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I N S I D E:

RADIO NEWS: IS THERE
A FUTURE?

In a comprehensive sweep of the
contemporary News/Talk situation, Brad
Messer and guest columnists Holland
Cooke and Ellen Beth Levitt look at
salaries, news promotion, and whether
radio news is an attractive career for
potential newcomers.

Page 26

DAYTIMERS THRILLED AS
U.S./MEXICO TREATY SIGNED

After months of mysterious delays, the
U.S. and Mexico finally signed their
broadcast treaty, freeing thousands of
daytimers to expand their hours and
power.
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IS IT JAZZ OR IS
IT CROSSOVER?

As jazz notables meet in New York at the
Jazz Times convention, the question of
what to play in a Jazz format is still
perplexing radio, records, and artists
alike, Barbara Barnes finds.
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IN THE NEWS THIS WEEK

® Birch seeks EMRC accreditation
@ Jim Meltzer VP/GM, Bob Hatfield
OM at WWKB & WKSE
KMPC skewing younger
Dave Brewer VP at Jeff Pollack
Communications
Neal Mirsky VP at DIR
Alan Tobkes VP at Arbitron
Paula Peden PD at WRKR
C.J. Morgan PD at KRNB
KQQK goes CHR in Spanish
Jay Phillips PD at WSM (AM)
Maxwell McCrohon President,
Malcolm Hughes Editor-In-Chief
at'UPl
® Rural audiences not listening to
distant clears
% Dianne Ingle VP/Sales at KSDO-AM
& FM

® RCA sets national sales team

Page 5, 6, 8, 10
CAPITOL BUYS WMKR, WNVZ
FOR $24 MILLION
All the latest transactions, plus biggest
group and individual station sales of the
year and a look at acquisition fever in the

Rust Belt In this week’s Radio Business.
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AOR ANALYZES ARBITRON
18-24 STEPS

Rip Ridgeway asks AOR managers to
evaluate Arbitron’s new efforts to
increase 18-24 men's participation in its
surveys, with a variety of interesting
responses.
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NEXT WEEK IN R&R

A bumper crop of good reading in
conjunction with next week's NAB
convention, including special features on
station acquisitons and hybrid formats,
the debut of R&R’s new Gold column,
and much more.

Newsstand Price $5.00

THE INDUSTRY'S WEEKLY NEWSPAPER

RADIO & RECORDS

RECORD LABEL FIRST VENTURE

KKBQ-AM & FM/Houston
Assistant PD/afternoon person-
ality Ron Parker has resigned
from the Gannett CHR after
four and a half years to become
PD at Sandusky’s KEGL/Dal-
1as. His arrival fills the vacancy
created when Randy Brown left
the station last month.

VP/GM Norman Rau told
R&R, ‘“‘Ron has a full
understanding of what CHR is
about. He’s had a great mentor
in (KKBQ VP/Programming)
John Lander. I feel really good
about Ron, not only from his ex-
perience, but also his personali-

Pittman, MCA Form
Entertainment Firm

As speculated, MTV ‘Net-
works President Bob Pittman
and MCA have teamed for a
new entertainment and com-
munications company funded
by MCA. Pittman and MCA will
each hold a 50% interest in the
as-yet-unnamed, New York-
based company, which will
commence operations January
1.

The new firm’s first venture
will be a record label formed
with MCA Records. As part of a
prior agreement with Pittman,
Viacom International, owner of
MTV, will be a participant in
the new label.

MCA Inc. President Sid

Padden
Joins R&R
As VP

St
J. Ray Padden
J. Ray Padden has joined
R&R as VP7Sales for prestige
accounts. Padden, who was
most recently VP/Marketing &
Sales, Western Region for RAB,
will be based in R&R's L.A.
headquarters and will be active
in advertising sales develop-
ment for R&R and Sound Man-
agement, the RAB monthly
magazine R&R represents for
sales. X
R&R Senior VP/Sales Bill
Clark commented, “J. Ray’s
depth of experience in the radio
industry will be a real plus for-
us as well as our clients. Ray
PADDEN/See Page 10

Sheinberg commented. *‘Bob
Pittman created the concept of
MTV and guided the new pro-
gram form through a period of
explosive growth in which it
became a major influence on
almost all of American culture.
He brings a fresh, young per-
spective which we are confident
will result in an exciting, ar-

KTKS
Hires Law
As GM

A~

Al Brady Law

Al Brady Law has resigned
his position as President/GM at
WHDH & WZOU/Boston to join
Gannett’s KTKS/Dallas as
VP/GM. He replaces John
Hare, who last week left to re-
join Cap Cities/ABC (former
owners of KTKS) at crosstown
Country combo WBAP & KSCS.

Law, a programming and
management veteran, brings
experience from WFLA &
WOJC/Tampa, KLAC/Los An-
geles, Surrey Research, and
NBC Radio, among other posi-
tions. Gannett Radio President
Joe Dorton remarked, ““Al has
one of the most varied back-
grounds we’ve ever hired into
Gannett Radio. We are turning
over a station with phenomenal
potential to Al, and he’s the
missing ingredient for our ulti-
mate success. With his pro-
gr i and ial
background, we can maximize
the potential in the Dallas
market.”

tistic, and financially successful
company participating in a ma-
jor and broad-based way in all
aspects of entertainment and
communications-related busi-

nesses.”
Pittman said, “MCA is a
company with a unique blend of

creative sensibilities and sound
business judgment and is the
perfect partner. Fundamental
changes are taking place in the
entertainment industry, and the
new company is perfectly posi-
tioned to tap the potential of this
new marketplace.”

MCA Music Entertainment
Group President Irving Azoff,
discussing the new label, said,
“No person has been more in
tune with contemporary music
and with music videos than Bob
Pittman, and MTV's accom-

PITTMAN/See Page 6

Raymond
PD At
WwDB

Diane Raymond
Veteran Talk radio broad-
caster Diane Raymond has
taken over as Program Direc-
tor of WWDB/Philadelphia, one
of the nation’s few FM Talk sta-
tions. She filled a longstanding
vacancy created by the depar-
ture of former Operations Man-
ager Jack Ellery prior to the ac-
quisition of WWDB by NEWSys-
tems Group.
Raymond, who has been en-
gaged in freelance writing for
RAYMOND/See Page 10
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Parker Takes KEGL
Programming Reins

B

Ron Parker
ty and how well it meshes with
the staff.”

VP/Programming Jeff Satt-
ler added. “One of the key
elements in hiring the individu-
al is experience with winners.
For me, positive energy 1s
critical, and Ron exhibited this
more than any other candidate
we interviewed.”

“KEGL is certainly the ca-
reer opportunity I've been
waiting for,” Parker said. “The
Dallas marketplace is going
through a lot of changes in
terms of management, pro-
grammers, and formats, and
our game plan is to stay far
ahead of everyone else.

“KEGL is in fine shape; the
edges are the only things to be
fine-tuned. I'm really happy
about having (recently hired
afternoon drive personality)
Moby on board. We're going to
have a lot of fun with him.”

A replacement for Parker,
who assumes his new post
within two weeks, has not been
named. His background in-
cludes programming at
WGLF/Tallahassee, Assistant
PD at Tampa stations WRBQ
and WLCY, and airshifts at
Atlanta stations WZGC and
wQxlL

Morley PD

At K101

v

J
Russ Morley

Veteran WRMF/West Palm
Beach programmer Russ Mor-
ley has been named PD at Price
Communications AC outlet
K101/San Francisco. Morley
fills the post vacated earlier this
summer by Smokey Rivers,
who has since become PD at
WMJJ/Birmingham.

K101 VP/GM Bill Gilreath
told R&R, “While there was a
number of very good candi-
dates, Russ had an unfailing.
seven-year track record of suc-
cess plus skills developed within
the Fairwest organization,
making him the top choice.”

Morley is scheduled to be in
place within two or three weeks.
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The Predictor” Works!

For Over A Year Arbitron Results
Have Shown Universal Success

Effective with the Spring ‘85 Arbitron results, and continuing
through the Spring ‘86 scorecard, the gains have been outstanding.
Our clients have seen average 12+ share growth of 25%.

Here are some highlights from the Spring ‘86 Arbitron results . . .

* Denver:
Boulder-based progressive AOR KBCO AM/FM up 19%; FM
ranks #3 overall 12+, dominates M 18-49, M 25-49, M 25-54.
* Greensboro/Winston-Salem/High Point:

Country WTQR #1 again, achieves best Spring book ever,
17.4 share 12+!

* Louisville: ¥
WHAS (A/C), WAMZ (Country) rank 1-2. Combo scores best ﬁ
shares ever, a 33 share 12+, a 40 share 25-54. WHAS up 29%,
WAMZ up 42%.

* Memphis: -
Predictor study led to creation of new Classic Rock WEGR. Debuted
#3 overall (8.3) and was the top non-ethnic station with M 18+,
18-34, 18-49 and 25-49.

* New York: il |
WHTZ (Z-100) used Predictor insights to fine-tune, regained first
place in Winter ‘86 results. Grew again with help from massive TV
campaign. Two-book growth 25%.

*Oklahoma City: s - Sl - -
Country leader KXXY up 20%. #2 12+, tops Adults 25-54 by a
significant margin.

If you would like to achieve similar results put our unique
diary-based perceptual study to work for you. See us in Suite 2905
in the Marriott during the New Orleans convention, or call or
write for details and market availability.

JHAN HIBER & ASSOCIATES E

26384 Carmel Rancho Lane, Suite.202, Carmel, California 93923 (408) 625-3356

PredictOr
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| PAGE THREE | Birch Seeks EMRC Accreditation
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RADIO BETWEEN
THE GOAL LINES

Football season’s here, and
in an R&R doubleheader,
Reed Bunzel previews the
networks’ fall playbook
while Walt Love Iintercepts
WAOK/Atlanta's plans to
air Monday Night Football.

Page 45, 71
Radio Business . .. ... ! =12
Washington Report ... .......... 16
What'sNew .. ... .. . 19
StreetTalk ........co00pmen.t 23
Ratings & Research: Rip Ridgeway .40
Ratings Results. .. ............. 42
Networks: Reed Bunzel.......... 45
Sa18S 1y s = e oniorvs Ggererers 748
Image & Marketing:
Harvey Mednick

On The Records: Ken Barnes
Datebook: Sean Ross
Records: Adam White .
Calendar: Brad Messer

CHR: Joel Denver .. ...
AOR: Steve Feinstein

Air Personalities: Dan 0'Day .
Nashville: Sharon Allen.. .
Country: Lon Helton . ..
Black/Urban: Walt Love .
Jazz: BarbaraBarnes ...........
Easy Listening: Gail Mitchell
AC: Donna Brake
National Music Formats
Marketplace .......
Opportunities

AOR Chart b
, Biack/Urban Chart .. .. .
I CHR Chart j

PTTT)
Phillips Upped
To WSM
(AM) PD

WSM-AM & FM/Nashville Music
Director Jay Phillips has been pro-
moted to PD for the AM, replacing
Al Wyntor, who also switches from
morning to afternoon drive. Phil-
lips will remain in the MD slot for
both the AM and FM.

WSM-AM & FM OM Gregg Lin-
dahl told R&R, “We're very happy
that Jay’s first crack at large-
market programming is with us.
From day one he’s shown that, in
addition to being a fine MD, he was
most capable in other areas. He'’s
been trained by some of the best:
Les Acree at WMC/ is and

Birch Radio President/COO Bill
Livek and Electronic Media Rat-
ings Council (EMRC) Executive
Director Melvin Goldberg have
jointly announced Birch Radio’s
formal application to the EMRC
for accreditation of Birch’s local
market radio measurement ser-
vices.

Said Goldberg said, “I am pleas-
ed to accept the Birch Radio ap-
plication —. the first step in the pro-
cedure of accreditation.” EMRC

Mirsky VP
At DIR

Neal Mirsky

Former WPLR/New Haven Pro-
gram Director Neal Mirsky has
been named VP/National Pro-
gram Director at DIR Broadcast-
ing. In this capacity he will oversee
all programming, as well as serve
as producer of the “National How-
ard Stern Show.”

DIR Exec. VP Peter Kauff com-
mented, “With Neal Mirsky we
have a man who has proven radio
programming skills, having been
successful in every market he’s
worked in. The contribution that
Neal can make fo a radio supplier
will result in programming that is
eminently attractive to radio sta-
tions across the country.”

Mirsky told R&R, “Needless to
say, I'm thrilled about what Peter
Kauff and DIR President Bob Mey-
rowitz are offering me. I intend to
draw on my years of radio pro-
gramming to guide me through the
process of creating and producing
the type of syndicated program-
ming that other PDs will want to
run. Let’s face it — DIR has been
at this longer than anybody, so it's
an added pleasure to be working
with the Rolls Royce of this
business.”

Prior to joining WPLR/New Ha-

MIRSKY/See Page 6

Peden GM
At WRKR

Paula Peden has been named
GM at Sterling Recreation Organi-
zation’s WRKR-AM & FM/Racine-
-y

Ted Cramer at WMAQ/Chicago,
and we're going to put those talents
to work.”

Phillips said, “The biggest chal-
lenge of the mid-'80s is program-
ming an AM station. With the help
of the great people here and the
tools provided by WSM, I hope we
can do the job.”

Phillips’s prior programming ex-
perience came as WJQS/Jackson,
MS PD from 1977-79. He served as
WMC MD until 1981 and took the
WMAQ MD job, which he held
through the end of 1984. He joined
WSM in early 1985.

Other changes at the stations
have WSM-FM evening personality
Bobby Yarbrough moving into the

PHILLIPS/See Page 10

K She was previously

VP/GM of KQCR/Cedar Rapids.

Peden, who reports to SRO Di-
rector/Broadcast Division Bill
McMahon, said, ‘“‘Milwaukee is a
tremendous marketplace, and I'm
looking forward to the growth
there. I’m particularly delighted to
have the opportunity to work on the
SRO broadcasting team.”

Formerly a broadcasting in-
structor at Indiana State Universi-
ty at Terre Haute, Peden coauthor-
ed the book “Art in Television.”
She previously worked as a Sr. Ac-
count Executive at John Blair &
Co., Account Executive for CBS-
TV in Chicago, Regional Manager
for Torbet Radio in Chicago, and
Sales Manager for WVTS/West
Terre Haute.

accreditation assures that the
rating service complies with the
Council’s Minimum Standards for
Electronic Media Rating Research
and conducts its service substan-
tially in accordance with the

survey methods as published by

the ratings company.

Livek remarked, “Birch Radio is
the only local ratings service that
collects all of its data by closely
monitored, centralized WATS in-
terviewing centers. We believe that
Birch is now the standard of ex-
cellence in radio research. As our
clients know, we have always

HATFIELD OM

operated on the basis of full
disclosure of our methods and
techniques.”

Earning accreditation is a long
and detailed process. Livek in-
dicated that to deliver all the
answers. to the EMRC Accredita-
tion application questionnaire and
its necessary documentation re-
quired two large briefcases. It may
be a year or more before any fur-
ther information will be forthcom-
ing. Other EMRC-accredited radio
services are Arbitron and
Statistical Research, Inc. (RADAR
Service).

Meltzer VP/GM
At WWKB & WKSE

Jim Meltzer has been named
VP/GM and Bobby Hatfield OM
for Price Communications’ WWKB
and newly acquired WKSE/Buf-
falo. Meltzer replaces Peter Mc-
Cord, and Hatfield replaces
WWKB PD Kevin Fennessey. Both
Meltzer and Hatfield leave Country
outlet WZKC/Rochester, where
they served in similar capacities.

Meltzer told R&R, “What can
you say about the opportunities we
have in Buffalo? With a legendary
station like WWKB and now the
purchase of WKSE, we'll have a
strong combo and an opportunity
to win really big in the market.”

When asked if WWKB would re-
tain the full-service AC approach it
has evolved over the past few
years, Meltzer said, “Absolutely.
As far as I'm concerned, AM is a
full-service medium, and '’KB is a
great one, complete with great per-
sonalities. With the strength of
morning man Danny Neavarth,
who'll be celebrating his 25th anni-
versary with the station in Octo
ber, we’ll be able todo a lot.”

Commenting on hiring Hatfield,
Meltzer said, “I consider Bobby a
programming genius. He went into
Rochester and got a six share on a

EASTMAN UPS
SISLEN

Tobkes
VP At
Arbitron

Alan Tobkes has joined Arbitron
as VP/Sales Development after 11
years as Sr. VP/Marketing Ser-
vices at Eastman Radio. Tobkes
has previously served as Chairman
of the RAB GOALS Committee and
has been a member of the Arbitron
Advisory Council and the Elec-
tronic Media Ratings Council.

Eastman President/CEO Jerry
Schubert commented, “Alan has
done an outstanding job in leading
Eastman Radio’s research and
marketing efforts. He's built a
strong staff of pr ional re-

Jim Meltzer

Country station in a market that’s
not typically blue-collar. Further-
more, Bobby has the ability to
bring out the best in people.”
Hatfield added, “We just need to
enhance what it already has. It’s
one of the great, great stations in
the country, so it'll be very exciting
to work with a legend that has such
MELTZER/See Page 10

Dave Brewer

Brewer VP
At JPC

Dave Brewer has been upped to
VP/Programming at consultancy
Jeff Pollack Communications.
Brewer joined as Director/Pro-
gramming in 1983 after PD stints
at KATT/Oklahoma City, WHNN/
Saginaw, and WOVV/West Palm
Beach.

President Jeff Pollack stated,
“Dave has been an important part
of the company and a key contribu-
tor in our growth over the past
three years. In light of our recent
expansion to include JPC New
York, it is an opportune time to ex-
pand Dave’s role in the overall cre-
ative planning within the
company.”

Brewer told R&R, ““This promo-
tion comes at a time when JPC is
reaffirming its leadership in the
consultation field. It means a lot to
me to be chosen for this honor and
to be working with the best in the
business.”

The New York office, headed by
recently-appointed Senior Market-
ing Advisor Dan Forth, can be
reached at (212) 315-5889; 1756
Broadway; Suite 3A; New York,
NY 10019.

YOUNGER SKEW DEVELOPING

KMPC Modifies
Nostalgia Format

KMPC/Los Angeles is in the pro-
cess of modifying its present Nos-
talgia format in hopes of garnering
a larger audience under 55.

PD Bill Watson told R&R, “It’s a
subtle transition. We'll be deem-
phasizing the Big Band and other
music from the '40s and ’50s. and
adding traditional MOR music
from the '60s, '70s, and '80s. The
end result is to attract a slightly
younger audience that’s more com-,
patible with our sports program-
ming.”

KMPC currently carries Califor-
nia Angels baseball, Los Angeles
Rams football, and UCLA football
and basketball.

KQQK Goes
CHR...In
Spanish

. Citing “extenstve studies into
Hispanic listening habits,” Marr
Broadcasting’'s KXKX/Galveston
(Houston) has dropped its previous

searchers who will continue the
tradition of commitment to this
very important facet of our sales
support for our client stations and
salespeople.”

Back at Eastman, Charlie Sislen,
who joined the company last year
from Arbitron, has been elevated
to Manager/Research & Market-
ing.

Spanish MOR format for English-
language CHR music with a pre-
sentation entirely in Spanish as
KQQK. The station will be con-
sulted by Art Holt.

Explaining the decision to com-
pete against CHRs KKBQ and
KRBE-FM, GM Jay Blackburn
told R&R, “Hispanic listening in

KQQK/See Page 10

Watson added that although the
Golden West Broadcasters
station’s current slogan. “Unfer-
gettables,” would not be changed,
it’s expected it will be deemphasiz-
ed as well in the near future.

Morgan PD
At KRNB

C.J. Morgan

C.J. Morgan, former PD at
Memphis stations WHRK, WLOK,
and WKDJ, is the new PD at the ci-
ty’s KRNB. He replaces Rick Wag-
ner, who will remain with the
Black/Urban outlet as midday an-
nouncer.

KRNB GM Fred Webb com-
mented, “We’re delighted to have
such a fine talent to position our
station in the Memphis market.”
Morgan said there won’t be any
sweeping changes in staff or pro-
gramming in the immediate fu-

MORGAN/See Page 10




RCA Sets National
Sales Directorsv

James Grady, recently appoint-
ed to the new position of VP/Sales
for RCA Records-US, has ap-
pointed five regional directors to
make up his new national sales
team. The new sales directors are
John Parisi (Northeast), Ron How-
ie (Southeast), Steve Miller (South-
west), Thomas O’Flynn (Mid-
west), and Bonnie McCassey
(Western). The new sales force will
focus exclusively on marketing for
the RCA, Jive, and Novus labels,
and will function as a liaison be-

tween RCA Records and RCA/
A&M/Arista Distribution.

“RCA Records and affiliated art-
ists will be our first priority,”
Grady commented. “With this new
‘street marketing’ organization, we
will be able to respond as quickly
as possible to the needs of our di-
verse marketplace.”

All five directors are veterans of
RCA/A&M/Arista Distribution.
Parisi has been RCA's Miami Sales
Manager since 1983. Howie has
served as Sales Manager at the

pany’s Atlanta branch since

Pittman

Continued from Page 1

plishments reflect that. We are
confident that the new label will
bring a new dimension to music
and will quickly establish itself
in the vanguard of the
industry.”

1981. Miller was previously Region-
al Marketing Director for Arista
Records in Dallas and Sales Man-
ager of the RCA Records branch
there. O’Flynn has been an RCA
sales rep in Washington, DC since
1983. McCassey had been Sales
Manager for RCA in Seattle since
1979.

Elektra Celebrates Pearl Of A Deal

L i

Elektra executives celebrated the recent signing of a distribution deal with for-
mer basketball hero Earl Monroe's Pretty Pearl label. The deal is already under-
way with an LP by BB&Q. Pictured (I-r front) are Pretty Pearl’s Marita Green and
Monroe; (I-r rear) E/A's Doug Daniel, Sr. VP Mike Bone, and VP Primus Robin-

son,

more!

HALF OF YOUR

JAZZ SHOW
IS MISSING!

Without PORTRAITS IN SOUND, You’re
Missing Half Of Your Audience And Half
Of Your Advertisers.
PORTRAITS IN SOUND is the perfect com-
plement to your jazz show ... a one-hour,
weekly show of fine, accessible, *‘New Age"”
music and an exclusive artist interview with
people like Andreas Vollenweider, Alex De
Grassi, Paul Winter, Michael Hedges, and

The other half of your jazz show . . . For
more information, Call Thom Reinstein
(209) 578-6747.

NEWS

McCrohon UPI President

Hughes Editor-in-Chief; Four Sr. Managers Set

United Press International has
promoted former VP/Editor-In-
Chief Maxwell McCrohon to Presi-
dent/COO of the company, while
UPI veteran Malcolm Hughes will
succeed McCrohon in the editorial
post. In addition, four other senior
managers have been appointed:
Guillermo Chao-Ebergenyi was
named GM/Operations, William
Morrissey will serve as Deputy
Manager/Operations, Ross Riddell
is the new Director/Finance & Ad-
ministration, and Robert Goldner
is General Treasurer.

UPI Chairman/CEO Mario Vas-
quez-Rana said, ‘““Max McCrohon’s
strong contributions to all areas of
UPI during the last three years

operations of the company helped
greatly to bring UPI to its present
promising position.”

McCrohon commented, “I am
grateful for the opportunity to be of
greater service and look forward to
contributing to UPI’s growth in all
areas. UPI subscribers can be
assured of my continuing commit-
ment to keep their needs and the
improvement of UPI’s news opera-
tion foremost during that process.

Hughes added, “I welcome this
latest responsibility and am ex-
cited about the continuing expan-
sion of UPI’s editorial staff and
services. Max and I have worked
closely together for the last three

convinced me that he is the person  years and I look forward to further
to be my second-i d. He llaboration.”

made major improvements in the Prior to joining UPI McCrohon
UPI report and kept it competitive  served as Managing Editor at the

during a difficult period. His
leadership and knowledge of all

Chicago Tribune and as VP/News
for its parent, the Tribune Com-

CLEAR CHANNEL REPORT

pany. He was also instrumental in
keeping UPI afloat during the com-
pany’s bankruptcy period from
1985-86.

Hughes will complete his 30th
year with UPI later this year, hav-
ing served most recently as Ex-
ecutive Editor & VP/International
Divisions. He has held a variety of
positions at UPI after joining the
company in the London bureau in
1956.

Chao most recently served as
Regional Manager for the 62-hews-
paper Organizacion Editorial Max-
icana. Morrissey is the former
President of the Wire Service Guild
and is an 11-year Associated Press
veteran. Riddell joined UPI last
year in charge of budget control,
while Goldner started with the
company earlier this year after re-
ceiving his MBA from George
Washington University.

U.S. Study Finds Little Skywave
Audience In Rural America )

Rural Americans rely very little
on distant skywave signals from
AM clear channel stations, accord-
ing to a pilot study commissioned
by the U.S. Commerce Depart-
ment.

The study is sure to be touted by
daytime broadcasters, who are ar-
guing in the FCC’s current AM im-
provement proceeding that clear
channel skywave protection should
be curbed to allow more daytimers
to extend hours or increase pre-
sunrise and post-sunset power.

The study was conducted by As-
sociate Control Research & Analy-
sis of Washington, DC for the Com-
merce Department’s National Tel-
ecommunications & Information
Administration (NTIA).

NTIA will use the initial findings
to decide whether to conduct a
more comprehensive national
study of radio listening habits. The
research firm interviewed 341
residents of Sampson County, NC
by telephone, and spoke -with 100
truck drivers at area truck stops.

10% Listen To

Distant Stations
When asked if they ever listen to
stations 100 miles or more away,
90% of the residential respondents
said no, and only 10% said yes.
However, most of the distant sta-
tions mentioned were mneighboring

FMs.

Only 13% of those reporting dis-

tant listening mentioned a major
clear channel station, such as
WABC/New York, KDKA/Pitts-
burgh, WCBS/New York, or WSM/
Nashville,

“The household survey findings
did not show a dominant clear
channel station as a type widely us-
ed by listeners,” the report con-
cluded. “In response to questions
concerning stations most frequent-
ly listened to, listeners identified
stations all locatéd within a range
of 60 miles from Sampson County,
and preferred FM over AM radio
stations by a margin of two to one.

“Only in response to the question
‘Do you ever listen to distant
radio stations did Lsteners
mention any of the dominant clear
channels.”

Truckers Give
Conflicting Reports

Fully 54% of the truckers report-
ed listening to distant stations. But,
said the report, ‘“The stations nam-

Mirsky

Continued from Page 3
ven as PD, Mirsky served in the
same capacity at WCKO/Ft. Lau-
derdale, WDIZ/Orlando, and
WQXM/Tampa-St. Petershurg,
and also was Operations Director/
PD at WSHE/Miami. In addition,
he has served as coordinating pro-
ducer at MTV, and operates his
own video production company.

ed in response to this question were
not, in fact, 100 miles from Smith-
field, NC, where the interviewing
took place.”

Other key findings among the
Sampson County residents:

+ 85% listen to the radio at least
once a week; 15% don’t listen at all.

» 76% prefer FM, to 22% for AM.

* 69% choose a station based on
music, followed by news (21%),
weather (8%), and program for-
mat (6%).

o Listeners spend on average
3.58 hours daily with radio; 3.29
hours with TV; 1.18 hours with
newspapers.

* Television was highly rated as
a news and information source by
71%, followed by FM radio (58%),
daily newspapers (39%), weekly
newspapers {29%), and AM radio
(29%).

« Roughly 75% are satisfied with,
or have no opinion about, the
amount of news and inforrmation on
radio in specific categories. Among
those expressing a preference, lis-
teners only asked for more local
weather, plus school closing and
driving condition reports in bad
weather.

They asked for less news about
local, state and national govern-
ment, politics, farin and commodi-
ty prices. business. sales and spe-
cials at local stores, and play-by-
play sports.

BARRY SKIDELSKY Attorney/Consultant
132 Easst 45th Street, New York, NY 10017—(212) 370-0130
See me at Radio '86. Call ahead or reach me at the New Orleans Hifton

* employment contracts: negotiation and drafting e new buyer/lender education
l » full-service assistance for stations: sale, purchase, start-up or turnorqun_d
| « flatrate new FM (Docket 80-90) package » bankruptey trustee ¢ arbitration

SEE ME AT RADIO '86. CALL AHEAD OR REACH ME AT THE NEW Ol‘LSANS MARRIOTT.
} Protect yourself. Call Radios lawyer. Building a reputation for excellence.

]
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WE'RE HUNGRY!

BROADCAST JINGLES

We're looking for one Great station

A leader . . . Someone who wants to help create
the Best Broadcast Jingle Package anywhere . . . Period

(213) 464-6333




Claude Barnett Walt Wilson

® CLAUDE BARNETT has been ap-
pointed GM of KNRY/Monterey, CA.
He joins the station after serving in a
similar post with KIDD & KWST/Mon-
terey-Carmel, CA. Barnett's back-
ground includes a stint as GSM at
KILE/Galveston.

® TOM TAYLOR has been upped
from Station Manager/FM PD to VP/
GM at WHWH & WPST/Princeton-
Trenton. WHWH PD JOHN ANASTA-
SI0O has been promoted to Station
Manager at the full-service AC outlet;
he's replaced by airstaffer JACK
FAULKNER. And at CHR WPST, As-
sistant PD TOM ““TC'* CUNNING-
HAM has been promoted to PD.

® CHUCK FINNEY, most recently PD
at WKZLIWInston-Salem, has landed
the PD post at WVIC-AM & FM/Lan-
sing. He replaces Walt Bennettl.

! a
Sherman Cohen
® WALT WILSON moves up to Direc-
tor/Marketing for MCA Nashville: The
five-year label vet. was formerly Re-
gional Field Sales Manager in Dallas.
Wilson first came aboard as a sales-
man in MCA's Cincinnatl branch and
was later prqmoted to Branch Manag-
er/Chicago. He's succeeded in Dallas
by JOEL HOFFNER.

® ROB RYAN is the new Operations
Manager at WKHK & WPVA/Peters-
burg, VA. During the past year he
held a similar position at WMNI &
WRMZ/Columbus, OH. Ryan's radio
career also encompasses PD posts
with KKAT/Salt Lake City and KWEN/
Tulsa.

® KENN BROWN has been appointed
GM of SRO Country KYYX/Las Vegas.
He was formerly GM at crosstown
KKLZ.

® SHERMAN COHEN becemes Di-
rector/Operations for Lotus AC/AOR
combo KENO & KOMP/Las Vegas af-
ter serving as PD of crosstown KKLZ.

®BRIAN KRYSZ becomes PD at
AOR WKLC/Charieston, WV, replac-
ing Tim Smith. Krysz, last at KQIzZ/
Amarlllo, has also programmed
WGRQ/Buffalo and WWTR/Ocean
City.

® KBAT/Odessa’'s new PD is BILL
BATEMAN, formerly MD of KFMX/
Lubbock.

® MARK SEGER has resigned as
KKFMiColorado Springs PD to be-
come VP/Syndication & Marketing at
Producers Group, Ltd., a crosstown
producer of filmed commercials. He'll
be heading up a new division that will
develop custom and syndicated TV
spots for radio stations.

® NAB promotes SUSAN KRAUS to
VP/Media Relations. -Director/Media
Relations since 1983, Kraus has
been with the organization since
1980, advancing from assistant direc-
tor of the Broadcast Management De-
partment to editor of the weekly news-
letter "Highlights” in 1981. CHRIS
DURNEY s the new editor of NAB's
monthly RadioActive magazine. He
moves over from Mutual Broadcast-
Ing, where he spent two years as cor-
porate communications representa-
tive.

These 18sues were addressed in the

One Time Only!

At last!

The truth about the
ARB diary keeper!

Coleman Research ends
speculation about diary keepers.

For years, broadcasters have speculated
about faceless diary keepers and the
best ways to manipulate their listening.

Everything from huge cash giveaways
to Ya-hour sweeps have been tried. Yet,
until now, it has been next to impossible
to determine whether any of these
efforts have been effective.

Now, Colernan Research has undertaken
a monumental multi-stage study

analyzing the behavior and attitudes of |
the Arbitron diary keepers. ]

The surprising findings lay to rest ‘

can be affected by radio stations. |

study
1 Who actually fills out diaries?
‘ 2 How diary keepers differ from
‘normal” people. . :
3. Differences between heavy and light many of the myths surrounding diary
radio users.
4, Impactofdirecymai onAiary keepers. . .and suggests that indeed, they
pers.
‘ 5. Differences between Arbitron and
Birch histeners.
| 8. ques that increase time Spent

listerung.

The results of this major study will be presented by Coleman Research
at the Radio Programmer's Conference in New Orleans, September 11,
! 1986, 10:30 a.m. only, at the Meridien Hotel, Ile deFrance I room,

| across the street from the New Orleans Marriott.

co‘en‘an Reseawh a recognized leader

P.0. Box 13829 « Research Triangle Park. N.C. 27708 « (919) 790:0000

NEWS IN BRIEF

® The promotional partnership be-
tween DOUG LEE, TOM KAY, and
DENISE LUTZ has been divided into
two entities. Doug Lee Midwest Pro-
motion continues to be based out of
idaho; the phone is (406) 257-6079.
Maln Street Marketing & Promotion,
Inc. is the new name given to the Kay
and Lutz concern. Main Street will
continue to coordinate the annual Up-
per Midwest Communications Con-
clave and issue the “Tattler” newslet-
ter. The address is 4517 Minnetonka
Boulevard, Suife 104, Minneapolis,

MN 55416; the phone remains {612}
927-HITS.

® Following its switch to an upbeat
modern Country format, WIXK-AM &
FM/New Richmond, W! has tapped
JACK SMITH as GM. Smith, who pre-
viously worked at WIXK between
1974-76 and is the son of station
founder Bob Smith, was most recent-
ly with KTCZ/Minneapolis. And JEFF
PETERSEN, formerly affiliated with
KNSi & KCLD/Saint Cloud, MN, has
joined WIXK as News Director.

Willis Moonlights With Motown

“Moonlighting" star Bruce Willis recently signed with Motown, with a first album
set for January. Pictured with Willis (right) is Motown Music Group President Jay
Lasker.

Four Hearts In Happy Ending Machine

e —
A < iv

- *~ipo L
RCA held a party to launch Daryl Hall's “Three Hearts In The Happy Ending Ma-

chine” LP, inviting radio and retail folks to hear the LP. Pictured (I-r) are attorney
Allen Grubman, RCA/Ariola President Eiliot Goidman, Hall, and manager Tommy

Mottola.

WHO SAYS WE’RE
FUNNY?

“With guys like you helping me, we'll stay on top!”
— Scott Shannon

“Zesty and original comedy!”
— The Greaseman

tUN FACTORY

Wacky commercials, celebrity call-ins
and much more . . .

Z-100, New York

DC-101, Washington

! 50 Stations Cleared in Six Weeks!
| Call for demo (800)782-0700 |

ProMedia 321 Rider Ave., New York, NY 10451 (2{2) 585-9400
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Produced and Created by Ron Cutler Productions. Consulted by Joe McCoy. Program Director. WCBS-FM New York.




YOU caN cay e ]

ONE OF THE “MOST ACTIVE"
| __NEWE&ACTIVE |

Kg;i /ﬂj’s And Moves:

WBEN 36-34 WBCY 14-12
WCAU 37-34  WROQ deb 35
WRNO 39-37 WNOK 30-25
WRSR 34-30  WCKN 38-35
KDWB 34-31  WOKI deb 37
WLOL 27-23  WLRS 34-28
KIMN 16-13 WHHY 16-15
KPLZ 35-31 WMEE 24-21
KUBE 27-26 WGRD deb 40
KNBQ 34-31  WIXX 29-27
794 21-17 Z104 19-17
WERZ add WZOK 29-26
WNNK deb 33 KF95 34-30
WLAN add 36 KIYS 36-29
WSPK add 30 KSND 35-32
WGFM deb 40 KXYQ 33-30
WPST deb 37 KZZU 25-22
WBBQ 30-25

WIGY deb 35
95XIL 25-21
WQID deb 39
WYKS 23-18
KSMB add
KNOE 27-23
WPFM 31-28
WHSL 22-17
WBWB 18-15
KQCR deb 35
Y94 29-26
WSPT 37-27
KTRS 23-20
KKAZ 31-25
KOZE 15-13
OK95 18-14

®

From The Album
GRACELAND

© 1986 Warner Bros. Records Inc.

PRODUCED BY PAUL SIMON

ENGINEER: ROY HALEE
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Raymond

Continued from Page 1

several years, was PD of
WAAA/Dallas when it pro-
grammed News/Talk in the
early 1980s. She had also been
PD of KXRX/San Jose, and had
served as a talk host at KABC/
Los Angeles, WMCA/New York,
and WKAT/Miami.

“She seemed like the bright
choice at the right time,”
WWDB VP/GM Chuck
Schwartz explained. “She has
a lot of experience in the issue-
oriented programming, which
is what we specialize in. We do a
lot of open-mike, open-phone,
let’s-talk-about-what’s-on-your-
mind programming.”

According to Schwartz, no
airshift has yet been chosen for
former WHAT/Philadelphia
morning personality Mary Ma-
son, now under coniract to
WWDB. WHAT’s sale from
Banks Broadcasting to Main-
line Communications is still

pending.

Padden

Continued from Page 1

brings to us a unique blend of
radio sales skills from station
management and the rep busi-
ness. We look for sales pros who
get excited about radio, and
Ray is one of those people.”

Before joining RAB, Padden
served as Exec. VP for Metro
Networks, President/GM of
KIIS-FM/Los Angeles, and VP
at Metro Radio Sales.

Phillips

Continued from Page 3
newly created Asst. MD slot while
also moving to a noon-2pm airshift
on the FM. Moving up to replace
Yarbrough is overnighter Katie
Haas. Promoted from parttime to
overnights is Richard Leek. Mov-
ing from afternoons on the AM to
10pm-2am on the FM is Mark May-
berry.

Morgan
Continued from Page 3

ture. “We’ll just modify a few
things and do some fine-tuning. We
need to expand our base while in-
creasing time spent listening.”

Morgan added that KRNB will
become involved in more quality
community promotions, beyond
clubs and remote appearances.
“We need to participate in the
things Memphis is involved in asa
total ity, such as

NEWS

Ingle VP/
Sales KSDO

Dianne Ingle

Dianne Ingle has been named
VP/Sales for Gannett's KSDO-AM
& FM/San Diego, after transfer-
ring from the company’s KKBQ/
Houston, where she was National
Sales Manager. She was previously
a Regional Director for the NBC
Radio Network.

KSDO-AM & FM President/GM
Chris Conway commented, “Di-
anne is a tremendous broadcasting
professional who has an extensive
record of strong performance for
NBC, KKBQ, and other radio sta-
tions. We are delighted to have her

Meltzer
Continued from Page 3
tremendous potential.

“What to do with WKSE (now
CHR) is not so obvious. Frankly,
we’re waiting for market informa-
tion to be completed. We hope
WKSE, like WWKB, will be looked
at as legendary a few years from
now.”

Before joining WZKC, Meltzer
was VP/AM stations for Mid
America Media. He has also been
GM at WTRX/Flint and was in
sales at WABX/Detroit.

Hatfield joined WZKC from
crosstown Country AM WNYR,
where he worked for nine months.
Prior to that, he programmed
KONA/Oklahoma City, and was
OM at WCII & WKJJ (now
WDJX)/Louisville.

STAFF

Low Angedes Ofce 213} 5534330
Saner vis

At Qi ACHARD ZUMWALT
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In her new capacity, Ingle will | o v rmaren
coordinate and supervise a Staff re- | Gun ome sononwer
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Continued from Page 3 ,.:_:‘“,.‘.'.‘.Z:u:&muw aver

this city adds up to 17 share points, R
but Spanish stations count for only S SO

four. Virtually all of those folks are
CHR listeners.”

Sales consultant Bob Gould add-
ed, “There are many bilingual se-
cond and third generation Hispan-
ics in Houston who appreciate
music with an international flavor
but feel more comfortable WIt.h a
Spanish-speaking announcer.”

Blackburn and Gould have both
worked in similar formats through-
out the Spanish-speaking world. In
addition, Station M. Bruce

New Yoo, NY

292692, 292,093, 1610 1681 Avere

Earle at one time was PD of
XEROKS0/Juarez, which suc-
cessfully beamed a bilingual CHR
format at El Paso for many years.
KXKX's previous airstaff will stay
on for the new format.

The ‘‘Anglo Rock/Spanish
Jocks” approach, accordmg to
Blackburn, is it
the Spanish-speaking world KQQK
(its calls are pronounced “ka koo
koo ka” in Spanish), however, dis-
plays a degree of Americanization
that makes it virtually unique
among Spanish-language stations
in this country. Other Houston sta-
tions have attempted to fuse the
two cultures before, including
KXYZ which used English-

in May, Beale Street, and the
grand opening of the Holiday Inn
Crowne Plaza.”

crossovers heavily in the
early '80s, and suburban KYST/
Texas City with its bilingual for-
mat targeted to local Chi

Soua, M. TN 17212
Bureeu Char SHATON AULEN
Associare Eovor KATY BEE
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Stingers & Sounders

promote themselves.

distinctly ditferent cuts. .

Discover how stations like Z-93 Atlanta and WWNK Cincinnati
have harnessed the power of digital music technoiogy to
the DigiTraks "Power Package.” Now with

.stingers, sounders, grooves. . .their

10's and promos cut through the dial like a knife. With the
Synclavier, analog & FM synthesizers and top session musicians,
DigiTraks has produced the most powerful, sophisticated
package on the market. If you'd like to hear the clean, crisp
highs and solid, firm lows found on the “Power Package™ cail

Marcus Graham for a demonstration tape. Discover DigiTraks!




ANNOUNCING
GENERATION II

The music scheduler
that responds
to today’s
programming demands

Generation II Solves Programmers’
Toughest Scheduling Problems In Ways
You Never Thought Possible:

_ ® Increased categories for more flexible scheduling

® Eliminates hand scheduling with twofers,
threefers, blocks ... now you let the computer
do it

® Automatic category changes improve daypart
control

® Keeps your inventory fresh by automatically
resting and reintroducing your songs

® Can't lose control of your format because
Generation II is so easy to understand and

modify

RadioWare’s Carl Barringer
is the foremost expert on
music scheduling systems.
Barringer pioneered the first
music scheduling system for
microcomputers and has
refined music systems for
MTV and many top stations
during the past six years.

“—

Generation II has already been purchased by
major broadcasters. Join the smart broadcasters
like Jim Herron, WCLR, Chicago; Phil Redo,
WMJX, Boston; Steve Perun, KBEQ, Kansas City;
Don Hagen, WCXR, Washington, D.C.; and
Howard Freedman, KIKK, Houston who have
already purchased Generation II.

Generation II will be available until October 1st at
pre-introductory prices. Call or write for more
information or your free demo disk. Or preview
Generation II at the RPC in New Orleans.

RadioWare

Software Specialists for Radio

PO. Box 36385
Dallas, Texas 75235
(214) 350-7216



TRANSACTIONS

RADIO BUSINESS

Capitol Pays $24 Million
For Baltimore, Norfolk CHRs

Capitol Broadcasting Co., the
Raleigh-based group owner, has
agreed to purchase WMKR/Baltimore
and WNVZiNortolk from S & F Com-
munications. The acquisition will cost
Capitol $24 miifion, according to
Capitol President Jim Goodmon.

Capitol is reportediy paying $15 mil-
lion for the Baltimore station and $9
million for Norfolk. "This gives us our
third and fourth CHR stations,"” Good-
mon said. “We're delighted that
they're both so close to home.”

The sale, if approved by the FCC, will
leave S & F with a single station,
WCFI/Orlando. The company's Presi-
dent is Stuart Frankel.

Capitol  Broadcasting also owns
KBEQ/Kansas City; WRNL & WRXL/
Richmond; WRAL/Raleigh; WKEE-
AM & FM/Huntington, WV; WSTF/
Cocoa Beach, FL; and WXIK &
WOHSI/Sheiby, NC.

WMKR operates on 106.5 MHz
with 50 kw at 749 feet. WNVZ broad-
casts on 104.5 MHz with 50 kw at
500 feet.

WLVH/HARTFORD

PRICE: $4.5 million

BUYER: Sage Hispanic Broadcast-
ing, a wholly-owned subsidiary of
Sage Broadcasting, Jerry Poch and
Jerry Lebow, principals. It also owns
WZFM/White Plains, NY; WNAQ/
Waterbury, CT; WJJK & WBIZ/Eau
Claire, Wi; KMNS & KSEZ/Sioux Ci-
ty, 1A; WTAX & WDBR/Springfield,
JL; WXYQ & WSPT/Stevens Point,
WI; WBSMINew Bedford, MA; and
WKOL & WMvQ/Amsterdam, NY.
SELLER: WLVH, Inc., Jose Grimalt,
owner

DIAL POSITION: 93.7 MHz

POWER: 50 kw at 780 feet
FORMAT: Spanish

WCEZ/COLUMBIA, SC

PRICE: $2 million

BUYER: Ridgely Communications,
Inc., Robert Kramer, owner. It Is also
buying WIS/Columbia, SC (see next
item)

SELLER: Limetree Bay Broadcast-
ing, Inc., Stewart Freeman, owner. It
also owns WWBD & WWLT/Bam-
berg-Denmark, SC.

DIAL POSITION: 93.5 MHz
POWER: 3 kw at 300 feet

FORMAT: CHR

BROKER: Chapman Associates

WIS/COLUMBIA, SC

PRICE: $2 million

BUYER: Ridgely Communications,
Inc., Robert Kramer, owner. Itis also
buying WCEZ/Columbia (above).
SELLER: Cosmos Broadcasting,
Inc., which recently contracted to sell
WAVE/Sarasota, FL and WMT-AM &
FM/Cedar Rapids, IA.

DIAL POSITION: 560 kHz

POWER: 5 kw

FORMAT: News

BROKER: Chapman Associates

KIQX/DURANGO, CO

PRICE: $1.35 million

BUYER: Four Corners Communica-
tions Co. Ltd., Harold Green, Caro-
lyn Green, Allen Brill, Paul Green-
berg, Warren Kessler, and Elliott
Meisel, principals. Harold Green for-
merly was VP of Wagontrain Com-
munications, Inc.. which owns
Drake-Chenault Radio Consultants
and TM Programming.

SELLER: Mountain Stales Broad-
casting Investments Corp., L. Dan
Lacy, owner.

DIAL POSITION: 101.3 MHz
POWER: 99 kw at 390 feet
FORMAT: CHR

BROKER: Chapman Associates

KBOP-AM & FM/
PLEASANTON, TX

PRICE: $575,000

BUYER: Reding Broadcasting, L.W.
Reding, owner. He formerly was
Sales Manager of KBUC-AM & FM/
San Antonio.

SELLER: Atascosa Broadcasting
Co., Inc., Bonner McLean and Dick
Brown, principals.
DIAL POSITION:
MHz

POWER: 1 kw days; 3 kw at 300 feet
FORMAT: Country/Spanish; Country
BROKER: Norman Fischer Associ-
ates

1380 kHz; 98.3

WVGN/ST. THOMAS, VIRGIN
ISLANDS

PRICE: $800,000

BUYER: Family Group Broadcasting,
Sandy Wheeler, Chairman/managing
general partner, Frank De Tillio,
President.

SELLER: Virgin Islands Wireless Co.
DIAL POSITION: 107.1 MHz
POWER: 3 kw at 1600 feet
FORMAT: CHR

KLLT/GRANTS, NM

PRICE: $207,000

BUYER: Humphries Communica-
tions, headed by Steven Humphries,
known professionally as Steve Rivers.
He is former National PD for Generai
Cinema Stations, former partner in
Landsman/Rivers Radio Services,
and 14.5% partner in KKMG/Pueblo,
co.

SELLER: Capdin Communications,
Bob and Maxine Hedin, owners.
DIAL POSITION: 95.3 MHz

POWER: 3 kw at 218 feet
FORMAT: CHR

TRANSACTIONS AT A GLANCE

Transactions So Far In 1986: $1,711,247,000
This Week’s Transactions: $37,032,000

® WMKR/Baltimore $15 million
® WMVZINortolk $9 million
® WLVH/Harttord $4.5 million

® WCEZ/Columbia, SC $2 million

® WIS/Columbia, SC $2 million

® KEZG/Green Valley, AZ $1.6 million

® KiGX/Durango, CO $1.35 million

® WVGN/St. Thomas, Virgin Islands $800,000
® KBOP-AM & FM/Pleasanton, TX $575,000

® KLLT/Grants, NM $207,000

KEZG/GREEN VALLEY, AZ
PRICE: $1.6 million

BUYER: Southwest Wireless Com-
munications, Richard Wergess,
President. It also owns KFXX/Tuc-
son.

SELLER: Canoa Broadcasting Corp.,
Frank Barreca, President.

1986
Group Sales

Metromedia to Metropolitan {9
stations) $285 million

Outlet to management (4) $75
million {estimated)

Katz to NewCity
Communications (11) $68.3
million

Affiliated to EZ (9) $65 million

Group One to DKM (8) $59.9

million

Doubleday to Emmis (3) $53
million

Josephson to Saga (6) $38.5
million

Republic to Jacor (5) $34 million

Mid America to WIN (6) $25
million

ELF to REBS (6) $15 million

Sentry to Sage (8) $9.4 million

Great Trails to President
Alexander Williams and
partners (9) (price undisclosed)

Blalr to Reliance (8) {price
undisclosed)

DIAL POSITION: 92.1 MHz
POWER: 3 kw at 175 feet
FORMAT: Easy Listening
BROKER: Pat Thompson Co.

CALL SIGN CHANGES

Buffalo WNYS to WHTT (effective
9/21)

Butffalo WNYS-FM to WHTT-FM (9/21)

Chatman, MA WFCC-FM (new station,
8/28)

Cleveland WGCL to WNCX (re-
quested)

Colonial Heights, VA WPVA to WHUM
(1011)

Donaldsonville, LA KSMI-FM to KKAV-
FM (9/1)

Ellisvile, MS WEMK (8/26)

Holmen, WI WKDL to WKBH-FM
(10/1)

Houston KGOL to KZFX (9/5)

Kansas City KBKC to KCPW (8/27)

Lompoc, CA KXCC-FM to KBOX-FM
{requested)

Mt. Pleasant, Ml WPRJ {new station,
8/25)

Oceanside, CA KNNC to KGMG (9/1)

Ottawa, KS KOFO {remains assigned)

Portland, ME WWGT to WWGT-FM
(8/25)

Portland WMER to WWGT (8/25)

Rotterdam, NY WERV to WNYQ
(8/29)

Taos, NM KVNM to KTAO {requested)

Waimea, HI KJRI (new station, 8/25)

West Salem, WI WISQ to WQJY (re-
quested)

-smart Your Competltlon

BOLTON

R E S E ARCH

CORPORATI

We're Helping The Best Work Smarter.

For more information write or call Bolton Research Cor

2401 P 1

Avenue, F

Philadelnhi

PA 19130 215-232-2240
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When it's Time to Buy or Sell,
Chapman Means Business.

Ed Shaffer
Atlanta, GA
(404) 998-1100

Corky Cartwright
Palm Desert, CA
619) 346-0742

Brian Cobb
Washington, DC
202) 822-8913

Paul Crowder
Nashville, TN
(615) 298-4986

Elliot Evers
San Francisco, CA
(415) 495-3516

Sharon Fisher
Detroit, MI
(313) 542-6747

Charles Giddens
Washington, DC
(202) 822-8913

Warren Gregory
Sharon, CT
(203) 364-5659

Ron Hickman

Jamestown, RI
(401) 423-1271

SOUTHEAST:

—)

Class IV AM with Class C FMin Top 50
Market. Asking $3 million; terms.
Contact - Mitt Younts (202) 822-8913

MIDWEST:

Class IV AM with Class C FM in growth
market. Priced atless than 2times
expected 1386 billing. $2,000,000.
Contact - Peter Stromquist (818) 366-2554

SOUTHWEST:

Class C FM powerhouse in one of the
most appealing sunbelt markets.
Asking $4,000,000; terms.

Contact - Jim Mergen (818) 366-2554

HAWAIL:

Class C FM; very profitable.
Priced at 8 times cash flow.
Contact - David LaFrance (303) 234-0405

CALIFORNIA:

Attractive AM/FM Combo in pleasant,
growing market. Includes studio building
and land. $1,425,000 w/ $250,000 down.
Contact - Elliot Evers (415) 495-3516

SOUTHWEST:

Stand-Alone FM in sunbelt growth market
with healthy, diversified economy.

Asking $750,000 with $250,000 down.
Contact - Bill Whitley (214) 680-2807

ROCKY
MOUNTAINS:

Attractive AM/FM combo in small market
surrounded by resorts.

Asking $400,000 with $150,000 down.
Contact - Greg Merrill (801) 753-8090

See us at Radio '86 in the
Marriott Hotel, New Orleans

CHAPMAN ASSOCIATES

Executive Offices: 8425 Dunwoody Place, Atlanta, GA 30338

(404) 998-1100

S

Randy Jeffery
Orlando, FL.
(305) 295-2572

Bill Lochman

Kansas City, MO

(816) 9413733

David LaFrance
Denver, CO
(303) 234-0405

Bill Lytle
Kansas City, MO
(816) 941-3733

Jim Mergen
Los Angeles, CA
(818) 366-2554

Greg Merrill
Logan, UT
(801) 753-8090

Ernie Pearce
Atlanta, GA
(404) 998-1100

Ray Stanfield
Los Angeles, CA
(818) 366-2554

Peter Stromquist
Los Angeles, CA
(818) 366-2554

Bill Whitley
Dallas, TX
(214) 680-2807

Mitt Younts
Washington, DC
(202) 822-8913




Meet
“K CONNECTIONS
Host MIKE HARRISON
at the

Radio ‘86 Convention
CBS RADIORADIO
Suite #3630

New Orleans Marriott

OVERWHELMING
RESPONSE

Listener and station response has been overwhelming. As a result, ROCK CONNECTIONS,
the 15-week summer series — expands to 52 weeks a year. '

Hear why. For details and/or a cassette of an actual show, call Jamie Curtis
in New York at (212) 9757316 or Steve Epstein in Los Angeles

at (213) 460-3547.
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RADIO BUSINESS

RUST BELT REBOUND?

Acquisition Fever Strikes
New England Radio

It's been dormant for more than a
few years, as oblivious to change as a
Gloucester fisherman, but the prelimi-
nary indications are that sales of radio
stations in the once-stagnant New
England region are resurging.

The clearest indication of this revi-
talization is the $50 million that Noble
Broadcasting has pumped into two
markets — $30.5 million for WAVZ &
WKCI/New Haven and $19.5 million
for WSSH/Boston — in little more than
a month. Sources throughout the
radio industry are hastening to add
that they expect more activity to
follow

“There’'s no way to overstate the
premise that New England radio —
and radio throughout the Northeast —
is back,” said Frank Boyle, a Nor-
wich, CT-based broadcast broker. "I
must have 30 or 40 requests for radio
stations in New Engiand.’

‘l can't think of a better market to.in-
vest in,” said Thomas Buono, Presi-
dent of Broadcast investment Ana-
{ysts, Inc., a Washington, DC-based
property evaluation and appraisal firm

And there's evidence that other me-
dia are In on the region’s rebound
Rupert Murdoch is adding a Boston
TV station to his empire. Texas-based
Harte-Hanks, feeling the pinch of the
slumping oil industry, recently picked
up a number of suburban weekiies. in
Massachusetts.

Strong Economy Cited

Most anaiyses of the market for
radio properties in the Northeast con-
clude that the revltallzation s tied to
the reversal of the nation’s economy
New England’s overall fiscal outiook
has brightened, bolstered by decreas-
ing unemployment and a successful
conversion to a high-tech base, while
the Sunbelt's economy has staggered
under the collapse of the oil industry

*All factors bode well for the area,
said Ron Hickman, a broker with
Chapman Associates, who formerly
owned stations in the region. “New
England has a new breath of life. The
economy is up, the tourists are back,
and the prices of radio stations are
beginning to reflect that

New FMs
Assigned

Lahoma, OK has received its first
FM aliotment, 95.7 MHz, from the
FCC. Applications for the channel will
be accepted from October 7 to No-
vember 5. The same filing window ap-
plies to another newly assigned FM,
102.7 MHz in Rockiedge, FL.

“There’s no way to
overstate the premise
that New England radio
— and radio throughout
the Northeast — is
back.”

— Frank Boyle

According to Boyle, “The Rust Belt
is not a positive adjective. Stations in
that region once had a built-in dis-
count factor. Where the multiples in
the Sunbelt ran between nine and ten
percent, the multiples in the Rust Belt
were running between six and eight
percent

‘Now, there's more parity between
the two regions, with little difference
in how the stations are priced.’

Lower Multiples In Northeast

Buono believes ‘part of the reason
New England stations are so attractive
to buyers is that buying opportunities
in the region have always hewed more
closely to sound economic determina-
tiops.

“There's no question that the prices
are a function of supply and demand,
Buono said. “In the Sunbelt, the multi-
ples being paid are inflated because
the demand was so high.”

Buono added that what he calls the
“greater fool theory™ — if anew owner
makes the mistake of paying too much
for a station, his salvation will come at
the hands of somebody making a big-
ger mistake by paying even more —
was far more prevalent in the Sunbelt
than in the Northeast because of this
high demand

Keeping Cash Close
To Home

Boyle added another reason for the
increasing attractiveness of the Rust
Belt. With so much of the money for
investment — what he called “the
motor that drives this industry” — con-
centrated in the Northeast, "it's
natural that they're saying ‘Why don't
we look right in the neighborhood?”

This impulse, he said, is exag-
gerated by an infusion of financiers
new to broadcast investment —

‘again, people based in the Rust Belt’
— who feel most comfortable in their
native region.

Despite this optimistic view of the
Rust Belt's rebound, most observers
insiét there are limits to the
resurgence. For one, much of the
Northeast is going to lag behind large

EAST
500 East 77th Street

9701 Wilshire Boulevard

11285 Elkins Road
Suite )4

Roswell GA 30076
(4H) 44251

1AL GORE. Vice-pres

“25 YEARS EXPERIENCE GOES INTO EVERY SALE”

Suite 1909
New York NY 10021

(212) 288-0737

WEST 3 - )
Suite 700

Beverly Hills CA 90212

(213) 275920 *

SOUTH

RADIO « TV - CABLE * APPRAISALS

markets in New England, which enjoy
a concentration of new, high-tech
business.

“New England js unique,” Buono
said. “I'm not sure the rest of the Rust
Belt is going to enjoy its prosperity.”

More Dependable Growth

In addition, some portions of New
England, especially sparsely populat-
ed areas of Maine or New Hampshire,
will be quickly outpaced by larger,
more prosperous urban areas like
Boston or New Haven

Still, the Rust Belt's revitalization is
formidable. Concluded Buono, “in-
vestors are saying right now that the
Sunbelt is out of whack, and it might
be safer to go with a market that will
have modest, but dependable
growth

Biggest Individual
Station/Combo
Sales Of 1986

KROQ/Los Angeles to Infinity,
$45 million

KFAC-AM & FM/Los Angeles to
Classic Communications, $34
million

WAVZ & WKCI/New Haven to
Noble, $30.5 million

WQYK/Tampa tq inflnity, $27
miliion

KRBE-AM & FM/Houston to
Susquehanna, $25 million

WLIF/Baltimore to JAG, $25
million

WADO/New York to Tichenor,
$20 million

WHAS & WAMZ/Louisville to
Clear Channel, $20 million

WSSH/Boston to Noble, $19.5
million

WOOD-AM & FMIGrand Rapids
to Surrey, $19 25 million

KOB-AM & FM/Albuquerque to
Price, $16.5 miliion

KOKE/Austin to Keymarket, $15
million

KSUN & KLZI/Phoenix to Duffy,
$15 million

WMKR/Baltimore to Capitol, $15
million

KOOL-AM & FM/Phoenix to
Adams, $15 million

KISS/San Antonio to Noble,
$13.3 million

KGOL/Houston to Shamrock,
$13 milion

WGBS & WBABI/Long Isiand to
Nobie, $12.975 million

WEBN/Cincinnati to Jacor, $12.3
million

KCBQ-AM & FM/San Diego to
Eric/Chandler, $12.2 million

KISW/Seattle to Nationwide, $12
miliion

KCMO & KBKC/Kansas Clty to
Gannett, $11.2 miliion

KONO & KITY/San Antonio to
Dutty, $11 milion

WERE & WGCL/Cieveland to
Metropolis, 10.7 million

KQRS'AM & FM/Minneapolis to
Cap Citles/ABC, $10.5 milion

WKIX & WYLT/Raleigh to
Metroplex, $10.5 milion

75% OF STATIONS HELD THREE YEARS -

~ FCC Study
Labels Trafficking
Curb ‘Unwarranted’

Fanning the fires of controversy sur-
rounding the question of minimum hold-
ing requirements for radio station own-
ership, the FCC has concluded that it
was correct in eiiminating the anti-traf-
ficking rules in 1982.

“If anything, an even stronger case
can be made today that a general Ii-
cense retention period is unwarant-
ed,” the agency ruled.

The statement came in @ memo pre-
pared by Deputy Mass Media Bureau
Chief Roderick Porter. The study,
undertaken at the behest of Commis-
sioner Jim Quello, concluded that ap-
proximately 75% of all station saies be-
tween December 1982 — when the
rules were eliminated — and May of
this year involved stations held for
more than three years.

2208 AMs, 1758 FMs Sold

The investigation determined that of
the 2208 AM stations sold In the peri-
od In question, 1593 (72%) were held
for more than three years Of the 1758
FM stations sold in that time, 1339
(76.2%) were held for more than three
years.

“Given the above, it is reasonable to
conclude that station sales since 1982
that were held for less than three years
resulted in the continuance of previous
levels of service or even improved ser-
vice," Porter stated in the memo

“Finally, it should be noted that the
bureau'’s study provides a strong indi-

Reporting
Transactions
To R&R

To have a radio station transaction
listed in R&R, broadcasters and
brokers should contact the R&R Wash-
ington Bureau (202-662-7484) as
soon as details are available. Sale clos-
ing photos and broker news, such as
personnel and office announcements,
are also welcome

July 15. 1986

has acquired

Spokane, Washington
from

330 Emery Drive East.
Stamlord. Conmecticu 06902
20:3/327-2800

KLSN (AM) and KISC (FM)

|' KHQ incorporated

The undersigned initiated the ahove. assisted in the negotiations
and acted as hroker for the transaction.

Richard A. Foreman Associates
Media Brokerage & Consulting

cation that the percentage of stations
sold since 1982 that were held for
more than three years has actually in-
creased in a significant way compared
to the situation that pertained in 1962
when the rule was adopted.”

The study's conclusions support the
FCC's reluctance to reexamine the de-
cision to delete the anti-trafficking
rules, despite the insistence of some
critics that the freer marketplace has ai-
tered the character of broadcasting
and threatens the viability of quality
programming

Three public interest groups recently
asked the FCC to reinstate the rules,
with the holding period extended to five
years. That petition was summarily dis-
missed by the Mass Media Bureau
(R&R, 8/29). Although the bureau
study was not cited in that decision,
both the study and the rejection of the
petition were signed by Porter

EX-GOLDEN
WEST HEAD

West Joins
Brokerage
Firm

Former Golden West Broadcasters
radio division President Bert West has
joined Broadcast Properties West, a
Seattle-based media broker.

Company President William Simp-
son said, “'m delighted to have a
broadcaster with Bert West's back-
ground representing Broadcast Prop-
erties in the vital Southern California
region.” West will work out of the
Pasadena office

West started his broadcast career
with CBS, and later became GM of
KSFO/San Francisco. He joined
Golden West in 1957 and retired in
1981. He was later lured out of retire-
ment to run KRLA/Los Angeles, and
remains a consultant to that station

Home News Company |
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300 DAYTIMERS GO FULLTIME

U.S., Mexico Sign

About 2300 daytime-only AM stations can now either
operate fulltime or at least broadcast for two hours past lo-
cal sunset. After five months of mysterious delays that
still remain unexplained, the United States and Mexico
last week (8/28) finally signed a new international AM
treaty containing the daytimer relief.

Stations are free to begin using
the new operating hours immedi-
ately, as long as they’ve mailed the
FCC a written notice of their intent
to do so, along with information on
the technical method they’ll use to
reduce power at night.

--Approximately 300 daytimers on
the Mexican clear channels get
24-hour authority under the agree-
ment. Those channels are 540, 730,
800, 900, 1050 and 1220 kHz. Another
2000 daytimers can operate for all
or part of the two-hour period after
local sunset. Only about 100 day-
timers get no relief under the new
pact.

Daytimers were notified of their
nighttime power levels, 500 watts
to a disappointing handful of watts,
in 1984.

‘Just finished reading the second
issue of Mediatrix. Incredible! Con-
gratulations. | now know where
I'm going to buy another radio

station.

GEORGE JOHNS

“I cannot to this day
tell you why it took six
months from March to
get this signed.”

— Jim McKinney, FCC

Delays Still A Mystery

FCC Mass Media Bureau Chief
Jim McKinney commented, “I
cannot to this day tell you why it
took six months from March to get
this signed. Nobody here can say
why, and I don’t believe anyone in
Mexico City can, either.” McKin-
ney added that the Mexicans made

Dear Radio Friend:

Pact Aiding 2300 Daytimers

no changes in the agreement in the
six months it languished in their
bureaucracy.

Negotiations on the agreement
concluded last August. Initially,
the final signing was delayed when
much of Mexico’s AM data base
was destroyed in the devastating
Mexico City earthquake.

The data base was restored with
U.S. assistance, and McKinney, via
satellite from an AM conference in
Geneva, announced to the NAB
Convention that the deal would be
signed April 22. That date, and
many others later rumored by var-
ious sources, came and went with-
out action — until last week.

WATH: “This Is
Not A Drill”

Some daytimers wasted no time
exploiting their new authority, in-
cluding NAB Daytimer Committee
Chairman David Palmer, VP/GM
at WATH & WXTQ/Athens, OH.
“It came down the wire at 5:52pm
and we stayed on that night,”

If your workday is anything like ours, you spend a great
deal of time obtaining information — none of which seems
to be at your fingertips. The Yearbooks have long been
rendered impractical for many of our purposes; we all tend
torely onthe SRDS® for station listings ignoring the fact
that it is designed for sales use — and Bob Hamiltan's
“Starship '73", the last true programming annual, is now

no more than nostalgia.

Headline journalism is great for late breaking stories, but

anymore?

how does Bob Price actually get all that financing? What'’s
the real story behind George Johns’ consultancy? How
about a full reporf on the current status of direct mail —
and why isn’t someone doing indepth market profiles

After talking with numerous radio professionals about

specific information needs, Rollye Bornstein uncovered three distinct areas of deficiency: there
was no comprehensive yearly publication designed to be used for programming purposes;
there was no trade dealing with current changes beyond a superficial treatment; and finally,
in a more utopian vein, there was no one source to contact when questions of a specialized
nature surfaced. Filling all three requests in a cost efficient manner became the focus of Rollye’s
company, Mediatrix, Inc. The initial response has been gratifying.

Many of you may recognize Rollye from her years as Billboard Magazine's radio editor. Others
remember her as the writer/producer of several well known syndicated programs including
Watermark’s *‘Soundtrack of the '60s”. In addition, she has served in virtually every capacity
both on the air and off, at a number of well known radid stations throughout the country in-
cluding work with Fairbanks, Storz, Infinity, Greater Media, and Cap Cities.

Mediatrix has been praised by everyone from corporate presidents to local air personalities.
Key industry figures were quick to subscribe; quicker to voice their satisfaction. In looking
over the material Mediatrix provides, we too feel if is a product that deserves attention. We
hope it will intrigue you sufficiently to subscribe. Should you need more information, please

feel free to contact Allied.

ATLANTA, GA
(404) 964-1464
LOS ANGELES, CA
(818) 843-5052
SEATTLE, WA
(206) 838-2705

P

_ Sincerely,

K ‘f i ?«'\

P.S. The Monthly contains over 100 pages of in-depth information centering around a com-
prehensive analysis of a top 100 market and many. additional features. Your subscription also
entitles you to the Annual, an amazing reference tool, and membership in the Telephone
Retrieval Network, which provides you with instant insight. A wealth of information at a value
price . . . $395. Call the nearest number to subscribe.

Rollye, Dave & the regular cast of characters will see you in Mariott #3228.

DALLAS, TX
(214) 423-8667
CHICAGO, IL
(312) 794-0224
RICHMOND, IN
(317) 962-8596
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Palmer reported. “This time it’s
not a drill,” he told his staff.

This month WATH is broadcast-
ing until 9:45pm, although Palmer
says that will be trimmed to 7pmin
December, when days are
shortest. But even that extension
should be adequate, he says: “I
think in most markets prime time
is 4:00 to 7:00pm.”

“It came down the wire
at 5:52pm and we

stayed on that night.”
— David Palmer,
WATH/Athens, OH

During the summertime, WATH
will stay on until 11pm."That’s at-
tractive,” Palmer relates, ‘“be-
cause there's baseball and other
things we'd like to do on the AM
side.”

Palmer added, “My concern now
turns to hoping that daytimers will
utilize this new opportunity fully.
Many broadcasters are going to be
pleasantly surprised at what these
lower power levels are capable of
doing. This offers new and exciting
sales opportunities ... now use
them!”

Daytime Leader No
Longer A Daytimer

One daytimer who’s been active
in the fight for longer hours is Jim
Wychor of KWOA/Worthington,
MN. Formerly President of the
Daytime Broadcasters Associa-
tion, Wychor last Thursday saw a
dream realized when his station,
an occupant of a Mexican clear
channel, became a fulltime facili-
ty. “I've been personally working
on this for 20 years, so it was worth
it,” Wychor explained.

Wychor said he was “absolutely
overjoyed” when word came last
week of the signing in Mexico City.
“We went on the air that night. We
got 159 watts and have a solid,
interference-free signal for 45

miles and a usable signal for 60
miles.”

For the moment, KWOA is sign-
ing on an hour earlier each day, at
5am, and staying on the air with its
Country/Farm News/News format
until midnight. In anticipation of
the change, the station has signed
with NBC Talknet, and this week
will begin airing local sports from
four neighboring communities that
never before enjoyed broadcast
coverage.

‘‘Momentous Step”’ Lauded

NAB Radio Chairman Bev
Brown of KGAS/Carthage, TX
hailed the U.S.-Mexigco pact as a
‘“‘momentous step in the history of
U.S. daytimers.” He added, “Now,
finally, we can greatly expand
daytime radio’s reach in those
areas that often need their services
most. This treaty signals a giant
step forward in our overall efforts
to achieve daytimer improve-
ments.”

“I've been personally i
working on this for 20
years, so it was worth
it.”
— Jim Wychor,
KWOA/Worthington, MN

NAB President Eddie Fritts
praised “the tireless diplomatic ef-
forts of the FCC, our State Depart-
ment, Mexican broadcasters, the
Mexican government and the U.S.
and Mexican Embassies in Mexico
City and Washington.”

Said Fritts, “To agree on an in-
ternational treaty of this scope
takes considerable time and the
concerted effort of many different
groups . . . most of all, the collec-
tive efforts of our daytimers, who
know their audiences and demon-
strated the indisputable need for
this accord.”

NEWS BRIEFS

RIAA Moving HQ
To Washington

As mentioned in Street Talk last
week, early in 1987 the Recording
Industry Association of America
(RIAA) will move its headquarters from
New York to Washington, DC. The as-
sociation will also be seeking a “pres-
tigious political specialist” as Presi-
dent, succeeding Stanley Gortikov,
who will become Chairman and then
retire in the next two to three years.

Gortikov explained, “Our intended
move to Washington reflects the in-
dustry’s growing need for closer con-
tact with Congress and many govern-
ment branches. The commercial and
creative health and growth potential of
our member companies are increas-

ingly linked to Washington objec-
tives."”

Besides Congress, RIAA says it
maintains regular contact with the
Special Trade Representative, Na-
tional Endowment for the Arts, Copy-
right Royalty Tribunai, Copyright Of-
fice, and the Departments of Justice,
Treasury, and State.

Other Key
Developments:

* One new hire and five promotions
at NAB: Loretta Ucetll named VP/
Public Affairs & Communications;
Susan Kraus promoted tc VP/Media
Relations; Valerie Shulte upped to
Senior Associate General Counsel;
Kevin Burke, Theresa Rabel, and
Howard Woolley promoted to Direc-
tor/Government Relations.
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People committed to excellence

create the future.
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Tom Adams # Doug frickson Steve Keeney Kat Oxford

Dick Anderson David Ettinger Tom Kelly Gary Palmer
Douglas Anderson Philip Feser George Kenyon Ginny Parker

Paul Anka Gary Fletcher Dan Koti Jim Pemberton
Dave Anthony Deborah French Jamey Kramer Doug Podell
Cindy Adcock Mick Froid Sue Krautkramer Taryn Irene Poole
Julie Adell Bob Gagne Peter Ladd Marsha Posey

Jill Armstrong Steven Gaskell Tony LaMonica David Powell

Joe Bacarella Eugene Gibbs Sandra Lamonica Leslie Quinn
George Baier Kip Gilbert jessie Laubsch Mary Rawlins
John Bailey Phil Gonzalez Jerri Lawrence Burton Richardson
Wynette Barnett Mark Goodrich Suzy LeClair Linda Rosett
Roget Barkley Kristie Gorman Bill Lee lane Rozman

Bob Bauer Mike Gorniak Dawn Lehman Thomas Ruemmele

Stewart Beaton

Michele Grannes

Elliot Lerner

Kathy Ruoff

Cynthia Beaumont David Greene Scott Link Stu Sacks
Karl Beck Robert Griffith Paula Locke Raquel Santana
Craig Bender Eileen Grosheider Ross Lusk Constance Schaffer
Linda Bladt Jim Gross Robert Lyles Ruth Schuette
Gerri Blank Charlie Hackett Bill Magee Barbara Shaw
Steve Block Steve Hall Bob Mangen Annette Sileo
Scott Bolinger Kellie Hansbrough Bill Manning Robert Sillerman
Darryl Boysen Laurie Hanson-White Jean Mares Shawn Skramstad
Teresa Brady Art Harlow Charlie Martin Dalton Smith
Larry Brenner Robert Harris Don Martin Kevin Smith
Doug Brown Jennifer Hart Bob Marx Cindy Spicer
Jeanette Campbell Cheryl Havermann William Mathews Terrie Springs
Karen Clark Don Hawkins Sue Matos-Brown Claudine St. Claire
tarry Chambers Jennifer Helgeson Carol Mauder Jim Stoddard
Mary Chavez Eric Herman Dina McCutcheon Mike Sullivan

E Dan Cochell Art Hernandez Marge McDowell Sandra Thompson-Small
Larry Collins Carl Hirsch Dave McWilliams Lisa Throolin
Phil Conklin Phyllis Hirsch Kevin Mee Ron Tompkins
John Cowan Thomas Holleran Dee Metzger Buck Trombley
Peter Cuett Dana Horner Lee Mitchell Bill Turkington
Dean Curfman Craig Hunt Hal Moore Howard Tytel

Marcy Cyburt Tom Hunterson Lydia Morales Karla Wampler
Dick Daniels Ltinda Hutchinson Nannette Morey Frank Watschke
Robert Darling Michael Isabella Karen Morlan Wendy Williams
Danny Davis Dian Jackson Sheryl Mosolgo Steve Williams
John Davis Tom Jackson Phil Muelier Pat Wilson
Rhonda Dawson Dana Jacobowitz Michele Numerick Lynn Woods
Johanna Dethlefsen John Jeffries Chris O’Connor Joan Zabriskie
Nicole DiPaolo Scott Jenkins Loralie Odgen Tracey Zambeck
Jean Dixon Jim Johnson Doris Olea

Deb Dowling Alan Kabel John O’Leary

Craig Edwards Ron Kazda Kevin O’Malley

KJOI (FM)
Los Angeles

KDWB (AM/FM) »
Minneapolis/St. Paul

“KDWB (FM) Richfield/KDWB (AM) St. Paut

LFGACY

BROADCASTING,

6430 Sunset Blvd., Suite 700 / Los Angeles,

KHOW (AM)
Denver

[N C.

CA 90028

KPKE (FM)
Denver

WLLZ (FM)
Detroit
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ALB%\Ut/M PARTY

THURSDAY,
SEPT. 25

10PM EASTERN
9PM CENTRAL
8PM MOUNTAIN
7PM PACIFIC
FOR HER LONG-AWAITED
NEW CAPITOL RELEASE,
“BREAK EVERY RULE.”

Hosted by
Rona Elliot

Produced by
NBC Radio Entertainment

NBC RADIO
"’ ENTERTAINMENT

America’s Music Network
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One of the perks of this cushy gig as
| “What's New'" editor is panning
| through a veritable sea of statistics for
l that oc I nugget of ion

that just fills you with that "feel-good-
all-over glow,” such as this tidbit glean-
ed from American Demographics:
According to a recent survey under-
taken by the Chicago-based company,
Market Facts Inc, while 86% of Ameri-
ca's parents expect their children to go
to college, only 54% of these parents
are currently saving money to help pay
for their children’s college education.

Latest

Phone TOP20 |

Service: Call  “VFT™E
LW TW ARTIST 1
L] - |
Relectlon 2 1 VAN HALEN
1 2 B.DYLAN & T. PETTY
An idea whose time has definitely 3 38 zzTOP
come is “call rejection,” currently 4 4 ALABAMA
available from the South Central Bell — 5 STEVIE WONDER
telephone company. Once you sign up 5 6 BOB SEGER...
for this latest in phone services you're ‘73 ; ZZ:?:;SS,:OE::':PTON
able to pros to six telephone
sttt [ i 8 9 DEPECHE MODE

numbers into your phone and record a
message that tells anyone calling from
these numbers to stop harrassing you.

If that isn't enough, the Wireless
Flash radio news service also reports
the Sony Corporation has recently de-
veloped a “counterattack” phone that
gives crank callers, ex-spouses, and
over-anxious creditors a taste of their
own medicine. This friendly littie gizmo
automatically records the offending call
and repeats it back so that the original
caller hears his or her message over
and over and over and over again, all
thanks to a built-in memory that stores
up to 16 seconds of a crank call and
plays it back at the appropriate push of
a button. And who said social graces

10 10 ACIDC

12 11 BEACH BOYS

15 12 AEROSMITH/T. NUGENT

9 13 RUN D.M.C/IWHODINI/
LL.COOLJ

14 14 JAMES TAYLOR

13 15 JIMMY BUFFETT

16 16 EDDIE MURPHY

17 17 MONKEES

11 18 JACKSON BROWNE

18 19 JUDAS PRIEST

19 20 38 SPECIAL

The CONCERT PULSE is a weekly
computerized report ranking each artist by
their average box office gross reported per
venue. Courtesy of POLLSTAR. a pubiication
of Promoters On-Line Listings (800) 344
7383, or in Calilormia. (209) 224-2631

are lacking in the '80s?

WH’L Kigrits 93

M (G TGERSW,
(@) wen Rty

] roxw Nf! AWM 78 aeTICF
°§ N T
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT
314-423-4411.

Sonic Spy Scope

Listen to conversations more than 100 yards away with the “Sound On
Light" audio/optical system. Based on the scientific fact that light waves
carry sound, this priced-under-$50 item detects voices as they travel along
a beam of reflected sunlight.

According to the Exeters catalog, this lightweight listening device is
completely undetectable and works indoors or outdoors, day or night.
However, for evening undercover work, a flashlight and an infra-red filter —
the latter of which is included — are required.

Measuring 16 x 4 inches, the headphones-included sonic spy scope
is available by calling 1-800-525-4477. Just the thing to frain on your
GM's office the day that the latest book comes in .

Soothe
Your Staff

When your sales staff needs the
soothing sounds of something soft
‘n’ cuddly to salve their bruised
egos or bleeding ulcers, why not
reward them with the prenatal-
sound bear or lamb developed by
noted obstetrician Dr. William C.
Eller.

These unusual pacifiers repro-
duce the actual sounds heard in-
side the womb of an expectant
mother, and have been proven ef-
fective at soothing and relaxing lis-
teners in hospital tests. (Each anim-
al contains a transistorized, battery-
operated miniature amplifier and
speaker to electronically reproduce

the recorded sound.)

What's more, each animal is fire-
resistant and nonallergenic. Eyes
are secured with washers and can-
not be pulled off, and the animals’
on/off switches will withstand 25
pounds of pull. Each toy is also ma-
chine washable, providing the elec-
tronic unit inside is removed.

Oh ...sorry ...

BISEETHOVEN

LS Yy 1%

ATELLITE NETWORK

WEMT fine arts radio - Three Illinois Center -Chicago, IL 60601
A DIVISION OF CHICAGO EDUCATIONAL TELEVISION ASSOCIATION

Meine Freunde!
Trefft euch im Marriott!

I forgot where I was! But, as I said,
my friends, meet us at our suite #2205 in the New
Orleans Marriott, anytime during Radio '86.

David Levin, Ray Nordstrand, and

Rich Marschner will tell you how

the Beethoven Satellite Network
can work in your market.

VALUABLE
PRIZE DRAWING

Come to the Beethoven suite #2205
and register towin a valuable prize
to be awarded at the conclusion
of Radio '86. Redeem your business
card for a Beethoven Satellite
Network t-shirt, too!

Not coming to NAB?
Call 1-800-USA-WFMT

for details.
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PRO:MOTIONS

Bettis Chairs NAS Board

~John Bettis

Pop music lyricist/composer
John Bettis has been elected
Chairman of the Board of the Holly-
wood-based National Academy of
Songwriters. He succeeds LA
entertainment attorney and 2%-
year Chairman Kent Klavens. Bet-
tis also continues to serve on
ASCAP's National Board of Re-
view

PROS ON THE
LOOSE
Brother Bill — Afternoons

WKSF/Asheville, NC (704) 684-
0221

Terry Black — Music/Research
KJJJ-AM & FM/Phoenix (602)
973-8100

Blll Cody — Mornings KOOK-
FM/Billings, MT (406) 259-1951

Marsha Costa — Director/Pro-
motion Music Awareness (818)
842-4086

Fast Eddie Coyle — Middays
B97/New Orleans (504) 466-
0395

Cathy Cruise — Middays Y100/
Miami (305) 921-1419

Terry Fox — Nights KHTR/St.
Louls (314) 968-9381

James frwin — Mornings WANS/
Greenvilie (803) 226-3775

J.J. Michaels — Mornings
WANS/Greenville (803) 231-
8002

McKeown, Sineni Upped
At Arista

Nicki Sineni

Kay McKeown has been promo-
ted to Director/A&R Administration
West Coast, and Nicki Sineni has
been promoted to Associate Re-
gional Marketing Director for Arista
Records. McKeown has been with
the iabel six years, most recently as
Associate Director/ AR Administra-
tion, West Coast. For the past year
Sineni has been the label's Market-
ing Manager in Dallas, where she
wilt continue to be based

Schiefer WDTX LSM

WDTX/Detroit promotes Michael
Schiefer to the Local Sales Manag-
er slot. Schiefer was formerly an
Account Executive for the station,
prior to which he similarly served
for over three years at WNIC-AM &
FMiDetroit.

Berry WPVA & WKHK GSM

Waiter Berry Jr.

Walter Berry Jr. has been tap-
ped as General Sales Manager at
WPVA & WKHK/Richmond-Peters-
burg. Formerly GSM at WOKJ &
WJMilJackson, Ml and WAPI/
Birmingham Berry also worked as
an AE a WNUE/Fort Waiton
Beach, FL and Sales Manager at
WAAY/Huntsville, AL.

Bjugstad KMGG GSM

KMGG/Santa Rosa, CA has nam-
ed Kent Bjugstad General Sales
Manager. Bjugstad's background
includes a four-year post as an Ac-
count Executive for crosstown
KZST and five years' programming
experience.

CHRONICLE

Born To:

® RCA's Paul Atkinson and his
wite Helen, daughter Lucy Marie,
August 4

Married:
® KFMX/Lubbock morning man
Dale Dudtey marries Hope Brown,
August 22

® KKAZICheyenne PD Jack Al
exander marries Elaine McBur-
eny, August 7

Chappelliintersong
Appoints Lapinsky

Joyce Lapinsky

Joyce Lapinsky, formerly’ assis-
tant to the A&R Director at Motown
Records, has been appointed Pro-
fessional Manager for the Los An-
geles office of the Chappell/inter-
song Music Group-USA.

Custom Productions Bows

Steve Stockman

Former WAAF/Boston Director/
Advertising & Promotion and Katz
Broadcasting National Promotion
Director Steve Stockman has es-
tablished Custom Productions.
The firm specializes in custom tele-
vision spots for radio stations. He
can be contacted at (617) 875-
9397

KNBQ Appoints McClarty

KNBQ/Tacoma appoints five-
year employee Bill McClarty as
Retail Marketing Director. He suc-
ceeds Rick Cavagnaro, who con-
tinues as National Sales Manager
In other station activity, Jeannie
Lucke joins 'NBQ's sales staff after
most recently working with KBRD &
KTAC/Tacoma.

Matthews Joins
Windham Hill

Former Island Records interna-
tional A&R rep lan Matthews has
joined Windham Hill's A&R staff
He was with Island for 18 months.

Brown Shifts To Unicity
L.A -based Unicity Music ap-
points Michael Brown as Profes-
sional Manager. He was most re-
cently Assistant Professional Man-
ager for Warner Bros. Music.

CHANGES

Susan Donnely, former AE at
WQRS/Detroit, joins Republic Ra-
dio/Detroit as AE.

Margaret Cheske, of warner,
Elektra/Atiantic’s Chicago sales of-
fice, has been upped from Promo-
tion/Merchandising servicing to
Junior Sales Representative.

Richard J. Landesman, for-
mer Marketing Manager in Select
Radio’s marketing & research de-
partment, joins the New York sales
staff as AE.

Deborah Wood, former GSM
at KEZB & KKMJ/EI Paso, joins
Hillier, Newmark, Wechsler &
Howard/Philadelphia as AE

Maureen Toomey, former AE
at Republic Radio, joins Hillier,
Newmark, Wechsler & Howard.
Detroit as AE

DJ SELECT... .

chart information, . .

w
Room!

“Its great for my station. The jocks can be
spontaneous and creative, while staying within my
framework of good music programming.’— charles Kendall, PD.

“Our jocks can only do a better job, when right there in the control room they can
change or juggle songs, call up every title we play by an artist, get instant bios,

in short, our jocks can be spontaneous, but | don't lose control”
Based on the famous SELECTOR music system, DJ SELECT puts the power

and control of the computer in the studio—and it's fun to use

For more information,
call or write for
our brochure.

RADIO COMPUTING SERVICES, INC.
One Chase Road  Suite 206 » Scarsdale. New York 10583  (914) 723-8567
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In case you're keeping track, there now
appear 40 be five Federal grand juries
investigating the music industry. Aside from
those in Los Angeles, New York and Newark,
there are probes out of Philadelphia (begun
some months ago) and Cleveland (convened
more recently). Several major labels have
confirmed receipt of subpoenas from Philly.
There are also reports of a sixth grand jury, in
Miami, but according to one insider this may
actually be FBI activity related to the other
investigations.

Word has it that NBC RADIO has filed a
complaint with ARBITRON against CAP
CITIES/ABC over a possible ratings distortion
involving WLS/CHICAGO. Details to come.

And speaking of Arbitron, why has the
ratings giant declined to participate in a panel
discussion with BIRCH RADIO at Radio ‘86 in
New Orleans? According to NAB, ARB didn’t
want to go “head-to-head” with Birch,
preferring instead to give a company

presentation. This isn't the first time the Laurel,

MD ratings firm has rejected such a
confrontation, which Birch Chairman TOM
BIRCH describes as “an open format in which
important issues can discussed with the rating
services.”

Now that an almost entirely new
management team is in place at
WMJX/BOSTON, the station has announced a
departure from “soft rock” AC to a much more
full-service and older skewing approach under

* the programming direction of former
WLTWI/NEW YORK PD PHIL REDO.

The new format will be in place by
September 15. Moming personality DICK
McDONOUGH is replaced by BILL
STEPHENS, midday man DAVID ISEMAN is
replaced by JUSTIN CLARK, and JOHN
KOSIAN replaces EDDIE BRAND in the late
maorning-early afternoon spot. ROD FRITZ
comes aboard as News Director, JEANETTE
KERR is now also in news, and TV
weatherman HARVEY LEONARD joins to
watch the clouds.

VIACOM President/Radio Division BRIAN
BIELER resigned eartier this week. All
corporate GMs were. to hold a pow-wow in
Houston this week to determine a
replacement; look for Broadcasting Division
President PAUL HUGHES to resume direct
leadership while a replacement — if any — is
selected. Bieler's departure means that
Viacom not only is looking for a Prez for its
Radio Division, but its Houston and
Washington GM slots are open as well.

MCA VP/AOR Promotion JOHN
SCHOENBERGER has resigned and expects
his next post to be in artist development —

perhaps in a product manager capacity for a
label or working for an artist management
outfit. Leading candidate to replace JS is said .
to be EPA VP/AOR Promotion BILL BENNETT.

RON THOMPSON has been named GM at |
KWIZJANAHEIM, which places two top former
RKO retail sales aficionadps head-to-head in
that town since TIM SULLIVAN manages
crosstown KEZY. Thompson and Sullivan also
are both ex-KHJ GMs.

Hot CD Rocks! Next month, the ROLLING
STONES’ classic albums from the *60s will be
available on compact disc via POLYGRAM. [t's
the result of a newly-signed deal between the
label and ALLEN KLEIN's ABKCO, which
holds those rights. The albums are digitally
remastered, Klein tells ST, and will also be
available from PolyGram on chrome cassette
and LP.

Meanwhile, PolyGram'’s jazz division under
VP RICHARD SEIDEL is set to reactivate the
celebrated VERVE label for new recordings.
Itll return next year with a series of albums
under the “Live At Vine Street” banner. First
releases will feature NINA SIMONE and
MARLENA SHAW.

METROPOLIS BROADCASTING, soon-to-
be owner of WGCL/Cleveland, is switching
calls to WNCX — possibly an acronym for
“North Coast X.” Look for JIM HARPER, PD at
sister station WDTX/DETROIT, to have a iot to |
say about what goes on at the X. Harper's
keeping mum about his plans, but you'll read
about it here first.

Since the MONKEES’ reunion roadshow is
such a smash, you figure that Messrs, JONES,
DOLENZ & TORK must be raking it in, right?
Not necessarily. We hear that when the three
signed up for the deal months ago they
agreed to a weekly salary (in the “OK"” range)
and not a percentage of the take. The tour this
week remains at #17 in POLLSTAR’s weekly
Concert Pulse report (see Page 19). ‘

GREATER MEDIA has hired former
WPIX/NEW YORK PD JOE CAPOBIANCO as
interim PD through the fall book. There are no
plans to make it a permanent deal, and Joe will
continue his consultancy. Meanwhile no GM
has yet been named at WMJC — but GSM
DON HAMLIN is filling in for the time being.

Across town at WNIC morning man
STEVE GANNON has left the station, to be
repiaced September 15 by WIVY/ |
JACKSONVILLE morning man MIKE MURPHY.
Don'’t be surprised to see Gannon move west
to L.A. to pursue an acting bug.

WIP/PHILADELPHIA, responding to “a
hole in the market for more sports
information,” has beefed up its sports

Continued on Page 24

Visit us at Radio ‘86
Marriott Hotel, River Tower, Suite 930

211 E. Ontario
Chicago. IL. 60611 (312) 280-8300

GHRIS
THOMPSON'S

“WHATA
WONIAN WANTS

19 THE
MGLE THAT
EUERYBODY

CHRIS THOMPSON

R
THE HIGH COST OF LIVING

FROM

THE HIGH COST OF LIVING

LP (81665)

PRODUCED BY PHIL GALDSTON
AND JOHN VAN TONGEREN

ON ATLANTIC RECORDS & CASSETTES

© 1986 Ao e ordng Corp @ A Werner Cammurncomom Co
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NEW FROM ALLIED ARTISTS RECORDS

\

THE SINGLE

B72500

FROM THE AL

ST-12200

AN

MAL |

NSTINCT

CHR SIGNIFICANT ACTION |

Manufactured and distributed by Capitol Records, Inc.

WHSL

WKSE WTLQ WGUY

KRBE Q106 WZON KKLS
WMMS WOKI OK100 99KG
Q100 WKFR 95XIL WDBR
K104 WRQGN WOMP KGOT
WERZ KMGX KQIZ KKAZ
WSPK KATD WJAD KOZE
WRCK KBIM

©1986 ALLIED ARTISTS RECORDS + 11330 Ventura Bivd.. Studio City, CA 91604 « (818) 506-3600

STREET TALK

Continued from Page 23

programming to include Penn State football,
and sports talk shows featuring highly visible
TV sportscaster HOWARD ESKINE and
sports medicine expert PAT CROCE.

You may have heard about AL SKOCZEN,
the Houston cop who was selling T-shirts
boasting “Houston Police 4, New York Mets
0, referring to the July 19 scuffle between a
quartet of Mets piayers and some off-duty
Houston cops at a local bar. The fight resulted
in the arrests of Mets RON DARLING and TIM
TEUFEL, and prompted Skoczen to make the
shirts. In reaction, WYNY/NEW YORK morning
man MIKE WADE asked listeners to.come up
with fitting responses to Houston's T-shirt
idea. The result: Skoczen will be mailed a
bushel of sfrawberries (a la Daryl) and a T-shirt
proclaiming “Mets — Champs, Houston —
Chumps.

Chalk up another “Classic Rock” client for
FRED JACOBS, who's pacted with
WYSP/PHILADELPHIA. As for longtime "YSP
consultant JEFF POLLACK, GM KEN
STEVENS expects to now work with him on a
[ “project basis.”

SKY DANIELS has exited KMET/LOS
| ANGELES fate-nights. With a background that
| includes stints at WLUP/CHICAGO and
KFOG/SAN FRANCISCO, expect “Skyboy” to
touch down at a major market AOR shortly.

Can't find a syndicated TV spot you like?
Try AOR CILQ (Q107))TORONTO's solution —
a competition open to the public with prizes for
the best spots produced. The only
requirements were that the spots be finished
:30's and show the station’s logo three times.
The station whittled a field of 50 down to 15,
then asked a panel of experts to select the
top three. The finalists have been running in
rotation on local TV stations for three weeks
and the winner, to be chosen from audience
reaction, will run for another three weeks and
net its creator $5000. Two of the finalists
were professional producers, while the third
was an amateur.

WFIL/PHILADELPHIA is turning the clock
back 20 years later this month with a reunion
of the “Famous 56 Boss Jocks.” September
18 was the day two decades ago when parent
company TRIANGLE PUBLICATIONS changed
formats from Easy Listening Standards to Top
40. The veteran lineup for the upcoming on-air
reunion includes JAY COOK, DAVE PARKS,
TOM TYLER, ALAN SMITH, CHUCK
BROWNING, J.J. JEFFRIES, DICK
HEATHERTON, LEE SHERWOOD, LONG
JOHN WADE, GEOFF RICHARDS, KEVIN
McCARTHY, and ‘““‘BANANA’" JOE
MONTIONE.

KBKC/KANSAS CITY has changed its
calls to KCPW/POWER 95 and brought in KIM
WELSH as MD. The new Urban/CHR hybrid
| ‘has also signed up DICK WILSON (5-9am)},

! CHARLIE KNIGHT (9-noon), LORRIN PALAGI

(12-3pm), BOBBY OCEAN (3-7 pm),
FAMOUS AMOS (7-midnight), and KEVIN
McCULLOUGH (midnight-5am).

ABC RADIO NETWORKS is participating iri
Project Literacy U.S. (P.L.U.S.) by next week
airing a series of public affairs programs
focusing on adult illiteracy in America.

Longtime L.A. personality CHARLIE TUNA
has been signed to host WESTWOOD ONE’s
three-hour Adult Contemporary countdown
“National Music Survey.”

The wagon train finally made it to
Albuquerque. DRAKE CHENAULT is
unpacking its boxes and prepping its new
offices after exiting its Canoga Park
headquarters earlier this summer. New toll-free
number: (800) 247-3303.

New WPOW (POWER 96)/MIAMI morning
man DON COX got a real wake-up call when
he was kicked in the head recently by the
Coppertone dog during a remote broadcast.
Cox was broadcasting from the ledge of a
Coppertone billboard when the teasing pooch
— the one that tugs on the Coppertone girl's
britches — struck him in the head. Cox was
rushed to the hospital, then returned several
hours later with seven stitches in his scalp. His
first order of business: to unleash a swift kick
at the protagonist pup.

WAPE/JACKSONVILLE News Director
MARGE FIZZY got into a bit of hot water -
following a *’50s Night”" party at SNORKELS,
a local nightclub. Marge was apparently MC-
ing a “Best Performance In The Back Of A '57
Chevy” contest when 19-year-old seaman
PATRICK CHAMBLISS and female companion
ROBIN ELROD allegedly violated the state’s
sodomy law. Local authorities rounded up the
usual suspects, in this case the club’s owners,
and are interested in questioning Marge
because of her alleged contribution to

. “'encouraging an illicit act.” Insiders say Marge

was not involved in any sexual act, and was
actually trying to get the situation in hand. So to
speak.

Look for WNYS/BUFFALO to go Classic
Hits this Sunday night at midnight, with
consuttant GARY GUTHRIE at the helm.

WGRD/GRAND RAPIDS is conducting
what may be the “Ultimate Music Marathon” in
which it will play 1000 songs in a row this
week to kick off a major promotion.

And now, in social news: CBS/IRECORDS
GROUP President WALTER YETNIKOFF, is
engaged. The bride-to-be is CYNTHIA
SLAMAR, who's worked in the movie and
music industries, and the couple’ will wed next
April in New York. It'll be her first marriage, his
second. The CBS chieftain turned 53 last
month.

Also, Happy Birthday to DON ANTHONY's
TALENT MASTERS, which celebrated its first
year in business this week.

Great talent’s hard to find!

... But it doesn't have to be.

TALENTMASTERS

1554 Pinecreek Way * Woodstock, GA 30188 * (404) 926-7573
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Super Ratings!

The latest Arbitrons prove that SUPER GOLD is
America’s hottest coast-to-coast live oldies show.

KVIL-FM Dallas
WUSA-FM Tampa
WVOR-FM Rochester
KMGI-FM Sedattle
WMAG-FM Greensboro
WIBR-FM Wilmington
WMJJ-FM Birmingham
KLTE-FM Oklahoma City
WRKA-FM Louisville
KARA-FM San Jose
WTPI-FM Indianapolis
KIOV-FM Sioux Falls
WHB-AM Kansas City
KONO-AM San Antonio
KPNW-AM Eugene
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(Adults 25-49)

You can join over 250 stations that are turning Saturday
nights into a top-rated daypart.

1-800-962-4653

e

The Quality Satellite Network

(All Arbitron numbers are AQH Share, Adults 25-49, SAT 7P-12M, MSA)
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Radio News:

News continues to flourish as an important program-
ming element at many of America’s most successful sta-
tions — but newspeople confirm that the 1980s are gener-
ating major deviations from traditional information pro-

gramming practices.

There has been much publicity
about staff cuts at both the station
and network levels. Many pro-
grammers have consolidated re-
sources in prime dayparts, while
abandoning overnight, evening,
and in some cases even afternoon
news coverage.

Those who wish to write the story
of the death of radio news, how-

ever, are in for a very long wait.
What appears to be happening is
metamorphosis, not death.

In the first section of this special
supplement, we have posed several
pertinent questions to a number of
news directors from around the
country. The responses we receiv-
ed reveal a noteworthy dichotomy
in attitude: although many think
their competitors have deempha-

WIDESPREAD CUTBACKS SEEN

Are Programmers Killing News?

Looking back across the past five years at the indus-
try in general, do news directors feel programmers have
deemphasized news as a program element? ‘Here are a
few comments from the journalists’ points of view.

NBC Radio News Director
Frank ‘Raphael reports, “Here in
New York we support two all-News
stations — and that's damned
healthy for the news business. if
anything, we’ve had as much or
even an increased commitment, al-
though another facet of what’s hap-
pened to radio news over the last
few years is also quite visible here
in New York.

“WNEW, which had at one point
the finest and largest radio news
shop in the nation, now has essen-
tially a two-person department on
the AM side. WRFM changed for-
mats and blew out its prizewinning,
authoritative news department.”

Debt Service Fuels Cuts

In Raphael’s opinion, “What you
see is not a function of deregula-
tion, as many people think. It's
simply a function of the incredible
burden of debt service. Radio prop-
erties have skyrocketed in value
and attractiveness, S0 you get spe-
cific situations which are not really
the overall general picture. They
seem’ to indicate that the news
business is in trouble, but it’s not.”

Raphael points to the example of

a station that sold for ‘‘mega-
bucks.” He relates, *“The manage-
ment sits down one day and says,
‘Our first payment is due on X date
and it’s gigantic. Where are we
-gonna get that money?’ One of the
ways they do it is by cutting all but
essentials. Unfortunately, to these
people news is not an essential. I
think their audiences ultimately
will tell them otherwise.”

Changing News
Presentations

Many stations have changed the
style of the presentation of their
news. The most common technique
is to make the news more informal.
According to sports reporter/ND
Charleye “The Coach” Wright of
KIIS/Los Angeles, “We don’t even
use the term news. We talk about

Vic Bremer,

events, like you would excitedly
talk to someone over the breakfast
table.

« think that in Southern Califor-

nia, in the past few years, news has

been generally deemphasized. Ob-
viously that doesn’t include KFWB
or KNX; news is their bread and
butter, even though I think their
staffs have become smaller. I can’t
prove it, but I understand KFWB’s
staff is smaller. There have been
some housecleanings over there in
the past couple of years, and I don’t
think they’ve replaced everyone,

26/R&R FRIDAY, SEPTEMBER 5, 1986

sized news in the 1980s, the re-
spondents report that their own
stations — which are among the
nation’s most successful — have
generally maintained or increased
their level of commitment to radio
news.

Does this mean these stations
are exceptions to a trend toward
less and less news on radio? The
truth may be just the opposite —
perhaps these stations’ commit-
ment to radio news is one reason
why they are profitable leaders in
their formats and markets.

The news directors we talked to
also offered their ideas about the

but in general news has been de-
emphasized. Certainly it has here
at KIIS.”
“USA Today” Format

In the Deep South, ND Mike
Sloan of WKSJ/Mobile believes
competing programmers in the
market are “allowing léss airtime
for news. Radio news is probably
going in the direction of a USA To-
day-type format, and has become
almost a headline service for a lot
of stations.”

Jim Burnett of WHBC/Canton,
OH says, “My department is about

Shelli Sonstein

the same as it has always been, but
now the other stations have pretty
much one-man news departments.”

WTIC/Hartford ND Walt Dibble
notes, “Of our two main competi-
tors, one is a music station that has
deemphasized its news. The other
is an all-News station, and they
have done about the same thing.
The FM stations usually have one
person — usually a strong news-
caster — and that’s about it. The
FMs believe in a news presence in
the morning, but they don't go
beyond that.”

overall health of their profession,
and discussed specifics such as
staffing and salary levels, equip-
ment budgets, and news promotion
strategies. They also provided
some revealing advice for young
people. Sadly, some of the indus-
try’s top news directors — despite
their own love for the profession —
believe a scarcity of jobs and the
field’s low pay make radio news a
poor career choice today. Televi-
sion’s greater visibility, glamour,
and compensation also contribute
to the siphoning of news talent
away from radio.

In addition to this news director

News Content Down
But Adequate

At longtime News/Talk giant
KIRO/Seattle, VP/News & Pro-
gramming Vic Bremer looks at the
role of news in this decade and con-
cludes, ““If the number of news jobs
is any indicator, I'd have to say
there’s been a decrease in the im-
portance of news to radio. I'm i
clined to think the level of news
coverage at KIRO is adequate, but
there certainly are fewer stations
offering news in any comprehen-
sive way.”

Walt Dibble

Accent On Personality

At KMOX/St. Louis, ND John
Angelides observes, “The market
in general has deemphasized news
and emphasized personality a lot
more. Except for KMOX, this mar-
ket does not have a heavy empha-
sis on news. News is a minute on
the hour, usually rip 'n’ read, and
usually done by a two or three-man
news department.”

WIVK/Knoxville’s Channing
Smith looks at news in his town and
says, *Unfortunately, there’s been

A Profession In Transition

By Brad Messer

survey, WI'OP/Washington Opera-
tions Manager Holland Cooke
who came to his all-News station
with a music programmer’s back-
ground — challenges radio news-
people to “matter to people.” He
points out how radio can and must
keep its audience awake and i
volved.

Finally, Ellen Beth Levitt, for-
mer reporter and present opera-
tor of Health Newsfeed, exam-
ines why radio news salaries are
so low, and points out that the re-
sult may be a continuous exodus
of good radio journalists to better-
paying professions.

a definite trend away from it.
There used to be at least some
competition, but now we'’re the on-
ly station that’s making any effort
at all toward covering the news. I
hated to see that happen. I would
say the number one reason it did
happen was money."”

Louisville, Albuguerque
Cutbacks

WHAS/Louisville ND Brian Rub-
lein says, “At WHAS there has
been an increase in emphasis on
news, with more series and long-
form programming. Except for
one other station which has stayed
about the same, however, the
market in general has decreased.”

John Geddie, ND at KOB/Albu-
querque, reports an “overall de-
crease” in news commitment, but
adds, “KOB is a notable exception.
We have increased our news over
the years.”

Of her nine years at WPLJ/New
York, ND Shelli Sonstein says, ‘“We
have really only concentrated on
morning drive news. As for other
stations in the market, WNEW
wiped out all its news except the
morning and noon report. They
now have no news after noon.
WABC does much, much less news
than they used to do, WNEW-FM
and Z-100 cut theirs — and the list
goes on and on. It's a definite trend.

“But I'm happy to report WPLJ
is-adding afternoon news. It will be
the first time in our history that
we've had afternoon news, twice
an hour. They’ll be ‘Power 95
95-second updates’ at :20 and :50. I
firmly believe a CHR audience
wants to hear the traffic, weather,
headlines, and sports on the way
home from work as well as in the
morning."”

"
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NO LARGE INCREASES

Radio News Salaries Stable Or Down?

Have individual markets reflected the national ‘‘buy-
er’s market” in news professionals by cutting salaries

paid to newspeople?

“Some New York salaries are up
a bit.”" says WPLJ’s Shelli Son-
stein, *‘but the people who are get-
ting the super, super salaries are
being cut down — not at the net-
works, but I think the all-News
stations are cutting back on the
personal contracts.”

FMs Paying More

Walt Dibble of WTIC reports,
*‘Hartford salaries have just about
stabilized. I have been e
by the fact that the FM stations
have been paying more for quality
people. I've seen some salaries at
the FMs well up into the twenties.”

There has been “basically no
change in Los Angeles over the
past twelve months,” according to

“In the small markets
salaries couldn’t get
much lower,

unfortunately.”
—Frank Raphael, NBC

KIIS's Charleye Wright. “AFTRA
contracts are typically three years,
and there are usually some small
percentage increases each year, so
there might have been a very small
annual increase. I know the basic
salaries here have stayed the
same.”

The word from Mobile is that sal-
aries have not increased. WKSJ's

dropped. In the small markets sa-
laries couldn’t get much lower, un-
fortunately. It’s a very sad state of
affairs, News is such a vital and cri-
tical issue for radio listeners, and
small markets are the training
ground that brings people up to this
level. And yet in order to get here,
not only do newspeople need to be
ténacious and talented, they also
need to like starving. That's really
unfortunate.”

KIRO's Vic Bremer relates, *‘We
have had a couple of AFTRA nego-

“| wouldn’t go so far as
to call the salaries of
newspeople in general
pathetic, but they could
be a lot better and still
be average.”

—Mike Sloan, WKSJ

tiations completed here, and the
average settlement increase is
about four percent. Seattle tends to
be a little lower than comparable
markets. To keep really good peo-
ple that a quality station wants to

STAFFS SHRINK ELSEWHERE

Top Stations Resist Cutback Trend

Given the national trend toward deemphasizing the
importance of radio news, do news directors intend to cut
the manpower in their station’s news operation, leave it

the same, or increase it?

There is plenty of evidence indi-
cating that the Incredible Shrink-
ing Man would find himself at
home in the Great American News-
room. But the consensus of our
respondents is that their own shops
have retained at least some degree
of immunity to the cutback fever
they see felling so many radio jour-
nalists all around them.

walt Dibble believes, “The
WTIC staff will stay about the
same, with 10 people and a 24-hour

tion is an exception. Generally, the ~ DeWs pre T could not cut back
salaries are not high enough. I andnmmtmnthatpresane‘

wouldn't go so far as to call the sal- Shelli Sonstan says that at
aries of in general pa-  WPLJ, “With the addition of after-

thetic, but they could be a lot better
and still be average.”
Small Markets
At Rock Bottom
The view of NBC's Frank Ra-
phael is that salaries in the major
markets have “‘stayed the same or

noon news, the staff size becomes
two. My parttimer becomes a full-
timer. We like to promote from
within, We work out of the WABC
newsroom, so we have access to
everything. It sounds like a helluva
lot more people because we do
have other reporters that we use.”

Wl-[BCsJun&mmsaystﬂssm-

Four-Hour
KIIS News Window

Wright at KIIS commented, “I
would say pretty safely that our
news will stay precisely the same.
One person, Lorna Love, lspartd
the three-person morning team.
Wedononewscastsaner 10amor
before 5:55am."”

In Mobile, WKSJ's Mike Sloan la-
ments, *“Two years ago we lost one
person, making us a
operation, and I still have hopes of
refilling that fourth slot. It hasn't
happened yet. But we won't lose
any more people.”

Frank Raphael feels that “NBC

hold onto, you simply have to pay
them more than scale or you'll lose

There certainly have been “no
major increases” in New Mexico,
according to KOB's John Geddie.
Salaries may have “increased very
sligm.ly.closetomemstdlivim."

reports. “It’s gone up at our station,
but television stations have finally
awakened to the fact that they're
paying their people too much
money and they’re starting to cut
back a little bit.”

Radio has been, and continues to
be, lucky. We have not undergone
thedramaucsmmkagedABCand
CBs.thleIdm‘t anticipate any
dramatic 1 think our
personnel snmaummatasteady
state.”

When the Los Angeles staff of
KF1 was “adjusted” about 18
months ago, ND David Blake lost
two street reporters and was left
with no regular outside coverage.
However, in the shuffle he added
two anchors, one of them dealing
exclusively in entertainment news.
Blake does not expect an increase
in staff: “Being realistic, I'm
pleased that it appemslwon’t
havetodeleteanystaﬂ

KOB Foresees

Staff Bolstering
A ray of optimism comes from
. where KOB's John
Geddie says, “We have just been
bought, and the new owners are
promising us that they are com-
nmedwthemumlwmldhketo
think the news staff size will in-
crease, but that’s kind of like peer-

ing into a dark crystal ball.”

“Nobody’s Getting Rich”

“Knoxille salaries?" Mike Sloan
laughs. “Boy — it’s hard to say.
There are not many people left in
news down here. I would say sal-
aries are about the same. Nobody's
getting rich. We're workmg for
what we were last year.
Nobody” s got the bright idea to pay
us more.’

WHAS's Brian Rublein turns in a
gloomy assessment: “‘Overall in
Louisville, I think you'd probably
find a decrease in salaries, but not
here. Here at WHAS they’ve stayed
about the same.”

BoﬁiKIROandWSYBexpectto
maintain their current staff sizes
through the next year. At WIVK,
Channing Smith says he is ‘‘one re-

T don't think the staff here will be
cut. We were just sold, and from

themwownetsmmy- :

everything
ing there will be no deemphasis of
news. At the same time I can't

News Credibility,
Profits At KMOX
The KMOX outlook is positive.
Says John Angelides, “We're the
number one station at CBS in
terms of ratings. In the new Arbi-
tron we're over a 22 share. The or-
ly way we're going to go is up.
We're going to strengthen our
news. The feeling is that you get
audience with news, you get credi-
bility for your station with news,
and you can make money with
news!”
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At last!

The first complete production
library on compact disc is ready
for immediate
delivery!

Digital — The new benchmark of
superior quality.
The way you judge production
libraries has just changed forever.
DIGITAL is the Rolls Royce of this
. genre — the first production library
~ with all-new music, all recorded and
mastered exclusively for the new tech-
nology of compact digital discs.
DIGITAL's magical qualities will trans-
The complete library and_form your production. DIGITAL is 1,032 tracks-that will turn
production system canb¢ you on, and energize your on-air sound. Each track is
elivered to you imme- X B
diately. Why wait> Impeccably produced by the same heavy-weight writers that
DIGITAL s here ... create music for blockbuster movies, top TV shows, and
and now. 3 .
recording artists from Madonna to Kenny Rogers. . . even
the London Symphony!
Digital increases your station’s production capacity 50%.
DIGITAL not only helps you become a better production
director, it also makes you a faster one. The technology of
DIGITAL on compact disc is a serious time-saver, thanks to
instant access and retrieval at precise edit points. Press a
key and you're there in 2 seconds flat! No fumbling, no
wasted time. Superior production in less time! So goodbye
record and tape production libraries. . . hello DIGITAL!
See and hear it at the Radio 86 Convention Center Booth 619,

Marriott Suite 2330, or call now =
for your demo 1-800-858-8880. //=s%-wrcom

FirstCom/13747 Montfort Drive
Suite 220/Dallas, Texas 75240
In Texas/Alaska call (214) 934-2222
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IMPROVEMENTS PLANNED

Optimism Over Capital Expenditures

Salaries are staying the same or decreasing for the
most part, and many news staffs are being cut back. In
light of this, do news directors think their stations will be
spending a significant amount of money on new or re-
placement newsroom equipment in the coming year?

On the topic of facilities, virtual-
ly every news administrator saw
his station as a fairly secure oasis,
surrounded by an increasingly bar-
ren news wasteland.

=No one will have to stage a
“News Aid” concert for these win-
ning stations. Santa has already
visited most. And for those news-

“NBC and RCA spent
millions upon millions of
dollars to build the finest
radio network facility

anywhere.”
—Frank Raphael, NBC

people who haven’t yet heard
sleighbells, there’s great optimism
that gift-wrapped wonders might
soon be found under the tree.

“A significant amount of money?
Yes!” Jim Burnett of WHBC re-
sponded. “Next year we are going
to rip out one of the large studios to
the walls, and it’s our intention to
rebuild from the paint in, with
word processors tied into our AP
machine. We expect from four to
six work stations. We are excited!”

WTIC Plans
New Work Stations
Another positive response came
from Walt Dibble. “Last Septem-
ber WTIC put newsroom compu-
ters in, and we have a significant
budget in the coming year for a
complete rebuild of the news sta-
tions to accommodate the NewStar

computers. We have plans to build
four to five complete wraparound
stations for the anchor/reporters.”

Mike Sloan wasn’t sure he heard
sleighbells over Mobile, but is lis-
tening carefully. “At WKSJ it isn’
budget time yet, but I'll be pushing
for a permanent news vehicle

\
J

Frank Raphael

that'll be equipped with a Marti
and a mast, etc. If I could convince
corporate to spend that amount of
money it would be a drastic in-
crease in equipment expense for
us.”

NBC Spent Millions

It sounds like wrapping paper is
still scattered around NBC, where
gifts abound. **NBC and RCA spent
millions upon millions of dollars to
build the finest radio network facil-
ity anywhere,” says ND Frank
Raphael. “Because all our needs,

wants and desires were answered,
1 don’t anticipate that we're going
to be spending a great deal more
money, except that we will con-
tinue-to spend to remain on the cut-
ting edge of technology and busi-
ness. By the way, if you ain’t seen
this joint, you should — it’s spec-
tacular!”

From Seattle-Tacoma, Vic Bre-
mer sounded as though he could
easily be content with a few stock-
ing stuffers. *“The equipment we’ve
got at KIRO is quite good,” he ex-

Mike Sloan

plained. ““We’ll be doing some up-
grading, but I don't see any major
replacements.”

Brian Rublein reports from
WHAS, “We're in pretty good
shape in terms of equipment, but
before the sale we were planning
some major improvements. We
probably would have computerized
the newsroom, and we were going
to get some fairly expensive equip-
ment to build a second four-track
news production studio.”

Noting that the Los Angeles
newsroom of KFI is already ade-

NEWS/TALK

quately equipped, ND David Burke
said he’s “biting the bullet on wish
list expenditures.”

KOB Explores
Computer Options

John Geddie says KOB is “fairly
up to date. We revamped a lot with-
in the last two years. We do not
have word processing. I’ve been
thinking gbout it a lot, but at the
moment}99r the size staff we have,
it is probably not economicaily via-
ble. Throwing together an IBM-PC

James Burnett

and a printer might work, but the
kind of system I would like is some-
thing you can also use for morgue-
ing, with administrative capabili-
ties.”

Another definite ‘*‘yes” came
from John Butler in Syracuse:
“WSYR is looking at getting a com-
puter system next year. We've
looked at BASYS and NewStar and
everything else on the market to-
day. We're very close to simply do-
ing our own program.”

The legendary CBS O&O in St.
Louis will be operating under a re-
structured union situation, says

“There will be fewer
technicians and more
money to spend at
KMOX.”

—John Angelides, KMOX

John Angelides, because “CBS has
negotiated a contract with our en-
gineers which calls for combo. So
there will be fewer technicians and
more money te spend at KMOX.”

w

Brian Rublein

In Knoxville, Channing Smith
said she was thankful that her sta-
tion would be spending more
money on equipment. “We're get-
ting ready to invest in a new board
in the newsroom, and we just got
through spending close to $1000 on
in-field tape recorders, four or five
Marantz PMD201s. They've just
been tremendous. We had a guy
holding a family hostage over here
one night and we just let the tape
roll. When they shot the tear gas
and went in and dug him out, with
the family screaming, it sounded
like you were there!”
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Going out of town? Call IDB.

If you're considering broadcasting from out of town, you should be
talking to IDB Communications Group, Inc. We're the nation’s largest
provider of satellite transmission of audio programming.

With permanent uplinks in 31 cities and a fleet of transportable uplinks,
IDB can handle any remote broadcast your station is planning—whether it's

from across town, cross country, or around the world.

Call Peter or Brian at IDB Los Angeles, 213-870-9000.
Call Howard at IDB New. York, 914-939-7470.
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IDB COMMUNICATIONS

GROUR INC.

10525 West Washington Boulevard
Culver City, CA 90232-3380
213-870-9000 Telex: 277458

_ !




CAJUN BOUDREAUY SAY...

“Bedda Yo bl wp and Dole
Votef dowsn At ol mucddey rivad 1o
Ada Radio 86 Coswestion i Noo
Onlecarsns. DmgoydMeAA _
Gereral Broadeast Sewices done bad
FMTWWM(owhm

gesl! Yo gormé done beand 1ome ;

{ wew | & D paclage, Lilerries, some

// powerful sew bait to book den B

/EWAMDWM%W&{MM
WW[ohoo!DeygoZmoldm

/ WWM,M&»”ZZ?ZZM
Marriolt and Yo chan done visited

MdMC’owwMC’me

A Media General Company
New York - Memphis - Chicago - Los Angeles



CONFLICTING CAREER ADVICE

Radio News As A Career Choice

Now that we’ve heard

the good and the bad about

news salaries, promotion, and opportunities, let’s get to
the most basic question: What is the future of radjo news?
Should young people be advised that it is a good profession

to pursue?

With few exceptions, the news
directors who were asked these
questions would do one of two
things: pause significantly, or let
out a sigh.

Many people in this industry
have ambivalent feelings about the
future of radio news . . . or perhaps
the pauses merely indicated that it
takes a moment’s thought to in-
tegrate present reality into the old,
standard, upbeat reply.

After the pause or sigh — or both
— our news directors fired both
barrels with admirable candor.
Despite many positive responses,
the comments hinted strongly that
a cloud of pessimism was lurking
just beyond the sunny horizon.
TV Allure Threatens Radio

Clearly, what radio news direc-
tors see lurking over that horizon is
the monster called television, with
its menacing capacity to spirit
away young journalists.

Jim Burnett of WHBC has more
than a quarter century of radio
news experience. He says he would
counsel young people to choose
careers they will be happy in. “In
their early careers they may not be
making any more money than a
drugstore clerk, but if-they like
what they’re doing it doesn’t come
across as work. They've got to
choose whether they want a satis-
fying career, which radio jour-
nalism is, or money. Their choice
depends on their career goals.”

Burnett added, “I think the fu-
ture is bright. Television is not go-
ing to replace radio, but radio is go-
ing to change, and it’ll have enough
additional formats to ensure that
everyone will find a place in radio
where they can be happy.”

Survival Of The Fittest

Shelli Sonstein of WPLJ has 14
years in radio, nine of them spent
in New York City. The future of ra-
dio news? She laughed, then paus-
ed, then replied, “Well.” She paus-
ed again. “I don’t want to discour-
age people from getting into radio
news, but I think only the cream of
the crop will survive on a livable
salary. Only the most driven. Only
those who are willing to sacrifice.

“There are simply fewer jobs,
and more really good people who
are out on the streets beating on the
doors trying to get jobs. It’s pretty
scary. It’s not a good situation. The

NEWS/TALK

not to be so anxious to skip paying
their dues in smaller markets by
trying to go directly to a major
market. There’s lots of experience
— and fun — to be had out there in
the smaller towns. Even jock ex-

“l do have some
concerns that the allure
and glamour of television
are sucking some of the
brightest and best out of

radio news.”
—Vic Bremer, KIRO

people who do well today are more
versatile. They don’t just do news.
They are radio personalities.”

Dibble Trouble

From his vantage point of 25
years in radio, 18 of themn in Hart-
ford, Walt Dibble can’t recom-
mend radio news. When asked if it
was a good career choice for young
people, he replied, “I'm afraid not,
and I realize I'm cutting my own
throat because I don’t know where
my future employees will come
from.

“If I were a young person start-
ing out, I'm afraid I would go to-
ward television news. I've seen
people go on to excellent jobs in
public relations, educational PR,
insurance . . . radio news is an ex-
cellent springboard. But with so
many small AM stations and large
market stations cutting away from
AM news, I'm afraid there already
has been a significant erosion of
jobs. I think there will be more ero-
sion.”

Dibble continued, “I was talking
with a top market executive yes-
terday who foresees one large AM
station surviving in news per mar-
ket while the others erode. If two
major AM stations in a market are
now doing news, five years down
the road there will be only one.

“On the other hand, five years
from now some young program-
mer may ‘discover’ news in some
market and decide it boosts
ratings, and the word will spread.”

Sidekick Syndrome

Three of David Blake’s dozen
years in broadcasting have been
spent at KFI/Los Angeles, a sta-
tion which recently boosted its
news commitment without increas-
ing staff. He says he would “defin-
itely advise young people to get in-
to radio. But I'd also advise them

perience is helpful, because there’s
now so much emphasis on the abili-
ty to be conversational. You know,
the sidekick syndrome.”

KIIS/Los Angeles is a CHR sta-
tion without a heavy commit-
ment to traditional news, yet Char-
leye Wright replies, ““I believe, the
way things have been going, News
and News/Talk are the strongest
formats for AM. And it may stay
that way for quite a while, even
with the advent of AM stereo. I'm
not ashamed to be involved in it at
all. I've enjoyed it.”

He adds that much of radio new:
is ipulated by r t
“It’s the bottom line. Just looking
for the dollar. If there’s a little bit
of a problem with the dollars, then
they’ll cut back dramatically. They
won't do news.

“We're a perfect example of
that. There’s no reason for us to do
news in any traditional sense. With
the success of the station over the

“If | were a young
person starting out, I'm
afraid | would go toward
television news.”

—Walt Dibble, WTIC

past four years or so, it has been
proven that news outside morning
drive is totally unnecessary and
that we don't lose a vast amount of
audience just because we don't of-
fer the news.”

Weigh Choice Seriously

After 20 years in the business,
WKSJ ND Mike Sloan said, “I
would advise people to think very
seriously about this as a profession.
One reason is the salary situation.
You really have to scrap and fight
to get past a lot of the crowd to get
to a station where you can make
any kind of decent money. We here
at WKSJ are very fortunate be-
cause we are a great company to
work for. But I've worked for some
real dogs before, and I sure can see
the difference.

“I don’t think there will be a
whole lot of growth any more in ra-
dio, at least not any time soon. The
programmers are going in the oth-
er direction, generally away from
extended newscasts and news
staffs.”

NBC Radio News Director
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Frank Raphael paused significant-
ly before he said, “This isn’t only
the most difficult question to an-
swer, but the most important one.
It really depends on what the
young person wants. Is there a fu-
ture in radio news? Yes, most cer-
tainly. I think radio will continue to
employ lots of people. Those who
go into this field need to know right
from the very outset that you can
make more money opening a bak-
ery in your hometown. That’s an
undeniable fact. But there’s
nothing I know of that is more ex-
citing, more challenging, more fun,
sometimes more difficult, but al-
ways more rewarding. If that ap-
peals to somebody, then radio news
is certainly commendable.”

TV Brain Drain

Vic Bremer, KIRO/Seattle VP/
Director, News & Programming
with 16 years in broadcasting,
says, “That’s really a hard ques-
tion for me. You have to be a par-
ticular breed of person and have a
real desire to do this kind of work to
be successful.

“I do have some concerns that
the allure and glamour of televi-
sion are sucking some of the
brightest and best out of radio
news. An awful lot of students want
to get into TV. Occasionally young
people have to be persuaded that
an internship in radio will help pre-
pare them to be a better, solid tele-
vision reporter.

+] think radio, as a news dissem-
inator, is superior to televison.”

‘““An Excellent Profession”
John Geddie’s 11 years in Albu-
querque radio lead him to conclude
that “radio news is an excellent
profession for someone who's just
starting out. You have to learn to
write well because you can't show
pictures, and those skills are easily
transferable later to television or
print media. I think you have much
more ability to express yourself in
radio than in the other media.”

After 15 years in Syracuse, John
Butler of WSYR replies, “No! Ab-
solutely not. There’s not enough
money in it to attract good, compe-
tent college graduates. We have
Syracuse University here cranking
people out like a foundry, a factory
operation, an-assembly line, and
probably 10% are going to walk
right into a job. The other 90% are
going to scramble for it, and the
starting pay for radio today, even
in a market this size, is only about
$15,000.”

KMOX ND John Angelides says,
“Absolutely, it's a good place. I
think you have more freedom in ra-
dio news, more control over your
own material. It has the beauty of
immediacy, and it’s a fun, fun busi-
ness. But I don’t think young people
believe me. I think they’re more in-
terested in television. We're close
to the University of Missouri. The
majority of the kids go into televi-
sion. As they look at broadcasting
in their individual hometowns, all

they see are rock stations. There
are very few all-News or News/
Talk stations, very few KMOXs,
and so they say, “There’s no place
for me to go!’ These are journal-
ism kids, news kids; these are not
kids who are going to be disc joc-
keys, so they all gravitate toward
television.

“The other reason is pay.
There’s also the publicity they get
when people recognize them. But I
think radio is a great business, and
I would recommend it for young
people.”

Radio News Will Survive

After five years in radio, does
Channing Smith of WIVK believe in
the future of radio news? “Yes, [
do. I personally love radio news,
and disagree with a lot of people
who say it's gone and will never
come back. I don't think it’s gone.
It has been in better health in this
market, but there will always be
radio news. As for a profession, I
personally recommend it. There’s
something different every day.”

Brian Rublein of WHAS/Louis-
ville, with 19 years in radio news,
offers, “One of the biggest prob-
lems I have is getting people com-

“The people who do well
today are more versatile.
They don't just do news.
They are radio
personalities.”

—Shelli Sonstein, WPLJ

ing out of college interested in ra-
dio news. We have a lot of young
people on staff who love what
they’re doing and we don’t have a
lot of turnover, in large part be-
cause they are challenged and ex-
cited about what they're doing. I
think it is still a good profession to
go into.

“Here in Louisville a lot of sta-
tions that cut back on news were
pretty marginal to begin with.
They were doing, at best, an ade-
quate job, but nothing really excep-
tional. I think the stations that have
been strong in news over the years
are still strong, because news is an
important programming element
for those stations.

“We've done really well. Be-
cause we do well, we're able to do
series and programs and expanded
stories that even folks on the TV
side aren't able to do. We've got a
lot of young people here who are
certainly good-looking enough to
get into TV, but they're not inter-
ested in it because they're having
so much fun.

“Two people on our staff won a
Peabody this year and that’s nice
recognition to get when you do
good work. I've never had a short-
age of job applicants, but most kids
coming out of college are interest-
ed in TV. I think we need to do a
better job of selling radio to univer-
sities.”
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“CEA% market approach
actually enhances the value
of properties for sellers’

“Radio is the most management-intensive medium in the communications industry.

And there are more variables in a radio transaction than in any other kind of media investment.

Not getting enough information is the biggest mistake people make in radio station sales.
Especially in today’s volatile marketplace, where declining interest rates and deregulation have
pushed trading activity to its most competitive
level ever.

Its no longer enough to simply
review a property’ financial statement. The
success of a transaction depends on complete
information. About the station. The competi-
tion. And the market.

That’s CEAS forte.

We'go the extra mile for you by visit-
ing each station, analyzing its operation, and
thoroughly researching the market. All to show
the station in the best possible light. Our
enormous bank of research information and
knowledge of the marketplace gives CEA
clients a very real competitive edge.

We have developed a reputation
for our professionally-researched, effective broker presentations for clients. Presentations that
actually enhance the value of their properties. Presentations a buyer can take right to the bank.

. Inaddition, our brokers have the experience and the contacts to identify a small,
qualified pool of potential investors for every transaction. Quickly and discreetly.

And the CEA team is strengthened by our financial experts. We can handle every aspect
of a transaction for our clients’ best interest, including the financing when necessary.

Experience. Professionalism. Information. It a combination that keeps us at the leading
edge in the industry. CEAs emphasis on quality and best effort makes things happen for our
clients quickly. With CEA working for you, you'll always know you haven’t missed out on the action.”

GLENN M. SERAFIN
Director —

Radio Broadcast
Services Division
Glenn Serafin began
his career in radio
in 1971, and has
worked in every
area, from program-
ming to reporting
and sales. He spent
10 years in manage-
ment positions with
Associated Press
before joining CEA.

1133 20th St., N.W, Suite 260

Washington, DC 20036  202/778-1400 GB :

Diane Healey Linen, Sr. Vice President —Broadcast Services

Kent M. Phillips, Sr. Vice President & Managing Director MUNICATION
Dennis R. Eckhout, Senior Broadcast Analyst coM EQUITY S
CEA is a member of the National Association of ASSOCIATES

Securities Dealers, Inc. and all its professional

associates are licensed by the NASD. Investment Banking, Financial and Brokerage Services




WORKING FOR LOVE, NOT MONEY

Radio Newspeople Disc

“What’s the bare minimum amount you can live on?”
the GM asked when he hired me for my first fulltime radio
news job 10 years ago. I wanted to give an accurate an-
swer, so I went home and added up all my monthly ex-
penses. The next day I told him, “The minimum salary I
can live on is $135 a week.” He said, “Fine, we'll start you
-at $125.”

Although I didn’t realize it at the
time, that first experience was to
set the tone for most of my radio
career. But, like many radio news-
people, I didn’t worry very much
about salary when I was starting
out.

After several years, though, I
wanted to be compensated fairly
for the long hours and the pressure

“Salary depends on the
importance of news to
the ratings success of
individual stations and
their market size.”
—Jetf Beauchamp, WBAL

Ellen Beth Levitt has worked as
a radio reporter/anchor for 10 years |
at stations in Baltimore, Washing-
ton, Richmond, Syracuse, and Phil-
adelphia. She now operates
HEALTH NEWSFEED (301-856-
4000), a free medical news repor-
ting service for radio stations from
the Johns Hopkins Medical In-
stitutions. [

to perform and represent the sta-
tion well. I learned that the work
ethic I was raised on — that hard
work would pay off in salary ad-
vancement — did not usually apply
in radio news.

Average ND Earns $17,812

Recent surveys by RTNDA and
NAB show that, for the radio indus-

try as a whole, news salaries are
low. According to RTNDA, in 1985
radio newscasters and reporters
averaged $13,000 a year. The medi-
an salary for news directors (half
earn more, half less) stood at
$15,600.

NAB's survey was a little more
encouraging. The average news di-
rector earned $17.812 last year, ac-
cording to its figures. News report-
ers made $15.293 on average, and
anchors pulled down $16.277.

‘“The surveys that lump all sta-

NEWS/TALK

tions together for salary are use-
less,” maintains Jeff Beauchamp,
PD of WBAL/Baltimore, a News/-
Talk station with the largest radio
news staff in Maryland.

“Salary depends on the impor-
tance of news to the ratings success
of individual stations and their
market size,” Beauchamp adds.
“If you're an average newsperson,
you'll make average pay. But if
you're an extraordinary newsper-
son, your pay will rise accordingly,
as long as you're willing to move to
larger markets.”

He concedes, however, that cost
cutting in news departments
around the country has made well-
paying jobs less plentiful.

Keeve Berman, a 30-year broad-
cast veteran who’s now ND at

“It used to be that you
could advance in this
business as far as your
talent would take you,

but not now.”
—Keeve Berman, WMCA

WMCA/New York, says, “It used
to be that you could advance in this
business as far as your talent
would take you, but not now. There
are too few good paying jobs, and
too many good le.” He
blames the shortage of news jobs
on the FCC’s 1981 deregulation of
commercial radio.
Freelancers Fill Gaps

A new trend holding down sal-
aries in major markets is the use of
freelancers. Berman says free-

Michael Del Coltiano

lancers in New York are talented
and experienced. But, because
there aren’t enough good jobs to go
around, they’re willing to work al-
most a full-time week with no bene-
fits and at part-time wages.
Freelancers are also used at
KYW/Philadelphia, where editor
Bob Kotowsky, a 14-year radio vet-

. “Another reason is there’s
not as much job-hopping today as
there was five to eight years ago.
When people stay in jobs longer,
fewer opportunities open up, and
that keeps salaries static.”

“In general, radio news salaries
are too low when you consider the
intelligence required and the credi-
ble job expected of newspeople,”
says Jim Thompson, ND at WGCH/
Greenwich, CT. His station is
located in a wealthy bedroom com-
munity for New York City, where
the cost of living is very high.

News salaries at WGCH are gen-
erally in the mid-teens. Even so,
Thompson reports that he has no
trouble attracting experienced, tal-
ented staff members with college

degrees.

“I never have a problem filling
any position. At least 10 people ap-
ply for every job," according to
Debbie Bolton, ND at WWSA &
WCHY/Savannah, GA. She says
radio reporters and anchors in her
market typically make between
$225 and $265 a week.

Skill Deserves

Compensation
“Look at the training and educa-
tion that most radio journalists
have, and the skills they need.”
says Todd Bauer, a morning an-
chor at all-News WWL/New Or-
leans. Bauer believes new salaries

“We're going to lose a
lot of quality newspeople
to other professions.”

—Winnie Brugman, WLIF'

in general are too low. “You have
to communicate effectively, think
on your feet, and solve problems
quickly. Every morning, my co-an-
chor and I are in control of a 50 kw
station. That's a big responsibility.”

Bauer considers himself well-
paid, however, in comparison to
anchors at other stations. He says
on-air salaries at WWL start in the
upper 20s, and the station offers ex-

INCREASE YOUR MUSIC LIBRARY

o«

Order a few songs to fill out your library, or

Se

You probably get requests for lots of great
oldies that your station doesn’t have. Or
perhaps you're playing songs that don’t
sound good any more because the records are
scratchy, noisy, and worn out.

Now, you can improve your music with
Century 21 Programming’s SuperCarts.
They’re superbly recorded--usually from
compact discs or master tapes. They’re
consistently tight, with fast re-cue, and easy
to read labels.

That’s why quality conscious broadcasters

- like CBS, Taft, Price, Duffy; SRO,
Satellite Music Network, Roth, and
American Media have ordered entire

SuperCart libraries from Century 21.
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Every song you want is
already on cart from
Century 21 Program-

ming of Dallas. And
quality s 00%
guaranteed .

get fast delivery of an entire format already

on SuperCarts.

Visit us at the Radio ‘86 | |

' convention in Booth 608

or our Mar@tftVSuite _1 730.

—_

J

Century 21

Programming, Inc.
4340 Beltwood Parkway, Dallas, Texas 75244

Phone: (800) 582-2100 or (214) 934-2121
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raged By Low Salaries

cellent benefits and retirement
plans. The situation at WWL is un-
usual, he explains, because the sta-
tion is owned by Loyola University,
a non-profit organization that
doesn’t have corporate officials or
stockholders demanding big prof-
its.

Future Prospects Dim

While many newspeople say
they're satisfied with their current
salaries, they worry about the po-
tential for earnings growth down
the road. “Even with many years
of experience it seems there is an
earnings limit — you’re only worth
so much,” Debbie Bolton worries.

“You reach a peak in salary
somewhere, and you won'’t get paid
much more unless you're lucky
enough to get into a network,” says
Chuck Schechner, a news anchor
who was recently named ND at
KLZS & KFH/Wichita, KS.

“I'm 40 years old now, and al-
though I still love radio news, I
don’t know if I'll want to be doing
this 10 years from now. I may start
my own business in order to in-
crease my earnings potential.”
Schechner believes many of the
best, most experienced people
leave radio news because of salary

“It's not that many radio stations
can't afford to pay newspeople
more,” asserts Bruce Sessions, ND
at Country- formatted KR1J/Para-
dise, CA. “It’s a matter of priori-
ties. Stations would rather channel
money into promotions and adver-
tising than into hard-working
reporters, on whom listeners de-
pend to provide them with a win-
dow on the world.”

“In general, radio news
salaries are too low
when you consider the
intelligence required and
the credible job
expected of

newspeople.”
-—-Jim Thompson, WGCH

GM Advocates One
Newscaster For Adult FMs

Many FM stations don’t budget a
lot of money for news because
news isn’t the reason many FM lis-
teners tune to their favorite sta-
tions, according to Winnie Brug-
man, GM of top-rated WLIF/Balti-
more,

She says low radio news salaries
are the result of a shift in listen-
ership from AM to FM in the last
decade, and FM’s emphasis on mu-
sic. “We spend a lot of money on
research to find out what our listen-
ers want. Our listeners, most of
whom are over age 30, say they
come to us for music. At the same
time, they want just enough news
to be kept up to date, so they won't
feel uncomfortable when they get
to work and don’t know what other
people are talking about.”

To do a credible job, Brugman
believes adult FM stations need to
invest in at least one experienced
newsperson to give the brief news
updates some meaning. Because of
the shift to FM, she says, “We're
going to lose a lot of quality news-
peaple to other professions.”

Debbie Bolton

Newscaster Deserts
Profession

One example of that is Michael
Del Colliano, who left a seven-year
radio news career in Washington to
become a stockbroker at E.F. Hut-
ton. “Even in major markets, pay
generally is horrible, compared to
what the job requires,” he believes.

Del Colliano was frustrated that
there seemed to be little connection
between how hard he worked and
his salary or job security. “I decid-
ed I didn’t want some guy in a cor-
ner office who knows nothing about
news, and doesn’t care about me or
the news, to determine my destiny.
For me, it was a choice between
getting hurt and starting my own
business. Although I occasionally
miss being on the air, I've never're-
gretted changing careers.”

Low Pay Linked
To Stress, Disease

Why should the radio industry be

concerned about the salary situa-

RED HOT

JAM presents red hot new jingle packages for Fall '86!
Hear the latest ideas created for America’s top CHR,
A/C, Light Rock, Country, and Oldies stations, and
find out why the best come to the best... JAM!

Call (214) 526-7080 for more information.

In Canada, call {416) 463-8660.

JAM Creative Productions, Inc. « 4631 Insurance Lane « Dallas, TX 75205

tion, particularly when' there are
still plenty of applicants for every
opening? Because low pay, com-
bined with little potential for ad-
vancement, causes stress for work-
ers and their families.
Researchers have found a direct
link between severe economic
stress and serious illnesses, such as
heart disease and cancer. Dr. Har-
vey Brenner of the Johns Hopkins
School of Public Health says people
tend to turn more to alcohol and
cigarettes and pay less attention to
a balanced diet and proper exer-

*‘Stations would rather
channel money into
promotions and
advertising than into
hard-working reporters,
on whom listeners
depend to provide them
with a window on the
world.

—Bruce Sessions, KRIJ

cise when they're under constant
economic pressure and uncertain-
ty. Dr. Brenner has reported to
Congress that with every one per-
cent increase in the unemployment
rate, the death rate rises by two
percent.

Newcomers
" Facing Reality
Do aspiring radio journalists
know what they're getting into?

“Most students who are now grad-
uating from college expect to earn

by Ellen Beth Levitt

Winnie Brugman

more money than they’ll actually
get to start out,” says Linda Supon
Weiss, Assistant Director of the
Syracuse University Placement
Center.

However, she finds that those
who've majored in communica-
tions have more realistic expecta-
tions today than students a few
years ago. “I don’t have to burst
too many bubbles today,” she
notes. “They are prepared to start
working in smaller cities, for
smaller companies at lower pay.”

For newspeople who find their
salaries unacceptable, she offers
some encouragement: “Everyone
has skills that can be transferred
from one career to another.”

But it seems that, for most of us,
working in radio news is too enjoy-
able to think about doing anything
else.

At Radio 86 visit
SUITE 2130
New Orleans Marriott

PRODUCTIONS -
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NEWS PRODUCT, PACKAGING

A Stroll Through The Radi

1 have learned a lot about our work by walking around

supermarkets.

Radio newspeople are in the
manufacturing business. What we
do for a living involves products
and packaging. The supermarket
is an explosion of products and
packages, and can be a real eye-
opener for the open-minded among
us.

Buying a tube of toothpaste is a
much more conscious decision
than choosing a radio station.
Toothpaste costs money. Super-
markets offer sale items, unit pric-
ing, coupons, and many different
brands. Radio is free. Listeners
don’t have to think much when they
*go shopping” for a radio station.
Our consumers just push the but-
tons until there’s a Madonna song,
the weather forecast, or the news.

And packaging! Thousands of
products in every supermarket are
trying very hard to look different
from each other so they can be rec-
ognized. Colgate’s box is red.
Crest’s-is white. You can tell 'em

“Don’t bore people with
the minutes of the CATV
commission hearing. Tell
them when they’ll be able
to get HBO.”

apart from the other end of the ai-
sle. This concept is foreign to many
in our soundalike industry. We're
too busy copying the latest “morn-
ing zoo.”

Your newscast has to accom-
plish the same things as every oth-
er element of the programming. It
must respond to needs in the con-
sumer’s life (as a product) and
earn brand loyalty (through its
packaging).

These criteria apply to every de-
cision a station makes, whether
they involve the music playlist, the
announcers hired, or any other ele-
ment of operations. A successful
news department is one of the key
cogs in the overall widget. It has to
function in synergy with all the oth-
er moving parts.

Imagine what a satisfied cus-
tomer you'd be if some sleepy
morning you were to unscrew the
cap off that toothpaste tube . ..
squeeze a glob on your toothbrush
.. . start brushing . . . and realize
it’s Brylcreem! What an awful sur-
prise! But stop and think —~ are you
doing something equivalent with
your newscast?

Does your product fit into the
package? The non-news pieces of
your format attract listeners who
expect to hear certain kinds of in-
formation on your station. Some-
thing pretty heavy would have to
happen at a weekly city council
meeting for a “Classic Rock” sta-

=tion to cover it.
* Think like a manufacturer.

Holland Cooke

Step One: Product Design

Work the natural marketplace
forces of supply and demand. Find
out what the listener calls “news.”
If your station does focus groups,
go! If not, conspire with your PD to
sell the GM on the idea of doing
some.

Is other perceptual research now
being done? Read it! Make the
“Laurel Run” and read your Arbi-
tron diaries. Pay attention to your
consumer. Don’t be brief with him
on the phone. Take the time to talk.
Don't just seem interested — be in-
terested.

Step Two: Casting
Make sure the talent fits the
task. Hire people who buy into the
station’s idea of what’s “‘news.”

Step Three: Quality Control

Matter to people. Keep them
awake and involved. Be the oppo-
site of a tuneout.

Learn to look at things the way
your audience does. Newspeople
often miss the point by getting too
involved in details. I'm not saying
don’t get it right, simply that you
should not pronounce something a
story until it gives the listener an
actionable bottom line. Don’t bore
people with the minutes of the
CATV commission hearing. Tell
them when they’ll be able to get
HBO.

Speak English. Read Ed New-
man’s books.

The Outsider’s Perspective

Watch out for jargon. Don't pre-
sume the listener has been briefed.
Our Capitol Hill reporter explains
what new budgets mean to federal
workers, because they are our aud-
ience. The reporter we sent to cov-
er the Orioles’ 1986 spring training
camp was picked to go to Florida
because he didn’t go to a baseball
game in 1985. His reports really
spoke to “the other 80% of the
world.” ’

All the stations in your format
are playing the same songs. It’s
what is in between the songs (prod-
uct) that can touch people’s lives
and become the personality of the
station (package).
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News As A Profit Center

What the legendary, market-
leading, top-billing stations have in
common is great news. Note “fop
billing.”” Another thing lots of these
operations share is news as a profit
center.

Any owner who chooses to run
news as an obligation deserves the

NEWS/TALK

red ink, and any news director who
doesn’t make the sale deserves
-whatever vacuous dictates the pro-
gram director can dream up. This
is a team effort. Everybody along
the assembly line is working on the
same product.

The product/package is a real
test of “objectivity.” In ours as in

FREE SPOTS ARE GOOD SPOTS

On-Air News Promotion

With news, as with other elements of a station’s on-air
presence, promotion is often as important as the product.
How do stations promote their news operation?

For these successful stations, it
is not a matter of whether to pro-
mote news but how to go about do-
ing it — although budgets and tech-
niques differ up and down the dial.

Reports WHBC’s Jim Burnett,
‘“We are doing daily spots. Each
day we go back five to ten years
ago and use an actuality from that
day, and say that our station keeps
you in touch ‘as it did five years
ago’ or ‘10 years ago.’ Our promo-
tion is primarily on the air and on
billboards. On-air works pretty
well. That’s what we tell our ad-
vertisers, so we’ve got to believe
it, too.”

“News is promoted as part of the
overall information package,”
says Walt Dibble of WTIC, ““along
with weather and traffic, which in-
cludes an airplane and a ground

unit which doubles as a Good Sa-

maritan. OQur promotion includes
television spots, billboards, and on-
air.”

KIIS Promotes
News Personalities

Charleye Wright of KIIS com-
ments, ‘‘We only promote the per-
sonality of the news person. We do
not use the term ‘news,” but we
talk about Lorna Love a lot. We
talk about Rick Dees and The
Coach and Lorna.”

Cross-promotion in different day-
parts and hours is the technique
related by Mike Sloan at WKSJ.
“We got some of our ABC anchors
to cut promos for us that say, for
example, ‘This is Chet Douglas.
Join Mike Sloan and me at the top
of the hour for the latest news from
95-KSJ.’ In drive hours we plug the
news about 10 minutes before the
hour. Right now all our news pro-
motion is on our own air.”

KIRO’s “Self Promotion”

Vic Bremer reports that KIRO's
own airwaves are the station’s
most effective news promotion ve-
hicle. “We do a great deal of self-
promotion on the air. We promote
on our sister FM station (KSEA)
and we also do television spots on
our sister television station. We
have at times done some bill-
boards, although not of late, and
some bus cards.

“I'm really a believer in topical
promotions that tell a specific time

to get the information. both for up-
coming things within the next hour
or next few hours and also for the
next day.”

Regarding back-promoting cov-
erage, Bremer says, “We’re rather
conservative about that kind of
promotion. Let’s face it, news
tends to be bad. There’s something
distasteful about touting how great
you are at telling people this terri-
ble news.”

At KOB, says John Geddie, “We
do a lot of promotion on-air. All the
upcoming series are promoted the
week before and during the week
they’re on. We do billboard with
our slogan, ‘The News Authority.”

John Butler also reports an ag-
gressive on-air promotion effort at
WSYR. ‘““We promote on our own
air daily a produced promo that
I write up and do, on a story that
we covered and nobody else did.
And we promote from newscast to
newscast, kicking ahead to what’s
coming up. That goes on 24 hours
aday.”

Generally, we promote on the
air with locally produced spots,”
says KMOX’s John Angelides, “and
through news releases when we

3000 STEREO SOUND EFFECTS -
ON28CD’s

o News “Supermarket”

By Holland Cooke

many industries, the manufactur-
ers and the consumers see the
product very differently.

Those people in the supermarket
wouldn’t shop so carefully if every-
thing were free, like radio is. But
information is currency. If con-
sumers value the information on
your station, they’ll pick your
package off radio’s crowded shelf.

win awards. We use some newspa-
per, but we don’t do television ad-
vertising just for news.”

WIVK’s News Reputation

Channing Smith says WIVK runs
“at least one promo a day in rota-
tion, particularly after a big event.
We probably don’t promote as much
as we should, but that’s because we
have such a reputation for being
the station that covers the news that
people automatically think of WIVK
when something breaks.

““We just brought back some AP
awards and we did something on
that. We promote ahead some-
times. We're covering two big out-
of-town trials, and we started pro-
mos a week ahead on those. The
best promotion is being every-
where you can be, so people can
see your news car or your van or
your mike flag out there.”

Brian Rublein says the WHAS
promotion department *puts out a
publication that goes to advertisers
every couple of months, and we
promote ourselves on the air a lot.
We're the only station in town that
goes ’round the clock with local
news. We occasionally do newspa-
per ads and mention news on bill-
boards. I would love to be able to
promote our news more heavily.

COMPACT

we're #1on TIER

DIGITAL AUDID

5 CALL (416) 977-0512

86 McGill Street, Toronto, Ontario
Canada MSB IH2
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KRTH-AM Los Angeles Philadelphia WVAF-FM Charleston
KRTH-FM Los Angeles wial-FM  Tampa WVIC-FM Lansing
KRSN-AM Los Alamos WDAE-AM Tampa WMJY-FM Long Branch WIRE-AM Indianapolis WWDM-FM Columbia
KRXY-FM Denver WDAF-AM Kansas City WMMR-FM Philadelphia WIXV-FM Erie WWKA-FM Orlando
KSMG-FM San Antonio WDEL-AM Wilmington WMRZ-AM Davenport  WIYY-FM Baitimore ~WWKX-FM Nashville
KSON-FM San Diego WDIZ-FM _ Orlando WMXJ-FM Ft. Lauderdale WIZD-FM Mobile WWNK-FM Cincinnati
KTFM-FM San Antonio WDJX-FM - Louisville WMYU-FM Nashville ~ WNIC-FM Detroit WWSW-FM Pittsburgh
KTKS-FM Dallas WDJY-FM Washington WNDE-AM Indianapolis WNLT-FM Clearwater WWWW-FM Detroit
KTSA-AM  San Antonio WJBX-AM Bridgeport WNEW-AM New York  WOMC-FM Detroit WXGT-FM Columbus
KTXQ-FM Dallas WJJD-AM Chicago WNEW-FM New York  WORL-AM Orlando WXRK-FM New York
KTYD-FM Santa Barbara  WJMK-FM Chicago WNFI-FM  DaytonaBeach WOWW-FM Pensacola ~ WXTU-FM Philadelphia
KUDL-FM Kansas City WJR-AM  Detroit WDKS-FM Fayetteville WPDQ-AM Jacksonville WYAY.FM Atlanta
KVET-AM Austin WJYO-FM Orlando WDTX-FM Detroit WPIX-FM New York  WYHY-FM Nashville
KVIL-FM Dallas WJYY-FM Concord WDVE-FM Pittsburgh ~ WPLJ-FM New York  WYNF-FM St. Petershurg
KVLT-FM Tulsa WKDD-FM Akron WEBE-FM Norwalk WPTF-AM Raleisth  WYSP-FM Philadelphia
KXAS-FM Houston WKLH-FM Milwaukee WEBN-FM Cincinnati  WQDR-FM Raleigh WYTZ-FM Chicago
KXLR-AM San Francisco WKLS-FM Atlanta WEZB-FM New Orleans WQHK-AM Ft. Wayne WYYY-FM Syracuse
KXOA-AM Sacramento WKQS-FM Hollywood FL WEZC-FM Charlotte WQXI-AM Atlanta WZKC-FM Rochester
KXO0A-FM Sacramento WKQX-FM Chicago WEZS-FM Richmend  WQXI-FM Atianta WZO0U-FM Boston

“» KXYQ-FM Salem OR WKRC-AM Cincinnati WFBQ-FM Indianapolis WAQYK-FM St.Petersburg WZZK-FM Birmingham




NEWS/TALK

EASY LISTENING NEWS STRATEGY

News And Information: Going Down Easy

Even within the radio industry, many still have the
outmoded idea that Easy Listening stations are nothing
more than wall-to-wall “elevator music,” interrupted peri-

_odically by monotonous announcers backannouncing
tunes by Montovani and the Living Strings.

The reality of major market
Easy Listening programming is
quite different. Believe it or not,
news and information are main-
stays at many Easy stations these
days.

To be sure, the music is still the
star at these stations, as it should

be. Butmlonnaunnpmgranmung
in small and 1,

the news. We never would try to
say we outdo an all-News radio sta-
tion. And we know if a major event
happens some of our audience will
click right away to the all-News
stations or even to television.
“Qur research tells us that the
kind of people who listen to our ra-
dio jons are better educated,

doses, plays a key role in setting
Easy stations apart from Muzak
and the other background music
services that are major competi-
tors to the format.

A good example of the phenom-
enon is Group W's highly success-
ful FM group, consisting of KODA/
Houston, KQZY/Dallas, KQXT/
San Antonio, KEZW & KOSI/Den-
ver, KMEO-AM & FM/Phoenix,
and KJQY/San Diego. All eight
stations have virtually identical
Easy formats, and all are at or
near the top of their markets.

All Formats Require News

“It's a very music-driven for-
mat,” says Group W VP/FM Sta-
tions Bert Wahlen, “but the people
who listen like to know just the top
end of what’s happening in the
world, not an in-depth report.

“I think everybody listening to
radio wants at least a little bit of
news. I think every format has to
do some kind of news, and must
present it in the fashion their listen-
rs are attuned to. I don't think we’ll
ever see the day when there's no

Wahlen’s eight stations each air
two-minute newscasts around the
clock: every half-hour in morning
drive, once an hour in afternoon
drive, and every two hours the rest
of the day. Since there are no news
staffers at the stations, music an-
nouncers deliver the newscasts.
However, Wahlen says some sta-
tions have two-person morning
teams, “giving them more of an
opportunity to concentrate on the
news.”

No Pretense
Of Thoroughness

“We try to have whatever the
key local event might be,” Wahlen
explains, “but it is nationally driv-
en. There’s no pretense in us doing

with a higher income, and are up-
wardly mobile. When asked why
they listen, they will always say
they listen for the music first.
When you talk to them about news,
and we've done that in depth, you
consistently find that they’re very
pleased with the way we do ours.”

Public Affairs Vignettes

While the Group W FMs don’t
have news personnel, each station
does have a public affairs director.

Bert Wahlen

Their job is to ascertain key local
issues and produce what Wahlen
calls “two-minute vignettes” that
air five times daily, once in each
daypart.

“Rather than do that in a block,
as was popular many years ago
Jjust to get rid of it as an FCC com-
mitment, we schedule them
throughout the broadcast day.”

PHOENIX PD’S BRAINCHILD

News/Talk

Computer Bulletin

Board Debuts

KFY1/Phoenix PD Tom Leykis has set up a computer
bulletin board designed specifically for PDs, GMs, produc-
ers, hosts, and others involved in News/Talk radio.

Leykis says he established the
service because there are few if
any ways for News/Talk people to
meet or exchange ideas. “I'm in-
terested in how other stations are
competing,” he explains.

Those who access the service,
which is free (other than the cost of
the phone call), will find sections
on job openings, jobs desired, talk
guests, and topics. Leykis also
hopes to get callers to contribute to
ongoing electronic “conversations”
on such subjects as topic rotation,
news content, network program-
ming, and call screening.

The service can be accessed by
dialing (602) 944-6397, and operates
on either 300 or 1200 baud. For fur-
ther information, Leykis can

reached at (602) 258-6161.
JForum For Journalists
Stations may also want to check

out JForum, “a database for jour-
nalists” set up by former Source

says Wahlen. “‘Done correctly, lis-
teners appreciate that. And we
don’t add that talk element. It re-
places commercial time, which
shows our respect for that kind of

Drivetime Traffic Reports

Yet another information compo-
nent of the Group W Easy Listen-
ing formula is traffic reports four
times each hour during drivetimes.
These too are strictly tailored to
the format.

Says Wahlen, “We don’t have
outside people do those reports be-
cause we don’t want to have the
sound of actuality or the crackling
of the plane and all that routine.
What we want is a very clean, con-
cise, intelligent report.

“We try not to concentrate on
fender benders, or on areas in our
communities that slow up all the
time. There’s no use repeating
those things. We try to make every
word be very valuable on these sta-
tions.

“When the news gets very wordy
or it has weak content and it’s wob-
bling around trying to fill up four or
five minutes ... well, that's not
where we're at at all.”

Houston FM Football
Gamble Pays Off
Perhaps the FM group’s most
radical excursion into information
programming was the decision last
year to put Houston Oilers foothall
on KODA — one of only two FM
stations with a major league sports
franchise (the other is KS95/Min-

very proper for us. We're very
pleased with that decision,”
Wahlen reports with satisfaction.
Will his FMs be picking up any
more sports? “If we had an oppor-
tumty we‘d do lt We would not take

News Director Jim Can . In
addition to message and confer-
ence features, JForum also has
files on jobs, stringers, equipment,
and experts in various fields.
JForum is available through
CompuServe for connect charges
ranging from $6/hour to $22.50/
hour, depending on baud rate. For
information call CompuServe at
(800) 8488199 or Cameron Com-
munications at (718) 788-8528.

Hh that
begmstobxeakdownwmtweare
all about. But football comes up on-
ly once a week, and it's generally
on Sundays.

“It was a calculated risk. But I
don’t think you can ever grow if
you don’t reach out and take some
kind of risk, some kind of chance. If
it looks like you can do it, I think
you ought to go for it.”

For the future, Wahlen foresees

no hike in his group’s information
efforts, nor does he see cuts: “We
have a format, and it’s been work-
ing very, very well. Until we see
research to the contrary, or people
tell us they want to hear more
news, I wouldn’t anticipate trying
to fix a clock that's not broken.”

Any cutback of information
would be ““detrimental to the radio
stations,”” Wahlen maintains.
“News is very important. It lets
people know they're in tune with
the world, everything is fine, top
you drop that you become like an
envirenmental music service that
you rent.

“And we've been tested against
those. In San Diego we played our
radio station for an entire building
that had previously been connected
to an environmental music service.
After two weeks of each, %0% of the
people voted for the radio station. I
have to believe the music was bet-
ter, and there was that element
that there’s somebody out there be-
sides just back-to-back music.”

TALK TAKES

KMBZ/Kansas City debuts the Tom
Hopkins talk show 9am-noon week-
days ... ira Meliman retums to
WCAU/Phily as moming anchor .
Daniel Taylor named WTOPMasnng
ton Director g & F

Alex Banker p(oduces WOR/New
York's “Sherrye Henry Program™;
Cnlgllumrd is the new WOR Sports
Director Blll Bndy becomes Pro-
9 i at
WSPR/Spring MA...
gist Tom Tasseimyer is now heerd on
WWWEClevaland . . . Naomi Penni-
no, Alan Mandel join KABC/Los An-
geles as Direct Response Marketing
Consultants . . . RTNDA national excel-
lence awards to WW\A/Wheeling, WV
(overall radio news operation), WWL/
New Orleans (continuing coverage),
KTRH/Houston (investigative repor-
ting). KRLD/Dallas (spot news cover-
age) ... KGO/San Francisco offers
WeatherTrak, free phone forecast
service for 235 cities worldwide . . .
KOA/Denver exposes security flaws at
Stapleton Airport in investigative series

Priest wins red Porsche in
WBBM/Chicago drawing . . . KLIF/Dal-
las airs Norm Hitzges AM drive sports
show live from London four days lead-
ing up to Cowboys-Bears faceoff at
Wembley Stadium.

QUALITY INFORMATION AT REMARKABLE RATES!

Directions Resear
Music Testing * Focus Groups * Telephone Studies
See Bob Lowry at the NAB Convention or call (602)264-3337.
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Arbitron: 18-24 Effort Finds Many Skeptics

A major wait-and-see attitude exists among AOR
broadcasters concerning the impact of Arbitron’s male
18-24 procedures. The general response is that it’s about
time Arbitron did something to attack this problem!

The results of Arbitron’s latest
research to get more males 18-24
participation in its surveys were
reported here August 1. Broad-
casters who have strongly com-
plained to Arbitron and its Ad-
visory Council about the represen-
tation of the young males were con-
tacted to get a reading of their cur-
rent feelings regarding the re-
search and its application. Their
reaction indicates some applause,
a lot of skepticism, and some re-
maining unresolved measurement
problems.

Individual Stations
Speak Up

The strongest positive response
came from Sandy Goldberg, Re-
gional Manager at WRSR/Norfolk-
Virginia Beach-Newport News. “I
really applaud Arbitron’s efforts,
but I also don’t expect much from
their procedures in this market
because so much of our audience,
the military, just can’t be
measured. When a ship leaves
port, I have to believe that 5000

“It is quite evident that
Arbitron has a lot more
work to-do. The maie
18-24 complaints aren’t
going to disappear.”

18-24s and their radios have just
left town. That's almost half of my
weekly average-quarter-thour. I
know they’re listening because the
Navy flies our talent to the ship and
provides the ship-to-shore link for
its homecoming ... here radio
really delivers an audience who

ment. The 18-24s here are in a non-
committal, no-guilt society of free
spirits. They don't live at home,
but instead crowd many into small
quarters or sleep on the beach, and
can be found surfing at 6am. For
the $2 to work, it would have to be
paid upon return of the completed
diary. (XETRA-FM/San Diego
VP/GM) Norm Feuer and I were
discussing the problem. We reaily
don’t care who wins, we just want
enough intab diaries to make us
feel better about the measurement.
Then we will do what we must to
get these people listening to one of
our stations.”

KLOS/Los Angeles President
Bill Sommers was quite excited
about the improved reliability
brought on by the increased 18-24
sample size. However, he said, “I
am still surprised that AOR au-
diences showed no increase.”

KLOL/Houston President Jesse
Jones wonders, “What follow-up
will there be? Is this going to be a
bone to shut us up? I think they’ll
get more response from those who
need the money, and they aren't
AOR listeners. The AOR listener is
more affluent than many think.
Didn’t they test something like this
some years ago and found that
other family members were ad-
versely affected? How accurate is
this going to be? There’re still a lot
of unanswered questions.”

Some Observations

Birch will contend response rate
is the basic problem. Well, it may
be, and yet that problem is severe-
ly aggravated by poor cooperation.
If cooperation and participation is
improved, we need to have some
way of evaluating that improve-
ment. We will all be anxiously
awaiting the fall book and the abili-
ty to calculate its overall r

has money in their pock but
hasn’t had a place to spend it.”

On the opposite coast, KGB/San
Diego GM Tom Baker expressed
the same lament concerning the
military. However, about the non-
military he said, “If Arbitron can
get more diaries in-tab, then I'll
have a better chance at bat to get
them to listen to me. I don’t think
the $2 premium will buy a commit-

and return rates to determine the
total effect of the 18-24 procedures.
But only Arbitron has the informa-
tion to demonstrate the true return
rate among 18-24s. Now the ques-
tion becomes, will Arbitron make
that kind of return rate information
available? Let’s hope they do.

The military and college campus
problem seems to be one that the
stations are reluctantly willing to

live with, since many believe an
improved representation of the
18-24s must in some ways compen-
sate for that unmeasured audience.

No one was reaily upset about
the research finding of increased
FM Adult Contemporary audience.
Everybody was more concerned
about getting their ‘“chance at
bat."” They felt the batting average
has to provide some benefit for
AOR stations. They are also willing
to take a wait-and-see attitude.
This attitude will increase the
pressure on Arbitron to dem-
onstrate the benefits of the male

“The 18-24s here are in
a noncommittal, no-guilt
society of free spirits.
They don't live at home,
but instead crowd many
into small quarters or
sleep on the beach, and
can be found surfing at

Bam.”
—Tom Baker, KGB

18-24 procedure. When asked what
else Arbitron could do, mostly
silence prevailed or the comment
was unprintable.
A Rep’s Comments

The most perceptive comments
came from Jerry Boehm, VP/Di-
rector of Research at Katz Radio.
He said, “The additional 18-24
diaries will decrease the fluctua-
tions in audience. However, with
the increase in the number of
diaries, each diary will have a
smaller weight [ persons-per-diary-
value] and this could produce
smaller audience estimates for the
AOR stations. If the increased
number of diaries report a larger
proportion of listening to AOR sta-
tions than previously existed, the
AOR audience .will go up.” The
research indicated that AOR sta-
tion audiences will not change.
This means that the additional
diarykeepers listened to AOR sta-
tions to the same extent as those
previously included in the returned
sample at the lower in-tab level.

The results also indicated a
smaller return from men 25-34,
who are generally overrepresented.
If your market is in this category,
the results may be quite applica-
ble. If not, this male 18-24 pro-
cedure may be less applicable and

present a different result. We'll
just have to wait and see.

From all the conversations with
the above people and other broad-
casters, there seems to be con-
siderable doubt about the ability
of the results to individual mar-
kets. After pressuring Arbitron for
some more information about
the six test markets used, they
said one market was taken from
each of these “‘underrepresentation
groups'': under 45%., 25-45%.
1525%, and less than 10%: two
markets were from the 10-15%
group. In addition there was geo-
graphic dispersion by Census
region: two markets were from
Pacific, and one each from the
East North Central, Middle Atlan-
tic, South Atlantic, and West South
Central. Arbitron made the right
decisions by using test markets
which have a wide distribution in
underrepresentation levels and
broad geographic dispersion. This
should make the research findings
more applicable to most markets.

The Scope Of
Underrepresentation

This will give you some idea of
the scope of the problem Arbitron
faces with its subscribers. By
analyzing 164 spring markets, only
two markets (Bridgeport and Mc-
Allen-Brownsville) were discover-
ed to exceed the proportion of 18-24
men in the metro. In 123 markets
(75%), males were underrepre-
sented by 20-50%, and in 21
markets (13%) the underrepresen-
tation ranged from 51-68%; the
worst case occurs in Bloomington
IL. The greatest representation
deficiency occurs in markets with
significant college and/or military
populations. The highest-ranked
markets 'with significant under-
representation are San Diego
(rank 20 at 50% under) and Nor-
folk-Virginia Beach-Newport News
(rank 34 at 60% under). Of course,
AOR stations do not exist i all
markets, but the underrepresenta-
tion of this demographic group
does have an effect on almost all
markets and the reported audi-
ences.

There is no one technique or
measurement that will work for all
demographics in all markets in all
parts of the country. The group as
a whole is the most fickle, most
mobile, and the most difficult to
motivate unless there is immediate

By Rip Ridgeway

and personal benefit. In any event,
Arbitron needs to keep trying.

Come January . ..
We’ll Know

It is quite evident that Arbitron
has a lot more work to do. The
male 18-24 complaints aren't going
to disappear. To complicate the
situation, the fall ’86 survey will in-
clude two additional new proce-
dures, along with those for males
18-24. One is-a new race/nationality
question used to identify blacks
and Hispani¢s. The other involves
follow-up steps for the nonexpand-
ed sample frame portion of the
sample. These, in conjunction with
the Daypart Diary (implemented
in summer), should all act to im-
prove return and response rates. It
wil be difficult to attach a gain to
any one procedure.

Arbitron must document the im-
proved sample representation, say
more about return rate, response
rate, and any affects on formats.
The results of these procedural
changes will not be available-until

“There is no one
technique or
measurement that will
work for all demographics
in all markets in all parts
of the country. The group
as a whole is the most
fickle, most mobile, and
the most difficult to
mativate unless there is
immediate and personal
benefit. In any event,
Arbitron needs to keep
trying.”

January. Only then will the sample
characteristics, demographic rep-
resentations, and audience es-
timates be visible for all to see.

| Coming Next Week:

Guest columnist Allen Klein
discusses the three Rs of radio:
reposition, reaffirm, rejoice.

CRITIQUES ..
TALENT DEVELOPMENT. ..

POSITIONING STUDIES . ..

STAFF MOTIVATION .

RESULTS!

DONNA HALPER & Associates
Radio Programming Consultants
28 Exeter Street, Suite 611, Boston, MA 02116 (617) 266-5666
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'DICK CAVETT WANTS YOU!

TO STOP BY AN D SAY HELLO'

At the NAB Programming Convention in New Orleans.

DRTE v esomm ™ o o8 oows St s e, D8 it s Thursday, Sept. 11
TIMER: ... 2 5o om0 0 1 e ™ T Ly W gL, o, 5 S 10AM-12 NOON
PLACE . . . . . . Exhibitors Floor, Booth 606

THE COMEDY SHOW WITH DICK CAVETT
“America’s Largest Radio Comedy Program”

An Exclusive Presentation of

CLAYTON WEBSTER CORPORATION

7711 Carondelet
St. bouis, MO 63105

(314) 725-5070




WHAT COMES
AFTER

“LOVE TOUCH”?
NOTHER

EI\RTADHE

The New Single
From The Album Rod Stewart

Produced By Bob Ezrin

¢

1986 WEA Records B.Y.

CHR NEW & ACTIVE

117/20
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RATINGS

SPRING 86
Arbitron Demographic
Rankmg Trends

Washington, DC

WKYS Sweeps Adult Demo Crowns; WAVA Tops With Teens; WBMW Second Home
For Teens; WMZQ-FM Makes Across-The-Board Gains; WHUR Slips In Adults.

Wi Sp 1217 wi Sp 18-34 Wi Sp 1849 Wi Sp 25-54

'86 ’'86 Rank ’86 “86 Rank '86 '86 Rank ’86 ’'86 Rank

1 1 WAVA (CHR) 1 1 WKYS 2 1 WKYS 2 1 WKYS

2 2 WBMW (CHR) 5 2 WCXR 1 2 WHUR 6 2 WMZQ-FM
3 3 wDuy (B/U) 2 3 WWDC-FM 6 3 WMZQ-FM 1 3 WHUR

5 4 WKYS (B) 3 4 WHUR 5 4 WCXR 5 4 WGAY

4 5 WRQX (CHR) 6 5 WAVA 3 5 WWDC-FM 9 5 WCXR

7 6 WWDC-FM(AOR) 4 6 WLTT (AC) 4 6 WLTT 3 6 WLTT

8 7 WCXR (Gold) 8 7 wbJy 8 7 WAVA 4 7 WMAL (AC)
6 8 WHUR (B/U) 9 8 WMZQ-FM 9 8 wDJY 7 8 WWDC-FM
10 9 WOL (B) 7 9 WRQX 12 9 WGAY (B/EZ) 11 9 WTOP (News)
12 10 WMZQ-FM (Clryj 10 10 WCLY (AC) 7 10 WRQX 15 10 WAVA

Dallas-Ft. Worth

KVIL Leader Of Older Adults, Second Choice Of 18-34; KKDA Champ With Young
Adults; KEGL Flies With Teens, Gains With Young Adults.

Wi Sp 1217 Wi Sp 18-34 wi Sp 18-49 Wi Sp 25-54

'86 '86 Rank ‘86 '86 Rank '86 86 Rank 86 ’'86 Rank -
1 1 KEGL (CHR) 1 1 KKDA 1 1 KVIL 1 1 KVIL

2 2 KKDA (CHR} 2 2 KVIL 2 2 KKDA 2 2 KPLX

4 3 KTXQ (AOR) 4 3 KTXQ 3 3 KPLX 4 3 WBAP

3 4 KTKS (CHR) 5 4 KPLX 6 4 KSCS 3 4 KKDA

5 5 KSCS (Ctry) 7 5 KEGL 5 5 KTXQ 6 5 KLUV

12 6 KLTY (Rel) 3 6 KZEW 8 6 WBAP (Ctry) 5 6 KSCs

6 7 KPLX (Ctry) 8 7 KSCS 9 7 KWV 9 7 KMEZ (B/EZ)
11 8 KVIL{AC) 10 8 KTKS 4 8 KZEW 7 8 KRLD(NM)
10 9 KZEW (AOR) 6 9 KMGC (AC) 10 9 KEGL 2 9 KQzy

7 10 KZPS'(CHR) 12 10 KLTY 14 10 KQZY (B/EZ) 0 10 KTXQ

Nassau-Soffolk

WHTZ Leader For Teens And 18-49; WPLJ Grabs 18-34, Runner-up With Teens; WLTW
In Charge Of 25-54; WXRK Makes Big Gains With Young Aduits.

Wi Sp 1217 Wi Sp 18-34 Wi Sp 18-49 Wi Sp 25-54

'86 '86 Rank ’86 '86 Rank '86 ’'86 Rank ’86 '86 Rank

1 1 WHTZ (CHR) 3 1 WPLJ 6 1 WHTZ 4 1 WLTW

4 2 WPLJ (CHR) 1 2 WBAB 1 2 wBuU 2 2 WALK-FM
2 3 WBLI (CHR) 4 3 WHTZ 5 3 WPL 1 3 wsl

5 4 WRKS(B/U) 2 4 wsl 2 4 WBAB 6 4 WHTZ

3 5 WAPP (AOR) 5 5 WNEW-FM 7 5 WLTW 7 5 WCBS-FM
11 6 WLIR (AOR) 16 6 WXRK (AOR) 4 6 WALKFM 3 6 WNBC

[} 7 WBAB {(ACR) 7 7 WALK-FM (AC) 8 7 WNEW-FM 5 7 WBAB

8 8 WNEW-FM (AOR) 8 8 WLTW (AC) 3 8 WNBC 9 8 WPL)

10 9 WBLS (BlU) 6 9 WNBC (AC) 9 9 WCBS-FM (Gold) 8 9 WNEW-FM
14 10 WRCN 15 10 WAPP 22 10 WXRK 15 10 WCBS (News)

Anaheim-Santa Ana

KROQ Still Teen Titan; KIIS-FM Retains Adult Leadership; KLOS Runner-up With
Young Adults; KPWR Debuts In Teens And Young Adults; KNAC Also Digs Into Teens

And 18-34.
Wi Sp 12-17 Wi Sp 18-34 Wi Sp 1849 Wi Sp 25-54
'86 '86 Rank ‘86 '86 Rank 86 ‘86 Rank ‘86 '86 Rank
1 1 KROQ (AOR) 1 1 KIS-FM 1 1 KIS-FM 1 1 KIS-FM
2 2 KIS-FM (CHR) 2 2 KLOS 2 2 KLOS 2 2 KRTH-FM
— 3 KPWR (8/U) 5 3 KMET 6 3 KOST 3 3 KBIG =
6 4 KLOS (AOR 6 4 KOST (AC) 3 4 KRTH-FM 5 4 KABC
3 5 KKHR (CHR) — 5 KPWR 7 5 KMET 6 5 KOST
14 6 KNAC (AOR) 4 6 KRTH-FM (Gold) 14 6 KIQQ 16 6 KIQQ
23 7 KWIZ-FM (AC) 3 7 KROQ 5 7 KBIG (B/EZ) 7 7 KJOI (B/EZ
5 8 KEZY (CHR) 20 8 KNAC 4 8 KROQ 13 8 KMET
8 9 KYMS (Rel) 13 9 KIQQ (AC) 9 9 KABC (Talk) 4 9 KLOS
4 10 KMET (AOR) 12 10 KEZY — 10 KPWR 9 10 KNX (News)




- ARE YOU READY
FOR THE FALL BOOK?

oty

AUDIO PRISAT

w TEXAR

The number of people listen-
ing to your station at this very mo-
ment can determine how profita-
ble it will be in six months. Working
the street with a second-rate book
is an uphill battle for even the most
motivated, professional sales
force. Give them every resource
you can.

Many of America's highest
rated radio stations have chosen
the digitally-controlled TEXAR

AUDIO PRISM™ to give their on-air
sound that extra advantage: the
power to produce maximum total
cumes, the clarity to produce su-
perb quarter-hour maintenance..
Digital control delivers the sparkle
AND the power, but without listen-
er-fatiguing grunge. An audio pro-
cessor that makes your station
jump out of the dial while cutting
your average time spent listening
in half is NO BARGAIN.

Buy proven performance, not
promises. The AUDIO PRISM has
been the audio processor of
choice for the top three rated radio
stations in America's #1 market,
New York City, for four Arbitrons in
a row!”

Use every advantage you can.
Get the power and clarity of digital
control working for you TODAY!
Call Barry Honel at (412) 85-
MICRO.

TEXFR

TEXAR INCORPORATED
616 Beatty Road
Monroeville, PA 15146-1502
(412) 8564276
(412) 85-MICRO

*Summer and Fall 1985, and Winter and Spring 19868 Arbitron Ratings, Total Persons 12 + Share, Mon-Sun, 6A-12M. (Used with permission.)
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NBC, MUTUAL FOOTBALL

1986 Network
NFL Lineup

Once again it’s time to
drag out the worn shoulder
pads, clamp on the knee
braces, pull on the rip-away
jersey, slip on the oversized
helmet, and crawl into the
old wall-saver barcaloung-
er for 16 weeks of regular
season armchair quarter-
backing. With a 12-ounce
weight in each hand and a
bowl of Orville Redenback-
er’s finest balanced in your
lap, you too can gird your-
self for a full season of grid-
iren action unfolding on the
Philco.

NBC Monday Night
Football

Coming off a relatively success-
ful first year with the rights to NFL
Monday night games, the NBC Ra-
dio Network has already surpassed
its previous season lineup of 274
stations. Entering the second year
of its $11 million, two-year con-
tract, NBC expects to clear over
300 markets with its weekly play-
by-play broadcasts and post-game
call-in show “NFL Live.” Despite
the high price tag and critics’ (the
competition’s) doubts about pro-
fitability, NBC is bullish on Mon-
day night football. NBC Radio Net-
work VP/GM Craig Simon com-

ments, “I think we have done a
wonderful job with it. We’re happy
with the NFL and they’re happy
with us — and we’ve done excep-
tionally well with our station line-
ups. Our affiliates love it, and
we're glad to be able to give them
something they can’t get anywhere
else.”

NBC’s primary announce team
again will consist of Don Criqui
calling the play-by-play, with part-
ner Bob Trumpy offering analysis
and commentary. Mel Proctor and
Dave Rowe have also been assign-
ed as a back-up team, working
late-season doubleheader broad-
casts and other games where tight
scheduling makes the Criqui-
Trumpy team unavailable,

Criqui joined NBC Sports in 1979,
and has broadcast hundreds of
NFL games, as well as working on
the network’s “Sportsworld” an-
thology show. Trumpy was a four-
time All-Pro tight end with the Cin-
cinnati Bengals before joining
WLW/Cincinnati in 1980 as the
weeknight host of “Sports Talk.” He
later joined NBC, and last year be-
came known as “the best prepared
sportscaster to call an NFL game”
after challenging an NFL referee’s
call during the Super Bowl. Proctor
has called play-by-play in a variety
of sports, including basketball,
baseball, and football during Mu-
tual Broadcasting’s 1983 “NFL
Game Of The Week."” Color analyst

Bob Costas

Tony Roberts

Rowe is a 12-year NFL veteran
who joined NBC in 1980 after play-
ing with New Orleans, New Eng-
land, San Diego, Oakland, and Bal-
timore.

The 1986 lineup features 27
regular-season games: 16 on Mon-
day evenings, one Friday night
contest, and five Thursday night
games (including a Thanksgiving
doubleheader), one Sunday game,
and two late-season Saturday dou-
bleheaders. Postseason games in-
clude all AFC and NFC playoffs,
the Pro Bowl, and Super Bowl XXI
broadcast from the Rose Bow! in
Pasadena.

At the conclusion of each game
Trumpy will change hats to be-
come host of “NFL Live.” Varying
in length depending on location and
elapsed time of the preceding
game, “NFL Live” invites listen-
ers to call in (toll-free) and discuss
the game with Trumpy or any one
of several player-guests. “I know
of nowhere else in the country
where you can talk to the broad-
caster and players immediately

Jack Ham

Dave Rowe

Joel Mevers

following a game,” Simon com-
ments.

Prior to each play-by-play broad-
cast, Bob Costas hosts NBC's
pregame and halftime shows. Pre-
game analysis begins approxi-
mately ten minutes before kick-off,
with Costas interviewing players
and coaches and providing NFL
updates. Halftime features will
focus on the previous Sunday's
scores and statistics, and will in-
clude interviews and game high-
lights. Costas began his NBC ca-
reer in 1980 as a play-by-play com-
mentator for Major League Base-
ball “Game Of The Week.” and,
among other things, is the host of
the network’s “NFL '86.” Joining
Costas on “NFL Live” is Stan Mar-
tyn, a 30-year radio veteran and
eight-year NBC freelance sports
reporter.

Mutual’s Game Of
The Week
The Mutual Broadcasting Sys-
tem again will be broadcasting 16

Preseason Super Bowl Picks

In_life there are three things that
are certain. death, taxes, and the
fact that no one can agree who's
going to win the Super Bowi. Will
Chicago be able to repeat (or bet-
ter) their 15-1 season of 1985, or
will the “no-repeat” jinx be invoked?
Will the Patriots come back, or was
their AFC championship a fluke?
How 'bout the 49ers or the "Skins or
the Broncos or the Raiders or Rams
or any other team that stands a
chance of finishing above .5007

Listed herein are a few random —
and not-so-random — Super Bowl
picks for the outcome of the
1986-87 season

¢ Craig Simon, VP/GM NBC Ra-
dio“Networks — AFC: Miami Dol-
phins; NFC: New York Giants; Su-
per Bowl: New York,

. Super Bow! — New York

¢ Jack O'Rourke, NBC Produ-
cer/'Sports — AFC: Denver Bron-
cos; NFC: New York Giants. Super
Bowl: New York

 Steve Soule, NBC VP/Sales —
AFC: Denver Broncos, NFC: who
cares?: Super Bowl: Denver

* Richard Agata, R&R Sports
On Radio Editor — AFC: Cleveland
Browns; NFC: New York Giants;

* R&R Networks Editor — AFC:
Denver Broncos; NFC: New York
Giants; Super Bow!: New York.

Care to make your own predic-
tion? Send your Super Bowl picks
in, and after Sunday, January 25
we'll print the name(s) of readers
who made the right picks. What do
you win? A two-second burst of
pride when you see your name in
print.

Jack Snow

regular-season doubleheaders
throughout the end of the season.
Each Sunday the network will car-
ry a Ipm and 4pm game (ET), de-
signed to accommodate existing
NFL network rights. Most stations
will carry one of the two games,
depending on location and other
conflicts. This marks the 1ith
straight year that Mutual has been
in the NFL broadcast business.

Mutual’s Tony Roberts and for-
mer All-Pro linebacker Jack Ham
will team up to cover the first
game, while Joel Meyers and for-
mer L.A. Ram Jack Snow will will
anchor the second.

Prior to each game Mutual’s Bill
Rosinski will host a 15-minute pre-
game show, previewing the day's
coming action and, for late games,
reviewing scores from earlier in
the day. During halftime listeners
will be switched to the network’s
“Wide Weekend Of Sports,” which
again provides updates on all
sports events of the day.
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HOW TO WIN THE FALL SWEEP

Music rotation analysis is one of 60
Shane Media Services recommendations.

There are 56 additional

Pick up your FREE Arbitron check-
list. Focus on influencing long
listening with targeted pbwer
records, call letter

identification in your TV spots,
effective pre-selling of upcoming events.

SHANE MEDIA SERVICES

i

checkpoints.

For your FREE checklist, see us
at RADIO 86 - Marriott, Suite 828.
To discuss your station’s
positioning for Fall, call for a

convention appointment 713-952-9221.

65405 RICHMOND AVE SUITE 311

HOUSTON. TX_ 770
713/952.9221
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SALES

Motivating Sales Personnel

My first GSM job was in 1972 at WRC-AM &
FM/Washington. Since then, I’ve managed the
sales staffs of six different organizations, all of
whom had to be motivated into order to make
“the budget.” It was only after all these years
that I learned the importance of positive motiva-

tion.

I was never the greatest
positive motivator. In fact,
I tended to practice the re-
verse causing much
turnover in sales personnel.
Later on I realized that neg-
ative motivation was a
short-term solution to a
long-term problem.

Motivate In A
Positive Manner

One of the biggest mis-
takes we make in our sales
manager careers is to yell
at, embarrass, or punish
one salesperson while the
others are around. This has
a triple negative effect.
One, the person you're yell-
ing at is being embarrassed
in front of his or her peers.
Second, the others are be-
ing put in a bad position and
are losing a tremendous
amount of respect for you.
Third, you look like a com-
plete bimbo. And that won’t
help you in your future
duties.

Approach your problems
one-on-one. That way you
immediately solve two neg-
atives: It becomes no one’s
business other than the per-
son you're motivating, and
you look professional.

“The more time you
spend patting
yourself on the back,
the less time you'll
spend kicking
yourself in the ass.”

Confront Negatives
Head-On

The biggest problem is
handling a situation that
calls for either punishment
or instructional criticism,
then getting that person
back on a positive plane.
Once you've caught some-
one doing something
wrong, handle it immedi-
ately. This is no time for
pussyfooting.

Call the person into your
office, confront him with
the facts, and ask if he did
something wrong. Give him
a chance to explain his ac-
tions. Believe me, half of
what others tell you about
things your staff did wrong
turns out to be some com-

LLI

< LEN
h““‘"“ ENIER H“‘B‘}[{Rm

ANO ESTIC

Just ask WNEW-FM /New York, XTRA /San Dlnu. Rock 105 and
WCJR/Jacksonvllle, WLRS/Louisville, WFFA/Dallas and Dozens More!
§ Electrically chorsographed to music and lasers!

(800) 245-0397
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By John Mackin Ade

pletely different — some-
times even right.

Catch Them Doing
Something Right

I can’t remember who
said it first, but that state-
ment captures the entire es-
sence of positive motiva-
tion. And when you catch
your staff doing something
right, let them know you ap-
preciate it.- We spend so
much time discussing the
things that go wrong . ..
how about the things that go
right? Don’t you remember
all the times you wished
your boss had patted you on
the back? Why are you
managing like that person
you disrespected so much?

The quickest — and easi-
est — way is to give your
people a pat on the back
and a short “well done”
when they do something
right. You say it to yourself
when it happens, so say it to
them.

“Negative motivation
is a short-term
solution to a long-
term problem.”

Develop A Salesperson
Of The Month Award

Set up a series of positive
actions and award points: a
top-of-the-card order (two
points) . . . cash in advance
(three points), a Monday-
Friday spread on an order
(two points), an appoint-
ment with a manufactur-
er’s rep (three points), etc.

Get your boss to give you
an item from the trade clos-
et or set up a special park-
ing place outside. Invest in
a plaque that hangs outside
your office, where salesper-
sons’ names will be promi-
nently displayed each
month. Make it a big deal
during your weekly sales
motivational sessions (they
used to be called meetings),
complete with recaps as to
who’s winning.

.. Old-Fashioned

Order Bell

Go to the store and buy
one of those small bells that

—_—

John Mackin Ade

sit on top of a desk. Every
time an order is closed,
make sure the salesperson
hits the bell. Then everyone
at the station knows money
has been made. It may
sound corny, but it works.
And it helps generate your
staff into writing an order
each day so they can “‘ring
the bell.”

Acknowledge Great
Sales Efforts

Devote a portion of every
meeting to expressing your
thanks for special — and
successful — efforts. Hand
out a special pitch, talk
about a selling situation
that worked, or go over the
details of something that
happened on a call. The
staff may just learn some
thing. And believe me, the
person you're singling out
will leave that morning pos-
itively motivated.

Develop Book Of
Great Pitches

Award five dollars for
any pitch that makes the
book. A free lunch that day
for the salesperson who
“makes the book’’ is a great
sendoff.

Keep Personal Moods
Outside Office

At one time or another all
of us have come to the of-
fice after waking up on the
wrong side of the bed. May-
be it was an argument with
your spouse or some idiot
who cut you off on the way
to work. Whatever the case,
get it out of your system be-
fore walking into the office.
Go to Burger King and have

John Mackin Ade is President
of Specter Broadcasting, owner
of WBEU & WYKZ/Savannah-Hil
ton Head-Beaufort and also dou-
bles as VP of sales consultant firm
Ade Marketing, Inc. Besides
WRC/Washington, the 16-year
radio vet has held GSM posts at
WKTU/New York, WTAE/Pitts-
burgh, KLUV/Dallas-Ft. Worth,
WIP/Philadelphla, and WNEW/
New York. Ade is currently mar
keting a 26-piece newsletter

The $ecret To $ucce$$tul Sales
Management irect inquines to
Susan Ade at 3 Fox Den Court
Hilton Head, SC 29928

breakfast . . . park the car
and walk around for ten
minutes. If you must go in-
side, go into your office,
close the door, and dig into
paperwork. Do anything
but take it out on your staff.

“The biggest problem
is handling a situation
that calls for either
punishment or
instructional criticism,
then getting that
person back on a
positive plane.”

Never Forget
The Basics

We're surrounded these
days by computers, high
tech research, DOS pro-
grams, and software pack-
ages designed to handle ev-
erything from traffic “sys-
tems to grocery lists. Yet
all of this knowledge
doesn’t help us remember
the “‘good old basics” that
got us started. Every time I
attend an RAB sales confer-
ence or an NAB convention,
I go to the seminars and
leave shaking my head over
all the things I “relearned”
that morning — the basics.
Don't forget what got you
where you are, and teach it
to your staff.

And remember one more
thing: The more time you
spend patting your staff on
the back, the less time
you'll spend kicking your-
self in the ass.
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IMAGE & MARKETING

HARVEY MEDNICK

REMOTE BROADCAST COMPANIES

Putting Your Show

Maybe it was the “Today” show. Or perhaps “Good
Morning America.”” Anyway, somebody showed us that
there was real value in associating with events and broad-
casting live from exotic locations. In keeping with the
American way and our indefatigable entrepreneurial spir-
it, a number of companies have sprung up which special-
ize in meeting the needs of broadcasters looking for some-
thing “‘special” to set their stations apart from the compe-
tition. This column is devoted to a *“‘catalog” look at four
major travel promotion practitioners and one unique oper-
ation which is highly specialized.

¢

MARKETS

Active Markets

The oldest established company
in the field with more than 20
years’ experience, Active Markets
is the result of President David
Marinoff’s travel training in runn-
ing academic programs with ad-
vertiser tie-ins. The company first
specialized in getting business
from the narrow 18-24-year-old
market, until radio stations called
them looking for travel programs.
Their expansion was first realized
when advertiser-based incentive
programs dreamed up by various
networks were referred to them as
the experts in putting together the
travel element. During these early
days of radio-based programs Ac-
tive worked with Westwood One,
CBS, United Stations, ABC, and
NBC. After a successful associa-
tion with Rockline, one of the early
tour sponsorship companies, Ac-
tive was approached by a station
wanting to buy such a program.
Presto — their present business
was born. They soon discovered a
host of customer stations which
tried unsuccessfully to imitate the
programs put together by Active.
“They couldn’t do it themselves.”

L AR
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David Marinoff

inoff’s stated goal at Active is to be
known as a promotional network
that is in the business of creating
“‘once-in-a-lifetime situations” for
broadcasters. Among the other
services they offer are: sales as-
sistance; year-long program
scheduling; community-based
promotions involving a host of city-
sponsored teams; and additional
advertiser-supported promotions
carefully targeted for station par-
ticipation within certain formatic
and demographic cells.

“The demand is high. There’s a
real need for promotions, particu-
larly from the sales area, where
they are constantly looking for

Marinoff noted. “We designed
custom programs for each one who
inquired. Best of all, the execution
was free!”

From this early foundation, the
L.A -based company of 12 now has
the capability to put together com-
plete remote broadcasts from vir-
tually anywhere in the world. Mar-

oppor . VP Sales/
Marketing Judy Gold explained.
“We're a studio to"create events
and programs around attractions.
Why just fly one contest winner to
see Springsteen .in London when
you can send your entire morning
show?”

Active can be reached at (213)
452-2733.

Marketing Entertanment Croup of Amenca Inc.

MEGA
MEGA, which stands for Mar-
keting Entertainment Group of
America, is primarily an entertain-
ment/sales promotion company. It
was founded in 1979 by Whitten
Pell, who had a dozen years of con-

Whitten Pell

cert promotion experience and, in
partnership with a childhood pal,
was looking for a way to expand his
activities. Their early years were
spent tying together tours with
various sponsors, and the company
is still on retainer with a number of
major advertisers who look to
them to design promotions which
address the young adult life-
Style. Duting e wiv s and casly
’80s. they were extremely active in
supplying tour-associated promo-
tions to radio stations. However, as
Pell was quick to point out, “We
were not in the travel business. We
did not look at moving bodies from
point A to point B as our major
strength.”

MEGA'’s entry into the field we're
spotlighting here was “Transylva-
nia Mania,” a novel Halloween
idea built around the Dracula leg-
end. This is a licensed entity for
which Mega bought the rights from
the actual area of Romania associ-
ated with the vampire immortaliz-
ed by Bela Lugosi in a series of

ATTENTION NEWS AND TALK STATIONS AND ALL NEWS DEPT.!

A Unigque Programming Opportunity!
Your Call-In Listener Or Reporter Can Interview China's Authorities Person-To-Person!

Put China On The Line!

Listeners & Friends Of Radio Beijing

Paul Hale (303) 632-8508
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classic 1940s horror films. “Tran-
sylvania Mania” offers a novel op-
portunity for station-sponsored
groups to travel to a remote ro-
mantic locale (after all, gypsies
and their violins come from there
as well) and enjoy exclusive par-
ties in the company of other win-
ners from around the country. Last
year 80 winners went on the trip,
and Pell looks forward to doubling
that number in 1986. He freely ad-
mits that it’s a high-ticket item, but
points out it is a unique experience
which cannot, because of licensing
agreements, be duplicated. Mega
looks forward to planning other
events of this dimension in the
future. and will be announcing a
spring promotion very soon that is
promised to equal “Transylvania
Mania” in exclusivity and im-
agination.

West of the Mississippi, Ac-
tive Markets represents MEGA’s
“Transylvania Mania.” You can
reach the New York-based opera-
tion at: (212) 226-8700.

RPMC

RPMC, or Radio Promotion
Media Consultants, is a five-per-
son company towwieu cariws this
year. The L.A -based operation is
headed by executive partners Mur-
ray Schwartz and Robert Olshever,
who struck out on their own after
spending almost four years with
Active Markets’ youth-oriented di-
vision Reck Experience.

Truly a pair of rock and roll wun-
derkinden, the two published their
own rock magazine, Raw Power,
while still high school students!
From there they branched out into
concert promotion. While attend-
ing Cal State Northridge, they
decided to figure out a way to com-
bine their love of music and their
love of travel. Their association
with Active Markets was the re-
sult. The first successful effort of
this association was the “Journey
to Journey in Hawaii.” a station/
advertiser trip to the islands to see
Journey in concert.

Branching out on their own wasa
major, but necessary, step for the
duo, and one that Murray said was
“the result of wanting to grow on
our own. The vistas were too nar-
row at Rock Experience.”

They consider themselves a
complete travel/entertainment/
promotion company and are ex-
panding into a number of different
areas, such as remote staging and
film projects. Among their efforts
in the months since their founding
have been tie-ins with the Indian-
apolis 500 Week, Amnesty Interna-
tional, the Statue of Liberty Cen-
tennial, and Farm Aid II.

Road

RPMC, inc.

Murray Schwartz

One of the services they offer
which they feel differentiates them
from their competitors is an infor-
mation service which instantly up-
dates interested clients in events
happening around the world in the
music/sports/event arenas.

RPMC can be reached at (213)
826-5592.

SEPI

SEPI

Sports and Entertainment Pro-
motions International, or SEPI,
was started three years ago in
Philadelphia by former WYSP AE
Rick Garson and his partner, local
attorney Malcolm Rosenberg. Gar-
son’s reasoning was simple and
logical: ““After putting together a
number of concert/client tie-in pro-
motions while at the station, I
discovered that I was getting my
10% but the station was making
much more.” SEPI was intended
to change the percentages.

The underlying thought at SEPI
was, as Garson told me, “that
Radio was only as good as its pro-
motions.” The company soon found
itself being asked to develop pro-
motional campaigns directed at
AOR listeners. SEPI clients outline
their needs. and the company
makes promotions to fit using its
knowledge and station associa-
tions.

Unlike many of its competitors,
SEPI clears stations after the pro-
motion has been set. Promo avails
are paid for in many cases, and one
of the illusions Garson says is
created for the station is that, ‘“You
sound like you have the Budweiser
budget. but you don’t.” Another
profound difference between SEPI
and the other companies in this
field is that SEPI underwrites the

Continued on Page 50




How to win in
“Continuous
Measurement”

Back when ratings periods were four weeks long and happened
only once or twice a year, managing and programming a radio
station was a lot easier. Your advertising, your on-air promotions,
and your audience research (if you did any) could all be timed to
make you sound great during that brief period when the book was
in progress. Unfortunately, that strategy no longer works.

Strategic Radio Research has developed the industry's first research
program specifically designed to help management teams win in
continuous measurement. Undér our exclusive “Continuous
Measurement Plan,” you receive weekly feedback from your target
audience. Our weekly reports keep you constantly on top of
changing musical tastes, perceptions, attitudes, and other key

L indicators.

Our four-book “Continuous Measurement Plan” has been helping
the management teams of great radio stations like WNEW-FM,
KPKE, WGCI-AM/FM, WAVA, KDWB, WLUP, and KOIT achieve
higher ratings and higher revenues. And now our “Continuous
Measurement Plan” is available, for a limited time only, on a one-
book trial basis.

If you want higher ratings in the Fall 1986 book, put our
“Continuous Measurement Plan” to work for your station: Call
Kurt Hanson today at (312) 280-8300. If you want to win big, you
have to fight smart.

/ STRATEGIC
/" RADO
" RESEARC

211 E. Ontario
Chicago, IL 60611

(312) 280-8300
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Putting Your Show On The Road

Continued from Page 48

cost of the promotions and places
them on stations. This way the ad-
vertiser is hauling the freight, but
it's already been paid for by the
promoter.

Among the list of strong adver-
tisers with which they have been
involved are Moosehead beer, Pep-
si, and Budweiser. What got the
company into this article was ad-
vertiser Sahena Airlines, the of-
ficial airline of Belgium, which
carried station winners in one pro-
motion to Brussels for a U2 and
REM concert, where certain of the
winners rode in the limo with the
groups to the concert site.

Garson has a clear goal for
SEPI: “We're looking to build a
network of promotions associated
with artists involved in entertain-
ment or sports.”

I found two attitudes at SEPI
which contrasted with other com-
panies in the field. First, Garson
goes at the station promotion per-
son. He recognizes that the local ef-
fort is key to satisfying a client
whose primary interest is that the
local bottler or distributor gets the
proper exposure. Second, he says
he has the feeling that the success
these companies seem to be enjoy-
ing may lead to “‘agencies taking
this over.”

Right now SEPI is working about
30 days out and looking to get to 90
with their event scheduling. On the
expansion horizon is cable TV and
radio syndication. There was no
mention made of remote capabili-
ty. The company’s strength and
focus are in sponsor-related ef-
forts.

You can reach Rick at (215) 98-
0094.

Listeners and Friends
Of Radio Beijing

This is the unique operation men-
tioned at the beginning of this col-
umn. Founder Paul Hale’s Listen-
ers and Friends of Radio Beijing
has developed an unusual program
which is a direct outgrowth of a
personal interest. After 20 years as

Rick Garson

FRIENDS OF Rgp,
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SMALL GROUP VISITS TO

CHINA

a tech director for CBS, Paul
retired and moved to Colorado. He
had always been interested in
visiting China, and made a friend
whose wife had not only done so,
but had visited Radio Beijing. He
was hooked. He contacted local
tour operators about arranging
such a trip, but with no luck. Final-
ly, through the intercession of Mr,
Ma of the Listener Services
Department of Radio Beijing, he
made his first trip and a coopera-
tive venture was begun.

What Hale’s company offers is
an unparalleled opportunity to
travel on a three-week trip through
one of the most fascinating and
culturally rich nations in the world,
accompanied by English-speaking
personnel from Radio Beijing. The
radio hook is that tourists are
treated to conferences with local
broadcasters there, and the com-
pany hopes to offer travelers the
opportunity to set up tie-ins to their
home stations, allowing listeners to
interact with Chinese broadcast-
ers.

Some aspects of Chinese broad-
casting which would fascinate
most broadcasters on this program
are the emergence of commercials
and networks in what has been un-
til now a locally-autonomous medi-
um. Today, there are required
minority services for the 54 minori-
ty groups, and surveys of local ser-
vices are taken every 30 days to
assure that the community is being
served adequately.

A couple of quick notes: this is a
non-profit torganization, operated
by the entire Hale family in con-
Jjunction with the People’s Republic
of China, which is now an open
country to which travel is being en-
couraged. It's a fairly high-ticket
item for groups of about 30, and the
idea of developing remote broad-
casts from China is still on the

Paul Hale

drawing board. However, if you're
looking for a truly exotic trip com-
bining radio and culture in one ap-
pealing package, this has to be it.

Also, Hale is looking into extending
his concept to other Asian coun-
tries with a tour which encompas-
ses special activities taking place
there.

You can reach Paul Hale at (303)
633-4795.

Final Thought

I was impressed by the flexibility
and imagination of all the practi-
tioners of this interesting area of
our industry. If I could leave you
with one thought, it would be this:
if you don’t see what you want
challenge the providers to make it
happen for you! After all, every-
body likes to make the impossible
happen .. and these guys will
figure out not only how to solve
your problem, but how to syndicate
the solution.

DATELINES

1986

Sept 10-13

Radio '86 Management, Program-
ming, Sales, and Engineering Con-
vention, sponsored by NAB

New Orleans Convention Center
New Orleans

1987

February 1-4

National Religious Broadcasters 44th
Annual Convention

Sheraton Washington, Washington,
D.C.

February 7-10

Radio Advertising Bureau 7th Annu-
al Managing Sales Conterence

Hyatt Regency, Atlanta

March 28-April 1

National Association of Broadcasters
65th Annual Convention

Dallas Convention Center, Dallas
April 1-5

Alpha Epsilon Rho 45th Annual Con-
vention

Clarion Hotet, St. Louis

ONE YEAR AGO TODAY

® Gannett & Evening News Association merge

® Jim Price VPIGM at KSDO-AM & FM/San Diego

@ Don Dalton & Don Kidwell promoted at Cox Radio

® #1 CHR: “St. Elmo's Fire" — John Parr (Atiantic)

® 41 AC: “Cherish” — Kool & The Gang (De-Lite/PG) (5 wks)

®#1 B/U: “Oh Sheila” — Ready For The World {(MCA)

® #1 Country: “Lost in The Fifties Tonight” — Ronnie Milsap {RCA)

(2 wks)

® ¥t AOR Track: “Lonely Of Night” — John Cougar Mellencamp

(Riva’PG) (3 wks)

@41 LP: "Scarecrow” — John Cougar Mellencamp (Riva/PG) (2 wks)

FIVE YEARS AGO TODAY

® Jotf Davidson VP/GM for Gannett Broadcasting
® WFIL/Philadelphia switches from CHR to Country
® Robert Kipperman VP/GM of new CBS RadioRadio Network

®#1 CHR: "Endiess Love” — Diana Ross & Lionel Richie (Motown)

(4 wks)

®#1 AC: “Endless Love" ~ Diana Ross & Lionel Richie (Motown) |

{4 wks)

@ #1 B/U: “Endless Love" — Diana Ross & Lionel Richie (Motown)
@ #1 Country: "You Don't Know Me™ — Mickey Gilley (Epic) |

@41 LP: 4" — Foreigner (Atlantic})

TEN YEARS AGO TODAY

® John Lund PD at WISN/Milwaukee
3:-1 CHR: “Don't Go Breaking My Heart” — Eiton John & Kiki Dee

(Rocket/MCA) {6 wks)

@41 AC: “Don't Go Breaking My Heart — Elton John & Kiki Dee

(Rocket/MCA) (2 wks)

® 41 Country: "(I'm A) Stand By My Woman Man — Ronnie Milsap (RCA)

(2 wks)

®#1 LP: "Spilfire” — Jetterson Starship (Grunt/RCA) (8 wks)

Your Greatest Promotions Can Now Be Free!?

SEPI combines radio stations, corporate sponsors and unique promotions
with major sporting and entertainment events throughout the world.

SEPI designs and implements promotions that are free to each participating
radio station within SEPI’s national network.

SEPI

Join our network now! Call us for more information. Or call us at the NAB, Hotel Meridian.

Sports & Entertainment Promotions International, Inc.
Rick Garson, Malcolin Rosenberg
1201 Chestnut St., 13th Floor, Philadelphia, PA 19107

(215) 988-0094
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% Because it works.
It’s that simple.

Evergreen is America’s Soft A/C radio format. You can
customize as much as you need to, from flexible reel to reel to
full-time live operation.

il

T “It's taken us from nowhere up 130% in the 12+ share*. Our
audience is extremely upscale; this is very saleable stuffl” Cralg Hodgsen, V.P./G.M.
WINGS, West Palm Beach® ““We're going to set an all-time sales record this month —
better than any December, it’s a great format.” Bill Pearl, V.P.IG.M.
WEZO, Rochester: **After Bonneville Beautiful Music, we looked to lower the age

demo with Evergreen — it worked and we didn’t lose a single client in the
changeover. Evergreen is the Beautiful Music for the 1990°s!"”"  cindy weiner, V.P./G.M.

ol

¢ KPNW/, Eugene: “The format is phenomenal . . . made us #1 18+ *, 25-49*, and
i 25-54*, while maintaining our previous 12+ under Beautiful Music. I wouldn't want
to go up against Evergreen.” Dave Woodward, V.P./G.M.
4 WDAQ, Danbury “Flexibility was the main reason we chose Evergreen over
2 Format 41. We get compliments every day. We debuted at #2 adults 25-54* in the
first book. Michael Rosewig, Station Mgr./Director of Sales
§  WFAS, White Plains: “Well-researched . . . it's a classy format with great retail
i advertiser appeal. We're also up an average 47 %* across all day parts in the latest
book. I'mvery, very pleased!” Gary Starr, V.P./G.M.

Don't be held hostage by satellite delivery. Grow your own
market share with Evergreen. “WE'RE HERE TO HELP!”

Please call . . .
A)?ﬂlé( The Programming and Marketing Strategy Team
‘ /( 7240 f (800] 247-3303  (505) 247-3303

*Spring Arbitron, 1986 AQH 6 AM - Midnight MSA -
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ON THE RECORDS

The Back Files Of
Bacharach & Sager

The team of Burt Bacharach & Carole Bayer Sager
has a handle on the pulse of 1986, that’s for sure. ‘“That’s
What Friends Are For,” “On My Own,” “Love Always” —

the hits keep coming.

But of course the hits have kept
coming for decades now, 20 years
for Sager and more than 25 for
Bacharach. Countless articles
have chronicled this successful
partnership and the individual
achievements of the duo.

This column, naturally, will take
a different approach. Without in
any way slighting the awesome hit
achievements of these two song-
writing titans (in fact, over toward
the righthand top corner I've listed

THE FIVE BLOBS

. .
L

a whole hunk of their hits, in-
dividually and together), I've fo-
cused on some of the more obscure
recordings they've been involved
with.

Singing With Sherry

Sager had designs on singing
stardom early in her career, re-
cording a couple of singles (pic-
tured) as part of a duo called Car-
ole & Sherry. (Where is' Sherry
now, one wonders.) Her name
(then just Carole Bayer) also start-
ed popping up on a lot of songwrit-
ing credits. Her breakthrough hit,

axnisn ey
MARLENE DIETRICH
Arranged & Condacmd by o*
ks o

s

written with Toni Wine (later a
notable jingle and Archies singer),
was “‘Groovy Kind Of Love” by the
Mindbenders in early 1966.

But there were also less chart-
shattering disks like “No City
Folks Allowed” by the Escorts,
“Problem Child” by the 3%, and

_ “Finders Keepers” by Tina Mason.
Nor should we forget “Recipe For

LIKE 1 GOTTA GET AWAY
carout & swirry

2 o, v

Love” by the Dew Line, “Some-
thing Special’’ by Joani Camp, or
“Oh Elaina” by Cinnamon.

One uncharacteristic Sager rec-
ord that, although it wasn’t chart-
shattering, was certainly ear-shat-
tering was “I'm Gonna Make You
Mine” by the Shadows of Knight,
three releases after their “Gloria”
hit and the raunchiest, loudest-
mixed hard-rock cruncher you'd
ever want to hear.

Having given the Mindbenders a
No. 1 on their first time out without

Wayne Fontana, Sager was asked
to write at least four follow-ups for
the band. The best of these was
probably “Off And Running,”
which they performed in the film
“To Sir With Love” and had cover-
ed by Lesley Gore (with whose
brother Michael Sager cowrote a
few songs. Michael Gore later co-
wrote “Fame™)

Another Sixties Sager collabora-
tor was Neil Sedaka, with whom
she wrote a few Monkees tracks
(“When Love Comes Knocking At
Your Door,” “The Girl I Left Be-
hind Me”") and other songs for such
illustrjous groups as Wishbone and
the Hung Jury.

No list of Carole Bayer Sager ob-
seurities would be complete with-
out listing “Black Sheep Of My
Mind” by Cottonball, ‘‘Let Me Get
Through To You Baby” by Ginny
Tiu & The Few, or ““Where Did I Go
Bad” by Duke's New Sound Band.
Fortunately, we can list them here
and move on.
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At The Bacharach Table

Burt Bacharach’s obscurity ros-
ter started out prominently with
his participation in *“The Blob” by
the immortal Five Blobs (from the
movie “The Blob”). But he and his
longtime partner Hal David soon
had so many hits with artists the
likes of Gene Pitney, Dionne War-
wick, Dusty Springfield, and Tom
Jones that very little of what he
wrote became obscure.

Nonetheless, “Don’t Count The
Days” by Sandi & Salli is not exact-
ly a gold standard, Jimmy Rad-
cliffe’s “The Forgotten Man” is a
forgotten song, and the fairly racy
(for the times) “Who's Been Sleep-

1'M GONNA MAKE YOU MINE
THE SHADOWS OF KNIGHT

ing In My Bed” by Linda Scott
didn’t translate to the airwaves.

The last-named song was a mo-
vie theme, as was Bacharach’s
composition for one of the most
unlikely duos in pop, the Hollies
and Peter Sellers, who teamed up
for “After The Fox Earlier,
Bacharach had produced and writ-
ten “Don’t Envy Me” for another
movie star, George Hamilton. And
he also arranged a version of the
folk standard “Where Have All The
Flowers Gone” for the unlikely re-
cording star Marlene Dietrich.

For some time Bacharach tried
to make the fine singer Lou John-
son his male equivalent of War-
wick, with a series of solid singles
including the original version of
“Message To Michael” (titled
“Message To Martha”) and a
great, obscure song I've always lik-
ed called “If I Never Get To Love
You.”

Perhaps not such a lost classic
was Bobby Goldsboro’s ““Me Japa-

e
'Sager/Bacharach

Hitline

On the rest of this page, I've called attention to some |

ole Bayer Sager and Burt Bacharach. Talking about each
of their hits would require a large chunk of this issue, but | ‘
have tried at least to list them. | may have missed afew, so |

let me know.
Carole Bayer Sager
Ashes To Ashes/Mindbenders
(Top 15 UK hit)
Come In From The Rain/Captain &
Tennille
Don’t Cry Out Loud/Melissa
Manchester
Groovy Kind Of Love/
Mindbenders
Heartbreaker/Dolly Parton
It's My Turn/Diana Ross
When | Need You/Leo Sayer
You're The Only One/Dolly Parton
Burt Bacharach
Alfie/Cilla Black; Cher
Always Something There To
Remind Me/Sandie Shaw
Any Day Now/Chuck Jackson;
Ronnie Milsap
Anyone Who Had A Heart/Dionne
Warwick
Are You There/Dionne Warwick
Baby It's You/Shirelles; Smith
Close To You/Carpenters
Do You Know The Way To San
Jose/Dionne Warwick
Don't Make Me Over/Dionne
Warwick
Everybody's Out Of Town/B.J.
Thomas
I Just Don't Know What To Do With
Myself/Dionne Warwick; Dusty
Springfield
| Say A Little Prayer/Dionne
Warwick; Aretha Franklin
I'll Never Fall In Love Again/Tom
Jones
Make It Easy On Yourself/Jerry
Butler; Walker Bros.
Message To Michael/Dionne
Warwick
My Littie Red Book/Love
Only Love Can Break A
Heart/Gene Pitney

nese Boy,” a product of the same
social milieu which feit compelled
to retitle Kyo Sakamotg's smash
Japanese hit “Sukiyak{’ because
that was a Japanese term every-
one probably knew, despite its
complete irrelevance to the song’s
lyrical content.

Also a trifle on the obscure side
was “I Fell In Love With Your Pic-
ture,” as recorded by Freddie &
the Dreamers. And although Etta
James has had a long and illustri-
ous career, “Waiting For Charlie
To Come Home” was not a major
factor in her growth.

When Bacharach-David's “Little
Red Book,” originally performed
by Manfred Mann, was picked up
by L.A. avant-garde garage/folk-

%10,
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{ of the more well-concealed compositional efforts of Car- ‘

Please Stay/Drifters
Raindrops Keep Faliin’ On My
Head/8.J. Thomas
Reach Out For Me/Dionne |
Warwick
The Look Of Love/Dusty
Springfield
The Man Who Shot Liberty
Valance/Gene Pitney
This Guy's In Love With You/Herb
Alpert
Tower Of Strength/Gene
McDaniels
Trains & Boats & Planes/Billy J,
Kramer
24 Hours From Tulsa/Gene Pitney
Walk On By/Dionne Warwick
What The World Needs Now,
Jackie DeShannon
What's New Pussycat/Tom Jones
Wishin' & Hopin'/Dusty Springtield
You'll Never Get To Heaven/
Dionne Warwick |
Sager & Bacharach |
Arthur’s Theme/Christopher Cross {
Heartlight/Neil Diamond |
Making Love/Roberta Flack |
Night Shift/Quarterflash ’
On My Own/Labelle & McDonald
That's What Friends Are For/ \
Dionne & Friends |

S\,
LEPIC
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cOLD GIRL
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rock band Love, Bacharach and his
publishers picked up a host of cov-
ers by long-haired antisocial 60s
punk rockers. A sample: the
Brown Paper Bag, the Classic Af-
fairs, the La De Das, the Litter, the
Panics, and the Standells.

One of the oddest tributes to
Bacharach, I used to think back in
the days when I was far too hip for
the room. was the Four Seasons
album *“The Four Seasons Sing The
Big Hits Of Burt Bacharach, Hal
David & Bob Dylan.”” Why would
anyone lump Bacharach & David
together with Dylan, I wondered.
Twenty years later, with a per-
spective that classifies the songs of
both parties as classics, it's start-
ing to make sense.
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CHR CHART: €d

WBEN 17-15  KPLZ 15-11 WZOK 18-15
WNYS 23-20  KNBQ 6-5 KIKX add-40
PRO-FM 17-14 WMJQ 21-15 KXYQ 8-5
KEGL 20-15 93Q 29-24 WIGY 24-34
KTKS 29-22 WKRZ 14-11 Q104 14-9
WRNO 17-15  WGGZ 11-8 WBWB 14-11
WMMS 34-28  94TYX add-39 KGOT 11-8
KWK 16-10 WOKI 10-8 KOZE 14-10
2104 34-27

FOR YOUR COPY OF THE JELLYBEAN
DANCE MIX CONTACT YOUR LOCAL
. WARNER BROS. PROMO REP!
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DATEBOOK SEAN ROSS

‘They (Among Others)
'Did The Mash

MONDAY, SEPTEMBER 8

1962/Bobby *“‘Boris’’ Pickett's “Monster Mash,” which would go on to become the “Twist & Shout” of the

'70s, charts for the first time.

1976/Heart gets a gold LP for "Dreamboat Annie.

1977/"The Original Punk Movle" premieres in London. In one scene, Sid Vicious describes his arrest to an {
interviewer, "When the cops were looking up my arse for drugs, | was farting all over them and trying to shit on L
them.” |
1979/Bonnie Pointer sings “Heaven Must Have Sent You” on “American Bandstand.” |
1980/New Yotk jazz legend WRVR becomes Country WKHK setting off several years worth of protests from
disgruntled jazz listeners. On the same day, crosstown WXLO goes B/U, although it takes a year to adopt its
better-known “Kiss” WRKS identity. |
Birthday: Patsy Cline would be 54 J

TUESDAY, SEPTEMBER 9

1979/Promoter Sid Bernstein, who brought the Beatles to Shea Stadium, asks them to reunite for a concert
to benefit boat people. Also, Cat Stevens marries Fouzia Ali, highlighting his conversion to Islam and away
from rock. N !
1983/"Monkey Time" finally becomes a Tubes single, but with Martha Davis's part of the duet edited out so
as not to interfere with the new Motels record. Also, the fourth season of “Solid Gold™ premieres with host
Marilyn McCoo and cohost Rick Neison.

1985/And still got kicked off the stands in Arkansas? In an Advertising Age display ad, Rolling Stone tries to
impress ad buyers by pointing out that the majority of its readers supported Ronald Reagan.

Birthdays: Dave Stewart (Eurythmics) 1952, Inez Foxx 1942, Luther Simmons (Main Ingredient) 1942,
Billy Preston 1946, Dee Dee Sharpe Gamble 1945, Tom Wopat 1951, John McFee (Southern Pacific)
1950.

WEDNESDAY, SEPTEMBER 10

1964/Rod Stewart makes his first record, a cover of Willie Dixon's “Good Morning Little Schoolgirl.” John
Paul Jones is the bassist.

1974/Perhaps owing to a personality crisis, the New York Dolls break up after only two LPs.

1982/"Jack & Diane" goes #1 CHR.

1985/Z100/New York auctions off the black lace top that Madonna wore in “Desperately Seeking Susan” to
raise money for a local musician injured in a firebombing.

Birthdays: Roy Ayers 1940, Joe Perry (A ) 1950, Si Fahey (B 1957, Yommy
Overstreet 1937.

1\
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THURSDAY, SEPTEMBER 11 Fiona Flanagan, Siobhan Fahey, Inez Foxx, Joe Perry
1964/George Harrison forms his “Harrisongs” publishing company.
1967/"Ode To Billie Joe," the “Papa Don't Preach” of the '60s, is certified gold.
1971/The Jackson §'s animated series premieres on ABC.
1984/Barbara Mandrell and her two kids are severely injured in a car crash that kills the other driver. Mandrell
takes months to recover and return to recording.
1985/So how much did folks pay for your top? In an interview with Smash Hits, Tracie, the English |
vocalist/Style Council protegee, calls Madonna “absolute trash! There are dozens of singers who may be
better than me but she’s not one of them.
Birthdays: Kristy McNichol 1962, Mick Talbot (Style Council) 1958, Jon Moss (Culture Club) 1957

FRIDAY, SEPTEMBER 12

1959/0n Dick Clark's prime-time ABC show, the guests are Paul Anka, Bobby Rydell, and the Fleetwoods.
On the same night, Allan Freed's local program has Lloyd Price, Dion & The Belmonts, and the Skyliners.
1966/That was then: the Monkees series premieres on NBC.

1975/Willie Nelson's remake of the Country standard "Blue Eyes Crying In The Rain” is #1 Country. CHR
debuts are the Starship’s "Miracles,” ABBA's “SOS," the Four Seasons’ “Who Loves You," and the Ritchie
Family's disco “Brazil.

1983/Q107/Washington’s Scott Woodside, broadcasting outside the Soviet embassy in protest of the KAL
Flight 007 Incident. gets a 25-minute interview with Soviet 2nd Secretary Vladmir Mikoyan.

Birthdays: Gerry Beckley (America) 1952, Ali Ollie Woodson (Temptations) 1951

SATURDAY, SEPTEMBER 13

1960/The House of Representatives officially makes payola illegal

1974/Stevie Wonder begins his first post-car-crash tour at the Nassau Coliseum.

1985/Sting begins his “Dream Of The Blue Turtles" solo tour in San Diego. Barbra Streisand guests on the
Barbara Walters special to preview her new “Broadway Album”; Barbara's other guest is Priscilla Presley.
Birthdays: Peter Cetera 1944, John Hunter 1956, Fiona (Flanagan) 1961, Vinnie Appice (Dio) 1957
SUNDAY, SEPTEMBER 14 -
1968/0On the same day that the Archies premiere on TV, Pete Townshend announces his plans to write
“Tommy" to Rolling Stone.

1979/Mayor Tom Bradley declares Kenny Rogers day in Los Angeles. Also. Pat Benatar’s first, unsuccessful
single, “If You Think You Know How To Love Me,” is released. The ad copy reads, “At last, a woman who can
| rock!” This is unusual because “If You is one of the mellowest songs on Benatar's debut LP

1980/Weird Al Yankovic performs “Another One Rides The Bus” live on the “Dr. Demento™ show. Several
weeks later it ends up on TK Records.
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THE NEW SINGLE

WHAT ABOUT LOVE
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ADAM WHITE-

A MOVIE MUSIC INDIE

Catering To
The Collector

Not another article about motion pictures with rock
soundtracks which spin off hit singles and music videos
which crosspromote the film which leads people to buy the
album except when the hit isn’t on the soundtrack album
but is on the artist’s next album if that’s been released?

No. This is about a record com-
pany which specializes in sound-
tracks, but on a far more modest
scale than ‘“Top Gun” or “Ruthless
People.” In fact, the label stands in
contrast to the majors, which seem
to be losing interest in movie
scores that aren’t written and/or
performed by artists on their ros-
ter.

Evidence that such music is still
used by Hollywood comes in the
form of soundtrack albums for
“Aliens,” “The Fly,” “Raw Deal,”
“Witness,” *The Bride,” “F/X,”
““Agnes Of God,"” “Starman,” “The
Manhattan Project” and “Rambo:
First Blood Part-II"” — all of which
have been released by indepen-
dently distributed Varese Saraban-
de Records.

More Soundtracks

This Los Angeles-based outfit
has no hit singles, spends no signifi-
cant amounts on marketing or pro-
motion, doesn’t disclose sales fig-
ures for even its most successful
albums, employs four fulltime staff
members (including President
Chris Kuchler), and has been in ex-
istence for around ten years.

By its own account, Varese can
exist and make money by catering
to the collectors’ market, which is
small, consistent, and clear about
what it likes. Executive VP Tom
Null contends that for each of the
past five years the label has issued
more soundtracks “than all of the
other major and minor record
companies combined.” Its current
catalog contains more than 200 ti-
tles: its annual release rate is up-
ward of 25 soundtracks.

“We're positioned to sell less
than 50,000 records and make a
profit,” says Tom. “That is to say,
we have a low overhead and can
specialize in a lot of B-grade
movies. Most of what the majors
release is rock and roll, on the
theory that whether the movie’s a
success or not, the rock group’s
clientele will buy the album. Only
occasionally will the majors pick
up a John Williams or a Jerry
Goldsmith symphonic score.”

. Top-Selling ‘Aliens’

Tom also stresses the care and
attention given to the music se-
quencing on Varese releases, the
recording and pressing quality,

- and to the composers. whose

““In Hollywood, being the
small town that it is,
people talk — and, I'm
happy to say, composers
recognize what we do.”
—Tom Null,
Varese Sarabande Records

names appear on the front of each
album as a matter of policy.
““We’ve worked with so many of the
major and minor studios and com-
posers that our reputation is nicely
reinforcing itself. In Hollywood, be-
ing the small town that it is, people
talk — and, I'm happy to say, com-
posers recognize what we do.”*
That’s often how the label gets
the inside track on such projects as
“Aliens” and *“Rambo 2,” scored
respectively by James Horner and
Jerry Goldsmith. In addition, VP/
Project Development Richard
Kraft used to be an agent for com-
posers. His contacts brought in
“Aliens,” which Tom Null expects
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to become the company’s biggest-
seller to date. Even if Varese won't
tell, it’s reasonable to suppose that
“biggest-seller” means well over
100,000 US units — especially given
the way the film itself is perform-

ing.

About advertising and promo-
tion, Tom says, “We find that the
majority of benefits accrue if
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‘soundtrack available’ appears at
the bottom of the movie’s newspa-
per ads, and ideally if it also ap-
pears on the poster outside the
theater or in the crawl credits.”
Varese doesn’t promote its re-
leases to radio, but will sell them to
stations at a $2.90 accommodation
price. Airplay mostly comes from
Classical outlets, which use the

Good Phone, Fast & Slow

Ladies and gentlemen, in this corner: Arthur Levy, As-
sociate Director/Media Services for Columbia Records’
publicity department. Arthur, the more experienced
contestant, weighs in at 202 words per minute.

In the other corner: Milhan
Gorkey, Manager/East Coast Pub-
licity for Chrysalis Records. Mil-
han, the challenger, is rated at 175
words per minute.

Actually, - Arthur and Milhan
aren’t competing with each other.
They’re the voices on the informa-
tion hotlines set up by their respec-
tive labels to provide callers with
news about artists, tours, record
releases, video clips, chart stats,
and the like. The material is
primarily intended for the media
— radio, television, newspapers,
consumer magazines, and trades
— but it’s also available to anyone
who wants to pay the price of a
phone call.

Columbia has had its service in
place for about 14 months, Chrys-

'56/R&R FRIDAY, SEPTEMBER 5, 1986

alis for about two. When Marilyn
Laverty became Columbia’s Direc-
tor/Press & Public Information on
the East Coast, she introduced the
hotline to raise the department’s
profile. Elaine Schock, who used to
work for Marilyn, brought the idea
along to Chrysalis when she joined
as Director/National Publicity
earlier this year.
Speed Freak

Columbia logs between 175-200
calls every two weeks, which is
about how often the information is
updated. Chrysalis changes its
tape weekly, and counts around 100
calls in that period. Both labels
send out mailers to those on their
publicity lists from time to time as
a reminder about the service.

The hardware — a $500 Ansafone
620 machine, in Columbia’s case —
accepts three-minute cartridges.
Fast-talking Arthur (“people tell
me I sound like a speed freak”)
and slower-enunciating Milhan
have to record the material in one
take. No splicing here. Arthur bor-
rows a stopwatch from A&R (“You
have to be a VP to get your own,”
he notes).

“We've done three different
kinds of newsletters in the nine
years or so I've been here,” says
the Columbia publicist. “They
became too bulky, and it was too
cumbersome to get the material
approved and printed up. Thisisan
idea whose time has come. We
know it's inspiring people to do
stories on our artists.”

Oh, and the numbers: Columbia
is (212) 9756030, Chrysalis is (212)
308-5434.

®
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A SOUND PROFIT — The ten-
‘ year-old company annually releases |
| 25 soundtracks; its catalog includes |
i'the LPs pictured here.

more symphonic scores as special

programming. As an example,

Tom cites KFAC/Los Angeles.
Rock Encounter

Perhaps the indie’s closest en-
counter with rock & roll happened
via “The Flamingo Kid.” ABC Mo-
tion Pictures tried to generate in-
terest in a soundtrack package
among several major labels, in-
cluding Motown — from which it
had to license some early '60s hits
anyway. Motown passed, but li-
censed the oldies to Varese.

Recalls Tom, “We put out the
album, the movie started getting a
certain amount of critical recep-
tion, and Motown called us up to
ask if we'd make a switch and
allow them to release the ‘Kid’
after all.” Which the company did,
for an override. He adds, “If there
was more rock potential to the
album, we knew we weren't the
company to realize it fully. Al-
though, in fact, this one didn’t turn
out to be as lucrative as Motown
had hoped.”

Varese claims to have been one
of the first labels to use digital pro-
duction and manufacturing tech-
niques — specifically,-a Morton
Gould/London Symphony Orches-
tra session in London in 1978. The
company has also rereleased (and
even rerecorded) some vintage
film scores only on compact disc.
Planned for the future: two or
three CD-only packages of classic
horror/sci-fi themes.




(ONLY THIS EAND COULD TAKE
ONE OF THE BEST SONGS OF ITS CAREER
AND MAKE IT GREATER.
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Quiet No More!

QUIET RIOT
“The Wild and the Young’
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Produced by Spencer Proffer
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BRAD MESSER

Fragmentation:

Freeway traffic is flowing along smoothly at a steady
65. Commuters are soaking up tunes and talk from their
radios. The broadcaster in the center lane is trying to
guess what the other drivers are tuned to.

In the home-painted old sedan to
the right, a young man's arm is
draped across the back of the pas-
senger seat, his fist energetically
pounding the seat top, backing up
some unseen rock drummer.
Radioman twists the dial and
scores immediately as he matches
the beat with the new Urban sta-
tion.

The blonde guiding the pricy red
sports car in the fast lane is moving
her lips, so it’s lyrics with a
medium beat. Radioman pegs her
for MOR but strikes out on the dial.
Is she a country girl then? He finds
a perfect lip sync on the second
kicker station he tries. Hey, Ar-
bitron, watch my smoke!

How about that green Toyota
pickup? The owner has carefully

removed four letters from the tail-
gate so it just reads YO. The driver
leans forward, apparently turning
up his radio, precisely as one of the
N/T stations begins doing a traffic
report, and as the report ends, he
reaches for the radio again. Fairly
solid evidence. Radi is bat-

Another Aspect

maybe light classical. He is not.
No, the guy in the BMW, although
our hero cannot tell it by looking, is
an audio fan of a new and threaten-
ing type. He is listening, but not to
his radio. The guy in the 635 is en-
tertaining himself by listening to a
BOT cassette. He is listening to a
book!

Books On Tape (Newport Beach,
CA) is the oldest of the 87 com-
panies now offering books on
taking aim at the 90 per-

ting 1.000.

A sprinkle of taillights ahead.
Traffic slows to 55 to self-
righteously cruise past a speed cop
who has pulled over a victim.
Pressure on the pedal again, and
back to radio detective work.

The middle-aged man in the new
grey beamer in the right lane
(“Look, Jane, lopk! See the cellu-
lar phone antenna!”) is a success-
ful-looking business type whom
Radioman would make out as

cent of American households with
cassette players.

Radioman can tell that Beamer-
man is listening to something, but
cannot figure out what. Well, three
out of four ain’t bad. Nothing to
worry about, right?

No, nothing to be concerned
about unless you're a broadcaster
who sees taped books as yet
another fragmenting form of com-
petition.

Harvard Turns 350

MONDAY, SEPTEMBER 8 — 350 years ago today, Massachusetts established a school at New Towne
(16386). A coupie of years later, a fellow named John Harvard died, leaving the school a small fortune and his
personal library, but also renamed the whole town in honor of Mr. Harvard’s own alma mater, Cambridge.

20 years ago, the starship “U.S.S. Enterprise” flew off in search of aliens — and primetime ratings — as “Star Trek"
premiered on NBC-TV (1966). The network cancelled it three years later (Sept. 2, 1969) and the 79 “Star Trek”
episodes became moneymakers in syndication.

The Galveston hurricane killed 6000 Texans in 1900.

Birthdays: Frankie Avalon 46.

NBC Turns Sixty

TUESDAY, SEPTEMBER 9 — The National Broad g Comp

y was organized in New York City 60

years ago (by the Radio Corporation of America, 1926). RCA, which made radios and transmitters, created NBC to
produce programs for national broadcast

One year ago, President Reagan imposed limited sanctions on South Africa to protest racial policies (1985}.

10 years ago, Mao Tse Tung died (1976). The American Bowling Congress was formed in. 1895. The first hotdog
was sold at the St. Louis Exposition in 1883. California became the 31st state in 1850.

Fall is two weeks away.

Birthdays: Joe Theismann 37. Cliff Robertson 61.

First Drunk Driver

WEDNESDAY, SEPTEMBER 10 — George Smith, a taxi driver in London, earned himself a small spot in
history 89 years ago today, when he lost control of his cab, crossed a sidewalk, and crashed into the front of a shop.
He admitted he might have had a few beers before the accident. That wreck on this date In 1897 resulted in George
Smith becoming the first person ever convicted of drunk driving.

Twenty-five years ago, Dan Rather got his big break, his first sustained national TV exposure. He was the CBS
correspondent who provided round-the-clock coverage as Hurricane Carta hit Texas {(1961). Elias Howe patented his
sewing machine in 1846

Birthdays: Jose Feliciano 41. Charles Kuralt 52. Arnold Palmer 57

Rose’s Hits Keep On Comin’

THURSDAY, SEPTEMBER 11 — Pete Rose broke Ty Cobb'’s record one year ago, when the Cincinnati
player/manager got his 4192 hit in a game against the Padres (1985)

Two years ago, the Olympic Committee announced the Los Angeles games had produced a surplus of $150 million,
and designated most of it to benefit amateur sports (1984)

Heart surgeons implanted the first artificlal aortic valve in a human in 1952

Birthdays: Runner Marty Liquori 37. Brian DePalma 46. Earl Holliman 58. Tom Landry 62

First Police Woman

FRIDAY, SEPTEMBER 12 — The Los Angeles Police Department hired Mrs. Alice Wells to be the world's first
female police officer — with fult powers of arrest — 76 years ago (1910). She had to wear men's uniforms at first,
but it wasn't long until the LAPD allowed Mrs. Wells to design a female version. After L.A. broke the sex barrier,
within six years, the police departments of 17 other American cities had female otficers.

Newspaper editor Charles Warner was born in 1829; he created the phrase "Everybody talks about the weather, but
nobody does anything about it” {1887).

Birthdays: Terry Bradshaw 38. Maria Muldaur 44. Linda Gray 46. George Jones 55.

Saturday (9-13) Peter Cetera and Jacqueline Bisset 42. David Clayton-Thomas 45. Barbara Bain 52. Fred
Sllverman 59. Mel Torme 61

Sunday (9-14) Clayton Moore ("Lone Ranger'') 72.

TALENT,
SKILL
AND A HIT SONG.

“WHAT DOES
IT TAKE”

HONEYMOON

SUITE

. NEW&ACTIVE |
CHECK SOME OF
THESE MOVES!

WXKS 23-18 WERZ deb 40 WGUY 7-6
WBEN 1614 WM|Q 4-3 OK100 9-7
WNYS 1310 WKQB 3-2 WGAN add
CKOI 31-28 WSSX 1210 WOMP 16-11
WCAU 23-21  WBCY 2518 KQIZ 111
PRO-FM 129 WROQ 2115 WKSF 25-20
WRSR 33-29 WKDD 1615 WYKS add
KDWB 1511 KZIO 1210 WHSL 11-9
KWK 17-11 KJ103 add WVBS 1412
WLOL 29-25 KF95 16-13 KYYY add
Q100 add KSND 6-4 WAZY 5410
794 30-28 KXYQ 2118 . KCOT 11
K104 4-3 KCPX add KKAZ 2517

PRODUCED BYBRUCE FAIRBAIRN MANAGEMENT
STEPHEN PRENDERGAST/HEAD OFFICE MANAGE
MENT FROM THE ALBUM THE BIG PRIZE ON
WARNER BROS. RECORDS AND CASSETTES
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'CONTEMPORARY HIT RADIO

JOELDENVER

LETTER AND COMMENTARY

Small Market PD
Asks, “Where
Are Your Ears?”

In the following open letter to the radio and record in-
dustries, WWHB/Hampton Bay (Long Island), NY PD

Rob Poulin stands up for his smaller market counterparts.

I witnessed it at this year’s Bob-
by Poe Convention. I read about
what happened at the New Music
Seminar. I'd like to respond to
those of you who persist in pro-
claiming that small and medium
market programmers have no
ears, no brains, and no balls.

While disappointing, it is never-
theless not surprising that some
smaller stations pay too much at-
tention to the “big boys.” Whether
in a print ad boasting of a record’s
performance on radio or a trade’s
own rundown of station activity,
major market call letters are usu-
ally listed most prominently: first
and highest on the page, often ap-
pearing in bolder typeface, some-
times accompanied by a logo.
“Big” call letters are intended to
attract a lot of attention. Apparent
ly. it’s working.

But I'm not writing to arguc
about the trades. I'm writing to act
as a voice for the smaller market
programmers who — day after
day. week after week — listen to,
support, and expose new music at a
rate which not only rivals but in
fact often surpasses major market
radio activity.

I'm PD of WWHB, a 3000-watt
CHR located 70 miles east of New
York in the popular resort area
known as the “Hamptons.” Scott
Shannon, we’'ve met two or three
times. Your radio station can give
me goosebumps. especially when I
hear things like, “Z100 . . . Lock it
in and rip off the knob!*

Sorry. Scott, but when I look at
your playlist I'm not *‘worrying
what the hell (you're) doing.” I'm
checking to see if you've finally
picked up on some songs we ve
been playing for weeks: music

“Smaller market
programmers — day
after day, week after
week — listen to,
support, and expose
new music at a rate

- which not only rivals but

e i,’k
Rob Poulin

that's doing very well in an area
where thousands of New Yorkers
flock every summer.

Quite frankly, I feel the com-
petitive environment that exists,
for example, in New York between
7100 and WPLJ — which is com-
parable to situations in many large
markets — fosters conservatism
and sameness in regard to new
music. Tight playlists and few adds
are generally the rule.

Which brings me to the record in-
dustry. Before moving to Long Is-
land, I most recently programmed
95XXX, an R&R P-3 in Burlington,
VT. When (95XXX) was granted
reporting status on the strength of
an innovative approach to music
and a 28 share, everybody in rec-
ords suddenly wanted to be my
best friend.

Well, I did develop friendships
with several record people. How-
ever, since coming to WWHB — a
non-R&R reporter — the phone has
all but stopped ringing, even
though I now live much closer to
the New York reps. I'm not doing
anything differently. I'm just not
listed in R&R anymore.

The labels know about us. We re-
port to other trades, and record
companies get my playlists and my
phone calls. For example, Chrysa-
lis (through Mark Diller and
Daniel Glass) has recognized the
potential value of our radio station.

That label knows people vacation-
ing out here might like a new
Chrysalis tune they hear on HB107.
And those people might call in a re-
quest for it to Power 95 or 7100
when they get home.
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in fact often surpasses
major market activity.”
—Rob Poulin
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$86,000 FOR YOU — KIIS-AM & FM/Los Angeles held a party al th

| gave away $86,000 to one lucky coi
alities Brother Bill, Tim Kelly, Ed Mani

This is not a commentary of
R&R's parallel selection process. I
need to send in an aircheck and
playlist just like anyone else
before we can be considered seri-
ously. I'm simply offering my im-
pressions and expressing my frus-
tration with many labels’ failure to
look beyond those stations which
report to R&R.

“The competitive
environment that exists,
for example, between
Z100 and WPLJ fosters
conservatism and
sameness in regard to
new music.”

— Rob Poulin

Enough said. I've got a radio sta-
tion to take care of. I'll close with
this thought: To those major mar-
ket PDs who are afraid no one will
be able to replace them . . . relax.
When you're ready to step down in
a few years, there’ll be lots of
qualified folks around to take over.
But you'll have to convince some of
us that we’ll have the freedom to be
as aggressive with new music in
the big cities as we’ve been in the
smaller ones.

Respectfully.

Rob Poulin

Comments From The
Peanut Gallery

I've heard thousands of com-
plaints about the situation Rob
describes. Some folks believe all
records are breaking from the ma-
jors, and it’s some of the medium
and smaller markets that are play-
ing “wait and see.” Others feel it's
just the reverse.

uple. Shown (I-r) are KIS PD Mike

Markets function according to
the aggressiveness of the leading
stations. An aggressive CHR with
the largest cume in town can stim-
ulate the market. A similar station
with a conservative programmer
can slow the market pace down.

Worth The Time

As far as service and phone calls
to R&R and non-R&R reporters are
concerned. going from sought-after
to unnoticed can be a difficult ad-
justment. However, it's impossible
to have every station in every town
report to us. But it would mean a
lot to many young broadcasters,

e Palace, which featured the Jets in concert, and
Schaefer, the Jets' Moana, and KIIS person-
n and Paul Joseph; in front are cash winners Sandy and David Lujan.

who will eventually move on to big-
ger and more influential stations, if
they received a bit more of the na-
tional attention they deserve.

There are also fewer large mar-
ket calls than medium and small
market calls. And let’s face facts:
They help sell more product and
have significant influence.

I've heard record executives say .. -

some small markets aren’t able to *
generate many record dollars.
"Well, it doesn’t take much to send a
single to a station that requests it.
Record labels should look beyond
the front-line stations. Some of
those bringing up the rear will be
there before too long.

ON-AIR DICTATION — At a recent secretaries’ luncheon, Z104/Madi-

est bidder. The pictured group“pooled” its money and came up with a
winning bid of $150. All monies were donated to the Arthritis Founda-
tion.

|

|

l son PD Jonathan Littie (top center) offered an hour on Z104 to the high- ‘
|

|
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| HIT RECORD IS
| STARING YOU
RIGHT IN YOUR FACE!

® ®
Lisa-Lisa
and Cult Jam
with Full Force

“All Cried
Out”

First it was the impressive quality of

the stations that added it into heavy CHR CHART DEBUT: @
rotation: 28% HOTS!
- 2100, WPLJ, WXKS,

B96, KMEL The Over 100 CHR stations now include:

WXKS 31 WAPES52 B97 17-13

Now it’s the sheer Quantity of stations BO4 4-1 WPOW 94 WNVZ 21-15
who claim it’s one of the WSPK 1.1 KMGX 105 KBEQ 16-12

) WQUE 4-4 7102 9-5 KIIS 18-14

Hfot}t::st NO-BURN reaction records EMIO2 6.4 BI04 16,13 KX104 20-13
or.the year. KMEL 76 Q107 20-17 KYNO 24-19
WTIC 19-11 Y100 24-15 KQMQ 19-14
KAMZ 10-6 KWES 17-14

COLUMBIA RECORDS

7
<
o
Z
o
<&
wn
=
trd
wn
Z
g
=
&
"
s
@
7 4
tr
5
7
@)
:
H |
@
wn
>
-
tr
wn

* SHTVS $ INVISNI=SINOHd @*®INVISNI =SHTVS $ INVISNI

INSTANT a2 PHONES =INSTANT $ SALES




AKA PRINCE — 99DTX/Detroit co-hosted the premiere of Prince's “Un-
der The Cherry Moon' and surprised its listeners with a Prince look-alike.
The startled guests did doubletakes as “Prince" (alias Tony Starr) passed
out T-shirts and buttons.

CONTEMPORARY HIT RADIO

'MOTION

Andy Savage has moved from
KOFM/Oklahoma City to do nights at
KSAQ (Q96-FM)/San Antonio
Dave Kamper leaves the MD post
KKXX/Bakersfield to join SMN's "Z
Rock" format, and is replaced by three
year station veteran Darryl St. James
who does nights Moby joins
KEGL/Dallas for afternoons from
KSRR/Houston. This moves afternoon
driver Julle Patterson to middays, as
she replace former MD Joe Folger
Licia Torres leaves KMEL/San Fran-
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OUR CLOTHES ARE ON — WXKS-FM/Boston played host to Arista fecording artist Jermaine Stewart, in town for a
performance. As you can see by this photo, everyone still had their clothes on. We have the negatives to the other

one though! Shown (i-r) are Arista’s Dave Jurman and Jeff Backer, Jermaine, MD Susan O'Conneli, Assistant MD
Jerry McKenna, and (back) midday personality J.J. Walker.
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cisco to join KJLH/Los Angeles and is
replaced by Leslie Stoval who's doing
10pm to 2am, upped from overnight
which is being filled by Christopher
Lance. New to weekends at KMEL is
Renel Lewis from KFRC.

Chuck Britton returns to WLS/Chi-
cago for overnights . . . Brian Plerce
exits B97/New Orleans to afternoons
at Z94 (WZOU)/Boston. Also exiting
B97 is midday personality Fast Eddie
Coyle . . . Night rocker Glyn Michaeis
moves to overnights, while Victor
James moves to nights at KNIN/Wic-
hita Falls . . . Steve Frazer moves over
from sister station WCOL/Columbus to
do middays at 92X . . . Sandi Stevens
joins WQID/Biloxi to do nights and pro-
motions . .. PD Tom Kelly exits, as
does MD Todd Berry, while Chris An-
drews retuns to program WZYP/
Huntsville.

Scott Lief becomes Music Coordina-
tor at WIGY/Bath in addition to his
6-11pm show . . . Charlie O’Douglas
adds Assistant PD to his MD position at
KKRC/Sioux Falls ... Jeft Tanner
leaves Q104/Gadsden as J. Michael
Kelty moves in for nights . . . Michael
Hayes, who does nights at Y106/Or-
lando, is promoted to MD ... Ken
Thomas, formerly with EZ104/Char-
lotte moves WLGA/Valdosta, GA to do
middays . . . Steve Wllkins leaves the

MD post at OK100/lthaca for mornings
at 2106 {KLAZ)/Hot Springs, AR, while
Diane Wade advances from parttime to
overnights at OK100.

Jill Henry named OM at KATA &
KFMVArcata, CA from KWLW/Con-
cord, CA ... Greg Williams new to
middays at WCKN/Greenville
WMGX/Porttland, ME morning man
John Simmons opts for the same at
WRCK/Utica, replacing ‘‘Ugly’’ Lee
Michaels . . . KRNQ/Des Moines PD
Doug Gilien resigns to do AM drive at
crosstown KLYF . . . KKAZ/Cheyenne
morning man Jaye Jackson named
Assistant MD.

WRSR/Norfolk Production Director
Sheldon Borgelt will handle program-
ming duties until a replacement is found
for Al Brock WOMP/Wheeling
7pm-midnighter Mike Stewart segues
to PM drive .. . Shardan Sandoval
joins KNMQ/Albuquerque for 6-11pm
... WNYS/Buffalo PM driver Scott
Mackay opts for the same at WKSS/
Hartford . . . Tony Kaye is a new part-
timer at WKAU/Osh Kosh.

WIKZ/Chambersburg, PA an-
nounces the following lineup.changes:
Lisa Harding from afternoons to morn-
ings, Mark Cannon from overnights to
middays, Chris Edwards from middays
to afternoons, and Kelly Buchanan
from parttime to overnights.

EXPERIENCE

..Get a hands-on feeling for the NEW, fully interactive music maintenance
system from TAPSCAN. MUSICSCAN Plus comes fully loaded with:

26 CATEGORIES

OVER 600 FORMAT CLOCKS

UNUMITED DAYPARTING AND PACKETING
MANUAL PRESCHEDULING OPTION

INTERACTIVE RECONCILE AND EDIT MODE...
PLUS, MUSICSCAN has broken its own speed record and that of every other

music scheduling system in operation today!

MUSICSCAN Plus will premier at the NAB/NRBA, September 10-13, in New
Orleans. You're invited to a totally new experience in automated music
scheduling. Stop by the TAPSCAN booth (#712) and watch MUSICSCAN
schedule 24 hours of music in less than 60 seconds!

Then YOU take the controls..MUSICSCAN's new interactive editor speeds
through YOUR most difficult programming challenges. You need no prior
experience with a computer to run MUSICSCAN,; it's exactly as an automated
music scheduling system should be...FAST, EASY and ACCURATE!

Experience the big event in New Orleans!

BOSTON
IN CANADA:

o

; CAN

(205) 987-7456

MUSICSCAN IS A PRODUCT OF TAPSCAN, INC.
2100 DATA PARK, SUITE 202
CHICAGO

60 ST. CLAIR AVENUE EAST, SUITE 510 TORONTO, ONTARIO M4T IN5

PHONE: (416) 963-9944

BIRMINGHAM, AL 35244
LOS ANGELES

TORONTO

If you're not attending the NAB/NRBA convention,
call (205) 987-7456 for further information

and a FREE DEMO DISK!

62/ReR FRIDAY, SEPTEMBER 5, 1986

Bob Fulstons.

GRAND FINALE — KHTR/St. Louis ended its “103 Days Of Summer"
promotion by giving away a brand new Chevrolet Z-24. Karen Brenne-
man was pronounced the winner after she guessed the final “mystery
passenger” traveling in her car-to-be. Presenting the grand prize are (i)
Auffenberg Chevrolet's Chris Auffenberg and (r) KHTR Station Manager ‘

BITS

* Hollywood Swingin’ — WNNK/
Harrisburg brought Tinsel Town to its
listeners when Bruce Bond broadcast
live from Hollywood. Joining Bruce
were WNNK personalities Maria
Gabriel and Matt Stewart. They inter-
viewed celebrities at such hot spots
as the Hard Rock Cafe and the Improv

* Dem Bones, Dem Bones! —
WMMS/Cleveland personalities Jeff
Kinzbach, Len ‘‘Boom Boom’’ Goid-
berg, and Kid Leo judged the 1986
Nationat Rib Cook-Off. 45 contestants
participated, hoping to be honored as
having made “The Best Ribs in Ameri-
ca." Rounding out the competition was
an entertainment lineup including Tom-
my James & The Shondells, Three
Dog Night, and Johnny Rivers.

* Mile High Suds — KIMN/Denver
gave listeners a chance to meet their
favorite soap stars when morning man
Paxton Mills broadcast live with Lynn
Herring (Lucy Coe) and Guy Mack
(Patrick O’Connor) of ABC's "General
Hospitat.”

* Like A Big Rock — Q102/Cincin-
natl sponsored a “Like A Rock” con-
test, tying in with Bob Seger's recent
concert. Contestants were asked to
bring in the heaviest rocks they could
find, emblazoned with “Q102 " Sheryl
Hawks lugged inthe winning 3000-
pound rock (with the help of a trailer).
For her efforts, she won a pair of front
row tickets along with limo transporta-
tion.




WERZ, RI-104, KTUX, KBOX, WGUY, WIKZ, WOMP, KQIZ,
WKSF,WHSL, KBIM

"Emotion In
Motion"




~ STEVE FEINSTEIN

THE ‘OTHER’ DRIVETIME

Afternoon Airwave Aces

On most airstaffs, the
bulk of the acclaim and
financial remuneration goes
to the morning star. But
what of the person who
anchors the other drivetime
shift, afternoons? All things
considered, his life is just as
sweet, as he often makes
comparable dollars and gets
to watch David Letterman,
sleep late, avoid both rush
hours, and have a normal
social life during the week.

For the ins and outs of what it’s
like being an afternoon delighter,
we spoke with seven premier PM
drivers:

« John Bradley: at KBCO/Den-
ver mote than five years; #112+.

* Michael Luczak: on WEBN/
Cincinnati afternoons since 1981:
#1124,

¢ Jim Mclnnes: at KGB/San
Diego since 1974; #1 men 18+

* Geno Mitchellini: at KLOS/
Los Angeles two years. #1 men
18+

« Benji Norten: at WIMZ-FM/
Knoxville six months: #2 men
18+.

« Mark Parenteau: afternoons
since 1969, from WABX/Detroit
to WCOZ/Bosten and, since 1978,
WBCN/Boston; #1 12+

« Arthur Penhallow: at WRIF/
Detroit 16 years: #2 (to variety
WJR) men 18+.

(WNEW-FM/New York
19-year vet Scott Muni, who splits
drivetime with Carol Miller and
is #2 in men 18+, is recovering
from an iliness.)

Afternoon Advantages

Afternoons is a preferred shift
for reasons other than the life-
style benefits cited above. The
station’s busy atmosphere at that
time of day inspires John Brad-
ley. “In the mornings, the station
is dead, yet you've got to be real-
ly alive on the air. In afternoons,
there’s a lot going on — the office
staff is here, and salespeople are
coming back. It gives me a
rush.””

Arthur Penhallow says the dis-
tractions keep him busy. “I don't
yawn and get bored. I don’t mind
people walking in and out ...
even though I tell them I do.”

That parade of people can also
be a challenge to contend with,
says Michael Luczak. *“You have
to be able to deal with all the peo-

ple coming through the studio.

l
l
|

Top (l-r): Scott Muni, Arthur
Penhallow, Geno Mitchellini
(with Lita Ford). Middle: Mark
Parenteau, Benji Norton, Jim
McInnes. Bottom: Michael
Luczak (left), John Bradley
(right)

People are getting business done.
Salesmen come back from lunch
at 2pm, production people are
scrambling, traffic people are in
and out. You have to concentrate
on what’s happening on the air
and still pay attention to people
who are standing there looking at
you. You can't say, ‘Get out of
here, you're bothering my show,’
because they all contribute to the
whole game plan.”

The environment outside, in the
real world, during that time of
day suits Mark Parenteau. “It's
the pulse of the day for every-
body. You get a mixture of all the
different crowds. It doesn't mat-
ter if they work the day shift or
the night shift; they’re up at five
in the afternoon whether it’s the
beginning or the end of their
day. ™

Afternoons offer greater musi-
cal versatility, says Bradley. “I
can play a broader spectrum of
music — newer things and more
rock 'n’ roll. It’s the crossroads of
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the dayparts. Softer midday mu-
sic drifts in, and so do harder
nighttime things.”

It's also the crossroads for
most of the musicians who come
through a radio station, notes
Luczak: “I talk to most of the
rock stars.”

Reflecting The
Daypart On-Air

Every daypart calls for its own
approach. Keeping your rap tight
and bright is particularly critical
in afternoons, explains Geno
Mitchellini. “I'm talking to a guy
in a car on the freeway with his
windows down. He has all kinds
‘of noise and distractions. What-
ever point I make, I have to do it
quickly and concisely. If I take
too long to set up a bit, it becomes
a drone and he pushes the but-
ton.”

Parenteau prefers to make his
raps ‘‘telegraphs, not letters. You
have to be able to say it over the
20-second intro of the new Huey
Lewis record.”

To help listeners recoup from
the rigors of the workaday world,
Benji Norton adopts an upbeat
tone. “Three-quarters of them
have had a bad day at work. You
have to make them feel ‘Hey, it’s
not so bad after all. You've al-
ways got the music."”

Mitchellini describes the au-
dience’s mindset as “Take me
away. Make me feel good. Play
some music that's going to kick
my butt and make me sing
along.”

Arthur Penhallow considers
the mood of afternoons as akin to
“primal therapy. People want to
let out a lot of tension they've got
in them, and loud, good rock 'n’
roll will help them do that.”

The show’s pace, both musical
and otherwise, must match an
audience that’s in motion, says
Luczak. “The groove is impor-
tant; you have to keep the beat
going.”

In that vein, Bradley keeps his
music more uptempo and his

songs a little shorter than he
would in another daypart. “It's a
busy time of day. People aren’t
sitting around with headphones
on; they're transitioning from
work to home.”

Mclnnes tries to ‘“keep the
music going like a sine wave
peaks and valleys without getting
too draggy or intense.”

PM Versus AM

Norton, who’s done mornings,
feels ““less constrained” in after-
noons. “I don’t have to tell the
temperature and back-and-front
time — ‘8:22. . . 22 after eight’
every time I crack the mike.”

Bradley notes, though, that
mornings afford more opportuni-
ties for self-expression. “There
are more breaks then, and you're
on the air more. I go into the
studio in the afternoon with a list
of things to talk about, and I don’t
get to a lot of them.”

Ultimately, the music is the
star in afternoons, says Luczak.
“You can’t do a morning drive
show in afternoons. If they want
talk, they’ll listen to a talk show.
They want their rock 'n’ roll. The
trick is to put a little sizzle around
it, a little spin on the ball.”

Norton’s of a similar mind. He
recalls, “I came from a CHR
where we talked every other rec-
ord, and my temptation when I
got here was to put into three
breaks as much content as I was
putting into eight breaks an hour.
You can’t doit.”

Mitchellini, who calls his act “‘a
hybrid morning show in the after-
noons,” feels he's better-suited
for afternoons. “What I do is so
energetic, so car and sun-orient-
ed, that I don't know if if would
work in the mornings when peo-
ple are more sensitive to talk.
People are slower then. They're
getting their cup of coffee and go-
ing to work.”

Luczak, however, doesn't rule
out the challenge of trying morn-
ings. He'd like to have more in-
terplay with newspeople, and
says, “There’s a part of me that
would like to be a little more
creative, talk a little more, and
have a little more pressure.”

Though afternoon teams are
not unheard of — KISW/Seattle
and WZZO/Allentown have them
— most PM drivers fly solo.
Those who have news, sports, and
traffic said they enjoyed the in-
teraction, while those who work
on their own (“I'm my only inter-
ruption,” jokes McInnes) gener-
ally missed the interplay

Continued on Page 66
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Afternoon Aces

Continued from Page 64

Creating An Impression
With Fewer Breaks

Given that there are fewer
breaks in which to display one's
warm, witty personality, how
does an afternooner make a solid
impression with listeners? “*Con-
solidate bits,” suggests Luczak
“Do the same joke over a long
period of time. Rather than tell-
ing ten jokes, tell one joke and
hammer it home.”

That’'s why he deadpanned,

“Yoko broke up the band” every
time he played the Beatles. “It
took five seconds and got a lot of
response.” Other bits listeners
reacted to included a tongue-in-
cheek campaign to designate a
nude beach in conservative Cin-
cinnati, and a series of bogus
spots for the imaginary ‘‘Luc-
zak’s X-Rated Bowling Alley.”
Artists cut spots for the bowlng
lanes, such as “Hi. this is Jon Bon
Jovi. When I'm finished playing a
concert in Cincinnati, [ head over
to Luczak’s Lanes.”

Penhallow has an array of what
he calls “hit and run one-liners”
and slogans: ‘‘Between-the-knees
rock ’n’ roll.”” “The only DJ who
glows in the dark. Folks call it ra-
dioactive.” His most famous ut-
terance, “Baby!.” was inspired
by Peter Wolf going ' Baby. baby.
baby. baby” in J. Geils’s ‘‘South-
side Shuffle”” and is his “way of
showing exhiliration. It’s a good
release.” Penhallow’s nickname,
“The Grand Poohbah of Detroit
Rock ’'n’ Roll,” is a facetious title
bestowed by fellow WRIF jock
Ken Calvert.

Parenteau takes his show on
the road as often as three days a
week in warm weather. He’s gone
on location from blimps. beaches,
Navy ships, Coast Guard cutters,
and street sweepers.

Style

Personal styles vary among the
afternooners. Jim Mclnnes’s ap-
proach is to be *‘sort of like your
deranged cousin who meets you
every day in the car and sends
you home with some music and
quips and wordplay.”

At progressive KBCO. where
jocks program their own shows,
Bradley adopts a low-key style
opting to make his mark primari-
ly through his choice of music
“rm secondary. The DJs here
are not the stars, the music is. If I
say something clever or witty,
it’ll be subtle, dry humor. I won’t
play a laugh track or sound effect
after it.’

On the other hand, Parenteau
says listeners tell him they enjoy
his show because he’s funny and
plays great music. “I'm as cas-
ual as casual can be. It’s the guy
at the corner bar, street-level
type of rap, but nonoffensive fun.
The show is just an extension of
me. I obhserve what’s going on
around town, then go in and talk
about it in such a way that the
average person can say, ‘Yeah, I
can relate to that guy. He’s not

Mitchellini’s ultra-enthusiastic
style leads fans to tell him, “You
sourdd like you're having fun and
really enjoying what you're do-
ing.” Similarly, Luczak tries to
convey that he’s ‘‘working in the
toy department of life.’

Mitchellini makes liberal use of
drop-ins for counterpoint and
punctuation of his rap. They're
always adjacent to his own com-
ments, rather than over a song in-
tro or between two songs.

Luczak also tries to leave an
audio stamp on listeners. For in-
stance. he’ll set up the new Don
Johnson record by playing a
snatch of “Miami Vice” theme
musie. “I like to use sound to
embellish a thought, joke, or
message. It can be as simple as
pounding my fist on the board
when I say ‘WEBN, the station
with tickets to every rock 'n’ roll
show in town.””

Penhallow describes his ap-
proach as “irreverent and care-
free,” replete with lots of “in-

“I'm talking to a guy in
a car on the freeway with
his windows down. | have
to make my points quickly
and concisely. If | take too
long to set up a bit,
it becomes a drone and
he pushes the button.”

- —Geno Mitchellini

nuendo and dauble entendre. I'm
not afraid to call myself the
‘Dickhead Of Love” (a la Robert
Palmer’s ‘Addicted To Love’) or
to hang over the edge. I take
chances that nobody else on the
air will.”” Responding to a news
story abput chastity belts, Pen-
hallow once quipped, “I've never
met a lock my tongue couldn’t
pick.”

Features

The number of special features
used by these DJs ranges from
none (“I'm the bit."” says Mecln-
nes) to Norton having different
themes for each day. On Norton's
“Moment From A Movie" Mon-
days, for example, listeners iden-
tify audio clips from movies. On
Wednesdays. people read silly
poems

Bradley plays a Beatles tune
every day at 5:00, while Paren-
taeu and Mitchellini have made
5:00 comedy segments signposts
of their shows. Parenteau ex-
plains, “‘Everybody’s stuck in
traffic and pissed off. frustrated,
tired: it's gridlock all over the ci-
ty. Instead of the same old Huey
Lewis song, we give them George
Carlin.”

Both host. at local comedy
clubs, where they tape come-
dians two nights a week to play on
their shows. Parenteau’s library
includes early performances
from acts such as Steve Wright
and Jay Leno
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personality Cynthia Fox.

HURRICANE BLOWS INTO KMET — At KMET/Los Ang
MD Judy McNutt-Friedman, independent promoter Kenn

: HOLD ON TO
! YOUR HATS

eles during Hurricane's whirlwind promotional tour are (i-r)
y Ryback, the band's Kelly Hansen and Robert Sarzo, and

SEGUES

The Satellite Music Network's “Z-
Rock’ channet signed on its first affili-
ate 9/1, beaming into Chicago from
suburban WYEN/Des Plaines, rechris-
tened as WZRC. Wild Bill Scott has
been named PD, and Mad Max Ham-
mer (Dave Kemper) is on late-nights.
Weekends feature moonlighters Sally
Diamond (KTXQ/Dallas overnights),
Joe Anthony (KISS/San Antonio) and
Shelly Hammer (KICT/Wichita mid-
days). New affiliates to come will be
WCXT/Hart and AMer WZRX/Jack-
son, MS along with outiets in Norfolk
and Quad Cities.

DeVine Communications’ KKBR/AI-
buguerque becomes an AOR/AC
hybrid September 6. Targeting
25.49, “K-Bear" views AC KOB-FM,
rather than AORs KFMG and KZRR,
as its primary competition. OM Bill
Evans says KFOG/San Francisco is
the closest reference point to KKBR,
which will be-consulted by Burkhart/
Abrams. It sign on playing no Led
Zeppelin, Journey, or Billy Squier,
limited Pink Floyd, with depth on art-
ists such as Joni Mitchell, Stevie

Featuring:
(N1 ln
Another Land”’

Wonder, Bonnie Raitt, and Peter Ga-
briel. Evans is on PM drive and Nancy
Holiday (Levin) from KFMU/Steam-
boat Springs handles mornings with
newsman Stuart Bryce.

WYSP/Philadelphia inks Fred Ja-
cobs for "Classic Rock” consultation
Longtime 'YSP advisor Jeff Pollack
will be retained on a "project basis,’
according to GM Ken Stevens
KiSS/San Antonio is no longer con-
suited by Pollack.

At WPYX/Albany, Andi Turco has
stepped down as PD while continuing
in afternoons. Also, Cliff Nash has
rethought his resignation, opting to re-
main in middays KOMP/Las Veg-
as hires Sherman Cohen from cross-
town KKLZ as Operations Director.
PD Big Marty stays on for mornings

.. Brian Krysz, last at KQIZ/Amaril-
lo, returns to AOR at WKLC/Charles-
ton, WV, replacing Tim Smith .
KNCN/Corpus Christi PD Bob Fazio
resigns to pursue freelance work in
Dallas KFMX/Lubbock MD Bill
Bateman moves to KBAT/Odessa as
PD . KKFM/Colorado Springs PD

“‘| suggest you open

he door on your
playlist and make
room. Broken

Homes is rock n’ rol
from the streets. No

filler- just
the real thing!"’

Mark DiDia, WXRK

Management: TLC  Produced by Jeff Eyrich
.MCA RECORDS

Mark Seger is named VP/Syndication
And Marketing of Producers Group,
Ltd, a crosstown producer of fimed
commercials. He'll be heading up a
new division that will develop custom
and syndicated TV spots for radio sta-
tions WAQX/Syracuse MD Amy
Dahiman leaves to join Bill Hard's
new tipsheet.

Sky Danieis exits late-nights at
KMET/Los Angeles, where Billy
Juggs returns for parttimg KEZX/
Seattle brings on Jerry Evans, ex
WMET/Chicago, for mornings and
Mike Colvin from crosstown KZOK
for weekends Otis Xl and San-
dy Palmer return to KEZO/Omaha
mornings Parttimer Curt Cartier
is upped to overnights at KEZE/Spo-
kane, where Courtney Nelson leaves
tor KLAQ/EI Paso nights and Da
Mitchell from KZOQ/Missoula is new
to weekends Paul Goldstein, for-
mer Production Administrator at
WNBC/New York, named Production
Director at KMET/Los Angeles
Andy Schuon joins KISS/San Antonio
as Production Director from cross-
town KZEP.




DANODAY

AIR PERSONALITIES

Responding To Job Applicants

I received a letter today from a small market disc
jockey. In it, he addresses a common complaint among
job-seekers . . . one we’ve dealt with here before. As you
read his letter (which I shall edit only slightly to protect
his identity), I hope you’ll notice how well it’s written.
The techniques he used to command my interest can be
used by you to grab the immediate interest of someone
youmight write to . . . like, say, the program director of a
station where you’d like to work . . .?

“Dear Dan,

For years now I have rushed to
the Program Director’s office to
get our station’s copy of Radio &
Records to read each and every
page, in hopes of getting as much
knowledge of the various goings-
on in this business that I have
begun to love more and more
every day! Through R&R I have
made new friends in the industry
and picked up quite a few tips . . .
especially from your column.

From your column, I have
learned that in order to advance in

" this business, you have to have

confidence, self-assurance, cour-
tesy, understanding of people,
respect . . . and be able to present
yourself as professionally as
possible.

“My name is Bob Alias. I am
currently Production Director for
XXXX in Small Market, USA.
This year marks my tenth year in
radio. I have experienced quite a
bit in my years of growth: on-air
work, promotions, programming,
music direction, live remotes, live
appearances . . . and I feel there
still is lots more that I want to
experience, learn, and accom-
plish.

“However, I have come across
a sort of stumbling block.

“From my readings, I realize it
is a wise investment to place a lot
of time into preparing a presenta-
tion of myself to other program di-
rectors in anticipation of getting
that job I'm hoping for. Therefore,
1 have gotten my resume printed,
photographs taken, researched
the markets I would like to work in
someday, bought fine stationery,
and placed several telephone
calls. Yes, I have gone through
quite a bit of money to buy tapes
and other goods to make my
presentation just right . . . only to
get not even a simple note or
acknowledgement of receipt of my
package from quite a few large
and medium market PDs.

“Tell me, Dan, what is the
story? I always do a follow-up
telephone call after a mailing . . .
only to get a receptionist telling
me the PD is in production. in a
meeting, out of the office, not
coming back for the day, leave my

number and he’ll get back in touch
... You know the excuses! This is
really upsetting. Yes, I always try

“In order to advance in
this business, you have
to have confidence,
self-assurance, courtesy,
understanding of people,
respect . . . and be able
to present yourself as
professionally as
possible.”

at least five times to get these
guys on the phone . . . only to no
avail! My phone bill is atrocious!

“Even a form letter would be
nice!

“Don’t get me wrong; not all
PDs are this way. But at least
eight out of ten that I have
approached have been.

“‘Am I forgetting something? Is
this not a business of communica-
tion? Do people not make our busi-
ness work? Am I not one of those
people?

“WHAT DOES IT TAKE?

“I have thought of writing you
this letter for several months and
have finally gotten enough
courage to do so. Could you give
me a few tips . . . some advice . . .
or maybe pass this letter along to
other readers of your column? I
am sure I don’t stand alone in this
situation.

“I want to progress, but how
can I when the doors I have been
knocking on are not getting
answered?”’

““I have enclosed a copy of my
full presentation for your review.
Please render any comments or
suggestions you may have. It will
greatly be appreciated.

“I will give you a follow-up call

Will you be in?”

Style Counsel

Bob enclosed an aircheck, photo.
and resume. His photo shows a nice-
looking, intelligent-appearing, well-
dressed young man (although he’s
been in the industry ten years, he’s
only 24). His resume is typeset on

high-quality paper. It’s laid out very
well, easy to read, concise yet in-
formative . .. and it fills a single
page.

I have a hunch that the style of
his letter to me is similar to the
cover letter he sends to PDs. In his
first paragraph, he flatters me by
expressing his admiration for
R&R and for my work. In the
second paragraph, he gives
evidence that maybe he actually
has read some of my columns.
(Anybody can say, “Hey, I love
that stuff you write’”’ ... just as
they can say, ‘‘Hey, I love your
radio station!”")

It's not until the third paragraph
that he tells me who he is. In doing
so, he manages to let me know
he’s got a lot of radio experience
without sounding immodest.

I'll be honest: Before I even
found out exactly what it was Bob
wanted from me, I liked this guy.

Catching PDs Interest

You can use this t ique

“BOB W. ALIAS (A)
AIRCHECK / TT 3’00

(555) 555-5555"

The other side was labeled:
“BOB W. ALIAS (B)
PRODUCTION / TT 3’00
(555) 555-5555""

Great! No 30-minute aircheck,
complete with running narration,
newscasts, and testimonials from
relatives. (Actually, I enjoy
complete telescoped shows from
readers of this column . .. but I
wouldn’t if I were looking to hire a
jock.)

His aircheck is excellent. Be-
cause he’s a fulltime production
director who does only a weekend
shift, he had more format con-
straints than a fulltime jock would
have. But he did an excellent job
of being warm and personable
within the confines of a CHR for-
mat.

I flipped the tape over to check
out his production. The very first
spot, which he conceived, wrote,
and produced, knocked me over!
(I say “conceived’ because.it was

easily when job-hunting. Here are
four statements that might be
used, listed in ascending order of
their probable effectiveness.

#1: “I'd like to work for your
radio station.”

#1: “I'd love to be part of the
kind of radio you're doing at
XXXX.”

#1: “I know your Extra Spicy
Hits format at XXXX is very
exciting to listen to. and I think it
would be even more exciting to be
a part of it.”

#4: “I can recall how impressed
I was when you first debuted your
Extra Spicy Hits concept back in
Detroit. From what I've heard of
your refinements in Chicago, I'm
even more excited at the prospect
of joining your team.”

“If you make just this
simple, easy effort, you'll
be acting like a
professional. And you can
be proud of yourself for
offering that little bit of
encouragement to
another human being.”

Anyway, I liked this guy from
his letter. And his resume and
photo 16bked good. The aircheck
was contained on a clean-looking,
ten-minute cassette. One side was
labeled:

a very 1 approach.) His
three minutes of sample
production showed me that he’s
creative, inventive, talented, skill-
ful ... and that he loves the
challenge of radio production.

If at this moment I had to hire a
good evening or midday person-
ality for a good-sized medium
market CHR outlet — someone
who does terrific production and
appears to have an excellent atti-
tude — I'would hire this guy.

PD Discourtesy

Why do eight out of ten PDs not
pay him the courtesy of a
response? I'm sure if you ask
them, they’ll say it’s because
they’re too busy. :

That'’s not it, of course.

The problem is not that they’re

too busy. They're simply too busy
acting like jerks.
For them, radio is not a
i i ” as
Bob assumes. It’s simply a vehicle
for enhancing their own egos, of
puffing themselves up by treating
others disrespectfully. They don’t
have to be polite; they’re program
directors!

It doesn’t take long to Wwhip up
an all-purpose form letter. In fact,
if you’re a PD who doesn’t have
time to compose one, I'll even do it
for you:

“Dear Job Applicant:

Thanks for sending me your
aircheck and resume. I regret to
report that I don’t think you’re
suited to our needs at this time, for
the reason(s) checked below.

“( ) Your style doesn’t fit the

b of ions,

overall sound I'm seeking for
KXX.X* .

() I think you're not quite ready
for a market this size. Please feel
free, however, to send me another
tape in a year or so.

{ ) Actually, Ilike your tape a lot
and you were in the running for
the job. Ultimately I've decided to

“It doesn't take long to
whip up an all-purpose
form letter. Have your
station secretary type up
amaster copy of this
letter and have 100
copies made and waiting.”

hire someone else. But I'm
keeping your tape on file, and I
wouldn’t mind hearing what
you're doing a year or so from
now.

‘““‘Again, thanks for your interest in

“Sincerely,
Ed Program Director”

Any PD reading this can feel
free to have your station secretary
type up a master copy of this
letter and have 100 copies made
and waiting. Whenever you decide
not to hire someone who’s sent you
a tape, all you have to do is give
the person’s resume to the
secretary and have that person
send the applicant a form letter.
You might write “form letter”
across the top of the resume to be
sure the secretary knows what
youwant . . . or just the letter ‘“F*
in red ink (I assume the “F”
would stand for “form letter;”
perhaps it would mean something
else to you) . or stamp it
“REJECT.” Whatever.

If you make just this simple,
easy effort, not only will you be
brightening the lives of everyone
who has gone to the trouble and
expense of applying for a job at
your radio station; you’ll also be
acting like a professional. And you
can be proud of yourself for
offering that little bit of en-
couragement to another human
being (or another 100 human
beings) as they continue the often
discouraging process of looking
for work.

I NEED YOUR INPUT.
Letters, comments, and cassette
airchecks always are welcome.
Due to the large volume of mail,
however, I regret that I cannot
critique the tapes I receive.
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SHARON ALLEN

SHARING THE LOAD

Publishers And Promotion

Getting records played today is tough. Making sure
they’re heard is important to the artist and labels because
the result is sales. Airplay is extremely important to
writers and publishers. It results in performances, and
that’s where they earn the bulk of their money.

In this first of two articles on pub-
lishers and promotion, we’ll exam-
ine how and why some publishers
handle promotion in-house. Next
week, several publishers explain
how they utilize independents.

A Helping Hand

Tex Davis started with Monu-
ment Records in 1967. When the in-
dependent record label folded, he
stayed on with Combine Music. Re-
garding the publisher’s obligation
to work copyrights. Davis asserts,
«T think it’s mandatory. You've got
to go with the flow, ad that’s what’s
happening right now.

“If an artist is going to cut a rec-
ord with our publishing company,
he knows he’ll get help. We believe
in the product and the artist who's
got the record. Combine has al-
ways had the reputation of being a
helping hand to Nashville writers
and producers. That’s how a good
promotion man has to feel: believ-
ing in his product and his company
wholeheartedly. Get people who
know and believe in what fhey’re
doing, and they’ll get a record
played for you.”

Bob Kirsch, GM/Nashville divi-
sion for the Welk ‘Music Group, re-

By Katy Bee

members when it was fairly com-
mon practice for publishers to have
promotion people working in-
house. “You make more of your
money from performances than
you do from the mechanicals — un-
less you've got one of the top 20 or
25 acts to sell. It’s very important
to us to get as many radio perform-
ances on a record as possible.”
Consequently, Welk puts a lot of
emphasis on its in-house promo-
tional efforts.

Robin Gordon, Welk’s Promotion
& Publicity Director, fills that slot.
She’s been at it for two years and
enjoys the rapport Welk has with
radio. “It’s hard to get a hit record
these days. Our in-house promotion
is like a back-up for all the other
promotion going on. Plus it gives us
an exact indication of how streng a

We’re Dancing” ...

Produced by Alabama and Harold Shedd

B
Records and Cassettes

Tex Davis

Robin Gordon

record is or where it's weak. As.a
publisher, we can provide a differ-
ent angle — the writer’s view. Our
writers get excited about my calls
because it provides them with a
direct link to radio. It really helps
them know what’s happening with
their songs. Radio also seems to
enjoy having this direct communi-
cation with writers.”

The reason Welk maintains an
in-house promoter is to ensure
timely, accurate feedback on its
product. “It's straight from the
horse’s mouth,” Gordon says. “Al-
so. stations like hearing from me
because I provide different infor-
mation than they get from labels. I
also help them with record service
and cover a broader range of sta-
tions.”

In its continuing effort to-better
understand radio’s needs, Welk re-
cently conducted a comprehensive
survey detailing specific informa-
tion on radio’s attitudes toward
publishers and promotion. The re-
sults appear in the accompanying
sidebar.

An Obligation
Tom Collins is another publisher
who strongly believes in promoting
the product and copyrights he
holds. He’s been involved with in-
house promotion during his 15
years in the business. ‘“You have to

Tom Collins *

support the label and the artists,”
he says. “It’s part of being a pub-
lisher and part of the publisher’s
obligation.”

Tom Collins Music works with
various independent promotion
people, but Publicity and Promo-
tions Coordinator Teddy Heard al-
so handles come of the company’s
promotional activities. Collins
says, “She follows through in cer-
tain areas where another indepen-
dent promotion guy may need help.
We’re niot calling everybody every
week, but we try to spread it out.’

Collins’s input depends on a
number of things. “It depends on
the record, the artist’s career, and
on what the label says it wants,” he
explains. “Some labels have so few
records that they want to work it
themselves. Others will ask for our
help in one spot or another.”

Collins finds that servicing sec-
ondary stations increases the cata-
log’s airplay between 12-15%. A
new artist’s record can also help
develop a new songwriter, so he is
geared to investing in-those songs.
“It’s important as a publisher to
support records. After all. if we
don’t promote records and sell
product, the record labels don’t
stay in business. So what happens
to us? We should just be as con-
cerned with selling records as we
are with getting airplay.”

Welk Survey Says .

Here are the resuits from the 60 stations queried in
Welk Music Group’s recent comprehensive survey con-
cerning radio’s attitudes toward publishers and promotion:

* Do any other music publishers
call you? Yes: 23% No: 77%

* Do you feel it is important to
hear from publishing companies?
Yes: 98 No: 2

* Do you feel that a publisher's
ability to provide songwriters and
artists, on staff, for phone inter-
views would be of service to your
station? Yes: 91 No: 5 Maybe: 4

* Do you use “canned” writer or
artist interviews? Yes: 49 No: 51

* Do you feel that “behind-the-
'scene” information on the song.
songwriters, or staff artists would
be of service to your station? Yes:
98 No: 2

* Would you be interested in get-
ting a Welk monthly newsletter to
help obtain such inside information?
Yes: 100 No: O

* Do you play album cuts? Yes:

53 Sometimes: 26 No: 21
Survey Comments:

® "I think publishers have a uni-
que angle for providing information
without the pressure

* “it's a good exchange of infor-
mation”

* “| don't want a repeat of infor-
mation | get from labels and in-
dependents”

* "“Songwriters are the backbone
of the industry™ <

* “Publishers’ information may
be important in the first stages of
promotion to get the record added
But after that | want to hear from the
label to get the hardcore informa-
tion. | want to know if the label is
behind the record to the top.”
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COUNTRY

LON HELTON

Picture This: Summertime Fun

Boxes to the left of me,
boxes to the right. Now I
know how the Light Bn—
gade felt.

While I try and unpack the re-
maining boxes stacked at home
and in my new Nashville office,
here’s a look at Country radio in
pictures, written by Country Asso-
ciate Editor Katy Bee.

WE'RE BOTH -1 — Randy Travis
is scoring big with “Storms Of
Life,” while KXXY/Okiahoma City
GM Thomas G. Kennedy ill is net-
ting #1 25-54 numbers in the mar-
ket.

BIG & BEAUTIFUL - The Refrigerettes and the KiX100/Dubuque'’s Kickin'
Chicken rally together for the Chicago Bears. William Perry & Company
were in the area for practice and an intra-squad game.

IF THE KEY FITS — Ti of to win WSUN/ /St.
Petersburg's mini Suncrulser. Shown (i-r) are WSUN Promotion Assistant
Kathryn Robinson, Lantz McMillan of AMC Theatres (registration sites),
and winners Mr. and Mrs. Fields.

OZ-TENTATIOUS — KFDI/Wichita and the land of Oz built the world'’s
largest scarecrow to help celebrate America's 4th of July birthday. Har-
dee's Restaurants sponsored a contest to name the fellow, who was later
dubbed “See-More Kansas."”

THE BLUE & WHITE TEAM — KIXZ/Amarillo weicomed both a legend
and a newcomer to its studios this summer. Left to right are Pake McEn-
tire, PD Chris Taylor, and Carl Perkins.

ORLEANS IS BACK — A recent MCA listening party in Music City fea-
tured the debut of the new Orleans LP “Grown Up Children.” Tuning in
are (I-r) Larry Hoppen of Orleans, WSIX/Nashville's Eddie Edwards, and
Orleans members John Hall and Lance Hoppen.

JOCKS-4 SISTERS-ONE BABE — A Pennsyivania fireman’s carnival attracted WIOV/Lancaster's air personalities
and the Forester Sisters. Pictured (I-r} are WIOV's Sharon Young and Jeff Daniels, June Forester, WIOV's Johnny
Dee, and sisters Kim (with Kathy's baby), Kathy, and Christy. Down in front is WIOV morning man Tom Ray.
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Sports On B/U Radio:

Radio has had a unique relationship with sports for as
long as can be remembered. As a kid back in Creighton,
PA, I can remember Granddad cranking up the volume

for the Pirates

games with KDKA/Pittsburgh’s Bob

Prince talking about Roberto Clemente and Ralph Kiner.
(Now you know how long ago that was!) “The Double
WAMO” was pumpin’ out the hits by Chubby Checker and
the rest of the R&B artists. Years later, WAMO and other
Black music stations started carrying black college foot-
ball, featuring such teams as Grambling, Florida A&M,
Jackson State, North Carolina A&T, Tennessee State Uni-

versity, Texas Southern University,

Morris Brown, and

Southern University, among others. Black college football
has been a natural on Black radio in the Deep South since

its inception during the ’50s.

The NFL Lineup

Sports events on Black and Ur-
ban Contemporary radio are still
rare, but many stations are finding
black college football profitable,
WAOK/Atlanta has decided to add
more sports clout to its lineup this
fall by teaming up with the grand-
daddy of football, the NFL. Start-
ing September 8, WAOK will join
the NBC Radio Network to broad-
cast Monday Night Football. The
NFL series includes 22 regular-
season games, eight postseason
games, and Super Bowl XXI. The
postseason contests include wild-
card Bames, divisional AFC/NFC
playoffs, and both AFC and NFC
championships. The Super Bowl
broadcast will be aired Sunday,
January 25, 1987. Don Criqui, Bob
Trumpy and “Sportscaster Of The
Year” Bob Costas will handle the
action throughout the season.

WAOK'’s Solid Adult
Demographics

WAOK  already enjoys strong
12+ ratings (4.1 in the spring ’86
Arbitron) and good adult demo-
graphic shares, but longtime PD
Larry Tinsley wants to improve
those statistics even further, Who
is Larry hoping to reach? “Our
target audience is 35+ adults, and
it seems as though they like what
we're doing. With the addition of
our fall football lineup, we think
some good things may happen.”

The Untapped 35+
Gold Mine

While WAOK doesn’t do so well
with men in the upper demograph-
ics, the station does great with
women. Said Larry, “It seems that
women 25+ really enjoy our
Gospel programming (5am-noon).
Now we’re looking for the niche
that will bring in the men, .

““One of the reasons we decided
to get involved with Monday Night
Football is its attraction with 35+
men. I took a trip to Arbitron to
study the books, and one of the
most important things I found was
that no one in this market was

/,.

Larry Tinsley

“The FM penetration in
Atlanta is tremendous and
it hasn't left a whole lot of
room for AM stations with
poor signals.”

—Larry Tinsley, WAOK

targeting men over 35.” Pointing to
MNF’s spots for cars, beer, and
trucks, he added, “There’s a gold
mine out there if you can get these
men in your corner.”

Why is Larry so confident that
upper-demo Atlanta men are look-
ing for sports on radio? ‘“‘While
reviewing the books,” he replied,
“we found some comments from
these men about not knowing
where to find sporting events on
local radio. Football was one of the
main sports mentioned, so when I
found out that MNF was available,
we took it. Football might also help
us get some men who've never tun-
ed in our station before. We’ll keep
our women because our largest
concentration of women is during
our Gospel music hours.”

I asked Larry if he would recom-
mend football PBP for other Black
stations on the AM band whose rat-

ings could stand some improve-
ment. “The FM penetration in
Atlanta is tremendous and it hasn’t
left a whole lot of room for AM sta-
tions with poor signals. Musically,
it’s very hard for AM facilities to
compete, so we had to find an alter-

ODOogooooag

1380 Ablarvicz—
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native. People are looking for
things other than what’s available

on mainstream radio. This allows
us to be different at a critical time.
If we don't look into other ap-
proaches for AM, we’ll-all be out of
business and the FMs will get it
all”

Newspapers Will Help
Get The Word Out

In closing, Larry mentioned
WAOK’s advertising approach to
the football season. “We’ll be using
print media to get the word out
about our football on Mondays
newspapers, including the Atlanta
Journal, Atlanta Constitution, At-
lanta Daily World, and the black-
oriented newspapers. We're all set
and ready to go.”

WAOK'’s Football Package

All in all, it looks like WAOK
parent DKM Broadcasting has no
planstothmwinthewwelwimits
AM property. And just think — it

“If we don't look into other

approaches for AM,

we'll all be out of business

and the FMs will get it all.”
~Larry Tinsley, WAOK

gets to sell WAOK in combination
with WVEE (V103), the company’s
top-rated Atlanta music winger.

ACTION

Both of Atlanta’s B/U FMs have
been busy upgrading their signals
lately. WVEE recently completed con-
structing a new 1065-foot tower in
conjunction with the Atlanta Board of
Education. V103 was the first station
on the new stick, which may eventual-
ly house up to five signals. WEKS
(Kiss 104) — hampered for months by
its distance from Atlanta — has been
promoting its new, closer tower by
mailing elaborately boxed pairs of wax
lips to clients.

WDUR & WFXC/Durham program-
mer Alvin Stowe is one of several pro-
minent alumni of Shaw University and
its student station, WSHA. Now both
are threatened by a financial crisis,
and Stowe has been named Chairman
of the YBPC's “Save Our Shaw" cam-
paign. B/U stations are being asked to
donate one minute of airtime to a
radio-thon now tentatively scheduled
for September 12. Local band 2-
Sharpe is also trying 1o land a deal for
its song “Save Shaw" as a fundraising
method. More information is available
from Stowe at (919) 493-7461 .

James ‘““Jazzy”’ Jordan, who vir-
tually was WNHC/New Haven, is now
National Promotion Director for Tom-
my Boy Records. PD duties have
been absorbed by WNHC's GM. Night
iock David Dickinson will be WNHC's
new MD . . . Scott Wright comes to
KBUZ/Wichita for overnights from

.crosstown KMUW; he replaces Ger-

ald Williams, who becomes an Ac-
count Executive.

WDIA/Memphis recently took 250
listeners for a cruise on the Mississip-
pi to celebrate PD Bobby O'Jay's
birthday The World Institute of
Black Communications' CEBA Awards
for advertising excellence will culmin-
ate in an awards dinner on October 23
at the New Pork Hilton. More informa-
tion: (212) 586-1171

Birch was recently named the offi-
cial ratings agency by the LA agency
of BBDO. Since B/U stations often

score better in Birch than Arbitron,
that-should mean new business for
the format from BBDO clients such as
Sizzler, Hughes Markets, PIP Printing,
and Coldwell Banker.

And convention season just keeps
on comin’! The Young Black Program-
mers Coalition has set this year's date:
November 14-16 at Houston's Hyatt
Regency. And the Black Music Associ-
ation has its “convention and talent
Search showcase” planned for Miami
Beach's Fontainebleau Hilton October
1-5. More information is available from
(215) 545-8600.

WBLS/New York and video channel
U-68 recently simulcast a 90-minute
special “Radiovision” hosted by four

—

TASTE OF JUNIOR — Junior Giscomb:

WBLS jocks: Ken Webb, Sergio Dean,
Vaughn Harper, and Mr. Magic. The
four presented their favorite videos in a
"battle of the WBLS DJs.”

WOJY (DJ100)/Washington was the
sponsor of the Intemational Change at
this summer's Adams Morgan Hispanic
American Cultural Festival. in addition,
the station, which uses the “strong
songs” logo, allowed listeners to pose
behind their “strong body display,” a
cut-out of a muscular couple with the
DJ-100 logo on their bathing suits, in
exchange for a dollar contribution- to
the United Negro College Fund
WZAZ/Jacksonville has been giving
away trips to the Bahamas in its mys-
tery tunes montage contest.

| e came to WJLB/Detroit to promote
| his “Acquired Taste"” LP. He's flanked by OM James Alexander and MD
Cecelia Whitmore.

|
|

|
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BUILDING SUPPORT
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Going Beyond What Jazz Is

Conditions haven't looked so promising for jazz in
years. In fact, exclaims KADX/Denver owner Dick Gib-
son (“Pop” to mainstreamers), ““This could be the biggest

1

run in 30 years

Indeed, most industry profes-
sionals agree that the opportunity
to establish permanent respecta-
bility. foster growth, and ensure
far-reaching acceptance has final-
ly arrived. Yet amid this omnipre-
sent wave of interest, complete
faith that this opportunity will
mark a jazz milestone hangs on a
few snags. One is the incohesive-
ness of the various factions within
the jazz community.

Ira Sabin’s fifth JazzTimes Con-
vention (September 4-7) in New
York is once again dedicated to the
worthy cause of building a better
support system. The argument
over what is or isn’t jazz is one ex-
ample of what’s frustrating about
the current music situation, and
this indecisiveness is thought to
hinder unified support for the mu-
sic.

Explicitly Ambiguous
Gibson notes, “It's terrible to put
a (definitive) word on the music,
because it doesn't exactly trans-
late.” Traditionally, improvisation
and/or a certain swing are a couple

ALL
THAT JAZZ

WBBY/Columbus PD Terry Wilson
exits to pursue freelance marketing:
MD Mark Perkins takes his place
Chris Wagner is out as MD of WNOP/
Cincinnati — GM/PD Geoff Nimmo
JD Stevie Knox announces pians to
pursue freelance TV and radio com-
merce: no replacement named

AC K-LITE/Kansas City needs rec-
ord service for its “Lite Jazz" show.
hosted by John Duncan. Call OM
Mark Mason (816) 753-1065
Michelob announces a jazz search for
Ohio’s best talent, conducted through
radio stations WDAQ/Dayton, WDMT/
Cleveland, WBBY, WNOP. $1000 and
a four-week contract at a local club go
to market winners, pius $2000 for the
winner of the finais heid in Cleveland
on October 26

For a second consecutive year,
American Public Radio (APR) offered
25 hours of the Chicago Jazz Festival
over Labor Day weekend. The live sa-
felite broadcast was produced by
WBEZ/Chicago WOTB/Newport
was named the official radio station of

* the 1986 Newport Jazz Festival.
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of necessary ingredients for a piece
to be considered jazz. But even
some of the most revered jammers
and swingers of this idiom have re-
fused to acknowledge their music
as “jazz."”

Adding to the confusion is the in-
flux of instrumentals that general-
ly contain little or no elements of
improvisation or swing, but which
are being grouped in with jazz —
much to the mainstreamers’ dis-
may. Sax player and NBC Radio
Entertainment jazz show host Dav-
id Sanborn empathizes. ““This is a
sensitive area because jazz has a
certain tradition and continues to
evolve in that tradition. The main-
streamers’ feelings are that if peo-
ple start thinking Andreas Vollen-
weider typifies jazz, they would be
less willing to accept the music of
Joe Henderson, Woody Shaw, or
Freddie Hubbard as jazz. They'll
say, ‘That is not jazz, this is jazz.’
The point is that the music can get
buried if it's not clear what the
tradition is.”

Expose, Not Expound

No one I've spoken with takes the
matter of tradition lightly. Since
understanding this music’s tradition
is only possible if one is exposed to
it, Art Blakey's advice last year
was, “Give people a chance to hear
it

“It's a never-ending argument.”
points out Manhattan/Blue Note
National Prometion Director/Jazz
and Secondary Susan Levin. She
and many others believe energies
would be better spent on getting the
music exposed rather than arguing
about what it is.

Easier said than done, some
counter, but there are quite a few
programs out there that are suc-
cessful in how they present jazz.

Dick Gibson

For one, there's the aforemention-
ed “Jazz Show with David San-
born.” it's the brainchild of Andy
Denemark, who was recently ap-
pointed Director/ Programming of
NBC Radio Entertaimment and the
Source. Debuting early this year,

David Sanborn

just about a year after it was first
conceived, the show is on in 105
markets including the top ten.
While most of the stations are
AOR, some are AC and CHR. And
a few are commercial Jazz sta-
tions. In some cases the two-hour
weekly show is rated the most lis-
tened to in its daypart (usually on
weekends).

Sanborn, who thinks of himself
fundamentally as an R&B rather
than a jazz player, admits he'’s
probably walking on thin ice by
calling his a jazz show. That’s be-
cause of the term’s ambiguous def-
inition, Still, he feels the show of-
fers a good opportunity to expose
the listener not only to contempor-
ary jazz, but also to its history. “It
all deserves to be heard,” he adds.
Artists such as Milt Jackson, Stan-

[ S

|  FRIENDS AND NEIGHBORS — KK
| Piayboy Jazz Festival station since the
a neighborly chat backstage at this year's event were (--r) Lakers basket-
ba¥ star and Cranberry Records President Kareem Abdul Jabbar, OM
Jetf Gehringer, and air talents Chuck Niles and Roger Layng.

WYRS 96.7

:...UNLIKE ANYTHING

GO/Los Angeles has been the official

t's inception in 1979. Having

—t
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ACROSS SKIES OF AMERICA — W

also
the Playboy Jazz Festival. Its "Music Trivia” winner was flown cross-con-
tinent to partake in the affair. He's pictured here with PD Rick Petrone (1)

SOMETHING ELSE! — By theend |
of this month, WBEE wil have par-
ticipated in 12 festival events in
the Chicego area. in this, the Taste

of Chicago Festival, a contestant
putts for prizes at the Station's
green. Neediess to say this guy
missed the putt.

Chuck Workman

ley Turrentine, John Coltrane, Or-
nette Coleman, Dizzy Gillespie,
and Dave Brubeck are heard on
Sanborn’s program along with the
Crusaders, Spyro Gyra, Hiroshi-
ma, Shadowfax, Jean-Luc Ponty,
Grover Washington Jr., Earl
Klugh, Dave Valentin, Paul Win-
ter, and Sting.

Chuck Workman is another who
has found a way to expose jazz.
He's the 15-year host of NPR af-
filiate WIAN/Indianapolis's * Jour-
ney Into Jazz,” a mainstream
weekly programmed from his per-
sonal record collection of “a few
thousand.” (He even has Charlie
Parker’s first Dial 10" LP in “mint
condition.”) In addition to his
WIAN gig, Workman was recently
hired to do a three-hour Sunday
morning show by crosstown com-
mercial AC outlet WTP1 which,

P

like quite a few other ACs, is pick- °

ing up jazz. He flavors WTPI with a
jazz showcase consisting of-60% fu-
sion and 40% mainstream.

Good For All

Workman finds it a pleasure to
work with mainstream and con-
temporary jazz simultaneously be-
cause he believes both forms of the
genre support jazz as a whole.
‘‘Anytime you get any form of cre-
ative improvisation and self-ex-
pression — even if it's the most ob-
vious form of syncopation that we,
or the mainstreamers, are used to
in swing or bebop — you're making
new friends.

“As the fusion musician becomes
more comfortable with this expo-
sure, his ears are going to want to
listen to a more broadened or chal-
lenging sound. This may work with
listeners, too.” Workman'’s advice
is to support your local jazz music-
ians. *“The kid on the block may be
the next Miles Davis.”

According to AOR record promo-
ter Roger Lifeset, about 135 rock
stations have incorporated jazz,
mostly in specific time periods; i.e.
late-night and weekends. Lifeset
agrees with Workman, who says,
“When the music succeeds at the
radio level, whether on a rock, pop,
or Jazz station, it must be good for
jazz as a whole. It has then found
its audience "

Gibson held his 24th annual
legendary jazz bash in Denver La-
bor Day weekend with 63 invited
artists. He confirms, “With no ex-
ception, they're all feeling the
breeze and are a lot busier these




GAIL MITCHELL

Iit’s Summer ...
And The Livin’s Easy

Just like its format peers, Easy Listening radio isn’t
shy when it comes to summertime promotions. Here’s
what’s been going on:

> 20
TWERTY THOUSAND AND OO 100

Y 1
|

A WINNING HAND — WLIF/Baitimore, in conjunction with C&P Telephone ‘
Yellow Pages, presented a "$100,000 We Wrote the Book Game."” The
first winner of two grand prize drawings was Rosalia Feinstein; the second
drawing was set for August 31. Presenting Mrs. Feinstein (i) with her
$20,000 check are (c) WLIF VP/GM Winnie Brugman and C&P Yellow
‘ Pages Staff Manager/Advertising Bob Rabuck (r).

HAPPY 50TH — As part ol
York staged five freg-to-the-public concerts broadcast live from Lincoin
| Center's Damrosch Park. Among the performers was violinist Robert Port

ney, chalting above with '‘QXR personality June La Belle.

‘ DOUBLE DIAMOND — Neil Diamond's recent Cleveland concert sparked a “Double Diamond Giveaway” by WQAL
En(rgnls vied for a grand prize package which consisted of two concert tickets, his and her diamond rings, dinner, limo
service, backstage passes, the complete CBS Neil Diamond LP catalog, and a dozen roses. Combing through the

| 20,000 entries are (I-r) Station Manager Mark Biviano, OM/morning man Larry Morrow, and CBS Records’ Sales

| Manager Peter Anderson.

FLOW

\
{
|
Jacqui Bishop is appointed Direc- E
tor/Special Projects at WQAL/Cleve- |
land . . . On September 1 veteran TV |
sportscaster Ed Arnold joined Jim ‘
Lange's morning show on KMPC/Los
Angeles ... KOKE/Austin debuts
Easy Listening format . . . Washington,
DC radio veteran Ed Walker re-
tums to WRC . . . WKSU/Kent, OH PD
Michael Flaster is awarded” 1986 Pro-
ducer of the Year honors from the Chio
Educational Broadcasting Network |
Commission ... KJOlLos Angeles |
|

named official radio station for the
American Ballet Theatre’s 1986-87
season. |
KFAC/Los Angeles is official radio
station of the city’s first annual
restaurant festival “A Taste Of LA."
.. In honor of its tenth birthday, b
WNCN/New York is recruiting tri-state
listeners for the "WNCN Air Force.” { e RS R S ——
|
|
|

CHUKKER TO CHUKKER — KUMU-AM & FM/Honolulu sponsored a polo
tournament between the Hawaii and South American teams, providing play-
er uniforms and giving away tickets. Some 2000 fans watched the South
American team emerge victorious. Pictured with the winners following the
match are KUMU Station Manager George Rudolph, his wife Sue (fourth,
fifth from right), and Promotion Director Chips Woollett (third from left).

They'll serve as guest announcers via
telephone hookup. 'NCN also wins In-
ternational Radio Festival gold medal
for its “New York Magazine™ show . . .
KBIG/Los Angeles kicks off a “Jamaica
Adventure” vacation contest
WJAS/Pittsburgh presents the Glenn
Miller Orchestra in concert
WQLR/Kalamazoo offers a “Family
Foods Picnic Basket” giveaway. ’

RADIO REAL ESTATE — As part of its campaign to give listeners the
latest real estate news, WNCN/New York created a Real Estate Award,
presented to those in that industry who, as judged by their peers, have

LA ¥ :
CROWNING GLORY — WHLI selected Lola Martin (center) as its “Long Island Woman BY the Year.” She edged out
ten finalists, who competed on the basis of family and ity service. Event were donated to Nassau
Children’s House, Standing with the winner are (I-r) second runner-up Mona Orange, WHLI's PD/air personality Dean
Anthony and PM host Chuck Camlic, first runner-up Joyce Kinsolving, and WHLI AM personality Chuck Johnson.

completed the year's most ingenious and creative transactions. WNCN
VP/GM Matthew Field (i) gave the first award to Marc Schauer (r) and
Charles Goldenberg (not pictured) of the Sylvan Lawrence Company,
Inc.
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BIRCH AND ARBITRON

Still More Spring
Ratings Results

Well, we’re back with more ratings. This time we’ll
look at the adults 2549 demo in some competitive AC mar-
kets. Remember, Arbitron doesn’t allow R&R to print ac-

tual shares; Birch does.
‘The stations are listed in order of
current rank. In the case of the
ARB numbers, I've included the
degree of change for each station
from the previous book. As an add-
ed feature, I've listed where the in-
dividual station ranks overall in the
adults 2549 demo. That number
appears in front of the call letters,
Got it? OK, let's go:

Pittsburgh
Arbitron
1 KDKA +3.1
2 WWSW +0.4
4 WHTX 22
6 WMYG +34
8 WLTJ 0.1
10 WTAE -14
19 WMBS +0.6
Birch

2 WWSwW 105
3 KDKA 8.7
6 WLTJ 6.1
7 WHTX 5.8
10 WTAE 38
11 WMYG 31
13 WMBS 1.6
There’s no AC shortage in this
town. Full-service giant KDKA
scores over three shares hx@er in
ARB than Birch, while WWSW gets

the bigger boost in Birch by just
over a share point. WHTX and
WMYG, formerly WHYW, have a
much brighter story in ARB, while
WTAE and WLTJ, formerly
WPNT, fare about the same in both
services. Birch indicates AOR
WDVE is the 2549 demo winner.

The ARB story: KDKA illus-
trates the full-service success story
seen so much this spring. It leads
the market 12+, adults 18+, and
every aduit demo 25+ . KDKA wins
every adult demo in mornings, ex-
cept 18-34.

WPNT changed its calls in May,
but remains soft AC using “light”
as an identifier. WHYW switched
to WMYG, began using the “mag-
ic” ID, and watched its shares dou-
ble. WMYG was also first among
ACs in adults 18-34.

WHTX, though off from an ex-
ceptional winter book, r

ter, and two shares from last spr-
ing.
Atlanta
Arbitron
4 WFOX
6 WSB-FM
1 WSB
Birch
7 WFOX
8 WSB-FM
10 wSB

+2.0
+0.7
0.5

5.8
50
4.1

Both WFOX and WSB-FM rank
higher in Arbitron, each scoring
over two shares more. WSB does a
half share better in Birch.

Oldies-based WFOX returns to
the lead with its best showing ever
in this demo, thanks to its strength
in male demos. WFOX leads the
other ACs in adults 1849 and 25-54
as well. WSB-FM wins adults 18-34,
while WSB leads in adults 35-64.

WSB-FM also has its best book

WSB-FMIeadsotMrACsmallfe
male demos except 3564, and is
second only to CHR WXQI-FM in
women 2549 and 25-54. WSB-FM is
third 18-34 and 1849 behind WQXI-
FM and Urban WVEE.

WSB was down by half a share
despite Atlanta Braves baseball.

Some AC shares were up for grahs
when WARM-FM bailed out of AC
for CHR.
Denver
Arbitron
1 KMJI +1.4
5 KHOW +0.1
6 02

KOAQ

Birch
2 KMJI 89
6 KOAQ 48
8 KHOW 4.1
All three ACs look better in Arbi-

tron, especially KMJI, which posts
an over-two-share increase.
KHOW fares better than a share
higher in ARB; KOAQ is only
slightly higher.

The ARB story: Enjoying its
best showing in this demo, KMJI
also moves to number two 12+ be-
hind Beautiful/Easy Listening
KOSI, is number one overall in
adults 2549 and 25-54, and is num-
ber two 1849 behind KBCO-FM.
KMJI leads the other ACs by just
over a 2:1 ratio, and ranks number
one overall in women 1849, 2549,
and 25-54.

KOAQ switched to AC from CHR
and manages to hold on to its AQH,
with strength in female demos.
KHOW is basi flat, leading
KOAQ by .3. KHOW is also the
market leader in moring drive in
adults 2549 and 25-54, and number
two in adults 1849 and 35-64.

Cleveland
Arbitron
2 WMJI
3 WLTF
U] WWWE
Birch
2 WMJI
4 WLTF
5 WWWE
wmlmoresmcﬁythesamem
both services, while WLTF has a
better ARB showing
by almost five full shares. WWWE
tells a better story in Birch by over
a share and a half.

The ARB story: Only atenthof a
share separates WLTF and WMJL
WLTF bounces back after two
down books, while WMJI settles

-2.0
+2.7
+0.2

=Za

down after two exceptional books.
WWWE trails the two FM giants by
over seven shares.

It’s also a close race between
*LTF and 'MJI in all adult demos.
Both stations represent the only
major competition for dominant
WMMS in all demos except
35-64,where B/EZ WQAL is the
solid leader. WMJI clocks a second
in the 3564 demo.

WLTF leads WMJI in all female
demos except 3564, with its great-
est lead in women 18-34. WMJI
leads 'LTF in all male demos, with

its greatest lead in the 1849 cell.
Cincinnati
Arbitron
3 WLW +0.6
5 WKRC 038
6 WRRM 25
8 WLLT -1.6
10 WWNK-FM +0.7
18 WWNK 0.0
Birch

3 WLW 93
L} WKRC 73
4 WRRM 73
10 WWNK-FM 37
1 WLLT 37
16 WWNK 15
WLW, WKRC, WRRM, and

WWNK-AM & FM wind up with
‘better Birch than ARB ratings. The
most dramatic performance is by
WLW, which is almost two and a
half shares higher in Birch. WLLT

ACCELERATION

KSSS/Colorado  Springs PD  Dan
Jackson is now OM for KSSS and sis-
ter FM KVUU. He replaces Bobby Ir-
win, who departs to WISN &

WSNY/Columbus . . . Rod Fritz and
Harvey Leonard join WMJX & WMEX/
Boston as Director/News and staff me-

WLTQ/M Other at

strong, particularly in morning
drive where the station is second
only to KDKA in adults 1849, 2549,
-and 25-54.

WWSW performs well in all adult
demos, second in the market to
KDKA in adults 2554 as well as
2549. Full-service WTAE is off
nearly a share and a half from win-

KVUU include D.J. McCoy as new
moming drive personality and John T.
Howard's promotion to assistant PD.

Jimmy Barrett named Assistant PD

The r'nomlnq team of Jude LaCava
and Lee Kirk debut at WSPD/Toledo
. San Francisco 49er Dwight Clark

sonality and Assistant PD at WLLT/Cin-
cinnati ... Joe Gunderman joins
WLTF & WRMR/Clevaland as Produc-

Rita Melottl becomes MD at KLOV/
Lovetand, CO . . . Howard Simon joins

retumns to KYUU/San F for a
third year as host of the "Dwight Clark
Report,” an NFL sports news and com-

at WUR/Detroit . . . Dave McKay joins  mentary with moming man Don Bleu.
WNIC/Detroit for afternoon drive Eileen Aigaze pms WROR/Boston
Bob to i as Du g & F

PD in addition to aftemoon drive at
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Chris Cox is named midday per-

/Toledo as news an-
chor . . . Gary Knight leaves weekend
air post at WLVY/Elmira to join WKYE/
Johnstown in evenings . . . Keith Mill-
er nabs the MD slot at KDUK/Eugene

Ji Henry is hired as Operations
Manager at KATA & KFMV/Arcata, CA.

THE TACO THE TOWN — KTFM/San Antonio
drez and Stephanie Stephens recently treated kisteners to 1003 breakfast
tacos as part of a morning show promotion.

personalities Sonny Melen-

fares better by a half share in
ARB

'méARBstory Cincinnati is an-
other AC-laden city, with full-serv-
ice AMs WLW and WKRC leading

FM are up but still trail the more
WLW is number one overall in
adults 18+ and third behind WEBN
and WUBE in adults 2549 and
25-54. WLW leads all ACs in male
demos. WRRM is the leading AC in
women 1834, 1849, and 2549, and ¥~

ties WKRC in 25-54.

Milwaukee
Arbitron
WTMJ
WLTQ
WMYX
WISN

+1.6
-1.2
03
2.2

—
WU s w

Birch
WTMJ
WLTQ
WMYX
WISN

WTMJ has a better showing in
ARB by over a share and a half.
WMYX does too by nearly a share.
Only WISN scores better with
Birch — by a share and a half.

The ARB story: Full-service
WTMJ is number one 12+ and
leads all ACs in adult demos 1849,
25-54, and 3564 as well as 2549. It's
the only AC station to see gains in
the spring book.

The market was clearly affected
by former AC WMGF’s call letter
(WKLH) and format switch
{“Classic Rock™ AOR). WKLH had
an outstanding debut book and was
the market leader in adult demos
18-34, 18-49, 2549, and 25-54 — sport-
ing double digits in each demo.

'WISN had its lowest showing ina

time and sister FM WLTQ,
with its soft AC format. was off as
well

WMYX wins adults 18-34 and
leads other ACs in women 18-34,
1849, and 2549. WTMJ wins 25-54
and 3564 women, and doubles as
the AC leader in all male demos.

72
58
48
43

—-
oo



Bonneville Broadcasting

Kevin McCarthy (800) 631-1600

Easy Listening

CARPENTERS "Honolulu City Lights"
RICHARD CLAYTERMAN “Stranger On The Shore"

' Broadcast Programming

John Sherman/Jay Albright (800) 426-9082

Adult Contemporary

TOTO “I'l Be Over You”
TINA TURNER “Typical Male”

Modern Country

ALABAMA “Touch Me When We're Dancing"”
LYLE LOVETT “Farther Down The Line"
CHARLY McCLAIN “So This Is Love"
RONNIE McDOWELL “When You Hurt, | Hurt"
T. GRAHAM BROWN “Hell And High Water"
MICHAEL MARTIN MURPHEY “Fiddlin’ Man™

Century 21

Greg Stephens (214} 934.2121
The Z Format

ANITA BAKER “Sweet Love”
ART OF NOISE “Paranoimia”
BELINDA CARLISLE “| Feel The Magic™
PET SHOP BOYS “Love Comes Quickly"

The AC Format

LEVEL 42 “Leaving Me Now"
TINA TURNER "'Typical Male”

Super-Country

DOLLY PARTON “We Had It All"

GEORGE JONES “Wine Colored Roses”

MICHAEL MARTIN MURPHEY “Fiddiin’ Man"

GEORGE STRAIT “It Ain't Cool To Be Crazy About You"

Concept Productions

Elvin Ichiyama (916} 7827754

CHR

ANITA BAKER “Sweet Love"
CHICAGO "25 Or 6 To 4™

NU SHOOZ “Point Of No Return”

ROD STEWART "“Another Heartache"
BELINDA CARLISLE "I Feel The Magic"

Country .

ALABAMA “Touch Me When We're Dancing”
SAWYER BROWN "“Qut Goin' Cattin'"

DOLLY PARTON "We Had It All”

WAYLON JENNINGS "What You'll Do When I'm Gone"
LYLE LOVETT “Farther Down The Line"

BILLY JOE ROYAL "I Miss You Already”

AC

LEVEL 42 “Leaving Me Now"
LOVERBOY "Heaven In Your Eyes”

| CHRIS DeBURGH “The Lady In Red"

G. KNIGHT & B. MEDLEY "“Loving On Borrowed Time"

Media General
Broadcast Service:

Bob Dumais (901) 320-4433

ACtion

TOTO “T'll Be Over You™

CARLY SIMON “Coming Around Again™

DAVE ADAMS “'Dancing In My Sleep”

DAVID PACK "I Just Can’t Let Go"

DOWNES & PRICE “New York Hold Her Tight"

Added This Week

MEDIA GENERAL CONTINUED
Your Country

TOM WOPAT "I Won't Let You Down"

JOHN SCHNEIDER At The Sound Of The Tone?’

T. GRAHAM BROWN “Hell And High Water"

MICHAEL MARTIN MURPHEY “Fiddlin. Man"

MARIE OSMOND & PAUL DAVIS “You're Still New To Me”’

Hit Rock

TOTO "“I'li Be Over You"
JOURNEY “Girl Can’t Help It"
ANITA BAKER “Sweet Love”

Peters Productions, Inc.

George Junak (800} 255-8511
Country Lovin’

GEORGE JONES “Wine Colored Roses”
T. GRAHAM BROWN “Hell And High Water”

| GEORGE STRAIT “It Ain't Cool To Be Crazy About You"

KATHY MATTEA “Walk The Way The Wind Blows"
The Ultimate AC
LEVEL 42 “Leaving Me Now"

DAVID FOSTER “Who's Gonna Love You Tonight"
CHRIS THOMPSON “What A Woman Wants"

Radio Arts

John Benedict (818} 841.0225
Country’s Best
T. GRAHAM BROWN “Hell And High Water"

DOLLY PARTON “We Had It All"
GEORGE STRAIT “It Ain't Cool To Be Crazy About You'

Soft Contemporary
CHRIS DeBURGH "The Lady In Red”

Sound 10

LEVEL 42 “Leaving Me Now"
CHRIS DeBURGH “The Lady In Red”

The Programming
Consultants

David Graupner {800} 843-7807
Stereo Rock

TOTO “/ll Be Over You"

BEATLES “Twist & Shout”

CYNDI LAUPER "True Colors”

TINA TURNER "Typical Male"

ROD STEWART “Another Heartache'
JOURNEY “Girl Can't Help It”

ANITA BAKER “Sweet Love”

AC

CYNDI LAUPER “True Colors”
PAUL SIMON “You Can Call Me Al"
DARYL HALL “Dreamtime”.

Country

MARIE OSMOND & PAUL DAVIS “You're Still New To Me"
LARRY GATLIN “She Used To Be Somebody's Baby"
ANNE MURRAY "My Life's A Dance”

WILLIE NELSON "I'm Not Trying To Forget You"

Transtar
Aduit Contemporary _

Mike Tanner (213) 460-6383

BERLIN “Take My Breath Away™
LIONEL RICHIE "“Dancing On The Ceiling”

PROGRAM DIRECTORS:

the
SELECTOR

System will make
your life easier
...and your
station sound
better than ever!

Meet the SELECTOR music scheduling system —
the most powerful tool available to the radio profes-
sional. Software that provides consistency, variety,
balance and controi—far more effectively than any
system you have ever imagined.

SELECTOR can make your station sound con-
sistent, from day to day and daypart to daypart.
It ensures variety in the sequence; and makes a
playlist sound much larger than it is. It allows you
to balance your sound in ways that will appeal to
your target audience. And, it gives you control of
the sound of your station.

SELECTOR: the revolutionary system that con-
tinues to set the standards in computerized music
scheduling.

For more information, call or write, today.
Mention this ad and get one month free.

RCS
RADIO COMPUTING SERVICES, INC.
One Chase Road * Suite 206

Scarsdale. New York 10583
(914) 723-8567
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MARKETPLACE

COMED

( Audio And- )
Video Airchecks!

Current Issue £77 features KilS/Bruce Vidal. WLUP/Jonathan Brandmei-
er, KKLI/Big Tom Parker, Denver’s KBPI, KMEL/Sonny Joe Fox. KS103/

Randy Miller, Minneapolis CHRs KDWB & WLOL & KISW/john & Robin.
90-min. cassette, $5.50

Current Issue §76 features WNBC/joey Reynolds, KRLA/Real Don
Steele. KPKE/Steven B. & The Hawk, WPLJ/Pat St. John, WM|C/Tom
Shannon, KFRC/Bobby Ocean, KKHR/Pat Garrett-Jack Armstrong.
KNX-FM's first day as mellow rock, & WKRQ/Q Morning Zoo. 90-min.

cassette. $5.50

Special lssue #5-86 features HONOLULU., with CHRs KQMQ & KMAI,
ACs KSSK, KRTR, KULA & KKUA, oldies KIKI & AOR KPOI. 90-min

cassetce, $5.50.

Special bssue #5-87 features LOS ANGELES. Part |, with CHR KIIS-FM,
Urban KPWR. ACs KOST, KBZT & KNX-FM, and AORs KLOS. KMET
8 KROQ. 90-min_ cassette. $S.50

Classic Issue #C-70 features WINS/Mad Daddy-1964. WCFUJerry G.
Bishop- 1968, KIQQ/Jerry Buter-1975. KGB/Don Dale-Bob Foster-
1969, KFI/Big Ron O'Brien-1979. KH/Billy Pearl-1974, & WABC/Dan
Ingram-1977. Cassexte, $10.50

VIDEO {7 features Denver's KPKE/Steven B. & The Hawk and KIMN/
Paxton Mills. Houston's KRBE-FM/Christy & Carson, San Diego's coun-
try teader KSON-FMJ/]). Jackson. and. Honolulu's KKUA/Randall &
Cooke, KPOI/Rabbett, KQMQ/Wili Moku, and KFRC/Bill Lee. 2 full
hours, on VHS or BETA. specially priced through 9/30 at $30.00.

CALIFORNIA AIRCHECK
Box 4408 — San Diego, CA 92104
. (619) 460-6104

WANT TO BOOST
YOUR CAREER?

Qur humor is drop-dead funny,

For FREE sample and you can be too!

wrile on station letterhead to
DIE-LAUGHING

P. 0. BOX 923
COLLINSVILLE, IL 62234

O'Liers
FREE SAMPLE ISSUE

of radio’s most popular humor service .
For sample, write on station letterhead to 0 L \ﬂers

1237 Armacost Ave., Suite #6-R Los Angeles, CA 90025

Hundreds renewed again!
Free sample!
Write on station letterhead to

Contemporary Comedy
5804-D Twineing
Dallas. TX 76227

Contemporary

tre Etectric WEENIELY
RADIO'S MOST RESPECTED A
DJ GAG SHEET SINCE 1970
RICK DEES, KIIS-FM: “Tom. you reaily
are The Best. Really look forward to the
arrival of The Weenie. such a shot in the
arm for our Morning Team!™

FOR FREE SAMPLES WRITE

Electric Weenie. Inc,
P.0.Box2715
Quincy. MA 02269

.
Disk Jockey Comedy
KRAZY KOMMERCIALS . . . 100 of the wildest things
ever sold on radto. Everything from a police dog that

Iisps to a telethon to combat excess body hair to a free
loaders home study course. Fore FREEBEE, write:
HYPE, INK., 7805 Sunset Blvd., #206, Los Angeles, *:
CA 90046.

Wrile on station letterhead to:
CHEEP LAFFS
DLW El Camino Real
Suite 109-212
Sunnyval. CA 94087

\s “Phantastic Phunnies g
{

*Quick-quip,” Topical Humor!! Introductory month's 500
topical one-liners and 'BONUS’.. Just $2.00!! Phantastic
Phunnies, 1343-A Stratford Drive, Kent, Ohio 44240.

Highly Respected! Hilarious! Origlnal!
Proven worldwide audience bulider!

Dave Dworkin’s Ghostwriters presents:

UP YER NEWS!

In the tradition of Weekend Update, a market-

exclusive news parody. Special trial offer: Six

e | weeks for $20. Ghostwriters, 2301 Unity Ave.

B N., Dept. U, Minneapolis, MN 55422. FREE
DETAILS.

INSTANT REAGAN.

call for instant demo

LIVE WITH YOUR TALENT (as heard onKFMB SanDiego)

M A R KL AR S ON
P.O. BOX 2424, EL CAJON, CA 92021 (619) 579-0967

What do /
RICK DEES & HOWARD STERN({VV/\’

have in common?!?

"JackieThe Joke Man’.

Airable Samples!! “Use Your Finger!!"’' & /. @

(516) 922:9572 922-9573 9229574
Request demo package on station letterhead
LU:I. Hour Rockers, Box 62, ast Norwich, NY 11732
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CW The Comedy Consultants

Call or send on station letterhead for:

FREE DOPE

On “Laugh in the Box”
AOR. Proven, Sponsorable Programming CHR.

Comedy Warehouse, 10240 West St. Martins, Franklin, Wi 53132
(414) 5265813

~ “DROPINZ” ;

| B0 wild tracks for your show each manth only
$20. Semi-annual and yearly rates too. Sample
| cassette $4. Station consulting, aircheck critique {

and production by a 23-year major market veter
an. Callor write for rates.

Stu Collins Broadcast Services
174 King Henry Court, Palatine, IL 60067 (312} 991-1522

FEATURES

L

| \NEWSMAKER INTERVIEWS fumish
you with 45 live phone-in interviews

l monthly with hard-to-get name personali-
ties. Send for your FREE copy now.

Newsmaker Interviews, 439 S. La Ciencga Blvd.
Los Angeles, CA 90048 (213) 274-6866.

EMPLOYMENT/INSTRUCTION

10,000 RADIO JOBS!!
ver 10,000 Openings Yearly

You now have access to 98% of the American Radio

Nationwide Job Openings every week!

Television Openings too!

1. Hundreds of openings for DJ's, newsmen. engineers. PD's (male & female)

2. Recewve 98% of the current American Radio Job #stings computer-prnted
and mailed to the privacy of your home.

3. Smaii. medium and major markels.

4. Country. Rock. MOR. AOR, Beautitul Music. All News and Talk formats

5. The American Radio Job Market is subscibed to by major universities.
colleges. broadcast SChoois. working and non-working personnel.

6. MONEY BACK GUARANTEE

Rates: One week $6.00. SPECIAL 6 weeks $14.95 -

you save $21.00!

Amezicarr Radio
JOBMARKET

6215 Don Gaspar. Dept. R. Las Vegas. NV 89108

PUBLICATIONS

l. B B - i
one to one'-
THE JOURNAL OF CREATIVE BROADCASTING
Invites you to join the world’s
largest family of professional
radio personalities.

| One to One offers you weekly self-help and
professional growth articles, promotions,
production tips, artists profiles, expert
advice plus a fresh supply of topical humor
every seven days |

One-month trial subscription (four issues) $10 |
deductible from your first yearly subscription
Send to:
CreeYadio Services
P.O. Box 9787, Fresno, CA 93794
CreditCard Orders, Phone: (209) 2260558-

= —]

feR

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and ac-
companied by check. One-inch minimum; additional space
up.to six inches available in increments of one-inch. Rates
for R&R Marketplace (per inch):

Per Insertion
1Time $60.00
6 insertions $55.00
13 Insertions $50.00
26 insertions $45.00

Will inctude logo or other line art on ads of two inches or
more if camera-ready art provided. Deadline for Market-
place ads Is Friday noon, one week prior to publication
date. Marketplace ads are non-commissionable

Submit to.

Marketplace

RADIO & RECORDS 1930 Century Park West
Los Angeles, Calif. 90067 [213) §53-4330
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MARKETPLACE

PERSONALITY

PERSONALITY

Preparation unnecessary. A complete show per page.
Tips. Trivia. Insults. Birthdays. Calendar. Daily Celebra-
tion. Sports. Weird News. Low prices. Sample:

] “THE BII.I-" i
) ]
1 1
{ Music facts, bios, and the latest news on current.

CHR hitmakers delivered twice per month. Ready}
for on-air use! 1 year (26 issues) $75, 6 months $40,}

INSTANT

MORNING SHOW
A regular-cast of characters (Not
ust wild tracks or drop-ins) will
nteract with your morning

1395 Overlook Ave., N.W., r special 1month ”'I:IH siugiclffpﬂbﬂ 85. Write: i personality.
Salem, OR 97304 P.O. Box 2437, Redmond, WA 98073 : Already sg]d 0 one major group
——d before national release

"MOST USABLE SERVICE EVER i
"A SHEET LIKE NEVER BEFORE"
2 WEEK TRIAL ONLY $5 + OR MORE INFO:
INFO-BITS, BOX 112576, SAN DIEGO, CA 92111

Free Sample Of
RADIO’S DAILY
ON-AIR
PREPARATION
SERVICE! |
Airshift-ready music
notes, star facts
calendar, more!

P.O. Box 3482-R
Rubdoux, CA 92519

“Indicate COUNTRY or [
CONTEMPORARY Format

Know Your Market! Computer Software For Radio!
In Use for years by top station in major market
| «Music callout for research « Station surveys « Production cart numbering |
All run on your IBM PC or Compatable or North Star Horizon JI.
CALL NOW for information. Toll-free 1-800-537-2576
In Florida (305
BROADCAST SYSTEMS CORPORATION

U1 NW 22nd St Ft Lauderdale, FL 55311

. PROGRAMMING

You provide a good basic jock
. We'll make him funny,

Suite 3K

Barnington

For Free Demo Cassette
call (312) 382-7551

Or Wrue: Chicago
Entertainment Source
1419 Soath Shore Ct

1L 6010

PROGRAMMING

o “SHOW PREP”ﬂ

Historical  Special & Musical Events
o $30 Monthly Newsletter Calendar
“tuse it — i's great!” Christopher Kaye, Y108/Denver
® On-line Data Base Available September 15th.
wate of call Call (800) MCI-7162 o

media communications, inc.

P.O. Box 37732/ Shreveport, LA 71133-7732

Phone (318) 746-IDEA

Digiliaks Black/Urban Stingers

At last, digitally produced and recorded stingers, specifically
for Black-Urban stations. Our B/U "“Jamming Package”
features musicians who play with Cameo, SOS Band and
Isaac Hayes. To find out why stations like KISS 104 use the
crisp, clean sounds of the DigiTraks "Jamming Package”
for ID's & Promos call or write Marcus Graham for a demo.

3110 Roswell Rd. *Suite 218+ Atlanta, GA 30305+(404) 237-3919

RADIO & RECORDS

INCREASE
SALES
RESULTS

The radio and record industries
are big markets to cover witha
limited sales force.

So why not put R&R Marketplace
to work for you?

It's a sure way to generate
qualified sales leads.

Just Call

(213)553-4330

for more information.

OPPORTUNITIES

OPENINGS OPENINGS

|

| . Capitol Broadcasting Corporation
917 Western Amenca Circle. Suite 500 @ P.O. Box 160706 @ Mobile, Alabama 36616-1706 @ (205) 3431000

TO: WINNING RADIO PROFESSIONALS

MEMO RE: MOVING UP!!

Our rapid growth means great opportunities for you! The following positions are now
open or will be soon in various Capitol markets:
—PROGRAMMING GENIUS ~MORNING FUN LOVER(S)

al the tools needed to win will be yours. Imagine a great market with no dominant
Successful track record required. morning personality! Can your act fill this

vold! Great support crew, exceptional
—=CREATIVE PRODUCTION WIZARD compensation, and guaranteed exteral
We gve you 4 & 8-track studios with Srottote
brand new state-of-the-arn technology,
including keyboards. digital sampler, etc.
Can you gwe us great promos?

~NEXT PAUL HARVEY
Are you a news personality? Have we got
a deal for you!

—NIGHT-TIME RATINGS GRABBER
Joln the hottest personality lineup in the
market. Creativity and energy a must.
Fernales particularly encouraged to apply

Our company is winning in Charlofte. Louisville, Birmingham, Mobile, Charleston, Raleigh, and (coming
soon) Nashville!

Send cassette and resume to:

Bill Thomas, Vice President/Pr: ing, Capitol Broad i
Corp., 530 Beacon Parkway West, Suite 600, Birmingham, AL
35209

EOE No call, please

|

OPENINGS

OPENINGS

HELP! RADIO PERSONNEL NEEDED

Due to the large number of registrants placed, and the increased demand of radio sta
tions all across the country, NATIONAL is in immediaté need of qualified personnel.
This is for virtually ali radio positions, particularly newspeople and announcers for
small, medium, and major markets. We're also in need of qualified female personnel.
If you're ready for a move, let NATIONAL help. We make the complete presentation
for you. For complete confidential details and registration form, enclose $1 postage

and handling to:

NATIONAL BROADCAST TALENT COORDINATORS

Dept. R., P.O. Box 20551 e Birmingham, AL 35216 ¢ (205§822-9144

Acr NOW/

ME Country giant is seeking on-air pros for fulltime posftions.
Minimum two years’ experience required. T&R: Mark Snowden.

Operation expanding. Need adult, reliable. warm, morning
drive/PD for lite FM. Winning company. Great place to live
T&R: Box 929, Lewiston, MN 04240. EOE (8-29)

WRCN/Long Island is looking for hungry rock jocks. Possible
future fulitime openings. T&R: Lenny Bloch, Box 666,
Riverhead, NY 11901. EOE (8-29)

WKCG & WFAU, Box 307, Augusta, ME 04330 EOE (9/05)

Seeking salespeople for E. Lorfg Istand hit music station. Salary
with T&R: Richard

252 W. Montauk Highway, Hampton Bays, NY 11946 EOF

19/05}

WNCK FM seeks adult communicators for future openings. Plus
news. Fi rovidence metro AC format. T&R:

100 KHI, 50 kw Superhit winner, seeks morning
T&R: J.J. ""Hitman" McKay, 2301 Coastal Highway, Ocean
City, MD 21842. EOE (8-29)

Small market, but big commitment to news. AM/FM neéds
anchor/reporter for afternoon/evenings. T&R/writing
samples: John Moore, WSLB/WPAC, Box 239, Ogdensburg,
NY 13669. EOE (8-29)

AM drive, sateli i sought yesterday. Rush
T&R/salary history/references: Alan C. Swan, BCNA., Box 3,
Palmyra, NJ 0BO65-0003. EOE (8-29)

Steve Raymond, 98 Getchell Ave., Woonsocket, RI 02895 EOE

(9/08)

Experienced morning pro who can be local, funny, & use
phones in a CHR format. T&R: Randy James, PD, 97WK, #88
Waddies Run Rd., Wheeling, WV 26003 EOE (9/05)

Seeking good attitudes for all shifts. AOR expenience desired
T&R: Gerry McCracken, Box 368, Parkersburg. WV 26102 EOE
19/05)

R&R FRIDAY, SEPTEMBER 5, 1986/77
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OPENINGS OPENINGS

A Question from WCLY-FM & WPGC-AM in Washington, D.C.. . . . .

“HOW GOOD ARE YOU?”

Are you one of the few morning personalities who:

% Instinctively “lives" in the listener’s world, not his or her own . . .

 Communicates without vocal tricks and without electronic ones . . .

% Has an unblocked and unlimited Supply of creative energy . . .

% Is funny (most people tell you you're hilarious!) but . . .

# Can be serious and sensitive and emotional on the air without feeling seff-conscious . . .
+ |s warm and intelligent and involved and . . .

+ Actually loves “show prep?”

Did you answer yes to all of these? Then, we have a “‘dream’* opportunity for you. If you think you're
good enough to be half of a very special morning show in Washington, D.C., please convince me with
atape.

Thanks, Aflan Hotlen, Program Director

WCLY & WPGC

PO Box 10239

Washington, D.C. 20018

First Megia Corporation - an equal opportunity empicyer.

] SOUTH

Air personalities, not OJs. Country/AC background helpful.
Big bucks for community-minded individual. T&R/picture:
WBHP, Box 1230, Huntsville, AL 35807. EOE {8-29)

Seeking take-charge, reactive, experienced news professional
Winning company. Greaf bucks. T&R: Mike Lawrence, Box
929. Lewiston. ME 04240 EOE (9/05)

Seeklng adult. funny, bit-oriented morning man. Winning com
pany. Great bucks. Burkhart/Abrams. Great place to live. T&R:
Mike Lawrence. Box 929, Lewiston ME 04240 EOE {9/05)

WYAV.FM/Myrtle Beach. SC's top-rated radio station. Seek
news/air talent. T&R: Jelf Kelly, Box 1020, Myrtle Beach, SC
29578, EOE (8-29)

PROMOTION MANAGER
Perennial Full-Service Leoder, 57 WSYR. Match
the community with marketing, advertising and
station promotions. Creative individual with the
ability to motivate others. Must be self-moti-
vated, refiabie, and organized with excellent
foliow-through ability. This is much more than a
contest position No phone calls please. Re-
sume, cover lefter and brief description of your
strengths to Elizabeth Brown, Promotion man-
ager, 57 WSYR, 2 Ciinton Square, Syracuse,
NY 13202. Equal Opportunity Employer.

SW FL AC leader seeks ND with major market pipes and cor-
versational news style for morning drive. T&R: Paul Conrad,
PO Box 189, Cape Coral, FL 33910. EOE (8-29)

Full-service CHR, 40 miles from Nashville, has possible future
openings. T&R: Gary Moss PD, WKRM/WKOM Box 1377,
Columbia, TN 38402. EOE (8-29}

Seak experienced morning man, small market. Good produc-
tlon skills, FM Oldies format. T&R: Paul Adcock, PO Box AA,
Marshall, TX 75670, EOE (8-29)

CHR/Urban seeking dyriamic personalities for all shifts. Ex-
cellent production a must. T&R: K.A.K. Productions, 28
Rutledge Ave., Charleston, SC 29401. EOE (8-29)

VA AC seeks morning man. Must be upbeat. T&R/salary re-
quirements: Bob Abbott, PO Box 11529, Lynchburg. VA
24506. EOE (8-29)

East Toxas AC seoks aftarnoon driver. T&Risalary re
quirements: Jeft Brown, KTYL, Box 6367, Tyler, TX 75711
EOE (8-29)

CRB BROADCASTING
CORPORATION

WKSF/Asheville. Southarn CHR powerhouse has rare opening.
Production skifls a must. T&R: John Stevens, #90 Lookout Rd..

Ashevilte, NC 28804 EOE {9/05)

Rapidly expanding New York City-
based company now accepting applica-
tions for the positions of General Man-
ager and Sales Manager for both cur-
rent and future acquisition. CRB owns
and operates stations in Allentown,

d Hot CHR seeks
with excellent creative production. T&R: Chaz Saunders,
WMMC, Box 565, Columbla, SC 29202 EOE (9/05)

USA’s commercial intemational radio station seeking new an-
nouncers. Musiclinformation format. T&R: Barnes/Carr.
WRNO, Box 100, New Orleans, LA 70181 EOE (9/05)

PA; Wilmington, DE; Huntington,
WV; and soon-to-be White Plains, NY
with more on the way. Send re-
sume, salary history, management phi-
losophy, and references to: Edward
Rogoff, President; CRB Broad- |
casting Corp., 630 5th Avenue,
Room 2930, New York, NY 10111.
No phone inquiries please. EOE M/F

Medium market on Carolina Coast seeking strong. mature taient
for stations. C delivery. T&R
Mac Edwards. Box 1126, Jacksonville, NC 28541 EOE (9/05)

“"We're expanding our news department.’ Growing Sunbeit
market. Rapid advancement possible, T&R: Walton Foster,
KIXY, City Hall Plaza. San Angelo, TX 76303 EOE {9/05)

Top-rated Country station seeks topical & bright morning host
T&R: Mike Ryan, WQDR, Box 1511, Raleigh, NC 27602 EOE
(9/05)

Seeking mature female talent for half of morning show. Great
pay & benefits. T&R: Bil McCiane, KYKX, Box 2727,
Longview, TX 75606 EOE {9/05)

AFTERNOON TALK HOST
Need multi-faceted taik host for after-

NORTHEAST AOR

If AM drive is your life, send T&R. No
time/temp, no zoo, no beginners. Needed:
personality, knowledge of music, produc-
tion know-how, promotional ideas. We're
aNE AOR. T&R to Radio & Records, 1930
Century Park West, #450, Los Angeles,
CA 90067. EOE

Box 120, Portsmouth. N H 03801

WHEB/PORTSMOUTH, NH
AM-FM Combo looking for afternoon an-
chor/reporter, last one went to Boston. We
need someone with life. T&R to ND Mike
Hickcox, Box 120, Portsmouth, NH 03801.

noons in Southeast market. Issues, yes,
but light and friendly as well. Send T&R
“along with brief digest of talk philosophy
in confidence to Radio & Records, 1930
Century Park West, #446, Los Angeles,
CA 90067. EOE

We're looking for an aggressive PD to
make us #1 in a market of 195,000. Ex-
perience a must. Should include Arb
numbers on support of success. Send
resume and tape to. George Franz,
KPLE-FM, PO Box 1230, Temple,
TX 76503. EOE

st PLE JFMNI05 Sapame
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OPENINGS

EAST COAST...
FULL-SERVICE...AC
Looking for mature entertainers — capa-
ble of following format. Growth company,
better than average money and stability —
minimum 5 years experience. Send tape,
resume, and salary history to Radio &
Records, 1930 Century Park West, #441,

Los Angeles, CA 80067. EOE

PR

F versatile Prod Director
wanted for major market adult rock station. Or-
ganization, creativeness, and strong produc-
tion voice a must. Send tape and resume to:
Andy Beaubien, KSRR, 1020 Holcombe
Blvd., Suite 1201, Houston, TX 77030.
EOE ] .

4 )
PROGRAM DIRECTOR
WXLK-FM, Roanoke/Lynchburg, is seeking a self-
motivated, experienced CHR Program Director. If
you feel you can provide leadership and be a team
player for the number one (#1) station in the 93rd
market, send tapes and resume to: Aylett B. Cole-
man, K92, Roanoke, VA 24022. EQE MF

GreatC ry 68
¥ Q ¥ T A

KKYX, SAN ANTONIO seeking Program

Director with either Country or fullservice AC

management background. Resumes & tapes to

Bill Rohde, Vice President/General Man-

ager, 8401 Datapoint Drive, Suite 900, San

Antonio, TX 78229. No phone calls please
Swanson Broadcasting, EOE ~ *

OPENINGS

P3 is your first step into the majors, 99KG in Salina is your
way up. Future openings anticipated. T&R: Steve Wall, Box
6198, Selina, KS 67402-6198. EOE (8-29)

FSA seeks communicators. Must be mature, warm, and
friendly. 35+ demos. Outstanding facility. T&R: OM., 500 E
J St., Hastings, NE 68901. EOE (8-29)

WLRZ seeks nawscaster. Ideal first Job for college grad. T&R:
Jeff Steinburg, ND, Box 76, Peru, IL 61354, EOE 8-29}

Country station seeking tulttime announces for swing shift. Per-
sonal appearances and production skills. T&R: Charlie Hale. Box
798, Garden City, KS 67846 EOE (9/05)

Seeking experienced morning news anchor for top-rated news
department. T&R: Ed Huot, Box 699, Elkhart, IN 46515 EOE
(9/08)

Make the switch 10 momings on Joliet’s only AC outlet. Promo-
tion experience a big plus. T&R: WJTW, 2455 Glenwood #209,
Joliet, iL 60435 EOE (9/05)

Seeking ND with 8 nose for news. Aggressive, personality a
must. Good writing skills and conversational delivery. T&R: Bill
Jones, WBAT, 120 N. Miller Ave.. Marion, IN 46952 EOE
(9/0s!

Seeking creative morning jock for college town. Good produc:
tion essential. T&R: DiDi Capri, WTAQ, Box 369, Murphysville,
1L 62864 EOE (9/05)

Seeking news reporter for top-shelf operation. T&R: Gary
Wescott, WSPT, Box 247, Stevens Point. W1 54481 EQE
19/05)

COMBO ENGINEER/ANNOUNCER
Midwest medium market AM/FM. Good
company. Experienced only need apply
More important you be a great engineer.
Tape, resume, references to Radio & Rec-
ords, 1930 Century Park West, #477,
Los Angeles, CA 90067.

MORNING SHOW NEWS ANCHOR
104.5 WSNX is looking for a morning show
news anchor. We need someone with the
ability to deliver the news in a conversa-
tional and casual manner, plus have good
news-gathering and feature-type writing
skills to work with the morning show host.
Send cassette and resume to:

1J. Duling
WSNX
875 E. Summit, Muskegon, MI 49444

INDIANA CHR LEADER
Has immediate openings for fulltime air-
per ities. Appli must und d

100,000 WATT AC

/Vﬁﬁwl
[ -

COASTAL N. CAROLINA
seeks high profile morning talent. Inherit
GREAT numbers. Must have solid act. No
time and temp. No crazies. C&R to Mike
Farrow, 211 N. 2nd St., Wilmington, NC
28401. EOE

CHR. Quality production. Growing com-
pany. Cassette and resume to Radio &
Records, 1930 Century Park West, #478,
Los Angeles, CA 90067. EOE, M/F

97 WZ0K

THE HOT M

Rockford’s #1 station is losing its #1 morning
team to the majors. Who's next? We want to
hear from you if you are creative. topical, re
latable, off-the-wall. and not afriad to make the
C i needed to continue the winning

LIVE ON THE BEACH

Top 50 East Coast market CHR needs
those great personality announcers to
work for a great company and live at the
beach! Midday, afternoon, and night
talent needed. We'll pay the money if
you’ve got the talent! T&R to Radio &
Records, 1930 Century Park West, #449,
Los Angeles, CA 30067. EOE

AMIFM News/Talk. Top 40 combo in Chicago seeking ap
plicants for future news openlngs. T&R/writing samples: Val
Wallace, ND, WKRS/WXLC, 3250 Belvedere Rd. Waukegan,

IL 60087. EOF 8-29)

WATT/WEVZ seeking hardworking morning drive personality
with good production skilis. T&R: Andy MacOonald, Box 520,

Cadillac, M! 49601. EOE {8-29)

Our Country AM sounds as good as the big stations. We want
personalities. T&R: Ron Phillips, WTRE, 1011 Park Road,

Greensburg, IN 47240. EOE (8-29)

50 kw Country seeking evening talant. Strong production a
must. Heavy appearance schedule. Parttime openings a(so.

T&R: PD, Box 933, Fort Wayne, IN 46801. EOE (8-29)

tradition. Send T&R to P.O. Box 6186, Rock-
ford, IL 61125. EOE

é’;gmflo_& KA.

Work n a major market atmosphere without
the problems of living in a major market. KSYZ
is looking for a Production Director. 'a-track
experience helpful. Possible airshift. Top-rated
100 kw CHR. T&R: Mark Baumert, KSYZ-
FM, 3280 Woodridge Blvd., Grand Island,
NE 68801. EOE

New AM/FM needs peak performers to build top-rated radio
news team. T&R: Mike Martin, KMBY, Box 1271, Monterey,
CA 93942. EOE (8:29)

The heat is on in Phoenix. Parttime/swing apenings on our
FSA AM and personality hit Oldies FM. T&R: BJ Hunter, 2196
€. Camelback Rd.. Phoenix, AZ B5016. EOE (8-29}
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'OPENINGS

Entry level position with growth potential in Southern CA,
T&R: Cory Baker. KAVR, Box 960, Apple Valley, CA
92307.EOE (8-29}

Future fulltime Country opening. Production and good voice 8
must. T&R: Rick Masters, Box 1428, Victorville, CA 92392
Phone calls okay. (619) 245-8635 EOE (8-29)

Great AOR opportunity. PD with airshift. Strong production.
T&R: Kathy Blackwood, GM, KFMU, 8ox 772850, Steam
boat Springs, CO 80477. No calls. EOE (8-29}

KRXV/Barstow seeking experienced ND. Benefits -and
allowances included. T&R: Lance Todd, Box 1668, Barstow,
CA 92311. EOE (8-29}

Entry level market seeking air talent/production. We offer the
100ls and environment. you provide energy and effort. T&R:
Terey Tario. KEEP/KEZJ. Box 346, Twin Falls, ID 83303.E0E
{8-29)

Seeking bright, snergetic, informative Country jock with good
production for middays at Southern CA FM. T&R: KAVR,
Box 960, Apple Valley, CA 92307. EOE (8-29)

KTNN. AZ's only 50,000-watt station. is seeking T&Rs for
future full/parttime openings. Two years* experience required.
T&R: Chip Begay. Box 2569, Window Rock, AZ 86515 EOE
19/05)

Clerical intem needed. National radio syndication company.
Great opportunity. Must have car. CALL: Ms. Green, (213]
652-8710, EOE (9/05)

Seeking ND. Northern CA AM/FM. Must be innovative, strong
writer, organized, & able 10 manage three-person news depart-
ment. T&R: Randy Blount, Box 309, Yuba City, CA 95991 EOE
19/05)

Seeking OM for automated top CHR/Country stations. Must be
aggressive, knowledgeable. Good salary, stable company.
T&R: Paul Starr, 619 N. Turner St.. Hobbs, NM 88220 EOE
19/05)

Seeking tulltime chief engineer for stations in the Imperial
Valley. Must have experience in AM/FM transmitter
maintenance. T&R: Mandel, KAMP, Box 1018, EI Centro, CA
92244 ECE (9/05)

Seeking hardworking L.A. salespeople to sell time on LA’s only
morning drive sports hour. High commission. CALL: Kyle Mann,
1213) 670-9000 ECE (9/05}

Q104 Lite AC has immediate opening for announcer working
late evenings or alinights. Ideal entry-level position. T&R
Royson Parsons, KIQO, Box Q, Atascadero, CA 93423 EOF
19/05}

Dynamic PD
For Growing Company
Small _market, information-oriented AC
leader needs experienced PDfair talent.
Midwest. Send picture, T&R to Radio &
Records, 1930 Century Park West, #448,
Los Angeles, CA 90067. EOE

OPPORTUNITIES

POSITIONS SOUGHT

CHR/PD - KDON Fm

Rre you on on-air PD with strong leader-
ship? Tell me how you manage on airstaff
and o playlist. Can you create team spirit
between o promotion-minded sales de-
partment and your jocks? If you want to live
ond work in beautiful Monterey Bay, send
Tope and Letter telling me where you've
been. where you want to go. and salary.
G.M., 269 Maln Street, Satinas, CA 93901,
EOE. no calls.

POSITIONS SOUGHT

Bravity is my secret for success. FAST EDDIE MONSON: (316)
265-4944. (9/05)

Great ready for drivel
not a card reader. Versatile & creative. Seekmg 'AORIybrid.
JOHN: (312) 262-3773. (9/05)

AOR/CHR PD. Over eight years' experience. Billboard award
winner. Stable, energetlc, creative. MARK LAPIDUS: (703}
533-3581. (9/05)

Are you spending 100 much time looking for on-air talent? Take
a moment 10 get in touch with DONALD J. TRAPP: {201}
472-5188. (9/05)

| Anywhere nowi Trained broadcaster. Adult’CHR/MOR. Good

production. HENRY: (201} 836-5166. (9/05)

Community-minded MD/Asst. PD seeking ILL/IN/MI/WI station
Energetic & hardworking. MICHAEL: (615) 729-3844. (9/05]

11 YEAR PROGRAMMING PRO

Seeks PD/OM opportunity in AC/CHR in mid-
Atlantic states or Ohio. Promotional genius,
strong supervisory skills, excellent motivator.
bottom-line conscious. Call (316) 685-0566.

Top 25 market veteran. team player seeks top 100 CHR/AOR
yesterday. Phones, parodies, features. Proven track record
Any shift. BRUCE BRADY: (312} 244-0681. {9/05)

Just moved 10 L.A. from Chicago. Former PD/MD seeking pro-
gramming, production, or promotions. Hurry, supplies limited
VICTOR: {213) 650-5293. (9/05}

Don‘t gamble. Count on 18-year pro, with top ratings in top
markets. No flake here. All-pro who will win for you in the morn-
ings. ALEX PRICE: {512) 992-9035. {9/05)

NEWS PERSONALITY

We're looking for a true news personality,
someone who can communicate lifestyle
information to our young adult CHR
audience and interface with our morning
personality. If you're looking for a ""Hard
News’* anchor position, this job’s not for
you. Excellent pay and henefits in the sun-
ny Southwest. Send your cassette,
resume and news rewrite samples today
to: Radio & Records, 1930 Century Park
West, #440, Los Angeles, CA 90067.
EOQE/MF

with ten years’ seeking
position in production or programming. AOR/CHR. Good pipes.
STEVE: (919) 739.4643. (9/05)

Solid morning pro.
experience. Seck soiid statlon in larger mavkebLas!mg relation
ship. DAVE: {419) 666-6943. (9/05}

Female Pro! The voice, talent, drive & experience you're seek.
ing. Team player. CHR/AOR/AC/Urban/Oidies. CA only. ROBIN
BARNETT: (408] 479 9901. (9/05)

'm young, refreshing, & aggressive. Know all formats. Per-
sonality announcer. Four years' experience. GREG: (414)
235-4501. {9/05)

1 can't 1ake another NE winter! Three-year pro. AOR/CHR night
shift preferred. Humor, bits, and audience involvment. Good

COUNTRY MORNING

PERSONALITY
Bright, friendly, involved in the communi-
ty. That'll be the new Morning Personality
on our Southeastern Class C, FM Country
station. Our explosive growth has come
from a team effort. If you're ready to com-
mit and contribute, you may be the morn-
ing leader who shares in our future
growth. Tape & accomplishments to:
Radio & Records, 1930 Century Park
West, #439, Los Angeles; CA 90067.
EOE

NEW FM ROCKER
In top 100 market looking for wiid AM per-
sonality and complete air staff ASAP.
Don’t delay, send T&R today! To Radio &
Records, 1930 Century Park West, #442,
Los Angeles, CA 90067. EOE

MIKE: (603) 225.2327. (9/05/

Stopl, what's that sound? It's me, John Bach. with ‘72 Chevy
and morning flalr. Excellent production skills, seeking medium
market. JOHN: (305) 681 0758. 19/05)

Small market announcer with three years’ experience seoking
new radio experiences. JOHN:-{602) 838-6332. (9/05)

Recently roturmed 10 100-kw FM in N. LA. Need to relocate as
soon as possible. Great background. PD experience. Coun
try/AC. (601} 335-8767. {9/05)

Volunteer production assistant in respected radio station, seeks
entry-level production position. Very creative, trained with the
best. JOEY: {201) 488-2700. (9/05)

12-year pro seeks personality AC/Country. Mafor market, ex
perience. (419} 381-9679. (9/05)

Five-year production pro on a ship that's shutting down. Throw
me aline, and I'llbust for you. BRADY: (216} 731-2145. (9/05)

Asst. PD/MD with degree, looking for same or PD. Will
prelocate. Promotion-oriented, people person. Top 50 markets
only. Longterm. SCOTT: (313) 661-2289. (9/05)

Tom Yarborough aka Tom Rivers, formerly KRBE/KSATIKHFI,
seeking top ten CHRIAC. 15-year personality. {513} 435-1729.
19/05}

Florida pro, WSHE/KGRIK-102, seeks drivetime siot. Prefer
Sunbelt. Natural pipes. Major market production. Proven
numbers. TOM SEBASTIAN: (305) 466-3484. (9/05)

POSITIONS SOUGHT

Creative morning pro seeks PD position In“small or medium
market. AC/CHR/AOR. “Cumently working. CALL: {414}
667-5226. {9/05)

Tripled morning numbers in first book. Need to relocate to West
college town. All offers considered. 'MICHAEL: (503}

6643837 {9/05)

Siightly nutty, former major market air personality. Excellent
pipes with warm, one-to-one sound. Creative production. Any
market OK. ROBERT: (503) 926-4804. {9/05) i

Let’s talk talent. versatility. experience. Let's talk about how |
can get somel Let's tak. R. ROMPALA: (213} 259.0354
9/05)

Seven years in St. Louis. News anchor/producer/DJ. KMOX/
KUSA/KSD/PBS-TV. JEFF: (314) 544.0567. (9/05}

Five vears' broadcast production experience. Above-average
communication skills. Team spirit, Flexible. Seeking new posi-
tion. KERRY KENNEY: (207) 283-9191. (9/05)

m———
ME + YOU = SUCCESS
N.Y. City Metro area PD/MD/Jock-
AC/AOR/CHR. 7 years’ experience.
Looking big time, smell pretty good

too! J.C. (DAYS)(914) 747-1071.

Moming pro with major market experience seeks long ride with
a stable station. WGST/WSPD. Fun moring show, phones,
bits, etc. DAVE: (419) 666-6943. {9/05)

Urban. contemporary pro. Major market newsman, worth two
cents. A sense of humor, & news judgment. Pipes & guts.

POSITIONS SOUGHT

Dedicated. dependable & hardworking. Any format
terested in news, sports, production and air talent,
relocate. DAVE HICKS: (417} 882-6086 {8-29)

In-
will

PD. top ratings. promotion. production. Top 10 market ex
perience. Available now. 14 years’ experience. MARK: {503)
476-4839 (8-29)

Country pro. 20 years’ experience in medium/majof markets.
ANDY: {702} 733-8310 (8-29)

Lady wants work. Prefer morning team or continuity. Perform
comedy and character voices. For free sex therapy session
call Dr. Ruth (TERRI} (703} 344-1690 (8-29)

Air talent seeks small/medium market station. Prior ex-
perience in CHR. BRUCE: (818) 716-0224 (8-29)

Female Prol The voice, personality. drive that you seej.
AOR/CHR/AC air talent. CA only. {408) 4799901 (8-29}

You can‘t get Howard Stem. so get me. Controversial per-
sonality ready to make numbers fo¥ you. Great character bits.
MARK: (804) 725-6950 {8-29)

Took six months off and ready to take on-air/PD position
13-year pro. TERRY: {301} 542-4127 {8-29}

Professional jock wants to rock your city. Five years’ Ur-
ban/CHR/AC experience. Good ratings, great production.
Need a great fall book. SANDI: (205} 456-0283 (8-29)

On-air PO for
minded. Current station just sold, ready to go now. ROGER:
(216} 733-9559 (8-29)

Major market pro. Atlanta/Miami/Transtar. Air talent, winning
production, programmer. (305) 678-3165 (8-29)

CHR communicator seeks new challenge. PD/MD/air talent,
good production, winning attitude, team player. Prefer SW.
(713) 728-1348 (8-29)

CHUCK ROBERTS: (313) é37-|935 19/05)

Ten years’ ci
voice & uptempo delivery. East desned coswc TRUCKEH
(616} 423.0167. {9/05)

Rock jock. Currently in top 100 market. but seek to move up.
Family man, requires decent bucks. Positive, aggressive at-
titude. MARK: {216) 724-4154. (9/05)
Covering football? I'm your man. Three years' college & high
school PBP experience. Will travel. JOHN: (415) 479-6204.
19/05}

(d d ddddda444

PROGRAMMING AND
STAFF SICK??
Leadership need shaking?

. Does your station need
quick, fast start . ?I'ma
shakedown specialist! Con-
sultant for all forms Adult
formats with great NEWS
and TALK credentials espe-
cially. Will come, work with
you a la Mike Joseph, in any
size market. You can afford
me and my results will stay
with you. Past bosses say
I'm brilliant. Let's talk at
NAB. Reply with contact #
in New Orleans. Radio &
Records, 1930 Century
Park West, #443, Los An-
geles, CA 90067.

2acacaasasd

. Four years' Excellent delivery
and writing skills. B.S. in journalism. (713) 869-2100 (8-29)

1f you want a one to one communicator, fot your adult mejor

or medium IL or MO station, leave message (618) 397- 2521 |

Hardworking, dedicated PD/MO seeks a long-term commit-
ment with your MW statlon. MICHAEL: {615) 729-3844
8-29)

Personality known to be funny. topical, punster. ad-libber.
Good on phones and with newsperson. Country/AC/Qidies.
{702) 871-.7596 (8-29}

Two years' experience, decent pipes, great production
Prefer medium market. MW/SW/S. Country/CHR/AC/AOR
JIM:{417) 866-6517 {8-29)

Seek mornings or middays. Medium or large market. Great
pipes, good production. Can do PBP and news. CHUCK:
{515) 682-4438 (8-29)

Jay Christian seeking new programming challenge. Highly
rated shows. Prefer CHR/AC. (901) 767-6532 (8-29)

MISCELLANEOUS

Record service sought for new AC station. CONTACT: Adam
Gaynor, 223 N. Main St., Suite 108, Cape May, NJ 08210
19/05)

WIXC seeking record service. All labels needed. CONTACT:
Bob lrwin, Box 2118, Huntsville, Al 35804 (9/05}

Important Notice: When replying to R&R |
Blind Boxes, please keep the size of your
| packages limited to a 9" x 12" envelope.

R&R Opportunities
Display Advertising
Display: $40 per inch per week (maximum

35 words per inch). Includes border

and logo.
Blind Box: $50 per inch per week (maxi-
mum 35 words per inch). In-

cludes border, box number and
postage/handiing.

Payable In Advance!

‘ Display & Blind Box advertising orders must be

typewritten or printed and accompanied by check
mailed to our office in advance.

Deadline

To appear in the following week's issue, we must
receive your ad by Thursday noon (PST) prior to
issue date. Address all ads to: R&R/Opportunities,
1930 Century Park West, Los Angeles, CA 90067

R&R Opportunities
Free Advertising

Radio & Records provides free (24 words or 3

lines) listings to radio stations and record com-

panies in Openings. Free listings of the same

length are also available to individuals seeking

work in the industry under Positions Sought. All
= other adveruising must run display.

Deadline

To appear in the following week's Issue, we must
receive your ad by Thursday noon (PST) prior to
issue date.

For opportunities you must place your free listings
by mail only. Address all 24-word ads to:
R&R/Opportunities, 1930 Century Park West, Los
Angeles, CA 90067

Dates appearing at the end of each listing |
signify first week listed.
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RADIO & RECORDS NATIONAL AIRPLAY

MELBA MOORE featuring FREDDIE JACKSON
A Little Bit More (Capitol)

81% of our reporters on it. Rotations: Heavy 5/1, Medlum 28/5, Light 40/24, Total Adds
30 including WWINFM, WAMO, WHRK, K94, WBMX, WGCI, WVKO, KMJM, XHRM,
KSOL. Debuts at number 28 on the Black/Urban chart.

JERMAINE STEWART

Jody (Arista)
63% of our reporters on it. Rotations: Heavy 0/0, Medium 22/1, Light 35/11, Total Adds
12 including WWINFM, WVEE, WHRK, WDKX, WJIZ, WKGN, KOKY, WPLZ, WTLC,
KUKQ. Debuts at number 39 on the Black/Urban chart.
CLUB NOUVEAU

Jealousy (Tommy Boy)
60% of our reporters on It. Rotatlons: Heavy 4/0, Medium 27/4, Light 23/6, Total Adds 10
including WJLB, B95, XHRM, WDKX, WATV, WKGN, WLOU, WQQK, Z103, WKWM.
Debuts at number 37 on the Black/Urban chart.

l NEW & ACTIVE

GENOBIA JETER "All Of My Love” (RCA) 51/9 -

Rotations: Heavy C/0, Medium 22/1, Light 29/8, Total Adds 9, WAMO, K104, KMJQ, WTMP, KSOL. WKXI, WALT, WCKX,
2103, Medium WHUR, WDIA, WYLDFM, WOMT, WZAK, WNHC, KOXL. WXOK, 293, JETS4, WOMG, WQFX, KIIZ, KJCB,
KOKY. WBLX, KAPE, KOKS, WTLC, WAWS, KDKO

PHYLLIS HYMAN *‘Oid Friend" (PIR/Manhattan) 49/7

Rotations: Heavy 2/0, Medium 232, Light 24/5, Total Adds 7, WWINFM, WAMO, WDJY, WHRK, WYLDFM, WXLA, WZEN.
Heavy. KACE. WAAA. Medium WDAS, WHUR, WDIA, WTMP, WDMT, WZAK, KJLH, KSOL, WDKX, WJIZ, WFXA. WFXC,
WZAZ, WPLZ, KAPE, KDKS, WANM, WCKX, WTLC. WWWS, WVOL Debuts at number 40 on the Black/Urban chart

AL JARREAU “L Is For Lover” (WB) 47/6

Fotatlons: Heavy 0/0, Medium 18/0, Light 29/6, Total Adds 6, XHRM, WOKX, WXOK, WATV, WQMG, WXLA Medium: WDAS,
WAMO, WYLDFM, K94, WTMP, KACE, KSOL, WNHC, WFXA, WPAL, Z93, WFXC, KDLZ, WJYL, KAPE, WAAA, WCKX,
wILC

STACY LATTISAW “Nali It To The Wall*’ (Motown) 45/24

Rotations: Heavy 0/0, Medium 9/5, Light 36/19, Total Adds 24, WWINFM, WRKS, WAMO, #4104, WDIA, WHRK, WYLOFM,
K34, WGC!, KDAY, KJLH, WNHC, WOKX, WJIZ, WXOK, WENN, Z93; WFXC, WOMG, KJCB, KOKY, KAPE, WCKX, WTLC
Medium: WFXA, WOFX, WLOU, KMYX.

JAMES “‘O TRAIN” WILLIAMS “You Are Everything” (Columbia) 43/2

Rotations: Heavy 2/0, Medium 25/0, Light 16/2. Total Adds 2, KOXL. KAPE. Heavy. WKND, WPAL. Medium WHUR, WDIA,
K94, WOWI, WZAK, KMJM, XHRM, KSOL, WNHC, WXOK, WENN, 293, WPEG, WFXC, KIIZ, WBLX, KHYS, WPLZ, KOKS,
WANM, WAAA, WTLC, WWWS, WZEN, KBUZ.

BEAU WILLIAMS “There’s Just Something About You™ (Capitol) 42/5

Rotations: Heavy 3/0, Medium 15/1, Light 24/4, Total Adds 5, WAMO, WNHC, WFXA, WZAZ, KAPE. Heavy. WTKL, KOKY,
WVOI. Medium: K104, WEDR, WTMP, WZAK, WOKX, WXOK, WKXI. WBLX, KDKS, WANM, WGPR, WKWM, WXLA, WWWS.
BILLY GRIFFIN *‘Believe It Or Not” (Atiantic) 37/7

Rotations: Heavy 0/0, Medium 8/2, Light 29/5, Total Adds 7, K34, WOWI, WPAL, WKGN, WCKX, WGPR, KDKO. Medium:
WTMP, KACE, WEXA, WFXC, WQMG, WBLX

0.C. SMITH “What'cha Gonna Do’ (Rendezvous) 37/5

Rolations: Heavy 5/1. Medium 2072, Light 12/2. Total Adds 5. WTMP, WJIZ, WPAL, WORL, KDKS. Heavy. WZAK. WZAZ,
KOKY. WALT Medium: KMJQ, WDIA. WOWI, WGCI, WDMT, WTKL. WXOK, JET94, WFXC, WOFX, WPDQ, KJCB, KHYS,
WPLZ. WGPR, WXLA, WZEN, KDKO

RODNEY FRANKLIN featuring BRENDA RUSSELL ““Look What's Showing Through® (Columbia) 37/5
Rotations: Heavy 1/0, Medium 17/0, Light 19/5, Total Adds 5, WVEE, WHRK, WOMG, WBLX, WZEN. Heavy: KACE. Medlum
WHUR, WDIA, K34, WOW!, WTMP, WDMT, WZAK, KJLH, KSOL. WATV, KDLZ, KJCB. KHYS, KAPE, WANM, WTLC, WWWS.
0°CHI BROWN ““100% Pure Pain" (Marcury/PolyGram) 3772

Rotations: Heavy 0/0, Medium 15/0, Light 2212, Total Ads 2, WVKO, Z93. Medium: WDAS, WDIA, WEDR, K94, WNHC.
WJIZ, WATV, JET94, WOMG, WOFX, WGPR, WKWM, WXLA, WWWS, WVO!

GEORGE DUKE “Broken Glass" (Elektra) 35/11

Rotations: Heavy 0/0, Medium 14/1, Uight 21/10, Total Adds 11, WDJY, WVEE, WHRK, KMJM, KSOL. WFXA, WATV, Z93,
WOMG, WLOU, Z103. Medium K104, WZAK. XHAM, WFXC, KIZ, KJCB, WQQK, KAPE, WCKX, WTLC, WWWS, KDKO.
KMYX

LENNY WILLIAMS “Ten Ways Of Loving You"' (Knobhill/Fantasy) 35/3

Rotations: Heavy 0/0, Medium 8/0, Light 27/3. Total Adds 3, WTKL, WXOK, 293. Medium: WAMO, WJLB, WKXI, WGPR,
WKWM, WTLC, WWWS, WVOI

CARL ANDERSON & GLORIA LORING “Friends & Lovers" (Carrers/CBS) 32/2

Rotations Heavy 7/0. Medium 10/0, Light 15/2, Total Adds 2. WQOMG, WKXI Heavy: WAMO, B35, WLUM, 0OC104, WPAL.
WJJS, WWDM Medium: WHRK, K34, WBLZ, WDMT, WAOK, WFXA, WKL, WJM), WPLZ, WAAA

HUMAN LEAGUE “Human” (A&M) 30/27

Rotations. Heavy 1/1, Medium /4, Light 24/22, Total Adds 27, K104, WTMP, WLUM, KMJM, XHRM, WNHC, OC104, WOKX,
WFXA. KQXL, WXOK, WATV, Z93, WPEG, WKXI, WLOU, WBLX, WQQK, KAPE, WAAA, WGPR, WKWM, WXLA. WWWS,
WVOI, KDKO, KMYX. Medium: WBLZ

52ND STREET “You're My Last Chance” (MCA) 29/7

Rotations: Heavy 0/0, Medium 7/0, Light 22/7, Total Adds 7, K104, WXQK, WPEG, WFXC, WOMG, WKXI, WGPR. Medium
WDAS, WAMO, WHUR, WDIA, KIIZ, WLOU, KDKS.

RENE & ANGELA “‘No How, No Way”" (Mercury/PolyGram) 28/13

Rotations Heavy 0/0, Medium 6/1, Light 22/12, Total Adds 13, KMJM, WNHC. WATV, WENN, WPAL. WPEG, WQFX, WZAZ,
WJYL. WLOU, WPLZ, KDKS, WANM, Medium: K104, WTMP, WJIZ, WGPR, WWWS

MAIN INGREDIENT “Do Me Right’ (Zakia) 28/3 =

Rotations' Heavy 0/0, Medium 9/0, Light 19/3, Total Adds 3, WWINFM, WJLB, WANM. Medium. WOJY, K104, WKND, JETS4,
WKXI, WPDQ, WZAZ, KDKS, WGPR.

SKIPWORTH & TURNER ‘'Can't Give Her Up" (WB) 28/3

Rotations: Heavy 0/0, Medium 9/1. Light 19/2, Total Adds 3, WVEE, K94, KJCB. Medium; WHUR, XHRM, WNHC, WOKX,
WFXA, WENN, KDKS, WTLC

DAZZ BAND “‘Wild & Free" (Getfen) 27/15

Rotations: Heavy 010, Medium 6/2, Light 21/13, Total Adds 15, KMJQ, WTMP, JET4, WAMG, WKXI, KOKY, WLOU, WQQK,
KDKS, WCKX, WGPR, WKWM, WILC, WVOI, KDKO. Medium WFXC, WJMI, WANM, WWWS,

L.A. DREAM TEAM “‘Nursery Rhymes™ (MCA) 2711

Rotations: Heavy 310, Medium 13/0, Light 1171, Total Adds 1, WLUM. Heavy: WXOK, WKXI, WWOM, Medium: WDAS, WOIA,
WZAK, KDAY, KSOL, WFXC, WOMG, KHYS, KAPE, WGPR, WKWM, WWWS, WVO).

GENERAL KANE “Crack Kiiled Applejack” (Gordy/Motown) 2612

Rotations: Heavy 0/0, Medium 972, Light 17/10, Total Adds 12, WDJY, WZAK, KSOL. WFXA, KQXL, Z93, WQFX, WKXI,
WLOU. WAAA, WCKX, WGPR. Medium: KMJM, WJIZ, WHYZ, KJCB. KDKS, WZEN, KMYX.

JEAN CARNE "Fiame Of Love” (Omni/Atiantic) 25/14

Rotations Haavy 0/0, Medium 773, Light 18/11. Total Adds 14, WILD, WNHC, WJIZ, WEXA, WXOK, WOMG, WQFX, KIZ,
KOKY_ WALT, KDKS, WANM, WCKX, WWWS. Medium WOIA, WZAK, WPAL, WFXC

OLIVER CHEATHAM *'$.0.5.” (Critique) 25/4

Rotatlons Heavy 0/0. Medlum 7/1, Light 18/3, Total Adds 4. WKND, 293, WLOU, WWWS, Medium: WOWI, WGCI, WFXA,
WPAL, WFXC, WCKX

MOST ADDED HOTTEST
MOORE & JACKSON (20) ORAN “JUICE" JONES (55)
HUMAN LEAGUE (27) GWEN GUTHRIE (52)
STACY LATTISAW (24) JANET JACKSON (48)
DAZZ BAND (15) LEVERT (45)
| JEAN CARNE (14) LISA-LISA & CULT JAM (42)
RENE & ANGELA (13) CAMEO (28)
GENERAL KANE (12) RUN D.M.C (15)
JERMAINE STEWART (12) EL DeBARGE (14)
} ‘GEORGE DUKE (11) NEW EDITION (14)
CLUB NOUVEAU (10) BILLY OCEAN (13)

SIGNIFICANT ACTION

WILLIAM BELL “Headline News” (Ichiban) 23/2

Rotations: Heavy 2/0, Medium 12/1, Light 9/1, Total Adds 2, WGPR, KDKO. Heavy: WTKL, WZAZ Medium: WHUR, WTMP,
WXOK, JET94, WFXC, WQMG, WKXI, WPDQ, KOKY, WCKX, WTLC.

STACEY Q “Two Of Hearts™ (Atiantic) 20/5

Rotations: Heavy 4/0, Medium 9/2, Light 7/3, Total Adds 5, WUSL. K34, WNHC, WJIZ, WFXA. Heavy B95, OC104, WOKX,
KUKQ. Medium: WAMO, WBMX, WGCI, WBLZ, WLUM, Z93, WFXC.

HANSON & DAVIS “Hungry For Your Love™ (Sleeping Bag) 20/2

Rotations Heavy 2/0, Medium 8/0, Light 1012, Tolal Adas 2, KMJQ, Z93. Heavy: WWINFM. WWDM. Medium: WRKS, WDAS,
KSOL, WFXA, WHYZ, WZAZ, WPLZ, KUKQ,

CASHFLOW *‘Reach Out” (Mercury/PolyGram) 17/8

Rotations: Heavy 0/0, Medium 6/1, Light 1177, Total Adds B, KMJQ, WNHC, WQFX, WALT, WCKX, 2103, WWWS, WVO!
Medium: WYLDFM, WJIZ, KDKS, WANM, KOKO.

MOVIES “Juke Box” (CBS Assoclated) 17/2

Rotations: Heavy 0/0; Medium 7/1, Light 10/1, Total.Adds 2, KDAY, WALT. Medium: K104, WTMP, KMJM, WXOK, WKX1,
KOKY.

MICHAEL SEMBELLO ‘“Wonder Where You Are” (A&M) 171
Rotations: Heavy 1/0, Medium 5/0, Light 11/1, Total Adds 1, WHRK. Heavy: WZAZ. Medium: WOIA, KACE, JET34, WKXI,
KAPE

SHIRLEY JONES “Last Night | Needed Someone" (PIR/Manhatian) 15/5

Rotations: Heavy 0/0, Medium 5/0, Light 10/5, Total Adds 5. KMJM, WANM, WGPR, WTLC, WZEN. Medium: WLUM, WJIZ,
KOKY, WLOU, WAAA

MARKUS ANTHONY ““One Night Of Love” (R&R) 153

Rotations. Heavy 0/0, Medium 4/0, Light 11/3, Total Adds 3, WHRK. WGPR, WWWS. Medium: WDAS, WXOK, WXLA, KDKO.
BOBBI HUMPHREY *‘No Way"* (Mercury/PolyGram) 15/2

Rotatlons: Heavy 0/0, Medium 2/0, Light 13/2, Total Adds 2, WJYL. WALT. Medium WKND, WANM.

WHISTLE “Just For Fun” (Selact) 14/5

Rotations: Heavy 0/0, Medium 2/0, Light 12/5, Total Adds 5, WHRK, WTMP, WDMT, KSOL, WXOK. Medium: WATV, WOMG.
GIVENS FAMILY “Holdin’ On” (P.J.) 1472

Rotatlons: Heavy 1/0, Medium 5/0, Light 8/2, Total Adds 2, WBLX, WTLC. Heavy: WTMP, Medium: WXOK, JET94, WOMG,
WQFX, WKXI.

MISS THANG “Thunder & Lightning” (Tommy Boy) 13/9

Rotations: Heavy 0/0, Medium 4/1, Light 9/8’ Total Adds 9, WOIA, WHRK. WOWI, WTMP, WXOK, WPEG, WQMG, WQQK,
KAPE. Medium: WDAS, K104, WDMT.

BOOGIE BOYS *‘Dealin’ With Life” (Capitol) 13/4

Rotations: Heavy 0/0, Medium 4/1, Light 9/3, Total Adds 4, WDJY, KDAY, WQFX, KBUZ. Medium: WTMP, WZAK. WJMI.
ATLANTIC STARR “Armed And Dangerous'’ (Manhattan) 13/3

Rotations: Heavy 0/0, Medium 3/0, Light 10/3, Total Adds 3, OC104, WGPR, WVOI. Medium: K104, WANM, WAAA
STEVE WINWOOD “Higher Love™ (Island) 1273

Rotations; Heavy 4/0, Medium 4/2, Light 4/1, Total Adds 3, WWINFM, WPAL, 293. Heavy: WAMO, WLUM, OC104, WHYZ.
Medium: WILD, WBLZ

GAVIN CHRISTOPHER *Back In Your Arms” (Manhattan) 12/2

Rotations: Heavy 0/0, Medium 3/0, Light 9/2, Total Adds 2, WANM, WGPR. Medium K104, WAAA, KMYX.

CHICO DeBARGE “Talk To Me™ (Motown) 11/7

Rotations: Heavy 0/0, Medium 3/1, Light 8/6, Total Adds 7, K104, WZAK, WDKX, WAAA, WWWS, KBUZ, KMYX. Medium:
KMJM, WKWM

RICK JAMES "‘Forever And A Day” (Gordy/Motown) 11/7

Rotations: Heavy 0/0, Medium 0/0, Light 1177, Total Adds 7. WWINFM, WBMX, KSOL, WDKX, WATV, WPEG, WCKX

€T “Magic In The Alr” (Total Experlence/RCA) 11/4

Rotations Heavy 0/0, Medium 1/0, Light 10/4, Total Adds 4, KMJQ, WDIA, JET94, WGPR. Medium: WVOI,

RUBY TURNER featuring JONATHAN BUTLER “if You're Ready (Come Go With Me)” (Jive/RCA) 11/4
Rotations: Heavy 0/0, Medium 3/1, Light 8/3, Total Adds 4, WBMX. WDMT, WZAK, WXOK. Medium: WDAS, WWWS,
WORD OF MOUTH featuring DJ CHEESE “‘Coast To Coast” (Profile) 11/4

Rotations Heavy 0/0, Medium 1/1, Light 10/3, Total Adds 4, KMJQ, WDMT, WZAK, WPAL

DENISE STEWART “Victim’* (Satellite) 10/5

Rotations: Heavy 0/0, Medium 0/0, Light 10/5, Total Adds 5, WOIA, KOXL, WXOK, WKXI, WTLC

MTUME “Pop Generation" (Epic) 10/4

Rotations: Heavy 0/0, Medium 3/1, Light 7/3, Tolal Adds 4, K104, WOIA, WFXA, WAAA, Medium WAMO, WTMP.
SURFACE “‘Let’s Try Again’* (Columbia) 10/3

Rotations: Heavy 0/0, Medium 1/1, Light 9/2, Total Adds 3, WOIA, WNHC, KJCB.

KENNY & JOHNNY WHITEHEAD “Stylin® * (PIR/Manhattan) 10/0

Rotations: Heavy 2/0, Medium 3/0, Light 5/0, Total Adds 0. Heavy: K104, KMJM. Medium: KJCB, WQQK, KAPE

Breakers are those records that have achieved concurrent airplay at 60% of
our reporting station. New & Active records are receiving airplay at 25 or
more stations. Records in Significant Actlon are receiving airplay from 10-24
stations, Records with substantial heavy and medium rotation airplay activity
do not have to achieve Breaker status to enter the Black/Urban chart. Records
which have achieved Breaker status must also have sufficient heavy and
medium rotation airplay to enter the chart.
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Selling radio means more than tripping the light fantastic.
Becoming a Certified Radio Marketing Consultant
means you're playing the Palace.

CRMC:s are radio’s top 1%.

They earn more, clients respect them and they advance faster.
Test yourself.

Call Ken Costa at the
Radio Advertising Bureau
(212) 254-4800 for the facts.
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LISA LISA

WTKLBaton Rouge
E. Rodney Jones.

LENNY WILLINMS

WXOK/Baton Houge
Broady/Morton
528D ST

RUBY TURNER
TYRONE BRUNSON
DENISE STEWART

BILLY GRIFFIN

1E
ASHPORD & SIMPSON
SANET aackson

Z93iCharteston
CIitf Fletcher
ANSON & DAVIS
GENERAL K;

SCHT BROWN.
STACY LATTISAW

EVERT
RAN JUICE JONES
LISA LISA

WPEG/Chariotte
Michasl Saunders

ORAN JUICE JONES
LEVERT

CAMEOD
MIDNIGHT STAR
JANET JACKSON

JETS4/Chattancogs
Frank St Jamas
HMOORE & JACKSON
oAzZ BaD

RowaRD HewerT

DONNELL PITMAN

Hottest :

EN GUTHRIE
RT

MIDNIGHT STAR
RAN JUICE JONES
NEW EDITION

K104Maltas

Torrl Avery

CHICO DEBARGE

STACY LATTISAW
=

a
AL JARREAU HUMAN LEAGUE.
JEAN C. MTUME
LENNY WILLIAMS 3onm e
STACY LATTISAW FR
e e
MISS THANG 5
e ORAN JUICE JONES
GREGORY ABBOTT STy JONES
LISA LISA 3
HOWARD HEW
JANET JACKSON WFXCDurham
EL DEBARGE Alvin Stows
WENNIHIWMM’" STACY LATTISAW
Deve MILLIE JACKSON

528D ST.
WO, S
- Hottest :
MTACYLATLISA GWEN GUTHRIE
G cummiE D
ORAN JUICE JONES
BILLY OCI LEVERT
ORAN JUICE Jones  COVERT
LEVE g
LUTHER VANDROSS
KDLZF1.
Rick Thomas no0e
Hottest
JERMAINE STEWART BILLY OCEAN
ART OF NOISI GWEN GUTHRIE
ES NG LEVERT
YARBROUGH & PEOPL GLENN JONES

EO
JANET JACKSON
NEW EDITION

KSOL/San Francisco

BARBARA ROY
MOORE & JACKSON
RICK JAMES
GEORGE DUKE

B. FATS

ORAN JUICE JONES

JANET JACKSON

WQMQ/Greensboro
Doc Foster

GLORIA D. BROWN
et

JANET JACKSON
GWEN GUT!I

ORAN JUICE JORES
LISA LISA

WHYZiGresnville
TayloriCarson

none

Hottest

LIONEL RICHIE
NEW EDITION
MIDNIGHT STAR
JANET JACKSON
ORAN JUICE JONES

WOFX/Guitport-Bliox!

AlLur

MOORE & JACKSON

geru[cini
ASHPLOW

RENE & ANGELA

Pomizh CARROLL 11

ORAN JUICE JONES

KMJQMouston
Atkine/Michse!
GENOBIA JETER
MILLIE JACKSON
LOOSE ENDS
CASHFLOW

ET

DAZZ BAND
WORD OF MOUTH
HANSON & DAVIS
Hotteat:

ORAN JUICE JONES
MIDNIGHT STAR
RUN D.M.C.

MAZE
LEVERT
WKXUJackson
Tommy Marshall

DENISE STEWART
528D ST.
TYRONE BRUNSON
DAZZ BAND
GENOBIA JETER

NNY G
ANDERSON & LORING
1 THREE

et :
GWEN GUTHRIE
LEVERT

GLENN JONES
LISA LISA
JANET_JACKSON

WIMlLJsckson
Carl Haynes
none
Hottest
RUN D.M.C.
LIONEL RICHIE
MIDNIGHT STAR
LEVERT

ASHFORD & SIMPSON

WZAZIjacksanville
Nat Jackson

GWEN GUTHRIE

WPDQ/Jacksanvilie

JANET JACKSON

KiiZMKlioon
il St. John
GEORGE BENSON

D.M,
Sy SuicE aouss
LISA LISA

WKGN/Knoxville
BUll Cleary
GLENN JONES

SERMATNE. STEWART
BILLY GRIFFIN
RI'S LATEST ARRIV
LOVE & MONEY
Hottest:

cAMED

LISA LISA

NEW EDITION

ORAN JUICE JONES
JANET JACKSON

ORAN JUICE JONES
EL DEBARGE

KOKYiLlttle Rock WYLDFM/Now Orieans  wAAA/WInston-Salem  WANM/Talishasses WXLA/Lansing
Fr Deil Spencer Tina Cerson Joe Bullarg Liz Colbert i
MILLIE JACKSON PHYLLIS HYMAN curco oesasoe JEAN CARNE REBBIE JACKSON
LATINOS TINA TURNER E & ANG JARREAU
JEAN CARNE STACY LATTISAW Hiwan LEAGUE GAVIN CHRISTOPHER MOORE & JACKSON
DAZZ BAND Hottest GENERAL KANE 1 THRE) PHYLLIS HYMAN
JERMAINE_STEWART GWEN GUTHRIE est rooeRA. HUMAN LEAGUE
STACY LATTISAW LEVERT ASHFORD & SIMPSON  MAIN INGREDIENT Hottest :

at MIDNIGHT STAR cAMEO oc

CAMEO
NEW_EDITION
ETT

WJYLiLoula:
Willlama/March

GWEN GUTHRIE
WJJSiLynchburg
Led Goins

RUN D.M.C.
MIDNIGHT STAR
WOIAMemphis
Bobby O'Jay
KRYSTOL

STACY LATTISAW
VOLTAGE BROTHERS
MISS THANG

SURFACE

DENISE STEWART
DONNELL P1TMAN
ET

M.C.
JUICE JONES
TURNER

LISA
wnuxm-mpm-
Walls/smith

RUN D.M.C.
ASHPORD & SIMPSON
WALT/Meridian
Aundrs Russell

CAMEO
JANET JACKSON
LEVERT

MAZE

JEFFREY OSBORNE

WEDRMismi
Jacksoniones

PRINCE
LIONEL RICHIE

WBLX/Mobile

Tony Brown
MILLIE JACKSON
HUMAN LEAGUE
RODNEY FRANKLIN
JOHNNY KEMP
GIVENS PAMILY
MOORE & JACKSON

EL DEBARGE
JEFFREY OSBORNE
Ko4iorfolx
Scott/Aben

BILLY GRIFFIN

@

2

g

o

g

2

&

8
- A

Levew .
R guice Jonss
Ten e
Don Aten Boulding/Spoon Mike Davis
e MOORE & JACKSON YARBROUGH & PEOPL
MOORR L JACKSOH TEENA MARIE MOORE & JACKSON
T"‘""‘“ JONES LOOSE ENDS. CASH]
MISS THANG RICK JAMES CLUB NOUVEAU
JAMES REESE RUBY TURNER GENOBIA JETER
:1:1‘.‘1 GRIFFIN Hottest: GEORGE DURE
BILLY OCEAN Hottest:
GuEN cuTHmIE GWEN GUTHRIE GWEN GUTHRIE
om uice Jonzs it LIsK Lisn
EL DEBARGE
LISA LISA PRINCE R auiCE JoNEs
GREGORY ABBOTT PORCE MD' 5
WGCUChics
WORL/Orlando N WJLBDetroit
Earl James e 4t i AlexanderWhitmors
0.C. SMITH ;
STACY LATTISAW CLUB NOUVEAU
CHAKA KHAN OORE & JACKSON SAIN TuGREDIENT
HOORE & JACKSON REBBIE JACKSON 2
Hottest o

1E
ORAN JUICE JONES

KHYS/Port Arthur
PetryDavis

Hottest:
BILLY OCEAN
GWEN GUTHRIE
EVERT

JANET JACKSON
ORAN JUICE JONES

WPLZPetorsburg
Crumbley/anisls
JERMAINE STEWART
RENE & ANGELA
CON FUNK SHUN
Hottest

GWEN GUTHRIE
ORAN JUICE JONES
CAMEO

JANET JACKSON
LISA LISA

KAPE/San Antonio
Mike Kaily

STAE AT A
B0 WILLIMS

LEAGUE  +

KDKS/Shreveport
C. Erwin Danisls

NEW EDITION
0.C, SMITR
DAZZ BAND
MOORE & JACKSON

WTMPTampa
Cheis Turner
©0.C. SMITH
TINA TURNER
DAZZ BAND
cur

SKYY

MISS THANG
GENOBIA J
PORTER CARROLL 11
BRIDGH

ORAN JUICE JONES

Brian Castle

EVERT
ORAN JUICE JONES

WOMT/Cleveiand

GWEN GUTHRI

RUN D.M.C.
LISA LISA

WCKX/Cotumbus
Rick Stevens

JEAN CARNE
MOORE & JACKSON
STACY LATTISAW
RICK JAMES

DAZZ BAND
GENOBIA JETER
CASHFLOW
GENERAL KANE
BILLY GRIFFIN
KURTIS

GWEN GUTHRIE
ASHFORD & SIMPSON
JANET JACKSON

Roticace
ORAN JUICE JONES
JANET JACKSON

WGPRDetroit
Jos Spencer
GREGORY ABBOTT
MAZE

gaucen

Poucr MD'S

SR SUTGE JoNES

WKWWM/Grand Rapids
Grant/Frankiin

KIARA
GEORGE BENSON
Hottest

TIMEX SOCIAL CLUB
GWEN GUTHRIE

EL DEBARGE

cAMED
JANET JACKSON

WTLC/inclena potls
Johnson

DAZZ

HOWARD HEWETT
NEW EDITION

KCPW/Kansas City
Hallam/Welsh
DON_JOHNSON
FIVE STAR

ORAN. JUICE aoues
PETER CETEl

LoD NooVERD
Hottest

MMDERSON & LORING
e a5 1910

STACEY Q
BELINDA CARLISLE
LISA LISA

ASHFORD & SIMPSON
JANET JACKSON
GWEN GUTHRIE

WLUMMIIwaukes
Miller

MIAMI SOUND MACHI
G E. FRESH

MIDNIGHT STAR

MOORE & JACKSON

EURYTRMICS A
HUMAN LEAGUE

L.A. DREAM TEAM
EDDIE MONEY

Hottest s

GREGORY ABBOTT
AMEO

TEMPTATIONS
8B EDITION

i
WWWS(Saginaw |
David Rosss
JEAN CARNE
HUMAN LEAGUE
CHICO DEBARGE
CASHFLOW
OLIVER CHEATHAM
TYRONE BRUNSON

MARKUS ANTHONY

GWEN GUTHRIE

CAMED
NEW EDITION

WZEN/S. Louls
Andre Fuller

BRUNSON
RODNEY FRANKLIN
SHIRLEY JONES
PHYLLIS HYMAN
TAMIKO JONES
MAGNUM FORCE
Hottest

LISA LISA
LEVERT

ORAN JUICE JONES
RUN D.M.C.
HOWARD HEWETT

Paul Brown |

ATLANTIC STARR

CASHFLOW

DAZZ BAND

PORTER CARROLL IT
LEAGUE

TEMPTATIONS
MIDNIGHT STAR
BILLY OCEAN

JANET JACKSON
GREGORY ABBOTT

KBUZWichha
Rochel Wright
MOORE & JACKSON
CON FUNK SHUN
BOOGIE BOYS
CHICO DEBARGE
Hottest :

RUN D.M.C.

ORAN JUICE JONES
MIDNIGHT STAR
CLUB NOUVEAU

90 Reporting Stations
79 Current Reports
These sh\lons reported a frozen list:
, WDA

WXYV
WAOK/Atlanta, KDLZIDallas-R Worth, WHYZ /Greenvilie,
WJMi/Jackson, MS, WEDR/Miami, KHVS/Pon Arthur,
WWDM/Sumter, and KACE/Los Angeles.

WBLZ/Cincinnati,
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Why wait for the mail?

Get your chart

BEFORE Radio & Records
goes to press.

M ELECTRONIC CHARTS

e Features ALL formats. Each format has 4 charts: AIRPLAY (Back
Page), ACTIVITY (Total Reports/Adds), MOST ADDED and
HOTTEST.

e Updated SAME DAY reports close: AC, Country and Full-Service
updated Monday evening; CHR, AOR and Black/Urban updated
Tuesday evening.

e Distributed by IMC/Esi Street, a world-wide communications and
information network for the entertainment industry.

e Available anywhere you have a personal computer and a modem.
e Introductory price — only $3.00 each time you access a format.*

e One-time Esi sign-on charge only $200.00.

CALL NOW
1-800-FAST-ES|

In New York State, Call 212-757-0320

*Plus connect-time charge, about 28 cents/minute.

29€

S T Rig Es=E ST
Everything All The Time
An IMC Network




TOP 30

s SEPTEMBER 5, 1986

© BOBBY McFERRIN/Spontaneous Inventions (Biue Note)

2 DAVE VALENTINAight Struck (GRP)

© HENRY BUTLERFivin' Around (MCA impulset)

4 STAN GETZNoyage (Black-Hawk)

5 SPYRO GYRA/Breakout (MCA)

6 TOM GRANT/Take Me To Your Dream (Pausa)

T MIKE METHENY/Day in-Night Out (MCA impuise)

8  WEATHER REPORT/This Is This (Columbia)

9 BOBBY SHEW/Shewhorn (Pausa)

@ EARL KLUGHAle Stories (WB)

@ CHICO FREEMAN/Pied Piper (Black-Hawk)

@ PETER KATER/Two Heas (Optimism)
® MICHAEL MANRINGAnusual Weather (Windham Hill)

0 a B80B JAMES & OAVIO SANBORN/Double Vision (W8)
(16}
®
18
(9]
T
21
2]
@

w . oa N

RARE SILK/Biack & Blue (TBA/Palo Ato)

SADAQ WATANABE Good Time For Love (Elekira)

TITO PUENTE & HIS LATIN ENSEMBLE/Sensacon (Concord)
STEPS AHEAD/Magretic (Elekira) i
JOE SAMPLE & DAVIO T. WALKER/Swing Street Cafe (CrusadersMCA)
JESSICA WILLIAMS/Nothin' But The Truth (Black-Hawk)
YELLOWJACKETS/Shades (MCA)

RANDY BRECKER & ELIANE ELIAS/Amanda (Passport Jazz)

ANDREAS VOLLENWEIDER/Down To The Moon (CBS)

T LAVITZ/Storytime (Passport Jazz)

KEITH MacDONALD TRIO/Waiting (Landmark)

LEE RITENOUR/Earth Run (GRP)

27 MARK MURPHYAiving Room (Muse)

SHADOWFAX/T00 Far To Whisper (Windham Hill

28 WOODY HERMAN & HIS BIG BAND/SOth Anniversary Tour (Concord)
COUNT BASIE/Long Live The Chief (Denon)

]
Biack/Urban stations contnbutng to Jazz WKNDHartiord, Maionse McClean KJCB/Latayette Horato Handy WYLD-
FM/MNew Orieans. Dokt Spencer WDMT/Cleveland. Desn-Dean Rufus.

NEW & ACTIVE
T

RODNEY FRANKLIN "It Tekes Two" (Columbia) 14/1

Rotabons Heevy J0. Medwum 60, Light 3/1, Extra Adds 0, Total Adds 1. WFAE Heavy WAER, WCLK, WBBY. Medwum
WBEE, WJZZ. KKGO, WFSS, WHVE, KBEM, WVPE, KIFM

LEE RITENOUR “Earth Rua" (GRP) 1378

Rotstions Heavy

KJZZ Heavy WYRS, KIFM Medwum WLOQ, WL
CRYSTAL “Clear" (Black-Hawk) 1271

Rotatons. Heavy 20, Meckum 6/0, Light 4/1, Exira Adds 0, Total Adds 1, WFPL. Heavy WAER, WLOQ. Medwm KTCJ,

KMHD, WLVE  KBEM, KIFM, KLSK

RANDY BRECKER & ELIANE ELIAS “Amanda™ (Passport Jazz) 11/18
Rotations: Heavy 22, Medium 3/2, Light 373, Extra Adds 3, Tolsl Adds 10, WGBH,
WLVE, KWMU, KXPR. WKND Medwm WCLK

JAKOB MAGNUSSON “Tims Zone' (Golden Bey Jazz/Optimism) 11/1

1/0, Medkum 6.0, Light 4/1, Extra Adds 0, Total Adds 1, WUWM. Heavy WVPE Medwm KUHF, WMOT,

Rotations Heavy

WNOP, KMHD, KPLU, WFSS

SCOTT HAMILTON/JAKE HANNA/DAVE McKENNA *'Major Leagus'* (Concord) 10/3

Rotations’ Heevy 30, Mecum 00, Light 773, Extra Adds 0, Total Adds 3, WBFO, WNUR, KLSK Heavy WYRS, KLON, KCNR
DIRTY DOZEN BRASS BAND ‘“‘Live: Mardi Gras In Montreux'' (Reunder) 10/1

Rotabons: Heavy 2/0. Medwsm 4/0, Light 4/1, Extra Adds 0. Total Adds 1, WUSF. Heavy WRTI, KCNR, Medium. WOET. KJZZ,

WFSS, WVPE

CHRIS BRUSECK & ANDY LaVERNE TRIO “‘Ses How i Feels™ (Black-Hawk) 189

Rotations: Heevy 540, Medum 0/0, Light 5/0, Exira Adds 0, Totsl AGds 0. Hesvy: WRT), WFPL, WBBY, KPLU, WHRO
OON PULLEN/GEORGE ADAMS QUARTET " (Blwe Nets) 99

‘Sreskihrongh’
Rotabons Heavy 1/1. Medum 272, Light 272, Extra Adds 4, Total Adds 9, WGBH, WBGO, WRTI, WCLK, KANU, KJZZ, KJAZ,

KWMU, KXPR.

MOST ADDED HOTTEST

COUNT BASIE (16) BOBBY McFERRIN (12
D. HARRISON & T. BLANCHARD (14) l nou’vksn:w (1;| !
RANDY BRECKER & ELIANE ELIAS (12) DAVE VALENTIN (12)
0T (9] [ HEMRY BUTLER (11)
STAN GETZ (10
BRANDON FIELDS (6) SPYRO Gm‘t (s)l

GENE HARRIS TRIO (6)

=

JAMES NEWTON “Water Mystery" (Gramavision) 9/4

Fotstions Heavy /1, Medasm 1/1, Light 512, Extra Adds 0. Tolal Adds 4, WGBH, WOET. KUOP KWMU Heavy KJAZ, KXPR
VICTOR FELDMAN'S GENERATION BANO “Smooth™ (TBA/Paio Ako) 9/3

Rotations. Heavy 2/1, Medwm 772, Light 0/0. Extra Adds 0. Total Adds 3. WEBR KBEM WVPE Heavy KKGO Medwm
WYRS, WAER, WNOP, WFSS, KIFM

SUBRAMANIAM ‘‘Blossom* (Crusaders/MCA) 8/3

Aotatons Heavy 1/0, Medum 1/1, Light /1 Extra AGds 1 Total Adds 3. WDET WHVE WUSF Heavy WNOP
KENNY G “‘Duotones™ (Arista) 8/2 .

Rotations Heavy 20 Medium 4/1 Light 1/0 Extra Adds 1 Total Adds 2 WHVE NOMT Heavy WCLK KKGO Medwm
WLOQ, WNOP, WJZZ

SHEILA JORDAN “'The Crossing” (Black-Hawk) 811

Rotations Heavy 10 Medwm 4/0. Light 31 Extra Adds 0, Total Adds | WGBH Heavy WUWM Mednm WRT! WJZ
WHRO, WKND o

JEFF TYZIK “Farthest Corner Of My Mind" (Amherst) 871

Rotations Heavy 1/0. Medwm 3/0. Light 4/1 Extra AGds 0 Total Adds 1, WAER Heavy KKGO Medwm WNOP WHVE

WKNO
GRANT GEISSMAN “Drinkin' From The Money River" (TBA/Palo Alto) 3/0

Rotations Heavy 2/0. Medwm 2/0, Light 4/0. Exira Adds 0, Total Adds 0 Heavy WYRS KBEM Medum WAER ««RQ

PIECES OF A DREAM “Joyride™ (Manhattan) 62

Rotations Heavy 2/1, Medwm 1/0, Light 3/1 Extra Adds O Totai Adds 2, WFSS, KBEM Hesvy WCLK Medwm WJZZ
CHARLIE BYRD TRIO & ANNAPOLIS BRASS QUINTET “Byrd & Brass"* (Concord) 6/0

Rotations Heavy 2/0, Medium (/0. Light 4/0, Extra Adds O Totas Adds O Heavy WYRS, KLON

808 COOPER & SNOOKY YOUNG SEXTET “in A P y/Fantasy) 610
Rotations Heavy 3/0. Mednm 2/0, Light 10, Extra Adds 0, Total Adds 0 Heavy WYRS. KADX. KLON Medmm KUHF
WNUR

| REGIONALIZED ADDS & HOTS
—

2/0, Meckum 472, Light 372, Extra Adds 4, Totel Adds 8. WRTI, WCLK, WFAE, WMOT, WBEE, WJZZ, KKGO,
VE

WBGO, WYRS, WMOT, WBEE, KJAZ,

s -
il 0T reCmGa

P e L

e 10

[romprens

-
o
CHICO FREEMAN The Pied Piper

THANK YOU, JAZZ RADIO

STAN GETZ Voysge

L
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BT Wi 7N and WLVE/Miami Beach failed
TID R s s auscs  POr ST to report this week and their
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READY

GET
JAZZED

LISTENTO
THIS LINEUP

©1 986 War

MILES DAVIS
T
AVAILABLE SEPT. 29TH

B0B IAMES
OBSESSION
AVAILABLE 0CT. 20TH

ERNIE WATTS
SANCTUARY
AVAILABLE SEPT. 22ND

EARL KLUGH
LIFE STORIES
AVAILABLE NOW

PLUS THE #1JAZZ ALBUM OF THE YEAR
BOB JAMES/DAVID SANBORN
DL iSOy

et Bros Records Ianc

BOB.JAMES




RADIO & RECORDS NATIONAL AIRPLAY

COUNTRY

TOP 50 I

&
]

7
«Q
L]

® S

BREAKER
BREAKER

— -

=

]

1 RONNIE MILSAP/In Love (RCA)

© FORESTER SISTERS/Lorely Alone (WB)

© EDDIE RABBITT & JUICE NEWTON/Both To Each Other (RCA)
© DWIGHT YOAKAM/Gutars, Cadillacs, Eic. (Reprise/WB)

© TANYA TUCKER/Just Another Love (Capitol)

6 REBA MCENTIRE Litlle Rock (MCA)

7 JOHN CONLEE/Got My Heart Set On You (Columbia)

© JANIE FRICKIE/Aways Have Always Will (Columbia)

© CRYSTAL GAYLE/Cry (W8)

O EXILENU Be Me (Epic)

® KEITH WHITLEY/Ten Feet Away (RCA)

12 NITTY GRITTY DIRT BAND/Stand A Littie Rain (WB)
@® EARL THOMAS COMLEY & ANITA POINTER/Too Many Times (RCA)
@ ROSANNE CASH/Second To No One {Cotumbia)

@ STEVE EARLE Guitar Town (MCA)

@ SCHUYLER, KNOBLOCH & OVERSTREET/You Can't Stop Love (MTM)
® LEE GREENWOODDidnt We (MCA)
© RANOY TRAVIS/Diggin' Up Bones (WB)

RESTLESS HEART/That Rock Won't Roll (RCA)
MICKEY GILLEY/Doo-Wah Days (Epic)
21 GIRLS NEXT DOOR/Siow Boat To China (MTM)
22 HANK WILLIAMS JR./Country State O Mind (WB/Curb)

7€) SOUTHERN PACIFIC/A Ginl Like Emmylou (WB)

24 NICOLETTE LARSON with STEVE WARINER/That's How You Know... (MCA)
€ WILLIE NELSON/'m Not Trying To Forget You (Columbia)

€ SWEETHEARTS OF THE RODEO/Since | Found You (Columbia)

5 MARIE OSMOND & PAUL DAVISYou're Siill New To Me (Capitol/Curb)

; @ JUICE NEWTON/Cheap Love (RCA}
1 €& STEVE WARINER/Starting Over Again (MCA)

€ BARBARA MANDRELLNo One Mends A Broken Heart.. (MCA)
@ JOHN ANDERSON Honky Tonk Crowd (WB)

JOMN SCHNEIDER/A! The Sound Of The Tone (MCA)
CONWAY TWITTY/Desperado Love (WE)

LYLE LOVETT/Farther Down The Line (MCA/Curb)

GATLIN BROTHERS/She Used To Be Somebody’s Baby (Columbia)
EDDY RAVEN/Sometimes A Lady (RCA)

LACY J. DALTON/Working Class Man (Columbia)

GEORGE STRAIT/t Ain't Cool To Be Crazy About.. (MCA)
ANNE MURRAY/My Like's A Dance (Capitol)

MARTY STUART/AN Becauss Of You (Columbia)

OAK RIDGE BOYS/You Made A Rock Of A Rolling Stone (MCA)
MICHAEL MARTIN MURPHEY/Fiddiin' Man (WB)

CHARLY McCLAIN/So This Is Love (Epic)

T. GRAHAM BROWN/Hell And High Water (Capitol)

HOLLY DUMM/Daddy's Hands (MTM)

DON WILLIAMS Hearibea In The Darkness (Capito)

BILLY JOE ROYAL/ Miss You Already (Atlantic America)
GARY MORRIS Horeycomh (WB)

:9890993089“88@89

[ DiE maur @ DOLLY PARTON/We Had It All (RCA)
@ 3 3 50 RAY CHARLES/The Pq)ssOlMy Mind (mm)

"BREAKERS

GEORGE STRAIT
it Ain't Cool To Be Crazy... (MCA)

On 63% of reporting stations. Rotations: Heavy 3, Medium 24, Light 75, Total Adds 60
Including WGNA, WPOR, WYNK, KILT-FM, KYKX, KYXX, WPAP, WRNL, WMNI, WFMS,
WFKF, WTSO, WTHI, KVOO, KRKT, KKAL, KGHL, KCKC, KIGO, KIIM. Debuts at
number 38 on the Country chart.

SEPTEMBER 5, 1986 |

Tows
RepotyAdds  Heavy  Medwm  Light
7 141 12 3
N R MOST ADDED
160/1 122 33 5 |
155/1 115 34 6 GEORGE STRAIT (60)
159/0 110 48 1 ‘ SAWYER BROWN (39)
oo oz e
25 9 -
w1 02 1 | AASAMA (27
MARIE OSMOND & PAUL DAVIS (24)
159/0 85 72 2 ‘ GATLIN BROTHERS (23)
157/0 64 88 5 ED BRUCE & LYNN ANDERSON (23)
146/3 80 54 12 | DOLLY PARTON (21)
128/0 83 33 12 ‘ RONNIE McDOWELL (19)
155/2 49 95 11
1481 53 87 8 |
144/3 63 61 20 |
152/2 48 83 21 |
158/5 25 107 26
152/1 32 94 26
156/3 19 114 23
141/6 26 97 18
117/0 59 45 13 ————— —
1110 57 35 19 HOTTEST
144/6 16 96 32
98/0 47 40 L RONNIE MILSAP (82)
125/8 12 80 33 EDDIE RABBITT & JUICE NEWTON (66)
136/5 15 76 45 OWIGHT YOAKAM (53)
140/24 6 69 65 REBA McENTIRE (52)
135/12 6 75 54 | FORESTER SISTERS (44) 5
1337 2 86 p JOHN CONLEE (36)
50 A s JANIE FRICKIE (29)
HANK WILLIAMS JR. (27)
122/6 7 76 39 NITTY GRITTY OIRT BAND (26)
125/14 2 65 58 TANYA TUCKER (25)
82/0 24 38 20
107/5 11 59 37 L
125/23 3 54 68
71/0 26 24 21
74/1 177 40 17
102/60 3 24 75
101/17 3 45 53
84/11 1 4 42
56/0 13 31 12
84/16 1 37 46 MOST ADOED & HOTTEST st those songs
o292 a1 3 T e e
81/29 2 2 58 The number in Parentheses immediately following
79/13 1 32 46 the songs in Most Added & Hotiest indicate the total
43/1 12 15 16 number of Country reporters adding the song this
75/15 1 22 52 week 0 noling that the $0ng is aMONg their fve hotiest.
42/0 7 24 17
58/21 o 12 46
5 21 14

|

Breakers are those records that have achieved concurrent airplay at 60%ofourreporting
stations. New & Active records are those receiving airplay at 30-59% of the stations.
Records in Significant Action are receiving airplay at 5-29% of the stations Records do
not have to reach Breaker in order to chart. However, once a record Charts. it must
reach the 60% airplay level within the two following weeks to achieve Breaker status

ANNE MURRAY
My Life's a A Dance (Capitol)
On 63% of rep Heavy 3, Medium 45, Light 53, Total Adds 17,
WGNA, WQBE, WIXL, WXKX, WYIl, KRRV, WCOS, WUSQ, WSLR, WONE, KJJY,
WWWW, WLLR, KKAL, KUGN, KCKC, KMPS. Moves 47-42-39 on the Country chart.
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RADIO & RECORDS NATIONAL AIRPLAY

COUNTRY

NEW & ACTIVE

MICHAEL MARTIN MURPHEY "Flddiin’ Man" (WB) 84/16

Rotations: Heavy 1, Medium 37, Light 46, Total Adds 16, WGNA, WIXL, WPOR, WWVA; KHEY, KILTFM, WOKK, WUSQ
WTOD, KFDI, KYAK, KLZ, KRAK, KGA, KIGO, KIIM. Heavy: KBMR. Moves 47-42 an the Country chart

MARTY STUART “All Because 0f You" (Columbia) 84/11

Rotations: Heavy 1, Medium 41, Light 42, Total Adds 11, KHEY. KSSN, WKIX, WGEE. WLLR, WTHI, KYAK, KKAL. KvOC
KWJJ, KTOM. Heavy: WAMZ. Medium: WBOS, WPOR, KEAN, WOKK, WIRK, WUBE, KXXY, KUGN, KOLO. Moves 464340
on the Country chart

CHARLY McCLAIN “'So This Is Love" (Epic) 82/9

Rolations: Heavy 2, Medium 41, Light 39, Total Adds 9, WQBE, WSIX, WRNL. WONE, KFDI, KYAK, KGHL, KLZ, KGA Heavy
WTSV, WOW. Medium: WBGW, WBOS. WXKX, WWVA, WUSY, WESC, KKYX, WKCQ, KVOO, KQIL. Moves 48-45-43 on the
Country chart

T. GRAHAM BROWN “Hell And High Water™ (Capitol) 81/29

Rotations: Heavy 2. Medium 21, Light 58. Total Adds 29 including WBOS, WAJR, WWVA, WEZL, KPLX, KSSN, WQDR, KSO,
KCJB, WLLR, WKCQ, WTHI, KGHL. KUUY, KLZ, KEIN. KCCY, KSOP, KSON. Moves 49-44 on the Country chart

HOLLY DUNN *'Oaddy’s Hands" (MTM) 7913

Rotations: Heavy 1, Medium 32, Light 46, Total Adds 13, WGNA, WQBE, KEAN, KILTFM, WDXE, WRANL. WYNG, WGEE,
WKCQ, WTHI, KTPK, KGHL, KCKC. Heavy' WOW. Medium: WAJR. KASE, WBCS, WTCM, KFDI, KLZ. Moves 48-45 on the
Country chart

BILLY JOE ROYAL “I Miss You Already” (Atlantic America) 75/15

Rotations: Heavy 1. Medium 22, Light 52, Total Adds 15, WQBE., WAJR, WXKX, WYNK, WVMI, WDXE, KSSN, WRNL, WSLR,
WONE, WTSO, KCJB, WKCQ, KGHL, KGA. Heavy: WOKK. Medium: KASE, WESC, WUBE, KOLO. Moves 50-47 on the
Country chart.

OOLLY PARTON “We Had It Al (RCA) 58721

Rolations: Heavy 0, Medium 12, Light 46, Total Adds 21, WBGW, WOBE, WXKX, WPOR, WIXY. KEAN, WYNK, WVMI, WEZL.
WDXE, KSSN, WOKK, WUSQ, WKKO, WAXX, KFKF, WKCQ, KFDI, KKCS, KRAK, KIGO. Debuts at number 49 on the
Country chart.

SHELLY WEST “Love Oon’t Come Any Better Than This" (WB) 55/14

Rotations. Heavy 0, Medium 13, Light 42, Total Adds 14, WWVA, KASE, WGTO, WKLO, WSIX, KKYX, WKKQ, KFGO, KWMT,
KFKF, WOW, KTTS, KALF, KIGO. Medium: WBGW, KYKR, WBCS, KNIX, KSOP

RONNIE McOOWELL “When You Hurt | Hurt" (MCA/Curt) 54/19

Rotations: Heavy 0, Medium 13, Light 41, Total Adds 19, KEAN, KRRV, WYNK, WVMI, WEZL. KYKX, WUSQ, WMNI, WAXX,
KWMT, WGEE, KFKF, WXCL, WTHI, WTCM. KVOO, KOLO, KMPS, KIGO

BUTCH BAKER “‘That's What Her Memory Is For”’ (Mercury/PolyGram) 52/12

Rotalions: Heavy 1. Medium 17, Light 34, Total Adds 12, WGNA, WBGW, WPOR, WWVA, WYNK, KHEY, WSLR, WKKQ,
KKCS, KLZ, KOLO. KMPS. Heavy: WOW. Medium: KEAN, WIVK, KTTS, WTCM, KRKT

SAWYER BROWN *‘Out Goin’ Cattin’* (Capitol/Curb) 49/39

Rotations: Heavy 2, Medium 2, Light 45, Total Adds 39 including WGNA. WBOS. WPOR. KEAN, WSOC, KYKX, KLLL, WGKX,
WCMS, KKYX. KJINE, WIRK, WYNG, KFKF, WOW, WXCL. KRKT, KCCY, KOLO, KCKC

SIGNIFICANT ACTION

TOM WOPAT "I Won't Let You Down’" (EMI America) 46/5

Rotations: Heavy 0, Medium 15, Light 31, Total Adds 5. WGNA, WKSJ, WUSQ, KKCS, KOLO. Medium: WEZL, WTVY, WLWI,
WCMS, WPAP. WQYK, KJNE, WIRK, KFGO, WTSO, WOW, WXCL, wKCQ, KTTS, KEDL

JOHN DENVER *“‘Along For The Ride ('56 T-Bird)"” (RCA) 42/4

Rotations: Heavy 1, Medium 14, Light 27, Total Adds 4, WIXL, WYil, KEAN, WLWI Heavy: WOKK. Medium WGNA, WVAM,
WTSV, WXKX, KYKR, WKSJ, KKYX, WYNG, WOW, WTCM, KRKT, KEIN, KCCY, KIGO.

TAMMY WYNETTE “‘Alive And Well” (Epic) 41/5

Rotatons: Heavy 0, Medium 7, Light 34, Totai Adds 5, WPOR, KRRV, WGTO, WXCL, KALF. Medium: WTSV, WOKK, KKYX,
WOW, WKCQ, KTTS, KUGN. Light: WVYAM, KEAN, WWKA, KFDI, KKCS, KOLO, KSOP.

GENE WATSON “Everything | Used To Do™ (Eplc) 40/17

Rotations Heavy 1, Medium 9, Light 30, Total Adds 17, KEAN, KRRV, KASE, WEZL, WLWI, KYXX, WPAP, KSO, WAXX,
KFGO, KWMT, WKCQ. WTCM, KALF, KOLO, KTOM, KIGO. Heavy: KFDI,

GEORGE JONES “Wine Colored Roses™ (Epic) 34/30

Rotations: Heavy 0. Medium 7. Light 27, Total Adds 30 including WBGW, WTSV, KEAN, KASE, WSOC, WESC, KILTFM,
WDXE, WLWI, WQYK, WIRK, WBCS, KVOO, KRKT, KUZZ, KWJJ, KTOM, KCKC.

KATHY MATTEA “Walk The Way The Wind Blows" (Mercury/PolyGram) 32/16

Rotations: Heavy 0, Medium 5, Light 27, Total Adds 16, WBGW, WRKZ, WAJR, KRRV, WGTO, WLWI, WPAP. KKYX, WUSQ,
WMNI, KFGO, WGEE, KVOO, KRST, KKAL, KCKC. Medium: WXKX, WIXY, WTQR, KQIL.

MARTY HAGGARD "‘Talkin' Blue Eyes’ (MTM) 29/9

Rotations: Heavy 0, Medium 5, Light 24, Total Adds 9, WXKX, KKYX, KSO, WKKQ, KFGO, WOW, KTTS, KTPK, KQIL.
Medium: WTSV, WLWI, KRKT, KUZZ. Light WBGW, KRRV, WCMS, KALF

ALABAMA “‘Touch Me When We're Dancin’"* (RCA) 27/27

Rotations: Heavy 2, Medium B, Light 17, Total Adds 27 including WBOS, WRKZ, WXTU, WKHX, WYAY, WXBQ, WSOC.
WUSY, KPLX, WWKA, KRMD, WCUZ, WMIL, WXCL, KFDI, KUZZ, KGHL, KLZ. KUPL, KWJJ

ED BRUCE & LYNN ANDERSON “Fools For Each Other” (RCA) 26/23

Rotations: Heavy 0. Medium 4, Light 22, Total Adds 23, WPOR, WIXY, WWVA, WYII, KEAN, WESC, WCMS, WPAP. KKYX,
WIRK, WAXX, KFGO, WGEE, WOW, WWJO, KVOO, KRKT, KRST, KVOC. KUUY, KAWQ, KQIL, KTOM

ARTIST/Song Titie (Label)

i RAY STEVENS “People’s Court* (MCA) 25/6

Rotations: Heavy 0, Medium 5, Light 20, Total Adds 6, KRRV. WVMI, WEZL, WDXE. WUSQ. KVOC. Medium: WTVY. WESC.
KTTS, KFDI. Light: WCVR, KXXY. WXCL, KTPK, KLZ. KUGN

CHANCE “‘What Did You Do With My Heart” (Mercury/PolyGram) 251

Rotations: Heavy 0, Medium 8, Light 17, Total Adds 1, KHEY. Medium: WGNA, WY, KIKK, WKSJ, WPAP, KKYX. WOwW,
KIGO. Light WQBE, KASE, WCMS, KINE, KTPK, KUZZ, KVOC, KQIL.

ROBIN LEE “If You're Anything Like Your Eyes™ (Evergreen) 24/0

Rotations: Heavy 0, Medium 11, Light 13, Total Adds 0. Medium: WAJR, KRRV, WEZL. WTVY WONE, WOW, WTCM, KRKT,
KKCS, KSOP, KIGO. Light: WCAQ, WBGW, WYII, WGTO, WESC, KIKK KSSN WPAP. KRMD. WTSO, WTHI, KFRE. KOLO
JERRY LEE LEWIS "‘Sixteen Candles'” (American Smash/PolyGram)22/0

Rotations: Heavy 0, Medium 6, Light 16, Total Adds 0. Medum: KEAN, WivY, KSO. WOW. KKAL, KOLO. Light. WCVR.
WYNK, WGTO, WAMZ, WLWI, WPAP, KKYX, WIRK KFGO. KWMT KXXY. WKCQ, KTTS, KVOO. KFDI, KRWQ.

VERN GOSOIN “Time Stood Still"” (Compleat/PolyGram) 21/8

Rotations: Heavy 0, Medium 3, Light 18, Total Adds B, WIXY, WIRK, KSO, WAXX, KFGO, WKCQ, KFD}, KSOP. Medium:
WKLO, WLWI, KTTS. Light: WESC, WOW, WTCM, KVOC.

GORDON LIGHTFOOT ““Anything For Love™ (WB) 19/2

Rotations: Heavy 3, Medium 5, Light 11, Total AGds 2, WGNA, KJNE. Heavy: WHN, WCUZ, KCCY. Medium: WOKQ, WKSJ,
WSM, WCMS, WTSO, Light: WTCR, WPAP, WWJO, KIGO

EVERLY BROTHERS “‘Thase Shoes’ (Mercury/PolyGram) 18/5

Rotations: Heavy 0, Medium 6, Light 12, Total Adds §, WGTO, KWMT, KTTS, KFDI. KRWQ. Medium: WTSV, WIRK, WOW,
KCCY, KIGO. Light: WCAO, WYII, WTVY, WLW!, KXXY, KQIL

WAYLON JENNINGS “What You'll 0o When |'m Gone’* (MCA) 16/16

Rotations: Heavy 0, Medium 2, Light 14, Total Adds 16, WVAM, WBGW, WTSV, WIXY, WYII, KKIX, WBCS, KRKT, KKAL,
KUZZ, KVOC, KRWQ, KQIL, KEIN. KCKC, KSON.

JAMES & MICHAEL YOUNGER *‘She Wanls To Marry A Cowboy’" (Air) 16/4

Rotalions: Heavy 0, Medium 3, Light 13, Total Adds 4, WAJR, KKYX, KINE, WOW. Medium* WOKK, KRKT, KIGO. Light
WCVR, WYIl, WGTO, WTVY, KTTS, WTCM, KVOO, KRWQ, KOIL.

ROY CLARK “Jukebox Saturday Night* (Sliver Oollar) 14/1

Rotations: Heavy 0, Medium 1, Light 13, Total Adds 1, KOLO. Medium: WOW. Light: WOKK, WLWI, KKYX, KSO, WAXX,
KFGO, KWMT, KTTS, KVOO, KRWQ, KFMS, KIGO

HIGHWAY 101 *“Some Find Love’ (WB) 13/4

Rotations: Heavy 0, Medium 3. Light 10, Total Adds 4, WGNA, WBGW, WGTO, WWJO. Medium: WCMS, KRKT, KRWQ
Light, WCVR, KRRV, KKIX, KFGO, KRST, KCCY.

J.0. MARTIN “Wrap Me in Your Love’ (Capltol) 1373

Rotations: Heavy 0, Medium 3. Light 10, Total Adds 3. WLWI, KKYX. KFGO. Medium: WYIIl, WCMS. KTTS. Light: WPAP,
WAXX, WXCL. KVOO. KFDI, KVOC, KRWQ.

O'KANES “Oh Qarfin”" (Columbia) 11/11

Rotations: Heavy 0, Medium 0, Light 11, Total Adds 11, WOKQ, WIXY, Wi, WOKK, WCMS, WQYK, WTQR. KRST, KKAL,
KVOC, KRWQ.

NEW GRASS REVIVAL “Ain't That Peculiar’’ (EMI America) 11/3

Rolatiorts: Heavy 0, Medium 2, Light 9, Total Adds 9, WBGW, WTSV, WESC, WCMS, WKIX, WKKO, WOW, WTCM, KFDI
Medium: WCUZ. Light: Wil,

ROCKINGHORSE “Have ) Got A Heart For You' (Long Shot) 1173

Rotations: Heavy 0, Medium 2, Light 8, Total Adds 3, WCMS, KRWQ, KIGO. Medlum: WIRK, KFGO. Light. WLWI KL(YX‘
WTQR, WOW, KVOO, KFDI.

BETH WILLIAMS “Wrong Train” (BGM) 1173

Rotations: Heavy 0, Medium 2, Light 9. Total Adds 3. KJNE, KTTS, KUUY. Medium: WTCM, KRKT. Light WBGW, WAJR,
KRRV, KYKX, KKYX, KRWQ.

CAL SMITH “King Lear” (Step One) 1172

Rotations: Heavy 0, Medium 2, Light 9, Total Adds 2, WRNL, KKYX. Medium: WOW, KIGO. Light: KIKK, KSO, KFGO, KWMT,
KVOO, KFDI, KRWQ

KENDALLS “‘Fire At First Sight” (MCA/Curb) 10/10

Rotations: Heavy 0. Medium 0, Light 10, Total Adds 10, WVAM, WBGW, WTSV, WYII, KRKT, KKAL. KUZZ, KRWQ, KQIL
KEIN

TONI PRICE “How Much Do i Owe You' (Master) 9/1

Rotations: Heavy 0, Medium 1, Light 8, Totat Adds 1, KSO. Medium: KFGO. Light: WYII, KRRV, WGTO, KTTS, WTCM, KRWQ,
KIGO

WAYNE MASSEY “Give It Back” (Epic) 8/5

Rotations: Heavy 0, Medium 0, Light 8, Total Adds 5, WVAM, WYIl, WOKK, KJNE, KIGO. Light: WTSV, WWJO, KvOO:!

ALBUM TRACKS

Album Title
LIONEL RICHIE & ALABAMA/Deep River Woman (Motown)  Dancing On...

HANK WILLIAMS JR./Mind Your Own Business (WB/Curb) Montana Cafe
ED BRUCE/Quietly Crazy (RCA) Night Things
FORESTER SISTERS/Drawn To The Fire (WB) Perfume, Ribbons, & Pearls
HANK WILLIAMS JR./Montana Cafe (WB/Curb) Montana Cafe
SOUTHERN PACIFIC/Road Song (WB) Killbilly Hill

nl!!‘l_\.ll
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ANNE MURRAY

“My Life’s A Dance”

R&REP/_

(5610)
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BREAKERS |

‘ From Her Latest Album
' SOMETHING TO TALK ABOUT

ON CAPITOL
RECORDS & CASSETTES
(12366)
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'RADIO & RECORDS NATIONAL AIRPLAY

FULL-SERVICE AC

| ~ TOP20 i

1 0 CARL ANDERSON & GLORIA LORING/Friends And Lovers (Carrere/CBS)
2 © HUEY LEWIS & THE NEWS/Stuck With You (Chrysalis)
33 MIAMI SOUND MACHINEMWords Get In The Way (Epic)
« © MIKE & THE MECHANICS Taken In (Attantic)
5 @ BERLIN/Take My Breath Away (Columbia)
5 € MICHAEL McDONALD/Sweet Freedom (MCA)
s @ NEIL DIAMOND/The Story Of My Lite (Columbia)
7 8 LIONEL RICHIE/Dancing On The Ceiling (Motown)
7 13 1 €© EL DeBARGE/Love Always (Gordy/Matown)
3 3 9 10 DOUBLE/The Caplain Of Her Heart (A&M)
1515 12 D BILLY OCEAN/Love Zone (Jive/Arista)
w1 B GEMESISThiowing it All Away (Atiantic)
u 1 13 @ STEVE WINWOODMigher Love (Island/WB)
19 17 15 @ AIR SUPPLY/Lonely Is The Night (Arista)
« 5 w 15 PETER CETERA/Glory Of Love (Full Moon/WB)
19 17 O ANITA BAKER/Sweet Love (Elektra)

| s PAUL SIMON/You Can Call Me Al (WB)

BREAKER @ MOODY BLUES/The Other Sice Of Lite (Poiydor/PG)

BREAKER @ GLADYS KNIGHT & BILL MEDLEY/Loving On Borrowed Time (Scotti Bros./CBS)

BREAKER € TOTOA'l Be Over You (Columbia)

BREAKERS

TOTO

I’ll Be Over You (Columbia)

§7% of our reporters on it. Rotations: Heavy 0, Medium 9, Light 18,
Total Adds 7, WTMJ, WCHS, WGY, WIBC, WTKO, WSTU, WJBC.
Debuts at number 20 on the Fuii-Service chart.

GLADYS KNIGHT & BILL MEDLEY

Loving On Borrowed Time (Scotti Bros./CBS)
57% of our reporters on it. Rotations: Heavy 2, Medium 12, Light 13,
Total Adds 5, WTMJ, WIBA, KBOI, WWNR, KFQD. Debuts at number
19 on the Fuli-Service chart.

MOODY BLUES

The Other Side Of Life (Polydor/PolyGram)
51% of our reporters on it. Rotations: Heavy 2, Medium 13, Light 9,
Total Adds 3, WTVN, WELI, KFQD. Moves 20-18 on the Full-Service
chart.

NEW & ACTIVE I

CYNDI LAUPER “True Colors” (Portrait/CB3) 18,

Rotations Heavy 10, Medium 7/1, Light 1071, Total Adds 2, KUGN WSTU. Heavy. KTWO mnmmmmsa WEL,

WGY, WTKO, WMTR, WGBR. Light inchuding WWKB, WICC, WCHS, WJOX, WHBC, KBOI, WWNR, WPOE, W.

SHEENA EASTON *‘So Far 80 Good" (EMI America) 18/1

Rotatons Heavy 0, Medwm 11/0, Lght 7/1, Total Adds 1, WJDX. Medwm: WFBR, KFMB, WSPD. KSL, WWNR, WPOE,

WTKO, WGBR, WJBC. KTWO, KVEC. Light including WCCO, WCHS, WHBC, WROK, WMTR, KFQD

GEDRGE BENSON “Kisses in The Moonlight™* (WB) 16/0

Rotations Heavy 1/0, Medwm 10/0, Light 5/0, Totsl Adds 0 Heavy' WCCO. Medsum. WISN, KFMB, WHBY, WSPD, KUGN,

KSL, WPOE, WGBR, WJBC, KVEC. Light. WCHS, WROK, WTKO, WASK, KTWO

CARLY SIMON ““Coming Around Again" (Arists) 153

aamom Heavy 0, Medium 5/0, Light 10/3, Total Adds 3, WTMJ, WMTR, KFQD Medwm WFBR, KUGN, WSTU, KTWO.
C Lght nciuding WCCO, WJDX, WHBY, KBOI, WGBR, WJBC, WASK

MlllE MURRAY ““My um A Dance* (Capitol) 1811

Rotations Heavy 2/0, Medium 7/0, Light 6/1, Total Adds 1, WIBA. Heavy. WHBY, KVEC. Medium WISN, WTMJ, WCCO,

KUGN, KSL, WPOE, WJBC mel:knnu WCHS, WGBR, WASK, KFQD, KTWO

808 SEGER & THE SILVER BULLET BAND "it's You" (Capitol) 15/0

Rotatons Heavy 2/0, Medium 10/0, Light 3.0, Total Adds 0. Heavy: WGY, WTKO. Medium: WFBR, WWKB. WCCO, WSPD,

KUGN. KSL, WWNR, WPOE, WGBR, WASK Light WICC, WHBC, WMTR

HOTTEST

SEPTEMBER 5, 1986
Totat
fepotngss - Heny o CARL ANDERSON & GLORIA LORING (38)
a0 43 4 0 HUEY LEWIS & THE NEWS (31)
450 42 3 o | MIKE & THE MECHANICS (19)
a0 30 10 3 MIAMI SOUND MACHINE (18)
40/0 26 10 4 LIONEL RICHIE (18)
391 25 13 1
35/0 25 9 1 [
400 23 12 5
350 28 5 2 f_ E— —
34/0 19 13 2 MOST ADDED
320 15 14 3
1 12 3 |

;:’ 2 ;: U GLADYS KWGHT & BILL MEDLEY )
20 13 13 2 ‘ DAVID PACK (4)
33/1 7 2 6 RIC OCASEK (4)
300 12 13 5 i JAMES TAYLOR (3)
28/3 6 15 7 ‘ :‘o’q‘::)'v mﬂﬂ (:;)
28/0 2 19 7 ES (3)
24/3 2 13 9 ANITA BAKER (3)
27/5 2 12 13 ]
27/7 o 9 18

\
|

ROSIE VELA “Magic Smile” (A&M) 1372

Rotations’ Heavy 0, Medium 6/0, Light 772, Total Aads 2, WDBO, WHBC Medium WJDX, WSPD, KUGN, KSL. WPOE.

WASK. Light includeng WCHS, WWNR, WTKO, WGBR, KFOD
NONHIE MILSAP “in Love™ (RCA) 120

Rotatons Heavy 4/0. Medium 4/, Light 410, Tolal Adds 0. Heavy WTMJ, WHBY, WGBR, KVEC Medum WISN, WCCO,

WPOE, WJBC. Lght WCHS, WHBC, WIBA. WTKO
DAVE VALENTIN & ANGELA BOFILL ““Can’t Change My Heant™ (8RP) 1111
incuding

Rotations: Heavy 0, Medium 5/1, Light 60, Total Adds 1, WFBR Medium ccoxuouwvosxvzcuqm
WISN, WHBY, WHBC, WTKO, WGBR, WJBC
JAMES TAYLOR “Dnly A Dream in Rio™ (Columbia) 103

Rotations' Heavy 0. Medwm 3/1, Light 772, Total Adds 3, WSPD, WASK, KFQD. Medwm mncluding KUGN, KVEC Light
WCCO, WPOE, WTKO, WJBC, KTWO.

CRYSTAL GAYLE “Cry” (WB) 101

Rotatons: Heavy 0, Medwum 6/1, Light 4/0, Total Adds 1, KOB. Medsum including WCCO, WHBY, WIBC, KTWO, KVEC Light
WIBA, WTKO. wnc KFQD.

DAVID PACK *‘l Just Cant Lst Go™ (WB) 8/4
aoum Heavy 0, Mtn:m Light 573, Total Adds 4. WMTR, WGBA, WASK, KYEC Medium inclucing WFBR, KTWO

Light including
BILLY JOEL “A um 0f Trust" (Columbia) 80
miwngw 0, Medium 4/0. Light 4/0, Total Adds 0. Medwm: WICC, WWNR, WPOE, WJBC. Light. WGOW, WTKO,

DOWNES & PRICE “New York Hold Her Tight' (Atiaatic) 8/0
Rotations: Heavy 0, Medwm 4/0. Light 4/0. Total Adcs 0. Medium: WFBR, KUGN, KSL, KVEC. Light. WWNR, WPOE, WTKO,

TINA TURNER “Typical nm" (Capitol) 61
m Heavy 0, Medum 140, Light §/1, Total Adds 1, WTKO. Medium: WMTR. Light inchuding WICC, WWNR, WPOE,

J.D SOUTNER & NANCY SHANKS “Step By Stl'" (Enl Alnlrlca) 80
Rotations: Hoavy 0, Medum 3.0, Light 30, Total Adds 0. WPOE, KVEC. Light: WHBY, WGBR, WASK.
THOMPSON TWINS "m Il Common" (lrlltl)
. Heavy 0, Medwm 0, Light Total Acds 0. Uight: WJDX. WROK, WWNR, WMTR, WSTU, KTWO.
LEVEL 42 “I.llvln‘ Me N.I" (POMIPOMM) 52
Rotations: Heavy 0, Medum 1/0, Light 472, Totsl Adds 2, WHBC, WMTR. Medwm. WFBR. Light includwng WTKO. KTWO
RIC OCASEX 'tm ll Motion™ (Geften) 4/4
Rotations. Heavy 0, Medwum 373, Total ASds 4, KUGN, WMTR, WSTU, WASK
CHRIS D!ll.lllﬂl! “The Lm In Red" (A&M) 472
Rotations: Heavy 0. Medwsm 0. Light 472, Tota) Adds 2, WJDX, WHBY Uight including WCCO, WPOE
JANET uwun “‘When | Think Of You' (A&M) 411
Rotations: Heavy 0, Medium 2/0, Light 2/1, Total Adas 1, WSTU
NEW EDITION “Earth W" (MCA) 40
Rotations. Heavy 0. Medium 1/0, Light 30, Tolal Adds 0 Medium WCIL. Light WISN, WMTR, KTWO
D(llllLE “Wmll of T'I. Workd" (A&M) 32
0, Medwm 0, Light 372, Total Adds 2, WGBR. KTWO Light mcluding WCCO
AS"FBRB l SIHPSOII *‘Counl Your lbuw" (Gtml) n
Rotations Heavy 0, Medwm 3/1, Light 0, Total Acas 1 Medwm nchudng WHBY, WTKO
JIMMY STEWART “Rainbow" (Biack-Hawk) 3
Rotations Heavy 0, Medwum 10, Light 2/0, Total Adds 0. Medwm KVEC Light WHBY, WPOE

YOUR SPRING ‘86 ARBITRON OR BIRCH: FRIEND OR FOE?

Let experienced broadcasters put the best possible grade on your new Report Card. Includes
graphic representation for major conclusions. Call collect (805) 584-2211.

MARKET BUY MARKET, 5775 E. Los Angeles Ave.,
Simi Valley, CA 93063
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RADIO & RECORDS NATIONAL AIRPLAY

BREAKERS

JANET JACKSON
When | Think Of You (A&M)

57% of our reporters on it. Rotations: Heavy 4, Medium 25, Light 27,
Total Adds 11 including WKGW, K106, WRKA, WSTF, WING, WTRX,
KRAV, KUVV. Debuts at number 27 on the AC chart.

DAVID PACK
I Just Can't Let Go (WB)

55% of our reporters on it. Rotations: Heavy 3, Medium 22, Light 29,
Total Adds 13 including KOST, WKGW, KEY103, WING, KQ99, KWFM.

Debuts at number 29 on the AC chart.

, NEW & ACTIVE

DAVE ADAMS “Dancin In My Sleep” (Elektra) 48/8
Rotations Heavy 0. Medium 25/0. Light 23/8, Total Adds B, KEY103. K106, WXTC. WING, KQ99, WWMJ, WMTFM, KMGQ.
Medium including KOST. KIFM. KEZR, WAEB, WKYE. WMGN, KDUK, WEIM. WKNE WGLL. WSKI. WSKY
BILLY JOEL ‘‘A Matter Of Trust” (Columbia) 48/5
Rotations Heavy 90, Medium 26/2, Light 13/3. Total Adds 5 2WD, WING, WGLL. KRLB, KFSB. Heavy: WKYE. KEY103,
WAVE, KDUK. WWPA, WSKY, WCKQ, WCHV, KALE. Medim Including WSNI, KIFM, WAEB, WSFM, K106, WEZS.
LEVEL 42 “Leaving Me Now™" (Polydor/PolyGram) 38/17

stanons: Heavy 0, Medium 1172, Light 27/15. Total Adds 17 including WARMS8, B100, KIFM, WKYE, WAVE. WING, KQ9S.

KDUK, WEIM. WGSV., KRLB. WKYX. WMTFM. Medium inciuding WQHQ. WWPA, WSKY, WAGE, KKLV, KMGQ, KALE
.DOWNES & PRICE "New York Hold Her Tight”* (Atiantic) 381

Rotations: Heavy 0, Medium 16/0, Light 22/1, Total Adds 1. WING. Medium: WAVE. KIOA, KGMG. WEIM. WKNE, WGLL.
WSKI, WTNY WCHV, WAHR, WORG. WFFX, KTYL. WJC_)N WBOW. KQSw

CHRIS DeBURGH "The Lady In Red” (A&M) 33/12

Rotations. Heavy 0, Medium 4/0. Light 29/12, Total Adds 12, B100, WKYE. WAVE, KQ99, KCIX. KDUK. KGMG, WKNE.
WCHV WFFX. KFSB. WXUS Medium' WGLL, WSKY. KKLV. KALE

TINA TURNER *‘Typical Male” (Capitoi} 30/5

Rotations Heavy 0. Medium 10/1, Light 20/4, Tolal Adds 5. WAVE. KQ93, WGLL. WWPA, WCKQ. Medium Including WKYE,
U102, WMGN, KDUK. WWMJ, WSKI. KTYL, K99, KALE. Light including B100. KEZR, WIVY, WRKA, KGMG.

GLADYS KNIGHT & BiLL MEDLEY “‘Loving On Borrowed Time" (Scotti Bros./CBS) 28/7
Rotations: Heavy 0. Medium 8/1, Light 20/6, Total Adds 7. WLTS, WKNE, WSKI, WSKY, WFFX, WJON, KALE. Medium
ncluding WKYE, KDUK, WEIM. WQHQ, WCHY, WAHR. WMTFM Light including WTRX. WCKQ, WORG, WAEV.

[ RO ON BREAKOUTS '

Total
ReportAdds Heavy Medium Light

© HUEY LEWIS & THE NEWS %0 92 6 0
© ANITA BAKER 97/0 73 19 5
3 CARL ANDERSON & GLORIA LORING 90/0 73 15 2
4 BERLIN 00 74 14 2

5 LIONEL RICHIE 90/0 74 12 4
O GENESIS 96/0 52 35 9
7 STEVE WINWDDD 85/0 68 13 4
© BILLY DCEAN 91/0 62 27 2
9 MIAMI SDUND MACHINE 81/0 448 25 8
@ EL DeBARGE 93/2 47 38 8
11 MIKE & THE MECHANICS 81/0 39 33 9
® AR SUPPLY 93/1 25 55 13
@ NEIL DIAMOND 83/2 35 40 8
O MODDDY BLUES 79/2 28 46 5
15 MICHAEL McDONALD 70/0 35 27 8
O PAUL SIMON 78/5 19 48 11
® 1010 83/15 5 49 29
@ CYNDI LAUPER 80/13 5 50 25
O CARLY SIMON 82/17 1 48 33
20 DOUBLE 52/1 15 30 7
€ ROSIE VELA 62/3 11 43 8
22 PETER CETERA 53/0 15 25 13
€& DARYL HALL 56/2 17 29 10
€ BOB SEGER & THE SILVER BULLET BAND 62/5 7 40 15
€D BILLY JOEL 48/5 9 26 13
€ THOMPSON TWINS 53/1 4 38 11
P JANET JACKSON 56/11 4 25 27
€ DAVID FOSTER 53/2 7 25 21
€ DAVID PACK 54/13 3 22 29
€ DAVE ADAMS 48/8 0o 25 23

MOST ADDED \

LEVEL 42 (17)
CARLY SIMON (17)
DOUBLE (15)
TOTO (15)
CYNDI LAUPER (13) [
DAVID PACK (13)
CHRIS DeBURGH (12)
JANET JACKSON (1) ;

HOTTEST

HUEY LEWIS & THE NEWS (82)
CARL ANDERSON & GLORIA LORING (54)
LIONEL RICHIE (52)

STEVE WINWOOD (47)

BERLIN (47)

ANITA BAKER (39)

GENESIS (24)
DAVE ADAMS (8) MIAMI SOUND MACHINE (22)
PETER GABRIEL (7) BILLY OCEAN (19)

MIKE & THE MECHANICS (15)

GLADYS KNIGHT & BILL MEDLEY (7)
LARRY JOHN MCNALLY (7)

| __SIGNIFICANT ACTION |

ROBERT PALMER "I Didn't Mean To Turn You On™ (Island/WB) 24/2

Rotations: Heavy 1/0, Medium 9,0, Light 14/2, Total Adds 2, B100, K106. Heavy. WCKQ. Medium: WKYE KIOA. WWMJ,
WSKI. WWPA, WCHV. KTYL, KQSW, KALE. Light including WAEB, WSFM. WIVY, WAVE, KDUK, WBOW, KKLV
LUTHER VANDROSS “Give Me The Reason” (Epic) 22/3

Rotations: Heavy 0, Medium 5/0, Light 1773, Total Adds 3, WKYE, KWAV, WQHQ. Medium. KOST, WEIM. W. Oh KQSW.
KMGQ. Light mcludvng WLTS. WAVE, WTRX, WLHT, KDUK. KGMG, WEKI, WSKY. WZLQ. KTYL. KALE.

GEORGE BENSON *Kisses In The Moonlight™ (WB) 21/1

Rotations: Heavy 0, Medium 13/0, Light 8/1, Total Adds 1, WXTC. Medium: WPIX, WLTS, KOST, KGW, KIFM, WAVE, WORG
WFFX. WMTFM, KKLV, KYJC, KOSW, KMGQ. Light Including KDUK, WKNE, WQHQ, WSKY

DAVE VALENTIN & ANGELA BOFILL ‘‘Can’t Change My Heart"’ (GRP) 21/1

Rotaticns: Heavy 1/0, Medium 4/0, Light 16/1, Total Adds 1. KFSB. Heavy. WJON. Light including WAEB, WAVE, WNAM,
KDUK, WSKI, WQHQ, WSKY, WORG, WKYX, WAEV. WZLQ, WBOW . KKLV, KQSW. KMGQ

LOVERBOY “Heaven In Your Eyes™ (Columbia) 18/2

Rotations: Heavy 2/1, Medium 510, Light 11/1, Total Adds 2, WSKI, KRLB. Heavy including KQSW. Medium: K106, WWMJ,
WOHQ, WCKQ, KALE. Light including WSFM; U102, KDUK. WSKY. WAEV, WZLQ, KTYL, KKLV, K99, KYJC.

OOUBLE “Woman 0f The World™ (A&M) 17/15

Rotations: Heavy 0. Medium 3/3, Light 14/12, Total Adds 15, K106, KDUK, WEIM. WGLL. WSKI, WQHQ. WKSY, WCKQ,
WGSV, WJON, WBOW, KKLV, KMGQ, KALE, WCHV_ Light including WAVE, KQSW

PETER GABRIEL “‘In Your Eyes” (Getfen) 16/7

Rotations: Heavy 1/0, Medium 4/1, Light 11/8, Total Adds 7, WSBFM, KGMG, WSK|, WFFX, KKLV, KMGQ, KALE. Heavy:
WSKY. Medium including KOST, KIFM, KKUA Light inciuding B100, WAVE, KWAV, WWMJ, WQHQ.

JAMES TAYLOR “‘Only A Dream In Rio” (Columbia) 1473

Rotations: Heavy 0, Medium 4/0, Light 10/3, Total Adds 3, LOVE94, WTRX, KDUK. Medium KIFM, WEIM, WAHR, KALE.
Light including WAVE, WAGE, WORG, WAEV, WZLQ, KTYL. KQSW.

RIC OCASEK “Emotion In Motion™ (Geffen) 13/6

Rotations: Heavy 0, Medium 2/1, Light 11/5, Total Adds 6, B100, KIFM, WAVE, WEIM, WCHV, KKLV. Medium fcluding
WCKQ. Light including KCIX, WWMJ, WQHQ, WGSV, WAGE, KALE.

J.0. SOUTHER & NANCY SHANKS *‘Step By Step’ (EMI America) 10/2

Rolations Heavy 0, Medium 1/0, Light 9/2, Total Adds 2, WCHV, WAHR. Medlum: WPIX. Light including KWAV, WQHQ,
WGSV, WKYX, KKLV, KQSW, KALE

TERRI RICE & GREG ALLMAN "in You | Found Me” (Atlantic) 9/6

Rotations: Heavy 0, Medium 0, Light 9/6, Total Adds 6, WCKQ, WCHV, WORG, WJON, KKLV, KALE . Light including WEIM,
WZLQ, KQSW.

BLOW MONKEYS “Wicked Ways™ (RCA) 9/0

Rotations: Heavy 0, Medium 3/0, Light 6/0, Total Adds 0, Medium: WEIM, KQSW, KALE. Light: WSKI, WQHL, WSKY, WORG,
WZLQ, KTYL

REGINA ““Baby Love™ (Atlantic) 9/

Rotations: Heavy 2/0, Medium 5/0, Light 2/0. Total Adds 0. Heavy: WWMJ. WWPA. Medium: B100. K106, WXTC, KELT,
WQHQ. Light: WIVY, K99,

GLASS TIGER “Oon’t Forget Me (When I'm Gone)” (Manhattan) 8/6

Rotations: Heavy 1/1, Medium 31, Light 4/4, Total Adds 6, WKYE, K106, WAVE, WING. WSKI, KRLB. Medium inciuding
KVIL, KALE

LARRY JOHN McNALLY *“The Motown Song”* (Atco) 7/7
Rotations: Reﬂvyo Medium 0, Light 7/7, Total Adds 7, WEIM. WSK!, WCHV, WGSV, WAGE, WORG, KKLV.

HUMAN LEAGUE “Human” (Virgin/A&M) 7/6
Rotations Heavy 0. Medium 4/3, Light 3/3. Total Adds 6, WEIM. WOHQ, WCKQ. KIFM, KWAV, KALE. Medium WGLL.

*(213)553-4330
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RADIO & RECORDS NATIONAL AIRPLAY

=
el o 159 REPORTS SEPTEMBER 5, 1986 el IR, [Eo M,a,um}
2 2 1+ @ STEVE WINWOOD/Back In The High Life (Island/WB) “Split"* (134) “Freedom" (89) "Take It" (58) 155-/0 63+ 143+ 12—
« @ HUEY LEWIS & THE NEWS/Fore! (Chrysalis) "Hip" (108) “Jacob's" (96) "I Know" (63) 150+/3 42+ 121+ 27— ‘
v+ 2 3 GENESIS/Invisible Touch (Atlantic) “Throwing” (128) "Land” (62) "Deep" (52) 146-/0 46— 130- 14= |
s 3 3 4 PETER GABRIEL/So (Geffen) “Eyes" (147) "Red Rain” (36) "That Voice" (23) 150—/1 48— 129- 18+ |
& 5 s @ EDDIE MONEY/Can't Hold Back (Columbia) “Take Me” (142) “We Shouid” (13) “"Endless” (6) 142=/0 56+ 122—- 20+ ‘
s & 7 @ R.E.M./Lifes Rich Pageant (IRS/MCA) “Fall On Me” (140) "Days" (6) “Cuyahoga" (8) 142+/3 19+ 93+ 47-
s« & 7 DAVID LEE ROTH/Eat ‘Em And Smile (WB) “Tobacco Road” (89) “Crazy” (68) “Ladies" (33) 777—/2 6- 71— 44+
« ¢ & 8 EURYTHMICS/Revenge (RCA) “Missionary” (73) “Tomorrow" (43) "Thorn" (9) 110-/4 18- 74— 32+
w 1 @ BOB SEGER & THE SILVER.../Like A Rock (Capitol) “It's You” (126) “Aftermath” (6) “Ring” (3) 130+/6 13+ 78+ 47— N
2 u 1 @ BILLY JOEL/The Bridge (Columbia) “Matter” (105) “Baby" (11) "Running” (10) 117+/4 24+ 75+ 36—
w16 @ TRIUMPH/The Sport Of Kings (MCA) “Somebody’s” (129) “Tears” (5) “Take” (4) 129+/2 13+ 56+ 71—
0 1 s 12 DARYL HALL/Three Hearts In The Happy Ending (RCA) “Dreamtime” (104) “Born” (6) "Someone” (5) 110-/1 34- 83— 23- ‘
2 19 14 ® DAVID & DAVID/Boomtown (A&M) “Welcome” (133) “Swallowed” (7) “Ain't So" (4) 138+/3 9+ 47+ 86- ‘
% w5 15 @ BONNIE RAITT/Nine Lives (WB) “No Way” (122) "Crime" (9) “Who" (6) 128+/3 6= 42+ 82— |
s 7 1 15 VAN HALEN/5150 (WB) “Summer” (51) “Love Walks In" (49) “Dreams” (7) 87-/0 16— 60- 24—
2 % w» { GEORGE THOROGOOD & DESTROYERS/Live (EMI America) “Reelin’ " (118) “Bourbon" (6) "Bad” (6) 121-/4 3= 31+ 80=
79 1 17 NEIL YOUNG/Landing On Water (Geffen) "Touch” (63) “Weight" (57) “Hippie" (4) 100-/3 5- 28— 54:
z 2 @ BON JOVI/Slippery When Wet (Mercury/PG) “You Give Love” (105) "Wanted" (10) “Livin' " (4) 109+/5 5+ 33+ 68—
a2 2 @ FABULOUS THUNDERBIRDS/Tuff Enuff (CBS Associated) ‘Look At That” (117) “Wrap” (5) "Amnesia” (2) 121+/13 3+ 24+ 89
% 2 2 € ICEHOUSE/Measure For Measure (Chrysalis) “Border” (113) “Angel” (4) "Paradise" (3) 120+/9 B=" 334 33:
wow w21 FIXXMWalkabout (MCA) “Built” (90) “Chase" (9) "Secret” (3) 94-/0 8= 39- 51—
» 2 €2 DON JOHNSON/Heartbeat (Epic) "Heartbeat" (98) “Heartache” (10) "Voice" (2) 105+/6 7+ 36+ 60— |
16 16 19 23 GLASS TIGER/The Thin Red Line (Manhattan) “Don’t Forget Me" (80) “Thin” (3) I Will" (1) 85-/0 13- 47— 29- l
2 2z 25 € BRUCE HORNSBY & THE RANGE/The Way It Is (RCA) “The Way it Is” (82) “Every Little” (17) “Down" (4) 93+/17 4- 30+ 53+ |
% % 2 € SMITHEREENS/Especially For You (Enigma) "Blood" (96) “Behind” (4) “Strangers” (3) 101+/11 0= 19+ 72+ ,
7 v 2 26 38 SPECIAL/Strength In Numbers (A&M) "Heart's" (73) “Somebody” (19) "Million™ (2) 86-/3 6+ 37— 50+ |
2 €% PAUL SIMON/Graceland (WB) “You Can Call” (65) “Graceland” (9) “The Boy" (4) 69+/5 9+ 31+ 27—
% € PETE TOWNSHEND/Deep End (Alco) "Barefootin' * (57) “Fire” (32) "Spell" (10) 86+/32 1= 9+ 64+
# 2 2 29 INXS/Listen Like Thieves (Atlantic) “Kiss The Dirt” (81) 81-/2 1= 15= §5= |
| [0eaur_ € PAUL McCARTNEY/Press To Play (Capitol) "Angry" (46) “Press” (16) “Stranglehold” (16) 71 /18 2 14 47 }
| = x = € TOP GUN/Soundtrack (Columbia) “Playing” (39) "Heaven" (26) “Breath" (7) 48-/2 8+ 26— 18-
2 » » € ROD STEWART/Rod Stewart (WB) “Heartache" (60) “A Night” (3) “Love Touch” (2) 68=/8 71— 12+ 50- |
% » 2 33 TOM COCHRANE & RED RIDER/Tom Cochrane & Red Rider (Capitol) “Untouchable” (46) “Boy” (21) “Lasting" (1) 60-/4 2- 16- 37- ’
1 3 % € CINDERELLA/Night Songs (Mercury/PG) “Shake Me" (59) “Nobody’s Fool" (7) 63-/1 0= 6— 49- |
i 2 2 35 IZ TOP/Afterburner (WB) “Velcro Fly” (42) "Planet” (1) 43-/0 5—- 18- 22- |
« € RAINMAKERS/The Rainmakers (Mercury/PG) “Let My" (68) “Downstream” (3) *'Nobody” (3) 63+/11 1= 9= 37+
2 2 3 37 ALVIN LEE/Detroit Diesel (21/Atco) “Detroit Diesel” (43) “Talk” (5) “Shot” (4) 52-/1 2+ 70: 34- |
0e8uT €D JOURNEY/Raised On Radio (Columbia) “Girl” (37) “Raised" (2) “Positive" (2) 41+/7 2+ 13+ 25+ |
oesur »€ ROBERT PALMERARiptide (Island) “Didn't” (46) “Discipline” (1) "Hyperactive" (1) 47+/5 - 79+ 26— |
peeur @ TIMBUK3/Greetings From Timbuk3 (IRS/MCA) "Future’'s™ (62) “Live” (1) “Friction" (1) 63+/27 3+ 7+ 33+ ‘
 BR I |
1
EAKERS.
SMITHEREENS
Especially For You (Enigma)
64% of our reporters on It.
imi
[ NEW & ACTIVE ]
F.M./u.k. “Indiscreet” (Portrait/CBS) 49/5 (44/17)
Adds. WPDH, KGGO, WGIR, KFMQ, KGRQ. Heavy 0. Medlum 31 including WLUP, KQRS, KGON, WHCN, WHEB, WEZX, TRACKS DEBUT @

WRQK. WLAV, KMOD, KZEL

GREAT WHITE “'Shot in The Dark” (Capitol) 47/6 (41/8)

Adds WLLZ, WPYX, WTPA, WCCC, KOMP, WRKI. Heavy 2: KORS, KZEL. Medlum 29 including WQFM, KUPD, KGB, KROR,
KOME, WHEB, KISS, WAPL, WIOT, KILO

HONEYMDON SUITE *"The Big Prize” (WB) 42/4 (41/5)

Adds KLOL. WRIF, WQFM, WKLT, Powers 2. Heavy 5: WEBN, WWCT, KZEL, KRIX, WZZQ. Medium 32 Including WSHE,

|

|

KBPI, KUPD, KZAP, KGB, KOME, WHEB, WCMF, WEZX, WAAF. |
| OVER 60 AORs,

|

A MOST ADDED
TRACK AND ALBUM

STRAY CATS “Rock Therapy” (EMI America) 41/16 (25/24)

Adds including KBCO, WEZX, CFNY, WAAF, KNCN, WRXL, KATT, KEZO, WMRY, WWWV. Heavy 0. Medium 26 luding

WNEsWrTcKuUPrl\Dg, WDHA WHEB, WPDH, WLAV, KOMP, WRKI1, WRUF. . — ey INCLUDING WBCN!
WBAB, WHJY, KTXQ,

OUTFIELD “'Play Deep” (Columbia) 37/32 (6/0)

Adds includi WHJY, WQFM, KOME, KSJO, WPYX, WZZO, WPLR, WAQY, KLBJ, WRKI. Powers 1. Heavy 4: KBPI, WKDF,
g;»;s:.mp;:;a&:rma‘um 287‘;ncmamg wa(olt':‘,sw;n_ w;:; »((;Zg,;;/wcr WIOT KOMP, WRUF, KTYD KZEW, WLUP,WXRT,
D DS ‘“‘Soundtrack” /MCA |
Addst KNCN, KWHL. Heavy 3: WAPL, KFMG, Kd}{ Medium 26 including WHJY, KRQR, KOME, WHEB, WEZX, WAAF, { KYYS' WQFM' KAZY,
WDIZ, WLAV, KMOD, KLPX, WRUF. H KBCO KMET 91 x|
) , :

Adds: KRQR, WRXL, KFMG, KILO, WRUF, KRQU. KCGL, KVRE. -Heavy 2. WHEB, KZEL. Medium 18 inciuding WQFM,
KBCO, KGB, KOME, WTPA, KNCN, KMBY, KOZZ

DANNY WILDE "‘The Boyfriend" (isiand) 24/3 (24/3)

Adds: KOME, KLBJ, KQWB. Heavy 4: WMRY, KZEL, KRIX, KRQU. Medium 17 including WYNF, KGB, WTPA, WHEB, WXKE,
KATT, KFMG, KDJK, KMBY, WRUF

IT BITES ““The Big Lad in The Windmili"* (Geffen) 23/0 (24/3)
Powers 1, Heavy 2 KTCZ, WHMD. Medium 16 inclucing KAZY, WPYX, WHCN, WHTF, WFYV, WDIZ, WONE, WROK. WTUE.m
LAV

ALBUMS DEBUT @

CALL “Reconclied" (Eiekira) 29/8 (23/8) J

TOTO “Fahrenheit” (Columbia) 22/6 (16/11)
Adds KMJX, WSKS, KGGO, WCPZ, KKGR, KGRQ. Heavy 3 including KTCZ, KINK. Medium 14 including WXLP, WLAV.

WQBK. WRKI, KRIX, KES), WZZQ. KRQU

s ;.'-4.'.‘.‘.&!!.'2. e et
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Continued on Page 95



BONNIE
RAITT

is breaking
bigger than ever:

TRACK ®
ALBUM @ /

“NO WAY TO TREAT A LADY"
THE HIT SINGLE

PRODUCED BY BILL PAYNE AND GEORGE MASSENBURG

FROM THE NEW ALBUM NINE LIVES.

- W

1986 Warner Bros. Records Jnc.
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RADIO & RECORDS NATIONAL AIRPLAY

AOR TRACKS

159 REPORTS o

Total
Reports/Adds

! theee 1

s e Power Heavy

s 2 1+ 1 PETER GABRIEL/In Your Eyes (Geffen) 147-72  47- 126-

| & s s € EDDIE MONEY/Take Me Home Tonight (Columbia) 142=/0 56+ 122
1+ 2 3 GENESIS/Throwing It All Away (Atlantic) 128-/1 42— 115-

s« « @ STEVE WINWOOD/Spiit Decision (Island/WB) 134+/3 42+ 105+

2 5 @ JOHN FOGERTY/Eye Of The Zombie (WB) 142+/3 30+ 92+

9 5 & @ R.EM./Fall On Me (IRS/MCA) 140+/3 19+ 93+

1 9 s @ TALKING HEADS/Wild Wild Life (Sire/WB) 139-/0 26+ 90+

| » % o ¢ BOBSEGER & THE SILVER.../'s You (Capitol) 126+/8 12+ 76+
, w17 13 @ TRIUMPH/Somebody's Out There (MCA) 129+/2 12+ 55+
| — — 2 ® RIC OCASEK/Emotion In Motion (Geffen) 138+/23 5+ 44+
' 1 15 1 ) BILLY JOEL/A Matter Of Trust (Columbia) 105+/5 23+ 67-
| maw & DAVID & DAVID/Welcome To The Boomtown (A&M) 133+/7 9+ 46+
— = ® HUEY LEWIS & THE NEWS/Hip To Be Square (Chrysalis) 108+/21 12+ 64+

I s 7 1 14 DARYL HALL/Dreamtime (RCA) 104-/1 34— 87-
« 2 15 @ BONNIE RAITT/No Way To Treat A Lady (WB) 122+/3  5- 40+

‘ — 2 @ HUEY LEWIS & THE NEWS/Jacob’s Ladder (Chrysalis) 96+/19 15+ 59+
| =z ® GEORGE THOROGOOD &.../Reelin’ & Rockin' (EMI America) 118-/4 3= 31+
1 1 12 18 DAVID LEE ROTH/Tobacco Road (WB) 89-/0 5- 57—

s o @ STEVE WINWOOD/Freedom Overspill (Istand/WB) 89+/21 8+ 52+

2 2 2 € BON JOVI/You Give Love A Bad Name (Mercury/PG) 105=/3 5+ 33+

I « 3 2 €) FABULOUS THUNDERBIRDS/Look At That.. (CBS Associated) 117+4/13 3+ 23+
« 2 # € ICEHOUSE/Cross The Border (Chrysalis) 113+/9 = 23+

| « & w 23 EURYTHMICS/Missionary Man (RCA) 73-/0 16— 57-
| ® 2 2 € DON JOHNSON/Heartbeat (Epic) 98+/3 7+ 35+
| 1 13 14 25 FIXX/Built For The Future (MCA) 90-/0 8+ 37-
s 1¢ w26 GLASS TIGER/Don't Forget Me (When I'm Gone) (Manhattan) 80-/0 13- 46-

| & « u € SMITHEREENS/BIood & Roses (Enigma) 96+/11 0= 19+
a @ » € DAVID LEE ROTH/Goin' Crazy (WB) 68+/18 1+ 30+

s 4 « € BRUCE HORNSBY & THE RANGE/The Way It Is (RCA) 82+/21 3- 21+

«  u € 38 SPECIAL/Heart's On Fire (A&M) 73+/6 6+ 24-

— 3 € HUEY LEWIS & THE NEWS/ Know What | Like {Chrysalis) 63=/12 5+ 31+

a 3 3 32 INXS/Kiss The Dirt (Falling...) (Atlantic) 81-/2 = 15=

% 3 2 33 GENESIS/Land Of Confusion (Atlantic) 62-/4 3+ 23=

« 3w @ PAUL SIMON/You Can Call Me Al (WB) 65+/5 8+ 28+

o 3 3 @ STEVE WINWOOD/Take It As It Comes (Island/WB) 58-/3 2- 29+

1 18 27 36 VAN HALEN/Love Walks In (WB) 49-/0 13- 41-

7 10 1 37 NEIL YOUNG/Touch The Night (Geffen) 63-/0 4- 23-

2 5 2% 38 HUEY LEWIS & THE NEWS/Stuck With You (Chrysalis) 43-/1  15= 38-

2 2 2 39 VAN HALEN/Summer Nights (WB) 51-/1 3= 24-

— — « @ HUEY LEWIS & THE NEWS/Whole- Lotta Lovin’ (Chrysalis) 49-/8 2+ 21+

© 23 3 41 ZZ TOPNelcro Fly (WB) 42-/0 5- 18-

so o @ GENESIS/In Too Deep (Atlantic) 52+/10 2- 16+
CoeeuT p» @® NEIL YOUNG/Weight Of The World (Geffen) 574/25 1+ 9+

s 5« @ ROD STEWART/Another Heartache (WB) 60+/8 = 94+

s 4 4 45 CINDERELLA/Shake Me (Mercury/PG) 59-/1 0= 5-

o 52 ) TINA TURNER/Typical Male (Capitol) 47+/5 7+ 18+

[0f8UT b @ PETE TOWNSHEND/Barefootin’ (Atco) 57+/24 0= 3+

s9 55 O RAINMAKERS/Let My People Go-Go (Mercury/PG) 58+/8 = 8=

s 53 @ ROBERT PALMER/I Didn't Mean To Turn You On (Island) 46+/5 = 19+
[DEBUT_ P @ TIMBUK3/The Future's So Bright (IRS/MCA) 62+4/27 3+ =
[CEBUT »» @ TOM COCHRANE & RED RIDER/The Untouchable One (Capitol)  46+/8 = 9+

[ oegur » &@ EURYTHMICS/When Tomorrow Comes (RCA) 434710 1= 15+

» s 53 PETER GABRIEL/Red Rain (Geffen) 36-/2 = 17-
[DEBuT » @ JOURNEY/Girl Can't Help It (Columbia) 374710 2+ 11+

% 2 « 55 ALVIN LEE/Detroit Diesel (21/Atco) 43-/0 1+ 9-

% « « 56 MOODY BLUES/The Other Side Of Life (Polydor/PG) 31-/0 3- 13-

— — o @ PAUL McCARTNEY/Angry (Capitol) a46+/4 1+ 6+

7 u 4 58 STEVE WINWOOD/Higher Love (Island/WB) 28-/0 = 23-
[DeBUT @ CHICAGO/25 Or 6 To 4 (WB) 47+/6 = 34+

s s« 60 KENNY LOGGINS/Playing With The Boys (Columbia) 39-/2 = 15+

BREAKERS |

HUEY LEWIS & THE NEWS =
Jacob's Ladder (Chrysalis)
80% of our reporters on it.

HUEY LEWIS & THE NEWS

Hip To Be Square (Chrysalis)
68% of our reporters on it.

SMITHEREENS

Blood And Roses (Enigma)
60% of our reporters on k.

Medium
18+
20+
17-
27=
48~
45—
47~
46-
72-
89+
32=
82—
39=
21—
78—
34+
78—
371-
35+
66~
86+
77+
13-
54—
50-
26 -
68+
38+
52+
44+
28=
55—
36—
27-
27- g~
5-"|
34—
3- |
24~
27= ‘
22-
31+
42+
44—
46—
25—
46 +
33+
25-
33+
32+
24+
16-
23+
28-
17—
34+
38+
22-

F_ﬂ—,_'—



RADIO & RECORDS NATIONAL AIRPLAY

AOR TRACKS

HOTTEST

MOST ADDED

OUTFIELO/Everytime {32} EOOIE MONEY/Take (56)
TIMBUK3/Future's (27) PETER GABRIEL/Eyes (47)
NEIL YOUNG/Weight (25) GENESIS/Throwing (42)
PETE TOWNSHENO/Barefootin® (24) STEVE WINWO0O/Split (42)
RIC OCASEK/Emotion (23) DARYL HALL/Dreamtime (34)
BRUCE HORNSBY. . ./The Way (21) JOHN FOGERTY Eye (30)
HUEY LEWIS & THE NEWSMip (21) TALKING HEADS/Wild (26)

STEVE WINWDDO Freedom (21)
HUEY LEWIS & NEWS/Jacob’s {19)
DAVIO LEE ROTH/Crazy (18)

BILLY JOEL/A Matter (23)
R.E.M./Fall (19)
EURYTHMICS Missionary (16)

| CHART CLIMBERS

STEVE WINWOOD “Fresdom Oversplli” (island) 89/21 (67/24)

Adds including WHJY, KBCO, KGB, WHEB, WCMF, KLBJ, WAPL, WTUE, WWCT, KZEL. Heavy 52 including WOVE, WKLS,
WLUP, WXRT, WLVQ, WQFM, KFOG, KRQR, KOME, WPYX. Medium 35 including WiYY, WNEW, KTXQ, KYYS, KGON,
KZAP, KNCN, WDIZ, WIOT. Moves 30-19.

BRUCE HORNSBY & THE RANGE *The Way It is”* (RCA) 82/21 (61/14)

Adds including DC101, KTXQ, WZZO, WHEB, WRQK, KGGO, WiBA, KEZO, WwCT. Heavy 21 inciuding WLUP, WXRT,
WOFM, KORS, KBCO, KOME, WLAV, KZEL, WWWV. Medium 52 including WNEW, KZEW, KZAP, KFOG, WPYX, WPDH,
WEZX, KNCN, WRDU, Moves 41-29.

38 SPECIAL “Heart's On Fire™ (A&M) 73/8 (72110)

Adds KYYS, WXLP, KGGO, KOMP, KFMZ, KFMQ. Heavy 24 including WHJY, WEBN, WOFM, KGB, WHEB, WAAF, KISS,
WAPL, KZEL. KMBY. Medium 44 including WIYY, KTXQ, WRIF, KSHE, KUPD, KZAP, WPYX, WPDH, WEZX. Moves 34-30.
DAVID LEE ROTH “Goin’ Crazy" (WB) 68/18 (49/8)

Adds Inciuding WHJY, WEBN, KYYS, KOME, WPYX, KNCN, WAPL, WRCK, WIOT, WRKI. Heavy 30 intluding WOVE, KZEW,
WLVQ, KUPD, KGB, KISW, KISS, WWCT, KILO. Medium 38 including WIYY, WKLS, KTXQ, WRIF, KSHE, WEZX, WOMF,
WDIZ, WLAV, WFBQ. Moves 42-28.

PAUL SIMON “‘You Can Call Me Al (WB) 65/5 (63/4)

Adds: WOVE. KSJO, WZZO, WKLC, WOOJ. Heavy 28 including WBCN, WKLS, WLUP, WXRT, WPYX. WRDU, WTUE, KZEL,
WWWV. Medium 27 including WSHE, WLVQ, KYYS, WEZX. WAPL, WLAV, WWCT. KICT. Moves 38-34.

HUEY LEWIS & THE NEWS “| Know What | Like™ (Chrysalls) 63/12 (63/63)

Adds including WOVE, KNCN, WSKS, WTUE, KQDS, WFBQ, KEZO, KZEL, WRKI. Heavy 31 including WEBN, WRIF, KBCO,
KUPD, KRQR, KISW, WPYX, WZZO, WCMF, WEZX. Medum 28 including WIYY, WKLS, WLUP, KQRS, WHEB, WDIZ, WRQK
KICT, KMBY, KOZZ. Moves 36-31

TIMBUK3 “The Future’s So Bright | Gotta Wear Shades™ (IRS/MCA) 62/27 (35/15)

Adds including WHJY, WQFM, WZZO, WPDH, WAPL, WTUE, WIBA, KEZO, KICT, KWHL. Heavy 6° WBCN, KZEW, WHFS,
WLIR, KZEL. KTCL. Medium 33 including WLUP, WXRT, KBCO, WHEB, WEZX, WAAF, KLBJ, KILO, WRUF. Debuts at #50.
ROD STEWART “Another Heartache™ (WB) 60/8 (57/9)

Adds: WHEB, KNCN, WAPL, WSKS, WWCT, KMBY, WHMD, KSQY. Heavy 9; KSJO, WCCC, WPLR, KLBJ, WFYV, KZRR,
KZEL, WZEW, WCPZ. Medium 44 including WMMR, DC101, KTXQ, WSHE, WLVQ, KUPD, KGON, KZAP, WHCN, WPDH.
Moves 4744

RAINMAKERS *‘Let My People Go-Go** (Mercury/PolyGram) 58/8 (51/8)

Adds: WHJY, WKLS, KTXQ, WAAF, KLAQ, KMJX, KMBY, KSPN. Heavy 8 WBCN, KYYS, KQDS, WMRY, KICT, KILO,
WHMD, KRIX. Medium 33 including WMMR, WOVE, WLUP, WQFM, KBCO, WPYX, WHEB, WEZX, KNCN, WAPL Moves
5548,

NEIL YOUNG Welght Of The World” (Getfen) 57/25 (32/8)

Adds 1aciuding WNEW, DC101, WSHE. WLVQ, KFOG, WHEB. WLAV, KOMP, KLPX, WRKI Heavy 9 including WMMR,
KRQR, KLBJ, KILO, WWWV, KRIX. Medium 42 including WKLS, WXRT, KOME, WPYX, WEZX, KNCN, WAPL, WRQK, KEZO,
KMOD. Debuts at #43.

PETE TOWNSHEND ‘“‘Barefootin’"* (Atco) 57/24 (32/32)

Adds including WIYY. WQFM, KRQR. WRDU, WFBQ, KEZO, WWCT, KMOD, KZEL, KMBY. Heavy 3 including KFOG, WRK|.
Medium 46 including WMMR, DC101, WSHE, WLVQ, KBCO, KZAP, WEZX. WAAF, WDIZ. Debuts at #47

GENESIS “In Too Deep (Atiantic) 52/10 (44/3)

Adds: WKLS, KLOL, KSJO, WFYV, WXLP, KFMG, KSTM, WRKI, WKLT, WZZQ. Heavy 16 including WLUP, WLVQ, KFOG,
WZZO. WLAV, KLPX, KTYD. Medium 31 including WPYX, WDIZ, WRDU, WROK, WTUE, WFBQ, WIOT, KICT. KKGR, KOZZ.
Moves 4842

HUEY LEWIS & THE NEWS “Whole Lotta Lovin'” (Chrysalis) 49/8 (53/53)

Adds: WOVE, WONE, KGGO, WFBQ, KEZO, WRKI, WBLM, KGRQ. Heavy 21 including WMMR, WLVQ, KORS, KFOG,
KRQR, WOHA, WEZX, WHTF, KLPX. Medium 27 including WIYY, WKLS, KTXQ, KYYS, KZAP, WDIZ, WRXL, WRQK, wiOT
Moves 44-40.

CHICAGD "'25 Or 6 To 4" (WB) 47/ (42/42)

Adds: KBPI, KRQR, WRDU, WLAV. WRKI, KTYD. Heavy 3: WKLS, WKLC, WWCT. Medium 38 including WSHE, WEBN, KGB,
KFOG, KOME, WZZO, WCMF, WEZX, WOMF, WDIZ, Debuts at #59.

TINA TURNER “‘Typical Male” (Capitol) 47/5 (44/10)

Adds: WOHA, WMRY, KZEP, WZZQ, KRQU. Heavy 18 including CHOM, WLVQ, WKLC, WIMZ, WROU, KGGO, WWCT,
WBLM, WWWV. Medium 25 inciuding KTXQ, KTCZ. KAZY. KBCO, KBPI, WZZO, WRXL, WTUE, WLAV, WRKI, Moves 5246
TOM COCHRANE & RED RIDER “The Untouchable Gne’’ (Capitol) 46/8 (38/13)

Adds: WIYY, WMMR, KZAP, WAQY, WHTF, K97, KWHL, KZOQ. Heavy 9 including CHEZ, WHEB, KLBJ, KZEL, WIZN,
KRQU. Medium 32 including CHOM, WHJY, WYNF, WLLZ, KYYS, KROR, WDIZ, KISS, WWWV, WRUF. Debuts at #51
ROBERT PALMER ‘I Didn't Mean To Turn You On” (island) 46/5 (45/7)

Adds: KBPI, WPDH, WLAV, KMBY, KSTM. Heavy 19 including WMMR, KROQ, WZZO, WLIR, WIOQ, WAPL, WSKS, WWCK,
WWCT, KZEL. Medium 26 including WNEW, DC101, WHEB, WRDU, WRXL, WTUE, WRKI, WBLM, WWWV. Moves 53-49.
PAUL McCARTNEY ‘Angry” (Capltol) 46/4 (44/15)

Adds: KOMP, KRIX. WCPZ, WZ2Q. Heavy 6: WNEW, KUPD, WDHA, KFMG, KZEL, WXRC. Medium 34 inciuding WMMR,
WOVE. DC101, WLUP, KYYS, KSHE, KGON, KZAP, WEZX, KLBJ. Moves 60-57.

EURYTHMICS ““When Tomorrow Comes" (RCA) 43/10 (33/8)

Adds: KLOL, KZAP, KOME, WTPA, WCCC, KATT, WIOT, KFMG, WGIR, KVRE Heavy. 15 including CHOM, WCKG, KBCO,
KRQR, CHEZ, WIOQ, CFNY, KZEL, WWWV. Medium 24 including WNEW, WPYX, WOHA, WPLR, WBRU, WEZX, KNCN,
KEZO, WRKI. Dabuts at #52.

JOURNEY “Girl Can't Help It"" (Columbla) 37/10 (26/15)

Adds: WNEW, DC101, WSHE, WRIF, KGON, WKLC, KLAQ, KGGO, KMOD, KILO. Heavy 11 including WHJY, WLVQ, WPLR,
WAQX, WWCT, KZRR, KZEL. WRK{, KRIX. Medium 23 including WLLZ, KBPI, KUPD, WCCC, WAAF, WIMZ, KDJK, KRSP,
KLPX. Debuts at #54.

NEW & ACTIVE

k. " (Portrait/CBS) 49/5 (44117
:é':s'/tv:bu_ﬁ(rgzs.g, uf;f: KF(MD. KGRQ He)avygo N!edlum g| including WLUP, KQRS, KGON, WHEB, WEZX, WROK,
WLAV, KMOD, KZEL, KLPX G s

The Day*’ ltoi) 45

E;Eﬁ!zﬂgvsvx. w'v'::A_ wgcc,&oéw, VFVRKI)HeavyZ( Kon)s. KZEL. Medium 28 including WQFM, KUPD, KGB, KRQR,
KOME, WHEB, KISS, WAPL, WIOT, KILO.
STRAY CATS "‘I'm A Rocker’” (EMI America) 38/13 (25/24)
AGds Including WEZX, WAAF, KNCN, WRXL, KATT, KEZO, KPOI; WWWY, KFMQ, KRQU. Heavy 0. Medium 25 including
WNEW. KZEW, KUPD, WHEB, WPDH, WLAV, KOMP, WRK], WRUF.
NIGHT RANGER “Wiid And Innocent Youth™ (IRS/MCA) 3472 (32/11)
Adds: KNCN, KWHL. Heavy 2 WAPL, KFMG. Medium 25 including WHJY. KRQR. KOME, WHEB, WEZX, WAAF, WDIZ,
WLAV. KMOD, KLPX

OUTFIELD “'Everytime You Cry" (Columbia) 33/32 (1/0)

Adds including WHJY, KOME, WPYX, W2ZO, KLBJ, WRDU, WRXL. WRQK. KEZO, WWCT Powers 1. Heavy 1- KATT
Medium 27 including WOFM; KSJO, WPLR, WIOT. KFMG, KZRR, KKDJ, KOMP, WRUF, KTYD.

PETE TOWNSHEND “After The Fire™ (Atco) 32/10 (24/24)

Adds: WBCN, WCKG, KUPD, KGON, KGB, KROR, KISS, WAPL, WWWV, KTCL. Powers 1. Heavy § including WNEW, KTCZ
WPLR, WRKI. Medium 23 including WHJY, DC101, WYNF, KSHE. KOME. WDHA. WDIZ, WLAV, WRUF

CYNOI LAUPER “True Coiors" (Portralt/CBS) 26/1 (25/6)

Adds: WSKS. Pawers 2. Heavy 5. WBCN, CFOX, WPLR, K97, WCPZ. Medium 18 including WNEW, KTCZ, KBPI, WHFS,
WDHA, CHEZ, WPDH, WRKI, WWWV. .

CALL “Oklahema’ (Elekira) 25/9 (17/9)

Adds: WOFM, KROR, WRXL, KFMG, KILO, WRUF. KRQU, KCGL. KVRE. Heavy 1: KZEL. Medium 16 Including KBCO, KGB,
KOME, KNCN, KATT, KMBY, KRIX, KOZZ

HONEYMOON SUITE “All Along You Knew"' (WB) 24/4 (20/13)

Acds: KLOL, WRIF, WOFM, WKLT. Powers 1. Héavy 2: KZEL. KRIX. Medium 19 Including WLLZ, KUPD, KZAP, KOME,
WCMF, WEZX, WAPL, KILO, KOZZ.

STEVE WINWOOD “'Back In The High Life Again” (Island) 23/5 (20/1)

Adds: WLLZ, WRIF, KAZY, WONE, WRKI. Powers 1. Heavy 10 including WXRT, KRQR, CHEZ, CFNY, KLBJ, WFYV, KSTM,
KKCY. Medium 10 including DC101, WIOQ, WBRU, WWTR.

DANNY WILDE “Body To Body” (Island) 23/4 (19/7)

Adds: KOME, KLBJ, WXKE, KQWB. Heavy 3: KZEL, KRIX, KRQU. Medium 16 including WYNF, KGB, WTPA, WHEB, KATT
KFMG, KMBY, WQBK, WRUF

PETER GABRIEL ““That Voice Again” (Geffen) 23/4 (19/5)

Adds: KLOL, WFYV, KSTM, WBLM. Heavy 8 including WOVE, KFOG, KRQR, WPYX, WLAV. Medium 13 including WLUP,
WBRU, WHTF, WROK, KEZO, WIOT, KICT, KZEP, KOZZ.

PETER GABRIEL “Big Time** (Getfen) 21/2 (20/3)

Adas: WBLM, KCGL. Powers 2. Heavy 10 including CHOM, WLUP, WXRT, KROQ, KRQR, KILO, WWTR. Medium 10. WCKG,
KGB, WDHA, WBRU, WHTF, KNCN, KEZO, KSTM, WRKI, KSQY.

STABILIZERS “‘One Simple Thing" (Columbia) 19/5 (14/4)

Adds. WHJY. WIOQ, KMOD, KILO, WWWV. Powers 1. Heavy 3: KISW, KZEL, KCGL. Medium 8 including KSHE, KRQR,
WSKS, KEZE, WIZN, KTCL, KRQU.

QUEENSRYCHE “Gonna Get Close To You™ (EMI America) 1874 (14/7

Adds: WQFM, KUPD, KGB, KISS. Heavy 1: KOMP. Medium 11 including WYNF, KNCN, KFMG, KRIX, WKLT, WCXT, KWHL
K0zZ.

UB40 “Sing Our Own Song™ (A&M) 182 (17/3)

Adds: WBCN, WQBK. Powers 3. Heavy 7. KTCZ, WLIR, CHEZ, CFNY, KSPN, KTCL, KCGL. Medium 8 including KBCO,
KROQ, WHFS, WDHA, KSTM.

ROSSINGTON “Turn It Up™ (Atiantic) 1717 (0/0)

Adds including WOVE, KQRS, KUPD, WAQX, KILO, KLPX, WWWYV, WRUF, KSQY. Heavy 0. Medium 13 including KZAP,
WFYV, KISS, WXKE, KFMG, WZEW, KRIX, KZEP.

PAUL McCARTNEY ‘‘Stranglshoid’’ (Capitol) 16/15 (2/2)

Adds including WXRT, KAZY, KBCO, WPYX, KPOI, KSQY. Heavy 1: CHEZ. Medium 12 including KSJO, WKLC, WOHA
WCCC, WBRU, WEYV, WONE, WZEW, KZEP.

BLUESBUSTERS “‘Phone Don't Ring™ (Landsiide) 16/1 (16/1)

Adds: WCMF. Powers 1. Heavy 3: KORS, KSTM. KTCL. Medium 8 including KBCO, WAPL, WQBK, WWTR, KFMQ.
TOTO V'l Be Over You' (Columbia) 15/6 (9/4)

Ad%s KMJX, WSKS, KGGO, WCPZ, KKGR, KGRQ. Heavy 2: KINK, CFOX. Medium 8 Including KTCZ, WIMZ, WXLP, WZZQ,
KRQU

CACTUS WORLD NEWS “The Bridge™ (MCA) 15/1 (1473

Adds: KBCO. Heavy 1. KTCL. Medium 8: KROQ, KUPD, 91X, WQBK, KEMX, KRIX, KRQU, KVRE,

AOR ALBUMS

MOST ADDED HOTTEST

OUTFIELD (32) STEVE WINWOOD (63)
PETE TOWNSHEND (32) EDDIE MONEY (56)
TIMBUK3 (27) PETER GABRIEL (48)
PAUL McCARTNEY (18) GENESIS (46)
BRUCE HORNSBY & THE RANGE (17) HUEY LEWIS & THE NEWS (42)
ROSSINGTON (17) DARYL HALL (34)
STRAY CATS (16) BILLY JOEL (24)
FABULDUS THUNDERBIRDS (13) REM. (19)
RAINMAKERS (1) EURYTHMICS (18)
SMITHEREENS (11) VAN HALEN (16)

| NEW & ACTIVE

e

Continued from Page 93

QUEENSRYCHE ““Rage For Order” (EMI America) 22/0 (22/7)

Heavy 2: KIS, KOMP. Medlum 11 including WYNF, KUPD, KGB, KNCN, KLAQ, KFMG, KRIX, WKLT, KWHL, K022
UB40 “Rats In The Kitchen” (A&M) 21/2 (19/4)

Adds: WBCN, WOBK. Powers 3. Heavy 8: WXRT, KTCZ, WLIR, CHEZ, CFNY, KSPN, KTCL, KCGL. Medium 10 including
KBCO, KROQ, WHFS, WDHA, WMRY, KSTM, WiZN

STABILIZERS “Tyranny” (Columbia) 20/6 (14/4)

Adds: WHJY, WIOQ, KMOD, KILO, WWWV, KZEP. Powers 1 Heavy 3 including KZEL. KCGL. Medium 8 including KSHE,
KRQR, WSKS, KTCL, KRQU.

ROSSINGTON “Returned To The Scene 01 The Crime’ (Atiantic) 17717 (0/0)

Adds Including KQRS, KUPD, WAQX, KILO, KLPX, WWWV. WRUF, KSQY. Heavy 0. Medium 13 including WOVE, KZAP,
WFYV. KISS, WXKE, KFMG, WZEW, KRIX, KZEP.

CACTUS WORLD NEWS “Urban Beaches’ (MCA) 1611 (1573)

Adds: KBCO. Heavy 1: KTCL. Medium 9 Including WXRT, KROQ, KUPD, WQBK, KEMX, KRIX, KRQU
BLUESBUSTERS ““Accept No Substitutes™ (Landslide) 1611 (17/1)

Adds: WCMF. Powers 1. Heavy 3: KQRS, KSTM, KTCL Medium 8 including KBCO, WAPL, WQBK, WWTR, KFMQ.
TONIC K. “‘Romeo Unchalned” (A&M) 15/2 (13/0)

Adds: KSTM, WCPZ. Heavy 0. Medium 12 including KBCO, KRDQ, WLIR, WPLR, CHEZ, WMRY, KZEL, KSPN, KTCL

CHART CLIMBERS — Charted tracks that are building in airplay but have yet to become
Breakers. Numbers indicate total reports/adds; e.g., 80/40 means 80 total reports and 40
adds. {Figures in parentheses are last week’s data.)

NEW & ACTIVE — Records building in airplay and coming closest to charting. Numbers indi-
cate total reports/adds; e.g., 40/20 means 40 total reports and 20 adds. (Figures in paren-
theses are last week's data.)
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ey Lens 2B,

Sacer'a [Livoon
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KTUXIShraveport. LA 232 Reporters
StealWeber 212 Current Reports
A .

s The following stations

DEviCE reported s frozen playllst

WoraN LenGur this week:

peT 0P BOYS 4

T aires WPLJ/New YOrk

ortarts 93FMHouston

Clowrs micaie 1o KS103/San Diego
T WRVOQ/Richmond

Ser'ons
WKZLWington Salem. NC

The tollowing stations falied
to report this week, therefore

LylewJoseph thelr piaylists were frozen:
UMAN LEAGUE JK106/Baitimore
tents WKSE/Butfalo
NDERSON § LORING 4-3 Z95/Chicago
RIAT S0UND, HACHY 7.1 WHYT Detroit
DARTL WLt 138 WQUENew Orleans
KZZP/Phoenix
PARALLEL ey e
y
THREE WAMXMuntington
KEMNiABiana, TX KC101New Haven
Dom Testa Q108/York
KZ93Peorla
KNMQ/Albuquerque
WZYQ/Frederick
KNINWichita Fails
KYYABillings

NOTE: WOCG/Durham-Raleigh
I8 now known a8 G105.

WUEY LEWIS & THE 10-5

WKSFiAshavilie. NC
John Stev

Music Key: (DP) indicates the song is getting play dur-
| ing certain parts of the day and/or night. (RA) indicates
| the song was dropped from the playlist then readded.

Bon"30v1 (30
" Breakouts are records not included i the re

glonal most added. but which have five or more
adds in a reglon, and fewer than 50 stations
overall

e
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Please note, frozen playlists are
indicated with an “‘fr’* next to the
previous week's chart position,

R&R's CHR reporters are chosen on
the basis of location, ratings, and ability
to report current, timely music informa-
tion.

Parallel | Reporters: Selected stations
that are format-dominant and/or exert
significant national infiuence, In major
markets with a metro 12+ population,
according to Arbitron, of 1 million or

Parallel 2 Reporters: Seiected stations
that are format-dominant and/or exert
a significant local or regional influence,
in secondary markets with a metro
12+ population, according to Arbitron,
between 200,000-1 million.

Parallei 3 Reporters: Selected stations
that are format-dominant and/or exert
a significant focal or regional influence,
in smaller markets with a metro 12+
popuiation, according to Arbitron, of
199,999 and below.
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44% — Percentage of this weeks re-
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Debuts 20 — Number of stations
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Samea — Number of stations roport |
ting no movament this.
week_ (On o On, Add {
10 On, 31-31, etc.) {
| Down 0 — Number of stations moving 1
It dawn on ther cnarts
| Aden 25 — Totel number of stations |
adding it this weok |
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Please note, frozen pleylists are
indicated with an “f"’ next to the
previous week’s chart position.

OON JOHNSON
Heartbeat (Epic)
Heartbeal
21018 1%
National
Regional Summary
Reach up 151
£ 891 DEBUTS 26
5 9%% SAME 27
N say DowN 0
W 90% ADDS 6
w WRCK 35-2% :A"'; ;:_"
S priigin
= Yoo aea | KR 2207
— @
{
st
wrno ao22
o

west reve 231
| g 35229
s e
Rz 2321 it »
¥ioe 30-27 | xack 30-28
wiis 2732 Kam 32-27
Kzzp on fr | Ve
Yo 33 b J s 1
KWK 1310 Y
w5 3 ¥rm
X8103 34 fr | Sora %222
Ewss @ | RC 3124
xpiz 3230 3
xUnt 23-20 anog 3327
wser 39.35
| Kow 2333
{ T 3126
et
Ll | 1.7
| rgor 20-15
| s KA 2
| rBoz d-a1
w1 g | KTIE 347
KOF a-23 KAz o
Ko 3323 | nozE on
SE Knrz 3327
3
Fotm 33-26
w20z 36-26
Sives 3927
i

o 20-22

M

JOURNEY
Girl Can't Help tt (Columbiaj
P Raised On Racio

164/36 %

National

Summary

B ue 41
pERUTS 52

AKER|  save 36

Regional

E
s

u o7 pows 0
w758 ADDS 35

sourn

R 2024
xiowesT
e

255 38
g0z n»)a

| s
K95 a-38

wrsc 3121
Y 831 1

PATTI LABELLE
Oh. People (MCA)
LP Winner In You

2610 a%
wationa1
Regional Summary
Reach Up 51
E 478 N&A| 8 %
s an save 32
N 2m vom 8
v oin avos o
1108 1211
o
P
TN |
sovts o
wsag 2532 Yo 2By
Vi R
wos | st
2 1k
v 33 Lok
e S s
weatmme | R
— - KEZB on
WKST on | sooww
soumu | st
samoCisag | KOz 3534
19,16 >
Wl | ment s,
s o aoe 117
nea miso B0 | Gn o)
s | T,
niowzst BRI
it 0 b
worr a0 e 125
et | o .
Kin 4232 by | RNIN on #r
K1k 29-27 T haRea
verr ‘ huo 28.37
KiMN 23-21 -
T 3
KRRZ. | ]
A
o o | IR -0
- 19-13 KBOS J1-28
prgte
e 1
Xiw dseb
Fp A
a1o0 33 eroz <
e res em
B g 303
e pa 2
e

KBIn 15-35
K202 4238

CYNDI LAUPER
True Colors (Epic)
LP True Colors
205/26 88%

Regtonsd i
Py [
E 9% DEBUTS 52
- Sane 34
5 Som
w94 ADDS 25

e o
B | i

Sl

niowest

WLAN 34<2 2=

s A T N s
ni-108 37-3 | XCAO 25-20

[

Ly o e

LISA-LISA & CULT JAM w /FULL FORCE
Al Cried Out (Columbia)
LP tisa-Lisa & Cul Jam

HUEY LEWIS & THE NEWS KENNY LOGGINS
Stuck With You (Chrysalis) Playing With The Boys (Columbia)
LP: Fore! 1P “Top Gun" Sounatrack
232/0 00%
" National M3 2% National
Reglonal Summary Regional Summary
Reach “®P 169 Reach uP 27
s e .= S (NGA] omt
§ 100% SAME 43 s 30w h SAME 38
" 1003 : i N om0
" 1008 Roos 0 I Roos 3
@ & T
R o |
[ N
30 6wt st Q106 on £ | EAST
R el | som | oo
-
sarmon e soum

Kgor 1028
KA 22 e

a8
xoze 3327

KHTZ on
SLyee3e-30
ox3s 22-13

K104 an
ez
v

W 23t

LOVERBOY
Heaven in Your Eyes (Columbia)
P “Top Gun” Soundtrack

PAUL McCARTNEY
Press (Capitol)
LP: Press To Play

xo¢ n e |
wos 26-20

e 20-17
hSR 1521
miowesT

¢

]

Kwss 20126
xPiz 23220

st

wrne 2321
wouy 2221

MIAMI SOUND MACHINE

LP Primitwe Love

1821 88% National
Regional Summary
5
A PPRCL
5 58% SAME 37
M T3 DOWN. 2
AE o
oaer !

Words Get In The Way (Epic)

3517218

88/8
National
Regional Sumnary
Reach up 47
E 53t DEBUTS 9
s e SAE 21
P oomi 1
W 358 ADDS &
niowes
weE on
o
xP35 .
Rsub 3327
Ry 10
K0 2419
kg 1914
e
KoK 3i-20
K 25
wir 30
pratay
e | ener
23m 29 1 ‘ rookn 2213
xane 4
I
70 | soum
woe s te
2 0l wesr
P | oros 3023
s 17
296 201, e 4130
nzo'1n12 itis
| Sie 240
wes L oo
xus
kize | wammest
i
o2 994 on
75101 30t
e
| oz &7

2084 89% 198
N"‘m‘l National
Regional Reglonal Sunaary
Reach Reach VP 121
87 oEBUTS 3 E 801 B
s 901 SAME 23 s 86y same 38
] <82k M @st Down
P ADDS & W ;v 2008 4
e +sors 112 e 15ke | s 109
AR Eman Faaite | e
many | Raal el | S,
Fragiet | 55 e
=2 e ten | B
s100 a0 | w0 20- 5 b ey
K106 23 fr 108 9 fr KXYQ
s 33-3¢ war soumn ek
[ o are | T
e 54 i
WP 11-9 b
| 0%ein e i
Py o
s [
e ARG e
$ooRns gedo - I
et B 13490 | wra 512
jevgtan) "
o 321 -
s w
sovr
s 16-13
g e
a2k 13
it
o 1931
o 3111
prechisy
aioq 205
s o
e e s hd
HHEHH
aior 23t dron's.
Aot 392 £
T Bbie | s o
\ L 17413 wPrH 2525
it
‘ wGLF 30-25
T
5 oo 11 Tt 32-55
oL 1613 ‘ wvBs 24-19
B WIDWEST
o |
Kb 303 x
¥ios 30038 o
i e e =
Kxz 28 £
me g G | &
i) B
0133 4 .
Kss 23028 e
e e
o 32 5
e
i o
| oon
{ g
war ‘ Ko
wry
63 1040 st
o
) xoor 3-
Fion 1o s
e
=Y krie
13 e 2
e 310 et
T 3003 s
i =¥
s 5
i rien
H St dints
aiet b et
Mol he
o 3o
Fe)
W | e e ‘
i
et

106/R&R FRIDAY, SEPTEMBER 5, 1986




.
= Billy Ocean Continued
l w103 d0s | xenc o02 YT
Raxo
EDDIE MONEY NU SHOOZ ARl
Take Me Home Tonight (Columbia) Point Of No Return {Atlantic) | Lz e sH iyr rofile)
LP: Can't Hold Back LP: Poolside : laising Hel
REGINA 189/0 81%
108116 7% o8 29% .
National National Baby Love (Atantic) National
Sumsazy Regional Sumaary
Regional Summary Regional up 28 Reach VP 140
Reach NaA O T4E fescn N&A| oears 6 ey oeBuTs 1
E a5t ! i) DEBUTS 15 E 27% e SAM 22 s 1 SAME 42
s s snE 30 s 7 T - Gl
N an oot M =
w588 ADDS 16 W 561 ADDS 8 . K Sational W 851 ADDS O
Regiona Summar:
— T it ]
w R T g £ 780 oEBUTs 5 Eais
e ey o s 89 SaME 48 oe 1310
Bt At Sn et et L Hy"aas oo 22 Gt
n | W 90% ADDS  © wra 1-10
| wenz n 13 0106 20 tr EATD 4-8
I 3o
| soumn ity
v 11 J
| 3
v 13:17 |
1
| = ROBERT PALMER i
{ 5
e 200is Ly ac2e 1Dicn't Mean To Turn You On (isianc) {
| s i
miowEST RWES 29-25 LP* Riptide 1
o o
Ziot |
o 3
s
| i 191723 82% ational
- Regional Sumsary
Rz on 10 wert 17-16 34, ox
aer | e oEBUTS 38 o 1
& s Bl% 7 34-13
TS 17038 08 4-40 frgead
L KMGX S<12 M 80y wOID 28-21
o 55 W 8B ADDS 23 | 10
weih | PR
xone 355 g
& 3-2 WG 29-26 ] 8 20-1°
il | 35000 i
100 14-29 SRR ¥aes 1l
esr e e | mer | G et
e o | SR wair 1it10
e A Pt
o o
o o 5
R e wop 260t | wang 3633 e
WIVO om fr e KYVY 30-1)
o 1310
RIC OCASEK i
Emotion in Motion (Geffen) 5% 311
LP This Side Of Paradise
MOQDY BLUES
13
TherOrher Side Of Life {Polyd:ol// 7938 u% RRAC 17415
LP. The Other Side Of Lite lyGram) A o 14-10
Regonal Sunnary g
Reach vp 3 o 138
8812 £ s N&A oo 1o pravg ey
National s 333 sane 28 L
Regional Summary ~ !2: DowN o e
Reach e uP 32 w 33 ADDS 38 ol 4
e N&A| ..c ] K
s 263 SAME 26 - Win 1600
n o251 bow 2 e | 2 e | 201 131
w2 ADDS 2 NP 3 Qiop 3-4 “X';nll-”
Hekoe | soom
F o T o
P e Py i
@ = D Zneel b=l f s
o i o oxt & Xith o
o | Wl .| HER
. womi 3a-3¢ | ¥EEQ 32-33 v : 3 e on
WD on ‘ T iYe on WOLF on
o on @ o hin oa e
wax 32| S, i et aved
souTy H¥twest wHSL 3428 kDD 40-38 wes
famaes | oo ot s —
| 33detee | i0's
e - roxo
¥sk 26| ot a0 BOB SEGER & SILVER BULLET BAND
wiowest T o S e s [0 LIONEL RICHIE | 1t's You (Capitol)
“| s 3010 2 wer a1 wrs 4-38 LI JCIR . DA Dancing On The Ceiling (Motown) P Rock
N O d XP1V on L west LP Say You, Say Me
et R . o
ri Py | oo 29 ¢ xaot 26-18
! st kP95 3331 KYVA on 86/
me | merdd v 2710 98% A | z % sationa1
@ | 1= wrorodo g | KbeE s 2 esonal egiona umaary
-y xozz 27-28 negxcmu Summazy Reac [ P 32
weur on XHTZ 38-13 ach uP 145 E 35% N&A DEBUTS 7
e v ol 350 | v sy 245 TN oEBUTS O s 3 =" Saie 25
0100 -39 | ylaT ST ion & [ % doo06 s 978 SAME 60 Mo 30 DoWN 0
Kot 3028 Juox 393 00 en 5LY96 33230 M 100% DOWN 22 Ry R K4
% R SoorRL.a K95 20-16 W 9 r
Ix-lo:xn-n :gxﬂxxﬁ;y NGAN & sour K100 38-30
o 100KHI_on
war { perk
BILLY OCEAN [ | o szl | ’T soen
Love Zone (Ansta) weHD 77-15. Lrs 37.37
9-23 ( mlon :s 20 KSR on
LP Love Zone | ] WIYP on
| ooy G101 om
owzsr Knoe 323
o a-3s “ v 373
= % 3 fr wKNO 31-29 | WOD 19-18 st 39233
21211 N% [ | = aRAE | ERy v
oah T | e moas | 320 | o
| o o-3s
E 951 @ oEBUTS 9 wig oz | weow B30 | woew 2013
NEW EDITION 5% Shne 31 HE | 38T
Earth Angel (MCA) M o 0 | FOS N th
T e [ aos 1 PET SHOP BOYS | e | e on R
arate Ki 24 826
Love Comes Quickly (EMI America) went, llempase ) O
98PXY 14-13 LP Please - k22U on [
gt | xsoz 34-22
7019 930 22-21 KTRE 37-36
National xnar SHREY 1 | e
— e (£ 5 | o . ‘ - R
aeaah ] wxRz 2218 wapy 40- 30196 4
3 (NGAL oo i el | megtomal o Sumeary ‘ e | SR IR
s n SAME 17 1 4 Reach N&A| up 8 0100 T8-32 | Samen
M1 DOWN 0 soums { E 29V —— DEBUTS 9 J fos 3230 |
W 3 ADDS 9 | | s 23 SAME 37 | 20 e ‘
{ Xars 3924 M 27 Dol 0 ! R1104 on |
pro—— e 1713 Woser aops 21 Ee |
P @ == | i \ - -
{ KCAG d-13 - .
| g 34-26 | mae 2210 soutk |
et o Xits d<36 usw 2211 = ¥
S E 118 on
not s | mocon | |mein | war = PAUL SIMON
o | Do ate | | & wos el You Can Call Me Al (WB)
£ -5 WIS k| i LP: Graceiand
wow | | e
ot 0 b
YAVA 23-18 ] ] Gz
soom ] e sovrn 107/4 0%
| i . National
S 17 tr VIRE 8 ” Grateocae [ Roglonal Sumsary
ow 4343 P = o
| i \ HE i et : ‘ 0 NEA] o o
woue 31t +5X1L 440 = 0% on ‘ 202N R
3 [ | so10 34-17 o | M 381 DOWN
Asa Y380 - Kisk 29-22 st | | W 58 ADDS 4
37% 233 otp 38-33 s it K118 32-30
iy Sios 35237 o 35 prirpeas
R pels a3 1¥on Ksp 22-14 o2 8 wor ¢-40
o 1310 o 2% e 22 DAoL ||
oo 453 B4t Ba it B B vt |z 530
. 36 i o 5
o ¥ s &2 5 Kotk & mre il o
K1I5 @ werl " 3 L] ] . &= 3 K106 30 fr WEBQ 30-23
238 | pgr s wos 26-23 o0z on ) ks on Kl on
et HE — | xaoweer 5% on brs ! Ll
SOt | res gais | wer o P . | <
o2 i 35 wrey 1714 st ! o 3 Foa | ok 3035
| mx 36728 | Y 100 on 95000 Yiwn 4 west Fro-m | ok 3a-3s
g v w s | e 7 oy
20 o s 2100 2 o { g
I8 Ko 21-17 oM on 3332 st ks 3028
| Ko 1613 ST on, £2R t 4 2o o e i
puiein aia ] Hat e e R R A
| | gy -1 o x - X . HTT 1 WRSR 14-30 ®TUX on
! 5 e s e 4 3 34 tovaer e
’ W e | i g am e [
Ko s 1
L Continued On Next C . L—— Pasatiels Continued on Page 108=——1

R&R FRIDAY, SEPTEMBER 5, 1986/107



s on

KHTR on
o 3323
oot

Ko 1o
xoxe 20
108

KRz 38 te

Paul

worz 3i-10 | @104 3-37

L% 35031
| oK33 18710
SIMPLY RED
Money$ Too Tight (Elektra)
LP Picture Book
e 2% yyeiona1
Regtonar Suamary
Reach uP 106
e 67 oEBUTS 12
s e SAME 34
N7y powy 0
W 88t ADDS 16
i 30- e
P sige | Kits 3a-2e
X220 18.14
B9 23-25
3 east
i
| weko 13-16 Q108 34 11 wouy 33-31
ceor a3 wiow 1a-15
oAy 32230 | sourw w1a¥ 33037
: 103%c1n
Froom 171 sox 5.2
wikz 283
fo L00kn1 7116
xil.
VAR 7822
P 3525
| soumw
Kalz 4t
uksy 3310
AD 252

Regional
R

B}

So8
25
H

zx
@

45 Toow 30
e K207 2420
[ stme i
ez on | =4
STACEY 0

Two Of Hearts (Atlantic)

P as

utowesT

190/18 82%
National

Summary

uP 1268

oEBUTS 18
AME 2.

DOWN 5

. D

ST 32-20
k1410 -2
8106 20-35

wsz 20721
o 29-21
0106 b tr | Kk 2o

et

s 3619

. a2
fiin ote

Stacey Q Continued —————

xeior e

ROD STEWART
Another Heartache (W8)
LP Rod Stewart
17/20 50% National
Sumeary
Ty up 12
NBA| oo 35
SAME 58
oW o
ADDS 20

s
g
oot s 4 wer
fames
e @ SR .
woew -39 | (5eg on
e
st
wiYE an s o8 ¢ on
R, |men Bl
e an wOKI 39-31
EC I P 1ok
| wory a {
g
S
Gl
{ o
=
i
i &4
e g £
R |Bae |mie
EBe Hh
-
Sz
KX
B
et
- KGOT 38-30
L
qicee
o
HLtE

THOMPSON TWINS
Nothing In Common (Arista)
LP" Nothing In Common Soundtrack

*Conlinued On Next Column ——md

b % National
Regional sunm:y
ach s A 4

E st NEA|  coic
s 19 SAME u
M 368 DOWN 1
W 563 ADDS 2
930 on | WKz on
west 39226 |
8106 30-29
| wxrz on
0106 on r
soury
| 37 {
KTUX 3127
niowest
oo 2531 |
| wixx a0-38
KTXE 30-26 | 291 on fr
NRSR 1935 | wiok on
nrowmsT
896 34-37
95 27 6
wezy 40-37

o on
wiot1s1a

wrer
Kzzp 27 10 Koot 10-7
PI02 o xwoz 35133
w00 2723 KTBS 2423
KRR 1515 xoe 3330
russ 430 Tz 40-38
oz 3027
%8I8 on
| ense K202 37-35
sLYee 12279
L NPBG 3432 | OK3S 6-33
uv 3735
0100 2821 | ot
W 38136 =
fi-tod ooz | VPR 2924
o 3103

TOTO0
1l Be Over You (Columbia)
LP Fahvenhert

TINA TURNER
Typical Male (Capitol)
LP- Break Every ule

5LY96 o
G 3738 ox95 312

xue 23-20
Ky 37238

o 30032 |
21304 23-21

141/34 61% 217 96%
Natjonal ";;::‘:;
Reglonal Sunmazy Regional up 1
BREAKER| °52™3) Reen @ oesuTs ‘0
69\ DEBUTS 41 E 963% SAME 38
S en SAME 46 s o o
N osse oom 0 ¥ 961 . o
v e i bR
—— SeosToe i sty
] e
st B
e ma
X0 o e Rz 350
]
ropetscse
o on
oy
— B
sap/om e 3
Mo 3
=
e, B
SR B
i EX
sl ¥
:

TRIUMPH

xDow 3028
KCPx 77024

VAN HALEN
Samebody’s Out There (MCA) Love Walks In (W8)
LP: The Sport Of Kings LP:5150
84/1 28% 1916 82%
» National National
Regional Summary Regional Sommary)
Reach TV ue Reach up X
E 361 NBA| oeors s it oERUTS 7
s 23 SAME s m oLk
Mo 201 M 82 bomy
W 23u ADDS 15 W 8ly ASDSH ®
15 on
| soorn som mmen
deaTesd Riz 216
| | Raiz 3o |
et oon o sr
e o0 e
on oxn on im0
o 8a g v L east
WNSE on fe | WoRt on ot on
s o o o
Toip S0-12 | wiowesr
et wrzs
oy
so0mn weop 3027 | 840
K510y b
e o Wron'a pre-
o 50 3 on o0 on
wiin on
miovest st vaer oo
Fow §-35
o Kivs on Koo 330
ey i
2838 X0 a-40 oo
Toow
et ey roor 25-31
| wiza w KATN Sa
Sivse’n
53als
ner
e | var o
¥Eon 2
mos 2y |
il . Tormr w0226
nex'en’ [ A w220 |
ne o | 6| B
m. =S
| mipvesr
0 3-
o 23

Sivee 31-32
ones 2330

LUTHER VANDROSS
Give Me The Reason (Epic)
LP: “Ruihvess Peopie” Soundtrack

8116 28%
National
Regional _ SusEALy)
Reach
e IN&A| 0 ¢
s 3 saE 37
M1y e
iy ADDS 15
= w |
xs wrieon €
wese 36 ¢ | Q100 on
s on vz o
e o S | r
o~ Py
00
sourn 1350 "on
soum
o sovmn
233 3 wssx on
vio’s i o xarz
an - o
wor'ze o | oo 10 | uese Tn
vz 3536 | o o aige
ey s
wiovzsr wen B | i 3
108 on Ly
P T T . N
wnsehy |
et 33t wiovzsy
| miovest
= wous »
ara on s
iy
xns o
west ity
Sirse n
rss on ERHR
{ i
|
’ |
|
[
22.70p
Veicro Fly (W8)
LP Afterburner
164/2 66%
National
Tegional Sumcary
Re vp 107
Bt bEBUTS 2
s 66 SAME 39
M 68y D 4
W €0t ADDS 2
weow 17-13
| .
wer |
ns 30-20
e 1315
sy 20t
v 33-30
s 1615
o1 on
wony 3010
FRo<re 13-
A 3735
soun

wo 12011
AO 20-26

K10y 4 |

east

wne o
0100 1327

Rezo 3319

]

Kz 232
Kbin 21-18
Kzor 15:32
50r%6 29221
55 11-70

st |

wras 24-23
Wy 1314

108/R&R FRIDAY, SEPTEMBER 5, 1986

- |




PARALLELS
NIFICANT ACTION |

F . J DUTFIELD
ALICE COOPER ] Everytime You Cry (Columbia)
He’s Back (The Man Behind The Mask)| LP. Play Deep
LP: Friday 13 Part Vi Soundtrack (MCA) FIVE STAR ORAN “JUICE" JONES
BON JOVI Can't Wait Another Minute (RCA) The Rain (Def Jam/Colurnbia) ) ot
You Gwve Love A Bad Name (Polydor/ | Gl I | w LP Silk & Stee! 9SXIL &
LP Sippery When We! PolyGram) . | soom e
= -~ ™02 4-16 | KMGX & :::; :
T Bl - [P2] B | B
e i | 3 S [
" scomu | i o wer = et | wsn o ntorst
- HIDWEST | webD &
ey e — v s I P ‘ @ =
e (A s .. | — ——
soom N ey | i) vt | || Ssiagel - frecemi |
e | E =l e o | Bt | rZ
" o s en o Soio'a - s |
woesr | st - s wioes \ s
st [ gt | e ' | e e
s ! ] o5 e
sy xias on
@ '
)
fioe Xath on
f 2f mis
L ‘ DAVID & DAVID - LOVER'SPEAXS
— No More ‘I Love You's” (AGM) AEM.
econelfoitne Soomiown (A5) JOHN FOGERTY LP. The Lover Speaks Fall On Me (IRS/MCA)
Eye Of The Zombie (WB)
O ———— npmoo|wET o @ | |ws
w s on L e 00 e | m st
- ‘ L S @ =
Word Up (Atlanta Artists/PolyGram) o | fris wocon L0 o \ aier -
LP Word Up sovr [ war | v |ji== i woen U o s seasi ot
[, waon o et 4-38 wewp 35233 | WSt on | (G et sourn Hioes LoD souH e | wiowzst
w ez s | M e B2 = — e o I ue i ‘ ik - 29 3 ‘ i ==
1 soumn - T | ey wovg on VRS o6 niovest REEN{S;
o @ @ sou) s gy oo azs | B BBy | s oo | B . e
AST ST wesT WASR 37-33 942 on l P, on wesT :22: : L (1 OWEST = s
b | oo s niowasr e | o | o on |
A5 e o35 wors ato | xzoen | XS on s on e |
=L | o en i 630 | v en | | |
soumn sy e L] imsy I |
e | s o I
Rie'on 1r | B % | o,
1OWEST ] M
s
ey | l \ [ ey 2020
ST | XOZE on
L | 5235 %8x
KIM MITCHELL
DEVICE | Patio Lanterns (Atiantic) L‘”LK';_G "E"BS
| Who Says (Chrysalis) LP. Shakin' Like A Human Being /o Witd Life (Sire/WB)
LP True Stones
LP 2283
LUIS CARDENAS r e r=— o o0
Runaway (Allied Artists) o = @ ‘ w T e
@ ‘ - @ @ @
9 |- . CE— = b S E.
mie | moa | s GWEN GUTHRIE et | | o il
e wiowst Ain't Nothin' . . . (Polydor/PolyGramy crre 809 e | e soum
st - b RiovesT LP: Good To Go sourm diin o1z 33-30 Ko 3432
. dvn - o on 2
WKSE on fr - MIDWEST
sovn = Rl - e » v — — i T niowest
WIAD & XEND a KELS 2 e 99KG on HiowEST
g MiowEsT Gist & K & | vesr niowsT s war a0
moms | X082 e P2 T biEa e . | R R g
KKLS on OK9% a EAST e I 35-30 wesT
p - west 990 40-38 = |
| il KMOX 01 3 ‘::: 24:\7 . T KI¥S on |
s o wir s 1
P
o
L st ain o
oo s s
i oo o ONE TO ONE
DOCTOR & THE MEDICS | i sy Angel In My Pocket (W8}
Sprrit In The Sky (IRS/MCA) L n-2e LP: Forward Your Emations
| BELINDA CARLISLE 196 4038 weit - s
IFeel The Magic (IRS/MCA} it st —
LP Mad About You mirza | e w L] A CHAIS THOMPSON
‘ Q0E on tr | monont What A Woman Wants (Atlantic)
east east east . LP: The High Cost O Livin
wowo 1134 | S0 sourn o 9
| WG
P e R £ wrox 3039 | oz o ——
HERR R ) poame: e w T onon s
soumm ] E———— Mo wonan | g 2023 e
K2Z8 29-28 1T BITES s 817 RO 28 KKLS on easT sours soutH
s o 2 ) 3
[ oo *rx %0-3 i's A Whole New World (Geften) ar | = - — e ([
m.““ niowesT niowest mionEsT LP The Big Lad In The Windmill iy - x st =
e KOW & KJ103 a-31 | WELM 40-18 N1OwEST i s HIDwEST
west Lo K & st wesT
| . D -
| (3 e aros 3523 oL — - St on A
w ALV 3-40 i a o 11-6 kens 4038 weiL a-32 T on 250 on | mmwa WLk
B | ) Eesiazn | i et o i P2 P |
| . KKRT 24 fr inees souTs WANS on | sourn ZAST
| 5 e xorz s “y
= MIDWEST M1OWEST :);;: -
| Q101 on
| wEST WEST ::;h on tr
| KF95 on wBs on
| | NIOWEZST
‘ | st Yioioe 5% on i |
Q100 on wesT o H
SRRt ATRS on
| ane
I
{ | |
|
|
i
& | | \
| | {

R&R FRIDAY, SEPTEMBER 5, 1986/ 109




RADIO & RECORDS NATIONAL AIRPLAY

ONTEMPORARY HIT RADIO

BREAKERS.

JOURNEY

Girl Can’t Help It (Columbia)
71% of our reporters piaying it. Moves: Up 41, Debuts 52, Same 36,
Down 0, Adds 35 including WBEN, WNYS, PRO-FM, KEGL, Y100,
KIMN, KIS, KNBQ. See Parallels, debuts at number 37 on the CHR

chart.
TOTO

I’'ll Be Over You (Columbia)
61% of our reporters playing it. Moves: Up 20, Debuts 41, Same 46,
Down 0, Adds 34 including WXKS, PRO-FM, 293, KRBE, WMMS,
KHTR, KUBE. Complete airplay in Paraliels.

NEW & ACTIVE I

ANITA BAKER “‘Sweet Love™ (Elektra) 131/28

Moves Up 57, Debuts 17 Same 29, Down 0. Adds 28 including WNYS, WBLJ, Y108, KMJK, 98PXY, BJ10S, WNCI, WFXX,
B104 17-14, WXKS 35-20, B34 16-12, 283 31-26. 897 15-10, 82X 33-22, WBBQ 37-31 See Paralieis, debuts at number 36
on the CHA chan

SHEENA EASTON *'So Far 8o Good" (EM1 America) 125/9 3

Moves Up 57, Debuts 14, Same 44, Down 1, Adds 9, 840, WKT), KIMN, KPKE, FM100, KZIO, WIXX. KQKQ. K2ZU, WLOL
3027 K104 2823, KBFM 28-15, WKAU 33-30, KFIV 30-22, WOMP 33-22

PETER GABRIEL “in Your Eyes” (Getfen) 121724

Moves Up 27, Debuts 28. Same 42, Down 0, Adds 24 inchuing WBEN, WRNO, WLS, WKTI, KHTR, KWSS, KHFI. WSKZ.
FM100, KMGX, WPHOD 33-30, 95INZ 30-25, KPKE 32-29, KPLZ 40-36. WOKI 40-32

ROD STEWART “Another Heartache'* (WB) 11720

Moves Up 12. Debuts 27, Same 58, Down 0, Adds 20 inciuding WCAU, PRO.FM. WNVZ, KDWB, KWSS, WHHY, WZOK,
WHOT, WBNQ, KKAZ. WRNO 38.34, KPLZ 39-35, WERZ 33-29, WOKi 39-31, KTUX 38-35

ART OF NOISE featuring MAX HEADROOM *“‘Paranoimia” (Chrysalls) 11418

Moves Up 40, Debuts 13, Same 42, Down 0, Adds 19 mc| WBEN, CKOI, PRO-FM. 293, KRBE, WMMS, WLOL, KWOD.
RI-104, WGTZ, B96 39-35, K104 14-6, BJ105 21-15, KAY107 35-26, KFIV 36-20, KXYQ 40-33

FABULOUS THUNDERBIRDS “Wrap 1t Up" (CBS Associated) 110/10

Moves Up 50, Debuts 9, 39, Down 2, Adds 10, KWSS, Q100 WPST_KIIK. WIXX, KIYS, WJAD, Q101, 99KG, WSPT,
WPHO 14-10 WRNO 20-14. KNBQ 22-16. WKQB 26-21. WOKI 23-16

EDDIE MONEY "Take Me Home Tonight"* (Columbla) 109/18

Moves Up 48, Debuts 15. Same 30, Down 0, Adds 16 including WXKS, WNYS. KTKS, WTIC. WSPK, WPST, WBCY. Y106,
WPHD 39-32 WRSR 2015, WMMS 39-30, KWSS 27-22. WERZ 40-35. WKRZ 30-24, WOKI 37-29

PAUL SIMON *‘You Can Call Me Al" (WB) 107/4

Moves Up 49, Debuts 10, Same 43 Down 1. Adds 4, WERZ, WLAN, WSPK, KSMB, WRSR 34-30, KDWB 34.31, WLOL
27.23. KIMN 16-13, 294 21-17, WBBO 30-25. WNOK 30-25, WLRS 34-28, WMEE 24-21, KF95 34-30, WBWB 18-15
PATTI LABELLE "Oh, People’* (MCA) 96/0

Moves Up 51, Debuts 5, Same 32, Down B, Adds 0 mchuding WXKS 9-8, WNYS 34-28, CKO1 33-26, B94 21-18, KRBE 39-34.
Q100 36-33, K104 25-21., RI-104 12-11, WBCY 28-25. G105 31-29, 94TYX 1914, KBFM 16-11, 95XIL 32-29, W2YP 30-23.
WOBR 17-15

EL DeBARGE “Love Always" (Gordy/Motown) 94/4

Moves Up 51, Debuts 6, Same 33, Down 0, Adds 4, KBOS, KMGX, WYKS, KTRS, WXKS 24-20. PRO-FM 28-24. WCZY
29-25. 0100 38-36, WKOB 28-25, KAMZ 4-3, KBFM 36-29, KIIK 30-26, KKRD 27-20, KFIV 19-16, 85X)XX 35-30
CHICAGO 25 Or 6 To 4" (WB) 83/41

Moves Up 1, Debuts 17, Same 34, Down 0, Adds 41 mcluding WXKS, WPHD, 793, 85INZ, WRNO, WRSR. 82X, KPLZ, 930.
WKRZ WKOB. WKSI, WXLK, KRQ, 95XXX, KFRX

LISA LISA & CULT JAM with FULL FORCE “ANl Cried Dut" (Columbia) 86/8

Moves Up 47, Debuts 9, Same 21, Down 1, Adds 8, KRBE, KZZB, Y107, Y108, KTUX, WXSF, WOGQ, WGLF, WXKS 3-1,
B34 4-1, WNVZ 21-15, KIS 18-14, FM102 64, WSPIC 1-1, WPOW 9-4. See Paraliels, debuts &t number 40 on the CHR chart
HONEYMOON SUITE “What Does It Taks™ (WB) 86/8

Moves Up 44, Debuts 5, Same 26, Down 5, Adds 6, 0100, KJ103, KCPX, WGAN, WYKS, KYYY, WXKS 23-18, WNYS 13-10,
PRO.FM 12-9, KDWB 15-11, KWK 17:11, K104 4.3, WMJQ 4.3, WSSX 1210, WBCY 25-18.

THOMPSON TWINS “"Nothing In Common" (Arista) 882

Moves Up 44, Debuts 5, Same 34, Down 1, Adds 2, KMGX, WVBS, WXKS 28-23, CKO1 3733, KTKS 30-26, WRSR 38-35,
WCZY 4037, KWOD 27-23. RI-104 30-28, KYNO 40-35, KFIV 24.18, 95XXX 29-24, WHSL 23-18. YB4 12.9. KGOT 10-7
HUMAN LEAGUE “Human” (Virgin/A&M) 82/80

Moves Up 1, Debuts 0, Same 1, Down 0, Adds 80 nchuing Q107, WAVA. 94Q. WRSR, 896, 92X, KDWB, KHTR. WLOL.
KIMN, KPKE. KIS, KMJK, KWOD, KMEL

BEATLES ““Twist And Shout™ (Capitol) 8172

Moves Up 48, Debuts 5, Same 24, Down 2, Adds 2, WOBR, KTRS, B104 26-12, 894 128, KRBE 6-1, 95INZ 29-20, WNVZ
22.25, KIS 1.1, KWSS 8-2, KUBE 2-1, KNBQ 3-1, 98PXY 27-12, KCAQ 6-5, KATD 1-1. KZZU 3-1. See Paraleis, debuts at
rumber 39 on the CHR chart .

RIC OCASEK *“‘Emotion in Motion" (Geffen) 79/38

WMoves. Up 3, Debuts 10, Same 28, Down 0, Adds 38 mciuding CKOI. WMMS. KWK, WLOL, KPLZ, WNNK, KHF). WHHY,
KHK, KOKQ, KZZU, WZYP, KKLS, WTIC 34-30, KQIZ 31-23.

PET SHOP BDYS “'Love Comes Quickly” (EM! Americs) 75/21

Moves: Up 8, Debuts 9, Seme 37, Down 0, Adds 21 ncluding WBEN, FM102, WNNK, WTLQ. WANS, WKFR, WIKZ, WKSF,
WBNQ, KQCR, KTRS, WXKS d-33, WNVZ 40-36, KWK 38-33, KPLZ 38-34.

KENNY LOGGINS “Playing With The Beys" (Colmbla) 74/3

Moves: Up 27, Debuts 6, Same 38, Down 0, Adds 3, WERZ, WKRZ, KTRS, WPHD 40-35, WMMS 36-31, KDWB 33-29. KPLZ
37.33, WKQB 22-17, WOUX 38-33, KIYS 30-23, 95XIL 24-20, WHSL 35-30, Y94 32-24, KDVV 24-13, OKS5 22-19.

NEW EDITION “Earth Angel” (MCA) 703 .

Moves: Up 31, Debuls 13, Same 17, Down 0, Adds 9, WXKS, KIIS, KWSS, WTLQ, WABB. WIGY, 850X, WIKZ. 100KHI,
WAVA 23-18, WCZY 10-7, KBEQ 12-10. FM102 4-3, WROQ 31-21, G106 33-27

JETS “Private Number" (MCA) 702

Moves: Up 39, Debuts 1, Same 27, Down 1, Adds 2, PRO-FM. KDWB, WXKS 29-26, WCZY 34-30, WERZ 39-36. WNOK
23-20, WAPE 30-27, KBOS 37-34, KMGX 20-14, KYNO 21-18, KDON 36-29, 95XXX 37-28, WKSF 33-30, 7102 28-25. WAZY

NU SHOOZ "'Polat Of No Return™ (Attastic) 68/8 o
Moves: Up 28, Debuts 6, Same 22, Down 4, Adds 8. Q102, WGFM, WBBQ, KEZB, WABB, BJ105, WKSF, Z102. WXKS
32.25, WNYS 29-23, KWOD 34-25, KMEL 10-8, KLUC 37-30, KFIV 2-2, KZZU 119,

§

: ; . . 5 26-23, KWK 29-23, Q100 33-30,
WPST 30-27. WKRZ 31-20, WXLK 29-26, KDON 40-33, BS)X00X 38-34, 100KH! 30-25, KFMN 30-24, Y94 15-12, SLY96 37-33.
BOB SEGER & THE SILVER BULLET BAND “It's You™ (Capitel) 8672

Moves: Up 32, Debuts 7, Same 25, Down 0, Adds 2, KZIO, WZPL. WPHO 2719, PRO.FM 29-25, WLS 31-25, WMMS 35-29,
KWK 24.20, Q100 38-32, WERZ 34-30, WBCY 21-17, WOKI 26-21, FM100 25-20, OK100 38-30, 95XIL 20-15. KKAZ 27-23.
TRIUMPH ""Somebody's Ost There™ (MCA) 84/15

Moves: Up 10, Debuts B, Same 31, Down 0, Adds 15 & WNYS, KRBE, KPLZ, Ri-104, WNOK, WRON, B5XXX, KFMN,
KCMQ, KWNZ, SLY6, WPHD 20-12, K104 27-17, WKDO 34:27. KQIZ 38-32.

LUTHER VANDROSS “‘Give Ms The Reason” (Epic) 61/18

Moves: Up 6, Detuts 2, Same 37, Down 1, Adds 15 inchuding WCAL, PRO-FM, Y100, 897, KPLZ, WTIC. KDON. KITS, KRQ,
KOIZ, WNVZ 33-28, B96 3633, KNS on, KMEL 4-2, KAMZ 23-19.

|
1

— - [ ~ _
l;OST ADDED | MOST ACTIVE | HOTTEST
[
HUMAN LEAGUE (80) ANITA BAKER (74) H. LEWIS & NEWS (128)
CHICAGO (41) SHEENA EASTON (70) ANDERSOM & LORING (108)
{ RIC OCASEKX (38) EDDIE MONEY (63) BERUIN (95)
JOURNEY (35) PAUL SIMON (58) LIONEL RICHEE (91)
TOTO EL DeBARGE (57) | HALL (65)
ANITA BAKER (28) FABULOUS THUNDERBIRDS (57) RUN D.M.C. (64)
CYNDI LAUPER (25) PETER GABRIEL (55) STACEY 0 (53)
PETER GABRIEL (24) LISA LISA (55) GLASS TIGER (43)
ROBERT PALMER (23) ART OF NOISE (53) STEVE WINWOOD (43)
BELINDA CARLISLE (22) BEATLES (51) JACKSON

Most Active = Ups + Debuts — Downs

SIGNIFICANT ACTION |

BON JOVI “You Give Love A Bad Name** (Mercury/PolyGram) 4310

Moves Up 7, Debuts 8, Same 18, Down 0, Adds 10, WKQB, WROQ, WOKI, WXLK, KIYS, 85XIL, WKSF, KSMB. WBWE.
KKLS, WCAU 39-36, Q100 37-31, WPST 39-34, KTUX 38-33, WRON 33-23

DOCTOR AND THE MEDICS *Spicit In The Sky" (IRS/MCA) 3811

Moves: Up 19, Debuts 3, Same 14, Down 1, Adds 1, Y100, WBEN 32-29, WPHD 5-4, CFTR 33-23, GFM 2.2, WMMS 24-21
KWK 11-6, WTLQ 14-11, KJ103 d-31, KXYQ 20-17, WGUY 38-34, WOID 11-7, KNOE d-38. WPFM 38.33, WHSL 28-23
GWEN GUTHRIE "‘Alnt Nothin® Goin' On But The Reat" (Polydor/PolyGram) 375

Moves Up 10, Debuts 4, Seme 18, Down 0, Adds S, FM102, WCKN, KX104, Y106, SLYS6, WXKS 5-2, WNYS 28-22, B34
d-28, BY6 40-36, KMEL 3-3, WNNK 24-17, WSPK 18-10, RI-104 440, KYNO d-37, WCH 31-24

JOHN FOGERTY “Eye Of The Zomble" (WB) 3170
Moves. Up 7, Debuts 3, Seme 21, Down 0, Adds 0 ing WPHO 35-33, WRNO d-39, WRSR 37-33, WMMS d-40, WKTI
.30, WPST on, WLRS 40-32, KIYS on, KXYQ 3937, WZON 38-33, KFMN on. KSMB on, WHSL on, KGOT 268-20, OKe5
40-37

LUIS CARDENAS *‘Runaway” (Allied Artists) 30/13

Moves Up 1, Debuts 0, Same 16, Down 0, Adds 13, KRBE. WMMS, Q100. WSPK, WOKI, WKFR, WRON, KOIZ, WJAD,
WHSL. WOBR, KGOT. KOZE, WKSE on, 99KG 40-38 S

1T BITES “It's A Whole New World" (Geffen) 27/11

Moves Up 0, Debuts 0, Same 16, Down 0. Adds 11, WERZ, RI-104, KTUX, KBOS, WGUY, WIKZ, WOMP, KQIZ, WKSF,
"WHSL, KBIM_ 0100 on, WGFM on, KATD on, KZZU on

TALKING HEADS “'Wiid Wild Lite" (Sire/WB) 2770

Moves Up 4, Debuts 3, Same 20, Down 0. Adds 0 ncluding WPHD d-40. B94 on, KEGL on, 95INZ on, WRSR d-39, WLOL
3530, WGFM on-dp. WGTZ 40-36, Z104 28-25, KFMN 34-32, WAZY d-40

THE LOVER SPEAKS "‘No More ‘I Love You's' ™ (A&M) 2310

Moves Up 1, Detuts 0, Same 21, Down 1, Adds 0 nchuding WBEN on, Ri-104 on, WRCK on, WROQ on, KSND on. WIGY on,
95XXX on, WGAN on, WHSL 16-12. 99KG on. SLYS6 on

BELINDA CARLISLE “| Fee! The Magic" (IRS/MCA) 22/22

Moves. Up 0, Debuts 0, Same 0, Down 0, Adds 22 ciuding B97, WRNO. RI-104, WGFM, WPST, 8106, WANS. WCKN. KIYS,
KSND, KLUC, KATD, WZON, WPFM, KKAZ

CAMEO “‘Word Up™ (Atianta Artists/PolyGram) 21/11

Moves Up 4, Detuts 2, Sama 4, Down 0, Adds 11, WXKS, Z100, B4, Y100, BO7, WKQB, WROQ, WOUX, KFIV. WJAD.
KSMB, KMEL 30-28, KAMZ 30-27. KWES 32-24, Z102 38-31

OUTFIELD “Everytime You Cry” (Columbla) 20/20

Maves. Up 0, Debuts 0, Same 0, Down 0, Adds 20 ncludng WRSR. K104, B106. WSKZ, WNOK, WKDD, KIYS, KFIV, OK100,
WOMP, KFMN, WJAD, WHSL. KFMW. KKAZ

FIVE STAR “Can’t Wait Another Minute'* (RCA) 197

Moves Up 6, Debuts 1, Same 5, Down 0, Adds 7, WSPK, WSSX. WCKN, KSND, KMGX, KLUC, WJAD, B36 d-40, WCZY
38.35, KZZP 0n, KMEL 33-26, WPOW 19-16, KFIV 33-26, KCAQ 3230, KATD 33-28

ONE TO ONE “Angel in My Pocket" (WB) 19/0

Moves Up 4, Debuts 0, Same 13, Down 2, Adds 0 includng K104 on, WERZ on-0p, WTLQ on, WKDD on-dp, KATD on.
OK100 on, 98XIL 26-23, WBNQ 24-23, KKAZ 40-37, KBIM 40-38.

DAVID & DAVID ““Weicome To The Boomtown™ (A&M) 18/8

WMoves: Up 0, Debuts 1, Same 9, Down 0, Adds 8, WRSR, WRON, 95XIL. KOZ, 99KG, KGOT, KOZE, OK95, K104 on, KTUX
on, KCAQ 0n-dp, WZON on, WJAD on, WPFM on, WHSL 438,

CHRIS THOMPSON ""What A Woman Wants™ (Atiantic) 16/13

Moves Up 0, Debuts 1, Same 2, Down 0, Adds 13, K104, WTLQ, KIIK, KATD, OK100, 100KHI, 85XIL, KOIZ, WJAD. WHSL,
KKAZ, KBIM, OK95, FM100 d-35, KIKX on-dp.

DEVICE “Who Says" (Chrysalis) 14/14

Moves: Up 0, Debuts 0, Same 0, Down 0, Adds 14, KTUX, KIKX, KSND, KLUC, KZZU, KQIZ, WJAD, Q104. WPFM. WHSL,
KYYY, KKLS, KBIM, OKS5.

ALICE COOPER "He's Back (The Man Bohind The Mask)” (MCA) 13/4

Moves: Up 0, Debuts 3, Same 6, Down 0, Adds 4, KRBE, KWK, KRNQ, WZON, WXKS on, WKSE on, KZZP on, KJ103 ¢-35.
KIKX on-dp, KRQ on-dp, WOMP d-37, KQIZ d-40, KBIM on-dp.

R.E.M. “Fall On Me" (IRS/MCA) 12/8

Moves: Up 1, Debuts 1, Same 4, Down 0, Adds 6, WPHD, WRNO, WOKI, WEWB, WDBR. KGOT. 840 25-22, WRSR on.
WMMS on, WBCY on, Z102 d-40, WHSL on

DRAN "JUICE" JONES "The Rain"' (Def Jam/Columbia) 11/8

Moves: Up 1, Debuts 4, Same 0, Down 0, Adds 6, BG4, Q102, KMGX, KYNO, KDON, KATD, FM102 d-16, KMEL 24-20,
KAMZ d-29, WPOW d-28, Z102 0-38.

KIM MITCHELL “Patio Lanteras™ (Atisatic) 110

Moves: Up 1, Detuts 0, Same 9, Down 1. Adds 0, WKSE on, WNYS on, WPHD 3.3, CKO! on, WERZ on, WTLQ on, KTUX on,
WZON on, KQIZ 33-30, 99KG 0n.
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Dayperted Adds snd/or One: two Plays in a 24-hour penod, both of them bekore midnght

Breakouts are records not included in the re-
gional most added. but which have five or more
adds in a region, and fewer than 50 stations
overall. This information will be published in R&R
each week on the CHR Adds & Hots pages

Parallets Begin on Page 104

| Adds & Hots Begin on Page 102
P-1 Playlists Begin on Page 100
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ANIT.

We knew from the start that
“We Don’t Have To Take Our
Clothes Off” had all the makings
of a hit. But when the Jermaine
Stewart single was released in
December 1985, the reaction was
not encouraging. The song ulti-
mately peaked at *64 on the R&B
chart, and #41 on the dance chart,
but with our continued belief in
Jermaine’s music, style and image,
we refused to let up. We forged
ahead with top 40 and video pro-
motion through every excuse and
obstacle in the book. Finally our
efforts began to pay off. We put
Jermaine on a national promo tour,
and combined with heavy play on
Top 40, B.E.T., MTV, Friday Night
Videos and the clubs, “We Don’t
Have To Take Our Clothes Off”
went Top 5 by mid-August.

Today —eight months after its
release— Frantic Romantic is sell-
ing Top 15 at retail, with a reorder
pattern of 50,000 units a month.

The Story Of Jermaine Stewart.

This brings us to “Jody,’
Jermaine's new all-format hit
single. Since its first week out, its
been one of R&B radio’s hottest
records. Dance clubs report great
breakouts on the 12" remix. And
Pop radio is primed and ready for
adds this week.

The Jermaine Stewart story is
only beginning. With an upcoming
tour, a fast-breaking single, and an
album that contains several more
hits, Arista will continue todemon-
strate what total commitment and
teamwork can dotobreak an artist.

ARISTA, STYLE. COMMITMENT. SUCCESS.
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% CONTEMPORARY HIT RADIOI

Tvee  fwo st b
| Weeks weeks wees

|
. 3 @ LIONEL RICHIE/Dancing On The Ceiling (Motown)
¢ 5 € HUEY LEWIS & THE NEWS/Stuck With You (Chrysalis)
2 2 3 BERLIN/Take My Breath Away (Columbia)
4 STEVE WINWOOD/Higher Love (Island/WB)

s ¢ @ CARL ANDERSON & GLORIA LORING/Friends And Lovers {Carrere/CBS)
3 3 4 6 BANANARAMANenus (London/PG)

4

8

a @ -

+ 10 € DARYL HALL/Dreamtime {RCA)
78 MICHAEL McDONALD/Sweet Freedom (MCA)
‘ 9 MIAMI SOUND MACHINE/Words Get In The Way (Epic)
[ s 2 ou @ REGINA/Baby Love (Atlantic) .
i % 15 12 @ RUN D.M.C./Walk This Way (Profile)
x5 1w @ GLASS TIGER/Don't Forget Me (When I'm Gone) (Manhattan)
u 21 15 © GENESIS/Throwing It All Away (Atiantic)
2 19 1 @ BILLY OCEAN/Love Zone (Jive/Arista)
2 25 1 © JANET JACKSON/When | Think Of You (A&M)
n 2 o  LOVERBOY/Heaven In Your Eyes (Columbia)
& 7 1 17 TIMEX SOCIAL CLUB/Rumors (Jay)
% 2 19 @ DOUBLE/The Captain Of Her Heart (A&M)
5 & 19 MADONNA/Papa Don't Preach (Sire/WB)
v 2 2 € STACEY Q/Two Of Hearts (Atlantic)
@ a1 2+ €9 VAN HALEN/Love Walks In (WB)
« 2 €2 DON JOHNSON/Heartbeat (Epic)
2 1w 7 23 KLYMAXX/Man Size Love (MCA)
« €2 TINA TURNER/Typical Male (Capitol)
» 2 ¢D EURYTHMICS/Missionary Man (RCA)
% » 2 €@ ZL TOPNelcro Fly (WB)
v u €@ BILLY JOEL/A Matter Of Trust (Columbia)
s 10 » 28 PETER CETERA/Glory Of Love (Full Moon/WB)
» » € SIMPLY RED/Money$ Too Tight (To Mention) (Elekira)
% & CYNDI LAUPER/True Colors (Portrait/CBS)
s u » ) PAUL McCARTNEY/Press (Capitol)
s € ROBERT PALMER/I Didn't Mean To Turn You On {Jsland)
7 13 2 33 BELINDA CARLISLE/Mad About You (IRS/MCA)
2 2 25 34 DAVID LEE ROTH/Yankee Rose (WB)
| w w 2 35 JERMAINE STEWART/We Don't Have To Take Our Clothes Off (Ten/Arista)
| (080T € ANITA BAKER/Sweet Love (Elekira)
BREAKER €& JOURNEY/Girl Can't Help It (Columbia)
27 25 3 38 MOUNKEES/That Was Then, This Is Now (Arista)
DEBUT J» €O BEATLES/Twist And Shout (Capitol)
Ul @ LISA LISA & CULT JAM with FULL FORCE/All Cried Out (Columbia)

™

N&A Begins on Page 110

| RADIO & RECORDS
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| _ADULT CONTEMPORARY _ |

. 5 @ HUEY LEWIS & THE NEWS/Stuck With You (Chrysalis)
w s s € ANITA BAKER/Sweet Love (Elekira)
, 3 CARL ANDERSON & GLORIA LORING/Friends And Lovers (Carrere/CBS)
4 BERLIN/Take My Breath Away (Columbia)
;5 LIONEL RICHIE/Dancing On The Ceiling (Motown)
o @ GENESIS/Throwing It All Away (Atlantic)
;7 STEVE WINWOOD/Higher Love (Island/WB)
s © BILLY OCEAN/Love Zone (Jive/Arista)
s ¢ MIAMI SOUND MACHINE/Words Get In The Way (Epic)
1 @ EL DeBARGE/Love Always (Gordy/Motown)
s 11 MIKE & THE MECHANICS/Taken In (Atlantic)
= @& AIR SUPPLY/Lornely Is The Night (Arista)
1« ® NEIL DIAMOND/The Story Of My Life (Columbia)
s O MOODY BLUES/The Other Side Of Life (Polydor/PG)
1 2 15 MICHAEL McDONALD/Sweet Freedom (MCA). -

0 7 4

> B o

w3 I B

s © PAUL SIMON/You Can Call Me Al (WB)
! 2 @ TOTO/'Nl Be Over You (Columbia)
| s @ CYNDI LAUPER/True Colors (Portrait/CBS)

B

NEA Begins on Page 91

21 @ CARLY SIMON/Coming Around Again (Arista)
© 20 DOUBLE/The Captain Of Her Heart (A&M)
» €9 ROSIE VELA/Magic Smile (A&M)
v 22 PETER CETERA/Glory Of Love (Full Moon/WB)
» € DARYL HALL/Dreamtime (RCA)
» @ BOB SEGER & THE SILVER BULLET BAND/It's You (Capitoi)
3 €9 BILLY JOEL/A Matter Of Trust (Columbia)
| % % 2 €® THOMPSON TWINS/Nothing In Common (Arista)
|BREAKER € JANET JACKSON/When | Think Of You (A&M)
—.— 2 €D DAVID FOSTER/Who's Gonna Love You Tonight (Atlantic)

BREAKER ¢ DAVID PACK/! Just Can't Let Go (WB)

(0fEuT p @ DAVE ADAMS/Dancin In My Sleep (Elektra)

8 2

s ®

L
282
3

NATIONAL AIRPLAY/SEPTEMBER 5, 1986

] AOR TRACKS

e Two  (aw

s 2 1+ 1 PETER GABRIEL/In Your Eyes (Geffen)
s 3 1 @ EDDIE MONEY/Take Me Home Tonight (Columbia)
1 2 3 GENESIS/Throwing It All Away (Atlantic)
s+ « @ STEVE WINWOOD/Spiit Decision (Island/WB)
@ s @ JOHN FOGERTY/Eye Of The Zombie (WB)
s s 5 @ REM./Fai On Me (IRS/MCA)
s @ TALKING HEADS/Wild Wild Life (Sire/WB)
s € BOB SEGER & THE SILVER.../I's You (Capitol)
w 1 €@ TRIUMPH/Somebody's Out There (MCA)
. 2 @ RIC OCASEK/Emotion In Motion (Geffen)
1w 15 1 ) BILLY JOEL/A Matter Of Trust (Columbia)
2 2 15 & DAVID & DAVID/Welcome To The Boomtown (A&M)
BREAKER ® HUEY LEWIS & THE NEWS/Hip To Be Square (Chrysalis)
a 7 1 14 DARYL HALL/Dreamtime (RCA)
2 » 16 © BONNIE RAITT/No Way To Treat A Lady (WB)
BREAKER @ HUEY LEWIS & THE NEWS/Jacob's Ladder (Chrysalis)
1w @ GEORGE THOROGOOD &.../Reelin’ & Rockin' (EMI America)
12 18 DAVID LEE ROTH/Tobacco Road (WB)
» @ STEVE WINWOOD/Freedom Overspill (Isfand)
2 2 2 € BON JOVI/You Give Love A Bad Name (Mercury/PG)
@ u » €@ FABULOUS THUNDERBIRDS/Look At That... (CBS Associated)
2 2 u €2 ICEHOUSE/Cross The Border (Chrysalis) [
v 23 EURYTHMICS/Missionary Man (RCA) i
| % o » ¢ DON JOHNSON/Heartbeat (Epic) L
‘ 1w 1 26 FIXX/Built For The Future (MCA)
w 1w 1w 26 GLASS TIGER/Don't Forget Me (When I'm Gone) (Manhattan)
l BREAKER € SMITHEREENS,Blood & Roses (Enigma)
o « « €O DAVID LEE ROTH/Goin' Crazy (WB)
% 4 o € BRUCE HORNSBY & THE RANGE/The Way It Is (RCA)
w % w @ 38 SPECIALHeart’s On Fire (A&M)

2 2
no

4

Complete Tracks Chart b

8egins on Page M H
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[ BLACKIURBAN _ \

. €@ JANET JACKSON/When | Think Of You (A&M)

6 4
uw s « € ORAN “JUICE” JONES/The Rain (Def Jam/Columbia)
+ 3 3 © LEVERT/Pop Pop Pop Pop Goes My Mind (Atlantic)
w 7 5 @ LISA-LISA & CULT JAM with FULL FORCE/AIl Cried Out (Columbia)
| 5 2 2 5 GWEN GUTHRIE/Ain't Nothin' Goin On But The Rent (Polydor/PG)
1w o 7 @ EL DeBARGE/Love Always (Gordy/Motown)

% 5 10 @ CAMEO/Word Up (Atlanta Artists/PG)
s @ ASHFORD & SIMPSON/Count Your Blessings (Capitol)
s 2 1w @ NEW EDITION/Earth Angel (MCA)

% v 1 @ MIDNIGHT STAR/Midas Touch (Solar/Elektra)

% 13 1 11 JEFFREY OSBORNE/Soweto (A&M)

» 2 u & HOWARD HEWETT/'m For Real (Elektra)
% 2 w ® MAZE/ Wanna Be With You (Capitol) |
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s 2 20 & TEMPTATIONS/Lady Soul (Gordy/Motown)
w » © @ FIVE STAR/Can't Wait Another Minute (RCA)
1 1 5 16 BILLY OCEAN/Love Zone (Jive/Arista)
w  GLENN JONES/Giving Myself To You (RCA)
» 5 2 O RUN D.M.C./Walk This Way (Profile)
JAMES INGRAM/Always (Qwest/WB)
n ¢ TINA TURNER/Typical Male (Capitol)
GEORGE BENSON/Kisses In The Moonlight (WB)
s 22 LIONEL RICHIE/Dancing On The Ceiling (Motown)
_ a1 €9 REBBIE JACKSON/Reaction (Columbia)
1 2 » €O KRYSTOL/Passion From A Woman (Epic)
_ u » €O GREGORY ABBOTT/Shake You Down {Columbia)
2 u u € DOUG E. FRESH/AIl The Way To Heaven (Reality/Fantasy)
v €9 KENNY G/What Does It Take (To Win Your Love) (Arista)
BREAKER €D MELBA MOORE featuring FREDDIE JACKSON/A Litle Bit More (Capitol)
» €5 RIS LATEST ARRIVAL/Heaven In Your Arms (Manhattan)
~ 3 @ LOOSE ENDS/Stay A Little While, Child (MCA)
— — u ) FORCE MD’S/One Plus One (Tommy Boy/WB)
s o 15 32 PRINCE/Anotherloverholenyohead (WB)
w 1w 22 33 WHODINI/One Love (Jive/Arista)
» 12 v 34 CHAKA KHAN/Love Of A Lifetime (WB)
- 1 @ YARBROUGH & PEOPLES/Wrapped Around Your Finger (Total Exper/RCA)
2 2 2 36 MELI’'SA MORGAN/Fool's Paradise (Capitol)
BREAKER €& CLUB NOUVEAU/Jealousy (Tommy Boy)
2 s 2 38 LUTHER VANDROSS/Give Me The Reason (Epic)
BREAKER @ JERMAINE STEWART/Jody (Arista)
@ PHYLLIS HYMAN/OId Friend (PIR/Manhattan)
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