER HAZELAI For You - 13 15 14 JIMMY RAY/AR You Jimmy Ray?
7 7 7 10 SPICEGIALS/Too Much - 36 39 29 26 ALL SAINTSA Know Where Its At - 24 25 24 HANSONWeird -~ - - 22 SHANIA TWAINNou're Stil The One 12 11 15 14 DUBSTAR/Stars
5 7 7 7 PUFF DADOY & FAMILY/Been Around... - - 20 25 KLI& JOJOAY My Life - - - 23 TUESDAYS/ts Up To You 12 24 25 22 UNCLE SAMI Don't Ever Want... 9 12 15 13 ALL SANTS Know Where Its Al
© 5 7 7 SHANIA TWAINVou'e St The One - - - 24 AQUATum Back Time <« - 16 JIMMY RAY/Are You Jimmy Ray? 34 36 25 21 MATCHBOX 20Push 12 10 14 13 DIANA KINGL-L-Lies -
7 7 7 7 SARAH MCLACHLAN/Sweet Surrender - - 15 23 MASEfFeel So Good 8 16 17 15 BAYAN ADAMS/Back To You 24 20 24 21 THIRD EYE BLIND/Semi-Charmed Life 8 7 7 11 MATCHBOX 20%am
77 7 7 WILL SMITHGetin Jiggy Wit It -~ - 21 23 MARGY PLAYGROUND/Sex And Candy < - - 10 USHERMice & Slow 20 19 22 20 PUFF DADDY./M Be Missing You 13 6 8 8 SPACE MONKEYS/Sugar Gane
57 7 7 KLI& JOJOMN My - 20 19 23  BEN FOLDS FIVE/Brick - - - - DRUHILLS Steps 32 20 16 19 GREEN DAY/Time Of Your L. 1211 11 7 MARY J. BLIGE/Bverything
- - 5 7 AQUATum Back Time 17 17 16 21 DUNCAN SHEIK/Barely Breathing 17 - 16 19 VERVE PIPE/The Freshmen < - - & PAULACOLEA Don't Want To Wai
- -5 7 JONNY LANGMissing Your Love 18 17 14 21 WALLFLOWERS/One Headiight 18 15 16 18 WALLFLOWERS/Bh Avenue Heartache 34 17 18 5 L0S UMBRELLOSMo Tengo Dineo
- - 5 7 CORNERSHOPBrmful Of Asha 40 42 24 18 TONIC/I You Couid Only... 16 17 - 18 BETTER THAN EZRADesperatey Warting 13 5 8 5 LISALOERT Do
- - - 5 DAKOTA MOON/A Promise | Make 18 16 19 18  SHERYL CROW/A Change Would Do... 21 22 22 18 JEWELFoolish Games - 5 4 3 SPICE GIRLS/Too Much
-« - 5 LUTRICIA MCNEAUAINY That Just.. 19 14 18 18 SISTER HAZEL/AX For You 18 21 17 17 AEROSMITHPink - - - - BROOKLYN BOUNCE/Get Ready To Bounce
< - - - PAULACOLEMe 7 7 14 17  ACROSMITHPink 14 21 14 17  ALANA DAVIS2 Fiavors - - - - USHERMice & Slow
© - - - MARCY PLAYGROUND/Sex And Candy 18 16 17 17  THIRD EYE 8LIND/Semi-Charmed Life 29 21 21 17 SISTER HAZELMappy - - - - REACTICanY Keep My..
<« = - UNCLE SAMA Don't Ever Want.. 44 23 - 17 USHERNou Make Me Wamna.. - - 17 17 SUBLIMEMMatiGol
12 17 13 17 ROBYNDo You Know (What.) - 17 17 17 WALLFLOWERS/One Headlight
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— [ TOMLPLYS —————  TomaL No Songs Qualified For
3w wWw ™ ARTIST LABEL(S) ™ w 2w 3w STATIONS/ADDS =
C 4 1 KCI&JOJO All My Life (MCA) 2592 2610 2518 2452 471 LU G
2 2 2 2 USHER Nice & Slow (LaFace/Arista) 2369 2416 2219 2039 4600
2 1 s € BRIAN MCKNIGHT Anytime (Mercury) 1788 1459 1002 617 4202
5 3 3 4  UNCLE SAM I Don't Ever Want To See You... (Stonecreek/Epic) 1741 1860 1866 1833 4273
2 15 7 @  CELINE DION My Heart Will Go On (550 Music) 1578 1365 985 . 313
+ 4 4 s LSGMyBody (FastWest/EEG) 1547 1713 1862 1965  33/0 MOST ADDED-
3 s s 7 USHER You Make Me Wanna... (LaFace/Arista) 1523 1653 1766 1987 36/0 ARTIST THTLE LABEL(S) ADDS
79 10 o BOYZ Il MEN A Song For Mama (Mofown) 1362 1247 1249 1396 36/0 ARETHA FRANKLIN A Rose Is Stil A Rose (Arista) 15
w0 8 s 9 WILL SMITH Gettin’ Jiggy Wit It (Columbia) 1283 1316 . 1326 1282  31A LSG #1L.L., BUSTA & MC LYTE Curious (FastWestEEG) 11
s 7 1 @ JANET Together Again (Virgin) 1260 1229 1361 1290 30/0 SYLK-E. FYNE #/CHILL Romeo And Juliet (Grand Jury/RCA) 7
1 1 s 1 DESTINY’S CHILD No, No, No (Grass Roots/Columbia) 1249 1262 1123 1063  36/2 MARY J. BLIGE Seven Days (MCA)
s 17 1 @ K.P. &ENVYI Swing My Way (EastWest/EEG) 1162 1056 967 861 3773 98 DEGREES Was it Something | Didn't Say (Motown) 4
» = 1w @ MARIAH CAREY {/BONE THUGS... Breakdown (Columbia) 985 899 787 688 332 | CELINEDION My Heart Will Go On (550 Music) .
o s w o SOMETHIN FORTHE PEOPLEMy Love ls.. Wamer Bros) 978 1222 1368 1453 280 [ P& MIY fpwég?w")",/yn‘",%y (EastiVesyEEG) :
2 19 W7 @ TIMBALAND & MAGOO Luv 2 Luv You (B/ackGround/At/antic) 973 917 822 703 291 MASE {/TOTAL What You Want (Bad Boy/Arista) 3
s 18 2 @ QUEEN PEN All My Love (Li’ Man/Interscope) 917 800 846 811 318 NEXT Too Close (Arista) 3
o 2 2 @ MASE/TOTAL What You Want (Bad Boy/Arista) 913 818 735 593 36/3 QUEEN PEN All My Love (Lil’ Marv/Interscope) 3
s 3 2 ) SAVAGE GARDEN Truly Madly Deeply (Columbia) 889 669 440 352 1972 SNOOP DOGGY DOGG & KURUPT Ride On... (Noo Trybeligin) 3
w 2 2 O NEXT Too Close (Arista) 886 729 615 438 323 UNCLE SAM | Don't Ever Want To See.. (StonecreekEpic) 3
% 28 22 @ SWVRain (RCA) 850 755 606 469  31A
13 16 16 21 BACKSTREET BOYS As Long As You Love Me (Jive) 815 963 979 1082 19/0
8 10 14 2  MISSY “MISDEMEANOR” ELLIOTT Sock It 2 Me (EastWestEEG) 739 994 1162 1348 2000
1w 13 19 2  MASE Feel So Good (Bad Boy/Arista) 723 865 1016 1182 2300 MOSTP’EAC§SE ASEDTOM

PLAY
ARTIST TITLE LABEL(S) iNCREASE

SERMON, MURRAY & REDMAN Rapper’s Delight (Priority) ~ 653 987 1059 1084  20/0

—
~
o
N
&

1w 2 2 @  WYCLEF JEAN Gone Till November (Ruffhouse/Columbia) 638 613 596 516 2912 )
® 3w 2 @ LEANN RIMES How Do | Live (Curb) 620 579 482 443 1500 g:{,ﬁ'&;‘ggg{,ﬁ'ﬂm{y"mg d(l’y"’g’gé’[’)lyy) Ja— o
17 21 24 27 PUFF DADDY & THE FAMILY Been Around... (Bad Boy/Af/Sta) 610 697 751 784 26/0 CELINE DION My Heart Will Go On (550 MUSIC) +213
» s =z » ROBYNShow Me Love (RCA) 600 630 581 731 170 | NEXTToo Close (Arista) 157
s aw 3 @ SPICE GIRLS Too Much (Virgin) 587 544 437 383 2411 98 DEGREES Was it Something | Didn't Say (Motown) +122
— a7 3 € 2PAC 1/ERIC WILLIAMS Do For Love (Amaru/Jive) 529 512 362 259 2112 QUEEN PEN All My Love (Lil’ Man/Interscope) +117
s 3 30 3 ALL SAINTS | Know Where It's At (London/Island) 503 553 449 387 24/ BOYZ 1l MEN A Song For Mama (Motown) +115
% 2 2 = BUSTARHYMES Dangerous (Elektra/EEG) 475 662 675 609 250 [ K.P.&ENVYISwing My Way (EastiWestEEG) — +106
_ _ o @ MISSY “MISDEMEANOR” ELLIOTT Beep Me 911 (EastWestEEG) 469 435 325 214 220 | MASEITOTAL What You Want (Bad Boy/Arista) - +95
w o w© € LOSUMBRELLOS No Tengo Dinero (Flex/Virgin) 434 400 409 356 11p | SWYRan(RCA) +9
— — % € MARYJ.BLIGE Seven Days (MCA) 422 366 268 223 22/5
28 30 3 3 GCHUMBAWAMBA Tubthumping (Republic/Universal) 419 527 582 617 1210
2 « « @ LUTRICIA MCNEAL Ain't That Just The Way (Crave) a7 416 397 403 170 HOTTEST
— — & € SYLK-E. FYNE f/CHILL Romeo And Juliet (Grand Jury/RCA) 402 320 239 18 117 RECURRENTS
s ar a3 KAISay You'll Stay (Tidal Wave/Geffen) 385 463 454 463  16/0 s e e
so 45 45 40  MILITIA Burn (Red Ant) 367 384 381 322 141 )
@  ALLURE Last Chance (Track Masters/Crave) 33 265 104 60 192 | oo leeen (ke
. , ried Out (Track Masters/Crave)
38 50 47 42 JON B. Are U Still Down? (Yab Yum/550 MUS/C) 338 342 344 451" 12 NOTOTRIOUS B.1.G. Mo Money Mo Problems (Bad Boy/Arista)
s 27 3 4 DRUHILL 5 Steps (Island) 333 49 609 650  13/0 INOJ Love You Down (So So Def/Columbia)
@ MACK 10 {1CE CUBE & SNOOP... Only In California (Priority) 324 230 76 47 190 BOYZ Il MEN 4 Seasons Of Loneliness (Motown)
® OL SKOOL /K. SWEAT & XSCAPE Am | Dreaming (Keia/Universal) 309 217 144 109 212 MARK MORRISON Return Of The Mack (Atlantic)
2 3 3w 4  TOTAL What About Us (LaFace/Arista) 303 456 526 635  9/0 | AALIYAH The One | Gave My Heart To (BlackGroundAuantic)
w 4 4 47 WCJust Clownin’ (Payday/FFRR/Red Ant) 301 308 363 335 12/0 | PUFF DADDY & FAITH EVANS 1112 I Be Missing.. (Bad Boy/Arsty)
DRU HILL We're Not Making Love No More (LaFace/Arist) 299 406 514 565 10 i BIGEMUO T (T R )
nowoe g Love & (Laface/Arista) 0| WILL SMITH Men In Black (Columbia)
24 % 3 4  ERYKAH BADU Tyrone (Kedar/Universal) 299 468 539 658 1000
% ® w s SUGARRAY Fly (Lava/Atiantic) 200 317 4718 509 12/ crentars: Sangs reqstering 500 plays o mare for the frat tme. Sulets
to songs galning plays over the previous week. If two songs are
This chart reflects airplay from February 2-8. Songs ranked by total plays. Highlighted songs indicate Breaker. i.'f,f’.".',ﬁ;‘,"iﬁi’mmﬁ.y"f .;ﬁ?nﬁ“&”&"&ﬁ?ﬂﬂiﬁ'&li&m
49 CHR/Rhythmic reporters. 47 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc. Increases In total plays. Welghted chart appears on R&R ONLINE.

§$*§*ﬁ§\' pt i
.sc i xs%ngféﬁ __{.j‘”‘
Cost effective plastic banners for your station.

We print any picture, logo or design in up to four colors. Perfect for
concerts, public appearances, expos and giveaways. Packaged on
a roll and easy to use. Put up brand new signs at every event!

¢ Durable banners for a throw-away price

¢ UV stabilized plastic won't fade indoors or outdoors 1-800-231-6074
¢ Simply fax your logo and color separation Canada 1-300-347-5616
information for a free price quote Fax (713) 507-4295
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- HIP HOP TOP 20 -

. . — TOTAL PLAYS— TOTAL |
LU A, 22 , ™ LW STATONSADOST \oE CUBE We Be Clubbin' (HeawweightAGM) SHAGGY Sexy Body Girs (Virgin)
2 @ MASE F/TOTAL What You Want (Bad Boy/Arista) 3506 3307 121/4 Totat Plays: 285, Total Stations: 10, Adds: 1 Total Plays: 160, Totat Stations: 6. Adds: 0
:1 2 TIMBALAND & MAGOO Luv 2 Luv You (BlackGround/Atlantic) 3406 3624 106/ ) ]
) o K.P. & ENVY! Swing My Way (EastWest/EEG) 3207 2668 1138 ‘N SYNC | Want You Back (RCA) 98 DEGREES Was It Something | Didn't Say (Motown)
s + BUSTA RHYMES Dangerous (Elekz‘r a/EEG) 2047 3149 108/0 Total Plays: 275, Total Stations: 16, Adds: 2 Total Plays: 158, Total Stations: 13, Adds: 4
“5 5 WILL SMITH Gettin’ Jiggy Wit It (Columbia) 2302 2812 8173 LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia) | ANGELINA Mambo (Upstairs)
e o MASTER P Make ‘Em Say Ugh (No Limit/Priority) 1962 1935 8410 Total Plays: 255, Total Stations: 11, Adds: 1 Total Plays: 157, Total Stations: 5, Adds: 0
i @ 2PACF/ERIC WILLIAMS Do ,For Love (Amaru/Jive) 1844 1209 1085 soueriun FoR THE PEOPLE Al Do (Wamer Bros) | KIM SANDERS Jedousy (Dancin’ Music/siand)
s s QUEEN PEN Al My Love (Li" Mar/Interscope) 1809 2319 753 Total Plays: 250. Total Stations: 11, Adds: 1 Total Plays: 150, Total Stations: 8, Adds: 1
1 €@ WYCLEF JEAN Gone Till November (Ruffhouse/Columbia) 1715 1543 8778 . _ _
‘1 @ SYLK-E. FYNE F/CHILL Romeo And Juliet (Grand JuryRCA) 1341 993 88A1 ¢ AVZFBLACKSTREET The Gty (RocA-ela0ef jamiVeruy) | JIMMY RAY Are You Jimmy Ray? (Epic)
1 m JAY-Z F/BLACKSTREET The Clty (R oc-A-FellyDef Jam/Mercury) 1223 1141 8972 Total Plays: 206, Total Stations: 17, Adds: 2 Total Plays: 120, Total Stations: 7, Adds: 1
1« @ NOTORIOUS B.1.G. Nasty Boy (Bad Boy/Arista) 1215 1121 730 PRINCE BE, KY-VIANI & JOHN F Gotta Be... (Gee StreetV2) | BIG PUN I'm Not A Player (Loud)
® MILITIA Bum (Red Ant) 1201 1115  74h Plays: 189, Total Stations: 14, Adds: 2 Total Plays: 120, Total Stations: 6, Adds: 0
: @ tO)F(i ?f.LAmgh& : ETEFJ.GUNZBD;IZ Vl;A(C.\Odeme/COIumb/a) 1197 S LSG FA.L., BUSTA & MC LYTE Curious (FastWestEEG) | PAULA COLE | Don't Want To Wait (fmago/W8)
‘1315 LO ou Think I'm Jiggy (Bad Boy/Arista) 1168 1128 67A Total Plays: 181, Total Stations: 19, Adds; 11 Total Plays: 112, Total Stations: 4, Adds: 0
— @ L.L.COOLJ4321.. (Def Jam/RAL/Mercury) 1037 688 8513
9 17 SERMON, MURRAY & REDMAN Rapper’s Delight (Priority) 991 1582 4200 JODY WATLEY Off The Hook (Atiarttic) JD F/BRAT & USHER The Party Continues (So So DefColumbia)
‘s 1 SAM SALTER It's On Tonlght (LaFaCG/Af/Sta) 958 1890 a2/ Total Plays: 181, Total Stations: 11, Adds: 1 Total Plays: 110, Total Stations: 8, Adds: 1
WC Just Clownin" (Payday/FFRR/Red Ant) 950 1078 511 FRUIT DE LA PASSION Tic Tic Tac (AureusWarock) ARETHA FRANKLIN A Rose Is Stil A Rose (Aristz)
FIRM Phone Tap (Trackmasters/Aftermativinterscope) 900 762 690 Total Plays: 168, Total Stations: 7, Adds: 0 Total Plays: 107, Total Stations: 19, Adds: 15
his chart reflects airplay from February 2-8. Songs ranked by total plays. 49 CHR/Rhythmic reporters and 88 REAL ONE U Like Pina Colada (Arista) L.L. COOL J 4,32,1... (Def Jam/RALMercury)
atne):h!:rg? ggfﬁ;ZTSLZiLrﬂ?QtLh;fcefféoan?ﬁg;?cfgggtmgg ?:::?o?:f%higég.a g;gﬁi:m manually extrapo- Total Plays: 166, Total Stations: 4, Adds: 1 Total Plays: 104, Total Stations: 7, Adds: 1

YOUR PICTURE

COULD BE HERE!

R&R wants your best snapshots
(color or black & white).

Please include the names and titles
of all pictured and send them to:
R&R c/o Tony Novia:

10100 Santa Monica Blvd., Fifth Floor,
Los Angeles, CA 90067

4,3,2,1, TOUCHDOWN — Def Jam artist L.L. Cool J does the huddle dance at Super Bow!
Super Jam with XHTZ San Diego and the homies. (I-r)Def Jams Motti Shulman, XHTZ MD Dale
Solivan, air personality Eddy Love, L.L. Cool J, XHTZ OM/PD Lisa Vasquez, and Lawman
Promotions Greg Lawley.

CHR/RHYTHMIC REPORTERS
Stations and their adds listed alphabetically by market

KKSS/Albuquerque, NM

PD: Tony Manero

APD/MD: Jackie James
SNOOP & KURUPT "Ride”
ARETHA FRANKLIN “Rose”
JAY-Z F/BLACKSTREET "City"

KYLZ/Aibuguergque, NM PD: Ed Dcanas LR i i KWNZ/Reno, NV SYLK-E FYNE F/CHILL "Romea™ i % COMPARY “Bnan
oI ) No Adds. PD: Michelle Mercer KCHX/Odessa-MldIand, ™ CRETE O aoc! hssing'

APD/MD: Robb Royale
LSG FALL .. “Cunous™
DAKOTA MOON “Promise™
SNOOP & KURUPT "Ride”

98 DEGREES "Something” CElC B L it 45 JON B Sl S KCAQ/Oxnard, CA ekt WPGC/Washington, DC
ARETHA FRANKLIN “ose ARETH A FRANKLIN “Bose” R — répgxlm;am" FL PD: D?£ Garite KGGI/Riverside, CA L56 FAL... Cunous” PD: Jay Stevens
OL SKOOL _“Dreaming™ : 0/MD: . Di f MD: Maurice Devoe
i BORN JAMERICANS “Send” MD: Phil Jones APD/MD: Jacgue Gonzales James PD: Diana Laird : . e
KiSV/Bakersfield, CA KQmQ/Honoluiu, HI 24 SALT-N-PEPA “Gitty" 12 LL CooL 4321 - APD/MD: Jesse Duran XHTZ/San Diego, CA B e

PD: Mark Feather
MD: Mickey Fuentes
2PAC FERIC WILLIAMS “Do”

S sKo0L -oreamng” LOBCILLTIL ALomt e M ED:Feteliones 100Y WATLEY “Hook” 50 OUEEN PEN Lov” o, acne
o o 2PAC FERIC WILLIAMS "00" APD: Dan Watson KPSI/Paim Spri CA WJJS/Roanake, VA 5 ALKAHBLIKS "Night | e Dorte
. ov MD: Mark Medina /Paim Springs, ! e, SER PN APD: Ricardo Cherry
KKXX/Bakersfield, CA KBXXMouston, TX ARETHA FRANKLIN "Rose” PD: Mike Keane PD: David Lee Michaela MD: A.J. Jones
PD: Chris Squires 4 LSG FLL. “Cumous™ APD/MD: Melissa Morgan 15 LORD TARIQ “Oeja”

MD: Tony Manes WDRQ/Detroit, Mi MD: Grep Head DAKOTA MOON “Promise™ O e S ROBYN “Really” KM Francisco, CA 10 JO H/BRAT & USHER “Party”
No s PD: Lisa Rodman 15 ARETHA FRANKLIN “Rose” & JAY-Z F/BLACKSTREET “Gity” DLREIREE L neisco, i :ms_m o
i APO/MO: Jimi Jamm 10 SYLE FYNE FICHILL ‘Romeo” KDON/Manterey, CA B LT PD: Joey Artagey 3 Shook & kuRUPT A
WERQ/Battimore, MO e 7 MARY J BLIGE “Seven' No Adds

PD: Tom Calococei

APD: Frank Ski |g ﬁgg:g;gggw- - WHHH/Indianapolis, IN PD: Bruce St. James A 49 Total Reporters
MD: Darren Brin 5 BAHA MEN “Sunshine PD: Scott Wheeler WFHN/New Bedford, MA MO: Mike Freeman Mo: Trejo o KYLD/San Francisco, CA 48 Current Reporters
No Adgs “Ever” . £8G FA L . “Cunous’ TIMBALAND & MAGOD “Luv’ ]
iy s s oL B e L) 7 Cument Flayiss
SPICE GIALS "Much” ) . APD/MD: Kevin Palana : UE e APD/MD: Jazzy Jim Archer
R o B N PP noenis, A e Reported Frozen Plays (1
APD/MD: Cat Collins WJBT/Jacksonvilie, FL APD: Crazy Kid wocQySatisbury, MO KIKVHonoiulu, HI
o Adds KPRR/EI Paso, TX PD: Dave Wynter WKTU/New York, NY MD: Eric Valdez PD: Wookie
PD/MD: John Candefaria MD: Tiffany Green PD: Frankie Blue 43" CELINE DION Heart” Mn:gﬂgr:ag'ﬂgon KUBE/Seattie, WA Did Not Report For Two
- “Anyome” . 43 JONNY 2 "Forever” “Last” - Eri a
WIiG/Chattanooga, TN B Ut e s BT A APD/MD: Andy Shane 17 MARIAH CAREY. ~Breakcown” MARY J BLIGE "Seven" APD: Eric Powers Consecutive Weeks; Data
Station Mngr.: Roy Jaynes DESTINY'S CHILD “No™ 18 LATHUN “Freak” 8  BACKSTREEY BOYS “Everybody” ALL SAINTS “Know” COMMON “Retrospect” _ e Not Used (1):
PD/MD: Bobby Corona ARETHA FRANKLIN “Rose” WYCLEF JEAN "November™ iﬁ;l:GEqugx;:?N .‘fé&‘t.ﬁ?i “Seven” ARETHA FRANKLIN “Rose WBHJ/Birmingham, AL

ARETHA FRANKLIN “Rose™

WBBM/Chicago, iL
PD: Todd Cavanah

MD: Erik Bradley
15 ROCKELL “in"

KZFM/Corpus Christi, TX

WBTT/Dayton, OH
DM: Jeft Ballentine
APD/MD: Raye Kimberiin

KOKS/Denver, CO

PD: Rick Stacy

27 SPICE GIRLS "Say”
18 OIANAKING “Say’

KBOS/Fresno, CA

PD: Steve Wall

MD: Marcus D.

22 KIM SANDERS “Jealousy”
ARETHA FRANKLIN “Rose”
SWY “Rain”

LSG FALL . "Cunous”

WJMH/Greenshoro, NC
PD: Brian Douglas

MD: Mary Ka

46 SYLK-E_FYNE FICHILL “Romec™

PD: Kimo Akane
MD: Kathy Nakagawa

PD: Rob Scorpio

KLUC/Las Vegas, NV

PD:
M

Cat Thomas
Melisa Stefas

28 MARY J BLIGE “Seven™
12 CHERRELLE "Wanna®

KPWRAos Angeies, CA

MD: Damion Young

BRIAN MCKNIGHT “Anynme”
COMMON “Retrospect”
FUNKDOOBIEST “Act”

KHTN/Merced, CA

SYLK-E FYNE F/CHILL "Romec™

PD: Scooter B. Stevens
MARIAH GAREY  "Breakdown”

WOQHT/New York, NY
PD: Steve Smith

APD/MD: Tracy Cloherty
25 NEXT “Close™

24 BEENIE MAN "Who™

20 LOX "Money”

19 QUEEN PEN “Love"

PD/MD: Leo Caro
SIMMY RAY “Jimmy”
MASE FTOTAL "What™

11 LSG FALL . "Cunous™
PRINCE BE, KY-MANI “Gotta"
CELINE OION “Heart”
AAETHA FRANKLIN "Bose”

o

MD: Bobby Sato

KKFR/Phoenix, AZ

WWKX/Providence, Ri
PD: Jerry McKenna
MD: Sandy B.
LSG F/LL . “Cunous™
SYLK-E. FYNE F/CHILL “Romeo”
KP & ENVYI “Swing™

APD/MD: Bill Shakespeare
98 DEGREES “Somethung™
ARETHA FRANKLIN “Rose”
PRINCE BE. KY-MANI “Gotta"

1 LSGFLL  “Cunous”
1 ARETHA FRANKLIN "Rose™
1 MARY J BLIGE "Seven™

LSG FAL  “Cuncus”

KSFM/Sacramento, CA
PD: Bob West

KTFM/San Antonio, TX

PD: Clift Tredway

MD: Steve Chavez

49 VOIGES OF THEORY “Dimelo™
ARETHA FAANKLIN “Rose”
MASE FTOTAL "What"
‘N SYNT “Want*

KHTS/San Diego, CA
PD: Todd Shannon

APD: Ron Geronimo

MD: Hitman Hayes

DM/PD: Lisa Vazguez
MD: Dale Solivan
60 TAMIA “imaginatio”

KWIiN/Stackton, CA
PD: John Christian
APD: Tammy Cruise

51 CELINE DION “Heart™
38 SAVAGE GAROEN “Truly™
27 SUGAR RAY "Ry

23 UNCLE SAM “Ever”

10 SYLK-E FYNE F/CHILL "Romen”
10 98 DEGREES “Something™
10 ALLURE “Last”

7 UNCLE SAM “Ever”

KDGS/Wichita, KS

13 ARETHA FRANKLIN “Rose”

WAAR L Ao i ool

ot B
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]
WKTU/New York WQHT/New York KPWR/.os Angeles é WBBM/Chicago KMEL/Sas Francisco
(201} 420-3700 97 £ (212) 226:9767 (818) 953-4200 (312) 944-6000 (415) 538-1061
Blue/Shane e T Smith/Cloherty Mercer/Young oS Cavanah/Bradley Arbagey
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLATS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W LW TW IW W LW TW W oW W IW W LW TW IW W LW TW
55 44 61 62 CELINE DIONMy Heast Will Go On 41 41 41 42 MARY J. BLIGE/A Dream 49 49 73 72 LSG/My Body 66 44 46 71 JANET/Together Again 56 49 62 71 TIMBALAND & MAGOOAwv 2 Luv You
55 48 64 60 RICKY MARTINMaria 42 42 38 42 DRU HILL/We're Not Making... 47 45 73 71 MACK 10 FACE CUBE./Only In California 65 60 66 67 LEANN RIMESMHow Do | Live 51 49 40 46 K-CI & JOJO/AN My Life
56 47 63 60 JANET/Together Again 41 41 40 42 LORD TARIQ../Deja Vu 75 72 70 70 SERMON, MURRAY. /Rapper's Delight 69 66 69 66 USHERNYou Make Me Wanna... 29 47 47 45 SERMON, MURRAY. /Rapeer's Delight
57 47 61 58 SELENA/Dreaming Of You 34 41 40 41 USHER/Nice & Slow 73 71 22 70 SNOOP DOGGY DOGG/We Just Wanna... 45 52 66 65 CELINE DIONMy Heast Will Go On 42 39 43 44 DESTINY'S CHILD/No, No, No
46 45 63 50 AMBER/One More Night 21 27 21 41 MASE?24 Hrs. To Live 43 40 46 68 ICE CUBEAWe Be Clubbin’ 55 39 46 61 BOYZ Il MEN/A Song For Mama 35 27 38 44 SNOOP DOGGY DOGGMWe Just Wanna...
35 28 34 46 BACKSTREET BOYS/As Long As You... 41 41 41 40 MARY J. BLIGE/Seven Days - 40 38 48 ALL FROM THE [County Jait 10 21 41 60 USHER/ice & Slow 26 29 43 43 LSG/My Body
10 23 38 40 FRUIT DE LA PASSION/Tic Tic Tac 41 42 42 40 DRU HILLSS Steps 72 72 70 47 2PAC/ Wonder If... 51 57 47 46 WILL SMITH/Gettin' Jiggy Wit It 3B 48 36 42 USHER/Nice & Slow
34 29 35 39 LEANN RIMESHow Do | Live 27 16 21 39 LL. COOL J/4321.. 43 70 47 45 QUEEN PEN/AIl My Love 37 44 46 45 KP & ENVYI/Swing My Way 55 49 46 42 MILITIA/Burm
40 34 3B 33 USHER/You Make Me Wanna... - 21 36 38 OMX/Get At Me Dog - 42 40 44 MIUTIAMBurn 35 42 42 45 CHUMBAWAMBA/Tubthumping 29 42 43 40 2PAC/ Wonder If..
24 11 16 32 LUTRICIA MCNEAL/AIn't That Just... - - 26 37 K-Cl&JOJO/AN My Lite 49 73 73 42 WC/Just Clownin’ 58 70 62 43 SOMETHIN' FOR._/My Love Is The Shhh! 49 21 49 37 TOTAL/What About Us
34 27 32 31 ULTRA NATE/Free - - 27 35 BRIAN MCKNIGHT/Anytime - - 41 40 USHER/Mice & Slow 46 63 50 42 NOTORIOUS B..G/Mo Maney Mo Problems - 31 40 37 MASE F/TOTAL/What You #ant
11 16 28 27 SIMONE JAYMWanna B Like A Man 32 30 29 33 DAVINA/So Good - - - 40 BONE THUGS-N-HARMONY/Body Rocc - - 13 34 PAULA COLE/ Don't Want To Wait 34 29 40 36 MISSY ELLIOTT/Sock it 2 Me
5 19 29 24 LOS UMBRELLOS/No Tengo Dinero 26 28 35 32 MASE F/TOTAL/What You Want 46 47 48 39 TIMBALAND & MAGOO/Luv 2 Luv You 31 23 27 31 PUFF DADDY../Vll Be Missing You 45 53 40 35 BUSTA RHYMES/Dangerons
19 15 21 24 DEBORAH COX/Things Just Ain't.. 28 29 31 31 WYCLEF JEAN/Gone Til November 40 41 39 39 MASE RTOTAL/What You Want 72 62 43 29 DAFT PUNK/Around The World 30 38 33 35 ICE CUBE/We Be Clubbin’
- - 16 23 ROCKELU/In A Dream 37 35 20 31 NOTORIOUS B.1.G/Nasty Boy 41 42 40 38 SNOOP & KURUPT/Ride On/Caught Up 20 15 15 26 BUSTA RHYMES/Put Your Hands... 33 27 28 30 KP & ENVYI/Swing My Way
19 12 21 23 KIM SANDERS/Jealousy 31 31 27 31 MIC GERONIMO../Nothin’ Move But... - - - 3T K-Cl & JOJO/AN My Life 23 23 22 25 MARIAH CAREY../Breakdown 31 35 32 30 2PAC F/ERIC WILLIAMS/To For Love
24 18 27 22 K-C) & JOJO/AN My Life 38 32 28 30 BOYZ Il MEN/A Song For Mama 72 21 29 28 PUFF DADOY/Senorita 49 18 21 25 ALLURE/AIl Cned Out 30 31 29 30 BRIAN MCKNIGHT/Anytime
25 20 24 21 DIANA KING/I Say A Little... 23 26 30 30 UNCLE SAM/A Oon't Ever Want.. 49 47 27 27 FIAM/Phone Tap - - 28 24 MATCHBOX 20/3am 31 41 32 25 DRU HILLWe're Not Making.
24 16 5 21 AALIYAHThe One | Gave My... 25 24 23 26 TIMBALAND & MAGOO/Luv 2 Luv You 25 26 - 27 USHER/You Make Me Wanna.. 22 16 16 21 PUFF DAODY & FAMILY/It's All About... - - 21 23 SPICE GIALS/Too Much
46 1B 20 20 SUGAR RAY/Hy - - - 25 NBXT/Teo Close - 39 42 26 BUSTA AHYMES/Dangerous - 10 20 17 PUFF DADDY & FAMILY/Been Around.. - 19 21 22 SWV/Rain
15 15 18 19 LE CLICK/Call Me - - 21 24 ALKAHOLIKS/Al Night 40 38 21 26 JAY-Z F/BLACKSTREET/The City Is Mine 12 16 16 15 BACKSTREET BOYS/Everybody... 36 27 21 22 USHERNou Make Me Wama ..
15 14 17 18 NOTORIOUS B.L.G/Mo Money Mo Problems 27 24 23 24 MISSY ELLIDTT/Beep Me 911 27 26 - 21 BONE THUGS-N-HARMONY/If | Could Teach.. - 8 12 15 SPICE GIRLS/Never Give Up On.. 16 27 23 21 MISSY ELLIOTT/Beep Me 811
20 19 19 17 ROULA/Lick it 37 36 36 24 SWV/Aain - - 20 15 DAZ DILLINGER/In California - - - 15 ROCKELUin A Dream 18 19 26 21 NEXT/Too Close
5 9 15 16 MASETeel So Good - - - 24 BEENIE MANWho Am | 22 - 16 14 MACK 10/Backyard Boogie 16 37 43 14 BOYZ Il MEN/4 Seasons Of.. 16 14 14 18 UNCLE SAMA Don't Ever Waet.
11 9 17 15 BACKSTREET BOYS/Quit Playing.. 38 33 23 23 DESTINY'S CHILD/No, No, No 24 13 12 10 JO F/BRAT & USHER/The Party Continues - 8 13 11 SPICE GIRLS/Do It - 11 22 18 LORD TARIQ../Deja Vu
22 15 34 15 ALLURE/AI Cried Out - - - 20 LOX/Money, Power. And.. 40 40 42 10 MACK 101 Can Make You Dance 13 17 6 9 MISSY ELLIDTT/Sock it 2 Me - - 7 14 MACK 10 F/ICE CUBE./Only In California
16 12 17 15 TONI BRAXTON/Un-break My Heart - - - 19 QUEEN PEN/AIl My Love - 48 46 10 WYCLEF JEAN/Gone Til November - 1D 14 7 N SYNGA Want You Back - - - 11 MARIAH CAREY. /Breakdawn
20 13 13 13 WILL SMITH/Gettin’ Jiggy Wit It 15 23 22 19 JAY-Z F/BLACKSTREET/The City Is Mine - - - - DBRIAN MCKNIGHT/Anytime 7 7 4 2 ALL SAINTSA Know Where It's At 25 19 25 10 BOYZ !l MEN/A Song For Mama
6 8 13 9 LU SUZYMemories - 13 18 19 JESSIE WEST/24/7 - - - - COMMDN/Retrospect For Life 17 18 7 1 SPICE GIALS/Too Much - - - 9 ARETHA FRANKLINA Rose Is Still..
- - - 8 BACKSTREET BOYS/Everybody... - - 12 17 2PAC HERIC WILLIAMS/Do For Love - - - - FUNKDOOBIEST/Act On it - - 5 8 JODY WATLEY/Off The Howek
- - 5 8 PROYECTO UNO/Latinos - - 17 15 MARIAH CAREY. /Breakdown 5 19 7 JANET/Together Again
- - - 8 SPICE GIALS/Too Much 16 16 15 13 PUFF DADDYNictory - 7 11 5 WYCLEF JEAN/Gone Till Nvvember
5 9 5 8 DUKESo In Love With You - 5§ 8 § JAY-Z F/BLACKSTREET/The City Is Mine
129 10 7 ALL SAINTS/I Know Where It's At 19 11 12§ KAUSay You'l Stay
- - - B USHERMNice & Stow 5 5 5 5 MARYJ. BLIGE/Seven Days
- - - - SAVAGE GARDEN/Truty Madly Deeply
- - - - KP & ENVY/Swing My Way
MARKET #10
§79m
KYLD/San Francisco WDRQ/Detroit WPGC/Washington L KBXX/Houston WJIMN/Boston
(415) 356-0949 EEB (248) 354-9300 (301) 441-3500 (713) 623-2108 (781) 290-6009
Martin/Archer FM Rodman/Jam Stevens/DeVoe Scorpio/Head McCartny/Collins
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW 2W LW TW IW W W TW W W W TW IW 2w LW TW IW W W TW
44 68 74 74 USHER/Nice & Slow 45 41 40 63 NOTORIOUS 8..G./Mo Money Mo Problems 22 46 56 54 K-Ci & JOJO/AN My Life 64 69 69 61 MASTER PMake 'Em Say Ugh 66 65 66 68 K-Ci & JOJO/AN My Life
69 65 70 71 K-l & JOJO/AN My Life 17 46 40 62 LEANN RIMES/How Oo | Live 47 44 47 49 USHERMNice & Slow 63 66 66 61 PUFF DADDY & FAMILY/Been Around... 56 68 64 66 MISSY ELLIOTT/Sock It 2 Ne
16 40 57 69 TIMBALAND & MAGOO/Luv 2 Luv You 40 38 30 62 SAVAGE GARDEN/Truly Madly Deeply 49 32 45 48 SWV/Rain 45 44 50 57 KP & ENVYISwing My Way - 6 32 66 CELINE DIONMy Heart Will Go On
43 62 67 67 MILITIA/Bumn 41 53 50 61 CELINE DION/My Heart Will Go On 26 35 37 44 LORD TARIQ../Deja Viu 56 60 62 56 K-Cl & JOJO/AN My Life 55 68 66 65 USHERMNice & Siow
23 38 36 63 KP & ENVYUSwing My Way 37 37 39 34 AMBER/One More Night 39 48 49 43 LSG/My Body 60 57 57 51 USHER/Nice & Siow 65 66 65 65 USHER/You Make Me Wanna..
50 61 71 52 KAIfSay You'll Stay 29 36 40 34 SUGAR RAY/Fly 40 54 45 43 QUEEN PEN/A Pary Ain't... 46 46 56 50 PUBLIC ANNOUNCEMENT/Body Bumpin'... 67 68 67 60 WILL SMITH/Gettin' Jiggy Vit it
11 10 12 49 BRIAN MCKNIGHT/Anytime 40 41 35 34 USHERNou Make Me Wanna... 34 43 44 42 MISSY ELLIOTT/Beep Me 911 55 52 54 50 BRIAN MCKNIGHT/Anytime 41 42 43 48 TOTAL/What About Us
38 39 28 49 DESTINY'S CHILD/No, No, No 30 42 30 33 BACKSTREET BOYS/As Long As You... 40 45 46 4D MARY ). BLIGE/Seven Days 24 44 38 48 2PAC FERIC WILLIAMS/Do For Love 12 37 44 46 BRIAN MCKNIGHT/Anytime
- 10 27 44 CELINE DION/My Heart Will Go On 44 33 26 33 SMASH MOUTH/Walkin' On The Sun 54 49 50 39 BRIAN MCKNIGHT/Anytime 12 34 39 42 SPICE GIALS/Too Much 45 45 43 45 PUFF OADDY & FAMILY/Beea Around...
- 24 46 44 ANGELINAMambo 41 41 38 32 JANET/Together Again 35 27 37 39 MASE F/TOTAL/What You Want 11 39 45 41 MISSY ELLIOTT/Beep Me 911 - 16 34 45 TIMBALAND & MAGOO/Luv 2 Luv You
24 26 39 32 WYCLEF JEAN/Gone Till November - - 23 30 PAULA COLE/! Don't Want To Wait - - 24 33 ARETHA FRANKLIN/A Rose Is Stifl... - 14 41 41 JON B/They Don't Know 15 37 55 43 8DYZ Il MEN/4 Seasons Of.
65 46 36 31 BOAN JAMERICANS/Send You My Love - - 22 30 JEWELUFoolish Games 28 30 30 29 USHER/You Make Me Wanna... - 15 30 34 SOUL FOR REAL/Come See Me 36 35 43 43 8USTA RHYMES/Put Your Hancs...
34 33 34 31 MASE F/TOTAL/What You Want 24 40 32 29 BDYZ Il MEN/4 Seasons Of... 15 37 34 28 MONTELL JORDAN/Let's Ride 35 41 41 33 TIMBALAND & MAGOO/Luv 2 Luv You 53 54 57 42 UNCLE SAMY/I Don't Ever Want_.
34 52 45 30 AALIYAH/Hot Like Fire 45 49 53 29 RAOBYN/Show Me Love 45 27 29 25 OL SKOOL../Am ! Dreaming 38 31 39 33 SOMETHIN' FOR._/AIl | Do 31 42 43 42 MASE F/TOTALUWhat You Want
7 23 33 29 |CE CUBE/MWe Be Clubbin’ 30 35 25 29 ALLURE/ANl Cned Out - 21 28 25 KP & ENVYUSwing My Way 39 41 37 33 OL SKOOL../Am | Dreaming 53 46 46 39 RO8YN/Show Me Love
64 65 48 29 NU FLAVOR/MHeaven 43 37 38 29 3RD PAATY/Can U Feel It - - - 23 DESTINYS CHILO/No, No, No 63 46 38 29 MASEFeel So Good 6 17 34 38 JANET/Together Again
16 29 28 27 UNGLE SAM/I Don't Ever Want... - - 39 28 THIRD EYE BLIND/Semi-Charmed Life 23 28 26 21 BIG PUN'm Not A Player 33 59 44 23 UNCLE SAM/I Don't Ever Want... 26 14 19 29 MARIAH CAREY. /Breakdown
15 - 13 18 WC/ust Clownin' 41 51 51 28 CHUMBAWAMBA/Tubthumping 18 39 20 20 NEXT/8utta Love 44 20 16 23 BOYZ Il MEN/A Song For Mama 27 32 27 28 NEXT/Too Close
25 13 11 17 WILL SMITH/Gettin’ Jiggy Wit It - - 34 28 MATCHBOX 20/Push 32 21 22 19 80YZ Hl MEN/A Song For Mama 12 22 21 21 WYCLEF JEAN/Gone Till November 20 10 10 20 BOYZ Il MEN/A Song For Mama
18 6 14 11 JANET/Together Again 29 34 37 28 MARK MORRISON/Retum Of The Mack - 717 18 LL COOL W4321.. 4D 28 14 19 USHER/You Make Me Wanna... - 10 15 16 LSG FA.L.../Curious
31 13 13 10 KINSUL/Pha Hop - - - 27 SPICE GIALS/Say You'll Be There - 23 14 17 TIMBALAND & MAGOO/uv 2 Luv You - - 11 19 JAGGED EOGE/Gotta Be 10 10 10 10 BUSTA RHYMES/Dangerous
- - 7 9 ALLURE/Last Chance 39 37 36 25 BACKSTREET BOYS/Everybody... 15 16 22 16 LSG/AIl Tre Times 44 41 34 19 MISSY ELLIOTT/Sock 1t 2 Me 9 9 ¢ 9 SALT-N-PEPA/GItty Up
- - 9 9 SWV/ain 29 29 28 23 LUTRICIA MCNEAL/AInt That Just.. 42 33 42 14 2PAC FERIC WILLIAMS/Do For Love 24 23 21 18 DRU HILUIn My Bed 28 14 7 7 LL CODL JfFather
- - - T 98 DEGREES/MWas It Something... 32 26 27 22 BACKSTREET BOYS/Quit Playing... 21 23 29 11 MARIAH CAREY. /Breakdown 46 48 39 15 LSG FLL../Curious 7 7 7 7 DESTINYS CHILOMNo, No, Ne
6 9 7 7 NEXT/Too Close 27 24 34 22 LOS UMBRELLOS/No Tengo Dinero 13 9 13 11 WYCLEF JEAN/Gone Tifl November - - - 15 ARETHA FRANKLIN/A Rose Is Still.. 7 7 7 T KP &ENVYI/Swing My Way
- - B 7 2PAC F/ERIC WILLIAMS/Do For Love 16 16 18 22 INOJLove You Down - - 7 10 LOXMoney, Power, And... - 12 20 14 MYSTIKAL/The Man Right Chea 7 7 7 7 QUEEN PEN/AII My Love
- - - 6 JDF/BRAT & USHER/The Party Continues 32 10 11 22 COLLAGE & DENINE/Love Me Or Leave Me - - - 9 SMOOTH/3trawberries 39 25 27 11 BUSTA RHYMES/Dangerous - 5 7 7 JAY-Z F/BLACKSTREET/The Ciy Is Mine
- - - B MACK 10 FACE CUBE../Only In Calfornia 4 13 19 20 MASEFeel So Good - - - T UNCLE SAM/I Don't Ever Want... - - - 10 SYLK-E. FYNE F/CHILL/Romeo And Juliet 6 6 6 6 ALL SAINTS/I Know Where Ifs it
- - - 5 MISSY ELLIOTT/Beep Me 911 - 22 24 19 JIMMY RAY/Are You Jimmy Ray? 5 10 8 7 MILITIABum 65 54 15 5§ SOMETHIN' FOR../My Love Is The Shhn!
7 7 6 5 BUSTA RHYMES/Dangerous - 19 17 19 LOREENA MCKENNITT/The Mummers' Dance| - - - T MARY ] BLIGE/Seven Days
- 8 13 5 SAVAGE GARDEN/Truly Madly Deeply 37 - - 18 DIANA KINGA Say A Little...
- - - 5 PRINCE BE. KY-MANI./Gotta Be. 29 25 17 17 NU FLAVOR/Heaven
40 - - 16 ROBYN/Do You Know (What.)
15 7 14 15 BOYZ Hl MEN/A Song For Mama
- - - 9 PUFF OADDY. /'t Be Missing You
- - - 5 BAHA MEN/Living On Sunshine
- - -~ UNCLE SAM/I Don't Ever Want...
- - - - °'NSYNG/ Want You Back
- - - - SPICE GIRLS/Too Much
- - = - KCl & JOJO/AN My Life
MARKET #17
WPOW/Miami KUBE/Seattle KHTS/San Diego ?Z% XHTZ/San Diego KKFR/Phoenix
(305) 6536796 (206) 285-2295 (619) 291-9191 Pl — (619) 585-9090 (602) 258-5151
Curry/Jones Powers Shannon/Hayes "0 Vasquez/Solivan 2 St. James:Freeman
o LT
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW ZW LW TW IWZW W TW W 2W W TW IW 2W LW IW W LW TW
37 41 48 52 USHERMice & Slow - 26 36 79 BRIAN MCKNIGHT/Anytime 25 40 65 73 DESTINY'S CHILO/No. No, No 46 60 65 65 NEXT/Teo Close 23 23 70 69 K-CI & JOJO/AN My Life
54 54 53 51 K-Cl & JOJO/AIl My Life - - - 78 WILL SMITH/Just The Two Of Us 73 65 72 71 K-Cl & JOJO/AN My Life 45 66 68 63 WC/Just Clownin’ 26 26 61 68 SERMON, MURRAY. /Rappers Delight
17 38 48 51 CELINE DIONMy Heart Will Go On 81 61 75 77 K-Cl & JOJO/AIl My Life 75 71 75 71 LS&/My Body 46 58 56 61 WYCLEF JEAN/Gone Till November 44 44 68 66 USHER/Nice & Slow
40 37 40 50 LEANN RIMESHow Do | Live 52 50 75 72 LSGMy Body 66 52 65 68 UNCLE SAM/ Oon't Ever Want... - - - B0 TAMIA/Imagination 44 44 37 60 UNCLE SAM/t Don't Ever Want.,
40 49 49 49 SEAMON. MURRAY../Rapper's Delight 12 29 64 62 TIMBALANO & MAGOO/Luv 2 Luv You 73 73 70 65 USHER/ou Make Me Wanna... 33 45 52 58 MILITIA/Bum 11 11 27 56 BOYZ Il MEN/A Song For Mama
45 49 50 48 USHER/You Make Me Wanna.. 31 20 61 60 SOMETHIN' FOR../My Love Is The Shhh! 15 10 21 55 BOYZ !l MEN/A Sorig For Mama 46 58 60 57 K-CI & JOJO/AN My Life 64 64 61 51 SNOOP DOGGY DOGG/We Just Wanna..
33 31 37 47 QUEEN PEN/AII My Love 38 30 76 59 USHER/You Make Me Wanna. 7 23 50 50 CELINE DION/My Heart Will Go On 65 68 62 57 DESTINY'S CHILDMNo, No, No 25 25 41 51 QUEEN PEN/AI My Love
-8 31 44 TIMBALAND & MAGOO/Luv 2 Luv You - - - 48 REAL ONE/U Like Pina Colada - - 35 46 WILL SMITH/Gettin' Jiggy Wit It 22 52 58 53 7 MILEAJust A Memory 72 72 44 49 MISSY ELLIOTT/Sock It 2 Me
- 10 32 44 BROOKLYN BOUNCE/Get Ready To Bounce 39 26 59 47 NU FLAVOR/Heaven 11 26 34 45 KP & ENVYI/Swing My Way - - 22 51 JODY WATLEY/Off The Hook 29 29 31 48 TIMBALAND & MAGDO/uv 2 Luv You
14 35 42 42 BRIAN MCKNIGHT/Anytime - - - 46 NEXT/Too Close 15 27 34 45 WYCLEF JEAN/Gone Till November 46 58 60 51 BORN JAMERICANS/Send You My Love 42 42 42 AT 2PAC F/ERIC WILLIAMS/Do Far Love
34 35 31 35 ROCKELUIn A Dream 65 23 54 46 L.L. COOL JFather 65 73 52 43 SOMETHIN' FOR../My Love Is The Shhh! 58 59 - 50 QUEEN PEN/AIl My Love 68 68 42 46 LSG/My Body
45 32 34 34 WILL SMITH/Miami - 7 44 42 CELINE DION/My Heart Will Go On 37 35 14 42 NU FLAVOR/Heaven 48 58 56 50 MARIAH CAREY. /Breakdown 23 23 26 46 WC/ust Clownin'
42 46 37 34 NU FLAVOR/Heaven - 15 44 40 PRINCE BE, KY-MANI./Gotta Be... 39 45 43 35 JANET/Together Again 5 51 54 50 SWV/Ran - - - 46 PUFF DADDY & FAMILY/Been Around.
43 39 34 34 SNEAKER PIMPS/Spin Spin Sugar 44 30 40 36 ALL SAINTS/I Know Where It's At 7 14 19 35 QUEEN PENAIl My Love 54 64 62 50 JAY-Z F/BLACKSTREET/The City Is Mine 38 38 34 46 LIGHTER SHADE.. AWhatever You Want
36 42 38 34 CYNDI LAUPER/Ballad Of Cleo & Joe 78 56 40 35 MASEfFeel So Good 72 61 41 34 TONY TONI TONE/Boys + Girls - - 50 46 MACK 10 F/ICE CUBE./Only In California 57 57 57 44 USHERNou Make Me Wanna.
44 26 25 32 NATURAL BORN. /Rock The Funky Beat - - 35 35 BUSTA RHYMES/Dangerous 10 14 29 33 PUFF DADDY & FAMILY/Been Around. 39 47 50 46 MASE FTOTAL/What You Want 23 23 37 44 BUSTA RHYMES/Dangerous
6 34 36 29 SOMETHIN' FOR../My Love Is The Shhh! 81 55 38 34 JON 8./Are U Still Down? 41 40 38 32 BACKSTREET BOYS/As Long As You... 39 50 52 46 BIG PUN/'m Not A Player 21 21 36 41 RAKIM/Guess Who's Back
15 30 23 25 ANGELINA/Mambo 45 26 39 32 SOMETHIN' FOR./All | Do 47 61 55 31 LL. CODL J/Phenomenon - - 28 45 JD F/BRAT & USHER/The Party Continues 35 35 39 34 DESTINY'S CHILD/No. No. No
29 21 22 24 ALEXIANumber 1 78 49 35 32 MISSY ELLIOTT/Sock It 2 Me - 10 16 28 MARIAH CAREY../Breakdown - 5 35 45 2PAC F/ERIC WILLIAMS/Oo For Love - - 6 34 BIG PUN'm Not A Player
- - - 24 SALT-N-PEPA/GItty Up 38 21 51 28 UNCLE SAM/ Don't Ever Want.. 55 34 30 28 MASEfFeel So Good 45 57 60 45 FIRM/Phone Tap 10 10 31 33 NEXT/Butta Love
- - 13 22 D.J. LAZ/Gozadera 68 49 32 28 DRU HiLL/We're Not Making.. 40 43 32 25 'N SYNC/ Want You Back - - 15 44 LORD TARIQ../Deja Vu 11 11 5 33 BRIAN MCKNIGHT/Anytime
- - 10 19 SWEET MELODI/ Oream About You 18 17 15 15 MARIAH CAREY.../Breakdown 15 14 20 20 KAl/Say You'll Stay - - 22 42 COMMON/Retrospect For Life 30 30 - 31 MASE FTOTAUWhat You Wanm
17 15 13 16 BUSTA RHYMES/Dangerous 26 16 16 14 WYCLEF JEAN/Gone Till November 15 15 17 20 USHER/Mice & Slow 45 45 38 41 DRU HILLS Steps - - - 30 SWv/Ramn
- - 8 12 KP & ENVYI/Swing My Way 73 51 25 8 USHER/Nice & Siow 23 11 13 18 ALL SAINTS/ Know Where It's At 39 38 43 41 AZTEC TRIBE/Makin' That Money - - - 29 [CE CUBE/MWe Be Clubbin'
- - 5 11 DJ. LAZ/Sabrosura 33 22 26 7 BOYZ H MEN/A Song For Mama 15 13 19 16 SERMON, MURRAY. /Rapper's Delight 23 42 43 40 USHERMice & Slow - - - 24 MACK 10 F/ICE CUSE./Only Irr Calitornia
- 3 8 10 2PAC F/ERIC WILLIAMS/Do For Love 8 5 7 7 DESTINY'S CHILD/No, No, No - - 10 15 ALLURE/Last Chance 40 43 46 39 PRINCE BE. KY-MANL./Gotta Be.. 8 B 32 24 WYCLEF JEAN/Gone Till November
10 10 10 8 PUFF DAODY & FAMILY/Been Around. - 5 6 6 JAY-Z /BLACKSTREET/The City Is Mine - 5 10 11 MASE FTOTAL/What You Want 20 38 38 33 UNCLE SAM/A Don't Ever Want.. - - - - LSGFLL.fLurious
6 8 9 8 KINSUIPha Hop 5 5 5 § SEAMON, MURRAY../Rapper's Delight - - - 10 PRINCE BE, KY-MANI./Gotta Be... 19 30 24 30 KP & ENVYI/Swing My Way 7 7 - - MILTIABurm
6 10 9 7 KIM SANDERS/Jealousy 16 14 12 5 WILL SMITH/Gettin' Jiggy Wit It - 7 7 10 BRIAN MCKNIGHT/Anylime - - - 27 SHAGGY/Sexy Body Girls
6 7 7 6 MASTER PMake Em Say Ugh - 5§ 6 5 QUEEN PENANl My Love - - - 10 TIMBALAND & MAGOO/Luv 2 Luv You g 25 25 ALLURE/Last Chance
5 8 9 6 JAY-Z(Aways..) Sunshine 33 27 5 5 PUFF DADDY & FAMILY/8een Around... - - - - NEXT/Too Close 5 8 16 18 BRIAN MCKNIGHT/Anytime
7 7 8 5 LL COOL JFather 5 5 5 5 MASE F/TOTAUWhat You Want - - - LSG F/L.L.=Cunous - - 5 15 OL SKOOL../Am | Dreaming
6 8 10 5 JAY-Z F/BLACKSTREET/The City Is Mine 5 5 5 5 2PAC F/ERIC WILLIAMS/Do For Love - - - 5 LSGFLL../Curious
21 5 5 5 (SGMy Body - - - 5 ALKAHOLIKS/AIl Night
6 5 5 5 SPICE GIRLS/Too Much - - - 5 MISSY ELLIOTT/Beep Me 911
25 26 19 4 OUTTA ORDER/Tuth Fruitti Jump - - - - SYLK-E. FYNE F/CHILL/Romeo And Julet
3 5 3 2 UNCLE SAM/I Don't Ever Want..
4 2 3 2 BORK JAMERICANS/Send You My Love

_____uany anaoricanradiohictang ~o



www.americanradiohistory.com

48 * R&R February 13, 1998

WALT LOVE

URBAN

WAMO’s Golden Year: A
Pittsburgh Legend Turns 50

U] A look at the family-owned business... and why the family intends to keep it

that way

WAMO has been part of Pittsburgh’s radio scene for 50
years. The AM started broadcasting from Homestead, PA as
WHOD back in 1948, and then-owner Dynamic Broadcast-
ing changed the calls to WAMO (Waters of the Allegheny,
Monongahela, and Ohio rivers) in 1956. The FM debuted in
1960 as Jazz WAZZ, but by ’62, the AM and FM had be-
come “The Double WAMO.” Sheridan Broadcasting Corp.

bought the combo in 1973.

Ronald Dav-
enport is CEO of
Sheridan Broad-
casting and Amer-
ican Urban Radio
Network. the larg-
est African-Amer-
ican owned radio
network in the
country. Although
he’s a Philadel-
phia native, Dav-
enport’s roots in
Pittsburgh  go
back 35 years. “I came to Pittsburgh
to teach at Duquesne University Law
School in 1963. At 34, T was the first
African American to be dean of a
white law school in the history of this
country.”

After more than |1 years at the
college, he took the leap into media
ownership. “I bought WAMO be-
cause I felt it was important that black

Ronald
Davenport

people controlled
their outlet and
owned a piece of
the economy. It
was clear to me
that radio was a
very important
tool in reaching
black people with
ideas. February 28
will be the 25th
anniversary of
Sheridan Broad-
casting, Sheridan
being the name of the street on which
I grew up. We bought WAMO-AM
& FM, WUFO/Buffalo, and WILD/
Boston on that date. Then, in 1991,
we merged with the National Black
Network to create the American Ur-
ban Radio Network.”

Alan Lincoln has been at WAMO-
AM & FM for 10 years, the last four
as VP/GM. “I've always wanted to

Alan
Lincoin

P

Words To Live By
D uring the holidays, people touched by the spirit of giving partici-
pate in drives of all sorts: food, clothing, toys. In honor of Black
History Month, we at R&R would like to offer a little sustenance of our
own, food for thought. Throughout the month of February, we'll be

sharing a few quotes from famous African Americans, courtesy of
the California African-American Museum.

COURAGE = -

“The ultimate measure of a man is not where he stands in
moments of comfort and convenience, but where he stands at
times of challenge and controversy.”

— Rev. Martin Luther King Jr.

“It's a blessing to die for a cause, because
you can die so easily for nothing.”

— Andrew Young

“The future is like heaven: Everyone exalts it,
but no one wants to go there now.”
— James Baldwin

work for a black-owned company.
And if you're a Pittsburgher, you
know that Sheridan and WAMO are
the most successful black companies
in Pennsylvania. So I got an oppor-
tunity to come here, and it’s been a
good experience for me.”

“It’s been a.good experience for
me too,” Davenport adds. *“Alan has
done the best job of any GM we’ve
had. He's done an outstanding job,
particularly with the signal switch
we made almost two years ago,
which was a very difficult thing. We
had a Rolls Royce signal with a

£6j
If there’s no
economic justification
for your existence,
you’re not going
stay in business.
—Ronald Davenport

Chevrolet return, so we had to make

the switch to give us the financial

flexibility to allow us to be long-term

players.” .
Big Year, Big Plans

Lincoln describes the events the
station has planned to celebrate its
gold anniversary. “We're going to be
doing a lot of things. We’re kicking
it off by being a sponsor of the Ja-
cob Lawrence art exhibit here in
Pittsburgh. He’s one of the most re-
nowned black artists in the country.
That’s a major step for us as a com-
pany, and we're looking forward to
that Also, we’re going to be cele-
brating our fifth annual African
American Awards show. We will be
doing a ‘Gold and Silver Ball’ in
October, which is going to celebrate
50 years of WAMO and 25 years of
Sheridan ownership. Those are the
major events.

“Plus, we’re going to bring all of
the old jocks back and have them
host shows throughout the whole
year, playing the music from their
time. We're going to start with Por-
ky Chedwick and Sir Walter, and
then get as many of the older jocks
as we possibly can” If you're not
familiar with Chedwick and Sir
Walter, they are truly industry leg-
ends. I grew up listening to them as
a child, and they made a huge dif-
ference in the lives of kids in west-
ern Pennsylvania.

Other events include the second
annual WAMO Talent Showcase on
March 7, the second annual “‘Real Men
Can Cook” barbecue competition

WAAAAL ST C ain Tt aciolEce e tiltarn—rer

A shot of WAMO/Pittsburgh’s listeners lining the streets for a parade back
in the day, when the AM frequency was listened to more than the FM.

R

on May 24, and the annual WAMO
Juneteenth Celebration on June 13-
14. WAMO will also have a 50th
anniversary float in the prestigious
“Celebrate The Seasons’ parade.

No Selling Out

Davenport realizes that there’s
money to be made by selling his sta-
tions to a larger company, but he’s
adamant about keeping WAMO in
his family. “We love the idea of con-
trolling an important vehicle that
reaches the African-American com-
munity. We love the idea that we ex-
ist to service the community, and we
work hard at trying to do that. We're
comrmitted to it. To be honest with
you, with all the things that are go-
ing on now in broadcasting, this
would be a great time to sell out. But
we switched our signal so we
wouldn’t have to sell out. Remem-
ber that WAMO started at 860 AM,
and it was Sheridan that took it from
AM to a full-time FM in 1975. When
I bought these stations in '73, the
lead station was the AM. The mon-
ey and all of the advertising were on
the AM. But two years later, we
flipped it to an FM station. We were
one of the first stations to do so.”

Because of consolidation and spi-
raling station prices, it’s become
more and more difficult for African
Americans in the industry to break
into radio ownership. Davenport re-
iterates, “Earlier I said that black
people have to own things. We have
to have a place for the Alan Lincolns
to do what they do. We have to have
places where we know people will
be judged by the quality of their
work. Fortunately, the Davenport
family is in the position where we
can afford to really do this, because
we're not trying to cash out.

“Radio stations are very expen-
sive. We tried to buy some AMs
years ago, in 1990-91, and couldn’t
raise the money because they had no
sex appeal. FMs were sexy then. As
you know, through the American
Urban Radio Networks — and
Sheridan is the dominant partner in
that — we have the urban market
franchise in network radio. Period.
Nobody gave it to us; we took it, and
we know how to protect it. We have
to grow it, and we’re going to grow
it by servicing Urban stations. We
have to give the stations a reason to
use us. If there’s no economic justi-
fication for your existence, you're
not going stay in business.

“T think there are great opportu-
nities, but the opportunities are dif-
ferent. Companies like Clear Chan-

nel and Hicks, Muse are buying ra-
dio stations with other people’s mon-
ey — money they’ve raised in the
market. All that is going to shake
out within the next five years. I'm
confident that if we keep our pow-
der dry and do what we do, we’ll be
OK. I'm disappointed, frankly, that
blacks are a vanishing species in ra-
dio. But I know that we are as bright,
as smart, and as competent as any-
body else.

“I was having a conversation with
a friend about affirmative action, and
he said, ‘Ron, in the final analysis,
Darwin wins.” Survival of the fittest.
I agreed with that, and I’'m comfort-
able, because God, in his infinite
wisdom, has given skills and talents
to people of all shapes, sizes, and
colors. I know black people can
compete — there’s no question about
it. We have a short-term setback. But
if black people play by the econom-
ic rules of the game — and we’re not
going to be treated fairly, by the way

Air personality Porky Chedwick during
WAMO's early years, in the late '50s.

— but if we understand the econom-
ic rules of the game, we're still the
yeast in the American culture. Urban
music is the dominant music in the
American culture. The urban life-
style is the dominant lifestyle in the
American culture. That gives us
enormous leverage. It’s just a ques-
tion of us learning how to use it.”

Just Another Year?

Lincoln waxes philosophical on
the meaning of WAMO's 50th
year, saying, “It’s like celebrating
a birthday: Every year a new one
comes along. All you do is look
forward to the next one. So, after
50, we look forward to 51, 52, and
53. And we're working hard to
make sure we’re going to exist, be
very profitable, and be a success-
ful company. That’s what we’re
gauged on: not being black, but
being successful”
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BREAKERS:

2PAC {/ERIC WILLIAMS

Do For Love (Amaru/Jive)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS

1315/618 81/3

CHART

- I

WYCLEF JEAN

Gone Till November (Ruffhouse/Columbia)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART

1077147 98/6

PATTI LABELLE
Someone Like You (MCA)

TOTAL PLAYS/INCREASE ~ TOTAL STATIONS/ADDS

1056/289 65/2

JAY-Z {/BLACKSTREET
The City Is Mine (Roc-A-Fella/Def Jam/Mercury)

TOTAL PLAYS/INCREASE ~ TOTAL STATIONS/ADDS CHART

1017/94 72/0

JAGGED EDGE
Gotta Be (So So Def/Calumbia)

TOTAL PLAYS/INCREASE ~ TOTAL STATIONS/ADDS

1014/138 63/3

CHART

CHART

MOST ADDED.

ARTIST TITLE (ABEL(S)

MONTELL JORDAN Let's Ride (Def Jam/RAL/Mercury) 80
ARETHA FRANKLIN A Rose Is Still A Rose (Arista) 78

ADDS

TAMIA Imagination (Qwest/WB) 62
SNOOP DOGGY DOGG & KURUPT Ride On... (Noo TrybeVirgin) 58
BILLY PORTER Borrowed Time (DV8/A&M) L
MARK MORRISON Moan And Groan (Atlantic) 20
RICK JAMES Turn It Out (Private I/Mercury) 18
1 H-TOWN (You Make...) Natural Woman (Relativity) 13
1 L.L. COOL J 4,3,2,1... (Def Jam/RAL/Mercury) 12
JAMES GREER & CO. Beautiful Black People (Bom Again) 10
MOST INCREASED
PLAYS

PLAY
INCREASE

+829
+7185
+618
+445
+424
+410
+409

ARTIST TITLE LABEL(S)

MONTELL JORDAN Let's Ride (Def Jam/RAL/Mercury)
ARETHA FRANKLIN A Rose Is Still A Rose (Arista)
2PAC f/ERIC WILLIAMS Do For Love (Amaru/Jive)
KEITH WASHINGTON Bring It On (Silas/MCA)
ELUSION Reality (RCA)

H-TOWN (You Make...) Natural Woman (Relativity)
TAMIA Imagination (Qwest/WB)

PUFF DADDY f/MASE Been Around... (Bad Boy/Arista)  +358
L.L. COOL J 4,3,2,1... (Def Jam/RAL/Mercury) +339
PUBLIC ANNOUNCEMENT Body Bumpin' Yippie... (A&M) +335

HOTTEST
RECURRENTS

ARTIST TITLE LABEL(S)

DRU HILL We're Not Making Love No More (Laface/Arista)
USHER You Make Me Wanna... (LaFace/Arista)

JOE Good Girls (Jive)

ERYKAH BADU Tyrone (Kedar/Universal)

TOTAL What About Us (Laface/Arista)

LUTHER VANDROSS | Won't Let You Do That To Me (LV/Epic)
GINUWINE Only When U R Lonely (550 Music)

NEXT Butta Love (Arista)

MISSY “MISDEMEANOR” ELLIOTT Sock It... (EastWestEEG)
2PAC | Wonder If Heaven Got A Ghetto (Amaru/Jive)

Breakers: Songs registering 1000 plays or more for the first time. Butlets
awarded to songs galning plays over the previous week. If two songs
are tied in number of plays, the song being played on more stations is
placed first. Most Increased Plays lists the songs with the greatest

week-to-week Increases in total plays. Weighted chart appears on R&R
ONLINE.

"3 uH'ELlIs[”

)|

MUSTENETWORT

— TOTAL PLAYS TOTAL
3w w0 W ™ ARTIST TITLE LABEL(S) ™ LW 2w w STATIONS/ADDS
« 4« 3 @ UNCLE SAM | Don't Ever Want To See... (Stonecreek/Epic) 33718 3215 3210 3080 861
3 2 BRIAN MCKNIGHT Anytime (Mercury) 3166 3616 3724 3237 821
19 1 s €  MARY J. BLIGE Seven Days (MCA) 3013 2700 2273 1670 87/0
s 7 7€) DESTINY'S CHILD No, No, No (Grass Roots/Columbia) 2963 2694 2379 2157 831
w6 o s @ SWVRain (RCA) 2893 2630 2332 1846 861
1w 12w @  K-Cl&JOJO Al My Life (MCA) 2850 2598 2216 1905 8472
13 4 7 USHER Nice & Slow (LaFace/Arista) 2636 2927 3400 3769 68/0
13 10 1 @  MASE F/TOTAL What You Want (Bad Boy/Arista) 2593 2489 2280 2043 851
% 2R 9 DRU HILL 5 Steps (/slanad) 2489 3395 3561 3477 7400
18 12 10 BUSTA RHYMES Dangerous (Elektra/EEG) 2472 2487 2376 2118 83/0
%% 1 15 ) OLSKOOL /K. SWEAT & XSCAPE Am | Dreaming (Keia/Universal) 2441 2152 1736 1352 852

5 12 TIMBALAND & MAGOO Luv 2 Luv You (BlackGround/Atiantic) 2433 2707 2575 2532 710
76 9 13  JANET Together Again (Virgin) 237N 2605 2524 2370 750
st 2 16 Q) MISSY “MISDEMEANOR™ ELLIOTT Beep Me 911 (FastiWest/FEG) 2182 1874 1542 1150 84/0
8 14 14 ) SOMETHIN’ FOR THE PEOPLE All | Do (Warner Bros.) 2181 2072 1912 1772 7812
27 19 17 @ NEXT Too Close (Arista) 2167 1872 1626 1321 80/0
29 24 18 Q K.P. & ENVYI Swing My Way (EastWest/EEG) 2045 1812 1541 1299 76/5
% 31 20 @ MARIAH CAREY f/BONE THUGS... Breakdown (Columbia) 2011 1699 1217 733 80/0
— 8 2 @ LSG fA.L., BUSTA & MC LYTE Curious (EastWest/EEG) 1915 1639 1257 510 86/2
55 21 19 @  MASTER P Make 'Em Say Ugh (No Limit/Priority) 1848 1741 1587 1451 710
- 4z @ PUBLIC ANNOUNGEMENT Body Bumpin' Yippie-Yi-Yo (A&M) 1599 1264 885 405 78/4
@ 3 29 @  SMOOTH Strawberries (Perspective/A&M) 1479 1203 962 691 741
3 29 26 @  PHAJJA So Long (Well, Well, Well) (Warner Bros.) 1429 1288 1240 1088 64A
s 34 28 @  JODY WATLEY Off The Hook (Atlantic) 1407 1254 1079 772 75/2

BREAKER €  2PAC 1/ERIC WILLIAMS Do For Love (Amaru/Jive) 1315 697 82 59 8173
23 22 25 2  LSG My Body (EastWestEEG) 1298 1372 1545 1505 4110
@ 4 3 €@ 7MILE Just AMemory (Crave) 1275 1068 856 685 63/0
3 3 3 @  LOXIf You Think I'm Jiggy (Bad Boy/Arista) 1154 1092 988 895 651
— 41 34 € NOTORIOUS B.I.G. Nasty Boy (Bad Boy/Arista) 1146 1056 902 662 69/0
10 18 24 3  BOYZII MEN A Song For Mama (Motown) 1101 1409 1667 2130 "42/0
BREAKER 8 WYCLEF JEAN Gone Till November (Ruffhouse/Columbia) 1077 930 889 859 58/6
BREAKER PATTI LABELLE Someone Like You (MCA) 1056 767 . 317 44 65/2
20 20 23 33  WILL SMITH Gettin’ Jiggy Wit It (Columbia) ‘ 1019 1496 1599 1590 50/2
BREAKER €))  JAY-Z {/BLACKSTREET The City Is Mine (Roc-A-Fella/Def JamMercury) 1017 923 804 623 210
BREAKER @ JAGGED EDGE Gotta Be (So So Def/Columbia) 1014 876 125 522 6373
1513 15 36  SAM SALTER It's On Tonight (LaFace/Arista) 958 1890 1977 1857 42/0
— — « € LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia) 942 716 437 195 6413
—  — 50 @ SYLK-E. FYNE f/CHILL Romeo And Juliet (Grand Jury/RCA) 939 673 460 149 /4
@ L.L.COOLJ432,1... (Def Jam/RAL/Mercury) 933 594 255 251 7812
21 17 22 4  QUEEN PEN All My Love (Lil" Man/Interscope) 892 1519 1686 1581 44/0
@®  MONTELL JORDAN Let's Ride (Def Jam/RAL/Mercury) 81 12 = - 83/80
- - & % MILITIA Burn (Red Ant) 834 731 649 646 60/4
KEITH WASHINGTON Bring It On (Silas/MCA) 822 n 31 - 69/8
— — 4 @ ALLURE f/RAEKWON Give You All | Got (Track Masters/Crave) 818 692 516 152 57A1
@  ARETHA FRANKLIN A Rose Is Still A Rose (Arista) 812 27 36 - 80/78
@  FIRM Phone Tap (Trackmasters/After/interscope) 802 643 312 72 65/0
6 15 30 47  JONB. Are U Still Down? (Yab Yum/550 Music) 719 1186 1854 2520 32/0
@  DAVE HOLLISTER/REDMAN/SERMON The Weekend (Tommy Boy) 742 589 433 163 56/9
@  ELUSION Reality (RCA) 728 304 19 13 7077
@ LUNIZ /REDMAN Hypnotize (C-Note/Noo Trybe) 712 543 156 — 70A1
This chart reflects airplay from February 2-8. Songs ranked by total plays. Highlighted songs indicate Breaker.
88 Urban reporters. 86 current playlists. Songs that are down in plays for three consecutive weeks and below No. 25 are moved to recurrent.
© 1998, R&R Inc.
YOUNG BLEED f/MASTER P & FIEND Times So Hard (No Limit/Priority) SOUL FOR REAL Come See Me (Chrome Dome/Tommy Boy)
Total Piays: 669, Total Stations: 60, Adds: 0 Total Plays: 323, Total Stations: 20, Adds: 0
MYSTIKAL The Man Right Chea (Big Boy/Jive) MCGBUFF Before We Start (Uptown/MCA)
Total Plays: 624, Total Stations: 37, Adds: 1 Total Plays: 256, Total Stations: 30, Adds: 3
H-TOWN (You Make...) Natural Woman (Relativity) JAMES GREER & CO. Beautiful Black People (Born Again)
Total Plays: 614, Total Stations: 64, Adds: 13 Total Plays: 240, Total Stations: 32, Adds: 10
PUFF DADDY F/MASE Been Around The World Again (Bad Boy/Arista) QUEEN PEN A Party Ain't A Party (Lil’ Man/Interscope)
Total Plays: 590, Total Stations: 51, Adds: 1 Total Plays: 220, Total Stations: 12, Adds: 9
CECE WINANS Well, Alright! (PMG/Atlantic) SNOOP DOGGY DOGG & KURUPT Ride On/Caught Up (Noo Trybe/Virgin)
Total Plays: 587, Total Stations: 49, Adds: 2 Total Plays: 217, Total Stations 58, Adds: 58
MACK 10 {ICE CUBE & SNOOP... Only In California (Priority) LI’ KIM Money Talks (Arista)
Total Plays: 538, Total Stations: 55, Adds: 5 Total Plays: 206, Total Stations: 6, Adds: 0
TAMIA Imagination (Qwest/WB) GRAVEDIGGAZ Unexplained (G