MAKING YOUR OUTDOOR
ADS MORE EFFECTIVE!
Clutter. Readability. The Message.

Typefaces. Color. Production Issues.
Outdoor Advertising Assoc. of America
President Gordon Hughes offers advice on
how to win the battle of the boards.

Page 14

R&R celebrates Black Music Month "96 by
saluting the last four decades’ worth of
music recorded by female vocalists. While
radio and record execs reflect on the
length and breadth of this artistic legacy,
Aretha Franklin shares her thoughts on

her unparalleled success.

And ... along with all the musical
milestones, you'll find fresh demographic
and qualitative profiles of the changing

audience for Urban radio.

Begins Page 24

MANAGING A PAIR OF
FM COUNTRY OUTLETS
IN THE SAME MARKET

KASE-FM & KVET-FM/Austin General OM
Bob Cole points out the pitfalls and the
possibilities of operating two FM Country

stations in the same market.

Page 62

¢ Tom Watson becomes
PD at KHTC/Phoenix

* Rick Weinkauf appointed
GM for WMJI/Cleveland

® Byron Pitts joins A&M
for Nat’l Urban Promo

Pages 3,9

CHR/POP

© CELINE DION Because You Loved Me (550 Music)

CHR/RHYTHMIC

© FUGEES Killing Me Softly (Ruffhouse/Columbia/CRG)

URBAN

© MONICA Why | Love You So Much (Rowdy/Arista)

URBAN AC

 ISLEY BROTHERS Let's Lay Together (/sland)

COUNTRY
* GEORGE STRAIT Blue Clear Sky (MCA)

NAC
* DOC POWELL Sunday Momin’ (Discovery)

HOT AC

® CELINE OION Because You Loved Me (550 Music)

AC

© CELINE 010K Because You Loved Me (550 Music)

ACTIVE ROCK
* DISHWALLA Counting Blue Cars (A&M)

ROCK

® VAN HALEN Humans Being (Warner Sunset/WB)

ALTERNATIVE
* TRACY BONHAM Mother Mother (/s/and)

ADULT ALTERNATIVE

* HOOTIE & THE BLOWFISH Oid Man & Me (Atiantic)

NEWSSTAND PRICE $6.50
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Robinson To Gonsult SFX

By Roy FurcHcort
R&R WASHINGTON BUREAU

Terry Robinson, founder of
the Research Group, Transtar
Radio Networks, and Pourtales
Radio Partners, will join SFX
Broadcasting Inc. as special con-
sultant for strategic planning.

Robinson will join the compa-
ny once the sale of Pourtales is
complete, which SFX said should
happen “in the next few months.”
All but two of Pourtales’s 18 sta-
tions were sold to Triathlon

|[ WKTU Brings Studio 54 To Thunderous Ciose

M Thousands jam streets for glimpse of celebs; AmFAR nets $100,000

A throng. of New' Yorkers
— estimated at up-
wards of 25,000 ~— jammed
the midtown streets sur-
rounding Studio 54 last week
(5/23) to celebrate the famed
nightclub’s “last dance.” The
momentous event was
sponsored by Evergreen
Media CHR/Rhythmic
WKTU and benefited the
American Foundation for
AIDS Research (AmFAR).
Among the 20 live perform-
ers at the disco’s final night |
of action (before the struc-
ture is transformed into a vir-
tual-reality center) were
Cher, Gloria Gaynor, Jody
Watley, RuPaul, and La
Bouche. The guest list was
strictly “A-list” too: Sharon
Stone, Richard Gere, San-
dra Butlock, Jean-Paul
Gauitier, John McEnroe,
Rosie Perez, and Marisa
Tomei were among the
celebs dancing the night
away. Pictured clockwise
from top: (I-r) Evergreen
President/COO Jimmy de
Castro, Chairman/CEOQO

$§100.000.00

ai_One Hundred Thousand and “e, Dollars
__James deCactro

Scott Ginsburg, WKTU moming maven RuPaul, Cher, WKTU PD Frankie Blue, producer/WKTU mixer
Jellybean Beqitez, and WKTU MD Andy Shane present a $100,000 check to AmFAR,; Gloria Gaynor
reaches out to fans during her performance; and thousands jam Studio 54’s stage.

Broadcasting,
an SFX sister
company.
“Terry has
been the founder
of several indus-
try-shaping
companies,” §
said SFX Exec.
Chairman
Robert Siller-
man. “His sub-
stantial experience in acquisition
ROBINSON/See Page 10
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Schl; acher &Eead
Seattle Six-Pack

KMPS-AM & FM &
KZOK-FM/Seattle VP/GM
Fred Schuma- I—— ~
cher has added |
those duties for
EZ Commu-
nications’ re-
cently acquired
“Young Coun-
try” KYCW-
FM, Rhythmic
AC KBKS-
FM, and
KBKS simul-
cast KRPM-
AM. Gary Taylor — who had
been KYCW’s GM since its de-
but in early *94 and recently was
named GM of both KBKS &
KYCW — has left the company.

“Gary did a great job,” EZ
President/CEO Alan Box told
R&R. “But it’s important for me
to be able to look to one person
for the cash flow of our Seattle
operation, and Fred is the choice.
We’re simply aligning our Seat-
tle stations similarly to our clus-
ter in St. Louis.

“Fred has done an incredible
Job with our Seattle properties
over the years. He deserves the
opportunity and is certainly capa-

Robinson

Schumacher

SCHUMACHER/See Page 17

me Dixon Du!, Reeves In

B Tampa star appears headed to market’s WUSA

Tampa radio mainstay Mason
Dixon has left his on-air and pro-
gramming post at Clear Chan-
nel Hot AC simulcast WMTX-
AM & FM and will likely end
up at Gannett-owned crosstown
AC WUSA-FM.

In a terse press release, Clear
Channel Tampa VP David Man-
ning said, “After reviewing
WMTXs present position, along
with the future goals of our prop-
erties in Tampa, WMTX-AM &
FM and WRBQ-AM & FM
have elected not to pursue or of-
fer Mason Dixon a contract ex-
tension. Clear Channel Radio
Tampa feels it is in the best inter-
est to invest in a programming
management change to insure
that all future goals of our prop-
erties remain the first priority.”

WUSA has been tight-lipped

about Dixon’s possible arrival,
but WUSA GM Marc Kaye said,
“I’'m surprised the No. 1 morm-
ing man in Tampa Bay would be
allowed to be let go. But being
an outsider, I don’t know the in-
ner workings.”

Dixon told R&R he does not
have a non-compete clause in his
contract and that he, WMTX MD
Rico Blanco, morning co-host/
producer Bill Connolly, and mom-
ing show assistant Jo-Jo Walker
have already signed contracts to
put a new radio station on in Tam-
pa Bay this moming (5/31).

“After my contract had expired
with Clear Channel, I received an-
other offer from another radio sta-
tion,” Dixon said. “Out of fair-
ness, I gave Clear Channel first
right of refusal. It was not a mon-

WMTX/See Page 10

EXCLUSIVE R&R INTERVIEW

]

By Mike KiNosIAN
R&R AC EDITOR

Other radio groups
may have more hype,
flash, or sizzle, but few
can rival Nationwide |
Communications’
50-year history of suc-
cessfully operating
stations.

Drawing from his
wealth of station
management exper-
ence, Clancy Woods re-
turned to Columbus, OH-
based Nationwide as VP/Ra-
dio, Western Operations after
a two-year stint with Sham-
rock. Woods, who founded
the Arizona Sports Net-

inside Nationwide’s Worid
With VP/Radie Ciancy Woods

Woods

s work, had worked at
Nationwide proper-
ties for 13 years.
The former WHTZ/
New York, KHMX/
Houston, WFOX/
Atlanta, and KROQQ/
Tucson GM talks
candidly with R&R
about the company'’s
current position with-
in the tumultuous state
of radio today.
@ What are your thoughts
¥ about the recent frenzied
pace of station and group own-
ership changes? Are you sur-
prised, or did you sense it
coming’
WO00DS/See Page 74

Labels Thinking Alternative At Hot AC — See Page 22
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WAX ECSTATIC

The title track from the new album.

Lollapalooza's second
stage this summer.

J

In store Tuesday, July 2n¢

Produced by Sponge & Tim Patalan.
Mixed by Tim Palmer for World's End (America) Inc.

- , COLUMBIA

Management: Susan Silver < milwvare.

http://www.sony.com

"Columbia” Reg. U.S. Pat, & Tm. Off. Marca Registrada./© 1996 Sony Music Entertainment Inc.
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Set your sights on KAJA (KJ97)/SanAntonio’s latest set of outdoor playthings. Parked in front of the Clear Channel
Country station’s 20-foot-tall inflatable guitar is a stunning, vinyl-wrapped transit bus to remind thousands of Fiesta-
goers (that's the 10-day celebration held near the city’s world-famous downtown River Walk) where they can find
their favorite music. More examples of outdoor promotional tools like these will be found in R&R’s annual Marketing
& Promotion Guide, on your desks June 21.

Secret Slated To Flip
WNRQ-FM To NAC

Secret Communications is slat-
ed to flip Alternative WNRQ-FM/
Pittsburgh to NAC on June 1. Se-
cret acquired "NRQ and Country
WDSY-FM in a swap deal with
Entercom last week (R&R 5/24)
and also owns crosstown Rock
WDVE-FM and Alternative
WXDX-FM.

WDVE & WXDX OM Gene Ro-
mano will assist in guiding WNRQ’s
format transition. “We were locked
in a head-to-head Alternative battle,”
he commented. “WXDX recently
moved to a full signal when we
swapped frequencies with WAMO.
The Alternative battle is about to
begin, and we see smooth jazz as
[the perfect adjunct] and a terrific
opportunity in this market.

“WDVEis No. 1 25-54 witha 12.8

WNRQ/See Page 10
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Weinkauf Set To Be |
WMJI/Cleveland GM

Hot AC WOMX/Orlandoe GM
Rick Weinkauf is slated to become
GM of WMJI/Cleveland when Na-
tionwide Communications assumes
ownership of the Oldies facility. The
target takeover date is July 1.

Weinkauf told R&R, “Nationwide
bas been extremely kind to me all
these years, and I don’t think any-
one figured that I'd ever leave Or-
lando. As Nationwide purchased
additional stations, they gave me the
opportunity to go to bigger markets,
but I always elected to stay in Or-
lando. When [the company acquired
WMII), they made me an offer that
1 really couldn’t refuse.

“My wife and I are looking at this
as a new adventure. In our two trips

WEINKAUF/See Page 10

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

A Radio-Friendly Successor To Dole?
@ MS Senators Lott, Cochran lead the pack

ob Dole’s departure from the Senate was no cause for tears among

broadcasters. Dole fervently pushed for spectrum auctions
and was uneven in his support of the industry. But what about his
successor?

Both heirs apparent to the majority leader’s throne — Majority
Whip Trent Lott (R-MS) and Thad Cochran (R-MS) — are not
only friends of the industry but also friends of NAB President/CEO
Eddie Fritts.

Fritts and Lott attended the University of Mississippi together.
Cochran also is an Ole Miss grad, although he’s four years older
than Lott.

With voting records favorable to broadcast interests, both Lott
and Cochran supported the telecom bill but dislike the concept of
spectrum auctions. ‘“We think they are both good leaders,” said an
NAB spokesman.

Dole’s successor will be chosen by Republican caucus vote. Lott
appeared to be the frontrunner at presstime.

"

Q-ﬂo | -

Zoo Entertainment’s top brass dropped into Club R&R recently to present
gold discs commemoralting big numbers on Matthew Sweet's “100% Fun.”
Pictured (I-r) are R&R Sales Rep Kristy Reeves, Zoo VP/Promo Ray
Gmeiner, Zoo Sr. Dir/Altemnative Promo Doug Ingold, R&R Rock Editor
Cyndee Maxwell, and R&R Altemative Editor Sky Daniels.
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310-553-4056
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hmowry @ rronline.com
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KHTC/Phoenix Welcomes Watson As PD

Adult Contemporary Concepts President/CEO Tom Watson has been
appointed PD of KHTC/Phoenix. He succeeds Joel Grey, who departs
the Bonneville Oldies outlet.

Although KHTC is not a client station, Watson will continue operating
his consultancy. “I’ve missed day-to-day programming,” he told R&R.
“And, frankly, the international traveling was really taking its toll.

“Consultants go in and fix stations, but can’t smell the roses. The ratings
here tell the story. KHTC has gone from seventh to 14th 25-54, so it needs
attention. Now I’ll have the chance to fix a station and enjoy it. I've con-
sulted Bonneville stations on and off the past four years, and it’s a wonder-
ful company.”

Before launching AC Concepts seven years ago, Watson programmed
KVIL/Dallas, WQXI/Atlanta, KIFM/San Diego, and KEZR/San Jase.
He was also VP/Research & Consulting for Rob Balon.

SIS S SR A s EeR s

Inside Edition

EMI artist Patti Rothberg, who will perform her single “Inside” on the “To-
night Show” this evening (5/31), recently visited New York where she
wowed a hometown crowd with a performance at Tramps. Shown back-
stage are (top row, I-r), EMI Sr. VP/Promo Peter Napoliello, Sr. VP Bnan
Koppelman, Rothberg, President/CEQO Davitt Sigerson, Manager Alicia
Gelernt, Tramps owner Steve Weitzman, (bottom row, I-r) album produc-
er “Little Dave” Greenberg and EMI Sr. VP/Artist Development Jon Birge.

WEB SITE: httpz//www.rronline.com

! v
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310-203-9763

202-783-0260

310-553-4330 mailroom @ rronline.com
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615-244-8822 615-248-6655 maiiroom @rronline.com
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RADIO BUSINESS

FCC To Tackle Market-Entry
Barriers For Small Businesses

(] Minority- and women-owned enterprises to be included in process

The FCC is seeking to eliminate the obstacles that prevent
small businesses and minority-owned enterprises, including
radio companies, from entering and thriving in the telecom-

munications industry.

According to a provision of the
Telecommunications Act of 1996,
the FCC has 15 months to identify
blocks to market-entry and develop
regulations to eliminate them. The
Commission is now seeking public
comment on exactly how it should
tackle the job.

Eliminate Market-Entry
Hurdles

Specifically, the FCC is trying to
come up with a precise definition of
“small businesses” and then gather
statistical data, studies, and specific
accounts of barriers. The Commis-
sion is also attempting to identify
unique hurdles that exist for women-
and minority-owned businesses.

The critical
question is why in
the world the FCC

waited until virtually
all the valuable
radio station
licenses were given
away for free before
it realized that
almost no minorities

owned stations.
—David Honig

By the FCC’s definition, market-
entry barriers are obstacles that keep
individuals from forming business-
es, prevent existing small business-
es from expanding into the telecom-
munications market, or keep tele-
communications businesses from
expanding.

Some of the questions the FCC
will use to discern which business-
es are truly hampered include:

» What obstacles do they face in
accessing capital and credit?

» What obstacles do they face in
benefiting from economies of scale?

¢ Do small businesses have diffi-
culty attracting or retaining clients?

* Do small businesses have par-
ticular difficulties in obtaining gov-
emment contracts, licenses, fran-
chises, or other government bene-
fits? Have small businesses faced

Continued on Page 8

FCC Placates DARS Doubts

The FCC'’s effort to license digital satellite radio (DARS)
is poised to move ahead now that congressional critics, who
worried that the licensing process could cost Uncle Sam mil-
lions of dollars in lost spectrum-use fees, have been placated.

House Commerce Committee
Chairman Rep. Thomas Bliley (R-
VA) and Ranking Committee mem-
ber Rep. John Dingell (D-MI) had
questioned whether it was appropri-
ate to give discounted spectrum to
one of the four DARS applicants.

Revised Program

The FCC response, from the Of-
fice of Engineering and Technolo-
gy Chief Richard Smith, defended
the pioneer’s preference program,
but noted that the program has been

revised to accommodate competi-
tive bidding and no longer grants
free spectrum to designated pio-
neers. Smith pointed to refinements
in the pioneer’s preference award
process, noting that a board consist-
ing of an FCC economist and five
agency engineers reviewed each
DARS application.

Before the lawmakers raised the
red flag, the FCC intended to auc-
tion one 12.5 MHz segment of spec-
trum to the highest bidder among

three companies that applied for dig-
ital radio licenses. A second 12.5
MHz segment would be sold to a
fourth company, CD Radio, at a pi-
oneer’s preference discount. CD
Radio would have paid 15% less
than the winning bid for the other
spectrum segment.

The FCC’s pioneer’s preference
program seeks to reward telecommu-
nications innovation by granting
companies discounted spectrum in
exchange for their agreement to share
their technology with others who
wish to provide similar services.

But Bliley and Dingell said they
were concerned that the pioneer’s

Continued on Page 8

BUSINESS BRIEFS
Watchdog Group Wants More Public Service

he Media Access Project has asked the FCC to increase public

service requirements for broadcasters if it decides to extend broad-
cast license terms. Under the FCC’s interpretation of the Telecommuni-
cations Act of 1996, the agency is required to extend license terms to
eight years.

Media Access Project was one of only four groups (which included a
small cable provider) to respond to the FCC’s request for comments on
extended license terms. The organization argued that the FCC was not
required to extend TV and radio license terms to eight years and shouid
not do so “unless there are corresponding requirements to ensure that
broadcasters meet their public trustee obligations.”

Additional broadcast responses were filted by NBC and the NAB, with
both supporting the term extension. Noting that synchronizing TV and
radio terms “reflects congressional intent,” the NAB added that the move
would help the FCC better predict staffing needs and would be consistent
with prior FCC policy.

No Overtime For lllinois Reporters

mall stations in lllinois don’t have to pay overtime to their re-

porters and producers, thanks to a law passed last week. The
law, which exempts broadcasters outside the Chicago and St. Lou-
is markets, argues that news reporters should be exempt from the
rules because they can be classified as “professionals.”

The lilinois Broadcasters Association supports the law. But state
broadcast reporters’ organizations oppose it, according to wire reports.

RTNDA PresidentDavid Bartlett said his group is torn over the issue.
“On one hand, we like the idea that our members are considered to be
‘professionals.” On the other hand, we're concemned that it's used as a
way of circumventing the intent of the law.

“In the broadcast economy today, those wage and hour laws put a
certain amount of stress on small operations. It's hard to predict with
any certainty whether this will add significantly to the employment at
these small stations or whether it will significantly improve their eco-
nomic outlook.”

FCC Roundup

As expected, the FCC has adopted new “silent station rules.” Accord-
ing to these rules, the license of any station remaining off the air for
any consecutive 12-month period will automatically expire — regardless
of any pending applications the licensee has on file with the Commission
...Antenna registration guidelines have been released. Registration dates
are July 1, 1996 through June 30, 1998. Tower owners must register any
tower that requires FAA clearance ... A May 31 open forum has been
scheduled, focusing on how broadcasters can get involved in the deci-
sion-making process and leam more about the FCC.

An EZ beal L‘Ios;s

Z Communications has closed its $26 million purchase of KYCW-

FM/Seattle from Infinity Broadcasting. EZ already owns KMPS-
AM & FM & KZOK-FM/Seattle and has an agreement to acquire
KRPM-AM & KBKS-FM/Seattle from Heritage Media Corp.

Continued on Page 8
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..you can do it with AudioVAULT®.

Uniike all the other competing products out there, only
AudioVAULT® can do almost everything. It
was the first Windows™-based studio system
and is the most mature, stable and widely
used software in the industry. It's not a pre-
configured system. It's not bound by its
designer’s limitations. It doesn't dictate to you
how you should work in the studio.
AudioVAULT is what you want, the way you want it.
A little now, or a whole bunch later With AudioVAULT you can play
carts, record liners and spots, edit, cut and paste, mix, play music,
adjust levels, go live go automated, go both, capture feeds, create logs,

o do it
10y ¢ e o

adjust rotation, manage the news, generate traffic reports. And it's so easy to
operate. In fact, your on-air staff already knows how.

at 217-224-9600.

From the world’s most popular line of digital radio products, comes the
world’s most reliable digital studio solution - AudioVAULT. To find out more, or
for a free demo kit, contact a Broadcast Electronics Digital Systems Consultant

Or visit AudioVAULT on the web at:
http//www.bdcast.com (c-mail: future@bdcist.com).
E”BROADCAST
ELECTRONICS, INC.

WORLD LEADER IN RADIO BROADCAST TECHNOLOGY

4100 N. 24th Street/P.0. Box 3606/Quincy, IL 62305-3606/(217)224-9600/Fax: (217)224-9607

©1996 Broadcast Electronics - Windows is a trademark of Microsoft \
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Get Awa
With
Murder!

Competitive reality for radio in the 90's means higher reliance on promotions than at any other time in its
history. What it also means is a tireless tug of war between advertisers, stations, and listeners. While quality
station promotions remain critical to the successful marketing of a station, value-added promotions have become
critical to station buys. Reconciling these two views is the complex role of today's Promotion Director and the
need for which Promotional Warfare was created.

Promotional Warfare is the most complete book on promotions on the market today, containing more than
1,000 pages of promotional ideas from the top stations across the country.

Promotional Warfare is indexed as follows: Billboard, Bumper Sticker, Charity, Contest, 42 Holiday categories,
Marketing, Merchandising, Miscellaneous, 65 Sales categories, Station Vehicles, Stunts, and many more.

Fach individual promotion contains detailed information on set-up, time and cost requirements, sponsorship
opportunities, and benefits for both the station and the community.

Some stations already using Promotional Warfare include: WVEE-Atlanta, Star 94-Atlanta, WVAZ-Chicago,
WGCI-Chicago, B96-Chicago, KS 104-Denver, KZPS-Dallas, K104-Dallas, The Edge-Dallas, The Eagle-Dallas, WDJB-
Ft Wayne, KRBE-Houston, KIIS-LA, The Beat-LA, WCBS-NY, WYNY-NY, WZAK-Cleveland, Jammin 92-Cleveland,
WMMS-Cleveland, WABQ-Cleveland, KSAN-San Francisco, KMEL-San Francisco, WILD 107-San Francisco, KIIM-
Tucson, WAVW-Vero Beach, WKQS-Vero Beach, 99X-Ft. Myers, Rock 106-Ft. Myers, Top Club Promotions-Greece,
WROQ-Greenville, KLTQ-Springfield, WMBD TV-Peoria, WRQK-Canton, Big Dog Radio-Farmington, WCOL-
Columbus, Barbados Rediffusion Svc.-Barbados, 4SS-Australia, KBLQ-Logan, KWNZ-Reno, BWRT-Phillipines, RCT
FM-Indonesia, Cox Broadcasting-Atlanta, WXRB-Pittsburgh, KRAK-Sacramento, WJJB-Cumberland, ZFZZ-Grand
Cayman, Radio Taipai-Taiwan, KPRS-Kansas City, Mix 99,9-Toronto, KPSN-Phoenix, KKRD-Wichita, JACOR-
Cincinnatti, Austero-Australia, RS 2-Berlin, KFBI-Las Vegas, WKSI-Greensboro, Triple M-Australia, KSTO FM-Guam,
KBSG-Seattle, WZNT-Puerto Rico, Gentsevaart-Netherlands, Radio Nova-Sweden, KLIN-Lincoln, KSJO-San Jose,
RTL Radio Berlin-Berlin, La Sargentana-Spain, WKGR-Palm Beach, and many many more!

Huge Warehouse Sale as we make room for Volume III. Limited quantities, so order now!

$195
To order Promotional Warfare for just $495; Please fill out order from and

< Check Enclosed

enclose a check made payable to: Sun Broadcast Publishing. All orders will be sent out

via Federal Express. For more info call Nikki at 904/255-9300. Name

We moved! New mailing address:

Station

Sun Broadcast Publishing Co.,126 W. International Speedway Blvd., Daytona Beach FL 32114

$195 . $295 ) $395 Address
3 1 Copy for $495 (1 2 Copies for $795 1 3 Copies for $995-
Please Charge My: O Visa O Mastercard Account# City State Zip
Expires Signature Phone

_____waany amoricanradinhictory como .
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DEAL OF THE WEEK 1996 DEALS TO DATE TRANSACTIONS AT A GLANCE
Dollars To Date: $4,197,360,061

(Last Years 1. 1508 T72C) ® WZEW-FM/East Brewton, AL $125,000

 KSSJ-FM/Sacramento e e ||| (mwemsteme
$14 million Stations Traded This Year: 926 o KNNN-FM/Central Valley, CA $825,000

(Last Year: 494) ® KZRO-FM/Dunsmuir, CA $25,000
. . i ® KDES- M/Palm Springs, $2 million for 72.54%
Stations Traded This Week:(m Yeanig .w.(fu:.':,.:i:mi $13 m;;,,,g e

TRANSACTIONS

It’s Paxson To The Max In Miami: Benchmark
Sings $14.6 Million Norfolk Swan Song

El Amencan Badm Systems capitalizes in California with KSSJ-FM

KSSJ FMISacramento
PRICE: $14 million

TERMS: Asset sale for cash

BUYER: American Radio Systems,
headed by Chairman/CEO Steven
Dodge. It owns, operates, or has
agreed to buy 59 other stations.
SELLER: Olympic Broadcasters,
headed by President Doug Kahle
FREQUENCY: 101.9 MHz

POWER: 4.07kw at 827 feet
FORMAT: NAC

BROKER: Paul Leonard of Star Me-
dia Group

WZEW-FM/East Brewton
PRICE: $125,000

TERMS: Asset sale for cash

BUYER: 550 AM, headed by President
Michael Glinter. He owns WREN-AM/
Topeka. Phone: (913) 894-1833
SELLER: Creek indian Enterprises,
headed by Chairman Eddie Tullis. it
owns WYDH-FM/Atmore, AL. Phone:
(334) 368-2511

FREQUENCY: 95.7 MHz

POWER: 6kw at 328 feet

FORMAT: This station is dark.

KLPQ-FM/Sherwood

(Little Rock)

PRICE: $825,000

TERMS: Cash

BUYER: CDB Broadcasting of Ar-
kansas, headed by President Calvin
Armold and Ted Snider Jr. They own
KIPR-FM/Pine Bluff.

SELLER: Sherwood Broadcasting of
Arkansas, owned by Phil and Christy
Hall. They own KBBL-AM & FM/
Cabot, AR.

FREQUENCY: 102.1 MHz

POWER: 4.1kw at 453 feet

FORMAT: CHR

BROKER: Bill Cate of Sunbelt Me-
dia

A R Ay e o A

KNSN-AM/Chico & KHSL-

FM/Paradise

PRICE: $1,466,000

TERMS: Asset sale for cash

BUYER: McCoy Broadcasting
SELLER: Redwood Broadcasting
inc., headed by President John
Power

FREQUENCY: 1290 kHz; 103.5 MHz
POWER: 5kw; 1.61kw at 1250 feet

| FORMAT: (dark); Country
BROKER: Andrew McClure of the
Exline Co.

COMMENT: See next deal.

KNNN-FM/Central Valley

(Redding)
PRICE: $825,000

TERMS: Asset sale for cash

BUYER: Alta California Broadcast-
ing Inc., headed by President John
Power

SELLER: Quality Broadcasters of
California Inc., headed by managing
general partner W. Paul Barth
FREQUENCY: 99.3 MHz

POWER: 5.3kw at 328 feet
FORMAT: AC

BROKER: Andrew McClure of the
Extine Co.

KZRO-FM/Dunsmuir

PRICE: $25,000

TERMS: Asset sale for cash
BUYER: Big Tree Communications,
headed by President Dennis Crepps.
Phone: (916) 926-1761

SELLER: Fatima Response Inc.,
headed by Kimberly Thomson.
Phone: (310) 597-1961
FREQUENCY: 100.1 MHz

POWER: 12.5kw at 213 feet
FORMAT: This station is dark.

KDES-AM & FM/Palm
Springs

PRICE: $2 million for 72.54%
TERMS: Stock sale for cash
BUYER: Rozene Supple, increasing
her interest in Tourtelot Broadcast-
ing Co. from 27.46% to 100%. She
owns KPSI-AM & FM/Palm Springs.
Phone: (619) 325-2582

SELLER: Joseph Tourtelot, selling
his 72.54% interest in Tourtelot
Broadcasting Co. Phone: (619) 325-
1211

FREQUENCY: 920 kHz; 104.7 MHz
POWER: 5kw day/1kw night; 2kw at
541 feet

FORMAT: Oldies; Oldies

WIOD-AM/Miami

PRICE: $13 million

TERMS: Cash

BUYER: Paxson Communications,
headed by Chairman Bud Paxson. It
owns or has agreed to buy 34 other
stations, including WACC-AM, WFTL-
AM, WINZ-AM, WSRF-AM, WLVE-
FM, WSHE-FM & WZTA-FM/Miami.

SELLER: Cox Broadcasting, head-
ed by Exec. VP Bob Neil. It owns 35

other stations, including WFLC-FM &
WHQT-FM/Miami.

FREQUENCY: 610 kHz

POWER: 5kw

FORMAT: News/Talk

BROKER: Brian Cobb and Charles
Giddens of Media Venture Partners

WGNE-AM, WEBZ-FM &

WFSY-FM/Panama City
PRICE: $2.85 million

TERMS: Asset sale for cash

BUYER: Paxson Communications,
headed by Chairman Lowell Paxson.
It owns or has agreed to buy 34 other
stations, including WPAP-AM &
WPBH-FM/Panama City.

SELLER: B. Radio Group
FREQUENCY: 590 kHz; 99.3 MHz;
98.5 MHz

POWER: 1.7kw day/2.5kw night; 50kw
at 492 feet; 100kw at 1089 feet
FORMAT: NAC; Nostalgia; AC
BROKER: George Reed of Media
Services Group

KHVH-AM, KIKI-AM & FM

& KKLV-FM/Honolulu
PRICE: $9.1 million

TERMS: Asset sale for cash

BUYER: Patterson Broadcasting
inc., headed by President/CEO James
Wesley Jr. It owns 24 other stations.
Phone: (770) 391-9525

SELLER: Henry Hawaii Broadcast-
ing Inc., headed by President Charl-
ton Buckley. It owns 12 other stations.
Phone: (415) 285-1133
FREQUENCY: 830 kHz; 990 kHz; 93.9
MHz; 98.5 MHz

POWER: 10kw; 5kw; 100kw at -144
feet; 51kw at 59 feet

FORMAT: News/Talk; (dark); CHR;
Oldies

WHRF-AMIBeI A|r

PRICE: $75,000

TERMS: Asset sale for cash

BUYER: CSN International, headed
by President Charles Smith. It owns
KTRX-FM/Tarkio, MO. Phone: (714)
979-0706

SELLER: New Harford Group Inc.
Phone: (410) 661-1999
FREQUENCY: 1520 kHz

POWER: 250 watts

FORMAT: Oldies

FM CP/Moose Lake -

PRICE: No cash consideration

_wWWW.americanradiohistory. com.

® WGNE-AM, WEBZ-FM & WFSY-FM/Panama City, FL $2.85 million
® KHVH-AM, KIKI-AM & FM & KKLV-FM/Honolulu $9.1 million

* WHRF-AM/Bel Air, MD $75,000

® FM CP/Moose Lake, MN No cash consideration
® KHUB-AM & KFMT-FM/Fremont, NE $582,000

® KADS-AM/Elk City, OK $60,000
® WLTY-FM/Norfolk $6.5 million

® WTAR-AM & WKOC-FM/Norfolk $8.1 million
® KUJ-AM/Walla Walla, WA $130,000

® WISS-AM & FM/Berlin, Wl $315

,000

® WKTY-AM & WTRV-FM/La Crosse, Wl $1.3 million

TERMS: CP transfer

BUYER: Alan Quarnstrom. He owns
WKLK-AM & FM/Cloquet, MN. Phone:
(218)879-4534

SELLER: Conrad Mogen, selling Ag-
ate Broadcasting Inc. Phone: (218)
485-8509

et

KHUB-AM & KFMT-FM/

Fremont

PRICE: $582,000

TERMS: Asset sale for cash

BUYER: K-Heartland Broadcasting
L.L.C., headed by President Terri Sim-
pson. Simpson also has an agreement
to purchase KMRV-FM/Blair from the
seller. Phone: (402) 721-5012
SELLER: KHUB inc.,headed by Chair-
man Joseph Nugent and President
Robert Clauss. Nugent has interests
in two other stations. Phone: (402) 721-
5012

FREQUENCY: 1340 kHz; 105.5 MHz
POWER: 500 watts day/250 watts
night; 1.2kw at 449 feet

FORMAT: Talk; Country

KADS-AMEIK City

PRICE: $60,000

TERMS: Not available

BUYER: Oklahoma Sports Proper-
ties Inc., headed by President Fred
Weinberg. Phone: (918) 341-6600
SELLER: Joseph Tilton. Phone: (405)
486-3610

FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: Talk

PRICE: $6.5 million

TERMS: Cash

BUYER: Susquehanna Radio Corp.,
headed by President Dave Kennedy.
It owns 17 other stations, including
WGH-AM & FM/Norfolk.

SELLER: Benchmark Communica-
tions, headed by general partnerBruce
Spector. It owns or has agreed to buy
24 other stations.

FREQUENCY: 95.7 MHz

POWER: 40kw at 879 feet

FORMAT: Oldies

BROKER: Tom Gammon of Ameri-
com

| WTAR-AM & WKOC-FM/

Norfolk

PRICE: $8.1 million

TERMS: Cash

BUYER: Sinclair Communications,
headed by President Bob Sinclair. it
owns seven other stations, including
WNIS-AM & WROX-FM/Norfolk.
SELLER: Benchmark Communica-
tions (see previous deal)
FREQUENCY: 790 kHz; 93.7 MHz
POWER: 5kw; 100kw at 942 feet
FORMAT: News/Talk; Alternative
BROKER: Tom Gammon of Ameri-
com

KUJ-AMNVaIIa WaIIa
PRICE: $130,000

TERMS: Asset sale for cash
BUYER: Thomas Hodgins. He has
an interest in KLKY-FM/Milton-
Freewater, OR. Phone: (509) 529-
7094

SELLER: KUJ L.P. lt owns KNLT-FM/
Walla Walla. Phone: (509) 529-
8000

FREQUENCY: 1420 kHz

POWER: 5kw

FORMAT: Talk

WISS—AM & FMIBerlln
PRICE: $315,000

TERMS: Asset sale for cash
BUYER: Caxambas Corp., headed
by President Steven Peterson.
Phone: (414) 922-0900

SELLER: Kingsiey Murphy Jr. He
owns two other stations. Phone: (612)
370-0950

FREQUENCY: 1090 kHz; 102.3 MHz
POWER: 500 watts; 4.6 at 174 feet
FORMAT: Country; Country

WKTY-AM & WTRV-FM/La

Crosse

PRICE: $1.3 million

TERMS: Asset sale for stock and as-
sumption of liabilities

BUYER: Family Radio Inc., headed
by President Richard Record. Phone:
(608) 782-1230

SELLER: Hippi Radio L.L.C., head-
ed by Manager Thomas Walker.
Phone: (608) 273-1000
FREQUENCY: 580 kHz; 95.7 MHz
POWER: 5kw day/740 watts night;
50kw at 492 feet

FORMAT: Nostalgia; Rock
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WE'VE GOT*CASH TO BURN!

=,

1T’S THE 8TH ANNUAL ROAST T0 SUPPORT T1HE

T.J. MARTELL FOUNDATION

FOR LEUKEMIA, CANCER & AIDS RESEARCH

FOUNDED BY THE MUSIC INDUSTRY

THIS YEAR’S HONOREE:

CHAIRMAN:
KID LEQ, COLUMBIA

VICE CHAIRMEN:
ALAN SMITH, AIR
BRUCE TYLER, AIR

EXECUTIVE COUNCIL:

TERRY ANZALDO, MAVERICK
BURT BAUMGARTNER, WORK
MIKE BECCE, TOMMY BOY
JERRY BLAIR, COLUMBIA
RICH BLOOM, QWEST

STU COHEN, WARNER BROTHERS
PHIL COSTELLO, CAPITOL
VALERIE DE LONG, LAVA
JOHN FAGOT, HOLLYWOOD
RICH FITZGERALD, REPRISE
ANDREA GANIS, ATLANTIC
RON GESLIN, TAG

MARK GORLICK, MCA

DAVID LEACH, MERCURY
STEVE LEAVITT, GEFFEN
STEVE LEEDS, UNIVERSAL
PETER NAPOLIELLO, EMI
MICHAEL PLEN, VIRGIN

JOE RICCITELLI, ISLAND
BRENDA ROMANO, INTERSCOPE
JACK SATTER, JIVE

HILARY SHAEV, 550 MUSIC
RICK STONE, A&M

GREG THOMPSON, ELEKTRA
BUTCH WAUGH, RCA

THIS EVENT IS DEDICATED TO THE MEMORY OF

EDWARD J. KEATING

COCKTAILS: 7:00PM

WEDNESDAY, JUNE 12TH

HARD ROCK CAFE
221 WEST 57TH (BETWEEN 7TH AVE & BWAY)

ROASTERS:
POLLY ANTHONY, PRESIDENT, 550 MUSIC

RICK BISCEGLIA, BMG ENTERTAINMENT

FRANKIE BLUE, PD, WKTU

DON IENNER, CHAIRMAN & PRESIDENT, COLUMEIA
CRAIG LAMBERT, SR. VP, EPIC
RICHARD PALMESE, SR. VP, ARISTA
PHIL QUARTARARO, PRESIDENT, VIRGIN
KEVIN WEATHERLY, PD, KRDQ
PLUS SURPRISES

SPECIAL THANKS TO
EVENT SPONSORS:

HARD ROCK CAFE

SCHIEFFELIN & SOMERSET CO.
SONY STUDIOS

DINNER: 7:30PM  ROAST: 8:30PM
TICKETS: $400 ADVANCE DONATION  $500 AT THE DOOR
MAKE CHECKS PAYABLE TO: T.J. MARTELL FOUNDATION

SEND CHECKS TO: ALAN SMITH, AIR
9861 BROKEN LAND PARKWAY, SUITE 200-A

COLUMBIA, MD 21046

.y americanradiohistarvy caome.


www.americanradiohistory.com

8 R&R May 31,1996

Adding the musical .touch to the RIAA

e

's 21st Annual Public

Service and Cultural Award Celebration in Washington
were A&M recording artists the Neville Brothers. MPAA's Jack Valenti received the coveted Cultural Award, which
goes to the individual or organization that has made a significant contribution to the arts and entertainment commu-
nity. Two first-time Public Service Awards were bestowed upon U.S. Reps. Patricia Schroeder and Carfos Moor-
head. Posing for postenity after the dinner were (I-r) Sheryl Crow, RIAA President Hilary Rosen, the Neville Brothers’
Aaron, Charles, Art, and Cyril, and RIAA Chairman Jay Berman.

FGC To Tackle Market-Entry Barriers For Small Businesses

Continued from Page 4

any such problems regarding FCC
policies or rules?

» Do small businesses have diffi-
culty dealing with trade associations
and other private entities?

NAB spokesman Walt Wurfel
said the group supports the FCC’s
goal. “The NAB has always been
in support of facilitating entry for
small and minority-owned business-
es,” he said. “We most likely will
file comments, but I can’t say at this
point exactly what they will be.”

However, National Black Media
Coalition (NBMC) President
Pluria Marshall views the FCC ef-
fort as a sham. “This is a hoax; it’s
cruel fraud. The FCC has promul-
gated rules that make it comfortable
for people with lots of money to buy
everything. Now it’s coming back
to minorities who don’t have a lot
of money or who are out of work
due to competition and asking,
‘What’s wrong?” Well, you created
the conditions for everything in the
world to be wrong. This is a day late
and a dollar short.”

Marshall added that the NBMC’s
response will be to file lawsuits that

will, “tie things up.” “Reed Hundt
has not done his homework on how
we can make sure that we have di-
versity [in broadcasting],” she
charged.

Minority Media & Telecommu-
nications Council President David
Honig said he is encouraged by the
FCC's efforts, but pointed out, “The
critical question is why in the world
the FCC waited until virtually all the
valuable radio station licenses were
given away for free before it real-
ized that almost no minorities owned
stations.

“It’s just immoral to be perpetu-
ating a licensing system that for de-
cades was a vehicle for the perpetu-
ation of discrimination and which
continues to be so today.”

Honig recommended that Con-

gress bring back the minority-tax
certificate program that encouraged
broadcasters to sell their stations to
minority-controlled groups. The
certificate program was repealed
early last year. He also suggested
that the FCC create incentive pro-
grams, “so that broadcasters who
develop, incubate, and train minor-
ities, and who develop joint ven-
tures or sell stations to minorities
get rewarded.

“Without massive federal inter-
vention,” he warned, “there will
soon be ... an irretrievably poorer
quality and diversity of broadcasts.
We have already seen a warp-speed
decline in the number of minority
owners.”

The FCC is accepting comments
until July 24.

FCC Placates DARS Doubts

Continued from Page 4
preference discount could cost the
treasury millions of dollars and may
be “arbitrary or subjective.”

At presstime on Tuesday (5/28)

Bliley had not reviewed the FCC
response, but staff said he would see
it before the end of the week and
would act quickly, adding, “We
don’t want to hold this up.”

--------- T

ow SFX Financed
A $600 Million Deal

FX Broadcasting Inc.’s recent move to buy back
notes from investors was part of a high-stakes, be-
hind-the-scenes effort to raise $600 million needed to
pay for its purchases of Liberty Broadcasting, Prism
Radio Partners L.P., HOW Communications, and

Multi-Market Radio.

“We could not have closed [those] deals without raising new capital,”
said SFX head of investor Relations Cynthia Bond.

The company is now set to raise $580 million from debt and stock
sales as well as increase its bank credit to $150 million from the current
$50 million.

Reluctant Investors

SFX faced a major hurdie in raising the critical $600 million — a hurdle
hhadnraatedfurilsal.Earﬁa;meoompanyhadmisedmmiﬂionmmugh
the sale of senior subordinated notes, but agreed not to issue new notes
whileSO%ormoreloosanoteswerewtstanding. The redemption
date was tha year 2000.

Themmmnyhiedtoenﬁoetheinvestofstoseubad(meoﬁghalnotes
by offering $1080 for each $1000 note. The notes as issued would pay 11
3/8% quarterly through 2000.

When imvestors didn't bite, the deal was further sweetened to $1083
for each $1000 and included a $30 “consent payment.” The second offer
was accepled by enough investors to free SFX to offer new debt.

SFX now has a new offering: $450 milion in senior subordinated notes
at 10 3/4% due 2006 and $130 million of cumulative convertible preferred
stock at 6 1/2% due 2003. The convertible stock will be sold at a $50 per
share price. The Bank of Naw York also increased the broadcaster's credit
line to $150 millian from $50 million.

Already committed to buying both the notes and stock are BT Securi-
ties Corp., Goldman, Sachs & Co., and Lehman Brothers.

SFX said that after the deal it might have as much as “several hundred
milfion” available for new purchases.

Continued from Page 4

A Fine Time

The FCC'’s EEO police continue to patroi the radio industry, recently
levying separate $15,000 fines against Marin Broadcasting Co. and
Commonwealth Broadcasting of Northern California for inadequate re-
cruitment efforts.

Marin is the licensee of KTID-AM & FM/San Rafael, CA; Commonwealth
is the licensee of KTKT-AM & KLPX-FM/Tucson. Commonwealth was orig-
inally fined $25,000, but that was later reduced to $15,000.

Earth 9990810{3{ -

FREE TO RADIO STATIONS (b, Z)

Rk (f\_}
Qg Il
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Earth & Sky is an entertaining and informative science radio series. Earth & Sky features a
new program each day on a range of Earth science, astronomy and environmental topics. The

program is distributed on CD and is FREE to all Earth & Sky affiliate stations.

This popular series offers listeners a chance to explore the world of science and nature.
Listeners of the series become actively involved when they call to ask an Earth or sky question

to be featured on the air.
Earth & Sky is being carried on over 500 stations in the U.S. and on several networks abroad.

It’s easy to become an affiliate. If you would like to find out how you can bring this popular
series to your listeners and receive a free audio sample, call Earth & Sky at (512) 477-4441.

Byrd & Block Communications, Inc. PO. Box 2203 Austin, TX 78768 Tel (512) 477-4441 Fax (512) 477-4474

—_wwawwamericanradinohicstorvy com
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NEWSBREAKERS.

I’s Pitts In A&M
Nat’l Urban Promo

Byron Pitts has been appointed
National Director/Urban Promotion
for A&M Records. He most recent-
ly was Scotti Bros. Records’ Na-

= tional Field Di-
rector, based in

Atlanta.
g “Pitts is an in-
L dividual who

' comes to A&M
with a tremendous
amount of experi-
' ence in the indus-
try and who offers
a great deal of in-
sight and knowl-
edge,” VP/Urban Promotion Ro-
land Edisontold R&R. “Byron and
1 go way back, and he’s someone
that I feel will bring a lot of credi-
bility to this team and this staff.”
Pitts previously worked for Edison
while serving as Manager/Southeast
Promotion for RCA Records. A 16-
year radio veteran, Pitts served as PD
of WFXE & WOKS/Columbus,
GA before joining RCA. He also has
programmed KKDA-AM/Dallas,
KDKO/Denver, WIGO/Atlanta,
WBLK/Buffalo,and WUFO/Buffa-
lo, where he began his career in 1974.

Pitts

Moore Now Critique
National Director/
Black Music Promo

Kathi Moore
has joined Cri-
tique Records as
National Director/
Black Music Pro-
motion. Moore —
who will be based
in New York —

Urban Promotion.
“We are so

pleased to have Kathi on board,”

said label President Carl Strube.

[ promotion team. Poole will oversee

Montel’s Magic

TV personality Montel Williams dropped by the SW Networks studios in
New York last week to conduct a series of satellite interviews with affili-
ates of SW’s Talk Programming services package. Montel is pictured
with SW President/CEO Susan Solomon.

| Poole, Richards Join Revolutlon Promo

Gary Poole and Gary Richards
have joined the Revolution national

Album and Rock formats, while Ri-
chards will handle Alternative sta-
tions.

“We continue to build the Revolu-
tion team as we build the Revolution
roster,” remarked senior creative exec.
Missy Worth. “Gary Richards and
Gary Poole are both terrific promo-
tion people. And just like our A&R
team, our promotion people — includ-

Richards

Pool;

ing Jean Johnson — are forward thinkers with a real understanding of the |

marketplace.”

Poole entered the record industry a couple of years ago as Director/
National Rock-Alternative-AAA promo at Restless Records, then held
a similar position at Discovery Records. Before that, he was an on-air
talent at San Jose’s KOME and KSJO as well as WWCD/Columbus,
KLOIL/Houston, KQLZ/Los Angeles, and others.

He said, “The groundwork’s been laid and the team’s in place. There’s
huge potential at Revolution, from the way the company’s been set up to
the artist roster, and I’'m glad to be part of it.”

Richards also has a radio and record background: His father, Barry, was
a station owner and programmer in New Orleans; Washington, DC; and
Los Angeles, among other places. The younger Richards was a promotion
staffer at KPWR/Los Angeles when he began organizing raves. He then
worked in the promotion departments of RCA, American, and EastWest
Records, and he currently manages American act God Lives Underwater.

“I’ve had a great education in all genres of radio,” Richards said. “And

now, with alternative music at Revolution, 1 have the opportunity to put my

MOORE/See Page 17 | radio experience to use with music I love.”

the fast lane.

Sony Music Ent. Ups Adler, Sweeney To VPs

hree-year Sony Music Enter- [
tainment Sr. Counsel Beth
Adler and Ann Sweeney have
added VP stripes. Both joined
Sony Music in 1992 as Counsel.

“I've really enjoyed working with
the company,” Adler told R&R. “I'm
looking forward to the challenges
ahead and the increased responsi- (488
bilities — overseeing junior lawyers §
in the New York office.”

Sweeney commented, “This is
somewhat of a supervisory position,
overseeing larger transaction deals in the pop and classical genres of
music. Beth and | look forward to continuing our work with Sr. VP/General
Counsel & Secretary David Johnson.”

Adler —who also has served as an Arista Records attorney — bagan
her career in 1986 as an associate with the law firm of Cahill, Gordon &
Reindel. Sweeney has been EMI Records Group’s Director/Business
Affairs and Chrysalis Records’ Director/Business Affairs, L.aw; she be-
gan her career in 1985 as Corporate Associate for Lane & Mittendorf.

Adler Sweeney

May 31, 1996 R&R ® 9

Domo Promo

On hand as Domo Records adds Homy Toad to its roster are (I-r) the
band'’s Kid Caviar, Moises and Louichi, label President Eiichi Naito, the
band’s Doug Sanbom, attomey Sally Koenig, and Domo A&R rep Penny

Fast Enough to plug & play in
thirty minutes or less.

Produce the best sounding spots in one-third the time. Be more creative and
productivz. Orban’s DSE 7000 was designed for radio. It's very fast. Very friendly.
No setup. No confusion. No trouble. Ask anyone who has a DSE and they'll tell
you there’s'no comparison. Why bother with anything else. The DSE digital work-
station is everything you need. One quick Call to Harris Corporation will put you in

Phone: 800-622-0022

Muck.

Fax: 317-966-0623

WWWWeadnericanradiohistorv.com
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Sinclair Flipping
WKOC-FM To Rock

Following its purchase of News/
Talk-Alternative combo WTAR-
AM & WKOC-FM/Norfolk from
Benchmark Communications (see

Transactions, Page 6), Sinclair |

Communications announced it has
flipped WKOC to Rock.

“I am as excited as can be,” VP
Bob Sinclair told R&R. “With the
recent trend showing [Sinclair-
owned] WROX moving up, we now
will position WKOC in a Rock ap-
proach to challenge WNOR more
directly. We will take a more heri-
tage approach during the day, but at
night we will become more contem-
porary and much harder. We’re go-
ing to revive the ‘K-94’ moniker,
which was the first Rock station in
Norfolk’s history.”

According to Sinclair, WROX
PD Perry Stone will also oversee
WKOC and Asst. PD Al Mitchell
will play a vital role in program-
ming both outlets. In addition,
former 'NOR personality Les
Wooten will take over afternoon
drive at WKOC.

Robinson
Continued from Page 1

analysis, strategic planning, pro-
gramming, and research will be in-
vaiuable to us.”

“Bob Sillerman is one of the most
dynamic leaders in the industry to-
day,” Robinson commented. “It will
be very exciting to work with him
through this consolidation phase.”

Robinson said his contract with
SFX is not exclusive, but added that
he is not actively seeking new cli-
ents: “I think Il be plenty busy with
SFX.”

Robinson started Transtar —
which pioneered the use of satellites
to distribute 24-hour radio program-
ming — in the early ’80s. Transtar
merged with United Stations to be-
come Unistar, which was eventual-
ly purchased by Westwood One.
Robinson founded the Research
Group with Bill Moyes in 1977.

The One-On-One sports teamn recently converged on the Kentucky Der-
by for wall-to-wall coverage of the race. Shown (I-r) are senior producer
Mark Gentzkow, producer Randy Merkin, VP/Programming Rich Bonn,
host Steve Czaban, producer Matt Comings, host John Renshaw, and
producer Matt Nahagran.

Jefferson Becomes WQOK & WTCD GM

Wayne Jefferson has been named GM at Urban-NAC sisters WQOK-
FM & WTCD-FM/Raleigh. Clear Channel Communications recently
acquired WQOK from U.S. Radio; WTCD is in an LM A with Clear Chan-
nel.

“With 93 stations as of last week, Clear Channel is the largest radio
broadcaster in the country today,” Jefferson told R&R. “I was very inter-
ested in working with them because it’s their plan to expand and continue
to be a buyer. This is an excellent opportunity to work for the leading radio
company in the fastest-growing area of the country. I am really happy to be
here.”

Previously, Jefferson held VP/GM posts at both WBBM-AM & FM/
Chicago.

Paul Harvey and his wife of 55 years, Lynne “Angel” Harvey, received
honorary doctorates of humane letters from Rosary College in River
Forest, IL before Harvey delivered the commencement address. Un-
der the thinking caps are (I-r) the Harveys with Rosary College’s Rich-
ard Brennan.

Today’s level of fierce

proposition to continu

Roll-A-Sign™ offers a

roll off what you need

PLASTIC
BANNERS

©1996 Reel Industnes, inc.

you prominently display your name every
chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With
theft, vandalism and loss, it becomes a costly

signs and banners costing hundreds of dollars.

four vibrant colors printed on durable, high
quality 4 or 6 mil plastic film to display your
logo and message brilliantly for an economical
price. Now you can afford to display a bright
new sign at every public event. They even make
great cost-effective promotional give-aways. Just

| Lightyear Launches Jazz Div.; Miles Does A&R

ew York-based Lightyear Entertainment has launched a jazz

division. lts first jazz-artist signings are keyboardist Jason Miles
— who will also handle A&R duties — and guitarist Louie Shelton.
‘ “We've been known as a successful children's label with an ear for
quality,” said Lightyear President Arnold Holland. “| felt we could dou-
bie our business by concentrating on a second specialization. We will
still release the best in children’s music, and now we intend to equal or
exceed our reputation in that field in the jazz arena.”

Reeves, who is now doing momn-
ings on an interim basis, told R&R,
“Our plan is to find the best mom-
ing show, then I'll go back to after-
noons. I’ ve learned from some of the
best people in the business, such as
Scott Shannon, Randy Kabrich,
and Steve Rivers. It’s amazing to
take over a No. 1 station.”

But Reeves had bittersweet feel-
ings over the nature of Dixon’s de-
parture: “We have a great team here,
and these people have become my
friends. I wouldn’t leave them like
Mason did. While I thank Mason for
having faith in me and allowing me
to grow as a personality, it’s very sad
that he chose this stage of his career
to make a move like this. We all got
into this business because it’s sup-
posed to be fun. I don’t want any-
thing to do with destroying people’s
lives. This is a wonderful company
and a great station. I’'m loyal to
Kevin and will do everything I can
to keep Mix 96 on top.”

This will be Reeves’s first pro-
gramming opportunity. Before join-
ing WMTX five years ago, he was
an on-air personality at then-CHR

wMTX

Continued from Page 1

etary thing at all. It was a philoso-
phy dispute. Within a couple of days,
they contacted my attorney and said
they had no intentions of keeping
me on at any of our properties here.”
Regarding the new station, Dix-
on would only say, “The record
companies will need to quickly re-
spond with current product.”

‘A Strong Bench’

Back at WMTX, afternoon drive
personality Mike Reeves has been
elevated to fill Dixon’s PD chair.
Research Director Yvonne Bass has
replaced Blanco as MD, and Produc-
tion Director Ken Martin has add-
ed Asst. PD duties.

GM Kevin Malone told R&R,
| “Mike was my obvious first choice,
and I didn’t hesitate for a moment
to offer him the job. He’s consistent-
ly been the guy who’s come up with
some of our best programming and
promotion ideas. Mike’s been ex-
tremely influential in the evolution
of our music. There’s a very strong
bench here, and many of those peo-

| ple will getachance tostepupnow.”  neighbor WRBQ.
=N i — [ Es e _ s
WNRQ Weinkauf

Continued from Page 3
there, we’ve found Cleveland to be
a very vibrant market. It’s going to
be great fun, and I'll be able to learn
from WMIT’s very effective staff.”

Continued from Page 3
share; the No. 2 station is WDSY
with 8.1. And our Alternative share
is a 5.6, so you can see that NAC
will only add to our already strong

equity in adults.” Weinkauf has managed WOMX
A PD has yet to be named at | (and WBJW in its CHR days) for
WNRQ. more than 17 years.
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NEWSBREAKERS.

® STEVE BROWN has been named
GM for WHUT-AM & WXXP-FM/
Anderson-indianapolis, IN. He most
recently served as PD for WMDH-AM
and morning co-host at WMDH-FM/
New Castle, IN.

Records

s [ *LORI LAM-
f| BERT has been
il promoted to Sr.
Director/Marketing
from Director/Mar-
keting at Epic
Records.

— :
Lambert

® PAUL LANG-
TON has be-
come Associate
Director/National
Alternative Radio
Promotion at Is-
land Records. He |
most recently
served as a Bos-
ton-based local Jj
promotion rep for
the label. In relat-
ed news, Island
has solidified a
distribution deal with Supreme Re-
cordings, a year-old Los Angeles-
based company.

Langton

Carter

* TERRY DRY,
SCOTT CART-
ER, and JAY
HUGHEN have
been appointed
Director/Artist
Development &
Relations, Direc-
tor/Product De-
velopment, and
National Direc-
tor/College Ra-
dio Promotion,
respectively, at A&M Records. Dry
was most recently Coordinator/Na-
tional College and Metal, Carter for-
merly served in Hughen's new post,
and Hughen was previously an as-
sistant in A&M’s metal promotion de-
partment.

Hughen

PROS ON

THE LOOSE

Mark Bradley — PD WKOC/
| Norfolk (804) 496-9806

David G. Cook (Mr. Blank) —
Late-nights WNRQ/Pittsburgh
(412) 322-4729
' Rob Olson — Nights KBER/
Salt Lake City (801) 322-5837

® EMI Music Distribution has created
10 regional Market Director positions,
reporting to VP/Field Sales & Mar-
keting TERRY SAUTTER. KAREN
AALUND, JON BURK, SUSAN
DOYLE, RAY GIANCHETTI,
CRAIG HALL, JEFF IVAN, JOE
PSZONEK, DAVE SAUNDERS,
and JAMES “FUZZY” SWING will
serve in Dallas, Boston, Los Ange-
les, Washington, Cleveland, Atlan-
ta, New York, Chicago, and Sacra-
mento, respectively. A San Fran-
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National Radio

| ®CBS RADIO SPORTS will begin its
17th season of National Football
League coverage on Labor Day week-
| end (8/30-9/2). Brad Sham, Pat Haden,
Jahn Dockery, and John Rooney will
cover Sunday games, while Howard
David, Matt Millen, and Jim Hunter will
cover Monday night contests. The
schedule includes 41 regular season
match-ups and all 12 post-season

Industry

®* STEVEN
CARLISLE has
been named
Exec. Director of
the NARAS
Foundation. He
previously
served as Exec.
VP of Crawford
Communica-

iy

cisco-based Market Director willbe | games, including the Super Bowl and & tions Inc.
named shortly. Pro Bowl; (212) 975-3773. Carlisle
Lessard also joins as a parttimer ... | MD/mornings at KHTQ/Spokane ...

Changes

Adult Alternative: Cindy Han-
son is the new midday host at KINK/
Portland, replacing Lacy Turner ...
WIIS/Key West, FL updates its staff.
Frank Mayer remains GM/mom-
ings, Todd Mann assumes MD/
midday duties, and Mike Haines
joins as Production Dir. Don Sulli-
van segues from WJIMK/Chicago
for the Sunday “Buffett Buffet.”
Afternoons will remain automated
until an air talent is chosen.

AC: WMXV/New York MD
Linda Silver addsAPD duties ... Ed
Maloney joins HotAC KYSR (Star
98.7)/Los Angeles for creative ser-
vices. Meanwhile, suburban L.A.
Hot AC simulcast KACD & KBCD
have added former KPWR/L.A. tal-
ent Joe “The Boomer” Servantez
for wake-ups, replacing Kenny No-
ble. Noble is now a part timer at
KOST/L.A. ...Dana Deardenis the
new morning host at thythmic-lean-
ing Hot AC KBKS (Kiss 106)/Se-
attle ... WWNK/Cincinnati MD
Bobbi Maxwelladds APD duties ...
Thom Watson ascends to MD at
KUDL-FM/Kansas City ... Midday-
er Gary Scott and overnighter Steve
Donovan have made the transition
to WSFR/Louisville following its
format flip from Country WHKW-
FM ... KMGL/Oklahoma City un-
veils its new line-up: PD Steve
O’Brien, Jeff Roberts, Linda Nev-
ille and Bob Glover handle morn-
ings; MD Kathi Yeager takes mid-
days; Larry Grant helms after-
noons; Jill Kelly takes nights; and
Sammy cops overnights. Kristin

KESY/Omaha PD Paul Cooper
assumes interim morning drive du-
ties with Terianne Hannibal, fol-
lowing Rockett’s departure ...
WKBN-FM/Youngstown-Warren
ProductionAsst. Angie Poeis upped
to morning co-host ... Leigh Smith
is the new MD/nights at WMGN
(Magic 98)/Madison, WI. She will
also host its NAC-based specialty
shows ... WNSN/South Bend, IN
MD Steve O’Brien adds APD
chores.

CHR: Brian Middleton moves
up to late-nights at WBBM-FM
(B96)/Chicago, replacing Coco
Cortez ... Curt Kruse is new to af-
ternoons at WHYT/Detroit ...
WERQ-FM (92Q)/Baltimore pro-
motes Steve B. to afternoons. Part-
timer Darren Brin and overnighter
Babyface Nelson trade shifts ... Kid
Stevenz joins KBZR (The Blaze)/
Phoenix for nights. Rob Flanick
joins as Production Dir. from cross-
town KEDJ ... Andy Miller rises to
mornings at KZHT/Salt Lake City,
replacing Charlee Simons. Parttim-
er Stevie Wonder (no, not that one)
assumes Miller’s old shift. Mean-
while, alternative-leaning crosstown
KUTQ (Q99) names Mick Martin
and Allan as the new morning hosts,
joining Woody. Q99 APD Kayvon
adds MD/midday duties and PD
Ken Carr helms afternoons ...
Danny Wright is the new Produc-
tion Dir. at WEDJ/Charlotte ... Hoot-
er McMillian departs KLRZ/
Larose-New Orleans. Parttimer
Jimmy Jamm is upped to nights
and Ron Nauquin joins for over-

nights ... Tripp Rodgers is the new

in list price.

users.

(360) 458-3838.

Orban Upgrades DSE 7000
Digital Audio Workstation

rban has released a new digital effects upgsade for its RAM-based,

eight-track DSE 7000 digital audio workstation. The upgrade
package includes a replacement DSP board with 24-bit internal pro-
cessing and new-version 6.0 software. While the new software will be
shipped free to all users regardiess of the unit’s age or previous own-
ership, a DSP hardware upgrade is available at a nominal cost and is
required to realize the software’s full potential.

Available effects types — each with presets crafted for broadcast ap-
plications — include Orban parametric equalization, Optimod compres-
sion, digital delay, and Lexicon digital reverberation. These effects will be
included in all units shipped after late spring of this year with no increase

Those who purchased units after January 1 are entitled to a complete
hardware/software upgrade at no cost. The multi-effects upgrade pack-
age also may be retrofitted into units purchased before 1996 at a cost to

For further information, contact Kathy Arnold of The Network at

WIJGG/Lexington, KY is now
CHR. Beth Bradley takes mom-
ings, Jill Meyer becomes PD/mid-
days, and Shane Collins accepts
afternoon duties. Nights are still
open ... WZNY/Augusta, GA pro-
motes afternoon talent Ron Roberts
to mornings. McKenzie Clark as-
sumes Roberts’s old shift ... Leigh
Smith becomes MD/nights at
WMGN/Madison, WI ... Julie Jay
joins WTCF/Saginaw-Bay City, M1
for middays ... KZFM/Corpus
Christi, TX middayer Suzy Cama-
choexits ... KNRV/Killeen-Temple,
TX flips to CHR. Jeff Law is in for
wake-ups, Jessica Woodland seg-
ues to middays, Joe Armstrong
takes afternoons, and Ray Garza
nabs nights ... John Gushis the new
GM of WVSR/Charleston, WV ...
Tawni adds programming asst. du-
ties at WWKZ/Tupelo, MS ... Mike
Steinhilper is the new GM of
WQSL/Wilmington, NC ... KEYW/
Tri-Cities, WA becomes a CHR out-
let. Jeff Turnbo and Paul Drake
join for mornings, Jonathan Walk-
er mans middays, Bob Bishop takes
afternoons, and Michael Dean be-
comes MD/nights ... Dave Arthur
is new to mornings at KTWY/Wal-
]a Walla, WA ... The new area code
for Greenville, SC, home of WFBC-

FM, is (864).  tontinued on Page 17

For the record

Tripp Davis was incorrectly re-
ferred to as a ‘she’ in the May 10
Newsbreakers column. He is now
Dir/Marketing, Tour Marketing &
Artist Development for Capitol
Records.

Birmis

WMYX/Milwaukee overnights
Don Ruiz, wife Debbie, daughter
Samantha Nicole, May 22.

Arista Records A&R Coordina-
tor Lesvia Castro, daughter Yas-
meen Mikelle, May 21.

MJI Broadcasting Mgr./Mid-
west Affiliate Relations Dan “Dan-
no” Wolkoff, wife Laura, son
Nathan Orkin, May 13.

CONDOLENCES

Saxophonist Barney Wilen, 59,
May 25.

Skunk Records act Sublime
lead singer Bradiey Nowell, 28,
May 25.

Kaviar and Toy Matinee sing-
er-songwriter Kevin Gilbert, 29,
May 18.

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall ® (214) 997-9200

Starstation — Peter Stewart
TRACY CHAPMAN Give Me One Reason

Hot AC — Rabin Jones
BRYAN ADAMS The Only Thing That L.ooks Good ...

Touch — Monica Logan
MEN OF VIZION Hose Keeper

Classic Rock — Chris Miller
METALLICA Until It Seeps

ALTERNATIVE PROGRAMMING
Steve Knoll ® (800) 231-2818

CHR/Rock
TRACY CHAPMAN Give Me One Reasan
JARS OF CLAY Fiood

Mainstream AC

ROBERT MILES Children
STING You Still Touch Me

Lite AC

NATALIE MERCHANT Jealousy
GEORGE MICHAEL Fastiove

MONIFAH You
QUINDON it's You That's On My Mind
KINO WATSON Bring It One

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

Digital AC — J.J. Cook
CHER One By One

Digital Soft AC — Mike Bettelli
CHER One By One

Digital AC Mix — Mike Bettelli
CHER One By One

Digital Hot AC — J.J. Cook

CHER One By One
DOG'S EYE VIEW Everything Falls Apart
STING You Still Touch Me

Digital CHR — J.J. Cook

TEVIN CAMPBELL Back To The World
REAL McCOY Och Baby
KRISTINE W One More Try

Modem Rock — J.J. Gook

CRACKER Nothing To Believe in
MAGNAPOP Open The Door
311 Down

JONES SATELLITE NETWORKS
Phil Barry ® (303) 784-8700

Adult Hit Radio — J.J. McKay

BRYAN ADAMS The Only Thing That Looks Good ..
FUGEES Killing Me Softly

Soft Hits — Rick Brady
TONI BRAXTON Let It Flow

WESTWOOD ONE NETWORKS
Bob McNeill ® (805) 294-3000

Bright AC — Bill Michaels
CLAYTON & MULLEN Mission: Impossible

Soft AC — Andy Fulier
GEORGE MICHAEL Fastiove

waann amaricancadiohistarv.com
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MANAGEMENT

Arbitron’s Report Gard:
Failing Minority Studies?

here’s a problem in radio research land. The problem

starts with the statement in Arbitron’s just-released “A
Guide To Understanding And Using Radio Audience Esti-
mates.” The opening paragraph declares, “The Arbitron
Company, the standard for radio audience information, has
been measuring radio listening since 1964. Our success has
been our commitment to give our customers the most reli-
able, detailed, and up-to-date information about radio listen-

ing available.”

I hope the statement is hyperbole and not arrogance.

Arbitron has ceased being a
leader. It’s become reactive — not
proactive — to the racial/cultural/
language changes of the market-
place. Many of the projects on Ar-
bitron’s table today are due to the
insistence of clients — not the lead-
ership of “the standard.”

It’s the “cookie-cutter” approach
employed by syndicated research
companies that creates the prob-
lem. The market is made to fit the
research, instead of the research
fitting the market.

To be fair, this isn’t all Arbi-
tron’s fault. The industry has set
up councils and committees that
monitor and “accredit” research
companies. This much-sought-af-
ter seal of approval can be a hand-
icap to the needed quick change or
methodology adjustments.

It’s very sad when
it takes a looming

crisis to motivate

our industry leader.

< N R
RIS w@m

Sample Size Up,
But Participation Flat

Arbitron has made much to-do
about its sample size increases in
the past few years. Wonderful. But
the participaticn rate hasn’t appre-
ciably changed in years — 35% of
the originally designated sample
and 50% of those who accepted
diaries.

Where Arbitron really disap-
points me is in understanding the
changing racial/eti:i</cultural/
language dynamics ot the market-
place and how tfas affects the ra-
dio industry for which Arbitron is
“the standard.”

Two examples are the Hispanic
and the Asian markets. Arbitron
long ago designed High Density
and Differential Treatment tech-
niques to insure minorities (blacks
and Hispanics) were properly ac-
counted for in its surveys. This

B

played with it, but no adjustments ~ black. At the same time, in some turn from the random sample.
in research methodology were markets, we’re finding the white  Faith that Asians are properly rep- Allen Kiein is President of
made. population approaching minority  resented is no longer tolerable — Media Re-
e status. especially when a share point in search
P OSltl.VQE Change, The importance of the Asian some markets is valued at $5 mil- Graphics
Negative Reaction market can be seen inresearchcon-  lion. inc., which
Then Arbitron did something ducted by companies other than Arbitron must take the lead and consults ra-
very positive that created a nega-  Arbitron. When the Asian-Ameri- treat the Asian market with the dio on man-
; g . . agement,
tive storm of concern among non-  can market is isolated, it shows a same concern it does the black
. N . . . sales, and
Spanish-language broadcasters. consistent pattern of listening to  population. There are only two research is-
Arbitron used only bilingual inter-  very select formats and stations. We  mainland metros where the Asian/ sues. Con-
viewers when placing disaries in  have no idea if the Arbitron Asian  Pacific Islander population ex- tact Klein at
High Density Hispanic Areas. sample mirrors the population of the ~ ceeds 10% today — Los Angeles (818) 789-
The result was a surge inratings  market. This is vitally important for  (13%) and San Francisco (18%). 4000.
among Hispanic stations. No one  the stations to whichAsians appear  In both of these markets, the Asian
knows if there’s a correlation be-  to be heavy listeners. population is larger than the black.
F_| — . PEm wnany amaricanradiahictan com J-

came about because of extreme
pressure from stations that ap-
pealed to black listeners.

Writing On The Wall

The 1980 Census predicted the
unprecedented growth of the His-
panic market. This wasn’t an iso-
lated population explosion, but
would affect most major markets in
the nation. It took awhile, but Ar-
bitron did get the message and later
in the decade introduced the bilin-
gual diary and started to monitor
Hispanic population growth with
great diligence. In the late 1980s,
amnesty and the rise of Spanish-lan-
guage FM stations changed the face
of competition in many markets. All
the while, Arbitron never thought
to ask its Hispanic respondents a
language question.

The 1990 Census results con-
firmed the growth of the Hispanic
market population and gave re-
searchers insight into the over-
whelming number of Hispanics
that spoke Spanish in the home.
Arbitron ignored the ramifications
of this information and the effect
it could have on ratings. Hispanic
samplings procedures continued
without change.

These census findings didn’t go
unnoticed by Spanish language
broadcasters, and they funded an
independent company to research
and identify the language domi-
nance of Hispanic listeners. They
did this to show Arbitron the fea-
sibility and necessity to isolate lan-
guage dominance, because of the
distortion factor inherent in re-
search that doesn’t take language
into account.

Arbitron looked at the data and

By Allen Klein

tween the ratings rise and bilingual
interviewers, but the screams of
general market broadcasters quick-
ly got Arbitron’s attention.

In the next few months, Arbi-
tron plans to undertake research to
determine language of dominance
within the Hispanic population and
the feasibility of weighing diary
returns by language.

This is no simple task, and the
results of the research and the im-
plementation of techniques to cap-
ture this information on a regular
basis are probably a few years
away. It’s very sad when it takes a

m \ o o

It’s time for Arbitron
to develop a
screening question
and diary identifier
as to Asian heritage.

( o M : W}m

looming crisis to motivate our in-
dustry leader. The creativity and
innovation demanded of a compa-
ny that provides the research that
often dictates the fortunes of sta-
tions were nowhere in evidence in
this situation.
Asians Invisible
To Arbitron

If being forewarned means be-
ing forearmed, now’s the time for
Arbitron to take a hard look at the
expanding influence of the Asian
population in a number of major
markets. Asians are an invisible
market in Arbitron research.
Asians and whites are classified as
“Other.” You can extract listening
patterns among blacks and among
Hispanics, but not among whites
or Asians.

This has got to change because
in a number of major markets the
Asian population is larger than the

¢ June 4-5 —Third Intemational
Symposium on DAB. Montreux,
Switzerland Convention Center;
(213) 938-3228.

* June 6-9 — Third Annual Ra-
dio Montreux Intemational Sympo-

vention Center; (213) 938-3228.

*June 10-16 — International
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840.

eJune 12 — 1996 Radio Mer-
cury Awards. Waldorf Astoria, New
York City.

* June 19-22 — PROMAX Con-
vention. Los Angeles Convention
Center; (310) 788-7600.

* June 20-22 — 25th Silver An-
niversary Convention & Bobby Poe
Retirement. Sheraton Premiere,
Tysons Comer, VA; (301) 951-1215.

« June 26 (through September
18) — Summer Arbitron.

¢ June 27-29 — 45th Annual
AWRT Convention. Ritz-Cariton, Na-
ples, FL; (703) 506-3230.

* July 9 — Major League Base-
ball All-Star Game. Veterans Stadi-
um, Philadeiphia.

e July 10-12 — McVay Media
Radio School. Stouffer's Renais-
sance, Cleveland; (216) 892-1910.

sium. Montreux, Switzerland Con- |

| Show. Los Angeles Convention

* July 11-14 — Upper Midwest
Conclave. Downtown Marriott, Min-
neapolis; (612) 927-4487.

* August 8-10— Talentmasters
Moming Show Boot Camp. Westin
Canal Place Hotel, New Orleans;
(770) 926-7573.

* August 22-25 — Jack The
Rapper Convention & Expo. Geor-
gia Intemational Convention Center
and Sheraton Gateway Hotel, Alan-
ta; (407) 290-2289.

» September (Date TBA) —20th
Annual NABOB Fall Broadcast Man-
agement Conference. Sheraton
Washington Hotel, Washington, DC;
(202) 463-8970.

* September 9 (through De-
cember 11) — Fall Arbitron.

* October 2 — CMA Awards.
Grand Ole Opry, Nashville.

¢ October 4-6 — '96 Women In
Communications Conference. Red
Lion Jantzen Beach Hotel, Portiand,
OR; (703) 359-8000.

* October 9-12 — NAB Radio
Center; (202) 429-5420.

* October 9-12 — RTNDA 51st
Intemational Conference & Exhibi-
tion. Los Angeles Convention Cen-
ter; (202) 659-6510.

* October 23-26 — RAP
SHEETs Working Towards A Uni-
fied Hip Hop Nation Ill. Site TBA, Los
Angeles; (213) 634-3528.

Asian In-Tab
Affects Stability

It could be that it’s the Asian
connection of some stations that
makes them vulnerable to instabil-
ity and wide audience swings from
report to report. As goes the Asian
in-tab, so goes the stability and no
one — not even Arbitron — has a
clue to the size or constancy of this
population in its research.

A number of stations in Los An-
geles, New York, San Francisco,
San Diego, and other markets are
positioned to gain or lose a few
tenths to a possible one-half (.5)
share, depending on the Asian re-

Now’s The Time

It’s time for Arbitron to develop
a screening question and diary
identifier as to Asian heritage. It’s
time to address the needs of the
industry and give stations a com-
plete picture of the radio listening
audience. It’s time for Arbitron to
realize that claiming to be “the
standard” is one thing, but how cli-
ents perceive you is another.

Arbitron could put some luster
back into its tarnished image — if
it moves forward in recognizing
the Asian listener.
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Overcoming Objections To High Rates

alespeople dread hearing any fussing, griping, grumbling,

complaints, criticisms, negative comparisons, €xcuses,
or other general reasons people won’t buy.

In sales, such reactions can be the form of a stall (the
prospect’s inability to make any sort of decision at all), a
condition (some reason they won’t buy that the seller can’t
overcome), or an objection (an excuse that’s either a pros-
pect’s disagreement or misunderstanding).

What’s important to note is that
the sales process actually begins
once the prospect says “no.” Be-
low, you’ll find 11 ways to over-
come the infamous “Your rates
are too high”:

Determine just how high too
high is. Then break the dif-
ference down to a per listener, per

Salespeople
On The Move

* Lisa Shirdey and Lettia
Sweat have become Mgr./
Sales and Sales Asst., respec-
tively, at Emmis-owned WQHT-
FM & WRKS-FM/New York.

» Bob Bordonaro and Rob
Reich are promoted to Dir/
Sales and Business Mgr, re-
spactively, of Sandusky Ra-
dio's KED-AM & KW.JZ-FMW
Segttle. Bordonaro will also
serve in his position for Sandus-
ky Seatthe siblings KIXFAM &
KLSY-FM, where he pravious-
by servad as GEM. Raeich was
formerty Traffic Mgr. and Ac-
counting AssL at KLSY.

« Dave Griffin joins Sun-

dance Broadcasting's KZON-
FM/FPhoenix as Mgr./Sales.

@

What’s important
to note is that
the sales process
actually begins
once the prospect
says ‘no’

day, and per hour basis. Finally,
if your rate is too high compared
with other stations in the market,
compare lower-valued products
in your client’s industry to high-
er-valued ones. Show how pric-
es are different and why. Com-
pare a Saturn to a Mercedes, for
example.

Going on the assumption that

the more information we
have puts us in the driver’s seat,
use some swift one-liners that
will prompt prospects to keep
talking, thus giving you the in-
formation you need. Try follow-
ing this script:

By Irwin Pollack

“Gee, I’m surprised to hear

you say that.” Then wait forare- .

sponse.

Now repeat the objection
(“Our rates are too high?”),
sounding confused in order to get
a more direct answer.

Then say, “What do we need
to do to make it work?” Now
wait, and determine if you want
to take the deal. -

Say, “Don’t you think that if

the other stations could jus-
tify the rates that we have, they
would charge that much too?”

Emphasize that you don’t set

the rates, your advertisers do.
It’s a matter of supply and de-
mand. Just as in the hotel busi-
ness and the airline business, as
the hotel or plane fills up, spe-
cial deals and offers go away.
And ... as certain nights and cer-
tain flights aren’t as sold out,
their rates go down. Just like on
your radio station. Then discuss
moving the prospect in to lesser-
demand days and dayparts.

Emphasize the cash flow

generated by your station
(based upon previous success
stories), and move the conversa-
tion away from cost.

Relieve the tension by letting
the prospect know how oth-
ers started their relationship the
same way — by complaining
how your rates were too high.
Share what happened from there.

S S

your sales staff?

in the advertising community.

the following ways:

Do You Have A Sales Story To Tell?

he challenges facing a radio sales department are grow-
ing more difficult each day.

* How are you staying ahead of the game?

*in what new ways are you compensating and maotivating

» Is your department using computer technology? How?
* Are you exploiting all possible new business sources?
» Is radio’s slice of the advertising pie in your market growing?

R&R invites you to share your story about any of the above topics —
or any other sales-related issues — with our readers. Your comments will
contribute to an ongoing forum designed to raise the profile of radio sales

Send your thoughts to Managing Editor Ron Rodrigues in any of

Mail: 10100 Santa Monica Blvd., 5th Fioor,
Los Angeles, CA 90067-4004

Phone: (310) 788-1646  Fax: (310) 203-9763
E-mail: ronr@rronline.com

Share success letters. Re-
member, radio marketing
successes must be recorded. Fo-
cus on specific results, not fluff.

Throw the objection on cli-

ents’ laps. Ask if he or she
were your boss, how would he
or she suggest you overcome that
objection? They 're really telling
you how to sell them!

Because many prospects will

simply spew objections for
the sake of spewing objections,
ask, “Would you buy if our rates
were lower?” If they wouldn’t,
rate really isn’t the issue, and
they were never viable prospects

in the first place.

1 As a way to refocus on the
idea (as opposed to the

rate), say, “You’re not buying

commericals, you’re investing in

an idea. What part of the idea

don’t you see value in?”

1 Stay firm on the point that

your station has different
rates for all of the 35 different
dayparts each week (five day-
parts a day/seven days a week).
Move the prospect’s proposed
schedule into an area where the
rates won’t be so high.

Irwin Pollack is President
of his own radio sales and
manage-
ment firm.
He con-
sults and
presents
“how-to”
seminars
to radio
stations
across the
U.S. and
Canada
and can be
reached at
(412) 952-0602.

¢ |nteractive television
e Telemarketing

¢ Database
management

¢ Direct mail

Hit the mar
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Use Impact

Whatever it takes to hit the mark!

Call

Impact Target Marketing 100 Corporate Place, Suite 202 » Peabody, MA 01960 (508) 535-4500 « FAX (508) 535-0011

1-800-3IMPACT

www americanradiohistaorvy. com
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MARKETING & PROMOTION

Hitting The Boards: Making Effective
Outdoor Ads Part Of Your Game Plan

A s radio increasingly becomes an out-of-home medium,
stations are using outdoor advertising in big numbers.
According to R&R’s 1996 Marketing & Promotion Guide
(on your desks June 14), a majority of stations advertise on
billboards. Some formats, such as News/Talk, Rock, and Al-
ternative are particularly active users of outdoor.

Gordon Hughes, President of
the OQutdoor Advertising Associ-
ation of America, confirms radio’s
greater dependence on billboards.
He says radio spending on the me-
dium has risen steadily in the last
several years.

Points To Ponder
Hughes says stations can effec-
tively market themselves if they re-
member several

thing that would have been impos-
sible with TV.

* The average viewing time is
about 7-10 seconds. But this can
vary widely based on the board’s
location. During rush hour in heavi-
ly congested markets, viewing time
can extend into minutes. The same
goes for downtown streets that are
subject to rush-hour traffic jams.

¢ Billboards appear in two prin-

business as a “rotator’’). Bulletins
are more expensive than 30-sheets,
but they last as long as five years.
Posters, on the other hand, are best
for quick-changing campaigns or
Statements.

* Other types of outdoor media
include the backlit board, which is
gaining in favor in some cities, and
there’s the eight-sheet board (about
one-quarter the size of a 30-sheet).
You’ll find these in some cities such
as L.A., where they’re used to tar-
get pedestrians.

« Simple, sans-serif typefaces
work best on billboards. Avoid or-
nate typefaces and styles that are too
thick or too thin. Don’t cram letters
or words — they

key points:

* The message
must beso simple
to digest that it
can be done with
just a glance.

* Be sparing
with words, but
make them tell
your story.

blur at a distance.
And begin each
word with an up-
percase letter but
use lowercase let-
ters otherwise.

* You’re not

CHAINSAWS FOR BREAKFAST — Compass Radio Rock KIOZ-FM
(Rock 105.3)/San Diego touts its moming fools 'n’ tools.

imagining things
if you think
you're seeing

* Just as a pic-
ture can tell a thousand words, a
graphic image can do the same.
As an example, Hughes points to
abulletin board campaign once run
by Bumble Bee tuna. Under a pic-
ture of a half-opened pull-tab can
of tuna was the tag-line “Pick Up
The Tab For Lunch.” That, says
Hughes, was a perfect board.
Some other points to remember:
* Hughes says billboards can
work as a cume-builder and a par-
tisan reinforcement vehicle. When
General Motors introduced its Sat-
urn line several years ago, it went
largely with billboards because it
could “own” the medium; some-

cipal sizes: The “bulletin” (or
“painted””) board is 14 x 48 feet and
is designed for high-traffic loca-
tions. The *“30-sheet” (also known
as a “paper” or “poster” board) is
12 x 25 feet and is the most com-
mon type of board. Most advertis-
ers use 30-sheets for reach and bul-
letins for frequency.

* Most bulletins aren’t painted
anymore. The art is reproduced by
computer onto vinyl and mounted
fairly easily onto boards. The same
technology is used to “wrap” buses
with ads. It’s also easy to move the
board to different locations every
couple of months (known in the

FPARTY RADIO CHICAGO

skyline.

PARTY LIGHTS — CBS CHR/Rhythmic WBBM-FM (B96)/Chicago blends
its “party radio” slogan with the shot of a lightning storm over the city’s

keting & promotion professionals.

Share Your Marketing Plan!

We hope you'll take partin the industry’s newest weekly forum for mar-

* Just what did it take to pull off that remote?

* How much time went into that station concert?

* Who chose the colors for that outdoor campaign?

* Why did you use film — or video — for those TV spots?

R&R invites you to share your stories about any of the above topics —
or just about anything marketing- or promotion-related — with our read-
ers. Your comments will contribute to an ongoing forum designed to at-
tract attention to the importance of strong marketing and promotion in the
radio industry.

Please send your ideas, releases, and photographs to Scott Siaven,
Director of Communications, PROMAX International, 2029 Century Park
East, Suite 555, Los Angeles, CA 90067.

more combina-
tions of black and yellow on boards.
Hughes says yellow and black of-
fers the best contrast in outdoor sit-
uations, followed by white and
black, and white and blue. Unde-
sirable color combinations include
red/yellow and brown /yellow.
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WKXC-FM Gets More Mileage Out Of Gas Giveaway

By Scott Slaven, PROMAX Interational

O ne promotion getting a lot of mileage these days, but
still not even close to running out of fuel, is the free gas

giveaway.

WKXC-FM (Kicks 99)/Au-
gusta, GA revved up its version
of the petroleum promotion by
alerting listeners that it would be
giving away free gas at alocal con-
venience store. Listeners got only
15 minutes warning, but the first
99 to show up received up to 15
gallons of free gas.

Kicks 99 gamered TV cover-
age on all three local stations —
one of the TV stations even teased
the story in its radio spots. Quick-
thinking Kicks 99 personnel also
brought a DAT recorder on-site
and were later able to include en-
thusiastic listener responses on the
“post-gas giveaway” promo.

Rock The Jukebox

WPOC-FM/Baltimore recent-
ly gave away $10,000 in its “Rock
The WPOC Jukebox™ promotion.
Listeners were invited to call in to
register for the grand prize. And if
they correctly guessed the next
song on the 'box, they won an ad-
ditional $1000. More than 300 lis-
teners qualified during the four-

wanny amaricanradiahictanz cam

PR@MAX

FORROTIOE & DAOREOIRE CXECRTITES 10 TSE FLECTERNIS BEONLR

week promotion, and the winner
— a local funeral director —
nabbed the cash on his birthday.
Multimedia
Cross-Promotion

WQSR-FM/Baltimore scored
a TV cross-promotional coup
when its “Rouse & Company”
morning team won a job-switch
competition on the nationally syn-
dicated “Gordon Elliot Show.”
Elliot announced that his viewers
could submit a home video that
showed why they should host the
TV program in his place; Elliot
also promised that he’d switch jobs
with the winner and perform his
or her job.

Rouse & Company shot a video
of their morning show and were

chosen as finalists. Several other
radio station personalities made the
final cut, but WQSR’s team ulti-
mately took top honors, which al-
lowed them to try their hand at the
crowded TV talk game. A local
TV station sent a film crew to cover
Rouse & Company taping their
version of Elliot’s program as well
as Elliot doing his morning broad-
cast on WQSR — a double hit for
the station.
Morning Reign

Speaking of morning teams, the
PROMAX & BDA Conference &
Exposition is featuring a session
entitled “Managing And Promot- -
ing Your Morning Team And Sta-
tion Personalities.” Chaired by
KIIS/Los Angeles VP/Marketing
Karen Tobin and WGCI-AM &
FM/Chicago Director/Promotion
& Marketing Angela Fleming, the
session will include examples of
multimedia campaigns for estab-
lished personalities as well as strat-
egies for launching new talent.
You’ll see and hear success stories
from those who’ve won ratings
wars with their talent pool. For
more information, call PROMAX
at (310) 788-7600.
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MUSIC & MIOVIES

CYBERSPACE,
CURRENT |

J2IINE

SCENE

e MISSION: IMPOSSIBLE (Mother/Island)
Single: Mission: Impossible/A. Clayton & L. Mullen
Other Featured Artists: Pulp, Salt, Cranberries

e TWISTER (Warner Sunset/WB)
Singles: Humans Being/Van Halen

Long Way Down/Goo Goo Dolls (Metal Blade/WB)
Other Featured Artists: Shania Twain, Mark Knopler, Tori Amos

e SPY HARD

Single: Spy Hard/“Weird Al” Yankovic (Rock 'n’ Rol/Scotti Bros.)

o FLIPPER (MCA)

Featured Artists: Matthew Sweet, Shaggy, Tom Jones
e THE TRUTH ABOUT CATS & DOGS (A&M)

Single: Caramel/Suzanne Vega

Other Featured Artists: Blues Traveler, Ben Folds Five, Sting

e THE CRAFT (Columbia/CRG)

Featured Artists: Spacehog, Jewel, Elastica

* THE GREAT WHITE HYPE (Hudlin Bros/Epic Soundtrax)
Featured Artists: Bone Thugs-N-Harmony, Method Man, Camp Lo

* THE PALLBEARER

Single: Love Is A Beautiful Thing/Al Green (Miramax/Hollywood)

* THE SUBSTITUTE (Priority)
Single: Hoo Bangin'/Mack 10

Other Featured Artists: Organized Konfusion, Intense Method

e SUNSET PARK (Flavor Unit/EastWest/EEG)
Singles: Elements 'm Among/Queen Latifah
Keep On Keepin’ On/MC Lyte f/Xscape

COMING

o THE CABLE GUY (Work/CRG)

Singles: Leave Me Alone/Jerry Cantrell
Somebody To Love/Jim Carrey
Standing Outside .../Primitive Radio Gods
Other Featured Artists: Cracker, Filter, Silverchair

e THE NUTTY PROFESSOR

Single: Touch Me Tease Me/Case f/Foxxy Brown (Def Jam/RAL/Mercury)

e EDDIE (Istand/Hollywood)

Singles: All The Way Live/Coolio (Tommy Boy/Island)

Scarred/Luke (Luke)

Other Featured Artists: J’son, Jodeci, House Of Pain

* STRIPTEASE

Single: | Live For You/Chynna Phillips (EMI)

e THE CROW: CITY OF ANGELS

Single: Gold Dust Woman/Hole (Miramax/Hollywood)

Hot new music-related
World Wide Web sites, cool
cyberchats, and other points
of interest along the informa-
tion superhighway.

’Net Chats

King’s X visits Com-
puServe (go: CONVENTION):
Saturday evening (6/1) at 7pm
ET/4pm PT.

Get the scoop on the Bee
Gees from a studio insider,
engineer John Merchant,
Saturday evening at 7:30pm
ET/4:30pm PT on Com-
puServe (go: FANBCLUB).

Tower Of Power plugs into
CompuServe (go: FANC-
CLUB) for a Sunday (6/2) chat
at 1pm ET/10am PT.

Tish Hinojosa will speak
with her America Online fans
Monday evening (6/3) at
6:30pm ET/3:30pm PT (key-
word: WARNER).

Discovery Records guitar-
ist Doc Powell will visit AOL
(keyword: NET NOIR) on
Tuesday night (6/4) at 9pm
ET/6pm PT.

. MUSIC DATEBOOK

1964/The Rolling Stones record
with blues giants Muddy Wa-
ters, Willie Dixon, and Chuck
Berry at Chicago’s Chess Re-
cording Studio.

1990/Following a Florida show, 2
Live Crew members Luther
Campbell and Chris Won
Wong are arrested for per-
forming songs from their “As
Nasty As They Wanna Be” ai-
bum, which had just been ruled
“obscene” by a federal judge.

TUESDAY, JUNE 11

1966/In San Francisco, Janis Jop-
lin performs with Big Brother
& The Holding Company for
the first time.

1976/Wild Cherry releases “Play
That Funky Music.”

1978/The Rolling Stones release
their “Some Girls” LP.

1969/Guitarist Mick Taylor replaces
Brian Jones in the Rolling
Stones.

1987/“The Witches Of Eastwick,” co-
starring Cher, opens nationally.

1989/ Jerry Lee Lewis is awarded a
star on the Hollywood Walk of
Fame.

1992/Texas law enforcement agencies
call for a ban of Ice-T & Body
Count’s “Cop Killer” track.
Sales double the next week.

FRIDAY, JUNE 14

1953/Elvis Presley graduates from
L.C. Humes high schooi.

1994/Composer Henry Mancini, 70,
dies of complications from liv-
er and pancreatic cancer.

1995/Michael Jackson and new wife
Lisa Marie Presley are inter-
viewed by ABC-TV’s Diane

Band (except Roy Bittan) in
Stockhelm, Sweden.

Born: Wayion Jennings 1937, the
late Harry Niisson 1941, Scott
Rockenfeld (Queensryche)
1953

SUNDAY, JUNE 16

Pearl Jam — surcharged up.

1975/John Lennon sues the U.S.
Government charging selec-
tive prosecution during its at-
tempis to deny his immigra-

Mariah Carey: No. 1 Demanding Artist!

M ariah Carey’s demands for
a 90-minute, in-store auto-
graph signing in Canada includ-
ed three bottles of $300 French
champagne for her 12-person en-
tourage, crystal champagne
glasses, and a bone china tea ser-
vice with a sterling silver teapot.

And ... along with removing all
in-store displays of other female
artists, the store had to take down
its own sales chart because Ms.
Carey wasn’t No.-1 (Stan.

Jacksons Action

Janet Jackson is so taken by
her new pierced tongue, she paid
for two girlfriends to have the pro-
cedure (Star).

The Giobe runs full-color pho-
tos of LaToya Jackson's alleged
battering at the hands of her now-
estranged hubby, Jack Gordon.
Meanwhile, the National Enquir-
ersays LaToya’s pending divorce
is in trouble — because she can’t
find legal proof she was ever mar-
ried!

The National Enquirer also
claims Michael Jackson had the
World Music Awards promoters
recruit 300 people to stand out-
side his Monaco hotel and scream
“We love you, Michael” each time
he left the building.

Young Love

James Brown, 63, has an-
nounced his engagement to 30-
something, former blackjack deal-
er Diane Ames (Globe).

The Globe also runs photos of
Sharon Stone, 38, playing golf
with Dweezil Zappa, 24 — are
they linked?

Winona Ryder has dumped
Soul Asylum frontman Dave
Pirner in favor of “megarich pro-
ducer” Dodi Fayed (Star).

Billy Joel's trial marriage to
artist galpal Carolyn Beegan is
breaking ex-wife Christie Brin-
kley’s heart (National Enquirer).

Neil Diamond's ex-wife, Mar-
cia, will receive $150 million in
their divorce settlement; the Na-
tional Enquirer claims this sets a

Cobain (Rolling Stone).

“} get stressed out when | read
in a magazine that I'm 4’7" —
Junior M.A.F.LLA. member Little
Kim, who stands five feet even.

Cherchez La Femme

Cher celebrated her 50th
birthday with a lavish party in the
south of France; she also claims
to have a new man in her life —
but she’s not dropping any
names. The Star also says that
Cher told daughter Chastity she
can accept her being a lesbian —
but not being overweight! (Inci-
dentally, the Globe claims Cher’s
mystery man is Paul Mitchell
beauty products boss John Paul
DeJoria; but all parties concermed
deny this.)

“I just couldn’t bear to turn on
the TV and hear about how many
new body parts | had or what
young boy | was living wi¢h. It
wasn’t so worth it to be Cher any-
more” — Entertainment Weekly
cover star Cher explains why.she
basically took the last six years
off.

Artist Development

“Program directors at Black
radio said, ‘That’s not a black
record.’ Then it {'Nobody Knows']
started climbing the pop charts,
and they changed their tune. |
expect Black radio will be more
open to the next single” — Tony
Rich on the perils of being a
crossover artist (Entertainment
Weekly).

“At a lot of companies, Jewel
would have been over a long time
ago. The moment | met her and
saw her live, | knew she was one
of a kind and that we had to try”
— Atlantic Sr. VP/GM Ron Sha-
piro on the young artist's yeay-
long road to success (Rolling
Stone).

Romance Languages

The National Enquirer re-
prints a Madonna interview in
which the questions were asked
in Hungarian and translated intc
English, and her English answers

1993/“|\tN"h-:ri_t's L.;)ve G9th|o Dl;)' With Sawyer. Presley claims the tion. brand new showbiz record. raneTiedailiy = I
IR TIDICOTdS couple has sex. 1977/“Beatlemania” opens on Broad- i 1 el fransTafecnaEs N ek
phy, opens nationally. Born: Boy George 1961, Chris De- e P Little Triggers garian, then back into English

Born: Frank Beard (ZZ Top) 1949

WEDNESDAY, JUNE 12

1965/The Beatles are awarded the
prestigious Member of British
Empire (MBE) medal.

Also ... The Rolling Stenes release
“(1 Can’t Get No) Satisfaction.”

1995/2 Live Crew leader Luther
Campbell files for bankrupt-
cy, citing $1.6 million in debts
and $50,000 in assets.

Born: Chick Corea 1941, Bun E. Car-
los (Cheap Trick) 1951

|

Garmo (Queensryche) 1963

SATURDAY, JUNE 15

1956/John Lennen, 15, meets Paul
McCartney, 13, for the first
time at a Woolton Parish
Church Dinner iri Liverpool.

196 7/Peter Green forms Fleetwood Mac.

1982/Pretenders bassist Pete Farn-
don quits the group one day
before guitaristJames Honey-
man-Scott dies.

1992/Bruce Springsteen begins his
first tour without the E Street

1993/Randy Newman and wife
Gretchen become parents to
daughter Alice Ann.

1994/Hole bassist Kristen Pfaff dies
of a heroin overdose.

1995/Pearl Jam begins its non-Tick-
etmaster-aided tour. Band used
a mail-order ticket service after
charging Ticketmaster with mo-
nopolizing the concert ticket in-
dustry.

Born: Lamont Dozier 1941, Eddie
LeVert (0’Jays) 1942

— Paul Colbert

WAWAM-ameticanradiohiston.cam.

“There’s only one difference
with him and me, and that was he
was pretty, and that gave him a
lot of problems. The pretty peo-
ple tend to blow their brains out”
— Pete To;'fvnshend explains the
fine line between himself and Kurt

again for an American newspa-
per. Here's an excerpt of the re-
sult: “In America it is not consid-
ered to be mentally ill when a
woman advanges on her prey in
a discotheque setting with hardy
cocktails present.”

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.
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MUSIC TELEVISION®
59.4 million households
Patti Galluzi,
VP/Music Programming

| ADDS |

MUSIC ARST
50.8 miflion households
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr. VP/Music & Talent Relations

| ADDS |

0ZZY 0SBOURNE | Just Want You (Epic)

PRIMITIVE RADIO GOOS Standing ... (Erga/Columbia/CRG)
RED HOT CHIL! PEPPERS Coffee Shop (Wamer Bros.)
SUPERDRAG Sucked Out (Elektra/EEG)

TONY RICH PROJECT Like A Woman (LaFace/Arista)
CRACKER Nothing To Believe In {Virgin)

|EXCLUSIVE 1

GREEN DAY Walking Contradiction (Reprise)
METALLICA Until It Sleeps (Elektra/EEG)

ERIC CLAPTON & BABYFACE 1 | Could Change. . {Reprise)
T000 SNIOER | Believe You (Margaritaville/MCA)

XL |

BRYAN ADAMS The Only Thing That Looks... (4&M)
TRACY CHAPMAN Give Me One Reason ( Elektra/EEG)
CLAYTON & MULLEN Mission: Impossible (Mother/sland)
CELINE DION Because You Loved Me (550 Music)
HOOTIE & THE BLOWFISH Oid Man & Me (Atfantic)

| LARGE

f

| HEAVY |
BONE THUGS. .. Tha Crossroads (Ruthless/Relativity)
TRACY BONHAM Mother Mother (fsiand)

TONI BRAXTON You're Makin' Me High (LaFace/Arista)
TRACY CHAPMAN Give Me One Reason {Elektra/EEG)
COOLIO All The Way Life (Tommy Boy)

DAVE MATTHEWS BAND Too Much (RCA)

FUGEES Killing Me Softly (Ruffhouse/Columbia/CRG)
HOOTIE & THE BLOWFISH Old Man & Me (Atiantic)
JEWEL Who Wil Save Your Soul (Atantic)

ALANIS MORISSETTE You Leamn (Maverick/Reprise)
OASIS Champagne Supemova {£pic)

RAGE AGAINST THE MACHINE Buiis On Parade (Epic)
SOUNDGARDEN Prelty Noose (A&M)

| STRESS |

BRYAN ADAMS The Only Thing That Looks... (A&M)
ALICE IN CHAINS Again (Columbia/CRG)

CLAYTON & MULLEN Mission: impassible (Mother/Isiand)
DELINQUENT HABITS Tres Delinquents (Loud/RCA)
EVERCLEAR Heartspark Dollarsign (Capitoh

GARBAGE Stupid Girl (Almo Sounds/Geffen)
GOLDFINGER Here In Your Bedroom (Moja/Universal)
GRAVITY KILLS Guilty (TVT)

R. KELLY | Can't Sleep Baby (If 1) (Jive)

L.L. COOL 4 Doin’ It (Def Jam/Mercury)

GEORGE MICHAEL Fastiove ( DreamWorks/Geffen)

NO DOUBT Spiderwebs ( Trauma/interscope)

OZZY OSBOURNE | Just Want You (£pic)

PRIMITIVE RADIO GODS Standing... (Ergo/Columbia/CRG)
RED HOT CHiLi PEPPERS Coffee Shop (Wamer Bros.)
STONE TEMPLE PILOTS Big Bang Baby (Atiantic)
SUPERDRAG Sucked Out (Elektra/EEG)

SWV You're The One (RCA)

2PAC 2 Of Amerikaz Most Wanted (Death Row/Interscope)
VAN HALEN Humans Being (Wamer Sunset/WB)

|BREAKTHROUGH |

SMASHING PUMPKINS Tonight, Tonight { Virgin)

| ACTIVE |

JERRY CANTRELL L_eave Me Alone (Work/CRG)

CASE {/FOXXY BROWN Touch Me... ( Defam/RAL Mercury)
DISHWALLA Counting Blue Cars {A&M)

GIN BLOSSOMS Day Job (A&M)

GO0 GOO DOLLS Long Way Down (Metal Blade/WB)
IMMATURE Please Don't Go (MCA)

JARS OF CLAY Flood (Sifvertone)

JODECH Get On Up {UptowryMCA)

MONTELL JORDAN | Like (Def Jam/RAL/Mercury)

LA BOUCHE Sweet Dreams (RCA)

MC LYTE t/XSCAPE Keep On... {Ravor Unit/EastWest/EEG)
MONICA Why | Love You S0 Much (Rowdy/Arista)
QUAD CITY DJ'S C'Mon ‘N Ride It { Big Beat/Atlantic)
TOMNY RICH PROJECT Like A Woman (LaFace/Arista)
TOTAL Kissin’ You (Bad Boy/Arista)

PAUL WESTERBERG Love Untold (Reprise)

o~ |

BUTTHOLE SURFERS Pepper {Capitol)

CRACKER Nothing To Believe In (Virgin)

PORNO FOR PYROS Tahitian Moon { Wamer Bros.)
REFRESHMENTS Banditos {(Mercury)

PATTI ROTHBERG Inside (EM/)

311 Down {Capricom/Mercury)

VERVE PiPE Photograph (RCA)

NEIL YOUNG Dead Man (Vapor)

Video airpiay from June 3-9.

MARIAH CAREY Always 8e My Baby (Columbia/CRG)
COLLECTIVE SOUL The World | Know (Atiantic)
GLORIA ESTEFAN Reach (£pic)

GIN BLOSSOMS Follow You Down (A&M)

JEWEL Who Will Save Your Soul (Atlantic}

NATALIE MERCHANT Jealousy (£lektra/EEG)
GEORGE MICHAEL Fastlove ( DreamWorks/Geffen)
ALANIS MORISSETTE You Learn (Mavenick/Reprise)
STING You Still Touch Me (A&M)

| MEDIUM

JANN ARDEN Insensitive (A& M)

ERIC CLAPTON & BABYFACE ! | Coukd Change... (Reprise)
DAVE MATTHEWS BAND Too Much (RCA)

DOG'S EYE VIEW Everything Falls Apart (Columbia/CRG)
FDO FIGHTERS Big Me (Roswell/Capitol)

PETE TOWNSHEND Let My Love Open The Door (Atiantic)
WALLFLOWERS 6th Avenue Heartache {/nterscope)

| cUSTOM

TORI AMOS Talula (Atiantic)

ART N’ SOUL Ever Since You Went Away (Big Beat/Atiantic)
BADLEES Angeline |s Coming Home {Polydor/A&M)
TONI BRAXTON You're Makin' Me High (Arista)
D’ANGELO Lady (EMA

FUGEES Killing Me Softly { Ruffhouse/Columbia/CRGY
GIN BLOSSOMS Day Job (A&M)

AL GREEN Love Is A Beautitul Thing (MiramaxHollywood).
W. HOUSTON & C. WINANS Count On Me (Arista)
JARS OF CLAY Flood (Sifvertone)

JOE All The Things {Your Man Won't Do) {/siand)
QUINCY JONES Slow Jams (Gwest/WB)

R. KELLY  Can't Sleep Baby (If {} {Jive)

AMANDA MARSHALL Birmingham (£pic)

MEN OF VIZION House Keeper (MJJ/550 Music/Epic)
LIONEL RICHIE Don't Wanna Lose You (Mercury)
PATTI ROTHBERG inside (EM/)

CHANTAY SAVAGE | Will Survive (RCA)

KENNY WAYNE SHEPHERD Bom With A Broken... ( Revolstion)
TODD SNIDER | Believe You (Margaritavilie/MCA)
SPIN DOCTORS She Used To Be Mine (£pic)

. TELEV:

TOP TEN SHOWS
1995-96 Season
(Sept. 18-May 22)

Total Audience
(95.9 million households)

1 ER
2 Seinfeld
3 Friends
4 Caroline In The City
5 NFL Monday Night Football
6 The Single Guy
7 Home Improvement
8 Boston Common
9 60 Minutes
10 NYPD Blue

Aduits 18-49

1 ER

2 Seinfeld

3 Friends

4 Caroline In The City
5 The Single Guy

6 Boston Common

7 Home Improvement
8 NFL Monday Night Football
9 NYPD Biue
10 Frasier

(tie) Grace Under Fire

Source: Nielsen Media Research

Owing to the Memorial Day hot-
iday, this week’s Nielsen Media
Research listing of the Top 10
TV shows was unavailable at
presstime.

COMING NEXT WEEK

All show times are ET/PT unless
otherwise noted; subtract one
hour for CT. Check listings for
showings in the Mountain time
zone. All listings subject to

change.
Tube Tops

Ace Of Base, Tina Arena,
Celine Dion, Hootie & The
Blowfish, Michael Jackson,
Lucky Dube, Real McCoy, Di-
ana Ross, Seal, and Shania
Twain perform from Monte Car-
lo when ABC presents the two-
hour, eighth annuail “World Mu-
sic Awards” (Monday, 6/3, 9pm).

i

* Johnny Bravo, “Late Night
With Conan O’'Brien.”

* David Bowie, Michael
Jackson, and the Pet Shop
Boys, “ABC In Concert” (check
local listings).

Saturday, 6/1

» Kenny Loggins and David
Crosby & Graham Nash per-
form live from Disney Worid on
“CMN Champions,” a fundrais-
er for children’s hospitals (syn-
dicated; check local listings).

Sunday, 6/2

* Some 200 personalities —
including Chet Atkins, Johnny
Cash, Ray Charles, Merle Hag-
gard, Loretta Lynn, Willie Nel-
son, Dolly Parton, and Wynon-
na—are interviewed when TBS
presents the hourlong first part
of “America’s Music: The Roots
Of Country” (7pm ET/4pm PT;
part two airs Sunday, 6/9).

Monday, 6/3

* Manhattan Transfer, Mark
O’Connor, and host Ricky Sk-
aggs perform on TNN's “CMT
Presents Monday Night Con-
certs” (8pm ET/5pm PT).

« Pointer Sisters, “Jay Leno.”

* Bryan Adams, “Late Show
With David Letterman.”

* Jeff Foxworthy, “Late Late
Show With Tom Snyder.”

Tuesday, 6/4

¢ Seal performs onMTV's latest
instaliment of ‘Unpiugged” (10pm).

Wednesday, 6/5

e Celine Dion and Reba
McEntire perform from San Di-
ego’'s Sea World when CBS
presents the hourlong “Party
For The Planet” (8pm).

* Diana Ross, ‘David Letterman”

¢ Refreshments, “Conan
O'Brien.”

Thursday, 6/6

FILMS

WEEKEND BOX OFFICE
MAY 24-27
1 Mission: Impossible  $56.81
(Paramount)*
2 Twister (WB) $37.96
3 Spy Hard $10.44

(Buena Vista)*

4 Flipper (Universal)  $5.40

5 The Truth About
Cats & Dogs (Fox) $2.70

6 The Craft $2.68
(Columbia)

7 Toy Story $1.77
(Buena Vista)

8 Primal Fear $1.42
(Paramount)

9 The Birdcage $1.26
(MGM/UA)

10 Heaven’s Prisoners  $1.12
(New Line)

All figures in millions

* First week in release
Note: Figures reflect a
three-day weekend.

Source:.Entertainment Data inc.

COMINGATTRACTIONS:
This week’s openers include
“Eddie,” starring Whoopi
Goldberg and Frank Lan-
gella. The film's forthcom-
ing Island soundtrack sports
14 tunes, including Coolio’s
“All The Way Live,” Jodeci's
“After Last Night,” J'Son's
“Say That You're Ready,”
House Of Pain’s “Punch
Drunk,” and {li Al Scratch’s
“Where You At.” Cuts by
Nneka (“Say It Again”), My-
ron (“Sistas”), Dru Hill (“Tell
Me"), 40 Thevz (“Ain’t No
Love”), N.B. Hey (“Da Drib-
bol"), Luke (“Scarred”), Dar-
cus (“Rain Falls”), Mighty
Reel f/Kimberly Blake
(“Step UpTo The Line"), and
Stanley Ciarke (“Skills”)
round out the atbum.

VIDEO

NEW THIS WEEK

TONY RICH PROJECT Nobody Knows (Arista) Friday, 5/31 * Jimmie Rodgers is profiled
PAUL WESTERBERG Love Untold (Reprise) on the hourlong TNN series
* Patti Rothberg, “The To- “The LifeAnd Times Of ..." (8pm
Video airplay from June 3-9. night Show With Jay Leno.” ET/5pm PT).
— —H E
Jolmilion/hausehoids 21 million households
) R Lyadia Cole, Les Garland A
(AN ERAN FMusic Programming 4 - o)
Exc. VP/Programming CONCERT PULSE
| VideoSoulTop10 || | mne Avg. Gross
_ Pos. Artist (In 000s)
WC LYTE UXSCAPE Kosp 0. (Favor Uni EzstesUEEG) T = 1 1 BOB SEGER $503.2
SWV You're The One (RCA) i National TOp 20 | 2 ROD STEWART $469.5
JODECI Get On Up (Uptown/MCA)} 3 AC/DC $370.9
MARIAH A Baby (Columbia/C

CAREY Always Be My Baby (Columbia/CRG) BONE THUGS.... Tha Crassroads ( Ruthless/Reiativity) 4 GEORGE STRAIT $315.5
BONE THUGS.... Tha Crossroads {Ruthless/Relativity) ) 5 REBA McENTIRE $203.4
MICHAEL JACKSON They Don’t Care About Us (EM)) MONICA Why | Love You So Much (Rowdy/Arista) e R
FUGEES Killing Me Softly (Rufthouse/Columbia/CRG) 112 Only You (Bad Boy/Arista) 7 OZZY OSBOURNE $228.0
TOTAL Kissin' You (Bad Boy/Arista) TOTAL Kissin' You (Bad Boy/Arista) 8 TIM McGRAW $190.6
NONCHALANT 5 0'Clock (MCA) J"SON I'll Never Stop Loving You (Holywood) 9 ALAN JACKSON $189.7
TON1 BRAXTON You're Makin’ Me High (LaFace/Arista) 2P 1SNOOP DOGGY.... 2 0f America’s . ( Death RowtAterscops 10 BUSH $181.2
) . FAITH EVANS Ain't Nobody {8ad BoyArista) 11 VINCE GILL $1729
Information for week ending May 31. CRUCIAL CONFLICT Hay (Strollin” On) (Universa) 12 BROOKS & DUNN $168.3
= QUAD CITY DJs C'mon *N Ride It (Big Beat/Atiantic) 13 JOHN MICHAEL MONTGOMERY $168.1
| Rap Clt}’ TOP 10 j D'ANGELO 1/AZ Lady (Remix) (EMA) 14 K.D. LANG $160.6
TONI BRAXTON You're Makin' Me High (LaFace/Arista) 15 WYNONNA $119.3

BONE THUGS... Tha Crossroads (Ruthless/Relativity)
JAYZ FOXY... Ain't No... (Def Jam/Roc-A-Fella/Priorityy
GETO BOYS The World Is A Ghetto (Rap-A-Lot/Noo Trybe)
MACK 10 Hoo Bangin' {Priority)

MC LYTE #/XSCAPE Keep On... (Havor Unit/EastiVest/EEG)
MOBB DEEP Back At You {Flavor Unit/EastWest/EEG)
GENIUS/GZA & METHOD MAN/Shadowboxing... {Geffen)
L.L. COOL J Doin’ It (Def Jam/Mercury)

SMOOTH THE HUSTLER The Hustlers Theme (Profile)
CRUCIAL CONFLICT Hay (Universal)

Information for week ending May 31.

FUGEES Killing Me Softly {Ruffhouse/Columbia/CRG)
QUINDON It's You That's On My Mind { Virgin)

R. KELLY | Can't Sieep Baby (If 1) {/ive)

GEORGE MICHAEL Fastlove (DreamWorks/Geffen)
BUSTA RHYMES {/0DB Woo-hah!! Got ... (Elektra/EEG)
R. KELLY Down Low (Nobody...) (Jive)

JAYZ w/FOXY BROWN Ain't No Nigga (Rockafeller/Priority)
GETO BOYS The World Is A Ghetto (Rap-A-Lot/Noo Trybe)
NO DOUBT Spiderwebs { Trauma/interscope)

Most requested for week ending May 24.

Among this week’s new tours:

CAST POSIES
MARK COLLIE PRONG
TOM JONES STAN RIDGWAY

IMMATURE SOUL COUGHING
PORNO FOR PYROS GEORGE STRAIT

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Uistings, (800)
344-7383; California (209) 271-7900.

WAAMN- amMericartachehtieterreom——
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* HEAVY METAL
(Columbia TriStar)

Fifteen years after its original
theatrical release, this animat-
ed feature film makes its home-
video debut — and includes an
additional three-minute, never-
before-seen segment entitled
“Nerverwhere Land.” The mov-
ie also spotlights cuts by Black

Sabbath, Blue Oyster Cult,
Cheap Trick, Devo, Donald
Fagen, Don Felder, Grand
Funk Railroad, Sammy Hagar,
Journey, Nazareth, Stevie
Nicks, and more.
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Former heavyweight champion Joe Frazier (c) fought his way into the WJFK/
Washington studios on a recent aftemoon and spent some quality airtime
with the station’s Westwood One-syndicated air talents Don Geronimo (I)

and Mike O'Meara.

|

i
I

|
I
I

1

PusuisHer /CEQ: Erica Farber
Crier FinanciaL Orrcer: Bill Ferrari
Senior VP/ResearcH & DeviLopment: Dan Cole

ENTORIAL

ManacinG EDITOR: Ron Rodrigues
Executive Eprror: Gail Mitchell
Senior Ebimor: Don Waller
DIReCTOR/CHARTS & FoRMATS: Kevin McCabe
Music Epitor: Steve Wonsiewicz
Formar EDIToRS: AC: Mike Kinosian
Ausnamve: Sky Daniels CHR: Tony Novia
CounTay: Lon Helton NAC: Carol Archer
News/Talk: Randall Bloomquist
Rock: Cyndee Maxwell Ursan: Walt Love
DIRECTOR OF RESEARCH SERVICES: Hurricane Heeran
AsSOCIATE EDiToRS: Jeff Axelrod, Julie Gidlow,
Adam Jacobson, Corey Levitan, Margo Ravel
AssiSTanT CHART DirecToR: Anthony Acampora
AssISTANT EDiToRS: Lynn Beaudoin, Paul Colbert,
Linda Gratigny, Lanetta Kimmons,
Jay Levy, Tanya O'Quinn

INFORMATION SERVICES

SaLes & MARKETING DIRECTOR: Jeff Gelb
Manacer: Jill Bauhs
CuSTOMER SERVICE REPRESENTATIVES:
Marko Kiric, Frank Roth
Distrisumon Manaser: John Ernenputsch

DATA PROCESSING

DP/Communicanions DIrecTor: Mike Onufer
CompuTER Services: Mary Lou Downing,
Dan Holcombe, Saeid Irvani, Cecil Phillips,
Marjon Shabanpour, Kenton Young

[ CIRCULATION

CircuLATION ManaGER: Paige Beaver
Circutanion CoorDinaTORS: Kelley Schieffelin,
Jim Hanson

ELECTRONIC PUBLICATIONS

Hotrax Propucion: Jeff Steiman
Desisner: Cart Harmon

PRQOUCTION

PropucTion DIRecToR: Kent Thomas
ProDUCTION ManAGER: Roger Zumwalt
Desien DirecTor: Gary van der Steur
AsSOCIATE ART DIRecToR: Marityn Frandsen
Designer: Tim Kummerow
GRapHICS: Lucle Morris, Derek Comett,
Renu Ahluwalia

ADMINISTRATION

LeGaL CounseL: Lise Deary
Orrice Manager: Jacqueline Lennon
AccounTing Manacer: Tony Munoz
ACCOUNTING. Maria Abutysa, Nalini Khan,
Aubra Cohen, Magda Lizardo
RecePnon: Juanita Newton, Karen Mumaw
Man Services: Rob Sparago, Tim Walters

BUREAUS

\WaamsTon, DC: 2027833822, FAX: 2022783:0260
Bureau Cwier: Randall Bloomquist
RepoRTER: Roy Furchgott
EnitoriaL AssiSTANT: Heather Van Slooten
Legar CounstL: Jason Shrinsky

MASHVILLE: 615224428822, FAX: 61502486655
Bureau CHier: Lon Helton
AsSOCIATE Epiron: Calvin Gilbert
OrAce Manager: Ashley Selby

ADVERTISING

Les Anca ES: 3100553%4330, FAX: 310220348450
\wet PRESIDENT/ADVERTISING: Michael Atkinson
SaLes Manager: Henry Mowry
Apvermising CoorDinaTor: Nancy Hoff
Sa s fepreseniamve: Missy Haffley, Kristy Reeves
Saies AssisTanT. Julie Sanders

A A * Ted Kozl
MARKETPLACE SALES: Matt Parvis
OPPORTUNITIES SALES: Aissa Juarez

W.samsTON: 20297833826, FAX: 20227830260
“hice PRESIDENT/ Saies: Barry O’Brien
SnEs RepreSENTATIVE: Lauren Belcher
fas WE A . Sh Wei
NsEwwiE: 615924498822, FAX: 6159248°6655
DIReCTOR/SALES: Jennifer Scruggs

A Perry Corp. Company

Moore
Continued from Page 9

“Her expertise and background will
only serve to strengthen our com-
mitment to black music.”

Prior to RCA, Moore was Arista
Records’ National Director, Mar-
keting/Video, Virgin Records’
Northeast Regional Promotion Man-
ager; and Epic Records’ National
Secondary Promotion Manager.

Changes

Continued from Page 11

Country: KYCY/San Francisco
has obtained the broadcast rights for
the Oakland Raiders NFL football
team ... WKS1/Greensboro-Winston
Salem afternoon driver Jim Elliott
has resigned. No replacement has
been named as of presstime ... Scott
James has departed afternoons at
KWNR/Las Vegas ... WCUZ/Grand
Rapids morning co-hosts Scott
Evans and Rod Kackley exit ...
KHEY/El Paso PD Jay J. McRae
adds MD duties following John
Hunter’s departure ... Rick McGee
has joined WWGR/Ft. Myers for
mornings ... Neal Thomas elevates
to middays at WVLK/Lexington,
KY ... WITL/Lansing, MI APD/
middayer A.J. Wilson adds MD
duties ... Country convert WHHY/
Montgomery, AL has switched calls
to WICC, and now refers to itself as
“Cat Country.” Ron KempfT is the
new GM, Scott Hamilton becomes
OM, and Darlene Dixon takes PD/
MD/morning duties ... Longtime
WPAP/Panama City, FL. morning
host Reed Kinney segues to cross-
town WAKT for wake-ups. Kathy
Fabian becomes WAKT APD/MD
... KAGG/Bryan-College Station,
TX APD/mornings Jim Weaver is
elevated to PD. He will retain his
morning shift; Vanna In The Van
joins the crew for wake-ups. Addi-
tionally, Terry Hunt joins for mid-
days.

Full-Service: Socorro Serrano
has been named host of KLLSX/Los
Angeles’s public affairs program-
ming.

NAC: WOTB/Providence has
ceased its NAC operations and is si-

Schumacher
Continued from Page 1

ble of running this big of a group of
stations.”

Schumacher commented, “The
change is really organizational and
economic in nature. We’re kind of
inventing this thing as we go along,

but the job now is more like operat-
ing a singular radio facility rather
than spreading a GM over six sta-
tions. We have four operating units
with four programming and four
sales staffs. Everything else — engi-
neering, accounting services, etc. —
is one staff in support of the units.
I’m honored to do this for the com-

pany and proud to be assaciated with
the exceptional people we have here
at EZ Seattle.”

Schumacher was named VP/GM
at KMPS-AM & FM in 1985; that
combo was purchased by EZ in De-
cember *86. He added GM duties for
KZOK when EZ bought the Classic
Rocker in August 94,

Polonsky Beat

Jonny Polonsky (second from left) schmoozed with the bigwigs backstage following a set at L.A.’s Troubadour. Admir-
ers included (I-r) KROQ personality Tami Heidi, American Recordings VP/Altemative Promotion Mark Neiter, Warner
Bros. National Alternative Promotions Manager Rob Goldklang, and KROQ Asst. PD Gene Sandbloom.

mulcasting crosstown Altemative
WDGE.

News/Talk: KPIX-AM & FM/
San Francisco adds Dr. Joy
Browne’s syndicated program for
Sundays, 9pm-midnight ... Ed
Coury has become Asst. Dir./News
& Programming for WWJ/Detroit ...
Steve Jankowski has become a full-
time reporter/anchor at KMOX/St.
Louis ... Dr. Andrew Jacobs joins
KCMO-AM/Kansas City for Satur-
day morning talk host duties ...
WVIP-AM/Mt. Kisco, NY will de-
but “Career Talk,” hosted by
Stephen Viscusi, on June 1.

Oldies: WVYB/Poughkeepsie,
NY and simulcast partner WVIB/
Westchester-Rockland, NY have
flipped from AC to satellite-deliv-
ered Oldies with the new calls
WAXB and WZZN, respectively.
The former has shifted its market
base from Poughkeepsie, NY to
Danbury, CT while the latter con-
tinues its simulcast until further no-
tice.

Rock: Chris Payne elevates to
Asst. MD at WRCX/Chicago. Scott
Struber and Cara Carriveau join
for parttime duties ... KBER/Salt
Lake City names Evan Lake APD
and Chris Haggin MD ... WRXL/
Richmond shuffles its on-air lineup.
Jeff Beck & Jeff McKee stay in
mornings, Tara Hunter takes mid-
days, PD Brian Illes assumes after-
noons, APD/MD Rik Maybee
helms nights, Chris Van Zant chairs
late-nights, and Melissa Lambis in
for overnights ... WBYR/Ft. Wayne
GM Joe Conway, GSM Chris
Clendenen, and PD Buzz Casey all
join WROV/Roanoke-Lynchburg in
similar capacities ... Max Volume

joins KRXQ (93 Rock)/Sacramen-
to as a parttimer ... Paxton Guy has
added interim PD/MD duties at
WTAO/Marion-Carbondale, IL ...
Clarification: Lark Logan resigned
from WAXQ/NY and was not let go
by the station. She is seeking part-
time work in the Richmond and
Norfolk markets only; (804) 777-
8258.

Sports: WWLG-AM/Baltimore
and simulcast parther WASA-AM/
Havre De Grace, MD become affil-
iates of the One-On-One Sports Ra-
dio Network. The stations will air
the respective programs of Bob
Berger & Bruce Murray, ‘“Papa”
Joe Chevalier, Larry Cotlar,
Mark Gentzkow, and Dave Har-
bison. Bob Kemp’s show will air
Mondays only.

Urban: A.J. Kemprejoins KDIA/
San Francisco for afternoons ...
Yolanda Patterson joins WWDM/
Columbia, SC as ND/morning co-
host ... KDKS/Shreveport, LA ele-
vates Sharon Flournoy to PD.

Records: Mark Williams is now
VP/International for PolyGram
Holding Inc. ... Jayne Grodd and
Petra Dorfsman have become VP/
A&R Administration and Associate
Dir./International A&R, respective-
ly, at EMI Records ... Ann Milne is
appointed Dir./VideoAcquisitions &
Programming at Columbia House ...
Bob Garcia becomes Dir./Product
Development at A&M Records ...
Mike Sistad and Kerri Pauley are
upped from Coordinator/A&R to
Manager/A&R and fromA&R Asst.
to Coordinator, respectively, at Aris-
ta/Nashville.

Additionally, Cecille Pagarigan,
Deborah Gilbert, and Jim Powers

wanny americanradiohistorv.com

are now Manager/Mainstream Mkig.,
Manager/Altemative Mktg., and As-
sociate Dir/Publicity, respectively for
Arista. Jim Powers becomes Mgr/
Promotional Product for the label ...
Peter Kinnaird and Kim Green join
Mercury Records as Manager/A&R
and Product Manager, respectively ...
Jerry Brackenridge is elevated to
VP/Major Account Group at EMI
Music Distribution ... Diane Doebele
is promoted to Sr. Dir/Legal & Busi-
ness Affairs at BMG Entertainment
... Joy Bernstein is elevated to Dir./
Finance at Atlantic Records ... Kim
Kaiman s now Dir/East Coast Mktg.
for Columbia Records ... Frank
Falkow has been promoted to North-
east Regional SM for RED Distribu-
tion ... Kerry Marsico joins Radio-
active Records as a national promo-
tion head ... Former Warner Bros.
Head/Black Music Benny Medina
has formed Handprint Entertain-
ment, a management firm, with part-
ners James Lassiter and Peter Geld-
en ... John Schultz and Tim Yasui
are now Dir/National Retail Promo-
tions and Dir./National Video & Spe-
cial Promotions, respectively, at Cen-
tury Media Records.

Industry: Jonathan Fine is now
Associate Dir/A&R at Robbins En-
tertainment LLC ... Loren Balman
becomes Exec. VP at Word Records
and Music ... WXIR/Indianapoks
PD/MD Jeff Brown is now Manag-
er/Promotion at Myrrh ... Former
EMI Records Dir./Special Projecs
Steve Glass is now co-President/co-
CEO of Building Blocks toy stores
... Jennifer Lehrer Brannon has
been named Sr. AE at FSPR & Comr-
pany, a public relations firm. The
company also has relocated to 1680
N. Vine St., Suite 426, Hollywood,
CA 90028. Phone (213) 463-5167,
fax (213) 463-5271.
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DONNA LEWIS

‘I LOVE YOU AI.WAYS FOREVER"

TAR 100.7/S. D TRACY JOHNSON

WFLZ Tampa B.J. HARRIS

31 spins .

STAR98.7/LA  ANGELA PERELLI

=»top 5 phones .’

Y100/Miami ROB ROBERT S

C 29 spuins 5

WPOW/Miami  PHIL JONES

top 3 phones

WXXL/Orlando ADAM COOK

38 spins ' 4

WKTI/Milwaukee DANNY CLAYTON

Also On;

WZIM/17 Spins WWCK/35 Spins
KKLQ/13 Spins  WVKS/25 Spins
WDJX/8 Spins

ek thic out!

Che

Mgmt: Arma Andon &
Steve Fargnoli for

PURE

NS s TREET TALK.

Alternative WDRE Becomes WLIR,
Adjusts Demo Target To 25-34

espite those rampaging rumors that the

stations would be flipping to an

Alternative AC format, Alternative/
Modem Rock simulcast partners WDRE-FM &
WMRW-FM/Long Island shifted to a 25-34-
targeted Altemative approach, reclaiming the
legendary WLIR calls and taking a new
moniker, “The Island.”

The adjustment took place at 6am on
Friday (5/24) with WLIR's first hour featuring
Toad The Wet Sprocket's “Walk On The
Ocean,” Alanis Morissette’s “You Learn,”
Tears For Fears’ “Everybody Wants To Rule
The World,” the Crash Test Dummies’
‘Mmm Mmm Mmm ... ,” Del Amitri’s “Roll To
Me,” No Doubt'’s “Spiderwebs,” Oasis’s
“Wonderwall,” Hootie & The Blowfish’s
“Old Man & Me,” the Cranberries’ “Dreams,”
and Depeche Mode’s “Everything Counts.”

According to station Dir./Mktg. & Promo
Nancy Cambino, “The new WLIR is
designed for listeners who’ve made it
through the ’80s, but still want to hear
today’s hits. It will be a real ‘alternative’ to
New York City's Alternative radio.”

WLIR’s on-air lineup includes: Susan
Browning & Barry Ravioli (6-10am),
Malibu Sue (10am-3pm), Ted Taylor (3-
6pm), Shelly Miller (6-10pm), and Gary Cee
(10pm-3am). PD Ted Taylor remains in
place; Jeff Pollack and Randy Lane will
consult.

One person who won't be involved is GM
Lee Davis, who — after just a couple weeks
on the job — exits to become GSM for
WFAN/NY.

incidentally, the WDRE-to-WLIR call letter
change opens the door for WIBF/Philly —
which has been calling itself WDRE ever
since it simulcast the Long Island signal — to
officially adopt the 'DRE calls in the near

Rumors

* WiliRCA VP/Promo Bonnie Goldner be upped
to VP/Contemporary Promo, based out of NYC?

* Will ex-WYNY/NY PD Chris Kampmeier be-
come VP/Programming for Paxson/Orlando (over-
seeing WJRR, WDIZ, WMGF, WWZN, and WWNZ)
this week? Will Paxson/Orando OM John Frost
segue to Paxson headquarters in West Paim Beach
and take a Corporate VP/Programming post? And
... will Paxson add another Orlando station to its sta-
ble as soon as next week?

* Are WDCG/Raleigh MD Kip Taylor and KDGE/
Dallas MD Jay Michaels being courted for the open
KRBE/Houston MD gig? Is PD John Peake more
likely to keep his eyes on Texas?

* Are WLUP/Chicago night stars Wendy & Bill
headed for momings at crosstown WKQX?

wWWW.americanradiohistory com

future. Meanwhile, WIBF appoints Preston
Elliot MD.

Did someone inside WMTX/Tampa make
an attempt to sabotage the music computer?
Were 318 songs — including one-third of the
power golds — deleted? Were adjustments
also made to song policy levels and sound
codes? Was there an attempt to cut the
station’s tempo in half, too? And was there an
attempt to cancel a comedy service? And ...
did someone make a copy of the station’s
database? Clear Channel Radio Tampa VP
David Manning told ST, “We are not
interested in pursuing what did occur or what
will occur.”

And ... in addition to the other Clear
Channel Radio Tampa news (See Page 1),
WMTX sister WRBQ lost afternoon drive co-
host Dave McKay to crosstown rival WQYK,
beginning Tuesday (5/28). McKay now will be
teamed in afternoon drive with Randy Price.
Interestingly, McKay had been paired at
WRBQ with Dan Stevens, who came from
WQYK.

WPLY/Philly canceled the syndicated
“Love Phones” sex-advice show hosted by
clincal psychologist Judy Kuriansky. PD
John Knapp told ST “We canceled the
program [which aired 10pm-midnight, M-F]
because it did not deliver the ratings growth
we expected. It delivered teens, but not the
adults we wanted. We've also had numerous
requests for music, so we’re going to give
them what they want.”

“Love Phones” had been the target of
angry parents who picketed the station and
forced some advertisers to pull spots.
(Incidentally, ST recalls that a similar situation
befell “Love Phones” when it aired on WEGX/
Philly back in the early '90s.)

With Capitol Sr. Dir./Nat’l| Promo Chris
Lopes leaving, does EMI Sr. VP Peter
Napoliello want Lopes to become EMI VP/
Promo? And will Lopes move to NY or remain
in L.A.?

In the wake of owner Urso Major’s
acquisition of NAC WOTB/Providence,
crosstown Alternative WDGE now will be
simulcast on both signals. The move gives
WDGE a radical boost in coverage.

With KOIT/SF PD Allan Hotlen leaving to
become GM at WQSI-AM, WXTR-FM &
WXVR-FM/Washington, the Soft AC quickly
announced an interim PD: Hotlen’s
predecessor, Suzy Mayzel. But at this point,

Continued on Page 21
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It is #4 Most Added at CHR/Pap
this week...

Itis @ on the Urban Chart...

It is New & Active
on the CHR/Pop Chart...

It is €3) on the CHR/Rhy Chart...

It is the #5 most
requested video at ‘=5

= |
i’ll'never stop
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STREET TALK.

Continued from Page 18

there’s no word on whether Mayzel wants to
lift the “interim.”

Hot AC KSTP-FM/Minneapolis PD Bob
Davis resigns. The station has plenty of
time to find a replacement — Davis gave
90-days notice.

Greater Pacific Radio Exchange has

agreed to sell KTRO-AM & KCAQ-FM/ ¢ Harold Austin rises to KKBT/L.A. Dir./Ops.
Oxnard-Ventura, CA to Gold Coast « Jim Teeson named KOAI-FM/Dallas Program Mgr.
Broadcasting Co. for $3.65 million. Gold * Ronnie Johnson appointed Island Records
. VP/Black Music.
Coast also owns KKZZ-AM & KOCP-FM/  Mary Ellen Kachinske elevated to WQAL/
Oxnard-Ventura and KBET-AM/Santa Cleveland PD.
Clarita, CA. « Robert John becomes KCMO-FM and
KLTH-FMW/KC PD.
And (drumroll, please ...) here’s the star- V
studded guest lineup for vacationing KIS/

L.A. afternoon driver, the Nastyman. On « Steve Feder named KFXX & KGON/Portland GM.
Tuesday (5/28), it was Michael Damian and « Rick Scott appointed KJR/Seattle Ops Dir.
Lauralee Bell (of “The Young & The + KBLX/SF morning man Kevin Brown becomes PD.
Restless” fame), to be followed on
Wednesday by Sherman Hemsley (formerly
of Th_e Jeﬁerfons _)’ on Thursc_iay b},l, David » Gannett Radio restructures; Gerry DeFrancesco
Faustino (of “Married With Children becomes Nat'l PD and Lynn Anderson becomes
infamy), and on Friday by former MTV VJ KIIS-AM & FM/L.A. VP/Station Mgr.

Julie Brown (currently with the E! cable o KKHR/L.A. reverts to KNX-FM with Bill Minckler 20% THE MOTPON FICTUREL SOUSDIRACK WISSION:{N7OSSINLE

as PD
» Ed Scarborough named KLTR/Houston OM/PD.

. . * Pam Edwards appointed KGB-FM/San Diego MD.
Congrats to R&R Mail Services honcho TOTAL P LAYS 7
]

channel’s “Entertainment Gossip Show.”)

Rob Sparago and wife lllan on the birth of V

their third son, Justin, who snuck into this 2855
world precious nanoseconds after ST’s * Chuck Martin named KWST/L.A. PD.

deadline last Tuesday (5/21). « Bill Gamble appointed WSUN/Tampa PD.

v CHR POP:
V.

* Tom Owens named WRNO/N.O. PD.

Rumbles
h

» With WNRQ/Pittsburgh’s days as an Altemna-

ﬁveouﬂgtnur_npered(SeePages),yVNRoMngk- BILLBOARD HOT 100' 54* 5t 24*
. i, WRDXPHs1 OW G o BDS MAINSTREAM: 21* - 13*

ord. Meanwhile, WXDX/Pittsburgh OM Gene Ro- R&R and Jeff McClusky & Associates

mano and PD Cris Winter are taking a long hard will host a field trip to Arbitron headquarters

look at other WNRQ staffers as you read this. during the Bobby Poe Convention, set for OVE R 2200 c H R B D s s PI N s
* Newly formed Meridian Broadcasting pur- June 20-22 at the Sheraton Premiere,

chased WARO, WNOG-AM & FMFt. Myers-Naples Tysons Corner, VA.
from Palmer Communications. Meridian is head- Limited to a maximum of 100 guests, this
ed by former crosstown WINK-AM & FM & TV VP/ special June 21 event is designed to provide 0 N OVER 1 2 0
BN doechpartzel radio and record execs with an inside peek at
* WQSU/Wilmington, NC night slammer James how diaries are placed, measured, and what R & R c H R STATI 0 N s
Gregory segues toAPD/MD/mamings as Brian Bell they mean. (Buses will ieave directly from the
Bog@nen EfmauiniGe fon ssles WRNCRL, convention hotel at lunch; you'll be retumed in
+West Virginia Radio Corp enters into an plenty of time to enjoy the evening’s festivities.) ALBUMD EBUT
agreement with Fantasia Broadcasting to as- Look for pre-registration details in next

Sume programing and sales operations o1 wweek's R&R, or call (310) 788-1617 and put BILLBOARD TOP 200: 40*

your name on the VIP list today.
* KFMX-FM/Lubbock, TX PD Wes Nessman

becomes OM for the Rock station as well as sisters
KKAM-AM & KRLB-FM.

* KTEX/McAllen-Brownsville PD/MD Bruce Becards

Clark joins WXBM/Pensacola, FL owner Patter- MUSIC TELEVISION® MUSIC FIRST
son Communlcations. Back at KTEX, moming * Jamle Schwartz seguss from assistant to Co-
driver Jim “The Patchman” Paczkowski is upped lumbia Sr. VP/Promotion Jerry Blair to Boston re- STR ESS L AR G E
to PD/MD. gional promo rep for Revolution.

* WYNG/Evansville, IN welcomes new PD Pete * WJRR/Orlando APD Steve Robertson, credited
Hanson, coming from PD at KZLO/Bozeman, MT. with uncovering such gems as Collective Soul and

Reacharound, exits for an A&R gig with Atlantic.
* WKWS/Charieston, WV welcomes new . . P .
PD Rick Larsen, coming from MD at WSSL/ .- Look for Private Music V.P/Publlcqy & Artist Re-
Greenville, SC. lations Karen Johnson to exit and revive her KIPR

indie pub firm. ISLAND

e " . wWassAL aaricanradicohictonscom, =
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Labels Think Alternative At Hot AC

[ With increasing impact for breaking records, format draws closer attention from labels

Last week Altemative Editor Sky Daniels talked with a
trio of execs about how Adult Alternative stations view Alter-
native-leaning Hot AC stations, which represent new competi-

tion in key markets.

Discussion about Alternative AC
mainly centers around the format’s
two pioneers — KYSR (Star 98.7)/
Los Angeles and KFMB (Star
100.7)/ San Diego. This week, two
senior label executives and two
“Star” PDs share their views.

Appetite For New Music

“Quite frankly, what’s happening
is purely research-driven,” says
A&M Sr. VP/Promotion Rick
Stone. “Radio fi-
nally gave the au-
dience the benefit
of the doubt and
discovered their
| listeners are more
willing to hear
new sounds than
was previously
believed. Even
though it still
takes Alternative
AC listeners a
while [to embrace new music], it is
getting better. As a result, radio’s
appetite for new music has become
a lot more aggressive over the last
couple of years, even though it cer-
tainly could improve.

“What’s happening is that certain
records are working and it’s surpris-
ing a lot of people. That has encour-
aged programmers to reach out for
different records. Some songs that
programmers would have previous-
ly taken months to consider are now
being played sooner, while records
that never would have been consid-
ered are being given a second
chance.”

Stone cautions that the Alternative
AC format won’t succeed in every
market. “Some stations are finding
they can play the Foo Fighters and
the Smashing Pumpkins, but oth-
ers are finding it won’t work. So
we’re not going to see a world where
the same records are played by Al-
ternative ACs, Adult Alternatives,
and even Alternatives. This is be-
cause the Alternatives are moving to
the left in order to find songs that
define their station. But Alternative
ACs are finding they can’t discount
that part of their audience that’ll con-
tinue to like Sheryl Crow, Jewel,
or Joan Osborne. Those artists can
live in that [Alternative AC] world.”

Labels “definitely can” start
records at Alternative ACs in certain
markets, notes Stone. “There are
some programimers at stations such
as WKTI/Milwaukee, KHMX/
Houston, KFMB, and KYSR, for
instance, taking a very aggressive

Rick Stone

posture in the format musically.”
Stone also thinks the format has
greater sales power than previously
believed. “Alternative and Adult Al-
ternative have a far more active buy-
ing audience than Alternative ACs,
and I don’t think the ACs would ar-
gue that point. However, the Alter-
native ACs have made dramatic
growth by learning that their audience
is more active than they would ever
believe. Part of that is because those
stations are trying to reposition the
Adult Alternatives and Alternatives
out of the music.

“Jann Arden is a good example.
‘Insensitive’ blew up in some mar-
kets because of Hot AC stations. We
have had top three-five sales. One
big reason is that the presentation
has changed and Alternative ACs are
getting more involved telling listen-
ers about the music.”

At the end of the day, Stone likes
the direction the Alternative ACs
are going. “I will never be happy
with radio when it comes to new
music until they play more
current records and less
gold material. But I under-
stand the business of broad-
casting and how gold and
recurrents fit into the pic-
ture. From where it was a
few years ago, it’s a far bet-
ter situation.”

‘The Latest Rage’

According to Elektra Sr.
VP/Promotion Greg Th-
ompson, “Alternative AC,
or so it has been dubbed, is the lat-
est rage in formats. It is obviously
an appealing format from an adver-
tising and ownership standpoint be-
cause it attracts hip, upper-demo fe-
males. That’s where the money is
and it can be a dream come true if
done successfully.”

Thompson says Alternative AC is
a “‘a very natural progression” in for-
mat evolution. “Artists who are sell-
ing a lot of records — such as Na-
talie Merchant, Joan Osborne, and
Tracy Chapman — appeal to up-
per-demo women who are very mu-
sic intensive and sophisticated in
what they want.”

As for promoting his label’s art-
ists, Thompson agrees with Stone
that it’s a market-by-market deci-
sion. “In a lot of markets a traditional
CHR might not exist; or maybe the
Alternative decides to be guitar-driv-
en and forego playing female artists.
It can be tough because as a record
company we want to image our art-

Greg Thompson

ists correctly, but also give them
optimum exposure.”

Thompson also concurs with
Stone that Alternative ACs are
gaining a reputation for breaking
records. “You’re seeing a differ-
ent breed of AC. The program-
mers at stations like KYSR and
KFMB aren’t waiting for me to
call and ask them to play Tracy
Chapman. They saw how Adult
Alternative was hammering away
on the record and how well it was
selling and went with it. The Mix
[WTMX] in Chicago hit ‘Jealou-
sy’ before we shipped it to CHR
for adds.

“We aren’t necessarily pushing
[Alternative ACs] more. They are
actively seeking compatible art-
ists — whether it’s Del Amitri or
Natalie Merchant — when it’s ap-
propriate for them. They’ve discov-
ered they have a hipper audience
than traditional ACs.”

Thompson says it’s more likely
that Alternative ACs will sign on.
“What scares people today —
whether it’s hip hop or hard rock
— will be the mainstream tomor-
row. That’s the evolution of music.

“People 35-45 years old grew
up listening to rock ’n’
roll. Music was a big part
of their lives. Just because
you’re 40 doesn’t mean
you are musically chal-
lenged. Maybe you’re 40
and you don’t want to lis-
ten to hardcore rap or
heavy metal. But the re-
ality is that many of those
same people grew up lis-
tening to R.E.M. or the
Talking Heads. They
aren’t going to stop liking that
kind of music just because they’re
getting older.”

‘More Hit-Driven’?

KYSR PD Dave Beasing ad-
mits his station has a lot in com-
mon with Adult Alternatives.
“I’m looking at a current Adult
Alternative chart and we’re on
seven of the top 10 songs. A lot
of the music tends to come from
the same artists. Yet when it
comes down to it, we’re more
hook-conscious than the Adult
Alternatives because we’re
more hit-driven. There’s also
more of a classic rock influence
in Adult Alternative. For in-
stance, we haven’t played Jack-
son Browne.”

Beasing says his station began
its metamorphosis last summer
and by the fall book nearly every-
thing was musically in place. “We
had seen the changes in music for
several years. We would do a typical
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We’'re not going to see a world where the same
records are played by Alternative ACs, Adult
Alternatives, and even Alternatives. But
Alternative ACs are finding they can’t discount
that part of their audience that’ll continue to

like Sheryl Crow, Jewel, or Joan Osbhorne.
— Rick Stone

Hot AC music test and see Phil Col-
lins and Steve Winwood come back
as songs our listeners like. But we
would also see the Talking Heads,
Cure, and REM. And we would
scratch our heads wondering if we
should play those artists. Eventually
we got enough research to confirm
there was an opportunity to be a lit-
tle more Alternative.”

In hindsight, Beasing says it’s
only natural that Hot ACs
become more Alternative.
“That’s the music many
people grew up with, so it [
makes sense that when you
grow older that you would [
want your AC station to in-
clude those oldies along
with compatible contem-
porary music.” Beasing
adds, however, that Alter-
native ACs can get too hip
for the room. He cites the
Dave Matthews Band and Joan
Osborne as “the limits so far.”

Nevertheless, Beasing says the
labels have stepped up promotion
efforts for different artists. “Two
things happening from the label’s
standpoint: There’s more pressure
and interest in what we’re playing
because they realize we can sell
records and make hit records. Yet
on the other side there is some con-
cern about our image. We were re-
quested, for example, not to go on
one female artist — even though
we both knew she was perfect for
our station — because the label
wanted her to get more airplay at
Alternative. Luckily, it’s gradual-
ly coming around that we
are not poison for an art-
ist’s image, but there’s still
a little bit of that left over.”

With alternative music
so much a part of the main- [§&
stream, Beasing says he |
would “hate to be pro-
gramming a traditional AC
now because it doesn’t
have much to play these
days based on the type of
product being released.
[Alternative] is where the
music is at and if you’re not at least
looking at this stuff, then I don’t
know how you are filling up your
playlist.”

‘A Little More Important’

For KFMB PD Tracy Johnson,
the primary focus musically is on
being a pop station. “The alterna-
tive slant of music is where pop
music is today. We don’t want to
become too alternative because I
don’t expect this trend will last for-
ever and we want to make sure we
stay in the center of the mainstream.

“We are still in a growth phase
and building cume, so I want to play
hits. I’ve avoided going too deep
into albums and songs from the *80s

Dave Beasing

Tracy Johnson

9

that aren’t too familiar because I
don’t want to lose that pop appeal.”

Like KYSR, Johnson says
KFMB — which targets women 25-
43 — made the Alternative trans-
formation about one year ago. “We
were pretty much a Billy Joel/Phil
Collins/Whitney Houston AC sta-
tion and were having some mod-
erate success. But about a year ago

Melissa Etheridge, Sheryl Crow,

— and Hootie & The Blow-
fish records started testing
better in our research.
| Eventually, I put together
| a music cluster that best
| represented that sound and
put it into callout and over
the summer the scores
kept coming back higher
and higher. We conducted
a major perceptual in
which everything we were
feeling in the market and
in our callout was correct. We went
all the way by September and the
transformation was complete by
November.”

Unlike many other markets,
Johnson can be more adventurous
when it comes to playing new mu-
sic. “San Diego is a bit unique since
[Alternative] XTRA created a great
library for us because of their suc-
cess in the *80s. Many records, like
New Order or Depeche Mode, that
are classified as Alternative in a lot
of markets are pop records in San
Diego because they were treated as
pop songs when they came out. OQur
audience is looking for fun new
music. We just put the Shaggy and
Specials records on. They
are bright and fun and
sound like San Diego.”

It wasn’t always that
way, even for local artists.
“If you played the Jewel
record for me last Septem-
ber I probably would have
told you it was something
we wouldn’t play. It’s not
happy or bright enough for
us. Yet our audience has
told us they want to hear
the song, so we’re all over
the record.”

Johnson says he is “encouraged”
by the labels’ response. “They’re
interested in finding out what
we’re trying to accomplish and
why.” As a result, the volume of
calls to break to new acts has in-
creased. “Part of that is because we
have a higher profile and we’re a
little more important than we may
have been in the past.”

TALK BACK TO R&R!

Do you have questions, com-
ments, or feedback regarding this
column or other issues?
Call me at (615) 244-8677 or
e-mail: swonz@aol.com
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Philosopher Kings Use ‘Charm’ At GHR

Canadian act Philosopher Kings’
pop blend of soul, acid jazz, and rock
is finding a home at CHR thanks to the
single “Charms.” The track, from the
band’s self-titled debut album on Co-

Philosopher Kings

mance, saysAmmons, made adding the
record more comfortable. “Their show
was unbelievable. It gave us a sense
of familiarity with the band that you don’t
have when you're given only a CD to
play. it's become mors
than just a new song by
a new band. It doesn’t
always work, but it did
with them.”

That’s exactly what
Columbia Sr. Dir./Pro-
motion Charlie Walk
was banking on when
he developed a set-up
plan. “CHR has be-
come such a song-driv-
en format that it's im-
portant to develop art-
ists as bands. Instead

lumbia, is currently being played on
80 CHR/Pop stations.

Voted best new group at Canada’s
1996 Juno awards in March, “Charms”
was a top 10 hit in the Great White
North and Japan. The album is also
reaching platinum status in Canada.

For KKLQ/San Diego MD Ray
Kalusa, “Charms” comes along at just
the right time for the format. “The pop
alternative sound from bands like the
Goo Goo Dolls and the Gin Blossoms
keeps doing well, so it helps to have
music like this to break things up. Just
when the audience is about to have
their fill of softer Alternative songs, they
get to hear a Philosopher Kings or Ev-
erything But The Girl. ‘Charms’ is
quirky enough that the actives will like
it but it’s mainstream enough for the
rest of the audience to getinto as well.”

WSTR/Atlanta MD J.R. Am-
mons agrees. “We're playing the
record throughout the day. We think
it works just as well during the
evening as it does during the day
because it has a nice tempo and is
accessible to our audience.”

in setting up the record, the label
added the band to this year's Colum-
bia Road Show. The band’s perfor-

of releasing ‘Charms’
as the single, we want-
ed programmers to equate the song
with the band.”

Walk says Columbia is taking its
time to properly work the song to radio.
“We wanted to start

Low,” is cuirently being played on 22
Alternative outlets. Those early ma-
jor-market believers reporting the
track include WXRK/New York,
KROQ/Los Angeles, WKQX/Chica-
go, KITS/San Francisco, KNDD/Se-
attle, XTRA-FM/San Diego, KNRK/
Portland, and KOME/San Jose.
Says KITS acting MD Aaron Ax-
elsen, “We already had a history with
the band because we played several
cuts on our indie music shows from
an earlier release, ‘Karmik.” That EP
had a good response and established
some familiarity with our audience.”
When Axelsen received a sampler
featuring “Popular,” he quickly put it
on the air. “That song really stood
out, so we started spiking it on the
air and it got instant phones. | know
because | answered the early calls.
The response was so overwhelming
that we bumped it into all dayparts.”
Axelsen says the song’s quasi-
parody feel doesn’t work against it be-
cause of the “strong hook and cho-

working the record to
programmers who real-
ly believed in the song
and the band, which is
exactly what happened.
We didn’t want to blow
it up immediately at
CHR because too much
hype can sometimes be
attached to a song
when that happens, and
programmers become
very cautious. We
wanted the true believ-
ers to spread the word
and build the excite-
ment organically.”

Look for summer tour plans to be an-
nounced shortly.

Nada ‘Popular’?
This Song Is
If you think Elektra trio Nada Surf’s
“Popular” is nada special at Alternative
radio, look again. The single, from its
Ric Ocasek-produced debut LP “High/

\

WIZARDS FROM OZ—Epic Records recently welcomedAlternative trio Ammo-
nia during a stop on the band's first U.S. tour in support of the group’s first re-
lease, “Mint 400.” Pictured (I-r) are Assoc. Dir.Video Promotion Mark Klein, VP/
Rock Promotion Laura Curtin, Ammonia’s Dave Johnstone, VP/Promotion Har-
vey Leeds, VP/Alternative Promotion Stu Bergen, Assoc. Dir/Altemative Pro-
motion Jacqueline Satum, Ammonia’s Simon Hensworth, VP/Artist Development
Aon Cerrito, and Ammonia’s Allan Balmont.

Nada Surf

rus, which also help prevent burn.” As
to its strongest-appealing demo, Ax-
elsen says, “So far it has been across
the board. The 12-24s get into it, but
the 25-34 Generation Xers also relate
to it because of the song’s sarcastic
undertone.”

With airplay gaining, Elektra has
scratched its “official” Alternative add
date of June 10 and given it immedi-
ate status. Its retail street date moves
up from June 25 to June 18.

Comments VP/Alternative Matt
Pollack, “We put the song on the
sampler because we knew it was a
bit novel, but also felt that peopie
would get it once they heard the lyr-
ics and the song. Now it's taking off
beautifully. People are discovering
the song and talking about it, which
is exactly what you want happening
with a record like this.”

With major-marketAlternatives al-
ready on “Popular,” Pollack expects
more growth in the coming weeks.
“Once you get those stations on the
record the ball really gets going.
We're almost ahead of ourselves on
airplay because we're still a month
away from our street date. We have
to pace ourselves and be careful not
to burn it out.”

Look for news about a national
club tour soon.

New U2 Due In November

Here's your official U2 new release update: The latest
news from Bono and the
boys is that the band is
eyeing a November re-
lease date for its next Is-
land album. The still-un-
titled album will be their
first since 1993’s “Zooro-
pa,” although bandmem-
bers Adam Clayton and
Larry Mullen are cur-
rently reaping the suc-
cess of “Mission: Impossible” and the band’s “Hold Me, Kiss
Me, Thrill Me, Kill Me,” from “Batman Forever’ was a big
'95 hit. Not bad for a band on a break.

Bananas, Cheeseburgers
In Cyberspace

Jimmy Buffett has joined the growing list of perfcrmers
opting to broadcast live on the Internet. Buffett's Thursday
evening Toronto performance (5/30), the opening show on
his "96 summer tour, was s
slated to air over the
World Wide Web via
CompuServe beginning
6pm ET. In addition to the
cyber concert, Buffett
was also kind enough to
conduct a one-hour pre-
concert chat session for
computer users. The
event coincides with the
release of Buffett’s latest
Margaritaville/MCA album, “Banana Wind,” due in stores
June 4 ... And speaking of the Internet, Lollapalooza founder
Perry Farrell is at it again, this time working on plans to
debut a 13-date festival called E-Nit. Look for more info on
the |-Net at http://www.teeth.net ...

Studio Outtakes

George Clinton & the P-Funk Ali-Stars’ new 550 Mu-
sic album, “The Awe-
some Power Of A Fully
Motivational Mothership,”
lands at retail June 11 ...
Work has penciled in a
September 3 street date
for Jamiroquai’s new al-
bum ... Ween's new al-
bum is slated for a July
12 release ... Look for a
new album from Daniel
Lanois on Warner Bros. sometime this September.

British alternative act Veruca Salt has begun recording
its next full-length album. Noted rock producer Bob Rack
(Metallica) is helming the project ... Epic hard rock quar-
tet Korn goes into the studio next month to begin work on
their next album. Ross Robinson (Sepultura) will pro-
duce ... Virgin/Noo Trybe group Ideal will wrap up work
on its debut album by the end of the summer. A fall re-
lease is planned.

Elektra has signed pop-rock veterans Cheap Trick with
word that Toby Wright (Alice In Chains) will produce some
sides on an upcoming album for the band ... Columbus, OH
punk quartet the New Time Bomb Turks have signed with
Epitaph ... The original Grand Funk Railroad has reunited
for an American tour this year — its first in over two decades.
The first performance was May 27 in Raleigh.

Boot Scootin’ In Beijing?

The People’s Republic of China is about to get its first taste
of a country music dance hall. The Buffalo Saloon, a $2 mil-
lion venture established by the Sino-American Cuttural Con-
sortium, will promote live performances by American country
artists in the nation. The saloon expects to book at least one
country act each quarter.

Lastly, Germany has tempered its position on taxing for-
eign artists’ concert sales. The govemment has introduced
bill that gives artists the choice of either paying a 25% tax on
ticket sales or filing a normal tax retum. Germany’s concert
tax caused an uproar in the country earlier this month when
superstar Michael Jackson and Chris deBurgh both can-
celied several shows because of the hefty surcharge.

Jimmy Buffett

George Clinton

- __waanac americanradiohistornvocom
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Black Music Month 96

Sisters In The Name Of Song

ver the last four decades many great R&B
songs have been recorded by great female
singers. R&R’s “Decades Of Divas” —
the theme of this year’s annual Black
Music Month tribute — salutes their

legacy: past, present, and future.

To set the stage for this tribute, we need to take a historical
step back and note the major events and social phe-
nomena that have helped shape urban music.

The "60s played host to the civil
rights movement, Vietnam War,
British Invasion, flower power,
and Woodstock. Against this
backdrop danced the pulsat-
ing rhythms and gospel-
rooted beats of another
movement: soul music. Its in-
fectious melodies sparked
many doo-wop corner concerts
and Saturday night dance parties.
We’re talking about the Motown sound
and the polished sophistication of Gladys Knight
& The Pips, Martha & The Vandellas, the Supremes, and Mary
Wells, plus Aretha Franklin and Dionne Warwick.

And listeners were getting a chance to hear these sounds, thanks to
stations that programmed the best soul music you’d ever want to hear.
Among them were CKLW/Detroit (aka the “Big 8"), WKBW/Buf-
falo, and clear channel WLA C/Nashville. _

The >70s ushered in funk, disco, and TSOP — the Sound of Phila-
delphia. Accompanied by platform shoes, hot pants, and the Hustle,
the groovy tunes provided a musical complement to such newswor-
thy events as Watergate, the OPEC oil embargo, and
the Iran hostage crisis. During this era a number of
notable female acts made their mark, among them
Roberta Flack, Sis-
ter Sledge, Evelyn - =
“Champagne” King, e, & ¢

the Pointer Sisters, Natalie Cole, Chaka Khan, and Donna Sum-
mer.

The “me” era solidified in the *80s. So did the allure of MTYV, BET,
and a new family by the name of Huxtable. The Berlin Wall came
tumbling down, the Challenger explosion left an indelible image, and
break dancing sparked a national craze.

The unprecedented growth of the R&B/Urban format paved the

way for even greater success among the divas who ruled radio

playlists. Stations playing hit R&B music

signed on in record numbers through-

out the decade, fueling the desire
for superstar talent.

While a youthful sophistica-
tion began taking shape in the
form of Whitney Houston,
Anita Baker, and Regina Belle,

the era also marked the emergence

of rap, hip hop — and a new “street”

attitude (Janet Jackson, Jody Watley,

and Klymaxx).

That attitude is now part of the *90s main-

stream courtesy of acts such as Mary J. Blige, TLC,

SWY, Salt-N-Pepa, and Brandy. A decade that thus far has seen

its share of violence and social upheaval (the Oklahoma City bomb-

ing, the Persian Gulf War, Bosnia, Waco) is also testimony to the old

adage “what goes around comes around” (heightened racial tension,

high gas prices, retro fashion). The glamour quotient that was in

high gear during the *60s has been reborn (En Vogue), as has the

emphasis on true vocal talent vs. studio wizardry (En Vogue, Mariah
Carey, Vanessa Williams).

Today’s budding divas are dishing up the same love, happiness,
pain, and sclf-affirming messages of their counterparts of years gone
by. But they’re doing it their way with a more aggressive
style, franker lyrics, and more business savvy.

R&R’s 1996 Black Music Month tribute provides you
with a comprehensive look at R&B’s last 40+ years. We
hope you enjoy
the ride.

(Clockwise from top) Evelyn “Champagne” King, Sister Sledge, Tina Turner, Mary Wells, Vanessa Williams, Sait-N-Pepa, Patrice Rushen, Mavis Staples, Carla Thomas, Martha

& The Vandellas; (center) SWYV, Deniece Williams.
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URBAN LIFESTYLES:
BREAKING THE MOLD

It wasn't long ago that the Urban radio
audience was profiled as young and
under-educated, with negligible discre-
tionary income. No more. Recent
research studies reveal growing format
popularity among key adult demos,
higher-than-average TSL levels, and
greater purchasing power.

With that in mind, Media Audit has
compiled a series of demographic and
qualitative profiles of the changing Urban
radio audience, taking into account the
three major format variations: Urban
Contemporary, Urban AC, and Urban
Gold. These findings appear throughout
this special, beginning with a look at
listeners’ racial makeup and household

income.
Black ETHNICITY

64% —

White | 8%

AVERAGE
HOUSEHOLD
INCOME

NON-BLACK $47,100

Audience Composition Adults 18+
Source: Media Audit 1996

DEGREES OF LEARNING

The Urban audience is an educated
audience. About nine out of every 10
listeners have earned a high school
diploma, while a majority of them have
attended college.

HIGH SCHOOL GRADUATE

NON-BLACK 137%

SOME COLLEGE
BLACK

29%

| NON-BLACK 29%

COLLEGE GRAD & HIGHER
BLACK 20%

NON-BLACK 23%

Source: Media Audit 1996
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VINNY BROWN
WRKS/New York

“Female singers and groups have been very
vocal,” reflects WRKS/New York PD Vinny
Brown. “In their respective decades, they’ve
been the mouthpiece for expressing the emo-

cause I'm finding that isn’t as important in
today’s music. Someone can have great vo-
cal skills and talent. But it doesn’t seem to
translate to the appeal of someone who has
lesser ability.”

More Covers?

According to Brown, today’s female artists
are enjoying success by covering songs origi-
nally performed by their musical heroines. “T

tion, the feeling, the at-
titude, and the state of
mind of black women.”

Exploring the role fe-
male artists’ music has
played over the years,
Brown says, “I don’t
find many women today
singing songs with so-
cial commentary or
singing the ecology
songs of Marvin Gaye

In their respective décades,
female singers have beén the

mouthpiece for expressing the

emotion, the feeling, the

attitude, and the state of ing

mind of black women.
—VINNY BROWN

see the young females of
today giving props or
paying homage to the di-
vas of yesteryear: Mary
J. Blige doing Chaka
Khan's ‘Sweet Thing’
and the Fugees interpret-
Robert Flack’s
‘Killing Me Softly.” |
think you’ll see more of
that in the future.”
Looking at what the

or Stevie Wonder. But
they have become more ‘real’ by dealing with
women’s attitudes. And they have expressed
the sensitivity regarding relationships between
black men and bfack women.

*Also, women today are more interested in
the business side of music. I’ve worked with
Anita Baker and found that she is very in-
volved with the technical side of music. 1 found
that intriguing — although | suppose that’s
unfair because you usually expect males to be
more into the technical aspect of it.”

Fitting The Groove
Brown describes WRKS as “a smooth R&B

station; we are kind of mid-tempo to ballad-

heavy. We must be sensi-
tive to songs that fit into
the groove of the station.

“Females dominate
my playlist more than
anything else, although
that cycle may shift after
a while. When consider-
ing their records as adds,
THisten for the sincerity in

Yinny Brown the song’s delivery and
= the proper interpretation
of the lyrics. Is it believable? Does it have ap-
peal? Is it a good song? Does it relate to the
aspects of today’s relationships? Does it sound
good? Is it melodic? What part do lyrics play?

“I haven’t mentioned vocal styling be-

" MILESTONES|

future holds for female
artists/groups, Brown adds, ““I hope that record
companies move more and more into devel-
oping real singers rather than coming up with
aconcept group, dressing them the right way,
giving them a song, and putting them in vid-
eos where they grab their crotches.”

STeEvE CRUMBLEY
WXYV/Baltimore

“Female singers and
groups have been very in-
fluential,” notes WXYV/
Baltimore OM/PD Steve
Crumbley. “They’ve car-
ried a large portion of Ur-
ban music’s popularity
from the ’60s to the *90s.
They tell stories, usually
of love and relationships
from the woman’s point
of view.”

Steve Crumbley

‘Strong Stance’

Crumbley notes that women have become
a more powerful force in the industry. Not only
are they more business-savvy, but the songs
they perform take a “women are strong”
stance. “In 1966, the Marvelettes recorded
‘Don’t Mess With Bill’; in 1995, MoKenStef
is singing ‘He’s Mine.’ I think this reflects

= our decades have spawned countless hits and break-
U throughs for female artists in R&B music. Here are
some of the major milestones and events that have
transpired over the years:

196 1: The Primettes
become the Supremes with
lead singer Diana Ross. With
43 hit records total and 28 with
Ross, their legacy paved the way
for girl groups to rule the
charts. Radios everywhere were
blaring “Stop! In The Name Of
Love,” “Baby Love,” “Love Child,”
“You Can't Hurry Love,” “You
Keep Me Hangin’ On,” and
“Reflections.”

The Supremes

how African-American females have felt and
looked at relationships over the years — they
stood up, and they’re strong now. It’s not just
‘you’re breaking my heart.” In the ’90s,
they’re saying, ‘I'm gonna walk away and
play, too.’

“Also, a lot of the female entertainers are
more into the business these days; they want
to get their share of the pie. They're not get-
ting beat out, they know the business, and
nobody’s taking advantage of them. You hear
$0 many stories about female groups back in
the *60s who were getting X amount of dol-
lars while everybody else was cleaning up.”

However, Crumbley prefers the days when
labels were more active

label, and that’s going to start happening
with females, too. It gives us another per-
spective in the business.”

Ken Dowe
KKDA/Dallas

“Dating back to the '60s, I've always found
that women love the opportunity to excel,” re-
marks Ken Dowe, Director/Operations for
KKDA/Dallas. “So I made these women pro-
gram directors and put them on the air.

“And that probably would’ve happened
sooner in the music business if more people

in grooming new artists.
“One thing that record
companies did in the
’60s and *70s was a lot
of grooming and artist
development — prepar-
ing the acts on how to
deal with interviews and
what to say, etc. Artist
development is what’s
missing today, and
sometimes it shows.”

The really true stars have
staying power. Perhaps some
are embellished by the ar-

ranger. But as far as pure

ability to sing, you have

people who are transcending
a generation or more.
—Ken Dowe

had been comfortable
with that and had seen
the success | was able to
see: that every time
women were given these
opportunities, they
seemed to excel in
greater proportion than
the males.

“I haven’t counted
lately, but there are cer-
tainly a lot more female
stars with great records

“When adding fe-
male artists’ records, I basically look at the
story they’re telling and the quality of it
just like 1 would any other song. Tempo and
lyrics don’t play much of a role.

“We’re definitely over-ballad-heavy here in
the urban arena — everything that’s a hit and
everything that’s being released is a ballad. 1
guess if that’s what the public wants, you give
it to them. But 1 don’t really look at whether it’s
a ballad or uptempo. 1 just look at it whether
it’s good music, a good song, and has some-
thing positive to pass on to everyone else. If it’s
a great song, I'm on it.”

No Limits

Crumbley predicts that female acts will be-
come even more successful. “There’s no limit
for today’s female acts. They’re getting into
movies and soundtracks and producing their
own acts.

“Women are about to play a major, major
role in the business; they’ll also move up
into deciston-making positions. Heavy D
moved up from artist to president of a record

than there are male stars.

And in looking at a recent R&R Urban chart, the

top 10 lists five female artists — it’s 50-50.”
‘Staying Power’

Dowe continues, “Females have contrib-
uted dramatically and positively more re-
cently than in the past.
That’s not to take any-
thing away from the tal-
ent of the female per-
formers of the past. |
Jjustdon’t think they had
the opportunities that
are available today.

“Still, that didn’t hold
back ladies like Gladys
Knight. The really true
stars have staying power,
no matter who they are and no matter what
the era. Perhaps some are embellished by the
arranger. But as far as pure ability to sing a
song, you have people who are transcending a
generation or more.

Ken Dowe

Continued On Page 28

Gladys Knight & The Pips

1962: A group called the Blue Belles is formed,
featuring Patti LaBelle. Over the last 34 years,
LaBelle has claimed nearly 40 hit records as a solo
performer and with the group LaBelle. LaBelle’s
resume also includes television acting credits: on the
late '80s NBC series “A Different World” and in her

own NBC series,“Out Al Night””

1961: Gladys Knight & The Pips debut with “Every
Beat Of My Heart” As lead singer of the group and as a
solo performer, Knight has amassed more than 60 hits
over the fast 35 years and continues to record today.

t The group’s biggest year was 1973 with six releases.The
* most memorable include “Neither One Of Us (Wants To
Be The First To Say Goodbye),” “Midnight Train To
Georgia,” and “I've Got To Use My Imagination*

Patti LaBelle
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Continued from Page 26

“Take Diana Ross — she was great then,
and she’s great now. She may not have the hit
records today, but that’s because she deals with
her own generation instead of the radio lis-
tener. If she were to perform Mariah Carey’s
“Always Be My Baby” or [Whitney Hous-

| see a lot more of the ’60s
music coming into play: | think
more of today’s female artists

are going to begin reaching

back.They won’t really do

remakes, but they’ll get a lot of

their ideas for songs from
artists who were out in the late
’60s and early '70s.
—BosBY O’Jay

ton & CeCe Winans’s] “Count On Me,” who’s
to say she couldn’t have just as big a hit
record?”

‘We Play Hits’

When adding records, Dowe says, “I make
no distinction at all in terms of a record being
by a male, a female, or a group, white or black.
If it’s a record that I think would fit the radio
station’s formatics, we play that song.

“The only time I [distinguish] male or fe-
male is if I am looking over Selector and try-
ing to figure out exactly what the balance of
the station is looking like — I don’t want six
male singers in a row, nor do I want six fe-
male singers in a row. But as far as listening to
new music and seeing what’s out there, we play
hits — always have, always will.”

Dowe says tempo and lyrics might affect a
daypart. “For example, a Deborah Cox might
be breaking and moving up the R&R charts,
so we’ll sit down and approve that record for
play beginning in middays and later at night
on the ‘Quiet Storm.” Whereas perhaps a
Brandy or a Toni Braxton that’s coming out
might be approved for fulltime airplay. But if
a record’s lyrics are filthy, we won’t play it.”

Producer Trend

Dowe identifies a trend that seems to be
growing in the music industry. “These days, it
seems the great producers — Babyface or

since age six, Dionne Warwick
breaks out with “Don’t Make Me
Over!’ the first of more than 50 hits.
Her many accomplishments include
duets with Johnny Mathis, Luther
Vandross, Isaac Hayes, Jeffrey
Osborne, and the Spinners. In
1985 she broke all records with the
international smash “That's What
Friends Are For” — one of the first
charity efforts for AIDS. She was

1963: Having sung in a church choir

Quincy Jones — have as much to do with
whether or not a song is a hit as the artists them-
selves. It’s interesting that the major produc-
ers of songs and the A&R folks are men; that’s
not something you see with women. And
maybe that’s the reason why there are so many
wormei singers — maybe men like to produce
female singers.”

But Dowe stresses, “Listeners enjoy the
performance of a good female singer. And I
don’t think it will ever swing back to “now
we like just males” or “now we like just
groups.” If a good singer comes out, that art-
ist will surface — whether the singer is male
or female.”

BossYy O’jay
WDIA & WHRK/Memphis

WDIA & WHRK/Memphis PD Bobby
0’Jay cites numerous examples of the influ-
ence wielded by female singers/groups over
the last four decades.

“When 1 hear Toni Braxton and Mary J.
Blige, I don’t really hear a lot of Diana Ross
or Aretha Franklin. But I do equate their suc-
cess and their notoriety with that of Diana Ross
and the Supremes, Aretha Franklin, and
Martha & The Vandellas.

“These and other female artists like Gladys
Knight had so much success that it’s a great
influence on what’s happening now. Artists like
Toni, Mary, and Whitney
Houston grew up listen-
ing to these people. In
fact, I wouldn’t be sur-
prised if today’s female
singers are getting ideas
about what to do now by
listening to a lot of the
old stuff.

“At one point in the
’60s, we had quite a few
female artists — groups
and individuals — who contributed just as much
as the male artists. They’ve made a tremendous
impact on the music industry and lifestyles. For
example, there was Betty Wright with ‘Clean
UpWoman.’ Now we have Mary J. Blige, who’s
doing a similar kind of thing in her particular
style. She even sampled ‘Clean Up’ a couple of
years ago in one of her songs.”

Bobby O’jay

Stronger Lyrics

O’Jay also sees a different production ap-
proach. “From a talent standpoint, I don’t see
a difference. I just see younger versions of
Diana, Aretha, and Gladys. The difference I
do see is in the production of songs. And the
lyrics they’re singing today may be just a bit
stronger than what they were in the *60s, *70s,
and '80s. But as far as voice range and get-
ting audiences worked up, it’s almost like
they’re these [older artists’] daughters or
nieces. They all can sing.”

We have more women than
men listening to us, and we
play more female artists
than we've ever played. And
they certainly are selling just

as many, if not more, albums

today than thejr male
counterparts.
—JoEe “ButTERBALL"” TAMBURRO

Keeping certain production elements in
mind, O’Jay pays attention to a song’s tempo
and overall sound and how it will fit with his
station’s sound. “What I ook at first is what
my radio station sounds like and what I'm
trying to accomplish. And then I Jook at
whether the record will fit and if it’s going to
hold the audience.

“From a lyrical standpoint, it doesn’t bother
me if the artist has a history of making hits.
For example, I didn’t take the word ‘ass’ out
of Mary J. Blige’s ‘Not Gon’ Cry’ because I
think that’s what Mary J.’s audience expects
her to say. It wasn’t offensive, and we didn’t
receive any kind of negative feedback.

“In terms of tempo, I'm probably more apt
to add a song by an unknown female artist
that’s slow rather than uptempo — unless the
record is really happening. But if the artist
has a history of hit records, then tempo
doesn’t matter to me.”

More °60s Impact

The impact of '60s female artists will con-
tinue to be felt, believes O’Jay. “I see a lot
more of the "60s music coming into play: I

think more of today’s female artists are go-
ing to begin reaching back. They won't re-
ally do remakes, but they’ll get a lot of their
ideas for songs from artists who were out in
the late "60s and early *70s. During that par-
ticular time, there was a lot of good female
material.

“Right now we have such a stable group
of female artists, and they’re so young —
Brandy, Monica, Chantay Savage,
Deborah Cox, and Mona Lisa. And more
are coming every day. I see them and other
female singers becoming even more popular
because I believe the industry would much
rather groom females than male artists at this
particular point.”

JoE
“BuTtTERBALL”’

TAMBURRO
WDAS-FM/Philadelphia

As far as style and manner are concerned.
WDAS-FM/Philadelphia PD Joe “Butter-
ball” Tamburro helieves Diana Ross is one
of music’s most influential female artists.

“She set the standard for fashion and how
to present and carry
yourself onstage —
something that’s helped
a ot of artists who have
followed her. During the
’60s when she was with
the Supremes, and in the
early *70s when she be-
came a solo artist, she
benefited from the way
Motown groomed its
artists.”

As for differences between today’s female
acts and those of the past, Tamburro cites the
strong selling power of the *90s artists. And
he also notes that in the past, radio would
never play two female artists back to back.
“But now, it’s very hard not to.”

Relatable Story Lines

And because of that, Tamburro has found
it’s much more important for him to be con-
sistent with his reasons for adding a song.
“Number one, I listen for voice quality,

Joe “Butterball”
Tamburro

Continued On Page 30

Dionne Warwick

joined by Elton John, Gladys Knight, and Stevie Wonder.

1973: Four sisters from Oakland, CA
burst onto the scene with “Yes We Can
Can” The Pointer Sisters’ biggest album
was 1983’ “Break Out” on Planet/RCA.
“Jump (For My Love),” “I'm So Excited.”
“Automatic,” and “Neutron Dance” kept the
Pointers all over the radio.

Chaka Khan

1974: Destined to be one of the most powerful
vocalists of all time, Chaka Khan belts out “Tell Me
Something Good” with Rufus. The superstar group

AR e

with Khan as its lead vocalist notched hits with
“Sweet Thing,” “Do You Love What You Feel,” and
“Ain’t Nobody”” Her own solo smash hits include “I'm
Every Woman,” “What'cha Gonna Do For Me,” and ")
Feel ForYou!" 1992’ “Love You All My Lifetime”
climbed to No. | on R&R’s Urban chart.

197 |: Roberta Flack debuts with “You've Got A Friend”
Flack is best known for her *70s hits — “The First Time Ever |
Saw Your Face;” “Killing Me Softly (With His Song),” and “Feel
Like Makin’ Love” — as well as several duets with Peabo
Bryson and the late Donny Hathaway.

Roberta Flack

ur
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IN JUST THREE WEEKS, FOUR MILLION
PEOPLE HAVE BREATHED NEW LIFE
INTO WAITING TO EXHALE

LY
HURIS
LIKE
HELL

Written and Produced by Babyface

“On It Hurts Like Hell, Ms. Franklin rises to heights of letting-it-all-out
anguish that she hzs rarely reached before. Just when you think she can’t
spill out another drop, there is another melismatic gush of emotion.”
The New York Times

“It Hures Like Hell, a heartstopping tour de force.”
The Washington Post

“IT HURTS LIKE HELL,” A CLASSIC NEW PERFORMANCE BY
ARETHA FRANKLIN, FROM THE 6X PLATINUM SOUNDTRACK ALBUM
AND #1 HOME VIDEO, WAITING To EXHALE.

ARISTA

© 1395 Ansta Racords, inc.
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Continued from Page 28

whether it’s a male or female singer. But the
story lines of the records are also important.
I make sure they’re the kind of story lines
that relate to my audience.

“Then there’s tempo. On a scale of one to
10 — because of the nature of my radio sta-
tion — a seven is high energy to me. I like a
little tempo in a song, but I don’t have a real
problem with a ballad. The tempo aspect
really doesn’t matter that much as long as
the song is good and the vocalist can sing.

“And lyrical content is very imporiant.
It’s rare that we would let anything get by
us. However, the demand for Mary J.
Blige’s ‘Not Gon’ Cry’ was so outrageous
that we had to play it despite the word *ass’
being used. Usually Black radio can’t do
anything without hearing from the church;
the church will call you on the carpet. But
we never got a complaint about that song.
So I’m hoping our

LYNN ToLuVER

Zebra Broadcasting
(WJMO-AM & WZJM-FM/Cleveland)
& Zappis Communications

(WZAK/Cleveland)

The influx of women in the broadcast and
music industries has resulted in more women
participating in a variety of areas. So notes Ze-
bra Broadcasting President and Zappis Com-
munications VP/Operations Lynn Tolliver.

“Female singers and groups have contrib-
uted on all levels, from writing and compos-
ing to performing. And there are a lot more of
them now than there ever have been. They’ve
really made a tremendous contribution to all
facets of the music industry.”

More Opportunity

A primary reason for this is a wider window
of opportunity, which Tolliver points to as the
major difference between today’s industry en-
vironment and that of the *60s, *70s, and ’80s.
“The opportunity is here. Artists like the
Supremes and Aretha

morals aren’t going
down, but I guess that
was the only word she
could’ve used.”

‘Bigger And
Better’

going to have a chance.

Looking ahead,
Tamburro is optimistic

I’m not going to say female
artists have peaked. But if they
get any more popular than

they are now, men are not

—LyYNNToOLLIVER

Franklin, they were
monumental — I don’t
think their performances
will ever be outranked.
And in the *70s you had
Patrice Rushen.
“However, the oppor-
tunity for women has
improved so much. You

about the future for fe-
male artists. “I see bigger and better things;
more acceptance. And I think the acceptance
of the music is complemented by the accep-
tance of women in the workplace. It will
continue. Musically, I don’t think women are
perceived as ‘women’ [per se] anymore.
They’re perceived as viable commodities
who are out there working.

“My station has a predominantly female
staff. And as far as listenership, we have
more women than men listening to us, and
we play more female artists than we’ve
ever played. And they certainly are sell-
ing just as many, if not more, albums to-
day than their male counterparts. Men are
still making a contribution, but right now
there is a lull.”

K

y

have more people doing
things like Whitney Houston, SWV, TLC,
Queen Latifah, and MC Lyte. TLC is a prime
example of people who, when given a chance,
can excel.”

In terms of the criteria he uses when add-
ing records by female artists, Tolliver says,
“To be honest, WZAK looks at each record
asitalways has. I’ve never [taken the stance]
— even when I worked at WJMO back in
the *60s — that ‘You can’t play two female
artists back to back,’ or ‘You can’t play two
slow songs back to back.” The audience
doesn’t listen like that. If they like something,
they like it. Whether it’s slow or fast, female
or male.

“Since females have taken a dominant po-
sition on the charts, in all aspects, it seems
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like it’s a lot different now. But if a song isn’t
happening, then it’s not happening whether it’s
female or male, fast or slow.”

Power Base

Forecasting what lies ahead, Tolliver says,
“I’'m not going to say female artists have
peaked. But if they get
any more popular than
they are now, men are not
going to have a chance. |
also think some females
will get together in terms
of label ownership.
They’re already manag-
ing groups, performing
as artists, writing, and
getting into movies, so
the playground has al-
ready been established.

“I also don’t think you’re going to have the
fickleness that you would have from the male
[angle]. Women are the foundation of the
world; once theyre focused on something, it’s
tough to take it away from them. Given a
chance, they can prove themselves.

“Women are just beginning to get the hang
of all this. They’re perfecting and honing their
skills to the point where they want to be in it for
the long haul.”

% RECORDS %

ARDENIA BROWN

Warner Bros. Records

Black music’s divas, Warner Bros. VP/Pro-
motions-Black Music Ardenia Brown says,
“have shown a strength
of stamina, making sure
their vocal potential was
always the quality of a
great songstress, making
one see a song while
hearing a song.

“I'm talking about art-
ists such asNancy Wilson,
Sarah Vaughan, and
Carmen McRae. Then
we’'re moving on to
Dianne Reeves, Oleta Adams, Phyllis Hyman,

Continued on Page 33

Lynn Tolliver

Ardenia Brown

THEWORKING CLASS

About half of all Urban radio listeners
are in the workforce, and the format is
equally popular among white-collar and
blue-collar workers.

WHITE COLLAR

BLACK 22%

NON-BLACK 25%

BLUE COLLAR

BLACK 28%

'NON-BLACK  22%

Source: Media Audit 1996

Media Mania

Looking for listener loyalty? Urban
listeners are up to 48% more likely than
the average American to be “heavy users”
of radio.
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The following staffers were instrumental in put-
ting together this special: Anthony Acampora,
Jeff Axelrod, Paul Colbert, Julie Gidlow, Calvin
Gilbert, Carl Harmon, Hurricane Heeran,
Adam Jacobson, Lanetta Kimmons, Tim
Kommerow, Kevin McCabe, Gai! Mitchell,
Tanya O’Quinn, Margo Ravel, and Gary van
der Steur.
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En Vogue, Jade, and to TLC,” Brown contin-
ues. “All of them can always make you feel via
their vocal intonation and the quality of material.”

Real People

Although Brown believes that all of those
artists share some similarities, she says there’s
one big difference between today’s artists and
yesteryear’s: style and dress. “In the *60s and
>70s, you would always see female artists in
character. Whenever you laid your eyes on a
Nancy Wilson or a Sarah Vaughn, they were
always in character. You always saw them at
their best, being very ladylike. Even when you
look at Sly And The Family Stone, when we
went into the ‘hippie’ mood, they always looked
the part of the entertainer.

“Today, the style of female artists [reflects]
what life is today. Dress has changed, the style
of shoes for women has changed. You find
women wearing more slacks than dresses. And
that’s not to say that all artists in the *90s are like
that. But the majority of the female artists today
are very different from those of the *60s and *70s.”

And style, Brown says, has changed the way
records are promoted. “We don’t promote the
way we used to promote. There were times when
we could get records played because there was
no video capability. You would hear artists, and
they would make you see what they were sing-
ing about. Today, you have to have the visual.
Our society and our way of listening to music

male/male duets. Before you had Tammy
Terrell & Marvin Gaye, Ashford &
Simpson, and Sonny & Cher. And now it
seems artists today are beginning to create
more of the old sound. We’ll begin to see
more love songs and songs that have mean-
ing, whether they’re by male/female acts or
female groups. There are a lot of female
groups out there; some of them will main-
tain their staying power. But we should see
a surge of vocalists singing songs that you
will be able to feel and touch.”

VARNELL JOHNSON
Island Records

Island Records VP/Operations Urban Mu-
sic Varnell Johnson cites aggressive lyrics,
strong songs, and a desire to learn the busi-
ness as signs that today’s females artists are
here to stay. He recalls the impact of female
artists in the "60s and *70s.

“Artists like Tina Turner, Aretha Franklin,
Nancy Wilson, Dionne Warwick, and
Martha & The Vandellas were accepted into

the urban and then the pop mainstreant. They -

really set the pace, bridging the musical gap
because they were thought of as artists as op-
posed to females. And obviously they:set the
pace for female singers and rappers of the late
*80s and *90s.”

Today’s artists boast an aggressive style
and franker lyrical content than that of their
earlier counterparts, says Johnson. “By style,

has changed because of
the kinds of artists who
are being signed.

“We definitely have
had to change our mar-
keting strategies and our
approach to getting mu-
sic played. Now we have
to really tell the story. It’s
more than just getting
records out there. We

In the '60s and "70s, you
would always see fernale
artists in character. Today,
the style of female artists

[reflects] what life is today.

—ArpeEnia Brown

I mean their manner-
isms during perfor-
mances are harder-
edged than in the early
*60s. Even artists from
that era who are still
performing have be-
come more aggressive.
They now say things
that only men were al-

have to build product, we have to set up these
artists at record stores and radio stations, giv-
ing consumers time to live with the product
rather than just giving them the record. We have
to really talk about it and make sure we tap into
the medium the artist is in, rather than it being
just music.”

Duets Revisited

Brown thinks continuing retro trends will
result in a comeback for an old radio staple.
“I see female artists tapping back into fe-

lowed to get away
with. Women then would have been looked
at as being less than a lady.”

Aggressive Marketing

Another difference is the fact that female
artists of the "90s want to know more about
the business. “They’re looking for careers in
the entertainment business, whether it’s mu-
sic, radio, TV, or movies. They are really into
their careers and that makes things a lot easier.
I’ve always believed that an informed artist
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is a better artist. An artist needs to under-
stand the pitfalls of the business instead of
sitting around thinking that everything is
peaches and cream.”

Given the growing influx of female artists,
Johnson says labels must take a more aggres-
sive stance when marketing up-and-comers.
“What you have to do with a female artist
today is separate her from all the other fe-
male artists. However, this is extremely hard
because someone is always comparing one
artist to another. If it’s a young female artist,
the industry says, ‘Oh,
she’s the next Brandy or
Monica.’

“But these female
singers also can be com-
pared to major paceset-
ting acts of the *60s and
*70s, like Chaka Khan
and Gladys Knight. Yet
the *90s artists still have
their own identities mu-
A sically and attitudinally.
Bearing all .of this in mind has enabled us to
become more aggressive in terms of how we
market a female act. You no longer have to
put them in dresses to show how feminine they
are. You can now show them being themselves,
wearing baggy pants, jeans, sneakers, caps;
they’re still- ladies. That has really enabled us
as marketing and promotion people to do a lot
of different things.

“From a musical standpoint, these artists’
songs are now allowed to stand on their own
merit, as opposed to us hearing the [lament],
‘We’re playing too many females.’ I rarely hear
that statement from radio anymore. If the mu-
sic is good, it’s good whether it’s male or fe-
male. The media have finally accepted women
as good singers, rather than good ‘female’
singers.” That’s the biggest obstacle that
needed to be hurdled. Because of today’s lyr-
ics, it’s just good music. And that’s the only
criteria.”

“Varnell Johnson

‘Real’ Songs

Two industry trends Johnson foresees are
fewer gimmicks and more “real” songs.
“Record companies are getting away from the
gimmicks, which I’'m happy about. Now
they’re getting into the real depth of a song —
a trend we’ll see in the *90s and on into the
year 2000. Real songs are the key because
they’re something that will always be around.

“Good songs don’t become dated because

someone’s always going be in love, someone’s
always going to be mistreated, etc. And if the
song’s done tastefully, it will always be around.
We have Mona Lisa and other young artists
— as every label does — who can really sing
... good enough to be around for another 30
years. We want them to be themselves as we
work to create their own musical identities. I
tell them to be the best ‘yourself’ they can be;
that we’re not making a record with you be-
cause you sound like Aretha Franklin or this
or that artist.

“The ladies who are really hitting today are
singing great songs. And some of these songs
will become classics. For example, look at
Mary J. Blige’s ‘Not Gon’ Cry,” written by
Babyface. That’s a classic. I had people tell
me they didn’t know Mary J. could sing like
that. Obviously, she could always sing. But she
never had a great song to sing.”

Davip LINTON
Arista Records

“Female artists have always been a mainstay
in the evolution and growth of black music,”
notes Arista VP/Black Music David Linton.
“You go back to Billie Holiday, Aretha
Franklin, Candi Staton, Cissy Houston,
Whitney Houston, Gladys Knight, Patti
LaBelle ... the list goes on.”

And he points out that the mainstrzam ac-
ceptance of female acts is
nothing new. “Although
it’s always been said that
it’s aman’s world, it’s al-
ways been easier — for
whatever reason — for
female acts to be more
widely accepted. Not to
get into any sociology,
but even as you look at
the evolution of the civil
rights movement and the
history of blacks in America, women have al-
ways been able to get into doors and opportu-
nities which, in some instances, black men
couldn’t.”

Noting that the Supremes were among the
most highly visible acts on Ed Sullivan’s net-
work television show during the *60s, Linton
says music’s role has extended beyond mere

David Linton

Continued on Page 34
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entertainment. “Music has always been the
thing that brings people together, regardless of
racial boundaries. I think when you look at the
mass acceptance that Aretha found early on in
her career, plus Dionne Warwick working with
Burt Bacharach, and the Sweet Inspirations
going on tour with Elvis, it gave them a broader
spectrum.”
Reflecting The Times

Today’s female artists project a more casual
image than the acts of the *60s, ’70s, and *80s,
notes Linton. “All acts, not specifically fe-
males, always reflect the times. When you look
at the various eras, the acts reflect the mood
of the said era. Groups in the earlier days were
a bit more polished. When you saw Diana
Ross & the Supremes, Aretha, or Dionne, there
was always that glamour and aura. It reflected
the times because people dressed up more.

“With today’s acts — because there’s a little
more freedom in our culture regardless of race
or gender — there’s more of an ‘as you are,
everyday’kind of thing. The change started hap-
pening during the post-Vietnam era. And as the
disco era approached, we got into a different
kind of mode. I’m1 quite sure anybody who lived
through that era hides those pictures.”

With the advent of rap and hip-hop, Linton
says the '80s brought yet another attitude. “It
had its own culture and style. At the same
time, there was the emergence of Whitney and
Regina Belle, who were youthful-appearing
but personified a little more sophistication.”

With the increasing number of female acts
vying for attention, Linton says it’s essential for
each artist’s identity to be strongly established
with the first album. “With radio, you try to
make sure each artist is not quickly categorized
as a clone of another. It’s so easy for someone
to make a comparison with another artist who
is already out there. Although there may be some
influence, you have to show that each particu-
lar artist has her own style; that she brings her
own persona to her music and performances.”

Pointing to acts like Toni Braxton,
Monica, and Faith Evans, Linton says the
future belongs to those who can deliver their
studio artistry to live audiences. “That’s
something acts had gotten away from some-
what. We’d have studio creations, especially
when touring opportunities for R&B acts
weren’t as plentiful as they once were. Now

that we’re slowly seeing an increase in club
dates — and the consumer is becoming so
much more educated — we’re looking for
those artists who can give it to you on record
and give it to you live.”

RicHARD NASH

Elektra Entertainment

“Some of the biggest all-time sellers have
been female artists,” according to Elektra En-
tertainment Sr. VP/Black Music Richard
Nash. “They have carved out a niche, and con-
sumers have overwhelmingly accepted them.
A lot of the female groups may not be as big
as the female solo artists, but they have still
added a sizable impact overall.”

Old School, New School

Nash says today’s female acts are well aware
of the contributions their counterparts made

during the *60s, *70s, and ’80s. “A ot of the

— female groups definitely
have done their home-
work and analyzed the
earlier groups who are
the foundation of today’s
music. Many of those
acts from the *60s and
*70s are often emulated.
You can pick up on the
certain styles these
groups have been pat-

A fw
Richard Nash

terned around.

“Obviously, imaging is very important ...
presence ... how they deliver their show. All
of those old-school elements are definitely
involved. It’s just updated for today’s
times.”

Label approaches to promoting and mar-
keting female acts also have undergone an
evolution. Nash says, “Each release presents
another challenge, more so with a female
group than a female solo artist. It’s harder and
harder. You have to be continually creative
in terms of the music, the marketing, and the
visuai element.

“There are so many groups coming out.
What you try to do is establish a career —
longevity. There have been a few groups that
have had success, but they’re no longer here
today. The group has to continue to work hard
to stay familiar in the marketplace. That’s
what the challenge is, record to record.”

Alternative Vibe’

Nash contends it’s more difficult to estab-
lish a female singing group than a male sing-
ing group. “With a male group, the female
buyer is much more of an impulse buyer.
When a male group has a song that really
touches the emotional reaction in that per-
son, the female buyer will run out and buy it.
Unless it’s a unique group — and you've got
a unique concept that stands out — it takes
time to develop the marketplace and really
establish that core buyer for a female group.”

You're going to see more of
an alternative vibe.The acts
who will stick out are those
who have a musical twist to
them, like a Dionne Farris
or Des’ree. It’s going to be

very hip, very trend-setting.

~—RicHARD NAsH

Female acts will remain a strong force at
Urban radio, Nash predicts, but “I think you’re
going to see more of an alternative vibe. When
I say that, I’'m not saying alternative alterna-
tive. I'm talking about alternative within the
mainstream R&B arena. The acts who will
stick out are those who have a musical twist
to them, like a Dionne Farris or Des’ree. It’s
going to be very hip, very trend-setting.”

DAavip Rosas
EMI Records

“They’re daring. Very daring.” That’s how
EMI Sr. VP/R&B Promotions David Rosas
evaluates the current crop of black female art-
ists. “They’re very demanding and not scared
to take chances. Women today are not afraid
to say or sing what’s on their minds.”

“Over the last year, you have the ‘New
Jack’ female artists Brandy, Toni
Braxton, Des’ree — and groups like Total.
But it was artists like Aretha Franklin and
Jean Carne who opened up many doors for
these ‘New Jacks.

“There’s so much more growth potential
because black women in general — not just
in the entertainment business — have it

harder than most men do. It’s just like we say
on our side of the fence: “It’s a boy’s club at
the end. But now women have made strides.”

Taking Control

One area in which women are starting to
make some more progress is in writing and
producing music for themselves and others.
But Rosas feels there’s still a lot of room for
improvement. “Compared to the way men are
producing other artists, women haven’t really
achieved a similar level yet. They’ve come a
long way, but you’ve still got the Babyfaces
of the world, and you always will. Until we
have the one killer Babyface-type female —
who not only can produce but also write —
then that door will open up even wider.

“The door’s on the verge of breaking; the
strides they’ ve made in music will allow them
[to do that] now. I think you will see execu-
tives, record companies, and artists giving
women more chances to produce and show
their style.

“And you’re going to see more female art-
ists getting their own labels. You’re going
to start seeing more females taking chances
with their music. One female who has al-
ways risen to the top is Janet Jackson.
She’s had to change with time. Women can
change with the times, and women are go-
ing to have to change with the times, mu-
sically and professionally. You’re going to
start seeing women with more control.”

Gender, however, is an insignificant issue
when it comes to working product, Rosas says.
“I’m not going to change the way 1 promote a
record. Whether it’s a fe-
male or a male, the pro-
motion aspect remains
the same. Certain stations
like certain types of mu-
sic — some stations rely
heavily on female demo-
graphics, others rely
heavily on male demo-
graphics. How we market
and promote is going to
| be on a per-project basis.

“We aren’t looking for
a certain type of female artist. We are looking
for artists with good music. Because at the end
of the day — no matter what you market, no
matter what you promote — if the public doesn’t
like it, it’s not going to matter what we do. The
music needs to speak for itself.”

David Rosas

Continued on Page 36
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Anita Baker

Year),” and “No One in The World”

MILESTONES

1985: Dionne Warwick’s cousin releases her first single,“You Give
Good Love!” What the world didn't know at the time was that

Whitney Houston was going to be one of the biggest-selling female
artists of all time with “How Wil | Know;’ “Didn’t We Aimost Have It All,” “So Emotional,” and many more
hits in the "80s. in 1992 the soundtrack to her film acting debut,“The Bodyguard,” featured two remakes

1983: Anita Baker debuts
as a solo artist with “Angel”
The Memphis native was the
lead singer for the Detroit
group Chapter 8 between
1976-1984. But she really rose
to prominence in 1986 with
her multiplatinum album
“Rapture,” which spawned
classics such as “Sweet Love,”
“Caught Up InThe Rapture,” “Same Ole Love (365 Days A

Whitney Houston

that propelled the album to multiplatinum status. Houston's versions of Dolly Parton’s “I Will Always
Love You” and Chaka Khan’s “I'm Every Woman” both hit No.| on the R&R Urban chart.

1987: JodyWatley begins a
solo career with the multiformat
smash, “Looking For A New
Love” Watley was the female
vocalist with Shalamar from
1977-1984, a period when the
group recorded 18 hits together.
Watley was a former dancer on
“Soul Train."
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Carey
breaks with |
“Vision Of L
Love,” the
first single Mariah Care
from her 4 '
self-titled debut album. !
Over the last six years, Carey has had 15
Urban chart hits in R&R — i1 of them
number ones. She has sold millions of
albums worldwide.
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ERrRic THRASHER
Perspective Records

While today’s female artists are setting their
own trends for the future of women in the in-
dustry, Perspective Records Sr. VP/Promotion
Eric Thrasher feels a
debt of gratitude is owed
to early singers from the
’60s and *70s.

He notes that acts like
Aretha Franklin were
the first to make major
strides in opening the
industry’s door for female
vocalists. “Aretha has a
history of great music and
has paved the way for
other female singers to also have career longev-
ity. And not just females but black artists, period.
She was such a major force in the 60s.

*“You can also look at performers such as the
Marvelettes and Tammi Terrell, who made sig-
nificant contributions by setting a precedent. They
dressed appropriately and their style, grace, and
poise made a big impression. A lot of female and
male groups have

Eric Thrasher

Multimedia Appeal

The growing popularity of female artists and
their unique style have provided a greater op-
portunity for cross-promotion, Trasher says.
“Their popularity has given us more opportu-
nities to work multiple female artists to radio at
the same time. The marketplace has expanded
for more female vocalists and groups to enter,
whereas in the early years there was a lot more
domination by male artists and groups.

“In terms of artist promotion, something new
we're trying is the ‘Tri-Pack’ — three separate
single CDs in one package — which we’re using
first with Sounds Of Blackness lead singer Ann
Nesby. This is an innovative idea that Jimmy
Jam and Terry Lewis came up with that will start
a new revolution in the music industry.

“With technology changing so fast, we don’t
really know everything that’s going to happen.
[But I predict] you’ll find a lot more female art-
ists getting involved in writing/producing as
well as launching acting careers. For example,
it was arare occurrence at the time when Diana
Ross ventured into films in the *70s and '80s.

“Now look at Whitney Houston with “The
Bodyguard.” The soundtrack became the big-
gest-selling compilation in history. As a result, fitm

learned a lot from that.
They’ve looked at how
these acts conducted

There were some outstand-

ing vocals in the "60s and

companies are market-
ing films differently,
hoping the artist will pull
in a greater audience.

Fhemselves onTV and TOs. I'm not sa}r]ng you Soundtracks made a ma-
in front of tl}e press — e hiabato &k R jor impact on the music
the whole nine yards.” on't have to Kknow how to industry in 1995-96. A
From Grace sing now, but | think it's prime example is ‘Wait-
1o Sensuality more computerized. Artists ing To Exhale,” whose
I h '90 ; album features all female
n - the 8 now lean a little more on . .
Thrasher sees a more . ] 4k i vocalists — something
in-your-face way of the music an € sampling that was unprecedented.
promoting certain art- rather than on their actual “Then there are

ists. “Imaging today is
a little harder, tougher,
and flashier. The imag-

vorcal abilities.
—Eric THRASHER

Queen Latifah and
Brandy with their own
television series. Even
TV commercials are us-

ing that’s projected is
based on sexuality and sensuality. It’s about seli-
ing sex, so to speak. Back then artists were a lot
more conservative because of the era.

“Vocal abilities are also different. There were
some outstanding vocals in the *60s and *70s.
It was a period of time when you really had to
know how to sing in order to make it. I’'m not
saying you don’t have to know how to sing now,
but I think it’s more computerized. Artists now
lean a little more on the music and the sam-
pling rather than on their actual vocal abilities.”

MILESTONES

solo album.

titled debut album — top the chart.

1990: En
Vogue set the
% stage for "90s
0 divas when
they debut
with “Hold
On.” During
a period
“vhen studic wiza~dy was in vogue, the quartet
—- Terr ¢ Eliis, Cindy Herron, Maxine
Jones, urd Brawr Robinson — paired
captivating vocal harmonies with high fashion
and glamour. In 1995 Ellis released her first

ing more female vocalists.”

Internet Exposure

Aside from more writing/producing and
greater movie/TV exposure, Thrasher believes
the Internet will play an integral role in expand-
ing opportunities for female artists. “You’re go-
ing to find that there will be a lot of web sites
created for various female vocalists, whether
it’s Whitney or Brandy.

“At this point technology is changing so
fast we really don’t know everything that’s

going to happen. There’s no limit to how far
female artists can go in the future. They have
hit the ground running in the [last decade].
And there’s no stopping them.”

A.D. WASHINGTON
MCA Records

“The black female artist has been right at
the forefront of music innovation,” explains
MCA Sr. VP/Marketing & Promo A.D. Wash-
ington. “I can name some artists here at MCA
— Patti LaBelle, Gladys Knight — who have
been dominant forces in black music for the
last 40 years or s0.”

Comparing artists like that to today’s crop of
talent, Washington says, “The main difference
between female artists now and then is that art-
ists from other generations had signature music

— music that was indig-
enous to the artist. When
the record came on the ra-
dio, you knew who that
artist was. Now, because
there’s so much sampling,
artists don’t have that same
definition. The distinction
now becomes the voice. I
think it’s harder to estab-
lish the identity of artists

A.D. Washington

now than it was in the ear-

lier days.

“We’'ve had real good experiences with
Jody Watley, Stephanie Mills, and now with
Mary J. Blige, who has covered as much ter-
ritory as any other artist on the roster. Artists
sing about things that are popular today. If the
stories and culture change, so does the artist.
But it all boils down to love, hurt, and a little
joy. And that’s what artists are singing about
all the time.”

Marketing Matters

But when it comes to promoting records,
Washington says, it matters little whether the
artist is female or male. “Records are just like
everything else — you’re trying to fill a void in
the marketplace. You just have to figure out what
the radio station is looking for and hope that
somehow the product you have fits in and ser-
vices its needs. Radio has a sort of shopping
list, and they have all of these artists and records
to choose from. At different times, they’re look-
ing for different things. What we are doing is
trying to create a need for our artists at radio

and trying to fill programming voids.

“WithMTY orBET, it’s pretty much straight-
ahead. You try to get exposure, and the exposure
you're going to get depends on the quality of
your video and song, as well as the outlet’s need.
They are all looking for the same thing: a video
their audience is going to respond to. Fundamen-
tally, I don’t see that much difference in market-
ing females and males.”

But marketing female acts in other types
of media requires a more targeted approach.
“When you talk about publications, you want
to go to a publication that is female-friendly
or female-oriented,” notes Washington. “For
instance, Essence magazine is a good vehicle
for marketing female artists, because females
like female artists. So you pick publications
that are indigenous to the artist that you are
marketing.

“You’ve got to identify what you’ve got and
who you want to market that product to. When

Music changes to fit the day.
But if you look at the
message that female artists
are singing now and com-
pare it to the messages
from the early days, you will

find it’s basically the same.

—A.D. WasHINGTON

we’ve got a record, we determine what the audi-
ence is and then develop a marketing plan that
will put it in front of those people who we feel
are most likely to buy the music.”

The Future

“Female acts are here to stay,” Washington pro-
claims. “We're going to see acts [who will sound
like], say, Adina Howard, if she took on the Jodeci
attitude in her music. Then you’ll have hard-rappin’
female artists, artists with a more conversational,
Heavy D type of rap, like Nonchalant. And then
you’ve got the straight-out female singers convey-
ing their messages of love, pain, and joy.

“Music changes to fit the day. But if you look at
the message that female artists are singing now and
compare it to the messages from the early days, you
will find it’s basically the same. Somehow or an-
other, you have to connect with today’s public. I think
future changes in the music will occur more in the
tone of the lyrics than anything else.”

199 1: Toni Braxton tops the R&R Urban chart with her first solo hi,
“Love Sheulda Brought You Home” from the soundtrack to the movie
“Baomerang”’ Three more No. | hits follow when “Another Sad Love

Song" “Breathe Again,” and “Seven Whole Days™ — all from Braxton’s self-

1992: Mary J. Blige
enters the Urban chart
for the first time with
“You Remind Me." Blige
has had over a dozen
chart hits in less than
four years and has
been dubbed by many
as the “Queen of Hip-
Hop Soul”

o ]
W ﬁ II|
e I

1992: LaFace Records
introduces TLC.The
Atlanta-based trio has landed
nine Urban chart hits in just
four years, including
“Waterfalls”; “Creep”; “Baby,
Baby, Baby”; and “What
About Your Friends.”

WAAMN amerticantracielreteryv=-com————

1994: Fifteen-year-old singing
sensation Brandy (Norwood)
climbs to No. | with “l Wanna
Be Down.” Since then the
singer/actress has also hit the
top three more times with
“Baby.” “Brokenhearted;” and
“Sittin’ Up In My Room,” in
addition to starring in the UPN
TV series “Moesha”

45a0}) 50 APt
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“I Confess”

URBAN NEW & VERY ACTIVE

NOW ON 48 URBAN REPORTERS INCLUDING:

WEM KMJM WNOV WHRK WROU KIPR WEXE
WUSL WXYV WCKX WQQK WCDX WDZZ .. .AND
WEDR WAMO  WOWI WGZB WPLZ WFXA MANY
WHTA KPRS WQMG  KVSP KJMM WJZD MORE!

EMI Records
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CHain OF CHaART HiTs

ince launching her recordirg
5career in the early ’60s, the

Queen of Soul has placed her
four-octave voice in the hands of a
virtual who's who of record produc-
ers: Jerry Wexler, Arif Mardin,
Tom Dowd, Quincy Jones, Curtis
Mayfield, Lamont Dozier, Chuck

| Jackson, Luther Vandross, Narada

Michael Walden, Babyface, L.A.
Reid,Daryl Simmons, the late Rob-
ert Clivilles & David Cole (C+C
Music Factory), and the late Van
McCoy. Working with them and oth-
ers,she’s racked up an impressive 90

| chart hits, which are listed below:

Today i Sing The Blues
Won't Be Long )
Operation Heartbreak
S . Runnin’® Out Of Fools

] | Cry Like A Baby
: Lee Cross

| 1 Never Loved A Man
: (The Way | Love You)

| Do nght Woman, Do Right Man

| Think

| 1Can’t See Myself LeavingYou

Respect
Baby | Love You
Take A Look
(You Make Me Feel Like)
A Natural Woman
Chain Of Fools

(Sweet Sweet Baby)
Since You’ve Been Gone

Ain’t No Way

You Send Me
The House That Jack Buult
I Say A L|ttle Prayer

See Saw

My Song

The Wait

Tracks Of My Tears

Gentle On My Mind
Share Your Love With Me
Eleanor | RTg;y
Call Me

spirit In The Dark

The Thrill Is Gone
Don’t Play 'I’hat Song
You And Me

You're All | Need To Get By
Bridge Over Troubled Water
___ Brand New Me
| Spanish Harlem

M Rock Steady

I Oh Me Oh My

I’'m A Fool For You
Baby)

. Day Dreaming

All The Kings Horses

April Fools
| Wholly Holy

Master Of Eyes
(The Deepness Of Your Eyes)

Angel
Until You Come Back To Me
(That’s What I'm Gonna Do)

I’'m In Love

I Ain't Nothmg Like The Real Thing

Without Love

With Every Thing | Feel In Me
Mr. D.J. (Five)

You

Continued on Page 40

- Aretha: ‘Lady Soul’ Is Still Doin’ It

The original diva of the "60s chats about today’s music scene, her career, and new album

hat can you say about Aretha Franklin
that hasn’t already been said? She’s been
/ called a living legend ... Lady Soul ..

Queen of Soul ...

only status.

Or just simply Aretha,
/ one of the few artists to attain first-name-

But however you describe her, there’s no
denying one basic fact — the woman can sing.
Her gut-wrenching, gospel-flavored delivery
has inspired a diverse slate of singers from
Bette Midler (“It was like I had no idea what
music was all about until I heard her sing”) to
“Murphy Brown” and countless others in be-
tween. The magic of her interpretive artistry
continues to elicit high praise, including this
tribute: “She lives in a song more than most

people live in a lifetime.” Enough said.
Over a 30+-year career, that Voice

and accolades:

has

: soared and rocked its way to a host of awards

®15 Grammys, a Grammy Legend award,
and a NARAS Lifetime Achievement award
®The first female inductee into the Rock

and Roll Hall of Fame
®A Kennedy Center Honor
®Three American Music Awards

®The distinction of being declared a “natural resource” by the

State of Michigan

The Memphis-born, Detroit-raised performer is the daughter of
late gospel singer Barbara Franklin and the renowned Rev.
C. L. Franklin. At eight she was singing in her father’s
New Bethel Baptist Church choir; in her teens she il
~ was touring across the country with his gos-
| pel caravan.
The now-infamous marriage between
Aretha’s gospel roots and secular impulses
was first ordained in the early *60s when
she was signed by Columbia Records.
The group that initially recorded behind

her then included Cissy Houston and
DeeDee Warwick, Dionne’s sister.
Aretha remained with the label for six
years, during which time she turned
out 10 albums.

Moving to Atlantic Records
in 1966 proved to be the launch
ing pad to national and international
success. Her debut Atlantic album —
the Jerry Wexler-produced “I
Never Loved A Man The Way I
Love You” — spawned her
signature '67 single “Re-
spect,” which earned Aretha
her first Grammy. It was
also the first in a string of
17 number one R&B hits.
When the Atlantic rela-
tionship ended, she had re-
corded 19 albums. In 1980 she
signed with Arista Records,em-
barking on a decade-plus chapter
that’s still being written. “Jump To It”
and “Freeway Of Love,” as well as

s

notable pairings with George % &

Michael, the Eurythmics, and
Michael McDonald propelled
her chart momentum.

S

sﬁ@’

They say that it’s a man’s world
But you can’t prove that by me.
— “Do Right Woman, Do Right Man™

. The

The women of the *60s had
what I call ‘stick to your ribs’
mausic — music that would

carry you a long, long, long

way. And I don’t exactly get the

same thing from these records
today, although I enjoy many
of them.

In the following exclusive interview with R&R Exec. Editor Gail
Mitchell, the original diva of the *60s surveys the current music scene
and radio, reflects on her illustrious career, and focuses on what’s next.

R&R: Let’s start by talking about your new album. You've done some
producing in the past; are you producing this album in its entirety?

AF: No, not entirely. I wish that I had. But I'm doing two sides,

and two sides are being produced by
Narada Michael Walden, Mike Powell,
and a new producer by the name of Larry
Campbell. He’s very, very hot ... a tal-
ented young guy. And Daryl Simmons,
Babyface, and Sean “Puffy” Combs are
supposed to do two. You’ve got a lot of
dynamite men here. I just love the combi-
nation of producers. You can’t beat the
combination.

R&R: And when is this coming out?

AF: It should be out no later than July ...
early August. We’re getting the artwork and
everything done early so we can move with
it as quickly as possible. But the album title
hasn’t been decided as yet.

R&R: Are there any duets on this new
album?

AF: Yes, I think Mary J. [Blige} and I are close to doing one.
R&R: All right, let’s step back into the past. What was your reaction
the first time you heard yourself referred to as the *“Queen Of Soul?” And

do you remember who coined the phrase?

AF: Oh, I was overwhelmed ... delighted and very excited. It was

WAAAAM-SHARer e arraaialietary-eem —_—

back in the *60s at the Regal Theater is where it began, 1 believe. Or it
could have been just after the DownBeat magazine poll or Playboy
magazine poll. It was a deejay in Chicago by the name of Pervis
Spann. He actually had a crown that he presented to me one
night after one of the concerts at the Regal Theater. It was a
weekly deal there in Chicago, very much like the Apollo The-
ater in New York. And he was the biggest R&B jock in the
city, at radio station WVON.
R&R: Was it a little daunting at first?
*‘ AF: No, not at all.

R&R: Looking at today’s contemporary female sing-
ers, what would you say is the most significant difference
between them and the singers of the '60s, '70s, and '80s?

AF: Hmmm ... the most significant difference? I would
say the music, right off the top. The music is on the lighter
side, not as heavy as with the women of the ’60s.

R&R: In terms of what?
AF: In terms of the track, the sound, delivery,
performance ... They’re good, but not nearly

as good as the women of the 60s.

R&R: Do you think today’s con-
temporary female singers have the

staying power of artists such as

yourself, Gladys Knight, or

Patti LaBelle?

AF: I’'m not sure

.. 1t’s not for me to

say. Don’t misunder-

stand me, though. 1do

- enjoy many of them. [
©  justlove Brandy’s record,
“Sittin’ Up In My Room.”

That’s a good record, a great

record.

R&R: So what would you say

is right or wrong with music today?
AF: Well, it’s really hard to say.
It’s just not the same thing. I think
Continued on Page 40
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“touch me tease me”

MERCURY SALUTES
BLACK MUSIC MONTH!

URBAN CHART (®
NOW ON 81 REPORTERS-100%!! |
MOST INCREASED PLAY AGAIN!

KKBT ~ WVEE  WNOV

WEJIM  KMJM  WCKX
WGCI ~ WXYV  WOWI GAISLE touch me ter
WUSL  WAMO  KSJL

WJLB =~ WZAK ~ WTLC

KKDA ~ WIZF  WPEG -
WKYS KPRS ~ WROU  URBANAC NEW & ACTIVE
WEDR WKKV ~ WJMZ  WILD WTMP WJAZ WNHC
WHTA  and many more! KMJK KDKO PALA WNFQ

~ CHR/RHYTHMIC (B
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Continued from Page 38

the women of the *60s had what I call “stick to
your ribs” music — music that would carry
you a long, long, long way. And I don’t ex-
actly get the same thing from these records to-
day. Although I enjoy many of them.

R&R: What do you think about today’s mu-
sic scene in terms of videos, electronic vs.
acoustic ...?

AF: Oh, some of the videos are great; beau-
tifully produced and directed. And I like what
is happening in music, the way it is progres-
sively getting more interesting in terms of pre-
sentation and production.

R&R: Will your new album be acoustic?

AF: Yes and no. But I like the live jangle]
... L like the spontaneity. I think it’s a let more
exciting.

R&R: How would you assess your contri-
bution to musical history overall?

AF: Oh, I don’t think that I will. ')l leave
that for someone else to do.

CHaiN OF CHaART HiTs

Something He Can Feel
Jump

Hooked On Your Love
Look Into Your Heart
Break it To Me Gently
When 1 Think About You
Almighty Fire 2
(Woman Of The Future)
More Than Just A joy

" Ladies Only :

HalfA Love
| United Together
| What A Fool Believes
| ComeTo Me
| Love All The Hurt Away

%% | (w/George Benson)

s .. = It’s My Turn

jumpTo It a "

Love Me Right T

This Is For Real

Get It Right 3

Every Girl (Wants My Guy)

Freeway Of Love

Who's Zoomin’ Who
Sisters Are Doin’ It For
Themselves
{w/Eurythmics)
Another Night

Ain‘t Nobody Ever
Loved You

Jumpin’ Jack Flash
Jimmy Lee

| Knew You Were Waiting
(For Me) (wiGeorge
Michael)
Rock-A-Lot
If You Need My Love
Tonight
{wilLarry Graham)
Through The Sterm

(wiElton john)
It Isn’t, It Wasn’t, It Ain’t Never Sonna
Be (w/Whitney Houston)

Gimme Your Love (w/James Brown)
Everyday People

Ever Changing Times
(w/Michael McDonald)

A Deeper Love
Willing To Forgive

R&R: Your gospel background has been a
major influence in your career. But who were
your other musical influences as you were com-
ing up?

AF: I liked — and still like — a lot of art-
ists. As a young girl coming up, I listened to
many of Atlantic Records’ artists. So it was
especially thrilling to one day sign and be an
artist on that label. I'd listen to LaVern
Baker, Ruth Brown, and the Drifters,
Clyde McPhatter

to be able to play anything they wanted to.
Now it’s all about the PD and what’s on or
not on the playlist, that sort of thing.

R&R: You've been quoted as saying you
love the business aspects of the music business.
What part of it do you like and how has the
music business changed over the years?

AF: In my travels I'm seeing women hold-
ing more positions in the business, and I like
that very much. Where the industry used to be a
male bastion, there are

— all of those people
I enjoyed. Frankie
Lymon, who was not
on Atlantic, Little
Willie John ... Sing-
ers, I love singers.
R&R: Have you
done anything in a
gospel vein lately?
AF: BeBe and
CeCe Winans and I

I'm seeing women holding
more positions in the business.
And that's truly great. The
girls are workin’! We're not

taking a backseat to the fellas!

more women now. And
that’s truly great. The
girls are workin’! Yeah,
we’re workin’! We’re
not taking a backseat to
the fellas!

And I’'m certainly
looking forward to
working my show
with my own com-
pany: Arista is giving

recorded “You’ve Got
AFriend” just about four months ago. It’s on a
tribute album to Carole King, and I believe
that’s going to be playing on Gospel stations
as well as secular stations.

R&R: Is your motivation to sing, play, and

wrile songs the same now as it was back then?

AF: I think it’s broader today. It’s my in-

_'-: tention to write better music and sing better
| music; to make classic contributions.

R&R: What is your favorite Aretha song?

AF: Well, I have a lot of favorites of my
own. I don’t have any one favorite ...

R&R: How about just a couple?

AF: Oh, boy ... Let’s see. “It Hurts Like
Hell,” I just love that. There’s “Respect,”
“Natural Woman,” “Rock Steady,” “Day-
dreaming,” “Ain’t No Way,” “Gotta Find Me
An Angel”; the list can just go on and on.

R&R: Do you regularly listen to the radio?

AF: 1 listen regularly to several stations. In
Detroit, I listen to 92.3 {Urban AC WMXD)],
which is a “boomer” station and plays a lot of
records from the *60s as well as the new records.
And I listen to “Strong Songs,” which is WJLB,
the biggest station in Detroit. I also listen to 97
[Oldies WYST] and [Urban]) WGPR, and they
play the old and the new— more new than the
other, though. I also listen to easy listening when

4 1 want to relax. Just a little easy-listening pop.
| And sometimes I listen to classical music.

R&R: What would you say has been the
biggest change in radio as you've listened over
the years?

AF: The jocks may be less adventurous
than they were in yesteryears. They were
maybe a little more personable. But you have
a lot of good personalities on today, particu-
larly {WJLB’s Mason & Company] in De-
troit. I love Mason — it’s a great show, an early
morning show. He and Mildred Gattings are
very personable people. They have a lot of talk
on there covering just about anything and any-
body. And they just have a good time with it.
They know how to have fun with it.

R&R: What do you think of controversial
personalities like Howard Stern?

AF: I don’t really know anything about
him, other than I saw him once with Zsa Zsa
Gabor and she didn’t seem to like him at all.

R&R: Let'’s go back to your comment about
Jocks/radio being less adventurous. Are you
talking in terms of music or other areas?

AF: I'm talking about their delivery and
how they talk to their audience. And jocks used

=V A MericanrachorstorT corT

me a label production
deal. I'm going to be CEO of World Class
Records. As a matter of fact, I recently vis-
ited the office space we’ll be using.

I’m going to be doing a lot of family
projects on this label as well as recording other
artists, including a female/male group. We’ve
got a lot of dynamite material that’s been sent
to me that’s going to launch this label. I can’t
wait to get it on!

R&R: When does all this happen?

AF: Sometime in late summer.

R&R: Is your plan to write your autobi-
ography still in the works?

AF: Oh, yes. We are in the final stages of
negotiation. David Ritz is writing it with me,
and [ expect to begin anytime now.

R&R: Do you have any plans for future
work in TV or films?

AF: I'm going to be the voice of the Blue
Fairy on “Pinocchio” for HBO. And I’ll be on
tour over the summer in Texas, Florida, and
various places throughout the U.S. And I re-
cently did the Essence awards show and will
be appearing at the 35th anniversary of the
Kennedy Center in Washington, DC. I'll be per-
forming in honor of Leonard Bernstein, do-
ing “Somewhere” from *“West Side Story.” And
I’ll be at the Parolympics in Atlanta over the
summer, doing a concert for the paraplegics.

R&R: Have you heard rumors that you’re
considering a move to New York?

AF: Someone told me that they’d heard
that. I was kind of interested in perhaps a small
pied-a-terre in New York. I want to take some
summer classes at Julliard, so that’s possible.

R&R: What musical trends do you see on
the horizon?

AF: I just think the music’s getting better and
more interesting. There are lots of interesting
merges and artists. One artist I really enjoy is
Seal; he’s very good. I also like Salt-N-Pepa
and TLC. I thought Salt-N-Pepa cooked on the
Grammys a year or so ago. And I liked what
TLC did on the Grammys this last time.

R&R: Is there anything you haven’t done
musically that you'd like to do?

AF: Sure ... too much! Lots of stuff. I'd like
to do a duet with Smokey Robinson, Stevie
Wonder, and Al Green —I thoroughly enjoyed
what he and I did at the opening ceremonies for
the Rock and Roll Hall of Fame. 1 had a won-
derful time that night. Then there’s Eddie Levert
... those are only some of the people. There are
all kinds of things I'd still like to do.

Purchasing Power

The number of Urban listeners who plan
to buy a vehicle within the next |2 months
is 43% higher than the national average.
Here's a breakout by format:

NATIONAL

AVERAGE
VEHICLE
URBAN 146
URBAN AC 153

RGP0 E
URBAN GOLD 19
|
100

Urban listeners are shifting into high-tech
gear in large numbers. They are up to 66%
more [ikely than the average American to
buy a cellular phone within the next year,
and they're also ahead of the curve in terms
of planned computer purchases.

COMPUTER
URBAN i
URBAN AC e

URBAN GOLD 103

[
CELLULAR PHONE
URBAN
URBAN AC
1
URBAN GOLD 123
1
100
Urban radio’s audience is on the move —
the number of UC and Urban AC listeners
who plan on buying a home in the next two
years is 62% higher than the national
average. They're also more likely to buy big-

ticket items like furniture and appliances for
their new or existing homes.

NEW HOME
URBAN 162
URBAN AC ez

; T
URBAN GOLD

MNEW FURNITURE

URBAN 137
URBAN AC | 141

]
URBAN GOLD 145

MAJOR HOUSEHOLD APPLIANCE

3
URBAN AC 142
URBAN GOLD | 127

100

Index of adults 18+

Source: Media Audit 1996

Random Notes
Here's how Urban listeners responded
when asked the following:

[
PURCHASED CD/CASSETTE
IN LAST FOUR WEEKS?

12
URBANAC L lus
URBAN GOLD 123
RENTED VIDEO IN

LAST FOUR WEEKS?
T
URBAN AC II02
URBAN GOLD 87

PLAN TO REMODEL

IN NEAR FUTURE?

URBAN 108
URBAN AC 122
URBAN GOLD :|04

Index of aduhs |8+ 100

Source: Media Audit 1996



www.americanradiohistory.com

PERSPECTIVE 1S EVERYTHING -

~.including the grace, style, and soul of our Divas
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SouNDS OF BLACKNESS
LEAD VOCALIST

L Do ANYTHING”

F
FROM HERWDEBUT ALBUM
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LOOK FOR HER NEW SINGLE ‘ J
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twisted
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The premiere single and video from his self-titled new album

WILD WBLK WCDX WPLZ
WERQ WOWI WBLX WQUE
KMJQ KBXX KSJL KJMM
KMJ) KVSP  WIZF WCKX
WEM WGCI WKKV WAMO

WILB  WTLC WWDM WQMG  5NE OF THE MOST ADDED RECORDS!
KMJM  WPEG KIPR WHRK A ONE WEEK BREAKER!

WIHM WJMZ WVEE  WFXA OVER A THOUSAND PLUS PLAY/DETECTIONS
WQQK WJTT WFXE  WEUP R&R @) - @

WENN WEDR WJHM  WEAS R&B MAINSTREAM MONITOR 38-23*
WZHT KKBT WXYV TOP 40 RHYTHM CROSSOVER MONITOR #40

ALBUM IN STORES JUNE 25.

PRODUCED BY KEITH SWEAT AND ERIC MCCAINE

Management: Marvelous Enterprises

2 1 IHTTT
On Elektra compact discs ond an.-. cossettes. http://www.electro.com e ttexto interiomaent sraup, o divison of warner Commenssasions tne & fime worner Compe MMLL
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€harting A Smoeoth
And Sassy €ourse

For over 30 years, R&B divas have delivered some of
the greatest music ever recorded. Thanks to 2rtists
ranging from Aretha Franklin to Mary ). Blige, the
music has endured with every passing year.

. . While R&R's Black radio editorial and music section
Y TRt Son ~ FPV - 4 " debuted in 1976, the first full year of black music
i ———y chart information was 1983. Here are the top 10

most popular songs for each of the past 10 years
featuring female lead vocalists.

Bbbil LIPS “ee
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Year-by-year charts based on R&R Urban alrpiay information from 1986-1995. J

MIKI |
PEBBLES HOWARD
JANET -
JACKSON 1@ 87 PERBLES 1 G)
Girifriend (MCA) Z
JANET JACKSON REGINA | | You The Best That| Got
What Have You Done For Me... BELLE (E‘elktgm)ou e + &
(A&M) —
Do Me Baby (Capitol) e I e REGINA BELLE (MCR)
STEPHAN E 0L Show Me The Way (Colurubia) CHERYL “PEPSII” RILEY Baby Come To Me (Columbia) MiKi HOWARD
#va Learned To Respect The... JANET JACKSON Thanks For My Child '!EST_A - Under New Management
s )] The Pleasure Principle (A&M) (Columbiz) Oz T, (Adantic)
RANE & A I ON MELEA MOORE TEENA MARIE STEPHANIE MILLS LISA STANSFIELD
Nasty (A&M) Falling (Capitol) Ooo La La La (Epic) Something In The Way All Around The World (Arista)
ANITA BAKER ANCELA WINBUSH EVELYN : - (You Make Me Feel) (MCA) LALAH HATHAWAY
Sweet Love (Elektra) Angel (ﬁer;:ur_ylPoVGram) “CHAMPAGNE” KING JANET JACKSON Heaven Knows (Virgin)
GWEN SEJTH.RIE : NATALIE COLE b Flirt (EMI) Miss You Much (A&M) REGINA BELLE
g o Y Jup Scare (EM-Manbactany PEBBLES TS Make I Like It Was (Columbia
olydor) THIT 4 ercedes Boy (MC EaLLOYS MARIAH CAREY
JANET JACKSON mnr;:‘ ;:.::%ﬁ;::ibody ;1ArI§eE ety i KARYN WHITE Vision Of Love (Columbia)
When [ Think Of You (A&M) (Arista) z Paradise (Portrait/Epic) Love Saw It (Warner Bros.) MARIAH CAREY
WHITNEY HOUSTON STEPHANIE MILLS JODY WATLEY 'YANESSA WILLIAMS Love Takes Time (Columbiz) |
Hew Will | Know (Arista) (Yq;:'re Puttin’} A Rush Cn Me Some Kind Of Lover (MCA) Dreamin’ (Wing/Polydor) ANITA BAKER
DIONNE WARWICK (MCA) ; WHITNEY HOUSTON SHARON BRYANT Talk To-Me (Elektra)
& FRIENDS JODY WATLEY Love Will Save The Day (Arista) Let Go (Wing/Polydor) JANET JACKSON
That's Wkat Friends Are For Still A Thrill (MCA) JODY WATLEY Come Back To Me (A&M)
SADE Dida't We Almost Have Fe All NATALIE COLE What Goes Around (Columbia)
| Sweetest Taboo (Portrzit) (Arist) - - Miss Yeu Like Crazy (EMI)
& | o
/Y . —
VANESSA 19 g 9 '
WILLIAMS
TRACIE 19 Q 4
SPENCER Q g ()
,l q g 1 & SADE AALIYAH
PATTELABELLE .
Somzbody Loves You Baby TONI BRAXTON
TRACIE SFENCER (MA) } _ Another Sad Love Song TONI BRAXTON MONICA
Tender Kisses (Capitol) TRACIE SPENCER » (LaFace/Arista) You Mean The World To Me Don't Take It Personal...
WHITNEY HOUSTON Love M= (Czpitol) SADE = (LaFace/Arista) (Rowdy/Arista)
Miracle (Arisza) Miki HOWARD Kiss Of Life (Epic) JANET JACKSON TLC
GILADYS KNIGHT Ain'e Nobody Like You JADE ; Any Time, Any Place (Virgin) Waterfalls (LaFace/Arista)
Men (MCA} (‘Gi;fmt_’Re;pﬁse) One Woman (Giant/Reprise) AALIYAH MOKENSTEF
LiSA FISCHER TS CHANTE! MOORE Back And Forth He’s Mine (OutBurst/RAL/Island)
How | Can Ease The Pain Bzby, Baby, Baby It's Alright (Silas/MCA) (BlackGround/jive) BRANDY
(Elekera) (LaFzce/Arista) JANET JACKSON ZHANE' Best Friend (Atantic)
VESTA | EN YOGUE : | That’s The Way Love Goes Sending My Love ADINA HOWARD
| Spadal (A&M) My Lovin' (You're Never..) (Virgin) (lltown/Motown) Freak Like Me (EastWestvEEG)
| EN VOGUE (EastrNest) REGINA BELLE AALIYAH BRANDY
Don't Go (Atantic) | VANESSA WILLIAMS - | If1 Could (Columbia) At Your Best (You Are Love) Baby (Adanti)
MARIAH CAREY ‘ Save The Best For Last | JADE (BlackGround/jive) BROWNSTONE
| Emotions (Calumbia) (Wing/MNercury} Don't Walk Away | SWV /WU-TANG CLAN Grapevyne (MJJ/Epic)
| VANESSA WILLIAMS ‘ MAFY |.BLIGE | (GiantReprise) Anything (RCA) BROWNSTONE |
Running Back To You You Remind Me (Uptown/HCA) | JANET JACKSON | ARETHA FRANKLIN If You Love Me (M}J/Epic)
(Wing/Meraury) I | CHAKA KRAN If (Virgin) Willing To Forgive (Arista) TLC |
| MARIAH CAREY Love You All My Lifetme | e CHANGING FACES Red Light Special (LaFace/Arista)
| Don't Wanma Cry (Columbia) (Warner Bros.) | Weak (RCA) Stroke You Up KUT KLOSE
MARIAH CAREY MARY ;. BLIGE SWVY 3 (Big Beat:Atantic) | Like (Elektra/EEG)
Someday (Columbia) Real Love (Uptown/MCA) l I'm So Into You (RCA) ANITA BAKER
J A LA Bl SR /| Body & Soul (Elektra) |
e & JANET JACKSON ANGELA WINBUSH
The Eest Thimgs In Life Are Free Treat You‘gight«aekm)
\_ (Perspective/A&M) : . /
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URBAN TOP 50 BREAKERS.:

MAY 31, 1996 TEVIN CAMPBELL
Back To The World (Qwest/WB)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
——— TOTAL PLAYS — TOTAL
W2W W TW ARTIST TITLE LABEL(S) ™ Lw 2w W STATIONS/ADDS 1100/578 14/4
s 3 2 @ MONICAWhy I Love You So Much (Rowdy/Arista) 3051 2937 2515 2241 811 MONTELL JORDAN
a2 3 @  FUGEES Killing Me Softly (Ruffhouse/Columbia/CRG) 2889 2815 2608 2514 91 I Like (Def Jam/RAL/Mercury)
i1 1 3 SWVYoue The One (RCA) 2722 2951 3060 3015 79/0 TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
s 4« « € JODECIGet On Up (Uptown/MCA) 2671 2545 2283 2055 80/ 1079/447 733 3]
5 & s @ TOTALKissin' You (Bad Boy/Arista) 2485 2309 2009 1773 79/0 GEORGE CLINTON
2« 16 10 @ R.KELLY | Can't Sieep Baby (if I} (Jive) 2249 2009 1697 1315 80/0 If Anybody Gets Funked Up... (550 Music/Epic)
19 122 7 @  BONE THUGS-N-HARMONY Tha Crossroads (Ruthless/Relativity) 2215 2094 1884 1602 811 TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
6§ 5 6 &  HORACE BROWN One For The Money (Motown) 2152 2295 2241 2168 70/0 877116 56/2 (36}
215 1 €  MEN OF VIZION House Keeper (MUJ/550 Music/Epic) 2095 1961 1733 1592 T2 JORDAN HILL
2 10 8 () FAITH EVANS Ain't Nobody (Who Could...) (Bad Boy/Arista) 2059 2036 1920 1842 73/0 For The Love Of You (743/Atlantic)
— 39 16 @) TONIBRAXTON You're Makin' Me High (Laface/Arista) 1980 1652 779 — 81/0 TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
z 18 13 @  MICHAEL JACKSON They Don't Care About Us (Epic) 1886 1769 1578 1347 751 827/81 59/0
2 25 17 () CASEYFOXXY BROWN Touch Me Tease Me (Def JamRALMercury) 1843 1628 1292 1088 8172 MONA LISA
20 v 15 @ IMMATURE Please Don't Go (MCA) 1739 1725 1651 1599 710 You Said (Island)
7 14 115 MCLYTE XSCAPE Keep On Keepin' On (Havor UnitEastiWestEEG) 1383 1744 1747 1706 631 TSRS Tty CHART
0 6 9 16 ISLEY BROTHERS Let's Lay Together (/siand) 1364 2016 2130 2019 60/0 813/235 671
0 22 2 ) QUINDON It's You That's On My Mind (Virgin) 1341 1150 1098 1074 75/4
— — 3 @ KEITH SWEAT Twisted (Elektra/EEG) 1313 830 42 — 78/3
713 18 19 MARIAH CAREY Always Be My Baby (Columbia/CRG) 1291 1479 1817 2061 4400 M osr ADDED.
% 25 22 @ KINOWATSON Bring It On (Columbia/CRG) 1266 1245 1195 1141 57/0 U ADDS
s 3 27 €@ MONIFAH You (Uptown/Universal) 1237 1045 899 646 71/4 BUSTA RHYMES It's A Party (Elektra/EEG) -4
8 32 2 @ PUFF JOHNSON Forever More (Work/CRG) 1201 1069 946 861 69/1 TONY RICH PROJECT Like A Woman (LaFace/Arista) 46
— w2 3 @ 112 0nly You (Bad Boy/Arista) 1185 994 750 191 722 2PAC How Do You Want It? (Death Row/Interscope) 45
4 11 1 20 HTOWNA Thin Line Between Love & Hate (Jac-Mac/WB) 1168 1466 1886 2451 48/0 DOMINO So Fly (OutBurst/RAL/Mercury) 44
8 19 20 25  JOEAI The Things (Your Man Won't Do) (/sland) 1166 1317 1561 1702 3910 TARAL HICKS Ooh, Ooh Baby (Motown) 39
% a2 @  KENNY LATTIMORE Never Too Busy (Columbia/CRG) 1156 1052 1000 958 5970 MC BRAINS Hot Outside (Wrap/Ichiban) 15
1 7 12 2  QUINCY JONES Slow Jams (Qwest/WB) 1144 1782 2037 1970 52/0 CECE WINANS Every Time (Sparrow) o
a % u @ SOLO He's Not Good Enough (Perspective/A&M) 102 957 910 762 65 DEBORAH COX Where Do We Go From Here (Arista) 7
BREAKER €  TEVIN CAMPBELL Back To The World (Qwest/WB) 100 522 — — T4 T00 SHORT Gettin' It (Dangerous/Jive) 7
BREAKER €]) MONTELL JORDAN | Like (Def Jam/RAL/Mercury) 1079 632 83 6 7373 BAHAMADIA | Confess (Chrysalis/EMI) 6
v xu 2 €) GERALD & EDDIE LEVERT SR. Get Your Thing Off (EastWestEEG) 1079 1043 931 863 67/0 CRUCIAL CONFLICT Hay (Universal) 6
% 3% 33 € DONELL JONES In The Hood (Untouchables/LaFace/Arista) 1074 944 803 645 63/0 MASTER P. Mister Ice Cream Man (Priority) 6
2 9 2 33  WHITNEY HOUSTON & CECE WINANS Count On Me (Arista) 1055 1373 1939 2544 44/ ZIAD Z-Jam (JZR/WCG) 6
2 22 2w  XSCAPE Can't Hang (So So Def/Columbia/CRG) 1038 1297 1492 1513 50/0
— o u € LADAE Party 2 Nite (Motown) 1034 889 766 419 652 MOST INCREASED
BREAKER €D GEORGE CLINTON If Anybody Gets Funked Up... (550 Music/Epic) 877 761 670 519 56/2 PLAYS —
3 29 20 37 AALIYAH Are You Ready (Flavor Unit/EastWest/EEG) 8Mn 1030 1045 975 4310 e T caage] e
BREAKER €D JORDAN HILL For The Love Of You (143/Atlantic) 827 746 620 496 59/0 TEVIN CAMPBELL Back To The World (QwestW8) +578
BREAKER € MONA LISA You Said (/sland) 813 578 216 — 671 KEITH SWEAT Tui
-y . . wisted (Elektra/EEG) +483
a7 43 3 4  JUNIOR M.A.F.LA. Gettin’ Money (Big Beat/Atlantic) 781 801 743 625 51/0 .
; MONTELL JORDAN | Like (Def Jam/RAL/Mercury) +447
— — o @ 11D EXTREME If | Knew Then (What |...) (Gasoline Alley/MCA) 752 682 596 VY] 601 DEBORAH COX Where Do We Go From Hore (4isty) 4381
43 38 39 4  GETOBOYS The World Is A Ghetto (Rap-A-Lot/Noo Trybe) 734 763 784 696 531 2PAC How Do You Want It? (Death Row/interscope)  +378
13 22 3 4 CHANTAY SAVAGE | Will Survive (RCA) 21 842 1302 1834 34/0 TONI BRAXTON You're Makin’ Me High (i pe ) +328
— — 4 @ JSON I'll Never Stop Loving You (Hollywood) 14 631 532 502 50/2 ! il CaEe Al
; BUSTA RHYMES It's A Party (Flektra/EEG) +251
— 47 @ IDEAL Inner City Blues (Noo Trybe) 1 606 370 85 55/2 R. KELLY | Can't Sleep Baby (If 1) (Jive) +240
LEBUTP @ ANN NESBY I'l Do Anything For You (Perspective/A&M) 649 460 126 — 551 MONA LISA You Said (is /an%f) 235
49 49 s a7 QUADCITY DJ'S C'mon ‘N Ride It.. (Quadra Sound/Big Beat/Atlantic) 641 650 614 605 40/3 CASE (FOXKY BROWN Touch Me.. DefamRALNezury) +215
@ SOMETHIN’ FOR THE PEOPLE With You (Warner Bros.) 635 459 137 16 55/3 W
s @)  MAXWELL Til The Cops Come Knockin’ (Columbia/CRG) 626 582 516 404 4973
LEEUTP € DEBORAH COX Where Do We Go From Here (Arista) 569 188 — — 6377 HOTTEST
N This chart reflects airplay from May 20-26. Songs ranked by total plays. Highlighted songs indicate Breaker. R E CURR E N Ts
81 Urban reporters. 77 cumrent playlists. Songs that are down in plays for three consecutive weeks and below No. 25 are moved to recurrent. ARTIST TITLE (ABEL(S)
CNEN AR - BRANDY Sittin’ Up In My Room (Arista)
R. KELLY Down Low (Nobody Has To Know) (Jive)
SKINDEEP No More Games (Loose Cannon/Is/and)
MISTA Blackberry Molasses (EastWest/EEG) RUFFA Don't You Worry (MCA) NONCHALANT 5 O'Clock (MCA)
Total Plays: 566, Total Stations: 57, Adds: 2 Total Plays: 438, Total Stations: 50,Adds.5_ OL J Doin’ It Def J m/Mer
LUKE Scarred (Luke) ASANTE All About You (Columbia/CRG) LL.CO oin" It (Def Ja cury)
Total Plays: 525, Total Statons: 37, Adds: 4 L o el BUSTA RHYMES Woo-ah!! Got You Al In Check (Elektra/FEG)
o o ant o Destiuowdnterscgpe) L e AFTER 7 How Do You Tell The One (Virgin)
P o T HEATHER B If Headz Only Knew (EMI) JESSE POWELL All | Need (Silas/MCA)
?AR'!“O_ g?ﬁzés' Wish fzsfd’g/,fo ) Total Plays: 347, Total Stations: 35, Adds. 0
((])ElEPEa:.LAT'IFOAH tI:?Il:;)r[:ént's I’r; Among (Flavor Unit/EastWest/EEG) il Teaseul\ll“e (M.SIJ/5503Music/§'p ) QIFEINGIDNS Caravan OF ltove (GRF)
Total Plays: 344, Total Stations: 35, Adds: RAXT 1
Total Plays: 466, Total Stations: 46, Adds: 0 FOUGEéS Ready Or Not (Rufthouse/Columbia/CRG) TON! 8 ON Let it Flow (Arista)
BAHAMADIA | Confess (Chrysalis/EMI) Total Plays: 311, Total Stations: 15, Adds: 3 Breakers: Songs registering 800 plays or more for the first time. Bullets
Total Plays: 460, Total Stations: 43, Adds: 6 BUSTA RHYMES !t's A Party (Elekira/EEG) awarded to songs gaining piays over the previous week. If two songs
COLOUR CLUB If it's All Good (Vertex/JVC) Total Plays: 269, Total Stations: 51, Adds: 47 are tied in number of plays, the song being played on more stations is
Total Plays: 449, Total Stations: 43, Adds: 1 N.T.C. Saving My Luv 4 You (DCT) placed first. Most Increased Piays lists the songs with the greatest
COOLIO All The Way Live (Tommy Boy/Island) Total Plays: 217, Total Stations: 29, Adds: 5 week-to-week increases in total plays. Weighted chart appears on R&R
Total Plays: 449, Total Stations: 40, Adds: 3 ONLINE.

Songs ranked by total plays.

Savins Wy LAV 4 You

WEDR KVSP KNEK WFLM WEAS KBCE
KPRS KIMM KRRQ KDKS WACR KzZwWA
KJMS WKGN WJFX KMJJ WESE WJMG
@ I WHRK KIPR WJTT WJZD WJJN KHRN

g DCT Records

el ) | %%ﬁ%&) WQQK WPAL WQHH WIBB WYNN
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ISI1C

from JAM & LEWIS

SUBWAY

“1I’ll Make Your Dreams Come True”

o NATHAN MORRIS (of BOYZ Il MEN)
Wisr? “Wishes”
AY i
4 GOING FOR ADDS June 10th & 11th

Tbi}‘l" ALBUM IN-STORE JUNE 18th!

sh»
\}h' Shaquille O’Neal, The Almighty Arrogant,

and Spinderella of Salt & Pepa

PERSPECTIVE

© 1996 Interscope Communications, Inc. / Perspective Records
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46 * R&R May 31,1996

URBAN PLAYLISTS

e colin e S e s i s
FIND COMPLETE PLAYLISTS FOR ALL URBAN REPORTERS ON R&R ONLINE
WGEC1/Chicago WUSL/Philadeiphia KKDAFM/Dallas
(312) 427-4800 (215) 483-8900 (214) 263-9911
Smith/Cologne Young/Cooper Cheatham
PUAYS ARTIST/TITLE PLAYS ARTIST/TITLE
w W 2w W Tw W W LW Tw
38 38 46 59 TOTALAissin' You 42 45 47 49 JODECIGet On Up 34 39 43 43 MONICA/WhyIaneYouSo 43 43 39 42 FUGEES/Killing Me Softly 55 60 60 §0 SWV/You're The One
53 57 55 56 MC LYTE F/XSCAPE/Keep On Keepin' On 44 47 42 45 FUGEES/illing Me Softly 13 21 34 38 LADAE/Party2 43 41 44 36 JOE/All The Things... 41 42 60 88 MORICA'Why | Love You So...
7 29 40 54 R KELLY/I Can't Sleep... 39 36 32 37 JOE/A! The Things... 2t 37 39 85 R. KELLY/ICIn‘tSIeep... 37 34 35 36 MARIAH CAREY/Always Be My Baby 27 54 54 56 MEN OF VIZIOWHouse Keeper
35 36 50 54 JODECI/GetOnUp 35 30 38 35 R.KELLY/Trade In My Life 25 27 33 33 MARIAH CAREY/Atways Be My Baby 8 27 34 35 MC LYTE F/XSCAPE/Keep On Keepin' On 23 20 45 55 TOTAL/Kissin' You
60 60 54 52 BONE THUGS-N-HARMONY/Tha Crossroads 26 36 37 35 ISLEY BROTHERS/Let's Lay Together 33 3t 35 33 TOTALAKissin' You 28 34 27 35 BRANDY/Sittin Up In My... 18 18 44 53 QUINDONA's You That's_..
38 50 50 S0 SwV/You're The One 33 34 37 35 HOUSTON & WINANS/Count On Me 36 37 34 32 CASE F/FOXXY BROWN/Touch Me Tease Me 17 21 32 32 SWv/You're The One - 45 55 53 CASE F/FOXXY BROWN/Touch Me Tease Me
12 25 34 45 MONICAWhy | Love You So... 35 38 40 35 O'ANGELO/Lady 39 43 34 31 FUGEES/Killing Me Softly 30 26 25 31 HOUSTON & WINANS/Count On Me - 19 48 52 TONI BRAXTON/You're Makin’ Me...
29 29 38 42 [IMMATUREMPlease Dont Go 10 13 25 32 R.KELLY/I Can't Slesp... 25 29 29 31 BONE THUGS-N-HARMONY/Tha Crossroads 26 18 25 30 MONIFAH/I Miss You (Come...) 13 35 47 51 LUKE/Scamed
38 19 27 40 KRIS KROSS/Live And Die For... - 23 31 31 (SLEY BROTHERS/Tears 33 33 31 29 JOE/AIl The Things... 3t 35 27 29 H-TOWN/A Thin Line... 49 52 52 51 HORACE BROWN/One For The Money
52 40 40 48 FUGEES/Killing Me Softly 17 25 41 29 FAITH EVANS/Ain't Nobody (Who..) - 2t 30 29 BAHAMADIAI Confess 26 26 25 26 BRIAN MCKNIGHT/Still In Love 50 46 39 46 BONE THUGS-N-HARMONY/Tha Crossroads
- 41 42 40 RUFFA/Don’t You Worry - 16 34 27 TONI BRAXTON/You're Makin’ Me... - 18 24 27 TONI BRAXTON/You're Makin® Me... 20 9 9 25 TONIBRAXTON/Let It Flow 43 42 46 46 JODECGet On Up
- 39 39 39 BAHAMADIA/I Confess 11 21 23 26  KENNY LATTIMORE/Never Too Busy 38 16 7 27 JODECI/Get On tp 20 18 26 25 IMMATURE/Please Don't Go 46 52 41 42 MCLYTE F/XSCAPE/Ksep On Keepin' On
40 39 40 39 FAITH EVANS/Ain't Nobody (Who..) 52 44 34 26 R KELLY/Down Low (Nobody...) 18 26 27 27 JODECINove U 4Life - 16 23 24 TONI BRAXTON/You're Makin' Me... 36 42 42 42 IMMATURE/Piease Don't Go
- 6 25 38 TONIBRAXTON/You're Makin’ Me... - 7 9 25 MONICAMhy ! Love You So... 23 26 28 25 D'ANGELO/Lady 11 20 23 21 MEN OF VIZION/House Keeper 18 17 42 41 QUAD CITY DJ'S/C’mon "N Ride ft..
35 50 46 38 GETO BOYS/The World Is... 31 29 28 24 TOTALAGissin' You 20 22 26 24 HOUSTON & WINANS/Count On Me 2t 21 19 21 GROOVE THEORY/Teil Me 22 50 45 41 R.KELLY/ Can't Sleep...
- - 38 36 KEITH SWEAT/Twisted 34 29 25 24 JESSE POWELL/AIl | Need - - - 24 112/0nly You - - 5 21 CASE F/FOXXY BROWN/Touch Me Tease Me - - 5 38 UGK/OneDay
38 33 35 35 CASE F/FOXXY BROWN/Touch Me Tease Me 33 33 29 23 MEN OF VIZION/House Keeper 30 23 23 23 R.KELLY/Down Low (Nobody...) 17 15 14 20 ART N' SOUL/Ever Since You... - 20 15 37 2PAC/How Oo You Want It?
- 25 35 34 MISTA/Blackberry Molasses - - 5 22 KEITH SWEAT/Twisted 31 25 25 22 JUNIOR M.AFLA/Gettin' Money 11 13 16 20 BONE THUGS-N-HARMONY/Tha Crossroads 22 20 35 35 FAITH EVANS/AIn‘t Nobody (Who..)
30 29 33 29 MEN DF VIZION/House Keeper 15 15 23 22 BONE THUGS-N-HARMONY/Tha Crossroads 21 22 22 20 BRANDY/Sittin’ Up In My... 12 17 22 18 MONICA/Before You Walk... 50 57 41 34 ART N' SOUL/Ever Since You...
30 27 29 29 DONELL JONES/In The Hood 24 34 24 22 YVETTE MICHELLE/Every Day And... 30 23 20 19 FAITH EVANS/Soon As | Get Home 17 16 16 18 MONIFAK/You 10 16 34 38 FUGEES/Killing Me Softty
- 6 21 29 MICHAEL JACKSON/They Don't Care... 20 22 23 21 FAITH EVANS/Kissing You 15 16 15 19 LOST BOYZ/Renee 24 20 21 18 NOTORIOUS B.1.G./Gne More Chance 30 42 32 29 R.KELLY/Down Low (Nobody...)
30 17 18 22 QUINDOW/It'S You Thats... 29 22 12 21 H-TOWN/A Thin Line... - - - 18 MEN OF VIZION/House Keeper t1 17 15 15 R.KELLY/Baby, Baby, Baby... 40 25 16 26 2PAC F/SNOOP../2 Of Amenca's...
- - 19 13 TEVIN CAMPBELL/Back To The World 19 11 16 20 ERIC BENET/Let's Stay Together 23 25 17 18 MONICA/Before You Walk .. - - 13 15 MONTELL JOROANA Like 5 12 16 28 MACK 10/Hoo-Bangin’
- - - 19 2PAC/How Do You Want It? 24 23 22 20 RANDY CRAWFQRD/Cajun Moon 13 10 16 17 JAY Z W/FOXY BROWN/AIn't No Nigga 39 34 22 15 D'ANGELOMady 27 25 14 17 JOE/AIl The Things...
7 13 14 16 112/0nly You -9 16 20 CASE F/FOXXY BROWN/Touch Me Tease Me 23 30 20 16 XSCAPE/MWho Can | Run To 31 31 15 15 CHANTAY SAVAGE/ Will Survive 31 45 40 15 MONA LISALOST BOYZ/Can't Be Wasting...
12 30 18 13 LADAE/Party 2 Nite 42 37 36 28 Swv/You're The One 30 17 9 15 MC LYTE F/XSCAPE/Koep On Keepin' On 12 12 12 15 MARY J. BLIGENot Gon Cry - 17 21 12 RUFFA/Don't You Worry
- - - 13 BUSTARHYMES/I's A Party 34 34 31 20 MARIAH CAREY/Always Be My Baby - - - 15 MDNTELL JORDANA Like 19 18 14 14 GERALD/EDDIE LEVERT/Get Your Thing Oft 17 15 t1 11 CHANTAY SAVAGE/! Will Survive
7 12 14 12 MONIFAH/You - - 7 19 TEVIN CAMPBELL/Back To The World 117 10 15 DJKOOL/Let Me Clear My... 15 12 14 14 GERALD/EDDIE LEVERT/Already Missing You 46 45 18 11 H-TOWN/A Thin Line...
- - 5 12 TOOSHORT/Gettin’ It 7 17 17 18 BRIAN MCKNIGHT/Still In Love 27 27 19 14 MARY J. BLIGE/Not Gon' Cry -5 19 13 QUINCY JONES/Slow Jams 21 18 26 10 AALIYAH/Are You Ready
5 5 6 18 HEATHER B/ Headz Only Knew - 12 27 18 ISLEY BROTHERS/Hokding Back... 20 17 14 14 TOTAL/No One Else 16 32 14 13 2PAC F/OR. DRE/California Love 27 42 22 10 HOUSTON & WINANS/Count On Me
WEDR-FM
WKYS/Washington @M WEDR/Miami KMJM/SL. Louis
(202) 686-3300 (305) 623-7711 (314) 692-5108
HegwoodFox Wiant o . Lowindals | | Thomas
PLAYS ARTIST/TITLE rLAYS ARTIST/TITLE
W 2w W Tw W 7w LW TW w
37 46 43 47 BONE THUGS-N-HARMONY/Tha Crossroads 30 32 32 32 JODECIGet On Up 56 56 58 52 BONE THUGS-N-HARMONY/Tha Crossroads 34 35 37 37 MONICAWhy | Love You So... 22 24 27 31 MONIFAH/You
51 49 45 46 JOE/A The Things... 23 25 24 31 FUGEES/Killing Me Softty 53 53 57 52 JAY Z W/FOXY BROWN/Ain't No Nigga 37 37 38 37 SWv/You're The One 28 33 31 31 MONICAWhy | Love You So...
45 45 45 45 FUGEES/Ready Or Not 7 7 21 28 HORACE BROWN/One For The Money 40 40 49 §1 QUAD CITY DJ'S/C'mon ‘N Ride It... 37 37 38 37 MARIAH CAREY/Aiways Be My Baby 25 23 25 30 CASE F/FOXXY BROWN/Touch Me Tease Me
28 26 35 45 SWV/You'rs The One 29 31 32 27 Swv/You're The Qne 52 52 56 58 FUGEES/Ready Or Not 36 38 38 37 H-TOWNA Thin Line... 19 21 24 29 JODECUGet On Up
38 46 50 44 MOMICA/Why | Love You So... 6 7 17 25 PUFF JOHNSONForever Mare 58 58 58 49 JUNIOR M.AF.LA/Gettin' Money 37 37 37 37 HORACE BROWN/One For The Money 23 30 28 29 R KELLY/I Can'tSieep...
31 38 51 44 JUNIOR M.AELA/Gettin' Money 7 7 17 25 MONICAWNY | Love You So... 50 50 56 45 LOSTBOYZRenee - 29 31 36 (DEAL/Inner City Blues - - 2t 20 DEBORAH COX/Where Do We 6o...
46 45 50 43 D'ANGELO/Lady 5 6 6 25 MONIFAH/You 38 50 54 44 SWV/You're The One 36 30 30 36 CASE F/FOXXY BROWN/Touch Me Tease Me 27 25 24 28 BONE THUGS-N-HARMONY/Tha Crosstoads
34 24 26 36 FUGEESAGHing Me Softly 25 27 27 24 MICHAEL JACKSON/They Don't Care... 37 37 37 42 GHOST TOWN DJ'S/My Boo 37 38 37 36 JODECUGetOn Up 24 28 25 28 FAITH EVANS/AIn't Nobody (Who..)
14 20 31 33 TOTAL/Kissin' You 8 17 24 23 KINO WATSON/Bring It On 36 36 39 40 OUTKAST/Etevators 37 37 36 36 QUINCY JONES/Slow Jams 33 28 27 27 SWV/You'rs The One
37 41 34 33 LOSTBOYZRenee 7 17 24 23 FAITH EVANS/AIn't Nobody (Who..) 55 56 54 3% 2PACA Aln't Mad At Ya - 17 32 36 BONE THUGS-N-HARMONY/Tha Crossroads 24 27 22 26 WNC LYTE F/XSCAPE/Kesp On Keepin' On
44 46 36 30 NONCHALANT/S O°Clock 20 23 23 23 TOTAL/Kissin' You 56 56 46 36 LUKE/Scarred 38 37 37 35 R.KELLY/ICan'tSieep... 23 28 32 25 TOTALissin' You
10 18 24 30  MICHAEL JACKSON/They Don't Care... 22 25 23 23 ISLEY BROTHERS/Let's Lay Together 14 22 41 34 T0OO SHORT/Gettin' h - - 5 35 MONALISA/You Said 22 26 25 24 HORACE BROWN/One For The Money
9 18 25 28 CASE F/FOXXY BROWN/Touch Me Tease Me 2t 25 22 22 QUINCY JONES/Siow Jams 34 34 42 33 MC LYTE F/XSCAPE/Keep On Keepin' On - - 14 35 KEITH SWEAT/Twisted - 22 23 23 TONI BRAXTON/You're Makin' Me...
5 9 17 27 MC LYTE F/XSCAPE/Kesp On Keepin' On 7 7 18 22 MEN OF VIZIONHouse Keeper 15 25 38 32 MONICAWhy | Love You So... - 31 35 32 112/0nly You - 8 12 22 MONALISA/You Said
23 30 26 26 H-TOWN/AThin Line... 17 26 26 22 SOUNDS OF BLACKNESS/Children Of... 41 41 41 32 BUSTA RHYMES/Woo-haht! Got You_.. 33 31 29 31 MICHAEL JACKSON/They Don't Care... 25 27 21 21 FUGEES/Ready Or Not
6 13 2t 25 R KELLY/I Can'Sleep... 5 7 6 21 R KELLY/) Can'tSleep... 22 22 36 81 CASE FFOXXY BROWN/Touch Me Tease Me 32 31 30 31 XSCAPE/Can't Hang 7 15 18 20 JAY 7 W/FOXY BROWN/AIn't No Nigga
24 24 25 25 CHANTAY SAVAGE/! Will Survive 10 10 9 28 GETO BOYS/The World Is... 34 34 36 27 FUGEES/Killing Me Softly 32 30 30 31 KINO WATSON/Bring # Dn 27 17 16 20 CHANTAY SAVAGE/ Will Survive
- 9 23 25 TONIBRAXTON/You'rs Makin' Me... 6 6 14 20 KIRK FRANKLINMelodies From Heaven 36 36 40 27 GOODIE MOB/Soul Food 33 31 30 31 TROUTMAN & MURDOCK/Chocolate City - - 16 1% MONTELL JORDANA Like
13 18 18 25 112/0nly You 21 - 17 19 BRANDY/Sittin' Up In My... - - 29 26 2PAC/Mow Do You Want i? - 32 31 30 TONIBRAXTON/You're Makin Me... 20 t7 16 19 PUFF JOHNSON/Forever More
39 38 33 24 HOUSTON & WINANS/Count On Me 8 14 19 18 BONE THUGS-N-HARMONY/Tha Crossroads - - 17 24 KRIS KROSS/Live And Die For... 24 26 30 30 SOCIETY OF SOUL/EM.BRACE... - 18 21 18 QUINCY JONES/Slow Jams
20 25 30 22 JAY Z WIFOXY BROWN/AInt No Nigga 20 17 23 17 JESSE POWELL/AI | Need 31 31 34 24 D'ANGELOMLady - 2t 24 30 TOTALKissin' You 18 22 20 18 QUINDON/It's You That's...
- - 25 19 MONTELL JORDANA Like 7 7 6 16 JSONIN Never Stop... 44 44 29 23 JOE/All The Things... 24 29 29 30 OTIS & SHUGG/oumey 8 22 17 18 OONELL JONES/In The Hood
18 23 24 18 JODECUGet On Up 6 7 6 16 KENNY LATTIMORE/Never Too Busy - - - 22 UGK/OneDay 30 30 30 29 SHAGGY/Why You Treat Me... 24 26 20 18 MICHAEL JACKSON/They Don't Care...
25 27 21 15 ART N’ SOUL/Ever Since You... 8 10 9 14 QUEEN LATIFAH/Elements I'm Among 27 27 22 21 LOST BOYZ/Joeps, Beems... 29 27 26 28 MEN OF VIZION/MHouse Keeper 19 23 20 17 LADAE/Party 2 Nite
- - 5 14 BUSTA RHYMES/Its A Party 23 23 22 13 SILK/Don't Rush - - - 2@ BUSTA RHYMES/It's A Party 27 28 26 27 HOUSTON & WINANS/Count On Me 19 16 15 17 1l D EXTREME/If | Knew Then...
1t 10 11 14 BRANDY/Sittin’ Up In My... 26 26 25 13 IMMATURE/Please Don't Go 28 28 36 17 KILO/Masly Dancer 5 5 5 26 IMMATURE/Please Oon't Go 16 16 17 17 MARIAH CAREY/Always Be My Baby
- - 8 13 MONALISA/You Said - - 5 12 TONIBRAXTON/You're Makin' Me... 19 19 18 17 METHOD MAN/Tll Be There For... - 22 24 26 SOLO/Me's Not Good Enough - - 9 16 KEITH SWEAT/Twisted
13 10 - 13 MONICA/Before You Walk... - - - 12 MONTELL JORDANA Like 25 25 17 15 HEATHER B/f Headz Only Knew - 21 23 24 MONIFAH/You 17 14 10 16 JOE/AN The Things...
13 10 11 13 XSCAPE/Do You Want To - - 5 12 TEVIN CAMPBELL/Back To The World - - 19 15 D-ROCKBounce Shorty - 2t 23 24 MONTELL JORDAN/ Like 12 1t 10 15 JUNIOR M.A.FIA/Gettin' Maney
- - 11 12 TEVIN CAMPBELL/Back To The World 10 9 9 10 WC & THE MAAD CIRCLE/The One 38 38 23 15 LL. COOLJ/Moin’ It 37 3t 23 24 QUINOON/It'S You That's... - - 9 15 TEVIN CAMPBELL/Back To The World

WAMO/Pitisburgh WZAK/Cleveland WIZF/Cincinnati HOT 105 JAMZ/ | | xpasmansas city WKKV/Milwaukes
(412) 471-2181 (216) 621-3300 (513) 351-5900 wore costinuous miee (B16) 763-2040 (414) 321-1007
—HOT Atlans/Keltey RusivStephens Bailey/Rankin Weaver/Fears BellHart
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2w LW W 2W LW Tw W 2w LW TW
21 23 36 42 FAITH EVANS/Aln't Nobody (Who..) 37 37 55 55 MONICA/Why | Love You So... 21 21 46 48 MONICA/Why | Love You So... 25 25 25 25 FUGEES/Killing Me Softly 46 48 50 S6 FUGEES/Killing Me Softly
35 38 40 42 SWV/You're The One 55 60 50 50 SWV/You're The One 44 45 46 47 FUGEES/Killing Me Softly 20 25 25 25 SWV/You're The One 46 46 50 50 JODEC!/Get On Up
37 40 37 48 FUGEES/Killing Me Softly 45 50 50 58 FUGEES/Killing Me Softly 52 44 45 46 MARIAH CAREY/Always Be My Baby 18 24 24 24 JOOECI/Get On Up 50 47 48 48 JOE/A!l The Things...
12 24 37 37 TOTAL/Xissin' You 45 50 49 50 BONE THUGS-N-HARMONY/Tha Crossroads 20 18 45 41 JODECVGel On Up 18 24 24 24 MEN OF VIZION/House Keeper 34 34 45 48 MARIAH CAREY/Always Be My Baby
29 35 38 36 MONICA/Why | Love You So... 43 43 45 49 BUSTA RHYMES/Woo-hah!! Got You... 34 30 44 40 SWV/You're The One 24 24 24 24 HORACE BROWN/One For The Money 45 45 49 45 SWV/You're The One
36 35 37 36 HORACE BROWN/One For The Money 39 39 42 44 HORACE BROWN/One For The Money $3 47 27 32 H-TOWN/A Thin Line... 20 20 24 24 [SLEY BROTHERS/Let's Lay Together 47 47 48 45 D'ANGELO/Lady
23 25 32 33 JODECI/Get On Up 38 38 42 44 FAITH EVANS/AIn't Nobody (Who. ) 52 45 23 32 CHANTAY SAVAGE/I Will Survive 14 18 24 24 TOTALXissin' You 20 23 46 4S5 MONICA/Why | Love You So...
17 25 26 30 MEN OF VIZION/House Keeper 37 37 41 43 KINO WATSON/Bring It On 20 20 25 32 MEN OF VIZION/MHouse Keeper 14 20 24 24 MONICA/Why | Love You So... 49 39 40 39 HOUSTON & WINANS/Count On Me
28 25 23 27 MONA LISALOST BOYZ/Can't Be Wasting... 35 35 41 43  MEN OF VIZION/House Keeper 20 20 24 31 TOTALKissin’ You 8 10 15 24 R.KELLY/I Can't Sleep... 37 36 33 35 IMMATURE/Please Don't Go
12 13 24 26 MICHAEL JACKSON/They Don't Care... 33 33 40 40 KENNY LATTIMORE/Never Too Busy 52 46 24 31 HOUSTON & WINANS/Count On Me 15 15 15 20 FAITH EVANS/Ain't Nobody (Who..) 48 37 37 35 H-TOWN/A Thin Line..
37 36 31 24 MARIAH CAREY/Always Be My Baby 32 32 39 39 JACKAL THE BEAR/For Real 22 21 24 30 |IMMATURE/Piease Don't Go 25 25 25 18 HOUSTON & WINANS/Count On Me 34 36 32 33 CHANTAY SAVAGE/I Will Survive
15 14 19 22 CASE F/FOXXY BROWN/Touch Me Tease Mg 31 31 39 39 GETOBOYS/The World Is... o - - 24 MONIFAH/You 18 18 18 18 QUINCY JONES/Siow Jams 36 34 40 32 MEN OF VIZION/House Keeper
24 24 21 21 OTIS & SHUGG/Journey 31 3t 37 39 FUNKY AZTEC F/2PAC/Slippin’ Into... 32 34 31 22 BONE THUGS-N-HARMONY/Tha Crossroads 10 10 15 18 MONIFAH/You 15 29 34 31 TOTALKissin' You
18 19 23 21 KINO WATSON/Bring It On 30 30 37 38 JODECI/Get On Up 21 21 44 22 HORACE BROWN/One For The Money - 5 14 18 TONI BRAXTON/You're Makin' Me... 30 22 26 30 ISLEY BROTHERS/Let's Lay Together
12 11 5 20 R.KELLY/I Can't Sleep.. 30 30 35 33 PUFF JOHNSON/Forever More e - - 20 AALIYAH/Are You Ready 15 15 15 t5 KING WATSOM/Bring It On 5 20 20 18 MONIFAH/You
22 20 19 20 LIONEL RICHIE/Don't Wanna Lose You 30 30 35 37 QUINDON/It's You That's.. 20 2% 22 19 FAITHEVANS/Ain't Nobody (Who..) 10 10 15 15 JOROAN HILL/For The Love Of You 24 25 28 17 HORACE BROWN/One For The Money
28 20 21 20 H-TOWN/A Thin Line.. 30 30 35 37 R.KELLY/I Can't Sleep... 20 14 23 19 R.KELLYA Can't Sieep... 6 8 10 14 MICHAEL JACKSON/They Oon't Care... - - 15 16 TONI BRAXTON/You're Makin' Me...
22 20 20 17 QUINCY JONES/Slow Jams 30 30 34 35 GERALO/EOOIE LEVERT/Get Your Thing Off 14 14 14 16 MC LYTE F/XSCAPE/Keep On Keepin' On 8 8 8 14 CASEF/FOXXY BROWN/Touch Me Tease Me 16 16 14 14 BONE THUGS-N-HARMONY/Tha Crossroads
- 10 14 17 LADAE/Party 2 Nite 29 29 34 35 SOLOMe's Not Good Enough 30 30 30 13 OUINCY JONES/Slow Jams - 5 8 14 MONA LISA/You Said § 12 16 13 R.KELLY/I Can't Sleep...
23 19 18 17 ISLEY BROTHERS/Let's Lay Together 29 29 33 34 MICHAEL JACKSON/They Don't Care... 20 20 20 13 ART N’ SOUL/Ever Since You... - - 5 14 TEVIN CAMPBELL/Back To The World 15 15 13 13 MC LYTE F/XSCAPE/Keep On Keepin' On
12 13 13 17  MONIFAH/You 29 29 32 34 CASE F/FOXXY BROWN/Touch Me Tease Me 13 13 15 10 MICHAEL JACKSON/They Don't Care... - 8 10 14 112/0nly You 17 17 18 13 FAITH EVANS/Ain't Nobody (Who..)
15 19 20 15 KENNY LATTIMORE/Never Too Busy 28 28 33 33 HEATHER B/If Headz Only Knew B = - 10 2PAC/How Do You Want it? 26 26 20 10 H-TOWN/A Thin Lire... 26 27 15 12 QUINCY JONES/Slow Jams
- 5 5 t4 TONIBRAXTON/You're Makin' Me... 25 25 31 33 BONEY JAMES/Seduction 17 17 13 10 SOLO/Me's Not Good Enough 25 25 20 10 ART N' SOUL/Ever Since You... 7 7 11 11 DONELL JONES/In The Hood
= - 7 13 MONTELL JORDAN/ Like - 10 24 32 TONIBRAXTON/You're Makin' Me... - = - 5 QUINDON/It's You That's... 10 10 10 10 MC LYTE F/XSCAPE/Keep On Keepin' On 6 6 8 10 MICHAEL JACKSON/They Don't Care...
§ 10 13 13 1120nly You 25 25 31 30 GEORGE CLINTON/f Anybody Gets... - - - 5 GEORGE CLINTON/if Anybody Gets... 10 10 10 10 IMMATURE/Please Don't Go 22 8 10 10 ART N' SOUL/Ever Since You...
- 5 9 11 GEORGE MICHAELFastiove 25 25 30 28 TOTALKissin' You - - - & LADAE/Party 2 Nite 10 10 10 10 SOLOMe's Not Goed Enough - - - 8 TEVIN CAMPBELL/Back To The World
5 9 14 10 DONELL JONES/In The Hood 24 24 30 28 LADAE/Party 2 Nite - - = § 112/0nly You 10 10 10 10 DONELL JDNES/In The Hood - 5 7 8 1120nly You
1 11 11 9 JORDAN HiLL/For The Love Of You 24 24 29 28 BARRIO BOYZZ/ Wish 10 10 8 S XSCAPE/Can't Hang 8 8 10 10 QUINDONAt'S You That's... D - = T KEITH SWEAT/Twisted
6 12 7 9 SOLOMe's Not Good Enough 23 23 29 27 MAD LION/Double Trouble - - 12 S CASEF/FOXXY BROWK/Touch Me Tease Me 8 8 10 10 GERALD/EDDIE LEVERT/Get Your Thing Off - - 6 7 MONALISA/You Said
- 5 5 7 BAHAMADIA/| Confess 10 20 28 268 MONIFAH/You o - - 5 COOLIO/AIl The Way Live 5 5 10 10 GETD BOYS/The World Is... o 5 6 LADAE/Party 2 Nite
™ £
\NN& WNOV/Milwaukes WCKX/Columbus, WOWI/Norfolk ?6 , KSJL/San Antonio WTLC/Indianapolis
3 (414) 449-9668 (614) 464-0020 (804) 465-0009 . . (210) 271-9600 (317) 923-1456
amodo Rotunson e Kelty Dave/Mauzone Adult Satisfaction! Andrews/Ollervidez Buchanon/Buchanon
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W LW TW W 2W LW TwW W W LW TwW W 2w LW Tw W 2w LW Tw
20 20 20 20 JODECGet On Up o - 19 85 KEITH SWEAT/Twisted 18 19 29 28 TOTAL/Kissin' You 8 17 21 23 MEN OF VIZION/House Keeper 33 35 41 41 MONICA/Why | Love You So...
20 20 20 20 BONE THUGS-N-HARMONY/Tha Crossroads 31 33 34 34 SWv/You're The One 18 20 26 28 HORACE BROWN/Dne For The Money 19 22 21 22 MONICAWhy | Love You So... 24 22 31 39 JOOECI/Get On Up
8 10 18 20 JUNIOR M.AF.I.A/Gettin' Money 34 32 31 33 R.KELLY/I Can't Slesp... 30 27 31 28 FAITH EVANS/Ain't Nobody {(Who..) 19 19 19 21 R KELLYA Can't Sleep... 33 33 39 39 HORACE BROWN/One For The Money
17 19 20 20 MONICA/Why | Love You Sa... - - 16 33 TEVIN CAMPBELL/Back To The World 26 25 27 26 SWV/You're The One - - 22 21 FUGEES/Xilling Me Softly 31 32 34 37 FUGEES/Xilling Me Softty
12 14 15 20 MICHAEL JACKSON/They Oon'i Care... 30 30 32 32 H-TOWN/A Thin Line... - - 26 25 ANN NESBY/'ll DO Anything... 19 21 20 20 FAITH EVANS/AIn't Nobody (Who..) 29 34 34 36 FAITH EVANS/Ain't Nobody (Who..)
17 20 15 19 MEN OF VIZIONHouse Keeper 32 30 32 31 FUGEES/illing Me Softty 25 25 25 25 CASE F/FOXXY BROWN/Touch Me Tease Me 20 20 20 20 HORACE BROWN/One For The Money 39 36 37 36 SWV/You're The One
20 20 19 19 SWV/You're The One 34 36 35 31 MONICA/Why | Love You Sa... 29 27 27 25 L.L COOL J/Boin’ It 19 20 18 20 QUINCY JDNES/Slow Jams 2% 32 39 35 MEN OF VIZIONHouse Keeper
12 14 16 18 CASE F/FOXXY BROWN/Touch Me Tease Me 22 34 29 30 MEN OF VIZIONMouse Keeper 18 19 27 25 JODECI/Get On Up 18 18 17 19 JODECI/Get On Up 25 25 30 34 TOTAL/KissIn' You
8 10 11 17 GEORGE CLINTON/tf Anybody Gets... 24 30 34 28 JOE/All The Things... 5 7 25 25 BONETHUGS-N-HARMONY/Tha Crossroads 6 9 17 19 CASE F/FOXXY BROWN/Touch Me Tease Me 8 22 24 33 R.KELLY/ICan't Sleep...
- 8 10 17 R KELLY/I Can't Sleep... 20 21 18 22 SOLOMe's Not Good Enough - - - 23 BUSTA RHYMES/It's A Party 18 14 13 19 MICHAEL JACKSON/They Dont Care... 21 22 23 30 |MMATURE/Please Don't Go
- 5 10 16 LADAE/Party 2 Nite 19 16 16 20 JACKAL THE BEAR/For Real - 5 23 23 TONI BRAXTON/You're Makin' Me... 8 16 16 18 BARRIO BOYZZ/ Wish 20 22 22 28 BONE THUGS-N-HARMONY/Tha Crossroads
- - 5 18 TEVIN CAMPBELL/Back To The World 22 22 22 20 JODECWGet On Up 24 23 18 23 DONELL JONES/In The Hood 8 15 14 18 [MMATURE/Please Don’t Go 14 21 24 28 MICHAEL JACKSON/They Don't Cars...
15 16 19 t6 KENNY LATTIMORE/Never Too Busy 15 23 18 18 KINO WATSON/Bring It On - - 24 23 KEITH SWEAT/Twisted 18 15 17 18 ISLEY BROTHERS/Let's Lay Together 14 12 19 28 CASE F/FOXXY BROWN/Touch Me Tease Me
- - 10 15 ANN NESBY/'ll Do Anything... 21 20 21 19 HORACE BROWN/One For The Money 17 20 19 23 R KELLY/I Can't Sleep... = - 11 17 TOKI BRAXTON/You're Makin' Me... 36 31 32 27 MARIAH CAREY/A_MIys Be My Baby
D - 5 15 TON! BRAXTON/You're Makin' Me... 9 10 17 19 IMMATURE/Please Don't Go 17 17 28 22 KRIS KROSS/Live And Die For... S - 9 18 KEITH SWEAT/Twisted 15 13 17 26 KINO WATSON/Bring It On
16 17 20 14 FUGEES/KiHling Me Softly 21 20 20 18 BONE THUGS-N-HARMONY/Tha Crossroads 12 17 21 22 MEN OF VIZION/House Keeper 17 18 16 18 TOTALXissin' You 39 39 26 25 H-TOWN/A Thin Line__.
20 20 20 14 QUINDOKAY'S You That's... - 11 13 18 TON! BRAXTON/You're Makin' M... 6 - 24 22 MONTELL JORDAN/! Like 17 17 12 18 GERALD/EDDIE LEVERT/Get Your Thing Off 14 12 16 25 KENNY LATTIMORE/Never Too Busy
- - 5 14 SOMETHIN' FOR../With You 12 20 18 1B  KENNY LATTIMORE/Never Too Busy 26 29 28 22 MCLYTE F/XSCAPE/Keep On Keepin' On - - - 15 TEVIN CAMPBELL/Back To The World 34 36 38 25 OQUINCY JONES/Slow Jams .
- - 8 13 KEITH SWEAT/Twisted 20 21 16 t8 TOTAL/Kissin' You 23 24 20 21 GEORGE MICHAELFastiove - - - 14 MONTELL JORDANA Like 33 32 - 25 CHANTAY SAVAGE/I Will Survive
- - - 13 MONTELL JORDAN/ Like 14 18 20 18  MICHAEL JACKSON/They Don't Care... 26 25 27 20 LOSTBOYZ/Renee 10 12 12 12 BONE THUGS-N-HARMONY/Tha Crossroads 28 31 41 24 [SLEY BROTHERS/Let's Lay Together )
< 5 8 12 112/0nly You 14 14 20 18 GEORGE CLINTON/If Anybody Gets... 17 20 17 20 {MMATURE/Please Don't Go - - - 12 MASTER P/Mister lce Cream Man 20 18 20 24 PATRA W/AARON HALL/Scent Of Attraction
14 15 16 12 SOLO/Me's Not Good Enough 5 14 19 18 MONIFAH/You 18 17 21 20 JUNIOR M.AFLA./Gettin’ Money 7 9 7 8 KENNY LATTIMORE/Never Too Busy 18 23 26 23 XSCAPE/Can't Hang
10 12 13 12 GERALD/EDDIE LEVERT/Get Your Thing Off 23 22 20 t8 TERRY ELLIS/What Did | Do To... 16 24 18 19 112/0nly You - - 5 8 MAXWELLTIl The Cops Come... 13 14 18 23 PUFF JOHNSON/Forever More
16 10 13 12 IMMATURE/Please Don't Go 21 21 18 17 PUFF JOHNSON/Forever More o - 10 19 TEVIN CAMPSELL/Back To The World 8 9 9 8 OUEEN LATIFAHIEIemegns I'm Among 14 14 20 23 QUINDONAtS You Thats...
10 12 14 12 JSONTI Never Stop... t4 14 11 17 JORDAN HILL/For The Love Of You 25 20 18 19 |[SLEY BROTHERS/Let's Lay Together 8 9 9 8 JUNIOR M.AFLA/Gettin' Money 25 20 20 23 JESSE POWELI__/AII | Need
- 5 8 12 COOLIO/ANl The Way Live 25 24 27 17 R.KELLY/Down Low (Nobody...) 17 19 t6 18 MONICA/Why { Love You So... - - B 8 HEATHER B/If Headz Only Knew 19 21 19 23 BRANDY/Sittin’ Up In My...
- - - 18 2PAC/How Do You Want It? 10 11 12 16  J'SON/'I Never Stop... 19 18 19 18 SKINDEEP/No More Games S - - 8 2PAC/How Do You Want it? 40 37 33 21 HOUSTON & WINANS/Count On Me
- 5 18  ASANTE/All About You 6 8 10 14 QUINDON/It's You That's... 23 24 18 18 AALIYAH/Are You Ready 5 5 5 6 SOLOMe's Not Geod Enough 34 29 16 21 LIONEL RICHIE/Don't Wanna Lose You
- 5 8 10 IDEAL/Inner City Blues - - 14 14 MONTELL JORDAN/ Like 18 17 17 17 DJ KOOLA et Me Clear My... S5 6 6 6 |i0EXTREMEAS| Knew Then. 13 13 16 21 DONELL JONES/In The Hood
- - 5 t0 MONA LISA/You Said - 5 14 13  112/0nly You 12 14 12 18 MICHAEL JACKSON/They Don't Care... 5§ 5 5 6 DONELL JONES/In The Hood 24 19 20 21 DEBORAH COX/Who Do U Love
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MARKET #38
A - 5 g 4
M WPEG/Charlotte WQUE/New Orleans !,e_; WVAZ/Chicago I@OL 989 | |«sousan francisco ms WDASPhiladelphia
‘ mc (704) 333-0131 (504) 827-6000 (312) 360-9000 cLassic souUL {415) 989-5765 105,22 M 1450 AM (215) 873-2000
Carson/Quick Stevens Mynick'Muhammad Alen T Tamburin/Davis
PLAYS ARTISTMITLE PLAYS ARTISTMITLE PLAYS ARTISTMITLE PLAYS ARTISTAITLE PLAYS ARTISTITLE
W 2w LW W W W TW W IW W TW IW W W TW IW 2w LW
33 38 4545 MONICA/Why | Love You So 50 50 48 50 SWV/You're The One 17 20 30 35 JODECVGet On Up 20 18 24 31 JESSE POWELL/You 27 26 25 27 JOE/All The Things.
39 44 45 45 FUGEES/Killing Me Sottly - - 50 49 FUGEES/Kiling Me Softly - - 25 QUINCY JONES/Heaven's Girl 18 27 32 30 PUFF JOHNSON/Forever More 15 13 13 21 DANGELO/Lady
40 38 3939 JDE/AN The Things... 28 31 41 47 XSCAPE/Can't Hang 32 24 12 23 ASANTE/Look What You've - 20 29 30 TONIBRAXTON/You're Makin' Me 29 17 16 18 HOUSTON & WINANS/Count On Me
22 28 3839 MEN OF VIZION/House Keeper 46 47 49 46 IMMATURE/Please Don't Go 38 38 41 21 JOE/AI The Things 31 31 33 28 QUINCY JONES/Slow Jams 19 17 19 16 CHANTAY SAVAGE/ Will Susve
40 33 3336 MC LYTE F/XSCAPE/Keep On Keepin' On - - 31 45 TEVIN CAMPBELL/Back To The World 36 16 30 19 1SLEY BROTHERS/Let's Lay Togelher 17 17 21 27 ISLEY BROTHERS/Lel's Lay Together 10 10 15 15 MONICAWhy | Love You So.
29 29 3233 JODECIGet Dn Up 38 40 40 38 JDDECKGel On Up 17 17 21 19 FUGEES/Killing Me Softly 19 18 28 24 TONY RICH PROJECT/Like A Woman 12 15 15 15 LIONEL RICHIE/Don't Wanna Lose You
16 23 27 32 BONE THUGS-N-HARMONY/Tha Crossroads 23 26 34 35 MICHAEL JACKSON/They Don't Care - - 17 RANDY CRAWFORD/Cajun Moon 19 18 21 20 ART N SOUL/Ever Since You. 8 8 12 12 KENNY LATTIMORE/Never Teo Busy
20 25 2631 A KELLY/I Can't Sieep. - - 34 35 MONTELL JORDAN/I Like 33 28 41 17 QUINCY JONES/Slow Jams 1919 22 20 TOTAUKissin' You 11 11 10 12 MAXWELL/T The Cops Come.
11 36 20 30 FAITH EVANS/Ain't Nobooy (Who ) 36 41 33 34 MONICAWhy | Love You So.. 36 24 17 16 ART N'SOUL/Ever Since You . 32 30 25 19 R KELLY/Down Low {Nabody ) 5 5 6 12 R KELLY/I Can't Sleep
25 26 26 3D ISLEY BROTHERS/Let's Lay Togelhes 32 32 34 33 SHAGGY/Why You Treat Me 39 35 40 15 LIDNEL RICHIE/Don't Wanna Lose You - - 13 19 TEVIN CAMPBELL/Back To The World 10 10 10 1D PHYLLIS HYMAN/'m Truly Youts
31 31 2828 KINO WATSON/Bring It On 20 25 37 32 HDRACE BROWN/One For The Money - - & 14 TEVIN CAMPBELL/Back To The Worlo 19 18 21 19 KIND WATSON/Bring It On 10 10 10 10 RANOY CRAWFORD/Calun Moon
21 26 2628 TOTALKissm' You - - 32 31 KEITH SWEAT/Twisted 13 14 12 TONIBRAXTON/You're Makin' Me 10 17 19 19 SWV/You're The One 8 8 B 10 MENOF VIZION/House Keeprr
43 43 44 26 SWV/You're The Dne - 19 32 31 TONI BRAXTON/You'te Makin' Me. 17 13 - 12 SDLDMWhere Do U Want 17 17 19 16 SOLO/Me’s Not Good Enough 15 15 10 10 SWV/You're The One
41 28 26 26 HOUSTON & WINANS/Count On Me 32 40 30 29 R.KELLY/ICan't Sleep... 7 3 13 10 RANDY CRAWFORD/Give Me The Night 18 18 19 16 FUGEES/Killing Me Softly 10 10 15 10 ISLEY BRDTHERS/Let's Lay Together
28 23 24 26 IMMATURE/Please Don't Go 43 35 24 26 KENNY LATTIMORE/Never Too Busy 13 - 10 10 GERALD/EDDIE LEVERT/Already Missing You 17 18 22 13 R KELLY/I Can't Sieep 10 7 7 1 GERALD/EDDIE LEVERT/Get Your Thing DN
27 21 2326 ART N SOUL/Ever Since You... 21 22 24 26 PATRA W/AARDN HALL/Scenl Of Attraction 16 - - 10 MARIAH CAREY/Always Be My Baby 14 14 15 13 MEN OF VIZION/House Keeper 7 7 7 1 I1DEXTREME/ I Knew Then
19 19 2325 11D EXTREME/IT | Knew Then - - 23 25 2PAC/How Do You Want It? - 10 9 8 KENNY LATTIMORE/Never Too Busy 1111 11 11 D'ANGELD/Lacy 6 5 6 B SOLO/He's Nol Good Enough
- 5 B24 31/Tease Me 19 21 24 23 FAITHEVANS/AIn't Nobody (Who..) 6 8 5 7 MENOFVIZION/House Keepes - - - 1D KENNY LATTIMORE/Never Too Busy 5 5 6 6 JORDAN HILL/For The Love Cf You
19 23 2524 CASE F/FOXXY BROWN/Touch Me Tease Me 19 22 23 23 ART N SOUL/Ever Since You 5 5 5 & MAXWELL/TiI The Cops Come. 27 18 11 1B MARIAH CAREY/Always Be My Baby - - & & TONIBRAXIDN/You're Makiv Me
29 32 3223 HORACE BROWN/One For The Money 41 36 21 21 SHANI Don't Want To. 5 & 6 5 GERALO/EDOIE LEVERT/Get Your Thing Oft - - - 9 ANNNESBY/I'N Do Anything S 5 & ANNNESBY/ll Do Anylling
34 33 3023 BUSTA RHYMES/Woo-hah!! Got You. 15 20 20 20 ISLEY BROTHERS/Lel's Lay Topether 5 & 5 5 R KELLY/I Can't Steep & o 8 JESSE POWELL/Glona 5 5 5 5 FAITHEVANS/AInI Nobody (Who )
23 28 3123 NONCHALANT/50'Clack 17 17 20 20 MC LYTE F/XSCAPE/Keep On Keepin' D 5 5 KEJTH SWEAT/Twisted - - - 5 DEBORAH COX/Where Oo We Go. 6 5 5 5 PUFF JOHNSON Forever More
42 30 2522 MARIAH CAREY/Always Be My Baby 14 15 20 20 BONE THUGS-N-HARMONY/Tha Crossfoads - 5 5 5 ANNNESBY/I'N Do Anything 5 5 5 5 MICHAEL JACKSON/They Doa't Care
27 22 1720 LOST BOYZ/Renee 14 15 17 18 QUAD CITY 0J'S/C'mon ‘N Ride It. - 5 5 5 BARRIDBOYZZ/I Wish
9 21 2020 112/0nly You 15 15 19 16 GODDIE MOB/Sout Food - 5 5 MONALISAYou Said
14 17 20 19 DONELL JONES/In The Hood - 19 13 16 TOO SHORT/Gettin' It = 5 TEVIN CAMPBELL/Back To The World
12 16 1819  MONIFAH/You 16 17 15 16 QUEEN LATIFAH/Elemenls I'm Among -5 KEITH SWEAT/Twisted
- - 1819 KEITH SWEAT/Twisted 10 10 12 14 GETO BOYS/The World Is. o 5  ASANTE/AIl About You
- - 1819 MONTELL JORDAN/I Like 16 17 19 12 JUNIOR M.AFLA/Gettin' Money - - & CECE WINANS/Every Time
17 18 19 MONA LISA/You Said 7 10 12 12 CLICK/Scandalous 2= - ANGELA BOFILL/Love In Slow Molion
AN ™
WJHM/Orlando WBLK/Buftalo a WMXD/Detroit KRBV/Dallas WMMJ WMMUWashington OC
(407) 333-0072 (716) 852-5955 (313) 965-2000 (214) 630-3011 (202) 686-1300
Lindsey/Hollywood FaisovSims WD - Fae Dilard I X oy Bacote/Sons Gimore
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PLAYS ARTISTAITLE PLAYS ARTISTAITLE PLAYS ARTISTAITLE PLAYS ARTISTAITLE PLAYS ARTISTAITLE
W 2w W IWO2W W TW 3w 2 IW W LW W 2W LW TW
g0 54 57 56 FUGEES/Kuhing Me Sottly 30 3% 36 39 O'ANGELO/ady 30 29 30 30 HOUSTON & WINANS/Count On Me 21 22 37 36 HOUSTON & WINANS/Count On Me 15 32 32 34 GERALD/EDDIE LEVERT/Wind senealh My
85 37 37 53 BONE THUGS-N-HARMONY/Tha Crossroads 35 39 37 37 BONE THUGS-N-HARMONY/Tha Crossroads 29 29 30 30 TEMPTATIONS/Some Enchanted. 36 39 41 35 JOE/AH The Things . 31 33 33 32 LIONEL RICHIE/Don't Wanna Lase You
43 28 26 53 MONICA/Why | Love You So 35 38 38 37 JODECKGel On Up 29 30 29 29 TONI BRAXTON/Let H Flow 38 33 36 30 ART N SOUL/Ever Since You 14 30 30 32 HOUSTON & WINANS/Count O Me
24 40 49 50 BRANDY/Sittn Up In My. 13 15 27 37 CASE F/FOXXY BROWN/Touch Me Tease Me 15 27 29 26 JOE/AN The Things. 27 27 21 29 D'ANGELO/Lady 28 19 19 25 ISLAND /Oont Give Up
39 42 48 45 MARIAH CAREY/Always Be My Baby 21 28 37 36 MONICA/Why | Love You So. 29 18 17 18 CHANTAY SAVAGE/I Will Survive 12 15 29 29 R KELLY/Trade In My Lite - 5 5 20 MARIAH CAREY/Always Be My Babdy
27 39 47 33 TONY RICH PROJECT/Nobody Knows 36 33 33 33 SWV/You're The One 14 16 17 1B LIONEL RICHIE/Don’t Wanna Lose You 32 36 28 28 R.KELLY/Down Low {Nobody ) 32 18 18 19 JOE/AN The Things.
31 34 17 24 SWV/vou're The One - 10 27 32 TONI BRAXTON/You're Makin' Me . 15 14 17 17 ISLEY BROTHERS/Let's Lay Together 21 20 31 28 SOLO/Where Do U Want . - A7 17 18 PHYLLIS HYMAN/I'm Truly Yow's
- 5 14 23 CASE F/FDXXY BROWNTouch Me Tease Me 24 26 28 30 JOE/All The Things. 15 16 18 17 OUINCY JONES/Stow Jams 23 23 21 24 CHANTAY SAVAGE/| Will Survive 18 17 17 16 TONI BRAXTON/Lel It Flow
- - 6 23 KEITH SWEAT/Twisted 14 5 20 29 R.KELLY/I Can't Sleep.. 15 15 17 16 MARIAH CAREY/One Sweet Oay 27 29 18 19 FUGEES/Killing Me Sottly 15 5 5 16 DANGELO/Lady
1D 22 22 22 JODECWGet On Up 22 27 27 2B BRANDY/Sittn Up In My... 15 15 14 16 WHITNEY HOUSTON/Exhale (Shoop Shoop) 29 30 17 1B TONY RICH PROJECT/Nobody Knows 33 26 26 14 ISLEY BROTHERS/Let's Lay Togelher
- 8 17 22 WMONTELL JOROAN/I Like 31 30 30 28 MARIAH CAREY/Always Be My Baby 16 14 14 15 GERALD/EODIE LEVERT/Wino Beneath My. -8 19 17 TONIBRAXTON/You're Makin' Me.. 5 5 14 TONI BRAXTON/You're Makin' Me
23 15 20 22 69 BOYZ/Hoop In Yo Face 35 41 36 26 HORACE BROWN/One For The Money 13 17 14 15 GERALD/EDDIE LEVERT/Already Missing You 6 8 16 17 ISLEY BROTHERS/Ler's Lay Together 11 10 10 13 GERALD/EDOIE LEVERT/Alreads Missing You
19 36 18 20 R KELLY/Down Low (Nobody . } 15 29 27 25 TOTAUKissin' You 15 16 19 15 TERRY ELLIS/Where Ever You Are 25 25 20 17 MARIAH CAREY/Always Be My Baby 11 10 10 12 AFTER 7/Til You Do Me Right
39 20 22 26 JOE/AN The Things. 32 37 33 24 H-TOWN/AThin Line. 14 15 14 15 WILLIAM BECTON/Be Encouraged 12 13 16 16 MONICA/Belore You Watk. 1111 11 11 WHITNEY HOUSTONExhale (Shoop Shoop)
37 28 24 20 L. COOL J/Dom It 19 28 26 24 ART N SOUL/Ever Since You .. 15 15 18 14 SOLO/Heaven 12 15 16 16 BRANDY/Sittin' Up fn My 11 10 10 11 MARYJ BLIGE/Nal Gon' Cry
47 - 21 18 FUGEES/Ready Or Not 10 15 13 23 FUGEES/Ready Or Nol 15 16 15 14 GLAOYS KNIGHT/I Don'l Wan! To Know s G 15 MAXWELL/Ascension (Oon't. .} 17 15 15 10 QUINCY JONES F/TAMIA/You Put A Move On
- 20 10 18 COOLIO/All The Way Live - - 26 23 KEITH SWEAT/Twisted 15 13 15 13 QUINCY JONES F/TAMIA/You Put A Move On.. 11 10 12 14 TERRY ELLIS/Where Ever You Are 10 10 10 10 MARIAH CAREY/One Sweel Day
18 16 13 17 GROOVE THEORY/Tell Me - 5 8 22 MONIFAHNYou 8 10 10 12 TEMPTATIONS/Time Alter Time 12 12 11 13 CHAKA KHAN/My Funny Valentine 10 10 10 10 FAITHEVANS/Soon As | Gel Hoine
- - 15 17 COOLI0/1.2.3.4 (Sumpin’. ) 21 24 26 21 FAITH EVANS/Ain't Nobody (Who..) 13 10 11 11 O'ANGELO/Laoy 11 - 11 13 FOURPLAY/The Closer ) Ge! 10 10 10 10 TERRY ELLIS/Where Eves You Are
31 24 16 17 H-TOWN/A Thin Line.. - - - 21 TEVIN CAMPBELL/Back To The World 13 16 12 11 CHAKA KHAN/My Funny Valentine 11 14 12 13 BRIAN MCKNIGHT/On The Down Low 18 15 15 9 PHYLLIS HYMAN/I Reluse To Be
- 19 18 17 TONI BRAXTON/You're Makin' Me. 24 26 19 20 HOUSTON & WINANS/Count On Me 7 - 11 11 MARIAH CAREY/Always Be My Baby 11 13 16 12 SOLO/Heaven - 10 10 9 PURE SOUL/Stairway To Heaven
17 7 17 TOTAUKissin' You 22 15 16 20 A. KELLY/Down Low {Nobody.. ) -« - - KENNY LATTIMORE/Never Too Busy - 12 13 12 FAITH EVANS/Soon As | Gel Home 9 11 11 9 WILL DOWNING/Sorry, |
31 31 31 17 IMMATURE/Please Oon't Go 32 35 34 20 FUGEES/Killing Me Sottly - - 10 10 MARIAH CAREY/One Sweet Day 15 1 11 B WHITNEY HOUSTON/Why Does 't Hunt
- 18 20 16 3T/Anything 19 28 22 20 QUINCY JONES/Slow Jams 31 28 12 10 H-TOWN/A Thin Line...
- 11 - 16 SOULFOR REAL/Candy Rain 10 8 20 19 MEN OF VIZION/House Keeper 12 10 - 18 WHITNEY HOUSTON/Exhate (Shoop Shoop)
1€ - 12 15 SOUL FOR REAL/Every Little Thing.. - - - 17 ANN NESBY/I'll Do Anything . - - - 8 R KELLY/I Can't Sleep
50 29 19 15 NONCHALANT/5 O'Clock 15 13 14 17 ISLEY BROTHERS/Let's Lay Together - - B B MEN DF VIZION/House Keeper
1€ 13 13 14 TLC/Creep 16 15 21 16 MC LYTE F/XSCAPE/Keep On Keepin' On 27 22 9 7 TONIBRAXTON/Let It Flow
17 23 17 14 HOUSTON & WINANS/Count On Me - - 21 12 MONTELL JORDAN/I Like 8 9 7 & LIONEL RICHIE/Don't Wanna Lose You
- - 12 14 MONTELL JORDAN/Ths Is How We Do It - 5 9 ASANTE/AH Aboul You - - - 5 MAXWELL/TI The Cops Come...
MS/Memphi WHR! mphts KMJO/Houston WI I D WILD/Boston WHOT/Miami
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PLAYS ARTISTATITLE PLAYS ARTISTMTLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/ATITLE
W 2W LW W W W TW W 2W W W W W W 2W W
26 30 27 29 MONICA/Why I Love You So. 18 24 27 31 MONICAWhy | Love You So. 33 38 34 49 ISLEY BROTHERS/Let's Lay Together 24 25 26 30 KENNY LATTIMORE/Never Too Busy 28 25 27 26 HOUSTON & WINANS/Count On Me
20 23 23 25 MEN OF VIZION/House Keeper 27 29 22 31 CHANTAY SAVAGE/ Will Survive 33 38 37 46 LIONEL RICHIE/Dont Wanna Lose You 13 15 26 29 ARI N'SOUL/Ever Since You 21 18 32 25 MARIAH CAREY/Always Be My Baby
16 18 21 25 R KELLY/I Can't Steep. 30 30 27 31 JOE/AN The Things 33 41 36 46 CHANTAY SAVAGE/I Will Survive 16 19 26 29 MEN OF VIZIDN/House Keeper 32 35 28 25 CHANTAY SAVAGE/ Will Surwve
9 13 20 24 JOODECIGet On Up 30 30 25 3D FUGEES/Killing Me Softly 36 42 36 46 JOE/ANl The Things 24 30 30 29 HORACE BROWN/One For The Money 34 32 35 24 LIONEL RICHIE/Dont Wannz Los« You
- - 26 23 FUGEES/Kihng Me Softly 13 13 18 38 CASE F/FOXXY BROWN/Touch Me Tease Me 32 39 38 45 HOUSTON & WINANS/Count On Me - 9 19 29 TONI BRAXTON/You're Makin' Me 30 33 34 23 FUGEES/Kilhng Me Sofily
15 21 21 22 SWV/You're The One 30 30 25 30 HOUSTON & WINANS/Count On Me 31 34 31 44 SWV/You're The One 16 2t 28 28 GERALD/EDDIE LEVERT/Get Your Thing Ott 35 35 35 22 TONY RICH PROJECT/Nobody Kresws
23 26 17 22 TOTAL/Kissin' You 29 29 18 29 MARIAH CAREY/Always Be My Baby - 9 11 43 R KELLY/I Can't Sleep 27 28 25 28 TOTAUKissin' You 31 31 30 21 BRANOY/Sittin' Up In My
22 21 25 20 FAITH EVANS/Aint Nobody (Who..} 29 29 26 29 TOTAUKissin' You 25 31 30 40 KIRK FRANKLIN/Melodies From Heaven 27 30 28 27 JOOECKGet OnUp 14 18 21 18 RANDY CRAWFOROD/Give Me The High!
16 17 17 2D MICHAEL JACKSON/They Oon't Care 29 29 27 29 IMMATURE/Please Don't Go - 18 20 38 TONIBRAXTON/You're Makin Me. 23 24 27 26 FAITH EVANS/Aint Nobody (Who. ) 15 15 24 17 ISLEY BROTHERS/Let's Lay Togeter
12 13 23 19 KENNY LATTIMORE/Never Too Busy 30 30 26 29 Swv/You're The One 24 30 29 38 RANOY CRAWFORD/Cajun Moon 26 25 24 25 ISLEY BROTHERS/Let's Lay Togelher 15 B8 17 16 QUINCY JONES/Slow Jams
9 18 22 18 SOCIETY OF SOULEM.BRACE . 29 29 26 29 H-TOWN/A Thin Line. 25 37 34 34 MARIAH CAREY/Always Be My Baby - 6 18 20 112/0nly You 18 19 20 15 TONi BRAXTON/Lel Nl Flow
36 18 21 18 IMMATURE/Piease Don't Go 13 13 19 28 JODECWGet On Up - - - 34 FUGEES/Kilhng Me Sottly -7 17 17 MONA LISA/You Said - B 15 14 KENNY LATTIMORE/Never Too Buwy
29 23 20 18 ISLEY BROTHERS/Let's Lay Together 25 25 27 28 FAITH EVANS/An't Nobody (Who..) 7 10 19 30 SOLO/He's Not Good Enough - - 5 15 TEVIN CAMPBELL/Back To The World 20 15 18 14 ISLANO . /Don’t Give Up
- - 18 18 TONI BRAXTON/You're Makin' Me. 29 25 26 28 TONY RICH PROJECT/Nobody Knows 8 23 38 28 ART N SOUL/Ever Since You. - - 5 15 KEITH SWEAT/Twisted 21 17 19 13 ART N’ SOUL/Ever Since You
11 20 16 17 HORACE BROWN/One For The Money 29 29 2B 28 QUINCY JONES/Slow Jams - - 9 28 TEVIN CAMPBELL/Back To The World 24 27 25 15 OUINCY JONES/Slow Jams - - 14 13 JESSE POWELL/ANl | Need
8 17 16 16 CASE F/FOXXY BROWN/Touch Me Tease Me - 25 26 28 R.KELLY/Down Low (Nobody..) 18 14 16 23 JEAN CARNE/Don't Stop Do’ 16 17 15 15 SOLO/He’s Not Good Enough - 12 16 42 TONI BRAXTON/You're Makin® Me
16 15 16 16 KINO WATSON/Bring it On 6 17 17 24 BONE THUGS-N-HARMONY/Tha Crossroads - - - 22 KEITH SWEAT/Twisted 8 10 13 15 MAXWELL/Til The Cops Come.. 22 23 17 1V O'ANGELO/Lady
17 13 16 16 MAXWELL/Til The Cops Come.. - 26 24 23 TONIBRAXTON/You're Makin' Me. 31 34 30 22 DEBORAH COX/Who Do U Love 10 13 14 13 GEORGE CLINTON/H Anybody Gels 27 21 13 10 R KELLY/Baby. Baby. Baby
10 10 16 16 11 D EXTREME/If | Knew Then 21 - 17 19 L.L.COOL /Do’ It 5 17 18 21 KENNY LATTIMORE/Never Too Busy 10 10 12 13 MONICAWhy | Love You So. - - - & SOLOMWnhere Oo U Want.
8 9 11 16 SOLO/He's Not Good Enough 21 13 17 1B MC LYTE F/XSCAPE/Keep On Keepin' On - - 15 18 GEDRGE CLINTONA! Anybody Gels 16 13 12 12 FUGEES/Kiling Me Soltly 6 8 13 5 KIRKFRANKLIN/Melodies From Heaven
28 23 20 16 LIONEL RICHIE/Don't Wanna Lose You 16 16 14 16  MEN OF VIZION/House Keeper 19 16 17 18 HORACE BROWN/One For The Money 12 - 11 12 JOE/AN The Things.
21 22 19 16 MARIAH CAREY/Aiways Be My Baby 13 - 14 16 LOST BOYZ/Renee 18 33 15 18 PHYLLIS HYMAN/I'm Truly Yours 10 11 11 12 MARIAH CAREY/Always Be My Baby
28 25 16 16 ART N' SOUL/Ever Since You. - - 11 15 DEBORAH COX/Where Do We Go. 17 20 15 16 GERALD/EDDIE LEVERT/Gel Your Thing Ot 1 12 10 12 SWv/You're The One
38 18 16 15 SHAI/ Don't Want To. 6 15 15 15 |1 D EXTREME/I | Knew Then. 19 11 11 13 RIPPINGTONS/Caravan Of Love 5 6 8 10 R KELLY/ICan't Sleep...
23 25 14 14 OQUINCY JONES/Slow Jams 14 14 14 15 PUFF JOHNSON/Forever More 31 39 36 13 QUINCY JONES/Slow Jams - 5 14 10 LADAE/Party 2 Nite
14 12 14 14 OUAD CITY DJS/C'mon "N Ride It. 6 13 14 15 MONIFAH/YOu 10 11 5 12 MEN OF ViZION/House Keeper 11 11 10 10 CHANTAY SAVAGE/I Will Survive
7 7 10 ¥4 JUNIOR M.AFLA/Gettin" Money 17 17 16 15 GETO BOYS/The World Is. 5 5 5 10 JORDAN HILL/For The Love O You 14 10 6 10 DEAN JAMES/Lost Without Your...
21 19 14 14 SHAGGY/Wny You Treat Me. - - 12 14 MONTELL JORDAN/ Like 27 9 - 10 H-TOWN/A Thin Line. . 14 17 - 10 JESSE POWELL/AN | Need
14 20 19 14 XSCAPE/Can’l Hang 6 6 12 14 S50LO/He's Not Good Enough 21 15 17 10 PAMELA WILLIAMS/The Secrel Garden 10 10 10 10 D'ANGELO/Lady
16 18 19 13 BONE THUGS-N-HARMONY/Tha Crossroads 13 13 15 14 112/0nly You - - - 8 PUFFJOHNSON/Forever More 10 5 10 10 HOUSTON & WINANS/Count On Me
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e Wright Jherard of St. Louis Love/Scott of Hits & Oldies Brown/Edwards Jackson
PLAYS ARTISTAITLE PLAYS ARTISTAITLE PLAYS ARTISTAITLE PLAYS ARTISTAITLE PLAYS ARTISTAITLE
W W L W 2w L IW 2w L IW 2w L W OIW LW TW
33 42 41 44 MONICAWny | Love You So... 49 45 51 48 JOE/A The Things... 25 26 28 31 ISLEY BROTHERS/Let's Lay Together 28 25 25 25 LIONEL RICHIE/Don’t Wanna Lose You 37 38 39 40 FUGEES/Kiting Me Sottly
30 37 42 42 FUGEES/Kiling Me Softly 46 48 4B 47 FUGEES/Kiling Me Sottly 29 28 29 31 JOE/ANl The Things... 33 23 24 25 JOE/AIl The Things 38 40 40 40 JODECKGet Dn Up
45 50 50 41 SWV/You're The One 46 49 49 47 D'ANGELO/Lady 29 29 28 30 HOUSTON & WINANS/Count On Me 17 14 20 21 MARIAH CAREY/Always Be My Baby 38 40 40 39 SWV/You're The One
35 38 40 40 JODECKGet OnUp 49 45 45 &7 SWV/You're The One 29 29 29 30 D'ANGELO/Lagy 28 23 24 20 GERALD/EDDIE LEVERT/Wind Beneath My. 36 37 40 39 LIONEL RICHIE/Don't Wanna Lose You
22 30 28 39 TOTAUKissin' You 42 47 49 46 JODECI/Gel On Up 28 28 28 30 R.KELLY/Down Low (Nobody. ) 12 11 11 19 PURE SOUL/Stanway To Heaven 36 37 38 38 ISLEY BROTHERS/Let's Lay Together
40 39 37 39 HORACE BROWN/One For The Money 26 33 41 45 MARIAH CAREY/Always Be My Baby 27 28 25 2B PAMELA WILLIAMS/The Secret Garden 16 12 15 18 CHANTAY SAVAGEA Will Survive 38 39 39 38 MARIAH CAREY/Always Be My Baby
38 40 38 38 OQUINDONM's You That's. 39 35 33 37 CHANTAY SAVAGE/ Will Survive 25 26 26 28 QUINCY JONES/Siow Jams 18 16 15 18 HOUSTON & WINANS/Count On Me 31 36 37 38 KENNY LATTIMORE/Never Too Busy
30 35 32 36 FAITH EVANS/Ain't Nobody (Who.) 39 33 40 37 HOUSTON & WINANS/Count On Me 18 23 23 27 LIONEL RICHIE/Oon't Wanna Lose You -7 14 17 TONI BRAXTON/You're Makin' Me. 38 39 37 37 OQUINCY JONES/Slow Jams
28 33 30 34 MEN OF VIZION/House Keeper 47 42 36 36 H-TOWN/A Thin Line.. 26 25 26 27 TONIBRAXTON/Let It Flow 20 15 18 16 GERALD/EDDIE LEVERT/Already Missing You 32 36 36 36 RIPPINGTONS/Caravan Ot Love
16 25 26 33 A.KELLYA Can't Sleep... 23 27 45 36 MONICAWhy ! Love You So. 27 24 24 25 MARYJ BLIGE/Not Gon' Cry 19 14 19 16 WHITNEY HOUSTON/Wny Does It Hurt. 28 32 35 36 GERALO/EQDIE LEVERT/Get Your Thng Off
26 32 27 30 IMMATURE/Please Don't Go 36 34 35 35 MENOF VIZION/House Keeper 14 18 21 24 MEN OF ViZION/House Keeper 8 - 15 15 ISLEY BROTHERS/Let's Lay Togelher 30 35 35 35 DONELL JONES/in The Hood
21 28 21 30 MICHAEL JACKSON/They Don't Care. 24 34 35 34 IMMATURE/Please Don't Go - - - 24 TON) BRAXTON/You're Makin' Me... 6 7 14 13 SOLO/He's Not Good Enough 35 37 35 34 FAITH EVANS/Aint Nobody (Who..)
- 14 14 27 TONIBRAXTON/You're Makin' Me. 15 22 33 33 TOTALKissin' You 18 22 23 24 SOLO/Me's Not Good Enough 9 8 7 10 AFTER 7/How Do You Teil 23 26 32 34 MODNIFAHNou
37 23 19 24 KINO WATSON/Bring 1t On 20 14 13 24 [SLEY BROTHERS/Ler's Lay Together 12 13 18 24 RANDY CRAWFORD/Cajun Moon 10 10 10 10 FAITH EVANS/Soon As | Gel Home 30 35 32 33 MEN OF VIZION/House Keeper
27 29 23 23 110 EXTREMEAL | Knew Then... - - 13 20 TONIBRAXTON/You're Makin' Me... 10 14 22 23 KIRK FRANKLIN/Melodies From Heaven 17 12 10 10 TONI BRAXTON/Let It Flow 23 27 31 32 MICHAEL JACKSON/They Don't Care
- - 12 22 KEITH SWEAT/Twisled 5 16 23 18 MONIFAKNou -8 12 23 FUGEES/Killing Me Softly 27 18 10 10 QUINCY JONES F/TAMIA/You Pul A Move On. 27 28 33 31 RANDY CRAWFORD/Cajun Moon
20 24 18 21 MONIFAH/You 29 27 22 19 HORACE BROWN/One For The Money -9 14 23 MAXWELL/TI The Cops Come... - - 7 T R KELLY/Down Low {Nobody..) 21 23 26 30 JORDAN HILUFor The Love 01 You
23 26 19 20 PUFF JOHNSDN/Forever More 5 14 20 18 R.KELLY/I Can't Sleep... - 7 17 23 MICHAEL JACKSON/They Don't Care... - - 6 1 CHAKA KHAN/My Funny Valentine 25 27 27 30 SHAI/ Don'tWantTo..
22 25 18 19 KENNY LATTIMORE/Never Too Busy 16 16 17 17 MC LYTE F/XSCAPE/Keep On Keepin' On - - - 23 KENNY LATTIMORE/Never Too Busy - 5 6 7 ANNNESBY/'lU Do Anything... - 20 265 29 TONIBRAXTON/You're Makin' Me.
14 24 17 18 JUNIOR M.AF.LA/Gettin' Money 19 18 20 17 BONE THUGS-N-HARMONY/Tha Crossroads 15 17 20 23 SHAI Don't Want To... - 5 6 7 RIPPINGTONS/Caravan Ot Love 20 22 25 2@ BONEY JAMES/Seduction
17 22 16 18 SOLO/e’s Not Good Enough - - - 13 KEITH SWEAT/Twisted - 7 13 23 ANNNESBY/I'M Do Anything... - - 5 5 R.KELLYACan't Sleep. 20 21 24 28 BARRIO BOYZZ/I Wish
12 21 14 18 BONE THUGS-N-HARMONY/Tha Crossroads 18 17 11 13 LIONEL RICHIE/Oon't Wanna Lose You 9 11 21 11 OEXTREME/IT | Knew Then. 37 30 30 27 HORACE BROWN/One For The Mone;
-+ 7 17 MONTELL JOROAN/ Like 20 25 21 12 QUINCY JONES/Slow Jams - 5 9 20 ANGELABOFILL/Love In Slow Mation 30 29 28 26 JOE/AIl The Things. .
6 20 14 16 112/0nly You - - - 12 TEVIN CAMPBELL/Back To The World - - - 19 TEVIN CAMPBELL/Back To The Worid 30 28 28 25 DANGELO/Lady
15 .22 15 15 GERALO/EDDIE LEVERT/Get Your Thing Off 15 10 9 11 FAITH EVANS/AIn't Nobody (Who..) 14 20 18 19 AFTER 7/How Do You Telt - 20 22 24 ASANTE/AN Aboul You
10 93 13 15 QUAD CITY 0J°S/C'mon ‘N Ride It... 30 14 8 11 ART N SOUL/Ever Since You... 5 9 14 18 RIPPINGTONS/Caravan Of Love 6 20 21 24 KIRK FRANKLIN/Melodes From Heaven
8 13 13 14 AALIYAH/Are You Ready 6 5 B 10 MICHAEL JACKSON/They Oon't Care... -~ 5 10 16 PHYLLIS HYMAN/I'm Truly Yours - 6 20 23 PAMELA WILLIAMS/The Secret Gardun
10 18 13 13 GETO BOYS/The Worid Is... - - 5 & RUFFA/Oon‘t You Worry 8 10 11 15 R.KELLY/I Can't Sleep... - 6 20 22 SOMETHIN' FOR../With You
- - 12 13 TEVIN CAMPBELL/Back To The World € 6 5 5 GUADCHTY 0J'S/C'mon ‘N Rude Il - - - 12 DOC POWELL/Sunday Mornin’ 26 20 22 21 XSCAPE/CantHang
5 10 11 13 JORDAK HILL/For The Love Of You - 5 5 5 COOLIO/AI The Way Live - - - 11 COLOUR CLUB/H It's All Good 24 24 23 21 SILK/Don't Aush

_______unany amaricanradinhictans caom
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_ URBAN AC TOP 30 — BREAKERS:

KENNY LATTIMORE Never Too Busy (Columbia/CRG) 309 245 230 181 1811 COLOUR CLUB If It's All Good (Vertex/JVC)

GERALD & EDDIE LEVERT SR. Get Your Thing Off (EastiVestEEG) 304 202 284 229 18/0 ;?Q‘I?ZE'E“J:‘Q’:;’:,?TC:;‘;”D?[‘]’?”C 55”&?3‘3?’5?’}22’3

MAY 31, 1996 TEVIN CAMPBELL
Back To The World (Qwest/WB)

TOTAL PLAYS — oAl TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
3w 2w W ™ ARTIST TITLE LABEL(S) ™ w P ki STATIONS/ADDS 265/1 84 16/1 @
s« 1 @ [ISLEY BROTHERS Let's Lay Together (/sland) 626 613 541 553 270 ANN NESBY
« 1 2 2  LIONEL RICHIE Don't Wanna Lose You (Mercury) 556 598 624 612 25/0 I'll Do Anything For You (Perspective/A&M)

— 27 €@ TONIBRAXTON You're Makin' Me High (Laface/Arista) 528 431 234  —  26/0 TOTAL PLAYSINCREASE  TOTAL STATIONSIADDS CHART
> s« «  JOEAIThe Things (Your Man Won't Do) (Island) 516 529 605 624 2000 22/l 174 D
12 3 s WHITNEY HOUSTON & CECE WINANS Count On Me (Arst) 514 563 616 663  22/0 KIRK FRANKLIN
1 s & @ MARIAH CAREY Always Be My Baby (Columbia/CRG) 466 452 531 619 22/0 Melodies From Heaven (Gospo Centric)
s & s 7 QUINCY JONES Slow Jams (Qwest/WB) 303 495 528 577 1900 T°“L2";‘['f/"1";“““ o s;‘z“/‘;"““’“s °§.‘§'
w n ow @  FUGEES Kiling Me Softly (Ruffhouse/Columbia/CRG) 393 392 368 335 16/
w s 9 9  SWVYou're The One (RCA) 300 398 411 380  16/0
s v w @ R KELLY | Can't Sleep Baby (If ) (Jive) 373 M7 /57T 177 1971 MOST ADDED -
s 7 & n  ARTN SOUL Ever Since You Went Away (Big Beat/Atiantic) ~ 365 417 426 476 16/0 ARTIST TITLE LABELLS) A
w 15 2 @  MENOF VIZION House Keeper (MU/550/Music/Epic) 352 331 358 313 2000 ?E"B"J:kh f:%';“\z:;r:'g% (Zg’ ég";{fr’r‘]%";’ff(‘;‘% o
o 2 u @ CHANTAY SAVAGE | Wil Survive (RCA) 320 325 364 422 15/0 | NN NESBY 11 Do Anyihing For You (PerspectiAGN)
s o u 1w DANGELO Lady (EM/) 314 335 403 441 1500 | TONY RICH PROJECT Like A Woman (LaFace/Arista)

(15}

16

17

18]

O

NN NNNNWE O

0 18 16 JODECI Get On Up (Uptown/MCA) 282 288 253 207 1371 MONICA Why | Love You So Much (Rowdy/Arista)

2 4 23 RANDY CRAWFORD Cajun Moon (Bluemoon/Atlantic) 275 225 207 186 14/2 QUINDON it's You That's On My Mind (Virgin)

0 % 2 SOLO He's Not Good Enough (Perspective/A&M) 269 234 196 161 1771 CECE WINANS Every Time (Sparrow)

BREAKER @ TEVIN CAMPBELL Back To The World (Quest/WB) 265 1 - — 161

7w w2 TONIBRAXTON Let It Flow (Arista) 260 270 383 550  13/0 MOST INCREASED

2 x 2 €@ PUFF JOHNSON Forever More (Work/CRG) 248 228 216 200  14/0 PLAYS TomaL
~ 2 2 @ MICHAEL JACKSON They Don't Care About Us (Epic) 245 236 192 158 152 | asmst mme weeus WeRERSE
BREAKER @@ ANN NESBY {ll Do Anything For You (Perspective/A&M) 224 119 45 —_ 17/4 TEVIN CAMPBELL Back To The World (QwestWB) +184

. ! ANN NESBY Il Do Anything For You (Perspectie/A&M)  +105
BREAKER ¢© KIRK FRANKLIN Melodies From Heaven (Gospo Gentric) 200 183 151 120 121 TONI BRAXTON You'e Makin' Me High (LaFace/Aristy) +97

29 2 2 2  TOTAL Kissin' You (Bad Boy/Arista) 194 196 188 163 9/0 MONTELL JORDAN | Like (Def JanvRAL/Mercury)  +91
1 20 1w 27 RIPPINGTONS Caravan Of Love (GRP) 193 249 238 222 12/0 KEITH SWEAT Twisted (Elektra/EEG) +88
CESUTP @ KEITH SWEAT Twisted (Elektra/EEG) 190 102 13— 120 | KENNY LATTIMORE Never Too Busy (ColumbisORG) +64
~ w0 €@ JORDAN HILL For The Love Of You (143/Atiantic) 182 186 135 17 1 | JANEL m‘géggngaif'(}’f"%“‘(’j?v 6()00’”’"0"”””6) )

— x 2 € MAXWELL Til The Cops Come Knockin' (Columbia/CRG) 174 166 168 142 131 RANDY CRAWFORD Cajun Moon (Bluemoor/Atiantic)  +50
This chart reflects airplay from May 20-26. Songs ranked by total plays. Highlighted songs indicate Breaker. CECE WINANS Every Time (Sparrow) +45

27 Urban AC reporters. 23 current playlists. Songs that are down in plays for three consecutive weeks and below No. 15 are moved to recurrent.
© 1996, R&R Inc.

HOTTEST
__ mewaacrve [N TR LR

ARTIST TITLE LABEL(S)

GEORGE CLINTON i Anybody Gets... (550 Music) ASANTE All About You (Columbia/CRG) JESSE POWELL All | Need (Sias/MCA)
Total Plays: 146, Total Stations: 8, Adds: 1 ORI 97 Mo STationss Gt 1 SOLO Where Do U Want Me To Put It (Perspective/A&M)
CASE {/FOXXY BROWN Touch Me Tease Me (Def JamvRALMercu i BRANDY Sittin’ Up In My Room (Arista)
et M e B oun e lease Me V)| DOC POWELL Sunday Mornin’ (Discovery) TONY RICH PROJECT Nobody Knows (LaFace/Arista)
) FaysEariouotationseNAddss Total Plays: 92, Total Stations; 7, Adds: 0 MARY J. BLIGE Not Gor' Cry (Arista)
PHYLLIS HYMAN I'm Truly Yours (Philly/Zoo) . MARIAH CAREY One Sweet Day (Columbia/CRG)
Total Plays: 140, Total Stations: 8, Adds: 0 MONTELL JORDAN | Like (Def Jam/RAL/Mercury) GERALD & EDDIE LEVERT SR. Already Missing.. (Fasty/estEEG)

, Total Plays: 91, Total Stations: 6, Adds: 5 WHITNEY HOUSTON Exhale (Shoop Shoop) (Arista)
COLOUR CLUB If It's All Good (Vertex/JVC) TERRY ELLIS Where Ever You Are (EastWestEEG)
Total Plays: 116, Total Stations: 9, Adds: 2 Il D EXTREME If | Knew Then (What I...) (Gasoline Alley/MCA) FAITH EVANS Soon As | Get Home (Bad Boy/Arista)

: Total Plays: 88, Total Stations: 7, Adds: 0
MONICA Why I Love YOU SO MUCh (ROWdy/Aflea) Y Breakers: Songs registering 200 plays or more for the first time. Bullets
Total PIayS: 111, Total Stations: 8, Adds: 2 awarded to songs gaining plays over the previous week. If two songs
are lied‘in number of plays, the sqng being playeq on more stations is

BONEY JAMES Seduction (Warner Bros.) e ot oo e o i
Total Plays: 101, Total Stations: 7, Adds: 0 Songs ranked by total plays. ONLINE. =

@ ; :
It S0 Who Got Stuck?
The last thing you need is a sticker that fades,cracks and peels.
Don't compromise quality. At CG, our stickers and decals are competitively
priced. They're thicker, with better quality inks. So they last tonger and
| ¥ look better. Don't get stuck with a poor sticker.

— Lommunication

¢ -~ praphics Inc
lc er OW Images that last.
8 ¢ 1765 North Juniper, Broken Arrow, OK 74012

(918) 2586502 « FAX 1-918-251-8223 = 1-800-331-4438

WA -3 Mericantachehtetory-ecom———————
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REPORTERS

May 31,1996 R&R * 49

KBCE/Alexandria, LA
POMD: Donnie Taylor
2PAC “How®
BUSTA RHYMES Paity”
DOMING Fy”
IONV RICH PROICT “Woman™
TARN. HICKS “Ooh™

WHTA/Atlanta, GA

PD/MD: Reggie Rouse

WXYV/Baltimore, MD
PD: Steve Crumbley
MD: Lorenzo Thomas

No At

WJZD/Biloxi, MS
PO/MD: Rob Neal

WENN/Birmingham, AL
PL: Dave Doanell

MD: Mychael Starr

17 CHANTAY SAVAGE "Baby™

13 TARAL HICKS “Ooh”

2PAC “Bow™

TONY RICH PROSECT “Woman™
DAD T-Jam’"

DPANGELD “Dreamin”

WC BRAINS “Outside™
TOG SHORT “Getbn™

o~

KHRN/Bryan, TX
PO: Lester Pace

MD. Pluria Marshall .
9 2PAC ‘How™

7 BUSTA RHYMES “Party”
6 TONY RICH PROJECT “Woman”

WBLK/Buffalo, NY

P0: Eric Faison

MD: Debbie Sims
DUMING Ry
TONY RICH PROJECT “Woman®
CECE WINANS "Every”

WPAL/Charleston, SC
PU: Jae Jackson
10 BUSTA RHYMES “Party”

BOYS CHOIR OF HARLEM “Harlem™
N.IC. “Saving™
CECE WINANS “Every”

£2f
58
32

WWW2/Charteston, SC
PD: Brian Wallace
MD: Ciff Fetcher

25 CHANTAY SAVAGE “Baby”
23 MARIAH GAREY “Shppin™
12 BUSTA RHYMES “Paty”

WPEG/Charlotte, NC
PO: Andre Carson
MD: Nate Ouick
13 MORICA “Before”
11 BUSTA RHYMES Party”
5 2PAC How"

5 MAD LION “Trouble™
DOMINO "Ry
TONY RICH PROJECT “Woman™
TARAL HICKS “Ooh™

WJTT/Chattanooga, TN

WEJM/Chicago, IL
PD: Monica Star
MD: Jay Allan

WGC!/Chicago, IL
Smith

PD:Elroy
APD/MD: Don E. Cologne
8 ISLEY BROTHERS “Rodting”
6 SOMJA MARKE “Gave”

5 FUGEES “Ready”

WIZFCincinnati, OH
PO: Bill Bailey
MD: Tony Rankin

10 TONY RICH PROJECT “Woman®
10 TARAL HICKS “Ooh”
10 RUFFA “Wory"

WWDM/Columbia, SC
PDMD: Paul Jackson

2PAL “How"
JOHNNIE TRYLOR “Good”

WFXE/Columbus, GA
PD: Philip D. March
MD: At Thomason

BAHAMADIA “Confess™

TONY RICH PROJECT “Woman™
DOMING “Ry”

WCKX/Columbus, OH
PD/MD: Frank Kelly

BUSTA RHYMES “Party”
TARAL HICKS “Ooh™

DOMING “Fy”
TONY RICH PROJECT "Woman”

KKDA/Dallas, TX
PDMD: Skip Cheatham
Mo Adds

WROU/Dayton, OH
PD/MD: Marco Simmons

CASE F/FOXXY BROWN “Touch”
TEVIN CAMPBELL “World™
DEBORAH GOX “Whese™

WJLB/Detroit, MI
PD: Michael Saunders
MD: Frankie Darcell

5 BUSTA RHYMES w

WJJN/Dothan, AL
PD: Larry Steele
MD: Ron Cook
TONY RICH PROJECT “Worman”
TARAL HICKS “Ooh”
DOMING “Fy”
JIMHENRY JR, “dam™
BRUCE FISHER “Dreams™

Statmns and their adds listed alphabetmally by market

WZFX/Fayetteville, NC
PD: Bobby Jay

MD: D. Cherie

10 TARAL HICKS “Ooh™

9 MASTERP. “lce”
5 2PAC How®

WDZZ/Flint, Mi
PD: Ross Holland
MD: Eugene Brwn

WFLM/Ft. Plerce, FL
PO/MD: Michael James
No Adds

WJIFX/Ft. Wayne, IN
PD/MD: Ange Canessa
No Adds

WJIMZ/Greenville, SC
PD: Marvin Hankston
MD: KelImey
INDON “Thats”
IOHY RICH PROJECT “Woman™

CASE FFOXXY BROWN “Touch™
MONIFAH “You™

WEUPMuntsville, AL
PO/MO: Steve Murray
9 TARAL HICKS "Doh”

RAW “Lights™

CECE WINANS “Every”

2PAC “How”

DOMINO “Ry”

SOMETHIN FOR "With™
TONY RICH PROJECT “Woman™

WTLCAndianapoiis, IN
PO/MD: Vycki Buchanon
TONY RICH PROJECT “Woman™
MAXWELL “Knockin™
TARAL HICKS “Ooh™
ASANTE “AI"
DOSE OF SOUL “Come™

WJMi/Jackson, MS
PD/MD: Sieve Poston

COOL!
JAY ZWFOXY BROWN. ™
QUAD CITY DJ'S “Ride”

KPRS/Kansas City, MO
PD: Sam Weaver

MD: Myron Fears

5 700 SHORT “Gettin™

TONY RICH PROJECT “Woman®
DOMINO “Ry”

NIC. “Sawng™

CECE WINANS “Every”

KiiZ/Kitieen, TX
PD: Michae! McGuire
MD: Babysitter

12 50LO “Good”

n sow'ww FOR... “Weh"

DOMING “Ry”
BUSTA RHYMES “Party”
2PAC “How”

WKGN/Xnoxville, TN
PD/MD: Wayne Swann

g
Ezg0
%

URBAN

KNEKILalayene LA

KRRQLafayette, LA
POMO: Frank Tray
45 FUGEES “Soy"
3T “Tease’
TONY RICH PROJECT "Woman®
SANDI EDWARDS “Good”
DOMING “Ry"
BUSTA RHYMES Party”

KZWA/Lake Charles, LA
PO/MD: Randolph Walker

WOQHH/Lansing, MI
Interim PO/MD: Brant Johnson
10 2PAC “How'
5 MC BRAINS “Outside”

DOMING

WJIMG/Laurel, MS
PD: LaDonna Jones
5 BUSTA RHYMES “Parly”
5 DOMINO ~m
rouv RICH mmtcr “Woman®

NIC. “Saving”
TARAL HICKS “Ooh”

KIPR/Littie Rock, AR
PD: Joe Booker
MD: Terry Terrell
0 2PAC How"
B MASTERP "ice”
TONY RICH PROJECT “Woman™

NIC.
CENTER PIECE “Maldng™

WGZB/Louisvilie, KY
VP Programming: Tony Fields
APD: Paul Strong
MD: Tim Jherard
ASANTE "AI"
BUSTA RHYMES “Party”
MC BRAINS “Outside”
TONY RICH PROJECT “Woman™
TARAL HICKS “Ooh”

WIBB/Macon, GA
PO/MD: Kevin Fox

2PAL “How”
TONY RICH PROJECT “Woman™
TARAL HICKS “0oh™

KJMS/Memphis, TN
PD: Terry Base
MD: Toni St. James
EUSTA RHYMES “Party”
A "How'
TEVIN CAMPBELL “Worid™
TONY RICH PROVECT “Woman™
WC BRAINS "Outsde”
DOMING Fy"

WHRK/Memphis, TN

PD: Bobby 0Jay

MD: Stan Bell

11 2PAC "How™

11 TARAL HICKS ~Ooh”
DOMENO

EXTRE Y Y

WEDR/Miami, FL
POMD: James Thomas
No Adds

WKKV/Milwaukee, Wi
PD: Nate Bell
MD: Kevin Hart

WNOVMilwaukee, Wi
PO/MD: Sandra Robinson
10 2PAC "How”
8 DOMINO “Ry"
5 BUSTA RHYMES “Party”

§ CRUCIAL CONFLICT Hay”

WBLX/Mobile, AL

PO: Niecy Davis

APD: Jimmy Mack
2 2PAC How'

19 VICTORY IN PRAISE “Stand”

15 QUINDON “Thats’

5 LADAE

5 IDEAL “lnner”

TONY RICH PROJECT “Woman"

KYEA/Monroe, LA
PD: Rockey Love

DOMING "Ry
TONY RICH PROVECT “Wornan™

WZHT/Montgomery, AL
PO/MD: Michael Long
H D'ANGELO *Dreamm™
3 JESSE POWELL “Glona™
MARVIN SEASE “Brother”
DEBORAH COX “Where”
TONY RICH PROJECT “Woman™
TARAL HICKS “Ooh”
CRUCIAL CONFLICT “Hay
PAC “How™

COOUIO “Way”
ASANTE “AI"

T00 SHORT “Gettin™
BUSTA RHYMES “Party”

o o~ w0 E
~

WQQK/MNashviiie, TN
PD/MD: Tony Wright

TONY RICH PROJECT “Worman™
TARAL HICKS “Ooh’

BUSTA RHYMES “Party”
BRUCE RSHER "Dreams”

WOQUE/New Orleans, LA
PO/MD: Gerod Stevens

DOMING Ry
BUSTA RHYMES “Party”

WOWI/Nortolk, VA

PD: Hurricane Dave

MD: Michael Mauzone

23 BUSTA RHYMES “Party*

10 X “Where”

10 RUGEES “Ready”

8 TARAL HICKS “Doh”

8 DOMINO Ty’
TONY RICH PROJECT “Womar™
MC BRAINS “Outside™

KVSP/Okiahoma City, 0K
PD: Terry Monday

MD: Maurice Prince

15 GELLY CEL “Gokn™

WJHM/Orlando, FL
PO: Duft Lindsey
MD: Cedric Hollywood

6 JAY Z WFOXY BROWN, =
§ 4U"Home”

WUSL/Philadelphia, PA
PD: Gary Young

MD: Glenn Cooper

24 11270y

WCDX/Richmond, VA
PD: Aaron Maxwell
MD: Eric Lee

o
11 BUSTA RHYMES “Party”
DEBORAH COX “Where™

BAHAMADIA “Confess’
J. & THE PHAT MAN “Xeep™

WPLZ/Richmond, VA
PD: Phil Daniets
9 BUSTA RHYMES i

WTLZ/Saginaw, M|

PO: Kermil Grockett

MD: Tony Lampley
CRUCIAL CONFLICT “Hay"
2PAC

-
HH

3

3

ZIAD "

WESSYDE GOON SQUAD “Higher”
MASTER P “lce”

TARAL HICKS “Ooh”™

WRKE/Salisbury, MD
PD: Tony Quartarone
MD: Manuel Mena

] IDEAL Inne('

TONV R)CH PROJECT “Womian”
TARAL HICKS ~Ooh

KSJL/San Antonio, TX
PD: Michael Andrews
MD: Rikko Oflervidez

DOMING Ry

WEAS/Savannah, GA
PO/MD: Fioyd Blackwell
DOMINO hi'd
w e

TW RICH PROJECT “Woman™
TARAL HICKS “Ooh”

CHANTAY SAVAGE "Baby™
DANNY BOY ~Sip”™

KDKS/Shreveport, LA
PD/MD: Sharon Fleumey

12 BOB MARLEY & WAILERS “Around”
lﬁA'Wony

MY
TONV RICH PROJECT “Woman™
TAD

“Z-dam
TARAL HICKS “Ooh”™
BUSTA RHYMES “Party”

KM.LJ/Shreveport, LA
PD: John Wilson

MD: Candy Marshall

10 TONY RICH PROJECT “Woman™
DOMING Py’

LUKE “Scarred”

TARAL HICKS *Ooh”
2AD Z-dam™

4 Home”

[ETTRE PRt PR X1

WESSYDE GOON SOUAD “Higher™
BOB MARLEY & WAILERS "Around™
JIM HENRY JR._ “Precious™

KMJM/St. Louis, MO

PO/MD: Jerold Jackson

TONY RlCﬂ PROJECT “Woman”

WESE/Tupelo, MS
PO/MD: Stan Alien
24 GETD BOYS “Workd™

S 2PAC "Haw"
10 TONY RICH PROJECT “Woman™
10 TARAL HICKS “Ooh”

&
233
2

s
§ MC BRAINS “Outside”
§ BOB MARLEY & WAILERS “Around™

WTUG/Tuscaloosa, AL
PD/MD: Steve Stoan

10 CRUGIAL CONFLICT “Hay”
7 KEITH SWEAT “Twisted”
§ MEN OF VIZION “Keeper™

WKYS/Washington, DC
PD: Steve Hegwood
APD/MD: Mike Fox

§ ILL AL SKRATCH “Where"

DOMING “By"
MONIFAH “You"

KDGS/Wichita, KS

PD: Al Willoughby

MD: A.J. Jones

14 ISLEY BROTHERS "Roating”
2PAC “How'

TONY RICH PROJECT “Woman®

BILLIE RAY MARTIN “Loving™

DELINQUENT HABITS “Tres”

MC LYTE FIXSCAPE “Keep™

EREEY

WMNX/Wilmington, NC
PO/MD: Red Cruise
18 DANGELD “Lacy”

9 CHEVELLE FRANKLIN “Serious™

81 Total Reporters
81 Current Reporters
77 Current Playlists

Reported Frozen Playlist (4):
WVEE/Atlanta, GA
KQXL/Baton Rouge, LA
WQMG/Greensboro, NC
KKBT/Los Angeles, CA

URBAN AC

WWIN/Baltimore, MD WNO0O/Chattanooga, TN WVKO/Columbus, OH WNFQ/Gainesville, FL WKXI/Jackson, MS WDAS/Philadeiphia, PA WTMP/Tampa, FL
PD: Kathy Brown POD: Aobert Sharp PD: Sam Nelson POMD: Faul Dancer PO/MD: Stan Branson PD: Joe Tamburro PD: Yolanda Anderson
MD: Denise Edwards 20 GEORGE CLNTON “Funked” MD: Mike Anderson 22 BRUCE FISHER "Drears” 10 BRANDY “Sitin™ MD: Daisy Davis 8 QUINOON “Thats®
No Adds 20 RANDY CRAWFORD “Cajun™ No Adds 21 MONTEL. JORDAN Ll(e MONICA “Why™ ANGELA BOALL “Motion” 7 MONTELL JORDAN “Like'
15 mm&mm’ 15 BAHAMADIA “Confess’ TONY RICH PROVECT “Woman® 7 AUFFA .
" By LORCELE WM Bt g TEVINWOP%ELL‘W\;H'
e e KRBV/Dallas, TX MOCARY] .
PG “How” PD: Thomas Bacote WHQT/Miami, FL .
MD: Keith Solis PO: Tony Kidd KMJK/Phoenix, AZ WMMJ/Washington, DC
1 @ MAXWELL N S MD: Phil lidgaels PD/MD: Art Jackson PD: Doug Gilmore
WILD/Boston, MA WVAZ/Chicago, IL BRIBL s WIKS/Greenville, NC R f‘;m"éusﬁ"w"""“n‘“ toAits
PD: Ken Johnson PD: Maxx Myrick PD: B.K. Kirkland 17 MONTELL JOR
MD: Dana Hall MD: Jamillah Muhammad MD: Denns Lee
TONY RICH PROJECT “Woman® 25 QUINGY JONES Heavens® KDKD/Denver, CO S0L0 “Gaod” i WNHC/New Haven, CT 27 Total Reporters
MONTELL JORDAN “Lie” 17 RANDY CRANFORD “Cajur® POMD: Rick Walker DEPORAH COX Wipere . VER KSOL/San Francisco, CA 27 Current Reporters
ASANTE “AF 10 ANN NESBY “Anythiog” PD: Lamonda Williams PO: Russ Allen 23 Current Playlists
g ﬁwm MD: Doc Martin Ay
WJZA/Columbus, OH DERORA = 10 TONY RICH PROJECT “Woman” R et
PO: Phil Davis & R FAN N Yk CJCOLUALID <Cood 5 DEBORAH COX “Where KJI 'epum“hd:m'm' 1 Playlist (2):
MD: Theresa Temry 6 DONALD LAWRENCE Message” KMJQHcuston, TX WMCS/Mitwaukee, W1
47 MAXWELL "Ascension” PD: Carl Conner 3
44 ISLEY BROTHERS “Tears™ . KXOK/St. Louis, MO
| WPALAWCharteston, SC £ e 5 WMXD/Detroit, MI Fl Boatef O et oo e Lo D Not Report, Playlist Frozen ()
- Jae Jackson J PD; Skip Dillard 10 H-TOWN “Tha N MD: Ronn Scott WFXC/Raleigh, NC
10 SWV Use” MICHAEL JACKSON “Care' 5
5 CECE WINANS Fvery” QUINDON Thats™ KEMNY LATTIMORE “Busy” MICHAEL JACKSON “Care” COLOUR CLUB “Good” JODEC! “Up" KDIA/Sen Francisco, CA
—— — ___nana amaoricanradinhictarny. com
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PD ROUNDTABLE

RANDALL BLOOMQUIST

_NEWS/TALK

cel b

How To Avoid Getting Cooked
When The Heat’s Turned On

Talk radio never shies away from a fight, but in the past
few months the format has come out on the short-end of
some particularly nasty brouhahas. Among them:

* WABC/New York fires veteran PM driver Bob Grant
amidst a drumbeat of complaints from a liberal media watch-
dog group and African-American activists.

* KVI/Seattle suspends talker Mike Siegel after Seattle
Mayor Norman Rice blasts Siegel for spreading an unfound-
ed rumor about Rice’s personal life.

* KGO/San Francisco comes under fire from that city’s
African-American mayor after a caller slips a racial epithet

past host Bernie Ward.

With these episodes fresh in
mind — and the format’s critics
perhaps emboldened by them —
I thought this might be a good
time to review strategies for deal-
ing with complaints from pres-
sure groups and others who are
in a position to make things dif-

if a host has made a
statement that we
believe is factually

incorrect or truly
reprehensible, then
we might make an

apology. But we

decide — not
[the complainant].
— Tyler Cox
EE]

ficult for the station.

According to the controversy-
seasoned PDs I interviewed, the
formula is simple: Address com-
plaints promptly and in good
faith — but never, ever let out-
siders decide whether or how you
will respond to the situation.

Ya Gotta Listen

WFLA/Florida OM Gabe
Hobbs, who has lots of experi-
ence with such groups, is among
those who believe legitimate
complaints should be met with
a quick and genuine response.
“We respond to [complaints] im-
mediately,” says Hobbs. “De-
pending on the seriousness of
the complaint and the amount of
heat the group can generate, we
either call them or set up a meet-
ing or lunch. But we respond
whether it’s Joe Blow down the
block or the American Family
Association (AFA).”

Hobbs’s assistant has a special
complaint form that she uses to
take messages from aggrieved
listeners or groups. The info on
that sheet helps Hobbs prioritize
his calls and
prepare an ap-
propriate re-
sponse.

Hobbs says
the policy of
dealing prompt-
ly and fairly
with complaints
has helped
WFLA work ef-
fectively with
the conservative
AFA, which has gained notewor-
thy influence in Florida. By treat-
ing AFA with consideration and
respect, Hobbs says WFLA has
convinced the group that WFLA
is run by “fair and reasonable
people.”

Of course, Hobbs adds, while
WFLA gives complainants a fair
hearing, the station “doesn’t al-
ways make them happy.” For one
thing, on-air apologies are “very
rare” at the station. “A lot of
times, at bottom, people are ask-
ing for the host to apologize for
an opinion, and I won’t allow
that,” he explains. “I’ll never ask
a host to apologize for a belief.”

Hobbs says he might order an
air personality to apologize for
engaging in serious, personal
name-calling. How serious?

Gabe Hobbs

I returned every complaint call we got,
and if their point was legitimate,
we’d do something to correct it.

But those corrections were almost
always something short of

giving an on-air apology.
— Drew Hayes

That’s hard to say, considering he
has ignored listener complaints
about one host’s repeated refer-
ences to Bill Clinton as “Numb
Nuts™ and “that son of a bitch.”
Factual errors, Hobbs says, get a
correction, but no mea culpa.

You Make The Call

WBAP/Dallas OM Tyler Cox
echoes Hobbs’s philosophy. Cox,
who had a serious run-in with Af-
rican-American groups when he
ran WWRC/Washington, says
management
must never let
@ others decide
what program is
appropriate or
dictate the fate
of a host.

“If a host has
made a state-
ment that we
believe is factu-
ally incorrect or
truly reprehen-
sible, then we might make an
apology,” he says. “But we de-
cide — not [the complainant].”

ESPN Radio Exec. Producer
Drew Hayes, who last week end-
ed a seven-year stint as OM of
WLS-AM/Chicago, also coun-
sels an open-door policy. He
agrees that on-air apologies
should be made only when the
host or station is clearly in the
wrong.

“You’ve got to deal with
groups and individuals and hear
what they have to say,” Hayes ex-
plains. “I returned every com-

L&
Tyler Cox

plaint call we got, and if their
point was legitimate, we’d do
something to correct it. But those
corrections were almost always
something short of giving an on-
air apology. If we gave on-air
apologies to everyone who want-
ed one, we’d have been ‘WLS,
Apology Radio 890.””
Fortunately, Hayes says, many
complainants are willing to set-
tle for a promise that the station
understands their concerns and
will avoid a repeat of the alleg-
edly false or offensive material.
Interestingly, Hayes notes
that WLS has received very few
serious complaints in the past
three or four years. One possi-
ble reason: The station has be-
come more
sensitive to po-
tential flash-
points. For ex-

ample, he
points out,
when a WLS
| host planned to
poo-poo the
public  fuss

.| over an Italian
restaurant’s
billboard that
claimed, “We feed the whole
mob,” the station made sure a
representative of an Italian-
American advocacy group was
in-studio to voice his concerns
about ethnic stereotyping.

“Not only does that nip com-
plaints in the bud,” says Hayes,
“it also makes for better pro-
gramming.”

Drew Hayes

For more informaTion about How
you CAN sHAre in Bob Grant's
historically high ratings

Call Rich Wood or
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Leaping From PD To GM

[ In Part 2, WNCI/Columbus, OH GM Dave Robbins explains how he made the move

Last week, WPGC/Washington GM Ben Hill told the sto-
ry of his rise to GM. Like Hill, WNCI/Columbus, OH GM
Dave Robbins (he’s also Group PD for Nationwide) was still
a PD when he decided he wanted to be a GM. This week he

talks about his ascension.

Setting The Game Plan

Robbins’s first plan of action was
to ensure he was a successful PD.
As a PD he im-
mediately dis-
covered the value
of being open-
minded and pay-
ing attention to
what was going
on. He explains,
“A lot of manag-
gl crs get locked

1 into the ‘this is
my way and
that’s how I'm
going do it’
mode. The truth is, for every way
there is to do something, there are
10 other ways to do it, and some
might be better than yours.

“Getting people to work togeth-
er is one of the best pieces of ad-
vice I can offer to PDs who want to
become GMs. It’s important to have
the people skills to motivate peo-
ple to get the very best from them.
Ask for input, and actually listen
to their opinions. Also make sure
the people around you feed you and
are part of your career on a posi-
tive note. Avoid those who speak
and think negatively. If you think
about being the best, then you’ll
strive to be the best. What you re-
sist persists. When you try to run
away from something, you’ll al-
ways run into it.”

As PD, Robbins made it a point
to accentuate the positive. “It’s im-

Dave Robbins

portant to catch people doing things
right. Behavior that is noticed is re-
peated. In this business we’re
brought up to believe everything is
critique-based, finding only the bad
things. If you tell someone they did
a good job, they’re more likely to
be strengthened than if you tell
them they did a bad job. Being suc-
cessful affords you the chance to
show people what you can do.”

Focus On Big Picture

During his programming ten-
ure, Robbins concentrated more
on the big picture. “You need to
start thinking that the entire sta-
tion works as one giant machine.
If you can see and sense people
are working together for one com-
mon goal, start helping people
achieve their goals at the station.”

Robbins also places high value
on maintaining a smooth relation-
ship with the sales department. “I
worked closely with sales during
my PD tenure. | never saw a rea-
son for a combative relationship
and looked at sales not only as the
people who brought in the pay-
checks, but as people who could
help me achieve our program-
ming goals.

“Many times we needed help ar-
ranging trips or giveaways for the
morning show. Working with peo-
ple is how you get things done. I
could have been the best PD in the
world with the best numbers, but
if the perception was of me as a

Dave Robbins’s Rise To GM

On-air personality WNPQ/Canton, OH
On-air personality WQIO/Canton
On-air personality KELP/EI Paso

On-air personality KRUX/Phoenix
APD WXGT/Columbus, OH
PD WXGT
APD/MD WBBM (B96)/Chicago
PD KHTR/St. Louis
PD WNCI/Columbus
Nationwide Group PD
GM WNCI

geek in front of a computer, or in-
flexible with sales or promotions,
I wouldn’t be in this GM chair to-
day.”

Robbins was given additional
duties as Nationwide Group PD,
another major step forward to be-
coming a GM. As Group PD he
provided Nationwide’s stations in
Orlando, Houston, Phoenix, Dal-
las, Las Vegas, and Columbus with
an extra ear and offered his mar-
keting expertise. He also had a lot
of interaction with PDs and GMs
at all of Nationwide’s properties.
“I helped work out problems with
marketplace changes like new
competitors, staff changes, etc. I

Getting people to
work together is
one of the best
pieces of advice |
can offer to PDs
who want to
become GMs.

found it tremendously helpful be-
cause I spoke with the GMs on a
daily basis and was constantly on
par with them. We were always
talking programming, marketing,
demographics, billing, etc. When
the WNCI GM position became
available, I was prepared.”

Learn The Total Job

Traditionally, the road to the
GM’s office goes through the sales
department, and like WPGC’s Hill,
Robbins never had any day-to-day
sales experience. However, Rob-
bins says, “Salespeople are exact-
ly like programming people, but
neither side will admit it. It’s fun-
ny, being around seven salespeo-
ple is like being around seven DJs.
They’re both aggressive, driven,
fussy, temperamental — all the
good and not-so-good traits. Mov-
ing from PD to GM is a lot like
moving from jock to PD. You’re
excited about the new opportuni-
ties, but you never really forget
how it was.

“What’s been most fascinating
and fun for me is working closer
with the sales staff and manage-
ment than I did as a PD and being
responsible for the budget and fi-
nances of the station. It’s a fasci-
nating process; you have to think
ahead. Before this I had no real
idea of what went on.”

vidAh-adaa@kiea R tadiohistan. com
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When | moved from PD to GM, most people

asked me if | was scared. That indicates to

me that many people are motivated by fear.
If you lose the fear, you’ll gain victory.

Upon becoming GM, Robbins
was faced with several challeng-
es: motivating a sales staff, estab-
lishing a budget, and dealing with
all the big-picture issues GMs
must handle. How do you leam it
and simultaneously earn your
staff’s support and confidence?
He’s been down that road before
as PD and Group PD and says it
comes down to one thing. “Good
people are good people. A winner
is going to win no matter what the
situation is — it could be a golf
tournament or running a radio sta-
tion. If you can step up to the front
and make things happen, that will
happen with everything in your
life. Our former GM, Dan Morris
was promoted and left WNCI in
excellent shape. Fortunately, 1
didn’t have to do a lot of maneu-
vering when I came in.”

Interact With Clients

Robbins admits he has a lot to
learn. As part of his continuing edu-
cation process he spends a lot of time
with sales and clients. “I’ve gone on
a lot of sales calls and have discov-
ered that many client problems are
really opportunities. Our sales pro-
fessionals are extremely motivated
and very high-touch, which means
when you help them do something,
they respond very quickly. I have a
ball coaching them.”

One advantage Robbins has dis-
covered with moving from PD to
GM, “I can go to any agency or
client with my sales staff and an-
swer client questions. Their ques-
tions usually aren’t spot rotation-
based. They usually ask program-
ming questions, and I can speak in-
telligently about Time Spent Lis-
tening, creative, and programming
goals. I thought my programming
experience might be a hinderance,
but [ was wrong.”

His biggest challenge has been
fine-tuning the financial aspects of
the station and working with the
Business Manager. “I have to sign
every check that goes out. It’s
amazing. A station of this size
spends a lot of money operating.
Once you get out of the ratings
race, you still oversee the ratings,
but your real concern is for the
people at the station.”

Conquer Your Fears

What about the assumption
“Once a PD, always a PD?” “I’ve
heard that,” Robbins says, “and I
thought it’d be interesting when I
became a GM. You always think
as a PD. | think of how a station is
being marketed and happening
from a product standpoint. But
that’s not all that bad because if
the product is right, the sales force
sells a correct product. The best
guy to run Ford Motor Company

3)

would be someone who built the
cars on the line because he knows
what goes into the car and can
speak intelligently about the whole
operation.”

For PDs who want to become
GMs and are having trouble find-
ing winning formulas, Robbins
advises searching for understand-
ing people to support you in your
endeavors. “You can’t get it all
done yourself; you have to work
with people to get things done. 1
don’t take any of the credit for
WNCTI’s success. I take all the
blame when something goes
wrong, that’s just part of the job.
A couple of years ago we changed
WNCI’s musical formula and
probably lost a couple of million
dollars in billing. It was 100% my
fault. What does the company do?
Promote me to GM! That goes to
show you a winning personality
will win in any situation.

“Another important element is
to lose all fear. Surround yourself
with people who aren’t paralyzed
by fear. If you’re afraid to do
something, life will pass you by.
When you run away from fear, you
run right past opportunity. I’ve
seen many who are afraid to move
out of their comfort zone. When I
moved from PD to GM, most peo-
ple asked me if I was scared. That
indicates to me that many people
are motivated by fear. If you lose
the fear, you’ll gain victory.

1 never saw a reason
for a combative
relationship and

looked at sales not
only as the people
who brought in the
paychecks, but as
people who could
help me achieve our
programming goals.

“Finally, you have to understand
that you make your own career, no-
body will hand you anything. You
have to be willing to take more re-
sponsibility. Volunteer for assign-
ments that nobody else wants. Find
a way to do extra things to help. I
believe the old adage that says
“You can get anything you want in
life if you help others get what they
want.” So if you help a jock
achieve his goals, they”ll be more
willing to help you. It’s a case of
being helpful and open.”

CHR Asst. Editor Paul Colbert
contributed to this column.
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EXCLUSIVE NATIONAL Music RESEARCH ESTIMATES MAY31 1995

CavLout Amenicas song selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of May 6-12.

ARTIST TITLE LABEL(S)

ALANIS MORISSETTE lIronic (Maverick/Reprise)
CELINE DION Because You Loved Me (650 Music)
ALANIS MORISSETTE You Learn (Maver/ck/Repr/se)
OASIS Champagne Supernova (Epic)

MARIAH CAREY Always Be My Baby (Columbia/CRG)
FUGEES Killing Me Softly (Ruffhouse/Columbia/CRG)
JEWEL Who Will Save Your Soul (Atiantic)

NO DOUBT Just A Girl ( Trauma//nterscope)

TONY RICH PROJECT Nobody Knows (LaFace/Ar/sta)
NATALIE MERCHANT Jealousy (E/ektra/EEG)

JARS OF CLAY Flood (Silvertone) -
BRANDY Sittin’ Up In My Room (Ar/sta)

TRACY CHAPMAN Give Me One Reason (Elektra/EEG)
COLOR ME BADD The Earth, The Sun, The Rain (Giant)
BODEANS Closer To Free (S/ash/Repr/se)

GIN BLOSSOMS Follow You Down (A&M)
DOG’S EYE VIEW E Everythlng Falls Apart (Co/umb/a/CRG)
LOS DEL RIO Macarena (RCA)

JANN ARDEN Insensitive AsM)

LENNY KRAVITZ Can't Get You Off My Mind (Virgin)
FOO FIGHTERS B|g Me | (Roswel//Cap/tol)

CRANBERRIES Salvation (Island)

HOOTIE & THE BLOWFISH Old Man & Me | (At/ant/c)

LA BOUCHE Sweet Dreams (RCA)

ROBERT MILES Children (Arista)

BILLIE RAY MARTIN Your Loving Arms (S/re/EEG)

VOICE OF THE BEEHIVE Scary Kisses (Discovery)

GEORGE MICHAELFastlove (Dream Works/Geffen)
CLAYTON & MULLEN Mission: Impossible (Mother//s/and)

TINA ARENA Chains (Ep/c)

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total
familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample
composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, New York,

Philadelphia, Pittsburgh, Providence. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, Norfolk, Orlando, Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas

CaLLour AMERICA.
CHR/POP
oms oo, | 1Ot Scores
™w LW 2w w FAMILIARITY ~ BURN By Tony Novia
413 418 414 419 93.0% 26.5% ':n“iﬁg‘ﬁzi:f;"s'{?;g:ﬁeﬁf
406 416 4.11 408 B86.8% 22.5% | (Maverick/Reprise) debuts in third
392 —  —  —  683% 125% | rhceomlloniis vecks Calu
389 381 380 . 383 ) 55.30/0 7 13.5°/o among women .12-17. 3.99 amo.ng
387 380 3.8 390 85.8% 25.8% ;102‘5‘3_2;8'24' and 3.71 among wom-
381 392 383 376 875% 19.8% “WhoWill Save Your Soul” by Jewel
— — — (Atlanti Callout America with
3.75 ) 46.8%  10.3% a3.75 ::tzf?;irsmbiﬁt;txox:nfgood
3.69 3.85 3.82 3.76 57.3% 16.5% for seventh overall. “Who” scores big
369 381 377 357 825% 24.0% | Yihadslamongwomen 217,373
_ - — wi -24s, and 3.65 wi -34s.
3.65 -_ — - 38.5% 8.5% “Jealousy” by Natalie Merchant
362 347 349 343 41.8%  9.5% | Flekn/EEG)isthe hird new eniry
" il . - i - : * in the Callout America To is
358 371 372 364 74.8% 23.3% | week with a 365 total favorability
353 357 353 358 70.3% 17.0% [ Scom “ealousy"tests best among
i W 25-34, where its 3.83 i
350 378 362 343 39.0% 10.0% | goodtortounplace
348 365 364 353 793% 30.5% [ roodbylars Of Clay (Silver
347 356 355 356 83. 3% 30.3% vorability this week. The Nashville
_3 _43* - 3.50 - 354 3 45 57.50/0 17.3% nauve§ are the winnf:rs in. Callout
3 42 _ _3,71 — - 69?0%, | 22.00/: il:r:'lca s Sout.h regxo.n with a 3.91
341 355 361 354 40.0% 13.0% [ .ien i beliovers b callow fec
- 3397 3_36 351 ) 3 51 32.3% 7 8.3% | tion into consideration. With the in-
337 344 343 332 66.8% 21.5% | i yiccon mpessbier e
332 323 342 342 - 958.0% 17.0% difficulty in testing novelty songs,
331 334 339 326 67.3% 29.5% | Munen b oo i
331 3.3 339 325 713% 24.8% | mostprogrammers are continuing to
324 312 326 —  285%  7.3% | nppeeciniotion takingadvanage
3.07 .03 — — 30.8¢ 12.5° This week’s top songs, by demo, are:
- . e i . W 12-17 — F Alani
307 307 313 —  17.3%  5.5% | moriswte “Fonic Marian Carey
305 300 28 291 18.8% 6.8% | Celine Dion, and Alanis Morissette
= “Leam.”
300 — — - 82.3% 23.0% « Women 18-24 — Alanis Moris-
- 2.99 310 332 330 34.5% 13.3% | scue glfg:icv" Celine Dio'l‘f A‘?‘"iss
Morissette “Learn,” Oasis, and Fugees.
* Women 25-34 — Celine Dion,
Alanis Morissette “Ironic,” Gin Blos-
soms, Natalie Merchant, and a tie be-
tween Tony Rich Project and Hootie
& The Blowfish.

City, Minneapolis, St. Louis. WEST: Denver, Los Angeles, Phoenix, Portland, Salt Lake City, San Diego. © 1996, R&R Inc.
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For a complete song summary on “Flood”,
call R&R at (310) 788-1695

RICOADS

SILVERTONE

essential

WARAA- A M ericantschotreterr-rong——m—m


www.americanradiohistory.com

CHR/POP TOP 50

E— BREAKERS-:
MA Y 3 1, 1996
ALANIS MORISSETTE
[ TOMLPUYS —————— TOTAL You Learn (Maverick/Reprise)
w W W ™ ARTIST TITLE LABEL(S) ™ Lw W w STATIONS/ADDS TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
i 1 11 CELINE DION Because You Loved Me (550 Music) 5769 5999 6099 6055 118/0 2058/607 106/18 (19
s 2 2 2 MARIAH CAREY Always Be My Baby (Columbia/CRG) ~ 5368 5641 5944 5839 11770
« + + @ TRACYCHAPMAN Give Me One Reason (Elektra/FEG) ~ 5350 5227 4971 4482 1211
n 7 s @ FUGEES Killing Me Softly (Ruffhouse/Columbia/CRG) ~ 5089 4599 3810 2902 131
2 a 3 s  ALANIS MORISSETTE lronic (Maverick/Reprise) 4963 5557 5768 5989 114/0
6 s 5 & HOOTIE & THE BLOWFISH Old Man & Me (Atlantic) 4686 4748 4551 4256 1210 MOST ADDED-
9 9 8 7 DOG'S EYE VIEW Everything Falls Apart (Columbia/CRG) 3664 3678 3616 3498 11072 ARTIST TITLE LABEL(S) ADDS
s s 7 s TONYRICH PROJECT Nobody Knows (LaFace/Arista) 3458 3792 4282 4450  101/0 | NO MERCY Where Do You Go (Arista) 27
u 1 n € COLOR ME BADD The Earth, The Sun, The Rain (Giant} 3257 3164 3010 2840 106/1 | ALANIS MORISSETTE You Learn (Maverick/Reprise) 18
7 12 12 ) GEORGE MICHAEL Fastiove (DreamWorks/Geffen) 3188 3162 3072 2734 100/0 | MICHAEL ENGLISH Your Love Amazes Me (Curb) 17
% 1 13 ) LABOUCHE Sweet Dreams (RCA) 3179 3084 2912 2736 1041 | TEVIN CAMPBELL Back To The World (westWB) 13
w n w 1 FOOFIGHTERS Big Me (Roswell/Capitol) 3125 3176 3265 3065 10371 | ISONTINeve e b
% 2 w @ CLAYTON & MULLEN Mission Impossble (Mother/sknd) 2855 2489 2094 1667 12006 | cann 0ot e (s o new) 11
7 8 9 1 GINBLOSSOMS Follow You Down (A&M) 2835 3258 3713 4072 87/0 BONE THUGS... Tha Crossroads (Ruthless/Relativity) 10
18 15 15 15 JANN ARDEN Insensitive (A&M) 2662 2663 2662 2711 97/3 BLESSID UNION OF SOULS All Along (EM/) 9
8 1w 14 1 BODEANS Closer To Free (SlastvReprise) 2609 2969 3435 3751 84/0 JORDAN HILL For The Love Of You (143/Atlantic) 8
2 1 1w 1w EVERYTHING BUT THE GIRL Missing (Atlantic) 2101 2292 2627 2900 84/0 | JEWEL Who Wil Save Your Soul (Atiantic) 8
19 19 2 18 SMASHING PUMPKINS 1979 (Virgin) 2084 2151 2328 2633 75/0 | NATALIE MERCHANT Jealousy (Elektra/EEG) 8
BREAKER ) ALANIS MORISSETTE You Learn (Maverick/Reprise) ~ 2058 1451 677 275 10618 | JOAN OSBORNE St Teresa (Blue Gorila/Mercuy) 8
s 1 19 2 COLLECTIVE SOUL The World | Know (Atlantic) 2035 2247 2408 2777 7011
w w w 2 BRANDY Sittin’ Up In My Room (Arista) 2021 2393 2594 2842 61/
v =z 2 @ JARS OF CLAY Flood (Silvertone) 1972 1874 1520 1282 95/4
» 2 2 €@ ROBERT MILES Children (Arista) 1962 1790 1513 1196 86/3 MOST;E:#SE ASED
w wu 2z @ OASIS Champagne Supernova (Epic) 1946 1696 1273 894 95/3 Y
s 1 2 @ NATALIE MERCHANT Jealousy (Elektra/EEG) 1886 1615 1368 918 gg/g [ ARTIST TME LS , | MNoReASE
e w» » @ LOSDEL RIO/BAYSIDE BOYS MIX Macarena (RCA) 1871 1508 1370 999 75/3 | ALANIS MORISSETTE You Loam (MaverickRepse) - +807
. . TEVIN CAMPBELL Back To The World (Qwest/WB) +588
3 30 25 @ BILLIE RAY MART'N YOUT LOVmg Arms (S’rﬂ/EEG) 1861 1738 1459 1226 82/5 FUGEES KI"Iﬂg Me Somy (RUﬂhOUSE/COIUmbIa/CRG) +490
2 24 2 2 NODOUBT Just A Girl (Trauma/Interscope) 1689 1833 1947 1920 81/0 BLESSID UNION OF SOULS All Along (EMI) 424
2t 23 2% 2 LABOUCHE Be My Lover (RCA) 1567 1720 1993 2259 62/0 CLAYTON & MULLEN Mission: Impossible (Mother/sknd) +366
» 2 =z x  NATALIE MERCHANT Wonder (Elektra/FEG) 1555 1820 2100 2245 59/0 | BADLEES Angeline Is Coming Home (PolydorAGM)  +332
50 41 % € JEWEL Who Will Save Your Soul (Atfantic) 1460 1306 962 750 84/8 | CHER One By One (Reprise) +303
— _ w €D BRYAN ADAMS The Only Thing That Looks Good... (A&M) 1429 1225 449 16 82/4 Ig:l:mgw;&ws h’/;eleag ;L;ﬁo??rcﬁ}m) +§gg
2w = m m VOICE OF THE BEEHIVE Scary Kisses (Discovery) 1413 1523 1465 1436 7972 4
n » n u GOOGOO DOLLS Name (Metal Blade/WB) 1359 1509 1761 2034 58 | NATALIE MERGHANT Jealousy (Elekia®EG) 271
% 2 1 3 BLUES TRAVELER Hook (A&M) 1358 1442 1593 1857 58/0
% 3 u € CRANBERRIES Salvation (/sland) 1243 1218 1135 1021 85/2
- — s g TONI BRAXTON You're Makin’ Me High (LaFace/Arista) 1102 816 165 - 68/6 HOTTEST
— — u PHILOSOPHER KINGS Charms (Columbia/CRG) 1071 910 507 56 80/4
a3 a0 2  COOLID 1,2,3,4 