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RESEARCH ROUND TABLE

This week, R&R’s format editors train their
collective sights on the latest trends in
radio research including:

* NEWS/TALK
Getting info you can trust
®* CHR
How to interpet the numbers
* URBAN
Reading the research right
| * COUNTRY
New technologies debut
* AC
[ Research’s role in the format
* NAC
Moving beyond the statistics
' ®* ROCK
' Top programmers debate
* ALTERNATIVE
Research helping new music?
* ADULT ALTERNATIVE
Relevance to the 30+ audience

And ... R&R’s weekly Management
page finds guest columnist Betty
Breneman reminding radio of the need to
balance research with creativity.

Begins Page 16

PEOPLE 1IN THE NEWS

* Phil Zachary becomes
WHFS/Washington VP/GM

* Marv Nyren named GM
for WFOX-FM/Atlanta

* Bill Glasser new WFNX/Boston PD

* @G. Michael Donovan now
Entercom/Seattle Prez

* Todd Fisher appointed Group
PD for Capitol Broadcasting

i ¢ Denny Sanders becomes
' PD for WMJI/Cleveland
Page 3

CHR/POP
o ALANIS MORISSETTE You Learn (Maverick/Reprise)

|| cHmmuyTHMIC

© BONE THUGS-N-HARMONY Tha ...(Ruthless/Relativity)

URBAN
1 o CASE {/FOXXXY BROWN Touch ... (Def Jam/RAL/Mercury)

URBAN AC B _
* TONI BRAXTON You're Makin' Me High (LaFace/Arista)

COUNTRY
* SAWYER BROWN Treat Her Right (Curly)

NAC
* DOC POWELL Sunday Mornin’ (Discovery)

HOT AC
« TRACY CHAPMAN Give Me One Reason (Elektra/EEG)

AC
« ERIC CLAPTON Change The World (Reprise)

ACTIVE ROCK
« STONE TEMPLE PILOTS Trippin’ On A Hole... (Atiantic)

ROCK
o METALLICA Until It Sleeps (Elektra/EEG)

ALTERNATIVE
« BUTTHOLE SURFERS Pepper (Capitol)

ADULT ALTERNATIVE
« DAVE MATTHEWS BAND So Much To Say (RCA)

8 7E INDUSTRY’S NEWSPAPER

" Heftel, Tichenor Combine
~ For Spanish Super Group

M Clear Channel will have a significant, but
non-voting, investment in ‘New Heftel’

NEWSSTAND PRICE $6.50

By HEATHER VAN SLOOTEN

R&R WASHINGTON BUREAU
Spanish-language broadcast-

ing has a new face — but it’s a

face without a name. Under the

guidance of Clear Channel

lion. Tichenor owns 20 stations
in Chicago, El Paso, Houston,
McAllen-Brownsville, San Anto-
nio, and San Francisco. Heftel’s
16 stations are housed in Chica-
go, Dallas, Las Vegas, Los Ange-

Communica-

les, Miami, Nas-

tions, Tichenor sau-Suffolk, and
Media Systems [CIear Channe“ New York.

has agreed to doesn’t want to Under terms
merge with Hef- | encumber Heftel or | of the deal an-
tel Broadcast- Tichenor from nounced last
ing to form easi- . week  (7/10),
ly the largest | GrOowWing because of | Tichenor stock-
Spanish-lan- our ownership. holders will ex-
guage radio change their stock
grougp in the na- —Randall Mays for approximately
tion. 5.68  million

The combined
Heftel/Tichenor
group — which
for now is being called “New
Heftel” — will be the only group
to own stations in each top 10
Hispanic market. Star Media
Group broker Bill Steding plac-
es the value of Heftel at $480
million and Tichenor at $210 mil-

)

Heftel/Tichenor station
details: Page 6.

shares of Heftel
Class A common
stock and about
$3.2 million cash. Tichenor CEO
McHenry Tichenor Jr. will be-
come CEO of New Heftel when
the deal goes through.

The merger is dependent on the
closing of Clear Channel’s pur-

HEFTEL/See Page 32
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Karmazin Pins industry Ad
Potential On Sales Reps

M Incoming CBS Radio chief says it’s salespeople
who will fuel double-digit radio revenue growth

By Steven CoLrORD
R&R WASHINGTON BUREAU

NEW YORK — Before he became the ra-
dio industry’s King Midas, Mel Karmazin
pounded the pavement as a radio salesman. And
he still believes it’s the industry’s salespeople
who hold the key to expanding the medium’s
stagnant share of an ever-growing revenue pie.

In his first remarks since agreeing to sell In-
finity Broadcasting to Westinghouse for $4.9
billion, Karmazin told Monday’s (7/15) annu-
al meeting of the New York State Broadcast-
ers Assn. that radio broadcasters were poised as never before to reap
major benefits, both from their industry’s deregulation and the woes

KARMAZIN/See Page 32

Karmazin

| RCX/Chicago
afternoon
sudsmeister Lou
Brutus just debut-
| ed his personal
beer brand: “Brew
Lotus Ale” will
be available all
month at the
Rock Bottom mi-
cropub in the

Windy City.

a 25-54 advertiser base.”

Wi '96 Sp '96
WKTU-FM (CHR/Rhy)*3.4 6.7
WQHT-FM (CHR/Rhy) 54 5.8
WLTW-FM (AC) 54 5.1
WCBS-FM (Oldies) 49 5.0
WRKS-FM (Urban/AC) 5.1 4.7
WOR-AM (Talk) 28 38
WINS-AM (News) 3.8 36
WSKQ-FM (Spanish) 4.4 3.6
WABC-AM (Talk) 36 34
WPLJ-FM (Hot AC) 3.4 34
“Was WYNY-FM (Country) until February.

Indeed. Analyst Jim Duncan pegged the val-
ue of KRTH/Los Angeles at $312 million, based
on the dollars Westinghouse shelled out to buy
Infinity Broadcasting. Why so high a value for

how ok

Demos To Dollars: KRTH Bankrolls 25-54s

M In Spring *96 Arbitron results: Infinity Oldies station chalks
up 22nd consecutive Top 5 finish in radio’s most lucrative demo

n a recent interview with R&R, CBS Radio
Group President Dan Mason declared,
“How can we make the most money in each in-
dividual market? In most cases, you do that with

¢ Wi '96Sp '96
KLVE-FM (Spanish) 7.1 7.2
KPWR-FM (CHR/Rhy) 5.0 5.4
KKBT-FM (Urban) 42 50
KFI-AM (Talk) 43 40
KRTH-FM (Oldies) 36 38
KIS-A/F (CHR/Pop) 3.7 3.6

KTWV-FM (NAC) 3.7 35
KLAX-FM (Spanish) 3.2 3.3
KROQ-FM (Al) 38 33
KOST-FM (AC) 39 32

COMPLETE RESULTS FROM 10 MAJOR MARKETS: PAGE 33. SAME-DAY RESULTS: http://www.rronline.com

an Oldies station? Most likely because of its
abundant cash flow, thanks in part to its perenni-
al status as a leader among 25-54 adults.

In fact, with the release of Spring *96 Arbitron
figures, KRTH has ranked among L.A’s five top
25-54 stations over the last 22 rating periods. In
a market like L.A., where radio brings in a half-

Los Angeles | Chicago

TR

CHR uprsns Toﬁ-l)}:l':
As WXTR & WXVR
Combo Into ‘2104’

Bonneville *70s Cldies simul-
cast WXTR-FM/Washington &
WXVR-FM/Frederick, MD
flipped to CHR/Pop Monday
(7/15) at 11am. The stations will
be known as “Z104.” WXTR is
at 104.1 on the dial while WXVR
— which was known as CHR
Z104 (WZYQ) until early last
year — is at 103.9.

“The new format matches our
positioning statement ‘Today’s
Hit Music,”” VP/GM Allan
Hotlen told R&R. “It’s straight-
ahead CHR/Pop with a little
rhythmic feel to it. It's up, it’s fun,
and it’s aimed primarily at 18-29-
year-old women.

“There hasn’t beer a CHR here
for about five years. and that —
combined with research, the dy-
namics, and the listening patterns
— made the CHR format very in-
viting. In our extensive research,
the opportunity for this format

BONNEVILLE/See Page 32

RATINGS/See Page 32

Wi '96 Sp '96
WGN-AM (Full Serv) 6.2 6.1
WGCI-FM (Urban) 6.1 58
WLIT-FM (AC) 44 48
WVAZ-FM (UrbarvAC) 4.6 4.2
WJMK-FM (Oldies) 3.0 41
WBBM-FM (CHR/Rhy) 4.0 3.9
WLS-AM (Talk) 30 37
WBBM-AM (News) 37 36
WUSN-FM (Country) 3.6 3.6
WKQX-FM (Alt.) 32 34

Sony Music Independent Labels Formed — See Page 3

www.americanradiohistory com
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Zachary Fills PD
Slot At WHFS/DC

WRDU-FM & WTRG-FM/
Raleigh VP/GM
Phil Zachary has
assumed similar
duties at Alterna-
tive WHEFS/Wash-
ington. He fills the
position left by
Alan Hay, who be-
came WQSR/Bal-
timore’s GM al-
most seven months
ago (R&R 1/5).
SFX Broad-
casting Exec. VP/CFO Geoff Arm-
strong commented, “Phil Zachary
has such a passion for radio, com-
ing from the product side of the busi-
ness, making him a uniquely quali-
fied individual to become GM and
bring WHFS to the next level. His

Zachary

ZACHARY/See Page 32

Nyren Named GM At
Oldies 'FOX/Atlanta

WFOX/Atlanta GSM Maryv
Nyren has been promoted to GM.
= He succeeds Sal-

4 ly Beamer, who
exits the Chan-
| cellor Broad-
| casting Oldies
| outlet.

According to
Chancellor Exec.
VP/Regional
Manager George
Toulas, “Marv’s
done an excellent
job helping chart
WFOX’s growth. He’s been influ-
ential in bringing the oldies adver-
tising market to a new level, and
we’re pleased that he’ll continue to
support WFOX with his talents.”

Nyren told R&R, “Chancellor [is
a group of] serious broadcasters, and

NYREN/See Page 32

WFNX/Boston Gets
Glasser As New PD

Former WV GO/Richmond PD
Bill Glasser has been named PD at
Alternative WFNX/Boston, effec-
tive July 29. Todd Wilkinson, who
had been serving as interim PD, will
resume his role as Asst. PD.

WFNX Station Manager Andy
Kingston remarked, “Bill’s out-
standing creative talents and excit-
ing programming vision will give
him the ammunition necessary to
make WFNX grow and thrive as the
Alternative format leader in the
years ahead.”

GLASSER/See Page 32
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The record industry helped raise more than $300 000 for the Neil Bogart
Memorial Fund during the T.J. Martell Foundation’s 14th annual Rock ‘N’
Charity Celebration. The events included a golf toumament starring (-r)
guest putter Jim Ross, Virgin Records CFO Ken Pedersen and President
Phil Quartararo, Columbia VP/Album Promotion Kid Leo, and Virgin's Jim-
my lenner.

| SSR

By Corey Levitan
H&R STAFF WRITER

The Work Group and Sony 550
Music began operating under a new
umbrella when Sony Music Enter-
tainment launched Sony Music In-
dependent Labels on Tuesday (7/
16). The new company will encom-
pass all Sony offshoots that develop
into stand-alone labels. Until now,
550 Music had been part of the Epic
Records Group and Work had an-
swered to the Columbia Records
Group. SMIL will be overseen by
ERG Chairman Dave Glew.

“This new structure will allow us
to provide more expedient and effi-
cient support to developing free-
standing, fully staffed labels,” said
SME President/COO Thomas Mot-
tola. “Our intent is to consolidate

Sony Music Independent Labels Forms
B Work, 550 to operate under new umbrelia

administrative support and enable
these labels to concentrate their en-
ergies on creative and marketing
priorities.”

Both 550 Music and Work staffs
will remain unaffected by the change,
according to a Sony spokesperson
who described SMIL. as “areward for
labels who make it to the next level
and deserve to leave their nests.”

So So Def, Big Cat, and Ruff-
house will remain with CRG, while
Yab Yum, MJJ Music, and Immeor-
tal will remain with ERG. Should
these labels ever become self-reli-
ant, they will also be invited aboard
SMIL.

Mariah Carey’s developing Sony
label, said to be a stand-alone called
Crave, will almost certainly debut
through SMIL.

KMTT/Seattle VP/GM |
G. Michael Donovan has |
been promoted to President
of parent company Enter-
com’s entire Seattle radio
group. Besides owning
KMTT in Seattle, Entercom
has agreed to purchase Via-
com’s KBSG-AM & FM
and KNDD-FM and Na-
tionwide’s KISW-FM.

“Michael’s special talents
have always been in the cre-
ation of cutting-edge formats and the
organization of new ventures,” re
marked Entercom President/CEO
Joseph M. Field. “With our signif-
icant investment in Seattle, he’s the
natural and obvious choice to lead
this market’s largest radio group.

310-203-8727
310-203-9763
310-553-4056

i,-'1 0-788-1625
310-553-4330
310-788-1675

310-553-4330  310-203-8450

Donovan

moreinfo @ rronline.com
newsroom @ rronline.com

jill@rronline.com

hmowry @ rronline.com

Donovan Upped To EntercomISeattIe Pres.

And as a six-year Entercom
employee, it’s gratifying to
know that leadership is
coming from within our
own company.”

Donovan added, “Enter-
com’s Seattle strategy is
one of the most exciting
market expansions in our
industry. It’s a great exam-
ple of the new opportuni-
ties available to progres-
sive, innovative radio
groups. I’'m excited and proud to
be part of it.”

Donovan has managed KMTT
since 1991. Prior to that worked in
Chicago, where he launched
WNUA, was VP/GM of WKQX,
and began his career at WLS.

A= Licantadiohisicps.com

OPPORTUNITIES/MARKETPLACE: 310-788-1622
EDITORIAL, OTHER DEPTS:
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Fisher Elevated To Capitol Group PD
M Also will program Hot AC WWMX/Baltimore

Capitol Broadcasting Co. Hot
AC WRAL/Raleigh PD Todd
Fisher has been named Hot AC
sister WWMX/Baltimore’s PD
and Capitol’s Radio Division Di-
rector/Programming, effective
July 29. WWMX had been oper-
ating without an on-site program-
mer since David Wood departed
to program Country WFMS/In-

| dianapolis (R&R 12/1/95).

Fisher told R&R, “Capitol is
very committed to radio, and I'm
happy [GM] Ardie Gregory is
bringing me back to Baltimore.
WWMX is very successful and
strategically well-positioned, so
getting more out of it will be very
challenging.

“The move is bittersweet be-
cause 1 fell in love with Raleigh
and enjoyed working with [Capi-
tol VP/Radio] Bob Lind. In my
new position, though, I’ll have the
best of both worlds because I'll
work directly with Ardie in Bal-
timore and still get to wark with
Bob in my [corporate] capacity.
There aren’t too many stations left
in the country that have WRAL’s
heritage and legacy.”

Before joining WRAL about
three years ago, Fisher ptevious-
ly programmed WBSB/Balti-
more, WKTI/Milwaukee, and
KFIV/Modesto, CA and was
OM/PD at WEGX/Philadelphia
and KZZP/Phoenix.

Sanders Steps Up To WMJI/Cleveland PD

WMJV/Cleveland air personality Denny Sanders has been elevated to
PD. He replaces OM John Gorman, who had departed the Nationwide

Communications Oldies station.

“I'm proud to be working with a terrific staff,” Sanders noted. “With the
added support of a classy organization like Nationwide, we will reinforce
our commitment to providing first-rate entertainment and commumity ser-

vice.”

Before coming to Cleveland, Sanders worked in Boston at WNTN and
WBCN. He spent 15 years on-air at WMMS/Cleveland and joined WMJI
eight years ago. The 25-year market veteran also is a Rock & Roll Hall of

Fame inductee.

310-553-4330
202-783-3826
615-244-8822

310-203-8727
310-203-9763
202-783-0260
615-248-6655

WEB SITE: http//www.rronline.com
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FGC’s EEO Rules Challenged On Capitol Hill
[J Agency also refused a budget hoost for 1997

The FCC had a tough go last week before congressional
critics who voted to rein in the agency’s enforcement of con-
troversial equal employment opportunity rules. And they re-
fused to boost the agency’s budget for the upcoming fiscal year.

The EEO slap was triggered by
the FCC’s recent treatment of two
radio stations owned by the Luth-
eran church whose 1989 license
renewal application was chal-
lenged by the NAACP. An FCC
judge and review board last year
and again in May disagreed with
the NAACP’s contention that
management at KFUO-AM &
FM/St. Louis engaged in inten-
tional discriminatory hiring prac-
tices.

However, the judge levied a
$50,000 fine — subsequently up-
held by the review board — that
was principally aimed at what the
FCC considered a “lack of can-
dor” by the Religious and Classi-
cal stations in responding to ac-
cusations of discrimination. The

| i

s and

FCC judge and review board
largely dismissed the NAACP’s
allegations that the stations’ reli-
ance on two personnel hiring cri-
teria — classical music expertise
and Lutheran training — discrim-
inated against blacks.

Case Under Appeal

The case is now under appeal
to the full commission and has at-
tracted the attention of Rep.
Charles Taylor (R-NC), whose
western Carolina district is home
to Rev. Billy Graham and sev-
eral Christian groups. Taylor’s
legislation would prevent the
FCC from denying a license to
any religious broadcaster that
hires on the basis of religious
knowledge or training. “This is
like saying to an all-Sports sta-

tion that you can’t hire someone
on the basis that they have sports
expertise,” a Taylor aide said.
“When most of your audience is
of a particular religion ... there are
basic things that are important
and should be known by every-
one, even the receptionist.”

Taylor’s bill passed the House
Appropriations Committee last
week as part of the panel’s con-
sideration of the FCC’s fiscal
1997 budget request. Although
the committee approved a $185.6
million budget for the FCC — the
same as the fiscal 1996 budget —
the National Telecommunica-
tions Information Administra-
tion watched its budget drop $7.3
million from last year to $46.7
million.

The full House is expected to
take up the measure this week and
is likely to pass it, according to the
aide. No similar legislation yet ex-
ists in the Senate.

g &

We wish our many friends and associates every success

and happiness in the future.

II

ppreciation

/Is we complete the ownersllip transfer of the
I Lil)erty Broa({casting Stations to SFX Broadcasting,
we wish to say special thanks to the wonderful radio
professionals who gave life to Lil)erty...an({ competitive fire
to the great stations that will remain at the heart

of the communities tl1ey serve so well.

WBAB & WGBB & WBLI Long Island
WHJY & WHJJ & WSNE Providence
WMRQ & WHCN & WPOP Hartford
WMXB Richmond
WGNA-FM/WGNA-AM & WPYX & WTRY Albany

WXVR & WQSI

WHFM

WHFS & WXTR

Washington

Frederick, Md
Southampton, NY

Mike Craven
Chatrman/COQO

Jim Thompson
President/CEO

LIBERTY BROADCASTING

 BUSINESS BRIEFS

FCC’s Hundt Wants Action On DARS

R esolution of how to allocate Digital Audio Radio spectrum is among
an ambitious list of 18 items that FCC Chairman Reed Hundtwants
completed before the agency breaks for its August recess. Even as the
FCC remains bogged down on children’s TV issues, Hundt last week said
he wants action on DARS right away. The commission currently is sched-
uled to meet three more times — July 25 and August 1 and 7.

Gannett Net Jumps 8% In Second Quarter

Powered by record results from its broadcast operations,
Gannett reported an 8% rise in second-quarter eamings to $150
million. Broadcast cash flow soared 70% to nearly $92.5 million, princi-
pally thanks to strong advertising demand on the TV side. Gannett said
pro forma radio revenues declined. Operating revenues for the quarter
were up 19% to more than $1.2 billion, while operating expenses increased
18.1% to $906 million.

NAB To FCC: Ease Up On EEO

In comments filed with the FCC last week, the NAB said that although it
agrees with most of the commission’s proposals for EEQ streamlining,
the FCC is too concerned about recruitment. “While measuring broad-
casters’ EEO results based on a quota system is unworkable [and now
unlawful], we are also troubled that the Commission’s current efforts-based
system of review makes results a secondary choice.” Amoung the NAB’s
other comments: “We believe that success should count at least as much
as the efforts needed to achieve that success.”

FCG Yanks Station Licenses

hey can't say the FCC didn’t wam them. The Commission has re-

voked the licenses of several stations that have been off the air too
long. The FCC told the dark stations in April to explain why their licenses
should not be pulled, and at least nine didn't respond. Those stations
included: KOJC-FM/Cedar Rapids, IA; KGPL-AM/Dermott, AR; KWHK-
AM/MHutchinson, KS; KMOA-AM/Kensett, AR; KLZE-FM/Owensville,
MO; KCCL-AM/Paris, AR; KRDG-AM/Redding, CA; and KGCX-AM &
FM/Sidney, MT.

Industry Roundup

eritage Media Corp. (NYSE: HTG) began trading on the New York

Stock Exchange Monday (7/15). It had been traded on the Ameri-
can Stock Exchange. Heritage owns 20 radio stations in eight markets
--- Smith Barney has downgraded Jacor Communications’s stock from
“buy,” its highest recommendation, to “outperform,” its second highest
... PaineWebber has upgraded its rating for Heftel Broadcasting, which
recently agreed to a $275 million partial buyout offer by Clear Channel
Communications, to “neutral” from “underperform.”

SFX/Prism, Jacor/Noble Deals Closed

FX Broadcasting has closed its $82.75 million purchase of Prism
Radio Partners’ 13 stations in Jacksonville, Raleigh, Tucson, and
Wichita. SFX is in the process of acquiring Prism’s WWKY-AM & WTFX-
FM/Louisville, which it will sell to Clear Channel Communications, and
WVEZ-FM/Louisville, which is being sold to Regent Communications.
Jacor Communications also closed its $152 million acquisition of No-
ble Broadcast Group. Noble owns 10 radio stations in Denver, St. Louis,
and Toledo.

Wegener Revenues Up, Private Placement Completed

egener Corp., which designs and manufactures transmission and

receiving equipment for broadcast, reported net income of $181,000
for the quarter ending May 31, compared to $136,000 a year ago. Reve-
nues were down about 3% to $5.2 million.

On May 31, Wegener issued $5 million of 8% convertible debentures
due May 31, 1999 in a private placement to various creditors, with net
proceeds to the company of about $4.7 million. The company said the
proceeds would be used for working capital and reducing debt.

KidStar Grows Up

idStar Interactive Media, which provides children’s programming

and other services, will supply programming to Jefferson-Pilot
Communications’ KSON-AM/San Diego and Evergreen Media's
WDOZ-AM/Detroit by early August. KidStar said it plans to be in the
top 15 markets by early 1997 and will soon announce additional sta-
tions in Atlanta, Boston, and Houston.

YWWW. americarrastebhster—rconr————m————
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“O
ur relationship

with The Research
Group began five years
ago. Together we
found our market
niche and developed a
strategic marketing
plan to help us devel-
op the right format
and promote it to our
target audience. Over the years, The
Research Group has helped us stay
focused on the original strategy, even
during a down book when our first
impulse was to change everything.
With a few programming adjustments
and the powerful knowledge and
research instruments available to us
through The Research Group, we have
grown to be the #1 radio station in
Berlin...across the board!”

#1 In Berlin!

—Arno Miiller
Program Director
104.6 RTL, Berlin

The Research
Group develops
the right informa-
tion, then uses a
special system of
strategic planning
to help you win —
and stay strong —
in tough, competitive environ-
ments. Some managers may
have the perception that using
the best is prohibitively expen-
sive. With The Research Group,
that is not true. Call today
about our availability in your
marketplace and for prices that

will fit your budget.

For great results like these, call Larry Campbell, President, (206) 443-3888.

The Research Group

The World’s Foremost Strategic Advisors to Radio
2601 FOURTH AVE, SUITE 250 ® SEATTLE, WA 98121  (206) 443-3888

Now an employee-owned company.

*MA 1996. Average Hour, 14+, M-S
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DEAL OF THE WEEK

o Tichenor Media SystemMeftel
Broadceasting Merger $690 miflion
o WIND-AM, WLXX-AM & WOJO-FM/Chicago
© KESS-AM, KINF-AM, KMRT-AM & FM, KHCK-FM &

KICI-FM/Dallas-Ft. Worth

* KAMA-AM & KBNA-AM & FM/EI Paso
KLAT-AM, KMPQ-AM, KLTN-FM, KLTO-FM, KLTP-FM
& KRTX-FMMHouston KLSG-AM/Las Vegas

* KTNG-AM & KLVE-FM/Los Angeles
* WADO-AM & WPAT-AM/New York

* KSOL-FM & KYLZ-FM/San Francisco

TRANSACTIONS

RA

T

TERT S

Stations Traded This Year:
Stations Traded This Week:

DIO BUSINESS

1996 DEALS TO DATE

Dollars To Date: $10,095,208,038

(Last Year: §$1,635,531,832)

This Week’s Action: $751,042,700

(Last Year: $318,978,000)

1401

(Last Year: 673)

75

(Last Year: 22)

Clear Channel Creates Spanish Superpower

L1 Heftel/Tichenor

Tichenor Media System/

Heftel Broadcasting merger
PRICE: $690 million

MERGER TERMS: Tichenor Media Sys-
tem stockholders will exchange their stock
for approximately 5.68 million shares of
Heftel Broadcasting Class A common
stock and approximately $3.2 million cash.
Clear Channel Communications will
have a 42% non-voting interest in the new
company, “New Heftel.”

BUYER: New Heftel, to be headed by
CEO McHenry Tichenor Jr.

SELLER: Tichenor, headed by President
McHenry Tichenor Jr.

BROKER: Bill Steding of Star Media
Group

Tl
P

=3 =l b

WIND-AM, WLXX-AM &

WOJO-FM/Chicago
FREQUENCY: 560 kHz; 1200 kHz; 105.1
MHz

POWER: 5kw; 10kw day/1kw night; 8.4kw
at 1175 feet

FORMAT: All Spanish

KESS-AM, KINF-AM,
KMRT-AM & FM, KHCK-
FM & KICI-FM/Dallas-

Ft. Worth
FREQUENCY: 1270 kHz; 1440kHz; 1480 |
kHz; 106.7 MHz; 99.1 MHz; 107.9 MHz
POWER: 5kw; S5kw day/500 watts night;
Skw day/1.9kw night; 100kw at 1726 feet; ’
100kw at 843 feet

FORMAT: All Spanish

KAMA-AM & KBNA-AM &

FM/EIl Paso

FREQUENCY: 750 kHz; 920kHz; 97 5MHz
POWER: 10kw day/1kw night; 1kw day/
360 watts night; 100kw at 1089 feet
FORMAT: All Spanish

KLAT-AM, KMPQ-AM,
KLTN-FM, KLTO-FM,
KLTP-FM & KRTX-
FM/Houston

FREQUENCY: 1010 kHz; 980 kHz; 93.3
MHz; 104.9 MHz; 100.7 MHz; 104.9 MHz
POWER: 5kw; 5kw; 100kw at 1952 feet;
2.55kw at 351 feet; 100kw at 1952 feet;
1.9kw at 404 feet

FORMAT: All Spanish

KLSQ-AM/Las Vegas
FREQUENCY: 870 kHz
POWER: 10kw day/1kw night
FORMAT: Spanish

KTNQ-AM & KLVE-FM/

Los Angeles

FREQUENCY: 1020 kHz; 107.5 MHz
POWER: 50kw; 29.5kw at 2999 feet
FORMAT: All Spanish

WADO-AM & WPAT-AM/

New York

FREQUENCY: 1280 kHz; 930 kHz
POWER: 5kw; 5kw

FORMAT: All Spanish

KGBT-AM, KIWW-FM &
KQXX-FM/McAllen-
Brownsville, TX

merger creates largest group of its kind

POWER: 50kw day/10kw night; 100kw
at 988 feet; 100kw at 997 feet
FORMAT: All Spanish

WAQI-AM, WQBA-AM,
WAMR-FM & WRTO-FM/
Miami

FREQUENCY: 710 kHz; 1140 kHz; 107 5
MHz; 98.3 MHz

POWER: 50kw; 50kw day/10kw night;
95kw at 1007 feet; 100kw at 1408 feet
FORMAT: All Spanish

KCOR-AM, KXTN-AM &
FM & KROM-FM/San

Antonio

FREQUENCY: 1350 kHz; 1310 kHz;
107.5 MHz; 92.9 MHz

POWER: 5kw; S5kw day/280 watts night;
97kw at 1470 feet; 45kw at 1352 feet
FORMAT: All Spanish

KSOL-FM & KYLZ-FM/San

Francisco-Santa Cruz
FREQUENCY: 98.9 MHz; 99.1 MHz
POWER: 6kwat 1355 feet; 1. tkwat 2612 feet
FORMAT: Urban AC; Urban AC (the sta-
tions will flip to Spanish)
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TEl swap

EXCHANGE VALUE: $4 million
TERMS: Southern Minnesota
Broadcasting Co. is trading its
KKLS-AM & KKMK-FM/Rapid City,

FREQUENCY: 1530 kHz, 96.1 MHz; 98 5MHz | SD for TEl Broadcasting Of Sioux

_ e

TRANSACTIONS AT A GLANCE

* Southern Minnesota-TEl swap $4 million
* KSOO-AM & KMXC-FM/Sioux Falls, SD
* KKLS-AM & KKMK-FM/Rapid City, SD
* KDTL-FM/Lake Village, AR $9000
* KXGO-FM/Arcata, CA $825.000
* KJFA (FM CP)/Grass Valley, CA $65,000
* KVLE-FM/Gunnison, CO $250,000
* KWPA-AWPomona & KYPA-AM/Los Angeles $7.5 million (approx.)
* KPCO-AM/Quincy & KCMT-FM/Chester, CA $630,000
* WMTO-FM/Port St. Joe, FL $500,000
* WHZT-FM/Mahonet, IL $600,000
* WHBL-AM & WWJR-FM/Sheboyagan, IL $2.1 million
* KRKQ-FM/Boone, IA $2.35 million
* KSRX-AM/EI Dorado, KS $125,000
* KSVA-FM/Corrales, NM No cash consideration
* KNMX-AM/Las Vegas, NM $235,000
* WGVA-AM/Geneva, NY $500
* WRWD-FM/Highland & WBWZ-FM/New Paltz, NY $2.8 million
* WLNG-AM/Sag Harbor, NY $1,603,000
* Ocean Broadcasting acquisitions $700,000
* WAHH-AM/Wilmington, NC
* WMFD-AM/Wilmington
* WRQR-FM/Wilmington
* WYRU-AM/Red Springs & WLRD-FM/St. Pauls, NC $1.2 million
* WMIY (AM CP)/Fairview, NC $15,000
* WZFX-FM/Fayetteville, NC $7 million
* WURD-AM/Philadelphia $1.57 million
* WBOZ-FM/Woodbury, TN $400,000
* KXGJ-FM/Bay City, TX $420,000
* KCTX-AM & KSRW-FM/Childress, TX $380,000
* KBLV-AM/Bellevue, WA $450,000
* KKNG (FM CP)/Laramie, WY $5200

Falls Inc.'s KSOO-AM & KMXC-FM/ | FORMAT: Oldies: AC

Sioux Falls, SD. S —
ioux Falls ! E s % Mﬁ?

COMMENT: Southem Minnesota will also
receive TEl's interest in a time brokerage i
agreement with KIKX-FM/Canton, sD. | KDTL-FM/Lake Village
PRICE: $9000
TERMS: Asset sale for $1000 cash and
a five-year, $8000 promissory note at 7%
interest
BUYER: Deita Radio Inc., headed by
President Larry Fuss. It owns three oth-

KSOO-AM & KMXC-FMW/

Sioux Falls, SD
TRADED TO: Southem Minnesota, head-

Today’s level of fierce competition demands that
you prominently display your name every
chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With
theft, vandalism and loss, it becomes a costly
proposition to continuously replace expensive

ed by President Gregory Gentling Jr. it
owns eight other stations, including
KXRB-AM & KKLS-FM/Sioux Falls.
Phone: (507) 286-1010

FREQUENCY: 1140 kHz; 97.3 MHz
POWER: 10kw day/Skw night; 60kw at
220 feet

FORMAT: Nostalgia; AC

KKLS-AM & KKMK-FM/
Rapid City, SD

TRADED TO: TEI, headed by President
Thomas Ingstad. He has interests in 15
other stations, including KIMM-AM,
KFXS-FM & KOUT-FM/Rapid City.
FREQUENCY: 920 kHz; 93.9 MHz
POWER: 5kw day/111 watts night; 100kw
| at 656 feet

er stations. Phone: (601) 846-0927
| SELLER: Delta Radio Partners, owned
by Lula May Stone. Phone: (601) 846-
0927
FREQUENCY: 103.5 MHz
POWER: 6kw at 328 feet
FORMAT: Oidies

7 ] & g
-
e
ez d

KXGO-FM/Arcata

PRICE: $825,000

TERMS: Asset sale for cash

BUYER: Miller Broadcasting Co. Inc.,
headed by President Pattison Chris-
tensen. Phone: (707) 443-3061
SELLER: Westar Broadcasting Group

Continued on Page 8

&€ Durable banners for a
throw-away price.

&€ UV stabilized plastic won't
fade indoors or outdoors.

& Simply FAX your logo and

signs and banners costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get up to
four vibrant colors printed on durable, high
quality 4 or 6 mil plastic film to display your
logo and message brilliantly for an economical
price. Now you can afford to display a bright
new sign at every public event. They even make
great cost-effective promotional give-aways. Just
roll off what you need and cut.

Banners

Call today
and get exposed.

800/231-2417

PLASTIC
BANNERS

72" x 36" gives you 170 barners per roll

color separation information
for a free price quote.

36" x 24" gives you 330 banners per roll

| 31° x 18" gives you 340 banners per rofl

are available in 18". 24" and 36" heights on 1000 f rolls

The number of banners on each roll is determined by banner length

P.O. Box 750245
Houston, TX 77275-0245
713/507-4200
713/507-4295 FAX

KT

REEFINDUSTRIES, INC.
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NeEw WORLD

NEW RULES

NEW ANSWERS

Have you heard? Other research
companies are touting their ... uh ... innovation

... using a PC to search a music test for the hit songs.

What's so revolutionary about a simple graphic front
to a spreadsheet? Nothing!

Bottom line: They are still giving you

primitive test results - popularity, burn and
unfamiliarity. A bunch of numbers that won’t help you
do what you really want to do:

Create the best possible personal
jukebox for every individual listener.

The truth is, in music research, as with
morning shows and TV spots, there are very few
companies who are real innovators. There are lots
of great pretenders. There are even more
passengers on the “no clue bus.”

TrueVariety music research
with TrueCore Targeting

We all agree on the importance of “VARIETY" to
create the right music mix for your station. But does
any music test really tell you how to achieve

real music VARIETY?

Now, the results of your music test can

show you the real Music Variety Profile™

of every song you've tested as defined by your

TrueCore listeners. This gives you, for the first time ever,
the power to optimize your song-to-song appeal according
to your listeners’ personal perception of what they believe
is real music VARIETY.

You've created a personal radio jukebox for each
individual listener.

You’re living in a new world. There are
new rules. It’s time for new answers!

TrueVariety music research - callout and
catalog music testing - shows you what

you need to do to have true audience appeal.
And create real music VARIETY. It unlocks
the answers hidden deep in your music test
to actually help you create a personal jukebox
for each of your listeners.

B TrueVariety test results on your Windows™ PC:
» Design your own unlimited custom rankers.

« Sort test results any way you want in seconds.
« Point-Click-Done! Instantly categorize songs.

e Update Selector™ using Windows™ clipboard.

> Real cluster analysis on your PC:

« You (and your listeners) define music clusters.
e Unlimited number of clusters definable.

« You interactively define your TrueCore sound.

> Use your TrueVariety test results on your PC to:
« Fine tune powers, secondaries for TrueCore fit.

« Find Powers not matching your TrueCore sound.
« Find Secondaries with TrueCore Power potential.
« ID which songs work together; which don't.

> Benefit from 100 perceptual test questions.
> TrueCore Targeting creates a super tight screen.

New World. New Rules. New Answers!™

Upgrade today to the revolutionary
innovations you’ve come to expect from
TrueVariety™ music research,

Nest Marketing™ listener cultivation,
Mental Weaponry™ perceptual research,
and TrueCore™ Targeting.

CRITICAL MASS MEDIA

Revolutionary Radio Research  Nest Marketing ® Mental Weaponry

To upgrade to Critical Mass Media’s revolutionary services, contact:

John Martin, Abbe Harris, Elizabeth Hamilton, Donna Leonard.
(847) 441-9CMM -« (847) 441-4FAX ° cmm@cmmnet.com

© 1996 Critical Mass Media, inc.

intemet site;: www.cmmnet.com
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TRANSACTIONS

Continued from Page 6

Ltd. Phone: (707) 445-8104
FREQUENCY: 93.1 MHz I
POWER: 50w at 1641 feet *
FORMAT: Classic Rock
BROKER: Randolph George

KJFA (FM CP)/Grass Valley
PRICE: $65,000

TERMS: Asset sale for cash

BUYER: Educational Media Founda-
tion, headed by President K. Richard
Jenkins. It has aninterest in seven other
stations. Phone: (916) 928-1515
SELLER: Axell Broadcasting, headed
by Wade Axell. He has an interest in
KSAY-AM/Ft. Bragg, CA. Phone: (707)
964-5729

FREQUENCY: 99.3 MHz

POWER: 3kw at 325 feet

KWPA-AM/Pomona &

KYPA-AM/Los Angeles
PRICE: $7.5 million (approximate)
TERMS: Asset sale

BUYER: KYPA License L.L.C. Phone:
(203) 406-1500

SELLER: PersonalAchievement Radio
Inc., headed by CEO N. John Douglas.
Phone: (415) 324-5888

FREQUENCY: 1220 kHz; 1230 kHz
POWER: 250 watts; 1kw

FORMAT: Motivational; Motivational

KPCO-AM/Quincy &

KCMT-FM/Chester

PRICE: $690,000

TERMS: Asset sale for $325,000 cash; a
10-year, $275,000 promissory note at
8.5% interest; and a three-year, $90,000
non-compete agreement

BUYER: Stratcom Ltd., headed by Presi- |
dent John Samuels. Phone: (847) 259-9851
SELLER: Ralph Wittick. Phone: (916)
283-1370

FREQUENCY: 1370 kHz; 98.9 MHz
POWER: 5kw day/500 watts night; 25kw
at 2418 feet

FORMAT: Nostalgia; AC

BROKER: Media Venture Partners and
the Exline Co.

)

KVLE-FM/Gunnison f
PRICE: $250,000 |
TERMS: Asset sale for cash i
BUYER: Global American Inc., headed
by President Ronald Crider. It has
agreed to acquire KSKE-AM/Vail, CO.
Phone: (970) 468-2353

SELLER: Terrill Weiss. Phone: (601)
853-5034

FREQUENCY: 102.3 MHz
POWER: 3kw at -459 feet
FORMAT: Country

~ Florida
WMTO-FM/Port St. Joe

(Panama City)

PRICE: $500,000

TERMS: Asset sale for cash

BUYER: DP Media Inc., headed by Pres-
ident Roslyck Paxson. Phone: (407)

' KSRX-AM/El Dorado

SELLER: Transportation Group Inter-
national Inc., headed by President Tim-
othy O’Brien. Phone: (904) 769-6161
FREQUENCY: 93.5 MHz

POWER: 14.5kw at 669 feet

FORMAT: Full Service
_____llinoi:
WHZT-FM/Mahonet
(Champaign)

PRICE: $600,000

TERMS: Asset sale for cash
BUYER: Liberty Radio Il Inc., headed
by President James Glassman. it owns
WQQB-FM & WZNF-FM/Rantoul, IL.
Phone: (309) 694-6262

SELLER: Odyssey Broadcasting Inc.
Phone: (805) 543-7400

FREQUENCY: 105.9 MHz

POWER: 1.25kw at 512 feet

FORMAT: Rock

BROKER: Media Services Group

WHBL-AM & WWJR-FMW/
Sheboygan

PRICE: $2.1 million
TERMS: Asset sale for cash
BUYER: Walton L.L.C., headed by Pres-
ident Michael Walton Sr. it owns nine
other stations. Phone: (414) 276-5980
SELLER: Central States Network L.P.,
headed by President Ronald Latimer. It
owns nine other stations, Phone: (312)
943-4888

FREQUENCY: 1330 kHz; 93.7 MHz
POWER: 5kw day/1kw night; 6kw at
254 feet

FORMAT: Talk; AC
BROKER: Blackbum & Co.

lowa

KRKQ-FM/Boone (Des
Moines)

| PRICE: $2.35 millon

TERMS: Asset sale for cash

BUYER: WCSO Broadcasting L.P, a
subsidiary of Fuller~Jeffrey Broadcast-
ing, headed by Albert and Michael
Kaneb. Phone: (617) 527-0062
SELLER: Radio Ingstad of lowa, head-
ed by President Jim Ingstad. He has in-
terests in 25 other stations. Phone: (218)
236-7900

FREQUENCY: 98.3 MHz

POWER: 50kw at 492 feet

FORMAT: Classic Rock

(Wichita)
PRICE: $125,000

TERMS: Asset saie for $25,000 cash and a
$100,000 promissory note at 10% interest
BUYER: Elijah Communications, head-
ed by President Raymond Burkhart.
Phone: (316) 321-1360

SELLER: Michael Glinter. Phone: (913)
894-1833

FREQUENCY: 1360 kHz

POWER: 500 watts

FORMAT: News/Talk

New Mexico

KSVA-FM/Corrales
PRICE: No cash consideration

TERMS: Gift of assets

BUYER: LifeTalk Broadcasting Educa-
tional Foundation Inc., headed by Pres-
ident Paul Moore. It owns KSOH-FM/
Wapato, WA. Phone: (505) 830-0800
SELLER: LV Broadcasting Assoc.,
headed by President Larry Vigil. Phone:
(509) 248-8255

FREQUENCY: 95.1 MHz

POWER: 13kw at 377 feet

FORMAT: Religious

KNMX-AM/Las Vegas
PRICE: $235,000

TERMS: Asset sale for cash

BUYER: Sangre de Cristo Broadcast-
ing Co. Inc., headed by President Mat-
ias Martinez Jr. Phone: (505) 454-1730
SELLER: Yvette Gonzales, trustee.
Phone: (505) 242-9350

FREQUENCY: 540 kHz

POWER: 5kw

FORMAT: Spanish

____New Yc
WGVA-AM/Geneva
PRICE: $500

TERMS: Asset sale for cash
BUYER: Geneva Broadcasting Inc.,
headed by President George Kimble.He
has interests in eight other stations, in-
cluding WLLW-AM/Clyde, NY; WMHX-
FM/Canandaigua, NY; and WNYR-FM/
Waterloo, NY. Phone: (315) 781-7000
SELLER: Lake Country Radio Consult-
ants Inc., headed by President Robert
Martin. Phone: (315) 781-1240
FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: Oldies

WRWD-AM/Cornwall-On-
Hudson & WBWZ-FM/New

Paltz (Poughkeepsie)
PRICE: $2.8 million

TERMS: Asset sale for cash; $2.1 million
for WRWD and $700,000 for WBWZ
BUYER: Hudson Valley Radio Partners
Inc., headed by President Michael
Schwartz. Phone: (401) 253-2900
SELLER: Walker Broadcasting Co. inc.
(selling WRWD) and New Paltz Broad-
casting Inc. (selling WBWZ). Phone:
(914) 883-7457

FREQUENCY: 1170 kHz; 93.3 MHz
POWER: 1kw; 3kw at 948 feet
FORMAT: Country; Classic Hits

WLNG-AM/Sag Harbor

(Nassau-Suffolk)
PRICE: $1,603,000
TERMS: Cash

BUYER: Unity Broadcasting Network,
New York Inc., headed by President Syd-
ney Small. it owns WWRL-AM/New
York. Phone: (202) 861-0870

SELLER: Main Street Broadcasting
Co. Inc. Phone: (516) 725-2300
FREQUENCY: 1600 kHz

POWER: 500 watts day/20 watts night
FORMAT: Oldies

North Carolina
Ocean Broadcasting
acquisitions

PRICE: $750,000

TERMS: Asset sale for cash

BUYER: Ocean Broadcasting L.L.C.,
headed by President Carl Venters.
Phone: (910) 791-3088

WAHH-AM/Wilmington
SELLER: H&N Holdings NC Inc., head-
ed by President Hugh McComas.
Phone: (910) 256-2508

FREQUENCY: 1340 kHz

POWER: 1kw

FORMAT: News

WMFD-AM/Wilmington
SELLER: Specialized Communica-
tions Inc., headed by President Morris
Knight. Phone: (910) 791-3088
FREQUENCY: 630 kHz

POWER: 1kw

FORMAT: News/Talk

WRQR-FM/Wilmington
SELLER: WOUY Broadcasting Inc.,
headed by President Beatriz Garcia
Suarez de McComas. Phone: (910)
691-3088

FREQUENCY: 104.5 MHz

POWER: 4.5kw at 377 feet

FORMAT: Classic Rock

WMIY (AM CP)/Fairview
PRICE: $15,000

TERMS: Asset sale for cash

BUYER: John McLeod Jr. Phone: (704)
285-0882

SELLER: River City Communications
Inc., headed by Michael Wix. Phone:
(502) 266-7777

FREQUENCY: 880 kHz

POWER: 1.1kw

WZFX-FM/Fayetteville
PRICE: $7 million

TERMS: Asset sale for cash

BUYER: Sound Communications
L.L.C.,headed by Richard Churchill and
Bob Dodenhoff. Phone: (803) 886-3109
SELLER: Joyner Broadcasting, head-
ed by President David Weil
FREQUENCY: 99.1 MHz

POWER: 100kw at 981 feet

FORMAT: Urban

BROKER: Gary Whittie of the Whittle

| Agency

WYRU-AM/Red Springs &
WLRD-FM/St. Pauls

(Fayetteville)

PRICE: $1.2 million

TERMS: Asset sale for cash

BUYER: Sound Communications
L.L.C., headed by member Richard
Churchill Jr. and Bob Dodenhoff.
Churchill has interests in OmniAmerica
Group and Crescent Communications.
Phone: (803) 886-3109

SELLER: Lumbee Regional Develop-
ment Assoc. (910) 521-8602
FREQUENCY: 1160 kHz; 107.7 MHz
POWER: 5kw day/250 watts night; 6kw
at 328 feet

FORMAT: Gospel; Urban

BROKER: Gary Whittle of the Whittle
Agency
'Pennsylvania
WURD-AM/Philadelphia
PRICE: $1.57 million

TERMS: Asset sale for cash
BUYER: Mega Broadcasting of Phila-

delphia L.P., headed by general partner
AlfredoAlonso. Phone: (201) 541-9555
SELLER: Philadelphia Christian Radio
Inc., owned by Bishop Willis. It owns 26
other stations. Phone: (703) 624-6500
FREQUENCY: 900 kHz

POWER: 1kw day/42 watts night
FORMAT: Religious
___Tennessee
WBOZ-FM/Woodbury
PRICE: $400,000

TERMS: Asset sale for cash
BUYER: Reach Satellite Network Inc.,
headed by CEO James Cumbee. Phone:
(800) 742-3969

SELLER: John McLemore, bankruptcy
trustee for Dasan Communications
Corp. He owns WBRY-AM/Woodbury,
TN. Phone: (615) 383-9495
FREQUENCY: 104.9 MHz

POWER: 3kw at 328 feet

FORMAT: Country

BROKER: The Thorbum Co.

e .
GJ-FM/Bay City

PRICE: $420,000

TERMS: Asset sale for cash

BUYER: 5 Star Radio L.L.C.,headed by

manager Launa White-Crocker. Phone:

(713) 778-7303

SELLER: Ronald Latimer. Phone: (409)

2444170

FREQUENCY: 101.7 MHz

POWER: 100kw at 981 feet

FORMAT: This station is dark.

BROKER: John Saunders

KCTX-AM & KSRW-FM/

Childress

PRICE: $380,000

TERMS: Asset sale for cash

BUYER: Kevin Hackler. Phone: (817)
937-6316

SELLER: Eddie and Wanda Leary.

| Phone: (817) 937-6316

FREQUENCY: 1510 kHz; 96.1 MHz
POWER: 250 watts; 50kw at 476 feet
FORMAT: Oldies; Country

i T TR
¥ sile;

KBLV-AM/Bellevue (Seattie)
PRICE: $450,000
TERMS: Cash

BUYER: Personal Achievement Radio,
headed by President N. John Douglas.
It owns two other stations.

SELLER: Country Goid Network Inc.,
headed by President Barbara Geesman.
She has interests in five other stations.
FREQUENCY: 1540 kHz

POWER: Skw

FORMAT: Urban

BROKER: Jerry Dennon of Montcalm

KRWM-FM/Bremerton

(Seattie)

PRICE: $29.25 miliion

TERMS: Cash

BUYER: Sandusky Radio, headed by
President Norman Rau. It owns eight oth-
er stations, including KEZX-AM, KIXI-AM,
KLSY-FM & KWJZ-FM/Seattle.
SELLER: Brown Broadcasting Co.,

Continued on Page 32
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If you haven’t returned your 1996 RADIO HALL OF FAME BALLOT,
remember: The ballot deadline is AUGUST 1. Your vote counts'

e A e TR 5t

Then, mark your calendar for radio’s biggest night.
The 1996 Radio Hall of Fame Induction Gala
Sunday, October 27, at the Chicago Cultural Center.
Hosted by Westwood One’s Casey Kasem.

Brought to you by SEARS

HALL OF AME®Y
For ticket information, call

(800) 860-9559
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CWEEK OF AUGUST

Affiliates receive

morning prep with the
latest news on @ alternatlve
misic, mxslcla.ns, wovies,
culture, fashions and tours.

SPINbites =

10-15 timely };&tsf-vmws

each week with acts like
Everclear, Garbnge,

Tracy Borham, Ruby -

all the hottest artists,

all delivered via satellite.

SPINexclusives : v
SPIN and Westwood Cne's
intimate connections-with
the music community allow
affiliates access to exclusive .
recordings, rasgities, imports,
b——ss,dg and live in%Studio and
acoustic pﬂg!o*mances% 3

ﬁ:li%
SPINsessions
A riveting series of 90-minute
specials withimusic's most =
fasclnatmg personal itiesv .
Each is a candi@, ohé-on-one
interview with one&-‘fmma—-
lifetime perfofmances.
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10 R&R July 19, 1996

JVC, Vertex Music
Restructure Staffs

JVC Music and its year-old Urban
subsidiary, Vertex Music, have re-
structured their key executive posts:

¢ Former JVC
VP/Marketing
Del Costello now
i heads up both la-
bels as GM; VP/
1 A&R & GM
Akira Taguchi
relinquishes his
GM post to focus
on music. Costel-
lo, who served as
Regional VP/
Marketing at CBS Records (now
Seny Music) for 20 years, joined
JVC as a consultant last year.

¢ Dan Davishas replaced Les Sil-
ver as VP/Sales & Distribution for
both labels. Davis began his music
career at Capitol Records, where he
worked in creative services, mer-
chandising, and press relations for
20 years before joining CEMA Dis-
tribution. Immediately prior to
JVC, Davis was the Western Re-
gional Manager for American Gra-
maphone Records.

¢ Jeff Neben fills the newly cre-
ated VP/Artist Development post for
both labels. He previously was Pri-

Costello

Awialg | ' Ag suonensny||

WMTX/Tampa’s “World’s Largest Macarena Dance,” held on July 4 at the
St Peter Pier.

ority Records’ VP/GM/Rock & Al-
ternative.

== ® Former Fu-

ture Groove

Music Promo-
tion owner and
CTI Records Di-
rector/National
Radio Promotion
Dave Kunert re-
places Jeff Lunt
as National Pro-
motion Director
for JVC.

e Vertex National Promotion Di-
rector Eric Tillman welcomes Paul
Perrodin to his department as pro-
motion rep. Perrodin is a former

WHEN IT COMES TO SPORTS, WHO DO YOU
LISTEN TO ALL WEEKEND LONG FOR THE LATEST
UPDATES, SCORES, AND LIVE REPORTS?

KACE/Los Angeles Asst. MD and
Motown staffer.

“These moves address the re-
quirements we face to be a viable
American record company,” Costel-
lo told R&R. “We now have very
capable, experienced people here at
the label.”

Those people soon will have more
product to work, as JVC is set to
launch a second imprint sometime
in the next month. Without reveal-
ing its name, Costello said the label
will be small but full-service, *‘prob-
ably [focusing on] music other than
country that hopefully has pop cross-
over potential.”

G I

D 1 Feeling Stumped;?-'
[ ] e /| Call 847-509-1661
— for the answers.

a) Jay llariotti 9am=-lpm E.T.

b) Bob Berger & Bruce iurray

lpn~7pm E.7,

c) Larry Cotlar eWien
Tpm~12am £ -
JOBULE 4

3 4
(8

EXECUTIVE ACTION

RAB Names Zuroweste Sr. VP/Stations, Midwest

B ob Zuroweste has segued to the RAB as Sr. VP/Stations for
the Midwest region. He most recently was GM of KXKL-FM &
KZDG-FM/Denver.

“Bob is a career radio man and brings with him a wealth of sales and
marketing experience,” commented RAB Exec. VP/Stations Ron Ruth.
“[This] allows him to comprehend the challenges of radio operations and
communicate with station managers and group operators in terms they
understand.”

Zuroweste began his radio career in 1970 at KUDL-FM/Kansas City.
He held the AE posts at crosstown KBEQ-FM and WHB-AM, then re-
tumed to KUDL in 1980 to serve as LSM, GSM, and VP/GM.

Wiggins Appointed A&M SVP/Mktg. & Artist De.

orty Wiggins has joined A&M Records as [
Sr. VP/Marketing & Artist Development. He
was most recently VP of Bill Graham Management.

“Morty has worked with us closely for years and
understands A&M’s strengths and weaknesses,”
said A&M President/CEO Al Cafaro. “We will ben-
efit enormously from his energy. He's the kind of
person | want to spend time with — smart, self-
effacing, philosophical, and all about getting the
job done.”

Wiggins had been with Graham for 13 years. Wiggins

Backer Becomes Head/Marketing Of The Enclave

F ormer Giant Records GM Steve Backer has
been named Head/Marketing for New York-
based EMI label the Enclave.

“We are very excited to have someone with
Steve’s experience in the marketing, video, and pro-
motion arenas to lead our A&R-empowered and ant-
ist-driven marketing efforts,” said label President/ [
CEO Tom Zutaut. “Steve’s proven leadership skilis g
over the last 16 years in breaking new artists are
exactly what the Enclave needs to get started with
our first few releases this fall.”

Backer began his music career in 1980 in the col-
lege department at CBS Records (now Sony Mu-
sic). He was promoted to Director/Coliege Promotion in 1984 and two
years later became National Director/Video Promotion for Epic Records.
From 1988 to 1990, Backer served as Epic’s National Director/Top 40
Promotion; he was promoted to VP/Altemative Music in 1990. Backer
joined Giant (now Revolution) in 1993 as Head/Marketing.

Backer

RLG Resets Nashville Promotion Dept.
L] Turmer VP/Promo, Daniel VP/Strategic Mktg.

The RCA/Nashville Label Group ¢
(RLG) has announced a personnel

Randy Goodman says *“will place
greater resources behind the group’s |
promotion departments and broaden
RLG’s scope and reach in developing |
new avenues for product and artist
development.”

Under the new structure, BNA VP
Dale Turner becomes RLG VP/Pro-
motion and will work withBNA’s and
RCA’s promotion departments. Mov-

Turner

ing into the new RLG promotion department are Greg McCarn and Deb-
bie Schwartz, who most recently served as product managers for RCA
and BNA, respectively, and BNA Administrator Britta Davis. All three

report to Turner.

RCA/Nashville VP Tommy Daniel assumes the newly created RLG VP/
Strategic Marketing post. RCA Administrator Pam Peters joins him in the
department.

Goodman says no additional changes are foreseen. RCA VP/Promotion
Mike Wilson and BNA VP/Promotion Ken Van Durand will continue to
head their respective departments.

Commenting on the changes, Turner told R&R, “I’m happy to be work-
ing again with the RCA artists [and] their management teams and lending
support to both promotion departments’ efforts to superserve radio.”

*“This is the right move at the right time,” Daniel told R&R. “It allows us
to focus our resource strength at the point of greatest return — building our
promotion department and growing new business.”

'3\/ . Operators are | g
| Standing by oo
all of <@
the above

One-On-One Sports Radio Network 847-509-1661
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Over 1,600 radio stations use and rely on the

facts found in MEDIABASE every week!

e Hundreds of music monitors every week!
e National Call-out Research every week!

e Dozens of REAL airplay charts every week!

e Comprehensive positioning breakouts every week!

e Used by more major groups and programmers every week!

Contact your Premiere Radio Networks representative 818.377.5300

AVAILABLE ON A BARTER BASIS
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Phillips Now Mgr./
Programming Ops At
CHR KHTT/Tulsa

Empire Broadcasting System
Director/Programming & Operations
Sean Phillips has accepted the Man-

— ager/Program-
ming Operations
post at CHR/Pop
KHTT/Tulsa, ef-
fective August 9.

KHTT GM Doc
Holliday com-
mented, “We
searched for the
best programmer
in America to lead
KHTT into the 21st
century. When we
couldn’t close him, we tumed to Sean.
His experience and track record, com-
bined with [PD] Carly Rush’s enthu-
siasm and attitude, give KHTT an un-
matched programming team.”

*“The past year and a half work-
ing with [Empire’s] Steve King-
ston, his partner Don Cavaleri,
and the incredible people at WILN
& WTBB/Panama City, FL has
been the best time of my life,”
Phillips told R&R. “I’m really
excited about the opportunity to
work with Doc Holliday, Carly

Phillips

NEWSBREAKERS.

Thompson’s Universal Appeal

Congratulating Richard Thompson (c) following a recent performance at
L.A.’s UniversalAmphitheater are (I-r) Capitol VP/Marketing Denise Skin-
ner and President Gary Gersh.

T.J. = Terry And Jimmy?

R '] el

This year’s T.J. Martell Humanitarian Award gala in New York feted Per-
spective Records co-Chairman Jimmy Jam and Terry Lewis. Industry lu-
minaries on hand included (I-r) Epic VP/Black Music Ron Sweeney, BMI
President/CEO Frances Preston, T.J. Martell's Tony Martell, Motown Chair-
man Clarence Avant, Jam and wife Lisa Harris, and EMI Music Publish-
ing Worldwide Chairman/CEO Martin Bandier.

Rush, consultant Joel Folger, and Phillips’s other programming experi-

UPDATE

Roadrunner Adds Cox As VP & Head/Promotion

R oadrunner Records has appointed Billy Cox [
VP & Head/Promotion. Cox — who had been
Midwest Regional Representative for Island
Records since 1993 — succeeds Marco Navarra,
who shifts to Sr. Director/Top 40 & Crossover.

Sr. VP/GM Jeb Hart — who worked with Cox while
serving as Island’s VP/Marketing — told R&R, “I'm
very pleased to be reunited with Billy. To have the
chance to bring Billy over to Roadrunner was a chance
| really wanted to jump at. Billy will play an integral
part in our future as we look to break our acts in the
coming year and beyond.”

Cox began his industry career as a Sound Ware-
house buyer, then worked in local promotions for
Geffen Records. He was named National AOR Director for Polydor/Los
Angeles in 1990.

Cox

McNeely Named Keystone Communications Pres.

S tephen McNeely has been named President of satellite provider
Keystone Communications. He most recently served as Presi-
dent/CEO of GE Capital's Patrick Media Group.

“Steve brings a new dimension of experience and strength to our manage-
mentteam,” said Chairmar/CEQO David Simmons. “During his years with Patrick
Media, he gained a wide knowledge of the media sector and will bring this
perspective to our business in broadcast transmission services.”

the talented staff at KHTT. Ren-
da Broadcasting is a solid com-
pany with a strong commitment for
achieving success.”

ence includes KHKS/Dallas; WZOK/
Rockford, IL; WTHT/Portland,
ME; WSPK/Poughkeepsie, NY; and
WPRH/Columbia, SC.

McNeely's other experience includes the President/CEQO post of GE
Capital's Auto Resale Services. He also spent 17 years in various mar-
keting, operations, and management posts with Exxon.

Kopelman VP/GM For SFX Raleigh Roster

SFX Broadcasting Classic Rock-Oldies sisters WRDU-FM &
WTRG-FM/Raleigh have tapped Mark Kopelman as VP/GM. He re-
tains those duties at CHR-Classic Rock WDCG-FM & WZZU-FM,
which SFX recently acquired from Prism Radio Partners. Kopelman
replaces Phil Zachary, who moves to SFX’s WHF: S/Washington as
VP/GM (see page 3).

“I am ecstatic to begin working with CEO Mike Ferrel and COO Geoff
Armstrong in what is quickly becoming one of the most outstanding com-
panies in this new age of radio broadcasting,” Kopelman commented. “I
believe the long-term prospects of combining all four stations in this explo-
sive growth market will become much greater than anyone could possibly
imagine.”

Asked about being effective with so many stations and such a large staff,
Kopelman told R&R, “You have to delegate and think [like] a president of
a group. You also have to work with people you can trust. At all four sta-
tions, we have some very good people; I’m not planning on any changes.
Quite frankly, it looks like we’ll have to give people more responsibility
and hire more people.”

Prior to his arrival at WDCG & WZZU a year and a half ago, Kopelman
was GM of KCEE-AM, KNST-AM, KRQQ-FM & KWFM-FM/Tuc-
son. He also served as GSM for WCKW/New Orleans and the former
WROQ/Charlotte and spent seven years at KNIX/Phoenix.

I-800-801-CMBE

The only thing
better is a winning
lottery number!

Miami Crowned
BYE )

Call now for fast response, huge
savings and major market
experience in audio processing,
coverage improvement and digital
equipment. From our basic
retainer plans to customized
turnkey solutions, CMBE can
make your station sound like a
million bucks.

Morgan
Broadcast
Enterprises

Gloria and Emilio Estefan graced Sony Music’s New York headquarters
recently to collect plaques commemorating gold and platinum certifica-
tion of four of her 10 Epic albums. The smiles belong to (I-r) Epic Records
Group Chairman Dave Glew, Glona Estefan, Sony Music Entertainment
President/COO Thomas Mottola, and Emilio Estefan.

And that's as good as winning
the lottery!

Mad Passionate Radio

for the 218t Century
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From their new album: Songs and Music From The Motion Picture She’s The One

m Added Heavy

Sreker 678 Si Billhoard Rock Monitor Debut 26*
FEAKEr b/'s opins As 01 7/16 - 712 Spins _
#1 Most Added Rock Most Added Active Rock
including WNEW, WBAB, WHJY, WMMR including KIS, WKLO, WXTB, WLIR,
KSHE, WWDC, WDVE, KQRS, WKLS, WRCX, KS8JO, KUFO, KQRC, WRIF,
WCCC, KYYS, KDKB...and many more! KLOL, KTX0, WZTA, KEGL, KLBJ

..And many mere!
R&A Rock Detut )

@
Produced by Rick Rubin, Tom Petty and Mike Campbell.

—————AAML2Meicanradiohistarny com .
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ore Than

You buy research to go up in

the ratings. Research by itself,

however, won't help-it’s just
numbers on a page.

It's what you do with the
research that determines
whether you grow. That’s why
its important to work with the
right research company. One

that understands research,

Research —

and more importantly —
understands radio.
Richard Harker has over two
decades of radio programming
and management experience. He
understands research from
your perspective, so you learn
more about your station, your
competitors, and your
listeners. If you want Swers s
to find out how
research can help you grow
and learn more about Harker
Research, call Richard Harker
or Glenda Shrader-Bos.

Harker

Research

Phone: 919.954.8300

Fax: 919.954.8844

WWW-americanradiotistorrcon T IEREE T 3
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¢ STEPHEN MILLER has been pro-
moted to VP of Patterson Broadcast-
ing and will oversee its Honolulu, Fres-
no, and Reno, NV stations. He previ-
ously served as Western Regional
Manager and was co-owner of CenCal
Broadcasting prior to its purchase by
Patterson in January.

® MICHAEL DRISCOLL has been ap-
pointed CFO at Connoisseur Commu-
nications. He most recently served as
CFO of U.S. Radio.

Records

® CHRIS TOBEY
has been named
to the newly creat-
ed VP/Marketing
& New Technolo-
gies post at Wam-
er Music Group.
He was formerly
Sr. VP/Marketing
& New Technolo-
gies for Elektra
1 Entertainment
Group.

De Savia

© TOM DE SAVIA and JOHN KIRK-
PATRICK have become Sr. Director/
A&R and Director/A&R, respectively, at
Elektra Entertainment Group. De Sa-
via was previously Associate VP of
ASCAP; Kirkpatrick most recently
was Associate Manager of Laffitte En-
tertainment Division.

PROS ON
THE LOOSE

Scot Taylor — Afternoons
WMEQ-FM/Eau Claire, Wi (715)
235-2461.

§ S

uteve

® MARC ZIMET is
the new Sr. Direc-
tor/Video Promo-
tion at Arista
Records. He pre-
viously served as
Arista’s Northeast
Marketing Direc-
tor.

® ADAM BLOCK
has been promot-
ed from Director/
Marketing to Sr. Di-
rector/Marketing at
Legacy.

& MITCHELL KRASNOW has been
appointed Sr. VP/A&R of Krasnow
Entertainment. He was most recently
VP/international A&R at Elektra
Records.

Changes

AC: WWSN/Charlotte morning
duo Bob Lacey and Sheri Lynch
have landed their first affiliate —
WCTW (The Cat)/Catskill-King-
ston, NY.

CHR: KSFM/Sacramento APD/
afternoons Billy Burke has depart-
ed the station ... WFHN/New Bed-
ford, MA ups Kevin Matthews to
mornings with Promotion Dir.
Sharon Fogaren ... WJJS/Roanoke-
Lynchburg, VA nighttimer Melissa
Morgan adds MD stripes ... Wendy
Wicks departs Production Dir./mid-
day duties at WLAN/Lancaster, PA
... The new lineup at WHZZ/Lan-
sing, MI has PD Chris Kerr join-
ing APD/MD Woody Houston for
mornings, Scott Adams taking
middays, and John Hammer mov-
ing to afternoon drive ... Mark Me-
dina adds APD/MD stripes at
KHTN/Modesto, CA ... WHWH-

NEWSBREAKERS.

National Radio

® SPORTS BYLINE USA has an-
nounced it will launch “Sports Byline
Spanish,” a three-hour sports talk pro-
gram slated to begin in January 1997.
The first national, Spanish-language
sports talk show will air 10pm-1am ET
via live satellite feed to affiliates; (415)

434-8300.

® VIRGINIA ASSOCIATION OF
BROADCASTERS will hold a pro-
gramming seminar conducted by the
Lund Consultants on August 14 from
9am-5pm at the Holiday Inn Central
in Richmond. Topics to be discussed
include critiquing and hiring talent,
management techniques for program
department heads, and building a
stronger relationship with Sales. Reg-
istration fees are $25 for members,
$50 for non-members; (804) 977-
3716.

Industry

® MUSICAM Express has named
DAVID WATKINS VP/Operations,

AM & WPST-FM/Trenton, NJ
Chief Engineer Anthony Gervasi
has been elevated to Dir./Engineer-
ing ... WITY/Concord, NH is now a
CHR outlet. Kevin Hilley joins for
mornings.

Country: KHEY/El Paso morn-
ing co-host Jordan Lee adds MD
duties ... WGNE/Daytona BeachMD
Ron Jones departs ... Doug Taylor
is new to wakeups at WPKX/Spring-
field, MA ... Michael Stechman
joins WXCL/Peoria, IL for evenings
.. WJOD/Dubuque, 1A shifts Alan
Williams to nights. Garth Gibson
gets overnights ... Paul Kenny is the
new morning host at WKKG-FM/
Columbus, IN.

News/Talk: Dan Terhaar is the
new host of University of Minneso-
ta hockey broadcasts at KSTP/Min-.
neapolis ... Melanie King has de-
parted CJAD/Montreal after 15
years with the station.

Continued on Page 32

¢You,CanThi

Bumper St’ kers, Sm

PATRICK HANAVAN Director/Chan-
nel Sales, LUKE KREINBERG Music
Sales Manager, and JOHN COREY
Regional Manager/Sales. All four pre-
viously served in similar capacities for
Digital Generation Systems.

e BOB LAWRENCE has joined
Thompson Creative as Regional
Sales Manager. He most recently served
in the same capacity at TM Century.

e OTARI SINGAPORE PTE. and
OTARITEE, JAPAN have been grant-
ed exclusive sales and service distri-
bution rights for Arrakis products
throughout most of Southeast Asia.

BirtHs

WMRV/Binghamton, NY Mu-
sic Coordinator Dave Clink, wife
Monica, daughter Rache! Louise,

July 14.
WDSK-AM, WDTL-FM &
WOHT-FMW/Cleveland, MS Pres-

ident/GM Larry Fuss, wife Fenty,
son Ryan Leo, July 14.

Peterson Media Services con-
suttant Al Peterson, wiie Cindy
Tollin, son Adam Theodore, July
13.

NATIONAL
RADIO
FORMAT.

ABC RADIO NETWORKS
Robert Hall » (214) 991-9200

Starstation — Peter Stewart
JiM BRICKMAN Hero's Dream

Hot AC — Robin Jones
JEWEL Who Will Save Your Soul

Classic Rock — Chris Miller

OEF LEPPARD All | Want is Everything
TOM PETTY Walls

AI.TERHATIVE PROGRAMMIIIG
Steve Knoll » (800) 231-2818

Mainstream AC

JIM BRICKMAN Hero's Dream
MARIAH CAREY Forever

T Y S

BROADCAST PROGRAMMING
Walter Powers * (800) 426-9082

Digital AC — J.J. Cook

HARRY CONNICK JR. Hear Me In The Harmony
NATALIE MERCHANT Jealousy

Digital Soft AC — Mike Bettelli
WHITNEY HOUSTON Why Does It Hurt So Bad

Digital AC Mix — Mike Bektelli
WHITNEY HOUSTON Why Does It urt So Bad

Digital Hot AC — J.J. Cook

HOOTIE & THE BLOWFISH Tucker's Town
ROBERT MILES Children

Digital CHR — J.J. Cook

DISHWALLA Counting Blue Cars
MAXI PRIEST {/SHAGGY That Girl

Modern Rock — Leslie Cehan

ASH Goldfinger
FUGEES No Woman, No Cry
GODONESS Goodbye

2 o 5

JONES SATELLITE NETWORKS
Phil Barry * (303) 784-8700

Soft Hits — Rick Brady
WHITNEY HOUSTON Why Does It Hurt So Bad

Adult Hit Radio — J.J. M=Kay

OONNA LEWIS | Love You Always Forever
ROBERT MILES Children

% SRR A

WESTWOOD ONE NETWORKS
Bob McKNeill » (805) 294-9000

Bright AC — Bill Michaels
JEWEL Who Will Save Your Soul

Soft AC — Andy Fuller
MARIAH CAREY Forever

Adult Rock & Roll — Andy Fuller
TOM PETTY Walls
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MANAGEMENT

Radio & Research: A Call For Balance | DATELINE |

H ave we absolutely taken leave of our senses? Radio
stations are being tossed about on a sea of research,
and no one will let the captain act upon his instincts and
experience. What the heck is happening here? We’re re-
searching everything down to a gnat’s nose! Then we won-
der where the creativity is. Why does everything sound
the same, generic, sterile? Why doesn’t it “feel” right?

Are people still entering the ra-
dio business with a passion for
people, for communicating, for
relating, for performing, for touch-
ing the heart and soul, for express-
ing feelings?

Sure we need our techies — our
objective types — to uncover that
valuable research that provides in-
formation we can use as guide-
lines, as retrospectives, etc.

We are certainly aware of the old
adage “if you don’t learn from his-
tory, you’re bound to repeat it.” But
I’m afraid we’ve made “research”
our deity, worshipping every new
little nuance introduced. We almost
dare our creative people to be cre-
ative, instinctive, spontaneous,
emotional, passionate, subjective,
entertaining!

One recent wrinkle researches
programming elements — includ-
ing songs — by continuous mea-
surement of a battery of a listen-
er’s physical responses as he or she
listens to these elements. Then you
see a printout of something akin
to an electrocardiogram.

Research Vs. Reality

I'm sorry. This is a little too
weird for me. That same person
could be in a different mood to-
morrow and react in a totally dif-
ferent way. These aren’t lab rats
that don’t know they’re being
“tested.” These are thinking hu-
man beings who are affected by the
artifical laboratory setting.

Am [ willing to throw out what
I’ve learned about programming in

66
Research is invaluable
— but it must not
supplant human
instinct, intuition,
and creativity.

real-life situations over the years
to accommodate this kind of “re-
search”? This is not real life! And
radio must deal with real life.
Some years ago [ witnessed a
band that was having difficulty
getting its records played on “the
stations that count” — even though
the band was fairly successful.
They were frustrated and decided
to do some research to come up
with the perfect record for radio.
They looked at all the reasons
they heard about their previous
records not making it — too long,
too hard, too young, not in the tar-
get demo’s preference, etc. They
queried PDs on what the perfect
record would be for them. The
band took all this “research,” went
into the studio, and cut the perfect

record for radio.

Guess what — they got adds
aplenty! And guess what — the
record was a stiff! It was techni-
cally perfect — but there was no
“soul”; it was sterile. Is our obses-
sion with “research” sterilizing
contemporary music-radio pro-
gramming?

David E. Parnigoni's

BROADCAST HOUSE

Selling
Products

& Services
to Broadcasters
Known by the

Companies
We Keep

Email: bhouse@netrail.net

Jingles. Production music. Customized vans. Remote sets. Creative services.
Program consulting. Technical consulting. Copy service. Publications. Advertising
specialty products. Clothing. Sales training. Long distance telephone service ...
practically everything you need for the operation of your station except equipment.

(703) 319-3820
F(703) 319-3822

Tee Shirt
Special

* American Made

* 100% Cotton

* 2-3 color imprint

* Delivery/tax extra

* No other charges

* Minimum order: 250

Offer good to 8/15/96

$4.95 ea.
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By Betly Breneman

Castrated By Research?

Research companies abound,
and by all indications they’re do-
ing very well. The highly compet-
itive marketplace for radio and the
need to find and own a niche drives
the quest for more and more re-
search. There are big bucks at
stake. And I’m not here to take
anything away from them or from
the value of research at all. I just
happen to think radio in general,
and music radio specifically, has
allowed itself to be castrated in the
name of “research.”

I recently spoke with a program-
mer who frequently fine-tunes his
programming to better serve the
target audience. The station has
had incredibly consistent success
(Arbitron increases) over the past
four quarters. When I asked upon
what research the station based its
changes, he almost apologetically
said, “None. We really can’t afford
all that research. We basically use
our knowledge of the market and
our gut.”

What? That’s unheard of. You
can’t do that. You’ve got to get
these auditorium tests, listener pro-
file analyses, skin tests, hook tests,
ear tests, whatever tests. You’ve got
to have some research to justify
what you’re doing! How can you
possibly just make decisions intu-
itively?

I don’t mean to sound anti-re-
search. ’'m not. After all, the
whole concept of the Top 40 radio
format was born out of “research-
ing” what people were buying at
record stores and playing on juke-
boxes. I'm very much a fan of re-
search. But have we abandoned
ourselves to it? Are we afraid to
do anything without it?

There are radio stations that
have spent mega-bucks with re-
search companies to determine a
programming “hole” in a market
when the hole is as obvious as
the proverbial nose-on-your-
face. I know a bunch of radio pro-
grammers — and probably an
equal amount of record promo-
tion people — who could spend
some time in the market and tell
you almost instantly what the
programming “hole” is just by
listening and observing.

Art Vs. Science

We need a balance of art and
science. Research is invaluable —
but it must not supplant human in-
stinct, and creativity. Research
should light the way — not be the
way. Even famous author and re-
search fan Jack Trout (the guy
who wrote “The New Position-
ing”) says you have to be careful
with research, it can confuse you
if you’re not.

This is no call to throw out the
research. On the contrary, it’s a call
to restore balance — to recognize
and respect the subjective, intuitive
quality of the programming equa-

* June 26 (through September
18) — Summer Arbitron.

* August 8-10 — Talentmasters
Moming Show Boot Camp. Westin
Canal Place Hotel, New Orleans;
(770) 926-7573.

* August 16-17 — O'Day/Or-
kin’s Intemational Radio Creative &
Voiceover Summit. Bel-Air Summit
Hotel, Los Angeles; (310) 476-8111.

* August 22-25 — Jack The
Rapper Convention & Expo. Geor-
gia Intemational Convention Center
and Sheraton Gateway Hotel, Atlan-
ta; (407) 290-2289.

* September 4 — MTV Video
Awards. Radio City Music Hall, New
York.

* September 9 (through De-
cember 11) — Fall Arbitron.

* September 10-14 — 20th An-
nual NABOB Fall Broadcast Man-
agement Conference. Sheraton
Washington Hotel, Washington, DC;
(202) 463-8970.

* September 17-19 — Intemet
Business Strategies For Radio. Em-
bassy Suites Hotel, Chicago; (800)
420-2145 or http://iwww.igpc.conv/
radio.htm

* October 2 — CMA Awards.
Grand Ole Opry, Nashvilie.

* October 4-6 — '96 Women In
Communications Conference. Red
Lion Jantzen Beach Hotel, Portland,
OR; (703) 359-9000.

* October 9-12 — NAB Radio
Show. Los Angeles Convention
Center; (202) 429-5420.

* October 9-12 — RTNDA 51st
Intemational Conference & Exhibi-
tion. Los Angeles Convention Cen-
ter; (202) 659-6510.

* October 12 — NAB Marconi
Radio Awards Dinner & Show. Wes-
tin Bonaventure, Los Angeles; (202)
429-5350.

* October 23-26 — RAP
SHEETs Working Towards A Uni-
fied Hip Hop Nation [Il. Site TBA, Los
Angeles; (213) 634-3528.

* October 27 — 96 Radio Hall
of Fame Induction Ceremony & Din-
ner. Radio Hall of Fame, Chicago;
(800) 860-9559.

* October 30 — John Bayliss
Foundation Roast. Waldorf Hotel,
New York; (408) 624-1536.

* November 2-5 — RAB Board
Meeting. Ritz-Cariton, Dearbom, MI;
(214) 753-6750.

AT

* February 3 — Deadline for
NAB Crystal Radio Award Entries;
(202) 775-3510.

* February 6-9 — RAB'97 Mkig.
Leadership Conference & Exec.
Symposium. Marriott Marquis, At-
lanta; (800) 722-7355.

* March 5-8 — 28th Country
Radio Seminar. Opryland Hotel,
Nashville; (615) 327-4487.

* April 4-7 — Broadcast Educa-
tion Assn. 42nd Annual Convention
“Reinventing Electronic Media: Mul-
timedia in the New Millennium.” Las
Vegas Convention Center; (202)
429-5354.

¢ April 5-10 — NAB '97. Las
Vegas Convention Center; (202)
775-4970.

* April 5-10 — NAB Multimedia
World. Las Vegas Convention Cen-
ter; (202) 775-4970.

tion as well as the objective, quan-
titative part.

I find a correlation with what
psychologists tell us is almost epi-
demic in society today — the need
to place blame, the need to disavow
personal responsibility (you know,
the people who blame society, their
parents, their teachers, their
church, their whatever for their
own actions) — and the research
“explosion.”

I believe we’ve taken this con-
cept into radio programming. We
use research to determine and jus-
tify everything we do, so we can
blame research when it doesn’t
work out. God forbid we should
make decisions based on our ex-
perience and gut, and accept the
responsibility.

Music radio is especially vulner-
able because music is of the emo-
tions, and it feels as if music radio
programmers are handcuffed by
“research.” Are today’s well-qual-
ified programmers allowed to play
a record because they think it’s a
great record, it suits their audienc-

—— VYW, americanTaaioimS oo

es, it’ll add value to the on-air
structures they’re building, it’s ex-
citing, it’s beautiful, it’s touching,
it's relevant, the artist is important
to their audiences?

Or must the decision be put off
and based on the “research™? Or
... on what promotion comes with
it? (But that’s a subject for another
day.)

I love radio! Peace.

Betty Brene-
man is pub-
lisher of the
Breneman
Review and
principal in
Breneman
Radio Ser-
vices. She
was the Na-
tional Music
Director for
the RKO Ra-
dio Group and Drake-Chenault
Consultants during their suc-
cessful reigns. She can be
reached at (818) 248-3162.
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The Beaf of New York

Thanks to everyone for helping us along the way, including the many other
family and frlends who hid from our cameras.
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Position Yourself As Well As Your Station

Marketing courses have become increasingly popular at
many of our major universities. For the most part,
“marketing” is nothing more than the effective positioning
of a product or service. Stores are filled with books and tapes
that deal with the positioning of products, complete with case
studies, rules for success, and step-by-step advice.

When radio salespeople hear
the word “positioning,” our first
tendency may be to think about
how we sell our station or prod-
uct. At Sentry Radio Sales we
spend a lot of time and effort fo-
cusing on pre-selling and posi-
tioning our client stations to the
national buying community. If
you sell locally, you probably do
the same thing for your clients.

Taken on this level, the term
“positioning” can sound imper-
sonal — representing a cold-
hearted, calculated selling of a
concept or product. Rarely will
people think of positioning as it
pertains to themselves, their im-
age and reputation among busi-
ness associates and personal
friends. However, every one of
us has already been positioned
— both personally and profes-
sionally — in much the same
manner as a consumer product.

Any brand manager would tell
you that in order to improve a
product’s market position, it’s
important to understand its per-
ception among customers. The
same is true when that product
is ourselves. How many of us
ever attempt to enhance our own
personal image, using the same
tactics that we’ ve learned though
school, books, seminars, and ex-
perience? Even if we do, are we
conscious of what methods we
used? Did we plan it out, like the
way we plan our station pitches?

Often a consumer will
overlook foibles
or inadequacies of a
product if they
are sold on the
salesperson and what
that salesperson
stands for.
193

In reality, we need to position
ourselves as much as — if not
more than — our product, com-
pany, or radio station. People
need to buy from those they trust,
respect, or need. Often a consum-
er will overlook foibles or inad-
equacies of a product if they are
sold on the salesperson and what
that salesperson stands for.

Strengths & Weaknesses

To effectively position a prod-
uct, one must become intimately
familiar with it, knowing its
strengths and weaknesses. It’s
usually easy for our staffs to
identify the weaknesses of what
we sell; our prospective custom-
ers readily offer these observa-
tions. We spend much of our time
developing aproaches to empha-
size our station’s strengths and
sell around our perceived short-
comings.

* Tim McCarthy has been promot-
ed to Dir/Sales at WABC & WPLJ/
NY. He had most recently served as
LSM of WABC and NSM of 'PL.J.

* Diane Sanfilippo has joined
WJJZ-FM/Philadelphia as NSM.
She was formerly NSM of cross-
town WIOQ (Q102).

* Nathan Gilbert has joined
KNBR/SF as Sr. AE. He exits a sim-
ilar post at crosstown KYLD.

* Jeff Wine is the new LSM at
KKFR (Power 92)/Phoenix. He
most recently served as SM at
crosstown KZON-FM.

e Leslie Scheinman has been
elevated from LSM to GSM at
Chancellor's KEEY-FM/Minneap-
olis. At sister KFAN-AM, Steve
Woodbury also becomes GSM.

* Keith Corsohas become Dir/
Mktg. & Promotions for Radio Cen-
ter's WBBW-AM, WRTK-AM,

Salespeople On The Move

WBBG-FM & WHOT-FM/Young-
stown-Warren. Additionally, Brian
Price becomes Continuity Spe-
cialist for Radio Center, and Steve
Crisafi and Beth Szabo are
namedAEs for
WBBG.

* Johanna
Fallert has
joined Radio
Terrace's
WLNA-AM &
WHUD-FM/
Peekskill-
Newburgh,
NY as Vendor
Dir. She was
formerly Sales
Associate with
Gestetner Corp.

* Mary Butler and Nicole Cun-
ningham have become SM/Katz
Radio and SM/KRG Urban Di-
mensions, respectively. In related
news, Matthew Hanlonis now SM/
Sentry Radio. All three will be
based in New York.

Fallert

By Bob McCurdy

It’s a lot harder for us to do this
with ourselves, but it is no less
important. There’s no one who
knows you better than you, so
honest and frequent reflection is
probably a good first step:

This is a lot harder than it
might seem. As salespeople we
have big egos, and over the years
we have learned to filter out the
criticisms we might hear about
ourselves, only remembering the
positives. This is only natural; we
all use these defense mechanisms
to maintain a strong self-image,
helping us to overcome the in-
evitable rejection that salespeo-
ple must continually face.

Sometimes it seems that we
know more about other people
than we know about ourselves.
How many of us have ever tak-
en the time to actually consider
— even write down — what we
stand for professionally? It’s easy
to occasionally think about these
things; it’s a lot harder to really
take the time to sort through our
values and beliefs and then put
them on paper.

Think of how powerful it
would be for us to finally and de-
finitively understand what we
stand for, personally and profes-
sionally. Not only would we be-
come more effective performers,
but this could also have a dramat-
ic, positive impact on our person-
al lives as well.

Create A Vision &
Value Statement

One of our station clients,
Bonneville, has distributed a
compelling corporate vision and
value statement to all employees
that’s wallet-sized and carried by
everyone. It serves almost as a
corporate compass to keep ev-
eryone focused when the going
gets tough. If the existence of
value and mission statements
benefits a corporation, they
should benefit us individually,
too.

Let’s take this a step further.
When we truly understand
what’s important to us personal-
ly and professionally, it’s time to
communicate this to our buyers
and retailers. Something in writ-
ing lasts for a long time; if it’s
distributed to the people we deal
with, it’1l last even longer. When
it’s in writing and has been com-
municated to our clients, it be-
comes very difficult to ignore.

When we take a stand and
“walk our talk,” we’ve begun the
process of “positioning” our-
selves. Positioning is a verb that
requires action, effort, and vigi-
lance.

As marketers or brand manag-
ers of ourselves, through the ex-
ecution of the above, we’ve
come to really understand, appre-
ciate, and know our “product.”

* The Knowledge hook.
* The Creative hook.
* The Relationship hook.

sellers master at least one.

me the most?

Three Positioning Hooks For Sales

n the marketing world, different products and services own

different hills or niches. The same concept holds true in
sales. As salespeople, we compete against others in our
profession, all pursuing the same goal. Each of us works to
find our own niche, not only against our competitors, but
also within our own company.

At Sentry Radio Sales, we talk about great sellers having a “hook” —

something to hang their reputation on for each of their clients. In sales
there are three hooks that one could own:

While few people can be equally proficient at all three hooks, all great

Take This Test

Take a look at your business relationships and ask yourself these ques-
tions. Would my customer call me first for facts? For input? Do they trust

The answers will tell you if you're positioned for that customer as the
person with information (knowledge), ideas (creative), or empathy (rela-
tionship). There’s a good chance you're a resource in at least one area
for your biggest clients. If you've had limited success with a specific ac-
count, you probably don’t own a clear-cut hook.

While everyone needs atleast one hook, great sellers realize that mas-
tering just one may not be enough. While one positioning style may be
more comfortable, you'll need to compete with others who offer different
strengths and advantages to your clients.

As a selier, you'il also need to position yourself differentiy, depending
on what's important to the buyer/retailer, the kind of person he or she is,
or the relationships that he or she has with your competitors. Pushing
numbers to a relationship-driven customer, or creative ideas to a bottom-
line, numbers-oriented person, will result in lost $$$. If your competitor
owns the relationship hook, you may want to position yourself as the
information resource to wiggle yourself into the inner circle.

We’ ve also conducted the equiv-
alent of a focus group by reflect-
ing and getting objective feed-
back from others. Lastly, we’ve
finalized our labeling via our
values and commitments state-
ments.

Marketing Yourself

The next part of the self-posi-
tioning process is the marketing
of yourself to your clients. Just
as people utilize products to ful-
fill different needs or preferenc-
es, buyers and retailers are look-
ing for different things from their
sales reps. One client might val-
ue service more than knowledge
or creativity; another less-expe-
rienced customer might be look-
ing for the knowledge that the
reps bring to the table. (The box
in the upper right summarizes the
three positioning hooks a salep-
erson might use to become a sus-
taining resource to each client.)

Just as products don’t compete
in a vacuum, neither do we. The
best brand managers know the
strengths and weaknesses of their
competitive products. Effective
salespeople recognize that the
buyer is not only buying a sta-
tion; they’re buying the salesper-
son. This personal part of the
equation is often the most impor-
tant part of the sales process.

A basic tenet of marketing is
to never attack a product leader
head-on. Flanking is often sug-
gested. If a competitive seller is
the preferred rep of a buyer/re-
tailer, study their strengths and

flank their weaknesses. If they
enjoy a strong relationship with
the buyer, you might want to
position yourself as the knowl-
edge resource or a great source
of ideas. Once you’ve been able
to inch up the buyer’s ladder of
reps by becoming his or her ser-
vice or idea guru, you can then
make the move to usurp the pre-
ferred rep’s knowledge rung.
Virtually everything that ap-
plies to the effective positioning
of a product applies to the effec-
tive positioning of a salesperson.
In this age of consolidation and
deregulation it makes more sense
than ever to be positioned prop-
erly. We tend to admire people
who stand for something, how
come right out and state who
they are and what you can ex-
pect. It takes courage to make
that kind of commitment. It takes
discipline to live up to these
goals once you commit to them.

Bob Mc- |
Curdy is
President of
Sentry Ra-
dio Sales.
He can be
reached at
(212) 632-
9722.
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) The fastest music test software

available for radio — period.

» Do simple sorts or advanced
complex cross-tabs FAST.

» Sort over 1,000 songs FAST.

» Music test data can be
interactive with Selector®.

» Windows® 3.x/Windows®
NT/95 compatible.
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IT Search
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Create hours of special local

programming with a mouse click

Help Wizards guide you
through the software
step-by-step.

Design your own tabs that are
saved automatically every time.

Create instant lists of songs by
category, tempo, era, cart #, and
hundreds of other combinations.

Cisate Crosstab Wizard -

Welcome to the Crosstab Wizard! The first step in creating or editing & crossteb
~ istoseectone ofthe 10 available slots below and neming it ;

Standard Demos
Positrve Passion
Negetive Passion
Smash Hits

Get Cit The Air
Polanzed Tunes

[No Crosstab Denned]

[No Crosstab Defined]
No Crosstak: Deime.

Crosstab Name:

e

%ﬁ: Crosstab Detined] J :

When you have selected a slot and named it, click Nex! to continue...

The Eagle Group

Research Strategies for Radios.

Call now for your free demo disk 303.980.1888

HIT Search® is a registered trademark of The Eagle Research Group, Inc. Windows® is a registered trademark of Microsoft Corporation. Selector® is a registered trademark of Radio Computing Services, Inc.
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MARKETING & PROMOTION

WNVZ/Norfolk: Thinking Big At Little Cost

By Scott Slaven, PROMAX International

he new film *“The Nutty Professor” — featuring Eddie

Murphy in his “biggest” role yet — inspired an over-
sized promotion at WNVZ-FM (Z104)/Norfolk. In order
to score tickets to a special advance screening of the film,
Z104 listeners had to participate in a wacky workout with
the station’s morning air personality, who was wearing a
Murphy-esque fat suit. Moviegoers didn’t have to be in tip-
top physical condition — the most taxing event involved

lifting a fork.
Doggy Style

KISS-FM/San Antonio cele-
brated the dog days of summer
by hosting the first annual “Dog
Leg Golf Classic.” The charity
tournament benefited Adoption
Day at the Animal Defense
League of San Antonio, the larg-
est “no-kill” animal shelter in
Texas.

Listeners who participated
played 18 holes of golf with lo-
cal TV personalities and the ulti-
mate summer vacation rock icon,
Alice “School’s Out” Cooper.
The animal-loving players took
part in a raffle and silent auction
to help raise funds for the animal
shelter. Cooper himself bagged a
35-inch color TV and a limited
edition NBA All-Star jacket by
being the highest bidder in the
silent auction.

Mow Money

To celebrate Father's Day last
month, WMMK-FM/Ft. Walton

Pro:Motions

* Therese Campenelliis the
new Promotions Dir. at KTCL/
Denver.

* Karen Ann McCarthy seg-
ues to WHYN-FM/Springfield,
MA from crosstown WMAS-FM
as Promotions Dir.

* Kelly Gaskill is appointed
Promotions Dir. at KRNO/
Reno, NV.

* Roger Wiggs has become
Dir./Advertising & Marketing for
Kelly Communications’
WOAM-AM, WKZW-FM &
WXCL-FM/Peoria, IL & WIHN-
FM/Bloomington-Normal, IL.
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Beach, FL. hosted the “Father
Mows Best Grand Prix’” in which
14 fathers were nominated over
the air and competed by pushing
a lawnmower through a subur-
ban-hell obstacle course.

Along the way, the dueling
dads had to hammer nails, down
hot wings, chug root beer, shoot
a basket, change a diaper, and
cross the finish line carrying their
child piggy-back.

Not Just Talk

Talk KABC/Los Angeles is
doing more than just talking
about the rash of church burnings
in the south. The station is join-
ing forces with the National
Council of Churches to raise
money to help rebuild the 57 Af-

rican-American and interracial
churches that have been burned
or vandalized in hate crimes to
date. KABC’s aim is to help the
Council raise at least $1 million.

Hot Fun In The
Summertime

It’s summertime and the livin’
is easy at KMXR-FM (93.9)/
Corpus Christi, TX. The station
is celebrating “93 Days Of Sum-
mer” with a series of special
events, kicking off with a July 4
fete in which 93 listeners and
their guests were invited to a lis-
tener appreciation party on the
rooftop pool deck of a local
Sheraton hotel.

Later this month, the station’s
“Work Escape Weekend Geta-
ways” will take listeners to Sea
World, Six Flags Fiesta Texas,
and Alamo City — among other
Texas getaway destinations.

However, the big event will be
the “Summer Scavenger Hunt” in
which 10 callers will join the sta-
tion at a mall and follow cue
cards to different shopping cen-
ters until the contestants have
collected all the game pieces.
Participants will have 93 minutes
to complete the mission; the first
to finish will collect the grand
prize. San Antonio traffic cops
are probably looking forward to
surpassing their monthly ticket
quotas as frantic listeners floor
it from mall to mall.

keting & promotion professionals.

radio industry.

Share Your Marketing Plan!

We hope you'll take part in the industry’s newest weekly forum for mar-

* Just what did it take to pull off that remote?

* How much time went into that station concert?

* Who chose the colors for that outdoor campaign?

* Why did you use film — or video — for those TV spots?

R&R invites you to share your stories about any of the above topics —
or just about anything marketing- or promotion-related — with our read-
ers. Your comments will contribute to an ongoing forum designed to at-
tract attention to the importance of strong marketing and promotion in the

Please send your ideas, releases, and photographs to Scott Slaven,
Director of Communications, PROMAX international, 2029 Century Park
East, Suite 555, Los Angeles, CA 90067.

August Promotional Opportunities

—_ —E

l Month-Long
Opportunities

* National Foot Health Month: To
educate people on the importance
of taking care of their feet. More
info: Dr. ScholP’s (312) 856-8826.

* Intemational Clown Month: To
call public attention to the charita-
ble activities of clowns and the
wholesome entertainment they pro-
vide. More info: Clowns Of Ameri-
ca, Box 306, Two Harbors, MN
55616.

* National Catfish Month: To in-
crease awareness of genuine farm-
raised catfish. More info: Catfish
Lovers, 666 Third Ave., Second
Floor, New York, NY 10017.

* National Water Quality Month:
To increase awareness of water as
a precious resource and the impor-
tance of water as a precious re-
source. More info: Culligan Intema-
tional (708) 205-6000.

* Romance Awareness Month:
To educate couples about how ro-
mance can improve their relation-
ship. Sponsor: Celebrate Ro-
mance, 5199 East Pacific Coast
Highway, Suite 303A, Long Beach,
CA 90804.

Special Days & Weeks |

August 1 — National Night Out:
Designed to heighten crime pre-
vention awareness and to pro-
mote police-community partner-
ships. More info: (610) 649-7055.

August 59 — National Certified
Registered Nurse Anesthetist
Week: To provide recognition for
the nation’s certified registered
nurses who administer more
than 65% of all the anesthesia
inthe U.S. each year. More info:
Betty Stuffers, 222 S. Prospect,
Park Ridge, IL 60068.

August 5 — National Mustard Day:
Mustard lovers alt across the na-
tion pay tribute to the king of con-
diments all day long. More info:
(608) 437-3986.

August 6 —American Family Day:
Observed on the first Sunday in
August.

August 7 (11:23am) — Halfway
point of Summer. Only 46 days,
19 hours, and 49 minutes to go.

By Irwin Pollack

August 11 — Presidential Joke
Day: A day to recall presidential
jokes. Origin: While preparing for
a radio broadcast on August 11,
1984, President Reagan, instead
of saying, “One, two, three ... "
said, “My fellowAmericans, | am
pleased to tell you today | have
signed legislation which outlaws
Russia forever. We begin bomb-
ing in five minutes ..." The state-
ment was picked up by five TV
cameras and microphones.

August 12 — Middie Children’s
Day: To salute the middle-bom
children whose youthful activities
were limited due to their always
being “too young” or “too oid.” To-
day, they're just right. More info:
Mid-Kid Co., 402 Oak Ave., Se-
bring, FL 33870.

August 12-19 — Don't Wait ... Cei-
ebrate Week! To encourage fre-
quent festivities acknowledging
small, but significant, accom-
plishments such as team wins,
good grades, etc. Sponsor: Cel-
ebration Creations (612) 879-
4592.

August 13 — Intemational Left-
handers Day: To recognize the
needs and frustrations of left-
handers and celebrate the good
lite of left-handedness. Sponsor:
Left-handers Intemational (913)
234-2177.

August 18 — Bad Poetry Day: Af-
ter all the “good” poetry you were
forced to study in school, here’s
the chance for payback. Invite
some friends over, compose
some really rotten verses, and
send it to your old high school
teacher. More info: (717) 274-
8451.

August 19-23: Weird Contest
Week: The objective here is to
stage a weird contest every day
of the week. Examples: Artistic
pie eating, salt water taffy sculpt-
ing, wet T-shirt throwing, etc.
Sponsors: The City of Ocean
City, TastyKake Baking Co.,
Shriver’s Saltwater Taffy.

August 26 — Make Your Own Luck
Day: Aday to take affirmative ac-
tions in your own life to direct
events and take control of your
destiny for a happier, more pro-
ductive life by creating your own
luck. More info: (214) 252-9026.
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[ts a whole new game.

Wouldn't you know it, just when you were getting used to LMAs
and duopolies, the rules of the game have changed again.

So now how do you win?

Well, we've been around the board a few times ourselves —
1demlfymg popular programming to fill desirable niches no one

else had noticed, grouping several stations together with formats
that dominate their market, helping our clients succeed.

We think that finding the right answers in this new radio game
is a function of asking the right questions. And that’s exactly
what we do: we identify formats that are prime for development,
and then help you develop the strategic blueprints to build
them...all of them.

If you're interested in cornering your market, please call Mike
Henderson, our Director of Sales. We promise that when you
pass GO with Paragon, you'll pick up a lot more than $200.

* Perceptual Studies # Auditorium Format Analyses ® Auditorium Music Tests ¢ Tracking Studies # Focus Groups

(303) 922-5600
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SHOW PREP

SCENE

‘Spin’ Sports Four Kiss Covers!

The August issue of Spin fea-
tures four different covers —
one for each member of Kiss. in-
side, bassist Gene Simmons ex-
plains his motivation: “If the gen-
tiles of the world are willing to wor-
ship a Jew, |- want them to worship
me, too. | figure, what the fuck
does Christ have that | don't have?
I'm much better looking, and I
won't keep changing my mind —
first he dies, then he comes back,
then he goes away again. It's a
perfect Jewish scenario.”

Girls, Girls, Girls

Cassandra Wilson, Cher, and
Lisa Marie Presley make Es-
quire’s latest “Women We Love”
list; Yoko Ono makes the ‘zine's
“Women We Don't Love” list. Es-
quire also bestows one-line raves
about Jewel, Emmylou Harris,
Aimee Mann, Joan Osborne,
Joan Jett, and Ani DiFranco,
and takes shots at Alanis Moris-
sette, Lisa Loeb, Tori Amos,
Polly Jean Harvey, Celine Dion,
and Madonna.

When Brandy couldn't find
anything on the posh Chicago ltal-
ian eatery’s menu that appealed
to her teenage taste buds, host
Quincy Jones sent a waiter to a
nearby coffee shop for the pan-
cakes and sausage she wanted
(Star).

Mariah Carey's spending of
$100,000 so 500 disadvantaged
youngsters could whoop it up in an
upstate NY amusement park for
one day merits a page in the Star.

Cher is giving Demi Moore sing-
ing lessons (National Enquiren.

Vanessa Williams doesn’t
make a decision without consult-
ing her $150 per hour psychic first
(National Enquirer).

Lisa Marie Presley has signed
amodeling contract with Italian de-
signer Versace for TV and maga-
zine ads (Globe).

“l love champagne. | love it so
much that | collect glasses and |
need a special glass. When a
glass looks like that [wrinkles her
nose at the smudged specimen)],
I'm ready for another one” — Elle
cover star Tina Turner crystalizes
her thoughts.

Love & Happiness

After singing at the summer
Olympics, Celine Dion plans to
sail to the South Pacific with her
manager/hubby and concentrate
on raising a family (Globe).

Country stars Faith Hill and
Tim McGraw are planning a fall

wedding (Globe).

While Madonna and her pet chi-
huahua flew first class from NYC
to L.A., boytoy/father of her child-
to-be Carlos Leon flew coach
(Globe).

Valerie Bertinelli found hubby
Eddie Van Halen partying with
newly reinstituted Van Halen jead
singer David Lee Roth and some
“big-haired blondes in pink bikinis”
and promptly packed her bags
(Star).

Jon Bon Jovi's marriage is on
the rocks; he’s moved out and re-
sumed dating his onetime galpal,
actress Diane Lane (Star).

The National Enquirer says the
real reason Janet Jackson has
packed on 30 extra pounds is be-
cause longtime live-in lover Rene
Elizondo has been cheating on her
in drug rehab.

It’s A Festival!

“I's such a beautiful thing to
happen every year. Is it every
year or every other year?” —
Little Richard answers Enter-
tainment Weekly’'s “10 Stupid
Questions” about the Olympics.

“People have called us hippie
music and all of that, and we've had
to live with it because the kind of
music we play is older than us and
it's going to go on after us. It's
something that's real. Lollapalooza
deals very much with what is popu-
lar. The music we play will always
be in and out of vogue” — Blues
Traveler frontman John Popper
explains appeal of the H.O.R.D.E.
tour (Time).

“That guy [Perry Farrell] was
negotiating for a percentage of
parking; it's not like he's just some
sort of New Age guru” — Sound-
garden vocalist Chris Cornell re-
acts to the Lollapalooza co-
founder’s plans to hold a new ENIT
Festival (Entertainment Weekly).

Famous Last Words

“Most heavy metal songs are
about chasing girls, getting high, or
eating decayed flesh” — Pat
Boone, who's about to record his
own “In A Metal Mood” album, on
the slight difficulty with lyrical con-
tent (People).

For the final word on Smash-
ing Pumpkins tour keyboardist
Jonathan Melvoin's untimely O.D,
Newsweek quotes Dickies guitar-
ist Stan Lee, in whose band Mel-
voin toiled from 1990-94, thusly,
“We called him Mr. Perfect. He was
well cultured, he knew what kind of
wine to drink with what fish.”

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

MUSIC & MOVIES

CURRENT

* PHENOMENON (Reprise)

Single: Change The World/Eric Clapton

Other Featured Artists: Bryan Ferry, Jewel, Peter Gabriel
* THE NUTTY PROFESSOR (Def Jam/RAL/Mercury)

Singles: Touch Me Tease Me/Case f/Foxxy Brown

| Like/Montell Jordan

Ain’t No Nigga/Jay Z f/Foxxy Brown (Roc-A-Felia/Priority)

Come Around/Dos Of Soul

Other Featured Artists: Warren G, Monica, Def Squad
* THE HUNCHBACK OF NOTRE DAME (Walt Disney)
Singles: Someday/All-4-One (Hollywood/Watt Disney)
God Bless The Outcasts/Bette Midler

*ERASER

Single: Where Do We Go From Here/Vanessa Williams (Mercury)

* TWISTER (Warner Sunset/WB)

Single: Long Way Down/Goo Goo Dolls (Metal Blade/WB)

Other Featured Artists: Shania Twain, Mark Knopler, Tori Amos
* MISSION: IMPOSSIBLE (Mother/Island)

Featured Artists: Pulp, Salt, Cranberries

* THE CABLE GUY (Work/CRG)

Single: Standing Outside .../Primitive Radio Gods
Other Featured Artists: Cypress Hill, Porno For Pyros, Silverchair

* EDDIE (Island/Hollywood)

Single: All The Way Live/Coolio (Tommy Boy/Island)
Other Featured Artists: J’son, Jodeci, House Of Pain

COMING

* KAZAAM (Perspective/A&M)

Singles: Wishes/Nathan Morris

I'll Make Your Dreams Come True/Subway
Other Featured Artists: Barrio Boyzz, Inmature f/Quindon

* FLED (Rowdy/Arista)

Featured Artists: Goodie Mob, Tony Rich Project, Joi

* TRAINSPOTTING (EMV/Capitol)

Featured Artists: 1ggy Pop, Blur, Elastica

* KINGPIN (A&M)

Single: But Anyway/Blues Traveler

Other Featured Artists: Goldfinger, Freedy Johnston

* PINOCCHIO

Single: Kiss Lonely Goodbye/Stevie Wonder (London)
* THE CROW: CITY OF ANGELS (Hollywood)

Singles: Gold Dust Woman/Hole

Jurassitol/Filter

Other Featured Artists: Bush, Korn, PJ Harvey

*TIN CUP

Single: This Could Take All Nigh’Amanda Marshall (Epic Soundtrax)
* ESCAPE FROM L.A. (Lava/Atiantic)
Featured Antists. Stabbing Westward, Butthole Surfers, CIV

CYBERSPACE

Hot new music-related World
Wide Web sites, cool cyber-
chats, and other points of inter-
estalong the information super-
highway.

‘Net Chats

Log on to America Online
Monday night (7/22) and you'li
get goo all over your screen.
Goo Goo Dolls, that is — the
band guests on Cyber-Talk
(keyword: WARNER) at
9:30pm ET/6:30pm PT.

Check in with Prodigy
Wednesday evening (7/24) for
a behind-the-scenes view of
the “Howard Stern Show” with
Scott The Engineer, starting at
8pm ET/5pm PT (jump: CHAT).

Slayer visits with its fans on
Prodigy (jump: CHAT) Thursday
(7/25) at 7:30pm ET/4:30pm PT.

On The Web

The 1996 Summer Olympics
start today (7/19) inAtlanta, and
the House Of Blues has set up
a temporary HOB club there for
the duration of the games. Vis-
it it via cyberspace at http./
atlanta.hob.comfor live music,
chats with visiting artists, and
more.

A couple of country artists de-
but new web sites this week:
Decca’s Mark Chesnutt (http/
fwww.nashville.net/~chesnutt)
and Arista/Nashville’s BR5-49
(http//www.br5-49.com).

Music Interactive’'s site
(http//musicinteractive.com)
is geared primarily toward mu-
sic professionals, but contains
news, links, and contests that
will appeal to fans as well.

 MUSIC DATEBOOK

o

MONDAY, JULY 29

1959/The isley Brothers record
“Shout.”

1965/The Beatles' second movie,
“Help!” premieres in London.

1966/Bab Dylan breaks several neck
vertebrae when he crashes his
motorcycle in New York.

1974/‘Mama” Cass Elliot, 32, dies
of a heart attack after choking
on a sandwich.

1990/8ting and Trudy Styler become
parents to son Elliot Sumner.

Born: Geddy Lee (Rush) 1953, Patti
Scialfa 1956

TUESDAY, JULY 30

1968/The Beatles close their London-
based Apple boutique by giv-
ing away its entire contents.

Born: Paul Anka 1941, Kate Bush
1958

WEDNESDAY, JULY 31

1970/The Rolling Stones, in order to
fulfill a contract, deliver “Cock-
sucker Blues” to Decca
Records. This frees them to
form Rolling Stones Records.

1986/8tevie Wonder receives an
Emmy nomination for his guest
appearance on “The Cosby
Show.”

1995/Courtney Love ends Hole's
Pittsburgh Lollapalooza set ear-

ly when a fan tosses a shotgun
shell casing on stage. (Love’s hus-
band, Kurt Cobain, committed
suicide with a shotgun in 1994.)
Born: Bill Berry (R.E.M.) 1958

THURSDAY, AUGUST 1

The Buggles — false prophets.

1971/The George Harrison-inspired
“Concerts For Bangladesh” are
held in New York. Headliners
include Badfinger, Eric Clap-
ton, Bob Dylan, Billy Preston,
Leon Russell, and Ringo Starr.

1981MTV is launched in an estimated
2.1 million homes. The first vid-
eo is the Buggles’ “Video Killed
The Radio Star.” Exactly six years
later, MTV debuts in Europe.

1989/ric Clapton plays a free con-
cert in Mozambique, Africa for
more than 100,000. Proceeds
benefited charities in the civil
war-torn country.

Born: The late Jerry Garcia 1942,
Robert Cray 1953, Joe Elliot
(Def Leppard) 1960

FRIDAY, AUGUST 2

1958/Johnny Cash signs with CBS
Records.
1987/Then-Eurythmics member Dave
Stewart marries then-Banan-
arama member Siobhan Fahey.
1991ARick James and girlfriend Tanya
Hijazi are arrested in L.A. and
charged with sexually assaulting
and torturing a third woman.
Born: Garth Hudson (Band) 1937

SATURDAY, AUGUST 3

1963/The Beatles play their last gig
at Liverpool’s Cavern Club.

1966/Comic Lenny Bruce dies of a
drug overdose.

1971/Paui McCartney announces the
formation of Wings.

Born: Tony Bennett 1926, James Het-
field (Metallica) 1963

SUNDAY, AUGUST 4

1966/John Lennon remarks that the
Beatles might be more popular
than Jesus. The ensuing contro-
versy results in mass burnings
and bans of the group’s music.

1980/John Lennon and Yoko Onao be-
gin-recording their “Double Fan-
tasy” album.

1984//Phil Collins marries Jill Tavelman.

1993Matalie Merchant announces
she’s leaving 10,000 Maniacs.

— Paul Colbert
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YOUR JOB, YOUR BUSINESS,
YOUR INDUSTRY IS
ECHAKGING...

Attend The NAB Radio Show and gain
the knowledge, insight and answers
you need to meet the challenge of

change and turn it to your advantage.

First-class sessions examine the most
critical issues facing radio management,
programming, sales and marketing, and
give you the tools to improve your day-
to-day operations as well as plan for the
future. Exciting social events offer solid
networking opportunities as you meet
your colleagues from around the indus-
try, share experiences and make impor-

tant contacts.

TECHNOLOGY IS
REDEFINING YOUR
BUSINESS...

And as technology constantly advances,
you need to continuously evaluate the
products, services and applications
critical to your success. World Media
Expo’s Radio/Audio Exposition brings
together the leading manufacturers and
suppliers of the newest and most inno-
vative products and services for radio

broadcasting.

Top-notch programs, cutting-edge
exhibits and quality networking
events make The NAB Radio Show
the most important event for your

business this year.

QMEDIA
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Los Angeles Convention Center
Los Angeles, California, USA

Please send me information on The NAB Radio Show (] Attending [ Exhibiting
Fax this completed form to: (202)429-5343

Name

Title

Company Callletters | | | | JOAW CJFM

Address

City Zip

Country

Phone

E-Mail Address

You can also receive information from:
Fax-On-Demand — dial 301/216-1847 from the touch-tone handset of your fax
machine and follow the voice instructions.

World Wide Web - http://www.nab.org/conventions/

For more information on attending, call 800/342-2460 or 202/775-4970
To learn about exhibiting, call 202/775-4988
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SHOW PREP
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MUSIC TELEVISION® HUSIC ARST
59.4 million households 50.8 million house holds
Patti Galluzzi, Lee Chesnut, VP/Music Programming
VP/Music Programming Wayne Isaak, S. VP/Music & Talent Relations
[ADDS || |[ADDS i

ALICE IN CHAINS Over Now (Columbia/CRG)
NATHAN MORRIS Wishes ( Perspective/A&M)
T-BOZ Touch Myself (Rowdy/Anista)

BLUES TRAVELER But Anyway (A&M)
SCREAMING TREES Al | Know (Epic)

JOHN MELLENCAMP Key West Intermezzo .. (Mercury)
PRIMITIVE RADIO 60D Standing Outside A .. (Cobmba/ORG)
D'ANGELO Me And Those Dreamin’ Eyes Of Mine (EM))
DISHWALLA Counting Biue Cars (A&M)

MAXI PRIEST That Girl ( Virgin)

SPECIALS A Little Bit Me, A Little Bit You (Kuft/Virgin)

| EXCLUSIVE |

XL "

DAVE MATTHEWS BAND So Much To Say (RCA)
OASIS Don't Look Back In Anger (Epic)
SOUNDGARDEN Burden In My Hand (A&M)

[HEAVY |

BECK Where it's At (DGG/Geffen)
BONETHUGS ... Tha C
TONI BRAXTON You're Makin' Me High (LaFace/Arista)
BUTTHOLE SURFERS Pepper (Capitol)

MARIAH CAREY Forever (Columbia/CRG)
CRANBERRIES Free To Decide {/siand)

GARBAGE Stupid Girl (Aimo Sounds/Geffen)

HOOTIE & THE BLOWFISH Tucker's Town (Atlantic)
METALLICA Until It Sieeps (Elektra/FEG)

ALANIS MORISSETTE You Learn (Maverick/Reprise)
NADA SURF Popular (Elektra/EEG)

NO DOUBT Spiderwebs ( Trauma/interscope)

TOM PETTY Walls (Warner Bros.)

SMASHING PUMPKINS Tonight, Tonight ( Virgin)
STONE TEMPLE PILOTS Trippin' On A ... (Atiantic)
2PAC YKC & JOJO How Do U Want it { Death Row/Anterscope)

| JAM OF THE WEEK |

NAS f | Ruled The World (Columbia/CRG)

LM 4

STRESS |

ALICE IN CHAINS Over Now {Columbia/CRG)

ERIC CLAPTON Change The World (Repnise)
DISHWALLA Counting Blue Cars (A&M)

HOLE Goid Dust Woman (Hollywood)

WHITNEY HOUSTON Why Does It Hurt So Bad (Arfsta)
MONTELL JORDAN | Like (Def Jam/RAL/Mercury)

R. KELLY | Can't Sleep Baby (If I} (Jive)

L.L. COOL J Loungin (Def Jam/RALMercury)
ME'SHELL NDEGEOCE LD | evibcuss: Faggot (MaverckReprise)
JOAN OSBORNE St. Teresa (Blue Gorilia/Mercury)
0ZZY OSBOURNE | Just Want You (Epic)

MAX] PRIEST {/SHAGGY That Girl (Virgin)

PRIMITIVE RADIO GODS Standing ... { Ergo/ Columbia/CRG)
QUAD CITY DJ'S C'Mon 'N Ride It (Big Beat/Atiantic)
SPONGE Wax Ecstatic (To Sell...) (Columbia/CRG)
STABBING WESTWARD Shame {Columbia/CRG)
SUPERDRAG Sucked Out (Elektra/FEG)

311 Down (Capricorn)

WALLFLOWERS 6th Avenue Heartache (/nterscope)

| ACTIVE ]

D’ANGELO Me And Those Dreamin’ Eyes ... (EMJ)
DE LA SOUL Funky Towel { Tommy Boy)

DE LA SOUL Stakes Is High (Tommy Boy)

JEWEL Who Will Save Your Soul {(Atiantic)
NATHAN MORRIS Wishes (Perspective/A&M)
NEW EDITION Hit Me Off (MCA)

112 Only You (Bad Boy/Arista)

PORNO FOR PYROS Tahitian Moon (Warmer Bros.)
REFRESHMENTS Banditos {Mercury)

RENTALS Waiting (Maverick/Reprise)

KEITH SWEAT Twisted (Elektra/FEG)

T-BOZ Touch Myselt (Rowdy/Arista)

TONY RICH PROJECT Like A Woman {LaFace/Arista)

LON |
BLUES TRAVELER But Anyway (A4M)

RYAN DOWNE Scratch (Rocket/Island)

HAYDEN Bad As They Seem (Outposty

KISS Shout It Out Loud {Mercury)

MAGNAPGP Open The Door (Priority)

ROBERT MILES Children (Arista)

PATTI ROTHBERG Inside (EM))

SCREAMING TREES All | Know (Epic)

KENNY WAYNE SHEPHERD Aberdeen {Revolution)

Video airplay from July 22-28.

TRACY CHAPMAN Give Me One Reason (Elektra/EE
ERIC CLAPTON Change The World (Reprise)
HOOTIE & THE BLOWFISH Tucker's Town (Atlantic)
JEWEL Who Will Save Your Sou! (Atlantic)

ALANIS MORISSETTE You Learn (Maverick/Reprise)

| LARGE |

TONI BRAXTON Your Makin' Me High (LaFace/Arista)
MARIAH CAREY Forever (Columbia/CRG)

COLLECTIVE SOUL The World | Know (Atiantic)
GLORIA ESTEFAN Reach (Epic)

FUGEES Killing Me Softly (Ruffhouse/Columbia/CRG)
JOHN MELLENCAMP Key West intermezzo ... (Mercury)
NATALIE MERCHANT Jealousy (Elektra/EEG)

TOM PETTY Walls { Wamner Bros.)

WALLFLOWERS 6th Avenue Heartache (/nterscope)

| MEDIUM l

JANN ARDEN Insensitive (A&M)

HARRY CONNICK JR. Hear Me In The Harmony (Cobmba/0RG)
WHITNEY HOUSTON Why Does It Hurt So Bad (Arsta)
LOS DEL RI0/BAYSIDE BOYS MIX Macarena (RCA)
mmmmwA_(cmﬂmm
STING You Still Touch Me (A&M)

lcusToM i

“AFKAP* Dinner With Delores (Wamer Bros.)

TINA ARENA Show Me Heaven (Epic)

BADLEES Angeline Is Coming Home (Polydor/AGM)
BLUES TRAVELER But Anyway (AGM)

CRANBERRIES Free To Decide (/sland)

D'ANGELO Me And Those Dreamin’ Eyes Of Mine (EMY)
DISHWALLA Counting Blue Cars (A&M)

DOG’S EYE VIEW Prince’s Favorite Son (Columbia/CRG)
PETE DROGE Mr. Jade (American/WB)

R. KELLY | Can’t Sleep Baby (If I) (Jive)

KENNY LATTIMORE Never Too Busy (Columbia/CRG)
MAXWELL Ascension (Columbia/CRG)

MEN OF VIZION House Keeper (MJu/550 Music/Epic)
ME'SHELL NDEGEOCELLD | eviticus: Faggot (MavenckRaprise)
OASIS Champagne Supernova (Epic)

JOAN OSBORNE St. Teresa (Blue Gorilla/Mercury)
MAXI PRIESTI/SHAGGY That Girl (Virgin)
REFRESHMENTS Banditos (Mercury)

PATTI ROTHBERG Inside (EMY)

KENNY WAYNE SHEPHERD Aberdeen (Revolution)
SMASHING PUMPKINS Tonight, Tonight ( Virgin)
SPECIALS A Little Bit Me, A Little Bit You (Kuff/Virgin)
STONE TEMPLE PILOTS Trippin’ On A Hole In ... (Atiantic)
SYD STRAW Love And The Lack Of It (Mercury)

TONY RICH PROJECT Like A Woman (LaFace/Arista)

Video airpiay from July 22-28.
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WEEKEND BOX OFFICE

JULY 12-14
. 1independence Day $35.24
i (Fox)
2 Phenomenon $12.97

(Buena Vista)
3 Courage Under Fire $12.50

(Fox)*
. 4 The Nutty Professor $12.20
i (Universal)
5 Harriet The Spy $6.60
(Paramount)*
. 6 The Hunchback Of  $6.42
. Notre Dame (Buena Vista)
7 Eraser (WB) $6.30
8 The Rock $4.38
(Buena Vista)
9 Striptease $3.01
(Columbia)
10 Twister (WB) $1.84

R

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include
“Kazaam,” starring Twism/

. Trauma recording artist Shaq-
| uille O'Neal. The film’'s Per-
{ spective/A&M soundtrack
features three tunes by
O’Neal: “We Genie” (with
. Wade Robson), ‘I Am Ka-
Zzaam,” and “Mr. Material.”
Cuts by Subway (“I'll Make
Your Dreams Come True”),
Nathan Morris (“Wishes”),
Usher (“| Swear I'm In Love”),
. Shyheim (“All Out On My
Own”), Tangi (“No Tighter
Wish”), Immature (“Show Me
Your Love”), Jason Weaver
(“Dance Wit Me”), Spinderel-
la (“If You Believe™), Choice
(‘Key To My Heart”), Barrio
Boyz (“I Get Lifted”), YBTO
| (“Get Down"), Backstreet
Boys (“Boys Will Be Boys”"),
i and Jamecia (“Best Of Me”)
. — as well as the Almighty
Arrogant’s “Lay Tight (One
For The Money)” — complete
the LP.

“Fled,” starring Laurence
Fishburne and Stephen
Baldwin, also opens this
week. The film’s Rowdy/Aris-

~ ta soundtrack showcases
. Fishbone’'s title cut, Monica’s

_—— — —

-
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“Missing You,” the Tony Rich
Project’s “Highway,” TLC
member T-Boz's “Touch My-
self,” Goodie Mob’s “Remem-
ber What | Said,” For Real's
“Right Way,” DJ Kizzy Rock’s
“Crank This,” Joi's “Magic In
Your Eyes,” Lou’s “Spain,” T.
Smith’s “Bright Lights,” God’s
Gift To God's “Word,” Royal
C's “You Can't Run,” and Big
Rube’s “Intro.”

Michael J. Fox stars in
“The Frighteners,” which also
opens this week. The film’'s
MCA soundtrack spotlights
the Mutton Birds’ cover of
Blue Oyster Cult’'s “Don’t
Fear The Reaper” as well as
Danny Elfman’s score.

Limited Releases

Opening in limited release
this week is “Trainspotting,”
starring Ewan McGregor. The
film’s Capitol soundtrack
sports Primal Scream’s title
tune, Iggy Pop’s “Lust For
Life” and “Nightclubbing,”
Brian Eno’s “Deep Blue Day,”
New Order’s “Temptation,”
Lou Reed’s “Perfect Day,”
Elastica’s “2:1,” Puip’s “Mile
End,” Leftfield’s “A Final Hit,”
Sleeper’s “Atomic,” Under-
world’s “Born Slippy,” and
Bedrock f/KYO’s “For What
You Dream Of.” Also featured
is “Sing” by Blur, whose front-
man, Damon Albarn, contrib-
utes “Closet Romantic.”

“Walking And Talking,” star-
ring Catherine Keener, also
opens in limited release this
week. The film’s forthcoming
TVT soundtrack highlights four
songs (“Fourteenth of Febru-
ary,” “She’s Got A New Spell,”
“Must | Paint You A Picture,”
and “You Woke Up My Neigh-
borhood”) and four pieces of
original score by Billy Bragg.
Tracks by Frente, Catherine,
Pal Shazar, Sea & Cake,
Greenhouse 27, Jerry
Burns, and Joe Henry round
out the album.
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TELEVISION

TOP TEN SHOWS
JULY 8-14

Total Audience
(95.9 million households)

Seinfeld
All-Star Baseball Game
3rd Rock From The Sun
ER
Movie (Monday)
(“Mortal Fear”)
(tie) Primetime Live
(tie)60 Minutes

8  Dateline NBC (Wednesday)
{ (tie) Frasier (Thursday)

20/20

hWNh =

Adults 18-34

1 Seinfeld

2 3rd Rock From The Sun

3 ER

4 Frasier (Thursday)

5 Friends

6 All-Star Baseball Game
(tie}) Home Improvement

8 Drew Carey Show

9 Roseanne

10 Grace Under Fire

i COMING NEXT WEEK |

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check
listings for showings in the
Mountain time zone. All listings
subject to change.

Friday, 719

* “Gipsy Kings: Tierra Gi-
i tana” — an hourlong perfor-
mance special — debuts on

PBS (check local listings).

* Celine Dion is slated to
perform “The Power Of The
Dream” at the opening cer-
emonies of the XXVI Olym-
pic Summer Games in At-
lanta (NBC, 8pm ET/5pm
PT).

* Cleve Francis, “Prime
Time Country” (TNN, 9pm
ET/6pm PT).

* Sponge, “Late Show
With David Letterman.”

¢ Jill Sobule, “Late Night

36 million households
’7 \ Lydia Cole,
(AR vPMusic Programming

| Video Soul Top 10 ]

™ H E
21 million households
Les Garland,
Exec. VP/Programming
MUSIC TELEVISION
YOU CONTROL.

TONt BRAXTON You're Makin' Me High (LaFace/Arista)
CASE /FOXXY BROWN Touch Me_.. (Def.

R. KELLY | Can't Sleep Baby (I 1) (Jive)

112 Only You (Bad Boy/Arista)

KEITH SWEAT Twisted (Elektra/EEG)

TOTAL Kissing You (Bad Boy/Arista)

MONTELL JORDAN | Like (Def JanvRAL/Mercury)
MONICA Why | Love You So Much (Rowdy/Arista)
J'SON Never Stop Loving You (Hollywood)

BONE THUGS ... Tha Crossroads {Ruthiess/Relativity)

Information for week ending July 19.
| RapCityTop10 |

DE LA SOUL Stakes Is High ( Tommy Boy)

NAS if | Ruled The World (Columbia/CRG)
CRUCIAL CONFLICT Hay (Palias/Universal)

LORD FINESSE Actual Facts (Penalty)

JAY Z /FOXXY ... Ain't No ... (Roc-A-Fella/Priority)
L.L. COOL J Loungin {Def JanvRAL/Mercury)
TOO SHORT Gettin' tt { Dangerous/Jive)

SADAT X Hang 'Em High (Loud/RCA)

HELTAH SKELTAH Operation Lockdown (Priority)
OUTKAST Elevators {LaFace/Arista)

Information for week ending July 20.

| National Top 20 )

BONE THUGS... Tha Crossroads (Ruthiess/Relativity)
TOTAL Kissin' You (Bad Boy/Arista)

NAS If I Ruted The World {Columbia/CRG)

CODE 3 Humpin' Bumpin’ {OutburstRALMercury).
QUAD CITY 0J°S C'mon 'N Ride It ( Big Beat/Atiantic)
KEITH SWEAT Twisted (Elektra/EEG)

DEBORAH COX Where Do We Go From Here (Arista)
CRUCIAL CONFLICT Hay (Paitas/Universal)

112 Only You (Bad Boy/Arista)

ALL-4-ONE Someday (Hollywood)

ROBERT MILES Children (Arista)

TONY RICH PROJECT Like A Woman (LaFace/Arista)
WATTS G'S Stuck In Da Game (Hood Rat)

J'SON I'li Never Stop Loving You (Hollywood)
MONICA Why | Love You So Much (Rowdy/Arista)
2PAC How Do U Want It { Death Row/Interscope)

L.L. COOL J Loungin (Def Jam/RAL/Mercury)

NEW EDITION Hit Me Off (MCA)

R. KELLY | Can't Sleep Baby (If 1) {Jive)

DONELL JONES In The Hood (Untouchables/L aFace/Anista)

Most requested for week ending July 12.

PRILLSTAR.

CONCERT PULSE

Avg. Gross
Pos. Artist ({in 000s)
1 GARTH BROOKS $930.0
2 ROD STEWART $470.0
3 BOB SEGER $461.6
4 GEORGE STRAIT $323.6
5 ALANIS MORISSETTE $300.2
6 REBA McENTIRE $279.9
7 DAVE MATTHEWS BAND $276.7
8 0ZZY OSBOURNE $218.5
9 BUSH $215.7
10 ALLMAN BROTHERS BAND $211.4
11 R. KELLY $205.2
12 MOODY BLUES $196.6
13 ALAN JACKSON $190.5

14 CROSBY, STILLS & NASHCHICAGO $186.6
15 LYNYRD SKYNYRD $184.8
Among this week’s new tours:

“COLORS OF CHRISTMAS™
PEABO BRYSON, MELISSA MANCHESTER,
AARON NEVILLE, ROBERTA FLACK
ICE-T
ALAN JACKSON
KENTUCKY HEADHUNTERS
JOHNNY MATHIS
HOLLY McNARLAND
PAUL WESTERBERG
WYNONNA

The CONCERT PULSE is courtesy of Pollstar, a
publication of Promoters’ On-Line Listings, (800}
344-7383; California (209) 271-7900.

With Conan O'Brien.”

Monday, 7/22

* Nanci Griffith and Bela
Fleck & The Flecktones
perform when PBS pre-
mieres its latest hourlong
“Evening At Pops” (check
local listings).

¢ Joe Diffie and Vern Gos-
din perform on TNN'’s hour-
long “CMT Presents Mon-
day Night Concerts” (8pm
ET/5pm PT).

* Suzy BoggussandJun-
ior Brown, “Prime Time
Country.”

Tuesday, 7/23

] * Glen Campbell and Bry-
an White, “Prime Time
Country.”

j Wednesday, 7/24

* Michelle Wright, “Prime
Time Country.”
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The Codec Buddy

A high quality remote mixer that is a
perfect for use with ISDN codecs.
The Buddy handles program mix,
headphone feeds, communications,
codec return and PA feed ... with a
buiit-in one-line frequency extender
as abonus.

COMRER

Comrex Corp. USA Tel: 508-263-1800 Fax: 508-635-0401
Fax-on-Demand: 508-264-9973 (Doc. #113)

INFLATABLE IMAGES...Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
you mascot or create your own shape and
event. contact: Lenny Freed, 2880 Interstate
Drive, Brunswick, OH 44212. FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES...
Phone: (330)273-3200, EXT.137.

The Newest Sound To Hit RADIO!

24 HOURS A DAY...
on SPACENET Ill TRANSPONDER 7 (13) @1.05 Mhz

+ Shows created for every day-part and format
* The most imeverent and entertaining shows on radio
* Equipment available through ABC satellite services

ENTERTAINMENT ¢ COMEDY
POLITICAL « SPORTS

« Shows designed for:
MORNINGS ¢ AFTERNOONS
EVENINGS » OVERNIGHTS

CALL LARRY JOHN FOR TAPES & INFORMATION

 LARRY JOHN WRIGHT'S
NETWORK BROADCASTING
- ASSOCATES, INC.

1-800-821-5068

4-
Listenzer'-l!l%%';
1-602-655-0500

“THE HOT TUB RADIO PARTY NETWORK"

An Outstanding Way
To Promote Your Event!

FREE STUFF!
Call today for your free
illustrated booklet-“29 Creative LE RER

Ways To Use Banners on a Roll”
1.800.786-7411 YANALLEN

ECONOMICAL CONVENIENT EFFYCTIVE

§ et

7 RADIO CONSULTANTS

A CALIFORNIA CORPORATION

Rob Edwards Bob Darling
*Adult Programming Experts

Soft-Mainstream-Hot AC
Gold/Oldies/Country/Easy

Reach the *Apex
"‘of ratings and revenue!

Rob Edwards (213) 664-0442
Bob Darling (805) 520-7653

Ca

PROMO 5P3G1AL
_CD_OPENER |

Opens compact discs
in one easy stroke.
Cleanly and safely

cuts through outer
wrapping and
factory seal.

500 pe. min.
Freight not
included.

Includes all
charges, no

hidden costs! @3} u

LEE ARNOLD PROMOTIONS
(414) 351-9088 * Fax (414) 351-6997

In the center:6f things...

RANDY THOMAS

p

Sometunes
the best inan
for the job
is a woman

Justask
WEMX
WAPE
K¥YXY
WNIC
KLSY
WROW
0105
KNUQ
KSFI

o y .
The
Choice
y. J A Voice

randy tHomas

IDs, Promos, Liners; Etc

Call 1-800 RT VOICE

Display Your Wares In

PRODUCT
SHOWCASE

Call Matt Parvis

; -
THe INDUSTRY"S NEWSPAPER

310-788-1621
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STREET TALK.

Jacor To Buy 12 More Stations?

he recent proxy statement Jacor sent to

Citicasters shareholders says Jacor is

ptanning to buy 12 more stations — and
has already signed letters of intent with 10 of
them, according to the Cincinnati Business
Courier.

Filed with the Securities & Exchange
Commission, the proxy reportedly says the
sale price for the stations is $52.2 million. It
also says Jacor will spend another $37 million
on two stations in one of its current markets.
Jacor principals could not be reached for
comment.

Metro Networks is joining the big boys —
on the stock market. Metro already has filed
with the Securities & Exchange Commission,
and hopes to raise up to $115 million through
an initial public offering. It intends to use the
proceeds to repay $27 million in debt and fund
more acquisitions.

Is the NAC format on 25kw KOALI/Dallas

about to move down the Big D dial — from
107.5 to 100kw Classic Hits KRRW’s 97.9 —
as soon as the CBS-Infinity deal closes?
} Detroit Free Press staff writer John ‘
Smyntek penned a July 10 commentary
entitled “Wishin’ And Hopin,” which fantasized
building a radio station around several former
(and current) WJR-AM air talents.

Smyntek’s sentiments apparently struck a

chord. The next day, he reported that “Detroit
broadcasting veteran [and former WJR

Wishin’ And Hopin’

Rumors

« Couid WYXR/Philly PD Chuck Knight exit as
soon as August 1?

« Will former WAXQ/NY afternoon driver Mark
Razz resurface doing parttime airwork at crosstown
WXRK?

* Why was ex-KSFM/Sacramento afternoon driver
Billy Burke doing afternoons on KHS/L.A.? What's
up with KiIS’s regular aftermoon delight, the Nasty-
man?

« Alternative WXSR/Tallahassee PD Rick
Schmidt called the ST “fun-fone” to deny rumors that
he’s headed to WFNQ/Greenvitle, SC when — and
it — it flips to Alternative.

* Look for WRVW-FM & WSIX-FM/Nashville VP/
GM John King to be elevated to a regional VP, with
responsibility for the SFX stations in Greenville, Char-
lotte, and Greensboro. Look for SFX regional pro-
grammers Buddy Scott and Dave Dillon to add VP
stripes soon, too.

personality] Bob Hynes and a group of other
investors are rounding up the talent and
money to put castoff WJR-AM personalities
back on the air, on a different station, by the
end of the year.”

Hynes also told Smyntek that he’s
recruited a variety of familiar former WJR
voices and engaged a broker to secure a radio
station. Don’t touch that dial ...

GRP welcomes former Elektra VP/Adult
Formats Suzanne Berg as Sr. VP/Promo.

Rock radio veteran Lee Abrams signed
consultancy agreements with CBS's WMMR/
Philly, Bonneville’s KZPS/Dallas, ABC Radio
Networks, and the newly formed Champion
Broadcasting radio group.

Les Garland exits the
Exec. VP post at Video
Jukebox Network’s “The Box.”
Prior to joining the company in
1990, Garland served as
MTV’s VP/Programming and
held PD posts at KFRC/SF and
CKLW/Detroit.

Les Garland ]

} Zoo NI? {
Are Zoo Prez Lou Maglia and former

BMG North America honcho Kevin Zinger,
backed by Wall Street investors, about to buy
Zoo back from BMG? Look for some sort of
announcement shortly.

Meanwhile, Zoo reactivates its Seattle
Regional Promo/Mktg. Mgr. slot, welcoming
Chuck Graham, formerly the Independent
Retail Specialist for BMG’s Seattle branch.
Also heading to Zoo from BMG/Seattle: Chris
Anderson as Southwest Regional Promo/
Mktg. Mgr.

KNNC/Austin PD Mike Peer segues to
MD at KDGE/Dallas. In other “Edge” news,
AMD/midday maven Jeff K joins KACD &
KBCD (Groove Radio)/L.A. for nights;
parttimer Michelle cops his old midday slot.

In a surprise move, Soft AC KYXY/San
Diego PD Sonny West resigns.

Former KISF/KC PD Chuck Geiger has
been named OM for Gulfstar
Communications outlets WFMF-FM, WYNK-
FM & WJBO-AM/Baton Rouge.

Continued on Page 28

WITMX/ Chicago

Prism Radio

. KTFM/San Antom'o, etc.

ul-IEJll

s TR

WWW.americanradiohistory conT™

“More Completes Per Hour Means Lower Costs”

INTERACTIVE IN-HOUSE CALL-OUT...AVAILABLE NOW.
FREE VIDEO & BROCHURE

Patent Pending

5 z
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CHR MOST ADDED!

WHTZ
KKLQ
WKBQ
KUTQ
WZPL
KHOM
WDJX
WFBC
WKRZ
WNNK
WRHT
KKRD
WZST
WYCR

ADD 9X
35X
ADD 14X
ADD
ADD
ADD
ADD
ADD
ADD
ADD
ADD 11X
ADD
ADD 5X
ADD

THE NEW SINGLE

hy §

!
ip/\‘lt@th‘Jhﬂ’f
GIN BLOS SOMS

o 2 "‘w

http://www.amrecords.com
Direction: Bill Graham Management

Produced by John Hampton and Gin Blossoms
©1996 A&M Records, Inc. All rights reserved

. ‘ 1
5

-

THE FOLLOW-UP TO

SIX CONSECUTIVE
TOP TEN HITS!

T MATTERS ©=

1

GIN BLOSSOMS AS LONGAS ITM
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STREET TALK.

THE THRILL OF VICTORY, THEAGONY OF THE FETE — Evergreen Dance WKTU/NY celebrated one incredible
feat — a No. 1 standing in the spring Arbitron — by throwing an even more incredible fete, which took place on a
boat cruise around the island of Manhattan on Friday (7/12). Showing us the real reason for the station’s out-of-the-
box success are (I-r) WKTU music coordinator Jetf Z, PD Frankie Blue, Evergreen Prez/COO Jimmy de Castro, and
MD Andy Shane. Yes, those 'KTU boxing gloves are fairty phat, but — considering your playlist — shouldn’t you

twisted

gre sing'e and viceo from his self-titled new olbum

ALBUM IN STORES JUNE 25.

DUCED BY K SR ERIC

TH S

R&R CHR/Rhythm @
Monitor 4*-3%
Hot 100 13*-8*

Soundscan LP #8

Soundscan
Single 5*-4%
New This Week
KDWB Minneapolis
KHOM New Orleans
WOHT New York
WBBM Chicago
and many more

Spinning
KTFM #3
KUBE #3
WHHH 1
KMEL ##5
KKSS #5
KQKS #1
KKFR #1

KBXX {4
KCAQ #3

Attention \

rs
programne
Checkout the

cexual R

Single Sales

Los Angeles #3
San Francisco #1
Seattle #1
Indianapolis {2
Denver {1

ﬂ Active —:\‘E Heavy

Tog 5 Phones Everywhere!
f##1 Phones Most Everywhere!

6n tisktro com

guys be ready to do some “Kung Fu Fighting” instead?

Continued from Page 26

EMI-Capitol Music Group North
America announced itll integrate I.R.S.
Records’ artists and catalog titles into its
various labels,

)

Like A Hurricane

As Hurricane Bertha's 120mph winds hit‘
the shore, Active Rock WSFM/Wilmington,
NC and Country sister WKXB maintained a

Records

* Moonshine welcomes new VP/Promo Jeremy
Brown, coming from the Mercury Nat'| Mgr./Alter-
native Promo post.

* Revolution Denver promo rep Matthew Sulli-
van exits, replaced by Artie Gentile.

* Delicious Vinyl welcomes new Nat'l Dir./Pro-
mo Jennifer Norwood, coming from her Big Beat
Dir/Rap Promo post.

* Private Music weicomes new VP/Mktg. Margi
Cheske, formerty Virgin Dir./Product Mgt.

* Rykodisc GM Bob Carlton exits to replace
Keith Altomare as Rhino VP/Sales, effective the
first week of August.

* EMI welcomes ex-Motown West Coast region-
al Sam Bates as SF pop regional, replacing Jim
Burgin.

* Pioneer Electronics launches the Pioneer Mu-
sic Group, a new music and entertainment company
headquartered in Franklin, TN. Veteran industry exec
Charlie Lico has been named Prez/CEQ; former Ea-
gles member Bemie Leadon will be VP/A&R.

* Magnatone Dir/Nat'| Promo George Briner
segues to the new Curb/Universal label; he'll work
the Midwest and Northeast from his Nashville base.

* WDSY/Pittsburgh APD/MD/midday mavenChris
DeCarlo exits after nine years to become the new
Northeast regional promo rep for A&M/Nashville.

* Scott St. John segues to Southwest Regional
Promo duties for Career, relocating from Phoenix to
Dallas. He'd been working the West Coast for Ca-
reer while Angela Lange was on matemity leave.

round-the-clock vigil, dispensing vital
information to the coastal North Carolina area.

Although an estimated 100,000 locals
were without power last weekend (7/13-14),
the stations remained on the air the entire time
(other than the 10 minutes it took to ready the
generators at the studios and transmitter,
which is 20 miles away).

Despite not having any air conditioning
and having to subsist on canned food for two
days, both station’s airstaffs pulled marathon
shifts to keep their listeners informed about the
storm, which caused extensive property
damage and forced evacuations all along the
coast.

SW Networks APD/MD Haneen Hunter
exits to return to Jordan.

KKYX-AM, KCJZ-FM & KCYY-FM/San
Antonio OM Scott Huskey exits after 10
years with the NewCity outlets to become VP/
Consulting Services for Rusty Walker
Programming Consultants.

Ooops. SFX Ciassic Hits KMKX/San
Diego changed call letters to KPLN — not
KPLA — to better reflect its “Planet” moniker.
And ... radio veteran L. David Moorhead
passed away last Tuesday (7/7) — not (6/7),
despite what you read here last week.

On their return flight from the Midwest
Conclave, WHZZ/Lansing, MI PD Chris Kerr
and MD Woody Houston handed out station
T-shirts to all the passengers on the plane.

Continued on Page 31

riginal ’80s Show is...

##&Backtrax USA is performing so well for us in Milwaukee,
I run it twice every Sunday!%$

> '

25008 i Y
| L . ;-.

—Danny Clayton, WKT! Milwaukee

Call Kathy Gilbert at

201-487-0900

WYYV amerncanradioSorTrT o
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omen [18-34) ‘CAN'T SLE
§ programmers across America know why..

Dee Dee McGuire, MD, WIOQ: “This one you can’t help but to crank it up! Top 5 phones with
FEMALES!”’

- Sean Sellers, MD, WNVZ: “ ‘] Can’t Sleep’ is a maigﬁream smash! We can play it next to-
anything! It’s a scheduling dream fo ajl formats' I1t’s«ali 'aay.;;cg,lling out huge with WOMEN &-
phones are large!”’ % ! TS

Chet Buchanan, PD, KZHT: “If the'l8-34 FE ay indication, 1 Can’t Sleep -
Baby’ will be R. Kelly’s biggest hit ever!” -

Cat Collins, MD, WJMN: _“FEMA Fop 5 phones as wellf

They’re lovir?-it!” - § = '»;'“4, ; -
Don London, PD, WNVZ: at #13 in callout This
record will gefinitely be his I‘v_."'xl- 34 Ig‘veighls song!” <3
; s 35— ,"'.. e jﬁ.'& "1}5; < ¥ T
Tom “Jammer’%l bnes‘.... ’D_estine;g tas &
be #! soon! WOME Pyt y
Ted Kelly, PD, EMALE 13-34 anthem of
’96'” e e . . ; §

e, & the WOMEN in

P

Jimi Jamm, MK
Omabha are the

i #3 requesting song on

b B as

Scott Thoma
the station! A n
Beau Richards,
to a smash!”" " - K

5y
Calvin
record... SMOX

e

O

e box! Every sign points

j a great sounding .

(o M
~z ‘_ " -

BILLBOARD HOT 100 SINGLES: DEBUT 17+ - 7
MONITOR RHYTHM-CROSSOVER: 4%
SOUNDSCAN SINGLES SALES: DEBUT 13%-6% (60,000+ UNITSY)

BDS: 1900+ SPINS & APPROACHING 24 MILLION IN AUDIENCE!

VIDEO: R&R CHR/POP CHART: (D) SOUL OF

m R&R CHR/RHYTHMIC CHART: )

P R&R URBAN AC CHART: ALREADY #I1 e
ROTATION

fil==H
—z
==

j

0. KELLY
o ‘] Can't Sleep Baby (If 1) == @

Mmaddakiea R Eaciakietan . oo
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Autthole Surfers Pepper

{1 Don't Mind The Sun Sometimes}

Call it what you want. We call it a HIT.

* Total BDS Spins Over 3300
*Rudience Over 25,000,000
* Top 5 Modern Record For 2 Months!
* R&R Alternative ) Active Rock (P
* One Of The Most Requested Tracks On Radio!
* Another 30,000 Sold In 5 Days!
* On Tour Forever!

MUSIC TELEVISION
OOOOOOOOOO

“got pepper?”

The first single from the forthcoming album ELECTR'CLARRYLA &D
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STREET TALK.

‘Cantinued from Page 28

Kudos 'n’ supertatives to Celine Dion,
producer David Foster, and 550 Music’s
promo staff for making the Canadian
scngbird’s “Because You Loved Me” the new
champion of No. 1 AC longevity. The tune
stayed atop R&R'’s AC chart for 17 weeks!

Going For Ads
’ In a recent L.A. Times story on radio
ideregulation, current CBS Radio Group
resident Dan Mason noted that “The L.A.

Lﬁmes classified section does more advertising

han all the radio stations in L.A. combined,”

‘Rumbles

- * WXKR/Toledo OM Trisha Wendel exits.
- *WGKX/Memphis PD Ray Edwards segues to
'PD at KDRK/Spokane.

e KZLA/L.A. weekender Bob Coburn segues to
aftemoons as Bo Reynolds moves to evenings.
E * As Midwest Communications —which owns,

g | Y A T ———

‘Wausau, Wi's Country WDEZ-FM, Adult Stan-
E ‘dards WRIG-AM, and Oldies WOFM-FM — takes
- over crosstown Journal Broadcast Group’s CHR
_F WIFC andAC-News-Sports WSAU, eight employ-
£es exit. GM David Armstrong, PD Kevin Kol-

Vv

« Evergreen Media buys 12 stations from Pyramid
Communications for $306.5 million.

« Secret Communications elevates Verna Green to
WJLB & WMXD/Detroit President/GM; appoints
Michael Saunders WJLB PD.

¢ Nina Rossman upped to Magnatone Records
VP/Promo.

* Tim Pohlman named KTWV/L.A. Station Mgr.

e Tom Gjerdrum becomes WZPL/Andy PD.

v

» Jefferson-Pilot appoints Willam Blackwell
President of Jefferson-Pilot Communications;
Clarke Brown named President of Radio Division.

¢ Simon T joins Beasley Broadcast Group as
Special Assistant to the President/acting COO.

¢ Kevin Metheny becomes KFRC-AM & FM/SF
Dir./Programming & Operations.

¢ Gene Knight upped to KFMB-FM/San Diego OM.

A4
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Mlielissa

theridge

é
nowhere to

#1 Most Added
Hot AC! Debut @

go’

#1 Most Added Pop!

62 Stations
Out of the Box!
WHYI
WXKS
WPRO
WKBQ

f_ dins, and morning co-host Bill Schulz are among
[ those leaving. » Bill Burton elected Eastman Radio Chairman of KWMX
E '« WDRK/Panama City, FL PD Addison Wakeford the Board.
% 5 upped to OM at WDRK and sister WPFM. Wake- * Bob Catania elevated to Island Records WKSS
- ford also shifts from afternoons to momings at WDRK. VP/Promo.
?‘“ « WOLX/Madison, WI PD Jonathan Little will be ¢ Paulette Williams upped to KMEL/SF GM.
tpped to GM when Woodward Communications ¢ Bob Darling appointed KJOVL.A. KZZP
| compietes its acquistion of the Oldies outlet from Dir./Ops & Programming.
¥ Shockley Communications. » Tom Tradup promoted to WASH/Washington WPLJ
£, *WFEZ (Magic 101.3)/Gainsville, FL changes Ops Dir.
4 calls to WTMG.
!} «wPXC/Cape Cod, MA OM/PD Ron Bowen exits. v KH MX
¥ “‘ * WEGW/Wheeling, WV PD Chris Zambito seg-
i ?es to afternoon drive at WCLG/Morgantown, WV. * lvan Braiker becomes Satellite Music Network W AEB
£ © < HotAC WMXS/Montgomery, AL welcomes new VP/GM & COO.
i }:’D Carson James. ¢ Dan Walker promoted to WEFM/Chicago PD. WNN K
E. . * WPKX/Springfield, MA PD Jim Andrews joins * Rick Dees joins KIIS-FM/L.A. for momings.
¥ !he moming team at WGNE/Daytona Beach; Pro- ¢ KIOVSF weicomes Bruce Vidal to middays and
‘i ‘motion Dirfevening star Scott Harris is the new. Chuck Browning to afternoons. 099
WPKX PD/afternoon driver.
_ *WKMUFayetteville, NC OM/PD Mac Edwards v GlO5
* becomes GM at crosstown Oldies WAZZ, effective
E “August 1. . » Dr. Laura Schlessinger joins KWIZ/SantaAna, CA WPST
: 1 * WHWH-AM & WPST-FM/Trenton, NJ VP/GMG. as host of a Sunday evening talk show.
£ Daniel Henrickson has been elevated to Exec. VP
; for parentNassau Partners; he refains his Chief Mktg. k ‘ KC'I 01
- Officer duties for the 12-station company. NSM Gregg
: Stiansentakes Henrickson's VP/GM post. Meanwhile, 930
i WPST APD/MD Dave McKay is upped to PD. adding, “It's not that we're on a hunt to take
¢~ eFormer WSTR/Atlanta promotion asst. Jason i
T4 money away from newspapers, we just want to
* Davis cops the WDJX/Louisville overnight nod. it ra)(;‘ o ny Vi fooF':inp b J and
' +<WYGC/Gainesville, FLafternoon driver Pat Lin- 2 IB1E dndEven g- - R
* ton segues to moming drive at KYQQ/Wichita. Inqdentally ... since 1990, radio ) /]
* WDBR/Springfield, IL interim MD Rik Blade advertising expenditures have increased 29% many
becomes the official MD. (from $8.7 billion to $11.3 billion), according to '
fi ° KZIWLubbock, TX ovemighter John David is Advertising Age and McCann-Erickson marei Ny
i promoted to middays. He replaces Carey Alien, who . .
£ &uits for TV. Worldwide. Meanwhile, newspaper ad
;' | «KSLY/San Luis Obispo, CA nightttimer Craig expend{tgres rose 12.9% (from $32.3 billion to \
' Payne exits. $36.5 billion) and TV ad spending climbed 25% fiom the new album 0 Ty 11 S S
o (from $28.4 billion to $35.5 billion). sour little secret
kg On the
B H t th m rk  Find Out Why America’s Late Show with David Letterman
¥
: I e a ﬁ Ton Broadcast August 22!
b3 ¢ Interactive television o Customized prepaid ‘a‘ op roa cas ers pioduced by hugh pagham and melissa etheridge
¢ Telemarketing phone cards £ use Impact engineered by hugh padgham remixed by greg goldman
+ Database * Interactive direct mail managements ¥ fo leopold
r4r2esmeny * Interactive Whatever it takes to hit the mark!
* Direct mail phone systems : Call m
. « Counry Call o 1-800-3IMPACT ISLAND
©:006 island vecoid5, inc. a polygram company.
£ Impact Target Marketing 100 corporate Place, Suite 202 - Peabody, MA 01960 {508) 535-4500 + FAX (508)535-0011
o
.

= e pp—— - O ]~ N o i adatatar Lo
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NEWS

Heftel

Continued from Page 1

chase of about 40% of Heftel’s stock.
Clear Channel, which already owns
21% of Heftel, agreed to buy the
shares of Heftel principals Cecil Hef-
tel and Carl Parmer last month for
$23 per share (R&R 6/7). The deal
also hinges on the approval of the
FCC, the FTC, and the Heftel and
Tichenor boards.

‘No Direct Control’

Clear Channel will convert its vot-
ing stock in Heftel to non-voting
stock. When the New Heftel deal is
complete, Clear Channel will have
about a 42% non-voting interest in
New Heftel. That will keep Clear
Channel within the ownership limits
in Houston, where it owns or has op-
tions to buy six stations; Tichenor
has another six. Tichenor will hold
33% of the voting stock in New Hef-
tel, and 25% will be public.

Clear Channel VP/Treasurer Ran-
dall Mays said Clear Channel

“doesn’t want to encumber Heftel or
Tichenor from growing because of
our ownership.” He added that New
Heftel will be a separate, publicly
traded company, and none of Clear
Channel’s directors will sit on New
Heftel’s board. “Although we want
to steer it to some degree, Clear
Channel will have no direct control
whatsoever over the new company,”
Mays said.

New Heftel will reach about 63%
of the U.S. Hispanic population, with
36 stations in 11 markets, according
to Clear Channel. Based on 1995
BIA figures, it will have 34% of the
market revenue in McAllen-Browns-
ville and 11.6% in Miami-Ft. Lau-
derdale. BIA pegged New Heftel’s
pro forma revenues at $104 million
in 1995.

Among the 25-54 demo, New Hef-
tel will own the No. | stations in Los
Angeles (KLVE-FM), San Antonio
(KXTN-AM & FM), and El Paso
(KBNA-AM & FM). It will also
own the No. 1 Spanish-language sta-
tion in eight of the Top 10 Hispanic
markets.

Bonneville
Continued from Page 1

seemed even bigger than 1 thought
it was. 1 don’t know why others
haven’t done it. There are a lot of
disenfranchised people who just
don’t want to hear a lot of older
songs to get to the music they want.”

Bonneville’s launch of a CHR
format shocked many on the side-
lines because of the company’s rep-
utation for being conservative and
programming primarily AC stations
on FM. Hotlen remarked, “I guess
it isn’t typical — which I think is
wonderful — and we were kind of
counting on that [reaction]. My boss,
[Bonneville President/CEQ] Bruce

Reese, was involved before 1 was.
He believed this was a viable format,
and we’ll do it right.”

Responding to questions about the
station’s signal limitations, Hotlen
stated, “I worked here 10 years ago,
and it’s been hugely successful with
its signal. Is it one of the top two sig-
nals in the market? Of course not. But
do we have enough terrific coverage
to win? We wouldn’t have done this
if it didn’t reach the right people and
the right counties. It’s really a non-
issue.”

Staffer Ron Ross is interim PD/
MD until a staff is hired. The stations
are being consulted by consultant
Dan Vallie and are currently running
jockless.

Continued from Page 15

Rock: Former WMAX/Roches-
ter, NY PD Rick MacKenzie joins
crosstown WCMEF for swings ...
Bill “Woody” Woods is elevated
to AMD at WBYR/Ft. Wayne ...
WBXQ/Altoona, PA overnighter
“The Beastmaster” exits ... Rob-
ert “Howitzer” Henderson joins
KKGB/Lake Charles, LA for nights
... Vito Gee joins WWCT/Peoria,
IL as Production Dir. ... WDRK/
Panama City, FL’s new lineup has

OM/PD Addison Wakeford in
mornings, Big Woody in afternoon
drive, Zak in nights, and Dan The
Midnight Man in overnights ...
Paul Jackson returns to the MD slot
at KSQY/Rapid City, SD ... All mail
for WPYX/Albany should be sent
to WTRY Road, Schenectady, NY
12309.

Records: Jeff Panzer has been
appointed VP/Video Production for
Universal Records.

Industry: Harry Poloner is the
new Associate Dir/A&R at EMI
Music Publishing.

TRANSACTIONS

Continued from Page 8

| . - g

headed by President/Radio Division Phil
Melrose. It owns nine other stations.
FREQUENCY: 106.9 MHz

POWER: 100kw at 820 feet

FORMAT: AC

KKNG (FM CP)Laramie
PRICE: $5200
TERMS: Asset sale for cash

BUYER: Pacific Broadcasting of Wy-
oming Inc., owned by Stephen Bun-
yard (51%) and James Withers (49%).
Withers has interests in three other sta-
tions. Bunyard has interests in three oth-
er stations. Phone: (314) 727-8900
SELLER: Centennial Broadcasters,
owned by Steven King (51%) and
James Withers (49%). Phone: (314) 230-
2942

FREQUENCY: 104.5 MHz

POWER: 3kw at 951 feet

COMMENT: in this two-step deal, With-
ers is acquiring King’s 51% interest in
KKNG and simultaneously selling it to
Bunyard.

e e ———————————

Karmazin
Continued from Page 1

of competing media. But he said any
current advantages the industry holds
will be wasted unless salespeople can
improve their performances.

The radio industry’s environment for
improvement has been helped by con-
gressional passage of the Telecommu-
nications Act, he said, though it will be
some time before a final dereg score-
card can be tabulated. He also noted
that listenership is at a record high (three
and a half hours daily), as is the aver-
age automobile commute.

At the same time, Karmazin said
competing media are laboring. Televi-
sion is suffering from the market and
audience fragmentation that radio has
had to contend with for years, not to
mention viewer “zapping” of commer-
cials and frequent “‘surfing” for differ-
ent programs. And newspapers are be-
set with dwindling circulation and
shrinking readership. Yet radio’s share
of the $162 billion nationwide adver-
tising pie is the same 7% it was a year
ago, 10 years ago, and 30 years ago.

“Maybe to some people it’s an ac-
complishment that we went years and
haven’tlost share,” Karmazin said. “To
me, it’s a real problem. Today, when
we’re sitting with 7% compared to
newspapers’23% and TV’s 21%, there
are not too many arguments to explain
why that should be — it shouldn’t be.

“People in this room simply have to
be a little tougher when your [sales)
people come back to you with what tra-
ditionally have been lame excuses, such
as ‘the market is soft.” Well, the market
is soft because we’re not selling adver-
tising. The New York Times on Sunday
is an answer to anyone who says the
market is soft — that thing is as heavy
as ever.

“There’s no reason on earth radio
revenues should not grow at double dig-
its for the foreseeable future. And the
only way that’s going to happen is if
you start with individual salespeople.
Is it possible for a salesperson to sell
10% more advertising than last year?

L - = ]
Ratings

Continued from Page 1

billion dollars a year, having great 25-
54s gives a station the opportunity to
make lots of money. KRTH obviously
does.

Elsewherein L.A., the market’s three
top stations are of ethnic appeal now
that Evergreen Utban KKBT climbed
into third place (it did quite well among
25-54s, t00). And Alternative sign-on
KMAX — spotty signal and all —
debuted with a 1.1 share.

In New York, CHR-Rhythmic
WKTU debuted as it did 18 years ago
— at the top of the heap (it performed
even stronger in the Long Island book).
Salsa-intensive WSKQ seemed to
take the biggest hit as a result of WK-
TU’s success, but co-owned WPAT-
FM debuted with a 2.8 share.

In Chicago, Oldies WIMK-FM |

burst into the Top S with a 1.1 share
increase, while Nostalgia WAIT-FM
lost 1.2 shares. Country sign-on
WKXK-FM debuted with a 1.3.

And in San Francisco, KFOG ap-
peared to benefit from the addition of a
South Bay signal and surged into the
Top 10. It also tied for the top spot
among 25-54s.

Yes, it’s possible. And unless we do it,
we’re going to find that when our chil-
dren enter this business they will be still
be sitting at 7%, just like us.”
‘Negative People’

Karmazin strongly agreed with au-
dience members who said the 7% slice
won’t grow until radio starts selling
more against other media and less
against itself.

*“T've never seen an industry com-
posed of as many negative people,” he
said. “It’s not like we just want to beat
our [radio] competitor. We want our
competitor to die, to have the worst
thing in the world happen to them. It’s
so much an orientation to share adver-
tising dollars ... and not expanding the
revenue pie.”

Askedif he’d add network program-
ming from Westwood One (where he’s
Chairman) to the Westinghouse/CBS
stations — just as he did for Infinity-
owned outlets — Kanmzin all but said
yes.

“I'm of a belief that the perfect radio
station is a blend of local and network,”
he commented. “I was always told
some stations wouldn’t take network
programming because their inventory
was too valuable. Well, if their inven-
tory is so valuable, they should raise
their rates and be the No. 1 station in
America. 've always put network pro-
grams on their air, taken the compen-
sation they’ve given me, put it directly
to the bottom line, and then created
more demand for my inventory.”

WVOX-AM & WRTN-FM/New

Zachary
Continued from Page 3
successes at WRDU and WTRG pre-
pare him for the bigger challenges in
Washington.”
Zachary added, “I have had a sense

| from day one, when this opportunity

was presented, that SFX was incredi-
bly committed to WHFS. Having
worked at such a special place as
WRDU for nine years, | am truly hon-
ored to be provided the chance to work
atalegendary, special radio station like
WHEFS. I make the commitment to re-
spect the great heritage of this station.”

Nyren
Continued from Page 3

that makes things fun. Atlanta is one
of the hottest markets in the country,
and WFOX has experienced dramatic
growth in the last few years. I appreci-
ate Chancellor’s faith in me to contin-
ue that growth and take us to even
greater levels of performance.”
Before joining WFOX two years
ago, Nyren spent nine years in Katz
Radio’s Chicago and Atanta offices.

Glasser
Continued from Page 3

Glasser added, “T’m hoping to make
this as creative an experience as possi-
ble, pushing the boundaries of what ra-
dio is capable of and what WFNX has
demonstrated so frequently in the past.
This could be amodem version of “The
Little Rascals’ meets ‘The Mercury
Theater.”

Prior to WVGO, Glasser was Mar-
keting & Promotions Director at
WHFS/Washington and held Produc-
tion Director posts at Long Island out-
lets WBAB and WRCN.

Rochelle, NY President/CEO and|
NYSBA Chairman William|
O’Shaughnessy lauded Karmazin for
raising the financial profile of the in-
dustry. “Radio is now a player, and we
have you to thank,” O’Shaughnessy
said. “Our stations are worth more.” But
he also questioned the future of inde-
pendent broadcasters in the face of|
growing consolidation. ;

Still, Karmazin dismissed that un-|
ease. “Unless the bigger broadcasters|
take managers who are local and have|
them deeply involved in their lpcal|
communities, the entrepreneur with a
single station will be much closerto ad-
vertisers in their markets than will the
group operators. If small operators want
tosell [their stations], they’ll have their |
opportunity. But if they want to contin-
ue, it will be very viable for them.”
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New York

Wi’'96 Sp '96
WKTU-FM (CHR/Rhy)* 34 6.7
WQHT-FM (CHR/Rhy) 54 58
WLTW-FM (AC) 54 541
WCBS-FM (Oldies) 49 50
WRKS-FM (Uban/AC) 5.1 4.7
WOR-AM (Talk) 28 38
WINS-AM (News) 38 3.6
WSKQ-FM (Spanish) 44 3.6
WABC-AM (Talk) 36 34
WPLJ-FM (Hot AC) 34 34
WCBS-AM (News) 37 3.1
WXRK-FM (Alter)** 29 3.0
WBLS-FM (Urbarv/AC) 28 2.9
WQCD-FM (NAC) 35 29
WHTZ-FM (CHR/Pop) 3.1 28
WPAT-FM (Span)*** 33 28
WQXR-FM (Classical) 28 2.8
WMXV-FM (Hot AC) 3.1 2.4
WFAN-AM (Sports) 26 23
WADO-AM (Spanish) 20 19
WNEW-FM (Rock) 17 1.9
WQEW-AM (Nostalgia) 22 1.9
WAXQ-FM (Rock)**** 1.8 1.7
WALK-FM (AC) 11 1.1
WLIB-AM (News/Talk) 1.2 1.0

*Was WYNY-FM (Country) until
February.

**Was Classic Rock until January.
***Was AC-formatted until mid-
January.

****Qwitched to Classic Rock on
July 1.

Detroit

Wi 96 Sp '96
WJLB-FM (Urban) 9.7 103
WJR-AM (Talk) 76 68
WOMC-FM (Oldies) 49 6.0
WNIC-FM (AC) 53 54
WRIF-FM (Rock) 46 5.1
WWJ-AM (News) 48 5.0
WWWW-FM (Country) 3.9 4.7
WKQI-FM (Hot AC) 4.1 3.9
WYCD-FM (Country) 38 38
WMXD-FM (Urban/AC) 4.4 3.7
WXYT-AM (Talk) 38 37
WLTI-FM (AC) 36 32
WVMV-FM (NAC) 3.1 3.1
WJZZ-FM (NAC) 34 29 |
WCSX-FM (CL. Rock) 32 27 \
WHYT-FM (Altemative} 3.1 27 |
WYST-FM (Oldies) 23 26
CKWW-AM (Nostalgia) 2.3 22
WQRS-FM (Classical) 2.4 2.1
CIMX-FM (Alternative) 16 1.8
WDZR-FM (Rock) 1.4 15
CIDR-FM (Adult Alt) 14 14
WQBH-AM (Urban/O) 1.4 1.1
WGPR-FM (Urban) 9 1.0

T 1

For daily Arbitron updates, look . ‘
up R&R on the World Wide 1

' Web: htip://www.rronline.com ‘

#

AC-Adult Contemporary, Adult Alt-Adult Aiternative, Alternative-Altemative, B/EZ-Beautiful/Easy Listening, CHR/Pop-Contemporary Hit Radio/Pop, CHR/Rhy-Contemporary Hit Radio/Rhythmic,
CI. Hits-Classic Hits, Classical-Classical, Cl. Rock-Classic Rock, Country-Country, Full Serv-Full Service, Hot AC-Hot AC, Misc-Misceflaneous, MOR - Middle of the Road, NAC-New AC, News-
News, Nostalgia-Nostagiia, New/Talk-News/Talk, Oldies-Oldies, Religious-Religious, Rock-Rock, Spanish-Spanish, Sports-Sports, Talk-Talk, Urban/AC-Urban Aduit Contemporary, Urban-Urban

Los Angeles

Wi'96 Sp 9%
KLVE-FM (Spanish) 71 7.2
KPWR-FM (CHR/Rhy) 5.0 5.4
KKBT-FM (Urban) 4.2 5.0
KFI-AM (Talk) 4.3 4.0
KRTH-FM (Oldies) 3.6 3.8
KNiS-A/F (CHR/Pop) 3.7 3.6
KTWV-FM (NAC) 3.7 3.5
KLAX-FM (Spanish) 3.2 3.3
KROQ-FM (Alternative) 3.8 3.3
KOST-FM (AC) 3.9 3.2
KABC-AM (Talk) 3.0 3.1
KBIG-FM (AC) 3.1 3.0
KYSR-FM (HotAC) 2.9 2.9
KLAC-AM (Nostalgia) 2.9 27
KLOS-FM (Rock) 2.6 27
KCBS-FM (Cl. Hits) 23 24
KFWB-AM (News) 2.1 22
KLSX-FM (Talk/Alt) 20 21
KNX-AM (News) 2.8 2.1
KZLA-FM (Country) 2.0 2.0
KTNQ-AM (Spanish) 1.4 1.8
KBUE-FM (Spanish) 1.8 16
KKGO-ASF (Classical) 1.8 1.6
KXEZ-FM (AC) 1.8 1.6
KKHJ-AM (Spanish) 1.8 14
KRLA-AM (Oldies) 1.2 14
KSCA-FM (Adult Alt) 1.2 14
KWKW-AM (Spanish) 1.3 1.2
KJLH-FM (UrbarvAC) 1.1 1.1
KMAX-FM (Alter)* —_— 141
KACE-FM (Urban/O) 1.0 1.0
* Was Sports formatted until April,
now KLYY-FM
= = e AR

Boston

Wi’'96 Sp 9%
WBZ-AM (News) 8.8 7.9
WXKS-FM (CHR/Pop) 5.7 6.9
WRKO-AM (News/Talk) 6.7 6.6
WJMN-FM (CHR/Rhy) 5.8 6.0
WMJX-FM (AC) 5.2 6.0
WBCN-FM (Alternative) 5.7 5.0
WZLX-FM (Cl. Rock) 4.3 5.0
WODS-FM (Oldies) 5.0 4.4
WEEI-AM (Sports) 3.4 41
WBMX-FM (Hot AC) 4.0 3.8
WCRB-FM (Classical) 4.3 3.7
WBOS-FM (Adult Alt) 2.9 29
WEGQ-FM (Oldies) 21 2.9
WAAF-FM (Rock) 27 2.6
WXKS-AM (Nostaigia) 2.1 24
WKLB-FM (Country) 2.3 2.2
WOAZ-FM (NAC) 27 19
WBCS-FM (Country) 1.6 17
WFNX-FM (Alternative) 1.5 1.3
WILD-AM (Urban/AC) 1.2 12

Chicago

Wi '96
WGN-AM (Full Serv) 6.2
WGCI-FM (Urban) 6.1
WLIT-FM (AC) 4.4
WVAZ-FM (Urba/AC) 4.6
WJMK-FM (Oldies) 3.0
WBBM-FM (CHR/Rhy) 4.0
WLS-AM (Talk) 3.0
WBBM-AM (News) 3.7
WUSN-FM (Country) 3.6

WKQX-FM (Alternative) 3.2
WNUA-FM (NAC) 3.6
WRCX-FM (Rock) 32
WOJO-FM (Spanish) 3.4
WMAGQ-AM (News) 2.8
WXRT-FM (Adult Alt) 3.0
WTMX-FM (Hot AC) 25
WLUP-FM (Talk) 25
WPNT-FM (Hot AC) 241
WAIT-AM (Nostalgia) 3.3
WCKG-FM (Cl. Rock) 2.3
WEJM-FM (Urban) 1.8
WNIB-FM (Classical) 1.5
WYSY-FM (Oldies) 1.7
WSCR-AM (Sports) 1.6
WGCI-AM (Urba/O) 1.5
WKXK-FM (Country)* 1.4
WFMT-FM (Classical) 1.4
WIND-AM (Spanish) 1.3
WJJD-AM (Talk) 1.2

WVON-AM (Urban/O) 1.1

| *Was WLS-FM until January.

Sp '96
6.1
58
4.8
4.2
4.1
3.9
3.7
3.6
3.6
3.4
3.4
3.4
341
2.9
2.8
2.7
2.6
2.2
21
21
1.9
1.7
1.7
1.6
14
1.3
1.1
1.1
1.0
1.0

San Diego

Wi '96

KSON-A/F (Country) 7.3
XHTZ-FM (CHR/Rhy) 6.8
KYXY-FM (AC) 6.4
KFMB-AM (Fuli Serv) 3.6
KFMB-FM (Hot AC) 4.6
KBZT-FM (Oldies) 3.6
KKLQ-FM (CHR/Pop) 4.5
KSDO-AM (News/Talk) 4.8
KIOZ-FM (Rock)* 2.7
XTRA-FM (Alternative) 4.8
KFSD-FM (Classical) 3.6
KIFM-FM (NAC) 33
KFI-AM (Talk) 3.0
KGB-FM (Cl. Rock) 2.8
KPOP-AM (Nostalgia) 3.2
XHRM-FM (Alternative) 2.4
KKBH-FM (AC) 1.5
KOGO-AM (Talk) 2.0
XTRA-AM (Sports) 2.1
KPLN-FM (Cl. Hits)*™* 1.3
XHKY-FM (Spanish) 1.9
KSPA-AM (Nostalgia) 1.2
KUPR-FM (Adult Alt) 1.1
KXST-FM (Rock AC)*** 1.2
KNX-AM (News) 1.1
XTIM-FM (Spanish) 9

1.0

* KIOZ-FM moved to 105.3 MHz in

April.
** Was KMKX-FM until July.

*** Was KCBQ-FM (C\. Hits) then

moved to 102.1 MHz in April.

San Francisco

Wi'9% Sp 9%
KGO-AM (News/Talkk) 6.8 6.8
KCBS-AM (News) 4.8 4.8
KNBR-AM (Fuli Serv) 3.6 4.5
KMEL-FM (CHR/Rhy) 4.1 42
KKSF-FM (NAC) 3.5 3.9
KFRC-A/F (Oldies) 3.5 3.8
KYLD-FM (CHR/Rhy)* 3.7 3.8
KFFG/KFOG (Adult Alt) 2.9 3.7
KIOI-FM (Hot AC) 3.3 3.7
KOIT-A/F (AC) 4.0 34
KBLX-FM (NAC) 3.0 2.8
KDFC-AJF (Classical) 2.8 27
KITS-FM (Alternative) 2.8 25
KSFO-AM (Talk) 1.8 2.2
KBGG-FM (Oidies) 2.0 2.1
KSOL-FM (Urbar/AC)* 2.1 2.1
KLOK-AM (Spanish) 1.6 2.0
KABL-AM (Nostalgia) 2.3 1.9
KBAY-FM (AC) 17 1.9
KOME-FM (Alternative) 2.1 1.7
KSAN-FM (Country) 1.9 17
KSJO-FM (Rock) 2.0 1.6
KEZR-FM (AC) 15 1.4
KPIX-A/F (News) 1.0 1.4
KYCY-FM (Country) 1.7 1.4
KRQR-FM (Rock)** 1.6 1.3
KKSJ-AM (Nostalgia) 9 1.1

\ *KYLZ-FM simulcast KYLD-FM
(CHR/Rhymthic) until May, when it
| began simulcasting KSOL-FM
| (Urban/AC)
**Switched to Hot AC in mid-June

[

’ Riverside-San
Bernardino

Wi'96 Sp 96
KFRG-FM (Country) 9.3 89
KFI-AM (Talk) 7.9 8.7
KGGI-FM (CHR/Rhy) 58 55
KOLA-FM (Oldies) 5.4 4.9
KKBT-FM (Urban) 4.2 4.1
KLOS-FM (Rock) 3.3 3.8
KVAR-FM (Spanish) 55 3.8
KOST-FM (AC) 38 37
KCBS-FM (Cl. Hits) 3.0 3.2
KLVE-FM (Spanish) 2.0 3.0
KRTH-FM (Oldies) 2.3 2.9
‘ KCAL-FM (Rock) 2.2 2.4
KIS-A/F (CHR/Pop) 2.9 2.4
KTWV-FM (NAC) 2.1 2.4
KPWR-FM (CHR/Rhy) 2.1 22
KBIG-FM (AC) 21 2.0
KROQ-FM (Alternative) 1.8 2.0
KWRP-FM (B/EZ) 2.1 2.0
| KCXX-FM (Alternative) 1.8 1.9
KNX-AM (News) 21 1.9
KLSX-FM (TalivAlt) 15 15
KOOJ-FM (Country) 1.2 1.3
KLAC-AM (Nostalgia) 1.2 1.2
KABC-AM (Talk) 6 1.0

©1996 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.

Contemporary, Urban/O-Urban Oldies.
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Philadelphia

Wi'96 Sp’96
KYW-AM (News) 9.1 7.2
WUSL-FM (Urban) 5.9 6.8
WBEB-FM (AC) 5.6 57
WDAS-FM (Urban/AC) 4.9 55
WOGL-FM (Oldies) 4.4 5.4
WYSP-FM (Rock) 4.6 5.1
WPEN-AM (Nostalgia) 4.7 48
WMGK-FM (C\. Hits) 3.8 4.6
WMMR-FM (Rock) 34 4.5
WWDB-FM (Talk) 59 4.4
WIOQ-FM (CHR/Pop) 4.8 4.3
WYXR-FM (Hot AC) 3.9 3.9
WXTU-FM (Country) 4.7 3.8
WIP-AM (Sports) 3.7 37
WJJZ-FM (NAC) 38 3.2
WFLN-FM (Classical) 2.7 3.1
WPLY-FM (CHR/Pop) 3.3 3.1
WIBF-FM (Alternative)* 1.5 21
WPST-FM (CHR/Pop) 1.2 1.6
WDAS-AM (Religious) 1.3 1.1

*Became WDRE-FM in July.

Nassau-Suffolk

Wi'9% Sp'96
WKTU-FM (CHR/Rhy)* 40 7.4
WALK-FM (AC) 7.3 6.7
WCBS-AM (News) 4.7 4.3
WOR-AM (Talk) 3.0 43
WPLJ-FM (Hot AC) 3.6 41
WCBS-FM (Oldies) 4.0 4.0
WABC-AM (Talk) 3.7 36
WFAN-AM (Sports) 3.9 3.6
WXRK-FM (Alter)** 3.6 35
WHTZ-FM (CHR/Pop) 4.4 3.4
WBAB/WHFM (Rock) 3.2 33
WBLI-FM (Hot AC) 3.4 33
WQHT-FM (CHR/Rhy) 3.0 3.1
WBZO-FM (Oldies) 23 3.0
WLTW-FM (AC) 3.2 3.0
WHLI-AM (Nostalgia) 3.6 27
WQCD-FM (NAC) 23 2.6
WKJY-FM (AC) 3.2 24
WAXQ-FM (Rock)™™* 24 22
WINS-AM (News) 2.0 22
WQXR-FM (Classical) 1.9 1.7
WNEW-FM (Rock) 15 1.6
WMXV-FM (HotAC) 22 15
WRKS-FM (UrbarvAC) 1.6 14
WMJC-FM (Country)**** .4 1.3
WQEW-AM (Nostalgia) 1.3 1.2
WDRE-FM (Altemative)™ 1.0 11
WRCN-FM (Rock) 1.6 11
WBLS-FM (Urban/AC) 1.4 1.0

*Was WYNY-FM (Country) until
February.

**Was Classic Rock until January.
***Switched to Classic Rock on
July 1.

****Was simuicasting WRCN-FM
(Rock) untii May.

*****Became WLIR-FM in July
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STEVE WONSIEWICZ

Adult Alternative’s Continuing Hit Streak

[J The depth and breadth of Rock crossover potential is energizing the format

With increasing impact, Adult Alternative is quietly con-
tinuing to bolster its reputation as a starting point for hit artists.

The Why Store (“Lack Of Wa-
ter”) and the Wallflowers (“6th Av-
enue Heartache™) are two of the
most recent bands that had songs
chart at Alternative and Active
Rock after camping out at Adult Al-
ternative and even Rock for
months.

Already in 1996, Jewel,
Patti Rothberg, Jars Of
Clay, and the Badlees have
become current format sta-
ples and have crossed over
to Alternative and beyond. |
Over the last couple of years
acts such as Blues Traveler |
and the Dave Matthews
Band have also breezed
through the border crossing.

Not surprisingly, many |
label execs are bidding up
Adult Alternative’s stock
value when it comes to providing
first-time airplay for a breaking act.
While critics argue that Adult Alter-
native has merely piggy-backed on
its younger sibling’s success, the for-
mat has, in reality, dramatically ma-
tured over the years.

Programmers now have a much
clearer idea of what will and won’t
work when it comes to music’s im-
pact in the ratings book. At the same
time, programmers at other Rock-
based formats have wisely learned
to steal Adult Altemnative’s softer,
adult-oriented hits in order to bal-
ance their own stations. Lastly, these
same programmers are discovering
that those hits possess younger de-
mographic appeal as well.

Labels are going to
[see] they can spread
the Adult Alternative
success story over to

Alternative and
eventually CHR. The
more success stories
they can tell, the more
credence it gives the
format in solidifying.
— Doug Clifton m

‘Whole New Respect’
For Way Cool Music President
Mike Jacobs, the development sur-
rounding the airplay success of the
Why Store and the Wallflowers
proves that Adult Alternative is still
a force to be reckoned with. “It’s giv-

Mark Gorlick

en me a whole new respect for the
format and has changed how I’l]
work certain records in the future.
It’s proved to me Adult Alternative
can develop hits.

“The key is it all comes down to
rotating records fast enough. The
smart guys who are giving records
more than three spins a
week are proving they can
|| break bands; they’re the
| ones getting the respect.

“The Altemative format
went through the same pro-
cess about 10 years ago. They
weren’t rotating records
enough to make an impact
nationally in the market.
Now look at that format —
Adult Altemative has to de-
velop bands, or they’re go-
ing to fall into the same trap
Rock radio fell into. In return, we’ve
made sure they get the benefits of that
early support.”

Maximize Exposure

MCA Sr. VP/Promotion Mark
Gorlick comments, “Every format
has hits regardless of how free-form
it is. Those hits proceed along a con-
tinuum in a similar fashion, regard-
less of the format. Adult Altemative
has its own set of hits, and some of
those are very easy to hear. It’s not
about a chart game with these records.
It’s about maximizing your exposure.

“It’s so easy to look at CHR and
watch records cross from Urban or
Alternative to the mainstream and
forget the same process occurs else-
where. It’s no different from when
a record goes all the way at Adult
Alternative and then crosses to Ac-
tive Rock and Alternative.”

Gorlick says the amount of mu-
sic sharing among the Rock formats
is proving to be a “double-edged
sword,” even when starting a record
at Adult Alternative. “For radio, it’s
much more difficult for a station to
carve a unique position in the mar-
ket when it is sharing 60% of its mu-
sic. For us, stations are taking a
much closer look at what they’re
adding, which can sometimes be a
problem in convincing program-
mers to go on a record. But when
you get on it, the chances increase
that it’s eventually going to watk
across to other formats.

“What’s going on highlights two
things. Great music will always find
a way through because smart pro-
grammers look outside the rules of
the day. At first glance, there is no
reason why [Alternative WKQX/
Chicago PD] Bill Gamble should
be playing the Why Store; yet the
record’s working. The same thing is

@

The audience didn’t
change along with the
industry and become
only Aiternative or
Aduilt Aiternative
listeners. To them, rock

music is rock music.
— Tim Maranville

happening in Atlanta and Boston.

“The other important thing is
these songs could prove to be the
‘secret weapon records’ needed to
differentiate a station — the kinds
of songs the audience associates
with a particular station.”

More Focus

The market that perhaps best
showcases both the power of Adult
Alternative to expose artists and
the continued blurring of Rock for-
mat lines is Denver, home to Adult
Alternatives KXPK-FM (The
Peak) and KBCO-FM, Alterna-
tive KTCL-FM, Active Rock
KBPI-FM, and Alternative-lean-
ing Hot AC KALC-FM.

While KXPK PD Doug Clifton

- agrees the format
has matured, the
timing of the mu-
sic couldn’t be
"] better. “The good
stations have be-
come more fo-
cused, and the
new bands have
fit well with that
sound. What a lot
of people are call-
ing ‘hippie rock’
— from Dave Matthews and Blues
Traveler to the Why Store and the
Wallflowers — happens to be the
sound people are responding to. It’s
not surprising that it’s ultimately
Crossing over.

“The Peak always has been a cross
between Adult Alternative and Alter-
native, so we always look at other sta-
tions to see what good crossover
songs we can play. A good example
is Tracy Chapman’s ‘Give Me One
Reason.” It was doing very well at
Aduit Alternative, but we initially
hesitated. It was easier to play once
the song was softened in the market
by KBCO and KTCL. The same
thing might happen in reverse with
the Why Store, which we were very
early on and have warmed up to.”

Clifton says it’s only natural that
Alternative cherry-pick Adult Alter-
native’s hits. “There will be artists
that Alternatives will have to look
at seriously if they want their sta-
tion to have a broad sound. That’s
what the Peak has been about. From

Doug Clifton
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Aduit Alternative has to develop bands,
or they’re going to fall into the same trap

Rock radio fell into.
— Mike Jacobs

day one, we’ve had to look at both
sides of the spectrum from AdultAl-
ternative and Alternative.”

Because of the recent chain of
successes, Clifton agrees Adult Al-
ternative’s influence has risen in the
eyes of record labels. “Labels are
going to [see] they can spread the
Adult Alternative success story over
to Alternative and eventually CHR.
The more success stories they can
tell, the more credence it gives the
format in solidifying its image.”

Play The Hits

Alternative XTRA-FM (91X)/San
Diego OM Tim Dukes agrees his for-
mat shouldn’t shy away from playing
songs Adult Altematives are champi-
oning — if they fit the format. The ap-
pearance of certain records and artists
on multiple formats, he says, simply
comes down to the fact that the songs
are hits and shouldn’t be ignored.

“We constantly try to achieve a
balance among titles on our current
playlist,” Dukes states. “The Why
Store and similar records achieve
that for us. What made us feel good
about the Why Store was the suc-
cess it was having at other formats.”

Aduit Altemative WBOS/Boston
PD Jim Herron points out that in
many major mar- =" !
kets, most Rock- |
based formats
have a long histo-
ry of exposing al-
ternative music
that contributes to
crossover action.
“In most of the top
10 markets, Adult
Alternative sta-
tions are much
more focused. The
parameters of what listeners expect are
more clearly defined.

“In Boston, we all have played a
fairly equal balancing role in con-
tributing to the music community in
terms of exposing new and differ-
ent artists. Yet there are many mar-
kets where the stations aren’t near-
ly as fine-tuned when it comes to
which records to play.

“When you have stations compet-
ing for songs — such as the musical
climate is in Boston — it only helps
drive familiarity. And if there are good
records, people will want to hear them.
Many of us lose sight that we’re one
of five buttons on a car radio. If you’re
not playing the right stuff, they’ll go
to their second or third choice.”

Resisting ‘Labels’

Rock/Active Rock sisters
KDKB-FM & KUPD-FM/Phoe-
nix OM Tim Maranville cautions
programmers about getting caught
up in labeling music. He says what
is happening simply comes down to
hit songs that have a wide demo-
graphic appeal.

“I could get very complicated and
philosophical, but it’s that simple,”
Maranville notes. “The record in-
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Jim Herron

dustry has flooded us with so many
‘me-too’ and sound-alike groups,
even Alternative
programmers are
looking for some-
thing else be-
cause their audi-
ence is getting
tired of it.

“We’ve resisted
as much as we
can in the labeling
| that goes on in the

industry. They’re

nothing more than
marketing terms to promote the bands |
to different formats. We’ve added
‘adult altemative’ and ‘alternative’
songs to both stations, but they defi- |
nitely aren’t tied to either of those for-
mats. The songs we’ve added are sim-
ply good rock records. The audience
didn’t change along with the industry
and become only Altemative or Adult
Altemative listeners. To them, rock
music is rock music.”

Nevertheless, KDKB is where the |
Why Stores and Wallflowers of the
world end up. “None of those |
records have made it to KUPD. The
texture of music blends better with
Classic Rock than Alternative. A
stringy, melodic guitar song like the |
Wallflowers’ mixes better with |
Lynyrd Skynyrd.”

New Outlook

The Adult Alternative-Alterna- |
tive-Active Rock progression isn’t
a revelation. But the consistency
and the increased number of :
records taking the path has Geffen/
DGC Dir/National AOR Promo-
tion Alan Oreman rethinking how
he works records.

“The record companies are be-
coming smarter and trying to maxi-
mize their records because the same
audience or the same demos are lis-
tening to these stations. Why not take
it to related formats? Any format you
can get a base at is important.

“The regularity with which |
Adult Alterna- :
tive has exposed
new artists —
who ultimately
went platinum
thanks to expo-
sure at other for-
mats — proves it
isn’t a wimpy
format. We try
not to think about
who we’re going
to service first
anymore. All we want is to get the
bands exposed. I look at it in a to-
tally different view from a year ago.”

TALK BACK TO R&R!

Do you have questions, com-
ments, or feedback regarding this
column or other issues?

Call me at (615) 244-8677 or l

Tim Maranville

s

e

Alan Oreman
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e-mail: swonz@aol.com
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Adult Alternative Plucks Another Jewel In Sheik

Aflantic is hoping to repeat the suc-
cess of Jewel with Duncan Sheik. And
it’s off to a good start: the singer/song-
writer’s debut single, “Barely Breathing,”
is showing all the right signs of activity.
Debuting at No. 30 at Adult Alternative

Peterson agrees. “The song is instantly
memorable and sounds like a hit. It also’
has a wide demographic appeal, which
is important for this format. Alot of times
when you play a female-friendly record
like this in Adult Alternative, you risk
alienating the rock-oriented

Duncan Sheik

male audience. We don’t
think that’s happening with
this record. The hooks and
changes are solid. If devel-
oped properly, he could be
huge.”

According to Director/
National Adult Alternative
& Rock Promotion Bonnie
Slifkin, Atlantic will con-
tinue working “Barely
Breathing” to  Adult Alter-
native in the hopes that oth-
er formats catch on. “It’s a
natural progression with
records that have such a
wide appeal. Adult Alterna-
tive programimers are smart
in that they know it’s to their
advantage to develop artists

last week, this week the track is being
reported by 26 stations in the format and
jumps seven places to No. 23.

Signed by VP/A&R Tim Sommer
(Hootie & The Blowfish), the Ivy
League-educated Sheik played in a
band with Lisa Loeb for a year before
striking off on his own, eventually
landing a deal with Atlantic.

Comments GM Ron Shapiro: “A
lot of people have felt very passionate
about Duncan from the first listen, both
inside and outside the company. The
model for us is Jewel. She and Dun-
can both have albums that appeal to
buyers of all tastes and ages. They’re
not similar artists in terms of music,
but they are very much alike in that
they are talented live performers who
write 100% of their music. When you
have something like that you have to
take it carefully and slowly so that
you’re not all across the board.”

Shapiro says one of the main rea-
sons to start the 26-year-old Sheik at
Adult Alternative is that the format “is
the most accepting of musical diversi-
ty.” He realizes that it “can be four
spins a month before we get anywhere.
We’ll keep pounding away and tour-
ing him relentlessly and eventually it
will cross over to other formats, which
is what happened with Jewel. We've
already picked up adds at major mar-
ket stations doing precisely this.”

For WXRV/Boston MD Mike
Mullaney, the song was “something
more than an add just to test on the air.
We immediately liked it and put it into
areasonably good rotation and all of a
sudden people started calling in. I'm
very confident about the song and the
artist. I saw Duncan when he opened
for Jewel and he knocked me out. He’s
a cool, rocky singer/songwriter.”

Mullaney says Sheik also proved
his appeal when “about 600 people
showed up at an in-store when we were
expecting maybe 200-300.”

WRLT/Nashville PD/MD Jon

like Duncan. They realize at
some point the record is going to cross
over but their audience will know who was
the first in the market to play the artist.”

Sheik, whose self-titled Atlantic de-
but album hit retail May 7, is now sup-
porting Jars Of Clay on that band’s na-
tional tour.

Urban Wants Nneka
Single ‘Again’

There’s no denying that being includ-
ed on the soundtrack to a hit movie can
kick-start a record. But if the movie un-
fortunately turns out to perform below ex-
pectations, it all comes down to the song.

For Island newcomer Nneka, her
debut single, “Say It Again,” is taking
on a life of its own beyond the movie
“Eddie,” which fea-
tured Whoopi Gold- |
berg. The track this
week debuts at No.
46. According to
Maurice Prince,
MD at both KIMM/
Tulsa and KVSP/
Oklahoma City,
“Say ItAgain” is pull-
ing down *“great
phones” and has “ex-
cellent possibilities.”
He says, “The song
possesses a lot of
depth lyrically thanks
to the way she’s pre-
sented it, and the lis-
teners are grasping it.
It’s getting good
phones from the 18-
24 demo.”

rector/National Urban Promotion Mo-
race Landy says the label is stressing
Nneka’s talent, which she honed at
New York’s esteemed High School for
the Performing Arts. “She’s a very tal-
ented writer and singer and, fortunate-
ly, things are moving back in that di-
rection at Urban radio. That’s great for
everybody because it can only help ex-
tend the life of an artist who’s more
than a one-track act. Those perform-
ers, when backed by a full band, project
their music in a much different and
more powerful way.”

In setting up the artist and single
at radio, Island had Nneka perform at
the Impact conference in Nashville in
early May. That performance helped
set the tone. The label also hosted sev-
eral meet-and-greets in major markets.
A key focus now, says Landy, is to
get her involved in as many summer
radio shows as possible.

Shades Drawn As Motown
Heats Up Summer

Just a few weeks ago Motown’s
Valerie George heated up Urban
radio. Now labelmates Shades are
following in her footsteps. The
foursome’s debut single, “Tell Me
(I’11 Be Around),” is in medium-to-
high rotation at powerhouse sta-
tions like WZAK/Cleveland,
WQUE/New Orleans, and
KMJM/St. Louis.

According to WJHM/Orlando
APD/MD Cedric Hollywood, the
song has turned into somewhat of
a “conversation piece among our
listeners” because the lyrics “walk
that fine line” between being ris-

que and tongue-in-cheek. “It’s get-

ting a big reaction between the guys
and ladies across the 18-34 demo.
It’s all good clean fun and we got

Shades

Prince agrees that
if the movie doesn’t take off at the box
office, “the record has to stand on its own.
People won’t be vibing off the soundirack
unless there’s a huge promotional push
and we start tagging it. With this one, our
female listeners are picking up on it be-
cause of how good the song is.”

While her album is not expected to
be released before September, Island Di-

calls right off the bat.”
Hollywood also credits the
song’s uptempo beat. “Urban radio
is dying for anything upbeat be-
cause we are being flooded with
ballads. This comes along at the
right time and could turn into a big
summer song.” Shades’ album is
slated for an October release.

Nirvana Live CD Bows In October
Pearl Jams Knows ‘Who You Are’

A live, double-CD from = )
Nirvana titled “From The
Muddy Banks Of Wishkah”
will hit retail October 8. Pro-
duced with directinput from
former band members
Dave GrohlandKrist No- &
voselic, the DGC/Geffen
set spans performances
from the band's pre-"Nevermind” era in 1989 to its final Europe-
an tour in 1994. While plans haven't been finalized, ok for
“Aneurism” to go to all rock formats three or four weeks before
the album drops at retail.
No video will be released
and Grohl and Novoselic
will not do any press to
promote the project.

in other rock superstar
news, Pearl Jam’s “Who
You Are,” the first single
from its new Epic album,
will drop at radio next week. Described as very percussion-
driven with a world music flavor, the album “No Code” goes
to retail August 27.

Farrell’s ENIT To Hit 15 Cities

Festival updates: Perry Farrell's ENIT festival will hit about
15 cities, with confirmed dates in Cleveland, Raleigh, Pitts-
burgh, Philadelphia, and Boston. More shows will be an-
nounced later. Ticket prices average about $38, and the
shows begin with a tree-planting at 4 pm. The music wilt go
all nightin about half of the cities and unti{ 2 am in the others.
Attendance is fimited to 10,000. Meanwhile, Willie Nelson
takes his Farm Aid festival to Columbia, SC for an Gctober
19 show featuring John Mellencamp, Neil Young, and
hometown favorites Hootie & The Blowfish.

Odds-n-ends: Looks fike the artist formerly known as
Prince and Warner Bros. are parting ways after 18 years.
“Chaos And Disorder,” already in stores, will be “AFKAP’s”
Bunny swan song ... Soul
singer Kyle Jason is the lat-
est artist signed to rapper
Chuck D’s new Columbia-
distributed label Slam Jamz.
He’s the first non-hip-hop act
to pact with the imprint ... PJ
Harvey has fired drummer
Rob Ellis and bassist Steve |
Vaughan after working to-
gether for the past two al-
bums. No word yet on replacements ... Guns N’ Roses
guitarist Slash is working on the soundtrack to the Quentin
Tarantino-produced movie “Curdled,” due this fail. The
music is said to have a Latino feei ... Former Go-Go’s
guitarist Kathy Valentine has formed a new band called
the Delphines ... Former Quicksand member Walter
Schreifels has formed World’s Fastest Car with Arthur
Sheppard (Mind Over Matter), Alajandro Barreto (In-
side Out), and Eric Stams.

In the studio: Bush has been working on new material
with producer Steve Albini (Nirvana) in London and has
aiready recorded around a dozen tracks ... Atlantic altema-
folk singer/songwriter Jewel has begun early work on her
new aibum, teaming with producer Peter Collins ... Plati-
num-plus selting Urban foursome En Vogue have been work-
ing on their new album. Meanwhile, the group will have the
lead-off single from the soundtrack to the gangsta movie “Set
It Off" ... Jamiroquai have nearly completed work cn their
new album. Look for a brief U.S. tour in November ... Mav-
erick altema-pop band the Rentals are currently in London
working on their second album.

Release update: DGC/Geffen releases the Counting
Crows new set, “Recovering Satellites,” on Augus® 20 ...
September 10 is the date Warner is eyeing forR.E.M.’s new
album, tentatively titled “New Adventures In Hi-Fi* ... West
Coast rapper Ras Kass’s sophomore platter for PatchWerk/
Priority,”Soul On ice,” is slated to hit retail September 10 ...
Atwo-CD set recorded at the concert for the Rock And Roll
Hall Of Fame goes to retail August 27. Featured arz John
Mellencamp, Al Green, Melissa Etheridge, Johnny Cash,
Aretha Frankliin, Bruce Springsteen, and others.

Nirvana

Pearl Jam

“AFKAP”
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NEWS/TALK

RANDALL BLOOMQUIST

Research: Getting Information You Can Trust

The research process — it’s got to be one of the more gut-
wrenching aspects of radio programming. You take a pile of
the company’s money ($25,000-$40,000 for a perceptual study)
and hire a research outfit, invest hours of time and effort work-
ing with those experts, and put everything on hold until the
detailed presentation and thick report come back.

And then you wonder
how much faith you should
have in what that research
seems to indicate. And not
without reason, it appears. |;

“Much of the Talk re-
search I’ve seen has been
of very limited value,”
says consultant Bill Mc- |
Mahon. “It offers a very
superficial explanation of
listener attitudes.”

Now that we’ve stirred
up your anxieties about that next
research project, here are some
tips from two research-savvy for-
mat experts — McMahon and
WJR/Detroit PD Al Mayers —
on making sure that when all is
said, analyzed, and done, you are
comfortable with the results.

Be Prepared!

* Know the objective. Before
delving into the research market-
place, the PD and GM should have
a strong sense of what they hope
to learn. They should establish a
list of questions they want an-
swered or theories they’d like to
test before they go shopping for a
research outfit.

“Don’t rely on the research
company to come up with the the-
ories and ideas for the study,”
warns McMahon. “That’s not their
job. Their job is to gather the in-

Bill McMahon

formation you need.

“Too many stations say to
researchers, ‘Find out what’s
wrong with our program-
ming.” If you don’t have
some ideas and theories of
your own, you’re not ready
to do research.”

* Pre-research is key.
Perhaps the most impor-
tant aspect of any research
project is researching the
prospective researchers.
This should be a very deliberate
process.

Too many stations
say to researchers,
‘Find out what’s
wrong with our
programming.’ If you
don’t have some
ideas and theories
of your own, you’re
not ready to do
research.

—Bill McMahon

“You want to do a very thorough
review,” Mayers suggests. “You
will be spending a great deal of
money for information that will
form the basis for major decisions
about your station and its future.”

The only way to get the infor-
mation necessary to make this de-
cision is to ask a lot of questions
— of both the candidate companies
and others. Don’t be embarrassed
to grill "em.

“You need to ask [researchers]
about their philosophy, their meth-
odology, and how they present the
material,” says Mayers. “The big-
gest questions are in the areas of
building the sample and creating
the questionnaire.”

The second part of your inquiry
should focus on other Talk stations
that have worked with the research-
ers you’re considering. Were they
happy with the firm’s product —
their research, analysis, and presen-
tation? Are they going to work with
the firm again? Did they find note-
worthy differences between staff-
ers at the research company? If at
all possible, try to talk with more
than just the stations offered as ref4
erences by the research firm.

And again, make sure you're talk-
ing to stations in the format because...

« Format experience is crucial.
As Talk radio continues to boom,
more and more radio research firms
are angling for a piece of the for-
mat’s action. But experience in mu-
sic research doesn’t automatically
translate into Talk savvy.

“What a researcher doesn’ tell
me often sways my thinking on
whether to use them,” Mayers con-

for Continuing Coverage.

RTNDA Bestows Murrow Awards

he Radio and Television News Directors Associa-

tion has awarded 18 radio stations the Edward R.
Murrow Award for excellence in electronic journalism. ABC
Radio News received five awards in the Radio Network/
Syndicated Service/Program Service Division for Overall
Excellence, Newscast, Spot News Coverage, Feature Re-
porting, and News Series. CBS Radio received the award

Here are the winners in the station categories:

LARGE StTaFF Division

Overall Excellence

KIRO-AM/Seattle

Newscast

WHAS-AM/Louisville

Spot News Coverage

WIKV-AM/Knoxville

Continuing Coverage

WBBM-AM/Chicago

Investigative Reporting

WJR-AM/Detroit

Feature Reporting WBZ-AM/Boston
Sports Reporting KWMU-FM/St. Louis
News Series WSM-AM/Nashville

News Documentary

WLW-AM/Cincinnati

Use of Sound

WUWM-FM/Milwaukee

SmMALL STAFF Division

Overall Excellence

WJDX & WMSUl/Jackson, MS

Newscast

WJDX & WMSUl/Jackson, MS

Spot News Coverage

WVTF-FM/Roanoke

Continuing Coverage

KFGO-AM/Fargo, ND

Feature Reporting WUAL-FM/Tuscaloosa, AL
Sports Reporting WJDX & WMSLl/Jackson, MS
News Series WLYT-FM/Charlotte

Use of Sound

KIOA-AM & FM/Des Moines

fides. “If they talk about all the
great things they’ve done for mu-
sic stations and never say anything
about what makes our format spe-
cial, I'm skeptical.”
“Spoken-word programming is
so much more sophisticated than
music,” McMahon offers. “You
need a research company that has
experience with this format. You
need someone who will understand
the language of the listeners. In
music, you don’t have to understand

why people like or don't like a
record — you just drop it from the
playlist. But with Talk, there are sc
many nuances as to why people like
or don’t like a host, and you have to
understand those nuances.”

And because it’s often difficult for
listeners to verbalize their specific
feelings about a show, McMahon
says, a Talk researcher must be able
to help them through that process.

Continued on Page 38&

Provocative. Conservative.
Satirical. Adored by tens of

millions. Known to take

listener calls.

RUSH LIMBAUGH

SHOW

MONDAY-FRIDAY 12 NOON-3PM (ET)

Both programs via Satcom C5, Transponder 23, Channel 54.  For the full story please call Lee Vanden-Handel at 212-338-1406 or Catherine Beronilla at 212-338-1405.

EFM MEDIA MANAGEMENT

WWW americanracichistornr o T
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Health-medical news,
issues, opinions and
advice to callers by
America’s favorite M.D.

SHOW

MONDAY-FRIDAY 4PM-5PM (ET)
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This WOR Radio Network

The Dolans

For more information About how
you cAN share in WOR’s success
Call Rich Wood or

Marc LOPONTE AT

(212) 642-4757 or

Skip Joeckel At

(719) 279-6676

Team
Helped WOR Become
New York’s #1 AM

Joey Reynolds

'| The Spring 1996 Arbitron, (NY Metro) rated WOR
New York’s #1 AM Station and placed WOR #6
among all Stations.
A spectacular win!

RADIO NETWORK
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CAVETT ENTER — Former TV talker (and future radio yakker) Dick
Cavett was one of several folks who stopped to yammer with Judy
Jarvis when she broadcast live from the National Association of Radio
Talk Show Hosts confab in Washington. Lending an assist is show
producer Jason Jarvis.

SPADE AND NEUTERED? — “Saturday Night Live™s David Spade (1)
recently sat on the studio bench with Westwood One sports talker Scott
Ferrall. Mugging with Spade are show staffer Max Krasny (c) and the host
his bad self.

NEWS/TALK

Research: Getting Information You Can Trust

Continued from Page 36

“[Listeners] can say a talk show
is entertaining or boring, but they
don’t always have the words to say
why they feel that way. The re-
searcher has to give them the words
to express themselves, so they can
say, ‘Yes! That’s exactly what I
think of that show!"”

Because this level of detail is
important, Mayers prefers to
work with research firms with a
proven ability to ferret out and
qualify information by, for exam-
ple, asking the same question sev-
eral different ways.

Double Jeopardy

* Keep ’em separated. McMa-
hon and Mayers both advise
against using research firms that
also offer consulting services. Mc-
Mahon’s chief concern: such firms
may couch their research results
— knowingly or not — in a man-
ner that makes their consulting ex-
pertise or philosophy seem like the
logical answer to problems or is-
sues raised in the study.

Mayers points out that some re-
searchers tack on consulting ser-
vices in an attempt to “make them-
selves invaluable” to client sta-
tions. But he cautions that research
and program consulting are two
entirely different disciplines. A
great researcher might be a lame
consultant.

For that reason, McMahon also
reminds stations never to ask pure
research firms for “where do we go
from here” advice. Seeking such
input is both unfair and unwise, he
says: “It’s not the research firm’s
job to solve the problems they’ve
identified.”

» Study the present. According
to McMahon, audience research
should never be used to test pro-
gramming ideas or concepts that
haven’t aired. Such probes, he sug-

gests, are virtually worthless in
gauging in how listeners will re-
act to the actual air product. And
some concepts just test poorly.

“If research had been the basis
for making the decision,” he notes,
“Rush Limbaugh would never
have gotten on the air, because the
concept of ‘talking about politics’
tests very poorly.”

* Beware the shifting sands.
And finally, McMahon offers this
bit of post-deregulation advice: Be
very wary of hiring a research firm
that is owned by a radio station
group. You never know when
they’ll buy your crosstown com-
petition. And McMahon just
doesn’t have much faith in com-
partmentalization.

“These guys traffic in informa-
tion,” he says. “You have to ask
yourself whether a radio group that
owns a research company can

build a wall high enough that they
won’t use [inside] information
from a $40,000 research client to
benefit one of their $40 million
station assets.”

Correction

Due to a reporting error in
my June 21 sales outlook arti-
cle, WJR/Detroit GSM Bob
Schick’s analysis of his sta-
tion’s third quarter was misrep-
resented. The story should
have stated that WJR's third-
quarter numbers are off com-
pared to 1995 because the
station is no longer selling TI-
gers baseball play-by-play.
While WJR remains the Ti-
gers'’ flagship station, the team
has taken ad sales in-house.

FROM DAYTONA TO DC — WNDB-AM/Daytona Beach talker Marc
Bemier (r) chatted with CNBC's Chris Mathews during a recent three-day
remote broadcast from the Heritage Foundation in Washington.

LEFT TO RIGHT —
with Barry Farber & Alan Colmes\;

hear how opposites
attract an audience and get your
listeners involved in the fray
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AMERITA’S
GREATEST RADIO
STATIONS USE
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WHP-WGY-WIVK
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CALLOUT AMERIGA ,,,,,

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES JULY 19, 1996

CawLout America= SOng Selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of June 24-30.

CaLLouT AMERICA.
H

o o | HOE Scores

ARTIST TITLE LABEL(S) ™ LW 2w 3w FAMILIARITY  BURN By Tony Novia
ALANIS MORISSETTE Ironic (Maverick/Reprise) 407 410 405 403 955% 32.0% et i e
ALANIS MORISSETTE You Learn (Maverick/Reprise) 404 401 406 406 91.0% 26.8% exchiiiversumveyiqlsgen 2l
FUGEES Killing Me Softly (Ruffhouse/Columbia/CRG) 400 398 395 3.86 96.8% 29.3% | “Sunding Ouside A Broken Prone
CELINE DION Because You Loved Me (550 Music) 3.5 394 414 402 94.0% 31.3% D s L
BONE THUGS-N-HARMONY Tha Crossroads (Ruthless/Relativity) 3.89 4.06 414  3.84 59.3% 15.5% | pomave Radio Gods (Ergo/Colum-
OASIS Champagne Supernova (Epic) ] 383 369 376 367 67.5% 18.5% ok o L
JEWEL Who Will Save Your Soul (Atiantic) 376 368 3.82 3.88 73.8% 16.8% | witha382scorc among 18-24s Ganked
PRIMITIVE RADIO GODS Standing Outside... (Ergo/Columbia/CRG) 3.138 —  —  —  41.0%  8.8% | e g T S0
MARIAH CAREY Always Be My Baby (Columbia/CRG) 372 376 383 372 933% 34.3% e Midvest sevent), and .79 inthe
QUAD CITY DJ’S C'mon ‘N Ride It... (Quadra Sound/Big Beat/Atiantic) 3.711 — — — 40.8% 8.3% “C'mon ‘N Ride It..” by Quad City
DISHWALLA Counting Blue Cars (A&M) 369 346 364 369 61.0% 12.8% | DJ's(Quedra Song/big eayatian-
DONNA LEWIS | Love You Always Forever (Atlantic) 369 369 — —_ 35.3%  7.0% |ty score (10th overall). “Ride” is also
COLOR ME BADD The Earth, The Sun, The Rain (Giant)  3.66 3.63  3.64 360 51.8% 11.5% | SEh'h among women 1824 with a
JANN ARDEN Insensitive (A&M) 366 365 3.71 374 69.8% 18.0% | The wop songs by demographic and
TONI BRAXTON You're Makin' Me High (LaFace/Arista) 365 3.66 3.71 349 60.5% 11.3% | [tion (indescending orden are as fol-
LOS DEL RIO/BAYSIDE BOYS MIX Macarena (RCA) 3.6 352 352 355 86.0% 29.5% | -Women 1217 — Fugees, Alanis
TRACY CHAPMAN Give Me One Reason (Elektra/EEG) 360 350 359 372 86.0% 20.8% | Ome ore Trom B aronic”
JARS OF CLAY Flood (Silvertone) (357 344 350 348 55.8% 13.5% |l e e
MARIAH CAREY Forever (Columbia/CRG) 357 363 —  —  68.3% 13.3% | -Women 18.24  Fugees, Atanis
ERIC CLAPTON Change The World (Reprise) 352 339 339 —  445% 85% R s e PRo
NATALIE MERCHANT Jealousy (ElektraEEG) 351 354 345 356 65.0% 18.3% | dioGods, Oasis, Quad City D's, Dish-
DOG’S EYE VIEW Everything Falls Apart (Columbia/CRG) ~ 3.49 337 359 345 72.8% 21.5% o T
MAXI PRIEST F/SHAGGY That Girl (Virgin) 337 —  —  —  47.3% 11.3% | Celinc Dion, Alanis “Ironic.” Dishwal
HOOTIE & THE BLOWFISH OId Man & Me (Atiantic) 335 315 326 333 79.0% 34.3% | o ovi o oo Me Badd
LA BOUCHE Sweet Dreams (RCA) 331 340 347 334 843% 32.8% N ] Jclough (Al
ROBERT MILES Children (Arista) 331 331 320 334 418% 14.0% | - East AlanisLeam " Alaais “Iron-
BADLEES Angeline Is Coming Home (Polydor/A&M) 326 3.21 — — 223% 48% Y- e e e
BILLIE RAY MARTIN Your Lovmg Arms (Sire/EEG) 321 330 333 319 48.8% 20.3% | Harmony, Alanis “Ironic,” Alanis
BLESSID UNION OF SOULS All Along (EMJ) 320 308 — — 353% 1.3% e i -
TEVIN CAMPBELL Back To The World (QwestWB) 313 3.30 318 — 34.5%  8.3% | Tronic.” Bone Thugs:N-Harmony, Fu-

== gees, and Celine Dion.

* West — Celine Dion, Fugees, Ala-
Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very nis “Ironic,” and Jann Arden and Oasis
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are (tie).
tired of hearing the song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions If you'd like more detailed Callout
and markets: EAST: Boston, Buffalo, Hartford, New York, Philadelphia, Pittsburgh, Providence. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, Norfolk, Orlando,
Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis, St. Louis. WEST: Denver, Los Angeles, Phoenix, Portland, Salt Lake City,
San Diego. Songs are removed from Callout America after 20 weeks of testing. © 1996, R&R Inc.

America information with demographic
and regional breakouts, please call
(310) 788-1648 or 788-1695.

BDS Spins 3,000 / Audience 35 Million
Soundscan Single One Week: 56,000 (#9)

TV: m Top 10 (2 Months) [T :Stress

CALLOUT AMERICA
3.71 Total Favorability Score (10th)
3.76 Women 18-24 (8th)
3.96 South Region (6th)

PWR 96 60x (#1 sales)
'WJMN 20x (#10 sales)
WPGC 50x (#7 sales) -

The Quad City DJ's continue to perform in the
Top 10 of our callout week after week!!!
This is definitely a summer anthem in the Twin Cities...

- 'A 5 Dan Kieley, PD , KDWB

SPE—— WA S T TCaNTIoioM St o nT
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‘Instant coffee, instant phonsas, 5
this what J’son will give after just

one week” Bob Lew’s,PD
KGGl/Riverside

“#6 Phones with women after one

week of airplay” Davy Crochett,PD
WYCR/York

“The response to J’son was like a
mini Beatlemania. There was
hysteria at the show, |'ve never
seen anything like it. He is much
bigger with the listeners than |
ever imagiHEd.” Jim Reitz, PD
WFHN/New Bedford

(Commenting on J’son’s sold out live
performance at the Whaling Festival in

New Bedford)
\_ J

i’ll'never stop
loving you

RADIO, THIS IS THE THIRD WEEK AT #1 ON '@=Y
THE FOURTH WEEK AT TOP 5 AT (]l

7A: ' MUSIC TELEVISION
E YOUCONTROL

Continuous programming
1221 Collins Ave
Miami Beach, FL 33139

14 hours daily AMERICA’S NO. 1 VIDEO

1899 9th Street NE,
Washington, D.C. 20018 Bone Thugs-N-Harmony, Tha Crossroads

BOX TOPS

produced and arranged by Steve Diamond  remix produced by Sean “The Mystro” Mather  for Rickidy Raw Productions, INC.  its asout Tme Productions ©1996 Hollywood Records

RECORDS

Q J’son 1'll Never Stop Loving You) Case, Touch Me Tease Me
2 ool J, Loungin Total, Kissin' You

3 Monica, Why | Love You So Much
4 Nas, If | Ruled The World
5 Bone Thugs-N-Hanmony, Tha Crossroads
6 112 Feat. The Notorious B.1.G., Only You
7 Jodeci, Ge: On Up
8 Monteil Jordan Feat. Slick Rick, | Like
9 Toni Braxton, You're Makin' Me High
10 Coolio, It's All The Way Live (Now)
11 Total, Kissin’ You
12 Mariah Carey, Forever
13 R. Kelly, | Can't Sleep Baby (If I)
14 Crucial Conflict, Hay
15 Too Short, Gettin' it

Nas, If | Ruled The World

Quad City DJ's, C Ride 1t (The Train)
Crucial Conflict, Hay (Strollin’ On)

Keith Sweat/Kut Klose, Twisted

112 Featuring The Notorious B.1.G., Only You
LL Cool ., Loungin' (Remix)

All-4-One, Someday

Vanessa Williams, Where Do We Go From Here
TheTony Rich Project, Like A Woman
2Pac, How Do U Want It

Monica, Why | Love You So Much
Somethin’ For The People, With You

" Do your listeners have to watch TV to hear J’son?
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TONY NOVIA

CONTEMPORARY HIT RADIO

Research The Right Way
... And The Wrong Way

[0 Experts discuss the proper conception, execution, and interpretation of surveys

With increased competition, format fragmentation, and
more financial and ratings pressure than ever, effective research
is vital to a radio station’s success.

At the same time, designing a re-
search project also creates anxiety.
Whether it’s a music test, focus
group, or perceptual study, research
is expensive. Typically you only get
one chance with listeners and have
little room for mistakes, which adds
more pressure. | approached the pros
for answers on how to maximize the
effectiveness of a research project
while reducing the stress.

In the first part
of a two-part se-
ries, I speak with
Critical Mass
Media Exec. VP
Carolyn Gilbert
and “Weapons
Wizard” Steve
Casey, Paragon
Research Man-
i L™ aging Partner
Carolyn Gilbert xlldke C:::::l:)yn’

Research President Jon Coleman.

Identify Your Target

One of the primary functions of
research, says Gilbert, is to help the
format adjust to evolving market
tastes. “The essence of CHR is flex-
ibility,” she explains. “The format’s
target audience is young and fickle,
and the industry doles out product
in fits. So the ability to adapt and
react quickly to a changing environ-
ment is critical.

M’i; N ) *‘ g
By definition, the
format is aimed at
people who want to
hear what’s hot.
Callout research was
developed to help
programmers manage
that changing
environment.

— Carolyn Gilbert

~ \*m

“By definition, the format is aimed
at people who want to hear what’s
hot. Callout research was developed
to help programmers manage that
changing environment. It helps you
deal with months when the list is
burning out, when it’s full of hits, or
when it has to be heavily recurrent
because there aren’t many hits.”

To help handle the changing CHR

landscape, Gilbert and Casey’s first
piece of advice is to do weekly call-
out research. Gilbert suggests, “Use
atightly screened sample comprised
of cume and core listeners. Always
reach out to the periphery to draw
the outer cume toward the center,
then pay attention to the results.
Knowing how to read and use the
weekly data is equally important.
You should know your audience,
what score ranges to expect, and
when a song is becoming a hit, peak-
ing, then burning out.”

PDs have a responsibility to un-
derstand their station’s demos. It
sounds simple, but if you ask five
station employees what the station’s
demo is, there’s a good chance
you’d get five different answers. To
remain focused, Gilbert and Casey
advise that you set realistic targets.
“18-34 is a fantasy,” they say. “How
much does a female high school se-
nior have in common with a moth-
er of two? How much does an of-
fice worker have in common with
a taco-eating mall cruiser? CHR is
a young format. Please your teens.
Kick ass 18-24 and research 18-29.
Also use InstantREPLAY or Max-
imiser to understand exactly what
happens to your audience and your
station at age 30.”

Gilbert and Casey also have
thoughts for GMs and owners look-
ing for over-30 demos. “The need
to be on top of the latest trends falls
off significantly after age 30. Firing
CHR PDs for volatile 25-34 trends
is silly. You need dry palms, stable
management, and a sales department
that understands the demo, the sta-
tion, and how to sell it.

“Understand your book and ana-
lyze your audience. Know who they
are, where they are, and what makes
them tick. Use professional re-
searchers who know your goals,
mandate a tight screen, enforce the
rules, and get your research done
right. Conduct weekly callout and
annual perceptuals. Also try self-
administered focus groups with ev-
ery waitress, barkeeper, concertgoer,
mall-walker, or store clerk you see.
It’s all research. It’s all about stay-
ing on top of the newest and hottest,
because that’s what the audience is
all about.”

Learn From Mistakes

Over the years, CHR program-
mers have repeatedly made basic
research and strategy mistakes. Par-
agon’s Mike Henry identifies and

examines the pitfalls of these mis-
takes.

“One mistake that can steer your
strategy pretty far off course is
when the GM or PD decides what
type of research is needed and how
it will be done. I don’t mean to be
pompous about that at all. They’1l
say, ‘I need focus groups, and this
is what we’d like to ask them.’ It
may not be proven that those ques-
tions are what they need to ask.
The wrong questions will produce
the wrong answers.

“Many CHR programmers as-
sume they know a market’s music
tastes. They’ll presume a few peo-
ple will determine an entire mar-
ket’s taste and program their sta-
tion that way. However, taste
boundaries change. CHR targets

m “ - ”

One mistake that can
steer your strategy
pretty far off course is
when the GM or PD
decides what type of
research is needed
and how it will be
done. The wrong
questions will produce

the wrong answers.
— Mike Henry

‘3 499

move so fast that programmers
must let listeners help decide how
the station sounds.”

Henry cites an inwardly focused
industry for gaping format holes like
the one filled by WKTU/New York.
“That comes by not standing far
enough away from the map, and in-
stead focusing on one piece of prop-
erty. A common mistake is forgetting
to stand far enough away to understand
the lay of the landscape. The results
of one project may not be as accurate
as, say, a cume study. But in the right
circumstances, it’s much more valu-
able, asWKTU proved. It came inand
exploded. That can only happen by
taking a broad look at things instead
of being overly focused.”

What's the best way to stay on top
of music trends? “Music callout,”
Henry says. “The successful stations
have the ability to be a chameleon,
going with the flow of new music and
changing the balance of their library
material based on the quality of new
music. This is one of the most intense
formats to program because you have

Y- americant g iohtstorv-eornT—

“ search can be

WE ALL SCREAM —The coolest vehicle in Southem California? It’s the
KPWR (Power 106) Ice Cream Truck, which will be cruising Los Angeles
all summer long, satisfying listeners with free ice cream.

to stay on top of the music so much.
This can lead to a feeding frenzy on
songs or styles that are hot. Going too
far in one direction can destroy a
CHR. Some of the mistakes CHR
made in the ’80s are being avoided
in the *90s because of the research
tools available.

“I’d also advise paying more at-
tention to what’s happening at a lo-
cal club than to industry trends. The
success or failure of a CHR is 100%
local — not how well it looks in the
trades or how much your list looks
like someone else’s.”

Henry’s yearly research menu
would include “a major perceptual, a
tracking study every six months, two
auditorium tests of 400 titles each, and
music callout as frequently as you can
get it. Preferably every week.”

Keep A Creative Edge

Can the results of a research study
severely limit a radio station’s cre-
ativity? Coleman’s Jon Coleman
thinks so. “Research is always a look
at the recent past, not the future. Re-
search is an analytical tool. The cre-
ative aspects of programming, mar-
keting, and morning shows some-
times yield to research. PDs some-
times say, ‘If we can’t find a posi-
tioning statement through research,
we can’t find it.’

“Sometimes —
we’ll take the best
positioning state-
ment in the re-
search, rather
than spending a
couple of hours
brainstorming
creative ap- [
proaches. Re-

very helpful in di-
recting the kinds
of messages, but it doesn’t tell how
to make those breakthrough messag-
es. That’s a creative process. You can
check it with research, but research
is prepared and delivered in black
and white. The numbers tend to cov-
er up creative aspects.”

Coleman senses an uneasiness
among group owners, GMs, and
PDs when it comes to presenting
creative ideas. “Brainstorming
should be a management issue with
no wrong answers. But because of
fear, intimidation, or uncertainty of
position, people are often unwilling
to test creative ideas in research.

Jon Coleman

There are creative ways of packag-
ing, imaging, putting a station on the
air, or creating aTV commercial that
research tends to miss. Sometimes
research is taken too literally.

m - @
Brainstorming should
be a management
issue, with no wrong
answers. But because
of fear, intimidation or
uncertainty of
position, people are
often unwilling to test
creative ideas

in research.
— Jon Coleman

“Research is very valuable. It will
point you in the right direction, but
you have to manipulate the informa-
tion given you. Research will only
tell you what people think.”

When determining what CHR lis-
teners want, Coleman stresses the
significance of marketing. “Your
music, TV commercials, and mormn-
ing show are marketing messages.
Collectively, they should communi- |
cate what you want to the audience. |

“You communicate different mes- ;
sages at different times, but if you
combine what makes a radio station ,
successful, we call it the ‘image pyr- '
amid.” At the base is music. You
have to have a strong, focused mu-
sic image. The audience has to un-,
derstand the kind of music you play.
If they don’t, personality or contests
won’t be enough. The difficulty with
CHR, HotAC, and AC is that they’re
often stylistic blends. Figuring out
how to communicate a meaningful
message that differs from the com-
petition is as big an issue as figur-
ing out what songs to play.”

CHR Asst. Editor Paul Colbert
contributed to this column

# % ¥ e N &
Coming Next Week .
In part two, ' speak with Hark-
er Research President Richard
Harker and The Research Group
President Larry Camphell. :
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_____ T e o —— BREAKERS:
JULY 1 9 1 996 BONE THUGS-N-HARMONY
Tha Crossroads (Ruthless/Relativity)
[ TOTALPLYS —————— TOTAL TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
WOW W TW ARTIST TITLE LABEL(S) ™ W W w STATIONS/ADDS 2063/119 841 @
s+ 1+ € ALANIS MORISSETTE You Learn (Maverick/Reprise) 6286 6067 6091 5703 127/0 BLESSID UNION OF SOULS
2 3 2 2 TRACY CHAPMAN Give Me One Reason (Elektra/FEG) 5187 5293 5707 5806 122A All Along (EMI)
+ 2 3 3 FUGEES Killing Me Softly (Ruffhouse/Columbia/CRG) 5094 5283 5734 5877 113/0 TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
w s s @ JEWEL Who Will Save Your Soul (Atlantic) 4125 3845 3444 2933 116/1 2026/136 8473
s 7 7 @ NATALIE MERCHANT Jealousy (Elektra/EEG) 4036 3813 3493 3093 12213 HOOTIE & THE BLOWFISH
s s s @ LABOUCHE Sweet Dreams (RCA) 3076 3950 4016 3989 106/ Tucker's Town (Atlantic)
6 6 4 7 COLORMEBADD The Earth, The Sun, The Rain (GiantWB) 3740 3951 3951 3846 1011 TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
s 2 11 @ DONNALEWIS | Love You Always Forever (Atlantic) 3623 2925 2188 1557 11471 2023/460 102/7 @
% 13 o @ ERIC CLAPTON Change The World (Reprise) 3581 3312 3009 2619 11672
« 4 s 10 CELINE DION Because You Loved Me (550 Music) 3422 3526 4090 4562  90/0 MOST ADDED-
2 1 1w @ LOS DEL RIO/BAYSIDE BOYS MIX Macarena (RCA) 3276 3143 3111 2998 94/0 ARTIST TITLE LABEL(S) ADDS
s 19 1w @ MARIAH CAREY Forever (Columbia/CRG) 3143 2774 2298 1810 112/0 MELISSA ETHERIDGE Nowhere To Go (/sland) 61
5 14 12 @ JANN ARDEN Insensitive (A&M) 3133 2994 2932 2806 9472 TOM PETTY & THE HEARTBREAKERS Walls (Wamer Bros) 56
i3 ¢ n 14 OASIS Champagne Supernova (Epic) 3063 3141 3206 2955 99/0 NEW EDITION Hit Me Off (MCA) 50
2 1w @ TONIBRAXTON You're Makin' Me High (LaFace/Arista) 2638 2345 2213 2025  96/6 GIN BLOSSOMS As Long As It Matters (A&M) 3
w 2 » @ DISHWALLA Counting Blue Cars (A&M) 2608 2191 1593 1217 1115 ;:mmmﬁm&{mw-' 5
;w5  MARIAH CAREY Aways Be My Baby (ColumbiaCRG) 2508 2739 3164 3600 760 | e SWERT Twisted (ElekiEEG) A
s 12 6 s ALANIS MORISSETTE Ironic (Maverick/Reprise) 2431 2665 3029 3254 82/0 GARBAGE Stupid Girl (Aimo Sounds/Geffen) "
1# 17 1 19 ROBERT MILES Children (Afista) 2324 2355 2495 2491 82/0 NO DOUBT Spiderwebs (Trauma/Interscope) 10
2 25 2 @ MAXIPRIEST F/SHAGGY That Girl (Virgin) 2287 2124 1850 1338 101/7 WHITNEY HOUSTON Why Does It Hurt So Bad {Arista) 9
w s 17 =u  DOG'S EYE VIEW Everything Falls Apart (Columbia/CRG) 2105 2400 2797 3196 72/0 R. KELLY | Can't Sleep Baby (If I) (Jive) 9
BREAKER €3  BONE THUGS-N-HARMONY Tha Crossroads (RuthiessRelatity) 2063 1944 1893 1748 8411 QUAD CITY DJ'S C'mon *N... (Quadra Sound/Big Beat/Attntic) 9
BREAKER @ BLESSID UNION OF SOULSAlAlong (EM) 2026 1830 1707 1545 8473
BREAKER @ HOOTIE & THE BLOWFISH Tucker's Town (Atlanfic) 2023 1563 1005 188 10277 MOST INCREASED
n a2 2 @ BADLEES Angeline Is Coming Home (Polydor/A&M) 1903 1680 1497 1294 86/1 PLAYS ToTL
8 11 2 2 HOOTIE & THE BLOWFISH Old Man & Me (Atlantic) 1699 2042 2520 3323 651 ARTIST TITLE LABEL(S) WCREASE
s x 2 @ NOMERCY Where Do You Go (Arista) 1656 1479 1314 1169 21 DONNA LEWIS | Love You Always Forever (Atiantic)  +698
so 4 3% @ PRIMITIVE RADIO GODS Standing Outside... (Erga/ColumbiaCRG) 1594 1246 839 621 87/15 BLUES TRAVELER But Anyway {A&M) +463
% 3 a @ LISALOEB & NINE STORIES Waiting For Wednesday (Geffen) 1527 1485 1310 1167 85/3 HOOTIE & THE BLOWFISH Tucker's Town (Atantic) ~ +460
s 3 s €  QUADCITY DJ'S Cmon ‘N Ride It.. (Quadra Sound/Big BeatAtntc) 1386 1255 1179 892 72/9 DISHWALLA Counting Blue Cars (A&M) 417
» 2 s u JARS OF CLAY Flood (Silvertone) 1382 1577 1915 2140 5071 | DAVE MATTHEWS BAND So Much To Say (RCA) = +392
w 2 2 = BILLIE RAY MARTIN Your Loving Arms (Sire/EEG) 1344 1631 1954 2216 5271 | N RICH PROJECT Like A Woman (LaFace/Aristz) ~ +385
ARIAH CAREY Forever (Columbia/CRG) +369
24 27 m a  GINBLOSSOMS Foliow You Down (A&M) 1299 1437 1729 1918 5170 PRIMITIVE RADIO GODS Stending... (EpoCotmbiaCAG) +348
— — « @ TONY RICH PROJECT Like A Woman (LaFace/Arista) 1270 885 516 68 798 | yoNIBRAXTON Youre Makin' Me High (LaFace/Aristy) 4283
- — 3 € CRANBERRIES Free To Decide (/s/and) 1263 1021 624 178 85/7 NO DOUBT Spiderwebs (Trauma/interscope) +282
2 3 3¢ 3  BRANDY Sittin’ Up In My Room (Arista) 1164 1285 1335 1507 43/0
% % % € NIXONS Sister (MCA) 1005 1063 1072 1044  60/1 HOTTEST
a7 2 30 a3  TEVIN CAMPBELL Back To The World (Qwest/WB) 1066 1526 1741 1736 51/0
— — 4 € GARBAGE Stupid Girl (Almo Sounds/Geffen) 1003 735 536 372 7011 ARTST TITLE 555CURRENTS
s s a4 GEORGE MICHAEL Fastlove (DreamWorks/Geffen) 995 1167 1473 1982 41/0 .
@  BLUES TRAVELER But Anyway (A&M) 04 511 A4 20 BB | L e e o
@ DAVE MATTHEWS BAND So Much To Say (RCA) 952 560 113 N 67/1 SMASHING PUMPKINS 1979 (Virgin)
2 2 4« 4 COOLIO1,2,3,4 (Sumpin' New) (Tommy Boy) 942 994 1007 1020 31/0 COLLECTIVE SOUL The World | Know (Atiantic)
a9 44 4 a0 ALL-4-ONE Someday (Hollywood) 891 897 843 630 58A LA BOUCHE Be My Lover (RCA)
— — & @ SMASHING PUMPKINS Tonight, Tonight (Virgin) 824 T4 505 320 49/4 BODEANS Closer To Free (Siash/Reprise)
— — & @ R.KELLY I Can't Sleep Baby (If I) (Jive) 789 665 504 291 48/9 NATALIE MERCHANT Wonder (Elektra/EEG)
_ w s @ CURE Mint Car (Fiction/EEG) 778 714 647 479  s50/0 | GO0 GOO DOLLS Name (Metal Blade/W5)
. BLUES TRAVELER Run-Around (A&M)
— — 4w @ TINA ARENA Show Me Heaven (Epic) 761 662 354 5 58/4 DEEP BLUE SOMETHING Breakdast AL.(RainViaker/Interscope)
— @ — @ JORDAN HILL For The Love Of You (743/Atlantic) 742 643 675 611 370 -
@ NO DOUBT SplderWEbS (Tfauma//ntefscope) 619 337 189 1M 45/10 Breakers: Songs registering 2000 plays o more for the first time. Buliets
ded to songe gaining plays over the previous week. If two songs
This chart reflects airplay from July 8-14. Songs ranked by total plays. Highlighted songs indicate Breaker. mdﬁ',':: wm xme$%mmmm:
130 CHR/Pop reporters. 128 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1996, R&R Inc. to-week increases In total piays. Weighted chart appears on R&R ONLINE.

angeline is coming home

Billboard Top 40 Mainstream Monitor Debut 37*
R&R CHR/Pop & WNCI/Columbus ADD

Billboard Hot AC31*  R&R Hot AC 25

This Week's Alternative Crusaders: “Huge adult femals phones...
WHYT WEDG WXEG WRAX if you want fEmll:||+:-5_. Iﬂnl-:s_! sure
WQBK KKDM WMAD KORB o o o & AMGELNE

—SCOTT SEIPLE, WWCK
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POP/ALTERNATIVE TOP 20

= TOTAL PLAYS — TOTAL

W TW  ARTIST TITLE LABEL(S) ™ LW STATIONS/ADDS
1 € ALANIS MORISSETTE You Leam (Maverick/Reprise) 7505 7453  180/2
2 2 TRACY CHAPMAN Give Me One Reason (Elektra/EEG) 5477 5577 134/
s @ JEWEL Who Will Save Your Soul (Atlantic) 5297 5181 170/2
s @ PRIMITIVE RADIO GODS Standing... (Ergo/Columbia/CRG) 4472 3899 178A17
+ @ DISHWALLA Counting Blue Cars (A&M) 4354 4123 1815
s @@ NATALIE MERCHANT Jealousy (Elektra/EEG) 4148 3928 12783
s @ GARBAGE Stupid Girl (Almo Sounds/Geffen) 3687 3242 162A12
o @ BUTTHOLE SURFERS Pepper (Capitol) 3457 3129 13277
10 € SMASHING PUMPKINS Tonight, Tonight (Virgin) 3357 3102 133/4
710 OASIS Champagne Supernova (Epic) 3216 3373 1120
11 @ CRANBERRIES Free To Decide (Island) 3209 2389 17477
12 ® NO DOUBT Spiderwebs (Trauma/Interscope) 2989 2771 12911
1 (® STONE TEMPLE PILOTS Trippin’ On A Hole In... (Atiantic) 2977 2752 100/2
13 14 ALANIS MORISSETTE Ironic (Maverick/Reprise) 2529 2757 910
17 ® BECK Where It's At (DGC/Geffen) 2462 2292 96/3
16 ) CURE Mint Car (Fiction/EEG) 2435 2312 1333
— (@ DAVE MATTHEWS BAND So Much To Say (RCA) 2228 1691 136/9
1515 DOG’S EVE VIEW Everything Falls Apart (Columbia/CRG) 2213 2476  81/0
— @ OASIS Don't Look Back In Anger (Epic) 2202 1952 9072
— €D BLUES TRAVELER But Anyway (A&M) 2192 1634 134/11

This chart reflects airplay from July 8-14. Songs ranked by total plays. 130 CHR/Pop reporters
and 95 Altemative reporters combine from the custom chart function on 3&R ONLINE. Alterna-
tive titles are manually extrapolated. For complete reporter lists refer to Pop and Altemative
sections. © 1996, R&R Inc.

HOT 97 SUMMER JAM — WQHT (Hot 97)/New York’s Summer Jam '96 was a huge success,
thanks in part to this performance by the Fugees: (I-r) Lauryn, Prazrel & WYClef.,

HE’S A LOVER, ALL RIGHT — Hot 97 moming talent Ed Lover got himself a big backstage
hug from Summer Jam artist Monica.

GOO GOO DOLLS Long Way Down (Metal Blade/W/B)
Total Plays: 619, Total Stations: 44, Adds: 2

BUTTHOLE SURFERS Pepper (Capitol)
Total Plays: 570, Total Stations: 41, Adds: 5

J'SON T'll Never Stop Loving You (Holywood)
Total Plays: 563, Total Stations: 42, Adds: 2

VANESSA WILLIAMS Where Do We Go From Here (Mertury)
Total Plays: 547, Total Stations: 47, Adds: 0

M.T.S. Il Be Alright (Summit)
Total Plays: 530, Total Stations: 17, Adds: 1

METALLICA Until [t Sleeps (Flektra/EEG)
Total Plays: 498, Total Stations: 39, Adds: 0

REFRESHMENTS Bandtos (Mercury)
Total Plays: 431, Total Stations: 41, Adds: 6

KRISTINE W. One More Try (Champion/RCA)
Total Plays: 457, Total Stations: 30, Adds: 2

FUGEES No Woman, No Cry (Ruffhouse/Columbia/CRG)
Total Plays: 440, Total Stations: 13, Adds: 1

WHITNEY HOUSTON Why Does ft Hurt So Bad (Arista)
Total Plays: 394, Total Stations: 45, Adds: 9

KEITH SWEAT Twisted (Flektra/EEG)
Total Plays: 386, Total Stations: 22, Adds: 12

LINA SANTIAGO Just Because | Love You (Groove Naton/Universa))
Total Plays: 239, Total Stations: 25, Adds: 8

AMBER This Is Your Night (Tommy Boy)
Total Plays: 237, Total Stations: 13, Adds: 3

GHOST TOWN DJ'S My Boo (So So Det/Columbia/CRG)
Total Plays: 234, Total Stations: 10, Adds: 1

OASIS Don't Look Back In Anger (Fpic)
Total Plays: 207, Total Stations: 6, Adds: 1

GIN BLOSSOMS As Long As ft Matters (A&M)
Total Plays: 195, Totai Stations: 35, Adds: 31

CRUSH Jellyhead (Robbins)
Total Plays: 191, Total Stations: 10, Adds: 3

STONE TEMPLE PLOTS Trippin' On A Hole In A Paper Heart (Attnti)
Total Plays: 180, Total Stations: 14, Adds: 2

JODEC! Get On Up (UptownMCA)
Total Plays: 160, Total Stations: 13, Adds: 0

TIA As | Watch U Dance (ichiban)
Total Plays: 154, Total Stations: 3, Adds: 0

Songs ranked by total plays

Electronic

Bryan Ferry

Ladae’

Billie Ray Martin
Maxwell

Oasis

Pet Shop Boys

SWV

Temple Of The Groove
Voice Of The Beehive

SELECTED NEW RELEASES

Here are a few hot releases for the next couple of weeks. Some
release dates are subject to change.

N Aoos Jur 23 g

“Forbidden City” (Warner Bros.)
“Dance With Life...”
“Baby Hold On” (Motown)

“Running Around Town” (EastWest/EEG)
“Ascension (Don't Ever Wonder)” (Columbia/CRG)
“Don’t Look Back In Anger” (Epic)

“Before” {Atlantic)

“Use Your Heart” (RCA)

“Treat Me Right” (Ichiban)

“So Hard” (Discovery)

{Reprise)

WOO-HAH! IT'S A PARTY — Busta Rhymes (i) kept Hot 97’s Scoop (front) and Rampage
The Boyscout in check backstage at Summer Jam.

e —— e -
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Statmns aml thelr adds Ilsted alphabetlcally b y market
WFLY/Albany, NY KZMG/Boise, iD WNKIEImira, NY WNNKMHarishurg, PA WDJXLouisville, KY KHOM/New Orleans, LA |KKRZ/Portiand, OR KKLQ/San Diego, CA KHTT/Tulsa, OK
PD: Michae! Morgan PD: Mike Kasper PD/MD: Bob Quick PD: John 0'Dsa PD:C.C. Matthews PD: Bill Thoman PD: Ken Benson PD: Greg Stevens PO/MD: Cariy Rush
MD: Ron Wikiams MD: Cart Baltance WHITNEY HOUSTON “Hurt" WD Scoll Shaw APD/MD: Karan Rits MO Jammer APD/D: Rick Thomas APO/MO: Ray Kalusa DAVE MATTHEWSS BAND “Say”
8 NEW EDITION “Hit' MELISSA ETHERIDGE “Nowhere™ MAX! PRIEST FISHAGGY “That” HOOTIE & BLOWRISH “Town™ CRANBERRIES “Decide” 4 KEITH SWEAT “Twisted” 6 PRIMITIVE RADIO GODS “Standing™ | 7 CORRS “Forgrven™ NEW EDITION “Hi"
KEITH SWEAT “Twistod™ TOM PETTY & HB “Walls™ TOM PETTY & HB “Waiis™ TINA ARENA “Heaver”™ GIN BLOSSOMS “Maters™ NEW EDIVION “Hit" HOOTIE & BLOWFISH “Town® 6 MELISSA ETHERIDGE “Nowhere”
MELISSA ETHERIDGE "Nowhere™ TINA ARENA “Heaver” GIN BLOSSOMS “Matters™ TOM PETTY & HB “Walks™ MELISSA ETHERIDGE “Nowhere™ NEW EDITION “Hi" WWIKZ/Tupelo, MS
TMFETVEE Wt | WXKS/Boston, MA iiosficoniolin NI oot It KSLY/San Luis Obispo, CA| pomo:Riksiees
PO Johm vey WJET/Erie, PA SON~Stop” RIS e WERZ/Parsmoutn, NH | ompo:ave Gurstopher CORRS “Forghes”
MO: Tad Boavie PD: Neal Sharpe OW/PD: Jack O'Brien NO: Adam Burnes TOM PETTY & HB “Waks™
KQiD/Alexandria, LA 9 TOMPETTY & HB “Walls” M0 J.J. Foxx WKSSMartford, CT MD: Liz Jordan DAVE MATTHEWS BAND “Say” MELISSA ETHERIDGE "Nowhere”

PO: Kahema MELISSA ETHERIDGE “Nowhere™ TOM PETTY & HB “Walks™ PO: Jay Baae Jooes KZliAubbock, TX WEZB/New Orleans, LA | & neweomon e SOUNDGARDEN "Burden” NEW EDITION “Ht"

APD: Sharioman MELISSA ETHERIDGE "Nowhere”™ |  MO: Dave Vayéa PD: Jay Sharaoe PD: Hanry Vaiantine CORRS “Forgiven™ DONNALEWIS *Always™ BLUES TRAVELER “But”

4 BAYSIDE BOYS “Calieris” GINBLOSSOMS "Matiars™ 28 DISHWALLA "Cars” MO: Russ Michaels APD/MO: Josy 6. TOM PETTY & HB “Wals™ POE “Angpy" KESTH SWEAT “Tustod”

20 NEW EDITION “HIC v::i?:m“' NY 18 MAXI PRIEST FSHAGGY “Tha™ AMEER “Night" TOM PETTY & HB “Wals™ GIN BLOSSOMS “Maters™

- - Soe 0'Noll TON “Makin™ NEW EDITION “Hit" MELISSA ETHERIDGE "Nowhers™
TP o e | M0:Dam i KDUK/Eugene, OR vyt MELSSA DHERIGE 2w | KHTY/Santa Barbara, CA | KISX/Tyler, TX
SR e JANN ARDEN “Inssnsity” PO: Bary McSuire NEW EDITION “Ht" _ WHTZ/New York, NY PO/MD: Damisa Yousy PD: Mickael Storm
e DISHWALLA “Cars” BONETHUGS N HARMONY “Crossitas” WZEEMadison, W1 PO: Tom Poleman 21 POE “Angry” MO: Mick Felgham
L OUTHERE BAOTHERS "Boom™ GIN BLOSSOMS “Matters PD: Joe Larson MO Cabby Bryant WSPK/Foughkeopsis, NY GIN BLOSSOMS "Matiers™ No Adds
TONY RicH PROJECT ‘woman | KRBE/Houston, TX APD/MO: Dana Lundea 9 GINBLOSSOMS "Matters PD: Stow Schastz TOM PETTY & HB “Wals™
WAEB/Allentown, PA PD: John Prake 51 LA BOUCHE “Sweet” 9 TRACY CHAPMAN“Beginning” | MO: Scatty Mac MELISSA ETHERIDGE “Nowhere™ s

PD: Brian Chock ' WROK/Canton, OH A APD: Scotty Sparks QUAD CITY DN'S “Ride” 6 SUPERDRAG “Susked” 28 GINBLOSSOMS “Matiers™ WSKS/Utica, NY

e PD/MO: Rick Mickaels WSTO/Evansville, IN MD: Joy Michaois TOM PETTY & HB Waks” 1 REFRESHMENTS “Banizs” PO: Bocky Mysrs
: APD: Todd Downerd PD: Barry Witherspoon . . . . . | WNDU/South Bend, IN MU: Steve Lawrsncs:

12 HOOTIE & BLOWHISH O Lo 9 CRUSH "Jelyhead TONY RICH PROJECT “Woman VA 1 MELISSA ETHERIDGE “Nowhere' - .
MAXIPRESTFSHAGEY Trar | 12 311700 MAXI PRIEST F/SHAGGY “That" MELISSA ETHERIDGE “Nowhere® WNVZNorfolk, BUTTHOLE SURFERS ‘Papper” | POMD:BIMIENed TOMPETTY & H8 “Wall”
e e DEF LEPPARD "Everything BLESSID UNION OF..."Along™ QUAD CITY DS “Ride” P0: Don London TOM PETTY & HB “Walks” 6 G BLOSSOMS “Vater” GIN BLOSSOMS Matiers'

TOM PETTY & HE “Walks® TOM PETTY & HB “Walis™ KBFMMcAlien, TX O: Sean Sellers NEW EDITION "Hi" DEF LEPPARD “Everythung BLUES TRAVELER But”
N PO: Bily Santiago HOOTIE & BLOWFISH “Town” T Ty MELISSA ETHERIDGE “Nowbere” MELISSA ETHERIDGE “Nowhere™
KMCK/Fayetteville, AR | WZYP/Huntsville, AL MO: Joft Dewie NEW EDITION “Hr DEF LEPPARD “Evrytwy” TOMPETTY & HB "Wals™ TONY RICH PROJECT “Woman”
KQiz/Amarillo, TX IWUWEMUHLM, sc z :‘:;:'; PD: Mare Summers 20 WASH & BROWN “Jumpin™
: : 2 MO: Kramer, NEW EDFTION “He"

mﬁg - 13 NEW EDITION “Hit" GIN BLOSSOMS “Matters™ NIXONS “Sister” ALL4-ONE "Someday” KCHX Odesza-Midiand, TX | wprDProvidence, RI KHTQ/Spokane, WA KWTX/Waco, TX
e 11 TOM PETTY & HB “Walls™ LINA SANTIAGO “Bocause” PRIMITIVE RADIO GODS “Sandig” ey PD: Clayton Alien P e PD: Scolt Shannon PO: Tom Martens
S MELISSA ETHERIDGE ‘Nowhere™ NEW EDITION *Hit MD: Lea Caro MO Tony Maseara MO: Tripp Rodgers WO Fash Pl
Tt TOM PETTY & HB Walls™ ) ) 6 ERIC CLAPTON “Change” GARBAGE “Stupid” 2 NEW EDITION *Hit 24 NEW EDITION *fit”
MELISSAETHERIDGE Yowher” | WIS/ W MELISSAETHERIDGE Nowhere” | WZPL/Andianapolis, IN | WAOA/Melboume, FL 6 KETHSWEAT “Twisted™ NO DOUBT “Spiderwobs” 2 TOM PETTY & HB “Waits” WHTNEY HOUSTON *Hur"

feston, PO: Tom Gjerdram PO: Scott Chase NEW EDITION “Hit TONY RICH PROJECT “Woman” MELISSA ETHERIDGE “Nowhere” JANN ARDEN “Besensttv”
PO:Bik Shakan WWCK i MO: Roh Blair MU:.T. Daniets DEF LEPPARD “Everything” MELISSA ETHERIDGE “Nowhere”™ GARBAGE "Stupid”
KGOT/Anchorage, AK APD: ks Edwarss CK/Flint, MI 19 GARBAGE “Stupid” DISHWALLA “Cars” GIN BLOSSOMS “Matters” WOBR/Saringfield. IL
OM: Mark Marphy 6 KEITH SWEAT “Tiwistod” POMD: Scot Seipel NEW EDITION *Hit" MELISSA ETHERIDGE “Nowhere” - R/Springfield, WIFCW: Wi
S CRANBERRIES “Decide” 5 MELISSA ETHERIDGE ‘Nowhere” R KELLY ~Skap" WHYUMiami P AT e WHTS/Quad Cities, IL1A | om:8uxapron ausas,
GARBAGE "Stupi” NEW EDITION “Hit" TOM PETTY & HB “Waks™ GIN BLOSSOMS “Matiers™ |/Miami, FL OM: Tony Waitskus MO: Rik Blade . W:hﬁlm. )
e GARBAGE “Stupid” KEITH SWEAT “Twisted” PD: Aok Roberts ] PR GINBLOSSOMS “Maliers' QUADCITYDJ® “Rude™
MELISSA ETHERIDEE } GIN BLOSSOMS “Matters™ . MD: Al Chio KJYO/Okiahoma City, 0K GUAD CITY DS “Ride” DONNALEWIS "Aways™ SMASHING PUBPKINS "TMW
RO WNKS/Charlotte, NC DEF LEPPARD “Everything” WAPE/Jacksonville, FL MELISSA ETHERIDGE “Nowhere™ | PD: Mike McCoy TOM PEITY & HB “Wals™ TOM PETTY & HB “Walts
) NEW EDITION *Hit PD: Cat Thomas NATALIE MERCHANT “Jedlousy” | MD: Jimany Barreda HOGTIE & BLOWFISH “Town™ KHTO/Springfield, MO
PO: Drian Bridgraan APO/MD:Tony Mana DEF LEPPARD "Everything” R O P g KKRD/Wichita, KS
wsmmama' GA MD: Marcie Crescente NEW EDITION “Hit" | | NEW EDITION “Hit PD: Dave Alexander I 5

e 16 BUTTHOLE SURFERS “Peppe | WJMX/Florence, SC KDWB/Minneapolis, MN TOM PETTY & HB “Walk” MO: Ray Michasis . PD: Jack Obiver

AT s MELISSA ETHERIDGE “Nowhere™ | OM: Keith Mitchell PO: Dan Kisey MELISSA ETHERIDGE “Nowhere” | WDCG/Raleigh, NC 17 DEF LEPPARD “Everything™ W Crigtabband
i NEW EDITION “Hi" WD Jack Kakan WGLU/Johnstown, PA MD: Rob Moris PD: Briae Borms ACE OF BASE “Sony” QUAD CITY DV's "Ride”

TOM PETTY & HB “Walks* PD: Rich Adans 19 KEITHSWEAT “Twistod” MO: K Toyior NEW EDFTION “Hit" TOM PETTY & H8 “Walk”
MELISSA ETHERIDGE Nowhere” | MD: Mich Edwarts 10 TOM BRAXTON “Makin™ KOKQ/Omaha, NE 17 MELISSA ETHERIDGE “Nowbere” TOM PETTY & HB “Wals” GINBLOSSOME: “Matters”
WAYV/Atiantic City, NJ WZST/Chattanooga, TN TONI BRAXTON “Makin™ MELISSA ETHERIDGE “Nowhere” PO: Miks ) Steele LISAL OFB “Wednesday” MELISSA ETHERIDGE “Nowhere™ MELISSA ETHERIDGE "Nowbere”

PO: Tommy Frask Interien PD: Robin Danists GIN BLOSSOMS “Matirs” TOM PETTY & HB “Wals™ . WO S Jamen LISA LOEB “Wednesday” LINA SANTIAGH "Because”

MD: Pasi Kely "(‘]":::TT — REFRESHMENTS “Bandos” DAVE MATTHEWS BAND “Say" V::::/::I:rlle, AL 18 AMBER “Night" e R, KELLY “Sioog”

11 GINBLOSSOMS "Matters L e " 3 PRIMITIVE RADIO GODS *Stndng” ing,

e mnwmr 7 NEW EDITION “Hi" MD: Crash MELISSA ETHERIDGE “Nowhers” | PD: Al Burka WNT(Q/Syracuse, NY
6 SMASHING PuMPKiNs “Tonignt | WXKB/Ft. Myers, FL WKFR/Xalamazoo, M 19 MELISSA ETHERIDGE “Nowhere” e i PD: Tom Méschell WBHT/Wilkes-Barre, PA
5 GINBLOSSOMS “Matters™ PD: Cheis Coe PO/MD: Dave Michasls TOMPETTY & HB “Wals™ NEW EDITION H 11 MELISSA ETHERIDGE ‘Nowhers: | MU: ey Otson PO: KGd Kelly
WINY/Augusta, GA 3 MELISSAETHERIDGE “Nowhere” |  MO: Randy Sharwyn GARBAGE “Stupid” REFRESHMENTS “Banditos™ 11 TOM PETTY & HB “Wals™ MELISSA ETHERIDGE “Nowhere™ |  APD/MID: Damnty Ocssn

PD: Bruce Stovens 2 WHITNEY HOUSTON "Hurt" PRIMITIVE RADIO GOOS “Stending” WHITNEY HOUSTON “Hurt DEF LEPPARD “Everyting” GARBAGE "Stupid” No Adds

BLUES TRAVELER “But” 1 STONE TEMPLE PILOTS “Trippin™ TONI BRAXTON “Makin™ SMASHING PUMPKINS “Tonight™ WXX1/Oriando, FL BUTTHOLE SURFERS “Papper”
MELISSA ETHERIDGE “Nowhere” DEF LEPPARD “Everything” NEW EDITION "Het" wumam' wy PD: Adam Cook ks PA
NEW EDITION “HI* . PO/MD: Jon Asderson APO/MD: Pete DoSraatt WFLZ/Tampa, FL WKRZ/Wilkes-Barre,
e KISR/P. Smith, AR ] MELISSA ETHERIDGE “Nowhere” v WRYQ/Richmond, VA PO:B.J. Hamis OM: Gary Hoftman
WKROCincinnatl, OH PO/MI: Frod Baker KMXV/Xansas City, MO TOM PETTY & HB “Wals™ POLisa Mekay WO: Joft Kapugt P1: Kon Medek
PO: Jimmy Staal TOM PETTY & HB “Walks™ PD: Jon Zeliner R, KELLY “Sleeg™ . APOMO: Billy St NEW EDITION “Hir MO Jerry Padden
KHF/Austin, TX APD:; Racs Taytor MELISSA ETHERIDGE “Nowhere™ | 14 PRIMITIVE RADIO GODS “Standing” NO DOUBT “Spiderwebs™ KPSU/Palm Springs, CA 14 DONNALEWIS "Aways” TOM PETTY & HB "Walls™ BLESSIO UNIOH OF...“Along”

PD: John Roberts MD: Brian Douglas DEFLEPPARD “Everything” 7 CRANBERRIES “Decide” PO: Mike Ksane 12 COLOR ME BADD “Earth” BLUES TRAVELER "But” MELISSA ETHERIDGE "Nowhere”

WD: Famasdo Vomtura 3 0ASIS“Anger” NEW EDITION “Hit" WWXM/Myrtte Beach, SC MO: Bobby Sata 10 NATALIE MERGHANT “Jodousy” R KELLY “Steep” GINBLOSSOMS “Watiors
TRAGY CHAPMAN "Reason” HOOTIE & BLOWFISH “Town" LINA SANTIAGO "Bacausse” WWST ille. TN - h MONICA “Why” 10 PRIMITIVE RADID GODS “Standing” DEF LEPPARD “Everything”
AT SHADES “To” Knoxville, PD: Nikdd Nit NEW EDITION "Hit A
e PD: Rich Balley MO: WallyB. i B WMGI/Terre Haute, IN [

T WZIM/Cleveland, OH APD/MO: Ron Geroaimo QUAD CITY DU'S “Ride” . PD: Boau Richards WSTW/Wilmington, DE
AEn WJE Yhead PO: Lisa Rodman WDJB/Ft. Wayne, IN PRIMITIVE RADIO GODS “Standing”|  REFRESHMENTS “Banditos” WKZW/Peoria, IL MD: Rick0'Brien PO: Mike Somers
WO: Dave Exbanks PO/MD: Scott Thomas CRANBERRIES ‘Decide” TOM PETTY & HB “Walks™ PD:B... Stone WXLK/Roanoke, VA 17 NEW EDITION “Hir MO: Miks Rossi
No Adds NEW EDITION “Hit" TONY RICH PROJECT “Worren” BLUES TRAVELER “But MD: Joft Wikiiams OM: Askiy Colerman 2PAC"HoW" TINA ARENA “eaven”
WFMF/Baton Rouge, LA BLUES TRAVELER *But” PRIMITIVE RADIO GODS “Standing™| 11 TINA ARENA “Heaven” APD/MD: Rick-E Canniagham TOM PETTY & HB “Wals™ DAVE MATTHEWS BAND “Say”
PD: Johomy A YIGMG/Colorado Springs, CO TOM PETIY 18 Wals™ KSMB 1A GARBAGE “Stupid” 9 TOM PETTY &8 s CELINE DION "Coming”
usicCoud Rl Lo | by o, S i PO: Bovky ovosad e e o NEW EDTON i WVKS/Toledo, OH KFFMYakine, WA
Masic Coord.: Tim MeKenna WD Bsba Bowdreanx . PO: Mike Whesier PO/MD: Michsel dack Kirby
T R E WRVW/Nashville, TN WPXY/Rochester, NY D: B Michaets 0 2PACHow"
KQXY/Beaumont, TX WYKS/Gainesville, FL 14 TOMPETTY & HB “Walls” PD: Charfio Quinn WI0Q/Philadelphia, PA | 0% Ckeigum No Adds 6 BLESSIOUNKC OF.. "Along™
PO: Dale Baird POVMD: Jori Basta 6 BECK“Where” APD. o faxce PD: Glons Kalina APDMD: 1), Rice 4 NEW EDITION “Hir
MD: Jammer WNCI/Columbus, OH 13 HOOTIE & BLOWFISH “Town” 4 DAVEMATTHEWSBANDSay” | MWD Sceoter MD: Dee Dea McGaire DONNALEWIS “Aways™
NEW EDITION *Hit" PD: John Oimick 10 NO DOUBT “Spiderwebs™ 4 MELISSA ETHERIDGE “Nowners” | 17 BYAN ADAMS “Only” DONNA LEWIS “Aays” DISHWALLA "Cars” WPST/Trenton, NJ
MELISSA FTHERIDGE “Nowher” | 8 PADLEES Angeine” 7 PRIMITIVE RADIO GODS “Stancing?|  NEW EDITION "t WHITNEY HOUSTON “Hurt” MCSC “Dream” TOM PETTY & HB “Walls™ PD/MO: Dave Mckay WYCR/York, PA
TOM PETTY & HB “Wals™ 5 DISHWALLA Cars” 7 RKELLY “Sleeg™ PRIMITIVE RADIO GODS “Sanding” 600 60O DOLLS “Long™ 19 REPUBLICA “Ready” OM: Rick McCaustin
T G TOM PETTY & HB “Waiks™ 6 LINA SANTIGO “Because” MAXI PRIEST F/SHAGGY “Tat” . . 13 MELISSAETHERIDGE “Nowhere” | PD: Davy Crockete
5 DREwTHEws oS | WLAN/Lancaster, PA WPLYPhiladelphia, PA | WZOK/Rocidord, IL 12 SMASHING PUMPKINS “Thirty” 5 DEBORAH COX “Where”
KHKS/Dallas, TX T S PD: Jordaa Walsh PD: Chock Tisa PO/MD: Tom Garrett 7 BECK “Where” GIN BLOSSONS “Matters”
WXYK/Biloxi, MS as, TOM PETTY & HE “Walls™ APTH/AMO: Vince D' Ambrosio 13 WALLFLOWERS “Heartache” BLUES TRAVELER “But’ 6 STONE TEMPLE PILOTS “Trippin™ MELISSA ETHERIDGE “Nowhere”
PD: Paty Stace il d MELISSA ETHERIDGE “Nowhere” PRMITIVE RADIO G00S “sandng’| WIHN/New Bedford, MA | iy, v CRANBERRIES “Decide” 5 GINBLOSSOMS “Matters* NEW EDITION"HIC
MO: Koa Clark Lt NEW EDITION "HiE WHITNEY HOUSTON “Hurt™ D 10 DAVE MATTHEWS BAND “Say" 4 311 Down”
MELISSA ETHERIDGE "Nowhere NO DOUBT “Spiderwets” MD: Christine Fax 7 SUPERDRAG “Sucked” WTCF/Saginaw, Mi ERIC CLAPTON “Change”
Tt WGTZ/Dayton, OH DONNALEWIS "Avays” 44 RICKY MAFTIN Wara™ e o WHOT/Youngstown, OH
KEITH SWEAT “Twisted” PD: Lowis Kaplaa ’ WSNX/Grand Rapids, M CRANBERRIES "Decide” & :Ié-wugf‘l:omfnﬁr“ “Loving LISALOEB “Wednesday” KROQO/M AZ :‘"" h::.‘
NEW EDITION "M MD: Gretchen Corbett Interim PD: Keith Curry N i QUAD CITY DS “Ride” ucson, : Jonmy ' )
5 WHITNEY HOUSTON “Hurt” KKFR/Phoenix, AZ . PD: Mark Todd NO DOUBT *Spiderwebs’
e | NO DOUBY “Spederwebs . h ! GARBAGE “Stupid .
Bedroom WHZZ ansing, Ml NATALIE MERCHANT * Jeaousy” PD: Don Parker A TAEST o MID: Valerie Knight TOM PETTY & HB “Walls
WMRV/Binghamton, NY WHITNEY HOUSTON “Hurt" PD: Chris Komr KEITH SWEAT “Twisted” MO: Brisn Dovglas . 14 WS, "Alfght TONY RICH PROJECT “Woman”
g “Decile” NO DOUBT “Spiderwots’
PD: Bili Sheridon RN e APO/MD: Woody Hosston 21 NEW EDITION “Hit . 5 COOLIOWay" R. KELLY “Sleep”
MD: Dom Jones o DOUHM' _ | WRHT/Greenville, NC 10 MAXI PRIEST FISHAGGY “That" 9 AMBER “Nght" 4 TONI BRAXTON “Makn™ MELISSA ETHERIDGE “Nowhere”
GIN BLOSSOMS “Maties” L3 Sandog” | pp: ) 1. Bosch KEITH SWEAT “Twisted” : NEW EDITION “Hit
NEW EDITION “Het" APD/MO: Gina Gray WKCI/New Haven, CT m&%‘s' Mo
MELISSA ETHERIDGE "Nowhere” | KWMX/Denver, CO 11 GINBLOSSOMS Maters" m‘;:‘:‘ K2zP, nix. AZ e
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DEF LEPPARD “Everything” APD: Stave Doaglas R KELLY “Sieeg™ ) Pl o WELISSA ™ 3
JSON"Stop” NO: Loe Cagle NEW EDITION “Hir PU: Sonmy Valsetine 13 PRIMITIVE RADIO GODS “Standing’| - MO: Dave Cooper el | e e
KRISTINE W.“Try” T TOM PETTY & HB “Walk™ MELISSA ETHERIDGE “Nowhere” | 8 NEW EDITION i
MELISSA ETHERIDGE “Nowbere™ TOM PETTY & H8 “Walls
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0 sl Fsem P0: ot Wogtaan OWPD: Framcs WBZZPitishurgh, PA | KUTQ/Saft Lake City, UT | 130 Current Reporters
MD; Gail 0'Brien MO: Hawk Harrison MD: Rob Hayes PD: Kaith Ctark PD: Xom Carr 128 Current Playlists
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TOM PETTY & HB “Wals™ PD: Phil Thomas MELISSA ETHERIDGE "Nowhere™ | PD: John Cook NEWEDITONWr | 18 ARSOFCLAYFood” MO-Wooly Did Not Report, Playlist Frozen (2):
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TONY RICH PROJECT “Woman” TOM PETTY & HB “Was™ QUAD CITY DU'S “Ride” 3 CRUSH “Jobyhead” GARBAGE Supid NATHAN MORRIS “Whes” POE"Angry” WIOUG Bar ,WI
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WHTZ/MNew York WIO0/Philadelphia WPLY Philadelphia KHKS/Dall
(212) 239-2300 (610) 667-8100 610! Qagﬂo 2 1061 WM 214) 891- o
P 102.7 Kalina/McGuire gl {214) 891:3400
oo 'olemnan/Bryant - Tisa Lambert
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAY!
W W W Tw W W lw TW W W W TW W:'l'mmm ;‘:‘;‘l‘"msrm
38 48 53 52 PRIMITIVE RADIO (3% Stancing Outstde 88 87 70 85 CELINE OION/Because You Loved Me 56 66 62 68 ALANIS MORISSETTENOU Leam 48 47 45 48 BUSHMachinehead 81 84 76 82 FUGEES/Kiking Me Softly
22 19 42 51 OASISDon'tLook Back 28 35 42 B4 MARIAH CAREY/Forever 36 41 S8 67 DEBORAH COXWho Do U Love 48 49 47 47 DISHWALLACounting Blue Cars 75 75 62 80 CELINE DIONBecause You Loved Me
51 37 44 43 NIXON: 85 83 75 83 FUGEES/Iiing Me Softly 30 61 63 67 LA BOUCHE/Sweet Dreams 27 44 46 46 NATALIE MERCHANT/Jealousy 81 73 72 75 MARIAH CAREY/Always Be My Bahy
32 46 41 44 NO DOUBT/Spiderwebs 87 86 82 82 ALANIS MORISSETTENou Leam 46 57 63 66 2 UNLIMITED/Do What's Good.. 45 46 44 43 ALAMIS MORISSETTENOU Leam 44 58 82 74 TRACY CHAPMAN/Give Me One Reason
24 27 29 33 VOICE OF THE BEEHIVE/Scary Kisses 38 42 73 66 GROOVE THEORY/TeH Me 35 45 52 65 FUGEES/No Woman, No Cry 45 46 43 43 JEWELWho Wil Save.. 46 50 52 50 LA BOUGHE/Bs My Lover
5 10 23 32 NADA SURFPopular, 41 43 41 62 LA BOUCHE/Swoet Dreams 30 35 46 56 QUAD CITY D./'S/C'mon ‘N Ride ... 29 30 35 49 SMASHING PUMPKINS/Tonight, Tonight 43 51 50 49 COOLIOA, 234 (Sumpin'..)
25 35 37 32 RUGEES/No Woman, Mo Cry 41 40 38 44 FUN FACTORY/ Wanna B With U 38 41 41 47 ROBERT MILES/Children 31 31 32 38 PRIMITIVE RADIO GODS/Standing Outside... 50 49 52 48 BRANDY/Sittin Up In My..
21 27 29 30 BUTTHOLE SURFERS/Pepper 44 41 39 43 BRANDY/Sttin' Up In My... 25 28 42 47 BILLIE RAY MARTIN'Your Loving Arms 19 30 30 32 CUREMint Car 78 63 36 48 ALANIS MORISSETTEATONiC
52 48 35 30 ALANIS MORISSETTENou Lgam 39 42 46 42  BILLIE RAY MARTINYour Loving Ams 55 65 42 47 TRACY CHAPMAN/Give Me Ons Reason 46 31 40 32 DOG'S EYE VIEW/Everything Fall... 62 53 50 47 TONY RICH PROJECT/Nobody Knows
30 25 29 29 SMASHING PUMPKINS/Tonight, Tonight 87 89 45 42 EVERYTHING BUT. /Missing 31 40 38 47 TONY RICH PROJECT/Nobody Knows 29 30 28 32 PAUL WESTERBERG/Love Lintokd 47 45 46 45 LA BOUCHE/Sweet Dreams
31 23 27 28 DISHWALLACounting Biue Cars 42 42 40 41 COLDR ME BADD/The Earth... 53 54 39 46 COOLIO/1,234 (Sumpin’..) 31 29 32 32 TRACY BONHAMMother Mother 47 45 42 43 JONB. & BABYFAGE/Someone To Love
25 26 30 28 SMASHING PUMPKINS/979 25 23 32 41 SOPHIE B. HAWKINS/As | Lay Me Down 36 43 40 46 BRANDY/Sittin’ Up In My.. 16 28 31 31 GOO GOO DOLLS/Long Way Down 7 24 43 49 ALANIS MORISSETTENou Lean
24 26 71 27 DAVE MATTHEWS BAND/Sateite 42 42 33 48 TONY RICH PROJECT/Nobody Knows 42 57 44 45 LOS DEL RIO/BAYSIDE/Macarena 30 30 31 31 GARBAGE/Stupid Gil 62 64 62 40 3T/Anything
12 20 26 27 NATALIE MERCHAKTWonder 43 39 42 30 LABOUCHE/Be My Lover 10 20 38 43 R KELLYA Cant Sieep... 31 30 32 31 JARS OF CLAY/Rood 42 40 45 48 COLOR ME BADD/The Earth...
18 11 28 27 HIGEE5Hiag Me Softly 38 56 59 38 MARIAH CAREY/Always Be My Baby 32 53 43 40 CELINE DIONBecause You Loved Me 32 32 31 31 0ASIS/Don't Look Back .. - 29 39 37 MAXI PRIEST F/SHAGGY/That Girl
9 16 P P CAKMBERFICSTres To Decde - - - 32 CRUSHWetiyhead 47 33 35 38 FUGEESAGHing Me Softly 32 32 26 31 FUGEES/No Woman, No Cry 35 35 38 34 EVERYTHING BUT. Missing
19 23 73 P4 GARBAGE/Supid G 30 31 31 31 QUAD CITY DS'S/Cmon ‘N Ride It 30 35 33 37 MARIAH CAREY/Forever 44 46 39 31 TRACY CHAPMANGive Me One Reason 48 48 47 34 GROOVE THEORY/Tell Me
48 35 2 M EVIRCLEARans Monia < - 13 31 DONNA LEWIS Love You Atways... 48 66 41 37 MARIAH CAREY/Always Be My Baby 13 29 32 30 ALIRESINENTR Banilie 33 27 33 33 MARIAH CAREY/One Sweet Day
30 26 3 TE EWFLAWha Wil Save... 23 24 27 21 BONE THUGS-N-HARMONY/Tha 22 21 24 33 TONI BRAXTONYou're Makin' Me... 47 32 32 30 NIXONS/Sister 20 25 27 29 CRUSHAellyhead
27 24 37 25 LOVE SPIT LOVEAicw Soon Is Now? 24 26 23 27 MAXI PRIEST F/SHAGGY/That Girl - 14 25 33 ABIGAIL/Dont You Wanna... 31 30 30 39 DAVE MATTHEWS BAND/Too Much 28 26 27 77 PLANET SOULSet U Free
21 75 34 23 TRACY ECMHMMrhEr Mother - - 22 25 TAKE THAT/Back For Good 7 13 20 32 JEWELWho Wil Sava... 30 5 30 30 CRANBERRIES/Saivation 17 18 21 22 MONTELL JORDAN/This Is How We Do t
10 - 17 23 TRACY CHAPMARTvs Me One Reason 21 21 19 22 COOLIO/AH The Way Live 21 22 28 31 BONE THUGS-N-HARMONY/Tha Crossroads - 17 33 29 FOO FIGHTERS/Big Me 24 24 24 22 SEALAGss From A Rose
19 24 19 22 NATALIE WERCHANT/Jealousy 20 21 18 20 COOLIGA,234 (Sumpir..) 28 31 26 30 EVERYTHING BUT. Missing 29 28 33 28 GARBAGEAnly Happy When... 18 21 20 21 REAL MCCOY/Another Night
33 M 73 19 BUSHMickinehead - - - 19 KRISTINE W/One More Try 22 21 26 28 JORDAN HILLFor The Love Of You - 22 31 28 PATTI ROTHBERG/Inside 21 23 21 21 SOPHIE B. HANKINS/As | Lay Mo Down
25 3 10 18 (OASISCHaripagn: Supemova 16 15 12 16 NICKI FRENCH/Tota) Eckipse O... 29 18 18 27 3T/Anything 30 31 27 25 EVERCLEAR/Santa Mosica... 14 - 17 19 SALT-N-PEPAEN VOGUEMWhatta Man
- 6 1 18 LEAH AMDREQHEN's Alnght 30 31 29 16 SWv/Nou're The One 35 43 31 26 M.TS/VH Be Alright 24 24 23 25 LENNY KRAVITZICan't Get You Off .. <= - 18 DONNA LEWISA Love You Atways...
15 71 18 DAVE MATHIIEWS BAND/So Much To Say 14 18 16 16  REAL MCCOY/Run Away 28 29 23 25 MAX-A-MILLIONSexual Healing 5 22 27 23 ALANIS MORISSETTE/ronic 25 23 23 18 QUADGITY DS'S/AC'mon N Ride It .
- 7 16 BLUES TRAELEAl Amway 86 63 15 15 ALANIS MORISSETTE/ronic 9 18 23 25 MAX) PRIEST F/SHAGGY/That Gir 15 21 23 21 STONE TEMPLE PILOTS/Trippar On A Hole.. 15 18 22 18 CORONA/The Rhythm Of...
6 13 15 16 PATTI ATTHBERGAnsise 16 14 13 14 FUN FACTORY/Ciose To You 27 28 24 25 FUN FACTORY/Celebration 14 27 17 28 STONE TEMPLE PILOTS/Big Bang Baby 19 16 19 18 2 UNLIMITED/Get Ready For This
22 13 15 15 CUREMint iar 18 19 20 13 GEORGE MICHAELFastiove 24 26 27 24 DREAM WORLD/Movin’ Up 13 20 18 19 CRANBERRIES/Free To Decide 1717 21 17 TLCWaterfalls
10 13 16 14 HOOTIE & BLOWFISH/Tucker's Town 14 11 13 9 CHER/One By One 23 25 21 28 REAL MCCOY/Come And Get Your... - - 18 19 HOOTIE & BLOWFISH/Tucker's Town 16 18 17 16 NICKI FRENCH/Total Echipse Of...
- 7 9 11 REFRESHNENTSDaminis - - - 8 COOLIOMGangsta’s Paradise 12 15 13 20 SOPHIE B. HAWKINS/As | Lay Me Down 16 16 16 17 BUTTHOLE SURFERS/Pepper 13 14 19 15 CRYSTAL WATERS/100% Pure Love
10 - 11 PEARLJ Man 19 29 22 20 REAL MCCOY/Sleeping With An... 14 17 20 16 JOAN OSBORNE/SL Teresa - 15 - 16 BIZARRE INC.'m Gona Get You
19 12 10 11 STONE TERPYF PILOTS/Inerstale Love Song 21 21 17 19 LABOUCHEBe My Lover 14 16 17 16 NADA SURF/Popular - - 15 15 KEITH SWEAT/Twisted
- ¥ GIN BLOSSOMS/AS Long As It 21 17 13 18 ALANIS MORISSETTEAlronic - 14 15 13 NO DOUBT/Spiderwebs 14 - 19 15 DESREEMou Gotta Be
5 9 STONE TEMELE P OIS Topgier On A Hole 21 23 18 16 REAL MCCOY/Automatic Lover - - - 13 WALLFLOWERS/Sth Avenve Heartache 16 16 17 15 HADDAWAYMMat Is Love
10 7 4 & ALANIS MORIESETTE omic 22 17 11 15 AMBER/THis Is Your Night 9 - - 13 JEWELNou Were Meant . - - - 14 KATALINADJ Gir
% TRACY CHAPMVANNew Boginning - - 8 12 GHOST TOWN DJS'SMy Boo = - - 10 DAVE MATTHEWS BAND/So Much To Say 9 11 12 12 BLESSID UNION OF. /Al Aiong
6 7 11 & SOUNDGARDFHWEirden In My Hand 20 19 12 11 BAD YARD CLUB/In The Ghetto 1225 8 9 HOOTIE & BLOWFISH/OK Man & Me 5 10 8 11 MARIAH CAREY/Forever
22 21 13 8 GOO GOO DOLLSNong Way Down < - - - DONNALEWISA Love You Aways... - - - 7 SUPERDRAG/Sucked Out 6 7 8 7 BONE THUGS-NHARMONY/Tha Crossroads
&
M b - STARK94™ | (M 106 |IF=re
Y 3 619) 560-5464
KRIE 108 P~ || veyBonvie Roberts/Chio ATLANTA Peterson/Ammons (Steve)nsn(alusa
PLAYS ARTIST/TITLE PLAYS ARTIST/YITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTMITLE
W 2W lw Tw IV 2w W IW 2W W TW IV 2W W TW W W W TW
35 47 50 54 FUGEESAilling Me Softly 46 58 57 61 JANN ARDENInsensitive 45 45 46 45 CELINE DION/Because You Loved Me 56 55 56 57 ALANIS MORISSETTENOU Leam 50 48 51 51 ALANIS MORISSETTENou Leam
49 43 55 51 DISHWALLACounting Bluz Cars 43 54 56 55 FUGEESAiling Me Softly 20 34 45 45 TRACY CHAPMAN/Give Me Dne Reason 56 57 56 56 NATALIE MERCHANT/Jealousy 47 48 52 50 ERIC CLAPTON/Change The World
47 39 46 47 TRACY CHAPMAN/Give Me One Reason 56 60 59 55 ALANIS MORISSETTE/You Leam 45 43 46 44 DONNA LEWISA Love You Always.. 55 53 53 54 TRACY CHAPMAN/Give Me One Reason 48 49 53 49 SPECIALS/A Litie Bit Me_.
18 28 44 44 DONNA LEWIS Love You Always... 58 56 52 53 ALANIS MORISSETTEfIronic 46 42 45 44 ALANIS MORISSETTENOU Leam 33 34 46 53 COLOR ME BADD/The Earth... 51 50 54 49 JEWELAVho Wil Save
40 36 49 43 NIXONS/Sister 47 S0 48 49 LOS DEL RIO/BAYSIDEMacarena 42 45 45 44 ROBERT MILES/Chikiren 34 45 54 52 JANN ARDENInsensitive - 9 40 48 DISHWALLA/Counting Bive Cars
43 30 35 42 PRIMITIVE RADIO GOI Outside... 53 49 44 43 SMASHING PUMPKINS/1979 16 24 37 44 MARIAH CAREY/Forever 23 33 37 50 TONI BRAXTONYou're Makin' Me.. 45 43 47 48 DONNA LEWISA Love You Always
21 33 42 41 NATALIE MERCHANT/Jealousy 42 53 48 42 NATALIE MERCHANT/Wonder 2 29 27 38 NOMERCYMhere Do You Go 58 56 56 44 FUGEES/Killing Me Softly 33 39 50 47 PRIMITIVE RADIO Outside
41 29 42 40 JARS OF CLAY/Plood 43 43 44 41 TRACY CHAPMAN/Give Me One Reason 29 32 28 27 SMASHING PUMPKINS/1979 30 35 38 39 JARS OF CLAY/Food 32 36 52 43 MAXI PRIEST F/SHAGGY/That Gir
34 33 43 40 EVERYTHING BUT. Mrong 43 39 37 36 LA BOUCHE/Sweet Dreams 28 24 39 27 COLLECTIVE SOUL/The World | Know 45 39 34 38 DOG'S EYE VIEW/Everything Falis... 22 32 41 42 SMASHING PUMPKINS/Tonight. Tonight
24 35 40 38 LA BOUCHE/Be My Lover 29 36 38 36 CELINE DION/Because You Loved Me - - 27 27 GINAG/Ooh A, Just A... 26 35 36 38 EVERCLEAR/Santa Monica.. - 9 35 40 CRANBERRIES/Free To Decide
34 42 44 37 JEWEL/Who Will Save... 35 33 39 36 EVERYTHING BUT. /Missing -~ 15 28 26 MAXI PRIEST F/SHAGGY/That Gir 35 36 37 37 LABOUCHEBe My Lover 48 51 43 39 DOG'S EYE VIEW/Everything Falis
34 42 40 36 ROBERT MILES/Chitdren 25 27 33 31 0ASIS/Champagne Supemova 17 18 24 26 TONI BRAXTONou're Makin' Me... 35 37 39 36 BRANDY/Sittiv Up In My... 47 49 51 38 NATALIE MERCHANT/Jealousy
16 22 28 34 LA BOUCHE/Sweet Dreams 27 28 30 29 HOOTIE & BLOWFISH/OK Man & Me 27 27 25 25 ERIC CLAPTON/Change The World 33 36 35 35 TONY RICH PROJECT/Nobody Knows 48 50 49 37 TRACY CHAPMAN/Give Me One Reason
43 32 35 34 DOG'S EYE VIEW/Everything Falls... 36 38 28 29 TONY RICH PROJECT/Nobody Knows 25 25 26 24 KRISTINE W/One More Try 34 36 35 35 JEWELWho Will Save... - - 30 35 GINBLOSSOMS/As Long As It
16 13 22 33 CUREMint Car - 15 27 28 DOG'S EVE VIEW/Everything Falls... - 17 26 23 HOOTIE & BLOWFISH/Tucker's Town 34 36 34 34 MARIAH CAREY/Forover 35 30 38 33 EVERYTHING BUT. /Wiong
34 27 34 32 JOAN DSBORNE/SL Teresa 22 27 27 26 JEWELWho Wil Save... 40 43 29 23 COLOR ME BADD/The Earth.. 56 58 45 33 HOOTIE & BLOWFISH/OK Man & Me 11 14 29 31 HOOTIE & BLOWFISH/Tucker's Town
- - 20 28 GARBAGE/Stupid Gin 35 30 27 25 MELISSA ETHERIDGEN Want To Come Over 13 16 15 20 BILLIE RAY MARTIN/Your Loving Arms 12 14 18 27 DISHWALLA/Counting Blue Cars 17 26 14 23 TON) BRAXTONYou're Makin' Me
24 30 18 28 FUGEESMNo Woman, No Cry 25 22 23 23 BLUES TRAVELERHook 13 11 13 20 BLESSID UNION OF. /Al Along - 9 24 26 TONY RICH PROJECT/Like A Woman 19 19 17 19 BLUES TRAVELER/Run-Around
15 19 27 26 ERIC CLAPTON/Change The World 22 24 23 23 COLDR ME BADD/The Earth... 19 21 16 20 LA BOUCHE/Be My Lover 35 26 21 24 ERIC CLAPTONChange The World 19 17 19 19 STING/You Stil Touch Me
7 13 17 24 CRANBERRIES/Free To Decide 54 32 25 22 LABOUCHE/Be My Lover 18 17 18 19 EVERYTHING BUT. Missing - 20 23 22 HOOTIE & BLOWFISH/Tucker's Town 17 19 15 17 BODEANS/Clossr To Froe
17 19 23 24 BUTTHOLE SURFERS/Pepper 28 23 24 22 BODEANS/Closer To Free 16 20 17 19 BODEANS/Closer To Free - - 16 21 BLUES TRAVELER/But Anyway 12 11 18 17 LOS DEL RIO/BAYSIDE/Macarena
- 13 21 23 ALANIS MORISSETTE/ronic 22 18 21 21 NATALIE MERCHANT/Jealousy - - 11 19 BONE THUGS-N-HARMONY/Tha Crossroads - - - 19 DONNALEWISA Love You Always... 16 18 18 17 DEL AMITRURoll To Me
- 18 21 23 FOLK IMPLOSIONMatural One 25 22 23 21 GIN BLOSSOMS/Follow You Down 22 20 18 19 GIN BLOSSOMS/Follow You Down - 12 16 19 PRIMITIVE RADIO GODS/Standing Outside. 9 12 17 17 BADLEES/Angeline Is
- - 22 22 MAXI PRIEST F/SHAGGY/That Girl 8 19 23 17 CRANBERRIES/Free To Decide 47 43 29 18 FUGEES/Glling Me Softly 18 19 18 18 HOUSTON & WINANS/Count On Me 119 8 17 JOAN OSBORNE/SL Teresa
17 15 20 21 STONE TEMPLE PILOTSIntorstate Love Song 16 15 13 17 ERIC CLAPTON/Change The World - - - 1B TINA ARENA/Show Me Heaven 16 16 15 18 OASIS/Champagne Supemova 27 15 16 17 LISA LOEBWaiting For
17 17 20 21 EVERYTHING BUT. Missing - 6 15 16 DONNA LEWIS Love You Always... 17 22 21 18 QUAD CITY DJ'S/C'mon ‘N Rid It 15 16 16 18 ROBERT MILES/Children 15 16 16 16 COLLECTIVE SOUL/Decomber
- - 12 20 HOOTIE & BLOWFISH/Tucker's Town 18 17 17 16 MARIAH CAREY/Always Be My Baby - - 13 17 DISHWALLA/Counting Blue Cars 16 15 18 18 LA BOUCHE/Sweet Dreams 19 17 19 18 TOAD THE WET../Good Intentions
- - - 18 CRUSHJellyhead 15 15 17 16 JOAN OSBORNE/SL. Teresa 13 17 15 17 TONY RICH PROJECT/Nobody Knows 16 15 16 13 LOS DEL RIG/BAYSIDE/Macarena - - 14 15 SMASHING PUMPKINS/1979
17 17 19 18 SMASHING PUMPKINS/Tonight, Tonight - 9 16 15 MARIAH CAREY/Forever - 15 15 17 LOS DEL RIO/BAYSIDE/Macarena 16 12 17 13 NO DOUBTASt A Gi 15 - 16 15 MELISSAETHERIDGEN Want To Come Over
15 16 19 17 USAL For... 19 13 15 13 COLLECTIVE SOUL/The World | Know 19 16 15 16 MEUSSAFIHERIDGE/IWamToCon\eOVM S 12 DAVE MATTHEWS BAND/So Much To Say 10 9 16 15 SHAGGY/In The Summertime
16 13 16 16 GREEN DAY/When | Come Around 12 13 13 13 UISA LDEBMWaiting For... 13 15 - 16 ACE OF BASE/Beautitu 1116 10 9 VANESSAWILLIAMS/Whero Do We Go.. - 14 14 15 JANET JACKSON/Runaway
12 14 12 15 SARAH MCLACHLANFuR Of Grace - 11 13 13 PRIMITIVE RADIO GODS/Standing Outside... - - 1316 REALMOCOV/RunAway - - - 7 CORRS/Forgiven, Not.
14 13 17 15  DAVE MATTHEWS BANDhat Would You Say 10 14 15 12 DISHWALLACounting Bive Cars - - - 16 DEEP BLUE SOMETHING/Breakfast AL... 14 14 13 6 GEORGE MICHAELFastiove
14 - - 15 BETTER THAN EZRA/Good = - 11 11 ND MERCYMhere Do You Go - - 13 15 LA BOUCHE/Sweet Dreams < - - & MELISSA ETHERIDGE/Nowhers To Go
22 17 16 15 BLUES TRAVELERMHook 6 12 12 10 BLESSID UNION OF..JAll Along 5 8 14 15 ALFFESIMENTSRandis
- - 16 15 DEEP BLUE SOMETHING/Breakiast AL.. 17 8 10 18 CHER/One By One 12 16 13 15 ALANIS MORISSETTEAromic
- 14 - 14 PEARL Man - - 8 9 HOOTIE & BLOWFISH/ Tucker's Town 17 15 12 15 JANN ARDEN/Insensitive
17 20 21 14 EVERCLEAR/Santa Monica.. -« -9 TOMPETTY & HBMals 12 - - 14 JANET JACKSONRunaway
- - 15 14 COUNTING CROWSMr. Jones - - - 8 BLUES TRAVELER/But Anyway 15 16 - 14 JOAN OSBORNE/One Of Us
16 - - 14 COLLECTIVE SOUL/The World | Know - 6 10 7 HARRY CONNICK JR/Hoar Me In... 13 14 19 13 PUFF JOHNSONForever More
KDWB/Minneapolis %\ L WBZZ/Pittshurgh m‘m:x Kzzp
(612) 340-9000 (412) 920-9400
]0"} Morris 2 - Clark/Cine Parker/Douglas JoazeEm
PLAYS AKTIST, PLAYS ARTIST, PLAYS ARTIST/TITLE PLAYS
3w w Tw e w 2w W 2w W TW e W W 1w TW W 2w Iw TW
61 61 62 62 ALANIS MORISSETTE/ou Leam 40 38 32 49 DOG'S EYE VIEW/Everything Fails... 51 54 61 61 ALANIS MORISSETTENOU Leam 24 49 61 82 KEITH SWEAT/Twisted 55 56 53 56 HOOTIE & BLOWFISHA Go Biind
60 62 62 62 TRACY CHAPMAN/Give Me One Reason 23 36 31 43 ALANIS MORISSETTE/You Leam 62 65 60 61 ALAMIS MORISSETTE/Ironic 27 35 42 61 DONNA LEWISA Love You Aways... 54 56 56 56 COLLECTIVE SOUL/The Workd | Know
62 60 61 61 JANN ARDENInsensitive 21 28 19 42 ROBERT MILES/Children 63 64 41 56 MARIAH CAREY/Atways Be My Baby 36 40 57 58 MONICAMhy | Love You So... 38 40 56 56 SMASHING PUMPKINSAS79
50 63 53 55 FUGEES/KHing Me Softly 33 36 28 40 OASIS/Champagne Supemova 66 67 63 56 FUGEESKilling Me Softly 60 60 60 56 BONETH Tha Crossroads 54 56 56 56 ALANIS MORISSETTENou Leam
32 36 47 45 MARIAH CAREY/Aways Be My Baby 17 24 22 48 DONNA LEWISA Love You Always... 35 33 49 54 COLOR ME BADD/The Earth. 31 38 53 56 TONI BRAXTON/You're Makin’ Me... 47 48 S5 56 NATALIE MERCHANT/Jealousy
61 40 44 45 ALANIS MORISSETTE/ronic 46 41 26 39 COLLECTIVE SOUL/The World | Know 39 49 46 51 GDO GOO OOLLSMName 62 59 S8 40 FUGEESKiling Me Softl 55 55 56 56 TRACY CHAPMAN/Gwve Me One Reason
41 41 44 44 COLOR ME BADD/The Earth... 31 29 24 38 MAXI PRIEST F/SHAGGY/That Gir 50 52 42 46 CELINE DION/Because You Loved Me S5 49 41 40 COLOR ME BADD/The Earth... 29 26 38 43 JEWEL/Who Wikl Save
25 51 43 44 COOLIOA 2,34 (Sumpin'..) 35 40 26 36 FUGEES/KHing Me Softly 10 13 39 43 JANN ARDENAnsensitive - - - 39 ALANIS MORISSETTENoU Leam 38 29 41 42 STING/You Still Touch Me
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