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CALL FOR RESTRAINT, SQUELCH RUMORS

Miami Media Calm Race Riot

The acquittal of four Miami
police officers accused of beating
to death black insurance sales-
man Arthur McDuffie touched off
a riot Saturday afternoon (5-17)
that left 16 dead, 250 injured, and
the city in a virtual state of siege.
By Tuesday (5-20), events were
settling down (WRHC News Di-
rector Thomas Regaldo described

“By and large because of
radio we were able to
come out of this as light
as we have.”’

the current mood as ‘‘tense, but
calm”) and, according to Metro-
politan Dade County Community
Relations Board Director Robert
Simms, it was “by and large be-
cause of radio we were able to
come out of this as light as we
have.” Simms went on to praise
local radio for its “tremendous
service” in “one helluva emotional
situation,” citing Black-formatted
stations WEDR and WMBM in par-
ticular for their “direction, leader-
ship and providing an avenue for
listeners to express themselves'
during the course of the civil out-
burst.

With WEDR located in Nofth-
west Miami's Liberty City. in the
very heart of the conflict, VP/GM
Jerry Rushing took to airing pleas
to the black community to stop
the looting and burning. Along
with Rushing himself deliverin
bulletins as they happened (suc
as the FBI’s announcement that
it would impanel a Federal Grand
Jury to determine if McDuffie’s
civil rights were violated), WEDR
set itself up as a command post,
dispensing riot-related information
(school closings and the like) and
coordinating volunteer workers.

Airing Grievances
WMBM took a more dialogue-

Boardwalk Bogart's
New Beat

R&R learmed at presstime
that Neil Bogart, former Presi-
dent of Casablanca Record &
FilmWorks, will form a new
music / film / TV organization
called the Boardwalk Entertain-
ment Company in partnership
with film producer Jon Peters
and Polygram Pictures chief
Peter Guber. Bogart will head
the record division, Boardwalk
Records, to be manufactured
and distributed by CBS. And
finally, with an eye toward the
future, R&R wonders if Board-
walk Entertainment has locked
up the name Park Place?

oriented approach, opening its
phone lines to listeners so they
could share information, squelch
rumors, and air grievances, as well
as providing airtime to a number of
community leaders ranging from
Miami Mayor Maurice Ferre to
former U.N. Representative An-
drew Young.

These latter dialogues were a
feature of many other stations in
the market, most of which ex-
panded their news coverage signi-
ficantly. Pop/Adult WIOD taped
and aired entire news confer-
ences with Ferre, Young, and
Public Safety Director Bobby
Jones; Top 40 Y-100 PD Bill Tan-
ner noted his station went ‘‘virtu-

$67 MILLION BID

Gulf United

ally all news in morning drive
Monday (5-19), going to live reports
from police headquarters to debunk
rumors, and using the station’s
traffic helicopters to report da-
mage.”’

Keeping It Cool

Meanwhile, News/Talk WKAT
OM Gene Strul reported devoting
all talk segments to the riots, hook-
ing up with several Black stations
to allow WKAT’s audience to hear
the black community's perspective
on the situation. On the other hand,
Spanish News/Talk outlet WRHC,
concerned over possible inflam-
matory statements, dropped lis-
MIAMI/See Page 24

Offers To

Buy Nine SJR Stations

Gulf United Corp. has offered to
purchase nine of San Juan Racing’s
ten radio stations for $62 million
plus the assumptivn of $5 million
in bank debts, according to SJR.
Gulf United’s subsidiary Rahall
Communications already owns six
radio stations, necessitating spin-
offs. Gulf’s initial plans are to sell
WUST/Washington, WYSP/Phila-
delphia, and WKTU & WJ IT/New
York, while keeping WIMD/Wash-

ington, KRLY/Houston, WQAL/
Cleveland, and WKLS-AM-FM/At-
lanta. SJR would keep KNUS/Dal-
las under the proposed deal, which
is subject to execution of agree-
ments and SJR director, share-
holder, and FCC approval. SJR
had planned to sell all its stations
to Shamrock Broadcasting for $62
million, but the deal was called off
in March over financial disagree-
ments.

HALPER PROGRAMMING WRKO

Sebastian Name

John Sebastian
Boston radio experienced a
turbulent week, with program-
ming changes at AOR WCOZ and
Top 40 WRKO. John Sebastian, a
longtime Top 40 programmer

(KDWB/Minneapolis, KHJ/Los
Angeles, and the AOR-slanted
KUPD/Phoenix), was named to
replace Tommy Hadges at WCOZ,
who takes up programming duties
at KLOS/Los Angeles next week
(R&R 59). Meanwhile, AOR and
Pop/Adult veteran Donna Halper
(WAVA /Washington, WHDH/Bos-

d PD At WCOZ

ton) has been brought in as pro-
gramming consultant at WRKO,
following the recent resignation of
Harry Nelson (R&R 5-9).

Sebastian told R&R, “My sincere
gratitude is extended to (KUPD
principal) Bob Melton and the rest
of the crew at KUPD. They gave
me the opportunity to mold the
team we had into what it is today,
the best rock & roll station in Ari-
zona. Now I’'m ecstatic about the
job Dick Borel has commissioned
me to do at WCOZ. This great AOR
station has truly the most winning
environment and potential I've
ever witnessed. With Dick, Kate
Ingram as MD, Jane Norris, the
new Promotion Director, the great
announcers already at the station,
and last but not least, the famous
people across the hall, WCOZ can-
not lose.” Sebastian joins WCOZ
at the end of May; no replacement
has been named at KUPD.

Halper: ‘“Hitline”’
To Programming

Donna Halper, programming
consultant to WRKO serving as
WRKO/See Page 24
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Radio Helps Avert
Volcanic Panic

After Mount St. Helens erupted
Sunday (5-18) with frightening
power, and as winds carried dan-
gerous volcanic ash hundreds of
miles eastward, radio stations in
affected communities suspended
regular programming or length-
ened newscasts to cover the disas-
ter and developments that follow-
ed. Coverage ranged from air-
borne descriptions of the imme-
diate aftermath to the last inter-
view with 84-year-old Harry Tru-
man, the Spirit Lake lodge opera:
tor who refused to leave the lava
path (and whose lodge is presumed
under 30 feet of mud and ash), to
“handana alerts” waming citizens
to wear protective facial gear
when walking outside in the ash-
polluted atmosphere.

The initial reaction of most
Portland/Vancouver, WA (closest
sizable cities to the volcano) radio
people was essentially that of every-
one in the area: sheer awe. KMJK/
Portland PD John Shomby said
simply, ‘It looked like an atom-
ic blast.” KEX/Portland VP/GM

“It looked like an
atomic blast.”’

Greg Reed compared the ef-
fect to an eclipse, while radio per-
sonnel from more distant cities
noted almost *pitch-black’ condi-
tions at midday Sunday.

Continuous Coverage

Radio’s next reaction was to
mobilize for special coverage.
KEX, a Pop/Adult station with a
strong news emphasis, “played
very little music and went into
talk and information the whole
day,” according to Reed, with spe-
cial bulletins from Yakima, the
city hardest hit by falling ash. As
KGON/Portland PD Jerry Oster-
tag and others noted, the prevail-
ing winds were easterly and haul-
ed ash deposits in that direction,
blanketing smaller towns in East-
ern Washington, Idaho, and Mon-
tana, but sparing the larger pop-
ulation center of Portland/Vancou-
ver. Therefore, stations like KWJJ
and KYTE in Portland added
heavy coverage immediately fol-
lowing the eruption, but slackened
the pace afterward, in some cases
focusing attention on the subse-
quent ash-caused problems in other
cities. KWJJ News Director Joel
Cole is supplying radio stations
around the country (plus the BBC)
with ongoing reports, while KYTE
continued to provide air watch in-
formation on closed highways and
alternate routes, eccording to Op-
erations Director Chris Collier.

KGAR/Vancouver devoted con-

siderable coverage to the eruption
some 40 miles northeast. PD Bill
Cole told R&R that as the EBS sta-
tion for the area, “We have been
coordinating with the state Depart-
ment of Emergency Services.”
The station also claims to have
recorded the last interview with
Truman, taped Saturday afternoon
several hours before the eruption.
Although Cole joined other radio
personnel in expressing pride in
his station’s efforts, he did register
one less congratulatory point
“During this particular emergency
I have been amazed at how radio
stations do not want to pull together
to cover the story for everyone’s
good. Everyone is doing basically
the same thing. It seems with
something of the magnitude of this
situation, when radio has the op-
portunity to pull together for the
best coverage, they are letting
television take the cake by sharing
information. Most stations here
consider it a competitive situation
rather than an emergency.”’

Ash Monday Grips Yakima

Traces of Mount St. Helens ash
were recorded on the East Coast
by week’s end, but the brunt of the

VOLCANO/See Page 24

Cook Appointed
VP/Station Manager
At KCFM

Jay Cook
Jay Cook has been appointed
VP/Station Manager for Gannett's
KCFM/St. Louis, and will guide
the Beautiful Music station to
what KSD & KCFM VP/GM Stan
Greenberg calls a ‘““more contem-
porary sound.” Cook, who had been
National PD for the Gannett chain,
will continue to consult the divi-
sion’s radio stations, but will de-
vote most of his attertion to the
KCFM changeover. KSD Opera-
tions Director and morning man
Ron Morgan also comes over to
KCFM as Operations Director,
and will also hold down an air
shift.
COOK/See Page 24
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$50.000 DAMAGE TO WQLR-FM

Tornado Knocks Kalamazoo Station Off Air

WQLR-FM/Kalamazoo was blown
off the air for over 11 hours Tues-
day (5-13) when the second-ever
tornado to strike the city tore
the roof off the station’s downtown
facility. Damage to the building,
owned by the Industrial State
Bank, was estimated at $5 million
while damages to the Beautiful
Music outlet itself were pegged at
$50,000. Overall damages for the
city of Kalamazoo were put at $50
million.

Bill Wertz, Vice President of Fair-
field Broadcasting (owners of
WQLR-FM and KALA Music), des-
cribed the disaster to R&R: “We
saw a funnel cloud approaching at
about 3:55pm and called the police
because we were under a tornado
watch and the sirens hadn’t gone
off. The cloud touched down on the
northwest side of the city and took
out a good portion of a residential

. neighborhood.

Little Joins
WZEE After 7
Years At WISM

Jonathan Little

) Jonathan Little has been appoint-
ed PD at WZEE/Madison, bring-
ing to a close 15 years with the
same broadcast company (Mid-
West Family) and seven as after-
noon air personality and most re-
cently PD at WISM/Madison. Lit-
tle had been at Mid-West Family’s
WDUZ/Green Bay before joining
WISM. WISM Program Manager
Bill Vancil will assume PD duties
at the station.

Little told R&R, *“This represents
an excellent economic opportunity
for me, and 1 am really looking
forward to piloting WZEE in its
move from partial automation in-
to a fully live Top 40 station.”

Listeners Heard It Happen

“At about 4:02,” Wertz contin-
ued, “we saw a second funnel cloud
develop on the west side and at
4:10 WQLR announcer Dennis
Martin aired the EBS tone along
with a warning announcement for
the downtown area and began to
vacate the studio because it looked
like the building would be hit. Dur-
ing the announcement, the walls
started to collapse and the windows
blew out of the building. People
who were listening heard the incre-

dible noise of the tornado — the
air studio door was pulled open by
the force of the wind. We went off
the air in the middle of the an-
nouncement because the tornado
took the roof off the building and,
in the process, our microwave along
with it. The upper floor of the 10-
story structure (WQLR is located
on the third floor) was declared
an official disaster area.”
Once the tornado had passed
over, Wertz and Technical Direc-
TORNADO/See Page 24

KTXQ GM Stiker
Buys Into Maine Station

Bud Stiker, GM at KTXQ/Dallas
for the last four years, has resigned
that position to become GM and
20% owner of WCSH/Portland,
ME, with the remaining 80% inter-
est purchased by the Eastman
Radio rep firm, subject to FCC ap-
proval. Clint Culp, Sales Manager
at KTXQ, has been appointed to
replace Stiker.

Stiker told R&R, “This market
has been very good to me, and I'm
going to miss it a lot. But I'm about
as excited as any broadcaster can
be when he gets a piece of the ac-
tion.” He added that he will stay
on as KTXQ GM until the end of
June, then serve as a consultant
until he relocates to Portland in
late summer.

Donnelly Named GM At KLIF/KPLX

T.J. Donnelly has been appoint-
ed General Manager of Susque-
hanna’s KLIF & KPLX-FM/Dal-
las. He had been GM at RKO’s
Memphis outlet WHBQ for the
past four years.

Donnelly told R&R, ““I'm really
excited about it. I'm in the 33rd
market and I've been given an op-
portunity to go to the tenth mar-
ket, and to an AM-FM as well. 1
hate to leave RKO, but I have a
nice relationship with (RKO Ra-
dio President) Dwight Case, and I
kept him advised all the time. KLIF
has got to go up, and everyone
speaks highly of (PD) Dean Tyler.
The FM is starting to show good
shares, and Country is the dorminant

EXITS WMET PD POSITION

R

T.J. Donnelly
format in this market.” Donnelly
starts his new job June 2; no re-
placement has been determined at
WHBQ.

Coburn Returns To L.A. With KLOS

In an unusual move, WMET/
Chicago PD Bob Coburn has re-
signed that position to return to
Los Angeles as an air personality
at KLOS. Coburn had been after-
noon drive personality at KMET

, Heftel's KSSK Sued For Age Bias

The Federal Equal Employ-
ment Opportunity Commission
has filed suit against Heftel radio
station KSSK (K59, formerly
KGMB)/Honolulu, charging age
discrimination in the firing of two
air personalities and a newscaster,
Bill Edwards, Theodore Sax, and
George Kennedy. The three men,

R&R Closed On
' Memorial Day

| In observance of Mem-
orial Day, the R&R offices
» will be closed on Monday,

May 26.

R s

all over 40, had been working at
the station for ten years or more
at the time of their dismissal (Au-
gust 1978), and the Commission is
seeking to enjoin KSSK from age-
discriminating employment prac-
tices and is asking that back pay
and damages (amounts unspeci-
fied) be awarded to the three plus
any others affected by alleged age
discrimination at the station. The
Commission also seeks the institu-
tion of an affirmative action pro-
gram to uncover jobs for persons
in the 40-70 age range. A KSSK
attorney declined to comment on
the suit, which could have a signi-
ficant effect on the employment
practices of radio stations, parti-
cularly those striving for a *“‘youth-
ful’” image.

for several years before joining its
sister Metromedia station in Chi-
cago slightly over a year ago.

KLOS consultant Jeff Pollack
told R&R, “Bob Coburn did a fine
job in Chicago with WMET. His
decision to return to Los Angeles is
great news. Bob is one of the finest
air talents around.” And new
KLOS PD Toramy Hadges added,
“I’'m very excited about it. I know
Bob is a great talent and has a
great reputation in Southern Cali-
fornia. We're glad he's decided to
join the KLOS family for his return
to Los Angeles.”

Coburn explained, “I've been a
jock during my tenure at WMET,
so I’'m continuing that phase of my
career. What I came out here to do,
1 came out to do for Metromedia,
because I've had a great relation-
ship with them. For myself, I've
proven I can program a radio sta-
tion. I no longer feel trapped into
feeling I have to sustain my life as
a jock any more. There’s no reason
not to be a jock; I've effectively
paved the groundwork for another
facet of my career if I want to pur-
sue that in the future.”

COBURN/See Page 24
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EXTENDED DELAYS

12-week survey results may not be out till
early July, and that could cause long-range
planning problems for radio.

Page 16

GO SLOW ON AM STEREO

|
| PROMOTION
5 Possible pitfalls in promoting AM stereo

as the ultimate cure for your radio station.

Page 21

KOKY:
WHEN THE SCREAMING STOPPED

EXTENDED MEASUREMENT BRINGS

l

sophisticated, low-key image, and the adult |

approach is working.

Page 44
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Adult Contemporary
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Washington Report

House Takes Up Performers’ Royalties

Danielson Says Radio Stations
Should Pay

The House Courts Subcommittee got off to a slow start
on marking up the pay for play bill last Thursday (5-15).
Most of the time was spent listening to Rep. George
Danielson (D-CA) plead the case for recording artists. By
the time Danielson finished and all went to vote, time had
run out. Mark-up was scheduled to continue this week .

H.R. 997, a proposal introduced him at the beginning of the mark-

by Danielson, would require radio
stations to pay 1% of their net ad-
vertising receipts in copyright
royalties to recording artists. In
arguing that radio stations can
afford it, Danielson told his collea-
gues, “‘No station has ever gone
bankrupt: they pay their announ-
cers and their electric bills.’

A provision exempting stations
whose net income falls below
$25,000 was expected to be increased
to $200,000 in another session this
week. This would currently exempt
about 40% of all stations, according
to one subcommittee staffer. Also,
there is a provision for News/Talk
stations which play little or no
music to pay on a prorated basis.

Opposition On
The Committee

Subcommittee Chairman Bob
Kastenmeier (D-WI), who has turn-
ed the chair over to Danielson, told

up that he doesn’t support the le-
gislation. Rep. Bob Carr (D-MI)
expressed broadcasters’ sentiment

that free airplay is enough. Rep
Carlos Moorhead (R-CA) asked
why record companies couldn’t
pay a royalty and pass the cost
along to the consumer. Rep. Tom
Railsback (R-IL), who noted his
recent visits to recording studios,
said, “I'm convinced engineers and
sound people do a lot of the crea-
tive work, it’s not just the perfor-
mers.” Several subcommittee
members also felt performers
who record for background music
services like Muzak should get
royalties.

GOING OVER RADIO’S BILL OF FARES — Mulling over details of Rep.
George Danielson’s performers royalty proposal, which would add new
fees for radio stations, are the members of the House Courts Subcommittee.
Danielson and Chairman Robert Kastenmeier are shown fright center)
leading the discussion.

FCC Goofs, Issues False Release
On Small Market Ascertainment

Rather Than Concluding Exemption, Commission
Decides To Fold Issue Into Radio Dereg Discussion
Last week the FCC announced it was terminating its
ascertainment exemption experiment for small market
broadcasters. R&R reported the story on this page while
Daily Variety ran it on page one. But the Commission
never took that action, and the press release which was
issued came after action had taken place behind closed
doors with the Commissioners circulating the recommen-
dation of the Broadcast Bureau and voting on it.

Broadcast Bureau

Recommendation Dumped

Instead of doing what the Bureau
had suggested and making the ex-
emption permanent, as we reported
based on the FCC's news release
the Commissioners voted not to do
anything. They agreed to wait and
discuss it again when taking up

the question of radio deregulation.
If they had followed the Bureau's
advice, ascertainment require-
ments for stations in non-metro-
politan markets with a population
under 10,000 would have been
dropped permanently. The licensee
still would have had to list signifi-
cant community problems at re-
newal time and explain how pro-

gramming addressed those pro-
blems. As reported, Commissioner
Joe Fogarty dissented from the
FCC’s conclusion.

FCC Public Affairs Office
Explains

“‘We’re asking that all FCC divi-
sion chiefs review press releases
prior to distribution from now on,”
FCC News Media Division Chief
Ed Dooley told R&R. The Commis-
sion’s present policy is simply to
have someone from the division
(presumably the most knowledge-
able source or the person who ac-
tually drafted the item for the
Commissioners) review releases.
In this case, the person who okayed
what was given to the media
wasn’t aware of the official action,
Just the Bureau’s recommendation.

Washington Street Talk

FCC Commissioner Jim Quello got a full endorsement from the New Jersey Broad-

casters Association last week, as R&R
Congressional delegation had written t

predicted in January. At that time the New Jersey
he White House opposing Quello.

Slow collections? Join the RAB or, as a letter from RAB President Miles David
asks of members, pay up or at least pay on time.

On or off? No one seems to be able to predict whether legislation to amend the Comn-
munications Act being offered by Senators Goldwater and Hollings will come together.
Last month it was looking good, but reportedly Sen. Harrison Schmitt, another chief
proponent, indicated to those attending the National Cable TV Association in Dallas this
week that he doesn’t think it’s likely to happen. ‘

NRBA has seconded NAB’s emotion. In a letter to FCC Chairman Ferris this week,

the association “‘respectfully, but urgent
ment-industry committee to study th

presumably reallocation of the spectrum.

|
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AM STEREO UPDATE
Harris Claims Mass Radio
Dissatisfaction With Magnavox

Despite the Commission’s April 9 decision giving Mag-
navox the nod, other AM stereo manufacturers are still
fighting to prove themselves. In a report released last
week Harris claims a telephone survey it conducted with
250 broadcasters showed 55% of all respondents strongly
opposed Magnavox and 41% considered Magnavox a poor
but acceptable choice. Harris says » Cost of conversion.

only 4% of all those interviewed
were happy with the FCC decision.

Harris Poll Indicated
FCC Should Reconsider

Asked whether the FCC should
reconsider the Magnavox desig-
nation, assuming it meant no signi-
ficant delay in the adoption of AM
stereo, 54% said yes and another
25% said probably. In other re-
sults, 64% of stations interviewed
said they plan to convert to stereo.
Principal concerns about conver-
sion included:

* Possibility of decreased cov-
erage and loudness.

» Compatibility of approved
system with transmitters
and phased antenna arrays.

* Degradation of mono signal

Looking Ahead

“That’s about what I would ex-
pect,” Magnavox's Bob Streeter
told R&R, *‘given all the hollering
that’s been going on.”

When AM stereo is finally adopt-
ed, NAB should hold a series of
seminars to familiarize members
with the operation of the system.
That was the recommendation
made last week by the NAB Medium
Market Radio Committee at a
meeting in Washington.

At The Nets

CBS Radio net will enter music specials competition with a Carly
Simon concert in July produced by KNX-FM’s Chris Ames. Like other
features it produces, CBS will provide 20 two-to-three minute vignettes
with the artist and provide affiliates with a suggested playlist. Idea cre-
dited to KFH/Wichita OM Jason Drake and GM Barry Gaston by CBS
VP/GM Dick Brescia, who said programming might be used in special
blocks each quarter-hour.

NBC

Bette Midler will be featured in a two-hour music special weekend
of June 21.
WFAA/Dallas is latest NBC affiliate.

The Source
WWWL/Miami Beach signs on as latest affiliate.
APR

WILK/Wilkes-Barre, PA GM Roy Morgan elected Pres., Pennsyl.
vania AP Broadcasters. VP’s include Tim Cain, WEST/Easton, and
Sam Altdoerffer, WLAN/Lancaster.

ly, requested” the establishment of a joint govern- |
e effects of certain FCC radio considerations

Arizona: Burt Goodman, KARX/Phoenix elected President: Mary
Ann Carpenter, KBLU/Yuma, VP for radio; and Bart Graves, KEOS/

Flagstaff, Secretary.

New Hampshire: Barry Bagnato, WKXL/Concord, named Pre-
sident; Dale Lonnroth, WSMN/Nashua, First VP; and Clark Dumont,

WGIR/Manchester, Second VP

Vermont: Don Eli,
sident; Dale Houston,
Burlington, named VP's.

WNHV/White River Junction, named Pre-
WKVT/Brattleboro, and Andy Potter, WJOY/

Georgia: Jim Buratti, WPLO/Atlanta, elected President.
Lee Perryman promoted to Broadcast Exec for Florida.

ABC

Six special reports anchored b

y correspondent Bob Walker aired

May 13 on Maryland and Nebraska primaries.

ABC Information
Tina Press named News Manager. She is former w( "BS/New York

Director of Editorials.

Frankie Valli and the Four Seaso

special Sunday (8-24), 3-5pm.

ns will perform a two-hour music

ABC Entertainment

Dan Cordtz, Economics Editor, w
for Economic Understanding for his

on first place in 1979 Media Awards
series “Corporate Profit Figures.”

Enterprise Radio

Al Parinello, VP/Marketing, Satellite Communications Network,
becomes member of Enterprise Board of Directors.

Mutual

Carol Thayer named anchor for
former WASH/Washington morning

“Mutual Lifestyle Reports." She is
drive anchor/reporter.
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say Yes To Angel Say No”

THESE STATIONS DID:
WIFI deb 30 KAUM 23-21 92X on WISE deb 36 |
96KX on KRBE on KERN add WFLB on s
\ 94Q on KHFI on KYNO-FM on WTMA on |
| Q105 add KBFM 23-22 KCPXon WANS-FMon
\ KWK 17-14 KEEL on KRSP on CK101 on
KSLQ add KXX106 on KMJK on FM99 on
KBEQ on 96X add 34 KLUC 21-14 KILE add
WGCL add WAPE add KENO add KPUR add
KJR add BJ105 on KRUX deb 36 KQWB-FM add
, KIMN on WSGA 26 KRQ 21-19 WSPT 21-19
KOPA add 95SGF on WIBQ add WNAM on
KUPD on KX104 on WGUY add KSLY on
WPEZ on WSKZ add WLBZ on KBDF on
WFLY add WGH on WIGY add KQDI on
WPST 28-26 WQBRK on K104 38-36 KRLC 27-23
14Q add KJ100 27-24 WXIL on KBIM on
WKEE on WNAP on WCGQ 30 28

“ANGEL SAY NO”

The Single From That Guy Whose Car You've Been Dreaming About. . .

OMMY TUTONE

. ‘x

’) S
* 3 \ | From The Album

: - \ “"TOMMY TUTONE'ac 36372)

Y E——

) 4 : : 3 ‘ Produced By Ed E. Thacker For Opus
‘ =l : ) — o e
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Washington Report

RAB'S “RADIO FACTS"” BOOK IS “RED HOT"

Survey Shows Radio Continues To Outreach TV And Print

The facts speak for themselves in the just-released “‘Radio Facts"
publication from RAB. “It's the best ever produced,” RAB Sr. VP
Dick Montesano told R&R. And in these times of recession and Infla-
tion, it will serve radio sales people in all areas of our industry to
help build radio’s story. Key points include

® ‘“‘Radio reaches 82% of adults in a day, %% of adults in a week.
In contrast, TV reaches 76% in a day and 90% in a week: news-
papers reach 71% in a day and 89% in a week.”

® “Radio is the first in daily media time for such important con-
sumers as upscale working women and professional and
managerial males. Upscale working women, for example,
spent 41% of total daily media time with radio, and 36% with
"l\ ”

® “Radio’s cost-per-thousand is up least of all media since 1967

radio is up 52%, while TV's cost-per-thousand has risen

104%, and newspaper cost-per-thousand is up 113% over the
same period."

RABIC: SUPPORT FROM RANGE OF ADVERTISERS

TOP 15 NETWORK
RADIO ADVERTISERS - 1978

TOP 18 NATIONAL SPOT
RADIO ADVERTISERS - 1978

99% OF HOMES WITH RADIOS

AADIO HOUSEHOLDS UP 78%

44,800,000
63,115,000
78,606,000

VIRTUALLY EVERY HOME HAS A RADIO
ONLY 1 0% OF HOMES
WITH NO RADIO
99 0%
57
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WWWK in St. Louis, following
positions in the Westinghouse and

People

St. Louis Buckley Broadcasting chains.
F.Craig Magee has been named ~ WIL Music is owned by LIN Broad-
Pres./GM of WIL Music Inc., casting.

New York
Metromedia Radio Division Pre-

owner of WIL-AM-FM. He had
been GM of Doubleday’s KWK-

BROADCASTERS START DAY CARE PROGRAM — Two Washington D.C.
radio stations, News/Talk WRC and Pop/Adult WMAL, joined by several
TV broadcasters, responded to the need for a day care center by starting
their own. The Broadcast Child Development Center opened in January,
and already the infant and toddler programs are full and there's a waiting
list of 50 children, some of whom haven't even been born yet! Infant Super-
visor Betty Claxton told R&R, “'Day care is especially important to women
in broadcasting because it’s a career they can‘t afford to leave for several
vears to be home with their very young children.” Pictured are children
from the center with their Instructor.

FCC At A Glance

Diversification Over Minority Ownership

The owners of WOIC-AM/Columbia will appeal an FCC decision not
to give them an FM, according to Elliott Franks, Exec. VP/GM. Last week
Nuance Corp., licensee for WOIC, was defeated by Midcom Corp. for a
new FM in Columbia. Despite the fact that Nuance is 100% black-owned,
FCC Judge Jim Tierney said Midcom deserved the license because it
proposed general programming, while Nuance proposed to duplicate its
Black-formatted AM station, WOIC. Midcom is 73% black-owned.

No Reconsideration For
Radio Greenbrier

An FCC Review Board has re-
fused to reconsider a February 13

ruling granting a CP for a new FM to

change Commission for manipulat-

ing the stock market.

Opposition To Proposed
PSA Requirement

Lewisburg. WV, stating Radio
Greenbrier still deserved the license
since it will provide the first local
service to its community.

No Deal At WTFM

The Commission has found that
proposed WTFM/Lake Success, NY
buyers Abbey Butler and Neil Leist
may be unfit to be licensees, and
has given the parties until May 27
to withdraw their offer to buy the
station or be designated for a hear-
ing. Both Butler and Leist are in
trouble with the Security & Ex-

A petition filed by Citizens Com-
munications Center (CCC) asking
the FCC to require broadcasters to
carry PSA’s about the Commission'’s
Consumer Assistance Office has
been opposed by NAB, which calls
the proposal ‘‘interference with li-
censee discretion in serving the
public interest.”” Eddie Tapscott
of CCC told R&R the group frankly
expects no prompt Commission ac-
tion on the PSA request, adding he
thinks they have a better shot at
getting the FCC to install a toll-free
number to the Consumer Office.

l

|

sident George Duncan given addi-
tional corporate VP stripes.

Honolulu

Bob Audrey to become GM of
two Beautiful Music facilities
owned by Sal Levine, KJYE/
Honolulu and KKBG/Hilo, leaving
Drake-Chenault after three years.
Formerly he was GM, KIKI/Hono-
lulu, and had been with Merv
Griffin stations for 11 years.

San Diego

Bill McMahon becomes Presi-
dent/GM of Gannett’s all-News
KSDO/San Diego, while sister sta-
tion Beautiful Music KEZL’s Sales
Manager Larry Shushan upped to
VP/GM.

Pittsburgh
John Ade has been named GSM
at WTAE & WXKK, coming from
WKTU/New York, where he was
GSM and Asst. GM. He previously
was at Katz Radio for five years.

Philadelphia

Amy Mclvane joins WCAU/Phil-
adelphia as Advertising Coordina-
tor. She has been Senior Sales
Assistant for CBS Spot Sales in
New York.

Flint

Peter Cavanaugh has been ap-
pointed VP/GM of WWCK-FM &
WIQB. He had been with WTAC
in Flint for 14 years, as air person-
ality, PD, and (since 1977) GM,
and was a concert promoter in the
area for years. Replacing him at
WTAC as VP/GM is Robert Van-
derwiel, formerly VP/Sales at the
station and a 13-year veteran there.

James Meltzer hamed GM of
WTRX, coming from WABX/De-
troit in a sales position. He had
worked at WEBN, WKRQ, and
WCIN/Cincinnati previously.

Scranton
Boh Woody becomes GM at
WSCR, coming from WPTR/AI-
bany.
Houston
Mark Krueger named Sales
Manager at KAUM, from an ac-
count exec position at the station.

Sales Talk

After buying K101/San Francisco and the Philadelphia Bulletin,
former Combined Communications CEO Karl Eller has entered negotia
tions to buy the Nashville Banner with his new partners Charter Co., a
Florida-based oil, publishing, insurance and communications company

Metromedia has tentatively contracted to buy Texas State Networks
(TSN) from Swanson Broadcasting for $1.2 million, including a non-
compete clause. TSN provides state, national, and agricultural news
plus Spanish and sports programming to 120 markets. Apparently, TSN
will use Metromedia O&0 KRLD/Dallas as its base of operations. Broker
was Blackburn. TSN is repped by Blair.

Another Blackburn transaction: KIGO/St. Anthony, ID sold by Ted
Austin to Dale and Renee Smith for $160,000. Austin owns KADQ/Rex-
burg, ID and the Smiths own KRSA/Salmon, ID.

WFMM/Johnstown, PA sold by William Bland to Fred Glosser for
$115,000. Bland owns WMCC/Barnesboro, PA. Broker was Keith Horton,

Tom Mascone promoted to Katz VP Stations, Pacific Division from
account exec and David Halberstam promoted to Manager, Radio
Sports.

Jeff Hodge joins Katz in Los Angeles. He is former account exec
with RKO.

Eastman to rep Metroplex’s KEZK/St. Louis, MO; Gannett’'s WWWE
& WDOK/Cleveland; and WDEL & WSTW/ Wilmington, DE.

Torbet will rep Suncoast’s WQYK/Tampa-St. Petersburg.

~SALES TALK FEATURE —— — ;
Watermark Repped |
By Chrystal |

"Positioning” Against Networks

In an unusual and perhaps unique move, nrominent syndicator
Watermark, Inc. will use the services of the Chrystal Co. rep firm
for two of its programs, “Profiles In Rock”” and the **Robert W. Mor-
gan Special Of The Week.” Watermark Sr. VP Mike Davison ex-
plained that with strong network competition developing in the pro-
gramming area, Watermark’s bartered shows, supplied free to
radio stations in exchange for airtime and promotion and sponsored
by national advertisers, could make good use of Chrystal’s established
ability to deal with ad accounts.

“*We’re competing with the networks as well as the syndicators,”
Davison told R&R. “We feel our product is every bit as good as theirs,
and this is a strategic move to position ourselves relative to the net-
works and to achieve the leverage we need.” He added that Water-
mark had concluded that a rep firm was a more efficient means of
accomplishing the company’s goals than setting up an entire New
York-based office for sales purposes.

Chrystal Sr. VP/GM Dick Hammer told R&R that most syndica-
tors find it too expensive to staff their own sales departments, which
may lead to more companies turning to reps, although he felt it was
a bit too early to tell if Watermark would start a trend in that direc-
tion.
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““The Best TV Spot Ever Made For
A Contemporary Radio Station.”

George Williams
VP/Programming
Southern Broadcasting

Customized For Each Station
With Call Letter Reinforcement
Seven Times

Just Completed:
Q105/Tampa
KMJK/Portland
Q94/Richmond

A Division of Radio & Records, Inc

Call Today For Information On How You Can
Get It Exclusively For Your Station

213-553-4330
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‘Motown Adopts Super-Secret Anti-Piracy Process

Calling the system “absolutely foolproof,” Motown Vice
Chairman and Chief Operating Officer Michael Roshkind
announced that a top-secret identification process would
immediately be applied to all Motown records and tapes in
an effort to eliminate record piracy. The system, which
involves computers, special electronic mechanisms, and a
code to which no one person will have complete access,

Linda McCartney’s Cartoon
In Cannes Competition

Linda McCartney’s “Sea
side Woman,” a four-minute
animated short drawn by Os.
car Grillo, is the sole British
competition entry at the
Cannes film festival this year.
Based upon and titled after a
song she reportedly wrote
several years ago, the film is
Linda's second. The first, also
based upon one of her com-
positions, was “"The Oriental
Nightfish,” animated by lan
Emes. Besides Linda's short
subjects, the McCartneys have
several other film projects in
the works

However, one of them won't
be the previously trumpeted
live-action film, "Band On The
Run"” (likewise based upon the
Wings’ number of the same
title). Inability to develop a
suitable original screenplay
scotched the idea, according
to Linda

But "Rockestra,” a filmed
"supersession” held at Abbey

Linda McCartney

Road studios in London two
Years ago, is nearly finished
Plans are to sell the SO-minute
program, which features Pete
Townshend of the Who, John
Bonham of Led Zeppelin,
Hank B. Marvin of the Sha-
dows, the members of Wings
and other luminaries, to tele-
vision worldwide.

EZ-ACCESS RESEARCH AID

NARM Offers Recording Index

For the third consecutive year, the
National Association of Recording
Merchandisers (NARM) has pub
lished the Recording Industry Index.
This 176-page volume is the largest
to date, and lists alphabetically over
5000 articles relating to the recorded
music industry Created to be used as
an easy access research aid, the
1979 Index features articles gleaned
from the pages of major trade and

consumer publications as well as an
expanded section containing over
120 articles from video trade periodi
cals. NARM will also provide addi
tional copies of any article found in
the Index (subject to publication
approval) upon request. For further
information, contact NARM, 1060

Kings Highway North, Suite 200,
Cherry Hiill, NI}
795-5555

08034,

was developed by the Los Angeles-based Owner Protec-
tion Company (OPROC) from a formula devised by two
MIT graduates. Roshkind also claimed that this system
would enable the label to maintain tighter inventory control
as well as uncover exact quantities and specific locations
where illegal duplications take place.

RADIO STATIONS CO-SPONSOR

Travel Service
Takes Fans To Bands

Fans On Tour International. a
Seattle-based firm, provides travel
packages for radio station audiences
giving local fans an opportunity to see
their favorite artists in concert even
when the aforementioned artists will
not be appearing in the station's mar-
ket. The radio station’s role is to pro-
mote the package, while FOTI takes
care of all the travel arrangements,
purchases the tickets to the concert
and sets up a variety of extras, which
may include seating all the travelers
together in one section at the concert
special jerseys, etc

The firm handles local bus pack-
ages as well as long distance air pro-
motions, such as that done in con-
junction with KISW/Seattle, when
FOTI recently sent 150 of Seattle's
Pink Floyd fans to spend three days
in Los Angeles while attending the
group’s Sports Arena performance
These air packages consist of more
than a trip to the concert and back,
including trips to local amusement
parks, rock clubs, and other excur-
sions, and lasting several days.

Rainier Sets Suds
Schedule For Radio

Rainier Brewing kicked off a 13-week radio campaign on May 19 with
the introduction of its “*Mountain Fresh” slogan on 130 stations in the Alaska,
Washington, Oregon, Idaho, Colorado, Wyoming, and Montana areas. The
campaign, developed by Rainier's in-house agency, Marketing Communica-
tions. features six different 60-second spots airing an average of 25 times
per week throughout the summer months, with special emphasis placed on
(609) | holiday periods when quatfing is high

Among the stations FOTI has work-
ed with are Seattle’s KISW, KYYX and
KMPS, KGON/Portland. and KZEL/
Eugene. Although Seattle was the
pilot market, FOTI President Bob
Zimmerman told R&R that national
and international ventures, such as
sending West Coast listeners to Lon-
don and Japanese fans to the West
Coast to see Wings, are in the works.
For further information, contact Fans
On Tour International at 19415 Pa-
citic Highway South, Suite 112, Seat-
tle, WA 98188, (206) 824-2192

Faucet Radio

Ensures Proper

Music Flow

Rather than take a bath
in the latest ratings book
radio personnel can reach
out and tap mainstream
preferences, spout every
cliche that comes down the
Pipe, or simply go with the
flow with this “Faucet Ra-
dio” from Cupertino, CA-
based Leeds Corporation.
The AM-only unit is finish-
ed in silvertone, high-impact
plastic and utilizes a stand-
ard nine-volt battery.

Caff-Manna Communications

Champions New Artists

Former WPIX-FM/New York PD Joe
Piasek and MD Meg Griffin have
formed their own music/radio con-
sultancy firm, Caff-Manna Com-
munications, to further advance the
exposure afforded emerging rock ‘n’
roll artists. The communications/pro-

duction firm is currently producing a
program combining features from
two previous WPIX shows, the "No-
Major Record Show” and “Radio Ra
dio.” Another segment, the "New Rock
‘n’ Roll Show,"” hosted by Griffin, will
showcase new artists with hour-long
reviews of their albums. The company
also intends to revamp clients’ play
lists by blending new wave with
classic rockers from the past 25 years
of rock ‘n’ roll

Caff-Manna (literal translation: cow
vitamins) hopes to “move radio sta-
tions" since "it takes a big vitamin to
move a cow,” explain Piasek and
Griftin. The NY-based company will

be staffed by former ‘PIXers Rick Al-
lison. Dan Neer, and John Ogle and
former “Alive At 11" producer Jeft
Rutledge. For further information
contact M. Pellecchia at (212) 867-
1000, ext. 2741

Oneoof over 1200 Great Radio Stations carrying Westwood One programs. Programs
like: Dr. Demento, Off The Record with Mayy Turner, The Great American Radio

Show with Mike Harrison, Star Trak with Candy Tusken, Ace & Friends, Spaces
and Places, Shootin’ The Breeze, Special Edition with
Sid McCoy, The Sound of Motown, On The Move
and The Twelve Hours of Christmas.

9540 Washington Bivd,, Culver City, CA 90230
(213) 204-5000
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REPARE YOUR CHART FOR
ROBIN LANE & '
THE CHARTBUSTERS

“WHEN THINGS GO WRONG”
"ROBIN LANE & THE

CHARTBUSTERS

PRODUCED BY JOE WISSERT
)

'(_CORO‘,

) ON. WARNER BROS. RECORDS




Win a FREE Trip to LOS ANGELES or NEW YORK

(or a U. S. 1980 tour city of your choice)

In The LITTLE RIVER BAND
BACKSTAGE PASS CONTEST!

CONTEST EXTENDED TO JUNE 2!

RULES

1. THE CONTEST IS OPEN TO ANY U.S. BASED RADIO STATION MANAGER, PROGRAM DIRECTOR, MUSIC
DIRECTOR OR DISC JOCKEY.

2. THERE WILL BE TWO FIRST-PLACE WINNERS WHO WILL RECEIVE FIRST-CLASS AIRFARE FOR THEM.
SELVES AND ONE GUEST EACH TO A LITTLE RIVER BAND CONCERT IN LOS ANGELES, NEW YORK OR
ANY OTHER CITY ON THE 1980 UNITED STATES TOUR. INCLUDED WILL BE 3 DAYS AND 2 NIGHTS
HOTEL ACCOMMODATIONS AND MEALS, CONCERT TICKETS, BACKSTAGE PASSES, LIMOUSINE SER-
VICE AND AN AUTOGRAPHED PERSONALIZED PLAQUE.

3. THERE WILL BE 50 RUNNERS-UP WHO WiILL RECEIVE PLAQUES AS WELL AS TICKETS AND BACKSTAGE
PASSES TO A U.S. 1980 LITTLE RIVER BAND CONCERT NEAREST THEIR STATION.

4. TO ENTER ALL YOU HAVE TO DO IS CORRECTLY ANSWER THE QUESTIONS LISTED BELOW AND SEND
THEM ON A 3 x5 CARD WITH YOUR PRINTED NAME, ADDRESS, PHONE NUMBER AND STATION NAME
TO: LITTLE RIVER BAND BACKSTAGE PASS CONTEST, CAPITOL RECORDS, 1750 NORTH VINE STREET,
HOLLYWOOD, CA 90028. ENTRIES MUST BE RECEIVED BY JUNE 2. LIMIT ONE ENTRY PER MAILED
ENVELOPE OR POSTCARD. NOT RESPONSIBLE FOR ENTRIES LOST, MISDIRECTED, OR DELAYED IN THE
MAIL. THE FIRST-PLACE WINNERS AND RUNNERS-UP WILL BE ANNOUNCED IN THE RADIO & RECORDS
ISSUE DATED JUNE 6.

5. THE ODDS OF WINNING DEPEND ON THE NUMBER OF TIMES YOU ENTER AND THE TOTAL NUMBER
OF ENTRIES. ALL SEMI-FINALISTS, WINNERS AND RUNNERS-UP WILL BE DETERMINED IN A RANDOM
DRAWING BY CAPITOL RECORDS WHOSE DECISIONS ARE FINAL. WINNERS WILL BE NOTIFIED BY
MAIL OR TELEPHONE. ALL PRIZES ARE NON-TRANSFERABLE AND NO CASH ALTERNATE OR SUBSTITU-
TION FOR PRIZES IS OFFERED. ALL WINNERS MUST PROVIDE AFFIDAVIT OF ELIGIBILITY AND RELEASE
OF LIABILITY UPON REQUEST. IF A WINNER IS A MINOR, PRIZE WILL BE AWARDED IN THE NAME
OF A PARENT OR GUARDIAN WHO MUST ACCOMPANY THE MINOR. WINNERS ARE RESPONSIBLE FOR
ALL APPLICABLE TAXES AND ASSUME ANY AND ALL LIABILITY IN CONNECTION WITH THE PRIZES
ALL FEDERAL, STATE AND LOCAL LAWS APPLY. ALL HOTEL ACCOMMODATIONS, MEALS AND TRAN-
SPORTATION SELECTED BY CAPITOL. ALL WINNERS GRANT CAPITOL THE RIGHT TO USE THEIR NAMES
AND LIKENESSES IN CONNECTION WITH ANY PUBLICITY RELATING TO THE CONTEST.

6. EMPLOYEES AND THEIR FAMILIES OF CAPITOL RECORDS AND BUSINESS AND PLEASURE TRAVEL, INC.,
THEIR CORPORATE PARENTS, SUBSIDIARIES AND AFFILIATED COMPANIES ARE NOT ELIGIBLE TO PAR-
TICIPATE. VOID WHERE PROHIBITED BY LAW.

NO PURCHASE REQUIRED

Airfare & Accommodations Courtesy of

BUSINESS AND PLEASURE TRAVEL

TRAVEL AGENTS TO THE ENTERTAINMENT INDUSTRY % 24-HOUR SERVICE —CALL 213-462-2222

LITTLE RIVER BAND
| 1980 NORTH AMERICAN TOUR

| |
i |
|
JUNE 14 NEW HAVEN, CT. | }
[ JUNE 15 EAST RUTHERFORD, N.J. : :
JUNE 16 TORONTO, ONTARIO | i
JUNE 17 PITTSBURGH, PA. ’ I
JUNE 18 DETROIT, MI. | :
JUNE 20 CHICAGO, IL. : 2. Name at least two ingredients of a “Diamantina Cocktail.” I
JUNE 21 ST. LOUIS, MO. | . i
JUNE 22 CEDAR RAPIDS, IA. | — e e
' i
' |
! |
i |
|
' |
I |
' |
{ |
| |
| |
{ |

CONTEST QUESTIONS:

1. What was the first Little River Band single released in the United States?
(Hint: a live version appears on Backstage Pass).

JUNE 23 WICHITA, KS.

JUNE 24 OKLAHOMA CITY, OK.
JUNE 25 TULSA, OK.

JUNE 27 DENVER, CO.

JUNE 28 MINNEAPOLIS, MN.
JUNE 30 LOS ANGELES, CA.
JULY 1 LOS ANGELES, CA.
JULY 2 LOS ANGELES, CA.

JULY 3 SAN FRANCISCO, CA.
JULY 5 VANCOUVER, B.C. = e e
JULY 6 PORTLAND, OR.

3. “Sleeper Catcher” is an Australian term for . . .

a bouncer in a bar. a gambler.

the front of a train.

4. Name one of the new songs on Backstage Pass that doesn’t appear

on any of the studio albums. et R i Ll

NO OFFICIAL ENTRY BLANK IS NEEDED| JUST PRINT YOUR NAME, STATION, JOB DE-
L e Gl SCRIPTION AND ANSWERS ON A 3x5 CARD TO: LITTLE RIVER BAND “BACKSTAGE PASS"
oy e ' CONTEST, CAPITOL RECORDS, 1750 N. VINE ST., HOLLYWOOD, CA 90028.

BACKSTAGE PASS Produced By Littie River Band & Ern Rose.
A T
¥

€ 1980 CAPTOL RECORDS INC

———
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Entertainment Industry Series Provides Showbiz Guidelines

Of the thousands of people in the entertainment field, the majority have little or no knowledge of the legalities
involved in contract negotiations, music publishing paperwork, copyright laws, etc. Attorney Walter E. Hurst, through
Seven Arts Press, Inc., has written a series of books on these and related subjects under the umbrella title of the “"Enter-
tainment Industry Series” as a handy guideline for all areas of this unique industry. The series consists of 19 volumes to
date, with subjects as varied as "How To Start A Record Or Independent Production Company” (Vol. 13), "How To
Register A Trademark” (Vol. 14), "Film — TV Law (Your Introduction To)" (Vol. 7), and "Motion Picture Distribution”

In "“The Managers’, Entertainers’, and Agents’ Book” (Vol. 6), Hurst delves into the exact role each of the above
plays in the industry, along with the responsibilities that go into making a successful collaboration. Common financial
and contractual pitfalls are discussed as well as several court cases which produced landmark decisions in this area

Volume 11, "How To Be A Music Publisher,” lists the five essentials needed for this undertaking — talent, time
money, contacts, and knowledge. Many of the legal forms required for such an endeavor are illustrated and ex-
plained, as are tbe myriad of other problems that may be encountered in the publishing field.

For every would-be songwriter, there’s "How To Sell Your Song” (Vol. 18), which details the step-by-step proce-
dures that must be followed before your dream can become a reality. The emphasis is placed not only on selling |
the song but also on collecting the returns from these efforts, although the author notes that "songwriting, even when

lucrative, is risky as a sole source of income.” The books are priced on the average at $10 (paperback) and $15 (hard-

cover). For further information, contact Seven Arts Press, Inc., Hollywood and Vine, 6253 Hollywood Blvd., #1100,

Box 649, Hollywood, CA 90028.

“Sophie Sopha”

Satirizes Stars’ Secrets

As a follow-up to their well-known "Red
Neckerson” syndicated show (R&R 11-23-79),
Syndicom, a Sunbelt Communications subsi
diary, this month launched another syndicated
character — gossip columnist "Sophie Sopha.’
“Sophie,” voiced by ¥-100/Miami's News Direc
tor Jim Reihle. has been a featured segment on
that station. for the past three years. The 90-second
weekday feature focuses on true life celebrity
news items reported in “Sophie's” humorous
tattletale style. For further information, contact
Syndicom at (805) 541-2966.

PRO:MOTIONS

Gold Named Nat’l Ad Mgr At A&M

Robert Gold has been named

National Advertising Manager
at A&M Records. Most recent-
y Assistant Director of Adver-
tising for Warner Bros. Studios,
Gold previously served as Di-
rector of Marketing for Casa-
blanca Record and FilmWorks,
having earlier been National
Manager of Marketing Services
for WEA.

In his new post. Gold will su-
pervise the execution of adver-
tising campaigns for the label as
well as working in conjunction
with RCA and A&M and As-
aociated Labels branches in the administration of the coop ad-
vertising operations.

' Greer Upped To VP/Business
Affairs At Casablanca

Edward Greer has been promoted to Vice President of
Business Affairs for Casablanca Records. A three-year veteran
of the label, Greer began as General Counsel, then served as
Director of Business Affairs, the position he held prior to this
promotion. Before joining Casablanca, Greer was associated
with the law firm of Pryor, Cashman, and Sherman.

1n his new post. Greer will be responsible for handling all
| of Casablanca’s business affairs as well as supervising the firm’s

lega) affairs. He will be based at the label’s Los Angeles offices.

Ay
Robert Gold

Grass Forms
Management Firm

Ungar Named Dir./A&R AtE/A

Rick Ungar has been named Director of A&R for Elekira/
Asylum. Most recently an entertainment law attorney and an
artists’ manager, Ungar will, in his new post. assist E/A VP/
A&R Ken Buttice in the fields of talent acquisition and ad-
ministration as well as studio recording supervision.

Two Video Production Firms Formed

Director Bruce Gowers, producer Paul Flattery, and
production chief Simon Fields have formed their own film and
video production firm. Gowers, Fields and Flattery. The trio
was previously associated with Los Angeles-based Jon Rose-
man Productions.

In a related development, three members of Roscman’s
U.K. production team. producer Lexi Godfrey and directors
David Mallet and Russell Mulcahey, have also departed the
Roseman firm to form their independent film and video pro-
duction company. Mallet, Godfrey and Muleahey. Both firms
will continue to maintain the close contact they enjoyed as
members of the Roseman organization.

Gowers, Fields and Flattery will also continue to concen-
trate on the production of films and videos for the record indus-
try and will be headquartered at 710 N. Seward. Hollywood.
CA 90038, (213) 467-4000.

Taupin, Lippman Team For

Film Production Firm

Noted lyricist Bernie Taupin and his manager, Michael
Lippman. have formed Pistol Productions, a Beverly Hills-
based firm which will produce feature films either spun off from
Taupin’s musical works or properties acquired from other
sources. Taupin, who presently records for Elektra/Asylum., is
best known for his work with Elton John, while Lippman served
as Vice President of Arista Records’ West Coast Operations
until slightly over a year ago.

Moriarty Forms M-80 Records

Theatrical financier Brian Moriarty has announced the
formation of M-80 Records, a new record label based in Los
Angeles. Kathryn Brody has been named Vice President and
head of National A&R for the venture with Tom Moriarty
handling West Coast AGR. Kathleen Kaiser will serve as Vice
President of Creative Services and Vince Santa Maria will be
Art Director for the fledgling operation.

Initial releases for M-80 Records will be the Rabble. a
rock group whose first album. “"Leps And Other New Words.™
will be independently promoted and distributed through Jem
Records, and “Hard Times.” an original cast recording of an
upcoming Broadway new wave musical written by Brian Moriarty
and Rabble member Mark Hoffman.

Broner Upped To Nat’l Promo/West

Coast For Phonogram

Carolyn Broner has been
promoted to National Promo-
tion/ West Coast for Phonogram
Inc./Mercury Records. Most
recently, Ms. Broner served as
Phonogram/Mercury's  West
Coast Regional Promotion
Manager. having joined the
label as local promotion man-
ager for Los Angeles. Prior to
her joining Phonogram/Mercury.
she spent two years with Epic.
In her new post, Ms. Broner
will work with all medium and
major markets west of the Mis-
sissippi River. dealing with Top

Carolyn Broner
40. AOR. Country and Pop/ Adult stations. She will be based at
the label's Los Angeles offices.

Beck Named East Coast
Dir./Prod. Mgt. At Epic

THANK YOU,

Clancy Grass has announced the formation of Grass

Management, which will concentrate efforts on personal

' management and record production. Grass most recent-

ly teamed with Danny Kessler as principals in Little

Bear Enterprises Inc., a personal management, pub-
lishing. record production, and promotion firm.

Initial clients for Grass Management include re-
cording artist Shawn Phillips, R&B group Executif,
actor/recording artist Jimmy Boyd, and rock groups
tmpulse and TXR. In addition to its munagement and
record production plans. the firm will be involved in
television and film projects as well.

Rosen Forms

Independent PR Firm

De:borah Rosen, in association with Kefth Cowan,
han formed Deborab Rosen Public Relations Ine.
Initial clients for the Los Angeles-bused public relations
company are Columbia recording group Chicago. For
further information contact DRPR a1 1213) 474-9402,

Dan Beck has been appointed Director of East
Coast Product Management for Epic/Portrait/CBS
Associated Labels. Beck most recently served as Asso-
cinte Director of East Coast Product Management for
the label, having begun his career with the label us CBS
Nashville Press Manager in 1974, He later was affilinted

with the Leber-Krebs management firm, returning to
E/P/Ain 1979,

Our Gang Entertainment Adds
Chicago Office

Our Gang Entertainment, the Cleveland-hased
production and management firm headed by Joc PPor-
rello. has announced the opening of offices in Chicago.
Headquartered at Haymakers rock club. these Chicago
offices will be headed by Lee Graziano, cugrently Pre-
sident of the Chicago Chapter of the National Academy
of Recording Arts and Sciences INARAS) with Bob
Cinquini and Chuck Hall, owners and operators of
Haymakers, responsible for Onr Gang Entertainment’s
Chicayo club operatings.

KYUU

for selecting

SELECTOR

R aoi0

€ ovputinG

S crvices

TWD DEAN DRIVE , TENAFLY, NEW JERSEY 07670

TELEPHONE (201) 567-3263




Page 12

EVERYONE'S

GOT THE BLUES!!

“GIMME
SOME LOVIN’”

JOHN

BELUSHI AYKROYD
THE |

#3666

DAN

BLUES
BROTHERS

WNBC add 29

96K X add

JB105 add 35

Q107 add
WPGC add
CKGM add
793 add 29
94Q add 28
Q105 add
KBEQ add
WOKY add
KFRC add
B100 add
KUPD on
WPEZ add
WTRY add
WICC add
WPST add

WHYN add
WKEE add
KAUM add 30

KRBE add
KHFI add
KBFM add

WFMF add

798 add

KXX106 add

WERC add
WSGN add
WLCY add
WBBQ add
KX104 add
92Q add

WSKZ add

FROM THE
ORIGINAL

SOUNDTRACK

RECORDING
ON
ATLANTIC
RECORDS
AND

TAPES.

WRJZ add
WQRK add
WRVQ add
WDRQ add
KI10A add
KWEN add
KRAV add
WNAP add
KMJC add 30
KROY add
KCPX add
KRSP add
KMJK add
KLUC add
WLBZ add
WIGY add 30
WFBG add 36
WYRE add
WCIR add
WHHY add
WCGQ add
WSEZ add 38
WISE add
WFLB add
WANS-FM add 35
WROV add
CK101 add 39
FM99 add
KPUR add
KQWB-FM on
WAKX add
WRBR add
KBDF add
KRLC add

|
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The big question in Memphis this week:
why did WHBQ/Memphis GM T.J. Donnelly
fire three employees just prior to announcing his
own resignation?'’ The answer is that all three
were part of a budget-cutting decision made
well in advance of T.]J.'s personal announcement
(see Page 3). In fact, T.J. released Dave Nichols,
Tad Griffin, and News Director Shelley Welsch
so that his own replacement would not have to
do it immediately upon taking over. All three
former staffers have T.J.'s highest recommenda-
tions, as he and WHBQ's PD) Jed Duvall at-
tempt to help the trio find new jobs.

Look for Peter Gidion to join his former
Infinity mentor Ron Alexenburg as a part of
upper-level management in Ron's soon-to-be-
announced new label.

After 11 years of publishing Walrus,
Geoge Meier sent his subscribers a note last
week explaining that the AOR publication was
suspending operations. No word on where George
is headed next.

Dancin' Danny Wright is exiting KMJK/
Portland to do 6-10pm at KJR/Seattle. Danny's

market step up leaves an immediate opening at
KMIK for PD) John Shomby.

Two Chicago names making radio Street
Talk this week: Dick Biondi, the former WLS
legend, has joined WLUP for a Sunday 9am-
12noon oldies show; and Bob Sirott, also for-
merly of WLS, returns to ABC as part of the
{ staff of WRCK. WRCK, the new call letters of
WDAI, debuted its new *adult rock™ format
Thursday (5-22).

Chuck Browning has joined WHBQ/
Memphis and is now doing middays.

Is WPIX/New York trying to lure Jay
Thomas back into radio as its morning man?
And, while we're on the subject, rumors in Holly-
wood are that Jay's role in **‘Mork And Mindy"”
will not be included in the 1980-81 season.

Strong talk is that the first official signing
to David Geffen's new label will be Donna
Summer. That rumor could only become a
reality if Donna wins her legal battle with Casa-
blanca. Geffen's label should debut in Septem-
ber.

Jay Scott has stepped down as PD of
WOHO/Toledo and will now only do mornings
for the station. Promoted from MD to PD at
WOHO is Beau Elliott, who will continue to

handle the PM-drive shift.

SURE, | KNOW ALL THE STARS — The guest list at Wayne Edwards’s recent self-hosted
coming-out party read like a “Who's Who "’ of music superstardom. Shown here with a few
| of the attendees is RCA Records Southwest Regional Promotion Manager Wayne Edwards
,‘ and (standing, Ir) Dolly Parton, Waylon Jennings, Jessi Colter, and Elvis Presle y. Seated
| next to Wayne is his mascot and creative consultant Robert Hall.

C
ELjﬁﬂﬂlﬁ

Honolulu, Hawai 96825
(808) 395 9600

boring story.’

THE ELECTRIC WEENIE, RADIO'S NUMBER 1
GAG SHEET GETS LETTERS . . .

RON TUFTS, CHOW . . .

very easy 1o fitin with day to day events. Fun to be able to add fun to a semi-

“Enjoy the Big Weenie immensely. Find it

Jocks.. write today for free samples.




Produced by George Martin

CHEAP TRICK

“EVERYTHING WORRS
IF YOU LET IT”

WIFl on WAPE on 92X add KQWB-FM add 33
96K X deb 32 BJ105 40-34 KRSP add KKLS add
Q107 on 95SGF add KMJK add WAKX on
Q105 add WBBQ on KTKT on WSPT deb 28
WGCL 29-26 WNOX deb 26 K104 39-34 WRBR add
KUPD on KJ100 deb 29 WCIR add WGBF add
WICC on WDRQ on WXIL on KDZA add
WKEE add 32 KSTT add WCGQ add KQDI add
KXX106 add WISM deb 29 WISE add KFXD add
WSGN add WNAP 29-28 WROV add KRLC add
96X 36-32

REO

{ “TIME FOR ME TO FLY"

94Q 29-25 KRUX add
WKEE add WLBZ on
KXX106 deb 27 WCGQ add
WLAC on WISE on

KX104 on WFLB on

92Q add KQ94 add 26
KJ100 51 CK101 on

WVIC on KQWB-FM 30-25
WNAP on KENI 12-6

KCPX on KRLC on

KLUC deb 27 KBIM add

ON EPIC RECORDS (OF COURSE)




As we scale a few peaks of journalistic euphoria
... I was noticing an excerpt from a new book telling

about America’s paychecks . .

. How much and who

makes it or a title to that effect. We all know how much
loot sports stars make these days, with most biggies in
the $800,000 per year category. But an area that few
talk about (probably because few know about it) is
that of the television network promo announcer. Sev-
eral former 1)J's are in this highly rarified atmosphere,

and they make more than most
8ports stars . . . or even presi-
dents of the networks. With
ABC, NBC, and CBS all vying
for the top commercial dollar,
they promote the hell out of
their shows, and for each an-
nouncement recorded, they
pay a fee. Multiply that by
some 4000 to 600 announce-
ments per year and you've got
voices making over I million
dollars each annum . . . too
bad there are only three major
networks.

And congratulations to Ernie,
Danny, Casey, and Dick for
their good work.

When 1 was the pronouncer
for the Zookmeister Network,
they would give me a hearty
handshake and a used package

of Jujubes . . .
* X ¥ % ¥

Does it seem strange now
that “*‘Midnight Cowboy'* was
the first X-rated movie to win
the Academy Award for Best
Picture?

One of the older DJ’s in Los
Angeles just recently left a por-
no movie in an ambulance . . .
my obscene film sources tell
me that Marilyn Chambers
was originally Marilyn Briggs
and was a cheerleader in high

school.
* % ¥k ¥ X%

My thanks to Roy Thomas,
the editor of "*Conan The Bar-
barian.” for mentioning me in
a recent issue. | met the talented

editor-writer at a party, and
we were discussing our favorite
superheroes in comic books
when we were kids. He admitted
that Hawkman was one of his
fuves, whereas 1 admired Cap-
tain Marvel, along with the al-
ways popular Superman and
Batman. Those were days when
you actually could tell a hero
from a villain, of course . .
and | can recall vividly at the
age of eight trying to fly off a
barn in Dirt, South Dakota
while attired in a Superman
costume, the cape flopping
around my scrawny body. For-
tunately, 1 landed on top of a
farm girl who happened to be
in a haystack below, breaking
my fall (and breaking her heart).
My pal in grade school was
dressed as the Flash, wearing
a tin helmet with paper wings
attached to the side and re-
sembling the man on the front
of telephone books. or the guy
from your FTD florist. Years
later as an adult, he was severely
injured during the Korean war;
when the troopship pulled out
of San Diego, he broke his arm
trying to hang on to the pier.
Roy Thomas remarked that
in trying on his Conan the
Barbarian costume (which he
wears to most parties), he backed
into a cactus and had to take
his pants off with tweezers.
(Tweezers, his faithful female
companion, seemed to enjoy it.)

WALTER YETNIKOFF NAMED PRESIDENT
OF COLUMBIA RECORDS — Goddard Lle-
berson retires from position.

FORMAT

Eliton John (MCA)

UA GOES TO INDEPENDENT DISTRIBUTION
WKYS/WASHINGTON, DC DEBUTS DISCO

NUMBER ONE FIVE YEARS AGO: '‘Sister
Golden Hair" — America (WB)

NUMBER ONE COUNTRY:
Stevens (Barnaby)

NUMBER ONE LP: “Captaln Fantastlc"—J

“Misty’”’ — Ray ;
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CBS Victory A [ 'Beau‘ty-"

CBS continues to prove Its late-season ratings surge was no fluke, as it took its second straight May sweeps Nielsen
victory over the week ending May 23 CBS had a 17.4 average rating, ABC was second with 16.8, and NBC third

w"hT'h‘:a f')‘Mlss USA Pageant” was a big winner for CBS, nosing out “60 Minutes" (also CBS) for first place F.?llowin?l
were 3) "Ttree's Company” (ABC) 4) "Uttle House On The Praine” (NBC), gaining strength during r.t.amn season 6) \:ASH
(CBS) 8) “The Jeffersons'* (CBS) 7) a tie between ABC's ‘Taxi" and “Laverne & Shirley" 8) “Alice” (CBS), and 10) “Look-
Ing For Mr. Goodbar*' (ABC Sunday movie) y 9
‘Hart To Hart” (ABC) registered a nice comeback to gain 11th place for the week, followed by 12) “Real People
(NBC) 13) "Happy Days” (ABC) rounding out an impressive showing for ABC's Tuesday comedy standbys (others finished
3,7,and 7) 14) "Vega$" (ABC) 15) "Haywire" (CBS Wednesday movie) 16) a tie between CBS's “One Day At A Time"
and “Archie Bunker's Place” 18) another tie between CBS's “Lou Grant” and “Dukes Of Hazzard" and 20) yet another
tie between ABC's “Fantasy Island” and “Charlie‘s Angels " “WKRP In Cincinnati*’ had another bad week, finishing 45th

SEASONAL TOP TEN: "80 Minutes" (CBS), with steady high-rated performances throughout the 1979-80 season
was the top-rated show for the season, as calculated from Nlelsen figures by Dally Varlety. Making up the rest of the
top ten were 2) "Three's Company' (ABC) 3) "That's Incredlble: (an ABC midseason debut) 4) “MASH’' (CBS) 5) “Alice”
(CBS) 8) “Dallas” (CBS) 7) “Flo™ (CBS, a late-season addition) 8) ‘The Jeffersons’’ (CBS) 9) “Dukes Of Hazzard" (CBS)
and 10) “One Day At A Time" (CBS). Network standings: CBS 8, ABC 2, NBC 0 (NBC's top-rated show: "“Real People"”
at 15th)

MUSIC ON TV: Kenny Rogers represents the musical end of the entertainment spectrum on an ABC Barbara Walters
June special built around a “nice guys finish first” theme Billy Preston & Syreets host the May 23 “Midnight Spe
clal,” with guests including the Temptations and Gary Numan . .. Cliff Richard is on the June 25 “Midnight Special
and also appears on Olivia Newton-John's special June 24

- 7 N - » = 1 == ™,
VI DLEDSOLIF B |
CBS FORMS CABLE TV DIVISION: CBS Inc. has announced the formation of the CBS ‘
Cable Unit, to be headed by former KNXT-TV/Los Angeles (a CBS affiliate) Station Manager
Robert E. Shay. The newly-created division will produce, acquire and distribute entertain-
ment and Information programming via satellite to cable systems across the nation. Ini-
tial programming is set to debut in 1981, and, according to CBS Cabie Unit VP/Marketing
Charlotte Schift Jones, will consist of ‘*high-quality programming that wili be unique and
special, nothing that is on cable now.’’ Jones, formeriy Executive VP at Manhattan Cable,
also sald that CBS would not just be producing programming for other services, but would
develop its own cable systems. Gary Hoffman, formeriy Director of Teilevision Deveiopment
for the CBS Television Stations, was named VP/Programming and Production for the fled-
gling unit, which wiil operate independently of CBS Broadcasting and CBS Video Enter-
prises . . . RIAA/VIDEO ORGANIZATION MEETING UPCOMING: The inltial organization |
.meeting of RIAA/Video, the newly-established division of the Recording Industry Associa-
tion of America (RIAA), will take place Saturday, June 14 in Chicago, one day prior to the |
opening of the Summer Consumer Eiectronics Show. Any U.S. company or division of a
company that creates and markets home video product or is iicensed to manufacture and
market such product is ellgible to apply for membership, which will be subject to review
by a membership committee. However, independent video producers are not eligible for
membership at this time. Topics and goais to be discussed Include anti-piracy, legai

rights, AFTRA/AFM contracts, market research, and the election of an RIAA/Video Councll
of representatives . . . |
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““Stations may have just a few weeks to
assess the spring data, make plans for
the fall, and get those plans implemented.”

Top Market Report Release Delayed

Introduction of the 12-week Quarterly Mea-

surement surveys into the top three markets this
spring will result in the affected stations not getting
their books until late June or early July. That is the
word from acting Radio Product Manager Avery
Gibson of Arbitron. Traditionally Arbitron has al

ways tried to release the top three markets first in
any major production period, but the use of the
longer surveys in those areas will preclude that for
the spring '80 results.

Why Later Than Usual?

Radio and advertising personnel in the top
markets are used to seeing the spring results in
carly June. Why will the results be available sev-
eral weeks later this sweep (and for all future
sweeps)? The answer lies in the operations of the
12-week Quarterly Measurement survey. While
the regular four-week ratings period ended May 7,
the QM sweep did not end until May 21. With Ar-
bitron allowing at least two weeks for diaries to be
returned before disallowing them for the sweep in
question, then adding several weeks of production
time in Beltsville and Laurel, you can see how the
release date will be moved back to mid-summer.
This does not necessarily mean there are any
production problems with the reports, but it does
mean there will be some problems for subscribers
waiting for the vital spring results.

Impact On Broadcasters

It appears that there are two major areas of
impact involved in the later release of the spring
data for the markets involved.

1. Delayed review of spring results.

2. Shortened planning time for the fall sweep.
Let’s delve into each of these points further and see
how they are related.

Let’s assume that the New York and Los An-
geles books, for example, are released the week
ending June 27. Since Arbitron has a two-week
waiting period before anyone may review diaries
in a particular market, this means that the post-

survey diary review chore could not be done until
approximately July 11. This means that the stations
in the 22 QM markets (sec list below) will not be
able to look at diaries from the spring survey un.
til almost four and one-half months after the sweep
began February 28. This may mecan postponing
programming or advertising decisions that are
awaiting the analysis of the spring results.

As luck would have it, there couldn’t he a
more critical need for faster turnaround of post-
survey data. This is because in QM markets the fall
sweep begins technically on September 4 (through
November 26), but planning and promotional
events must be considered prior to the actual start
of the survey. Therelore, broadcasters in QM mar-
kets will be really facing a time crunch in order
to handle the sweep properly — later delivery of
reports and an earlier start on the next major
sweep. Stations may have just a few weeks to assess
the spring data, make plans for the fall, and get
those plans implemented.

What To Do?

Such a time crunch will mean that radio sub-
scribers will have to take steps to cope with the
new ratings technique. Here are some steps that
may be helpful:

I. Prepare the local advertisers and agencies
for the spring results coming out later, thus also
coming later to the advertisers.

2. Research and set up a year-round market-
ing plan so that the frantic scurrying between sur-
veys is not a factor. The thing to be avoided is
knee-jerk reactions, under time pressures, to what
the book appears to be telling you.

3. Go to Laurel and review the diaries. See
what differences there are in the numbers and your
audience makeup as a result of the longer 12-week
survey, versus the normal four-week sweep in your
market. Use this data to update your marketing
plan, if necessary.

Q&A
—

We have been getting many questions about the new Quarterly Measurement 12-week survey
technique being implemented by Arbitron. The main question usually is, «
mean more diaries will be used in the Arbitron sweeps?”

No. Although Arbitron is planning to make upward sample size adjustments in the not-too-
distant future (not related to the longer surveys), the Quarterly Measurement sweeps per se
will not have any extra sample added. Basically, what Arbitron is doing is taking the normal
four-week sample in-tab goal and spreading that over 12 weeks. This will mean that, ideally,
each week will have one-twelfth of the total sample, rather than one-fourth as in the past.

Does the new system
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Week In Review

—

Mediastat To Predict Arbitrons

Media Statistics, Inc. President Jim Seiler has
agreed to predict, using data from monthly
Mediatrend reports, the spring Arbitron 124
shares for stations in the top five markets.
Mediastat will mail to R&R its predictions,
prior to the release of the Arbitron reports.
R&R will then publish a comparison of the
numbers from each of the two ratings services.

RAM Adding Another Month?

R&R has learned from key RAM officials that
the alternative ratings service is seriously con-
sidering generating ratings based on data from
four months, rather than the current three
months’ worth of diaries. In major markets
like New York this move would have the effect
of giving RAM reports an in-tab sample of
approximately 5000 versus the approximately
4000 received by Arbitron for one of its sweeps.
RAM will also soon be mailing to national rep
firms and others with national media interest
the 124 share figures page from all RAM
reports. RAM is currently surveying monthly
in 45 markets.

There are some benefits to the Quarterly Mcasure-

problems that must be handled intelligently.

Who’s Affected?

Eventually the plan is for almost every market
to have the longer Quarterly Measurement sweeps
within the next two years. In the short-term, those
22 markets most directly affected by the later re-
lease of the spring data are as follows:

New York
Bridgeport
Nassau-Suffolk
Morristown, NJ
Trenton, NJ
Los Angeles
Anaheim
Bakersfield
Riverside-San Bernardino
San Diego
Chicago
Bloomington
Champaign-Urbana
Danville, IL
Davenport
Madison
Peoria
Rockford
South Bend
Seattle
Indianapolis
New Orleans

ment system, but broadcasters must be aware that
the longer sweeps and later release dates can pose

Jhan Hiber, former
Manager of Radio Mar-
ket Reports for Arbitron,
is R&R Research Editor.
Contact Jhan with any
research or ratings ques-
tion you may have.
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TO GET
LONDON ON THE LINE
CALL GOLLEGT
2l4 634-85ll

A simple call to
Texas on the telephone
can put you in touch with
the new British Invasion.
Because TM Special Proj-
ects of Dallas, Texas has
London on the Line. Sta-
tion to station.

For 52 weeks a year
— one hour each week
you can take your lis-
teners right to London,
right to the heart of Brit-
ish rock music.

Rock your audience
with Britain’s electrifying
new sounds from Dire
Straits, Marianne Faithful,
Police and more. Your
listeners will also hear
Paul McCartney and
Wings, Rod Stewart, Yes
and Nazerath and many
many old standby friends
share their musical ex-
periences. And it’s only on
London on the Line.

For more informa-
tion and a free demo tape,
call Neil Sargent or Ron
Nickell at TM Special Proj-
ects COLLECT at (214)
634-8511.

But hurry ... our
phones are already get-
ting busy with calls about . ..

LONDON ON THE LINE

TM Special Projects

" 1349 Regal Row / Dallas, Texas 75247 / Ron Nickell V. P./ (214) 634-8511
Produced by T™M Special Projects and On the Line Productions
& A subsidiary of Shamrock Broadcasting Company, Inc. ® © 1980 T™ Special Projects
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; TAKE A FEW TIPS ABOUT
. "TAKE A LITTLE RHYTHM!

‘Great sounding record on the radio. Has that Supertramp feel; very

vp and bright for summertime’  JEFF McCARTNEY — 94Q

Perfect record for summertime. Surefire mass appeal winner.”

KRIS O'KELLY —Y102

Rhythm sure runs in the family. From Dougie to Al

STEVE DAVIS —WK XX

Sounds incredibly fantastic on the air. Destined to be a smash’’

BRUCE STEVENS —WBBQ

ALl THOMSON'S FIRST SINGLE ...

| TAKE A LITTLE RHYTHM" am 2243
| FROM THE ALBUM TAKE A LITTLE RHYTHM sp 4803

ON A&M RECORDS & TAPES.
Produced By Ali Thomson and Jon Kelly

Management: Mismanagement, Inc.
1980 ABM Records. Inc All Rights Reserved

.
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Brad
Messer

“Home, Sweet (Boobytrapped) Home”

A fantasy. The news staff is called into the Manager's office and fired. We don't know what we've done. but without
question we are to leave the building immediately and never come back. They will bring in well-qualified radio newspeople
who have been waiting in the lobby of the Howard Johnson's,

On our way ont we see the Well Qualified Newspeople arrive in the parking lot. wearing expensive suits except for
the guy in the bush jacket and campaign cap. Maybe he's the entertainment reviewer. They try not to smirk as we cross
paths on the asphalt. They obviously feel assured they can improve the news department stunningly with us fired natives

gone. - : ' )
Suckers. First thing to happen, one of ‘em will sit at the typewriter and his foot will unplug the scanner, but he won't

realize that immediately because the plug comes out smoothly. Next day he’ll realize he missed the big cop story while the
monitor was juiceless.

During the first newscast the mike will imperceptibly begin sliding from the holder. When it speeds up and he notices
it's abont to fall it'li be too late. That’ll produce the brief but very active moment during which (a) he’ll make a grab
for it and miss. (b) the mike will strike the top of the console, as (¢} the lightened mike-arm springs upward rapidly. striking
him sharply on or about the face.

Those hotshots will begin to believe they've lost their touch. as they reach for a tape-start switch placed two inches
beyond reach. or hit the record button which automatically turns itself off a half-second after beinyg depressed. Heh heh.
It begins to make sense to me. why all these minor boobytraps were engineered into our little newsroom, down to the
reel of several kinds of tape spliced together so playback level fluctuates wildly. That'll get ‘em!

The fantasy continues. After two days the replacement hotshots are frazzled jelly-like nervous wrecks. {You realize
what it takes to cause jelly to frazzle?) We fired newspeople get calls at home. where our food and money have expired
24 hours ago. Come back. the Manager pleads. These new people don’t know what they re doing.

We all come back but stick him for ridiculous raises. We try not to smirk as we cross paths with the outgzoing Well Quali-
fied newspeople, knowing what they've been through in the newsroom only We can keep running. much in the manner
Humphrey Bogart kept the *“African Queen™ chugging using bailing wire and Found Art.

It is a happy day. We are all back at work, in a room we know every inch of. The old tap of the world looks down
from the wall in its ignorance. still unaware of Israel. the end of Persia. and seven or eight new African countries. Next to
it is the local map that ends at the city limits, leaving county details to be speculated.

As | seat myself at the typewriter | nudge the scanner plug securely into the outlet with my shoe almost without
realizing it. opening the typewriter to rewind the formerly-automatic ribbon. Phone rings. A Manager from a bjg station in
a scenic city. He just built a new newsroom with equipment only a few days old. all of it top line. Would we like to go there
and wear expensive suits and do news for him? He guarantees the air conditioning can handle the hottest days. and every
time something new is for sale he will buy it for us.

The news staff huddles quickly. We agree we wouldn't know how to handle a perfect newsroom. We tell him no.
Thanks, but no.

End of fantasy.

Rip "N" Read
Memorial Day 1980

MONDAY MAY 26: The idea for a formal Memorial Day was born in the South during the final month of the
Civil War. when a General was deeply moved at the sight of women placing spring flowers on the graves of husbands and
sons. The first Decoration Day was organized three years after the war ended (1868) and has become a nationwide obser-
vance honoring the people who died serving this nation.

John Wayne would have been 73. Singer Peggy Lee is 60. Hank Williams Jr. is 31.

In 1972 the first attempt to break into Democratic headquarters offices at the W atergate building failed when Howard
Hunt and Virgilio Gonzales couldn't get the door open. They were spooked and spent the night hiding in a stairwell.

If At First You Don’t Rate, Try Second . . .

TUESDAY MAY 27: Watergate burglars made their second atiempt 1o sneak into National Democratic Head
quarters offices at Watergate eight years ago. but failed when Virgilio Gonzales's lock -picking skill fell short of the door.
Not being your basic second-rate burglars. they would try a third time. That was eight vears ago tomorrow, when they

| finally got in and put a tap on Democratic Chairman Larry O'Brien’s telephone. The bug didn’t work.

Today is the 23rd anniversary of the first Crickets release with Buddy Holly singing lead. Henry Kissinger is
37. Vincent Price is 09.
San Francisco’s Golden Gate Bridge opened in 1937. the year the word *'recession” was invented in economics.

Poor Military Pay Upsets Troops
WEDNESDAY MAY 28: Military men had not been getting their full pav. inflation was out of eontrol and

even food was in short supply. In protest against bad conditions several full regiments staged a march. in uniform and
under arms, 200 years ago in General George Washington's camp. Two leaders of the near-mutiny were hanged
The Sierra Club is 88. Gladys Knight is 36. Barry Commoner is 63.

Bob Hope Older Than Airplanes

THURSDAY MAY 29: Comedian Bob Hope is 77. He was born in 1903, a haif year before the Wright Brothers
flew their airplanes at Kitty Hawk.

John F. Kennedy would have been 63 today tkilled at age 46). Driver Al Unser is 41.

Twenty years ago the Everly Brothers® *Cathy's Clown " reached #1.

FULL MOON. This one is known as the "*flower moon.”

California Volcano Erupts

FRIDAY MAY 30: In the vear 1914 it became possible to sail from the Pacific to the Atlantic Ocean without
going down around the tip of South America as the Panama Canal opened. Mother's Day originated. Over ten million
Furopeans immigrated to the U.S. that year. On this date in 1914 a volcano erupted in California in the Sierra Nevada
range: Mt. Lassen became the only active volcano in the continental United States at that time.

Joan of Arc was burned to death after being convicted of being a witch, 549 vears ago in 1431. Clint Walker is
33. Michael Pollard is 4],

For winning numbers your news must sparkle too.

Our daily news and entertainment copy can give you the edge.
Call for free trial.

(415) 362-3045
210 Cahforria Street  Suite 306  San Francisco. CA 94111
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AVAHLABLE ON CAPITOL RECORDS & CASSETY ts

The single: “One Fine Da’y 4864
The album: PEARLS—SONGS OF GOFFIN AND KING. s00-12073

€ 1980 CAPITOL RECOADS, INC




WIN A '57 TUTONE
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1 * Cherry Condition, Tu-Tone Bronze
' i 1 : & Cream, Corvette Wheels.
**l' ’/ . } — S - Gutsy 6, Extra Custom Chrome
s ";&"--m T = » NP AN & Pinstriping, AM-FM Stereo &
' ; o Cassette Tapedeck. 47,000

‘ ) Original Miles. T&A Estimated Miles
Per Gallon: 18 Hwy, 15 City. Use
these figures for comparison only.
Your mileage may differ!
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Tommy Tutone & Columbia Records Invite You And
Everyone At Your Station To Participate In Qur '57
Chevy Giveaway.

You Can Be Behind The Wheel Of This Beautiful Bronze
And Cream Tutone Chevy Sedan By Correctly Guessing
What We've Placed In The Car’s Glove Compartment.
Guess Right And You’re The Winner. In Case Of A Tie,
All Correct Entries Will Be Placed In A Chrome Hubcap
And Tommy Will Pick The Final Winner.

¢!

Clues Will Be Given Every Week In Radio & Records.
Just Look For The Chevy. Enter As Often As You Like.

Previous
Week's
Clues:

1. Not Edible
2. Not
Wearable

Just Fill Out The Entry Blank Below And Send To: Tutone, c/o Radio & Official Contest Rules:

Records, 1930 Century Park West, Los Angeles Calif. 90067. , 1. NO PURCHASE IS NECESSARY production of this contest and members of their immediate
2. CBS will deliver the car to ths winner families, sre not eligible to win the car

All entries must be received by R8R no later than June 4, 1980 The winner will be announced i the June 13 issue of R&R| 3. Al employoes of radio stations ere oligible to submit 7.CBS’ determinetion as to what Is in the glove compart

Have tun! entires, subject to the terms below ment shall be conclusive

'-..-..-..-.--.---.-..-----. [ 4. All entries must be submitted on official Radio & Records 8. By participating in this contest, the winner of the cer
|

contest forms (or ressonable facsimiles). {(Forms will be relessos CBS Records, CBS inc. and Radio & Records, their

. NAME STAT'ON . printed weekly in R&R.) agents representatives, and employees from any and all
| 6. All materials submitted become the property of CBS and liability with respect to the car of any kind. and scknowledges
. . CBS shall have the right to use any such material in connec that said perties have neither mede nor are in any manner
ADDRESS . tion with this contest By entering this contest, the winner responsible for any warranty, representation or guarantee
. agrees thet CBS may use his or her name and/or photo in sxpress or implied In fect or in law, relative to the car, in
. . advertis ithout compensation and grants CBS sl cluding but not limited to the car's quality, merchantability
. . rights to said use b fitness for purpose or mechanical condition
‘ N 6. All entrants must be eighteen years of age or older to be 9. Any necessary insurance and all applicable taxes with
HERE'S WHAT'S IN THE GLOVE COMPARTMENT elibigle to win. Employees. independent contractors, agents respect to the car, including but not limited to all local, state
. . or representatives of CBS Inc., CBS Records, Terry Powel) and federal taxes are the sole responsiblility of the winner of ‘ ‘
. - Radio & Records and/or their aHilistes or subsidiaries, in. the car
- - - - . - - - - -- . - - - . . . - - - - . - - - - . cluding without limitation, those involved In the crestion or 10. This contestis void where prohibited by law

|
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John Leader

PROGRAMMER’S NOTEBOOK

Getting Ready For AM Stereo

The FCC has approved AM stereo and
voted to adopt the Magnavox standard. Al-
ready AM stations all over the nation are
making their plans for the big switch to stereo.
But with that switch comes some very real
considerations, summed up nicely by the letter
I received from Bob Wood, Program Director
of WBEN-AM-FM/Buffale.

“I was just thinking about AM stereq and had a vi-
sion.

“Let’s assume, for the sake of argument, that some
mythical station, oh, let's call it WBEN, goes stereo.
And they advertise all over the place . . . ‘WOW, WE'RE
STEREO NOW!!'!* And the market tries it out, only to
hear no difference on their car radios, on their portables,
or on their table models. Even the AM/FM/FM stereo
receivers don’t light up the little red light. Another rip-
off?

“Stations about ready to convert had better think
about educating the public before they scream stereo.
You could blow the image by promoting what the au-
dience perceives as deception. And if you jump — just to
be first — before any receivers are built, the hype factor
will add even more mistrust to the question.

*Interesting food for thought?”’

What’s In A Name?

Interesting food for thought, indeed. Bob is alluding
to a constant problem we in the business have when it
comes to dealing with our audience: are we all defining
our terms the same way? Stereo may mean one thing to

us and quite another to our listeners. Stereo to us is the
direct opposite of monaural. Stereo to the public may be
that big radio in the living room with two speakers. See
what I mean?

When AM stereo becomes a full reality — that is,
when stereo AM radios are manufactured and distri-
buted and people can buy them — that’s when to begin
your big promotion of AM stereo. And the first step of
that promotion has to be educational.

Bob's point is well taken. If your station begins broad-
casting AM stereo before the public is able to understand
it, let alone sample it. the whole concept could be off to a
potentially disastrous start. AM stereo gives every AM

A Nationwide Promotion

The big factors in the immediate success of AM
stereo will be cost and availability. Magnavox has al-
ready agreed to cooperate with other manufacturers,
which shouid help greatly in the future availability of AM
stereo radios of all sizes and types. The cost seems to be
the one question no one has an answer for yet, but the
current state of the marketplace would seem to indicate
that super-high priced radios would not reach a mass
consumption level.

Let’s assume the price will not be a major problem,
and let’s go one step further and help our listeners ex-
perience AM stereo quickly and positively. How? By
giving it to them for free.

If you want your audience to know your AM station
is now broadcasting in stereo and you want as many of
them as possible to have first-hand experience of hear-
ing your stereo sound, why not give away AM stereo
radios? Back when FM penetration was a problem,
several of the more enterprising FM stations gave away

““‘Stations about ready to convert had better think about educating the
public before they scream stereo. You could blow the image by promoting
what the audience perceives as deception.’’

station in the country a chance to promote something
new and exciting, sort of like the early days of color TV.
Remember hearing, ‘“The following program is brought
to you in living color on NBC,” and seeing the black and
white peacock? Kind of made you wonder what color TV
looked like.

Well AM radio can do the same thing with stereo.
It’s an educational process for which AM’s everywhere
should begin laying the groundwork now. Obviously,
when AM stereo radios are built, they will have much
better specs than the current AM receivers. Right there,
AM will be sounding better to most uneducated ears .
but give people an example of how a song sounds in stereo.
versus in mono, and even the most dedicated layman
should be impressed.

America.

Outrageous R mage

Maybe it’s the mood of the country or maybe it’s the money. Perhaps those two things
are directly related, but whatever it is, the “outrageous’” radio contests are sweeping

This week’s entry comes from our friends at KNUS/Dallas and, like several others
we’ve publicized, the grand prize for the most outrageous stunt was a pound of gold.

In the bottom frames we see the three semifinalists: a 99-foot rope climb to a suspended
steel band performance; a lady mud wrestler defeating poor KNUS morning man Roger '
Cary; and the human banana split. And on the top, the winner: Richardson High School’s '
“World’s Largest Lap Sit,”” with over 2200 ‘“‘sitters” kindly spelling out the KNUS call

letters. Pictured in front of the multitude of winners are (I-r) Paula Young; Janice Halford, |
General Manager Doyle Peterson; News Director Terri Cline; Program Director Jim

[ White; and Mrs. Peterson.

FM car radio converters as contest prizes. Some stations
even scheduled weekend clinics to have the converters
installed in their listeners’ cars for free. FM penetration
is no longer a problem in most areas, and promotions
like that had to be a contributing factor

The same idea applies to the future of AM stereo.
A tie-in with one of your clients that happens to be a car
stereo shop could be tailormade as a means to promote
both AM stereo and your station’s new stereo sound. As
competitive as the current U.S. stereo market is at the
retai! level, there will be an explosion when AM stereo
radios hit the market. The thought of every automobile
radio in America becoming obsolete overnight must al-
ready have the car radio manufacturers drooling in antic-
ipation. There should be giant advertising campaigns
in the planning stages with these major suppliers, dollars
that should be available for radio co-promoted contests
and giveaways.

A Big Opportunity

AM stereo represents a big opportunity for a renewed
interest in radio in general. The public will be hearing
about it from all sides, and it will be up to those enter-
prising AM stations to see that their listeners not only
hear about it but actually hear it. The fact that AM stereo
radios will be manufactured with higher quality char-
acteristics than their monaural predecessors is encour-
aging, because that could negate part of the “music
sounds better on FM’’ argument.

Will AM stereo save a floundering station? Of course
not. AM stereo should not be mistaken for anything
more than it is. It will not make people listen to a station
they don’t like. However, well programmed. winning AM
radio stations can get a lot of promotional mileage out
of a new and better sounding radio that will be available
in the very near future. But they have to plan their stra-
tegies in advance and be ready to educate their listeners
for an experience that should be quite pleasing.

Motion

WIZD/Ft. Pierce has moved its 100kw signal to a
newly located 1500-foot tower, and it now covers a 160
mile stretch of Florida’s East Coast. Scott Fisher is the
station’s PD Gary Hail has been promoted from
within at WFMF/Baton Rouge. He is now the station’s
new Music Director KDVV/Topeka has a new PD
and MD. Tony Stewart has been promoted. after one
month at the station, to Program Director and Rick Rey-
nolds is KDVV’s new MD. KDVV’s former program-
ming team, Bill Demoore and Todd Hottman, have as-
sumed similar positions at KELI/Tulsa . .. Boyd R.
Britton has officially joined KHTZ/Los Angeles as News
Director. Boyd is also anchoring the AM drive news on
Charlie Tuna’s airshift Terri Cline will be leaving

KNUS/Dallas, where she had been News Director. Her
replacement is veteran electronic journalist Ron McAlister.
In addition KNUS has brought aboard Kathyryn Bradley
to handle the afternoon news slot. On the jock side, Jim
Dooley, formerly of Century 21 Broadeasting in Dallas
and KEFEL/Shreveport, has joined KNUS on the overnight
show, and Jay Hawkins will now do weekends and fill-in
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WAXY'S WET PEACHES — WAXY/Miami teamed with Columbia and
.Q Y T4 Peaches Records to stage a “Waet Peaches” contest, based around Barbra
. N AN e Al UL

f~"’4 A.'A\ Th
) :\.*.

[ R i e~ Streisand’s “Wet” album. Contestants guessed the number of peaches in

-

a hot tub, and the winner received the tub plus free installation. Pictured

(I-r) are Peaches manager Lynn Graft, WAXY's Chickenman, and Colum-
bia’s Judy Hirsch.

TRIUMPH IN ST. LOUIS — Mike Levine of RCA's Triumph visited KWK/St. Louis recently. Pictured are (I-r) Levine,
KWK PD Bobby Hattrik, and RCA s Bill Kennedy.

EVERYTHING OAK AT WRKO — Rick Pinette & Oak joined WRK O/Bbston
store appearance recently. Pictured (l-r}) are group’s George Borden, Dann
group’s Dave Stone and Scott Weatherspoon.

‘ air personality Scott Burn for an in-
- Caron, and Rick Pinette,

HEAD-TO-HEAD WITH TED — WANS/Anderson, SC air personality Geina 4 I o T et

Horton interviewed Epic’s Ted Nugent recently. The two are pictured dur-

ing the interview rites. l

8

PONY TIME AT KTLK — KTLK/Denver sponsored the last public appearance of the disbanding Denver Bronco
BANJO ON THE RUN — The Dirt Band's John McEuen dropped by KSTT/  cheerleaders, the Pony Express. All proceeds went to fi

ght multiple sclerosis. Pictured with the expressive Ex- ‘
press members are (I-r kneeling) KTLK s Dave Avalos, PD Ed Greene, and Andy Jackson; (back row/ air person.
ality Mark McCall, GM Van Kyrias, ajr personality Rick Nicoletti MD Randy Jay, air personality Kurt Hermann, |
and (at far right) air personality Jason Michaals and newsperson Jennifer Page. ]

Davenport, 1A before a concert date and played a few banjo tunes on the
air. Pictured (l-r) at the station are KSTT MD Mike Kenneally, McEuen
sister station 97X (WXLP}'s Gabe Baptista, and 97X MD Dave Hanson.




BACK-TWO-_BACK

WIFI29-16
KWK 16-7
WEFM 27-19
KIR 7-6
KUPD 1-1
WFLY 25-24
WPST deb 30
WBBQ 16-8
WRVQ 20-13
KRSP 22-20
KMJK 33-29
WLBZ 19-15
V100 deb 30
WAKX 11-9
 WSPT 17-14
KCBN deb 40
KQD! 14-11
 KRLC 24-14

96KXon

Q107 on
Q105 on
WPEZ on
WICC on
KAUM add
WFMF add 29
KX104 add
WSKZ add
WGH on
WDRQ add
WMEE add
Y94 add
WAAY add
WCGQ add

'KQWB-FM add

KDZA add

JB105 31-28
WGCL 28-25
WPST deb 31
14Q 10-7
WKEE 35-29
KXX106 22-12
WERC 24-16
WDRQ 9-8
WVIC 32-29
KERN deb 28
KRUX deb 35
KTKT deb 28
WIGY 22-17
WCGQ 25-19

KQWB-FM 33-28

WRKR 40-39
WSPT 18-10
KQDI 30-27
KRLC 29-25

CKGM on
Q105 add
KFRC on
WTRY on
WFLY add
Q106 add
WHYN add
BJ105 on
95SGF add
WBBQ on
WLAC on
KX104 on
WNAP on
KYNO-FM add
Y94 add
KRSP on
WAAY add
WSEZ add
WFLB on
KSLY add
KCBN on
KOOK on
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JIM WEST HEADS NEW PRODUCTION DIVISION

Fairbanks Acquires Kershaw West

Fairbanks Broadcasting has ac-
quired music production company
Kershaw West Productions, along
with January Sound Studios (both
located in Dallas), and has formed
a new division, Fairwest Studios,
with Kershaw West founder Jim
West appointed VP/GM

Fairbanks Exec. VP/GM Jim
Hilliard, who announced the ac-
quisition with company President
Richard Fairbanks, stated that
the moves were in line with the
company's expansion plans. “We
wanted to get into broadcast serv-
ices for a long time, and the ac-
quisition of these companies plus
the services of Jim West are con-
sistent with the high quality of
performance Fairbanks has al-
ways tried to be identified with.
We look forward to the develop-
ment of a broad range of broad-
cast services for radio stations.”
Hilliard also said that Fairbanks

initially aimed to syndicate its
KVIL-FM/Dallas contemporary
format, aided by the new division's
expertise. West commented, *‘It’s
an obvious marketing opportunity
for us together.”

West, a longtime sales execu-
tive with production firms Pams
and TM, told R&R, “Fairbanks
Broadcasting is synonymous with
‘class.’ I can’t think of anyone else
with whom I'd rather see us as-
sociated.’’ He added that Kershaw
West partner Chris Kershaw would
become Creative Director for Fair-
west, and former TM sales exec
Richard Dills would be named Di-
rector of Sales for the new Dallas-
based division. West also emphas-
ized that he would continue to han-
dle personally, separately from

{
Fairwest, the Al Ham “Music Of |
[

Your Life” format, syndicated pro-
gramming aimed at over-30 demo-
graphics currently running in 25 |
markets.

Volcano

Continued from Page 1

ashfall was felt by Yakima, WA,
about 75-80 miles east of the vol
cano. KIT/Yakima VP/GSM Reon
King told R&R, ‘‘As the ash was
coming toward us, it looked like
thunderstorm clouds, and it got
darker and darker until it was 11
in the morning and it looked like
midnight, total darkness.”” King
said late Monday (5-19) that Yaki-
ma was under about an inch of
ash. He described the situation:
“Qur highway from Yakima to
Seattle is closed. Greyhound buses
are not running. There is no air
service, schools are closed, most
of the businesses are closed, with
the exception of gas stations, drug-
stores, and grocery stores. We are
recommending that people do not
drive unless it's an emergency.”
He added, “KIT went on the air
live continuously without com-
mercial interruptions since about
quarter-to-nine yesterday (Sun-
day) morning.”

|  Bob Reece, PD at KUTI, said

Sneed Named PD At WKLS

Alan Sneed has been appointed
to the PD position at WKLS/Atlan-
ta. He was most recently PD at
WKDF /Nashville, and joins the
Atlanta Superstars affiliate May
26, replacing Frank Holler, who
became PD at WWWW/Detroit
two weeks ago (R&R 5-9)

Sneed told R&R, “I'm really
looking forward to it. My working
relationship with the Abrams peo-
ple was just excellent before (at
WKGN/Knoxville, which Sneed
programmed before joining WKDF
in 1978). I don't find the Atlanta
market as competitive, as far as
the number of competitive sta-
tions, as Nashville. But it’'s a
much larger market, and the con-

{

Alan Sneed

temporary stations are top-notch.
We'll definitely be rockin’ and
rollin’. I have a lot of analyzing of
the market to do before I determine
a direct course of action. But the
station is already doing very well,
and I'm sure the changes I'm go-
ing to make will be very minor.”

Ariola Sets Schatz, Manocchio As VP’s

Warren Schatz

Warren Schatz has been named
Sr. VP at Ariola America, while
Mike Manocchio becomes VP/Na-
tional Promotion, as previewed
last week in R&R. Arista also con-
firmed that it would distribute all
Ariola product, a process which
has already begun.

Ariola International President

Coburn

Continued from Page 3
Coburn, who joins KLOS in early
June, also complimented Pollack
and Hadges, and affirmed that he
was “going in as a disc jockey,”

not as part of a programming |

triumvirate. “My purpose in going
to KLLOS is to provide the best on-
air talent I can,” he said, adding
that returning to L.A. at a station
other than KMET was ‘‘very diffi-
Cl.llt."

Mike Manocchio
Monti Lueftner commented, “I'm
very pleased that in consolidating
and restructuring the Ariola
America organization we have

been able to attract people with |

the impressive credentials of War-
ren Schatz and Mike Manocchio
... The main emphasis of Ariola
America will be on A&R and pro-
motion, with the broader scope of
marketing and distribution being
handled by and through Arista
Records.” Lueftner added that
Arista Exec. VP/GM Elliot Gold-
man will supervise the Ariola op-
eration, as previously announced
(R&R 3-28)

Schatz, a longtime producer and
recording artist, was most recent-
ly Division VP/A&R at RCA. Man-
occhio was Director of National
Pop Promotion at Atlantic, having
worked at ABC previously.

five hours of continuous emergency
coverage were provided, with ex-
tensive follow-ups still going on.
““If the phones would die down, we
would slow our coverage,” he said,

| “but as of Monday afternoon peo-

ple are still very concerned. The
phones are still going crazy, be-
cause this stuff is everywhere and
no one knows what to do with it.”
KENE-AM-FM owner Roger Turmm-
beaugh said, “The station has just
about quit playing music” to pro-
vide coverage.
Sulfuric Acid Bath
For Autos

One of the most graphic descrip-
tions of ‘‘Ash Monday"’ came from
Steve McKelvie at KRLC in Lewis-

ton, ID, 350 miles east of the erup- |
tion site, which was coated with a |

quarter-inch of ash. “There is so
much sulfur in the ash,” he re-
ported, “‘they say not to wash off
your car unless you can wash it
with a detergent, because com-

| bining the ash with the water

| makes sulfuric acid. They say not
i to let your dogs and cats run around
in it because the particulate is ac-

' Cook

‘ Continued from Page 1

‘ Greenberg told R&R, ‘“We're
| tremendously pleased that Jay
| has agreed to be the Station Mana-
| ger, bringing with him as he does
some 13 years of success at WFIL/
Philadelphia and all the talents
and abilities he developed in his
years there.” Greenberg added
that KCFM will be “trying to fill
what we think is a void on the FM
band and going after a 2549 demo."
Cook commented to R&R, “‘Sta- |
tion management and eventually
partial ownership is everyone's ul-

of the magnitude of this
situation, when radio has
the opportunity to pull
together for the best cov-
erage, they are letting
television take the cake
by sharing information.
Most stations here con-
sider it a competitive
situation rather than an
emergency.”’

““It seems with something i

tually glass, and they’ll get it in their {
paws and try to lick it off and be- |
come sick.” KRIC broadcast in- |
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tener call-ins, instead stressing,
as ND Thomas Regaldo put it,
“that there were no hard feelings
between the city’s Cubans and
blacks,” and pointing out that a
Cuban-American lawyer had been
chosen to prosecute the McDuffie
case. (The recent wave of Cuban
refugees had been cited as a factor
contributing to the racial tensions
in Miami as local blacks, whose
unemployment rate stands at 23
percent, fear these refugees would
contribute to an already over-
crowded job market.)

The aforementioned expanded

formation counseling residents on
what to do and on general condi-

tions, including advising the wear- |

ing of wet bandanas for those stay-
ing out for long periods of time.

As the damage toll continues to
mount and new concerns arise
(such as profound worries about
protecting the extensive fruit crops
in Eastern Washington), local ra-
dio appears ready to provide up-
to-the-minute information of a

natural calamity which may be |

unique in our lifetimes. As KEX
PD Bob Miller said, ““for posterity’s
sake, record what you're hearing
on KEX and play it for your kids
and grandkids, because we may
never go through this again.”

| Tornado

Continued from Page 3

' tor Ray Winters went up to what
was left of the roof and ascertained
| that, power having been restored,
the only thing preventing WQLR
; from returning to the airwaves

“The walls started to col-
lapse and the windows
blew out of the building.
People who were listening
heard the incredible noise
of the force of the wind."’

|
| was the lack of a microwave. The
station then borrowed a recently-
purchased microwave system
| from neighboring Top 40 WGRD
and resumed broadcasting. How-
| ever, WQLR had also lost all its
monitoring equipment in the
storm and had to solicit calls from
listeners to find out if the station
was indeed operative.
Wertz noted that while there

were two local TV stations forced |

off the air, none of the city’s re-
maining radio stations were affec-
ted, as their transmitter sites are
located outside the hard-hit down-
town area.

Station Staffers Unhurt

Wertz also expressed relief that
despite the production studio and
the newsroom’s being destroyed,

timate goal, and I think this oppor-

tunity, with a station like KCFM, |

| is the ideal situation for a pro-

' grammer to make a move into
management. I'm just excited and
delighted about it, and looking for-

| ward to getting in there and doing |
the job.” Cook confirmed that
KCFM would be moving in a Pop/ |

| Adult direction, although he added,

i “We haven't totally determined |
the exact nature of the format.”

neither station personnel, a 10,000-
album easy listening record library,
nor the station’s computer system
were affected by the tornado. He
added that it would probably be
two weeks before KALA Music
would resume its normal opera-
tions, as most of the 30 tapes being
prepared for computer program-
ming were ruined — one was

news coverage took a variety of
forms as Spanish WQBA, Coun-
try WQAM, Beautiful Music stations
WKQS, WVCG-AM and WYOR-
FM, and AOR’s LOVE 94 and
J WSHE all extended their news-
| casts and broke into their normal
| programming with updates as
1

|

the situation demanded.

“Scary,” was how WIOD PD
Alan Anderson described the
events of the past three days. He
added, “It gives you a funny feeling
in your stomach when you see the
city’s streets empty except for the
National Guard (3600 guardsmen
were called in) dressed in full
combat gear and armed with M-16
rifles positioned throughout the
area, with the buildings just burn-
ing (there were 57 fires reported
on Sunday night alore) and the
fire department unable to reach
the area. Once you see it, you'd do
anything to avoid such an occur-
rence.”

 WRKO

Continued from Page 1

Donna Halper
PD at the station, was most recently
MD at WHDH. Halper, who believes
it’s likely she’s RKO's and Boston's
first female programmer, told
R&R, “It's a real honor. Many
years ago I was a ‘hitline person’
here, and I am looking forward to
the rejuvenation of WRKO. This
station is a sleeping giant; it has
tremendous recognition in the
market, and I want to capitalize
on that. We are going for a lot hip-
per image — we are not going to
give up our commitment to 25-34’s
by any means, we are still an adult
station, but we're going much
more mass appeal. I think it’s a
real challenge; I think there are
real good people here to work with.

| WRKOisback!”

found 2 blocks away from Wertz's |

office.

|

Meanwhile, WRKO MD Richard
Woodward has shifted formats to
join AOR WBCN as MD. PD Tony
Berardini commented, “Richard’s
personal preference in music and
programming is not necessarily
reflected by his former job. The
guy likes a lot of different kinds of
music, and he’s a Bostonian. I'm
real happy to have him on the

f"’




Allan Clarke
(66ENDARY
- bhEROES

Featuring the single, ‘‘Slipstream”’

.

A g &

llan Clarke’s bold new album, ) - l & L l psrl‘[‘eﬁi Nl

LEGENDARY HEROES, is the latest IS SLAYING THEM AT: .

saga in the chronicle of triumphs KJ100 on WWCO on

N L Y. T WRBBQ 30-27 WXIL add 3WD on
that \hdpt rock ’n’ roll destiny. KBEQ deb 30 WRKR 3128 WDHA 15

. KWK 11 KFXD 16-13 KFMD on
[tis alegacy for your tu rntable. w‘cv.(:l.un WSPT 13-9 KRNA IoIB
KQWB-FMadd36  KYLT97 WCIL, 34-28
W .
Produced by Spencer Proffer for the Pasha Music Organization a‘!zl:l"‘::hl wégsvol:M - w:,::;:l(::,
WALG on WZDQHB KQIZ on
q KIIF] add WICC on KFXD 21-16
OA LTl WGH on WFLY on AND MANY MORE

e
{ X

Elekirn Records and Tapes

1980 FlekteaZ Asy lm Records, A Division of Warner Communie wrtons Ine. ©




BERFridey. May 2 ,n

April 1980 1
Mediatrend Estimates

All share estimates are for metro average

This material Is copyrighted by Media Stalistics, inc. Non-subscribers to
persons 12+, Mon