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IS THE INDUSTRY PRICING
ITSELF OUT OF CD PROFITS?

Mike Shalett makes a case against loss
leader discounting and other price-
slashing retail technigues, especially as
they apply to premium items like CDs.
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DOING COUNTRY WHERE
COUNTRY ISN'T COOL

WQAM & WKQS/Miami and WMZQ-AM
& FM/Washington have to sell not only
their stations, but country music itself, in
markets where resistance is strong.
They've developed strong strategic
campaigns to fight the double battle.
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BOB STEELE, CHRIS
BLACKWELL INTERVIEWED

filustrious radio and record innovators in

the spotlight: WTiC/Hartford's 44-year
morning man Bob Steele and isiand
founder/Chairman Chris Biackwaell,
celebrating the label's 25tt: anniversary.
Page 72, 76

RKO TAKEOVER BATTLE

New contender for Gencorp., RKO's
parent, makes selling off broadcast
properties a priority, with a bitter battle
foreseen.
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USA FOR AFRICA,

HANDS ACROSS AMERICA:
NEW GRANTS

$10 million more from the industry’s
mega-charity efforts is assigned to

domestic, foreign organizations.
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NOBLE GOES PUBLIC

Noble Broadcasting readies a $50
million junk bond offering to retire debt
incurred from radio acquisitions.
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FAIRNESS HITS THE FLOOR

The Senate is moving fast on putting the

Fairness Doctrine into law; committee

approval sends it to the Senate floor.
Page 18

Newsstand Price $5.00

THE INDUSTRY'S NEWSPAPER

The record industry is accus-
ed of racial discrimination on a
broad scale in a report released
Monday (3/23) by the NAACP.
It follows similar, narrower
charges made last fall by Rev.
Jesse Jackson against the
Warner Communications rec-
ord labels.

The document, “The Discor-
dant Sound Of Music," contends
that record companies operate
unfair hiring practices, severe-
ly limit career and income op-

FREE FLIGHT BRINGS 91X HIGH VISIBILITY — Two skydivers got a great jump on the competition in
91X/San Diego’s "Expose The X" contest, which awarded prizes to the most spectacular showcasing of the

station’s logo. However, the adventurous pair o' ‘chutists finished third, fosing to two less photogenic but more
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NAACP Report Blasts
Record Industry

Charges White Control Of Black Talent;
Limited Opportunities For Blacks

portunities for blacks, and fail
to invest in black artists in pro-
portion to black music’s market
share.

Most record companies con-
tacted by R&R declined to com-
ment on the report. With copies
only beginning to circulate
within the industry, several
spokesmen cited insufficient
time to review its contents.

At CBS, VP/Press & Pyhlic
Affairs Bob Altshuler said, “As
far back as 1985, we were aware
of the situation in the industry
and knew of the problem areas.
We analyzed those and have
formulated a specific program

NAACP
Contends:

@ Labels limit black
employment chances

©® Maintain unfair hiring
practices

@ Pay blacks unequal
income

©® Skimp on promotional
dollars to Black stations

@ Many black artists also
biased against blacks

which we’re in the process of
implementing.” He declined to

ingenious stunts (see the AOR column next week for details).

provide more details. At least
| one other label is known to be

Steve Gallagher

Gallagher PD

At WMRE
& WSSH

After guiding WWSN/Dayton
to success in a seven-way AC
battle in only two years, Steve
Gallagher has been named PD
for Noble Broadcast Group’s
WMRE & WSSH/Boston. WSSH
(“Wish”) leads its AC competi-
tion with a recurrent/gold for-
mat. Noble’s acquisition of dark
WMRE is still pending FCC ap-
proval; plans for that station
will be announced in June.

VP/GM Jenny McCann told
R&R, “Steve’s qualifications
were his track record in taking
WWSN from Easy Listening to
a 9.1 with soft AC. He’ll take

KZEW/Dallas.

YORK, BASTIDA UPPED AT KATT

Knobler Returns To

Dallas As

KPRW & KATT/Oklahoma
City GM Bill Knobler has been

! hired as GM of Anchor Media

Gold/AOR combo KLDD &
He replaces
Gene Boivin, who leaves to start
his own business in Detroit.
Back at Surrey’s Urban/AOR
Oklahoma City property, five-
year staffer Tricia York steps
up from GSM to GM; succeed-
ing her is AE Larry Bastida.
It’s a return to the market for
Knobler, who joined top-rated

KATT in May 1985 after serving #°

as National Sales Manager of
Sandusky Dallas CHR KEGL.
He’s also managed stations in
Waco and Killeen, and in the
'60s programmed KNOW/Aus-
tin. Coincidentally, KZEW hired
KATT Promotion Director Alan
Lombard recently.

Anchor took over the Dallas
stations from Belo late last
year. Subsequent changes in-
clude changing the AM’s calls
over from KRQX and shifting
its focus from the ’60s and '70s

GALLAGHER/See Page 9 to the '50s and ’60s. Also, AM

NAB ‘87

KZEW GM

PD Dennis Anderson was given
responsibility for both stations
KNOBLER/See Page 9

Krause New
PD At WCSX

Joe Krause

WKLH/Milwaukee PD Joe
Krause has been named PD at
Greater Media’s new Detroit
Classic Rock outlet WCSX,
starting in early April.

Krause, who joined WKLH
last July, has also programmed
WAPP/New York and been As-

KRAUSE/See Page 9

preparing a youth employment
program for blacks this year.

Black Artists
Also Accused

The study states that leading
black artists employ very few
blacks in their own organiza-
tions, and make no significant
efforts to use goods and services
provided by black-owned firms.

The NAACP advocates *“fair-
share” agreements with record
companies to ensure better
black representation in employ-
ment and business practices. It
also calls on black stars to use
their influence in broadening
opportunities for other blacks.

“The Discordant Sound Of
Music” was commissioned in
July 1985, and largely reflects
research by the NAACP’s Eco-
nomic Development Depart-
ment under Fred Rasheed.
“Scores of interviews” were
conducted with past and pres-
ent industry personnel at labels
and in talent management, rec-
ord production, concert promo-
tion, distribution, and retzil.
Among the conclusions:

« Black promotion executives
earn less than their white coun-
terparts.

« Black executives with rec-
ord companies are tightly re-

NAACP/See Page 9

A FINE-TUNING RADIO

Starts Page 33
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Bt reaches beyond sight. Into the
imagination. 200 million listen every
week. 3 and a half hours every day.
On the road, at work, on the jogging
path, 96% of all Americans sing its
tune, hear its message. That’s the
power of radio. Radio advertising
sells. How do we know? We’ve been
measuring and describing radio audi-
ences so you can turn the power of
radio into money—for over 21 years.
Arbitron. We know the territory.
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instant sales presentations.
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Lou Mellini

Mellini
Upped To

Bahakel VP

KILO/Colorado Springs GM Lou
Mellini has been promoted to
VP/Radio Division for the
13-station Bahakel Ceommunica-
tions chain. He will continue as GM
at KILO, which he joined as GSM
in 1980. He was upped to Station
Manager in 1982 and to GM when
Bahakel acquired the station in
1984.

“My goal is to unite our stations
as a cohesive team dedicated to
making Bahakel Communications
one of the most aggressive in-
dependent radio divisions in the
country,” he commented.

Mellini’s background includes
positions as GM of ABC Records,
GM/Canadian Operations for Mat-
tel Toy Corp., and sales and promo-
tionsl posts at CBS Records.

In addition to KILO, Bahakel’s
other radio properties are: WDOD-
AM & FM/Chattanooga; WXLY/
Charleston, SC; WWOD & WKZZ/
Lynchburg, VA; KXEL & KOKZ/
Waterloo, 1A; WLBJ & WCBZ/
Bowling Green, KY; WABG/
Greenwood, MS; and WKIN &
WZXY/Kingsport, TN.

Brill WKLH
Programmer

Steve Brill

WROK & WZOK/Rockford Oper-
ations Director Steve Brill will join
Saga’s Classic Hits outlet WKLH/
Milwaukee as PD early next
month, succeeding Joe Krause,
who becomes PD at WCSX/Detroit
(see Page 1). Brill will work along-
side WKLH OM Dave Luczak.

The move marks Brill’s return to
the market, as he had earlier work-
ed there as Promotions Director
for WISN & WBTT (now WLTQ).
His background also includes on-
air work at WKQX/Chicago.
WKLH GM Tom Joerres stated,
‘““Steve’s previous experience here
and his solid programming record
ensure that we won’t miss a beat in
keeping WKLH the leading Classic
station in the country.” Added
Saga VP/Programming Steve
Goldstein, “We're sorry to be los-
ing Joe, but Steve is disciplined,
creative, and a good manager.”

NEW GRANTS

USA For Africa, Hands
Disperse $10 Million

USA For Africa/Hands Across
America has announced $9.64
million in new grants. Of that
amount, $1.68 million will be
distributed in 12 Hands Across
America state and advance grants,
and $7.96 million will go to We Are
The World domestic and Africa
grants. The announcement brings
total grants from USA For Africa’s
We Are The World project to $41
million. In 1986, Hands Across
America produced $15 million for
grants to address problems of the
hungry and homeless in the US.

The announcement of the new
grants coincides with the release of
a certified, independent audit of
USA For Africa/Hands Across
America which showed that the We

Potts
Capitol Sr.
VP/A&R

Simon Potts

Simon Potts has been named to
the new post of Sr. VP/A&R World-
wide at Capitol. He previously
worked for Elektra/Asylum as UK
Managing Director, and as VP/
A&R US.

Potts will be based in Los An-
geles and London, reporting to
Capitol President Don Zimmer-
mann. The position is separate
from the label's existing A&R
structure. “I'm completely inde-
pendent of those people,” Potts told
R&R. “Tom Whalley is the head of

POTTS/See Page 9

Low RCA
VP/A&R

Simon Low

RCA Director/A&R Simon Low
has been promoted to VP/A&R. He
joined the label last summer, re-
porting to President Bob Buziak.

Low was Manager/A&R for Vir-
gin’s Siren label in the UK before
joining RCA. He also worked for
RCA’s British company. Calling
him “an integral part of our
team,” Buziak said, “As we inten-
sify our A&R activities, Simon’s
‘hands-on’ approach to making
records will be invaluable.”

Where The
Money’s Going

® Hands Across America
Coalition Process State
Grants: $1,680,434

® We Are The World
Domestic Grants:
$167,280

® Medical Grants For
Africa: $4,491,056

@ Ethiopia, Sudan
Recovery/Development
Grants: $3,303,820
Total of New Grants:
$9,642,590

Are The World and Hands Across
America projects raised $82.5
million in 1985-86. According to
Hands Across America, the audit
certified that the organization’s
financial statements “‘present fair-
ly the financial position of USA For
Africa and that its affairs have
been conducted in a manner con-
sistent with generally accepted
accounting principles.”

HANDS/See Page 9

Richards PD
At WWRX

WBAB/Long Island Promotion
Director Dave Richards has been
named PD at WWRX/Providence
(formerly CHR WERI-FM), which
became the market’'s third AOR
two weeks ago. He starts Monday
(3/30), and will do afternoons.

Also joining WWRX are Bruce
Maimen (KKRQ/lowa City) for
mornings and Phylis West
(KZFX/Houston) in middays.
WERI holdover Daria is on nights.

Prior to joining WBAB a year
ago, Richards handled mornings
and promotions at WZZO/Allen-
town and worked parttime at
WMMR/Philadelphia. At WBAB,

RICHARDS/See Page 9

Evans Elevated
To WTIX VP/GM

Sherry Evans

WTIX/New Orleans GSM Sherry
Evans has been promoted to VP/-
GM for the Price Communications
“Pure Gold” outlet. The post had
been vacant since last December,
when David Gerrard left to enter
station ownership.

Evans’s rise to the top of 'TIX
has been rapid, as she arrived as
an Account Executive there only a
year ago, and advanced thereafter
to Local Sales Manager and then
GSM. Prior to WTIX she worked
for WMOX/Meridian, MS. “‘Sherry

WeVANSiSeerPage 9
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NEW PROMOTION IDEAS FOR
URBAN & GOLD

Promotion Directors at top Black/Urban and Gold
outlets stretch the format stereotypes in finding new

ways to raise station profiles.
Page 62, 91
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Prince
Promoted To
PD At WOJO

WO0JO (Radio Ambiente 105)/ -

Chicago morning man/Production
Director Guillermo Prince has
been promoted to PD and moves to
a two-hour midday show. He re-
places ten-year Director/Broad-
casting Jorge Infante, who left to
expand his role with the IBC Radio
Network. Radio Ambiente, in oper-
ation since 1980, is Chicago’s first
24-hour Spanish language station.

Prince told R&R, “I was given
mornings because no one wanted to
wake up that early. The show’s in-
creasing importance enabled me to
discuss programming with the
management, and eventually they
decided to give me a shot.”

In addition to holding production
positions at WJOB/Hammond and
WLNR/Lansing, Prince once did a
Spanish show on Chicago’s WXRT.
He has worked for WOJO since its
inception, joining as a fulltime pro-
duction assistant in 1985. He took
over mornings at the station later
that year.

Former news announcer Hector
Armandoe Molina assumes the
5-9am shift.

Steve Warren

Warren New
WING PD

Country KKYX/San Antonio PD
Steve Warren will switch gears to
program Gold-formatted WING/
Dayton. He replaces John Lanke-
nau, who exits the station.

Warren’s move reunites -him
with WING GM David Leonard.
The two worked together for sever-
al years as PD and GM, respec-
tively, at Country WPTR/Albany.
Leonard told R&R, “Steve did an
absolutely astonishing job at
WPTR. He beat a good, solid FM
format competitor and put another
smaller AM practically dark.”
Leonard anticipates no problems in
Warren adjusting to a Gold format.
“The difference between Country
and Gold is the glue. The fixtures
are all the same.”

WING plans to play new music,
which the station will call “Future
Gold.”

RKO Parent Fights Hostile Takeover

FCC May Name Trustee During Battle

RKO General parent GenCorp is
bitterly fighting an unwanted $2.3
billion tender offer to its sharehold-
ers from a partnership that wants
to sell off its radio and TV stations.

GenCorp has asking a federal
court in Columbus, OH to issue an
injunction blocking General Acqui-
sition, Inc., a partnership of AFG
Industries Inc. and Wagner &
Brown, from continuing with last
week’s surprise $100-a-share take-
over bid.

According to court papers, Gen-
Corp alleges the tender offer vio-
lates federal securities law and
says the takeover’s proposed finan-
cing violates Federal Reserve
margin regulations, which prohibit

ing an amount more than
50% of the total value of the stock.
At presstime, no date had been set
for a hearing on the case.

AFG Industries, a glass manu-
facturer based in Irvine, CA, and
Wagner & Brown, an oil and gas
company based in Midland, TX,
hold a combined 2.2 million Gen-
Corp shares, or 9.8% of the com-
pany’s 224 million outstanding
shares. The partnership said it had
put up $250 million and was seeking
to arrange $1 billion in further fi-

1-800-952-1986
Ask for Mike Henry

Demand

the

best.

"I like the contemporary research approach used by Surrey
regarding questionnaires and samples. Surrey is the best.”

Kent Burkhart

Burkhart/Abrams/Douglas/Elliot

Roger Wimmer, Ph.D./President
Chris Porter/Senior Research Director
Mike Henry/Director of Marketing

WorldRadioHistory

nancing through a lender consor-
tium headed by Wells Fargo Bank.
Last year the companies unsuc-
cessfully tried to take over Lear-
Siegler Inc., a manufacturing con-
glomerate.
FCC Asked To
Name RKO Trustee

In filings with the Securities &
Exchange Commission, General
Acquisition said it plans to sell off
the RKO broadcast properties. The
partnership conditioned its take-
over offer on receiving FCC per-
mission to create a 180-day “Spe-
cial Temporary Authorization” to
place the RKO stations under the
control of a trustee, Wilton Scott of
Houston, TX. Scott, a retired Ten-
neco Oil Exec. VP who serves on
the board of Tenneco and Republic
Bank Corporation, would hold title
to and have control over the stock
of RKO while the takeover fight

progresses.
GenCorp’s broadcast unit in-
cludes 12 radio stations. Several

Swindel
VP/Sales
At Virgin

Jim Swindel

Jim Swindel has been appointed
VP/Sales at Virgin, joining the la-
bel in Los Angeles. He’s been VP/
Sales at Island in New York for the
past three years.

Swindel reports to Virgin Man-
aging Directors Jordan Harris and
Jeff Ayeroff. He told R&R, “My
first priority is to organize our sys-
tem and get my staff in place.”
This includes former Wherehouse
Advertising Director Joyce Cas-
tagnola handling West Coast re-
gional sales, he said, and an East
Coast regional person to be ap-
pointed shortly.

“We’re going to utilize the Atlan-
tic/WEA system throughout the
rest of the country for the time be-
ing, until we grow any larger,”
said Swindel, adding that Virgin's
distribution arrangement is simi-
lar to the way Island operates
through Atlantic/Atco, “although
Virgin uses fewer of the Atlantic
services.”

Before joining Island, Swindel
held local sales posts for A&M in
San Francisco and Seattle, and
worked with Ayeroff and Harris
during that time.

For their part, Harris and Ayer-
off praised Swindel's skills as a
sales executive and “his great rela-
tionship” with retail, noting, “His
personality fits in perfectly with
the rest of us here at Virgin.”

parties have filed challenges to
GenCorp’s licenses for most of its
broadcast outlets, contending Gen-
Corp was an unfit license holder
because of allegedly improper po-
litical contributions and foreign
payments.

Recently, GenCorp tentatively
agreed to sell its two independent
TV stations. It will receive $387
million from MCA Inc. for WOR-
TV/New York and $217 million
from the Walt Disney Co. for KHJ-
TV/Los Angeles.

Stock Prices Soar

The takeover announcement has
quickly run up the price of Gen-
Corp shares. The stock closed
March 23, at nearly $110 per share
on the New York Stock Exchange.
Before speculation started three
weeks ago that GenCorp might be
a takeover target, the stock was
trading at $79.75.

Meanwhile, GenCorp Chair-
man/CEO A. William Reynolds
has announced the company is
proposals that were slated for ac-
tion at its upcoming annual share-
holders meeting March 31.

““These issues do not, for the time
being, loom large in relation to the
situation facing the company and
its shareholders, employees and
communities,”” Reynolds said.
“Rather, they could distract ener-
gy and attention from the real task
at hand — to respond to the tender
offer in a manner which is in the
best interests of the company, its
shareholders, and its other consti-
tuencies.”

The three shareholder measures
would have authorized an increase
in the number of common shares
from 35 million to 100 million, stag-
gered the terms of GenCorp direc-
tors and eliminated cumulative
voting. The proposals were already
the target of litigation by a share-
holder group.

GenCorp, which employs about
26,000 people, makes tires, plastics,
and industrial products. For its fis-
cal year ended Nov. 30, GenCorp
had net earnings of $130 million, or
$5.82 per share, on sales of $3.1 bil-
lion.

Shannon
Elevated To
yVRR GSM

=

Patti Shannon

Patti Shannon has been promo-
ted to GSM at Classical-formatted
WRR/Dallas-Ft. Worth. She suc-
ceeds Sandy Poulin, who moved to
crosstown KRLD as an AE.

Shannon joined WRR last year
after three years as an AE with Ar-
bitron’s Radio Station Sales Divi-
sion. She began her career as a me-
dia buyer with BHN, Inc., and sold
radio for KMJM/St. Louis.



NEW FROM TRANSTAR

Designed like no other
format in history...“AM
Only”’*™ has been engineered
with all the quality, all the best
strategic and comprehensive
music research, that has made
Transtar formats winners in the
most competitive markets in
America. But this format is
made specifically to win
saleable ratings on AM radio
stations. It is focused on 35 to
24 year olds who use AM every
day...AM users in the “Money
Demos.”

r
| Please send me more information on “AM Only"* today!

I Name/Title:

Transtar’s “AM Only”™ is
for those people who love the
great songs by the great artists.
The original hit songs by the top
performers, from Frank Sinatra
to Patti Page, from the Mills
Brothers and Nat King Cole to
Benny Goodman, Perry Como,
Johnny Mathis, Andy Williams,
the Crew Cuts and many more

..with no “stiffs.” It’s all music
aimed at saleable adult demos,
all available live 24 hours a day
from America’s quality satellite
network.

I Phone:

| Send To: 660 Southpointe Court, Suite 300, Colorado Springs, Colorado80906

e e e e —— e _— e o —

THE NEXT FORMAT
FOR THE MONEY DEMOS.

Available on a market-exclusive basis.
First come-first served.

1-800-654-3904
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Steve Crumbley

Crumbley
New Willis
National PD

Veteran B/U programmer Steve
Crumbley has been named Nation-
al PD for Willis Broadcasting,
whose secular properties include
WOWI/Norfolk and the newly con-
verted WPDQ/Jacksonville.
Crumbley, who was OM/PD at
WPLZ-AM & FM/Richmond, will
work out of WOWI starting April 1.

Former National PD Don Allen
continues to program WOWI and
will assist Crumbley with national
duties. Crumbley also expects to
officially name a PD at WPDQ,
where Otis Gamble is now acting in
that capacity.

“We’re very satisfied with what
our stations have done so far,”
Crumbley told R&R. “We’re look-
ing to take a more aggressive atti-
tude to become even more success-
ful in each marketplace, and will
consider the possibility of (turning)
other stations (secular) later.”

Crumbley’s other programming
jobs have included WMYK/Nor-
folk, WQKS/Williamsburg, and
WILD/Boston. His replacement at
WPLZ is Promotions Director Deb-
bie Parker, whose eight-year radio
career includes a stint at WAMO/
Pittsburgh.

DEBUTS APRIL 15

K-Money Coins New
Financial Format

KMNY/Pomona, CA will adopt
its long-heralded 24-hour all-finan-
cial news format April 15. The sta-
tion is currently still Gold from its
days as KWOW, although it has be-

QuickIsland
Int’l Exec.
Chairman

Brian Quick

Brian Quick has been named Ex-
ecutive Chairman of Island Inter-
national, the holding company of
Island’s record, music publishing,
film, and video operations. He was
Managing Director of UK mer-
chant bank Hill Samuel.

Quick will be responsible for re-
viewing and monitoring all finan-
cial aspects of the Island com-
panies worldwide, and assisting
the heads of its various companies
in business expansion. He'll re-
main non-Executive Chairman of
several Hill Samuel subsidiaries.

Island founder Chris Blackwell
said the appointment “will free me
considerably from the administra-
tive side of the business, allowing
me to concentrate extensively on
the creative directions of the com-
panies.”

Quick said, “Island has a high
quality talent base from which to
grow, and is a very prestigious
name in the entertainment world.”

State of the art, second-to-second audience
testing of television and radio programming,
news, talent and promotion.

Chicago (312) 440-4370 Toronto (416) 449-1012

VIEWFACTS INC., Suite 810, 101 E. Erie, Chicago, Illinois, 60611.
PEAC Media Research Inc., 1129 Leslie St., Toronto, Canada M3C 2K5.

gun incorporating financial fea-
tures.

KMNY Executive VP/Market-
ing and Sales Vera Gold told R&R,
“We will have major international
hard news as well as business news
and information; what's going on
in the business and investrent
world. Of course, we will also have
weather and traffic reports.”

KMNY will have studios in the
Pacific Stock Exchange building,
but must broadcast 51% of its pro-
gramming from Pomona. The sta-
tion will rely on self-produced pro-
gramming instead of syndicated or
network shows. Although it has
been approached by stations want-
ing to syndicate some of its shows,
KMNY plans to make money
mainly by selling spots.

Buz Schwartz, Managing Gener-
al Partner in the limited partner-
ship which owns KMNY, will host
the “Investors Club Of The Air”
show every afternoon. He previ-
ously did the program for KIEV/
Los Angeles.

KMNY broadcasts at 1600 kHz
with 5000 watts day and night. The
signal effectively covers the River-
side-San Bernardino and Anaheim-
Santa Ana markets. In the fall '86
Arbitron, it had a 124+ AQH of .3
and .5, respectively, in those mar-
kets.

The station has signal problems
in Los Angeles. Even though Po-
mona is 35 miles east of downtown
Los Angeles, the station’s signal
has major competition from
KDAY, which has 50,000 watts at
1580 khz. KMNY plans to improve
its signal strength in regard to Los
Angeles.

Radio Innovator
Oboler Dies

Radio innovator and writer Arch
Oboler, best known for his work on
NBC Radio’s “Lights Out” pro-
gram, died last Friday of a stroke.
He was 78.

Oboler took over writing “‘Lights
Out” in 1936. He later said, “I knew
that the network vice presidents
were in bed by 10, so I could get
away with murder.” The success
of the series, with its adult treat-
ment of horror stories, led other
networks to air similar adult
drama programs. Oboler also
wrote several books, movies, and
plays.

“Lights Out” currently airs in
syndication on several radio sta-
tions, including KNX/Los Angeles.

ROCKIN’ WITH BON JOVI — At WCIL/Carbon

-

dale’s recent “Ten Years Of

Rock 'N' Roll” celebration, Bon Jovi showed up to hand out cake to listenars. in
the studio are (I-r) 'C. PD Tony Waitekus, Jon Bon Jovi, PolyGram's David
Kragskow, the band'’s Tico Torres, and WCIL personality Joe Crain.

UPI Ups CasonTo Sr. VP

After two months as UPI's Man-
aging Editor/News, Ben Cason has

been upped to Senior VP/Newsand ~

Editor. UPI Presiden: Milton Ben-
jamin handled the Editor duties
before Cason’s appointment.
Explaining UPI's rebuilding
plans, Cason noted, “We’re not set-
ting out to reinvent the wheel, but
we clearly must recefine UPI’s
role for the 1990s. We'll be adding
resources in some cases and shift-
ing resources in other cases to pro-
vide higher-value news, photo-

KAER Picks
Berlak
As PD

Mike Berlak

Longtime broadcaster Mike Ber-
lak is the new PD at KAER/Sacra-
mento. Berlak had been President
of Satellite Helpers, a Sacramento-
based consultancy for stations in-
volved in satellite programming.
His prior PD credits include near-
by KSAC (now KROY), KSJQ
Manteca/Modesto, KFYE/Fresno,
and WSJM-WIRX/St. Joseph, MI.

Berlak commented, ‘‘After 19
years in the business, it’s exciting
to be involved with a station com-
mitted to being number one.”

The three leading Sacramento
ACs have all hired new PDs in the
past six weeks. John Chappell
became PD at KHYL two weeks
ago, while Tom Graye was named
PD at KXOA-FM in mid-February.

graphs, and information to our
clients.”

Benjamin commented, “In only
two months Ben has demonstrated
a unique understanding not only of
the traditional role of UPI but of
how it must evolve to once again be
an indispensable resource for
newspaper and broadcast clients.”

Before joining UPI, Cason work-
ed at the Washington Post for more
than 15 years. No replacement for
Cason’s previous position has been
named yet.

WWNK(AM)
Switches To
SMN Gold

Booth’s WWNK (AM)/Cincinnati
exchanged its simulcast AC format
on Monday (3/23) for SMN’s “P.re
Gold.” WWNK-AM & FM OM Jim
McKnight will supervise the new
station, which will be known as
“1360 K-Rock.” WWNK-FM will
continue its present AC format.

“We've always wanted to do this
with the AM, but when we switched
from Country to AC I didn’t want to
market two new stations at the
same time,” said WWNK GM J:m
Wood. “It’s obviously going to be a
lot more viable than simulcasting;
once you simulcast, the AM disap-
pears from the face of the earth ”

Mornings on K-Rock will be live
with Bill Phillips, who was a per-
sonality on the station in the '60s
when it was legendary AM rocker
WSAIL. Although those calls are
now in Savannah, the new station
will make some references to its
’60s legacy. An image line will be,
“The station that made them your
favorites is playing them again.’

Cincinnati’s only other Gold sta-
tion is mainstream WDJO, in the
format since 1984. Ironically,
WWNK-AM & FM used the
“K-Rock” logo in 1985 when it
changed format for several con-
secutive days as an attention-
getting stunt before settling into
AC.

%"\
Individual Experiences

Minute Research

©® Utilizes Videos, Case Histories, And Your

® Explores Market Trends With Up-To-The-

The Seminar That Makes A Difference
The 20th Burns Media Radio Studies Seminar

Call Before Aﬁnl 1st To Receive Special Discount (8004 821- 8035 In California (818) 985-8522

“ Always makes you think powerfully about
radio. It’s like putting turbo in your mind."

June 15, 16, 1987
Chicago, Illionis

Charlie Ochs, WQYK/Tampa
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SYNDICATION

Concerned with quality programming. .. programming that O ur 1987 Advertisers recognize quality programming as
makes sense in prime dayparts on America’s great radio well...Warner Lambert, Gatorade, Columbia Pictures, CBS
stations like... WHTZ FM— New York, KIS AM/FM, KROQ FM— 7V Honda, Suzuki, Hostess, Nissan, to name a few.

Los Angeles, WGCI AM/FM, WKQX FM— Chicago, KMEL FM,

KRQR FM, KYUU FM — San Francisco, WMMR FM, WSNI FM —

Philadelphia, WZOU FM — Boston, WDTX FM, WNIC FM — Created by radio people for radio people... major market
Detroit, KTKS FM, KTXQ FM — Dallas, WAVA FM, WKYS FM— programmers and personalities that know what it takes to
Washington DC, KKBQ AM/FM, KRBE AM/FM — Houston, develop quality features that radio stations want.

WMMS FM — Cleveland.

THE CLA’ENCE UPDATE® THE PLAIN RAP NATIONAL LAMPOON'S THE GOLDEN AGE OF

Of ABC’s All My Children® COUNTDOWN — CHR/ TRUE FACTS RADIO THEATRE

The show that became A/C / URBAN America’s longest running Five hours weekly of classic
America’s #1 comedy mini-  The program that makes comedy mini-feature, syndi-  radio programming, includ-

feature the day it went on your air personality the host cated daily and hosted by ing Groucho Marx, Abbott &

the air!

of one of America’s top WMMR's John De'Bella and Costello, and others.
three national countdowns! Steve Lushbaugh.

PR—- --—a_

=l VIS

RADIO NETWORK
FOR MORE INFORMATION CALL (213) 467-2346

LOS ANGELES NEW YORK
6363 Sunset Blvd., Suite 710 635 Madison Avenue
Hollywood, California 90028 New York, New York 10022

All My Children® is a registered srademark,of American Broadcasting Companies, Inc.
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NAACP
Continued from Page 1

stricted in the exercise of
authority.

e Black-formatted radio sta-
tions are discriminated against
in terms of label advertising
dollars and promotional oppor-
tunities.

e None of the major record
companies has an affirmative
action program to recruit black
employees, or increase their
representation in management
and professional positions.

¢ Minority purchasing poli-
cies and programs are nonexis-
tent.

e There is a significant num-
ber of black artists for whom
the record companies will not
produce videos, while com-
parable white acts are pro-
moted in that manner.

e There is blatant racial dis-
parity in the concert business,
and black promoters are con-
sistently excluded from handl-
ing major black artists.

The report’s authors concede
that statistics on these and
other conditions were difficult
to obtain, in part because major
labels “refused” to divulge such
data. “The industry operates
virtually free of federal regula-
tions, government intervention,
or public pressure,” notes one
segment, which also calls the
business “a tightly-knit and
closed society that jealously
guards information on its ac-
tivities.”

The study cites sources which
estimate that black artists are

5 .
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responsible for generating 25%
to 30% of the record industry's
$4.4 billion in 1985 sales, and
which put black consumers’ ex-
penditure at 11% of annual rec-
ord/tape/video music revenues.
In discussing black artists’
role in improving the climate of
discrimination, the report cites
Stevie Wonder, Melba Moore,
Freddie Jackson, the SOS Band,
Janet Jackson, Klymaxx, the
Whispers, Shalamar, the Syl
vers, and Midnight Star as hav-
ing black managers.
“However, black artists em-
ploy very few blacks ...
thereby increasing the difficulty
of blacks making inroads into
what are very attractive and
well-paying positions.” Later
it’s noted, “If black artists are
not prepared to hire other black
professionals, then who will?”

Form A Commission

The NAACP recommends the
formation of a commission to
address “longstanding institu-
tionalized barriers to equality
for blacks in the industry,” and
the creation of a non-profit
clearinghouse for information.

In summary, the document
states, ‘“Many whites profit
from the talent of black record-
ing artists, but very few blacks
are afforded this opportunity in
the record business ... While
the intent may not be to deliber-
ately and consciously keep
blacks out, the results are the
same.”

Knobler
Continued from Page 1

rival KTXQ for the last few

years, moved from a progres-
sive posture to a more main-

stream AOR mix.
Knobler commented, ‘“The
station’s back on track musical-

ly, playing a recognizable AOR
format again. It’s got 13 years
of AOR heritage, and there’s no
reason for it not to be one of the
leading AORs in the country.”

Gallagher

Continued from Page 1
‘Wish’ to the next level. We
know there are more listeners
out there for us, and with his re-
search skills and great under-
standing of music Steve can
help us get them.”

Gallagher succeeds Michael
Colby, who recently became
PD at WKSG/Philadelphia,
“ ‘Wish’ has been exceptionally
consistent the past few years,”
he said, “and we just need to
continue our winning ways.
There's room to go foward —
with 25-54 I think there’s anoth-
er point and a half.” Regarding
his station’s conservative music
position (“Easy Favorites of
Yesterday & Today’’) Gallagher
added, “If it tests well, we'll
play it. We're extremely
careful.”

Dean Taylor is serving as act-
ing PD at WWSN until a per-
manent replacement is named.

Toto Raises Farenheit

Toto, while on tour in support of their latest album, "“Farenheft,” featuring new lead singer Joseph Williams, met with Columbia

executives after a show in Los Angeles. Pictured (I-r) were Columbia’s Peter Fletcher, VP Bob Wiicox, Jim McKeon, band
members Steve Porcaro and David Paich, manager Larry Fitzgerald, Mike Porcaro, Steve Lukather, and Jeff Porcaro 9! the
band, manager Mark Hartley, CBS West Coast OM David Cohen; (kneeling, I-r) Toto’s Joseph Williams and Columbia VP

Mauri Lathower.

Limited Warranty Beats Down NYC

Atco’s Limited Warrenty recently completed a tour with Eddie Money in support of their self-titte debut LP and single “Beat
Down The Door."” Pictured after a New York show (I-r) are Atco’s Michael Prince and Alex Miter, band members Erik Newman
and Dale Goulett, Atco GM Margo Knesz and label’s Barbara Seltzer, the band’s Jerry Brunski, Greg Sotebeer and Paul Hart-

wig, and Atco’s Eric Hodge.

Hands Across America
Continued from Page 3

USA For Africa President Ken
Kragen announced that the re-
maining $10.32 million in Hands
Across America state grants for
short-term and intermediate
projects will be awarded by May
25, the first anniversary of the
Hands Across America event.

.Commenting on the Laventhol &

Horwath audit, Kragen said, “We
are pleased with the results. We
want millions of people who donat-
ed money to know that it has been
handled carefully and correctly.”

Evans

Continued from Page 3
and her excellent sales and morn-
ing on-air teams have revitalized
WTIX,” said parent President Bob
Price.

Last fall, the SMN-formatted sta-
tion scored a 29 12+ in the Ar-
bitron, up from a 2.5 a year earlier.
In that survey, WTIX ranked 11th
both 12+ and 2549. Looking ahead,
Price continued, ‘“‘Our corporation
is making a substantial additional
commitment in new equipment,
advertising, and promotion.”

Evans told R&R, ““The belief that
WTIX can do great and wonderful
things is contagious. We're abso-
lutely united in cause, and
know that AM i SI68 SR Sell

Potts
Continued from Page 3
A&R at Capitol in the US, and he
runs that department. I'm just this
renegade A&R man who'll run
around the world finding talent.
“Basically this has been set up
for artists that I sign,” Potts con-
tinued, calling his post “a unigue

Krause
Continued from Page 1

sistant PD at WABX/Detroit
(now WDTX) from 1978-80. “I'd
known Joe’s work ever since we
were in the market together,”
WCSX GM Tom Bender told
R&R. “He's done nothing but
mature since that time. I think
he’ll be an excellent PD.”

Krause’'s initial task at WCSX
will be assembling a permanent
staff. Interim PD Joe Capobian-
co stays with WCSX for the
transition period and was prais-
ed by Bender for the format
change’s smoothness. “I'm
thrilled to be going back to my
home town,” said Krause,
whose family is still located in
Detroit. “I got along splendidly
with Saga and I can think of
nothing but fine things to say
about WKLH.”

Succeeding Krause at WKLH
is Steve Brill (see story Page 3).

situation” comparable to Seymour
Stein’s international A&R role at
Sire/Warner Bros. “There’s no
reason to think parochially any-
more in the record business, it’s
such a small world. In fact, you
can't afford to think that way: you
have to have global success to
make money with artists.”

Potts joins Capitol after an
18-month sabbatical for world
travel. He worked at E/A for nine
months in 1985, and previously at
Arista UK for five years.

Richards
Continued from Page 3

Richards’s assistant Dave Cervini
has been named acting Promotions
Director.

VP/GM Phillip Urso praised
Richards’s “tremendous promo-
tional background,” adding that
his experience at WMMR will
“make us sound great in the after-
noons.”

Asked if there’s room for three
AORs in the market, Richards re-
sponded, “‘Definitely. WHJY's cur-
rents are mainstream AOR, but its
recurrents are very teen-oriented
and its presentation is more like a
CHR. WBRU plays eclectic music
and will always sound like a college
station. We’ll be much more 1834,
adult-oriented, and prove that you
don’t have to play music with a
knife-edge to survive.”
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AFTER 10 IN A ROW,PLAY TODAY'S

Think of AP as an exclamation point at AP’s resources are so vast, our coverage
the end of a 27-minute music statement. of news, weather, sports, lifestyle and enter-
A way to focus your audience’s ear and tainment features so broad, you can literally
brain; a way to set up a commercial break, cherry-pick AP for the script or sound that
a station promo, or a new addition to best fits your audience.
your playlist. Point is, your “news” doesn’t have to

WorldRadioHistory



be simply a two-minute affair at the top of
the hour. Use it throughout the hour to
add spice and personality to your
program format.

Use AP. Then watch your ratings even
out. AP worxs wonders every quarter hour.

WorldRadioHistory
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RADIO BUSINESS

TRANSACTIONS

Adams Buys KISS From
Capitol For $11 Million

KiSS/ISAN ANTONIO

PRICE: $11 million

BUYER: Adams Communications,
headed by Stephen Adams. He also
owns WLAV-AM & FM/Grand Rapids;
WRTH & KEZK/St. Louis; and WDIA &
WHRK/Memphis.

SELLER: Capitol Broadcasting Co.,
headed by President Jim Goodmon.
The company aiso owns WNBZ/Nor-
folk; WWMX/Baltimore; KBEQ/Kan-
sas City; WRNL & WRXL/Richmond,
VA; WRAU/Raleigh; WKEE-AM & FM/
Huntington, WV; and WSTF/Cocoa
Beach, FL.

DIAL POSITION: 99.5 MHz

POWER: 100 kw at 576 feet
FORMAT: AOR

BROKER: Blackburn & Company.

Alabama

WRDJ/DALEVILLE

PRICE: $185,000

BUYER: WRDJ Christian Radio Cor-
ner Stone Ministries, Inc., headed by
Carl McComb and Chester Hayes.
SELLER: Carol Stanley

DIAL POSITION: 1560 kHz

POWER: 5-kw daytimer

FORMAT: Religious

Arkansas
KZAO/DARDANELLE
(CP SALE)
PRICE: $20,000
BUYER: KAIO-FM, Inc. of Russellville,
AR, owned by Judy K. Pirtle.
SELLER: Brenda J. Miiler.
DIAL POSITION: 1490 kHz
POWER: 1 kw days/250 watts nights

KAAYILITTLE ROCK

PRICE: $2.65 miliion

BUYER: Beasley Broadcasting of Ar-
kansas, inc., owned by George [.eas-
ley. He also owns WMOO & WBLX/
Mobile, AL; WFAUFayetteville, NC;
WGAC/Augusta, GA; WDMT/Cileve-
land; WWMO/Reidsville, NC; WYNG/
Evansville, iN; WTEL & WXTU/Phila-
delphia; WKML/Lumberton, NC;
WFTC & WRNS/Kinston, NC; WLAT &
WYAV/Conway, SC; WEDA/Grove Ci-
ty, PA; KFMD/Peila, IA; WPOW/Mi-
ami, FL; WRXK/Bonita Springs, FL;
WGMB/Georgetown, SC; WMRO &
WAUR/Aurora, IL; and WGNC &

WLIT/Gastonia, NC.

SELLER: Sudbrink Broadcasting of
Arkansas, owned by Robert W.
‘‘Woody’’ Sudbrink, Vic Rumore, and
William J. McEntree. The company al-
so owns KAAY/Little Rock; WBIX/
Jacksonville Beach, FL; WCBF/Seff-
ner, FL; and WGTO/Cypress Gar-
dens, FL.

DIAL POSITION: 1090 kHz

POWER: 50 kw

FORMAT: Religious

Colorado

KMBD/THORNTON

PRICE: $1.1 million (approximate)
BUYER: Sudbrink Broadcasting, own-
ed by Robert W. '‘Woody”’ Sudbrink,
Vic Rumore, and Willilam J. McEntee.
The company also owns KAAY/Little
Rock; WBIX/Jacksonville Beach, FL;
WCBF/Seffner, FL; and WGTO/Cy-
press Gardens, FL.

SELLER: Mountainview Broadcasting
Company, owned by Yvonne Arguel-
lo, Patricia B. Rivera, Laura L. Nedds,
Joseph W. Kennedy, Gene A.
Bechtei and Susan M. Bechtel.

Jingles:
The Besl.

JAM creates winning ID's for more top-rated stations than anyone else.
Z-100, WPLJ, KIIS-FM, and KOST are just a few examples. Listen to
what's new from JAM and get the best working for you.

VISIT NAB SUITE 423

JAM Creative Productions, Inc. * Dallas, Texas * (214) 526-7080

PRODUCTIONS .

Loew’s Anatole
(Atrium)

TRANSACTIONS AT A GLANCE

Transactions So Far in 1987:

$627,517,733

This Week’s Action: $48,832,093
This Week’s Biggest Deal:
KISS/San Antonio, TX $11 million

© WRDJ/Daleville, AL $185,000

®KZAO (CP SALE)Dardanelle, AR $20,000

® KAAY/LIttle Rock, AR $2.65 milion

© KMBD/Thornton, CO $1.1 miliion (approximate)
© WRIT/Stuart, FL $3.5 million cash

© KFML/Nampa, ID $450,000

© WBZM/Chlllicothe (Peoris), IL $500,000

© WDRW/Eldorado, iL $121,000

© WTPVIndianapolls, IN $4.5 milion in stock swap
® WCER (CP Sale)Huntington, IN $209,000

© KLNG/Councll Bluffs, IA $295,000

© WSMB/New Orieans, LA $850,000

© KRWC/Buffalo, MN $253,884

© KJEZ/Poplar Bluff, MO $500,000

O®WYFS & WERZ/Exeter-Portsmouth, NH $5.2 miflion
®KOBE & KOPE/Las Cruces, NM $900,000

® WSRC/Durham, NC $450,000

®WLOE & WKLM/Eden, NC $2.5 milion

O WERT-AM & FM/Van Wert, OH $725,000

® WBLR & WKWQ/Batesburg, SC $1,032,655

© WIBA-AM & FM/Madison, Wi $10.8 million

® WNUS & WLTP/Parkersburg, WV $1 million in stock swap

DIAL POSITION: 760 kHz

POWER: 5 kw days/1 kw nights
FORMAT: Station under construction
BROKER: Barry Sherman.

Fiorida

WRIT/ISTUART

PRICE: $3.5 million cash

BUYER: CRB Broadcasting Corp.,
headed by President Edward G.
Rogoff. The company also owns
WJBR-AM & FM/Wiimington, DE;
WAEB-AM & FM/Allenwood, PA;
WTCR-AM & FM/Kenova-Huntington,
WV; WROQ-AM & FM/Charlotte, NC;
and WFAS-AM & FM/White Plains,
NY.

SELLER: Nettere Broadcasting Com-
pany, inc., President Fred L. Nettere.
He also has an interest in WPOM/Rivi-
ora Beach, FL.

DIAL POSITION: 92.7 MHz

POWER: 3 kw at 300 feet

FORMAT: AC

BROKER: Blackburn & Company.

idaho

KFML/NAMPA

PRICE: $450,000

BUYER: idaho Broadcasting Com-
pany, owned by John Mattus, Craig
M. Cordial, Paul L. Spranger, Mark
Ward, and Craig A. Wolson. They also
own KLCY & KYSS/Missouia, MT.
SELLER: Sun Continental Group,
headed by Ellen B. Adeistein; and
First National Broadcasting Co.,
headed by Brent Larson.

DIAL POSITION: 96.9 MHz

POWER: 44 kw at 2520 feet
FORMAT: Station is currentiy dark.

lilinois

WBZMICHILLICOTHE

(PEORIA)

PRICE: $500,000

BUYER: Magic Broadcasting Corp.,
owned by Robert G. Monteller.
SELLER: Peoria Satellite Radlo Corp.,
owned by William P. Bro and Johann
H. Bro.

DIAL POSITION: 94.3 MHz
POWER: 3 kw at 300 feet
FORMAT: AC

WDRW/ELDORADO

PRICE: $121,000

BUYER: S. Sargent Visher and Belle
T. Choate. Ms. Choate owns a frac-
tional interest in WEBQ-AM & FM/Har-
risburg, IL.

SELLER: US Bankruptcy Trustee Gib-
son D. Karnes.

DIAL POSITION: 102.3 MHz
POWER: 3 kw at 300 feet

FORMAT: Station is currentty dark.

indiana

WTPI/INDIANAPOLIS

PRICE: $4.5 million in stock swap
BUYER: Composite Communica-
tions, Inc. owned by Gary L. Havens,
Alexande C. Keddle, John W. Patten,
C. Bruce Hubley, and Danlel E.
Brunette.

SELLER: Somerset Group, Inc., head-
ed by Chairman Robert H. McKinney.
DIAL POSITION: 107.9 MHz
POWER: 50 kw at 885 feet.
FORMAT: AC

COMMENT: This is part of a merger
between Somerset and Composite. At
the conclusion of a series of transac-
tions, Somerset will be the surviving
corporation and its current sharehold-
ers will own 80% of a combined entity
consisting of WTPlindianapolls and
WNUS & WLTP/Parkersburg, WV. The
existing sharehoiders of Composite will
own the remaining 20% of the merged
firm.

WCER (CP SALEyY

HUNTINGTON

PRICE: $209,000

BUYER: Roland O. Rusticus
SELLER: Group G Broadcasting Inc.
of Indiana, owned by Robert A. Sher-
man, Timothy J. Gingrichm, and
Thomas J. Papiernik Jr.

DIAL POSITION: 1300 kHz

POWER: 500-watt daytimer
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RADIO BUSINESS

TRANSACTIONS

iowa

KLNG/COUNCIL BLUFFS
PRICE: $295,000

BUYER: John C. Mitchell Hil, who cur-
rently owns an interest in the station.
He also owns interests in KGFW &
KQKY/Kearney, NE; KXNP/North
Platte, NE; KQKY/Councll Bluffs, IA;
and KKAR/Believue, NE.

SELLER: Mitchell Broadcasting of
lowa, inc., headed by John C. Mitchell
and George C. Mitchell. They also
own interests in KGFW & KQKY/Kear-
ney, NE; KXNP/North Piatte, NE;
KQKY/Councll Biuffs, IA; and KKAR/
Bellevue, NE.

DIAL POSITION: 1560 kHz

POWER: 1-kw daytimer

FORMAT: CHR

Louisiana

WSMB/NEW ORLEANS

PRICE: $850,000

BUYER: Elliot Media Company, a New
York City-based firm headed by Presi-
dent Marc Winston.

SELLER: Norad, Inc.

DIAL POSITION: 1350 kHz

POWER: 5 kw

FORMAT: Talk

BROKER: Michael Fox Auctioneers,
Inc.

Minnesota

KRWC/BUFFALO

PRICE: $253,884

BUYER: Kurt and Jane Weiche. Mr.
Weiche is the current GM of KRWC.
SELLER: Donald and Janel Wohlen-
haus.

DIAL POSITION: 1360 kHz

POWER: 500-watt daytimer
FORMAT: MOR

Missourl

KJEZ/POPLAR BLUFF

PRICE: $500,000

BUYER: K-W Broadcasting, Inc., own-
ed by Truman J. Walker.

SELLER: Krey Distributing Company,
owned by Mary Ann Krey.

DIAL POSITION: 95.5 MHz

POWER: 100 kw at 840 feet
FORMAT: AC

New Hampshire

WYFS & WERZ/JEXETER-
PORTSMOUTH

PRICE: $5.2 million

BUYER: Precision Media Corp., own-
ed by Donald F. Law Jr. and Timothy
J.A. Montgomery. They also own
WKSS/Hartford.

SELLER: Porter Communications,
Inc., headed by Winslow Tumner
Porter. He also owns WWGT-AM &

FM/Portland, ME.

DIAL POSITION: 1540 kHz; 107.1
MHz

POWER: 5-kw daytimer; 3 kw at 300
feet

FORMAT: AC; CHR

BROKER: Richard A. Foreman, Inc.

New Mexico

KOBE & KOPE/LAS CRUCES
PRICE: $900,000

BUYER: Ralnbow Communications
Corp. of Colorado Springs, CO. The
company is headed by President David
H. Krall. Other owners include James
W. Cooper, Kenneth French, and six
physicians.

SELLER: Shatfner Communications
Ltd., owned by Leland D. Shaftner.
He also has interests in KHEP/Phoenix
and KWOC-AM & FM/Poplar Bluff,
MO.

DIAL POSITION: 1450 kHz; 104.9
MHz

POWER: 1 kw; 3 kw at 32 feet
FORMAT: AC; CHR

BROKER: Kalil & Company

North Carolina

WSRC/DURHAM

PRICE: $450,000

BUYER: Durham Christian Radlo,
Inc., owned by L.E. Willis. He owns
16 radio stations including WOWU/Nor-

The Communications

Top—40 classical, AC, coun-

urban.. Whatever the
format or network affiliation of
their properties, radio and televi-
sion station owners in over forty
markets nationwide have come
to rely on BayBanks for sound
advice and service.

“We're tuned in to the needs
of your station— include us in

your program for growth.”

You'll find each member of our
Communications Lending Group

Lending Gmup at BavBanks. Carroll Highet, Vice President, and Assistant Vice Presidents
Frederica See and William Rogers specialize in meeting the unique financing needs of ‘the broadcast industry.

“Were some of the best listeners
a station can have.”

is thoroughly familiar with all
aspects of the broadcasting
industry. They are specialists
dedicated to designing creative
financing to suit your needs.

“We have the backing of a
major commercial bank
holding company.”
Our resources enable us to
rovide multiple financial serv-

ices. Everything from acquisition
financing to working capital loans,

letters of credit to investment

and cash management services.

To learn how we can be value-
added to your station(s), call the
Communications Lending Group
at BayBanks (617) 482-1040, or
write BayBank Boston, N.A.,
175 Federal Street, Boston, MA
02110.

We guarantee you won't find
a more receptive audience
anywhere.

BayBanks

Corporate Banking Network™

Members FDIC

WorldRadioHistory

folk, and WBOK/New Orleans.
SELLER: Carolina Radlo, Inc., owned
by James H. Mayes Jr.

DIAL POSITION: 1410 kHz

POWER: 5-kw daytimer

FORMAT: Urban

WLOE & WKLM/EDEN

PRICE: $2.5 million

BUYER: WKLM Broadcasting, Inc.,
owned by Peter N. Nisselson,
Lawrence J. Goldstein, Seymour Mo-
gal, Michasl Whalen, and Speed-O-
Print Business Machine Corp. Nissel-
son aiso has interests in WJYE/Buffa-
lo, NY and WNNR/Hamden, CT.
SELLER: Coloniai Broadcasting Com-
pany, Inc., headed by President/CEO
David Lompoch, which also owns
WLWIAM & FM/Montgomery, AL;
WOWW/Pensacola, FL; and WUSY/
Cleveland, TN.
DIAL POSITION:
MHz

POWER: 1 kw; 27 kw at 96 feet
FORMAT: AC; Country

Ohio

WERT-AM & FM/VAN WERT
PRICE: $725,000

BUYER: Atlantic Resources Corp.,
owned by Paul Chaney, Judy Grubb,
and Christian Cagglano aka Chris
Cage. Mr. Cage is the GM of WKKV
Celina, OH.

SELLER: J.R. Livesay, who also owns
WHOW-AM & FM/Clinton, IL; WLBH-
AM & FM/Mattoon, IL; and WBAR/Bar-
tow, FL.

DIAL POSITION:
MHz

POWER: 250-watt daytimer; 50 kw at
130 feet

FORMAT: MOR

1490 kHz; 94.5

1220 kHz; 98.9

South Carolina

WBLR & WKWQ/BATESBURG
PRICE: $1,032,655

BUYER: Columbia Christlan Radlo,
Inc., owned by L.E. WIills. He owns
16 radio stations including WOWUNor-
folk and WBOK/New Orleans.
SELLER: Wheeler Broadcasting Co.,
owned by Hugh J. Wheeler.
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