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50 SALES INTERVIEW QUESTIONS

What kinds of.questions should you ask
prospective salespeople? Sales trainer
Irwin Pollack suggests two sets of
guestions depending on the applicant’s
experience level.
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As we kick off Black Music onth, both
the music and radio sides of the Urban
format are at a crossroads. For radio: The
format thrives but ownership opportunities
shrink. In music, there’s the “young” road
and the “adult” road.

Begins Page 29

The $46 MILLION MAN

Not too long ago, Russ Oasis was a
journeyman jock. Two months ago, $46
miliion was deposited into his bank
account. Find out how!

Page 66

Chancellor resets GM, PD management
at Minneapolis Rock, Cldies siations

Patrick Quigley named Executive
VP/GM of Capitol Nashville label

Bonnie Goldner appointed VP/
National Promotion at MCA Records

Geordie Gillespie now Work Group
VP/Alternative Promction

Steve Zap joins Red Ant
label as VP/Pop Promotion
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THE INDUSTRY’S NEWSPAPER

By Jerrrey YORKE

R&KR WASHINGTON BUREAU CHIE!

Just as CBS Radio troops appear to be getting a |-

clearer picture of what’s become known as “Mel’s |
World.” Westinghouse Electric Corp. Chairman/
CEO Michael Jordan surprised TV-land last week
(5/22) by announcing Karmazin will now run CBS’s |¢
77 radio and 14 TV stations as Chairman/CEO of g
the new CBS Station Group.
o Karmazin, who became Westinghouse's biggest
individual shareholder last year when he sold his
Infinity Broadcasting in a $4.9 billion merger, suc-
ceeds 20-year CBS veteran Peter Lund, who was

Commission Slated To Relax Main
Studio, Public File Regulations

! Local ownership rule changes spawn new revisions after 10 years

By Hearier VaN SLOOTEN
R&R WASHINGTON BUREAU

he FCC is taking the first steps to dramat-
ically relax its main studio and public file
rules, R&R has learned. The new studio rule
- which would relax the re-
quirement that a station’s main
studio be located within its prin-
cipal community contour —
could result in increased efti-

FCC Proposes:

¢ Placing studios in

recent changes in local radio ownership rules.

Since the Telecommunications Act was
passed last year, many group broadcasters have
been faced with the hassle of locating several
main studios around the community while the
real radio operations take place
in a central, consolidated facil-
ity. The old rule also places bur-
dens on owners of smallter sta-
tions, who have a smaller prin-

. r any licensed . . '
ciency and perhaps significant contaur Mia cipal community contour jn
manetary savings to the radio ) 5 which to locate a main studio.
: 2/l community i »
industry. The proposal would . ’ In its proposed rulemaking,
also permit broadcasters to keep * Using a mileage the FCC savs it favors placing
their public inspection file at the standard (or both) the main studio within the con-
station’s main studio, and ¢ Alicwing the public tour of anv station licensed toa
would clarify and alter rules file to be at the community. It is also consider-

about what needs 1o be kept in
the public file.

The proposals are contained
in the FCC’s “Notice of Pro-
posed Rulemaking,” which was
adopted last week but had not
yet been released. The rules have not been re-
vised since 1987, and broadcasters have been

petitioning the Commission to take this sort of

action since 1993. The Commission agreed
with petitioners that review of the main studio
rule “is particularly warranted in light of the

main studio location

¢ Encouraging
stations to put the
file on the Web

ing a rule that would base the
main studio location on a mile-
age standard, rather than con-
tour. or a combination of the
two approaches

Rather than requiring the
public inspection file to be located in a station’s
city of license, the new rule would allow it to
be kept at the main studio. That. the Commiis-
sion said, 1s the “most logical and likely place

RULES/See Page 15
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Karmazin Gets The Pacture

Karmazin

KARMAZIN/See Page 15

FCC Chairman
Hun_dt Resigns

FCC Chairman Reed Hundt has
said he will step down from his post
as soon as a successor is named.
Hundt's move came just days after

' %
;

President Bill Clinton nominated
FCC General Counse!l Bill Kennard
and House Commerce Committee
chief economist Harold Furcht-
gott-Roth to serve as FCC Commis-
sioners.

Hundt. who has been Chairman
for three anc a half years. said a de-
sire to spend more time with his
three children was his chief reason
for deciding to leave early. His term
officially expires June 30, 1998, and
the search for a new chairman couid
take several months.

HUNDT/See Page 15
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VP/GM Terri Santisi,

named President of the

newly formed EMI Re-

corded Music group.
Currently President/

Following the depar- p
tures last weekend of |
EMI-Capitol Music ¥
Group North America |
Chairman/CEO Charles |
Koppelman and Exec. = t

- Ken Berry has been §

EMI Picks Berry To Lead Its Newly
Restructured Recorded Music Group

canizations. He will con-
tinue to report to EMI
Music President/CEO
. Jim Fifield.

Vo, v In an internal memo

¢.. distributed to employees

{ on May 27. Fifield ex-
J plained the EMI Music
Group will “now be run
as two businesses — Re-
corded music and music
publishing.” Martin

Berry

April Radio Business B
April radio industry ad revenues notched up 3% compared
to last year and included a 15% gain in national business,
according to the RAB. The Southwest region, which includes
Texas and Oklahoma, posted the most explosive numbers,
rising 41% nationally and 11% locally. Combined year-to-
date revenues are 11% higher than in ’96 and include in-
creases of 9% locally and 18% nationally. RAB President
Gary Fries said radio’s greatest period of prosperity will con-
tinue with no slowdown through the rest of the year.

Up-To-The-Minute Arbitrend Results: http

£

CEO of EMI Records
Group International and Chair-
man/CEO of Virgin Music
Group Worldwide, Berry as-
sumes his new position on June
1. He will oversee each of the
North American labels isuch as
EMI and Capitol). the EMI
Christian Music Group. EMI
Classics, as well as his existing
Virgin and EMI International or-

Bandier remains head of
the publishing company. Concur-
rently, the company’s North
American headquarters will be re-
located to Los Angeles and the
functions absorbed by each label
and other operating units.

“I am pleased that Ken has
agreed to join me in taking on this
challenge.” Fifield wrote in the

BERRY/See Page 15
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Quigley Appointed
Capitol Nashville
Executive VP/GM

EMI-Capitol Music Group
North America Sr. VP/Marketing
Pat Quigley has
been  named
Exec. VP/GM for
Capitol Nash-
ville. He suc-
ceeds Walt Wil-
son, who left the
label last October.

“Pat brings a
wealth of market-
ing knowledge
and experience to
Capitol Nash-
ville,” label President Scott Hen-
dricks commented. “He has dem-
onstrated his ability to forge allianc-
es with outside partners as well as
to work creatively within our group.
He has received acclaim for his work
with artists ranging from Garth
Brooks to the Beatles.”

Quigley remarked, “1 am delight-
ed to join Scott and the great team
he has assembled. Iam looking for-
ward to developing new programs
to benefit our artists, our retailers,
and our consumers.”

QUIGLEY/See Page 15

Quigley

Gold GM For WBZ0
& WMJC/Long Island

Ron Gold has added GM duties
at Barnstable Broadcasting Coun-
try WMJC-FM/
Long Island. He
retains his GM
post at Oldies sis-
ter WBZO-FM
(B103).

as WBZO’s GM
since helping
launch the station
in 1992, He pre-
~ viously spent six
years as GM at
WALK/Long Island.

Noting that WMIC flipped to
Country last year, Gold told R&R,
“I think it’s like when B103 was
launched four years ago. There are
SO many opportunities and so many
country fans on Long Island.”

NOTICE

R&R’s Washington, DC Bureau
offices has moved to the following
address:

888 17th St. NW
Suite 310
Washington, DC 20006

Main Phone: (202) 463-0500 :
Fax: (202) 463-0432

Goldhas served |

HOW TO REACH US napio & RECORDS INC. / 10100 SANTA MONICA BLVD., STH FLOOR, LOS ANGELES, CA 50067

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:
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A Powerful Foursome

Commemorating National Peace Officers' Memorial Day, the Fraternal

| Order of Police hosted the largest memorial service in the U.S. to honor
120 law enforcement officers slain in the line of duty during the past year. I
President Clinton was the keynote speaker with Sony Music Enteriain- |
ment President/COO Thomas Mottola joining him on the dais. Gloria Es-

| tefan provided the day’s highlight when she performed “Always Tomor-

row.” More than 20,000 spectators gathered for the day in front of the

ria and Emilio Estefan.

Capitol Building. Posing and imposing are (I-r) Mottola, Clinton, and Glo-

After a 16-year stint at &
RCA Records, Bonnie [
Goldner has joined MCA [
Records as VP/National
Promotion. Based in Los
Angeles, she will be respon-
sible for all CHR releases
and reports to longtime Nip-
per colleague and MCA Sr.
VP/National Promotion
Skip Bishop.
| “After meeting with [MCA
President] Jay Boberg and
Skip and experiencing their intense
desire to win, I knew I wantedtobe a
| part of the future of MCA.” Goldner
‘ stated. “Skip, who worked with me

at RCA for 10 years, has always been
ahead of the curve in his vision to
create innovative ways to promote

Goldner

Goldner Goes To MCA As VP/Nat’l Promo
I She relocates to L.A. after 16 years with RCA

@ radio and break artists, while
| Jay is dedicated to making
MCA the most exciting
place for an artist to call
home. I'm inspired in my
efforts to give every record
we release a chance to suc-
ceed in today’s market-
place.”

Goldner most recently
was VP/National Promo-
tion at RCA in New York, a
post she held since August
1996. Prior to that, she was VP/Pro-
motion for five years. She has held
a variety of senior positions during
her RCA tenure, working with such
artists as the Dave Matthews Band,
La Bouche, Wild Orchid, and
Bruce Hornsby.

Red Ant Entertainment
has tapped promo vet
Steven Zap as its new VP/ |3
Pop Promotion. Based in
Los Angeles, he reports to
Sr. VP Nancy Levin.

“Steven Zap could break
a funeral dirge at a dance
station,” Levin quipped. “He
has an ear and a track record
for proving hits that are left-

Zap Tapped As Red Ant’s VP/Pop Promo

1 chance to grow and be cre-
ative. I admire and respect
Nancy and expect to learn
i a lot from her and all the
great people here. Also, I've
always had a thing for
# ‘bugs.”

Before joining Red Ant,
Zap spent eight years as
National Director/Adult

"y ' | Formats for both Reprise

field records. He’s awe-
some.”

Zap remarked, “Nancy Levin has
given me the opportunity to expand
my scope of the music business; a

310-203-8727
310-203-9763
310-553-4056

310-788-1625
310-553-4330
310-788-1675

310-553-4330  310-203-8450

Zap

moreinfo @ rroniine.com
newsroom @ rronline.com
jil@rrontine.com

hmowry @rroniine.com

Records and then Warner
Bros Records. Prior to that
he spent three years at Virgin
Records, also as National Director/
Adult Formats.

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:

NASHVILLE BUREAU:
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Work Lifts Gillespie To VP/AIt. Promo

Work Group has elevat-
ed Director/Alternative Pro-
motion Geordie Gillespie
to VP/Alternative Promo-
tion. Based in Santa Moni-
ca, he continues to report to
Sr. VP/Promotion Burt
Baumgartner.

“It gives me great pleasure
to award Geordie his
stripes,” Baumgartner said. |
“In the last two years he has
impressed me with his mu-
sic knowledge, relationships, dedi-
cation, and ability to lead the local
staff in a clear direction in a chang-
ing, multiformat world.”

Gillespie observed, “I'm involved

Gillespie

in the best of all worlds. I'm
working with the best teach-
ers in the business, and at the
same time we’ve got a field
staff that’s second to none.
With all the great artists
signed to our label, I'm
psyched about being part of
this extraordinary team into
the next millennium.”
Gillespie joined Work in
1992 as National Director/
Alternative & Dance Promo-
tion. He began his music industry
career in the *80s as co-founder and
producer of the group Konk. From

GILLESPIE/See Page 15

Chancellor Sets Minneapolis Management

B Kalman, Bloom & McLeash join ‘Real Rock 100’
Garry named GM, Wood now PD at Oldies KQQL

Chancellor Broadcasting has an-
nounced several management ap-
pointments at WBOB-FM/Minne-
apolis, which recently flipped from
Country to “Real Rock 100™:

* Marc Kalman, VP/GM at co-
owned KDWB-FM & KTCZ-FM,
adds those duties at Real Rock 100.
He’s worked in the radio industry for
more than 30 years.

¢ Coleman Research’s Andy
Bloom becomes OM for Real Rock
100 and KTCZ. His other experi-
ence includes VP/Programming for

310-203-8727

Greater Media and PD of KLSX/
Los Angeles.

* KTCZ PD Lauren McLeash
adds PD responsibilities for Real
Rock 100. She previously was PD
at WAFX & WKOC/Norfolk and
WGFX/Nashville.

According to Chancellor Sr. Exec.
VP George Toulas, “The combina-
tion of Andy and Lauren gives us
the talent, skill-set, and passion we
need to compete effectively and win

MINNEAPOLIS/See Page 15

WEB SITE: hitp:/www.rronline.com
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FTC Green Lights Evergreen/Chancellor Merger

The Federal Trade Commission

late last week cleared the merger of

Evergreen Media and Chancellor Broadcasting. However, two hurdles

still await the billion-dollar deal: the

FCC and the Department of Justice.

Neither should be much of a problem, since the new Chancellor Media is
now in compliance with FCC ownership limits in each of its markets. And
Evergreen this week is moving closer to raising all of the money to fund the

Viacom acquisition.

On Tuesday (5/27), Evergreen an-
nounced it is planning a private place-
ment of four million shares of its con-
vertible exchangeable preferred
stock, convertible into Class A com-
mon stock. That placement is expect-
ed to raise approximately $193 mil-
lion, which will be used to finance
the purchase of “'certain radio stations
from Viacom.” Evergreen said. Via-
com’s 10 stations are being sold to

Evergreen for $1.075 billion.
Meanwhile, Jesse Jackson's
Rainbow-PUSH Coalition reported-
ly has a new strategy in its battle
against large radio companies, in-
cluding Evergreen. Rainbow over the
past two months had disputed the sale
of WBZS-AM & WZHF-FM/
Washington, DC from Viacom to
Evergreen, arguing Viacom had not
honored a 1993 pledge to seek mi-

nority buyers for the stations. But
Evergreen has since announced plans
to sell the two DC properties, as well
as KDFC-AM/San Franciscoto mi-
nority-owned Douglas Broadcast-
ing/Personal Achievement Radio.

Despite the fact that the stations
will soon have a minority-run home,
Rainbow is still not letting up. The
group last week announced a plan
to buy stock in the 10 largest radio
companies in the near future in or-
der to have greater influence over
how big broadcasting and minority
groups do business. And, under the
’93 agreement, Viacom still must
make a real effort to sell a DC FM
to a minority, Rainbow argues.

White House Jeers Jerry’s ‘Presidential’ Spots

] Denny’s targets African-American consumers

Bill’s a big boy, but maybe he’s had enough. He’s taken a
lot of ribbing, even for a president of the United States. Now
his White House people are aiming at Jerry. No, not former
president Gerry Ford. Not even Jerry’s Ford, the Northern
Virginia Ford dealership who had lots of fun in the mid->70s
advertising their similarity with the White House occupant.

After three or more years of lis-
tening to the radio and hearing the
raspy sounds of a Bill Clinton
sound-alike discuss the merits of
products from “Jerry’s Subs & Piz-
za,” lawyers at 1600 Pennsylvania
Avenue have trained their sights on
the submaker’s radio advertising
campaign. Since 1994, the 100-
restaurant Gaithersburg, MD-

based operation has bought radio
spots that impersonated the com-
mander-in-chief. While nearly ev-
ery listener senses the likeness to
the Prez, they know it’s schtick
when they hear the voice say
“show me the cheese.”

But lawyers at the White House —
much as the District of Columbia has
done with parking violators — have

decided to enforce the rules that they
can, firing off a missive at Jerry"s Subs
demanding that a long-standing law
“prohibits the use of the president in
advertising or commercial promo-
tions™ that suggest “a connection be-
tween the president and the product,
service, or company.”

“The counsel’s office generally
takes a dim view of these things,”
spokeswoman April Mellody told
The Washington Post. “The president
doesn’tendorse products himself, re-
gardless of their merits.”

Dana Siller, Jerry’s marketing
director, told the Post that he initial-

Continued on Page 6
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Internal Strife Turns To Lawsuit At Tuned-In

Ned Horton, former President/GM of Tuned-In Broad-
casting’s five Nashville stations, was sacked a year ago, and
he’s now suing former partner Lester Turner Jr.

Tuned-In owns WDBL-AM &
FM, WRLG-FM, WRLT-FM &
WYYB-FM/Nashville. Horton,
who has a 15% interest in the com-
pany, claims Turner had no basis for
firing him, and says Turner has nev-
er even given a reason for doing so.
He also claims Turner has attempt-
ed to keep him out of the radio biz
through his interpretation of a non-
compete agreement.

Stock Controversy

Perhaps the most interesting
charge, however, is Horton's belief
that Turner drove down the value of
the company (and Horton’s stock)
and that Tumner is refusing to make
good on their shareholder’s agree-
ment. Turner and current GM Dav-
id Tune, the lawsuit says, “wrong-
fully deprived Ned Horton of a fair
price for the assets that Mr. Horton
had assembled and laboriously nur-
tured and enhanced over the years.”

Horton acquired the company’s
first station, WRLT, in 1992 for
$505,000 with financial backing
from Turner. Since then, the value
of the station — as well as the oth-
ers that have since been acquired —
has increased dramatically, Horton

says. Based on Tuned-In’s stockhold-
ers’ agreement, after Horton was fired
he and Turner agreed on a price at
which Tuned-In would acquire Hor-
ton’s shares. Since then, the suit al-
leges, “Turner and Tune have oper-
ated TIB in such a way as to decrease
the market value of TIB from what
the value would otherwise be”’
Horton currently runs The Hor-
ton Group, which deals in live con-
cert events, talent buying, and artist
management, but he says his real

interest is in “getting back into ra-
dio. It’s what I've done all my life,
since [ was a child.

“It’s sad that it comes to this,”
Horton continued. “We have done
everything possible to work things
out in a professional and business-
like manner. We have waited patient-
ly for a year for Mr. Turner to honor
his agreements.”

Horton’s attorney said Turner did
not give well-defined reasons for fir-
ing Horton. Due to a death in the fam-
ily, Turner was not available for com-
ment. The case is pending in chan-
cery court in Davidson County, TN.

upon the state of Texas.

Texas Investment Fight Abandoned

heTexas Senate Bill 1923, as reported in R&R last week
(5/23), has been declared “dead” by the Texas House

Committee on Pensions and Investments.

The proposed bill, passed in the Texas Senate last month, would have
banned investment in any media company that marketed songs with of-
fensive lyrics. The bill drew the opposition of singer/songwriters Willie
Nelson and Jimmy Dale. An insider at the Recording Industry Associ-
ation of America told R&R, * [Texas House Committee] Barry Telford
got nervous about passing the bill because of the financial ramifications,”

A substitute draft bill is reportedly in the works that would not prohibit
such investments, but presentation to the Committee is unscheduled.

_ BUSINESS BRIEFS

Pittsburgh Combo Fined $16,500

enda Broadcasting's WJAS-AM &WSHH-FM were nailed for insuf- _

ficient EEO recruiting, even though the stations argued their minori-
ty hiring practices were exemplary. Renda argued that during the most
recent license term it hired seven minorities out of 55 fulltime vacancies.
Still, the FCC countered, it doesn’t look at whom stations hire, it looks only
at recruitment efforts. Renda’s licenses were renewed, however.

Duopolies Exploded Last Year

he latest BIA study finds that in 1996 the number of duopolies grew

47%, to 2439. Out of 91 markets, at least half of the stations are in
duopolies — not including combos. And, BIA says, there are more than
250 LMAs in Arbitron-rated markets. No surprises here: all of this is a
result of Telecom. BIA President Tom Buono predicts duopolies will“climb
to well over 50% in most markets by the end of 1997

AM Dial Attracts Over 40% Of All Radio Listening

atz Radio Group’s Eastman Radio reports in a recent study that

more than 40% of the population tunes into the AM dial during an
average week. Of particular interest to advertisers: AM's listeners are
generally upscale adults, 54% of whom are in the all-important 25-54 demo.
Furthermore, they skew only a tad more male than female, thanks to play-
by-play sports programming. And where's the most AM listening found
nationwide? Milwaukee and Memphis.

QueenB Radio Gets Cross Ownership Waiver

Q ueenB Radio is the latest group to get a waiver of the FCC'’s cross-
ownership rules. The group is buying Concrete River's KKPL-AM/
Opportunity, WA. QueenB is owned by Spokane Television, which con-
trols KTRW-AM, KXLY-AM & FM & KZZU-FM/Spokane, as well as ABC
affiliate KXLY-TV.The FCC is granting a temporary waiver until it decides
what to do with its pending TV ownership rulemaking.

Sillerman An Even Bigger Part 0f SFX

FX Executive Chairman Robert Sillerman recently added 30,000
shares to his stock stable — which means he now owns about 19%
of SFX Broadcasting, according to a company spokesperson.

Financial Facts

J acor Communications closed its $247.1 million offering. It had antic-
ipated proceeds of only $236 million. The public bought 7,647,500 of
Jacor shares, underwriter Donaldson, Lufkin & Jenrette took all 997,500
it had the option to acquire, and Jacor Chairman Samuel Zell's firm bought
673,628.There are still 43.2 miflion shares outstanding ... Sinclair Broad-
cast Group boosted its already large credit facility to $1 billion from a
previous $950 million. Sinclair said proceeds of the new facility will be
used to refinance existing bank debt, fund future acquisitions, and for gen-
eral corporate purposes... American Radio Systems’ offer to purchase
the former EZ Communications’ outstanding 9 3/4 % senior subordinat-
ed notes due 2005 expired Monday (5/19), and the offer is not being ex-
tended, ARS said in a release ... Smith Barney initiated coverage of Hef-
tel Broadcasting Friday with a market perform rating ... Chancellor
Broadcasting will now offer $1168.88 per $1000 principal amount of its
12 1/2% senior subordinated notes due 2004 — plus interest. The offer is
also extended from May 30 to June 5. As of Wednesday (5/21), $1,765,000
of the notes had been tendered.

Triathlon Buys Pinnacle Sports

T riathlon Broadcasting's $3.3 million acquisition of Pinnacle Sports
officially closed last Wednesday (5/21). Pinnacle has the exclusive
rights to the University of Nebraska men's football, basketball, and base-
ball games, as well as women's basketball and volleyball. Pinnacle is go-
ing to continue handling those games, and it will also handle ad sales for
the U of NE Network. The sports production company is a practical buy
for Triathlon, which owns or has agreed to buy eight stations in Lincoln
and Omaha.

Closings

usquehanna Radio Corp. has closed its $30 million purchase of

Sapphire Broadcasting's WHMA-AM & FM/Anniston, AL and
KBYA-FM/Carson City, NV... Radio One has closed its $20 million ac-
quisition of WDRE/Philadelphia from Jarad Broadcasting. The purchase
of what is now Urban WPHI came less than a week after the group issued
$75 million in debt for acquisitions. This is Radio One’s first station in the
City of Brotherly Love. It owns eight other stations.
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DEAL OF THE WEEK Wl 1997 DEALS TO DATE

o WTAK-FM, WWXQ-FM &
WXQW-FM/Muntsville, AL

$5.45 million

TRANSACTIONS

Stations Traded This Year:

Stations Traded This Week:

Dollars To Date: $4,834,263,766

(Last Year: $4,197,360,061)

This Week’s Action: $18,143,028

(Last Year: $61,278,000)

(Last Year: 926 )

23

(Last Year: 30 )

Gapstar's At It Again; Buys Huntsville Trio

O Hicks adds to record-setting station total with three Alabama FMs

k"'mms*a%'-u-ﬁ

s
m Gl E-.mx ?m\-

WTAK-FM, WWXQ-FM &
WXQW-FM/Huntsville, AL
PRICE: $5.45 million

TERMS: Asset sale for cash
BUYER: Capstar Acquisition
Co., a wholly owned subsidiary of
Capstar Broadcasting Partners,
headed by President Steve Hicks.
These stations will be operated by
Southern Star Communications
Inc. Phone: (512) 404-6840
SELLER: Griffith Broadcasting
Inc., headed by managing gener-
al partner Larry Crim. Phone:
(205) 772-9825

FREQUENCY: 106.1 MHz; 92.5
MHz; 94.1 MHz

POWER: 5.4kw at 725 feet; 3. 1kw
at 423 feet; 3kw at 328 feet
FORMAT: Classic Rock; AC; AC
BROKER: Stan Raymond & As-
soc.
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WITS-AM & WYMR-FM/

Sebring

PRICE: $700,000

TERMS: Asset sale for cash
BUYER: Citicasters Co., wholly
owned by Jacor, headed by Pres-
ident Randy Michaels. It owns
WJCM-AM/Sebring, FL. Phone:
(606) 655-2267

SELLER: Outback Broadcasters

Inc., headed by President Peggy |

Dennis. Phone: (941) 453-9016
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KKON-AM & KAOY-FM/
Kealakekua & KAOE-FMW/
Hilo

PRICE: $1 million

TERMS: Asset sale for cash
BUYER: Big Island Radio, a
wholly owned subsidiary of ASA
Corp., headed by President Thur-
ston Twigg-Smith. Phone: (808)
525-8048

SELLER: Visionary Related En-
tertainment Inc., headed by Pres-
ident John Detz. Phone: (707)
528-0339

FREQUENCY: 790 kHz; 1015
MHz; 92.7 MHz

POWER: Skw; 7.1kw at 2749 feet;
50kw at 112 feet

FORMAT: News/Sports; Rock;
Rock
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WXET-FM/Arcola
(Champaign)
PRICE: $75,000
TERMS: Asset sale for cash
BUYER: Premier Broadcasting
Inc., headed by President T. Dav-
id Ring. It owns WXEF-FM/Effin-
gham, IL. Phone: (217) 347-5518
SELLER: Superior Broadcasting
Inc., headed by President James
Martin Jr. Phone: (217) 728-2401
FREQUENCY: 107.9 MHz
POWER: 2.5kw at 492 feet
FORMAT: Country

COMMENT: The station was for-
merly WKJR.

Phone: (507) 498-5720
SELLER: Home Broadcast Co.,
headed by President Bud Baech-
ler. Phone: (507) 454-1400
BROKER: R.E. Meador & Assoc.
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KOQL-FM/Columbia
PRICE: $650,000

TERMS: Asset sale for cash
BUYER: Ft. Smith FM Inc., head-
ed by CEO Alan Germond.
Phone: (573) 442-3116

SELLER: Truman Broadcasting
Inc., headed by President John
Ott. Phone: (573) 449-9161

WHPL- FMNVest

Lafayette

PRICE: No cash consideration
TERMS: Donation

BUYER: Moody Bible Institute of
Chicago, headed by President
Joseph Stowell. It owns WIWC-
FM/Kokomo, IN. Phone: (312) 329-
4438

SELLER: The VonTobel Founda-
tion Inc., headed by President
Paul Von Tobel {ll. Phone: (219)
464-4238

WQFN-FM/Walker (Grand
Rapids)

PRICE: $1.9 million

TERMS: Asset sale for cash
BUYER: Patterson Grand Rap-
ids Broadcasting Corp., headed
by President James Wesley Jr. It
owns WRCV-AM, WGRD-FM &
WLHT-FM/Grand Rapids. Phone:
(770) 391-9525

SELLER: William Kuiper Jr.
Phone: (616) 451-9387
FREQUENCY: 100.5 MHz
POWER: 3kw at 328 feet
FORMAT: B/EZ

KHME-FM/Winona

PRICE: $920,000

TERMS: Asset sale for $467,000
cash and a three-year, $453,000
promissory note

BUYER: Marathon Media of Min-
nesota Il L.P.,, wholly owned by
Marathon Media L.L.C., headed
by President Chris Devine.

WMSA- AMIMassena
PRICE: $475,000

TERMS: Asset sale for cash
BUYER: Community Broadcast-
ing L.L.C., headed by President
F. Eugene Rood. Phone: (315)
782-4500

SELLER: Forever of NY L.L.C,,
headed by President Carol O’Leary

WAAV-FM/Leland
(Wilmington)

PRICE: $1.6 million

TERMS: Asset sale for cash
BUYER: Cumulus Media L.L.C.,
headed by President Bill Bunger-
oth. It owns WAAV-AM, WQSL-
FM, WWQQ-FM & WXQR-FM/
Wilmington, NC. Phone: (414)
283-4500

SELLER: DLM Communications 1

Inc., headed by President Donn
Ansell. Phone: (910) 251-9228
FREQUENCY: 94.1 MHz
POWER: Skw at 148 feet
FORMAT: News/Talk

WWSH-FM/Pittston
(Wilkes Barre-Scranton)
PRICE: $750,000

TERMS: Asset sale for cash
BUYER: Sinclair Radio of
Wilkes-Barre Inc., headed by
President Barry Baker. It owns
WGBI-AM, WILK-AM, WGGY-FM
& WKRZ-FM/MWilkes Barre-Scran-
ton. Phone: (410) 467-4545
SELLER: Futuremark Communi-
cations Inc., headed by President
David Valentl Phone: (717) 655-
6893

897

§ TRANSACTIONS AT A GLANCE |

* WITS-AM & WYMR-FM/Sebring, FL $700,000
*» KKON-AM & KAOY-FM/Kealakekua & KAOE-FM/Hilo,

HI $1 million

* WXET-FM/Arcola (Champaign), IL $75,000
-« WHPL-FM/West Lafayette, IN No cash consideration

* WQFN-FM/Walker (Grand Rapids), Ml $1.9 million
* KHME-FM/Winona, MN $920,000
* KOQL-FM/Columbia, MO $650,000
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* WMSA-AM/Massena, NY $475,000

* WAAV-FM/Leland (Wilmington), NC $1.6 million
* WWSH-FM/Pittston (Wilkes Barre-Scranton) $750,000

* WLAD-AM/Walterboro, SC $1
* KORN-AM & KQRN-FM/Mitchell, SD $1.2 million

* KHSP-AM & KOWS-FM/Texarkana, TX-AR $550,000
* KFNZ-AM & KBEE-FM/Salt Lake City $2,873,027

FREQUENCY: 102.3 MHz
POWER: 3kw at 72 feet
FORMAT: B/EZ
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WLAD-AM/Walterboro
PRICE: $1

TERMS: Asset sale for cash
BUYER: Frankie Green. Phone:
(803) 556-9202

SELLER: Holliday Communica-
tions Inc., headed by President
Sherrie Smlth
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KORN-AM & KQRN-FMW/

Mitchell
PRICE: $1.2 million
TERMS: Asset sale for $900,000

cash and a five-year, $300,000 |

promissory note at 7.5% inter-
est
BUYER: Sorenson Broadcast-

| ing Corp., headed by President

Dean Sorenson. It owns nine
other stations in South Dakota.
Phone: (605) 334-1117
SELLER: Art Rew. Phone: (605)
996-1490

FREQUENCY: 1490 kHz; 107.3
MHz

POWER: 1kw; 100kw at 361 feet
FORMAT: Oldies; Classic Rock
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KHSP-AM & KOWS-FMW/

Texarkana (TX-AR)
| PRICE: $550,000
TERMS: Asset sale for cash
BUYER: Basso Broadcasting Inc.,
headed by President Louis Basso
L. it owns KEWL-AM/Texarkana.
SELLER: Beat Of His Heart
’ Broadcasting Inc., headed by
President George Lavender
‘ FREQUENCY: 1400 kHz; 103.9
| MHz
POWER: 1kw; 5.1kw at 354 feet
! FORMAT: Religious; Religious
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KFNZ-AM & KBEE-FM/

Salt Lake City
PRICE: $2,873,027
. TERMS: Asset sale for cash
BUYER: Citadel Broadcasting
Co., headed by President Law-
rence Wilson. It owns KCNR-AM,
KBER-FM, KENZ-FM & KUBL-
FM/Salt Lake City-Ogden. Phone:
(406) 837-5360
SELLER: Price Broadcasting
Co., headed by President John
Price. Phone: (801) 486-3911
FREQUENCY: 1320 kHz;98.7 MHz
POWER: 5kw; 40kw at 2933 feet
| FORMAT: News/Sports; Hot AC

White House Jeers Jerry's ‘Presidential’ Spots

Continued from Page 4

ly thought the order was a prank
by a friend. But now, he’s having
lawyers determine whether the
White House might successfully
challenge the ads in court.

“We’ve gotten a lot of great
feedback from this campaign —
people asking us when they’ll be
able to catch the ads,” Siller told
the Post. “And I don’t think there’s
a person out there who thinks
they’re actually listening to the real
President Clinton.”

And Siller isn’t alone in his
thoughts. During his afternoon
drive show last week with partner
Brooke Stevens, WMAL-AM/

‘ Washington’s Chris Core told his

audience, “They’ve got bigger
worries than this — ask (Whitewa-
ter Special ProsecutoryKen Starr.
Is this what the White House ought

to be worring about?!”

In other radio advertising news,
Denny’s restaurant chain, hoping
to woo African-American custom-
ers after a series of reports about
racial discrimination at the chain’s
outlets, last week embarked on a
$5 million television and radio ad-
vertising campaign directed to-
ward them.

The advertising campaign fea-
tures African-American profes-
sionals being warmly greeted by
Denny’s staff and is a response to
company-sponsored research that
showed many blacks believe Den-
ny’s managers and servers provide
poor service to black guests.The
spots for the company, which has
previously been hit by lawsuits by
African-American customers, is an
attempt to purge its negative repu-
tation in the black community.

—Jeffrey Yorke
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—3isson, Elmore Join
~lestless Promotion

1 They’ll cover hoth
==C0asts as Sr. Nat’l Dirs.

Elmore

Bisson

Restless Records’ Promotion
Department has tapped Todd Bis-

|
|

son and Tod Elmore as Sr. Nation- |

al Directors for the West and East
Coasts, respectively. Based in Los
Angeles, Bisson most recently held
National Alternative Director posts
at Columbia Records and EMI
Records; Elmore, who is based in
Atlanta, was National Alternative
Director at Atlantic Records.

The appointments follow Rest-
less’s recent merger with New Re-
gency Productions and the label’s
subsequent distribution deal with
BMG. Bisson and Elmore report to
VP/Promotion Rick Schmidt, who
stated, “Now that we have the mus-
cle of Regency and BMG at our side,
it was time to put together a team of
promotion professionals who can get
the job done.”

In other Restless news:

* Seth Gershman has been
named Regional Promotion Direc-
tor/East Coast. He previously
worked at Zero Hour Records and
Atlantic.

* Sharon Doheny has joined as
Midwest/Regional Promotion Di-
rector, based in Chicago. A former
Research Director at WKQX and
WBBM-FM in the Windy City,
Doheny comes from EMI Music
Distribution.

« Jeanette Rosen has assumed the

label’s Specialty Show/Promotion |

Coordinator post.

Suite Honor

3 g ; %
Columbia artist Maxwell recently was presented with a platinum plaque
commemorating RIAA-certified sales of more than 1 million units from his
debut album, “Maxwell’'s Urban Hang Suite.” On hand for the special mo-
ment were (back, I-r) creative collaborator Stuart Mathewman, Columbia
VP/A&R Mitchell Cohen, and DPE Management's David Passick, (front, I-
r) Columbia President Don lenner, Maxwell, and label Exec. VP/Black Music
Michael Mauldin.

Edwards Elevated To 'NOE/New Orleans PD

WNOE-FM/New Orleans has promoted acting PD Eddie Edwards to
PD. He had worked in the Clear Channel Country outlet’s interim post for
10 months.

“During [the last 10 months] WNOE has seen two up books,” KHOM-
FM, KKND-FM & WNOE VP/GM Richard Turkheimer commented.
“Eddie has been key in facilitating all of WNOE's station and sales promo-
tions. has done whatever it has taken to get the job done, and has demon-
strated a work ethic ali of us could use as an example.”

Edwards told R&R, “I've had a wonderful run here in New Orleans and
look forward to continuing success both in mornings and overall. I'm very
happy to have this position with the Clear Channel famity.”

Edwards joined WNOE for momings five years ago and will continue
leading the “Crazy Eddie & the Moming Flakes” team. Prior to WNOE, he
spent two years as PD/merning talent at KEBC-FM/Oklahoma City. He's
also dene mornings at KAJA-FM/San Antonio, KLAC-AM/Los Ange-
les, and WSIX-FM/Nashville.

Kurfirst, Universal Bow Radiouniverse

Radioactive Records Chairman Gary Kurfirst and Universal Records
have teamed to form new imprint Radiouniverse. The label will be based
in New York and marketed and promoted by Universal in conjunction with
Kurfirst and his staff. Radioactive, Kurfirst's joint venture with MCA
Records, remains intact.

The first release on Radiouniverse will be the album “Tiny Warnings”
from St. Louis-based industrial pop band Radio Iodine; the set hits retail
on June 17. The label’s other signings include the Devlins and Dig.

Commenting on the new company. Universal Music Group Chairman/
CEO Doug Morris said. “Gary has been very successful with the Radioac-
tive label through MCA Records, and now Radiouniverse will give him an
additional outlet for his creativity.”

Kurfirst added, “Doug is a real music guy, and I am quite excited about
working with him and everyone at Universal.”

| Sullivan PD As WQNJ/Monmouth Goes CHR

1

focused.”

Sislen Becomes Partner In Research Director

V eteran Eastman Radio research vet Charlie Sislen is leaving after
12 years to join Baltimore-based Research Director Inc. as a partreer.
The research firm now has four former Arbitron managers at its helm.
“We are thrilled to have Charlie as part of the team,” remarked partner
Marc Greenspan. “Charlie’s clients love him and he's very customer-

Sislen had been Eastman’s VP/Research & Marketing. While there, he
was a member of the Arbitron Advisory Council between 1990-96 and
Chairman of the RAB Goals Commiftee between 1994-95. Before that,
he worked in Arbitron’s Rep/Network/Agency division. He began his ca-
reer as an AE for WWDC-AM & FM/Washington.

PD for WFLY (Fly 92).

Morgan Moves Up To WALY & WYJB/Albany OM

M ichael Morgan has been elevatad to OM atBarn-
stable Broadcasting CHR-Soft AC combo | 4
WFLY-FM &WYJB-FM/Albany. He most recently was | @&

Morgan told R&R, “I'd like to thank owner Jim Mor-
rel! and GM John Kelly for this tremendous opportu-
nity to build on the success we’ve had with Fly 92 and
for giving me the ability tc assume a ieadership role in |
WYJB, which virtually came from nowhere to domi-
nating the 25-54 demo in Albany. Buzz Brindell, who
recently left for SFX, laid down a strong foundation
with a superb staff, and | am thrilled to be a part of it.’

Morgan’s extensive on-air and pregramming career

Morgan
includes stops at WMJQ/Buffalo; KYTN/Grand Forks, ND; WTLB/Uti-
ca, NY; and WKAJ/Saratoga Sprinigs, NY. He also had a previous stint
at WFLY, having rejoined the statior in 1991.

WQNJ-FM/Monmouth-Ocean
flipped to CHR as “B98.5” last Fri-

T

dio station has its own unique per-
sonality. B98.5 is a Jersey shore ra-

day (5/23) at noon. The
Nassau Broadcasting out-
let had been simulcasting
AC sister WILK-FM until
May 20. Neil Sullivan has
been named WQNJ’s PD/
afternoon driver, while Liz
Jordan has become MD/
middayer.

“Anyone who believes
B98.5 will be a carbon copy |
of sister CHR WPST/Tren-
ton should forget that
thought,” Nassau VP/Programming
Michelle Stevens said. “Every ra-

Sultivan

dio station covering from
Point Pleasant to Atlantic
City. lt will have the feel and
the sound of the beach, and
it will be a fun station to lis-
ten to.”

Sullivan previously served
as PD at WOVV/West
Palm Beach; Jordan comes
from an MD post at
WERZ/Portsmouth, NH.
Dr. Michael Lynn & the B
Moming Crew (5:30-10am)
and Sammy Owens (Ilpm-
5:30am) also join the airstaff.

ROCK ALTERNATIVE

defining the future of adult alternative

He's done it before!

Let Doug Clifton (KBCO, KXPK) help you
achieve success with this format in your market!

JONES RADIO NETWORK?®

Call Jones Radio Network. Gene Ferry, NSM 303 ¢ 784 « 8700
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Radio

¢ SETH KAUFMAN has joined Sports-
Fan Radio Network as Manager/Affili-
ate Relations. He most recently served
as AE/regional market specialist for
Katz Radio Group’s D&R Radio.

Records

*« RORY PAR-
NESS has been
& promoted from Fi-
¥4 nancial Controller
i# toVP/Finance for
the Zomba Re-
cording Corpora-
tion/Recorded
Music Divisions.

Parness

* TRACY ZAMOT &%
has been elevated
from Associate Di-
rector to Sr. Direc-
tor/Media Rela-
tions for Atlantic
Records.

Zamot

*JEAN MAC-
DONALD has
been tapped to
head the media
relations depart-
ment for Revolu-
tion Records, She
formerly held the
National Sr. Publi-
cist post at Ameri-
can Recordings.

MacDonald

* TOM CORDING has become Sr. Di-
rector and JEFF WALKER has been
named Manager in the media relations
department at Sony Music's Legacy
label. Cording was most recently Sr. Di-

Cording

Walker
rector/Publicity for Relativity Records;

Walker formerly served as Sr. AE for
Shore Fire Media.

PROS ON

THE LOOSE

Geoff Fischer — MD/over-
nights WLVE-FM/Miami (954)
964-1515

Glen Stacy — Nights WNKI-
FM/Elmira, NY (607) 562-8408

BirTHS

Capitol Nashville VP/Artist
DevelopmentSusan Levy, hus-
band Greg O'Brien, son Hogan
Brown, May 23.

Jive Records Sr. Art Dir.
Jackie Murphy, husband Rob-
ert, son Thomas John, May 1.

Jive/Silvertone Records
Dir./Christian Secular Sales
Jimmy Wheeler, wife Molly,
daughter Abby Elaine, March 4.

National Radio

* ONE-ON-ONE SPORTS RADIO

{ NETWORK has teamed with the Chil-

dren’s Miracle Network to broadcast
live from Disney’s Wide World Of Sports
Complex on May 31. Proceeds from the
fundraising event will go to aid chil-
dren’s hospitals; (801) 278-83900.

* CHILDREN'S BROADCASTING
CORPORATION's AAHs World Radio
is collaborating with teen entertainment
web site “Celebrity Sightings”
(www.celebritysightings.com) to
produce a biweekly, celebrity-oriented
radio show. The program is set to be
launched this summer and will feature
guests and listener call-ins; (612) 338-
3300.

* WESTWOOD ONE RADIO NET-
WORKS has announced the following
schedule for its “Celebrity Connection”
broadcasts:

¢ Laurence Leamer, author of“Three
Chords And The Truth," June 2

 Tracy Byrd, June 3
¢ Charlton Heston, June 3

For further information, call (212) 641-
3088.

Industry

¢ SESAC Inc. President/COO BILL
VELEZ has signed a multi year con-
tract extension and has been elected
to the performing rights organization’s
board of directors.

Also, WAYNE BICKERTON has
been named Chairman for SESAC In-
ternational. Bickerton previously
served as Chairman of European per-
forming rights organization PR.S.

* KAREN JOHNSON has started her
own agency, KJPR Pubticity & Artist
Relations. She most recently worked
as a freelance pubilicist; (818) 995-
4354.

* N2K ENTERTAINMENT, in associa-
tion with the Knitting Factory and Jazz-
Times magazine, will present a one-
day symposium entitled “Jazz 2001:
The Convergence Of Jazz And Tech-
nology” on June 23 as part of the 1997
Texaco New York Jazz Festival. The
event will feature panel discussions on
web chats, demonstrations of music-
related software, and performance of
instrument/synthesizer interfaces;
(212) 378-0331.

|

and the Microsoft Netwoark.

Jupiter ‘Plugs In’ To
New Music With Intel

upiter Communications has once again joined with the Intel New
York Music Festival to present “Plug.in '97: The New Music Meets
New Technology Conference & Expo” The event will be heid July 16-17 at
New York's Marriott World Trade Center and feature top level executives
from MTV, Ticketmaster, Sony Records, MCA, Rykodisc, Audionet,

Featured roundtables will include artists-and producers such as Ryui-
chi Sakamoto, Phil Ramone, Pinkus Zuckerman, Elliot Sharp, and
Vernon Reid. Primary sponsors of the event are Intel, BMI, JamTV, Nar-
rowlLine, N2K, Rolling Stone, SonicNet, and Tunes Network Inc.

A $790 access fee allows entrance to both Plug.In ’97 and the Intel
New York Music Festival. For further information call (212) 780-6060 or
(800) 773-4545; or visit online at hitp://www.jup.com.

Changes

AC: Luther Martinez segues from
nights at KODJ/Salt Lake City to
swings at crosstown Hot AC KISN
... Jeff Allen, Marie Keith, and Eric
Peacock join WPEZ/Macon, GA’s
weekend staff.

Adult Alternative: Carl Scheider
s named MD at KFXD/Boise, ID.
Production Dir. Toni Roberts exits;
ex-night jock Rochelle assumes her
previous duties as well as after-
noons.

Alternative: Mike McDonald re-
places Tai in mornings at WENX/
Boston ... Daniel Manella assumes
interim GM duties at WLUM/Mil-
waukee ... WRXQ/Memphis MD/
afternoons Diana Gee departs ...
Denny Alexander is named OM at
WXSR/Tallahassee, FL.

CHR: KKLQ/San Diego middayer
Cindy Spicer adds MD stripes ...
Here’s the new line-up at WQZQ/
Nashville: mornings, Brad Staggs;
middays, DJ Free; afternoons,
Danny Cruise; nights, RJ; and
overnights, Ralph ... WGTZ/Day-
ton morning driver Jack Pole exits
... KIOC/Beaumont, TX MD/night-
timer Drew Anderson joins KHTT/
Tulsa for nights ... KDON/Monterey
nighttimer Dennis Martinez exits
for overnights at KBOS/Fresno ...
KMZX/Little Rock appoints “‘Jam-
min’ Doc” as morning driver ...
KHTN/Stockton MD/nighttimer
Mark Medina takes nights at
KRQQ/Tucson ... Former WMGL/
Terre Haute, IN MD/afternoon driv-
er Rich O’Brien is the new MD/
nighttimer at WAOA/Melbourne.
Meanwhile, crosstown WLRQ
morning driver Michael W. Lowe
segues to afternoons at WAOA ...
WLSS/Baton Rouge nighttimer
Angie Sonnier exits for similar du-
ties at sister KIOC/Beaumont, TX
... Chris Tyler & Jay Michaels are
named co-MDs at WERZ/Ports-
mouth, NH ... WKZW/Peoria, IL
MDyafternoon driver Jack Shell re-
signs, effective June 14 ... Chris
Dorman picks up nights at WRRV/
Middletown, NY.

Classical: Non-commercial WETA/
Washington adds Public Radio In-
ternational news program “The
World” to its afternoon schedule.

Country: WOW-FM/Omaha morn-

ing personality Woody Johnson
leaves for WOAL/San Antonio ...
Parttimer Mark Allen rises to eve-
nings at WQHK/Ft. Wayne, replac-
ing the exiting Dude Walker ... Sam
Botta joins WTVY/Dothan, AL for
evenings.

Hot AC: WPLJ/NY midday host
Kristie McIntyre is the new host
of Superadio’s mainstream CHR
overnight program “All Nite Cafe.”

NAC/Smooth Jazz: WIZI/Milwau-
kee morning host Chris Moreau is
named APD/MD ... WGUF/Ft. My-
ers middayer Connie St. James
adds a Sunday morning New Age
show; Larry Scott segues from
weekends to PM drive.

News/Talk: Larry O’Brien exits
the morning show at WTAE/Pitts-
burgh ... Denny McKeown joins
WTVN/Columbus to host a new
Saturday morning gardening pro-
gram.

Rock: WIRR/Orlando adds parttim-
ers Melissa Fox and Betty Rock to
its staff ... WAPL/Appleton, W1 part-
timer Roxanne Steele is upped to
nights, replacing Susan Currie.

Records: Ted Myers is named
A&R Manager/Editorial Supervisor
for Rhino Records ... Bob Cahill be-
comes head of sales for V2 Records
... Robert Gandara and Resa Lee
join Capitol Records as Sr. Dir./Mar-
keting Planning and Marketing An-
alyst, respectively ... Lori Alter is
named VP/Finance & Production.
Robert Abriola is promoted to Dir./
Creative Services, and Randy
Haecker is promoted to Mgr./Pub-
licity at Angel Records.

National Radio: Dominic Griffin
is upped to producer and Katherine
Turman is named associate produc-
er for Gobal Satellite Networks’
“Rockline” ... Public Radio Interna-
tional’s “Marketplace” will broad-
cast live from Berlin next week (6/
2-6) in commemoration of the 50-
year anniversary of the Marshall
Plan’s end.

Industry: Gary Roth is promoted
to Asst. VP/Legal & Business Af-
fairs, Performing Rights at BMI ...
Kim Gould joins Digital Generation
Systems as Video Program Dir. ...
Alan Mintz joins entertainment law
firm Selverne, Flam, Mandelbaum
as partner.

A SR

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (214) 991-3200

Starstation - Peter Stewart
TONI BRAXTON | Don't Want To
Youch - Monica Logan

PATTI LABELLE When You Talk About Love
MARK MORRISON Return Of The Mack

Classic Rock — Chris Miller

BOSTON Higher Power
SUPERTRAMP You Win, | Lose

EETRTRTETRrS ” e

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818

CHR/Rock

COLLECTIVE SOUL Listen

SHERYL CROW A Change Would Do You Good
SEVEN MARY THREE Rock Crown

TOAD THE WET SPROCKET Come Down

Mainstream AC

DEL AMITRI Not Where It's At
PAUL CARRACK For Once In Our Lives

Lite AC

AZ YET Hard To Say I'm Sarry

KATHY TROCCOLI He'll Never Leave Me
uc

K-Ci & JOJO You Bring Me Up
JADE Keep On Rising

LEVERT Sorry Is

SCARFACE Smile

L e

BROADCAST PROGRAMMING
Waiter Powers ® (800) 426-9082

CHR - J.J. Cook

BACKSTREET BOYS Quit Playing Games (With...)
EN VOGUE Whatever

Digital AC - J.J. Cook

KATHY TROCCOLI He'll Never Leave Me
Digital Hot AC - Mike Bettelll
SISTER HAZEL Ali For You

Digital Soft AC — Mike Bettelli
JAMES TAYLOR Little More Time With You
Digital AC Mix — Mike Bettelli ¢
SHAWN COLVIN Sunny Came Home
Alternative - Leslie Cohan

CUNNINGHAMS Bottle Rackets
FAITH NO MORE Last Cup Of Sorrow
CHANTAL KREVIAZUK God Made Me
OUR LADY PEACE Superman's Dead
SPACE Neighborhood

JONES RADIO NETWORKS
Phil Barry » (303) 784-8700

Adult Hit Radio - JJ McKay

BEE GEES Alone
BLESSID UNION OF SOULS | Wanna Be There
THIRD EYE BLIND Semi-Charmed Life

Rock Alternative — Doug Clifton
INDIGO GIRLS Shame On You
Soft Hits — Rick Brady
JAMES TAYLOR Littie More Time With You

e e R e e

WESTWOOD ONE RADIO NETWORKS
Charlie Cook * (805) 294-9000

Adult Rock & Roll - Jeff Gonzer
AEROSMITH Pink
Bright AC - Bilt Michaels

BEE GEES Alone
BLESSID UNION OF SOULS | Wanna Be There
COUNTING CROWS Daylight Fading

Soft AC - Andy Fuller
MONICA For You | Wil
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50 Sales Interview Questions

hould entry-level and experienced prospects be asked the
same questions when filling a position? Of course not. But
what are the differences in each approach? And what are good

questions to really get an idea of the person you are interview-
ing to represent your station? Following are suggested ques-

tions for entry-level applicants and then those best suited for
experienced candidates.

1.
2.

11.

12.
13.
14.

15.

16.

17.

18.
19.

Why that college?

Do you think grades should be
considered by first employers?

. How did college contribute to

your overall development?

. Describe your ideal job. What

are some things you would
like to avoid in a job?

. What have you done that

shows initiative and
willingness to work?

. Long-term personal and career

goals?

. What is most important at the

start of your career — money
or the job?

. What do you do when you’re

pressed to make a decision?

. How do you handle rejection?
10.

What would your best friend
say about you?

What would your biggest
enemy say about you?

Strengths?
Weaknesses?

What makes you think you'll
be successful in this business?

What is a reasonable policy at
work with respect to
attendance and tardiness?

Pet peeves?

How many hours a day do you
work?

What motivates you?

How does work affect your
overall life? Do you live to
work or work to live?

29.

20.

25.

26.

27.

28.

Describe a productive day.

. Up to this point, what type of

commitment do you think this
new job will require?

. Give me specific examples of

how you’ve faced adversity \
(rejection) in the past, and |
what you’ve done to make it

surrender. ‘

. How long do you think it will

take for you to get up-and-
going?

Why are you pursuing a sales |

career? |

Are you more successful
servicing clients or developing
new business?

Weaknesses as salesperson?
Strengths?

What do you like most about
sales? Least?

What do you consider a good
day’s sales effort?

How often do you exceed
quota on goals?

. Thoughts about taking work

home?

. Most common objection you

face? How you overcome?

. What would your best clients

say about you? Worst clients?

. Tell me abeut real challenging

accounts you were able to turn
around.

. What makes you a good

salesperson?

By Irwin Pollack

35. How do you handle rejection?

36. How do you react when you
miss a goal?

37. How much time are you on the

phone in your present job?
How many calls a day?

38. How do you establish a

rapport with strangers on the
phone?

i -39. Describe a typical sales day.

40. Long-term career goals?

41. From initial contact -— how
long to close a sale?

42. How do you turn an

occasional buyer into a regular

buyer?

| 43. How do you deal with

|

4.

collection problems?

44. What motivates you?

45. Biggest achievement? Biggest

mistake?

46. Define your ideal work
|

atmosphere.

47. Any leadership qualities or
experience we might utilize
for your help with less
experienced staff members?

48. Describe the best managers
you've ever had. Worst?

49. How do you take direction or
criticism?

50. In the past, what types of
things did your boss do that
you disliked?

Radio sales and management
consuitant irwin Pollack con-
sults radio stations and broad-
cast groups, plus conducts 44
radio-specific seminars. He can
be reached via the internet at
www.irwinpollack.com or at
(603) 598-9300.

o oy

¢ June 4-7 — PRCMAX Conven-
tion. Chicago Navy Pier; (310) 788-
7600.

e June 11 — Radio Mercury
Awards. Waldorf-Astoria, New York;
(212) 681-7207.

*June 11-14 — 46th Annual
AWRT Convention. Adolphus Ho-
tel, Dallas; (818) 783-7886.

¢ June 16-22 — international
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840.

¢ June 26 (through September
7) — Summer Arbitron.

¢ July 8 — Major League Base-
ball All-Star Game. Jacobs Fieid,
Cleveland.

¢ July 16-18 — McVay Media’s
'97 Radio School. Renaissance
Hotel, Cleveland; (216) 892-1910.

¢ July 16-20 — Conclave. St.
Paul Radisson, Minnesota; (612)
927-4487.

¢ August 1-2 — Orkin & O'Day's
International Radio Creative &
Voiceover Summit. Summit Hatel
Bel-Air, Los Angeles; (310) 476-
8111.

* August 14-16 — Talentmasters
Morning Show Boot Camp. Westin
Canat Place Hotei, New Orleans;
(770) 926-7573.

¢ August 23-26 — Jack The
Rapper Convention. Site TBA.

» September 3-6 — CMJ. Lin-
coln Center For The Performing
Arts, New York; (516) 466-6000.

» September 17-20 — NAB Ra-
dio Show. New Or'eans Convention
Center; (202) 429-5420.

* September 17-20 — 52nc RT-
NDA International Conference &
Exhibition. New Orieans Conven-
tion Center; (202) 659-6510.

* September 18 (through De-
cember 10} — Fall Arbitron.

¢ September 24 — CMA
Awards. Grand Ole Opry, Nashville;
(615) 244-2340.

¢ October 16-18 — North By
Northwest. Portland Hilton Hotel;
(512) 467-7979.

¢ October 19 — Radio Hall Of
Fame Awards Ceremony. Chicago
Cultural Center; (312) 629-6005.

¢ October 23-26 — NBMC &
Columbia University's School of In-
ternational & Public Affairs 24th
annual conference “Public Policy
Analysis & Strategies: Setting A
21st Centuiy Agenda.” Kellog Con-
ference Center, Columbia Univer-
sity; (301) 593-3600.

¢ October 27- November 7 —
Museum of Television & Radio’s
Third Annual Radio Festival. New
York; (212) 621-6735.

* November 16-18 — Annual
NAB European Radio Operations
Seminars. Hotel Loews Monte-Car-
lo, Monacc; (202) 429-5426.

1998

» January 9 (through Aprit 1}
— Winter 98 Arbitron

s January 25 — Super Bowl
XXXII. Quaicemm Jack Murphy
Stadium, San Diego; (212) 450-
2000.

* February 2 — American Mu-
sic Awards. Shrine Auditorium, Los
Angeles; {213) 931-8200.

* February 3 — Deadline for
NAB Crystal Radio Award Entries;
(202) 775-3510.

¢ February 5-8 — RAB '98 Mktg.
Leadership Conference & Exec.
Symposium. Wyndham Anatoie
Hotel, Dallas; (800) 722-7355.

MIX-MASTER"

_Digital Testing

The most effective auditorium test available.

“...instant, actionable information at the conclusion of a project.
This quick turnaround allows us to take advantage of opportunities as they appear.”

—Craig Wilbraham, Vice President/GM, KKBT “The Beat” — #1in LA.*

BROADCAST ARCHITECTURE -

*Arbitron Winter 97

609-921-1188
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SALES

What If Radio Was The Only Medium?

O3 Part two: The sellers have their say

few weeks ago, Bryan Farrish, Editor of the sales news

letter Radio-Media, quizzed media buyers about how their
strategies would change if radio became the only medium they
used for their campaigns. This week, Bryan turned the tables
and asked the same question of radio salespeople.

“When you are approaching a
buyer about a campaign that you
know will alse involve print or TV,
does your presentation differ from
what you would have used if the
campaign would have been just
radio-only?”’

If the campaign is radio-only, I do
not feel it is necessary to sell radio,
as a medium, quite so hard, since |
consider these people to be “enlight-
ened” compatriots.

Usually this should reveal the ner-
vous or the unconvinced, and I could
additionally get at specific doubts to
address. Radio-only is usually a
more focused, deeper presentation
overall. With all the eggs in the ra-
dio basket, we can be sure they
aren't just shopping for bargain
deals to sprinkle leftover budget, and
there likely will be more interest in
an honest appraisal of what a given
station can really do.

If there is print and TV, I would
try to find out more about it. All too
often, agencies don't take the time
to integrate radio’s real strengths
into the plan. Now, since they are
having to pay closer attention to the
real value of radio airtime, maybe
they’ll start respecting it. (You can
tell that I am no longer actively sell-
ing radio, but I still remain interest-
ed in the attitudes and subjects ex-
pressed in this forum.)

— Anonymous

Yes ... quite significantly. There is

* John Ginzkey becomes VP/
Dir. Of Sales for Mitchell Broad-
casting’s KKAR-AM, KOIL-AM,
KGDE-FM & KQKQ-FM/Omaha.
He most recently served as Sales
Mgr. for KFKF-AM & KBEQ-FM/
Kansas City.

* Jay Keay is now Dir./Business
Development for CBS Radio’s
WCBS-AM, WFAN-AM, WINS-
AM, WCBS-FM, WNEW-FM &
WXRK-FM/NY. Since 1992, Keay
had been Dir/New Business De-
velopment for crosstown WABC. In
related news, Kelly Krueger is
named Dir./Sales Development for
CBS's KCBS-AM, KPIX-AM,
KFRC-AM & FM, KITS-FM,
KLLC-FM, KOME-FM & KYCY-
FM/San Francisco, effective June
2. She most recently served as
News Business/LSM at KFRC.

* Emmis Broadcasting/St.
Louis names NSM Marvin Sand-
ers Dir./National Sales for KSHE-
FM, WALC-FM & WKKX-FM and
promotes KSHE Sales Asst. Patti
McMahon to Business Mgr./St.
Louis. Prior to joining Emmis 14
years ago, Sanders served as Mer-
chandising Mgr. at CBS Records/

a need to “home in” on the aspects
and specific selling points that ra-
dio campaigns can offer over other
Jforms of media. Some of the posi-
tive arguments are:

1) Dynamic changes can be made
more readily (generally) in radio;
print normally has longer “lag”
time from date of amendment until
the next issue of the publication.

2) Sure, it takes time to redo
voiceovers, etc., but in general it's
easier to edit/cut/paste these audio
segments.

— Glenville Sawyer, MID-FM
87.6 Touradio/Australia

gsawyer@dove.net.au

Usually not. Often, different buy-
ers will buy each medium. Also,
these buyers are not aware of the
product or the theme of the cam-
paign; they only have the buying
parameters. We will, however,
change our presentation if there is

uncertainty as to the use of the ra- -

dio medium. We review radio’s spe-
cific benefits in these cases.

I do have a question: Why don’t
more buyers have specifics about
all campaigns? Often it seems that
this information is not communicat-
ed from the account supervisors to
the buyers. Qualitative factors, spe-
cific product information, buying
habits of potential customers, etc.
could be used for the purpose of
making the buying process even
more effective.

Salespeople On The Move

Kansas City. McMahon served as
Sales Asst. at WKKX before moving
to KSHE in 1987; she joined KSHE
in 1977 as an Asst. to the GM.

In related news, KSHE ups Asst.
Dir./Mktg. & Promotion Tony Jordan
to Dir/Mktg. & Promotion and ele-
vates Account Mgr. Dave Keiser to
LSM. .

¢ David Calabrese will become
NSM at WCMF/Rochester, effective
June 9. He will relinquish his duties
as AE at WXDX/Pittsburgh.

* WTAO/Marion-Carbondaile, IL
afternoon driver Bill Boyer adds
Sales Production Mgr. duties.

* Amcast Radio Sales has an-
nounced the following appointments:

In NY, Andrea Barone, David
Belmonte, Lori Evans, Robin Fe-
derman, Alan Korowitz, and Stan
Savo join as AEs.

In LA., Matthew Mallon, Sarah
Mooney, and Brian Tarleton be-
come AEs.

Robin Gallender is now a Chica-
go-based AE, Rebecca Grambeau
accepts Detroit AE duties, and Kris-
tin Cramer joins Amcast's Dallas bu-
reau as an AE.

— Bruce Simons, NSM, Clear
Channel Radio/Tulsa

In amultimedia world, it’s impor-
tant for you to consider the syner-
gies of using all the media in a com-
bined fashion. As a seller of radio,
it’s unrealistic to think that most of
our customers are considering a sin-
gle medium to attain target reach
and frequency objectives. Our expe-
rience is that even small-market re-
tail advertisers consider more than
one way to promote their sales. Un-
derstanding effective media mixes
Jor advertisers gives radio sellers an
exclusive competitive advantage
over other media salespeople, who
negotiate and consult in a smaller
universe. Buyers will also consider
a multimedia salesperson a more
valuable, sought-after resource.

— Steve Hemenway, GSM,
Fraser Valley Radio Group, Brit-
ish Columbia, Canada.

radio-sales@fraservalley.com

By the time it is in the buyer’s
hands, dollar allocations to various
media are pretty much established.
I concentrate on my stations’
strengths and benefits in all buying
situations, regardless of other me-
dia involvement.

Unfortunately, one of the negoti-
ation tactics being used today by
buyers is to give false information
about budgets, media, and depth of
buys. My biggest concern is just how
many incredibly “bad” buys are
made by agencies — in terms of
reach and frequency — in a blind-
faith attempt at CPP efficiencies.

— Sam Hall, LSM, WGOW-
AM & FM & WSKZ-FM/Chat-

tanooga
radiosam@chattanooga.net

* Katz Radio SF-based AE
Greg Spencer transfers to Dallas
as Kate Berry rises from Sales As-
sociate to AE in Seattle. In related
news, Jonelle Dresser joins KRG's
Eastman Radio as a L.A.-based
AE. Sandy Dubbels relocates from
the Twin Cities to join Eastman’s
L.A. office. Furthermore,
Stephanie Smith is upped from
Sales Associate/SF to AE/NY with
KRG's Christal Radio. Chris Tas-
sos joins Christal as an AE in the
L.A. office.

*The RAB announces its 20-
member 1997 Sales Advisory
Committee:

Joe Cariffe (KKSF/SF), Dennis
Frawley (KDMX/Dallas), Marcus
Maloney (WHUG & WKSN/
Jamestown, NY), Chris Broullire
(WGMS/Washington), John
Coulter (Evergreen Media/Chica-
go), Bob Freeman (KXGL/San Di-
ego), Peter Kleiner (WYSP/Phila-
delphia), Vin Martello (WDST/
Woodstock, NY), Dean Mutter
(KSHE/St. Louis), Don Tomasulo
(WHTT/Buffalo), and Bob Sparr
(Chicago).

'mm&mm

Ghanging Agency
Perceptions

s someone who is new to Radio-Media, | was
wondering what suggestions anyone might have
about radio sales when dealing with agencies.

We purchased our first station in November, and we are com-
bating a horrid past reputation in our community. We switched to
an all-'70s format, and | am happy to say that it is working so far—
local advertisers are eating it up. We have really started to eat
away at the local Country stations (I firmly believe that a lot of the
country artists out there today would have been pop in the '70s).
Anyway, any good agency-related promotions and sales ideas
would be greatly appreciated.

Steve Lanier
stevel@zoomnet.net

The Responses

Steve, there are probably many reasons why you're not getting
the buy from the agency. Some of them could be:

*» The buyer doesn't live in your city and, therefore, doesn’t know
your market well enough.

* You haven't been in touch with the right decision-maker at the
agency (i.e., the buyer, the buying supervisor, the planner, the ac-
count exec., etc).

* Timing — perhaps the rep for the other station was there at
the time the budget was being spent.

* Friendships/personalities/trust. Maybe the decision-maker(s)
have had an established relationship with the rep for the other sta-
tion for a long time.

* Ratings.

What I'd recommend, Steve, is that you contact a national or
regional rep firm, such as mine. Rep firms know the people who
are involved with the decision process at the agencies they serve.
I'm sure they would be happy to work with you to get your station
on a particular buy. And, they’'ll work to get you other accounts as
well.

Good luck!

— Roger Rafson
Commercial Media Sales
rafson@cmsradio.com

| really would like to help you Steve, because a good salesper-
son is a treasure. To give you my background, I've been a buyer,
planner, and media director for local, regional, national, and inter-
national media since 1979. | worked at local agencies as well as
national. | worked on many high-profile accounts such as Mc-
Donald's local, Coca-Cola national, Burger King, etc. And all sta-
tions always wanted a part of every buy.

Before you do anything, make sure you are talking to the “right”
person. If you have any difficulty getting to the right person, throw
a small luncheon or ask for a briefing for the whole department.
Make sure you hand out media kits to everyone, and make sure
everyone always has your business card. You will soon find out —
just by listening — who knows what and who is making the deci-
sions. As a buyer/planner, the stations that“sold me” always had a
better chance of being considered. It was frustrating when a sta-
tion would visit me and wouldn't know anything about my client or
their demographics, orwouldn’t know their own product well enough
to answer my questions. it is also frustrating if a salesperson does
not have the power (or the knowledge) to make decisions.

If you are well-prepared, know all about your station and your
listeners, know all about my client and my client’s competitors, and
can link your station to my clients’ bottom line, you have yourself a
buy!

Don't use straight research. Instead, be innovative at how you
look at the information. It was such a novel experience to work with
someone who had really done their homework. Be innovative also
about pricing, packaging, linking to other clients and promotions,
etc.

This is a favorite subject of mine, so if you would like to hear
any more ideas, please let it be known.

— Unsigned

Asclio-Media is ediled by Bryan Farrish, Send all posts and

 subscribe requests to: Radic-Media@adsong.com
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SCREEN SCENE

Radio Goes To The Movies

M ovie openings can make for great promotion ideas. And
the time to create a promotion based around a forth-
coming release is now. R&R will detail some of the major
movies set to be released in the coming months. For informa-
tion on creating a promotion for a specific movie, call the stu-
dio’s regional/field representative for your market. Check out
movies opening this week and charting movie soundtracks on

Show Prep (Pages 13 and 14).

June 6

BUDDY (Columbia) — Based
on the true story of Gertrude
“Trudy” Lintz (Rene Russo), an
eccentric socialite in the 1920s, who
along with her physician husband
Bill (Robbie Coltrane) kept a me-
nagerie of animals on her New York
estate. “Buddy™ the gorilla is her fa-
vorite “‘child” since she raised him
as a sickly baby. But soon he grows
too big and she has to make a tough
choice.

CON AIR (Touchstone) —
When a group of the most danger-
ous and notortous prisoners in the
U.S. penal system is transferred to
anew, super-maximum security fa-
cility. parolee Cameron Poe (Nico-
las Cage) hitches a ride on the Con
Air transport flight only to find him-
self embroiled in a meticulously
planned mid-air hijacking master-
minded by Cyrus “The Virus™ Gris-
som (John Malkovich). John Cu-
sack, Steve Buscemi, and Ving
Rhames are among the co-stars.

June 20

BATMAN & ROBIN (Warner
Bros.) — George Clooney dons the
caped crusader’s mask in this fourth
installment of the “Batman™ saga.
Providing new crime exploits are
Poison Ivy (Uma Thurman) and
the villainous Mr. Freeze (Arnold
Schwarzenegger). Chris O’Donnell
retumns as Robin and Alicia Silver-
stone joins the dynamic duo as Bat-
girl.

June 27

HERCULES (Walt Disney) —
InWalt Disney’s 35th full-length an-
imated feature, the mighty son of
Zeus is the star. Danny DeVito,
Tate Donovan, Susan Egan, Bob-
cat Goldthwait, and James Woods
are among the stars lending their
voices.

MY BEST FRIEND’S WED-
DING (TriStar) — Julia Roberts
and Dermont Mulroney play
Julianne and Michael, two friends
who made a pact to marry each oth-
er if they hadn’t found anyone else
by the age of 28. Time’s up. Except
now Michael is set to marry some-
one else and there’s the rub in this
romantic comedy.

July 2

MEN IN BLACK (Columbia)
— Tommy Lee Jones and Will
Smith are the Men In Black. mem-
bers of a highly funded yet unoffi-
cial government agency, who pro-
vide immigration services and reg-
ulate all things alien on earth. Trou-
ble erupts when the agents uncov-
er a deadly plot of an intergalactic
terrorist on a mission to assassinate
two ambassadors from opposing
galaxies. Linda Fiorentino co-
stars.

July 11

CONTACT (Warner Bros.) —
Jodie Foster stars as an astronomer
who realizes her lifelong dream
when she detects intelligent radio

Rene Russo plays Gertrude Lintz in the Columbia Pictures film “Buddy,”
based on the 1920s eccentric socialite who raised a menagerie of ani-
mals on her New York estate, including “Buddy,” a gorilla.

signals from deep space (wonder
what format?). Co-starring in the
drama based on Carl Sagan’s nov-
el about humankind’s first encoun-
ter with extraterrestrial life is Mat-
thew McConaughey, James
Woods, Tom Skerritt, and Angela
Bassett.

July 16

NOTHING TO LOSE (Touch-
stone) — Things couldn’t get worse
for advertising exec Nick Beam
(Tim Robbins), who’s just found
out he's been living a lie. While sit-
ting at a traffic light, a fast-talking
car-jacker (Martin Lawrence)
leaps into Nick’s car to rob him.
With nothing to lose, Beam turns the
tables on his mugger and takes him
hostage while he decides what to do.

July 18

GEORGE OF THE JUNGLE
(Walt Disney) — Brendan Fraser
plays the irresistibly charming
George of the Jungle in this tale of
his love for career woman Ursula
(Leslie Mann) and the opportunity
to live as a human with all the com-
forts of modern-day life.

July 25

AIR FORCE ONE (Columbia)
— When Russian neo-nationalists
hijack Air Force One with the first
family on board, the free world is
plunged into crisis. The president
{Harrison Ford) must put his be-
liefs of never ytelding to negotiat-
ing with terroists to the test. Glenn
Close co-stars as the vice president.

CONSPIRA(KY THEORY
(Warner Bros.) — An oftbeat ro-
mantic comedy about a conspiracy-
obsessed NY cabdriver Jerry Fletch-
er (Mel Gibson) and a bright. albe-
it skeptical Justice Department at-
torney (Julia Roberts), to whom
Fletcher reports his far-flung theo-
ries. The two are thrown together
when one of his craziest theories
turns out to be true.

July 30

187 (Warner Bros.) — Samuel
Jackson stars as a committed, in-
ner-city high school teacher who is
attacked by a student for giving him
a failing grade. A year later, he re-
turns as a substitute teacher at a high
school in L.A.’s San Fernando Val-
ley. He discovers he has changed as
a teacher and person as he guides
tough students with personal. inno-
vative instruction.

Pro: Motions

« WHYI/MiamiMarketing Di-
rector Julie Wilson is named
VP of Clear Channel’s Clear
Results Marketing.

* Nancy Higgins will join
KMOX/St. Louis as Dir./Mktg.,
Community Relations, effective
June 16. She most recently
held the Dir./Mktg. position for
The Library Ltd., a Clayton,
MO bookstore.

succeed in the new millennium.

month-to-month format!

using valuable airtime.

ers, logo designs, and more!

The Evolution 0f Radio Marketing

&R’s annual “Marketing & Promotion Guide” is being
printed as we speak. Set for distribution with next
week’s issue (R&R 6/6), this year's guide is chock full of
interesting new ways your station can promote its music
and imaging, among other things.
Additionally, the 1997 publication explores perhaps the most interest-
ing development of the Telecommunications Act's passage — the evolu-
tion of the radio marketing and promotions department. Consolidation has

truly affected every department of a radio station, and the role of market-
ing director has been significantly altered. Find out what they'll need to

Among other items in this year's Marketing & Promotion Guide:

* What's On The Tube. Experts say radio industry consolidation will
have long-term effects on TV ad strategies as well. Discover why :10
and :15 spots are becoming staples.

* PR Basics: For Good Times ..
set up a good station public relations plan.

*1997-98 Marketing & Promotion Calendar. Now in an easy-to-use

. And Otherwise. All you'll need to

* The Superstars Of Non-Traditional Revenue. R&R Radio Editor
Frank Miniaci explores four ways stations can generate revenue without

* Web Sites Worth Watching. R&R Associate Editor and (Jberweb-
meister Jeff Axelrod showcases some of radio’s best home pages and
dispenses some advice on how not to jam your bandwidth.

And, of course, we'll have our most popular feature — our Marketing
Design Showcase — complete with radio’s best billboards, bumper stick-

on Earth — half man, half God.

*Hercules,” Walt Disney’s 35th full-length animated feature, tells the story
of the son of Zeus, who is taken from his Mt. Olympus home and raised

August 1

LEAVE IT TO BEAVER (Uni-
versal) — The Beaver (Cameron
Finley) comes to the big screen in
the "90s with all the wholesome
warmth and humor that made the
family a cherished part of American
pop culture. Janine Turner is June,
Christopher McDonald is Ward,
and Erik von Detten is Wally.

August 8

DESPERATE MEASURES
(Tristar/Mandalay) — Barbet
Schroeder directs this suspense
thriller about San Francisco police
officer Frank Connor’s (Andy Gar-
cia) frantic search for a compatible
bone marrow donor for his gravely
ill son. The potential donor is con-
victed multiple murderer Peter Mc-
Cabe (Michael Keaton). who uses
the trip to the hospital as a way to
escape. Now Connor must pursue
and protect the deadly fugitive.

STEEL { Warner Bros.) — Shagq-
uille O’Neal plays John Henry, a
blue-collar metats specialist, who
finds out that top-secret army defen-

sive weapons he helped design are
being used by street gangs to com-
mit daring, high-tech crimes. Hen-
ry is forced to form his own clan-
destine team and creates counter-
weaponry — an amazing suit of ar-
mor and a mythic alter ego known
as Steel.

August 29

HOODLUM (United Artists) —
A gritty crime saga captures Harlem
in 1934 and the popular racket
known as “numbers.”” Laurence
Fishburne is Bumpy Johnson, who
fresh out of prison takes over the
lucrative business of the exotic Ma-
dame Stephanie St. Clair (Cicely
Tyson). which is coveted by Dutch
Schultz (Tim Roth). Then the trou-
ble begins. Andy Garcia plays
Lucky Luciano. Vanessa Willams,
Clarence Williams IIL. and Will-
iam Atherton co-star.

Dates are subject to change.

Compiled by R&R Associate Editor
Margo Ravel; (310) 788-1659
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YZINE-scens

MUSIC & MIOVIES

CURRENT
* AUSTIN POWERS: INTERNATIONAL MAN OF MYSTERY (Hollywood)

Hot new music-related World
Wide Web sites, cool cyber-

Single: You Showed Me/Lightning Seeds
Other Featured Artists: Susannah Hoffs, Cardigans

* SPRUNG (Qwest/WB)
Singles: | Still Love You/Monifah
Who You Wit/Jay-Z

Other Featured Artists: E-40, Aaliyah f/Ginuwine

» THE SAINT (Virgin)

Single: 6 Underground/Sneaker Pimps

Other Featured Artists: Duncan Sheik, Luscious Jackson, Daft Punk
* GROSSE POINTE BLANK (London)

Single: Blister In The Sun/Violent Femmes

Other Featured Artists: David Bowie & Queen, Clash

* THE 6TH MAN (Hollywood)

Single: Like This And Like That/LaKiesha Berri
Other Featured Artists: Johnny Gill, Mint Condition, Pharcyde

* LOVE JONES (Columbia)

Singles: Hopeless/Dionne Farris

| Got A Love Jones For You/Refugee Camp All-stars
Other Featured Artists: Maxwell, Xscape, Groove Theory
* WHEN WE WERE KINGS (Mercury)
Singles: When We Were Kings/Brian McKnight & Diana King (Das/Mercury)

Keep On Risin’/Jade

Other Featured Artists: James Brown, B.B. King

* B.A.P.S. (Milan)

Singles: No One But You/Veronica f/Craig Mack (H.O.L.A /Island)
Get Your Groove On/Gyrl (Silas/MCA)
Other Featured Artists: Alex Brown, Kool & The Gang

+ BOOTY CALL (Jive)

Singles: Don’t Wanna Be A Player/Joe
Call Me/Too Short & Lil' Kim
Other Featured Artists: KRS-One, R. Kelly, Johnny Gill

* NOWHERE (Mercury)

Featured Artists. 311, Chemical Brothers, James
COMING

* ALL OVER ME (TVT)

Featured Artists: Ani DiFranco, Murmurs, Amps
* SPEED 2: CRUISE CONTROL (Virgin)
Featured Artists: Tamia, Mark Morrison, Leah Andrecne

* BATMAN & ROBIN

Shgles The End In The Begiming s The

ins (Wamer Bros)

EndSmashing
Look Into My Eyes/Bone Thugs-N-Harmony (Ruthless)

* HERCULES

Single: Go The Distance/Michael Bolton (Columbia)

chats, and other points of inter-
est along the information super-
highway.

Wilco’s Jeff Tweedy, Sunday
(6/1} at 10pm ET/7pm PT, Mi-
crosoft Network (“On Air,” On-
stage Channel 5).

OnThe Web

Catch Sonic Youth live from
Anchorage, AK Thursday (6/5)
at 9:30pm ET/6:30pm PT
(http://www.sonicnet.com).

Chats on  SonicNet
(www.sonicnet.com) this
week include Erasure (Monday
6/2), Spiritualized (Tuesday 6/
3), and Radiohead (Wednes-
day 6/4), all beginning at 7pm
EP/4pm PT.

MUSsIC DATEBOOK

MONDAY, JUNE 9

1970/Princeton University awards Bob
Dylan an honorary Doctorate Of
Music. Dylan wears the tradition-
al gown but refuses to wear the
mortarboard cap.

1971/Paul McCartney’s “Ram” LP goes
gold.

1994/TLC’s Lisa “Left Eye” Lopes sets
fire to the mansion of boyfriend/
Atlanta Falcons receiver Andre

i Rison.

© Born: Les Paul 1915, the late Jackie

Wilson 1934, Jon Lord (Deep

Purple) 1941

1940/Harlem’s famous Cotton Club
closes.

Jethro Tull — a tear-jerking
performance.

1971/Denver police tear-gas Jethro Tull
and 2000 fans at Red Rocks Am-
phitheatre when amob tries to tear
down barricades to getin free. The
band, all teary-eyed, plays on.

1990/Following a Florida show, 2 Live
Crew members Luther Campbell
and Chris Won Wong are arrest-
ed for performing songs from
their “As Nasty As They Want To
Be” LP, which had just been
judged obscene by a federal judge.

Born: Howlin’ Wolf 1910, Shirley Alston
(Shirelles) 1941

Releases. Stevie Wonder's “| Was Made
To Love Her” (1967).Joe Walsh's
“Life’s Been Good” (1978)

TUESDAY, JUNE 10

WEDNESDAY, JUNE 11

1966/French and German media mistak-
enly report that Who frontman
Roger Daltrey is dead. Guitarist
Pete Townshend’s recent car
crash apparently confused the
media.

1968/A fire breaks outin London’s Olym-
pic Studios, where the Rolling
Stones are recording their “Beg-
gars Banquet” LP. No one is in-
jured.

1993/“What's Love Got To Do With 1t,”
the film biography of Ike & Tina
Turner, opens nationally.

1995/Hole leader Courtney Love is hos-
pitalized in Seattle after an adverse
reaction to a prescription medica-
tion. She passed out after taking
the drug during a flight from NY.

Born: Frank Beard (ZZ Top) 1949

THURSDAY, JUNE 12

1965/While filming “Help,” the Beatles
get word that they've been award-
ed the MBE (Member of the Order
of the British Empire). The presti-
gious award was previously be-
stowed to military heroes only.

1972/Creedence Clearwater Revival's
“Mardi Gras” LP goes gold.

1989/Graceland opens the Elvis Presley
Automobile Museum, containing
over 20 cars once owned by the
King.

Born: Chick Corea 1941, Bun E. Carlos
(Cheap Trick) 1551, Brad Delp
(Boston) 1951

Releases: Rolling Stones' “Satisfaction”
(1965)

FRIDAY, JUNE 13

1958/Frank Zappa graduates from Ante-
lope High School in Lancaster, CA.

1969/Guitarist Mick Taylor replaces
Brian Jones in the Rolling
Stones.

1972/Former Drifters singer Clyde
McPhatter dies of a heart attack
in Teaneck. NJ.

1989/Jerry Lee Lewis is awarded a star
on Hollywood Walk Of Fame. His
film biography “Great Balls Of Fire”
opens a week later.

1992/Law enforcement agencies in Tex-
as call for a ban on Ice-T & Body
Count’s “Cop Killer.” Sales double

on the West Coast and in Texas.

SATURDAY, JUNE 14

1988/Rap act the Fat Boys file a $5 mil-
lion lawsuit against Joe Piscopo
and Miller Beer for using their like-
nesses in a Miller Lite “Rappin’
"Fats’ Piscopo” commercial.

1994/Henry Mancini, 70, dies of com-
plications from liver and pancre-
atic cancer. The legendary com-
poser won 20 Grammys and eight
Oscars during his career.

1995/Country artist Ty Herdon is arrest-
ed in Ft. Worth for exposing him-
self to an undercover cop. He is
also caught with methamphet-
amines. Ironically, he was sched-
uled to perform for a group of
police chiefs that night.

Born: Alan White (Yes) 1949, Boy
George 1961, Chris DeGarmo
(Queensryche) 1963

SUNDAY, JUNE 15

1968/Jazz guitarist Wes Montgomery,
45, dies of a heart attack.
1971/The Guess Who's “Best Of The
Guess Who" goes goid.
1989/Foliowing anti-semitic remarks
mad: by group member Profes-
sor Griff, Public Enemy breaks up.
However, the group continues to
perform without Griff and sched-
ules studio time. They anncunce
a full reformation in August.
1992Bruce Springsteen starts his first
tour in four years in Stockholm,
Sweden. It's also his first tour with-
out the E Street Band backing him.
Born: Waylon Jennings 1937, the late
Harry Nilsson 1941, Scott Rock-
enfeld (Queensryche) 1963
Releases-Jan & Dean’s “Surf City” (1963)
— Frank Correia

Nirvana’s Success ‘Great Fluke!’

S uccess is a seduction that
loosens your resolve and
corrupts your soul; unless, of
course, you're elderly and embit-
tered like us!” — Garbage front-
woman Shirley Manson reflects
on the band’s loss at the recent
Grammy Awards.

Also in the Spin cover spread,
Butch Vig, the band’s guitarist/
bassist/studio whiz, sums up the
band’s philosophy: “We were to-
tal media whores in Europe: we
did everything but German pup-
pet shows. And of course, it's lu-
dicrous and taxing. But when you
spent the '80s touring Racine anc
Omaha with bands that failed
miserably like we did, talking tc
the press in Tokyo isn’'t so bad
To have this happen to us now
where the chemistry’s so right, we:
can’t just take it for granted”

And Vig’s take on Nirvana's
meteoric rise of which he was
the “therapist/technician” of the
band’s “Nevermind” project:
“For all of us in the ‘80s who
wanted to hear the Replace-
ments and got Whitesnak2
and Poison rammed down our
throats, the fact that Nirvana
exploded didn’t make up for
that. It didn’t mean shit except
that Nirvana was a great fluke”

Sticks & Stones

“That nickname was dumped
on me by the band because they
thought | was gay, and | was <o
thin they'd call me ‘HiV* - KORN
kernel Jonathan Davis explains
his “HIV” tattoo (Interview).

Ego-Centered

“l don't know how much long-
er I'll maintain the CEOQ thing, but
| ain’t afraid to say it: It's too cor-
porate; it's not creative enough.
My ego let me do it, really. Had |
thought it out, I'da known better.
But my ego was, like, Shit, Heawy
D and the CEO? Can you beat
that?”— Heavy D pontificates on
his corporate title (Vibe)

Sweet Mystery Of Lite

“The magic of this band is that
because the audience doesn’t
get worn down with hype, there’s
a certain mystery. I'm amazed
how long their songs last without
people getting tired of them” —
KISW/Seattle MD  Cathy
Faulkner tries to demystify Col-
lective Soul (Spin)

“All my friends got to do things
on Sunday that | didn't. One time,
a woman in dad’s congregation
came over to our house, waving
a gun and talking about kiliing

herself. | was 12 and my selfish
perspective was ‘What'’s she do-
ing here, taking away from family
time?™ — Collective Soul singer/
guitarist Ed Roland takes the
mystery out of the band’s song
inspiration { Spin)

Forgive? Forget It!

“Did | see Jabba the Hutt get the
Oscar for best acting?Yeah, | knew
about it. | think George Lucas
ought to be real proud” — John
Fogerty reveals he might harbor
a few resentments against Saul
Zaentz — Oscar-winning “English
Patient” producer and Fantasy
Records chairman, which owns
the publishing rights to Fogerty’s
oldies — who Fogerty’s been bat-
tling in court since the early '70s
(Entertainment Weekly).

And Now,
A Mellow Message

Newsweek runs a two-page
feature on “Rebirth Of The Cool,
the new trend of mellow hiphop
or“alternative soul” spearheaded
by artists such as Erykah Badu,
Maxwell, Eric Benet, and Di-
onne Farris. “Rapping about one
brother killing another brother is
just not where | am coming from
these days. And | think with the
recent deaths no one should. The
new vibe out there reflects that”
— producer/rapper Dr. Dre.

in a separate piece entitled
“The Roots Of Rock " the influence
of the sounds of the rural South is
examined via the new, alternative
music. Wilco's return to the ba-
sics is a sidebar (Newsweek)

Love Is In The Air...
Not For Everyone

Wedding bells will be ringing
soon for Barbra Streisand and
beau James Brolin —and it's big
news! The Globe claims the duo
have set a summer date after
counseling and plan on adopting
a baby right away. According to
Time, “Beezer” (his nickname for
her) said yes after several propos-
als. People also covers the duo's
good news!

Some Gratitude

Apparently Mariah Carey
wants to put ar early finish to her
storybook marriage to Sony
Music President/COO Thomas
Mottola. The Starreports Carey
has moved from the couple’s
“dream” mansion and told pals,
“It's over between me and Tom-
my. We tried everything to make
it work, but it just won't

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.
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MUSIC
59.4 miflion households
Patti Galluzzi,
VP/Music Programming

MUSIC ROST
50.8 million households
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr. VPMusic & Talent Relations

[ADDs ]

|ADDS |

R. KELLY Gotham City (Wamer Sunset/WB)
RAOIOHEAD Paranoid Android {Capitol)
WILL SMITH Men In Black (Columbia)
SNEAKER PIMPS 6 Underground ( Virgin)
THAT DOG Never Say Never (DGC/Geffen)

[EXCLUSIVE |

AEROSMITH Hole in My Soul {Columbia)

[HEAWY |

BABYFACE How Come, How Long (£pic)

ERYKAH BAOU Next Lifetime (Kedar/Universal)

BLUR Song 2 (Virgin)

MEREDITH BROOKS Bitch (Capitol)

BUSH Cold Contagious (Trauma/interscope)

CHEMICAL BROTHERS Biock Rockin'... (Astralwerks/Caroline)
EN VOGUE Whatever (FastWest/EEG)

FDO FIGHTERS Monkey Wrench (Roswell/Capitol)
FREAK NASTY 0a Dip (Power/Triad)

LIL KIM Crush On U (Undeas/Big Beat/Atlantic)

MIGHTY MIGHTY ... The Impression That | Get {Mercury)
NOTDRIOUS B.1.G. Hypnotize (Bad Boy/Arista)
PRODIGY Breathe {Maverick/Mute/W8)

PUFFDADDY & FAITH EVANS I' Be Missing... (Bad Boy/Arista)
SMASHING PUMPKINS The End s ... (Warner Sunset/WB)}
WALLFLOWERS The Difference (/nterscope)

|JAM OF THEWEEK |

SCARFACE Smile (Rap-A-Lot/Noo Trybe)

| STRESS ]

JON BON JOVI Midnight in Chelsea (Mercury)
COUNTING CROWS Daylight Fading { DGC/Geffen)
DEPECHE MODE It's No Good (Mute/Reprise)

R. KELLY Gotham City (Warner Sunset/W8)
JONNY LANG Lie To Me (AM)

MARK MORRISON Return Of The Mack (Atfantic)
NO DOUBT Sunday Morning { Trauma/interscope)
RADIOHEAD Paranoid Android {Capitol)

ROBYN Do You Know (What It Takes) (RCA)
WILL SMITH Men In Black { Columbia}

SUBLIME Wrong Way (Gasoline Alley/MCA)
THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)

| ACTIVE _ ]

AALIYAH 4 Page Letter (BlackGround/Atianta)

AZ YET Hard To Say I'm Sorry (Laface/Arista)

MARY J. BLIGE Love Is All We Need (MCA)
CHANGING FACES G.H.ETT.0.U.T. {Big Beat/Atlantic)
SHAWN COLVIN Sunny Came Home (Columbia)
DAVE MATTHEWS BAND Tripping Billies (RCA)
WARREN G Smokin' Me Qut (Def Jam/RAL/Mercury)
GOO’S PROPERTY Stomp {B-Ritel Interscope)
SAMMY HAGAR Little White Lie ( rack Factory/MCA)
HANSON Mmm Bop (Mercury)

JAMIROQUAI Virtual Insanity (Work)

K'S CHOICE Not An Addict (550 Music)

MATCHBOX 20 Push (Lava/Atiantic)

DMC How Bizarre (Mercury)
112 Cupid (Bad Boy/Arista)
ROME | Belong To You... (RCA)
702 Get 't Together (Biv 10/Motown)
SNEAKER PIMPS 6 Underground ( Virgin)
SNOOP DDGGY DDGG Doggfather (Death Row/Interscope)
THAT 00G Never Say Never {(DGC/Geffen)
TOAO THE WET SPROCKET Come Down (Columbia)
TONIC If You Could Onty See (Polydor/A&M)
U2 Staring At The Sun {/sland)
WHITE TOWN Your Woman {Chrysalis/EMI)
Video airpiay from June 2-8,

ERIC BENET Femininity (Warner Bros.)
CHANGING FACES G.H.E.T.T.0.U.T. (Big Beat/Atiantic)
INDIGO GIRLS Shame On You (£pic)
LEANN RIMES How Do | Live (Curb)

XL I
MEREDITH BRDOKS Bitch (Capitol)
PAULA COLE Where Have Al The Cowboys Gone? (imagaB)
HANSON Mmm Bop (Mercury)
SAVAGE GARDEN | Want You (Columbia)
WALLFLDWERS One Headlight (/nterscope)

| LARGE o
BEE GEES Alone (Polydor/A&M)

DAVE MATTHEWS BAND Crash Into Me (RCA)

JON BON JOVI Midnight in Chelsea (Mercury)
SHAWN COLVIN Sunny Came Home (Columbia)

EN VOGUE Whatever (Elektra/EEG)

PAUL McCARTNEY The World Tonight (Capitol)
SPICE GIRLS Say You'll Be There (Virgin)
WALLFLOWERS The Difference (/nterscope)

| MEDIUM

COLIMTING CROWS Daytight Fading (DGC/Geffen)
JEWEL Foolish Games (Atlantic)

JONNY LANG Lie To Me (A&M)

JAMES TAYLOR Little More Time With You (Columbia)
U2 Staring At The Sun (/sland)

VERVE PIPE The Freshmen (RCA)

STEVE WINWODD Spy In The House Of Love ( Virgin)

[cusTOM

AZ YET Hard To Say I'm Sorry (LaFace/Arista)
BABYFACE How Come, How Long {Epic)

ERYKAH BADU Next Lifetime (Kedar/Universal)
BARENAKED LADIES The Oid Apartment (Reprise)
ERIC BENET Femininity (Warner Bros.)
BLACKSTREET Oon't Leave Me (/nterscope)

BRAND NEW HEAVIES Sometimes (Delicious Vinyi)
CHANGING FACES G.H.E.TT.0.U.T. (Big Beat/Atiantic)
CHEAP TRICK Say Goodbye (Red Ant)

SHERYL CRDW A Change Would Do You Good (A&M)
ERASURE |n My Arms (Mute/Maverick/W8)

DIONNE FARRIS Hopeless (Columbia)

KENNY G Havana {Arista)

INDIGO GIRLS Shame On You (£pic)

JAMIRDQUAI Virtual Insanity { Work)

KENNY LATTIMORE For You (Columbia)

MATCHBOX 20 Push (Atfantic)

MONICA For You | Will {Warner Sunset/Atiantic)
ABRA MOORE Four Leaf Clover (Arista Austin/Arista)
MARK MORRISON Return Of The Mack (Atlantic)
OMC How Bizarre (Mercury)

MICHAEL PENN Try (57/Epic)

LEANN RIMES How Do | Live (Curb)

ROBYN Do You Know (What it Takes) (RCA)

ROME | Belong To You (Every ...) (RCA)

SISTER HAZEL All For You (Universal)

THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)
TOAD THE WET SPROCKET Come Down (Columbia)
TONY TONI TONE Thinking Of You (Mercury)

WHITE TOWN Your Woman {Chrysalis/EMI)

Video airplay from June 2-8.

SHOW PREP

TOP 20 SHOWS
1996-97

Because of the Memorial Day
holiday, Nielsen Media Re-
search’s listing of the week’s Top
10 TV shows was unavailable at
presstime. The following is a list
of the top shows for the 1996-97
season, which ended last week.

Total Audience
(97 miilion households)

1 ER
2 Seinfeld
3 Suddenly Susan
4 Friends
The Naked Truth
6 Fired Up
7 Monday Night Football
8 The Single Guy
9 Home Improvement
10 Touched By An Angel
11 60 Minutes
12 20/20
13 NYPD Biue
14 CBS Sunday Movie
15 Primetime Live
16 Frasier
Spin City
18 NBC Sunday Night Movie
(tie) The Drew Carey Show
20 The X-Files
(tie) Dateline NBC (Tuesday)

Source: Nielsen Media Research

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check list-
ings for showings in the Moun-
tain time zone. All listings sub-
ject to change.

Tube Tops

Celine Dion, Roberta Flack,
the Fugees, Gloria Estefan,
Los Del Rio, lifetime honorees
Lionel Richie and the Bee
Gees, and co-host Jon Bon
Jovi perform from Monte Carlo
when ABC presents the two-
hour *“1997 World Music
Awards” (Monday, 6/2, 9pm).

£

i

Friday, 5/30

¢ Depeche Mode and
INXS, “ABC In Concert”
(check local listings).

Monday, 6/2

¢ Jeff Carson and Tammy
Graham, “Prime Time Coun-
try” (TNN, 9pm ET/6pm PT).

* Martina McBride, Kim
Richey, and Jim Brickman
perform on TNN’s “Monday
Night Concerts With Ricky
Skaggs” (10pm ET/7pm PT).

* Jewel, “Late Show With
David Letterman.”

Tuesday, 6/3 -

 Tracy Byrd and Johnny
Paycheck, “Prime Time Coun-
try”

* Graham Parker performs
on “Viva Variety” (Comedy
Central, 10pm).

*Vince Gill, “The Tonight
Show With Jay Leno”

* Steve Winwood, “David
Letterman.”

* Pavement, “Late Night
With Conan O'Brien.”

Wednesday, 6/4

¢ Victoria Shaw, “Prime
Time Country”

¢ Squirrel Nut Zippers,
“David Letterman”

s Jamiroquai, “Conan
O'Brien.”
Thursday, 6/5

* Marty Stuart, “Prime Time
Country.”
* Bush, “Jay Leno”

-

* John Fogerty, “David Let-
terman.”

* Matthew Sweet, “Conan
O'Brien”

.
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I 36 million households
) \ Lydia Cole,
(AN VrMusic Programming

T™ H E
21 miflion households
Liz Kilgy,
VP/Programming
MUSIC TELEVISION
YOU CONTROL.

MICHAEL JACKSDN Bltood On The Oance Floor {Epic)
NOTORIOUS B.1.G. Hypnotize (Bad Boy/Arista)
ERYKAH BADU Next Lifetime (Kedar/Universal)

TONI BRAXTON | Oon't Want To (LaFace/Arista)
SWV Can We (Jive)

112 Cupid (Bad Boy/Arista)

MARY J. BLIGE Love Is All We Need (MCA)

KENNY LATTIMDRE For You (Cofumbia)

JOE Don't Wanna Be A Player (Jive)

Information for week ending May 30.

| RapCityTop 10 |

SCARFACE Smile ( Rap-A-Lot/Noo Trybe)

MAKAVELI Hail Mary (Death Row/interscope)
NOTORIOUS B.1.G. Hypnotize (Bad Boy/Arista)

LADY DF RAGE Sho Shot { Death Row)

KRS-DNE Step Into A World... {Jive)

MASTER P if | Could Change (No Limit/Priority)

BIG MIKE Oream (Rap-A-Lof)

SUGA FREE If You Say Ready (/sland)

CAMP LD Black Nostaljack (Profile)

SHAQUILLE O'NEAL Stratt... ( TW/isM./Trauma/Interscope)

Information for week ending May 30.

| Natlonal Top 20

PUFF DADDY & FAITH EVANS ... ['l Be... (Bad Boy/Arista)
GOD'S PROPERTY Stomp (/nterscope)

TWISTA Emotions (Atlantic)

CHANGING FACES G.H.E.TT.0.U.T. (Big Beat/Atiantic)
4PM | Gave You Everything (Next Plateau)

TON! BRAXTON | Oon't Want To (Laface/Arista)
MARK MORRISON Return Of The Mack (Atiantic}
AALIYAH One In A Million (Atlantic/BlackGround)

112 Cupid (Bad Boy/Arista)

DRU HILL (n My Bed (/sland)

MASTER P If | Could Change (No Limit/Priority)
BACKSTREET BOYS Quit Playing Games... (Jive)

LOX We'll Always Love You... (Bad Boy/Arista)

FREAK NASTY Da Dip (Power)

GOODFELLAZ If You Walk Away {(Avatar/Polydor/A&M)
EN VOGUE Whatever {FastWest/EEG)

HANSON Mmm Bop (Mercury)

ROME | Belong To You (RCA)

B-ROCK & THE BIZ Mybabydaddy (LaFace/Arista)
ZHANE Crush (Hitown/Motown)

Most requested for week énding May 23.

PRALSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 GARTH BROOKS $883.2
2 METALLICA $598.9
3 PHIL COLLINS $558.6
4 BROOKS & DUNN $499.6
5 CELINE DION $455.9
6 KENNY G/TONI BRAXTON $343.3
7 KISS $342.7
8 BARRY MANILOW $331.3
9 BUSH $285.7
10 ALAN JACKSON $230.8
11 NO DOUBT $209.4
12 STONE TEMPLE PILOTS $139.4
13 STEVEN CURTIS CHAPMAN $94.0
14 COUNTING CROWS $81.2
15 CLAY WALKER $80.2

Among this week’s new tours:

BEN FOLDS FIVE

SHERYL CROW

DOGSTAR

G3 — JOE SATRIANI, STEVE VAI, KENNY
WAYNE SHEPHERD w/ROBERT FR!PP

OUR LADY PEACE

The CONCERT PULSE is courtesy of Polistar, a

publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 271-7900.
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WEEKEND BOX OFFICE
MAY 23-26

1 The LostWorld: $90.16
Jurassic Park (Universal)*
2 AddictedTo Love $11.44

A R S DS e it o

(wB)*

3 The Fifth Element  $8.02
(Columbia)

4 Austin Powers $5.63
(New Line)

5 Breakdown $5.41
(Paramount)

6 Father's Day (WB) $4.71

7 Liar Liar $3.03 :
(Universal) E

8 Volcano (Fox) $2.30

9 Night Falls On $.10
Manhattan (Paramount)

10 Anaconda $1.73

(Columbia)

All figures in millions
* First week in release
Note: Figures reflect a three-day
weekend
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include “Tri-
al And Error,” starring Michael
Richards and Jeff Daniels. The
film's forthcoming High Street
soundtrack contains two cuts
each by Taj Mahal (“Mr. Pitiful”
and “Ooh Poo Pah Doo") and the
Subdudes (“All The Time InThe
World" and “Too Soon To Tell’).
Songs by Lorrie Morgan, Leon |
Redbone, Trudy Fair, Dion, and
others complete the album.

Joe Pesci and Danny Glov-
er star in “Gone Fishin’)” which
also opens this week. The fiim's
Hollywood soundtrack sports
new tunes by Willie Nelson
(“Down In The Everglades” and
the Love Junkies (“Best Friend”
and “What Went Wrong”).

Rounding out this week’s open-
ers is “The Van,” starring Colm
Meaney and featuring music by
Reprise recording artist Eric Clap-
ton as well as Richard Hartley.
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NEW THIS WEEK

* MESSAGE TO LOVE: THE
ISLE OF WIGHT FESTIVAL -
THE MOVIE (Sony)

This two-hour documentary
captures on film the final stage
performances of Jim Morrison
with the Doors as well as Jimi
Hendrix. Other performers in-
clude the Who, the Moody Blues,
Free, Taste, Tiny Tim, John Se-
bastian, Donovan, Ten Years
After, Kris Kristofferson, Joni
Mitchell, Miles Davis, Leonard
Cohen, Joan Baez, Jethro Tull,
and Emerson, Lake & Palmer.
* THE PEOPLE VS. LARRY
FLYNT (Columbia TriStar)

Starring Woody Harrelson
and Hole frontwoman Courtney
Love, this film spawned an An-
gel soundtrack with vintage ma-
terial by Gary Wright, K.C. &The
Sunshine Band, the McCoys,
Faron Young, and others.

* ONE FINE DAY (Fox)
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